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JANUARY  6,  1958 

Business-wise 

Analysis  of 
the  New  Films 

Reviews: 

THE  GIRL  MOST  LIKELY 

FORT  DOBBS 

RAINTREE  COUNTY 

THE  FEMALE  ANIMAL 

THE  SAFECRACKER 
ALL  AT  SEA 

THE  ADMIRABLE  CRICHTON 

THE  DEEP  SIX 

WILL  '58   BE  BETTER? 

The 

BRIGHT 

SIDE 

Improved  Product,  General  Economic 

Uplift,  Decision  Against  Future  Sales 
To  Television  Raise  Hopes  for  a  Better  Year 



"LOOK 

UP' 
WITH 

LEO! 

^  "RAINTREE  COUNTY" rivery  opening  BIG! 

"DON'T  GO  NEAR 

THE  WATER" Breaking  records  in  first  engagements 

"SEVEN  HILLS  OF  ROME"  I 

Next  attraction  Radio  City  Music  Hall 

"THE  BROTHERS 

KARAMAZOV" 
Follows  "Seven  Hills"  at  Music  Hal] 

"MERRY  ANDREW" 
First  New  York  Preview  tke 

Talk  of  tke  T own! 

"ALL  AT  SEA" 

First  foiir  spots  forecast  a  feast 
for  tke  k :ans! 

"THE  SAFECRACKER" 

Spell-kinding  preview  reveals 
sock  drama! 

"SADDLE  THE  WIND" 

Rickly  fills  tke  demand  for 

kig-scale  westerns! 

"THE  SHEEPMAN" 
Ditto  for  tkis  powerful  attraction! 

"GIGI" 

Lerner-Loewe's  first  score  since  tke 

famed  "My  Fair  Lady"! 

EYES  ON  M-G-M! 
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The  Bright  Side 

The  steps  of  faith  fall  on  the 
seeming  void,  but  pud  the  rocks 
beneath.  — Whittier. 

If  1957  was  the  year  of  the  void  for 
the  motion  picture  industry,  then  those 
who  hold  with  these  words  of  James 
Greenleaf  Whittier  will  find  the  year 
1958  the  rock  on  which  the  industry's 
faithful  will  find  their  firm  footing. 

And  if  this  prediction  arouses  among 
the  more  cynical  and  less  hopeful  of 
our  industry's  people  the  cry  of  wishful 
thinking,  then  perhaps  we  can  justify 
the  prophecy  with  a  brief  review  of 
what  made  1957  such  a  downbeat  year 
and  what  the  prospects  are  for  the 
clean  new  year. 

Certainly  1957  was  the  type  of  year 
our  industry  would  like  to  forget,  the 
year  in  which  each  new  step  fell  on  a 
disappointing  void.  At  the  start,  it  was 
said,  just  wait  until  the  warm  weather 
and  our  best  pictures  smoke  out  the 
public  from  their  living  rooms.  But 
^^ith  the  spring  and  summer  releases 
came  more  disappointments,  and  hope 
was  pinned  on  the  fall  product.  And 
again  a  discouraging  step  into  the  box- 
office  void.  Gloom  deepened  as  the 
year  wore  on  and  the  elements  that 
caused  the  bleak  picture  were  com- 

pounded into  an  inertia  within  the  in- 
dustry that  threatened  even  the  basic 

foundation  of  hope,  without  which 
there  can  be  no  endeavor. 

In  retrospect,  these  elements,  viewed 
in  their  entirety,  were  formidable  in- 

deed. The  major  factor,  the  general 
concensus  has  since  developed,  was  the 
full  impact  of  top-drawer  old  films 
competing  with  us  on  television  screens. 
An  always  menacing  factor,  the  home 
shadow  box  gained  in  strength  in  di- 

rect proportion  to  the  theatre's  loss with  this  transfusion  of  fine  movies 

from  the  suppliers  of  the  nation's  film houses. 

But  that  wasn't  the  whole  story. 
In  looking  back  over  the  general  pro- 

gram of  pictures  released  throughout 

the  year,  it  becomes  evident  that  '5" will  not  be  recorded  as  a  good  film 
product  year;  as  a  matter  of  fact,  it  was 
pretty  bad.  The  dearth  of  first-class 
boxoffice  films  became  even  more  ap- 

parent when  thrown  into  competition 
with  the  cream  of  the  majors'  old  clas- 

sics being  shown  simultaneously  in  the 
living  rooms.  In  short,  the  product 
failed  to  live  up  to  the  promise — and 
the  boxoffice  failed  to  live  up  to  the 

product. 
In  the  wake  of  the  lacklustre  prod- 

uct picture  came  large  scale  layoffs  and 
frightening  cuts  in  the  promotional 
budgets  by  most  of  the  film  companies. 
The  fear  complex  engendered  among 
exhibitors  by  poor  business,  conse- 

quently, was  further  augmented  with 
this  threat  to  their  source  of  product 
and  showmanship  aids.  The  panic  im- 

pulsed by  the  downbeat  attitude  of  top 
echelon  film  men  even  caused  one 
prominent,  veteran  exhibitor  to  predict 
that  within  six  months  all  but  one  of 
the  major  studios  would  be  shuttered! 

Not  all  of  the  elements  hurting  us 
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last  year  came  from  within  our  indus- 
try. The  general  economy  of  the  coun- 
try had  taken  a  turn  for  the  worse. 

There  was  greater  unemployment  in 
many  of  the  areas.  The  cost  of  living 
continued  to  rise.  Money  became 
tighter,  dollars  that  had  been  going  in- 

to luxuries  were  being  withheld  for  the 
necessities.  Millions  of  people  who  had 
started  to  return  to  the  movies  chose 
to  stay  home  with  their  living-room 
films  and  save  the  dollar  or  two  they 
had  been  spending  at  the  boxoffice. 
(Again  that  film-sales-to-TV  monster raises  its  ugly  head.) 

Looking  back,  then,  one  realizes  how 
heavily  stacked  were  the  odds  against 
us  in  1957.  But  what  is  the  picture  for 
'58,  and  how  are  we  going  to  deal  with 
the  problems  we  face.' 

Immediately,  a  glance  at  the  product 
currently  in  the  first  runs  and  being 
readied  for  release  knifes  into  the 
gloom.  There  is  a  wealth  of  healthy 
film  entertainment  that  is  doing  a  re- 

sounding business.  The  sole  fly  in  this 
soothing  ointment  is  that  so  much  that 
is  good  is  lumped  into  a  holiday  pe- 

riod. But  even  this  snag  has  bright  de- 
velopments. Some  of  the  film  compan- 

ies are  demonstrating  their  awareness 
of  the  need  for  a  balanced  releasing 
schedule,  and  promise  to  stagger  their 
output  of  top  films.  One  has  gone  be- 

yond this,  allocating  its  product  equally 
throughout  the  year's  four  quarters. 

Another  hopeful  prospect  is  the 
probability  that  the  long-discussed, 
much  examined  business  building  pro- 

gram will  finally  get  off  the  ground. 
Certainly  enough  time  has  been  spent 
in  sorting  through  the  welter  of  sug- 

gested ideas  and  setting  up  the  organi- 
zational procedure.  There  is  every  rea- 

son to  believe  that  it  will  come  to  frui- 
( Continued  on  Page  8) 
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an  open  letter  to  exhibitors  from  XOth  about 

TOMMY  SANDS 

Seen  ^^^^^^^^Ifi^^^^^^^^^^^^^m 

«%lng  idol    TnMuv  '^ei'ming  of  th 

"ity  and  advert!,,- 

""^*----..3™o.r;::r^ 

Sincerely^ 

Onager 



LET  'EM  EAT  CAKE.  What's  delaying  finalization  of  a  busi- 
ness-building program  for  our  industry?  It  becomes  increas- 

ingly clear  that  someone  in  the  MPAA  is  persistently  tossing 
flies  in  the  ointment,  determined  to  stymie  any  aggressive  pro- 

gram to  develop  a  full-scale  boxoffice-boosting  scheme.  We 
understand  from  reliable  sources  that  the  obstructionist  is  one 

of  the  industry's  top  executives.  While  giving  lip  service  to 
the  proposed  campaign,  he  does  not  fail  to  throw  a  monkev 
^^rench  into  every  effort  to  achieve  agreement  on  the  program. 
This  gent's  attitude  appears  to  be  that  he  will  not  spend  any 
of  his  company's  money  to  help  exhibition.  The  long  range 

,  benefits  that  will  accrue  to  his  own  outfit  seem  to  escape  this 
executive.  From  his  throne,  he  looks  down  on  exhibitors  and 
sneers,  "Let  'em  eat  cake!  " 

0 

OPTLMIST  SKOURAS.  Spyros  P.  Skouras,  always  one  to  face 
a  problem  squarely,  is  leading  the  public  relations  battle  against 
those  who  are  counting  the  motion  picture  industry  out.  In  a 
recent  statement  to  The  Wall  Street  Journal,  the  dynamic  20th 
Century-Fox  president  countered  the  blues-moaners  with  the 
most  deadly  weapon  of  all — profit  figures.  He  estimated  his 
company's  net  income  for  the  first  ten  months  of  1957  at  least 
ten  cents  per  share  greater  than  the  total  for  all  of  1956,  and 
revealed  that  20th  will  show  a  profit  on  its  own  Hollywood 
feature  productions  for  "57  as  compared  to  a  5103,000  loss  the 
pre^  ious  year. 

Of  course,  Skouras  isn't  talking  juts  to  be  heard;  he  backs 
up  his  words  with  cash.  As  everyone  knows,  20th  Century- 
Fox  is  stepping  up  to  a  65-picture  production  schedule  in  1958, 
more  than  any  other  company  will  deliver.  And  you  can  bet 
your  bottom  dollar  that  20th  Century-Fox  will  have  more  than 
its  share  of  the  top  grossers  for  the  year,  and  that  it's  financial 
condition  will  be  stronger  than  most  film  companies. 

O 

DICHTER'S  DICTUM.  According  to  Dr.  Ernest  Dichter,  one 
of  the  nation's  most  renowned  "hidden  persuaders  ",  the  de- 

cline in  boxoffice  receipts  is  being  wrongfully  attributed  to 
television  by  the  motion  picture  business.  In  a  recent  panel 
conference  held  under  the  aegis  of  the  Academy  of  Television 
Arts  and  Sciences,  the  president  of  the  Institute  for  Motiva- 

tional Research  advised  our  industry,  television  and  other 
assorted  entertainment  mediums  to  look  to  the  id  for  the 

answer  to  their  problems.  Says  Dichter:  "People  need  to  feel 
they  can  justify  watching  television  (and  motion  pictures). 
They  have  guilt  feelings  about  not  doing  enough  to  alter  world 
conditions,  and  future  television  programs  (and  motion  pic- 

tures) must  absolve  this  guilt  by  giving  their  audiences  a  sense 
of  participating  in  the  world  about  them  while  being  enter- 

tained. "  This  premise,  if  it  has  merit,  blasts  to  smithereens  the 
motion  picture  industry  axiom  that  people  seek  entertainment 
primarily  for  the  escape  it  offers  them  from  the  everyday  world, 
and  not  to  be  informed  in  the  realm  of  reality.  If  Dichter's 
dictums  can  b?  taken  at  face  vilue,  the  i  the  sad  fate  of  many 
television  comics  and  the  decline  in  th,-atre  receipts  can  be 
attributed  to  a  general  feeling  of  "[;uJ"  that  transcends  the 

Wki  Tliet/'te  Mini  About 
□    □    □    In  the  Movie  Business    □    □  □ 

people  of  the  U.S.  The  only  way  to  re^italize  the  entertain- 
ment mediums,  he  declared,  is  to  give  the  public  some  justifi- 

cation for  watching  motion  pictures  and  television,  i.e.  enter- 
tainment with  a  message.   Quite  a  theory,  huh.' 

O 
ENGLISH  MOVIE  TROUBLES.  Attendance  at  theatres  in 
Great  Britain  is  dropping  off.  According  to  the  most  recent 
projections  available,  it  is  estimated  that  attendance  during 
the  last  quarter  of  1957  dived  some  60  million  below  the  same 
period  in  1956.  With  this  decline  in  theatregoing  has  some 
cutbacks  in  film  production  and  personnel  layoffs  at  such 
studios  as  Rank,  Pinewood  and  Associated  British.  As  a  means 
of  cushioning  the  jolt,  all  segments  of  the  industry  are  pushing 
for  abolition  of  the  entertainment  tax,  which  was  reduced 
slightly  last  year.  Obviously,  the  English  motion  picture  indus- 

try is  just  beginning  to  feel  the  damaging  effects  of  television, 
a  process  with  which  their  American  counterparts  are  quite 
familiar.  Doubtlessly,  the  just-concluded  purchase  of  feature 
films  by  the  BBC  and  commercial  television  broadcasters  will 
further  deteriorate  their  situation. 

0 

MEAT-AXE  APPROACH  TO  ECONOMY.  With  the  motion 
picture  industry  in  the  midst  of  trying  times,  not  a  few  distribu- 

tors appear  to  be  cutting  costs  for  economy's  sake,  rather  than 
efficiency's  sake.  Such  vital  areas  as  sales  and  advertising  are 
being  cut  drastically,  out  of  all  proportion  to  the  importance  of 
their  function.  Some  top  executives  warn  that  this  meat-axe  ap- 

proach to  the  industry's  problems  will  be  unusually  costly  in 
the  long  run,  in  money,  personnel,  prestige  and  general  busi- 

ness position.  Slashing  such  activities  as  sales  and  advertising, 
without  introducing  any  compensatory  functions  to  take  their 
places  can  only  result  in  a  deterioration  of  a  company's  profit- 
making  ability,  they  say.  In  other  industries,  aggressive  opera- 

tions usually  increase  their  advertising  and  sales  expenditures 
during  a  downtrend  in  an  effort  to  reverse  declining  sales. 
Why  not  the  movie  industry 

0 

NEWSPAPERS  &  TV  STATIONS.  Look  for  some  govern- 
ment monopoly  actions  against  newspapers  owning  radio  and 

television  outlets,  especially  in  metropolitan  areas.  With  just  so 
many  stations  available  on  the  vhf  spectrum,  newspapers  have 
been  moving  into  television  station  ownership  at  an  alarming 
rate.  This  gives  them  control  o^  er  A  ital  communications  media 
whose  ownership  should  be  widely  distributed  instead  of  con- 

centrated among  the  few.  Although  Washington  insiders  know 
the  Department  of  Justice  is  reluctant  to  moxe  against  publish- 

ing empires,  they  belie^e  that  the  present  situation  leaves  the 
Department  no  other  recourse.  Possible  first  targets  include 
newspapers  in  California,  Pennsylvania  and  Ohio. 
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FINMaAL 
BULLETIN 
JANUARY       6,  1758 

By  Philip  R.  Ward 

MOVIES:  FISH  OR  FOUL?  We  don  t  know  who  said  it  first. 
Joseph  Mankiewicz  said  it  last.  And  the  thesis  raises  questions 
of  transcendental  importance.  Are  the  movies  an  industry  or 
an  art  form.' 

The  Mankiewicz  position  as  enunciated  on  a  recent  Sunday's 
television  is  that  the  movies  are  an  art  form — or,  if  you  will, 
a  medium,  a  medium  of  expression  and  communication  as  op- 

posed to  a  purely  commercial  enterprise  in  which  the  sole 
rationale  is  the  arrant  quest  for  dollars. 

The  issue  is  transcendental  because  until  now  many  agencies 
and  individuals  have  viewed  motion  pictures  as  an  undertaking 
as  patently  business-like  as  the  less  pristine  endeavor  of  pack- 

aging detergents  or  assembling  mix-masters.  Seduced  into  be- 
lieving that  the  movie-maker  is  spurred  by  the  profit  motive 

just  like  the  next  guy,  they  now  pause  to  wonder  whether  they 
have  not  been  cuckolded  out  of  their  savings,  which  have  gone 
to  comprise  the  capital  investment  in  filmdom.  For  the  truth 
of  the  matter  is  that  if  the  motion  picture  is  an  art  form,  it 
bears  a  curious  resemblance — in  the  way  it  goes  after  money, 
at  least — to  industry  at  large. 

Movies,  whether  art  or  business,  require  investment.  Dollars 
are  needed  to  make  a  picture,  to  carry  studio  and  sales  over- 

head, to  advertise  and  merchandise,  to  journey  L.A.  to  N.Y. 
and  vice  versa,  and  all  the  other  tribal  customs  indigenous 
thereto.  To  sustain  that  loosely  constituted  organism  called 
Hollywood,  a  call  goes  out  for  money.  It  is  a  call  heard  around 
the  world  and  one  which  manifest  itself  finally  in  manifold 
stock  listings  on  the  New  York  Stock  Exchange,  an  establish- 

ment not  widely  noted  for  the  cherishment  of  art  forms.  There, 
the  mere  act  of  listing  the  stock  of  a  motion  picture  company 
raises  the  unmistakable  call,  which  translated  roughly  is  as  fol- 

lows: "For  sale — parcels  of  ownership  in  me.  Fabulous  Films, 
Inc.  Buy  me,  some  of  me,  as  much  as  you  like,  and  in  return 
I'll  give  the  best  I  can.  I  don't  promise  profits.  I  can't  guar- 

antee a  thing.  No  stock  can.  But  I  say  this.  I'm  not  listed 
here  for  my  health.  And  I've  met  the  requirements  necessary 
for  listing.  " 

And,  so  applying  that  good  old  rule  caveat  emptor,  the 
buyer  buys.  Implicit  is  the  understanding  that  he  is  not  in- 

vesting his  dough  primarily  for  the  improvement  of  the  breed. 
He  wants  a  winner.  If  his  new  equity  happens  to  represent  a 
company  which  builds  a  better  mousetrap,  or  engineers  a  better 
grade  of  fertilizer  dung,  or  whips  up  a  compound  of  cancer- 
curing  drugs  or  turns  out  academy-award  winning  films,  all  is 
coincidental  to  the  more  urgent  need  of  making  dollars  and 
securing  a  return  on  investment.  The  psychical  satisfactions 
that  go  with  the  foregoing  generally  belong  to  fields  foreign 
to  finance.  Sometimes  when  the  two  go  together  a  glorious 
blending  of  high  idealism  and  profits  is  generated.  In  the 
motion  picture  field,  the  two  are  frequently  at  variance. 

In  films  the  achievement  of  art  at  the  highest  level  is  not 

always  accompanied  by  profits  in  the  same  degree.  For  this 
the  blame  is  not  always  at  the  film  making  end.  It  is  related  to 
the  nature  of  exhibition  with  its  enormous  physical  plant 
erected  to  shelter  a  mass  audience.  When  the  movie  pioneers, 
who  were  basically  theatremen,  fled  to  Hollywood  it  was  for 
the  purpose  of  guaranteeing  grist  for  their  product-hungry 
mills.  At  that  point  movies  became  an  industry  and  were  so 
properly  labeled.  The  movies  became  an  industry,  Mr.  Mankie- 

wicz to  the  contrary,  because  the  economic  demands  would  not 
permit  them  to  become  an  art  form.  In  place  of  the  unharried, 
unhurried  climate  of  the  arts  where  the  intellectual  processes 
are  nurtured  and  pampered  and  finally  honed  into  enduring 
\\orks.  a  machinery  of  mass  production  was  introduced  com- 

plete with  all  the  familiar  accoutrements — right  down  to  that 
most  bourgeois  of  trappings:  the  selling  of  stock.  With  one 
eye  on  the  clock  and  another  on  the  exchequer,  the  pioneers 
bellowed  a  hoarse  cry  for  films,  films,  films.  It  is  a  tribute  to 
everyone  connected  with  this  great  enterprise  that  legitimate 
evidences  of  art  flare  from  time  to  time  like  torches  in  the 
night  across  theatrical  scenes. 

And  yet  it  is  not  surprising.  For  even  though  movies  in  the 
broad  sense  are  more  an  industry  than  an  art  form,  artists  are 
at  work  in  that  industry'.  Numbered  among  them  is  Mr.  Man- 

kiewicz himself.  And  producer  Mankiewicz  has  raised  a  not 
wholly  invalid  point.  In  today's  context,  it  is  quite  possible 
that  movies  are  disintegrating  as  a  clearly  defined,  circum- 

scribed industrial  form  and  evolving  into  more  and  more  of 
an  art  medium — somewhat  akin  to  the  New  York  stage.  For 
as  individual  creative  artists  leave  the  once  omniscient  major 
companies  to  film  for  themselves,  certain  traditional  patterns 
of  the  old  movie  industry  become  undone.  The  profit  urge  is 
as  great  as  before,  but  because  individuals  are  not  subject  to 
the  same  stresses  as  the  high  overhead  major  companies  a 
greater  boldness  in  story  matter  has  been  observed;  there  is 
more  free  play  of  ideas;  there  is  more  daring  improvisation. 
What  Mankiewicz  was  probably  driving  at  is  this:  to  lump 

all  elements  of  film  production  under  the  single  appellation 
of  "industry  "  in  these  depressed  times,  serves  to  stigmatize  and 
drag  down  those  few  truly  creative  artists  at  work.  No  one 
classifies  the  field  of  serious  painting  as  depressed.  It  is  an 
art  medium  and  the  best  of  that  medium  commands  premium 
prices  in  the  galleries.  By  similarly  recognizing  a  work  of  film 
production  as  an  art  form  and  allowing  it  to  stand  or  fall  on  its 
merits,  not  only  will  a  measure  of  respect  be  restored  to  the 
movie  making  process,  but  encouragement  will  be  had  for  the 
more  studied  and  sensitive  approach  toward  the  whole  busi- 

ness of  production. 
But  no  matter  how  hard  one  works  to  justify  the  Mankie- 

wicz thesis,  the  ugly  question  of  money  arises  sooner  or  later. 
If  films  are  to  be  regarded  principally  as  art,  secondarily  as 
commerce,  the  people  who  supply  the  money  must  review  their 
investment  in  a  new  light. 
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tion  in  early  '58,  and  makes  its  effects 
felt  throughout  the  year.  A  bright  spot, 
too,  is  the  industry-sponsored  Academy 
Awards  show,  a  splendid  opportunity 
to  rekindle  interest  in  the  movies.  We 
can  only  hope  that  it  will  be  handled 
in  first-class  showmanship  style. 

In  welcome  contrast  to  the  uncertain 

predictions  for  the  nation's  economic 
state  made  by  the  experts  last  year — 
borne  out,  unhappily,  through  1957 — 
are  the  almost  unanimous  country's 
economy  is  due  to  sweep  upward  in 
the  next  four  to  six  months.  The  Ad- 

ministration has  given  indications  that 
it  will  ease  its  tight-money  policy,  has 
scheduled  pump  priming  measures,  the 
effects  of  which  should  be  felt  by  the 
time  the  Spring  buds  appear. 

More  in  the  area  of  hope,  perhaps, 
than  in  concrete  fact,  but  nonetheless 
there,  are  other  bright  prospects.  Long 
a  sore  spot  in  industry  relations,  estab- 

lishment of  the  arbitration  program  is 
closer  to  realization  than  it  has  been  in 
many  a  moon.  The  product  shortage 
may  be  alleviated  somewhat,  too,  as  the 
1958  total  output  is  expected  to  be  aug- 

mented from  se^'eral  new  sources.  There 
is  every  indication  that  the  Department 
of  Justice  will  lower  the  bars  further 
against  production  by  the  major  theatre 
circuits,  some  of  which  are  already  un- 

der way  with  production  activity  and 
planning.  There  have  been  important 
product  suppliers  that  have  taken  root 
recently,  and  these  will  be  encouraged 
by  any  upturn  in  the  fortunes  of  the 
industry. 

Lastly,  but  perhaps  the  biggest  ques- 
tion mark  of  all  in  weighing  what  the 

future  holds,  is  the  decision  that  must 
be  made  by  the  film  companies  regard- 

ing the  sale  of  any  more  films  to  TV. 
One  thing  is  certain — none  can  plead 
ignorance  of  the  consequences  to  exhi- 

bition (and  themselves,  as  well)  should 
they  sell  their  post-'48  features  to  tele- 

vision. 1957,  with  all  of  its  faults,  has 
made  one  point  crystal-clear:  continu- 

ance of  major  film  selling  to  TV 
threatens  the  very  existence  of  the  the- 

atre market. 

We  firmly  believe  that  1958  will  wit- 
ness a  disavowel  of  any  intent  on  the 

part  of  most  responsible  distributors  to 
supply   the  TV  market  with  movies 

made  for  theatres.  We  believe  they 
have  come  to  the  realization  that  any- 

thing TV  can  pay  them  for  their  old 
features  cannot  compensate  them  for 
the  destruction  of  their  theatre  market. 
We  believe  the  hard  lesson  that  was 
learned  in  '57  will  make  them  wiser. 

In  the  light  of  these  facts  and  hopes, 
and  this  faith,  our  industry  should  en- 

ter the  new  year  with  zest,  aware  of  the 
problems  and  with  a  determination  that 
they  will  be  met  and  overcome.  There 
will  be  changes  and  adjustments,  as 
there  are  with  every  growing,  living  in- 

dustry, but  healthy,  progressive  changes, 
in  which  all  of  the  basic  components  of 
the  movie  business  will  be  strengthened. 
We  have  a  feeling  that  1958  will  be 

a  year  of  stabilization,  at  least.  If  the 
industry  conducts  itself  in  the  states- 

manlike and  showmanly  manner  which 
built  it  to  its  greatest  heights,  the  black 
tide  of  '57  will  be  reversed  and  history 
might  record  1958  as  the  year  of  the 
motion  picture  industry's  renaissance. 

Fauntl: 

The  A.u€tienee 

The  so-called  lost  audience,  it  turns 
out,  may  not  be  lost  at  all.  It  is  merely 
errant.  Fresh  affirmation  of  this  fact 
was  made  vividly  apparent  this  past 
Holiday  season  with  stunning  effect.  It 
was  Christmas  in  a  number  of  ways. 
Here's  what  happened.  Consistent  with 
its  unbalanced  releasing  practices,  Hol- 

lywood unloosed  its  holiday  quota  of 
pictures  amid  lavish  panegyrics.  Wary 
theatremen  could  be  seen  holding  their 
breath,  as  one  may  imagine  at  the 
eleventh  hour  of  an  otherwise  dreary 
and  disturbing  year.  To  a  few  theatres 
fell  a  number  of  films  of  indisputable 
quality.  To  them  the  public  came.  It 
came  in  gaggles,  in  groups  and  in 
wholesale  gangs  to  fashion  the  kind  of 
blockbusting  boxofiice  that  avid  pub- 

licity frequently  promises  but  rarely 
delivers.  The  specific  films  are  not  espe- 

cially to  our  point  germane.  What  is 
pertinent  is  the  fact  that  a  most  heart- 

ening business  achievement  was  re- 
corded. And  it  is  just  as  significant  to 

all  of  theatredom  as  it  was  to  those 
film  houses  graced  with  the  good  luck 
to  exhibit  the  boxofiice  winners  cur- 

rently stirring  up  a  fuss.  For  the  holi- 
day boom  boom  dispels  the  murky  de- 

featism that  was  all  but  freezing  our 
industry  stiff,  and  supports  the  belief 
that  pictures  of  first  magnitude  will 

draw  whenever,  wherever,  whatever.  It 
lifts  the  iron  curtain  in  patronage  at 
the  beginning  of  a  new  year  for  which 
dire  things  have  been  forecast.  The 
popular  audience  is  a  plastic  entity.  Its 
size  and  shape  bears  a  direct  ratio  to 
the  films  it  is  invited  to  see.  Appar- 

ently there's  still  a  lot  of  money  to  be made  in  movie  business. 

To  the  Editor 
Dear  Sir: 

It  has  now  reached 
the  point  where  we 
only  look  forward 

to  your  Film  BUL- LETIN. It's  always 

n^r    Tp^^        excellent.  "View- points" in  a  recent issue  is  certainly  food  for  thought. 
Our  business  is  off  this  year — close 

to  SI, 000  per  week — and  this  is  for  the 
following  towns:  McMinnville,  Sparta, 

Dayton,  South  Pittsbug,  Tulla'ioma and  Winchester  (all  in  Tennessee). 

Many  reasons  enter  into  the  situa- 
tion, but  perhaps  the  most  potent  rea- 

son is  ourselves — both  the  exhibition 
and  production  ends  of  the  business. 

Thanksgiving  Week  we  played  "An 
Affair  To  Remember  "  and  our  cashier 
got  on  the  phone  and  called  about  20 
people  who  used  to  attend  the  movies 
(the  better  class  people  of  our  town) 
and  told  them  what  a  grand  show  it 
was.  Most  all  came  .  .  .  and  thanked 
her  for  letting  them  know  about  such 
a  good  show.  Many  went  on  to  say 
they  had  quit  coming  to  the  movies  be- cause we  seldom  had  anything  they 
cared  about  seeing,  adding  that  they 
could  remain  at  home  and  see  much 

better  "old  movies". The  lost  audience  can  be  reached 
with  good  movies — not  the  rock  and 
rollers  —  good  down-to-earth  shows. 
But  we,  the  exhibitors,  must  let  these 
people  know.  We  will  simply  have  to 
go  back  to  work — WORK!  It's  as  sim- 

ple as  that  one  word — work.  But  we 
cannot  work  without  tools  —  meaning 

good  pictures. I  think  "hard  times  "  might  cure  our 
situation — and  I  mean  hard  times  for 
all — not  just  for  the  exhibitor. 

I  still  feel  we  have  nothing  to  fear 
except  "the  fear  of  having  to  go  back 

to  work". 

Sincerely, 

COWAN  OLDHAM 
Pres'nU'Ht.  Cumberland AmiiSinnnt  Company 
McMinnville.  Tenn. 
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How  Can  We  Restore  Morale? 

Stop  Downbeat  Propaganda,  Stop  Feature  Sales 
to  TV,  Start  Business-building  Drive,  Myers  Urges 

Excerpts  from  year-end  bul- 
letin by  A.  F.  Myers,  Gen- 
eral  Counsel,  Allied  States 

In  no  other  major  industry  has 
morale  ever  sunk  so  low  as  in  the  mo- 

tion picture  industry  at  this  crucial 
hour.  It  would  not  be  so  bad  if  knowl- 

edge of  this  consternation  were  con- 
fined within  the  industry.  Unfortu- 
nately industry  members  have  vied  with 

one  another  in  shouting  it  from  the 
housetops.  The  result  is  that  news- 

papers and  commercial  journals  have 
accepted  these  jeremiads  at  face  value 
and  are  predicting  the  industry's  early demise.  When  those  most  concerned 
have  abandoned  hope,  outsiders  cannot 
be  expected  to  retain  confidence  in  the 
business. 

This  is  doubly  puzzling  to  outsiders 
who  through  the  years  have  come  to 
regard  the  motion  picture  industry  as 
a  shining  example  of  American  enter- 

prise, resourcefulness  and  competence. 
How  much  more  in  keeping  with  the 
American  spirit  it  would  be  if  all  in- 

dustry publicity  featured  a  purpose  by 
all  elements  to  close  ranks  and  fight  to 
restore  the  industry  to  greatness. 

THE  GREATEST  KILLER 
What  must  be  the  reaction  of  out- 

siders to  the  spectacle  of  the  producer- 
distributors  supplying  a  rival  entertain- 

ment enterprise  with  the  wherewithal 
to  destroy  what  is  admittedly  their 
primary  market — the  theatres.' 

There  has  been  a  lot  of  smooth  talk 
to  the  effect  that  providing  films  for 
television  would  not  hurt  the  theatres. 
However,  the  fact  is  that  the  theatres 
were  just  beginning  to  recover  from 
the  first  impact  of  television  when  the 
showing  of  fine  motion  pictures  on  that 
medium  sent  them  reeling. 

As  Al  Sindlinger  said  in  one  of  his 
talks,  "The  newest  thing  in  television 
is  old  motion  pictures.  "  And  the  broad- 

casters are  making  the  most  of  their 
good  luck  in  having  handed  them,  b}' 
a  supposedly  competing  industry,  a 
wealth  of  material  far  beyond  their 
ability  to  provide  for  themselves.  They 

advertise  their  channels  as  "theatres  of 
the  air  "  and  resort  to  every  device  to 
persuade  the  public  that  they  are  show- 

ing current  pictures,  the  same  as  the 
theatres. 

WHY  NOT  DISCONTINUE? 

The  more  one  ponders  this  problem 
the  more  evident  it  becomes  that  the 
only  certain  solution  is  for  the  film 
companies  to  discontinue  the  sale  of 
films  to  television  altogether. 

Time  lags  in  terms  of  years  sound 
reassuring  but  when  we  consider  the 
magnificent  pictures  produced  during 
the  past  25  years,  where  can  one  draw 
a  satisfactory  line.' 
What  we  must  remember  is  that  a 

new  generation  has  arisen  to  whom  the 
venerable  classics  are  brand  new.  For 
example,  what  have  the  theatres  today 
to  offer  the  small  fry  comparable  to  the 
Shirley  Temple  pictures.'  Every  day 
young  folks  are  discovering  on  tele- 

vision pictures  which  delighted  us  old- 
sters in  the  30s  and  40s. 

So  long  as  television  is  able  to  offer 
entertainment  of  that  caliber  without 
charge,  there  is  little  incentive  for  the 
public  to  take  a  chance  on  current  prod- 

uct at  the  theatres,  where  they  must  pay. 
If  it  were  a  demonstrable  fact  that 

the  theatres  are  gone  goslings  and  that 
no  amount  of  effort  can  save  them, 
there  would  be  some  sense  to  the  film 

companies'  selling  their  libraries  of  re- tired filnij  to  TV.  But  there  is  scarcely 
one  among  the  major  executives  who 
will  openly  concede  that  the  theatres 
have  no  future.  Indeed,  some  of  them 
have  lately  proclaimed  that  the  theatres 
are  their  primary  market;  that  their 
purpose  is  to  keep  the  theatres  in  busi- 

ness and  not  to  drive  them  out  of  busi- 
ness. But  still  they  drive  their  daggers 

home. 

Accepting  for  the  sake  of  the  argu- 
ment the  film  companies'  contention 

that  because  of  reduced  earnings  the 
sale  of  old  films  to  TV  was  necessary 
in  order  to  continue  making  new  films 
for  the  theatres,  what  of  the  future.' 

We  are  all  aware  of  television's  insati- 
able appetite,  consuming  quality  pic- 
tures faster  than  they  can  be  produced. 

Soon  the  backlogs  will  have  been  used 
up  and  then  will  come  demands  for 
later  product  and  soon  for  current 
product.  When  that  time  comes  the 
film  companies  will  truly  hold  the  fate 
of  the  theatres  in  their  hands.  For  if 
the  current  time  lag  of  from  nine  to 
five  years  is  further  reduced,  then  the 
theatres  will  not  stand  a  ghost  of  a 
show  in  their  struggle  against  TV. 
And  so  we  ask,  in  all  earnestness, 

Why  any  more  sales  of  motion  pictures 
to  television.' 
WHAT'S  GOING  TO  BE  DONE? 

Discontinuance  of  sales  of  motion 
pictures  to  television  would  boost 
morale,  restore  enthusiasm  and  provide 
the  perfect  incentive  for  all  factions  to 
join  in  an  irresistible  campaign  to  re- 

vive theatre  going  among  the  American 

people. 
How  easy  an  all-out,  all-industry 

business  building  campaign  would  be, 
and  with  what  determination  and  suc- 

cess it  could  be  carried  on,  if  only  the 
black  beast  television  could  be  ban- 

ished or  its  sharpest  fangs  drawn.  Pos- 
sibly a  temporary  respite  (say,  five 

years)  is  all  that  is  needed.  The  thea- 
tres have  shown  remarkable  recupera- 
tive powers  in  the  past. 

No  matter  what  is  done  with  respect 
to  supplying  pictures  to  television  or 
limiting  the  use  thereof  on  that  me- 

dium, the  industry  still  will  need  a  re- 
\ival.  There  will  have  to  be  a  co-ordi- 

nated business  building  plan  supported, 

participated  in,  and  of  benefit  to  — eNerybody. 

Many  have  rendered  lip  service  to 
this  thought  during  the  past  year  and 
mysterious  meetings  have  been  held 
and  cryptic  statements  have  been  made, 
but  as  this  bulletin  is  written  the  tan- 

gible results  are  nil. 
It  is  hoped  that  the  plan  will  be  one 

that  is  beneficial  to  all,  that  it  will 
command  the  support  of  all,  and  that 
it  can  be  quickly  put  into  operation. 
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"Raintree  County" 
^euiKc^  tr<zuh^  o  o  o  iaso 

Big,  sprawling,  dramatic  version  of  best-seller.  Too  long, 
but  highlighted  by  excellent  performances,  exciting  scenes. 

Ross  Lockridge's  prize-winning  novel  of  Indiana  at  the  time 
of  the  Civil  War,  "Raintree  County",  was  such  a  mammoth 
and  amorphous  tale  that  it  is  a  wonder  MGM  has  made  as 
compact  a  film  out  of  it  as  they  have.  Producer  David  Lewis 
and  director  Edward  Dmytryk  certainly  deserve  huzzahs  for 
the  narrative  construction,  panoramic  mounting  and  overall 
sweep  they  have  put  behind  this  multi-million  dollar  offering. 
And  a  dazzling  trio  of  stars,  Montgomery  Clift,  Elizabeth  Tay- 

lor and  Eva  Marie  Saint  turn  in  performances  that  are  vivid, 
fervent  and  emotionally  exciting.  Miss  Taylor,  especially,  is 
magnificent.  Photographer  Robert  Surtees  has  imaginatively 
captured  some  dynamically  staged  battle  scenes,  a  rip-roaring 
July  Fourth  outing  and  the  capture  of  Atlanta,  all  seen  through 
the  resplendent  clarity  and  beauty  of  the  new  Camera  65.  In- 

deed, most  everyone  and  everything  concerned  with  the  film 
is  of  a  high  order — all,  that  is,  but  the  real  essence  of  the 
undertaking,  the  Millard  Kaufman  script.  While  excellent  in 
parts,  it  has  failed  to  conquer  the  literary  imponderables  of  the 
original,  and  therein  lies  so  many  of  this  sprawling  tapestry's 
discrepancies  and  drawbacks:  the  whole  thing  is  too  long,  too 
diffuse,  too  full  of  melodramatic  excess.  However,  even  with 
all  these  reservations,  "Raintree  County"  is  still  a  major  event: 
it  has  been  a  long  time  since  the  exhibitor  has  had  an  Ameri- 

can romance  on  such  an  enormous  and,  at  times,  epic  scale. 
The  film  should  prove  a  potent  and  persuasive  boxofiice  con- 

tender, especially  on  the  metropolitan  and  suburban  markets. 
Briefly,  the  story  tells  of  Montgomery  Clift,  a  poetic  young 
man  who  wanders  through  an  Indiana  of  the  1860's  searching for  the  meaning  of  life  and  the  legendary  golden  raintree, 
whose  finder  will  be  given  the  secrets  of  the  universe.  Enroute 
Clift  falls  in  love  with  Miss  Saint  but  marries  Miss  Taylor, 
whose  obsession  with  possible  mulatto  ancestry  finally  results 
in  her  insanity.  In  the  end,  Clift  finds  his  true  love  with 
Miss  Saint. 
M-G-M.  187  minutes.  Montgomery  Clift,  Elizabeth  Taylor,  Produced  by  David Lewis.    Directed  by  Edward  Dmytryk. 

"Fort  Dobhs" 

Routine  western  introduces  TV  star  Clint  Walker. 

Clint  Walker,  the  TV  Western  star,  has  "made  it":  he  is 
now  the  whole  show  of  a  full-length  Warner  Bros,  leather  and 
lasso  epic  called  "Fort  Dobbs".  Unfortunately,  his  vehicle  is 
merely  another  variation  on  that  over-quilted  Indians-are-com- 

ing theme  and  his  role  has  him  eluding  both  a  sheriff's  posse 
and  the  Comanche  warpathers,  while  escorting  co-star  pioneer 
widow,  Virginia  Mayo,  and  her  young  son,  Richard  Eyer,  to 
the  safety  of  the  titular  haven.  Enroute  a  crafty  desperado  in 
the  person  of  Brian  Keith  snarls  and  sniggers  at  our  hero, 
killing  all  hope  of  a  leisurely  journey  and  even  attempts  some 
heinous  passes  at  Miss  Mayo.  And  Miss  Mayo  herself,  al- 

though naturally  attracted  to  the  handsome  Walker,  stews 
about  for  quite  a  spell  in  the  brooding  belief  that  he  murdered 
her  man.  Of  course,  Clint  is  really  pure  white — well,  almost. 
This  is  not  revealed  until  the  film's  end.  In  the  meantime,  the 
Martin  Rackin  production  offers  one  sagebrush  vista  after  an- 

other plus  good  horse-trotting  score  from  Max  Steiner. 
Warner  Bros.  90  minutes.  Clint  Walker,  Virginia  Mayo,  Brian  Keitti.  Produced  by Martin  Rackin.    Directed  by  Gordon  Douglas. 

"The  FemalG  Animal" 

Sudsy  melodrama  of  illicit  love  should  attract  fem  audience. 
This  Universal-International  entry,  a  valentine  to  the  fem 

trade,  is  replete  with  all  sorts  of  emotional  trappings  and 
somewhat  scandalous  goings-on.  It  should  draw  above  average 
grosses  in  the  mass  market,  and  may  surprise  where  strongly 
sold.  The  plot  revolves  around  one  of  those  legendary  Holly- 

wood stars,  a  celluloid  Venus,  who  falls  for  a  Malibu  Beach 
Adonis,  only  to  later  find  her  adopted  daughter  has  a  crush 
on  the  guy  herself.  Hedy  Lamarr,  in  one  lavish  garment  after 
another  and  a  series  of  flaming  poses,  portrays  the  aging  god- 

dess in  the  grand  manner.  Unfortunately,  director  Harry  Keller 
has  not  made  any  of  her  scenes  particularly  compelling,  nor 
has  he  done  very  much  for  the  daughter  role  of  Jane  Powell, 
or  the  Lothario  role  of  George  Nader.  Best  of  the  cast  is  Jan 
Sterling  as  a  one-time  ingenue  darling  reduced  to  a  gigolo- 
hunting  veteran.  With  the  wittiest  lines  in  the  film  she  gives 
a  sardonically  vivid  portrait  of  a  dame  draining  the  dregs  of 
the  bottle.  The  sad  plight  of  the  rich  and  beautiful  caught 
up  in  the  throes  of  illicit  passion  has  alw  ays  been  sure-fire  with 
the  housewives  and  "The  Female  Animal  "  should  not  prove  an 
exception.  Movie  queen  Miss  Lamarr  discovers  struggling 
actor  Nader,  ensconces  him  as  caretaker  of  her  hacienda  by 
the  sea  and  allows  him  to  make  love  to  her  on  her  lonely 
nights.  However,  lonely  daughter  Miss  Powell  meets  him  by 
chance,  falls  in  love  with  him  and  then  realizes  he  is  her 

mother's  property.   In  the  end,  Nader  walks  out  with  her. 
Universal-International.  84  minutes.  Hedv  Lamarr,  Jane  Powell.  Produced  by Albert  Zugsmith.    Directed  by  Harry  Keller. 

"The  Girl  Most  Likely' 

Gay,  youthful  musical  OK  for  teenagers,  family. 
During  the  early  Forties,  Garson  Kanin  gave  Ginger  Rogers 

one  of  her  most  sprightly  and  saucy  comedies,  the  delightful 
"Tom,  Dick  and  Harry  ".  Now  RKO  has  refurbished  that  en- 

gaging bit  of  nonsense  with  Technicolor,  songs,  dances,  pro- 
duction numbers  and  a  general  Mardi  Gras  air  and  Universal  is 

releasing  it  as  a  romantic  and  youthful  musical  starring  Jane 
Powell  and  Cliff  Robertson.   Since  everything  about  the  new 
face-lifting  is  pleasant  and  personable,  just  jam-packed  with 
zest,  tang  and  a  wacky  sort  of  bon  camaraderie,  the  film  should 
prove  a  welcome  treat  for  teenagers  and  the  family  audience. 
The  accent  that  producer  Stanley  Rubin  and  director  Mitchell 
Leisen  have  chosen  for  the  proceedings  is  geared  to  situational 
gimmicks  rather  than  zany  characterizations,  thus  allowing  the 
performers  plenty  of  freedom  to  run  happily  through  the  half 
dozen  or  so  Hugh  Martin  and  Robert  Blaine  tunes.  Miss 
Powell  lends  grace  nad  gayety  to  the  ballads,  while  supper 
club  chanteuse  Kaye  Ballard  is  on  hand  with  her  satirical  bars 
of  patter  songs.    There  is  also  some  vibrant  and  inventive 
choreographic  numbers  by  Gower  Champion,  two  flamboyantly  i 
decorative  dream  sequences,  a  sun  and  sea  tour  of  lower  Cali- 
of  patter  songs.    There  is  also  some  vibrant  choreographic  | 
numbers,  two  decorative  dream  sequences,  a  sun-sea  tour  of  | 
lower  California  and  shots  of  Young  America  in  their  dating 
habitates.   Devrey  Freeman's  screenpla}-  follows  Miss  Powell  I in  her  search  for  a  suitable  mate,  from  millionaire  Keith  Andes  j 
to  steady  Tommy  Noonan  as  a  real  estate  agent  and  finally  into  i 
the  arms  of  a  dashing  mechanic,  played  by  Robertson. 
Universal-International.    98  minutes.    Jane  Powell.  Cliff  Robertson.    Produced  by 
Stanley  Rubin,  Directed  by  Mitchell  Leisen. 
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"All  At  Sea" 

Not  one  of  Alec  Guinness'  best,  but  still  o  lot  of  fun. 
This  new  Alec  Guinness  comedy  is  no  match  for  his  other 

memorable  comedies  like  "Captain's  Paradise"  or  "Lavender 
Hill  Mob";  it's  strictly  lower-grade  Guinness.  Nevertheless,  our 
Alec  is  still  one  of  the  supreme  enjoyments  left  on  either  side 
of  the  Atlantic,  and  even  with  threadbare  material  he's  still  an 
unqualified  delight.  M-G-M  is  releasing  it  and  sophisticated 
metropolitan  and  art  house  audiences  should  find  it  a  jolly 
good  time.  The  present  Guinness  conceit  has  a  very  respectably 
comic  idea:  it's  all  about  a  goofy  young  man  haplessly  de- 

scended from  a  long  line  of  nautical  heroes.  Unfortunately, 
he  just  can't  stand  the  sea,  becomes  abysmally  sick  merely  by 
looking  at  Nelson's  statue  in  Trafalgar  Square.  So  after  a 
session  of  shame  with  His  Majesty's  best,  our  boy  decides  to 
buy  an  old  Victorian  seaside  pier  and  run  it  as  if  it  were  a 
mighty  vessel  afloat  on  the  highest  waves.  And  there  begins 
a  whole  slew  of  dipsy-doodle  type  events  and  wacky  charac- 

terizations, as  penned  by  T.E.B.  Clarke,  directed  by  Charles 
Frend  and  produced  by  Michael  Balcon.  The  dialogue  is  witty 
enough,  the  pace  brisk,  the  photography  clever — still,  that  all- 
important  bolt  of  lightning  never  comes,  never  shows  us  if 
what  we're  viewing  is  Keystone  farce  or  satiric  finery.  Ne\er- 
theless,  this  is  a  one-man  show  and  audiences  will  gayly  follow 
Guinness  as  he  saves  his  pier,  goes  into  business  with  a  blimey 
Tugboat  Annie,  then  converts  the  shebang  into  a  "cruise  ship" 
for  people  who  get  seasick,  finally  winding  up  in  a  mock 
naval  battle. 
M-G-M  release.  Michael  Balcon  pro- Browne.    Produced  by  Michael  Balcon ected  by  Charles  Fren 

"The  Deep  Six" 

Old-hat  sea  war  meller  loaded  with  hokum.  Alan  Ladd 
name  gives  it  lift  for  action  houses.  Not  much  elsewhere. 

This  latest  Jaguar  (Alan  Ladd)  production  offers  further 
proof  that  the  idea  of  actors  producing  their  own  films  is  not 
always  a  good  one.  For  one  hour  and  three  quarters,  "The 
Deep  Six"  never  goes  very  deep  at  all.  As  a  matter  of  fact, 
it's  one  of  the  most  shallow  of  recent  action  offerings.  And 
despite  star  Alan  Ladd  on  the  marquee  and  some  sea  battles 
etched  in  flaming  Warner  Color,  it  figures  to  be  only  a  mild 
grosser  in  the  action  houses  for  which  it  was  aimed.  Elsewhere, 
it  will  fall  below  average.  The  Martin  Rackin  production, 
which  Warner  Bros,  releases,  is  adequate,  but  the  plotting  is 
all  hokum  and  old-hat.  The  film  has  one  gimmick:  Ladd  as 
a  Quaker  turned  gunnery  officer  filled  with  pacifist  misgivings 
about  the  business  of  killing.  Screenplaywrights  John  Twist 
and  Harry  Brown  have  a  set  of  sailors  and  officers  who  act  in 
the  old  grin-and-bear-it  style  of  innumerable  other  salty  sagas 
and  director  Rudy  Mate  has  steered  their  course  on  such  a 
well-worn  route  most  audiences  should  guess  all  the  dramatic 
port-of-calls  long  before  the  arrival.  The  Ladd  activities  have 
William  Bendix,  a  good- Joe  Jewish  petty  officer;  Keenan  Wynn, 
a  trouble  making  exec  man,  and  James  Whitmore,  gallant 
ship's  captain — all  taking  rather  confusing  stands  towards  the 
pacifist  problems.  The  story  opens  with  Ladd  on  the  spot  as  a 
gunnery  officer.  When  his  past  is  unveiled  he  is  reassigned  and 
looked  upon  with  scorn.  Later,  he  courageously  dissembles  a 
bomb  and  blasts  enemy  killers  of  Bendix. 
Warner  Bros.  105  nninutes.  Alan  Ladd,  Dianne  Foster,  William  Bendix.  Produced by  Martin  Rackin.    Directed  by  Rudy  Mate. 

'The  Safecracker" 

Taut,  suspenseful  thriller  about  safecracker  who  becomes 
war  hero.  Fine  acting,  directional  job  by  Ray  Millond. 

As  trim  little  thrillers  go,  M-G-M  s  British-made  "the  Safe- 
cracker" is  pretty  much  the  trimest  seen  in  these  parts  in  quite a  spell.  A  taut,  trenchant  yarn  with  a  fidelity  to  stringent  nar- 

rati\e  rare  in  these  overblown  days,  it  is  also  somewhat  of  a 
triumph  for  actor-director  Ray  Milland  who  handles  both 
these  chores  in  an  admirably  cool  and  competent  manner.  For 
metropolitan  class  audiences  and  the  average  thrill-fan  addict, 
this  semi-documentary  styled  and  crisply  moving  suspense  story 
should  fit  the  bill  very  snugly  indeed.  It  concerns  itself  with 
the  adventures  of  a  young  man  with  genius  in  his  fingertips, 
an  amazing  chap  %vho  can  pick  locks  by  the  old  school  method 
of  hearing  the  click  of  the  tumblers.  Gifted  with  such  art,  it 
is  no  wonder  he  begins  to  covet  the  priceless  niceties  lying about  in  filthy  rich  men  s  vaults  and  soon  sets  forth,  with  the 
help  of  antique  dealer  Barry  Jones,  on  his  dazzling  calling. 
However,  the  spirit  of  reform  catches  up  with  him  in  the  per- 

son of  the  Second  World  War  and  our  erstwhile  criminal  per- 
forms in  a  daring  Commando  raid,  accomplishing  the  all-impor- 

tant theft  of  a  Gestapo  listing  of  Third  Reich  agents.  Now- 
such  a  tale  is  hardly  the  most  novel  thing  around,  but  in  Mil- 
land's  hands  we  get  a  pungent  and  persuasive  characterization, a  likeable  and  dashing  fellow,  who  though  miles  outside  the 
law  becomes  a  hero  in  spite  of  himself.  And  there  are  inter- 

larded throughout  some  nice  touches  of  wry  humor,  a  few 
stingingly  chilling  sequences,  some  well-timed  pacing. 
M-G-M_    96  minutes.    Ray   Milland,   Barry  Jones,   Jeannette  Sterke.     Produced  by 

'The  Admirahle  Crichton" 

Quaint  British  comedy  OK  for  art  and  class  houses. 

Besides  the  indomitable  "Peter  Pan",  James  M.  Barrie  has a  cargo  of  whimsical  and  sprightly  little  tales.  However,  not 
all  are  worthy  of  refurbishing  b)'  way  of  big  screen  Techni- 

color, etc.,  as  has  been  done  with  "The  Admirable  Crichton". 
This  Columbia  release  is  a  spoof  about  social  conditions  when 
grandma  was  a  tot,  grappling  with  the  debacle  of  English 
gentry  dumped  on  a  desert  island  and  forced  to  realize  their 
butler,  of  all  people,  is  really  better  than  they.  It's  quaint,  but 
dated.  Art  and  class  houses  should  find  it  a  mildly  useful 
attraction.  Producer  Ian  Dalrymple  and  director  Lewis  Gilbert 
have  done  their  best  to  sharpen  all  the  fanciful  notions  into  a 
sort  of  full-burst  lark  and  tone  down  the  unpalatable  class 
doctrines.  The  result  is  a  mildly  diverting,  literate  and  some- 

times lilting  comedy,  benefited  no  end  by  the  superb  playing 
of  stars  Kenneth  More  as  the  aw  esome  servant  and  Cecil  Parker 
as  his  befuddled  master.  Everything  is  topsy-turvey  in  this 
charade,  from  scenes  of  rigid  London  splendor,  the  town  house 
formalities  adhered  to  like  battle  zonings,  to  the  cast  away 
island  where  the  Parker  entourage  is  unceremoniously  en- 

sconced. It  is  here  that  the  chilly  snob  of  a  daughter.  Lady 
Mary  (Sally  Ann  Howes)  evinces  a  maudlin  passion  for  butler 
More,  who  rejects  her  for  scullery  maid  (Diane  Cliento).  After 
some  other  Gilbert  and  Sullivan  adventures,  the  picture  ends 
happily  with  readjustment  to  the  same  old  standards. 

le  Cliento.    Produced  by 
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MITCHELL  WOLFSON 
W'ovietco  Theatres 

The  Importance 

of  the 

Motion  Picture 

Industry  Press  ̂ 

"The  trade  press  of  the  mo- 
tion picture  industry  provides 

services  which  are  indispens- 
able. 

"If  these  valuable  sources  of 
information  were  suddenly  de- 

nied the  industry,  the  burden  of 
providing  them  would  fall  on 
other  shoulders,  particularly  dis- 
tribution. 

"Industry  leaders  in  all 
branches  whose  interest  in  the 
trade  press  is  limited  to  news  of 

people  they  know  or  the  front' pages  should  not  lose  sight  of 
the  fact  that  these  publications 
are  indispensable  tools  of  the 
trade  to  theatre  mangers,  ad- 

vertising and  publicity  person- 
nel, bookers,  and  all  others  who 

must  deal  with  the  details  of 
our  industry. 

"Nor  do  I  mean  to  minimize 
the  front  pages,  for  here  is 
where  the  exchange  of  infor- 

mation among  the  leaders  of  all 
branches  of  our  industry  is  crys- 

tallized, assimilated,  and  even- 
tually brought  into  proper  focus. 

"Operating  our  industry  with- 
out the  services  the  trade  press 

provides  would  be  like  going 
into  a  war  without  communica- 

tions— impossible." 

*0«e  of  a  series  of  opinions  by  prominent  members  of  our  industry 



MERCHANDISING     &EXPLOITATION     DEPARTMENT  f 

UA  Opens  Big  Advance  Campaign 

on  "Witness"  to  Hypo  Talk-About 

WANTED! 

894* 
WITNES

SES! 

We  want  you--  to  preview  the  most  electrifying 
ot  our  time,  "Witness  for  the  Prosecution", -.- as  our  guest! 
We're  not  being  generous.  We're  so  sure  you'll  love  it, we're  counting  on  your  talking  about  it  even  before  it  is presented  to  the  public  at  this  theatre! 
All  you  have  to  do  is  write  to  the  theatre,  requesting  your free  preview  tickets.  In  your  note,  mention  any  organization, club  or  community  group  you  are  a  member  of- 
Requests  will  be  granted  in  order  of  their  receipt- so write  today  for  your  preview  tickets  to  the  most  electrifying 

or  time-  "Witness  for  the  Prosecubon"! 

There's  no  better  reconiniendation  for  a  mo- 
tion picture  than  a  personal  one.  To  exploit 

this  premise.  United  Artists  is  throwing  its 
weight  behind  a  4-week  advance  campaign  blue- 

print specifically  designed  to  develop  word-of- 
mouth  support  for  the  Arthur  Hornblow  pro- 
duction. 

Keyed  to  a  series  of  previews  and  screenings 
of  the  film  designed  to  influence  opinion-makers 
to  spread  happy  tidings,  L^A  is  distributing  a 
4-page  showmanship  brochure  to  circuit  execu- 

tives and  key  theatre  managers  throughout  the country. 

Among  the  talk-about  tools  utilized  by  UA 
in  the  step-by-step  plan  for  garnering  attention 
for  the  highly  touted  suspense  drama:  (1)  In 
the  first  week,  ads  are  placed  in  newspapers 
announcing  previews  and  distribution  of  in\  i- 
tations.  (2)  The  second  week  program  centers 
around  the  actual  holding  of  the  previews,  dis- 

«  From  fop:  Ad  copy  in  this  advance  screening  ad  is 
designed  to  hypo  word-of-mouth  comment  on  "Wit- ness". Teaser  herald  is  used  to  whet  theatregoer 
appetite  about  suspense  ending.  The  easel  cards 
invites  important  guests  attending  special  screenings 

to  sign  lobby  pledge  display. 

tiibution  of  heralds  and  secrecy  pledge  cards 
not  to  reveal  the  film's  ending.  (3)  Third  week 
activity  includes  the  posting  of  tack  cards  spot- 

lighting comments  by  three  who  saw  the  screen- 
ing and  the  display  of  a  4()x6()  lobby  poster. 

During  the  final  week,  the  week  before  the 
opening,  special  ads  are  placed  in  newspapers 
in  an  effort  to  transform  public  interest  into 
theatregoing  action. 

Cooper  Showman  Honored 
An  Oklahoma  City  manager,  Farris  Shanbour, 

has  been  designated  Cooper  Foundation  The- 
atres Showman  of  the  Year  "in  recognition  of 

his  demonstrated  ability  in  all  fields  of  show- 
manship during  1957."  Announcement  of  the 

award  was  made  by  Kenneth  E.  Anderson,  gen- 
eral manager  of  the  midwestern  circuit.  Shan- 
bour started  as  usher  in  1940. 

[More  SHOWMEN  on  Page  18] 

Windy  City  Pre-Sell  Drive 

Set  for  'Farewell  to  Arms' 20th  Century-Fox'  "A  Farewell  to  Arms", backed  by  one  of  the  most  comprehensive  pre- 
selling  dri\es  in  moviedom's  promotional  his- 

tory, w  ill  move  into  Chicago's  Oriental  Theatre 
January  23. 

Simultaneous  pre-release  road-show  engage- 
ments in  some  forty-five  theatres  in  California 

promise  to  realize  an  unprecedented  $1  million 
week,  and  Fox  ballyhoomen  are  pushing  their 
efforts  to  make  this  standard  performance 
where\er  the  David  O.  Selznick  production 
plays  heavily-populated  areas. The  Oriental  booking,  first  shov\ing  of  the 
Hemingway  drama  outside  of  the  California 
area,  will  be  backed  by  the  efforts  of  a  special 
field  force,  assembled  for  this  particular  engage- 

ment. 2()th-F()x  assistant  exploitation  director 
Eddie  Solomon  is  in  the  Windy  City  to  support 
the  promotional  campaign  with  special  exploi- tation drixes. 

The  first-run  roadshow  saturation  plan  inaug- 
urated so  successfully  in  California  on  Selz- 

nick's  World  War  I  epic  romance  may  be 
undertaken  on  future  2()th  Century-Fox  biggies, 
the  compan)'  announced. 

Kamber  Appointed  H-H-L 
Advertising-Publicity  Chief Bernard  M.  Kamber 

has  been  appointed  na- 
tional director  of  adver- 

tising, publicity  and 
exploitation  of  Hecht- Hill-Lancaster,  it  was  an- 

nounced by  president 
Harold  Hecht. 

H-H-L,  which  recently 
announced  a  12-film  pro- duction schedule  for 
1958,  to  be  released  via 

United  Artists,  has  set  up  a  full-scale  ad-pub 
department  to  handle  its  expanded  operation. 
In  addition,  a  "special  handling"  force  of  bally men  is  being  organized  to  work  with  the  UA 
exploitation  department.  Kamber  has  been  as- 

sociated with  the  H-H-L  organization  since 
1954  when  his  public  relations  firm  handled 
eastern  publicity  for  "Vera  Cruz". 
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EmOITATION 

PICTURE 
of  the  issue 

20th's  'Petyon  Place' 

Clean  Boxoffice  Heat 

How  "hot"  can  a  movie  be?  "Peyton  Place"  may 
well  be,  exploitation-wise,  the  measuring  rod  that  will 
gauge  the  thermo-showmanship  potential  of  a  film 
attraction. 

First,  however,  let  it  be  understood  that  the  word 
"hot"  is  used  in  a  variety  of  senses.  As  a  novel,  the 
Grace  Metalious  best-seller  was  crammed  with  sex, 
unabashedly  lurid  both  in  its  passionate  situations  and 
its  earthy  rhetoric.  It  ran  the  gamut  of  bizarre  char- 

acters to  a  point  where  the  few  "normal"  people  in  it 
were  unique.  Yet  it  had  sufficient  substance  beyond 
its  sensationalism  to  mark  it  as  one  of  the  significant 
novels  of  his  decade.  It  has  become,  consequently, 
one  of  the  "hottest"  sellers  in  years,  using  the  term  in 
another  sense — and  one  which  means  a  pre-sold  audi- 

ence running  well  into  the  millions  on  the  basis  of 
the  novel's  popularity  alone. 

In  its  transfer  to  a  film — carefully  cast,  unstintingly 
produced  by  Jerry  Wald  in  CinemaScope  and  beauti- 

ful DeLuxe  Color — another  b.o.  heat  wave  was  ac- 
complished. The  challenge  of  scraping  off  the  objec- 

tionable in  the  novel  while  still  maintaining  the  high 
powered  mass  attraction  was  met  impeccably  by 
screenplay  writer  John  Michael  Hayes  and  ace  direc- 

tor Mark  Robson.  Met  with  such  success,  in  fact,  that 
in  The  BULLETIN'S  "Film  of  Distinction"  review 
the  feat  is  described  as  "amazing  ...  in  de-Kinseyiz- 
ing  Grace  Metalious'  sexological  best-seller  .  .  .  turned 
into  an  All-American  small  town  portrait  that  is 
colorful,  honest,  humorous  touching  and,  on  the 
whole,  a  most  appealing  show  indeed."  Thus,  while  it 
exerts  the  sex  lure  via  the  novel's  fame,  it  rids  itself 
of  the  limitations  that  would  undoubtedly  be  imposed 
by  religious  and  lay  groups,  emerging  as  a  "hot" 
family  film  as  well. 

In  a  brilliant  fusion  of  screen  veterans  and  excep- 
tionally promising  newcomers,  the  cast  represents  an- 

other imposing  asset.  Anchored  by  such  quality  names 
as  Lana  Turner,  Lloyd  Nolan,  Arthur  Kennedy  and 
Terry  Moore,  the  names  of  Diane  Varsi,  Hope  Lange, 
Lee  Philips  and  Russ  Tamblyn  will  blaze  into  promi- 

nence, offering  the  thrill  of  discovery  to  the  audience 
and  swelling  the  talk  potential. 

And,  finally,  the  20th  Century-Fox  campaign  ac- 
tivity, advertising  and  accessories  generates  the  kind 

of  enthusiasm  that  spurs  the  exhibitor  to  the  ultimate 
in  Showmanship. 

The  People  O
f 

Pey
ton

 

The  newspaper  ads  are  equally  provocative  to  the  millions  who  have  read  1 
book  and  those  who  haven't  been  able  to  get  to  it  yet.  Whether  in  six-column  d 
play  (above)  or  two  column  spots,  virtually  every  ad  is  a  teaser  with  the  title  str 
ingly  foremost.  The  vivid  characters,  the  memorable  scenes  are  coordinated  w 

expert  use  of  white  space. 
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A  series  of  four  20"  x  60"  door  panels  in  » 
full  color  is  among  the  sock  accessories 
available.  Each  suggests  a  strong  element  in 
the  dramatic  story,  may  be  used  in  a  variety 

of  displays. 

THE  "PEYTON  PLACE'  STORY 
Essentially,  "Peyton  Place"  is  an  engrossing  study  of  the  good  and 

the  evil  in  the  human  animal,  broken  down  into  a  series  of  circum- 
stances that  shape  the  lives  of  two  young  girls,  Allison  McKenzie  and 

Selena  Cross.  Allison,  as  played  by  a  brilliant  screen  newcomer.  Diane 
Varsi,  comes  from  the  "nice"  side  of  town;  Selena,  given  an  equally 
striking  portrayal  by  Hope  Lange,  is  from  the  other  side  of  the  tracks; 

tragedy,  however,  is  no  respecter  of  their  station  in  Peyton  Place  and 
strikes  at  both  with  equal  violence  through  their  family  and  friends. 
Allison's  adoration  of  her  dead  father,  a  source  of  unnerving  irritation 
to  her  mother  (played  by  Lana  Turner  in  her  finest  screen  portrayal), 
leads  to  the  tragic  revelation  that  the  girl  is  an  illegitimate  child  when 
the  overprotective  mother  assumes  the  worst  following  Allison's  inno- 

cent woodland  idyll  with  her  boy  friend.   Selena's  tragedy  is  more 

acute  as  she  suffers  rape  by  her  brutal  stepfather  and  becomes  pregnant, 
loses  the  baby  in  a  fall,  has  her  demented  mother  hang  herself,  and 
ultimately  kills  her  stepfather  as  he  attempts  another  attack.  Inter- 

woven in  these  shock  elements,  however,  is  a  tapestry  of  life  in  a  small 
town  that  carries  a  full  share  of  lighter  and  happier  moments.  It  is  in 
chis  play  of  point  and  counter  point  that  director  Mark  Robson  brings 
off  a  series  of  stark  characterizations  and  dramatic  power  to  round  out 
a  mo^  ie  that  carries  pulsing  appeal  to  every  moviegoer. 
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ERIC  JOHNSTON  told  Texas  COMPO  that 
MPAA  members  could  not  jointly  state  that 
current  motion  pictures  would  not  be  seen 
on  tele\ision  for  a  specific  number  of  years 
because  of  the  legal  implications  involved. 
Johnston  called  on  MPAA  general  counsel 
Sidney  Schreiber  to  reply  to  the  Texans  plea 
for  concerted  action  by  the  film  companies, 
and  Schreiber  made  this  explanation:  "For 
the  distributing  companies  concertedly  to  re- 

fuse to  permit  their  pictures  to  be  exhibited 
on  television  except  under  uniform  restric- 

tions of  a  fixed  number  of  years  would  be 
a  violation  of  the  anti-trust  laws  It  would 
subject  them  to  suits  for  injunction,  criminal 
punishment,  and  the  payment  of  treble  dam- 

ages to  any  person  injured  by  reason  of  such 
violation.  Any  individual  involved  in  such 
concerted  activities  would  be  equally  subject 
to  these  penalties.  The  violation  would  be 
not  in  the  individual  decision  made  by  an)' 
distributing  company  not  to  license  its  pic- tures to  television  for  a  fixed  number  after 
they  had  their  theatrical  exhibition,  but  in 
the  concerted  action." 

0 
ARBITRATION  talks  will  be  resumed  Janu- 

ary 13.  The  joint  exhibitor-distributor  con- 
ference, sidelined  since  the  resignation  of 

Charles  M.  Reagan  from  the  MPAA  distrib- 
utors committee,  will  be  attended  by  dele- 
gates from  National  Allied,  Independent 

Theatre  Owners  Assoc.,  TOA  and  represen- tatives from  distribution. 
0 

JACK  L.  WARNER  reported  that  Warner 
Bros,  net  earnings  for  the  fiscal  year  ended 
August  31  totaled  $3,415,000  (Sl.90  per 
share)  on  1,793,296  outstanding  common 
shares.  This  compares  w  ith  $2,098,000  ($.84 
per  share)  on  2,482,247  shares  for  the  pre- 

vious year.  Reaffirming  his  faith  in  the  mo- 
tion picture  industry,  the  WB  Pictures  pres- 
ident reported  "that  the  production  and  dis- 

tribution of  important  feature  motion  pic- 
tures for  theatrical  exhibition  continues  to 

be  our  Company's  principal  purpose."  He also  noted  that  Warners  is  broadening  its 
activities  in  the  TV  field  to  meet  "an  ever- 

growing demand  for  high  quality  television 
film  productions". 

THEY 

MADE  THE  NEWS 

THE  FCC's  first  applicant  for  a  toll-tele- 
vision franchise  is  WSES  (TV)  Philadel- 

phia, a  uhf  permittee  and  holder  of  a  tele- 
\ision  station  construction  permit  since 
March,  1956.  The  applicant  proposes  to  use 
the  Skiatron  system  of  punch  card  decoding 
to  an  estimated  300,000  subscribers,  who 
will  be  billed  a  yearly  fee  of  $30  for  each 
television  set  c(mnection,  plus  $1  per  pro- 

gram. Entertainment  diet  planned  to  hs  of- 
fered viewers  will  consist  mainly  of  sports 

e^'ents.  WSES  claims  to  have  an  agreement 
with  the  Philadelphia  Warriors,  professional 
basketball  team,  and  is  engaged  in  negotia- 

tions with  other  groups. 
0 

IRVING  H.  LEVIN,  president  of  AB-PT 
Pictures,  reported  that  his  organization  plans 
to  put  twehe  features  before  the  cameras 
during  1958.  He  listed  the  first  five  produc- 

tions as:  "Hell  Week,"  a  comedy  about  col- 
lege fraternities;  "My  Steady  Date";  "Bour- 
bon Street  Blues",  starring  trumpeter  Louis 

Prima;  "The  Gay  Gabaldon  Story",  a  war 
drama;  and  "Letter  to  Lanny ',  filmization  of 
a  recently  published  magazine  story  b)' Charles  Hoffman. 

0 
ARTHUR  B.  KRIM,  United  Artists  presi- 

dent, announced  that  Yul  Brynner  has  inked 
an  11-picture  production  pact  covering  a 
nine-year  period.  To  be  produced  by  Al- 
ciona,  Brynner's  own  organization,  the  films each  will  be  budgeted  between  two  and 
three  million  dollars.  Additional  long-range 
plans  between  Alciona  and  L'A  include  the 
production  of  a  TV  series  and  the  financing 
of  Broadwa)  plays.  It  is  expected  that  the 
initial  production,  under  the  new  contract, 
will  go  before  the  cameras  sometime  this 
summer.  One  of  the  projects  on  Brynner's agenda  includes  a  filmization  of  the  Arthur 
Koestler  novel,  "The  Gladiators  ",  w  ith  Bryn- 

ner and  Anthony  Quinn  planned  as  co-stars, 
and  Martin  Ritt,  now  at  20th  Century-Fox, 
handling  the  directorial  chores. 

0 
ABRAM  F.  MYERS,  in  a  year-end  bulletin 
to  National  Allied  members,  urged  no  fur- 

ther sale  of  feature  films  to  television 
and  a  concerted  business-building  drive  to 
soothe  the  ills  of  the  motion  picture  indus- 

try. "Discontinuance  of  sales  of  motion  pic- tures to  television  would  boost  morale, 
restore  enthusiasm  and  provide  the  perfect 
incentive  for  all  factions  to  join  in  an  irre- 

sistible campaign  to  revive  theatre-going 
among  the  American  people,"  he  declared. "No  matter  what  is  done  with  respect  to 
supplying  pictures  to  television  or  limiting 
the  use  thereof  o;;  that  medium,  the  industry 
would  still  need  a  revival.  There  will  have 
to  be  a  coordinated  business  building  plan 
supported,  participated  in,  and  of  benefit  to 
— everybody." o 
PHILIP  HARLING,  co-chairman  of  the 
Joint  Committee  on  Toll-TV,  blasted  Senator 
Warren  G.  Magnuson's  recent  statement  that 
he  fa\ors  a  test  of  fee-video.  "To  permit  a test  over  the  air  waves  at  this  time  in  the 
face  of  the  overwhelming  voice  of  the  peo- 

ple in  opposition  to  toll-TV  would  cause 
irreparable  damage,"  Marling  wrote  in  a letter  to  the  chairman  of  the  Senate  Com- 

merce Committee. 
0 

ELMER  C.  RHODEN  predicted  that  1958 
w  ill  be  a  healthy  year  for  National  Theatres 
and  the  entire  motion  picture  industry. 
Speaking  on  a  telephone  conference  hook-up 
to  each  of  NT's  six  division  offices  Rhoden 
declared:  "We  have  every  right  to  be  en- 

thusiastic with  the  top  product  we  have  to 
sell  in  our  theatres."  Frank  H.  Ricketson, 
Jr.  also  spoke  on  the  hook-up. 0 
LOEWs  is  swinging  the  personnel  axe  in 
a  determined  move  to  cut  costs.  Some  forty 
home  office  employees  were  laid  off  last 
week  and  more  firings  are  expected  momen- 
taril).  The  economy  sweep  will  eventually 
displace  se\  eral  hundred  Metro  employees. 
Among  the  pinkslipped:  sales  executive  Ed 
Saunders;  Mike  Simons,  director  of  exhibitor relations. 
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MADE  THE  NEWS 

STELLINGS 

ERNEST  G.  STELLINGS,  TOA  president, 
sought  to  disperse  some  of  th:  gIo:);ii  being 
dispensed  b)'  industry  pessi. .lists,  declaring 
that  "the  future  is  bright  a:id  the  marquees 
\\ill  sparkle  and  glow"  during  1958.  He based  his  optimistic  outlook  on  promises 
from  distributors  of  a  steady  flow  of  first- 
rate  films.  "Critics  who  look  at  only  the 
total  business  failures  get  a  distorted  pic- 

ture of  the  American  economy,"  Stellings 
declared.  "The  same  distortion  applies  to 
those  who  point  onl>'  to  the  number  of  the- 

atres closing  for  \arious  reasons.  As  a  mat- 
ter of  fact,  the  number  of  theatres  operating 

today  varies  only  slightly  in  comparison  to 
the  number  of  going  theatres  10  years  ago. 
...  An  industry  that  provides  entertainment 
for  millions  of  people  weekly  will  continue 
to  prosper." 0 
ROBERT  S.  BENJAMIN,  board  chairman 
of  United  Artists,  announced  LIA's  acquisi- tion of  some  700, ()()()  shares  of  Associated 
Artists  Productions,  TV  film  distributor.  Pur- 

chase price  of  twelve  dollars  per  share  is 
made  of  six  dollars  in  cash  and  an  undertak- 

ing for  a  six  dollar  sinking  fund  six  per 
cent  debenture.  All  AAP  shareholders  will 
be  offered  an  opportunity  to  sell  their  stock 
ut  the  same  terms.  Present  AAP  manage- 

ment will  be  retained.  National  Telefilm 
Associates,  who  also  offered  to  purchase  the 
stock,  is  contesting  the  sale  in  the  courts. 

0 
M-G-M  and  PARAMOUNT  are  consolidat- 

ing their  backroom  work  in  the  Cleveland 
territory  with  all  shipping  and  inspection 
functions  for  both  companies  to  be  handled 
at  the  Metro  branch.  Paramount  will  con- 

tinue to  handle  its  sales,  booking  and  ac- 
counting at  a  newly-constructed  office  build- 

ing on  Euclid  avenue. 

ROBERT  W.  COYNE,  COMPO  special 
counsel,  painted  a  rosy  picture  for  the  mo- 

tion picture  industry  in  1958  in  a  year-end 
forecast.  He  cited  three  major  factors  that 
could  account  for  an  upsurge  in  industry 
fortunes:  a  balanced  released  schedule,  an 
adequate  supply  of  top  product  and  an-all 
out  industry-wide  promotional  drive.  Said 
Coyne:  "Several  phenomena  have  been  in evidence  in  recent  motion  picture  experience. 
Fine  pictures  attract  the  largest  audiences  on 
record;  mediocre  pictures  have  \irtually  no 
market.  'Arty'  pictures  of  merit  that  for- 
n'erly  commanded  not  a  baker's  dozen  of cvi5tomers  now  play  to  overflow  business.  It 
has  been  established  by  surve)'  and  analysis 
that  more  than  one  hundred  million  people 
weekly  feel  the  urge  to  go  to  a  movie  the- 

atre. If  this  urge  can  be  activated  by  quality 
attractions,  present  grosses  can  be  doubled — 
an  intriguing  potential  indeed.  I  am  con- 

vinced from  a  personal  study  that  current 
planning  reflects  sound  and  aggressive  man- 

agement  in   production,  distribution   .   .  ." 0 
MAURICE  BERGMAN,  executive  chief  of 
Llniversal's  talent  and  story  department,  left 
the  company  Jan.  3.  Joining  Universal  in 
1942  as  eastern  director  of  advertising,  Berg- 

man advanced  to  director  of  public  relations 
and  assistant  to  the  president  in  1949.  Prior 
to  joining  LIniversal,  he  was  advertising 
manager  of  20th  Century-Fox. 

0 
E.  R.  SLOCUM,  executive  director  of  LInited 
Theatre  Ov\ners  or  Oklahoma,  in  a  letter 
sent  to  distribution's  top  executives,  pin- 

pointed major  problems  of  theatremen  and 
asked  for  cooperation  in  helping  exhibitors 
over  the  hump.  He  cited  the  concentration 
of  releases  during  holiday  periods  as  an 
unwise  polic)  and  called  for  staggered  re- 

leases throughout  the  jear.  Slocum  also 
stressed  the  need  for  additional  color  films 
and  asked  clearance  oxer  television.  "Recog- 

nized as  the  most  damaging  of  all  practices", 
he  declared,  "is  that  of  the  wholesale  re- 

lease of  motion  pictures  libraries  through 
1947  to  TV  .  .  .  If  .  .  .  this  practice  con- 

tinues on  the  same  ie\el,  the  theatre  owner's 
hopes  arc  doomed  forcxtr." J 

r 

At  the  20th  Cenfury-Fox  pre-release  screening 
of  Dovid  O.  Selznick's  "A  Farewell  to  Arms", 
(top)  Charles  Einfeld,  20th-Fox  vice  president 
chats  with  Ben  Hecht,  author  of  the  AFTA  screen- 

play. Below:  Clarence  Hill,  20th-Fox  manager 
of  branch  operation;  Martin  Mullen,  New  Eng- 

land Theatres;  C.  Glenn  Norris,  20th-Fox  Cen- 
tral-Canadian Division  Manager;  Jerry  Govan, 

New  England  Theatres. 

HEADLINERS... 

JAMES  E.  PERKINS  named  president  of 
Paramount  International  Films,  announced 
by  GEORGE  'W'ELTNER,  vice  president  in 
charge  of  world  sales  for  Paramount  Pic- tures .  .  .  OSCAR  A.  DOOB  resigns  as 
coordinator  of  MPAA's  institutional  busi- ness-building dri\e  .  .  .  C^hore  too  taxing, he  said  .  .  .  DION  PhLUSO  reelected  chief 
barker  of  the  St.  Louis  Variety  Club  .  .  . 
WILLIAM  F.  BROIDY  signed  contract  to 
produce  four  films  for  Allied  Artists  distri- bution .  .  .  20th-Fox  general  sales  inanager 
ALEX  HARRISON  appointed  to  the  distrib- utors committee  on  conciliation  and  arbitra- 

tion, replacing  (Charles  M.  Reagan,  recently 
resigned  .  .  .  OREN  HARRIS,  chairman  of 
the  House  Commerce  Committee,  reports 
that  January  14  is  the  starting  date  for  con- 

gressional toll-tele%  ision  hearings  .  .  .  For- mer Loew  s  treasurer  CHARLES  MOSKO- 
WITZ  entering  television  production  .  .  . 
OTTO  PREMINGER  being  sued  by  20th- Fox  for  alleged  refusal  to  return  560,000 
production  advance  .  .  .  GILBERT 
GOLDEN,  advertising  manager  for  Warner Bros.,  and  Richard  Lederer,  assistant  ad 
chief,  have  moved  west  to  set  up  headquar- 

ters at  the  company's  studios  in  Burbank  .  .  . ELVIS  PRESLEY  received  60-day  deferment 
from  military  service  to  complete  "King Creole"  for  Paramount  .  .  .  Arkansas  anti- blind  checking  law  declared  unconstitutional 
and  void  by  the  state's  attorney  general  .  .  . JULES  LAPIDUS  named  assistant  general sales  manager  at  Warners  by  g.s.m. 
CHARLES  BOASBERG  .  .  .  National  The- 

atres president  ELMER  C.  RHODEN  reveals 
"Cinemiracle  Adventure"  is  set  for  Euro- 

pean premiere  at  Oslo,  Norway,  in  April. 
U.  S.  debut  expected  in  Fall  .  .  .  HENRY 
G.  PLITT,  president  of  Paramount  Gulf 
Theatres,  to  be  screen  tested  for  role  in  up- 

coming Elvis  Presley  film  .  .  .  EDWARD 
L.  HYMAN,  vice  president  of  American 
Broadcasting-Paramount  Theatres  to  address Detroit  exhibitors  on  balanced  release  sched- 

ules, Januarj'  7  .  .  .  Amusement  tax  in 
Upper  Darby,  Pa.,  reduced  from  10  to  5  per 
cent  .  .  .  HAL  SCHAEFER  appointed  mu- sical director  of  United  Artists  Records  and 
Unart  Music,  two  UA  subsidiaries  .  .  .  Todd 
exploiteer  BILL  DOLL  criss-crossing  coun- 
tr\  to  drumbeat  new  "80  Da>  "  openings  .  .  . Metro  ballyman  NORM  LEVINSON  moving 
from  Jacksonville,  Florida,  to  those  wide 
open  Texas  spaces  .  .  .  "Bridge  on  the  River Kwai"  voted  best  motion  picture  of  the  year by  N.  Y.  Film  Critics  .  .  .  MARC  M. 
SPIEGEL  to  join  Hecht-Hill-Lancaster  as vice  president  in  charge  of  foreign  sales  .  .  . 
BEN  GRIMM,  RKO  advertising  executive, 
recuperating  from  major  surger\  .  .  .  DON ALEXANDER  announces  that  his  Alexander 
Film  Co.,  headquartered  in  Colorado  Springs, 
has  been  sold  to  a  Cle\eland  management 
consultant  firm,  Fleming,  Talbert  and  Mon- 

roe .  .  .  Chicago's  Oriental  will  be  the  next site  for  the  next  roadshow  showing  of 
"Farewell  to  Arms"  .  .  .  Publicist  MAR- GARET ETTINGER  named  woman  of  the 
year  in  the  business  field  by  Los  Angeles 
Times  .  .  .  Exhibition  leader  SAM  PINAN- 
SKI  reelected  chairman  of  the  board  of  trus- 

tees of  Lowell  Technological  Institute  .  .  . 
Italian  producer  DINO  DF  LAURENTIIS 
to  produce  a  film  of  the  life  of  Simon  Boli- var, South  American  hero  .  .  .  JOSEPH 
ENGEL  elected  president  of  Motion  Picture 
associates  of  Philadelphia  .  .  .  EDGAR  A. 
MANNING  named  assistant  vice  president 
in  charge  of  the  amusement  industries  sec- tion at  Bankers  Trust  Co.  He  succeeds 
HERBERT  GOLDEN,  resigned  to  join  UA 
.  .  .  RKO  to  distribute  Allied  Artists  product 
in  Thailand  .  .  .  GEORGE  JOSEPHS  pro- 

moted to  home  office  eastern  sales  represen- 
tatixe  for  Columbia  .  .  .  New  RFDA  man- 

ager in  the  Southwest  is  SOL  M.  SACHS, 
succeeds  RAY  JONES  who  resigned  last month. 
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20th-Fox's  'Gift  of  Love' 
Keyed  to  Valentine  Promotions 
What  could  be  a  more  suitable  mo\  ie  titk 

for  a  Valentine's  Day  promotion  than  "The 
Gift  of  Love",  which  20th  Century-Fox  is  re- 

leasing on  Feb.  14?  And  the  2()th  showmen 
under  vice  president  Charles  Einfeld  are  taking 
full  advantage  of  the  opportunity  offered. 

A  coordinated  pre-selling  dri\e  for  the  Cine- 
maScope-DeLuxe  Color  film  is  now  under  way 
encompassing  newspapers,  radio  and  TV,  rec- 

ords and  fashion-department  store  promotions. 
All  tie-ins  and  co-ops  in  the  merchandising 
campaign  are  the  "This  Holiday  Gi\e  'The  Ciift 
of  Love'  "  slogan. 

Page  and  Shaw,  the  national  chocolates  firm, 
will  feature  wrap-around  bands  on  heart-shaped 
selections  of  candy,  each  of  which  will  feature 
the  name  of  the  Charles  Brackett  production. 

For  the  kid  crowd,  a  special  campaign  featur- 
ing Evelyn  Rudie,  of  "Eloise"  fame  on  tele- vision, is  under  way.  Publications  keyed  to  the 

younger  audience  ha\e  been  saturated  w  ith  pro- 
motional material  about  the  moppet  who  makes 

her  motion  picture  debut  in  this  Robert  Stack- 
Lauren  Bacall  starrer.  On  the  musical  front, 
crooner  Vic  Damone  has  waxed  a  recording  of 
the  title  song,  already  climbing  best  seller  lists. 

Although  Xmas  I  as  come  and  gone,  here's  an  at- 
tention-grabbing stunt  that  can  be  used  in  other 

forms.  In  Kansas  City,  Maurice  Druker,  man.tger  of 
Loew's  State  got  in  a  nice  plug  for  United  Artists' 
"Legend  of  the  Lost"  with  a  travelin'  Kris  Kringle who    sprinkled    candy    kisses    to    holiday  throngs. 

♦  A  huge  throng  crowded  Loew  s  Stat3,  N.Y.  for  in- 
vitational premiere  of  "Raintree  County".  On  hand 

for  the  gala  debut  are  Loew's  president  Joseph  R. 
Vogel,  sales  manager  John  F.  Bryne,  with  his  daugh- 

ter,  Jacqueline,   and   vice   president   Howard  Dietz. 

Cohen  Upped  to  Home  Office 
Advertising  Manager  by  WB 

Charles  Cohen  has  been  named  Warner  Bros, 
home  office  ad\ertising  manager.  The  appoint- 

ment, announced  by  Robert  S.  Taplinger,  \  ice 
president  in  charge  of  advertising  and  public 
relations  for  the  film  company,  takes  effect immediately. 
He  joined  the  company'  a  \ear  ago  as  New 

York  publicity  manager.  Prior  to  that  he  was 
assistant  eastern  advertising  and  publicity  man- 

ager for  Allied  Artists. 
Meanwhile,  Gilbert  Golden,  WB's  national advertising  manager,  and  his  assistant,  Richard 

Lederer,  ha\e  moxed  to  the  studio,  where  'hey 
will  function. 

'Oscar'  Show,  Mar.  26,  To  Be 

Completely  Commercial-Free Come  March  26  and  the  Academy  Award  tele- 
cast you  can  be  sure  that  the  ninety-minute  spec- 

tacular will  be  free  of  commercials  for  anything 
except  motion  pictures.  To  accomplish  this  end, 
the  Donahue  and  Coe  Advertising  Agenc\  is 
even  buying  up  the  .^O-second  station  breaks 
normally  sold  by  the  individual  stations  to  ad- 

vertisers on  a  local  basis.  The  cost:  S2(), ()()(). 
The  purchased  time  will  be  used  for  "live" 

comments  about  the  nation's  motion  picture theatres.  It  is  expected  that  some  178  stations 
will  telecast  the  program,  a  more  extensive 
coverage  than  has  been  given  the  "Oscar" awards  at  any  time  in  the  past. 

Sindlinger  Study  Points  Up 

Importance  of  Theatre  Trailers 
Industry  anahst  Alber;  Sindlinger,  in  his  most 

recent  tabulation  on  the  effectiveness  of  trailers 
as  a  ticket-selling  influence,  reports  that  Si29 
out  of  ever)  SIOOO  of  the  average  theatre's  gross 
comes  from  persons  "directly  influenced"  by coming  attractions  trailers. 
The  statistics,  result  of  a  national  surve\ 

covering  first  and  subsequent-run  situations,  es- 
tablish, Sindlinger  asserts,  that  59  per  cent  of 

the  155  million  persons  who  attended  motion 
pictures  during  October  '57  had  seen  trailers  of the  feature  attractions.  In  a  previous  survey 
limited  to  Oklahoma  City  first-runs  in  1956,  it 
was  reported  that  trailers  were  responsible  for 

of  over  SIOOO  in  theatre  admissions. 

COHEN 

Good-Will  Passes  Issued 

To  Politicos  by  Texas  COMPO 
Texas  theatremen,  who  know  how  to  win 

friends  and  influence  people,  have  again  issued 
their  "world's  longest  theatre  pass"  to  top  fed- 

eral and  state  politicos  of  the  Lone  Star  state. 
Assembled  under  the  auspices  of  Texas  COM- 

PO, the  22-inch  pass  is  honored  by  845  theatres 
in  the  state.  It  folds  eight  times  to  fit  in  the 
official's  pocket,  bears  two  columns  of  theatre names  and  towns. 

Representing  85  per  cent  of  the  state's  situa- tions, the  pass  was  issued  to  lawmakers  in 
Texas'  .^1  Senatorial  and  150  Representative 
districts,  as  well  as  22  Congressional  districts. 
Each  pass  was  personally  distributed  to  the  offi- 

cials by  exhibitor  leaders  during  the  Xmas holidays. 
Texas  theatremen  give  the  passes  a  good  deal 

of  the  credit  for  enabling  them  to  obtain  a 
raising  of  the  exemption  on  the  state  admission 
tax  from  80  cents  to  one  dollar  last  April. 

"The  Bridge  on  the  River  Kwui,"  Columbia's  candi- date for  Academy  Award  honors,  was  introduced 
at  a  celebrity-studded  debut  a',  the  RKO  Palace  in New  York.  Top:  Columbia  president  Harry  Cohn, 
Mrs.  Jeanette  Cohn  (widow  of  Jack  Cohn)  and 
producer  Sam  Spiegel.  Below:  Columbia  vice  presi- 

dents Paul  N.  Lazarus,  Jr.  and  Rube  Jackter  flank 
S-W    executive    Sam    Rosen    at    a    trade  preview. 
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THE  GREATEST  CONVENTION 

IN  DRIVE-IN  HISTORY" 

ACT  NOW     *  ̂  , 
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IS  BEFORE 
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SERVATIONS 

Jew   i3ootli    SpaceA   and  (^ntert ainmen 
t  Suites 

WIRE  OR  TELEPHONE  NOW 
EDDIE  JOSEPH,  DAVID  SHAPIRO,  RESERVATIONS  AND  ENTERTAINMENT  SUITES 

1710  JACKSON  STREET,  DALLAS,  Riverside  2-5352 
CHARLES  WEISENBURG,  EVELYN  NEELEY,  BOOTH  COMMITTEE 

1030  DRAGON  STREET,  DALLAS,  Riverside  7-7929 



THIS  IS  YOUR  PRODUCT 

All  Tke  Vital  Details  on  Current  &>  Coming  Features 
(Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

September 
DEATH  IN  SMALL  DOSES  Peter  Graves,  Mala  Powers, Chuck  Conners.  Producer  R.  Heormance.  Director  J. Newman.  Melodrama.  Invesligator  cracks  ring  selling illeqal  pills  to  truckers.  74  minutes. 
GUN  BATTLE  AT  MONTEREY  Sterling  Hayden,  Pamela Duncan,  Ted  de  Corsia.  Producer  D.  J.  Grut.  Director Sidney  Franklin,  Jr.  Melodrama.  Outlaw  leaves  buddy to  die,  thinking  him  dead.  76  minutes. 
NAKED  IN  THE  SUN  Eastman  Color.  James  Craig,  LIta 
Milan,  Barton  MacLane.  Producer-director  R.  John 
High.'  Drama.  Story  of  Osceola,  Warrior  Chief  of  the Seminole  nation,  the  woman  he  loved,  and  the  war  that was  never  won.    72  min. 
TEENAGE  DOLL  June  Kenney,  Fay  Spain,  John  Brink- ley.  Producer-Director  Roger  Corman.  A  drama  of teenage  gang  warfare.    71  min. 
UNDERSEA  GIRL  Mara  Corday,  Pat  Conway,  Florence Marly.  Producer  Norman  Herman.  Adventure.  Skin divers  solve  mystery  of  lost  naval  shipment.    66  min. 

October 
AFFAIR  IN  HAVANA  John  Casavetes,  Raymond  Eurr, Sara  Shane.  A  Dudley  Production.  Director  Laslo lenedek.  Drama.  Young  American  composer  becomes involved  with  the  wife  of  a  wealthy  Cuban  tycoon  who is  a  helpless  paralytic.   80  min. 
LOOKING  FOR  DANGER  Huntz  Hall,  Stanley  Clements. Producer-director  Richard  Heermance.  Melodrama. 
Bowery  Boys  booby-trap  holdup  man.  61  min. 
TALL  STRANGER.  THE  CinemaScope,  Color.  Joel  Mc- Cre^,  Virginia  Mayo.  Producer  Walter  MIrisch.  Direc- tor Thomas  Carr.  Western.  Cowboy  helps  open  Colo- rado to  setlers.    8!  min.  12/9. 

November 
HONG  KONG  INCIDENT  Jack  Kelly,  May  Wynn.  Pro- ducer J.  Raymond  Friegen.  Director  Paul  F.  Heard. Drama.  East-West  romance  with  Hong  Kong  as  back- ground. 81  min. 
HUNCHBACK  OF  NOTRE  DAME.  THE  CinemaScope, Color.  Gina  Lollobrlgida,  Anthony  <?uinn.  A  Paris Production.  Director  Jean  Delannoy.  Drama.  Hunch- back falls  in  love  with  beautiful  gypsy  girl.  103  min. 11/14. 
SABU  AND  THE  MAGIC  RING  Deluxe  Color.  Sabu, Daria  Massey,  Robert  Shafto.  Producer  Maurice  Dike. Director  George  Blair.  Adventure.  Stable  boy  finds magic  ring.  65  min. 

December 
PAGANS,  THE  Pierre  Cressoy,  Vlttorio  Sanito'i,  Helen Remy.  Producer  William  PIzor.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. 
UP  IN  SMOKE  Huntz  Hall.  Producer  Richard  Heer- mance. Director  William  Beardlne.  Comedy.  Bowery Boys  become  Involved  in  horse  race  betting.    62  min. 

January 
MAN  FROM  GOD'S  COUNTRY  CinemaScope,  Color, George  Montgomery,  Randy  Stuart,  Susan  Cummlngs. Producer  Scott  R.  Dunlap.  Director  Paul  Landres. Western.  Believed  to  be  agent  for  railroad,  hero  be- comes a  marked  man.  82  min. 
RAWHIDE  TRAIL.  THE  Rex  Reason,  Nancy  Gates.  Pro- ducer Earle  Lyon.  Director  Robert  Gordon.  Western. Two  men  are  falsely  accused  of  leading  wagon  train into  an  Indian  ambush. 
BLONDE  BLACKMAILER  Richard  Arlen.  Producer Charles  Deane.  Melodrama. 

Coming 
BEAST  OF  BUDAPEST  Michael  Mills,  Greta  Thyssen, 
Violet  Rensing.  Producer  Archie  Mayo.  Director  Har- mon Jones.  Drama  of  freedom  fighters  in  Budapest. 
BULLWHIP  CinemaScope,  Deluxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Brody  Production. COLE  YOUNGER.  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  loveioy.  Producer  Ben  Schwalb.  Director R.  G.  Springsteen.  Western.  Rebellion  against  carpet- bag rule  in  Texas. 
CRY    BABY    KILLER,    THE    Jack    Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
IN  THE  MONEY  Huntz  Hall.    Producer  Richard  Heer- 

mance.   Director  William  Beaudlne.    Comedy.  Interna- natlonal  smugglers  make  Hall  fall  guy  In  robbery. 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore,  llta Milan,  Robert  Bray.  Producer  Harold  Robblns. 
OREGON  PASSAGE  CinemaScope.    Deluxe  Color.  John Ericson.     Produced    Lindsley    Parsons.     DIreator  Paul landres.    Western.    Fight  against   Indian   uprisings  In Oregon  Territory.    82  min. 

Film 

PUANTRILL'S  RAIDERS  CinemaScope,  Deluxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. 
SEVEN  GUNS  TO  MESA  lola  Albright,  Charles  Quin- liven.  Producer  William  F.  Broldy.  Director  Edward Deln.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. Producer  Roger  Corman. 

September AMAZING  COLOSSAL  MAN.  THE  Glenn  langan, 
Cathy  Downs,  William  Hudson.  Producer-Director  Bert I.  Gordon.  Horror.  Out-size  man  runs  amok.  81 min.  11/14. 
CAT  GIRL,  THE  Barbara  Shelley,  Robert  Ayres,  Kay 
Callard.  Producer  lou  Rusoff.  Director  William  Shaugn- essy.  Horror.  69  min. 

October 
MOTORCYCLE  GANG  Steve  Terrell,  John  Ashley, Frank  Gorshin.  Producer  Alex  Gordon.  Director  Edward I.  Cahn.  Melodrama.  78  min. 
SORORITY  GIRLS  Susan  Cabot,  Dick  Miller,  Barboura 
Morris.  Producer-Director  Roger  Corman.  tvielodrama. 60  min. 

November 
BLOOD  OF  DRACULA  Sandra  Harrison,  loulse  lewis. Gail  Gonley.  Producer  Herman  Cohen.  Director  Herbert I.  Strock.  Horror. 
I  WAS  A  TEENAGE  FRANKENSTEIN  Whit  Blssell.  Phyl- lis Coates,  Robert  Burton.  Producer  Herman  Cohen. Director  Herbert  I.   Strock.  Horror. 

December 
JET  ATTACK  John  Agar,  Audrey  Totter.  Producer  Alex Gordon.  Director  Edward  I.  Cahn.  Drama. January 

ASTOUNDING  SHE  MONSTER,  THE  Robert  Clarke, 
Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror. 
VIKING  WOMEN,  THE  Abby  Dalton.  Susan  Cabot, Brad  Jackson.  Producer-Director  Roger  Corman, Science-Fiction. February 

FANTASTIC   PUPPETT  PEOPLE.  THE  John   Agar,  John Hoyt.     Producer-director   Bert   I.  Gordon. 
SUICIDE  BATTALION    Michael   Connors,   John  Ashley Russ  Bender.  Producer  lou  Rusoff.  Director  E.  C.  Cahn. Drama. 

COLUMBIA 
September BROTHERS  RICO  THE  Richard  Conte,  Kathryn  Grant, Dianne  Foster.  Producer  Lewis  Rachmil.  Director  Phil Karlson.  Drama.  Former  racketeer,  trying  to  go straight,  exposes  organization  when  they  push  him  too far.  90  min. 

PARSON  AND  THE  OUTLAW,  THE  Sonny  Tufts,  An- thony Dexter,  Marie  Windsor.  Producer  Robert  Gilbert. Director  Oliver  Drake.  Billy  the  Kid  tries  to  become law-abiding  citizen.  71  min. 
WOMAN  OF  THE  RIVER  Technicolor.  Sophia  loren, Gerald  Oury,  Use  Bourdln.  Producer  Delauretils  and Ponti.  Director  Mario  Soldatl.  Beautiful  peasant  girl who  breaks  smuggling  ring.  98  min. 

October 
DOMINO  KID  Rory  Calhoun,  Kristine  Miller.  Producers Rory  Calhoun  and  Victor  M.  Orsattl.  Director  Ray Nazzaro.  Western.  73  min.  Civil  War  hero  returns 
seeking  vengeance  on  outlaws  who  killed  his  father. 74  min. 
HOW  TO  MURDER  A  RICH  UNCLE  Charles  Coburn, Nigel  Patrick,  Wendy  Hiller.  A  Warwick  Production. Director  Nigel  Patrick.  Comedy.  English  family  plots to  murder  rich  American  uncle. 
PAPA,  MAMA,  THE  MAID  AND  I  Robert  Lamoureux, 
Gaby  Morlay,  Nicole  Courcel.  Director  Jean-Paul  le Chanols.  Comedy.  The  lives  of  a  typically  Parisian family.  94  min.  9/17. 
STORY  OF  ESTHER  COSTELLO  Joan  Crawford, Rossano  Brazzi,  Heather  Sears.  John  and  James  Woolf oroducers.  Director  David  Miller.  Drama.  Unscrupulous people  exploit  blind  girl  for  profit.  103  min.  9/30. 
TIJUANA  STORY.  THE  Rodolfo  Acosta,  James  Darren, Robert  McCpueeney.  Producer  Sam  Katzman.  Director Leslie  Kardos.  Drama.  Editor  wages  fight  against  vice lords  In  community. 

November 
ESCAPE  FROM  SAN  QUENTIN  Johnny  Desmond,  Merry Anders.  Melodrama.  Escape  of  three  prisoners  from 
S.  p.    81  min. OPERATION  MAO  BALL  Jack  Lemmon,  Kathryn  Grant, 
Mickey  Rooney.  Producer  Jed  Harris.  Director  Rich- ard Qulne.  Comedy.  Private  faces  court-martial  while Involved  in  a  romance.    105  min. 
PAL  JOEY  Technicolor.  Frank  Sinatra,  Rita  Hayworth, Kim  Novak.  Producer  Fred  Kohlman.  Director  George Sidney.  Musical.  Filmization  of  the  Rodgers  and  Hart Broadway  hit.    Ill  min.  9/16. 
TORERO  Documentary  starring  Luis  Procuna.  75  min. Disney.  Director  Robert  Stevenson.  Drama. 

December 
ADMIRABLE  CRICHTON,  THE  Technicolor.  Kenneth More.  Diane  Cllento.  Cecil  Parker.  Producer  Ian  Dai- rymple.  Director  lewis  Gilbert.  Drama.  The  story  of  a 
famous  butler  in  the  I900's.    94  min. BRIDGE  OVER  THE  RIVER  KWAI,  THE  William  Holden, Alec  Guinness,  Jack  Hawkins.  Producer  Sam  Spiegel. Director  David  Lean.  Drama.  British  soldiers  held  In 
prison  camp.  16!  min.  11/25. 
HARD  MAN,  THE  Guy  Madison,  Valerie  French,  Lome Green.  Producers  Wallace  MacDonald  and  Helen  Ains- worth.  Director  George  Sherman.  Western.  Deputy out  to  prove  he  is  not  a  killer.  79  min.  12/9. 
COWBOY  Glenn  Ford,  Jack  lemmon,  Anna  Kashfl. Western.  Free-spending  cowboy  helps  friend  save cattle. January 

DECISION  AT  SUNDOWN  Randolph  Scott,  Valerie French,  Karen  Steele.  Producer  Harry  Joe  Brown.  Di- rector. Budd  Boettlcher.  Western.  Climax  of  a  3-year hunt  for  the  man  who  stole  his  wife. 
LONG  HAUL,  THE  Victor  Mature,  Diana  Dors,  Peter Reynolds.  Producer  Maxwell  Setton.  Director  Ken Hughes.  Melodrama.  Truck  driver  becomes  ensnared with  English  underworld.    88  min.  12/9. Coming 

BITTER  VICTORY  CinemaScope,  Technicolor.  Richard 
Burton,  Curd  Jurgens,  Raymond  Pellegrin.  Producer Paul  Graetz.  Director  Nick  Ray.  W.  W.  II.  97  min. 
BON  JOUR  TRISTESSE  CinemaScope,  Color.  David Niven,  Deborah  Kerr,  Jean  Seberg.  Producer-direcfor Otto  Premlnger. 
FORTUNE  IS  A  WOMAN  Jack  Hawkins,  Arlene  Dahl, Dennis  Price.  Producers  Frank  launder  and  Sidney Gilliat.    Director  Sidney  Gilliat. 
GIDEON'S  DAY  Jack  Hawkins,  Dianne  Foster.  Pro- ducer-director John  Ford. 
GODDESS.  THE  Kim  Stanley,   Lloyd  Bridges.  Producer Milton  Perlman.   Director  John  Cromwell. 
HAUNTED.  THE  Dana  Andrews.  Producer  Hal  E.  Ches- ter. Director  Jacques  Tourner. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Kelly, Kenneth  Haight.  Producers  Irving  Allen  and  A.  R. Brooolll.  Director  John  Gllling. 
KEY.    THE   William    Holden,    Sophia    Loren.  Producer Carl  Forman.    Director  Carol  Reed. 
NIGHT  OF  THE  DEMON  Dana  Andrews.    Producer  Hal E.  Chester.    Director  Jacques  Tourneur. 
NO  TIME  TO  DIE  Victor  Mature,  Leo  Genn.  Producer Phil  Samuel.    Director  Terence  Young. 
OTHER   LIFE   OF   LYNN   STUART.   THE   Betsy  Palmer, Jack  lord.    Producer  Bryan  Foy.  Director  Lewis  Seller. 
RESCUE    AT    SEA    Gary    Merrill,    Nancy    Davis,  Irene Hervey.    Producer  Sam  Katzman.    Director  Fred  Sears. 
RETURN  TO  WARBOW  Color.    Phil  Carey,  William  Les- lie, Catherine  Mcleod.    Producer  Wallace  MacDonald. Director  Ray  Nazzaro. SCREAMING  MIMI  Anita  Ekberg,  Phil  Corey,  Gypsy 
Rose  Lee,  Harry  Townes.  A  Brown-Fellows  Production. Director  Gerd  Oswald. 
7TH  VOYAGE  OF  SINBAD.  THE  Kerwin  Matthews, Kathryn  Grant.  Producer  Charles  Schneer.  Director Nathan  Juran. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Dahl. Producers  Frank   Launder-SIdney  Gilliat.  Director  Sid- ney Gilliat.    Drama.    Story  of  an  arsonist.   95  min. 
SNORKEL.  THE  Peter  Van  Eyck,  Betta  St.  John.  Pro- ducer Michael  Carreras.    Director  Guy  Green. 
SUICIDE  MISSION  Leif  Larson,  Michael  Aldridaa,  Atla larsen.     A    North    Seas    Film    Production.  Director Michael    Forlong.     Adventure,      Norwegian  fishermen smash  German  blockade  In  World  War  II.    70  min. 
THIS  BITTER  EARTH  Sllvana  Mangano,  Richard  Conte, Anthony  Perkins.    Producer  DIno  De  laurentlis.  Direc- tor Rene  Clement.    Drama.    Family  fights  to  keep  land. 
WORLD  WAS  HIS  JURY.  THE  Edmond  O'Brien,  Mona Freeman,  Karin  Booth.  Producer  Sam  Katzman.  Director Fred  F.  Sears.    Melodrama.    Captain  of  ocean  liner  1$ charged  with  mass  murder.    82  min. 
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lANUARY  SUMMARY 
31  features  are  scheduled  for  release 

during  the  first  month  of  1958.  The  lead- 
ing supplier,  with  six  films,  will  be  20th 

Century-Fox.  Metro-Goldwyn-Mayer,  Al- 
lied Artists,  Warner  Bros.,  Universal  and 

Columbia  will  release  three  each;  Ameri- 
can inlcrnational.  United  Artists,  Rank 

and  Parar.ount  will  release  two  each; 
Buena  Vista  and  Astor  will  each  release 
one.  Seven  January  films  will  be  in  color. 
Three  films  wiil  be  in  Cir.emaScope,  two 
in  VistaVision,  one  in  Camera  65. 
8  Dramas  4  Adventures 
7  Melodramas  1  Horror 
6  Westerns  1  Science-fiction 
3  Musicals  1  Documentary 

INDEPENDENTS 

September 
BED  OF  GRASS  ITrans-Lux)  Anna  Braiiou.  Mike Nichols,  Vera  Katri.  Producer-Director  Gregg  Tallas. Drama.  11  min. 
CARNIVAL  ROCK  IHowco  International)  Susan  Cabot. 
David  Stewart.  Producer-director  Roger  Corman.  Mu- 

sical. Rock  n'  roll  love  story.  75  min. CARTOUCHE  IRKOI  Richard  Basehart,  Patricia  Roc. Producer  John  Nasht.  Director  Steve  Sekely.  Adventure. The  story  of  a  lusty  adventurer  during  the  reign  of Louis  XVI.  73  min. 
COOL  AND  THE  CRAZY,  THE  I  Imperial  I  Scott  Mar- lowe, Giqi  Perreau.  Producer  Elmer  Rhoden,  Jr.  Di- rector William  Whitney.  Story  of  teenage  violence. 
GUN  GIRLS  lAstor)  Jeanne  Ferguson,  Jean  Ann  Lewis. Producer  Edward  Frank.  Director  Robert  Derteano. Drama.  Gang  girls  on  the  loose.  67  min. 
PASSIONATE  SUMMER  IKingsleyl  Madeleine  Robinson, Magali  Noel,  Raf  Vallons.  Produced  by  Les  Films Marceau.  Director  Charles  Brabant.  Drama.  Conflict- ing passions  between  three  women  and  a  man.  Iso- lated or.  a  rugged  farm  in  a  mountainous  French province.  98  min. 
TEENAGE  THUNDER  IHowco  International)  Charles 
Courtney,  Mellnda  Bryon.  Producer  Jacques  Marquette. Director  Paul  Helmick.  Melodrama.  Hot  rods  and drag  strips.    75  min. 

October 
BROTHERS  IN  LAW  IContinental )  Ian  Carmichel,  Rich- ard Attenborough,  Jill  Adams.  Producer-director,  the Boulting  Bros.  Comedy.  Adventures  of  a  young  lawyer. 
DEADLIER  THAN  THE  MALE  I  Continental  I  Jean  Gabin, Danlele  Delorme.  Director  Julien  Duvivier.  Melodrama. 
The  duplicity  of  a  seemingly  shy  and  Innocent  girl leads  to  homicide. 
FOUR  BAGS  FULL  ITrans-Lux)  Jean  Gabin,  Bourvil, Jeannette  Batti.  A  Franco  London  Production.  Director 
Claude  Autant-Lara.  French  Black  Market  Drama.  84 
VIRTUOUS  SCOUNDREL.  THE  IZenith  Amusement Enterprises)  Michel  Simon.  Producer-Director  Sacha Guitry.  A  comedy  of  irony  which  pokes  a  satirical finger   into  the   pretensions   of    Parisian   high  society. 

November 
A  MAN  ESCAPED  (Continental  Distributing)  Francois Leterrier,  Charles  Leclalnche,  Maurice  Beerblock.  Pro- dacers  Jean  Thullier  and  Alain  Poire.  Director  Robert 
Bresson.  Drama.  Young  French  lieutenant  plans  daring escape  from  German  concentration  camp.  94  min. 10/14. 
AND  GOD  CREATED  WOMAN  IKingsley  International) Brjgitte  Bardot,  Curd  Jurgens.  Producer-director  Roger Vadim.  Drama.  Story  of  a  woman  of  easy  virtue.  WO min.  10/28. 
tRAIN  FROM  PLANET  AROUS,  THE  (Howco-Marquette for  Howco  International  release)  John  Agar,  Joyce Meadows,  Robert  Fuller.  Producer  Jacques  Marquette. Director  Jerry  Juran.  Science-Fiction. 
PLEASE,  MR.  BALZAC  (DCA)  Daniel  Gelln,  Brigette Bardot.  Producer  Raymond  Eger.  Director  Marc  Alleg- ret.  Comedy.  Young  daughter  writes  scandalous  novel. 99  min. 
RODAN  IDCA)  Technicolor.  A  Toho  Production.  Hor- 

ror. Story  of  a  super-sonic  creature  no  weapon  can destroy. 
TEENAGE  BAD  GIRL  IDCA)  Sylvia  Syms.  Anna  Neagle. Producer-Director  Herbert  Wilcox.  Juvenile  Delin- quents. Melodrama. 
TEEN  AGE  MONSTER  IHowco  International)  Anne 
Gwynne,  Charles  Courtney.  Producer-director  Jacques Marquette.  Horror.  Cosmic  rays  turn  teenager  into hairy  monster. 
TEENAGE  WOLF  PACK  (DCA)  Juvenile  Delinquents. Melodrama . 

December 
CAST  A  DARK  SHADOW  IDCA)  Dirk  Bogarde,  Mar- garet Lockwood,  Kay  Walsh.  Producer-director  Lewis Gilbert.  Melodrama.  A  man-about-town  murders  ladies for  their  wealth.    80  min.  12/8. 
CCRVAISE  (Continental)  Eastman  Color.  Maria  Schell, Francois  Parrer.  Director  Rene  Clement.  Drama.  Based on  a  famous  novel  by  Emile  Zola.  Drama  114  min 12/9. 
irS  GREAT  TO  BE  YOUNG  I  Fine  Arts)  Technicolor. John  Mills.  Cecil  Parker,  Jeremy  Spenser.  Musical. A  spoof  of  the  British  public  school  tradition. 
OLD  TELLER  IWalt  Disney  Productions)  Dorothy  Mc- Guire,  Fess  Parker,  Chuck  Connors,  Producer  Walt Disney.  Director  Robert  Stevenson.  Western.  Tale  of  a boy  and  his  dog.  83  min.  11/25. 
ORDET  (Kingsley-lnternationall  Henrik  Malberg,  Preben Lerdorff  Rye.   Director  Carl  Drever.  Drama. Robert  Parrish.  Western. 
SILKEN  AFFAIR,  THE  (DCA)  David  Niven,  Genevieve Page.  Ronald  Squire.  Producer  Fred  Feldkamp.  Direc- tor Roy  Kellino.  English  Comedy.  96  min. 

January 
TIME  WITHOUT  PITY  (Astor)  Michael  Redgrave  Ann Todd,  Peter  Cushing.  Director  Joseph  Losey.  Melo- drama. Chronic  alcoholic  saves  long-neglected  sen from  murder  charge.    88  min.  12/9. 
MISSOURI  TRAVELER,  THE  I  Buena  Vista)  Technicolor. Brandon  DeWilde,   Fess  Parker.    A  C.  V.  Whitney  Pro- 

Coming 
A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) 
-im  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Betz.  Director  Oliver  Drake. 

BUFFALO  GUN  Wayne  Morris.  Don  Barry,  Mary  Ellen Kaye.   Producer  Al  Milton.  Director  Albert  C.  Ganna- 
DAY  OF  THE  TRUMPET,  THE  IC.  Santiago  Film  Orgenl- zation  Prod.)  John  Agar,  Richard  Arlcn,  Bill  Phipps. Producer  Harry  Smith.  Director  Eddie  Romero. 
DREAM  MACHINE,  THE  lAmalgamated  Prods.)  Rod Cameron.  Marty  Murphy,  Peter  llling.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- 

gomery Tully. LIGHT  ACROSS  THE  STREET,  THE  lUMPOl  Brigitte Bardot,  Raymond  Pellegrin.  Roger  Pigaut.  Producer Jacques  Gauthier.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent. 76  min. 
LOST  CONTINENT  IIFE)  CinemaSccpe,  Ferranicolor, Proaucer-direcior  Leonardo  Bonzl.  An  excursion  into  the wilds  of  Borneo  and  the  Maylayan  Archepeiago.  Eng- lish corr.  lentary.  86  min. 
NEAPOLITAN  CAI  OUSEL  (IFE)  ILuiFilm,  Romel  Pathe- coior.  Print  by  technicolor.  Sophia  Loren,  Leonide Massine.  Director  Ettore  Giannini.  Musical.  The  history of  Naples  traced  from  1600  to  date  in  song  and  dance. 
RAISING  A  RIOT  (Continental)  Kenneth  More.  Shelagh Fraier,  Mandy.  Producer  Ian  Dalrymple.  Director Wendy  Toye.  English  comedy.  90  min. 
STORY  OF  VICKIS,  THE  (Buena  Vista)  Technicolor. Romy  Schneider.  Adrian  Hoven.  Producer-director 
Brnst  Marischka.  Drama.  Th3  romance  of  England's Victoria  I. 

METRO-GOLDWYN-MAYER 

September ACTION  OF  THE  TIGER  CinemaScope,  Eastman  Color. Van  Johnson,  Martine  Carol,  GusSavo  Rocco.  A  Clar- idge  Production.  Director  Terence  Young.  Drama.  Beau- tlftjl  girl  seeks  help  of  contraband  runner  to  rescue brother  from  Communists.  94  min. 
HIRED  CUN,  THE  CinemaScope.  Gil  McCord,  Ellen Beldon,  Kell  Beldon.  Producers  Rory  Calhoun  and  Vic- tor M.  Orsatti.    Director  Ray  Nazzaro.    Western.  64 min.  9/16. 
HOUSE  OF  NUMBERS  CinemaScope.  Jack  Palance. Barbara  Lang.  Producer  Charles  Schnee.  Director Russell  House.  Melodrama.  Law-abiding  citizen  at- tempts to  engineer  San  Quentln  escape  for  his  brother. 92  min.  7/8. 
LES  GIRLS  CinemaScope,  MetroColor.  Gene  Kelly, Mitzi  Gaynor,  Kay  Kendall.  Producer  Sol  C.  Slegel. Director  George  Cukor.  Musical.  Dancing  troupe  tour- ing Europe.  114  min.  9/30. 

October 
INVISIBLE  BOY,  THE  Richard  Eyer,  Philip  Abbott, Diane  Brewster.  Producer  Nicholas  Nayfack.  Dfrec+or 
Herman  Hoffman.  Science-fiction.  Sequel  to  "Forbid- den Planet  ".    90  min. UNTIL  THEY  SAIL  CinmeaScope.  Jean  Simmons,  Joan Fontaine.  Paul  Newman.  Producer  Charles  Schnee.  Di- rector Robert  Wise.  Drama.  James  A.  Michener  story U.S.    trooDS    in    New    Zealand    during    World    War  I. 95  min.  10/14. 

November 
JAILHOUSE  ROCK  Elvis  Presley,  Judy  Tyler.  Producer 
Pandro  Berman.  Director  Richard  Thorpe.  Musical- 
drama.    Youth's   singing   talent   Is   fostered   in  prison. 96  min.  10/14. 

December 
DON'T  GO  NEAR  THE  WATER  CinemaScope,  Metro- Color.  Glenn  Ford,  Gia  Scala,  Keenan  Wynn.  Producer Lawrence  Weingarten.  Director  Charles  Wafters. Comedv.  Story  of  a  South  Seas  naval  base  during World  V/ar  I.    107  min.  11/14. January 
RAINTREE  COUNTY  MetroColor.  MGM  Camera  65. 
Eliiabetti  Taylor,  Montgomery  Clift.  Producer  David Lewis.  Director  Edward  Dymtryke.  Drama.  Life  in  Indi- 

ana during  the  middle  1880's.  185  min. SADDLE  THE  WIND  Robert  Taylor,  John  Cassavetes, Julie  London.  Producer  Armand  Deutsch.  Director Robert  Parrish. 
SAFECRACKER,  THE  Ray  Milland,  Barry  Jones.  Pro- ducer. David  E.  Rose.  Director  Ray  Milland.  Adven- 
ture. Coming 

BAY  THE  MOON  Jose  Ferrer,  Gena  Rowlands,  Jim Backus.  Producer  Milo  Frank.  Director  Jose  Ferrer. 
BROTHERS  KARAMAZOV,  THE  MetroColor.  Yul  Bryn- ner,  Maria  Schell,  Claire  Bloom.  Producer  Pandro  S. Berman.  Director  Richard  Brooks.  Based  on  famous novel  by  Dostoyevsky. 
CRY  TERROR  James  Mason,  Inger  Stevens,  Rod  Steiger. Producer-director  Andrew  Stone. 
GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vlncente  MInnelll. 
I  ACCUSE  Jose  Ferrer,  Viveca  LIndfors,  Leo  Genn. Producer  Sam  Zimbalist.  Director  Jose  Ferrer.  Drama. French  officer  uniustly  accused  of  treason. 
MERRY  ANDREW  CinemaScope,  Metrocolcr.  Danny Kaye,  Pier  Agell,  Baccpopmo.  Producer  Sol  C.  Slegel. Director  Michael  KIdd. 
MOCK  TRIAL  De.=  n  Jones,  Joan  O'Brien,  Thomas  Mlt- chall,  John  Smith.  Producer  Morton  Fin3.  Director David  Friedkln. 
SEVEtJ  HILLS  OF  ROME  LeCloud  Productions.  Mario Lanza,  Marisa  Allasio.  Producer  Lester  Welch.  Director 
Roy  Rowland. 

SHEEPMAN,    THC    CinemaScope     Metrocolor.  Glenn 
Ford,   Shirley   MacLalne,    Leslie   Nielson.     Producer  Ed- mund Grainger.    Director  Georg3  Marshall. 
UNDERWATEl    WARRIOR    Dan    Dalley,    Claire  Kelly. Producer  Ivan  Tors,   Director  Andrew  Marton. 

PARAMOUNT 

October 
HAIRPIN  DEVIL'S,  THE  VistaVision,  Technicolor.  Cornel Wilde,  Jean  Wallace,  Mary  Astor.  Producer-director Cornel  Wilde.  Adventure.  Story  which  deals  with sports  car  racing.    82  min.  10/14. 
HEAR  ME  GOOD  Hal  March,  Joe  E.  Ross,  Merry Anders.  Producer-Director  Don  McGuire.  Conxedv. Broadway  con-men  hounded  by  creditors.  80  min.  10/28 
JOKER  IS  WILD,  THE  ViitaVision,  Technicolor.  Frank 
Sinatra,  MItii  Gayiwjr,  Jeanne  Grain.  Producer  Samuel triik'm.  Director  Cha/les  Virfor.  Drama.  Film  biography of  Joe   E.   Lewis,   nightclub  comedian.    123   mm.  9/2. 

November 
TEN  COMMANDMENTS,  THE  VistaVision  Technicolor. 
Charlton  Hesfon,  Yul  Brynner,  Anne  Bai'e'.  Sroducer- director  Cecil  B.  DeMIIIe.  Religious  drama  Life  s'o^ of  Moses  as  told  in  the  Bible  and  Koran.  219  min.  10/15 
TIN  STAR,  THE  VistaVision.  Henry  Fonda,  Anthony 
Perkins.  A  PerlSerg-Seaton  Production.  Director  An- thonv  Mann.  Western.  Bounty-hunting  in  the  old  west. 93  min.  10/14. 
ZERO  HOUR  Dana  Andrews,  Sterling  Hayden.  Pro- ducers John  Champion  and  Hall  Bartlett.  Director  Hall Bartlett  Drama.  A  man  battles  for  his  life  and  love. 81  min.  10/28. 

December 
SAD  SACK  VistaVision,  Technicolor.  Jerry  Lewis,  David 
Wayne.  Producer  Hal  Willis.  Director  Georqe  Mar- shall.  Comedy.  Life  In  th3  Army.  98  min.  10/23. 
SPANISH  AFFAIR  VistaVision,  Technicolor.  Carmen Sevilla,  Richard  Kiley.  Producer  Bruce  Odium.  Director Donald  Slegel.  Adventure.  An  American  architect travelling  in  Spain  is  attracted  to  a  beautiful  girl, 
half-Gypsy,  half-Spanish. January 

DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  Del- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, 
his  son  and  his  second  wife. 
WILD  IS  THE  WIND  VistaVision  Anna  Magnani,  An- thony Ouinn.  Producer  Hal  Wallls.  Director  John Sturges  Drama.  Love,  hate,  and  violence  on  a  Nevada sheep  ranch.    I  14  min.  12/9. Coming 

BUCCANEER,  THE  Technicolor.  VistaVision.  Yul  Bryn- ner, Chjriton  Heston.  Charles  Boyer,  Claire  Bloom. Producer  Henry  Wllcoxon.  Director  Anthony  puinn. 
FLAMENCA  VistaVision.  Color.  Carmen  Sevilla,  Rich- ard Kiley.  Producer  Bruce  Odium.  Director  Donald 
Slegel. FROM  AMONGST  THE  DEAD  VistaVision,  Technicolor. James  Stewart,  Kim  Novak,  Barbara  Bel  Geddes.  Pro- ducer-director Alfred  Hitchcock. 
HOT  SPELL  VistaVision  Shirley  Booth,  Anthony  Quinn, 
Shirley  MacLalne.  Producer  Hal  Wallis.  Director  Dan- iel Mann  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave. 
HOUSEBOAT  VistaVision,  Technicolor.  Gary  Grant, 
Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master. 
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MATCHMAKER,  THE  VlstaVision.  Shirley  Booth,  An- thony Perkins.  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself. 
ST.  LOUIS  BlUES  VlstaVision.  Nat  "King"  Cole,  Eartha KItt.  Pearl  Bailey  Ella  Fitigerald.  Producer  Robert Smith.    Director  Allan  Relsner.  Musical. 
TEACHER'S  PET  VlstaVision.  Clark  Gable.  Doris  Day. A  Pearlberg-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college journalism  teacher  have  a  ball. 

RANK 

August 
GENTLE  TOUCH,  THE  Technicolor.  George  Baker,  Be- linda Lee.  Producer  Michael  Balcon.  Director  Pat Jackson.  Drama.  Nurse  and  doctor  fall  in  love,  and nurse  is  faced  with  making  choice  between  career  or marriage.  86  min. 

October 
AN  ALLIGATOR  NAMED  DAISY  Technicolor,  Vlsta- Vision. Donald  Sinden,  Diana  Dors.  Producer  Raymond Stross.  Director  J.  Lee-Thompson.  Comedy.  Alligator  is responsible  for  breakup  between  couple  who.  as  a result  find  more  suitable  mates.  88  min. 
SPANISH  GARDENER  Technicolor,  VlstaVision.  Dirk Bogarde,  Jon  Whiteley.  Drama.  Producer  John  Bryan. Director  Philip  Leacock.  Gardener  deverts  affections of  boy  from  his  father.  95  min. 

November 
AS  LONG  AS  THEY'RE  HAPPY  Eastman  Color.  Jack Buchanan,  Janette  Scott.  Producer  Raymond  Stross. Director  J.  Lee-Thompson.  Comedy.  Father  and  two sons-in-law  become  jealous  of  crooner  who  has charmed  their  wives.    76  min.  10/14. 
PURSUIT  OF  THE  GRAF  SPEE  Technicolor,  VlstaVision. John  Gregson,  Anthony  Quayle.  Producer-director Michael  Powell  &  Emeric  Pressburger.  Adventure.  Story of  first  historic  naval  action  of  WWI  which  took  place on  River  Plate.    106  min.  lO/M. 

December 
ONE  WAY  OUT  Rod  Steiger,  Lyndon  Brook,  Eddie Byrne,  John  Chandos.    60  min. 

January 
ACROSS  THE  BRIDGE  Rod  Steiger,  David  Knight,  Mar- la  Landi,  Noel  Wlllman.  Producer  John  Stafford.  Di- rector Ken  Annakln.  Melodrama.  Scotland  Yard  de- tective hunts  international  high-finance  crook  In  Mexi- co.  103  min.  10/28. 
BOLSHOI  BALLET,  THE  Eastman  Color.  Galince  Ula- nova.     103  min. 

February 
SMILES  OF  A  SUMMER  NIGHT  Ulla  Jacobsen  Eva Dahlbeck,  Harriet  Anderson.    108  min. 

REPUBLIC 

September 
OPERATION  CONSPIRACY  Philip  Friend,  Leslie  Dwyer, Mary  MacKenzie.  Director  Joseph  Sterling.  Producer A.  R.  Rawlinson.  Melodrama.  Fashion  reporter  solves murder.    69  min. 
PAWNEE  Trucolor.  George  Montgomery,  Bill  Williams, Lola  Albright.  Director  George  Wagner.  Western. Cavalry    puts    down    high-riding    Pawnee    Indians.  80 
TAMING  SUTTON'S  GAL  Naturama.  John  Lupton, Jack  Kelly.  May  Wynn.  Director  Lesley  Selander.  Pro- 

ducer William  J.  O'Sullivan.  Drama.  A  young  bank clerk  finds  a  gal  in  the  back  hill  country  of  California. 
WAYWARD  GIRL,  THE  Naturama.  Marcia  Henderson, 
Peter  Walker.  Producer  W.  J.  O'Sullivan.  Director Lesley  Selander.  Melodrama.  Daughter  arrested  for murder  by  her  stepmother  proves  Innocence.  7!  min. 

October 
HELL  CANYON  OUTLAWS  Dale  Robertson,  Brian  Keith, Rossana  Rory.  Producer  T.  F.  Woods.  Director  Paul Landres.  Western.  Ousted  sheriff  restores  order  to town.    72  min. 
PANAMA  SAL  Naturama.  Elena  Verdugo,  Edward Kemmer.  Producer  Edward  White.  Director  W.  Wit- ney.  Drama.  The  making  of  a  singer.   70  min. 

December 
EIGHTEEN  AND  ANXIOUS  Mary  Webster,  WiMIam Campbell,  Martha  Scott.  Producer  Irving  H.  Levin. Director  Joe  Parker.  Melodrama.  Story  of  wayward girls.    91  min. 

Coming 
CROOKED  CIRCLE.  THE  John  Smith,  Fay  Spain,  Steve Brodle.  Producer  Rudy  Ralston.  Director  Joe  Kane. Drama.  Sports  editor  suspects  death  of  fighter  is  mur- der. 72  min. 
DEAD  END  STREET  Roland  Culver,  Patricia  Roc,  Paul Carpenter. 
FIGHTING    WILDCATS    Keefe    Braselle,    Kay  Callard, Karel  Stepanek,  Ursula  Howells.  77  min. 
GUN    FIRE    Vera    Ralston,    Anthony    George,  George Macready.  Producer  Rudy  Ralston.  Director  Joe  Kane. Western.  70  min. 

HELL  SHIP  MUTINY  Jon  Hall,  John  Carradine,  Peter Lorre.    Lovlna  Production.    66  min. 
LAST  BULLET.  THE  Robert  Hutton,  Mary  Castle. 
Wlc>iael  O'Connell. OUTCASTS  OF  THE  CITY  Osa  Massen,  Robert  Hutton, Maria  Palmer.    62  min. 
RAIDERS  OF  OLD  CALIFORNIA  Jim  Davis,  Arleen Whelan.  Faron  Young.  Producer  Albert  C.  Gannaway. Western.  Army  officer  determines  to  become  powerful landowner.    72  mfn. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan. 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, Martin  Benson.    Sunset  Palisades  production.    63  min. 
WEST  OF  SUEZ  John  Bentley,  Vera  Fusek.  Martin Boddey. 
YOUNG  MOTHER  Mary  Webster.  William  Campbell, Martha  Scott.  Producer  Edmond  Chevle.  Director  Joe Parker. 

20TH  CENTURY-FOX 

October 
ABOMINABLE  SNOWMAN  OF  THE  HIMALAYAS  For- rest Tucker,  Peter  Cushing.  Producer  Michael  Carreras. Director  Van  Guest.  Science-fiction  drama  dealing with  the  search  for  a  half-human,  half-beast  monster  of the  Himalayas.    85  min.  I  1/25. 
GHOST  DIVER  James  Craig,  Audrey  Totter.  Producer Richard  EInfeld.  Director  Merril  White. 
NO  DOWN  PAYMENT  CinemaScope.  Jeff  Hunter,  Bar- bara Rush,  Sheree  North,  Cameron  Mitchell.  Producer Jerry  Wood.  Director  Martin  Ritt.  Drama.  Problems of  four  married  couples  In  new  housing  development, 105  min.  9/30. 
ROCKABILLY  BABY  Virginia  Field,  Douglas  Kennedy. Producer-Director  W.  Claxton.    Musical.   82  min. 
THREE  FACES   OF  EVE.  THE   David   Wayne,  Joanne 
Woodward.  Producer  Nunnally  Johnson.  Director  Nun- nally  Johnson.  Drama.  Story  of  a  woman  with  three distinct  personalities.    91  min. 

November 
APRIL  LOVE  CinemaScope-DeLuxe  color.  Pat  Boone, Shirley  Jones.  Producer  David  Welsbert.  Director Henry  Levin.  Musical.  Love  story  of  a  boy  on  proba- tion. 97  min.  11/25. 
RIDE  A  VIOLENT  MILE  Regalscope.  Gene  Raymond, 
Wayne  Morris.  Producer-director  R.  Stabler.  Melo- drama. 
STOPOVER  TOKYO  Robert  Wagner,  Joan  Collins,  Ed- mund O'Brien.  Producer  W.  Reisch.  Director  R.  Breen. Drama.  Pilot  forced  to  stop  over  In  Tokyo  solyes  mys- tery.   100  min.  11/14. 
UNDER  FIRE  Regalscope  Rex  Reason,  Henry  Morgan, Steve  Bodlne.  Producer  P.  Skouras.  Director  J.  Clark. Drama.    78  min. 

December 
FRAULEIN  Dana  Wynter.  Mel  Ferrer.  Producer  W. Reisch.  Director  H.  Koster.  Drama. 
KISS  THEM  FOR  ME  CinemaScope,  DeLuxe  Color, 
Gary  Grant,  Jayne  Mansfield,  Suzy  Parker.  Producer Jerry  Wald.  Director  Stanley  Donen.  Comedy.  Three war  buddies  on  leave  paint  the  town  red.  105  min. 11/14. 
PLUNDER  ROAD  Gene  Raymond,  Wayne  Morris,  Jeanne Cooper.  Producer  L.  Stewart.  Director  H.  Cornfield. Drama. January 

A  FAREWELL  TO  ARMS  CinemaScope,  DeLuxe  Color. 
Rock  Hudson,  Jennifer  Jones.  Vittorio  de  Sica.  Pro- ducer David  Selznick.  Director  Charles  Vidor.  Drama. Filmization  of  famous  Hemingway  novel. 
DIAMOND  SAFARI  Kevin  McCarthy,  Adre  Morrell. Producer-director  Gerald  Mayer.  Adventure. 
ENEMY  BELOW,  THE  CinemaScope,  Color.  Robert 
Mitchum,  Curd  Jurgens.  Producer-Director  Dick  Powell. Adventure.  A  life-and-death  struggle  between  a  Ger- man U-boat  and  an  American  destroyer.  92  min.  11/25. 
ESCAPE  FROM  RED  ROCK  Regalscope.  Brian  Donlevy, 
J.  C.  Flippen,  Eileen  Janssen.  Producer  B.  Glasser. Director  E.  Bernds.  Western. 
PEYTON  PLACE  Jerry  Wald  Prods.  CinemaScope,  De Luxe  Color.  Lana  Turner,  Lloyd  Nolan,  Hope  Lange. Producer  Jerry  Wald.  DIector  Mark  Robson.  Drama. 
SING  BOY  SING  CinemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama. Coming 

AMBUSH  AT  COMARRON  PASS  Regal  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western. 
BEAUTIFUL  BUT  DANGEROUS  6ina  LoHobrigida,  Vit- torio Gassman.  Producer  Manueda  Malottl.  Director Robert  Leonard.  Drama. 
BLOOD  ARROW  Scott  Brady,  Phyllis  Coates.  Diane Darrin.  Producer  Robert  Staber.  Director  C.  M. 
Warren. 
CATTLE    EMPIRE   CinemaScope.     Joel    McCrea.  Pro- ducer Robert  Stabler.    Director  Charles  Warren. 
GIFT    OF    LOVE,    THE    CinemaScope,    Color.  Robert Stack,   Lauren  Bacall,   Evelyn   Rudle.    Producer  Charles Brackett.    Director  Jean  Negulesco. 
HELLBENT  KID,  THE  CinemaScope,  DeLuxe  Color.  Don Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.    Director  Henry  Hathaway. 

LONG  HOT  SUMMER  Paul  Newman,  Anthony  Fran- ciota,  Joanne  Woodward.  Producer  Jerry  Wald.  Di- rector Martin  Ritt. 
SHADOW  OF  A  GUNMAN  Charles  Bronson.  John  Car- radlne.  Producer  Harold  Knox.  Director  Gene  Fow- ler, Jr. SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Braizi. MItzi  Gaynor.  John  Kerr.  Producer  Buddy  Adier.  Di- rector Joshua  Logan. 
BARBARIAN  AND  THE  GEISHA,  THE  CinemaScope. DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston. 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentle, 
Mark  Damon,  Ann  Doran.  Producer-Director  William F.  Claxton.    78  min. 
YOUNG  LIONS,  THE  CinemaScope.  Marlon  Brando, Montgomery  Cliff,  Joanne  Woodward.  Producer  Al LIchtman.  Director  Edward  Dmytryk. 
VIOLENT  ROAD.  THE  Regal  Films.  Gene  Raymond, 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 

UNITED  ARTISTS 

September CARELESS  YEARS.  THE  Natalie  Trundy,  Dean  Stock- well.  Producer  Edward  Lewis.  Director  Arthur  Hiller. Drama.  Two  lovers  meet  parental  resistance  when  they decide  to  get  married.  70  min. 
CHICAGO  CONFIDENTIAL  Brian  Keith,  Beverly  Gar- land, Dick  Foran.  Producer  Robert  Kent.  Director  Sid- ney Salkow.  Melodrama.  Syndicate  tries  to  gain  con- trol of  labor  union.  73  min.  9/2. 
ENEMY  FROM  SPACE  Brian  Donlevy,  John  Longden, Sydney  James.  Producer  Anthony  Hinds.  Director  Vat Guest.  Science-fiction.  84  min. 
GUNSIGHT  RIDGE  Joel  McCrea,  Mark  Stevens.  Pro- ducer Robert  Bassler.  Director  Francis  Lyon.  Western. Stranger  discovers  respected  citizen  is  really  a  holduf^ man.  85  min. 
SATCHMO  THE  GREAT  Louis  Armstrong,  Edward  R. Murrow,  Leonard  Bernstein.  Producers  Edward  R.  Mur- row  and  Fred  W.  Friendly.  Film  story  of  Louis  Arm- 

strong's International  jazz  tour.  63  min.  9/16. STREET  OF  SINNERS  George  Montgomery,  6eraldin» Brooks.  Producer-director  William  Berke.  Drama. Rookie  policeman  clashes  with  youthful  criminals. 
76  min. 

October 
GIRL  IN   THE  BLACK  STOCKINGS.   THE   Lex  Barker. Ann  Bancroft.  Melodrama.  73  min. 
HELL  BOUND  John  Russel,  June  Blair.  Producer  How- ard Koch.  Director  William  Hole,  Jr.  Melodrama. Story  of  a  conspiracy  to  hijack  a  shipment  of  narcotics. 79  min. 
MUSTANG  Jack  Beutel,  Madalyn  Trahey.  Producer Robert  Arnell.  Director  Peter  Stephens.  Western 
Drama. TIME  LIMIT  Richard  Widmark,  Richard  Basehart.  Pro- ducer William  Reynolds.  Director  Karl  Maiden.  Drama. 
Story  of  prisoner-of-war  turncoats.  96  min.  9/30. 

November 
LEGEND  OF  THE  LOST  John  Wayne,  Sophia  Loren, Rossano  Brazzi.  Producer-director  Henry  Hathaway.  Ad- venture   Sea.rch  for  treasure  in  the  Sahara.. 

December 
BABY  FACE  NELSON  Mickey  Rooney,  Carolyn  Jones, Sir  Cedric  Hardwicke.  Producer  Al  ZImballst.  Director 
Don  Slegel.  Drama.  Story  of  one  of  America's  notori- ous gangsters.  85  min.  11/25. 
HELL  BOUND  John  Russell,  June  Blair.  Producer  Au- brey Schenk.  Director  William  Hole,  Jr.  Adventure. Hi-jacking  on  the  high  seas. 
PATHS  OF  GLORY  Kirk  Douglas,  Ralph  Meeker, 
Adolphe  Menjou.  Producer  James  B.  Harris.  Director Stanley  Kubrick.  World  War  I  courtroom  drama.  86 min.  11/25. January 

WITNESS  FOR  THE  PROSECUTION  Tyrone  Power, Marlene  Dietrich,  Charles  Laughton.  Producer  Arthur Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  The uncovering  of  a  perfect  crime.  114  min.  11/25. 
QUIET  AMERICAN  Audie  Murphy,  Michael  Redgrave, Claude  Dauphin.  Figaro  Production.  Director  Joseph Mankiewicz.  Drama.  Story  set  against  the  recent 
fighting  In  IndoChlna. 

Coming 

BIG  COUNTRY,  THE  Technlrama.  Gregory  Peck, Charlton  Heston,  Jean  Simmons.  Producers  Gregory Peck,  Wifliam  Wyler.  Director  William  Wyler. 
CHINA  DOLL  Victor  Mature,  Lili  Hua.  Producer-Di- rector Frank  Borzage.  Drama.  United  States  Air  Force Captain  marries  a  Chinese  girl. 
COP  HATER  Robert  Loggia.  Gerald  O'Loughlin.  Pro- ducer-director William  Berke. 
EDGE  OF  FURY  Michael  Higglns,  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney, Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the 
novel  "Wisteria  Cottage". FORT  BOWIE  Ben  Johnson,  Jan  Harrison,  Kent  Taylor. Producer  Aubrey  Schenck.  Director  Howard  W.  Koch. 
FORT  MASSACRE  Joel  McCrea,  Forrest  Tucker,  Susan Cabot.  Producer  Walter  Mirisch.  Director  Joseph Newman. 
GOD'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina Louise.     Producer    Sidney    Harmon.     Director  Anthony 
I  BURY  THE  LIVING  Richard  Boone,  Peggy  Maurer. Producers  Band  and  Garflnkle.    Director  Albert  Band. 

Film     BULLETIN  —  THIS     IS     YOUR  PRODUCT 



ISLAND  WOMEN  Marie  Windsor.  Vince  Edwards,  Pro- ducer-director William  Berke.  Musical.  Calypso  film filmed  In  the  Bahama  Islands. 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD.  THE Eastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
PARIS  HOLIDAY  Bob  Hope,  Fernandel,  Anita  Ekberg. Director  Gerd  Oswald. 
f>ROUD  REBEL,  THE  Technicolor.  Alan  Ladd,  Olivia dcHavlland.  David  Ladd.  Producer  Samuel  Goldwyn. Jr     Director  Michael  Curtii. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra- hame.  Joanne  Gilbert.  Producer  Norman  Retchin.  Di- rector Barney  Girard. 
RUN  SILENT,  RUN  DEEP  Clark  Gable.  Burt  Lancaster Producer  Harold  Hecht.    Director  Robert  Wise. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. Producers  George  Sherman,  Clarence  Eurlst.  Director George  Sherman. 
THUNDER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur Ripley. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert 
Baker,  Monty  Berman.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Amerlcean  correspondent on  assignment  In  London.    83  min. 

VIKINGS,  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- nlne.  Producer  Jerry  Bresler.  Director  Richard  Fleischer. 
WINK  OF  AN  EYE  Jonathan  Kidd.  Doris  Dowllng, Irene  Seidner.  Producer  Fernando  Carrere.  Director Winston  Jones. 

UNIVERSAL-INT'L 

September 
INTERLUDE  Technicolor,  CInemaScope.  June  Allyson, Rossano  Brazzi.  Producer  Ross  Hunter.  Director  Douglas Sirk.  Drama.  American  doctor  falls  in  love  with  wife of  famous  composer  In  Munich.  89  mIn.  6/24. 
JET  PILOT  Technicolor,  SuperScope.  John  Wayne, Janet  Leigh.  Howard  Hugnes  Production.  Producer Jules  Furthman    Director  Josef  von  Sterneerg.  Drama. The  story  of  a  Russian  woman  pilot  and  an  American iet  ace.  112  min.  9/30. 
JOE  DAKOTA  Eastman  Color.  Jock  Mahoney,  Luana Patten.  Producer  Howard  Christie.  Director  Richard 
Bartlett.  Drama.  Stranger  makes  California  oil  town see  the  error  of  its  ways.   79  min. 
RUN  OF  THE  ARROW  Technicolor.  Rod  Steiger,  Sarita Montiel,  Ralph  Meeker.  Producer-director  Sam  Fuller. Adventure.  Young  sharpshooter  joins  Sioux  Indians  at close  of  Civil  War.  86  min.  6/24, 
SLAUGHTER  ON  TENTH  AVENUE  CInemaScope.  RJch- ard  Egan,  Jan  Sterling,  Dan  Duryea.  Producer  Albert Zugsmith.  Director  Arnold  Laven.  An  expose  of  New York  waterfront  warfare.    103  min.  9/16. 
THAT  NIGHT  John  Seal,  Augusta  Dabney,  Sbepptrd Stnidwick.  Producer  Hiram  Brown.  Director  John 
Newland.   Drama.   A   tragedy   almoit  shatters   a  15- year-old  marriage.  88  min. 

October 
HAN  OF  A  THOUSAND  FACES  CInemaScope.  James Caaney,  Dorottiy  Malone.  Producer  Robert  Arthur.  Di- rector Joseph  Pevney.  Drama.  Life  story  of  Lon  Chaney. 125  min.  7/22. 
PUANTEZ  Cinemascope,  Eastman  Color.  Fred  Mac- Murray,  Dorothy  Malone.  Producer  Gordon  Kay.  Direc- tor Harry  Keller.  Drama.  A  study  of  five  people  in- volved in  a  robbery  and  killing.  80  min.  9/2. 
SLIM  CARTER  Color.  Jock  Mahoney.  Julie  Adams, Tim  Hovey.  Producer  Howie  Horwitz.  Director  Richard Bartlett.  Girl  press  agent  makes  Western  star  of  no- good  cafe  enertalner.  82  min.  10/14. 
UNHOLY  WIFE.  THE  Technicolor.  Diana  Dors,  Rod Steiger,  Marie  Windsor.  Producer-director  John  Far- 

row. Drama.  A  wife  cunningly  plots  the  death  of  her husband  who  she  has  betrayed.  94  min.  9/2. 
November 

ESCAPADE  IN  JAPAN  Color.  Teresa  Wright,  Cameron Mitchell,  Jon  Provost,  Roger  Nafagaws.  Producer-dIre«- tor  Arthur  Lubin.  Drama.  Search  for  two  boys  who start  out  in  the  wrong  direction  to  find  the  very  peo- ple who  are  trying  to  find  them.  92  min.  9/16. 
LOVE  SLAVES  OF  THE  AMAZONS  Color.  Don  Taylor, Giana  Sigale.  Producer-Director  Curt  Sicdnak.  81  min. 
MONOLITH  MONSTERS.  THE  Grant  Williams,  Lola Albright.  Producer  Howard  Christie.  Director  John Sherwood.  Science-fiction.  Army  of  rocks  threaten  U.S. 
MY  MAN  GODFREY  CInemaScope,  Technicolor.  June Allyson,  David  Niven.  Producer  Ross  Hunter.  Director 
92*"rTi^  Ko^s^ter.    Comedy.    Story  of  a  topsy-turvy  butler. December 
ALL  MINE  TO  GIVE  Eastman  Color.  Glynis  Johns, Cameron  Mitchell,  Rex  Thompson.  Producer  Sam  Weis- enthal.  Director  Allen  Reisner.  Drama.  The  story  of  a Scottish  immigrant  couple  In  Wisconsin  in  the  19th century.   102  min.  10/28. 
TARNISHED  ANGELS.  THE  CInemaScope.  Rock  Hud- son Robert  Stack.  Dorothy  Malone,  Jack  Carson. Producer  Albert  Zugsmith.  Director  Douglas  Sirk. Drama.  Reporter  uncovers  World  War  I  hero  of  the Lafayette  Escadrille.    91  min.  11/14. 

Film 

January 

GIRL  MOST  LIKELY,  THE  Eastmai  Color.  Jane  Powell, Cliff  Robertsea,  Kalth  Andes.  Producer  Staaley  Rublia. Director  MItckall  Laito*.  Comady.  A  girl  is  proposed to  by  three  man  oa  the  same  day. 
THIS  IS  RUSSIA  Eastman  Color.  Documentary  of  life in  Russia.  Written  and  photographed  by  Sid  Feder. 47  min.  12/9. 
VIOLATORS,  THE  Arthur  O'Connell.  Nancy  Malona. Producer  H.  Brown.  Director  John  Nawland.  Drama. Story  of  a  probation  officer  in  the  New  York  Oty courts.    76  min. February 
DAMN  CITIZEN  Keith  Andes.  Margaret  Hayes.  Gene Evans.  Producer  Herman  Webber.  Director  Robert Gordon.  Real  estate  man  becomes  leader  of  police In  fight  against  crime. 

HELEN  MORGAN  STORY,  THE  CInemaScope.  Ann BIyth,  Paul  Newman.  Producer  Martin  Rackin.  Director Michael  Curtii.  Drama.  Biographical  film  of  an  ill- fated  torch  singer.  118  min.  9/30. 
November 

Coming 

LADY  TAKES  A  FLYER,  THE  CInemaScope,  Color.  Lana Turner.  Jeff  Chandler,  Richard  Denning.  Producer  Wil- liam Alland.  Director  Jack  Arnold.  Drama.  Pilot  and wife  realize  true  love  In  the  air. 
BIG  BEAT.  THE  Color.  William  Reynolds,  Andra  Mar- tin. Producer-Director  Will  Cowan.  Musical  merry-go- round. 
CHRISTMAS  IN  PARADISE  Color.  Dan  Duryea,  Jan Sterling.  Patty  McCormack.  Producer  Sy  Gomberg. Director  Jack  Sher. 
DAY  OF  THE  BAD  MAN  CInemaScope.  F-ed  MacMur- ray,  Joan  Weldon,  John  Ericson,  Robert  MIddleton. Producer  Gordon  Kay.  Director  Harry  Keller.  West- ern. Brothers  of  a  murderer  attack  town  on  day  of trial. 
DEATH  RIDES  THIS  TRAIL  CInemaScope,  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ton.    Director  Charles  Haas. 
FEMALE  ANIMAL.  THE  CInemaScope.  Hedy  Lamarr, Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband. 
FOR  LOVE  OR  MONEY  C  nemaScope,  Color.  Debbie Reynolds,  Curt  Jergens,  John  Saxon.  Producer  Ross Hunter.    Director  Blake  Edwards. 
FLOOD  TIDE  CInemaScope.  George  Nader.  Cornell Borchers,  Michael  Ray.  Producer  Robert  Arthur.  Di- rector Abner  BIberman. 
HEMP  BROWN  CInemaScope,  Color.  Rory  Calhoun, Beverly  Garland.  Producer  Gordon  Kay.  Director Harry  Keller. 
I  MARRIED  A  WOMAN  George  Gobel,  Diana  Dors, Adolph  Menjou.  Producer  William  Bloom.  Director  Hai Kanter.  Coemdy.  Wife  objects  to  taking  second  place to  a  beer  advertising  campaign  with  her  husband. 
MAGNIFICENT  BRAT,  THE  Color.  Dan  Duryea,  Jan 
Sterling.  Producer  Sy  Gomberg.  Director  Jack  'sher. MAN  IN  THE  SHADOW  CInemaScope.  Jeff  Chandler Orson  Welles.  Producer  Albert  Zugsmitii.  Director Jack  Arnold.  Drama.  Sheriff  destroy*  one-man  domina- tion of  Texas  town. 
MAN  WHO  ROCKED  THE  BOAT,  THE  ClnerrwScope. Richard  Egan,  Jan  Sterling,  Dan  Duryea.  Producer Albert  Zugsmith.  Director  Arnold  Laven. 
MARK  OF  THE  HAWK,  THE  Technicolor,  Superscope. Eartha  KItt,  Jueno  Hernandez,  John  Mclntlre.  Sidney Poitier.  Producer  Lloyd  Young.  Director  Michjel Audley.  Drama.  Unrest  and  nationalism  In  Africa. 
MIDDLE  OF  THE  STREET  CInemaScope,  Color.  Audie Murphy.  Gia  Scala.  Producer  Howard  Pine.  Director Jesse  Hibbs. 
MONEY,  WOMEN  AND  DREAMS  CInemaScope.  Color. Jock  Mahoney,  Jean  Hagen,  Jeffrey  Stone.  Producer Howie  Horowitz.  Director  Richard  Bartlett, 
NO  POWER  ON  EARTH  CInemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.    Director  Harry  Keller. 
ONCE  UPON  A  HORSE  Dan  Rowan,  Dick  Martin, Martha  Hyer.  Producer-director  Hal  Kanter. 
RAW  WIND  IN  EDEN  CInemaScope,  Color.  Esther Williams.  Jeff  Chandler.  Producer  William  Alland. Director  Richard  Wilson.  Couple  crash  on  Island  and are  stuck  for  weeks. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and troubles  of  combo  on  first  job. 
TEACH  ME  HOW  TO  CRY  CInemaScope.  John  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter! Director  Helmut  Dantine. 

WESTERN  STORY,  THE  CInemaScope,  Color.  Jock Mahoney,  Gilbert  Roland.  Producer  Howard  Christie. Director  George  Sherman. 

WARNER  BROTHERS 

September 

BOMBERS  B-52  CInemaScope,  WarnerColor.  Karl  Mai- den, Natalie  Wood.  Producer  Richard  Whorf,  Director Gordon  Douglas.  Drama.  Story  of  the  men  who  man the  bombers  that  defend  our  nation.     106  min.  11/14. 
GREEN-EYED  BLONDE,  THE  Susan  Oliver.  Linda  Plow- man, Beverly  Long.  Producer  Martin  Melcher.  Director Bernard  Girard.  Melodrama  Life  at  an  institution  for 
wayward  teen-age  mothers. 

December 
DARBY'S  RANGERS  WarnerColor.  Charles  Heston,  Tab 
Hunter.  Etchlka  Choureau.  Producer  Martin  Rackin.  Di- rector William  A.  Wellman.  Drama. 
DEEP  SIX.  THE  WarnerColor.  Jaguar  Prods.  Alan  Ladd, Dianne  Foster.  Producer  Martin  Rackin.  Director  Rudy Mate.  Drama. 
SAYONARA  Technirama,  WarnerColor.  Marlon  Brando, 
Red  Buttons,  Patricia  Owens.  Producer  W'liiar,  Goeti. Director  Josh  Logan.  Drama.  Based  on  *Se  award- winning  novel  of  James  MIchener.  147  min.  11/14. 
STORY  OF  MANKIND  WarnerColor.  AM-. tar  c-^t. Producer-director  Irwin  Alien.  Drama.  A  world  wide tour  from  the  caveman  to  present  day.  100  min.  10/23. January 

BLONDE  AND  DANGEROUS  Sally  Brophy,  Caria 
Merey,  Susan  Oliver.  An  Arwin  Production.  Director Bernard  Girard.  Producer  Martin  Melcher.  Melodrama. 
Life  in  a  girl's  correction  school. CHASE  A  CROOKED  SHADOW  Richard  Todd.  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama. 
JAMBOREE  Kay  Medford,  Robert  Pastlne,  Count  Basie and  orchestra.  Producer  Max  Rosenberg.  Director  Roy Lockwood.  Musical.  Double  romance  between  press 
agents  and  their  clients.    86  min. Coming 

BOTH  ENDS  OF  THE  CANDLE  CInemaScope.  Ann 
Blyth.  Paul  Newman.  Richard  Carlson.  Producer  Mar- tin Rackin.    Director  Michael  Curtlz. 
FIFTEEN  BULLETS  FROM  FORT  DOBBS  Clint  Walker. 
Virginia  Mayo.  Producer  Martin  Rackin.  Director  Gor- don Douglas. 
HELL'S  HIGHWAY  Brian  Keith,  Dick  Foran,  Efram Zlmbalist,  Jr.  Producer  Aubrey  Sch3nk.  Director Howard  Koch. 
LAFAYETTE  ESCADRILLE  Tab  Hunter,  Etchlka  Choureau, 
J.  Carrol  Nalsh.  Producer-Director  William  A.  Well- 
man. LEFT  HANDED  GUN,  THE   Paul   Newman,    Lita  Milan. Producer  Fred  Coe.  Director  Arthur  Penn. 
MARJORIE  MORNINGSTAR  WarnerColor.    Gene  Kelly, 
Natalie  Wood,   Claire  Trevor.     Producer   Milton  Sper- ling.   Director  Irving  Rapper. 
NO  TIME  FOR  SERGEANTS  Andy  Grlffilh,  Myron  Mc- Cormlck,  Nick  Adams.  Producer-Director  Mervyn  Le- Roy. 

OLD  MAN  AND  THE  SEA,  THE  CInemaScope,  Warner- Color. Produced  by  Leiand  Hayward.  Director  John 
Sturges.  Adventure.  Film  version  of  Ernest  Heming- way's prize-winning  r.ivel. 
ONIONHEAD  Andy  Griflilh,   Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.    Director  Norman  Taurog. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner. 
TENDER  FURY  Susan  Oliver,  Linda  Reynolds,  CarIa Merey.  Producer  Martin  Melcher.  Director  Bernard Girard. 
TOO  MUCH,  TOO  SOON  Dorothy  Malone.  Errol  Flynn. Producer  Henry   Blanke.    Director  Art  Napoleon. 
WESTBOUND    Randolph    Scott.    Virginia    Mayo,  Karen 
Steele.     Producer   Henry   Blanke      Director   Budd  Boet- ticher. 

To  Better  Serve  You  .  .  . 
Offiea  &  Terminal  Combinad  At 

30S  N.  I2fh  St. 
Philadelphia  7,  Pa 

Naw  Phonas Phila:  WAInut  5-3944-45 N.J.:  WOodlawn  4-7380 
NEW  JERSEY 

MESSENGER  SERVICE 
Member  National  Film  Carriers 

JOHNNY  TROUBLE  Ethel  Barrymore,  Cecil  Kellaway. Producer-director  John  Auer.  Drama.  Mother  waits twenty-seven  years  for  her  long  lost  son.  80  min. 10/14. 
WOMAN  IN  A  DRESSING  GOWN  Yvonne  Mitchell, Anthony  Quayle,  Sylvia  Syms.  Producer  Frank  Godwin. 
Director  J.  Lee-Thompson.  Melodrama.  A  wife's  happi- ness is  threatened  by  a  younger  woman.  93  ml-n.  10/14. 

October 
BLACK  SCORPION,  THE  Richard  Denning.  Mara  Cor- day,  Carlos  RIvas.  Horror.  Mammoth  scorpions  emerge to  terrify  earthpeople.    88  min.  10/14. 
BULLETIN  —  THIS     IS     YOUR  PRODUCT 
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IRWIN  SHAW 

Capt.  Co/c/ough 

JACOB  BEN-AMI  os 
Jacob  Ackerman 



THE  MUSIC  HA
LL'S 

HAPPY  EASTER  PICTUR 

Radio  City  Music  Hall  has  selected  its  Easter  attraction.  I 

DANNY  KAYE  in  "MERRY  ANDRE¥l 
We  wish  every  exhibitor  could  have  h( 
the  roars  of  laughter,  the  applause,  the  eni , 
siastic  reception  when  this  wonderful  conii 
was  recently  previewed  before  a  theatre  al) 
ence  in  New  York.  It  is  the  most  perj 

school's-out,  big-time  Easter  entertainir 
in  the  history  of  the  business! 

Danny  is  TEN  TIMES  FUNNIER  TH| 
EVER  BECAUSE  HE  PLAYS  TEN  ROl!| 

Imagine  Danny  as  a  bumbling  schoolmaster 
gets  caught  up  by  mistake  in  a  travelling  cii 
falls  in  love  with  the  pretty  young  aeriij 
and  blunders  into  many  roles,  lion  tar! 

tight-rope  walker,  exploding  clown,  ballet  c 
cer,  singer  and  others,  all  against  the  bi 

ground  of  a  boy's  school  and  a  wonde 
circus. 

It  is  not  too  early  to  talk  to  your  M-( 
Branch,  to  reserve  your  Easter  time,  to 
ready  to  book  a  beloved  comedian  in  his 

picture  in  a  long  time  — and  his  funniest! 

Take  a  tip  from  the  world's  top  thea 

"MERRY  ANDREV\ 

The  Happy  Easter  Pictur 

M-G-M  presents  A  Sol  C.  Siegel  Production  Stai\ 
DANNY  KAYE  in  "MERRY  ANDREW"  -  co- 
PlER  Angeli  •  Baccaloni  •  Noel  Purcell  •  Robert  i 
with  Patricia  Cutts  •  Screen  Play  by  Isobel  Lennari 
I.A.L.  Diamond  •  Based  on  a  story  by  Paul  Gallico  •  A 
by  Saul  Chaplin  •  Lyrics  by  Johnny  Mercer  •  Choreogr 
by  Michael  Kidd  •  In  CinemaScope  and  Metroi 

An  M-G-M  Picture 
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Clonranvo  ts  Nat 

A  notion  still  prevails  in  some  quar- 
ters that  the  competition  exhibition  is 

facing  from  our  old  features  on  tele- 
vision can  be  substantially  diminished 

by  advertising  a  period  of  clearance  for 
theatres  on  new  films.  It  is  suggested 
that  the  public  be  informed  that  "This Feature  Will  Not  Be  Shown  on  TV  for 
Five  Years"  ...  or  six  years,  or  seven. 

That's  a  bit  of  specious  reasoning. 
The  public  today  is  sitting  at  home 

thoroughly  absorbed  in  vintage  films  on 
which  theatres  have  enjoyed  clearance 
for  ten  or  twenty  years.  The  efifect  of  a 
declaration  that  the  movies  now  current 
in  theatres  will  not  be  presented  on  TV 
for  any  given  number  of  years  might 
very  well  be  exactly  the  opposite  of  that 
intended.  Won't  the  public  accept  such 
a  declaration  as  a  promise?  Films  only 
seven  years  old  actually  will  seem  new 
when  compared  to  the  ancient  ones  they 
have  been  watching. 

No;  clearance  is  not  the  answer  to  the 
frankenstein  our  industry  has  created, 
for  the  simple  reason  that  it  will  not 
bring  people  back  to  the  theatres.  This 
is  a  kind  of  negative  thinking.  Let's 
dismiss  the  idea,  and  face  up  to  the  re- 

ality that  fine  morion  pictures,  regard- 
less of  age,  when  presented  in  the  liv- 
ing room,  are  just  too  tough  a  com- 

petitor for  the  theatre  to  meet. 

Tagethor 
Remember  the  old  vaudeville  routine 

in  which  the  comic  keeps  bringing 
glasses  of  water  across  the  stage,  one  by 
one?  When  the  straight  man  finally 
asks  him  why,  he  expains  that  his  house 
is  burning  down  and  he's  trying  to  put out  the  fire. 

That  could  be  the  story  of  the  arbi- 
tration agreement  negotiations  in  our 

business.  There  appears  to  be  about  as 

much  sense  of  urgenc)'  on  the  part  of 
some  of  the  responsible  leaders  as  the 
comic  trying  to  save  a  burning  house 
one  glass  of  water  at  a  time. 

The  truth  is  that  failure  to  devise 
an  arbitration  agreement  acceptable  to 
both  distribution  and  exhibition  is  a 
failure  to  work  out  sufficient  compro- 

mises. To  work  out  a  compromise  you 
have  to  put  the  emphasis  on  the  verb  in 
the  phrase — work.  You  have  to  con- 

cede, you  have  to  use  imagination,  but 
above  all  you  have  to  work. 

And  you  have  to  work  as  a  team. 
Personal  jealousies,  individual  yearning 
for  the  spotlight,  can  never  be  com- 

pletely eliminated;  nevertheless,  they 
can  be  controlled  if  all  concerned  in 
the  neg:"tiations  make  up  their  minds  to 
sit  down  and  work  until  the  job  is  done. 

Let's  face  it;  the  ultimate  agreement 
will  probably  bring  small  thanks  to  its 
authors — for  everybody  will  have  had 
to  make  more  concessions  than  they  ex- 

pected to  at  the  beginning.  But  it  might 
be  well  to  remind  everyone  about  an-, 
other  arbitration  challenge,  when  a 
group  of  men  from  different  places  with 
different  ideas  tried  to  formulate  a  com- 

mon position  back  in  1776.  That  was 
when  Benjamin  Franklin  warned  that 
"We  must  all  hang  together,  or  assured- 

ly we  shall  all  hang  separately.  " 
The  effect  of  television  sales  upon 

their  theatre  income  should  by  now 
have  persuaded  the  distributors  that 
Ben  Franklin  knew  what  he  was  talking 
about.  It  is  ridiculous  to  think  that  the 

bhiStin 

Mc cture 
published  every  other  Monday  by  Wax  Publi- cations,   Inc.     Mo   Wax,    Editor   and  Publisher. PUBLICATION-EDITORIAL  OFFICES:    1239  Vine 
Street,  Philadelphia  7,  Pa.,  LOcust  8-0950,  0951. Philip    R.    Ward,    Associate    Editor:  Leonard Coulter,    New    York    Associate    Editor;  Duncan G.    Steck,    Business    Manager;    Marvin  Schiller, Publication   Manager;  Robert  Heath,  Circulation 
Manager.  BUSINESS  OFFICE:  341  Madison  Ave- nue    New    York    17,    N.    Y.,    ORegon  9-8747; Wm.   R.   Mazzocco,  Editorial  Represen- tative.   Subscription  Rates:  ONE  YEAR, 

S3. 00  in  the  U.  S,;  Canada,  S4.00;  Eu- rope, S5.00.  TWO  YEARS:  S5.00  in  the U.   S.;   Canada,   S7.50;   Europe,  $9.00. 

distributors  and  the  exhibitors  are  not 
bound  by  ties  of  common  interest.  It 
is  ridiculous  to  suggest  that  one  branch 
of  the  business  can  prosper  by  causing 
another  branch  to  wither  away. 

The  interminable  delay  in  evolving  a 
formula  for  arbitration — like  the  long, 
long  delay  in  getting  a  business-build- 

ing program  rolling — is  another  bit  of evidence  that  we  have  too  many  prima 
donnas  in  our  industry,  too  few  leaders. 

A. pp€P  in  ittt  €»n  i 
The  appointment  of  Maurice  Berg- 

man as  director  of  public  affairs  of  the 
Motion  Picture  Association  is  happy 
news  on  two  coimts. 
The  fact  that  Mr.  Bergman  is  so 

highly  regarded  as  a  promotional  and 
production  executive  in  the  motion  pic- 

ture industry  augurs  well  for  his  MPA 
assignment.  He  brings  to  this  post  im- 

pressive experience  in  both  the  creative 
and  administrative  phases  of  film  busi- 

ness. It  is  good  to  know  that  his  resig- 
nation from  Universal  has  not  deprived 

our  industry  of  his  talents. 
The  second  reason  for  particular  satis- 

faction at  his  joining  MPA  is  based  on 
an  interesting  fact  about  the  top  level 
people  in  the  organization.  With  few 
exceptions,  they  are  and  have  been  in 
the  past  people  whose  impressive  quali- 

fications did  not  include  practical  mo- 
tion picture  experience. 

We  are  inclined  to  think  that  this  has 
been  a  deficiency  in  the  MPA.  We  are 
fully  conscious  of  the  fine  work  the  As- 

sociation has  done  on  many  fronts;  we 
believe,  however,  that  someone  who  has 
"grown  up"  in  the  industry  can  help 
MPA  to  do  much  more,  and  to  do  it 
with  even  greater  expertness. 

Mr.  Bergman's  assignment  will  not 
be  an  easy  one.  It  is  up  to  the  entire 
industry  to  help  make  this  assignment  a 
success.  And  the  choice  of  Maurice 
Bergman  for  the  job  certainly  starts 
things  off  right. 
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FINANQAL 

BULLETIN 

By  Philip  R.  Ward 

THE  FOUR  YEAR  TREADMILL.  December,  1953,  is  a  sig- 
nificant date  to  investors  in  the  motion  picture  industry. 

It  was  then  the  dawning  of  a  new  time  and  a  new  deal  in  the 
technological  affairs  of  the  industry — a  time  such  as  when  the 
spoken  word  first  became  a  standard  appurtenance  of  the  movie. 
It  was  the  beginning  of  the  big  screen  era,  and  all  major  con- 

trivances had  made  their  bow  and  won  their  spurs  in  the  mea- 
sure of  a  then  ascendant  boxoffice. 

It  was  a  happy  and  a  promising  time.  And  in  the  stock  mar- 
ket movie  shares,  which  had  toppled  from  staggering  post-war 

highs  to  equally  staggering  post-war  lows,  began  suddenly  to 
heave  and  stir  like  polar  ice  coming  unlocked. 

At  the  close  of  trading  December,  1953,  the  Film  BULLETIN 
Cinema  Aggregate  recorded  the  following  results: 

FILM  COMPANIES  THEATRE  COMPANIES 
1115/8  223/4 

At  the  close  of  trading  December,  1954,  this  reading  was  seen: 
(Net  gain  (Net  gain 

FILM  COMPANIES     or  loss)       THEATRE  COMPANIES     or  loss) 
llSVi  4  60'7f  403/8  +77% 

One  year  later,  December  31,  1955,  and  this  result: 
(Net  gain  (Net  gain 

FILM  COMPANIES     or  loss )  THEATRE  COMPANIES  or  loss) 
158V2              "11%  37  -8% 

At  the  close  of  1956,  this: 
( Net  gain 

FILM  COMPANIES     or  loss  ) 
13078  -17% 

( Net  gain THEATRE  COMPANIES     or  loss) 

311/4  -15% 

Thus  from  December,  1954,  the  high-tide  point,  to  December, 
1956,  the  equity  in  film  companies  had  dwindled  26%,  in  thea- 

tre companies,  22%.  1957  was  no  comeback  year,  as  the  fol- 
lowing avers: 

(Net  gain FILM  COMPANIES     or  loss  ) 
112  -14% 

(r\et  gam 
THEATRE  COMPANIES     or  loss) 

291/8  -7% 
Figuring  1957  losses,  the  descent  from  the  close  of  1954  to 

the  close  of  1957  is  37%  for  film  companies  and  28%  for  thea- 
tre companies. 

O 

Almost  as  painful  is  the  comparison  of  bald  Cinema  Aggre- 
gate results  for  the  four  year  big  screen  period  beginning  with 

the  close  of  1953  through  December,  1957 — especiallv  for  the 
film  concerns.  Had  an  in\'estor  purchased  the  representative 
shares  constituting  the  Cinema  Aggregate  four  years  ago  and 
then  done  a  Rip  Van  Winkle,  awakening  only  at  the  past  New 
Year's  Eve,  his  net  balance  would  have  amounted  to  a  gain  of 
3/8ths  of  one  point! 

Over  four  sometimes  lush,  sometimes  lugubrious  years  movie 
company  stocks  have  turned  full  circle,  and  investors  who  have 

timed  their  purchases  in  just  such  a  way  have  reason  to  wonder 
if  they  haven't  mounted  a  treadmill  bound  for  absolutely  no- where in  particular. 

Yet  an  explanation  or  two  is  in  order.  Note  the  performance 
of  film  making  firms  over  the  12  turbulent  months  of  1957. 
This  category,  as  well  as  the  year's  record  of  the  theatre  chains are  illustrated  in  the  chart  below: 

FilmBULLETIN  Cinema  Aggregate* 

FILM  COMPANIES  THEATRE  COMPANIES 
'Composed  of  carefully  selected  representative  industry  issues. 

These  points  are  apparent: 
1 )  Film  company  shares  demonstrated  a  rising,  rallying  spirit 

in  the  first  half  of  the  year,  ascending  from  13078  to  a  Junt 
high  of  1451/8- 

2)  First  half-year  gains  were  marked  for  the  most  part  by  f] 
pattern  of  consistent  progress,  a  healthful  symptom.  Of  th( 
first  six  months  of  1957  five  months  showed  concrete  advances 

3)  Defection  in  film  shares  set  in  at  approximately  the  sam( 
time  as  the  market  at  large  entered  its  now  newsworthy  slump 
indicating,  to  some  extent,  that  the  market  may  have  been  dis 
counting  economic  conditions  generally  rather  than  film  indus 
try  conditions  specifically. 

0 

Beyond  the  messages  of  the  Cinema  Aggregate,  other  obser 
vations  are  possible.  Some  part  of  moviedom's  1957  second-hal 
woes  are  indisputably  connected  with  a  bizarre  form  of  ftiasoch 
ism  that  seems  to  have  come  over  some  segments  of  the  indus 
try.  For  all  the  world  we  are  at  a  loss  to  explain  this  indulgenci 
in  self-punishment  which  reveals  itself  mainly  in  two  unseeml; 
practices:  a)  a  sloppy  and  disoriented  system  of  releasing  fea 
tures  that  bunches  up  top-drawer  films  at  a  few  isolated  time 
of  the  year  and  virtually  ignores  other  operating  periods:  b' the  sale  of  major  feature  film  libraries  to  TV.  By  popular  con 
sent  the  telecasting  of  important  old  Hollywood  films  has  cu  ̂  
heavily  into  boxoffice  receipts.  (To  this  thesis  the  current  Valw 
Line  survey  of  the  Amusement  Industry  takes  notable  exception 
Details  of  that  survey  appear  elsewhere  in  Film  BULLETIN.' 

The  majority  will  concur  that  those  responsible  for  the  dis 
tribution  of  films  to  theatres  and  the  sale  of  vintage  films  t( 
TV,  have  chosen  the  poorest  possible  time  to  go  amiss  on  twi 
burning  matters  of  policy.  Certainly,  it  is  bad  enough  to  suffe 
hard  times  because  of  changing  competitive  conditions,  withou 
adding  the  insult  of  self-afflicted  abuses  to  heighten  the  tren< 
still  further. 
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Upturn  in  '58  Predicted 
Following  is  the  summary  of  the  latest  analysis 
of  the  entertainment  field  by  Value  Line  Invest- 

ment Survey,  published  by  Arnold  Bernhard  &  Co. 

The  motion  picture  industry,  according  to  tuany  observers,  is 
n  its  last  days.  Such  pessimism  in  our  opinion,  is  unu  arrented. 
rrue,  theatre  attendance  uas  disappointing  last  fall — but  princi- 

pally because  of  the  unexpected  Asian  flu  epidemic.  Business  is 
m  the  upbeat  again.  We  continue  to  look  for  improving  propts 
for  both  the  movie  and  television  broadcasting  companies  for 
he  next  3  to  3  years  even  though  subscription-!}"  may  eventu- 

ally materialize.  To  investors  able  and  willing  to  accept  some 
isk,  investment  in  movie  stocks  at  this  time  may  prove  highly 
etvarding. 

Hollywood  Blues 

"Edwin  Silverman,  president  of  the  Essaness  Theatres  Corp. 
)f  Chicago,  predicted  today  that  all  major  Hollywood  studios 
.\ith  one  exception  would  close  during  the  next  six  months.  He 
,aid  in  an  interview  that  he  would  not  divulge  the  name  of  this 
itudio.  Mr.  Silverman,  who  has  been  engaged  in  the  exhibition, 
distribution  and  production  of  motion  pictures  for  43  years, 
>aid  that  the  use  of  old  motion  pictures  on  television  w  as  direct- 
V  responsible  for  the  slump  in  movie  attendance  that  will  lead 
:o  the  closing." 
The  above  is  the  entire  text  of  a  news  story  the  New  York 

rimes  saw  fit  to  print  in  its  Dec.  11th  edition.  On  that  same 
day,  the  W^all  Street  Journal  devoted  its  entire  back  page  to  an 
irtide  on  Hollyw  ood,  w  hich  began  with  the  following  three 
sentences:  "Tn  the  Hollywood  movie,  the  lovely  lass  is  about  to fall  off  the  cliff  when  the  hero  arrives  in  the  nick  of  time.  The 
novie  industry  is  in  the  same  predicament.  It  is  teetering  on  a 
;liff — with  no  certainty  it  will  be  saved." 
Then  on  Dec.  22nd  the  narrator  of  the  CBS  coast-to-coast 

.elevision  network  program  "The  Seven  Lively  Arts  '  introduced 
lis  special  program  on  "Hollywood,  Around  the  World"  by 
noting  that  the  motion  picture  industry  "has  been  and  is  sick 
;and  baffled",  and  that  "Americans  simply  do  not  go  to  see 
jinovies,  not  even  good  ones." 
■  The  basis  apparently  for  all  this  dire  prophecy  is  that  theatre 
I  attendance  had  been  disturbingly  low  during  the  fall  season. 
3ne  source  noted  that  movie  admissions  in  November  reached 
rhe  lowest  level  in  many  decades.  Concurrently,  or  consequent- 

ly, a  number  of  movie  producers  as  well  as  exhibitors  operated 
It  a  loss. 

"Socko"  Business 
On  the  heels  of  that  publicity,  which  was  enough  to  scare  in- 

vestors by  the  multitude,  motion  picture  business  began  to  im- 
prove vigorously.  During  the  last  few  weeks,  theatres  through- 

3ut  the  nation  have  been  enjoying  excellent,  or  "socko"  (as  the 
industry  puts  it),  business.  Indeed,  for  a  great  many  show 
places,  including  the  huge  Radio  City  Music  Hall  in  New  York, 

box  office  receipts  during  the  recent  Christmas-New  Year  weeks 
reached  all-time  peaks. 

To  be  sure,  good  business  for  but  tw  o  or  three  weeks  dees  not 
necessarily  indicate  that  Hollywood  has  successfully  surmounted 
all  its  problems.  But  neither  does  a  short  period  of  poor  thea- 

tre attendance  forecast  the  doom  of  the  industry.  To  appraise 
the  future  prospects  of  the  movie  companies,  therefore,  it  is 
essential  to  determine  first,  if  possible,  what  the  principal  cause 
for  Hollywood's  recent  misfortunes  has  been.  (It  is  generally 
agreed  that  the  sharp  decline  in  theatre  business  during  the 
early  post-war  years  was  attributable  to  television.  But  we  be- 

lieve that  since  1954  television,  per  se,  has  no  longer  stood  as  an 
insuperable  obstacle  to  theatrical  motion  pictures.) 

Was  the  recession  in  theatre  business  during  the  fall  really 
caused  by  the  showing  of  old  movies  on  television  as  Mr.  Silver- 

man and  other  exhibitors'  spokesmen  have  charged  On  the 
surface,  their  criticism  sounds  plausible.  If  true,  it  means  that 
movie  attendance  will  certainly  experience  a  further  drastic 
slump  in  the  future,  since  many,  many  more  old  pictures  remain 
to  be  telecast.  But  the  evidence  does  not  quite  support  the  thesis 
because  old  movies  from  major  Hollywood  studios  have  been 
available  to  television  long  before  last  year.  As  early  as  1956, 

important  pre- 1948  products  of  Loew's,  Twentieth  Century- Fox,  Warner  Bros,  and  others  were  televised  to  home  \  iewers. 
It  was  estimated  that  in  the  fall  of  that  year  an  average  tele- 

vision set  was  presenting  as  many  as  twenty  hours  of  old  mo\  ies 
a  week  on  its  screen.  Indeed,  if  theatre  attendance  were  to  be 
adversely  affected  at  all,  that  w  ould  have  been  the  time.  Yet,  it 
is  a  fact  that  from  mid-1956  to  mid-1957  movie  attendance  ac- 

tually showed  favorable  year-to-year  comparisons. 
In  our  opinion,  the  distribution  of  old  movie  features  for 

telecasting  was  one  of  the  wisest  steps  taken  by  the  Hollywood 
studios  in  recent  years.  On  the  one  hand,  it  opened  new  avenues 
of  income  for  the  producers.  Tiventieth  Century-Fox,  for  in- 

stance, is  realizing  more  than  SI  a  share  of  net  earnings  a  year 
from  this  source.  On  the  other  hand,  presentation  of  the  Holly- 

wood films  has  reacquainted  Americans  w  ith  the  superior  quali- 
ty of  the  movie  industry's  products.  After  years  of  sitting  before the  home  screen  watching  hastily  produced  TV  programs,  many 

had  forgotten  until  recently  how  good  Hollywood  showman- 
ship really  can  be. 

Asiatic  Flu 

The  autumn  slump  in  movie  business  was,  according  to  our 
analysis,  mainly  the  result  of  an  unpredictable  development — 
the  Asian  flu.  The  flu  epidemic  affected  theatre  attendance  both 
directly  and  indirectly.  Directly,  it  kept  many  Americans  from 
attending  theatres,  or  for  that  matter,  any  public  places.  In- 

directly, the  resultant  drop  in  theatre  ticket  sales  prompted 
major  producers  to  withhold  distribution  of  important  products 
until  the  flu  scare  subsided.  Denied  quality  products,  theatres 
lost  their  audiences.  And  so  on,  round  and  round. 

( Cont  'iniit  d  on  P,igc  I  ? ) 
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in  early  openings! 

TOPPING  Written  on  the  Wind  in  Bingliamton,  N.Y.; 

Minneapolis,  Minn.;  Hartford,  Conn.;  Concord,  N.  H.; 

Reading,  Pa.;  Marinette,  Wise;  Oil  City,  Pa. 

NECK  and  NECK  with  W.O.W.  in  Lexington,  Ky.;  San  Diego,  Cat.; 

Wlieeling,  W.Va.;  Harrisburg,  III.;  Charlotte,  N.  C;  Alexandria,  La.; 

Sunbury,  Pa.;  Memphis,  Tenn.;  San  Francisco;  Kansas  City. 
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ANGELS 
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YOUR  AUDIENCE 

Two  major  upbeat  factors  highlight  the  results  of 
the  recently  released  market  research  study  on  the 
American  moviegoer  by  the  Opinion  Research  Corp. 
of  Princeton,  N.  J.  The  project,  first  nationwide  sur- 

vey of  the  movie  audience  ever  undertaken  by  the  in- 
dustry, was  conducted  for  the  Motion  Picture  Associ- 

ation. The  prime  factors  revealed  in  the  study  are  the 
incidence  of  a  loyal  following  of  moviegoers,  some 
23,000,000  who  attend  motion  picture  theatres  at 
least  once  a  week,  and  the  preference  of  the  youth 
audience,  people  under  30.  for  the  motion  picture 

medium.  On  the  debit  side,  the  OPR  findings  confirm 
the  accepted  fact  that  TV  is  the  prime  reason  for  the 
decline  in  theatre  attendance,  with  one  out  of  every 
three  potential  moviegoers  each  month  staying  home 
to  view  TV.  Other  elements  revealed  by  the  study: 
newspaper  advertising  is  the  most  effective  promo- 

tional medium  at  the  local  level;  most  persons  feel  the 
story  of  a  movie  is  more  important  than  the  cast; 
comfortable  seats  ore  a  plus  factor  to  audiences  and 
lack  of  perking  facilities  a  minus  factor.  Highlights 
of  the  survey  appear  below: 

Character  of  the  Audience 

The  motion  picture  audience  is  predominantly  a 
young  one. 

Almost  three  fourths  (72<>y)  of  the  admissions  during  the 
survey  week  were  people  under  30  years  of  age  and  52<7f  were under  20. 

Total  Per  tent  of 
admissions  total 
(millions)  admissions 

Total  public    54.2  100 
0-9  years   8.5  16 
10-14  years    8.4  15 
15-19  years    11.2  21 
20-29  years    11.0  20 
30-39  years    7.1  13 
40-49  years    4.8  9 
50  years  and  over  3.2  6 

The  "survey  week"  represents  an  average  week  in  the  period 
during  which  the  interviews  were  made — June  13  to  July  15, 
1957 — a  period  when  most  schools  were  not  in  session.  Esti- 

mates of  admissions  for  the  survey  week  were  derived  by  pro- 
jecting responses  to  the  question,  "How  many  times  have  you 

been  to  the  movies  in  the  last  seven  days.'"  to  the  total  population. 
Admission  figures  include  all  admissions,  paid  and  unpaid. 

Data  on  attendance  for  children  under  15  vears  of  age  (who 
were  not  interviewed  in  the  survey)  were  obtained  from  parents. 

In  terms  of  its  population  size,  the  South  contributes  more 
than  its  share  of  movie  admissions,  while  the  North  Central 
region  accounts  for  less  than  its  proportionate  share. 

Cities  of  more  than  1  million  contribute  a  larger  proportion 

of  the  audience  than  their  population  percentage,  while  rural 
areas  account  for  less  than  their  share. 

Per  cent 
of  total  Per  cent 

survey  week  of  total 
admissions  population 

Public,  15  and  over                                    100  100 
South                                                        35  30 
West                                                         14  13 
Northeast                                                    26  27 
North  Central                                            25  30 
Cities  1  million  and  over                            30  26 
1000,000  to  1  million                                  22  22 
Urban  below  100,000                                   22  20 
Rural                                                        26  32 

Frequent  movie-going  is  concentrated  in  a  rela- 
tively small  segment  of  the  population. 

Those  who  attend  mo\  ies  once  a  week  or  oftener  constitute 
only  159c  of  the  public. 

However,  their  importance  to  the  movie  industry  is  indicated 
by  the  fact  that  they  accounted  for  629c  of  theater  admissions 
in  the  survey  week. 

Per  cent  Per  cent 
of  total  of  total 

Average  frequency                                      survey  week  population, of  attendance                                            admissions  15  and  over 
Once  a  week  or  oftener                              62  15 
1-3  times  a  month                                      27  26 
1-11  times  a  year                                         8  3 1 
Less  than  once  a  year                                 V2  22 
Not  reported                                              3  6 
(Public,  15  and  over  =  100%) 

( Continued  on  Page  1 0 ) 
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THE  PUBLIC  APPRAISES  MOVIES 

(Conliniicd  from  Page  ')) 
Most  people  go  to  the  movies  WITH  someone. 

Only  13%  of  the  admissions  in  the  survey  week  were  ac- 
counted for  by  people  who  went  alone. 

"The  last  time  you  went  to  the  movies,  did  you  go  by  your- 
self or  with  someone  else.'" 

With  someone  else    87% 
Alone    13% 
(Total  admissions  in  survey  week  of  those  15  and  over  =  100%) 

Movie  Advertising 

More  people  report  having  noticed  advertising  of 
movies  in  newspapers  than  in  any  other  medium 
during  the  few  weeks  prior  to  the  interview. 

"Have  you  noticed  any  of  these  kinds  of  advertising  of 
movies  during  the  last  few  weeks.'"  (Respondents  were  handed 
a  card  listing  the  media  shown  below.) 

Per  tent mentioning 
Newspaper  ads    59 
Television  ads    40 
Theater  signs    32 
Magazine  ads   30 
Previews  in  theaters   23 
Radio  ads   19 
Billboards   18 
Store  posters    9 
(Public,  15  and  over  =  100%) 
(Percentages  add  to  more  than  100  because  many  respondents  said  they 
had  noticed  movie  advertising  in  more  than  one  medium.) 

The  above  figures  on  recall  of  advertising  must  be  interpreted 
with  caution  because: 

(1)  Aiost  people  probably  do  not  d'nt  'tugunh  betu  een  paid  ad- 
vertising and  free  publicity.  This  may  affect  the  figures  for 

television  and  radio  more  than  other  inediit.  Also,  people 
are  sometimes  confused  about  the  exact  medium  in  which 
they  saw  a  particular  advertisement. 

(2)  The  recall  of  advertising  in  various  media  must  be  judged 
in  relation  to  the  amount  of  advertisi)ig  that  appears  in 
each  of  them,  and  this  informatio?i  is  not  available. 

Newspaper  ads,  along  with  trailers  (described  to 
respondents  as  "previews  in  theaters")  get  top 
mention  as  a  reliable  way  of  judging  whether  a 
picture  is  a  good  one  to  see. 

However,  newspaper  ads  are  mentioned  more  often  than 
trailers  as  an  exaggerated  or  misleading  form  of  advertising. 

"Which  do  you  consider  RELIABLE  ways  of  finding  out 
whether  a  picture  is  a  good  one  to  see?" 

"Which  are  likely  to  be  MISLEADING  or  exaggerated.'" 
Reliable  Misleading 

Previews  in  theater    32  9 
Newspaper  ads    32  17 
Magazine  ads    21  10 
Television  ads   19  lo 

Theater  signs   10  19 
Radio  ads    5  7 
Billboards    4  19 
Store  posters    2  7 
(Public,  15  and  over  =  100%) 

Movie  advertising  compares  favorably,  in  the 
public's  estimation,  with  four  other  products'  ad- 

vertising— soap  and  detergent,  automobile,  beer 
and  cigarette. 

More  people  describe  movie  advertising  as  "interesting"  than 
apply  this  adjective  to  any  of  the  other  four  products"  advertising. Movie  advertising  gets  no  worse  than  an  intermediate  rating 
with  respect  to  being  "exaggerated,"  "objectionable,"  or  "mis- 

leading." "Which  of  these  words  would  you  choose  to  describe  these 

products'  advertising.'" (Public,  15  and  over  =  100%) 
Auto-  Soap  &  Ciga 
mobile     detergent    MOVIE       Beer  rette 

Interesting   33  15  40  14  15 
Helpful    23  34  20  4  4 
Believable    17  15  12  8  7 
In  good  taste   16  9  11  17  14 
Clever    21  18  15  23  18 
Exaggerated    25  33  25  21  36 
Misleading    14  15  18  15  25 
Objectionable  3  3  9  20  13 

A  substantial  number  of  people  go  to  see  a  movie 
without  knowing  advance  what  picture  Is  playing. 

A  fifth  (20%)  say  that  the  last  time  they  went  to  the  movies 
they  didn't  know  beforehand  what  picture  was  being  shown 

Those  who  did  know  mention  newspapers  most  frequently 
as  their  source  of  information. 

"The  last  time  you  went  to  the  movies  did  you  know  what 
picture  was  being  shown  before  you  left  for  the  theater?" 
(Public,  15  and  over  =  100%) 
Yes    67<^ 
No    20<^ 
Don't  remember    13^ 
(If  "yes")  "How  did  you  find  out  what  picture  was  playing?' 
Newspapers    399r 
Other  people    13^ 
Previews    5% 
Theater  signs    5'7c 
(Principal  mentions) 

In  deciding  whether  to  go  to  the  movies,  people 
are  influenced  more  by  the  story  than  by  the  cast. 

"In  general,  which  is  more  important  to  you  in  deciding 
whether  to  see  a  movie — who  is  playing  in  it  or  what  the  movie 

is  about?  " What  it  is  about   
Who  is  in  it  
Both  equally  important   
No  opinion   
(Public,  15  and  over  =  100%) 

45% 18% 
27% 10% 
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THE  PUBLIC  APPRAISES  MOVIES 

Change  in  Movie-going  Habits 

More  than  half  the  pubhc  report  that  their  attend- 
ance at  movies  has  declined  in  the  last  few  years. 

"Do  you  now  go  to  the  movies  more  often,  less  often,  or 
bout  as  often  as  you  did  three  or  four  years  ago?" 
e>s  often   54% 
lore  often   8% 
kbout  as  often   34% 
opinion      4% 

This  decline  in  attendance  has  occurred  in  practically  all  seg- 
lents  of  the  population.  Only  in  the  15-19  year  age  group  do 
substantial  proportion  (31%)  now  go  to  movies  more  often 

tian  they  did  three  or  four  years  ago. 

Television  is  cited  most  often  as  the  reason  for 
the  decline  in  movie  atendance. 

Note  that  only  4%  mention  cost  and  only  3%  the  feeling 
hat  movies  are  not  as  good  as  they  used  to  be. 

"Why  do  you  go  to  the  movies  less  often  than  you  did  three 
r  four  years  ago?" 

Per  cent  who  now  go  less  often   54 
"elevision    22 
,ack  of  time   10' 
'refer  other  activities   5' 
,ess  desire  to  go    3' 
^oo  tired    1' 
lave  children  now    8 
:ost    4 
'Io\  ies  are  not  as  good  as  they  used  to  be   3 
These  reasons,  adding  to  19%,  have  been  arbitrarily  grouped  together 
because  they  seem  to  indicate  a  general  lack  of  interest  and  inertia 
about  going  to  the  movies. 

o 

The  Impact  of  Television 

One  person  in  every  three  (33%)  says  he  would 
have  gone  to  the  movies  at  least  once  in  the  pre- 

ceding month  had  it  not  been  for  television. 

The  question,  asked  only  of  the  85%  of  the  public  who  have 
.  television  set  in  their  homes,  was: 

"How  many  times  in  the  last  month  would  you  say  you  prob- 
bly  would  have  gone  to  the  movies  if  you  hadn't  been  watch- 
ng  television?" 
The  results  of  a  hypothetical  question  of  this  kind  cannot  be 

aken  as  a  precise  measure  of  behavior.  However,  if  those 
)eople  who  said  they  would  have  attended  movies  had  it  not 
)een  for  television  actually  had  gone  to  the  movies,  the  increase 
u  attendance  in  the  month  preceding  the  intervieus  would  have 
Jeen  approximately  89  million  admissions. 

(Since  this  question  was  asked  only  of  those  15  and  over,  the 
.'stimate  does  not  include  possible  admissions  of  those  under 
15  lost  as  a  result  of  television.) 

Pay  Television 

As  many  people  say  they  would  prefer  to  see  cur- 
rent movies  on  "Pay  Television"  as  would  prefer to  seem  them  in  a  theater. 

"You  may  ha\  e  heard  of  pay-as-you-see  television,  where  you 
would  pay  so  much  to  see  a  certain  program.  If  they  had  the 
same  new  mo\  ie  on  this  pay-as-you-see  television  as  in  the  movie 
theaters,  would  you  prefer  to  see  it  on  TV  or  in  the  theater?" 

(Total  who  have  television  =  100%) 
On  teIe\  ision    41% 
In  the  theater   40% 
No  choice    19% 

Those  who  prefer  to  see  current  movies  on  television  reason 
chief!)  that  it  is  ?nore  comfortable,  more  convenient,  and  you 
don't  hart  to  dress. 

The  principal  reasons  gi\en  by  those  who  prefer  theaters  re- 
late to  the  technical  superiority  of  theater  pictures  —  large 

screen,  better  picture  quality,  color,  and  superior  sound. 

0 

Appraisals  of  Movies  Currently  on  Television 

The  preponderance  of  opinion  regarding  movies 
now  being  show  on  television  is  unfavorable. 

"In  general,  what  do  you  think  of  the  feature  length  movies 
they  show  on  television  as  compared  with  the  ones  they  show 
in  theaters?"  (Asked  only  of  those  who  have  television  sets.) 

Total  number  of  comments    100% 
Comments  unfavorable  to  TV  movies    54% 
Comments  favorable  to  TV  movies    25% 
Other  comments'    19% 
No  opinion    2% 
'  Such  as:  "The\  are  about  equal."  "You  can't  compare  them." 

The  principal  criticism  of  television  movies  is  that  they  are 
too  old.  Others  criticize  the  caliber  of  the  pictures  shown  on 
television  and  the  commercials. 

The  finding  that  as  many  as  25%  of  the  comments  are  favor- 
able should  not  be  overlooked,  in  view  of  the  fact  that  current 

television  movies  are  the  older  ones  and  are  not  in  color. 

0 

Motivational  Factors  in  Movie  Attendance 

An  important  appeal  of  the  movies  is  that  they 
afford  an  opportunity  to  get  away  from  day-by- 
day  problems  and  routines. 

In  describing  reasons  for  movie-going,  people  mention  most 
frequently  the  obvious  or  surface  reason  —  recreation  and 
entertainment. 

But  next  in  frequency  is  a  group  of  reasons  centering  around 
the  idea  of  getting  away  from  routine  and  doing  something 
other  than  the  usual  activities. 

(Coiitiniu'd  on  Page  12) 
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(Contimutl  from  P<i{;c  II) 
The  second  group  of  reasons  tells  why  people  want  to  see  a 

particular  movie;  these  reasons  point  up  the  importance  of 
the  product. 

"What  are  the  main  reasons  people  go  to  the  movies?" 
(Public,  15  and  over  =  100%) 
Recreation,  entertainment   57% 
To  get  away  from  everyday  routine    39% 
To  pass  the  time    23% 
Tired  of  watching  TV    2% 
To  see  a  certain  picture    9% 
To  see  a  certain  actor   7% 
Educational  purposes    5% 

(Principal  reasons) 

o 

Theater  Facilities 
When  shown  a  list  of  characteristics  of  theaters  and  asked 

which  ones  attract  them  to  the  theaters  they  patronize,  people 
give  top  mention  to — 
Comfortable  seats    34% 
Cleanliness    33% 
Clear  sound    31% 
Well-behaved  audiences    28% 

About  half  the  people  (49%)  mention  one  or  more  improve- 
ments they  would  like  to  see  made  in  the  theaters  they  patronize. 

Mentioned  most  frequently  are: 
Convenient  parking   17% 
Better  behaved  audiences    11% 
Lower  prices   9% 
More  comfortable  seats    9% 

Single  Feature  vs.  Double  Features 

Preferences  for  single  and  double  feature  pro- 
grams are  evenly  divided. 

Respondents  were  handed  a  card  containing  these  items — 
Two  Regular  Length  Features 
One  Regular  Length  Feature 
Newsreel 
Cartoon 
Other  Short  Subjects 

and  asked: 

"Here  is  a  list  of  the  kinds  of  pictures  you  can  see  as  part  of 
a  movie  show.  If  you  were  putting  together  the  kind  of  pro- 

gram that  you  like  best,  which  of  these  would  you  include.''" 
Survey  Week's  Audience'    100% 
One  regular  length  feature: 

Alone  or  with  one  other  subject   10% 
With  two  other  subjects   28% 
With  three  other  subjects   12% 

Two  regular  length  features:: 
Alone  or  with  one  other  subject    24% 
With  two  or  more  other  subjects    25% 

No  preference    1% 

feature 

49% '  The  unit  is  the  admission  in  the  se\en  days  preceding  the  interview.  In 
effect  this  weights  people's  opinions  in  proportion  to  their  frequency  of  ̂  attendance  during  the  sur\ey  week.  This  table  includes  only  those  15 
years  of  age  and  older. 
Frequent  movie-goers,  residents  of  cities  over  1  million  pop- 

ulation, and  those  living  in  the  Northeast  and  North  Central 
regions  prefer  double  feature  programs. Prefer  Prefer 

single  double featui 
Survey  week's  audience   50^< 
Frequency  of  attendance 

Once  a  week  or  

oftener                              45%  54% 

1-3  times  a  

month                                       54%  45% 

Less  than  once  a  month                              76%  22% 

Cities  over  1  

million                                         34%  66% 

100,000  to  1  

million                                          50%  50% 

Urban  below  

100,000                                        68%  31% 

Rural                                                               56%  42% 

North  

Central                                                  38%  62% 

Northeast                                                         43%  57% 

West                                                             50%  49% 

South                                                            65%  34% 

("No  preference"  omitted) 

<0 

The  "Fast  Playoff" 

Relatively  few  people  indicate  that  the  fast  play- 
off has  had  an  effect  on  their  movie  attendance. 

This  question  was  asked: 

"In  soine  areas,  several  theaters  show  the  same  picture  at  the 
same  time.  Does  this  happen  around  here.'" YES  —  33% 

When  asked  whether  this  practice  affects  their  moviegoing, 
only  2%  of  the  public  give  answers  which  clearly  indicate  that 
they  go  less  often  as  a  result  of  the  fast  playoff. 

0 

Drive-in  Theaters 

A  large  majority  of  the  public  have  had  experience  with 
drive-in  theaters. 

72%  of  those  15  and  over  have  been  to  a  drive-in  theater. 

An  indication  of  the  popularity  of  drive-in  thea- 
ters among  those  who  have  had  experience  with 

them  is  that  almost  as  many  say  they  prefer  a 
drive-in  as  prefer  a  regular  theater. 

"If  the  same  movie  were  playing  at  a  regular  theater  and  at 
a  drive-in,  where  would  you  prefer  to  see  it.' "  (Asked  only  of 
the  72%  who  have  been  to  a  drive-in.) 
Regular  theater    32% 
Drive-in    30% 
No  choice   10% 
(Replies  to  this  question  may  have  been  influenced  somewhat 
by  the  time  of  year — June  and  July — when  the  interviewing was  conducted.) 
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UPTURN  IN  Sa  PHEniCATEH 

3i«viv  Stovks  Oftvr  'Exvvllvni  Opportunities' 
{I  oiiliniiid  from  Page  ̂ ) 

Believing  that  the  Asian  flu  was  the  box  office  villain  last  year 
md  assuming  that  no  such  exogenous  adversit)  will  develop  this 
vear,  we  estimate  that  Hollywood  will  show  improvement  in 
calendar  1958,  when  most  other  industries  will  be  receding. 
Our  conclusion  is  supported  by  the  overwhelming  initial  suc- 

cess of  such  recent  releases  as  "Farewell  to  Arms"  (Twentieth 
(  iiilury-Fox),  "Raintree  County"  {Loeii's),  "Sayonara"  (War- 
lur  Bros.)  and  "The  Bridge  on  the  River  Kwai"  (Columbia 
Pictures).  Meanwhile,  all  major  producers  promise  that  a  great 
many  more  equally  important  pictures  wil  be  released  during 
the  year.  In  fact  the  Association  of  Motion  Picture  Producers 
recently  noted  that  Hollywood  studios,  instead  of  closing  down 
"during  the  next  six  months"  are  demonstrating  their  optimism 
and  faith  in  the  industry  by  investing  more  money  to  produce 
more  pictures  in  1958  than  in  several  preceding  vears. 

Pay-TV,  When  and  If 
There  has  been  much  debate  lately  over  subscription  tele- 

\  ision.  A  number  of  pay-TV  advocates,  including  Pamiiwinit's 
subsidiary.  International  Telemeter,  ha\e  stepped  up  their  pro- 

motional campaign  for  this  new  medium  of  home  entertain- 
ment. Moreover,  in  mid-September  the  Federal  Communica- 

tions Commission  made  its  decision  (or  indecision)  to  get  readv 
to  accept  applications  for  a  test  of  toil-TV  even  though  it  might 
not  grant  any  of  the  applications  submitted. 

If  subscription  television  should  materialize  and  become  suc- 
cessful, it  would  undoubtedly  have  a  profound  ef¥ect  on  the  mo- 

tion picture  as  well  as  the  commercial  television  broadcasting 
industries.  In  fact,  the  entire  technic  of  entertainment  in  this 
country  might  be  revolutionized.  Aside  from  this,  however,  the 
only  thing  that  can  be  said  with  reasonable  assurance  is  that 
pay-TV  is  unlikely  to  arrive  in  any  volume  in  the  next  3  to  5 
years.  Faced  with  the  knotty  problems  of  selling  the  viewing 
public,  installing  the  necessary  facilities,  and  cutting  through 
the  voluminous  red  tape  of  regulation,  sponsors  of  the  system 
may  need  as  much  as  a  decade  before  they  can  establish  pay-T\' 
as  a  w  idely  accepted  entertainment  medium. 

In  the  years  immediately  ahead,  movie  companies  and  com- 
mercial television  broadcasters  will  probably  w  ant  to  watch  de- 

velopments in  pay-TV  closely  and  conduct  their  afifairs  accord- 
ingly. In  projecting  the  fortunes  of  the  movie  and  broadcasting 

companies  into  the  early  Sixties,  we  go  on  the  following  as- 
sumptions: 

Subscription  television  will  indeed,  over  a  period  of  time,  ma- 
terialize. It  will  not  be  broadcast  through  the  publicly-owned 

air  waves,  however.  This  particular  method  will  be  blocked  by Congressional  action.  Rather,  it  will  come  in  the  form  of  closed- 
circuit  television,  more  commonly  known  as  cabled  theatres. 
With  the  advent  of  pay-TV,  the  nation's  mass  entertainment 
will  comprise  three  major  categories.  For  those  who  do  not 
want  to  pay,  there  will  continue  to  be  commercially-sponsored 
television  programs,  generally  similar  in  quality  to  today's  west- 

erns, quiz  shows,  melodrama  and  vaudeville-type  shows.  For  a small  amount,  the  viewer  will  be  able  to  watch  on  his  home 
screen  new  as  well  as  old  motion  pictures  of  average  quality, 
sports  events,  and  other  spectacles  w  hich  presently  cost  consider- 

ably more  as  live  entertainment.  For  those  who  wish  to  enjoy 

top  quality  entertainment  that  for  technical  reasons  can  not  be  du- 
plicated on  television  screens,  the  movie  theatres  will  offer  super- 

colossal  spectaculars  such  as  today's  "The  Ten  Commandments" 
and  pictures  in  stereophonic  sound  on  wide,  curved  screens. 

Film  Producers,  the  Major  Beneficiaries 

No  one  can  forecast  so  many,  many  years  ahead  with  assur- 
ance. But  after  an  extensive  study  of  the  economic  trends  of  the 

motion  picture  and  other  industries,  we  believe  this  projection 
is  plausible,  more  plausible  than  any  other.  It  can  readily  be 
seen  that  if  things  work  out  this  way,  the  film  producers  would 
be  the  prime  beneficiaries.  They  would  supply  products  to  all 
three  segments  of  the  new  and  enlarged  entertainment  industry. 

The  commercial  television  broadcasters  would  no  doubt  lose 
some  of  their  audiences.  But  these  audiences  would  have  shifted 
to  a  non-competitor  as  far  as  advertising  is  concerned.  (The 
pay-TV  we  foresee  will  not  have  commercials.)  Therefore,  they 
would  merely  suffer  a  moderate  deterioration  in  their  relative 
importance  on  Madison  Avenue.  ReAenues  from  commercial 
sponsors  might  not  fall  off  so  sharply  as  audiences.  Meanwhile, 
in  their  favor  would  be  these  positive  factors:  ( 1 )  Television 
will  remain  an  important  and  penetrating  advertising  medium. 
It  will  always  capture  a  good  share  of  industry's  ever  increasing 
expenditures  for  sales  promotion.  (2)  The  radio  networks,  oper- 

ated by  the  same  broadcasters,  might  be  given  a  larger  portion 
of  the  advertising  dollar,  because  of  their  enhanced  relative  po- 

sition in  the  field.  (3)  With  their  financial  resources  and  their 

many  years'  experience  in  the  entertainment  industry,  the  broad- casters themselves  might  be  able  to  operate  cabled  theatres  in 
major  markets  successfully. 

Those  that  would  be  adversely  affected  would  be  today's 
movie  exhibitors,  especially  the  independent  theatre  owners.  For 
that  reason,  we  foresee  a  sharp  reduction  in  the  number  of  oper- 

ating theatres  in  the  years  ahead.  To  the  independent  owners, 
of  course,  this  would  mean  the  loss  of  their  bread-and-butter.  It 
would  be  analogous  to  the  closing  of  the  corner  grocery  stores 
with  the  coming  of  age  of  the  super  markets.  But  strangely 
enough,  the  major  theatre  companies  may  actually  gain  from 
this  situation.  For  one  thing,  they  would  probably  operate  mosr 
of  the  surviving  theatres.  Moreover,  the  theatre-closing  trend 
might  well  accelerate  these  companies'  programs  of  selling  un- 

productive properties  and  using  the  proceeds  for  diversification 
into  other  profitable  segments  of  the  entertainment  industry. 

Conclusion 

The  much-publicized  Autumn  decline  in  theatre  attendance 
and  the  apprehensions  over  pay-TV  have  caused  many  investors 
to  shun  the  equities  of  movie  companies  and  commercial  broad- 

casting companies.  Actually,  Hollywood  is  presently  enjoying 
the  best  business  in  many  years  and  its  prospects  for  the  years 
ahead  are  generally  favorable.  Meanwhile,  the  broadcasting 
companies  are  expected  to  extend  their  secular  trend  of  revenue 
growth  in  the  years  ahead.  Should  subscription  TV  develop 
successfully,  most  of  the  major  companies  that  we  review  would 
be  benefited.  For  those  investors  who  are  willing  to  accept  the 
risks  inherent  in  the  amusement  stocks,  this  group  offers  excel- 

lent opportunities  now. 
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"Sing,  Boy,  Sing" ^UdlKCU,  ̂ €lUKf  O  O  O 
Tommy  Sands,  teenage  heart-throbber,  can  act  as  well  as 
sing.  Interest-holding  vehicle  for  first  starrer.  Good  grosser. 

Those  revered  teenage  heart-throbs,  Elvis  Presley  and  Pat 
Boone,  can  now  move  over  and  make  room  for  a  daddy-o  dandy 
in  the  person  of  Tommy  Sands.  The  popular  recording  star  is 
making  his  screen  debut  in  something  Andy  Hardy  might  have 
been  right  at  home  in  the  new  20th  Century-Fox  musical,  "Sing, 
Boy,  Sing".  The  youth  trade  are  going  to  find  this  Tommy- come-lately  a  real  dreamboat.  He's  a  cherubic,  ramrod  lad  with soulful  eyes  with  a  pleasant  voice — nud  be  can  act!  Grosses 
should  run  well  above  average  in  all  situations,  especially  the 
teenage  market.  This  black-and-white  CinemaScope  offering 
finds  Sands,  reared  by  a  clergyman  grandfather,  making  through 
show  business  against  the  machinations  of  a  conniving,  cruel, 
cheerless  manager  intent  only  on  wringing  from  our  hero  suc- 

cess at  any  price.  Edmond  O'Brien  is  on  hand  to  play  this monster  in  grand  Broadway  style,  and  with  Sands  himself  sur- 
prisingly capable,  this  backstage  fable  provides  plenty  of  audi- 

ence interest.  And  producer-director  Henry  Ephron  has  staged 
some  bristling  behind-the-scenes  background  for  them,  concen- 

trating, of  course,  on  enough  breaks  for  young  Sands  to  lilt 
into  Lionel  Newman's  bluesy  score  and  fill  his  fans  with  the coolest  of  dithers.  A  cloudy  looking  blonde,  Lili  Gentle,  is  the 
romantic  ingenue,  a  talentedly  brash  newcomer,  Nick  Adams, 
the  loyal  pal  and  veterans  John  Mclntire  and  Josephine  Hutch- 

inson furnish  capable  support.  The  screenplay  by  Claude  Binyon 
from  a  Paul  Monash  TV  play  portrays  Sands  as  a  youth  reared 
in  an  ethical  tradition  by  his  minister  grandparent  Mclntire 
which  is  upset  when  he  pursues  a  singing  career  Svengalied  by 
O'Brien.  At  first  accepting  the  hard-bitten  advice  of  his  mentor 
in  reaching  the  big  time,  including  O'Brien's  close-out  on  his former  friends  and  sweetheart  Miss  Gentle,  Sands  later  revolts 
against  the  swamp-hole  tactics  and  thinks  of  turning  to  preach- 

ing, a  death-bed  request  of  his  grandfather.  However,  it  is 
shown  to  him  his  golden  voice  can  succeed  honorably  within 
the  profession  sans  O'Brien  and  with  Miss  Gentle. 
20th  Centurv-Fox.  90  minutes.  Tommy  Sa duced  and  directed  by  Henry  Ephron. 

"Bonjour  Tristesse" 
^eUCHC^  ̂ €lti«t^  O  Q  PLUS 

Bold,  but  unsatisfying,  version  of  Sagan  novel.  Heavy  em- 
phasis on  sex  makes  it  problem  picture  for  many  situations. 

Producer-director  Otto  Preminger,  in  cinematizing  Francoise 
Sagan's  widely-read  first  novel,  "Bonjour  Tristesse  "  does  not 
pull  any  punches.  All  the  odd,  disturbing,  fascinatingly  bizarre 
and  strangely  corrupt  sexual  aspects  of  that  notorious  little  tale 
have  been  graphically  exposed  on  a  Technicolored  CinemaScope 
background.  However,  it  is  far  from  a  wholly  satisfying  film. 
Sophisticated  adult  audiences  should  give  this  Columbia  release 
adequate  returns  in  the  metropolitan  areas,  but  it  will  be  a 
problem  picture  to  exhibitors  in  many  situations.  Heavy  pro- 

motion is  needed.  Best  returns  likely  in  art  houses.  Deborah 
Kerr  is  seen  in  the  pivotal  role  of  Anne,  the  lovely  lady  whose 
heart  is  trampled  upon  by  a  disastrously  amoral  prank;  David 
Niven  is  the  hedonistic-minded  widower  and  Jean  Seberg  his 
daughter,  the  teenage  narrator  who  possesses  all  the  wayward- 

ness and  destructiveness  of  youth  unbounded  by  bourgeois 
values.  The  support  is  provided  by  a  troupe  of  international 

players,  including  the  vixenish  French  starlet,  Mylene  De- 
mongeot,  Geoffrey  Horne,  Walter  Chiari,  Martita  Hunt.  George 
Auric  has  written  a  haunting  theme  melody,  the  cameras  of 
George  Perinal  capture  the  sensuous  splendor  and  charavari  of 
the  Riviera  and  also  the  frenzied  Parisian  life,  appropriately 
photographed  in  black-and-white,  while  Roger  Furse  has 
handled  the  production  design  with  sparkle  and  elegance. 
Above  all,  screenplaywright  Arthur  Laurents  has  dramatically 
reorganized  the  vague  confessional  style  of  the  original  without 
negating  the  all-important  feeling  of  school  girl  revelation  and 
the  willful  shock-value.  However,  Preminger  has  performed  a 
generally  uneven  job  of  directing,  especially  in  the  area  of  his 
performers.  Miss  Seberg  ("Saint  Joan")  still  shows  need  for 
training;  her  Cecile  lacks  demonic  fire  and  imagination,  the 
essence  of  the  characterization.  As  a  matter  of  fact,  only  Miss 
Kerr  establishes  a  mood  and  maintains  it.  Niven  and  daughter 
Miss  Seberg  live  in  bohemian  luxury  on  the  Riviera,  along  with 
Niven's  current  amour.  Mile.  Demongeot.  When  he  quite  un- 

expectedly falls  in  love  with  and  plans  to  marry  old  friend 
Miss  Kerr,  the  daughter,  fearing  an  end  to  her  Eden  existence, 
schemes  her  weak  father  back  into  the  arms  of  Mile.  Demongeot 
causing  the  heart-broken  Miss  Kerr  to  commit  suicide.  In  the 
end,  father  and  daughter  are  left  with  an  endless  round  of 
dizzy  pleasures  and  the  gnawing  guilt  of  the  horror  they've  per- 

formed, hence,  awaking  every  morning  to  "Bonjour  Tristesse". 

"The  Seven  Hills  Df  Rome" 
Su^lHc^  ̂ €iUh<^  O  O  plus 

Mario  Lanza  returns,  slimmed  down  and  in  fine  voice  in 
song-crammed  musical.    Rome   beautiful   in  Technicolor. 

"Seven  Hills  of  Rome  "  is  a  sunny,  sumptuous,  spirited  musi- 
cal entertainment,  noteworthy  particularly  because  it  marks  the 

screen  return  of  Mario  Lanza.  It  should  delight  his  fans,  for  it 
is  crammed  full  of  songs.  Grosses  should  be  well  above  aver- 

age where  there  is  a  Lanza  following.  Within  the  glamorous 
surroundings  of  the  Eternal  City,  superbly  photographed  in 
Technirama  and  Technicolor,  Mario  exudes  quite  a  bit  of  gla- 

mour himself.  He  is  now  trigger-trim,  snazzily  dressed,  befit- 
tingly  Casonovish.  The  booming  Lanza  voice  has  never  been 
more  versatile:  besides  the  innumerable  arias,  the  indefatigable 
tenor  rolls  the  juke  box  notes  infrenzied  impersonations  of 
Frankie  Laine,  Louis  Armstrong,  Perry  Como,  et  al.  He  joins 
in  a  rollicking  carnival,  a  Calypso  Italiano;  frolics  with  the  con- 

tinental comedian,  Renato  Rascel,  who  plays  his  slapstick  side- 
kick; cavorts  with  a  dozen  or  so  lovelies,  including  the  volup- 

tuously volatile  Marisa  AUasio,  a  new  beauty  bound  to  cause 
excited  comment,  and,  in  general,  struts,  stomps,  shouts  all  over 
the  place  with  infectious  abandon.  Producer  Lester  Welch  and 
director  Roy  Rowland  have  geared  the  proceedings  for  a  fer- 
\ent  Mardi  Gras  atmosphere;  everyone  concerned  seems  hell- 

bent on  giving  the  audience  a  good  time.  Occasionally,  to  be 
sure,  things  get  a  bit  overblown,  the  Art  Cohn-Giorgio  Prosperi 
screenplay  being  light  as  a  feather.  But  if  the  plot  palls,  the 
scenery  continually  delights.  Not  since  "Three  Coins  In  The 
Fountain  "  has  Rome  been  so  breathtaking.  The  story  is  a  minor 
nosegay  concerning  Lanza  and  his  adventures  in  landing  a  job 
in  a  country  where  tenors  are  a  national  resource.  In  the  end, 
he's  successful,  and  so  is  Signorina  Allasio,  who  relentlessly 
pursues  the  charmer  in  one  romantic  interlude  after  another. 

107  minutes.  Mario  Lanza,  Renato  Rascel.  Ma :h.    Directed  by  Roy  Rowland. 
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'The  Quiet  American"  Engrossing  Adult  Drama 
ScU^KC^  ̂ <ZUKf  O  O  O 

Attention-holding,  adult  story  of  political  and  personal  in- 
f  trigue  during  Indo-Chinese  crisis.  Well-played  by  fine  cast. 

In  many  ways,  Joseph  Mankie\\  icz's  production  of  Graham 
Cireene's  novel,  "The  Quiet  American",  is  a  film  of  stature.  The 
iin-location  scenes  of  Saigon  and  Viet  Nam  are  abuzz  with  the 
-.trange  disquietude  of  that  land,  its  elemental  mysteries,  veiled 
religions,  political  squabbles  and  bustling  economic  miseries.  It 
is  the  Indo-China  of  1952,  a  time  of  crisis  for  the  French  co- 

lonial empire,  enmeshed  in  a  fantastic  guerrilla  war  with  the 
(  Dinmunist  insurgents,  an  atomic  age  where  the  ancient  cut- 
thrt)at  tactics  of  the  natives  and  the  Beau  Geste  logistics  of  the 
I -oreign  Legion  still  prevail.  The  cameras  of  Robert  Krasker 
\i\idly  pinpoint  the  frenzied  vortex  of  a  Chinese  New  Year, 
the  burning  of  an  outpost  watch  tower  with  its  teenage  soldiers 

,  and  bamboo  structure,  the  recreation  of  an  actual  explosion  in 
the  Place  Garnierx  killing  scores  of  civilians. 

Novelist  Greene  and  screenplaywright  Mankiewicz  are  not 
concerned  with  some  lightweight  charades,  but  are  working 
within  serious,  topical,  literate  areas  in  which  the  human  situ- 

ation against  an  international  trouble  spot  viewed  with  candor 
and  no  shilly-shally  sensationalisms.  What  we  have  here  is  a 
reasonably  forthright,  adult  entertainment. 

The  boxoffice  performance  should  be  good  in  most  situations, 
with  the  potential  best  for  class  houses.  Audie  Murphy  enjoys 
a  big  following  among  action  fans,  which  should  give  the  film 
a  lift  in  the  general  market. 

Director  Mankiewicz  has  staged  the  proceedings  with  all  his 
accustomed  taste  and  dexterity.  He  has  garnered  from  Michael 
Redgrave  a  superb  portrait  as  the  seedy,  selfish  English  journal- 

ist, emotionally  suffocated  by  his  neutralist  witticisms,  fearful 
of  declining  middle  age,  chilled  by  the  horror  of  war,  yet  cynic- 

Audie  Murpny,  tne  American,  saves  the  life 
of    British    journalist    Michael  Redgrave. 

ally  despairing  of  any  other  course.  He  is  the  story's  narrator 
and  through  his  eyes  we  see  the  incandescently  exotic  Georgia 
Moll,  a  new  foreign  (German-Italian)  actress  as  the  native  girl 
who  is  his  mistress  but  awakens  to  true  love  in  the  arms  of 

Murphy.  He  is  the  young,  quiet  American,  representative  of 
everything  Redgrave  has  ceased  to  believe  in.  Last  of  the  quar- 

tet is  Claude  Dauphin,  nonchalantly  stumbling  through  his  In- 
spector role  with  Gallic  wisdom.  As  the  conscience  of  Red- 

grave he  turns  in  a  fascinating  bit  of  underplaying.   In  fact. 

Keagrave  tens  tne  native  gin,  Georgia  Men, 
that    her   American    sweetheart    is  dead. 

e\  eryone  concerned  seems  ideally  suited  to  their  parts,  even  old 
westerner  Murphy,  who  comes  through  in  beguiling  fashion. 

"The  Quiet  Amercian  '  has  its  weaknesses.  Mankiewicz  really 
never  does  make  the  story  flame  as  it  should  have.  The  dia- 

logue is  provocative,  the  polemics  pointed  and  important,  the 
overall  plan  one  of  integrity  and  high-purpose,  but  parts  seem 
more  ponderous  than  profound.  The  murder  and  detection 
framework  of  the  plot  gets  a  mite  confused  by  the  parable  at 
the  heart  of  the  film.  And  towards  the  end  the  political  fracas 
and  the  love-triangle  have  a  tendency  to  become  oblique. 

Still,  despite  these  drawbacks  "The  Quiet  American"  remains 
one  of  those  rare  species  of"  movies,  a  truly  adult  entertainment. 
It  comes  forth  as  a  striking,  intellectually  arresting  experience, 
if  somewhat  low  in  emotive  content.  It  should  cause  quite  a 
bit  of  controversy  and  elicit  an  enthusiastic  response  from  the 
discriminating  metropolitan  audience. 

The  plot:  Murphy  arrives  in  Saigon,  a  graduate  student  in 
political  science,  bursting  with  hopes  of  helping  Asians  and 
establishing  a  Third  Force,  neither  Colonial  or  Communist  but 
democratic.  He  meets  journalist  Redgrave  whose  life  he  saves 
when  the  two  are  ambushed  behind  fighting  lines.  However, 
Murphy  has  fallen  in  love  with  mistress  Miss  Moll,  offers  mar- 

riage, something  Redgrave  cannot  do  bound  to  a  wife.  Fearful 
of  losing  Miss  Moll,  Regrave  lies  about  divorce.  When  she 
learns  the  truth  Miss  Moll  goes  off  with  Murphy.  Stricken  by 
jealousy,  Redgrave  is  made  dupe  of  Communists,  believes  Mur- 

phy responsible  for  square  bombing,  agrees  to  turn  the  Ameri- 
can over  to  Communists  who  murder  him.  In  the  end,  filled 

with  guilt  and  shame  at  Murphy's  death,  despised  by  Miss Moll,  he  is  left  a  broken  man. 
United  Artist.  120  minutes.  Audie  Murphy,  Michael  Redgrave,  Claude  Dauphin, 
Georgia  Moll.    Produced  and  directed  by  Joseph  Mankiewicz. 
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"The  Missouri  Traveler" 
Scuatc^  ̂ atcKf  Q  Q  plus 

Old-fashioned  and  episodic.  Rates  higher,  however,  for  small 
town  audiences.  Too  much  "corn"  for  big  city  sophisticates. 

C.  V.  Whitney's  cinematic  series  depicting  the  best  in  our  na- 
tional heritage  got  ofif  to  a  rather  good  start  with  "The  Search- 

ers", a  first-rate  western.  Unfortunately,  the  second  is  far  less 
successful.  An  adaptation  of  a  John  Buress  novel  about  an  or- 

phan and  his  imbroglios  in  a  small  Missouri  town  during  the 
Teddy  Roosevelt  era,  "The  Missouri  Traveler",  a  handsome 
Technicolor  production  which  Buena  Vista  releases,  comes 
through  as  a  rather  old-fashioned,  episodic  tale,  filled  with 
those  eternal  verities  eternally  found  in  homespun,  hearts-and- 
flowers  epics.  The  humor  is  of  the  exaggerated  bumpkin,  bump- 

tious variety  that  can  best  be  described  as  "corn".  All  of  which 
is  to  say  that  "The  Missouri  Traveler"  is  what  we  commonly 
call  family  entertainment  and  hinterland  audiences  should  buy 
it.  In  the  sophisticated  metropolitan  market  it  does  not  figure 
to  fare  so  well,  although  it  will  amuse  those  with  a  nostalgia 
for  the  good  old  days,  the  early  Ford  car,  the  country-style  jam- 

boree, the  trotter  races,  the  bustling  fairs,  the  dry  state  cru- 
saders, Horatio  Alger  fiction,  front  porch  courtships.  Brandon 

de  Wilde,  in  his  first  major  role  since  "Shane",  is  the  youthful 
star,  while  Fess  Parker,  Lee  Marvin,  Gary  Merrill,  Paul  Ford 
and  Mary  Hosford  take  care  of  the  adult  chores.  The  film  de- 

tails the  tug  of  war  between  adventuring  teenager  de  Wilde 
and  town  boss  man  Marvin,  who  rules  by  the  book  and  looks 
like  a  jaundiced  eye  on  the  freewheeling  acti\ities  of  the  young 
visitor.  Nevertheless,  de  Wilde  wins  his  heart,  helps  newspaper 
editor  Merrill  and  plays  cupid  for  WCTU  champion  Miss  Hos- 

ford. Everjone  concerned  reall)'  has  a  heart  of  gold;  it  s  that kind  of  film. 

C.  V.  Whitnev  production.  Buena  Vista  release.  104  minutes.  Brandon  de  Wilde, Fess  Parker,  Lee  Marvin,  Gary  Merrill.  Produced  by  Patrick  Ford.  Directed  by Jerry  Hopper. 

"The  Lady  Takes  A  Flyer" 
^udute^  ̂ atctt^  O  O  PLUS 

Lana  Turner,  Jeff  Chandler  carry  tepid  flying  yarn. 
Lana  Turner  and  Jeff  Chandler,  both  looking  handsome  in 

buoyant  Technicolor,  turn  in  engaging  professional  perform- 
ances in  this  Universal  offering,  but  thev  are  burdened  with  an 

inadequate  script.  Boxoffice  returns  will  be  modest  in  all  situ- 
ations, with  the  star  names  getting  it  off  to  a  good  start  before 

word-of-mouth  takes  its  toll.  The  film  s  plot  is,  to  say  the  least, 
old  hat.  Jack  Arnold  provides  pretty  much  old  shoe  directing. 
Fortunately,  William  Alland  has  equipped  his  production  with 
a  fine  technical  veneer,  some  exciting  aerial  gymnastics,  a  rea- 

sonable mixture  of  comedy,  sex  and  tenderness,  some  personable 
actors  and  a  reasonably  smooth  narrative  course.  It's  too  bad 
that  the  whole  thing  is  so  familiar  and  rather  dated.  One  can- 

not imagine  any  adult  audience  getting  in  a  dither  over  this; 
before  their  TV  sets  they  might,  but  not  in  a  theatre.  The  stor) : 
Flyer  Chandler,  irresponsible  kingpin  of  a  ferrying  service  meets 
and  marries  fellow  flyer  Turner.  The  lady  takes  to  domesticity 
very  nicely;  not  so  philanderer  Chandler.  After  the  baby  is  born, 
he  is  frequently  away  on  flying  engagements  with  vampish  Andra 
Martin.  To  bring  him  to  his  senses,  wife  Turner  takes  to  the  air 
again,  proves  to  him  two  can  play  the  game.  In  the  end,  he  rea- 

lizes his  foolishness,  settles  down  at  home  with  baby  and  love. 
Universal-lnernation.  94  minutes.  Lana  Turner,  Jeff  Chandler.  Produced  by  Wil- liam  Alland.    Directed  by  Jack  Arnold. 

"Darby's  Rangers" 

War  meller  presents  gallery  of  familiar  G.i.  types,  intro- 
duces James  ("Maverick")  Garner.  Needs  heavy  selling. 

In  "Battle  Cry",  Warner  Bros,  gave  us  a  roaring,  racy  saga 
of  the  Marines;  in  "Darby's  Rangers",  they  attempt  to  work  the 
same  magic  for  the  Army,  but,  we  must  report,  they've  fallen far  short  of  the  mark.  Instead,  the  WB  promotion  department 
is  forced  to  exploit  the  presence  of  James  Garner  of  TV  "Mav- 

erick "  fame  in  the  lead  role  as  the  strongest  selling  point.  While veteran  director  William  Wellman  is  no  slouch  in  the  business 
of  whipping  up  excitement,  staging  battle  scenes  or  following 
the  assorted  escapades  of  the  G.I.,  he  seems  in  this  instance  dis- 

interested in  the  material  at  hand.  It  is  hardly  any  wonder,  for 
screenplaywright  Guy  Trosper,  in  tackling  a  tale  based  on  our 
famous  Commando-styled  outfit  of  World  War  II,  has  merely 
given  us  one  of  those  standard  battalions  of  "representative 
men",  that  familiar  cross-section  of  G.I.  psychological  types. 
The  plotting  has  been  given  a  handsome  mounting  by  producer 
Rackin,  and  some  of  the  acting  crackles  with  authenticity. 
There's  Garner  as  Major  Darby,  a  sterling  young  man  of  prin- 

ciple; Jack  Warden,  as  the  ploddingly  faithful  Man  Friday; 
Edward  Byrnes,  a  chilly  young  martinet  from  West  Point  who 
learns  about  fellowship  under  fire  and  the  facts  of  life  from 
lissome  Etchika  Choureau,  an  Italian  waif;  Stuart  Whitman,  the 
devil-may-care  lady-killer  from  Brooklyn  and  Reno  who  be- 

lieves in  a  foreign  policy  of  love  on  the  run,  but  unwillingly 
loses  his  heart  to  Joan  Elan,  a  willowy  English  girl  whose  father 
is  a  Lord;  Corey  Allan,  the  bumpkin  lecher;  Murray  Hamilton 
and  Bill  Wellman,  Jr.,  the  rompish  buddies. 
Warner  Bros.  121  minutes.  James  Garner.  Etchika  Choureau,  Jack  Warden.  Pro- duced by  Martin  Rackin.    Directed  by  William  Wellman. 

"The  World  Was  His  Jury" 

Humdrum  courtroom  programmer  for  second  feature  slot. 
Producer  Sam  Katzman  has  momentarily  deserted  the  hay- 

wire world  of  space  travel,  supersonic  monsters  and  Captain 
Video  to  turn  out  this  minor  courtroom  melodrama  with  a 

grandiose  title,  "The  World  Was  His  Jury  ".  A  Columbia  re- 
lease, it  is  designed  for  the  second  feature  position  in  second- 

run  houses.  Concerning  the  regeneration  of  not  only  the  ac- 
cused but  the  lawyer  who  defends  him,  it  presents  Edmond 

O'Brien  as  an  ambitious,  unscrupulous,  fashionable  shyster,  who 
is  an  old  pro  in  characterizations  like  this.  Fred  Sears'  direction makes  the  most  of  the  humdrum  script  by  Herbert  Spiro.  When 
the  story  opens  his  wife,  Mona  Freeman,  is  packing  her  things, 
unable  to  stand  any  more  of  the  unethical  forensics  her  husband 
interminably  deals  in.  When  a  pleasure  liner  sinks,  its  captain 
is  charged  with  negligence,  inebriated  while  on  duty  and  over- 

indulgence towards  his  crew.  The  Coast  Guard  finds  him  guilty, 
arraigns  him  for  public  trial,  and  to  his  defense  comes  O  Brien, 
at  first  interested  only  in  the  whopping  high  fee  the  shipping 
firm  is  retaining  him  with,  but  later  caught  up  in  the  belief  of 
the  captain's  innocence.  He  decides  on  some  private  sleuthing 
of  his  own,  re-works  the  events  leading  to  the  disaster.  The  vil- 

lain turns  out  to  be  the  captain  s  trusted  second  in  command. 
Miss  Freeman  goes  back  to  O'Brien  and  O'Brien  presumably 
goes  into  the  good  side  of  the  law  for  keeps. 
Columbia.  82  minutes.  Edmond  O'Brien,  Mona  Freeman,  Karin  Booth.  Produced by  Sam  Katzman.    Directed  by  Fred  Sears. 
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JULIUS  GORDON,  president  of  National 
Allied,  urged  all  motion  picture  companies 
and  independent  producers  to  declare  a  3- 
year  moratorium  on  sales  of  feature  films  to 
telexision.  Adoption  of  this  proposal,  he 
told  the  trade  press  in  New  York  last  vseek, 
would  provide  an  opportunity  for  the  indus- 

try "to  reco%er  its  momentum".  In  present- 
ing Allied's  position  on  the  problem,  Gordon 

declared:  "It  has  now  become  apparent  that 
the  release  of  pictures  to  TV  has  put  us  in 
the  condition  we're  in.  Allied  feels  that  a 
reappraisal  of  the  situation  on  the  part  of 
the  film  companies  will  shov.  them  that  eco- 

nomically it  is  to  their  worst  interest  to  com- 
pete with  themselves  for  their  share  of  the 

boxoffice  dollar  .  .  .  We're  all  in  the  same 
boat.  If  they  made  a  mistake,  let's  correct  it. 
They're  costing  themselves  millions  of  dol- lars a  week.  I  feel  confident  that  distribution 
will  see  Allied's  point  ...  If  we're  wrong, 
they'll  only  increase  the  value  of  their  back- 

log. If  we're  correct,  then  their  natural  busi- 
ness self-interest  will  tell  them  what  to  do." 

A  special  Allied  committee  headed  by  Jack 
Kirsch  and  lr\ing  Dollinger  will  meet  indi- 

vidually \\ith  distributors  within  the  next  30 
days  to  discuss  the  problem. 

o 
ARBITRATION  talks  were  held  on  January 
13-14,  and  concluded  without  an  agreement, 
it  was  reported.  The  terse  statement  from 
the  Conference  on  Conciliation  and  Arbitra- 

tion merely  said:  "The  Committee  v\ill  re- convene at  a  date  to  be  decided  soon  to  con- 
tinue its  negotiations  for  an  agreement."  Some members  admitted  prospects  were  not  bright. 

0 
ELLIS  ARNALL,  president  of  the  Society  of 
Independent  Motion  Picture  Producers,  told 
all  branches  of  movie  business  to  "stop  fight- ing each  other  and  devote  their  full  time  and 
energy  toward  wooing  the  public  into  the 
theatres.  As  for  the  business  outlook  in 
1953,  Arnall  voiced  the  opinion  lySS  will 
be  a  profitable  year. 

0 
HO'WARD  STRICKLING  was  appointed  di- 

rector of  advertising,  publicit),  and  exploi- 
tation for  Loew's,  it  was  announced  last  week 

by  president  Joseph  R.  Vogel.  He  succeeds 
Howard  Dietz,  who  recently  resigned  the 
post,  but  who  will   continue  to  serve  the 

STRICKLING 
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company  in  a  consultant  capacif>.  Strickling 
will  make  his  headquarters  at  the  M-G-M 
studio  in  Culver  City,  while  advertising  di- 

rector Silas  F.  Seadler  and  publicity  director 
will  perform  their  duties  at  the  home  office. 
Shortly  after  Strickling's  appointment  was  an- nounced, it  w  as  revealed  that  a  number  of  pro- 

motion department  emplo)ees  would  be  laid 
off  in  line  with  Loew  s  current  belt-tightening 
moves.  Among  those  pink-slipped:  Mitchell 
Rawson,  Bill  Ornstein,  Sam  Forgoston. 

0 
S.  H.  FABIAN,  Stanley  "Warner  president, told  company  stockholders  that  the  future  of 
their  investment  in  the  motion  picture  indus- 

try is  to  be  determined  largely  by  two  major 
factors — the  sale  of  films  to  TV  and  the  bal- 

anced release  of  product.  He  indicated  that 
SW  suffered  a  drop  in  theatre  earnings  in 
the  quarter  ended  November  30,  1957,  pri- 

marily because  of  these  factors.  Net  income 
for  the  13-week  period  sagged  to  S8()4,531 
from  $969,599  for  the  same  quarter  in  1956, 
and  Fabian  said  the  decline  was  due  mainly 
to  decreased  receipts  from  motion  picture 
theatres  and  Cinerama.  Countering  this,  he 
pointed  to  a  substantial  increase  in  the  profit 
picture  for  International  Latex,  a  wholly 
owned  subsidiar)-. o 
20TH  CENTURY-FOX  is  planning  a  S400,- 
000,000  real  estate  development  on  176  acres 
of  its  284-acre  production  lot.  The  blueprint 
for  "one  of  the  biggest  real  estate  develop- 

ments of  all  time",  dwarfing  even  Rocke- feller Center,  calls  for  construction  of  56 
apartment  buildings,  four  ofifice  building,  a 
hotel,  shopping  center,  a  4,000-seat  auditori- 

um, motion  picture  museum,  restaurant  and 
other  facilities  during  a  seven-year  period 
slated  to  begin  next  July.  20th  officials  em- 

phatically stated  that  20th  is  not  de-empha- 
sizing movie  production. 

ERIC  JOHNSTON  threw  cold  water  on  pro- 
ducer George  Sidney's  plans  for  a  super- 

duper  Sunday  night  closed-circuit  television 
show  to  be  featured  in  the  nation's  theatres 
to  help  build  business  and  counter  television 
spectaculars.  Johnston  said  that  line  and 
equipment  costs  would  be  enormous  in  com- 

parison to  the  audience  potential.  Johnston 
declared,  however,  that  he  will  submit  the 
idea  to  exhibitors  and  distributors  meeting 
on  joint  business-building  projects. 

0 
ALEX  HARRISON,  general  sales  manager 
of  20th  Century-Fi)x,  headed  up  a  2-day  con- 

ference last  week  to  blueprint  sales  plans  for 
the  company's  S65  million  1958  production. 
Held  in  Philadelphia,  the  meeting  was  at- 

tended by  staffers  from  all  eastern  states  as 
well  as  home  office  marketing  men.  Given 
special  attention  were  plans  for  "The  Young 
Lions,"  scheduled  for  March  release. 

0 
JOHN  C.  DOERFER,  chairman  of  the  Fed- 

eral Communications  Commission,  told  the 
House  Commerce  Committee,  Congress 
would  have  the  last  word  on  any  approval 
of  toll-television.  The  lawmakers  will  get 
prior  notice  of  any  favorable  verdict  on  a 
fee-TV  system,  he  said,  but  the  FCC  would 
not  necessarily  notify  Congress  beforehand  if 
it  decides  to  reject  the  system  after  it  has 
been  tested.  Doerfer  declared  that  the  major 
question  to  be  answered  by  toll-TV  tests  is 
whether  the  fee  system  would  "supplement" 
free  television  or  "strangle"  it.  March  1  is 
the  date  by  which  the  FCC  is  scheduled  to 
decide  if  it  will  authorize  specific  trials. 

0 
TEXAS  COMPO  is  protesting  to  the  FCC 
and  other  governmental  regulatory  agencies 
to  act  "to  restrain  TV  stations  from  deceiv- 

ing the  public  by  inferring  that  films  being 
telecast  are  current  or  fairly  new  attrac- 

tions." Kyle  Rorex,  executive  director  of  the 
exhibitor  group,  made  known  the  action  in  a 
letter  to  MPAA  president  Eric  Johnston.  Said 
Rorex:  "Unless  expeditous  measures  are 
taken  to  counter  TV's  erroneous  advertising claims,  the  motion  picture  theatre  could  sink 
into  oblivion  .  .  .  The  reissue  of  the  best  of 
these  old  films  to  the  theatres  would  mean 
more  in  the  long  run  than  could  be  gained 
from  their  sale  to  TV." 

DIETZ 
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AB-PT  vice  president  Edward  L.  Hyman (center)  meets  with  Bob  Bothwell  (left), 
managing  director,  Fox  Theatre,  Detroit, 
and  Harold  H.  Brown,  president  of  United 
Detroit  Theatres,  at  a  Motor  City  meeting. 

EDWARD  L.  HYMAN,  vice  president  of 
American  Broadcasting-Paramount  Theatres 
told  ISO  midwestern  exhibitors  that  the  de- 
\clopment  of  balanced  scheduling  of  product 
would  be  a  most  constructi\e  step"  in  re- 

\italizing  all  segments  of  the  industry.  "The 
only  reason  we  never  do  business  in  the  pre- 
Christmas  season  is  that  we  don't  play  the 
top  pictures,"  he  told  a  Detroit  meeting.  He then  cited  specific  instances  of  films  which 
w  ent  into  release  early  in  December  and  per- 

formed very  well:  "Peyton  Place",  "Les  Girls", 
"Sad  Sack".  In  detailing  basic  plans  for 
orderly  release  schedules,  Hyman  empha- 

sized the  importance  of  such  local  problems 
as  print  availabilities  and  local-le\el  adver- 

tising and  exploitation.  "It  behooves  us  to 
do  every  thing  in  our  power  to  reverse"  the downward  trend  in  attendance,  he  said,  and 
listed  balanced  releasing  as  the  first  step  in 
combating  sagging  receipts.  When  queried 
on  the  Bartlesville  situation,  the  AB-PT  offi- 

cial noted  that  the  "experiment  is  losing  mo- mentum and  the  promoters  of  it  are  not  too 
happy  about  the  results." 

JOShPH  R.  VOGFL  named  four  new  nomi- 
nees for  membership  to  the  board  of  Loew's to  be  submitted  at  the  annual  meeting  of 

stockholders  on  February  1"! .  Louis  A.  Green, 
partner  in  Str\ker  and  Brown,  investment 
securities;  Ira  Ciuilden,  chairman.  Title 
Ciuarantee  and  Trust  Co.;  Jerome  A.  New- 

man, managing  partner,  Graham-Newman 
and  Co.;  and  Philip  A.  Roth,  vice  chairman 
of  the  Title  Ciuarantee  and  Trust  Co.  If 
elected,  the\  will  replace  Stanle\  Me>er,  K. 
T.  Keller,  Louis  A.  Johnson  and  Ray  Law- 
son,  all  of  whom,  except  Lawson,  were  al- 

lied with  an  insurgent  group  headed  by 
Joseph  Tomlinson. 

o 

KO\  ().  DISNEY,  president  of  Walt  Disney 
Productions,  revealed  that  increased  income 
from  film  rentals,  higher  television  income 
and  increased  profits  from  Disneyland  raised 
net  earnings  for  the  fiscal  \ear  ended  Sep- 

tember 28,  lyS"  to  a  record  high.  Net  in- 
come was  S3, 6  49,3^9  (S2.M  per  share)  com- 

pared to  52,623,541  (S2. 01  per  share)  for 
the  previous  \ear.  Out  of  a  total  gross  in- 

come for  the  year  of  533, 778,242,  film  rent- 
als accounted  for  SI5,574,260,  up  5519,518. 

O 

FRANK  H.  RICKETSON,  JR.,  general  man- 
ager of  theatre  operations  for  National  The- 

atres, declared  that  exhibition  will  have  to 
develop  suitable  exploitation  that  will  make 
all  releasing  seasons  equally  attractive  to 
producers  and  distributors,  "otherwise  con- 

ventional theatres  may  become  a  30-to-4() 
week-a-year  operation.  "The  big  product  is 
now  owned  dy  independent  producers  who 
too  often  say  when  and  where  their  pic- 

tures will  be  premiered  and  played,"  he 
pointed  out.  As  a  means  of  stimulating  bal- 

anced releasing,  Ricketson  suggested  the 
holding  of  national  film  festi\als  in  various 
geographical  areas  to  stimulate  independent 
produce  IS  and  distributors  to  release  their 
product  throughout  the  year. 

JESSE  L.  LASKY,  pioneer  motion 
picture  producer,  died  last  week  of  a  heart 
attack.  He  was  77.  Producer  of  some  1,000 
films,  he  started  his  career  in  the  industry  in 
1913  when  he  joined  with  Sam  Goldwyn 
and  Cecil  B.  DeMille  to  establish  the  Jesse 
L.  Lasky  Feature  Play  Co.,  one  of  the  fore- runners of  Paramount  Pictures  Corp.  The 
last  production  in  which  he  had  an  interest 
v\as  "The  Great  Caruso",  released  in  1951. 

HEADLINERS... 

National  .Allied's  Drive-in  (ionvention  will be  held  in  Louisville,  Kentucky,  February 
11-H.  Convention  chairman  is  E.  L.  ORN- 
STEIN  .  .  .  WILLIAM  MARGOLIS  the  new 
chief  barker  of  Variety  Cub  of  Illinois,  Tent 
No.  26  .  .  .  Set  to  address  the  Texas  Drive- 
In  Owners  Convention  on  January  19-21  at 
Dallas'  Baker  Hotel  are  TOA  president ERNEST  G.  STELLINGS,  Allied  States 
president  JULILS  GORDON,  I  A  general 
sales  manager  |AMES  VELDE  and  JAMES 
H.  NICHOLSON,  Amercian  International 
president  .  .  .  RICHARD  OREAR,  vice 
president  of  (!ommonwealth  Thcurcs,  elected 
president  of  the  Motion  Pinure  Asmh  i.i:i(>n of  Greater  Kansas  City  .  .  .  (.lORdl  R. 
CANT'S',  MPE.A  executive  in  the  New  ̂  Ork 
office,  retiring  .  .  .  JACK  Jl  1)D  n.uned 
Southwest  division  manager  of  (^olnmhia 
Pictures.  Suneeiling  him  as  Pittsburgh 
bran.h  man.mer  is  FRANK  SILVERMAN 
.  .  .  Vii.e  preMdent  ROY  E.  MARTIN  of Martin  Theatres  new  chamber  of  commerte 
president  in  Columbus,  Ga.  .  .  .  Producer 
JERRY  WALD  is  new  president  of  :he  Mo- tion Picture  Industr\  Council  .  .  .  .Academy 
president  CiEORGE  SEATON  designated 
February  17  as  the  date  for  disclosing  AA nominations  .  .  .  FRED  M.ATHIS  named 
Paramount  Jacksonville  branch  manager  .  .  . 
G.  L.  MELAFONTE  succeeds  F.  T.  Ml  R- 
RAY  as  manager  of  branch  operations  for 
L^niversal  Pictures  .  .  .  Columbia's  JEROME SAFRON  upped  to  new  executive  post  in circuit  sales;  formerlv  Cleveland  branch 
manager  .  .  .  W.  J.  TURNBl'LL  elected president  of  National  Theatre  Supplv  .  .  . 
GEORGE  D.  GREEN  named  administrative 
assistant  to  C.  V.  WHITNEY  ...  A.  A. 
WARD  elected  president  of  Altec  .  .  . 
HANK  LINET,  Ijniversal  sales  promotion 
manager,  exits  company  to  devote  time  to 
full  time  writing  .  .  .  sAm  DIAMOND  new 
president  of  Philadelphia  X'arietv  Tent  13 
.  .  .  SAMl'EL  BL'RGFR  appointed  assistant to  EMANUEL  SILVERSTONE,  vice  presi- 

dent and  general  sales  manager  of  20th  (Cen- 
tury-Fox International  Corp.  .  .  .  GEORGE LARSON  named  Scandanavian  manager  of MPEAA  .  .  .  EDWARD  K.  (TED)  JONES 

stepped  out  as  general  sales  manager  of 
Magna  Theatres  Corp.  .  .  .  .Nlenhaiulising 
manager  VINCENT  JEFFORDS  of  Huena 
Vista  became  the  father  of  a  bo\  .  .  .  .AL- BERT FISHER  named  assistant  treasurer  of 
Loew's  International  b\  president  MORTON" SPRING  .  .  .  RICHARD  ZANICK  married 
to  LILI  GENTLE  ...  A  daughter  was  born 
to  MRS.  BARBARA  TERRAIL,  daughter  of 
■VX'arner  president  |ACK  L.  \\  ARNER  .  .  . MAIRICE  BERGMAN,  former  Iniversal 
executive,  now  MP.AA  coordinator  of  busi- 

ness-building, replaciny  OSCAR  DOOB,  re- 
cently resigned  .  .  .  PATRICK  FORD  ter- minated his  contract  as  vice  president  in 

charge  of  production  with  C.  X.  Whitnev 
Pictures  .  .  .  RFD.A  general  sales  manager 
will  preside  over  the  lomp.mv  s  setond  sales 
conference,  lanu.irv  Js-JS.  .\ew  ̂   ork  C.n\ 
.  .  .  New"  RFDA  appoiiiniients:  BhRt FREES  to  cover  the  Buffalo-.Albany  territory 
as  branch  manager;  SOL  M.  S.ACHS  ap- pointed Southwest  Regional  manager  .  .  . 
Eighth  annual  (Communion  Breakfast  to  be 
held  Januar\  26  at  the  Waldorf-Astoria  .  .  . Comerford  Theatres  board  chairman  I  R.ANK 
C.  WALKER  hospitalized  brielU  for  check- up ..  .  RKO  to  distribute  .Allied  .\rtists 
produced  in  Thailand.  E.  R.  SLOCl'M  re- ports L'nited  Theatre  Owners  of  (Oklahoma convention  set  for  March  5-6,  (Oklahoma 
Citv  .  .  .  Interstate  Theatres  general  man- 

ager BOB  O'DONNELL  hosted  a  luncheon screening  of  more  than  200  exhibs  and  press 
representatives  in  Dallas  for  "Farewell  to Arms"  .  .  .  ROBERT  SHERMAN  joins  Lig- git  and  Florin  Bookmg  .Agenc\  as  executive 
assistant  .  .  .  Deaths:  Missouri  circuit  execu- 

tive FORREST  F.  GLASS,  retired  sales  ex- 
ecutive E.  T.  GOMERSALL,  I  niversal-Inter- national  publiciteer  GEORGE  L.AIT. 

Policy  decisions  for  release  plaits  on  Dai  hi  O.  Selziihi's  "l\ircu  Lll  to  Anus"  being  made  for 
20th  Century-Fox  president  Spyros  P.  Skouras;  Alan  Freedman.  chief  of  DeLiixe  Laboratories, 
Selznick;  and  20th  Century-Fox  rice  president  Charles  Einfeld.  Film  ttas  opened  in  California 
with  roadshow  saturation  engagements  in  first-rate  neighborhood  theatres  in  California,  is  do- 

ing so  well,  20th  sales  executives  estimate  an  eventual  S20  million  gross. 
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MERCHANDISING      &      EXPLOITATION      DEPARTMENT  f  _ 

"ftfiSiliillf 
Proposed  Business-Building  Budget 

Slashed,  To  Include  'Oscar'  Telecas 

Bergman  to  Head  MPAA 

Public  Relations  Campaign 
Maurice  Bergman  will  captain  a  special  p.r. 

drive  to  bring  the  story  of  the  motion  picture 
industry  to  the  public.  He  has  been  appointed 
director  of  public  affairs  of  the  MPAA  by  presi- 

dent Eric  Johnston.  "Through  Bergman's  as- sociation w  ith  us  we  have  gained  the  know  ledge 
and  experience  of  an  executive  who  knows  our 
industry  and  w  ill  be  able  to  present  it  vigorously 
and  effectively  to  the  public,"  said  Johnston. Bergman  w  ill  also  take  over  the  duties  of  Oscar 
A.  Doob,  recenti)  resigned  as  coordinator  of 
the  business-building  dri\e. 

Increase  Local  Level 

Advertising  Efforts:  Gregory 
More  advertising  mone>-  should  be  directed into  local  le\el  channels  in  order  to  increase 

the  effecti^■eness  of  the  over-all  ad\ertising  ef- 
forts, declared  S.  J.  Gregory,  president  of  the 

midwest's  Alliance  Amusement  Co.  "The  ad- 
vertising departments  of  the  film  companies 

should  fight  back  by  allocating  their  already 
cut  advertising  dollar  more  at  the  local  level 
instead  of  ke)-  first  run  engagements  and  nation- 

al campaigns.  Some  fine  product  was  dissipated 
last  year  because  it  did  not  receive  the  proper 
treatment  and  advertising  at  the  local  level. 
Newspaper  ads  and  trailers  b\'  themselves  won't 
induce  people  to  come  flocking  to  \-our  theatre. 
It  requires  showmanship  and  exploitation  and 
balUhoo  that  mav  not  have  been  needed  a  few 
years  ago,  "  be  said. 

TOA  PR  Position 

Goes  to  Albert  Floersheimer 
Albert  Floersheimer  assumes  the  post  of  di- 

rector of  public  relations  for  the  Theatre  Ow  ners 
of  America  on  February  1,  it  was  announced  by 
president  Ernest  G.  Stellings.  Floersheimer  steps 
out  as  a  v  ice  president  of  Walter  Reade  Thea- 

tres. One  of  his  first  duties  will  be  the  com- 
pilation of  industry  statistics  to  be  used  by  TOA 

as  a  factual  basis  for  countering  misleading 
statements  about  exhibition  and  the  motion  pic- 

ture industry. 

A  52,300,000  business-building  budget,  half  a 
milion  dollars  less  than  originally  proposed, 
was  presented  by  the  MPAA  to  exhibitor  leaders 
at  a  meeting  last  week.    Conspicuously  absent 

Wanna  Ret! 

Several  weeks  ago,  Charles  Ein- 
fe!d,  20th  Century-Fox  vice  presi- 

dent, observed  that  the  whole  ap- 
proach to  motion  picture  advertis- 

ing should  be  revitalized  by  utili- 
zation of  new  techniques  and  prac- 

tices to  replace  "time-worn  meth- 
ods of  selling".  A  wholly  logical 

contention,  we  thought. 
Quite  in  character,  Advertising 

Age,  the  trade  paper,  latched  on 
to  Mr.  Einfeld's  remarks  as  a  basis 
for  another  of  its  snide  attacks  on 
motion  picture  advertising. 

An  old  hand  at  this  sort  of  stab- 
in-the-back  practice.  Advertising 
Age  said  that  movie  advertising, 
by  abusing  the  superlative,  had 
become  "more  unnoticed  and  un- 

sung year  by  year". We  admit  that  motion  picture 
advertising  is  not  perfect,  but  by 
no  means  does  it  suffer  in  com- 

parison to  general  advertising.  In 
fact,  we  firmly  believe  its  tech- 

niques have  been  eagerly  copied 
by  the  advertisers  in  many  other 
fields.  We  challenge  Advertising 

Age  to  submit  1957's  10  best  gen- 
eral advertisements  in  a  compe- 

tition against  the  10  best  motion 
picture  ads  to  an  impartial  jury. 
And  they  can  get  odds! 

were  representatives  fri)m  Allied  States  AssO' 
ation.   Included  in  the  budget  estimate  was  t 
cost  of  the  Academy  Award  telecast,  which  , 
had  been  assumed  was  to  be  borne  entirely 
the  film  companies. 

Details  of  the  proposed  all-industry  dri 
were  outlined  by  distributor  representative 
Montague  and  Paul  N.  Lazarus,  Jr.,  chairm; 
of  the  MPAA  advertising-publicity  directo 
committee.  Following  the  meeting  TOA  pre; 
dent  Ernest  G.  Stellings  expressed  confiden 
that  TOA's  board  of  directors,  who  are  beii 
polled  by  phone  and  mail,  will  give  the  gre< 
light  to  the  exhibition  organization's  particip tion  in  the  drive. 

Julius  Gordon,  president  of  National  Allie 
had  declared  earlier  in  the  week  that  his  o 
ganization  was  opposed  to  helping  pick  up  tl' 
tab  for  the  Academy  Award  telecast.  He  clear 
indicated  that  financial  participation  in  tl 
"Oscar  "  broadcast  would  be  "taxation  withoi 
representation  "  as  far  as  Allied  is  concerned.  ! 

Martin  Davis  Steps  Into 

Key  Paramount  Promotional  Jol 
Martin  S.  Davis  moves  into  a  new  ly-create 

post  at  Paramount  Pictures  as  executive  assista 
to  Jerome  Picker,  vice  president  in  charge  c 
advertising,  publicity  and  exploitation.  The  aj 
pointment  is  effective  February  1.  Davis 
presently  eastern  ad-pub  director  of  Allied  A 
tists.  Picker  cited  Davis'  selection  as  a  kc 
step  in  the  reorganization  of  Paramount's  pre motional  department. 
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)th  Backs  'Sing  Boy  Sing' 
ituration  with  Big  Promotion 
roninn  Sand's  tirsi  starrinj:  lilm,  "Sing  Boy 
Lg,"  will  debut  in  13  Southern  states  starting 
luan-  31,  and  it  will  be  supported  by  a  strong 
ijinotion  campaign.  >X'ith  more  than  lOOO  situ- 
Jons  booked  in  the  area,  Alex  Harrison,  20th 
ntury-Fox  general  sales  manager,  announced 

lit  475  prints  will  be  made  available  to  theatres. 
Keyed  to  the  large  teenage  market,  "Sing  Boy 
ig"  is  being  backed  by  a  big  pre-selling  drive 
platter  spinners.  Backbone  of  the  drive  is  the 
pitol  record  album  from  the  sound  track  of 

1;  Henry  Ephron  production. 
I  According  to  Harrison,  exhibitor  demand  for 
;  hot  Sands  \ehicle  turned  the  tables  for  the 

'  ss  lOOO-theatre  break.  It  is  expected  that  this 
n  will  develop  Sands  into  a  red-hot  boxoffice 
rsonality. 

Im-ln-Theatres  Boomed 

\  Wometco  Television  Station 
The  Florida-based  VC'ometco  circuit  is  utiliz- 
;  its  television  station  WTVJ  to  plug  its  thea- 
•s  during  showings  of  feature  films  by  the  sta- 

in. Explaining  that  the  station  "must  meet 
mpetition"  by  showing  motion  pictures,  ex- Jtive  Sidney  Meyer  advises  that  it  makes  e\er\ 
ort  to  sell  motion  pictures  in  theatres.  And, 
poin:s  out,  WTVJ  shows  its  films  at  hours 

It  are  not  competitive  with  theatres. 
The  TV  campaign  follows  this  theme:  "Get 
ore  Out  of  Life — Go  Out  to  a  Movie!  VC'h\ 
•n't  you  visit  one  of  South  Florida's  great ,)dern  movie  or  drive-in  theatres,  and  see  one 
the  current  fine  new  mo\ies  now  showing, 

;e  (name  one  of  the  current  attractions  at  a 
ometco  theatre).  Get  More  Out  of  Life — 
)  Out  to  a  Movie!"  During  the  announce- 
snt  a  20-second  film  of  the  'Wometco  Theatre med  in  the  commercial  is  flashed  on  the  screen. 

loom-Mongers  Blasted 

1 1sley  Up-Beat  Campaign 
Phil  Isle\'s  Texas  theatres  ha\e  unleashed  a 
)werful  campaign  "to  offset  the  downbeat  at- :ude  of  theatre  management  which  is  being 
fleeted  to  the  public." 
Keystone  of  the  specially  designed  campaign 
a  "Business  is  Good  at  the  Movie  Theatre" 

ogan.  Among  the  drive's  selling  tools:  a  spe- al  trailer,  bumper  strips,  a  composite  mat, 
)x60  lobby  display  and  an  eye-catching  banner. 
The  campaign,  which  has  been  in  effect  at  the 
rcuit's  operations  in  Texas  and  California,  for le  past  few  week  has  stirred  up  a  good  amount 
f  interest.  Isley  is  actively  urging  other  exhibi- )rs  to  conduct  similar  drives  to  counter  the 
essimistic  views  of  many  TV  and  press  per- 
)nalities  as  regards  motion  picture  theatres, 
he  only  way  to  influence  public  opinion,  he 
lys,  is  to  talk  and  act  upbeat  at  all  times. 

STREET  BALLYS,  SONC 

BOOST  U.A.'s  LEGEND' 

"Legend  "  ballyhoo.  From  top:  In  St.  Louis,  a 
local  beauty  In  appropriate  costume  was 
utilized  by  manoger  Frank  Harmon,  Loew's Theatre  manager.  Out  San  Francisco  way 
fieldman  Tiger  Thompson  rounded  up  a  trio 
of  misses  and  mules  who  grabbed  mucho  af- 
tention  for  the  film's  LJnifed  Artists  Theatre 
opening.  For  the  Woods  Theatre  in  Chicago, 
ballyman  Wally  Helm  staged  this  eye-catch- 

ing Foreign  Legion  street  stunt.  UA  disc 
personalities  Wes  Brian  (left)  and  Joe  Va- 
lino  beat  the  promotional  drum  with  Chi- 

cago's Miss  UA  Records.  Valino  recorded 
title  tune  from  "Legend  of  the  Lost  ". 

Trailers  To  Combat  Ads 

For  TV  Films  Urged  by  Texan 
Sponsorship  of  a  campaign  to  lorreci  the  pub- 

lic's misinformation  that  new  motion  pictures 
w  ill  soon  be  tele\  ised,  was  placed  on  the  agenda 
of  the  Texas  Drive-In  Theatre  Owners  Asso- 

ciation Convention  in  Dallas  this  week  by  Ed- 
win Tobolowsky,  general  counsel.  Two  trailers 

have  been  prepared  to  inform  the  public  that 
features  will  not  be  seen  on  TV  for  a  period 
of  at  least  seven  years. 

"The  Texas  Drive-In  Theatre  Owners  Associ- 
ation", declared  Tt)bolovvsky,  "is  intensely  inter- 

ested in  any  legitimate  project  that  will  further 
the  progress  of  the  motion  picture  industry  and 
it  is  my  frank  conviction  that  e\ery  theatre  oper- 

ating in  the  L'nited  States  should  acti\ely  par- 
ticipate in  the  campaign  by  ordering  these  two 

trailers  immediately." 
Copy  on  the  No.  1  trailer  is  this:  "The  new 1958  motion  pictures  are  especially  produced  for 

exclusive  exhibition  in  motion  picture  theatres 
and  will  not  be  seen  on  Free-TV,  Toll-TV, 
Cable-TV  or  any  other  form  of  TV  for  seven 
years  .  .  .  only  in  motion  picture  theatres  will 
y  i)u  see  1958's  superb  pictures  in  all  their  splen- dor! Get  More  Out  of  Life  .  .  .  Go  Out  to 

a  Movie!" The  second  trailer  carries  this  message:  "Not one  of  the  1958  feature  pictures,  despite  any 
rumor  to  the  contrary  will  be  seen  on  Free-TV, 
Toll-TV,  Cable-TV  or  any  other  form  of  TV  for 
seven  years  .  .  .  only  in  motion  picture  theatres 
will  you  see  1958"s  superb  pictures  in  all  their splendor!  Get  More  Out  of  Life  .  .  .  Go  Out 

to  a  Movie!" Both  trailers  v\ill  be  made  sold  to  exhibitors 
for  actual  production  costs.  Price  of  the  first  is 
S4.50,  the  second  S4.0(). 

Trailers  can  be  ordered  from  David  Shapiro, 
executive  director  of  the  group,  at  1"I()  Jack- son Street,  Dallas,  Texas. 

Playboy  and  United  Artists  Set 

Beauty  Search  for  'Run  Silent' To  ballyhoo  "Run  Silent,  Run  Deep",  L  nited Artists  and  Playboy  magazine  have  joined  hands 
to  find  the  well-rounded  girl  of  1958  who 
(figure-ati\ ely)  represents  "the  girl  they  left 

behind". As  outlined  by  Roger  H.  Lewis,  I'A  national director  of  advertising,  publicity  and  exploita- 
tion, the  w  inning  contestant  w  ill  garner  a  screen 

test,  a  Hecht-Hill-Lancaster  contract  and  the  op- 
portunity to  become  Playmate  of  the  Month,  a 

photo  feature  of  the  magazine. 
Among  the  judges:  producer  Harold  Hecht, 

Rita  Hayworth,  columnist  Earl  Wilson,  artist 
Fritz  Willis  and  Hugh  Hefner,  editor  of  Playboy. 

Listed  for  April  release,  "Run  Silent,  Run 
Deep",  a  story  of  VCW  II  submarine  combat action,  stars  Burt  Lancaster  and  Clark  Gable. 
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EXPLOITATIOIT  PICTURE 

Sell  Suspenseful  Chase, 

Stars  ill  Sock  Sea  Saga 

arOR  sheer  excitement  and  thrilling  suspense,  20th  Century- 
r  Fox's  "The  Enemy  Below'  is  one  of  the  better  action  entries  of 

the  year.  "  Thus  wrote  Film  BULLETIN'S  reviewer  of  this  tale  of  a 
sea  chase.  And  20th's  boxofficers,  under  vice  president  Charles  Ein- 
feld,  have  provided  exhibitors  the  tools  with  which  to  promote  this 
thrill-packed,  throbbing  saga  of  a  World  War  II  battle  between  an 
American  destroyer  and  a  German  submarine.  The  advertising  and 
exploitation  material  matches  the  artistic  efforts  of  producer-director 
Dick  Powell  and  topcasters  Robert  Mitchum  and  Curt  Jurgens. 
Showmen  will  find  the  right  sales  formula  offered  in  the  press- 

book  to  point  this  spine-tingling  sea  drama  to  all  classes  of  audi- 
ences. The  battle  of  wits  and  techniques  w  aged  by  Jurgens,  the  Ger- 

man U-boat  commander,  and  Mitchum,  the  U.S.  destroyer  skipper, 
gives  this  CinemaScope-DeLuxe  Color  a  realistic  suspense  pattern 
that  puts  the  emphasis  on  the  personalities  involved.  The  two  an- 

tagonists are  vividly  portrayed  as  daring,  clever,  and  very  human  men. 
High  on  the  promotional  agenda  is  the  performance  of  Curt  Jur- 

gens in  his  American  screen  debut.  This  talented  actor  has  won 
many  honors  in  Europe  (including  the  best  actor  award  in  1957  by 
the  French  Film  Academy)  and  his  performance  is  a  strong  selling 
point  to  both  action  and  class  audiences.  Not  to  be  overlooked  is 
the  marquee  value  of  Bob  Mitchum,  who  performs  competently  as 
his  equally  dogged  opponent. 

With  the  full  backing  of  the  Chief  of  Naval  information,  who 
issued  an  official  directive  ordering  full-scale  cooperation  for  the 
classic  sea  drama  from  his  seafaring  comrades-in-arms,  exhibitors 
have  one  of  their  better  opportunities  for  effecting  tie-ups  of  maxi- 

mum promotional  value.  Approximately  900  recruiting  offices  are 
ready  to  work  with  theatremen  to  help  set  up  a  special  premiere  or 
Navy  Night  to  launch  "Enemy  Below,"  to  get  civic  officials  and 
Navy  Brass  to  participate  in  debut  festivities,  arrange  for  appear- 

ances of  local  Navy  heroes,  arrange  units  for  parades,  use  Navy  per- 
sonnel for  radio  and  TY  appearances,  and  to  help  in  the  distribu- 

tion of  heralds. 
Adding  to  the  campaign  thunder  is  a  country-wide  book  tie-up 

for  a  pocket  book  edition  at  over  100,000  retail  outlets.  Also  avail- 
able are  two-color  heralds,  fluorescent  satin  accessories,  a  standee 

and  free  radio  and  television  spots. 

Striking  examples  of  lobby  dis- 
plays that  will  help  to  grab  atten- 

tion for  "Enemy  Below".  Inflated 
blimp  is  eye-catching  facsimile  of 
Navy's  most  important  anti-sub 
weapon,  while  cut-away  view  of  a 
submarine  gives  patrons  blue- 

print of  typical  underwater  craft. 

THE  STDHY 

TAKE  two  daring,  virile  men,  pit them  in  mortal  combat  under  diffi- 
cult conditions  and  you  have  the  basis 

for  a  battle-to-the-death  adventure. 
Coupled  with  some  eye-catching  shots 
of  sea  warfare  of  World  War  II  vin- 

tage, this  film's  story  line  and  its  single- 
ness of  purpose  gives  depth  to  a  sus- 

penseful sea  thriller.  Cruising  in  the 
South  Atlantic,  a  U.S.  escort  destroyer 
captained  by  Robert  Mitchum  makes  ra- dar contact  with  a  German  submarine 

captained  by  Curt  Jurgens.  A  chase  be- 
gins. With  each  party  taking  turn  being 

hunter  and  hunted,  striving  to  outwit  each  other,  the  battle 
between  the  opposing  commanders  continues  relentlessly  in  a 
frenzide  pattern  of  deph  charges  and  torpedoes.  Finally  Jur- 
gen's  torpedo  hits  the  mark.  Mitchum  orders  his  crew  to  aban- 

don ship,  radios  for  aid.  When  the  German  skipper  surfaces  to 
survey  the  battle-scarred  destroyer,  he  signals  to  Mitchum  that 
the  Americans  have  onlj'  five  minutes  to  abandon  ship  and 
then  he  will  send  it  to  the  bottom  of  the  sea.  Pretending  to  ac- 

cede to  the  orders  of  the  submarine  commander,  Mitchum  di- 
rects his  crippled  ship  into  the  U-boat,  rams  it,  sending  it  to 

the  bottom.  To  the  rescue  comes  an  American  destroyer,  sav- 
ing both  skippers  and  a  goodly  number  of  men  from  both 

crews.  The  ending  as  evolved  by  producer-director  Dick  Po- 
well gives  an  object  lesson  in  the  futility  of  war. 
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The  ads  on  "Enemy  Below"  imaginatively  spotlight  the 
most  important  element  of  this  suspenseful  sea  thriller — the 
duel-to-the-death  between  a  U.  S.  destroyer  escort  and  a 
German  submarine.  Graphically  illustrating  the  excitement 
and  tension  of  the  two  principals,  Mitchum  and  Jurgens,  the 
ads  are  keyed  to  the  deadly  "chase",  with  all  other  elements 
relegated  to  a  secondary  role.  Line  art  of  the  killer  sub  and 

the  sub-killer  is  prominently  featured  in  all  the  ads  and 
photos  of  the  opposing  crews  in  most  of  the  larger  ones. 
Such  emotion-packed  punch  lines  as  "The  Deadliest  Chase 
that  Even  Tore  the  Oceans  Apart"  and  "They  Played  the 
Deadliest  Game  of  All  .  .  .  Above  and  Below  the  Sea"  add 
promotional  power  to  the  psychological  impact  of  the  theme. 
And  each  ad  sells  excitement  successfully. 
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THIS  IS  YOUR  PRODUCT 

I 

All  Tbe  Vital  Details  on  Current  &)  Coming  Features 
(Date  of  Rim  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

September 
DEATH  IN  SMALL  DOSES  Peter  Graves,  Mala  Powers, Chuck  Conners.  Producer  R.  Heermance.  Director  J. Newman,  (vlelodrama.  Investigator  cracks  ring  selling illeqal  pills  to  truckers.  74  minutes. 
GUN  BATTLE  AT  MONTEREY  Sterling  Hayden,  Pamela Duncan,  Ted  de  Corsia.  Producer  D.  J.  Grut.  Director Sidney  Franklin,  Jr.  (vtelodrama.  Outlaw  leaves  buddy to  die,  thinking  him  dead.  76  minutes. 
NAKED  IN  THE  SUN  Eastman  Color.  James  Craig,  Lita 
Milan,  Barton  MacLane.  Producer-director  R.  John hTIgh.  Drama.  Story  of  Osceola,  Warrior  Chief  of  the Seminole  nation,  the  woman  he  loved,  and  the  war  that was  never  won.    72  min. 
TEENAGE  DOLL  June  Kenney,  Fay  Spain,  John  Brink- ley.  Producer-Director  Roger  Corman.  A  drama  of teenage  gang  warfare.    71  min. 
UNDERSEA  GIRL  Mara  Corday,  Pat  Conway,  Florence Marly.  Producer  Norman  Herman.  Adventure.  Skin divers  solve  mystery  of  lost  naval  shipment.    44  min. 

October 
AFFAIR  IN  HAVANA  John  Casavetes,  Raymond  Eurr, Sara  Shane.  A  Dudley  Production.  Director  Laslo •enedeji.  Drama.  Young  American  composer  becomes involved  with  the  wife  of  a  wealthy  Cuban  tycoon  who is  a  heTpless  paralytic.   80  min. 
LOOKING  FOR  DANGER  Hunti  Hall,  Stanley  Clements. Producer-director  Richard  Heermance.  Melodrama. 
Bowery  Boys  booby-trap  holdup  man.  61  min. 
TALL  STRANGER,  THE  CinemaScope,  Color.  Joel  Mc- Cre^,  Virginia  Mayo.  Producer  Walter  Mirisch.  Direc- tor Thomas  Carr.  Western.  Cowboy  helps  open  Colo- rado to  setlers.    81  min.  12/9. 

November 
HONG  KONG  INCIDENT  Jack  Kelly,  May  Wynn.  Pro- ducer J.  Raymond  Friegen.  Director  Paul  F.  Heard. Drama.  East-West  romance  with  Hong  Kong  as  back- ground. 81  min. HUNCHBACK  OF  NOTRE  DAME,  THE  CinemaScope, Color.  Gina  Lollobrigida,  Anthony  <?uinn.  A  Paris Praduction.  Director  Jean  Delannoy.  Drama.  Hunch- back falls  in  love  with  beautiful  gypsy  girl.  103  min. 11/14. 
SABU  AND  THE  MAGIC  RING  Deluxe  Color.  Sabu, 
Daria  Massey,  Robert  Shafto.  Producer  Maurice  Dike. Director  George  Blair.  Adventure.  Stable  boy  finds magic  ring.  45  min. 

December 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Piior.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. 
UP  IN  SMOKE  Hunti  Hall.  Producer  Richard  Heer- mance. Director  William  Beardine.  Comedy.  Bowery Boys  become  involved  in  horse  race  betting.    42  min. 

January 
MAN  FROM  GOD'S  COUNTRY  CinemaScope,  Color, George  Montgomery,  Randy  Stuart,  Susan  Cummings. Producer  Scott  R.  Dunlap.  Director  Paul  Landres. 
Western.  Believed  to  be  agent  for  railroad,  hero  be- comes a  marked  man.  82  min. 
RAWHIDE  TRAIL,  THE  Rex  Reason,  Nancy  Gates.  Pro- ducer Earle  Lyon.  Director  Robert  Gordon.  Western. Two  men  are  falsely  accused  of  leading  wagon  train into  an  Indian  ambush. 
BLONDE  BLACKMAILER  Richard  Arlen.  Producer Charles  Deane.  Melodrama. 

Coming 
BEAST  OF  BUDAPEST  Michael  Mills,  Greta  Thyssen, 
Violet  Rensing.  Producer  Archie  Mayo.  Director  Har- mon Jones.  Drama  of  freedom  fighters  in  Budapest. 
BULLWHIP  CinemaSc»pe,  Deluxe  C«lor.  Guy  Madi- son, Rhonda  Reming.  A  Romson-Brody  Production. COLE  YOUNGER,  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  lovejoy.  Producer  Ben  Schwalb.  Director R.  G.  Springsteen.  Western.  Rebellion  against  carpet- bag rule  in  Texas. 
CRY    BABY    KILLER,    TWE    Jack    Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. MeJodrama.  Juvenile  killer  on  a  crime  spree. 
IM  THE  MONEY  Hunti  Hall.    Producer  Richard  Heer- mance.   Director  William  Beaudine.    Comedy.  Interna- natienal  smugglers  make  Hall  fall  guy  in  robbery. 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore,  lita Milan,  Robert  Bray.  Producer  Harold  Robbins. 
OREGON  PASSAGE  CinemaScope.    Deluxe  Color.  John Ericsan.     Produced    Lindsley    Parsons.     Direetor  Paul L*ndres.    Western.    Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 

QUANTRILL'S  RAIDERS  CinemaScope,  Deluxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. 
SEVEN  GUNS  TO  MESA  lola  Albright,  Charles  Quin- liven.  Producer  William  F.  Broidy.  Director  Edward Dein.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. Producer  Roger  Corman. 
DATELINE  TOKYO  Michi  Kobi,  Richard  long.  Producer Norman  Herman. 

AMERICAN   INTN'L  PICTURES 
September AMAZING  COLOSSAL  MAN,  THE  Glenn  langan, 

Cathy  Downs,  William  Hudson.  Producer-Director  Bert I.  Gordon.  Horror.  Out-size  man  runs  amok.  81 min.  11/14. 
CAT  GIRL,  THE  Barbara  Shelley,  Robert  Ayres,  Kay Callard.  Producer  lou  Rusoff.  Director  William  Shaugn- essy.  Horror.  49  min. 

October 
MOTORCYCLE  GANG  Steve  Terrell,  John  Ashley. Frank  Gorshin.  Producer  Alex  Gordon.  Director  Edward L.  Cahn.  Melodrama.  78  min. 
SORORITY  GIRLS  Susan  Cabot,  Dick  Miller,  Barboura Morris.  Producer-Director  Roger  Corman.  Melodrama. 40  min. 

November 
BLOOD  OF  DRACULA  Sandra  Harrison,  Louise  Lewis, Gail  Gonley.  Producer  Herman  Cohen.  Director  Herbert L.  Strock.  Horror. 
I  WAS  A  TEENAGE  FRANKENSTEIN  Whit  Bissell,  Phyl- lis Coates,  Robert  Burton.  Producer  Herman  Cohen. Director  Herbert  I.  Strock.  Horror. 

December 
JET  ATTACK  John  Agar,  Audrey  Totter.  Producer  Alex Gordon.  Director  Edward  L.  Cahn.  Drama. January 

ASTOUNDING  SHE  MONSTER,  THE  Robert  Clarke, Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror. 
VIKING  WOMEN,  THE  Abby  Dalton,  Susan  Cabot, Brad  Jackson.  Producer-Director  Roger  Corman. Science-Fiction. February 

FANTASTIC  PUPPETT  PEOPLE,  THE  John  Agar,  John 
Hoyt.  Producer-director  Bert  I.  Gordon.  Science- fiction. 
SUICIDE  BATTALION  Michael  Connors,  John  Ashley, Russ  Bender.  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama. 

COLUMBIA 

October 
DOMINO  KID  Rory  Calhoun,  Kristine  Miller.  Producers Rory  Calhoun  and  Victor  M.  Orsatti.  Director  Ray Naiiaro.  Western.  73  min.  Civil  War  hero  returns 
seeking  vengeance  on  outlaws  who  killed  his  father. 74  min. 
HOW  TO  MURDER  A  RICH  UNCLE  Charles  Coburn, Nigel  Patrick,  Wendy  Hiller.  A  Warwick  Production. Director  Nigel  Patrick.  Comedy.  English  family  plots to  murder  rich  American  uncle. 
PAPA.  MAMA,  THE  MAID  AND  I  Robert  Lamoureux, 
G«by  Morlay,  Nicole  Courcel.  Director  Jean-Paul  Le Chtneii.  Comedy.  The  lives  of  a  typically  Parisian family.  94  min.  9/17. 
STORY  OF  ESTHER  COSTELLO  Joan  Crawford, Rossano  Brazzi,  Heather  Sears.  John  and  James  Woolf producers.  Director  David  Miller.  Drama.  Unscrupulous 
people  exploit  blind  girl  for  profit.  103  min.  9/30. TIJUANA  STORY,  THE  Rodolfo  Acosta,  James  Darren, Robert  McQueeney.  Producer  Sam  Katzman.  Director Leslie  Kardos.  Drama.  Editor  wages  fight  against  vice lords  in  community. 

November 
ESCAPE  FROM  SAN  pUENTIN  Johnny  Desmond,  Merry Anders.  Melodrama.  Escape  of  three  prisoners  from 
S.  0-    81  min. OPERATION  MAD  BALL  Jack  Lemmon,  Kathryn  Grant, 
Mickey  Rooney.  Producer  Jed  Harris.  Director  Rich- ard Quine.  Comedy.  Private  faces  court-martial  while involved  in  a  romance.    105  min. 

PAL  JOEY  Technicolor.  Frank  Sinatra,  Rita  Haywoi Kim  Novak.  Producer  Fred  Kohlman.  Director  Geo 
Sidney.  Musical.  Filmization  of  the  Rodgcrs  and  H Broadway  hit.    Ill  min.  9/14. 
TORERO  Documentary  starring  Luis  Procuna.  75  min Disney.  Director  Robert  Stevenson.  Drama. 

December 
ADMIRABLE  CRICHTON,  THE  Technicolor.  Kenn More.  Diane  Cilento.  Cecil  Parker.  Producer  Ian  C rymple.  Director  Lewis  Gilbert.  Drama.  The  story  o 
famous  butler  In  the  I900's.  94  min.  1/4.  i BRIDGE  OVER  THE  RIVER  KWAI,  THE  William  Hold Alec  Guinness,  Jack  Hawkins.  Producer  Sam  Spiec Director  David  Lean.  Drama.  British  soldiers  held 
prison  camp.  141  min.  11/25. 
HARD  MAN,  THE  Guy  Madison,  Valerie  French,  loi Green.  Producers  Wallace  MacDonald  and  Helen  Al 
worth.  Director  George  Sherman.  Western.  Dep out  to  prove  he  is  not  a  killer.    79  min.  12/9. January 

DECISION    AT    SUNDOWN    Randolph    Scott,  Vale French,   Karen  Steele.  Producer  Harry  Joe  Brown. rector.    Budd  Boetticher.   Western.   Climax  of  a  3-y( hunt  for  the  man  who  stole  his  wife. 
LONG   HAUL,  THE  Victor  Mature,   Diana   Dors,  Pe Reynolds.     Producer    Maxwell     Setton.     Director  K Hughes.    Melodrama.    Truck  driver  becomes  ensnar with  English  underworld.    88  min.  12/9. 
RETURN  TO  WARBOW  Technicolor.    Phil  Carey.  Ca erine  Mcleod.    67  min. February 

BITTER  VICTORY  CinemaScope,  Technicolor.  Richa Burton,  Curd  Jurgens,  Raymond  Pellegrin.  Produ( Paul  Graetz.  Director  Nick  Ray.  Drama.  97  min. 
BON  JOUR  TRISTESSE  CinemaScope,  Calor.  Da^ Niven,  Deborah  Kerr.  Jean  Seberg.  Producer-direcl Otto  Premlnger.  Drama. 
GOING  STEADY  Molly  Bee,  Alan  Reed,  Jr.,  Produ< Sam  Katzman.  Director  Fred  Sears.  Comedy.  HI 
school  senior  surprise  parents,  get  married  secret 79  min. Coming 

FORTUNE  IS  A  WOMAN  Jack  Hawkins,  Arlene  Da Dennis  Price.  Producers  Frank  Launder  and  Sidr Gilliat.    Director  Sidney  GilHat. 
GIDEON'S  DAY  Jack  Hawkins,  DIanne  Foster.  P ducer-dlrector  John  Ford. 
GODDESS,  THE  Kim  Stanley,   Lloyd  Bridges.  Produ. Milton  Perlman.    Director  John  Cromwell. 
HAUNTED,  THE  Dana  Andrews.  Producer  Hal  E.  Ch ter.  Director  Jacques  Tourner. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Kel Kenneth  Haight.  Producers  Irving  Allen  and  A. Brooolli.  Director  John  Gilling. 
KEY,    THE   William    Holden,    Sophia    loren.  Produc Carl   Forman.    Director  Carol  Reed. 
NIGHT  OF  THE  DEMON  Dana  Andrews.    Producer  ^ E.  Chester.    Director  Jacques  Tourneur. 
NO  TIME  TO  DIE  Victor  Mature.  Leo  Genn.  Produc Phil  Samuel.    Director  Terence  You»g. 
OTHER   LIFE   OF   LYNN   STUART,   THE   Betsy  PaUr Jack  lord.    Producer  Bryan  Foy.  Director  Lewis  Seil 
RESCUE   AT   SEA   Gary    Merrill,    Nancy    Davis,  Ire Hervey.    Producer  Sam  Katzman.    Director  Fred  Sea 
RETURN  TO  WARBOW  Color.    Phil  Carey,  William  L lie,  Catherine  Mcleod.    Producer  Wallace  MacOona Director  Ray  Nazzaro. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Corey,  Gyr 
Rose  lee,  Harry  Townes.  A  Irown-Fellows  Productii Director  Gerd  Oswald. 
7TH  VOYAGE  OF  SINBAD.  THE  Kerwin  MaHhes Kathryn  Grant.  Producer  Charles  Schneer.  Direc Nathan  Juran. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Ba 
Producers  Frank  Launder-Sidney  Gilliat.  Director  S ney  Gilliat.  Drama.  Story  of  an  arsonist.  95  min. 
SNORKEL,  THE  Peter  Van  Eyck,  Betta  St.  John.  P ducer  Michael  Oarreras.  Director  Guy  Green. 
SUICIDE  MISSION  Leif  Larson.  Michael  Aldridqe,  A larsen.  A  North  Seas  Film  Productian.  Direc 
Michael  Forlong.  Adventure.  Norwegian  fisherrr smash  German  blockade  in  World  War  II.  70  min. 
THIS  BITTER  EARTH  Silvana  Mangano,  Richard  C»n Anthony  Perkins.  Producer  Dieo  De  Laurentiis.  Dir tor  Rene  Clement.  Drama.  Family  fights  to  keep  lai 
WORLD  WAS  HIS  JURY,  THI  Edmond  O'Brien,  Mc Freeman,  Karin  Booth.  Prodtcer  SaM  Katiman.  Direc Fred  F.  Sears.  Melodrama.  Captain  of  ocean  liner charged  with  mass  murder.  82  min. 
COWBOY  Glenn  Ford,  Jack  lemmon,  Anna  KasI Western.  Free-spending  cowboy  helps  friend  So cattle. 
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INDEPENDENTS 
Coming 

FEBRUARY  SUMMARY 
Some  21  features  are  scheduled  for 

February  release,  however,  later  additions 
to  the  roster  should  add  about  12  more 
films.  20fh  Century-Fox  will  be  the  lead- 

ing supplier  with  five  films.  Columbia 
and  Metro-Goldwyn-Mayer  will  release 
three  each  while  American  International. 
United  Artists,  Universal  and  Warner 
Bros,  will  release  two  each.  Buena  Vista 
and  Rank  will  release  one  each.  Eight 
February  films  will  be  CinemoScope  and 
eight  will  be  in  color. 
12  Dramas  3  Comedies 
2  Westerns  1  Musical 
2  Melodramas  2  Science-fiction 

I  September I  ;D  of  grass  ITrans  Luxl  Anna  Brazzou.  Mike 
I  choli  Vera  Katrl.  Producer-Director  Gregg  Tallas. 
I  amd.  91  mln. ARNIVAL  rock  IMowco  International!   Susan  Cabot. 

ivld  Stewart.    Producer-director  Roger  Corman.  Mu- 
:al.    Rock  n'  roll  love  story.    75  min. ARTOUCHE    (RKO)    Richard   Basehart,    Patricia  Roc. T>ducer  John  Nasht.  Director  Steve  Sekely.  Adventure. la  story  of  a   luity  adventurer  during  the  reign  of >uis  XVI.  73  min. 
OOL  AND  THE  CRAZY.  THE  llmperiall  Scott  Mar- we.   Gigi    Perreau.    Producer   Elmer   Rhoden,   Jr.  Di- •  ctor  William  Whitney.  Story  of  teenage  violence. 

I'UN  GIRLS  (Astorl  Jeanne  Ferguson,  Jean  Ann  Lewis. •  -oducer  Edward  Frank.  Director  Robert  Derteano. rama  Gang  girls  on  the  loose.  47  min. 
4SSI0NATE  SUMMER  IKingslcyl  Madeleine  Robinson, aga'i  Noel,  Raf  Vallons.  Produced  by  Les  Films arceau.  Director  Charles  Brabant.  Drama.  Conflict- g  passions  between  three  women  and  a  man,  iso- ted  on  a  rugged  farm  in  a  mountainous  French •o.  nce    98  min. EENAGE  THUNDER  IHowco  International)  Charl«s 
ourtney,  Melinda  Bryon.  Producer  Jacques  Marquette, irector  Paul  Helmick.  Melodrama.  Hot  rods  and 
rag  strips.    75  min. 

October 
ROTHERS  IN  LAW  IContinental I  Ian  Carmichel.  Rich- 'd  Attenborough,  Jill  Adams.  Producer-director,  the oultlng  Bios.  Comedy.  Adventures  of  a  young  lawyer. 
EADLIER  THAN  THE  MALE  IContinental!  Jean  Gabin, dniele  Delorme.  Director  Julien  Duvivier.  Melodrama, 
le  duplicity  of  a  seemingly  shy  and  innocent  girl aoi  '0  homicide. 
OUR  BAGS  FULL  ITrans-Lux!  Jean  Gabin,  Bourvil, ''te  Batti.  A  Franco  London  Production.  Director Autant-Lara.  French  Black  Market  Drama.  84 
IRTUOUS  SCOUNDREL.  THE  IZenith  Amusement 
-fp. -rises!  Michel  Simon.  Producer-Director  Sacha .  A    comedy    of    irony    which    pokes    a  satirical nto   the    pretensions   of    Parisian    high  society. 

November 
MAN  ESCAPED  IContinental  Distributing!  Francois eterrler,  Charles  Leclainche,  Maurice  Beerblock.  Pro- „cers  Jean  Thullier  and  Alain  Poire.  Director  Robert 

ress?n  Drama.  Young  French  lieutenant  plans  daring scdce    from    German    concentration    camp.     94  min. 
.ND  GOD  CREATED  WOMAN  IKingsley  International! 

c  •■;  Bardot,  Curd  Jurgens.  Producer-director  Roger •  ̂  -    Drama.  Story  of  a  woman  of  easy  virtue.  MO 10  23. 
RAIN  FROM  PLANET  AROUS,  THE  I  Howco-Marquette 3r  Howco  International  release!  John  Agar,  Joyce leadows,  Robert  Fuller.  Producer  Jacques  Marquette, irector  Jerry  Juran.  Science-Fiction. 
LEASE,  MR.  BALZAC  IDCAl  Daniel  Gelln,  Brigette 
■ardot.  Producer  Raymond  Eger.  Director  Marc  Alleg- et  Comedy.  Young  daughter  writes  scandalous  novel '9  m'n 
ODAN  (DCA!  Technicolor.  A  Toho  Production.  Hor- 
or      Story  of  a   super-sonic   creature   no  weapon  can 
EENAGE  BAD  GIRL  IDCA)  Sylvia  Syms,  Anna  Neagle. roducer-Director  Herbert  Wilcox.  Juvenile  Delin- usnts.  Melodrama. 
EEN  AGE  MONSTER  IHowco  International)  Anne 
iwynne,  Charles  Courtney.  Producer-director  Jacques Marquette.  Horror.  Cosmic  rays  turn  teenager  into airy  monster. 
EENAGE  WOLF  PACK  (DCA)  Juvenile  Delinquents, telodrama. 

December 
:AST  a  dark  shadow  IDCAI  Dirk  Bogarde  Mar- aret  Lockwood,  Kay  Walsh.  Producer-director  Lewis Gilbert  Melodrama.  A  man-about-town  murders  ladies or  their  wealth.    80  min.  12/8. 
■iCRVAISE  IContinental!  Eastman  Color.  Maria  Schell, rancols  Perrer.  Director  Rene  Clement.  Drama.  Based n  a  famous  novel  by  Emile  Zola.    Drama.     \\i  min 2/9. 
T'S  GREAT  TO  BE  YOUNG  I  Fine  Arts!  Technicolor, ohn  Mills.  Cecil  Parker.  Jeremy  Spenser.  Musical. V  spool  of  the  British  public  school  tradition. 
'>LD  YELLER  (Walt  Disney  Productions!  Dorothy  Mc- Juire,  Fess  Parker,  Chuck  Connors.  Producer  Walt 'isney  Director  Robert  Stevenson.  Western.  Tale  of  a )0y  and  his  dog.  83  min.  11/25. 
)RDET  IKingsley-lnternationall  Henrik  Malberg  Preben erdorff  Rye.    Director  Carl  Dreyer.  Drama. Ilobert  Parrish.  Western. 
jILKEN  AFFAIR.  THE  IDCA)  David  Niven,  Genevieve 'age,  RonaFS  Squire.  Producer  Fred  Feldkamp.  Direc- or  Roy  Kellino.  English  Comedy.  96  min. 

January 
IME  V/ITHOUT  PITY  lAstor!  Michael  Redgrave,  Ann odd  Peter  Cushing,  Directof  Joseph  Losey.  Melo- irama.  Chronic  alcoholic  saves  long-neglected  son rom  murder  charge.    88  min.  12/9. 
;<ISSOURI  TRAVELER.  THE  (Buena  Vista!  Technicolor, irandon  DeWilde,   Fess  Parker.    A  C.  V.  Whitney  Pro- 

February 
STORY  OF  VICKIE,  THE  (Buena  Vista!  Technicolor. «omv  Schneider,  Adrian  Hoven.  Producer-director 
irnst  Marischka.  Drama.  The  romance  of  England's 'ictoria  I. 

A  TIME  TO  KILL  I  Producers  Associated  Pictures  Co  ! Jim  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Betz    Director  Oliver  Drake. 
DAY  OF  THE  TRUMPET.  THE  IC.  Santiago  Film  Organi- zation Prod  !  John  Agar,  Richard  Arlen,  Bill  Phipps. Producer  Harry  Smith.  Director  Eddie  Romero. 
DREAM  MACHINE.  THE  I  Amalgamated  Prods  )  Rod Cameron.  Marty  Murphy,  Peter  filing.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
LIGHT  ACROSS  THE  STREET.  THE  (UMPO!  Brigitte Bardot,  Raymond  Pellegrin,  Roger  Pigaut.  Producer Jacques  Gauthier.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent. 76  min. 
LOST  CONTINENT  IIFEI  Cinemascope,  Ferranicolor. Producer-director  Leonardo  Bonzi.  An  excursion  into  the wlldi  of  Borneo  and  the  Mayleyan  Archepelago.  Eng- llih  eorr...ientary.  86  min. 
NEAPOLITAN  CAf  OUSEL  (IFE)  ILux  Film,  Rome)  Pathe- color.  Print  by  Technicolor.  Sophia  Loren  Leonide Massine.  Director  Ettore  Giannini.  Musical.  Tne  hiitory of  Naples  traced  from  1600  to  date  in  song  and  dance. 

METRO-GOLDWYN-MAYER 

September ACTION  OF  THE  TIGER  CinemaScope,  Eastman  Color. Van  Johnson,  Martine  Carol,  Gusfavo  Rocco.  A  Clar- Idge  Production.  Director  Terence  Young.  Drama.  Beau- tiful girl  seeks  help  of  contraband  runner  to  rescue brother  from  Communists.  94  min. 
HIRED  GUN.  THE  CinemaScope.  Gil  McCord,  Ellen Beldon,  Kell  Beldon.  Producers  Rory  Calhoun  and  Vic- tor M.  Orsattl.  Director  Ray  Nazzaro.  Western.  64 min.  9/16. 
HOUSE  OF  NUMBERS  CinemaScope.  Jack  Palance, Barbara  Lang.  Producer  Charles  Schnee.  Director Russell  House.  Melodrama.  Law-abiding  citizen  at- tempts to  engineer  San  Ouentin  escape  for  his  brother. 92  min.  7/8. 
LES  GIRLS  CinemaScope,  MetroColor.  Gene  Kelly, Mitzi  Gaynor,  Kay  Kendall.  Producer  Sol  C.  Sieqel. Director  George  Cukor.  Musical.  Dancing  troupe  tour- Ing  Europe.  114  min.  9/30. 

October 
INVISIBLE  BOY,  THE  Richard  Eyer,  Philip  Abbott, Diane  Brewster.  Producer  Nicholas  Nayfack.  Director 
Herman  Hoffman.  Science-fiction.  Sequel  to  "Forbid- den Planet".    90  min. UNTIL  THEY  SAIL  CinmeaScope.  Jean  Simmons,  Joan Fontaine,  Paul  Newman.  Producer  Charles  Schnee.  Di- rector Robert  Wise.  Drama.  James  A.  Michener  story U.S.    troops    in    New    Zealand    during    World    War  I. 95  min.  10/14. 

November 
JAILHOUSE  ROCK  Elvis  Presley,  Judy  Tyler.  Producer Pandro  Berman.  Director  Richard  Thorpe.  Musical- 
drama.    Youth's   singing   talent   is   fostered    in  prison. 96  min.  10/14. 

December 
DON'T  GO  NEAR  THE  WATER  CinemaScope,  Metro- Color.  Glenn  Ford,  Gla  Scala,  Keenan  Wynn.  Producer Lawrence  Weingarten.  Director  Charles  Walters. Comedy.  Story  of  a  South  Seas  naval  base  during World  War  I.    107  min.  11/14. 

January 

RAINTREE  COUNTY  MetroColor.  MGM  Camera  65 
E(ix*beth  Taylor,  Montgomery  Clift.  Producer  David Lewis.  Director  Edward  Dvmtryke.  Drama.  Life  in  Indi- 

ana during  the  middle  I880's.  187  min.  1/6. SADDLE  THE  WIND  Robert  Taylor,  John  Cassavetes, Julie  London.  Producer  Armand  Deutsch.  Director Robert  Parrish. 
SAFECRACKER.  THE  Ray  Mitland,  Barry  Jones.  Pro- ducer. David  E.  Rose.  Director  Ray  Milland.  Melo- drama.   Safecracker  becomes  war  hero.    96  min.  1/6. February 
BROTHERS  KARAMAZOV.  THE  MetroColor.  Yul  Bryn- ner,  Maria  Schell,  Claire  Bloom.  Producer  Pandro  S. Berman.  Director  Richard  Brooks.  Based  on  famous novel  by  Dostoyevsky. 
I  ACCUSE  Jose  Ferrer,  Viveca  Lindfors,  Leo  Genn. Producer  Sam  Zimbalist.  Director  Jose  Ferrer.  Drama. French  officer  unjustly  accused  of  treason. 
ALL  AT  SEA  Alec  Guinness,  Irene  Brown.  Producer Michael  Balcon.  Director  Charles  Freud.  Comedy. Story  of  a  seasick  sailor.    87  min. Coming 

BAY  THE  MOON  Jose  Ferrer,  Gena  Rowlands,  Jim Backus.  Producer  Milo  Frank.  Director  Jose  Ferrer. 
CRY  TERROR  James  Mason,  Inger  Stevens,  Rod  Stelger, Producer-director  Andrew  Stone. 
GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  MInnelli. 
MERRY  ANDREW  CinemaScope,  Metrocolor.  Danny Kaye,  Pier  Ageli,  Baccpopmo.  Producer  Sol  C.  Siegel. Director  Michael  Kidd. 
MOCK  TRIAL  Dean  Jones,  Joan  O'Brien,  Thomas  Mit- chell John  Smith.  Producer  Morton  Fine.  Director David  Friedkin. 
SEVEN  HILLS  OF  ROME  LeCloud  Productions.  Mario Lanza.  Marisa  Allasio.  Producer  Lester  Welch.  Director 
Roy  Rowland. 

SHEEPMAN.    THE    CinemaScope     Metrocolor.  Glenn 
Ford,   Shirley   MacLaine,    Leslie   Nielson.     Producer  Ed- mund Grainger.    Director  George  Marshall. 
UNDERWATER    WARRIOR    Dan    Dailey,    Claire  Kelly. Producer  Ivan  Tors,   Director  Andrew  Marton. 

PARAMOUNT 

October 
HAIRPIN  DEVIL'S,  THE  VIstaVision,  Technicolor.  Cornel Wilde,  Jean  Wallace,  Mary  Astor.  Producer-director Cornel  Wilde.  Adventure.  Story  which  deals  with 
sports  car  racing.    82  min.  10/14. 
HEAR  ME  GOOD  Hal  March,  Joe  E.  Ross,  Merry Anders.  Producer-Director  Don  McGuire.  Coniedy. 
Broadway  con-men  hounded  by  creditors.  80  min.  10/28 
JOKER  IS  VniD,  THE  YittaVIsion,  Technicolor.  Frank 
Sinatra.  MIfii  Gayiwr,  J»anne  Craln.  Producer  Samuel Bmkhi.  Director  Charles  Vkfor.  Drama.  Film  biography 
of   Joe   E.    Lewis,    nightclub   comedian.    123    min.  9/2. 

November 
TEN  COMMANDMENTS.  THE  VistaVision.  Technicolor. 
Owrlt^jn  Heston,  Yul  Brynner  Anne  Bax'e'.  Producer- director  Cecil  B.  DeMille.  Iteliaious  drama.  Life  i*or\ of  Moses  as  told  in  the  Bible  and  Koran.  219  min.  10/15 
TIN  STAR,  THE  VistaVision.  Henry  Fonda,  Anthony 
Perkins.  A  Perlberg-Seaton  Production.  Director  An- thonv  Mann.  Western.  Bounty-hunting  in  the  old  west. 93  rriin.  10/14. 
ZERO  HOUR  Dana  Andrews,  S'erling  Hayden.  Pro- ducers John  Champion  and  Hall  Bartlett.  Director  Hall Bartlett.  Drama.  A  man  battles  for  his  life  and  love. 81   min.  10/28. 

December 
SAD  SACK  VistaVision,  Technicolor.  Jerry  Lewis,  David 
Wayne.  Producer  Hal  W..llis.  Director  George  Mar- shall. Comedy.  Life  in  the  Army.  98  min.  10/28. 
SPANISH  AFFAIR  VistaVision,  Technicolor.  Carmen Sevilla.  RUhard  Kiley.  Producer  Bruce  Odium.  Director Donate)  Siegel.  Adventure.  An  American  architect travelling  in  Spain  is  attracted  to  a  beautiful  girl. 
half-Gypsy,  half-Spanish. January 

DESIRE  UNDER  THE  ELMS  Sophia  Loren.  Anthony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  Del- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife. 
WILD  IS  THE  WIND  VistaVision.  Anna  Magnani,  An- thony Quinn.  Producer  Hal  Wallis.  Director  John Sturges.  Drama.  Love,  hate,  and  violence  on  a  Nevada sheep  ranch.    I  14  min.  12/9. Coming 

BUCCANEER.  THE  Technicolor,  VistaVision.  Yul  Bryn- ner, Charlton  Heston,  Charles  6oyer.  Claire  Bloom. Producer  Henry  Wilcoxon.    Director  Anthony  Quinn. 
FLAMENCA  VistaVision.  Color.  Carmen  Sevilla.  Rich- ard Kiley.  Producer  Bruce  Odium.  Director  Donald 
Siegel. FROM  AMONGST  THE  DEAD  VistaVision,  Technicolor. James  Stewart,  Kim  Novak,  Barbara  Bel  Geddes.  Pro- ducer-director Alfred  Hitchcock. 
HOT  SPELL  VistaVision  Shirley  Booth,  Anthony  Quinn, 
Shirley  MacLaine.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave. 
HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant, 
Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master. 

Film     BULLETIN  —  THIS     IS     YOUR  PRODUCT 



MATCHMAKER.  THE  VIstaVIslon.  Shirley  Booth,  An- thDny  Perkins,  Shirley  WacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself. 
ST.  LOUIS  BLUES  VistaVision.  Nat  "King"  Cole,  Eartha Kitt,  Pearl  Bailey,  Ella  Fitzgerald.  Producer  Robert Smith.    Director  Allan  Reisner.  Musical. 
TEACHER'S  PET  VistaVision.  Clark  Gable,  Doris  Day. A  Pearlberg-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college journalism  teacher  have  a  ball. 

RANK 

August 
GENTLE  TOUCH,  THE  Technicolor.  George  Baker,  Be- linda Lee.  Producer  Michael  Balcon.  Director  Pat Jackson.  Drama.  Nurse  and  doctor  fall  in  love,  and nurse  Is  faced  with  making  choice  between  career  or marriage.  86  min. 

October 
AN  ALLIGATOR  NAMED  DAISY  Technicolor,  Vista- Vision. Donald  Sinden,  Diana  Dors.  Producer  Raymond Stross.  Director  J.  Lee-Thompson.  Comedy.  Alligator  is responsible  for  breakup  between  couple  who,  as  a result  find  more  suitable  mates.  88  mIn. 
SPANISH  GARDENER  Technicolor,  VistaVision.  Dirk Bogarde,  Jon  Whiteley.  Drama.  Producer  John  Bryan. Director  Philip  Leacock.  Gardener  deverts  affections of  boy  from  his  father.  95  min. 

November 
AS  LONG  AS  THEY'RE  HAPPY  Eastman  Color  Jack Buchanan,  Janette  Scott.  Producer  Raymond  Stross. Director  J.  Lee-Thompson.  Comedy.  Father  and  two sons-in-law  become  iealous  of  crooner  who  has charmed  their  wives.    76  min.  10/14. 
PURSUIT  OF  THE  GRAF  SPEE  Technicolor,  VistaVision. John  Gregson,  Anthony  Quayle.  Producer-director Michael  Powell  &  Emeric  Pressburger.  Adventure.  Story of  first  historic  naval  action  of  WWI  which  took  place on  River  Plate.    106  min.  10/14. 

December 
ONE  WAY  OUT  Rod  Steiger,  Lyndon  Brook,  Eddie Byrne,  John  Chandos.    60  min. 

January 
ACROSS  THE  BRIDGE  Rod  Steiger,  David  Knight,  Mar- la  Landl,  Noel  Willman.  Producer  John  Stafford.  Di- rector Ken  Annakin.  Melodrama.  Scotland  Yard  de- tective hunts  international  high-finance  crook  In  Mexi- co.  103  min.  10/28. 
BOLSHOI  BALLET,  THE  Eastman  Color.  Galince  Ula- nova.    103  min. 

February 
SMILES  OF  A  SUMMER  NIGHT  Ulla  Jacobsen,  Eva Oahlbeck,  Harriet  Anderson.    Drama,    108  min. 

REPUBLIC 

September 
OPERATION  CONSPIRACY  Philip  Friend,  Leslie  Dwyer, Mary  MacKeniie.  Director  Joseph  Sterling.  Producer A.  R.  Rawlinson.  Melodrama.  Fashion  reporter  solves murder.    69  min. 
PAWNEE  Trucolor.  George  Montgomery,  Bill  Williams, Lola  Albright.  Director  George  Wagner.  Western. Cavalry    puts    down    high-riding    Pawnee    Indians.  80 
TAMING  SUTTON'S  GAL  Naturama.  John  Lupton, Jack  Kelly,  May  Wynn.  Director  Lesley  Selander.  Pro- 

ducer William  J.  O'Sullivan.  Drama.  A  young  bank clerk  finds  a  gal  in  the  back  hill  country  of  California. 71  min. 
WAYWARD  GIRL,  THE  Naturama.  Marcia  Henderson, 
Peter  Walker.  Producer  W.  J.  O'Sullivan.  Director Lesley  Selander.  Melodrama.  Daughter  arrested  for murder  by  her  stepmother  proves  innocence.  71  min. 

October 
HELL  CANYON  OUTLAWS  Dale  Robertson,  Brian  Keith, Rotsana  Rory.  Producer  T.  F.  Woods.  Director  Paul Landres.  Western.  Ousted  sheriff  restores  order  to town.    72  min. 
PANAMA  SAL  Naturama.  Elena  Verdugo,  Edward Kemmer.  Producer  Edward  White.  Director  W.  Wit- ney.  Drama.   The  making  of  a  singer.    70  min. 

December 
EIGHTEEN  AND  ANXIOUS  Mary  Webster,  William Campbell,  Martha  Scott.  Producer  Irving  H.  Levin. Director  Joe  Parker.  Melodrama.  Story  of  wayward girls.    91  min. January 
RAIDERS  OF  OLD  CALIFORNIA  Jim  Davis,  Arleen Whelan,  Faron  Young.  Producer  Albert  C.  Gannaway. Western.  Army  officer  determines  to  become  powerful landowner.    72  mtn. 
YOUNG  MOTHERS  Mary  Webster,  William  Campbell, Martha  Scott.  Producer  Edmond  Chevie.  Director  Joe Parker. 

Coming 
CROOKED  CIRCLE,  THE  John  Smith  Fay  Spain,  Steve Brodie.  Producer  Rudy  Ralston.  Director  Joe  Kane. Drama.  Sports  editor  suspects  death  of  fighter  is  mur- der. 72  min. 

DEAD  END  STREET  Roland  Culver,  Patricia  Roc,  Paul 
Carpenter. FIGHTING    WILDCATS    Keefe    Braselle,    Kay  Callard, Karel  Stopanek,  Ursula  Howells.  77  min. 
GUN    FIRE    Vera    Ralston,    Anihony    George,  George Macready.  Producer  Rudy  Ralston.  Director  Joe  Kane. Western.  70  min. 
HELL  SHIP  MUTINY  Jon  Hall,  John  Carradlne,  Peter Lorre.    Lovina  Production.    66  min. 
LAST  BULLET,  THE  Robert  Hutton,  Mary  Castle 
Rtchael  O'Connell. OUTCASTS  OF  THE  CITY  Osa  Massen,  Robert  Hutton Maria  Palmer.    62  min. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close Sheila  Ryan. 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  GastonI, Martin  Benson.    Sunset  Palisades  production.    63  min. 
WEST  OF  SUEZ  John  Bentiey,  Vera  Fusek,  Martin Boddey. 

20TH  CENTURY-FOX 
October 

ABOMINACLE  SNOWMAN  OF  THE  HIMALAYAS  For- rest Tucker,  Peter  Cushlng.  Producer  Michael  Carreras. Director  Van  Guest.  Science-fiction  drama  dealing with  the  search  for  a  half-human,  half-beast  monster  of the  Himalayas.    85  min.  I  1/25. 
GHOST  DIVER  James  Craig,  Audrey  Totter.  Producer Richard  Einfeld.  Director  Merrll  White. 
NO  DOWN  PAYMENT  CinemaScope.  Jeff  Hunter,  Bar- bara Rush,  Sheree  North,  Cameron  Mitchell.  Producer Jerry  Wood.  Director  Martin  Ritt.  Drama.  Problems of  four  married  couples  in  new  housing  development. 105  min.  9/30. 
ROCKABILLY   BABY   Virginia    Field,    Douglas  Kennedy. Producer-Director  W.  Claxton.    Musical.   82  min. 
THREE   FACES   OF  EVE.  THE  David  Wayne.  Joanne Woodward.  Producer  Nunnally  Johnson.  Director  Nun- nally  Johnson.  Drama.  Story  of  a  woman  with  three distinct  personalities.    91  min. 

November 
APRIL  LOVE  CinemaScope-DeLuxe  color.  Pat  Boone, Shirley  Jones.  Producer  David  Weisbert.  Director 
Henry  Levin.  Musical.  Love  story  of  a  boy  on  proba- tion. 97  min.  I  1/25. 
RIDE  A  VIOLENT  MILE  Regalscope.  Gene  Raymond, Wayne  Morris.  Producer-director  R.  Stabler.  Melo- drama. 
STOPOVER  TOKYO  Robert  Wagner,  Joan  Collins,  Ed- mund O'Brien.  Producer  W.  Reisch.  Director  R.  Breen. Drama.  Pilot  forced  to  stop  over  in  Tokyo  solves  mys- tery.    100  min.  11/14. 
UNDER  FIRE  Regalscope  Rex  Reason,  Henry  Morgan, Steve  Bodine.  Producer  P.  Skouras.  Director  J.  Clark. Drama.    78  min. 

December 
FRAULEIN  Dana  Wynter,  Mel  Ferrer.  Producer  W. Reisch.  Director  H.  Koster.  Drama. 
KISS  THEM  FOR  ME  CinemaScope,  DeLuxe  Color. Cary  Grant,  Jayne  Mansfield,  Suzy  Parker.  Producer Jerry  Wald  Director  Stanley  Donen.  Comedy.  Three war  buddies  on  leave  paint  the  town  red.  105  min. Il/U. January 
A  FAREWELL  TO  ARMS  CinemaScope,  DeLuxe  Color. Rock  Hudson,  Jennifer  Jones,  Vittorio  de  Sica.  Pro- ducer David  Selznick.  Director  Charles  Vidor.  Drama. Filmlzatlon  of  famous  Hemingway  novel. 
DIAMOND  SAFARI  Kevin  McCarthy.  Adre  Morrell Producer-director  Gerald  Mayer.  Adventure. 
ENEMY  BELOW.  THE  CinemaScope,  Color.  Robert Mitchum,  Curd  Jurgens.  Producer-Director  Dick  Powell. Adventure.  A  life-and-death  struggle  between  a  Ger- man U-boat  and  an  American  destroyer.  92  min.  11/25. 
ESCAPE  FROM  RED  ROCK  Regalscope.  Brian  Donlevy, J.  C.  Flippen,  Eileen  Janssen.  Producer  B.  Glasser. Director  E.  Bernds.  Western. 
PEYTON  PLACE  Jerry  Wald  Prods.  CinemaScope,  De Luxe  Color.  Lana  Turner,  Lloyd  Nolan,  Hope  Lange. Producer  Jerry  Wald.  Diector  Mark  Robson.  Drama. February 
PLUNDER  ROAD  Gene  Raymond,  Wayne  Morris,  Jeanne Cooper.  Producer  L.  Stewart.  Director  H.  Cornfield. Drama. 
SING  BOY  SING  CinemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama. 
GIFT  OF  LOVE.  THE  CinemaScope,  Color.  Robert Stack,  Lauren  Bacall,  Evelyn  Rudie.  Producer  Charles Brackett.    Director  Jean  Negulesco. 
LONG  HOT  SUMMER.  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Coming 

AMBUSH  AT  COMARRON  PASS  Regal  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western. 
BEAUTIFUL  lUT  DANGEROUS  Gina  LoHobrigida.  Vit- torio Gaitman.  Producer  Manu*lla  Malottl.  Director Robtrt  Leonard.  Drama. 
BLOOD  ARROW  Scott  Brady,  Phyllis  Coates,  Diane Darrin.     Producer    Robert    Staber.    Director    C.  M. Warren. 
CATTLE  EMPIRE  CinemaScope.  Joel  McCrea.  Pro- ducer Robert  Staber.    Director  Charles  Warren.  West- 

HELLBENT  KID.  THE  CinemaScope,  DeLuxe  Color.  Dor Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway. 
SHADOW  OF  A  GUNMAN  Charles  Bronson,  John  Car radlne.  Producer  Harold  Knox.  Director  Gene  Fow ler,  Jr. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  BrazzI MItzi  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Dl rector  Jos'hua  Logan. 
EAREARIAN  AND  THE  GEISHA.  THE  CinemaScope DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke Director  John  Huston. 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentle, Mark  Damon,  Ann  Dcran.  Producer-Director  William F.  Claxton.    78  min. 
YOUNG  LIONS.  THE  CinemaScope.  Marlon  Brando. Montgomery  Clift,  Joanne  Woodward.  Producer  aI LIchtman.  Director  Edward  Dmytryk. 
VIOLENT  ROAD,  THE  Regal  Films.  Gene  Raymond, Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choc- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 

UNITED  ARTISTS 

September CARELESS  YEARS.  THE  Natalie  Trundy,  Dean  Stock well.  Producer  Edward  Lewis.  Director  Arthur  Hiller Drama.  Two  lovers  meet  parental  resistance  when  they decide  to  get  married.  70  min. 
CHICAGO  CONFIDBNTIAL  Brian  Keith,  Beverly  Gar land,  Dick  Foran.  Producer  Robert  Kent.  Director  Sid ney  Salkow.  Melodrama.  Syndicate  tries  to  gain  con trol  of  labor  union.  73  min.  9/2. 
ENEMY  FROM  SPACE  Brian  Donlevy,  John  Longden, Sydney  James.  Producer  Anthony  Hinds.  Director  Va! Guest.  Science-fiction.  84  min, 
GUNSIGHT  RIDGE  Joel  McCrea.  Mark  Stevens.  Pro ducer  Robert  Bassler.  Director  Francis  Lyon.  Western Stranger  discovers  respected  citizen  is  really  a  holdup man.  a5  min. 
SATCHMO  THE  GREAT  Louis  Armstrong,  Edward  R Murrow,  Leonard  Bernstein.  Producers  Edward  R.  Mur row  and  Fred  W.  Friendly.  Film  story  of  Louis  Arm strong's  international  jazz  tour.  63  min.  9/16. 
STREET  OF  SINNERS  Gaorg*  Montgomery,  Geraldint Brooki.  Producer-director  William  Berke.  Drama Rookie    policeman    clashes    with    youthful  criminals 

October 
GIRL  IN  THE  BLACK  STOCKINGS.  THE  Lex  Barker Ann  Bancroft.  Melodrama.  73  min. 
HELL  BOUND  John  Russel,  June  Blair.  Producer  How ard  Koch.  Director  William  Hole,  Jr.  Melodrama Story  of  a  conspiracy  to  hijack  a  shipment  of  narcotics 79  min. 
MUSTANG  Jack  Beutel,  Madalyn  Trahey.  Produce Robert  Arnell.  Director  Peter  Stephens.  Wester Drama. 
TIME  LIMIT  Richard  Wldmark,  Richard  Basehart.  Pro ducer  William  Reynolds.  Director  Karl  Maiden.  Drama Story  of  prisoner-of-war  turncoats.  96  min.  9/30. 

November 
LEGEND  OF  THE  LOST  John  Wayne,  Sophia  Loren Roscano  Brazil.  Producer-director  Henry  Hathaway.  Ad venture    Sea.rch  for  treasure  in  the  Sahara.. 

December 
BABY  FACE  NELSON  Mickey  Rooney,  Carolyn  Jones Sir  Cedrlc  Hardwicke.  Producer  AI  Zimbalist.  Dlrectoi 
Don  Siegel.  Drama.  Story  of  one  of  America's  notori ous  gangsters.  85  min.  11/25. 
HELL  BOUND  John  Russell,  June  Blair.  Producer  Au brey  Schenk.  Director  William  Hole,  Jr.  Adventure Hi-iacking  on  the  high  seas. 
PATHS  OF  GLORY  Kirk  Douglas,  Ralph  Meeker 
Adolphe  Menjou.  Producer  James  B.  Harris.  Directoi Stanley  Kubrick.  World  War  I  courtroom  drama.  8( min.  11/25. January 

WITNESS  FOR  THE  PROSECUTION  Tyrone  Power Marlene  Dietrich,  Charles  Laughton.  Producer  Arthu Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  Th. uncovering  of  a  perfect  crime.  114  min.  11/25. UIET  AMERICAN  Audie  Murphy,  Michael  Redgrave laude  Dauphin.  Figaro  Production.  Director  Josepl Manklewicz.  Drama.  Story  set  against  the  recen fighting  in  IndoChina. February 

MAN  ON  THE  PROWL  Mala  Powers,  James  Best.  / Jana  Production.  Director  Art  Napoleon.  Melodrama 
Psychopathic  killer  chooses  young  ladies  as  victims 
86  min. OPERATION  MURDER  Tom  Conway,  Sandra  Dome Producers  Ed  and  Harry  Daniiger.  Director  E.  Morris Melodrama.    Doctor  plans  to  murder  his  wealthy  cou sin.    67  min. Coming 

BIG  COUNTRY.  THE  Technirama.  Gregory  Peck 
Charlton  Heston,  Jean  Simmons.  Producers  Gregor' Peck,  Wffliam  Wyler.  Director  William  Wyler. 
CHINA  DOLL  Victor  Mature,  Lili  Hua,  Producer-Di rector  Frank  Borzage.  Drama.  United  States  Air  Fore- Captain  marries  a  Chinese  girl. 
COP  HATER  Robert  Loggia,  Gerald  0'Lough:in.  Pro ducer-director  William  Berke. 
EDGE  OF  FURY  Michael  Higgins,  Lois  Holmes.  Pro ducer  Robert  Gurney,  Jr.  Directors  Robert  Gurney Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  th 
novel  "Wisteria  Cottage". 

Film    BULLETIN  —  THIS     IS    YOUR  PRODUCT 



)RT  COWIE  Ben  Johnson.  Jan  Harriion.  Kent  Taylor, oducer  Aubrey  Schenck.  Director  Howard  W.  Koch. 
)RT  MASSACRE  Joel  McCrea.  Forrest  Tucker,  Susan ibot      Producer    Walter    MIrisch.     Director  Joseph 

LAND  WOMEN  Marie  Windsor.  Vince  Edwards.  Pro- cer-director  William  Berke.  Musical.  Calypso  film med  in  the  Bahama  Islands. 
}NE  RANGER  AND  THE  LOST  CITY  OF  GOLD,  THE 
istman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- icer  Jack  Wrather.  Western. 
VRIS  HOLIDAY  Bob  Hope.  Fernandel.  Anita  Ekberg. recior  Gerd  Oswald. 
!OU0   REBEL,   THE   Technicolor.     Alan    Ladd,  Olivia Hdvlland,   David   Ladd.     Producer  Samuel  Goldwyn, Director  Michael  Curtii. 
DE  OUT  FOR  REVENGE  Rory  Calhoun.  Gloria  Gra- ime  Joanne  Gilbert.  Producer  Norman  Retchin.  Di- ctor  Barney  GIrard. 

DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. saucers  George  Sherman,  Clarence  Eurist.  Director eorge  Sherman. 

GCR  BY  THE  TAIL  Larry  Parks.  Producers  Robert 
i>e'     Monty    Berrnan.    Director    John    Gilling.  Melo- ar^a  The  tribulations  of  an  Americean  correspondent ■  dssignment  in  London.    83  min. 
5UGHEST  GUN  IN  TOMBSTONE  George  Montgom- V.     Producer  Robert  Kent.    Director  Earl  Bellamy. 
IKINGS,  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- 
--    !'roducer  Jerry  Bresler.  Director  Richard  Fleischer. 
INK    OF   AN    EYE    Jonathan    Kidd.    Doris  Dowling, ieidner.    Producer    Fernando   Carrere.  Director Jones 

UNIVERSAL-INT'L 
September 

'4TERLU0E  Technicolor,  CinemaScope.  June  Allyson otiano  Braui.  Producer  Ross  Hunter.  Director  Douglas irk.  Drama.  American  doctor  falls  in  love  with  wife f  famous  composer  in  Munich.  89  min.  6/24. 
ET  PILOT  Technicolor,  SuperScope.  John  Wayne, •net  Leigh.  Howard  Hughes  Production.  Producer Jles  Furfhman  Director  Josef  von  Sternberg.  Drama, he  story  of  a  Russian  woman  pilot  and  an  American !t  ace.  112  min.  9/30. 
,0E  DAKOTA  Eastman  Color.  Jock  Mahoney,  Luana .atten.    Producer  Howard  Christie.    Director  Richard artlett.    Drama.    Stranger  makes  California  oil  town ;e  the  error  of  its  ways.   79  min. 
UN  OF  THE  ARROW  Technicolor.  Rod  Steiger  Sarita lontiel.  Ralph  Meeker.    Producer-director  Sam  Fuller. dventure.  Young  sharpshooter  foins  Sioux  Indians  at lose  of  Civil  War.  8&  min.  6/24. 
LAUGHTER  ON  TENTH  AVENUE  CinemaScope.  Rich- rd  Egan,  Jan  Sterling,  Dan  Duryea.  Producer  Albert uqsmifh.  Director  Arnold  Laven.  An  expose  of  New ork  waterfront  warfare.  103  min.  9/16. 
HAT  NIGHT  John  Beal,  Augusta  Dabney,  Sbepptrd tnjdwick.  Producer  Hiram  Brown.  Director  John liwiand.  Drama.  A  tragedy  almost  shatters  a  15- ear-old  marriage.  88  min. 

October 
4AN  OF  A  THOUSAND  FACES  CinemaScope.  James •aaney,  Dorothy  Malone.  Producer  Robert  Arthur  Di- 
'n  Lnj/'u  s*0'"y  o*  Lon  Chaney. 
>UANTEZ  CinemaScope,  Eastman  Color.  Fred  Mac- Hurray,  Dorothy  Malone.  Producer  Gordon  Kay.  Direc- ,31-  Harry  Keller.  Drama.  A  study  of  five  people  in- olved  in  a  robbery  and  killing.  80  min.  9/2. 
1  LI M  CARTER  Color.  Jock  Mahoney,  Julie  Adams im  Hovey.  Producer  Howie  Horwitz.  Director  Richard artlett.  Girl  press  agent  makes  Western  star  of  no- ood  cafe  enertainer.   82  min.  10/14. 
INHOLY   WIFE,    THE   Technicolor.    Diana    Dors  Rod teiger.   Mane  Windsor.     Producer-director  Johii  Far- k    Ji^'"u  ■   u  *J*®  cunningly  plots  the  death  of  her jusband  who  she  has  betrayed.  94  min.  9/2. 

November 

A-fVf^^^  ■f*""  Wright,  Cameron A   I'        Pr°*°s*.  Roger  Nafagaws.  Producer-dlrec- or  Arthur  Lubin.  Drama.  Search  for  two  boys  who 'art  out  in  the  wrong  direction  to  find  ths  very  peo- le  who  are  trying  to  find  them.  92  min  9/16 OVE  SLAVES  OF  THE  AMAZONS  Color.  Don  Taylor, ^lana  bigale.  Producer-Director  Curt  Sicdnak.  8 1  min 
flh'^°hV^"p  MONSTERS.  THE  Grant  Williams  Lola herwo.H   V'^'^""'-,.  Christie.    Director  John herwood.  Science-fiction.  Army  of  rocks  threaten  U.S 
flTv.n„*'^n  Cinemascope,   Technicolor.  June enrv  Vn?/'"''  r^"'^".    '''■"^""r  Ross  Hunter.  Director 
2  m^n    9/2  °^  ̂   topsy-turvy  butler. 

December 
ALL  MINE  TO  GIVE  Eastman  Color.  Glynis  Johns. Cameron  Mitchell,  Rex  Thompson.  Producer  Sam  Weis- enthal.  Director  Allen  Reisner.  Drama.  The  story  of  a Scottish  immigrant  couple  in  Wisconsin  in  the  19th century.   102  min.  10/28. 
TARNISHED  ANGELS,  THE  CinemaScope.  Rock  Hud- son, Robert  Stack.  Dorothy  Malone,  Jack  Carson Producer  Albert  Zugsmlth.  Director  Douglas  Sirk. Drama.  Reporter  uncovers  World  War  I  hero  of  the Lafayette  Escadrille.    91   min.  11/14. 

January 

GIRL  MOST  LIKELY.  THE  Eastmai  Color.  Jane  Powell, Cliff  Robertsoa,  Keith  Andes.  Producer  Stanley  Rublia. Director  Mitchell  Leiioii.  Comedy.  A  girl  is  proposed to  by  three  men  on  the  same  day.    98  min.  1/6. 
THIS  IS  RUSSIA  Eastman  Color.   Documentary  of  life in    Russia.    Written    and    photographed    by    Sid  Feder 67  min.  12/9. 
VIOLATORS,  THE  Arthur  O'Connell,  Nancy  Malone. Producer  H.  Brown.  Director  John  Newland.  Drama. 
Story   of   a   probation   officer  in   the   New   York  City courts.     76  min. 

February 
DAMN  CITIZEN  Keith  Andes,  Margaret  Hayes,  Gene Evans.  Producer  Herman  Webber.  Director  Robert Gordon.  Real  estate  man  becomes  leader  of  police 
in  fight  against  crime. Coming 

LADY  TAKES  A  FLYER,  THE  CinemaScope  Color  Lana 
Turner,  Jeff  Chandler,  Richard  Denning.  Producer  Wi'- llam  Alland.  Director  Jack  Arnold.  Drama.  Pilot  and wife  realize  true  love  in  the  air. 
BIG  BEAT.  THE  Color.  William  Reynolds,  Andra  Mar- tin. Producer-Director  Will  Cowan.  Musical  merry-go- round. 
CHRISTMAS  IN  PARADISE  Color  Dan  Duryea  Jan Sterling,  Patty  McCormack.  Producer  Sy  Gomberg. Director  Jack  Sher. 
DAY  OF  THE  BAD  MAN  CinemaScope.  F-ed  MacMur- ray.  Joan  Weldon,  John  Ericson,  Robert  MIddleton. Producer  Gordon  Kay.  Director  Harry  Keller.  West- ern.   Brothers  of  a   murderer  attack  town  on  day  of trial. 
DEATH  RIDES  THIS  TRAIL  CinemaScope,  Color.  Will 
Rogers.  Jr.  Maureen  O'Sulilvan.  Producer  John  Mor- ton.   Director  Charles  Haas. 
FEMALE  ANIMAL.  THE  CinemaScope.  Hedy  Lamarr, Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmlth. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.  Comedy.  84  min.  1/6. 
FOR  LOVE  OR  MONEY  CinemaScope,  Color.  Debbie Reynolds,  Curt  Jergens.  John  Saxon.  Producer  Ross Hunter.    Director  Blake  Edwards. 
FLOOD  TIDE  CinemaScope.  George  Nader,  Cornell Borchers  Mlch^iel  Ray.  Producer  Robert  Arthur.  Di- rector Abner  Biberman.  Drama. 
HEMP  BROWN  CinemaScope,  Color.  Rory  Calhoun Beverly  Garland.  Producer  Gordon  Kay.  Director Harry  Keller. 
I  MARRIED  A  WOMAN  George  Gobel,  Diana  Dors, Adolph  Menjou.  Producer  William  Bloom.  Director  Hal Kanter.  Coamdy.  WHe  objects  to  taking  second  place to  a  beer  advertising  campaign  with  her  husband. 
MAGNIFICENT  BRAT.  THE  Color.  Dan  Duryea,  Jan Sterling.  Producer  Sy  Gomberg.  Director  Jack  Sher. 
MAN  IN  THE  SHADOW  CinemaScope.  Jeff  Chandler Orson  Welles.  Producer  Albert  Zugsmith.  Director Jack  Arnold.  Drama,  Sheriff  destroy*  one-man  domin::- tlon  of  Texas  town. 
MAN  WHO  ROCKED  THE  EOAT,  THE  CinemeScope. Richard  Egan,  Jan  Sterling,  Dan  Duryea.  Producer Albert  Zugsmith.  Director  Arnold  Laven. 
MARK  OF  THE  HAWK.  THE  Technicolor,  Superscope. Eartha  Kitt,  Juano  Hernandez,  John  Mclntire.  Sidney Poltler.  Producer  Lloyd  Young.  Director  Michael Audley.  Drama.  Unrest  and  nationalism  in  Africa. 
MIDDLE  OF  THE  STREET  CinemaScope,  Color.  Audie Murphy,  Gla  Scala.  Producer  Howard  Pine.  Director Jesse  Hibbs. 
MONEY,  WOMEN  AND  DSEAMS  CinemaScope.  C^lor Jock  Mahoney,  Jean  Hagen.  Jeffrey  Stone.  Producer Howie  Horowitz.  Director  Richard  Bartlett. 
NO  POWER  ON  EARTH  CinemaScope.  Richard  Egan 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.    Director  Harry  Keller. 
ONCE  UPON  A  HORSE  Dan  Rowan,  Dick  Martin, Martha  Hyer.  Producer-director  Hal  Kanter. 
RAW  WIND  IN  EDEN  CinemaScope,  Color,  Esther Williams,  Jeff  Chandler.  Producer  William  Alland Director  Richard  Wilson.  Couple  crash  on  island  and are  stuck  for  weeks. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and troubles  of  combo  on  first  job. 
TEACH  ME  HOW  TO  CRY  CinemaScope.  John  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter Director  Helmut  Dantlne. 

WESTERN  STORY,  THE  CinemaScope.  Color  Jock Mahoney,  Gilbert  Roland.  Producer  Howard  Christie. Director  George  Sherman. 

WARNER  BROTHERS 

JOHNNY  TROUBLE  Ethel  Barrymore  Cecil  Kellaway Producer-director  John  Auer  Drama.  Mother  waits twenty-seven  years  for  her  long  lost  son.  80  min 10/14. 
WOMAN  IN  A  DRESSING  GOWN  Yvonne  Mitchell. Anthony  Quayle.  Sylvia  Syms  Producer  Frank  Godwin. 
Director  J.  Lee-Thompson.  Melodrama.  A  wife's  happi- ness is  threatened  by  a  younger  woman    93  mm  10/14. 

October 
BLACK  SCORPION,  THE  Richard  Denning  Mara  Cor- day,  Carlos  Rivas.  Horror  Mammoth  scorpions  emerge to  terrify  earthpeople.  88  min.  10/14. 
HELEN  MORGAN  STORY.  THE  CinemaScope.  Ann Biyth.  Paul  Newman.  Producer  Martin  Rackln.  Director 
Michael  Curtiz.  Drama.  Biographical  film  of  an  ill- fated  torch  singer.  118  min.  9/30. 

November 
EOMBERS  B-52  CinemaScope.  WarnerColor  Karl  Mai- den, Natalie  Wood  Producer  Richard  Whorf.  Director Gordon  Douglas.  Drama.  Story  of  the  men  who  man the  bombers  that  defend  our  nation.     106  min.  11/14. 
GREEN-EYED  BLONDE.  THE  Susan  Oliver,  Linda  Plow- man,  Beverly  Long.  Producer  Martin  Melcher.  Director Bernard  GIrard.  Melodrama.  Life  at  an  Institution  for wayward  teen-age  mothers. 

December 
DARBY'S  RANGERS  WarnerColor.  Charles  Heston,  Tab Hunter.  Etchlka  Choureau.  Producer  Martin  Rackln.  Di- rector William  A.  Wellman.    Drama.    121  min. 
DEEP  SIX.  THE  WarnerColor.  Jaguar  Prods.  Alan  Ladd. Dlanne  Foster.  Producer  Martin  Rackln.  Director  Rudy 
Mate.  Melodrama.  A  naval  gunnery  officer  turns  paci- fist.   106  min.  1/6. 
SAYONARA  Technlrama,  WarnerColor.  MarloR  Brando, Red  Buttons,  Patricia  Owens  Producer  W  liar,  Goeti. 
Director  Josh  Logan.  Drama.  Based  on  *Se  award- winning  novel  of  James  Mlchencr.  147  m'n.  11/14. STORY  OF  MANKIND  WarnerColor.  An  .r,,r  ci.<« Producer-director  Irwin  Allen.  Drama.  A  world  wide 
tour  fror-i  the  caveman  to  present  day.  100  min.  10/23. January 

BLONDE  AND  DANGEROUS  Saliy  Brophy,  Caria Merey,  Susan  Oliver.  An  Arwin  Production.  Director Bernard  GIrard.  Producer  Martin  Melcher.  Melodrama. 
Life  in  a  girl's  correction  school. CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama. 
JAMBOREE  Kay  Medford,  Robert  Pastine,  Count  Basie and  orchestra.  Producer  Max  Rosenberg.  Director  Roy Lockwood.  Musical.  Double  romance  between  press agents  and  their  clients.    86  min. Coming 

BOTH  ENDS  OF  THE  CANDLE  CinemaScope.  Ann 
BIyth.  Paul  Newman,  Richard  Carlson.  Producer  Mar- tin Rackln.    Director  Michael  Curtiz. 
FORT  DOBBS  Clint  Walker,  Virginia  Mayo.  Producer Martin    Rackln.    Director    Gordon    Douglas.  Western. 90  min.  1/6. 
HELL'S  HIGHWAY  Brian  Keith.  Dick  Foran.  Efram Zimbalist,  Jr.  Producer  Aubrey  Schenk  Director Howard  Koch. 
LAFAYETTE  ESCADRILLE  Tab  Hunter.  Etchlka  Choureau. J.  Carrol  Nalsh.  Producer-Director  William  A.  Well- man. 
LEFT   HANDED   GUN.   THE   Paul   Newman.    Lita  Milan. Producer  Fred  Coe.  Director  Arthur  Penn. 
MARJORIE  MORNINGSTAR  WarnerColor.    Gene  Kelly. 
Natalie  Wood,   Claire  Trevor.     Producer   Milton  Sper- ling.   Director  Irving  Rapper. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormick,  Nick  Adams.  Producer-Director  Mervyn  Le- Roy. 
OLD  MAN  AND  THE  SEA,  THE  CinemaScope.  Warner- Color. Produced  by  Leiand  Hayward.  Director  John Sturges.  Adventure.  Film  version  of  Ernest  Heming- 

way's prize-winning  r.;vel 
ONIONHEAD  Andy  Grif.iih,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Sh^rmer.    Director   Norman  Taurog. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner. 
TENDER  FURY  Susan  Oliver,  Linda  Reynolds,  CarIa Merey.    Producer    Martin    Melcher.    Director  Bernard GIrard. 
TOO  MUCH.  TOO  SOON  Dorothy  Malone.  Errol  Flynn. Producer  Henry  Blanke.    Director  Art  Napoleon. 
WESTEOUND    Randolph    Scott.    Virginia    Mayo,  Karen Steele.     Producer   Henry   Blanke      Director   Budd  Boet- ticher. 

September 
BLACK  PATCH  George  Montgomery.  Producer  George Montgomery.  Director  Alan  Miner.  Western.  83  min. 

DEPENDABLE  SERVICE! 
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WALTER  READE,  JR. 
President,  Walter  Reade  Theatres 

The  Importance 

of  the 

Motion  Picture 

Industry  Press' 

"There  is  no  question  in  the 
minds  of  exhibitors  everywhere, 

and  in  mine  in  particular,  of  the 

great  service  the  motion  picture 

trade  press  has  given  to  our 

great  industry  these  many  years. 

As  a  source  of  information,  it  is 

absolutely  essential.  Its  provoc- 
ative editorials  have  caused  and 

helped  to  shape  policies  on  all 

sides  of  the  industry,  and  its 

wide  circulation  assures  every- 

one an  immediate  and  all- 

embracing  ear.  The  maturity  of 

our  business  can  well  be  mea- 

sured by  the  maturity  of  its 

trade  press." 

•^Oiie  of  a  series  of  opinions  by  prominent  members  of  our  industry 
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Reviews: 

)AY  OF  THE  BAD  MEN 

I  Was  a  teenage 
FRANKENSTEIN 

iE  BRIDE  IS  MUCH  TOO 
BEAUTIFUL 

SUMMER  LOVE 

18  AND  ANXIOUS 

FLOOD  TIDE 

STORY  OF  VICKIE 

I  ACCUSE 

THE  STORY  OF  TWO  INDUSTRIES 

Cigarettes  &  Movies 

"PESSIMISM  IS  CONTAGIOUS" 

An  Analysis  of 

THE  TWO  SURVEYS 



I 

30  MILLION 

HEAR  LANZA 

SING  ON 

ED  SULLIVAN 

SHOW! 

Nationwide  audience  hears  abc 

M-G-M's  "SEVEN  HILLS  OF  ROMI 

On  Sunday  night,  January  19th,  Mario  Lanza 
sold  his  new  picture  to  a  vast  public  in  a 
wonderful  interview  with  Ed  Sullivan  over 

220  TV  stations.  Voluptuous  Marisa  Allasio 

also  appeared.  Lanza's  singing  confirmed  the 
promise  in  Louella  Parsons'  nationally  syndi- 

cated column  that  "he  sings  as  he  never  sang 
before."  Big  ad  campaign  includes  8  leading 
national  magazines  and  9  top  fan  magazines. 

SEVEN  HILLS  OF  ROME"  IS 

NEXT  AT  THE  MUSIC  HALL! 

M-G-M  presents  MARIO  LANZA  in  "SEVEN  HILLS  OF  ROME'' 
co-starring  Renato  Rascel  •  Marisa  Allasio  •  with  Peggie  Castle  •  Screen 
Play  by  Art  Cohn  and  Giorgio  Prosperi  •  Based  on  a  Story  by  Giuseppe 
Amato  '  Filmed  in  Technirama®  •  A  product  of  Technicolor  •  Produced 
by  Lester  Welch  •  Directed  by  Roy  Rowland  •  A  Le  Cloud  Production 

SHE'S  ON  TOUR 
An  immediate  hit  wit! 
the  press  is  provoca 
tive  Marisa  Allasic 
new  glamor  girl. 
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Anti  AMavi^s 
Those  with  economic  interests  in  the 

111  in  industry — meaning  workers  as  well 
.IN  investors — may  take  a  minor  meas- 

ure of  comfort  in  the  finding  that  their 
chosen  enterprise  lost  peanuts  last  year 
as  compared  with  the  stumblings  of  a 
frighteningly  lengthy  list  of  other  busi- 

ness categories. 
The  copper  industry,  for  industry, 

suffered  a  loss  of  42^  in  the  value  of 
ICS  shares  in  1957.  Air  lines  declined 

textiles  nosedived  34%,  rails 
33'~f,  steel  33%.  As  reckoned  by  the 
Film  BULLETIN  Cinema  Aggregate, 
lihn  company  stocks  dwindled  a  scant 
l^*','  —  which  leaves  the  cinemaphile 
with  something  akin  to  the  sour  satis- 

faction to  the  four-bit  crap-shooter  who 
says,  "Me  lose?  Look  at  Lefty.  He 
dropped  a  bundle."  This  is  also  know  n 
as  being  left  with  pie  on  the  face. 

A  more  significant  source  of  satisfac- 
tion, and  one  loaded  with  message 

value,  derives  from  1957's  pinched  and 
paltry  list  of  market  winners.  Among 
them,  holding  down  second  place  by  a 
fairly  wide  margin,  is  the  cigarette  in- 

dustry, the  one-time  pariah  of  the  ticker 
tape,  now  voted  the  "comeback"  stocks 
of  the  year.  In  a  12  month  term  during 
which  only  six  major  industrial  groups 
could  muster  a  gain  of  any  kind,  the 
companies  which  turn  out  our  smokes 
spurted  collectively  121/2%  in  equity 
value  after  nearly  being  "cancered  out" 
of  business  the  year  before  when  ciga- 

rette makers  fell  5.5%  during  the  great 
bull  market  of  1956.  One  tobacco  firm 
alone,  Lorillard,  skyrocketed  113%. 

Certainly,  this  performance  by  the 
almost  devastated  cigarette  industry 
provides  a  moral  and  an  incentive  for 
our  business,  which,  in  the  view  of 
some,  is  in  danger  of  being  "videoed 
out"  of  existence.  Unquestionably,  the 
cigarette  people  faced  a  sterner  test 
than  we  do,  with  our  simple  objective 
of  furnishing  entertainment  on  a  na- 

tional scale.  In  this  business  of  ours 
there  is  no  alarming  professional  testi- 

mony about  incurable  disease,  no  dire- 
ful laboratory  tests  to  countermand,  no 

daily  outpouring  of  published  noto- 
riety, thank  heaven,  attached  to  the 

act  of  moviegoing.  The  motion  picture 
screen  antagonizes  no  organ  of  the  hu- 

man body;  if  an\thing,  we  could  make 
a  powerful  case  for  the  therapeutic  and 
psvchological  benefits  deriving  from moviegoing. 

One  might  almost  argue  that  it 
would  have  been  a  blessing  in  disguise 
for  the  movie  industry  to  have  been 
faced  with  incontrovertible  evidence 
that  there  is  a  positive  correlation  be- 

tween movie  attendance  and  curvature 
of  the  spine,  whereas  there  is  a  high 
incidence  between  television  viewing 
and  correction  of  spine  curvature.  At 
least  a  rallying  point  would  have  been 
established  for  our  business,  as  the 
medical  outcry  against  the  tobacco 
sellers  served  to  fire  them  into  a  coun- 

ter-offensive of  improved  product  (fil- 
ters) and  promotion  that  started  the 

public  puffing  again  for  all  its  worth. 
The  point  we  make  is  simply  that  the 

cigarette  companies  w  ere  struck  a  sharp 
and  certain  blow,  and  thus  their  instinct 
to  fight  back  was  immediate  and  fierce. 
The  scientific  evidence  on  the  incidence 
of  cancer  to  heavy  cigarette  smoking, 
while  without  malice,  %\as  regarded  for 
all  practical  purposes  by  the  tobacco 
people  as  a  naked  act  of  aggression. 
Thus  the  battle  w  as  swiftly  joined.  Our 
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industry,  on  the  other  hand,  seems  to 
be  allowing  itself  to  be  worn  down  by 
a  slow  and  grinding  attrition  spawned 

partly  by  changing  social  and  recrea- tional conditions,  and  partly  by  its  fail- 
ure to  deal  boldly  with  a  new  com- 

petitor. \X'e  are  bogged  down  in  a combination  of  fear  and  lassitude. 
Our  situation  reminds  one  of  the 

famous  medical  experiment  on  the 
threshold  of  pain.  A  dog  was  placed 
in  a  tub  of  medium  hot  water  and  the 
temperature  \\as  ra ised  by  such  exceed- 

ingly fine  degrees  that  the  poor  animal 
succumbed  with  no  outcry  or  manifesta- 

tion of  pain.  Every  thermal  increase 
seemed  not  unlike  the  one  before. 

Is  our  industry  to  expire  in  a  show 

of  similar  passivity.^  We  don't  believe it  will.  But  how  much  faster  our  re- 
covery from  the  present  slump  would 

be  if  we  took  a  lesson  from  the  dy- 
namic reaction  of  the  cigarette  makers 

to  the  jolt  they  suffered.  Their  prob- 
lem is  still  a  deep-seated  one;  ours  is 

much  simpler.  They  marched  boldly 
forward.  We  are  dragging  our  feet. 

Fat*  ih€^  Public 

Ta  Knaw  ! 

There  has  been  some  perturbation  in 
movie  industry  circles  over  Bosley 
Crowther's  story  in  The  New  York 
Times  making  public  the  details  of  the 
Sindlinger  survey  of  television  and 
moviegoing.  The  survey  was  commis- 

sioned by  the  Theatre  Owners  of  Amer- 
ica and  had  been  presented  within  the 

trade  on  a  confidential  basis. 

The  headline  on  Mr.  Crowther's 
story  in  The  Times  said  that  "Old  Mov- ies on  TV  Peril  Hollywood.  Secret 
Report  Says  Rise  in  Home  Viewing 
Threatens  Life  of  Whole  Industry." While  not  challenging  the  accuracy  of 
this  report  of  the  Sindlinger  findings, 

(Continued  on  Page  l^>) 
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UPBEAT  BUSINESS  REPORT.  Several  recent  releases  are  do- 
ing out-of-this-world  business,  but  the  sensation  of  them  all 

(because  it  is  such  a  surprise)  is  Disney's  "Old  Yeller  ".  The 
whopping  grosses  being  rolled  up  by  "Peyton  Place",  "Sayo- 
nara"  and  "Bridge  of  the  River  Kwai"  are  offering  vast  en- 

couragement to  the  people  in  all  branches  of  this  depressed 
industry,  yet  they  must  be  counted  in  the  blockbuster  category 
and  good  business  was  anticipated.  "Old  Yeller",  on  the  other 
hand,  is  a  simple  little  tale  about  a  boy  and  a  dog,  lacking 
names  that  mean  anything  on  the  marquee,  and  seemingly  with- 

out any  powerhouse  selling  angles.  Yet  this  film  is  piling  up 
some  fantastic  grosses  all  around  the  countryside.  No  one 
doubted  that  it  would  be  sure-fire  for  the  hinterlands,  but  it  is 
surprising  in  metropolitan  situations  as  well.  The  film  buyer 
for  a  circuit  of  over  100  theatres  chided  the  Film  BULLETIN 
editor  the  other  day  for  giving  the  picture  only  a  2-plus  rating 
(although  our  review  lauded  it);  he  told  us  "Old  Yeller"  is 
out  grossing  the  blockbusters  in  a  number  of  areas.  Scratching 
their  heads  for  a  reason,  some  showmen  are  giving  at  least  part 
of  the  credit  to  Buena  Vista  ad  chief  Chollie  Levy  for  his  off- 

beat, ad  campaign  on  the  picture.  The  series  of  "quiet"  type 
ads  he  ran  weeks  in  advance  of  openings  are  now  figured  to 
have  stirred  a  lot  of  advance  interest  for  "Yeller".  Another 
current  release  that  is  showing  strong  "legs"  is  Metro's  "Les 
Girls".  Many  theatremen  calculated  this  one  strictly  for  the deluxe  first  runs,  but  it  is  rolling  along  merrily  on  extended 
playing  time  in  hundreds  of  key-run  subsequents. 

O 
TOO  MUCH  ROADSHOWING.  Despite  the  rosy  reports  on 
the  dazzling  performances  turned  in  by  a  number  of  roadshow 
features,  many  exhibitors  (and  some  distributors)  are  con- 

vinced that  two-a-days  are  being  overextended.  Two  cases  in 
point:  Paramount's  "Ten  Commandments  "  and  Mike  Todd's 
"Around  the  World  in  80  Days".  Although  these  films  have done  tremendous  business  in  metropolitan  first-run  situations, 
they  are  not  following  up  their  record  performances  in  the 
same  manner.  For  example,  "TC  ",  after  doing  good  business 
in  the  key  runs,  is  floundering  in  many  of  the  subsequent  runs 
and  in  the  hinterlands.  And  "80  Days"  is  not  coming  anywhere 
near  its  earlier  successes  as  it  moves  farther  away  from  key 
market  areas.  This  deterioration  of  boxofiice  power  is  due 
mainly  to  the  fact  that  outside  of  the  large  metropolitan  areas 
there  is  not  a  large  enough  potential  to  support  a  roadshow 
film  at  steep  admission  prices  for  any  significant  length  of  time. 
Forcing  roadshows  in  situations  where  they  are  not  economic- 

ally sound  may  profit  the  film  company  on  a  short  term  basis, 
but  it  is  not  good  business  for  the  exhibitor  on  any  basis.  Here 
is  an  excerpt  from  a  recent  letter  to  Film  BULLETIN  by  a  re- 

spected midwestern  exhibitor:  "For  theartemen  to  operate  on 
a  special  engagement  basis,  they  must  have  some  assurances  of 
a  profit  just  as  the  producers  must  also  be  assured.   A  selling 

policy  such  as  Paramount  enforces  on  "Ten  Commandments" 
cannot  be  the  basis  for  such  a  policy.  One  of  our  theatres  com- 

plied with  every  request  of  Paramount  on  "Ten  Command- 
ments " — grossed  in  two  weeks  over  S6000.00  and  had  a  48c 

profit  for  these  two  weeks.  When  asked  by  us  to  do  something 
to  recrity  this  deplorable  situation.  Paramount  said,  'We  are 
sorry — No  Adjustments'!"  In  the  long  run,  such  acts  by  film 
companies  will  lead  not  only  to  the  extinction  of  exhibitors  but 
to  film  companies  also.  Roadshowing  of  films  can  be  a  great 
boon  to  this  business,  but  they  must  be  handled  witli  an  appre- 

ciation of  realistic  economic  factors.  Jamming  the  policy  down 
ihe  throats  of  exhibitors  and  the  public  on  the  wrong  pictures 
or  in  the  wrong  situations  is  just  plain  stupidity. 

0 
VOGEL'S  PROGRESS.  There  is  now  little  doubt  in  the  minds 
of  those  who  have  watched  Joe  Vogel's  fight  at  Metro  that  hel 
has  not  only  conquered  those  who  contested  his  control,  but  is 
also  licking  the  basic  problems  that  dragged  down  this  once 
mighty  company.  The  fruits  of  the  first  Vogel-planted  produc- 

tions ("Les  Girls  ",  "Jailhouse  Rock  ",  "Don't  Go  Near  the 
Water")  are  being  harvested  and  red  ink  is  turning  to  black 
in  M-G-M  exchanges  all  over  the  country.  And  the  whole  in- 

dustry is  cheering  him  on. 
0 

FCC  SCANDAL  BREWING.  Those  who  have  been  keeping 
a  weather  eye  on  toll-TV  developments  believe  that  recent  reve- 

lations about  members  of  the  Federal  Communications  Com- 
mission receiving  favors  from  broadcasters  may  stymie  the  per- 

sistent efforts  by  some  FCC  members  to  push  through  the  sub- 
scription system.  Disclosures  of  gifts  to  Commissioners  will 

probably  force  Congress  to  give  the  FCC  a  thorough  going- 
over,  despite  political  wirepulling  to  shut  off  an  investigation. 
The  progressive  politicos  in  Democratic  ranks  won't  let  go  of 
this  juicy  chance  to  embarrass  the  Administration  and  will  in- 

sist that  a  Commission  entrusted  with  such  important  decisions 
be,  like  Caesar's  wife,  above  suspicion.  Insiders  expect  at  least 
two  of  the  FCC  members  will  be  forced  to  resign.  The  "cleansed" 
and  re-formed  Commission  will  step  very  gingerly,  it  is  ex- 

pected, in  pushing  something  as  highly  controversial  as  toll-TV.  , 0 

FLEXIBLE  ADMISSIONS.  The  long-enduring  policy  of  thea- 
tres maintaining  standard  admission  scales  for  movies  of  wide-  - 

ly  varying  calibre  is  coming  in  for  renewed  examination  these 
days.  Alex  Harrison's  recent  suggestion  that  exhibitors  might  ' 
try  to  stimulate  today's  lethargic  market  by  scaling  their  prices 
to  fit  the  quality  of  the  product  they  are  currently  offering  is  , 
being  met  with  nods  of  approval  from  many  theatremen.  Point- 

ing out  that  the  automobile  industry  doesn't  try  to  sell  a  Chev- 
rolet for  the  same  price  as  a  Cadillac,  the  20th-Fox  sales  chief 

expressed  the  opinion  that  fixed  admission  prices  might  be  one 
of  the  causes  of  our  industry's  recession.  He  warned  that  some 
pictures  are  being  priced  out  of  the  market.  While  there  has 
been  no  concerted  move  by  exhibition  in  the  direction  of  a 
more  realistic  price  structure,  the  talk  being  heard  from  several 
important  exhibitors  leads  to  the  belief  that  within  the  near 
future  programmers  are  going  to  be  priced  down  to  their  true 
value,  while  the  policy  on  big  shows  will  be  "all  the  traffic 
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20th  CENTURY- FOX  TENTATIVE  RELEASE  SCHEQklLE 

FIRST  QUARTER  OF  1958 

DATE 

DATE 

TITLE STARS 

20 fi 

agBin...  in  1958... 
exhibitors  can  depend 

(k\  a  week-in,  weel(-out 

f   scliedule^ ilw  bigiest  shows^ 
baM  by  the  biggest  showmanship 

keeps  the  Uockbttsters  commg. 

every  week  of  the  year! 

EDITS 

i 

i 

IT  ALL  BEGINS  .  .  . 



20th  dedicates  its  energy  and  its  talent 

to  supplying  the  nation's  showmen 
mm  .jnii  jAunfii  .irr?,v  ,;i'j;//7/ 

with  the  most  of  the  best  performers... 

the  most  of  the  host  properties... 

the  most  of  the  best  pictures! 

I     20th  TENTATIVE  FEATURE  RELEASE  SCHEDULE  FOR  JANUARY 

DATE TITLE STARS CREDITS 

Jan. 
1 Jerry  Wald»s  laroduction  of 

PEYTON  PLACE 
Cinemascope  .Color  by  De  Luxe 

Lana  Turner,  Hope  Lange 
Lee  Philips »  Lloyd  Nolan 
Diane  Varsl,  Arthur  Kennedy 
Russ  Tamblyn,  Terry  Moore 

Producer:  Jerry  Wald 
Director:  Mark  Rob son 
Screenplay:  John  Michael 

Hayes 
Jan. 
8 

THE  ENEMY  BELOW 
Cinemascope .Color  by  De  Luxe 

Robert  Mitchum 
Curt  Jurgens 

Producer-Director: 
Dick  Powell 

Screenplay:  Wendell  Mayes 

Jan, 
15 

ESCAPE  FROM  RED  ROCK 
Regal scope 
Regal  Films  Inc.  Production 
Releasod  by  20th  Century-Fox 

Brian  Donlevy Producer:  Bernard  Glasser 
Director:  Edward  Bernds 
Screenplay:  Edward  Bernds 

Jan. 
22 

DIAiCND  SAFARI 
Released  by  20th  Century-Fox 

Kevin  McCarthy Producer-Director : 
Gerald  Mayer 

Screenplay:  Larry  Marcus 

Jan. 29 SING  BOY  SINS 
Cinemascope Tommy  Sands 

Lili  Gentle 
Edmond  0»Brien 

Producer-Director : 
Henry  Ephron 

Screenplay:  Claude  Binyon 

^  A  suggestion  to  busy  exhibitors :  CLIP  THIS  AD  AND  PLACE  IT  UNDER  THE  GLASS  TOP  ON  YOUR  DES 

Lig  FOR  QUICK,  EASY  REFERENCE !  A  daily  reminder  to  count  on  ?Oth  lor  day-in,  day-out  support! 



>Oth  TENTATIVE  FEATURE  RELEASE  SCHEDULE  FOR  FEBRUARY 

ATE TITLE STAIRS CREDITS 

5 
DavldO. Selznick' 3  production 
of  Ernest  Hemin^vay*  s A  FAREWELL 
CineciaScope.Color  by  De  Luxe 
Released  by  ZOth  Century-Fox 

Rock  Hudson 
Jennifer  Jones 
Vittorio  De  Sica 

Producer:  David  0.  Selznick 
Director:  Charles  Vidor  . 
Screenplay:  Ben  Hecht  i 

Feb, 
12 

THE  GIFT  OF  LOVE 
Cinemascope. Col or  by  De  Luxe 

Lauren  Bacall 
Robert  Stack 

Producer:  Charles  Brackett 
Director:  Jean  Negulesco 
Screenplay:  Luther  Davis 

Feb. 
12 

BSAUriTUL  BW  DANGSK)DS 
Released  by  SOtb  Century-Fox 

Gina  Lollobrigida 
Vittorio  Gasaman 
Robert  Alda 

Producer:  Maleno  Malenotti 
Director:  Robert  Leonard 
Story  by:  Maleno  Malenotti 

Feb. 
19 

CATTLE  EMPIRE 
Cinexaa3cope.Color  by  De  Luxe 

Joel  McCrea Producer:  Robert  Stabler 
Director:  Charles  Marquis Warren 

Screenplay:  Endre  Bohem, 
Eric  Norden 

Feb. 
26 

mmm  mm 
Regal scope 
Regal  Films  Inc.  Produotioc 
Released  by  20tti  Century-Fcx 

Gene  Raymond 
Wayne  Morris 

Producer:  Leon  Chooluck, 
Laurence  Stewart 

Director:  Hubert  Cornfield 
Screenplay:  Steven  Ritch 

20th  TENTATIVE  FEATURE  RELEASE  SCHEDULE  FOR  MARCH 

TITLE STARS CREDITS 

Jerry  Wald's  production  of 
V/illiam  Faulkner's THE  LONG  HOT  SUMMER 
Cinemascope. Col or  by  De  Luxe 

Paul  Newman,  Joanne  Woodward 
Anthony  Franciosa 
Orson  Welles,  Lee  Remick 
Angela  Lansbury 

Producer:  Jerry  Wald 
Director:  Martin  Ritt 
Screenplay:  Irving  Ravetch, 

Harriet  Frank,  Jr, 

In  honor  of  the  100th  anniversary 
of  Lourdes,  the  return  of 
THE  SONG  OF  BERNADSTTE 

Jennifer  Jones Producer:  William  Perlberg 
Director:  Henry  King 
Screenplay:  George  Seat on 

COUNT  FIVE  AND  DIE 
Cinemascope 

Jeffrey  Hunter 
Nigel  Patrick 
Annernarie  Duringer 

Producer:  Ernest  Gartside 
Director:  Victor  Vicas 
Screenplay:  Jack  Seddon, 

David  Pur sail 

AilBUSH  AT  CIMARRON  PASS 
Regal scope 
Regal  Films  Inc.  Production 
Released  by  20th  Century-Fox 

Scott  Brady 
Margia  Dean 

Producer: 
Herbert  E.  Mendelson 

Director:  Jodie  Copelan 
Screenplay:  Richard  G.  Taylor, 

John  K.  Butler 

THE  HELL  BENT  KID 

Cinemascope. Color  by  De  Luxe 

Don  Murray 
Diane  Varsi 

Producer:  Robert  Buckner 
Director:  Henry  Hathav;ay 
Screenplay:  Robert  Buckner, Wendell  Mayes 
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By  Philip  R.  Ward 

A  GOOD  START.  Yes  sir,  if  one  may  judge  by  the  past  few 
weeks,  the  year  1958  looms  like  a  good  old  fashioned  pot-boiler 
in  the  field  of  movie  investments. 

Through  the  first  29  days  of  January,  the  Film  BULLETIN 
Cinema  Aggregate  registered  a  net  gain  of  15  points  in  film 
company  performance,  a  gain  of  ZYg  points  in  theatre  companies. 

A  better  all-around  showing  has  not  been  seen  since  1954. 
A  few  of  the  more  impressive  individual  achievements  are 

Paramount  up  4%,  Twentieth  Century-Fox  up  3,  Loew's  up  % 
on  heavy  (for  a  movie  equity)  volume,  infrequently  traded 
Universal  up  214*  Republic  up  1%,  Stanley  Warner  up  l3/j, 
Allied  Artists  fractionally  up. 

Columbia  leads  the  declines  with  a  loss  of  21/2-  Warner 
Brothers  was  unchanged. 

Concurrent  with  the  rise  in  industry  shares  are  reports  of  sub- 
stantial trade  in  theatres  during  January,  most  pronounced  in 

the  key  runs  which  are  enjoying  a  unique  run  of  legitimately 
top-drawer  films. 

What  bodes  well  for  all  trade  elements,  including  those  hold- 
ing industry  equities,  is  that  while  product  backlogs  are  down, 

the  supply  of  pictures  available  for  the  year's  first  half  appears 
qualitatively  superior  to  stockpiles  of  other  years.  If  the  trade's 
distribution  wing  can  find  it  within  its  province  to  do  away 
with  "bunching"  in  its  releasing  practices,  there  is  no  reason 
why  an  extention  of  the  up-turn  may  not  be  noted.  This,  to- 

gether with  the  hoped-for  assurance  from  film  companies  that 
post-1948  libraries  would  be  withheld  from  television,  would 
surely  generate  sufficient  steam  to  push  the  pistons  of  movie 
morale  to  new  highs. 

0 

One  more  prospect  holds  promise  for  trade  investors  if  not 
for  management  personnel:  a  number  of  potential  proxy  con- 

tests. In  other  times  these  costly  and  disrupting  forays  for  con- 
trol could  suffer  the  industry  nothing  but  ill.  The  outbreak  of 

new  fights  might  still  take  its  toll  in  terms  of  slowing  down  the 
normal  operational  processes.  Nonetheless  there  is  another 
way  to  view  the  gathering  portents.  Their  very  incipience 
serves  notice  of  a  renewed  interest  in  the  management  of  movie 
concerns,  an  awareness  that  film  production  is  a  game  still 
played  for  high  stakes,  that  much  may  still  be  made  of  this 
purportedly  expiring  business.  Alleged  trouble  areas  are  break- 

ing out,  it  would  seem,  everywhere — in  the  seats  of  the  sacro- 
sanct, as  well  as  where  unrest  has  seethed  for  years.  While 

Joseph  Vogel  seems  o  have  the  Loew's  situation  under  control, 
he  still  faces  some  potential  obstacles.  Reports  link  Lester  Mar- 

tin with  a  scheme  to  grab  20th  Century-Fox,  but  this  solid  com- 
pany hardly  seems  a  happy  hunting  ground  for  any  proxy- 

fighter.  Republic  is  considered  a  ripe  and  ready  target.  And 

now  comes  word  that  American  Broadcasting-Paramount  Thea- 
tres is  about  due  for  its  baptism  of  fire. 

Yes,  1958  figures  mighty  interesting,  indeed.  ' 
0  0 

OF  PARAMOUNT  INTEREST.  Much  of  the  sharp  rise  ir' 
Paramount  shares,  reported  earlier,  is  attributed  by  Wall 
Streeters  to  the  imminence  a  film  library  sale  to  TV.  Declares 
the  January  27  Hornblower  &  Weeks  Market  Letter:  ".  .  .  This  - 
may  be  the  year  for  Paramount  Pictures  to  complete  negotia-  f  ■ 
tions  for  disposing  of  its  pre-1948  film  library,  which  is  esti- 

mated to  have  a  value  after  capital  gains  taxes  of  perhaps  SI 5 

a  share." 
Another  brokerage  bulletin,  this  one  from  Pershing  &  Co. 

touts  Paramount  as  a  buy  "in  expectation  that  the  sale  of  tht 
film  could  be  consummated  this  year." — meaning,  of  course films  to  TV. 

These  analyses  pinpoint  the  unhappy  condition  that  has  comt 
upon  a  great  company,  the  one-time  blue  chip  (along  with 
Loew's)  of  the  movie  field.  Sad  is  the  day  when  Paramouni 
Pictures  is  a  stock  recommendation  solely  on  the  basis  of  pic 
tures  made  ten  to  thirty  years  ago.  It  would  be  hard  for  any 
one  to  recommend  Paramount  on  the  basis  of  contemporar\ 
product.  For  the  company  has  seemed  content  to  rest  on  it: 
"Ten  Commandment  "  laurels  over  the  past  year.  As  great  ar 
achievement  as  that  DeMille  epic  is,  it  is  not  enough  to  sustaii 
a  major  organization  for  a  very  long  time. 

The  belief  is  held  by  some  knowing  investment  elements  tha 
should  Paramount  put  over  a  library  deal,  its  market  prici 
would  shortly  skid  back  to  a  level  of  30  or  under  in  view  of  thi 
lack  of  substantial  product  reserves  to  cover  current  needs.  Thi 
pattern  has  developed  in  fast  sell-offs  by  other  concerns.  Om 
practice  aiding  Paramount  both  in  maintaining  a  reasonabii 
market  price,  as  well  as  dividends,  is  the  retirement  of  commoi 
stock,  which  the  company  has  purchased  over  the  years.  Para 
mount  has  reduced  its  capitalization  from  3.3  million  shares  t( 
just  over  2  million  shares  at  present. 

O  O 

FROM  RICHES  TO  RAGS.  The  investment  firm  of  Merril 
Lynch,  Pierce,  Fenner  and  Smith  (goodbye,  Mr.  Beane)  ha 
downgraded  movie  stocks  in  this  recent  evaluation:  "We  be 
lieve  that  the  motion  picture  industry  now  faces  and  is  abou 
to  face  so  many  problems  that  the  stocks  cannot  perform  a 
well  as  the  market  as  a  whole  over  an  extended  period.  Ac 
cordingly  we  have  lowered  the  Security  and  Industry  Surve; 
ratings  of  both  the  Producers  and  the  Theatres  from  A\eragt 

to  Relatively  Unfavorable." 
Knowledgeable  Merrill  Lynch  may  have  rendered  a  prema 

ture  opinion  if  January  1958  is  any  indication  of  what's  to  come 
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by  LEONARD  SPINRAD 
Two  recent  sur\'eys  of  extreme  importance  to  the  motion 
ture  industry  have  been  occupying  the  attention  of  thought- 
showmen.  One  is  the  report  prepared  for  the  Motion  Pic- 
e  Association  by  Opinion  Research  Corporation,  titled  "The 
blic  Appraises  Movies."  The  other  is  the  special  report  by 
idlinger  and  Co.  regarding  the  effect  of  televised  movies  on 
atre  moviegoing. 
Much  of  the  material  in  these  two  surveys  deals  with  differ- 
t  aspects  of  the  theatre's  current  problems.  In  some  instances, 

is  an  overlap.  The  purpose  of  this  discussion  is  to  put 
th  reports  into  a  single  frame  of  reference. 
The  motion  picture  audience,  says  Opinion  Research,  is  pre- 
minantly  a  young  one  at  the  theatre — 72%  under  30  years 
i,  and  52%  under  20  during  the  survey  week  in  early  sum- 
r.  This  was  a  time  of  year  when,  according  to  the  Sindlinger 
terial,  viewing  of  movies  on  television  reached  its  low  for 
year  and  movie  theatre  attendance  was  on  the  upgrade. 

The  significance  of  these  twin  findings  is  naturally  affected 
certain  programming  considerations.  Early  summer  saw  the 
vent  of  seasonally  strong  theatre  product  at  the  same  time 
at  television  was  entering  its  re-run  and  summer  replacement 
riod  of  inferior  programs.  Summer  was  also  the  peak  of 
e  drive-in  season,  when  there  are  more  theatres  in  operation 
an  at  other  times  of  the  year.  Furthermore,  the  major  book- 
gs  of  important  old  pictures  on  television  did  not  come  until 
e  fall,  when  theatre  attendance  went  into  a  nosedive.  The 
ndlinger  report,  however,  indicates  that  there  was  a  matching 
cline  in  television  movie  viewing  in  September.  TV  movies 
gan  to  gain  audience  later  in  the  fall,  while  theatre  attend- 

ee continued  to  drop. 

EW  CONCEPT  OF  AUDIENCE 

What  we  must  bear  in  mind  is  that  there  are  seasonal  factors 
ecting  the  audience.  In  prime  markets  like  New  York,  most 
the  movies  of  importance  shown  on  TV,  particularly  in  the 
1  and  winter  seasons,  go  on  late  in  the  evening.  In  these 
me  seasons,  most  of  the  youthful  audience,  particularly  those 
the  junior  high  school  and  adjacent  levels,  are  attending 
lool  during  the  week  and  necessarily  are  restricted  in  the 
nount  of  free  time  they  have — compared  to  summer  vacation 
ason — to  go  out  to  the  movies. 
Here  we  have  a  combination  of  circumstances  which  suggests 
e  need  for  revising  a  basic  concept  of  our  audience. 
What  has  happened,  if  the  available  statistics  are  to  be  be- 
;ved,  is  that  the  motion  picture  audience  is  too  young  to  be 
eady.  The  older-than-school-age  public  has  an  opportunity  to 
e  movies  late  at  night  on  television,  and  consequently  goes 
It  less  to  the  movies.  The  youngsters  go  to  the  movies  when 
ey  can — but  they  can't  go  during  the  school  year,  and  they 
n't  even  spend  as  much  time  as  they  do  during  the  summer atching  movies  on  television. 

Are  we  then  losing  the  older  audience.^  In  our  zeal  to  find 
ctures  for  the  youngsters,  are  we  losing  sight  of  the  fact  that 
:cept  during  the  vacation  season  the  parents  are  most  likely 
be  the  movie  viewers,  whether  at  home  or  in  the  theatre.' 
Sindlinger  says  that  even  during  Christmas— a  school  and 

The  Two 

Surveys 

V, 

It  is  pertinent  to  ask  if  the  two  recent 

iQVCOOiflt    surveys  were  worth  the  bother,  the '  fuss,  the  expense.  We  certainly  believe 
they  were — Sam  Goldwyn  to  the  contrary  notwithstanding. 
Despite  the  carping  in  some  quarters  that  nothing  new  was 
revealed  by  the  Opinion  Research  Corporation  study  and 
the  complaint  that  the  Sindlinger  report  exposed  our  prob- 

lems to  the  general  public  (see  Viewpoint,  "It's  Good  for 
the  Public  To  Know"),  both  surveys  served  constructive 
purposes.  The  ORG  study  pinpointed  again  some  previous- 

ly known,  but  oftimes  forgotten  facts  about  the  composition 
of  our  audience,  and  that  information  cannot  be  spread  too 
often  before  the  makers,  distributors,  exhibitors  and  adver- 

tisers of  motion  pictures.  The  Sindlinger  survey  furnished 
dramatic  proof  of  the  damaging  effects  feature  films  on  TV 
are  having  on  theatre  attendance.  Yes,  both  surveys  were 
useful;  we  need  only  apply  them  usefully. 

even  adult  vacation  season  when  theatre  business  picked  up 
markedly — "the  over-all  holiday  attendance  decline  this  year 
came  from  the  Midwest,  from  small  towns  and  from  big  city 
neighborhood  theatres  that  didn't  have  the  new  product."  This 
makes  an  interesting  match  for  Opinion  Research's  report  that the  South  contributes  more  than  its  share  of  movie  admissions, 
while  the  North  Central  region  accounts  for  less  than  its  pro- 

portionate share,  and  that  cities  of  over  a  million  have  a  larger 
proportionate  share,  while  rural  areas  lag.  One  of  these  sur- 

veys, remember,  dealt  with  a  summer  period  and  the  other  with 
wintry  December;  yet  the  findings  agree  on  a  regional  and 
population-concentration  basis. 

The  South,  though  growing  more  urban  all  the  time,  is  less 
citified  than  the  Midwest.  The  Midwest  in  general  has  a  higher 
percentage  of  television  sets.  The  television  ownership  factor 
seems  to  be  more  important  than  the  concentration  of  popula- 

tion. This  can  be  extended  to  indicate  that  movies  on  television 
hurt  theatres  more  than  a  lack  of  population. 

Why  do  the  biggest  cities  provide  propotionately  more  the- 
atre trade  than  the  rural  areas  Obviously,  particularly  in  the 

summer,  convenience  is  not  the  only  factor.    With  the  vast 
(Contiiiind  on  Page  14) 
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THE  ACTION  DRAMA  YOUR  AUDIENCES 

WILL  WANT  TO  SEE...THE  MOST  AMAZIN 

EXPLOIT  OF  WORLD  WAR  II! 

30  "desert  rats". . . 

slashing  100  miles 

into  enemy 

territory  — 

to  capture 

Rommel's  secret 

\  documents! 

COLUMBIA  PICTURES  presents  A  PAUL  GRAETZ  PRODUCTION 

RICHARD  BURTON  - CURT  JURGENS 
RUTH  ROMAN  RAYMOND  PELLEGRIN 

with  SEAN  KELLY 
Screenplay  by  RENE  HARDY,  NICHOLAS  RAY,  GAVIN  LAMBERT  •  From  a  novel  by  RENE  HARDY 

Directed  by  NICHOLAS  RAY.  Produced  by  TRANSCONTINENTAL  FILMS  S.A.  and  ROBERT  LAFFONT  PRODUCTIONS 

FF  THE  DESERT  SANDS 



"Day  of  the  Bad  Men" 
ScuiKCd^  IRiltUf  Q  O  PLUS 

timiliar,  but  well-made  western  In  C'Scope  and  color.  Fred 
^acMurray  plays  staunch  sheriff.  Rating  for  action  houses. 
This  horse-opera  from  Universal-International  follows  a 

vell-trodden  path.  Fred  MacMurray  plays  one  of  those  indomit- 
ble  sheriffs  who  refuses  to  budge  an  inch  from  the  path  of 
ustice.  It  is  adequate  fare  for  those  houses  that  have  use  for 
vell-made,  if  routine,  westerns.  In  this  little  tale  cooked  up  by 

rence  Roman,  nicely  larded  with  prairie  lingo  and  some 
harp  characterization,  MacMurray  has  to  see  the  young,  no- 
^ood,  murderin'  brother  of  the  town's  bad  men  headed  by  arch- 
illain  Robert  Middleton  brought  to  an  honest-to-goodness 
rial,  not  a  rigged  one.  As  you  can  gather,  nothing  in  this 
Jordon  Kay  production  is  very  original.,  but  the  film  boasts  a 
ZinemaScope,  Eastman  Color  counting  that  director  Harry  Kel- 
er  has  used  to  panoramic  advantage  and  for  mounting  cinema- 
ic  tension  as  he  steadily  grinds  the  gears  toward  the  traditional 
howdown.  And  the  performances,  not  only  by  MacMurray 
nd  Middleton,  but  pretty  co-star  Joan  Weldon,  John  Ericson 
nd  Marie  Windsor,  are  smooth.  The  story  follows  sheriff 
MacMurray,  first  into  trouble  with  Middleton  for  arresting  his 
dd  brother,  then  smack  into  unpopularity  with  the  towns- 
5eople  who  fear  for  their  lives  if  they  must  testify.  MacMur- 
ay  is  adamant  and  the  pow  er  of  the  gunslingers  is  finished. 

"I  was  a  Teenage  Frankenstein" 
Su^utc^  l^atcH^  O  O  PLUS 

Weird  horror  entry  follows  pattern  of  "Werewolf".  Should 
Find  good  reception  in  action  market  if  exploited. 

American-International,  that  exploitation-minded  outfit  with 
I  penchant  for  dabbling  in  the  cuckooland  of  the  occult  and 
thereby  making  a  handsome  profit,  are  once  more  up  to  their 
^turdy  necks  in  shadows,  gore  and  harmless  hokum  with  "T 
W  A  Teenage  Frankenstein  ",  an  horrendously  fanciful  title 
doubtlessly  inspired  by  the  success  of  "I  Was  A  Teenage  Were- 
sM)lf".  This  current  entry  in  the  horrorama  sweepstakes  may  be 
coming  too  close  on  the  heels  of  its  predecessor,  but  it  should 
enjoy  a  goodly  share  of  popularity  in  the  youth  and  action 
markets.  Much,  of  course,  depends  on  the  exploitation  effort 
the  exhibitor  puts  behind  it.  Herman  Cohen,  who  made  "Were- 
\v()lf ',  has  also  designed  this  for  chills,  screams,  suspense,  bi- 

zarre fantasies  and  the  atmospheric  willies  that  the  special  ef- 
fects department  have  smartly  turned  out.  The  gimmick  of  a 

teenage  monster  wrought  by  a  modern  day  scientist  from  the 
black  house  of  Frankenstein  is  surely  one  of  the  most  novel 
conceits  of  the  day.  Whit  Bissell  plays  the  role  of  the  biological 
genius,  a  visiting  English  professor,  who  secretly  dreams  of  re- 

creating the  human  body,  as  his  famous  ancestor  had  so  tragic- 
ally done.  Enlisting  the  aid  of  physicist,  Robert  Burton,  the 

two  start  fooling  around  with  cadavers,  mixing  test  tubes  and 
and  electric  wires,  grafting  beauty  on  to  ugliness,  until  the 
monster  is  assembled  in  the  husky,  young  person  of  good-look- 

ing Gary  Conwa)-.  Along  the  way,  a  few  murders  are  com- 
mitted, including  Bissell's  fiancee,  Phyllis  Coates,  Burton  goes 

mad  with  pangs  of  conscience,  and  Bissell  is  finally  brought  to 
death  at  the  hands  of  his  creation,  who  dies  too. 

"The  Bride  is  Mueh  Too  Beaulifnl" 
'8u4lKC^  'R<xUk<^  O  O  plus 

Luscious  Brigette  Bardot  gives  sex  appeal  to  inane  French 
comedy.  Where's  she's  exploited  business  should  be  good. 

Brigette  Bardot  may  be  the  hottest  cargo  yet  to  arrive  from 
the  heated  continent,  but  she's  got  to  learn  to  shake  more  than 
her  fanny  when  trying  to  put  life  into  such  a  lusterless  bauble 
as  her  current  opus.  For  this  Gallic  offering  distributed  by  Ellis 
Films  is  a  far  cry  from  the  saucy  Parisian  delights  of  yesteryear, 
being  nothing  more  than  a  comedy  of  errors,  sexual  and  other- 

wise, that  listlessly  romps  through  one  outlandish  situation 
after  another.  Its  one  virtue,  boxofficewise,  is  the  fact  that  it 
always  allows  the  boys  time  to  oggle  the  monumental  anatomy 
of  la  Bardot,  who  parades  around  in  tight  pants,  slim  panties, 
air  conditioned  nightgowns,  lyrically  runs  half  naked  through 
the  woods  as  an  innocent  nature  lover  and  perpetually  looks  as 
if  the  whole  world  were  her  boudoir.  Exhibitors  can  count  on 
this  foreign  entry  to  inflate  trade  in  metropolitan  ballyhoo 
houses,  where,  properly  exploited,  it  might  do  very  well.  Popu- 

lar Louis  Jourdan  and  the  exquisite  Micheline  Presle  are  the 
co-stars  and  they  manage,  under  the  careless  direction  of  Fred 
Surin,  to  be  almost  as  inadequate  in  the  acting  realms  as  Mile. 
Bardot.  Not  that  our  star  is  ever  o\ertaxed  by  the  dialogue 
concocted  by  screenplayw  rights  Juliette  Sain-Giniez  and  Odette 
Joyeux.  At  any  rate,  she  is  discovered  by  fan  mag  editors 
Mile.  Presle  and  Jourdan,  becomes  the  perfect  model,  has  the 
perfect  male  model  fall  in  love  with  her,  but  rejects  him  for 
Jourdan,  who  is  engaged  to  Mile.  Presle. 
Ellis-Lax  Filrr duced  by  Ga ;s.  Brigette  Bardot,  Michel Directed  by  Fred  Surin. 

"Flood  Tide" 

Melodrama  about  psychopathic  boy.  Has  selling  angles. 
This  tale  of  psycopathic  brat  from  the  Universal  lot  is  not 

another  "The  Bad  Seed",  but  some  of  the  same  exploitation 
angles  are  present.  In  black-and-white  Cinemascope,  "Flooc: 
Tide  "  is  a  gloomy  exploration  of  a  young  boy's  tortured  psyche, 
glumly  and  relentlessly  approaching  a  sadistic  and  asocial  stage 
in  which  the  world  is  held  accountable  for  his  crippled  body. 
Only  his  lovely  but  long-suffering  widowed  mother  finds  a 
place  in  his  heart,  and  he  fiendishly  guards  her  from  all  normal 
contacts,  especially  the  romantic  one  represented  by  a  pleasant 
bachelor  next  door.  In  the  role  of  the  warped  juvenile,  Michel 
Ray  performs  with  appropriate!)-  brooding  and  neurotic  way- 

wardness. This  chillingly  clinical  aspect  of  the  film  is  what 
gives  it  some  promotional  value  that  might  be  capitalized  to 
attract  fair  grosses  generally.  The  rest,  under  Abner  Biberman's 
mawkish  direction  and  Dorothy  Cooper's  choppy  screenplay, 
emerges  as  a  psychological  potpourri.  The  modest  Robert  Ar- 

thur production  stars  George  Nader,  the  bachelor,  and  Cornell 
Borchers,  the  mother,  who  give  their  all  to  rather  colorless 
characterizations.  The  story  growth  from  the  efforts  of  Nader 
to  break  down  the  antagonism  young  Ra)'  shows  towards  him 
and  the  community,  concentrating  on  eliciting  from  the  boy 
the  truth  about  a  murder  about  which  Ray  had  lied.  After  his 
attempt  to  kill  Nader  fails,  the  adolescent  realizes  his  insane 
cruelty  and,  with  aid  from  an  analyst,  is  finally  restored  to 
normalcy,  resumes  life  of  a  regular  boy. 

Robert  Burton.  Produced  by International.  82 
by  Robert  Arthur 

[More  REVIEWS  on  Page  13] 

Cornell  Borchers,  Miche 
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The  Importance 

of  the 

Motion  Picture 

Industry  Press' 

SAM  PINANSKI 
President,  American  Theatres  Corp. 

Our  trade  papers  are  the 
basic  medium  of  information 

vital  to  our  entire  industry.  As 

such  they  are  potentially  a  co- 
ordinating influence  without 

which  all  interested  parties  in 

our  industry  would  be  lost.  Their 

elimination  would  be  unthink- 

able and  catastrophic.  How 

anyone  in  our  industry  could 

so  soon  forget  the  vital  part 

played  by  our  trade  press  in 

our  many  common  battles  for 

survival  is  more  than  I  can  com- 

prehend. Surely,  our  trade  pa- 
pers have  proved  that  there  can 

be  no  better  source  of  informa- 

tion on  industry  affairs  than 

they  are. 

*Owe  of  a  series  of  opinions  by  prominent  tne^ubers  of  our  industry 



"I  Accuse" 
^U4iH€d4^  IR^IUh^  O  O  plus 

lecounting  of  famous  Dreyfus  case  locks  fire.  Should  find 
ibove  average  response  only  in  class  houses. 

Despite  some  very  good  points,  M-G-M's  latest  rendering  of 
he  celebrated  Dreyfus  case  is  uninspired.  Screenplayw  right 
lore  Vidal  and  producer  Sam  Zimbalist  have  been  faithful  to 
he  ev  ents  as  they  occurred,  and  they  hd\e  recreated  the  era  in 
tylish  scenic  terms.  Everything  about  the  film  is  literate,  accu- 
ate.  well-groomed  and  in  impeccably  good  taste.  There  is  an 
rray  of  distinguished  stars:  Jose  Ferrer,  Anton  Walbrook, 
.  iv  eca  Lindfors,  Leo  Genn,  Emiyn  Williams,  David  Farrar, 
nd  a  host  of  others.  Clearly  the  powers  concerned  were  work- 
ng  for  a  sober  and  searching  analysis.  What  then  went  wrong.' 
sl()>.t  of  the  blame  must  be  affixed  on  director-actor  Ferrer. 
)ircctor  Ferrer  is  pretty  much  a  tyro  behind  the  megaphone, 
nd  scene  after  scene  reveals  a  pedestrian  approach  to  cine- 
n.iric  technique.  Consequently,  not  one  of  the  sterling  actors 
)ii  hand,  including  Ferrer  himself,  e^e^  really  fully  erupts  into 
i/zling  humans  they're  supposed  to  be.  The  adult  class  house 
Lidience  and  students  should  respond  fairly  well;  the  mass 
narket  will  not,  nor  will  anyone  who  prefers  movies  for  fire 
nd  excitement.  Grosses  will  be  average  generallv.  The  storv 
ollcius  the  familiar  course:  a  minor  officer  on  the  French 
leneral  Staff  had  become  the  victim  of  a  monstrous  plot  to 
iass  him  off  as  a  traitor  simply  because  a  scapegoat  was  needed 
ind  he  could  fit  the  bill  very  nicely  since  he  was  a  Jew  and 
herefore  a  "foreigner".  So  a  mass  of  trumped-up  evidence 
vas  acquired,  a  closed  trial  performed,  the  bigoted  press  fan- 
ling  the  fires  of  prejudice  and  Captain  Dreyfus  was  convicted 
ind  sentenced  to  life  imprisonment  on  Devil's  Island.  Incrimi- 
lated  in  all  this  is  the  War  Minister,  the  President  of  the 
Republic  etc.,  while  on  the  avenging  side  of  the  angels  are 
'^ola  and  Clemenceau.  "With  their  journalistic  dynamite,  the amous  "I  Accuse  "  tract,  and  with  the  confession  of  the  real 
py,  Dreyfus  regains  his  honor. 
!tro-Goldwyn-Mayer.  99  m 
•s.    Produced  by  Sam  Zimba 

Jose  Ferrer ec*ed  by  Jo: iton   Walbrook,    Viveca  Lrnd- 

It's  Great  to  be  Young" 

Jritish  rock  'n  roll  import  mild  family  dualler. 
English  teenagers,  so  this  film  would  tell  us,  are  positivelv 

oco  about  boogie-woogie  and  rock  n  roll,  as  well  as  Beethoven 
md  Bach.  The  vehicle  chosen  for  such  dissemination,  a  Victor 
ikutezky  production  imported  by  Fine  Arts  Films,  is  a  rela- 
ively  placid  and  plodding  entry,  not  at  all  as  hopped  up  as 
)ne  would  have  expected  from  the  subject  matter  and  title. 
It  might  have  very  mild  boxoffice  value  as  a  supporting  feature 
n  family  houses.  There  are  enough  scenes  of  varsity  whoop-de- 
Joo,  academic  charavari  and  a  whole  brace  of  refreshing  young 
aces  having  a  ball  with  some  blues  and  bounce  numbers,  but 
he  drawback  is  in  the  lack-luster  nosegay  scripter  Ted  Willis 
las  manufactured  for  the  occasion.  It  tells  of  star  John  Mill  s 
jnorthodox  pedagogical  habits  towards  his  adoring  pupils. 
Fhey  are  keen  enough,  but  this  still  doesn't  satisfy  the  crusty 
:urmudgeon  of  a  new  headmaster.  Since  this  gruff  fellow  is 
vvonderful  Cecil  Parker,  you  know  he  won't  brook  any  hanky 
panky  methodology  in  his  school,  and  Mills  has  his  hands  full 
>vith  an  armada  of  intramural  squabbles  and  heartaches. 

"The  Storv  of  Vickie" 

^U40t€44  IRoUh^  Q  O  plus 
Charming  Viennese  import  with  brilliant  new  star. 

Delightful  is  the  word  to  describe  this  Viennese  import  (with 
English  dubbing)  about  the  romance  of  the  young  Victoria 
and  Prince  Albert.  Buena  Vista  is  releasing  "The  Story  Of 
Vickie  ",  a  glow  ing  Technicolor  bit  of  w  himsy,  short  on  court 
protocol,  charmingly  long  on  tender  impudence,  sly  masquer- 

ades and  devilish  innocence.  It  should  be  a  hit  in  class  houses, 
and  word-of-mouth  will  help  it  down  the  line.  Strongest  ap- 

peal will  be  to  the  fern  trade.  As  presented  by  w  riter-producer- 
director  Ernst  Marischka,  it  is  chiefly  notable  for  marking  the 
cinematic  debut  on  these  shores  of  a  bewitching  Austrian  in- 

genue, Romy  Schneider.  In  exquisite  grace  and  bubbling  beauty, 
this  sweetheart  makes  the  exacting  role  of  the  young  Queen 
seem  effortless,  as  she  dreams  amidst  royal  tapestries,  winces 
under  the  bombastic  pomp  and  pressures  and  finally  kicks 
up  her  gilded  heels  for  a  fling  on  the  town.  While  the  original 
German  has  undergone  a  heavy  and  homespun  dubbing  into 
English,  this  is  merely  a  technical  misdemeanor;  the  film  is 
otherwise  in  fine  taste,  sumptuously  presented,  enormously  col- 

orful and  superbly  acted.  After  a  slow  start,  the  story  picks  up 
considerably  after  Miss  Schneider  romps  off  from  a  birthday 
party  at  which  suitable  suitors  await  presentation  to  a  meeting 
in  a  wavside  inn  with  a  young  man  who  happens  to  be  Prince 
Albert.  Both  suffer  under  the  illusion  that  each  is  someone  else, 
fall  entrancingh-  although  seemingly  hopelessly  in  love,  but  in 
the  end  happily  discover  their  true  status.  The  rest  is  legend. 
As  the  marriage-shy  prince,  Adrian  Hov  en  with  aristocratic  dash 
and  aplomb  makes  a  fine  foil  for  the  irridescent  Miss  Schneider. 

"Summer  Love" 

Su^KCdA  'RatcK(^  O  PLUS Mild  little  teenage  item  for  the  lower  slot  in  the  family 
house  market.  Rates  better  for  small  towns. 

Universal-International  has  lined  up  85  minutes  of  coke  time 
consisting  of  bongo  beats,  rock  n'  roll,  moonlight  swooning, 
camp  life  shenanigans,  crew  cut  capers  and  a  nicely-scrubbed 
retinue  of  slim  chicks  (the  girls)  and  real  dolls  (the  boys)  in 
this  teenage  charade  with  music.  All  the  personable  personages 
are  of  eighteen  or  so  and  they  engage  in  what  is,  for  all  the 
passionate  interest,  one  of  the  most  wholesome  encounters  with 
the  birds  and  bees  in  years,  while  the  dear  indulgent  parents 
sand  by  and  sigh  for  the  youth  gone  by.  It  is,  most  definitely, 
that  kind  of  picture  and  can  only  be  presumed  to  appeal  to  the 
young  set  and,  perhaps,  the  family  trade.  The  teenagers  might 
drool  over  John  Saxon  s  earnestly  shining  eyes,  Molly  Bee's 
wistful  little  voice  and  the  glossy  aura  of  themselves  as  pro- 

jected by  William  Raynor  and  Herbert  Margolis'  hayride-happy 
script  and  Charles  Haas'  tender-minded  direction.  Exhibitors 
might  best  handle  it  as  a  teenage  special  on  a  double  bill;  it 
looks  best  for  hinterland  houses.  The  tale  finds  Saxon  head  of 
a  five-man  combo  outfit  plugging  away  on  a  first  pro  date  at  a 
co-ed  summer  camp  and  complications  ensue  when  the  boys 
eventually  meet  the  girls.  In  the  end,  everything  turns  out  all 
right,  the  complications  disappear,  and  everyone  finds  their 
one  and  onlv  true  love. 

=ine  Ar«s  Films.  91  minutes.  John  Mills,  Cecil  Parker,  Jeremy  Spenser.  Produced 3y  Victor  Skutesky.  Directed  by  Cyril  Frankel. Universal-International.  85  minutes.  John  Saxon,  Molly  Be Grady.  Directed  by  Charles  Haas. Produced  by  Willi. 
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STUDY  OF  THE  TWO  SURVEYS 

(Continued  from  Page  9) 
number  of  drive-ins,  automobiles  and  improved  highways,  the 
farmer  can  go  to  the  movies  without  too  much  trouble,  just 
like  his  big  city  brother.  But  the  farmer  may  not  have  the 
degree  of  choice  the  big  city  man  has.  In  the  city,  there  are 
many  different  mo\ies  playing  at  one  time.  The  farmer  may 
actually  have  more  of  a  choice  at  his  television  set  than  at  the 
one  or  two  nearby  theatres. 

Frequent  moviegoing,  once  a  week  or  oftener,  is  the  habit 
of  15%  of  the  public,  accounting  for  62%  of  admissions,  says 
Opinion  Research.  Put  this  statistic  alongside  Sindlinger's  re- 

port that  in  the  last  six  months  of  1957  average  weekly  attend- 
ance was  down  13.5%  to  17.5%  below  last  year.  This  decline 

can  be  accounted  for  in  two  ways — either  a  massive  disinclina- 
tion to  attend  on  the  part  of  the  occasional  viewers  or  a  slight 

defection  by  the  frequents.  If  about  a  quarter  of  the  frequent 
moviegoers  turned  into  infrequents  during  the  last  six  months 
of  1957,  they  could  have  accounted  for  almost  all  of  the  drop 
in  attendance. 

Before  we  look  further  into  this  question,  let's  examine  an- 
other surprising  Opinion  Research  statistic.  The  June  survey 

found  that  20%  of  the  people  said  that  the  last  time  they  went 
to  the  movies  they  didn't  know  beforehand  what  was  playing. 
Sindlinger  says  that  in  the  last  quarter  of  1957  the  percentage 
of  people  who  thought  about  going  to  the  movies  but  didn't 
go  was  76.5%.  Please  note  that  between  the  people  who  went 
without  knowing  what  was  playing  and  those  who  thought 
about  it  but  decided  not  to  go,  96.5%  of  a  putative  audience 
might  be  accounted  for. 

It  is  reasonable  to  assume  that  most  of  the  20%  who  went 
to  the  movies  without  knowing  what  they  were  going  to  see 
would  be  in  the  category  of  frequent  moviegoers.  On  the  basis 
of  the  available  evidence,  it  would  also  seem  reasonable  to 
assume  that  most  of  these  were  in  the  youthful  age  brackets. 
WAIT  FOR  FILMS  ON  TV 

Opinion  Research  says  that  its  respondents  would  just  as 
soon  see  current  movies  on  pay  television  as  in  a  theatre.  In- 

deed, 4l%f.,  a  slight  edge,  voted  for  toll-TV  versus  40%  for  the 
theatre  and  19%  voicing  no  choice.  This  may  seem  to  be  a 
questionable  or  prejudiced  finding,  but  Sindlinger  last  Summer 
reported  that  "The  public  has  been  sold  on  the  idea  .  .  .  that 
all  movies  will  come  to  television — if  not  right  now  on  free 
TV,  pretty  soon  via  toll  TV.  " 

The  wait-and-see-it-later  philosophy  is  more  likely  to  be 
found  among  those  past  20  than  among  the  youngsters.  The 
desire  to  see  a  picture  while  it  is  still  "hot"  has  been  reflected 
in  the  success  of  saturation  bookings  of  pictures  starring  Pat 
Boone  and  other  teenage  favorites.  So  the  group  which  deserts 
the  theatre  and  waits  for  TV  movie  showings  is  likely  to  be 
the  older  group  of  infrequent  moviegoers. 

What  then  has  happened  to  the  mainstays  of  the  theatre 
business,  the  below-20  customers?  Look  at  some  of  the  popula- 

tion figures  and  you  may  have  part  of  the  answer.  It  is  esti- 
mated that  in  1957  less  Americans  attained  the  age  of  18 — one 

million  less  Americans,  as  a  matter  of  fact — than  in  1956.  Bear 
in  mind  that  the  U.S.  birth  rate  dipped  abruptly  during  World 
War  II;  as  a  result  there  are  less  12-year-olds  now,  for  example, 
than  there  were  a  year  or  two  years  ago.  Two  dips  in  the  birth 
rate  resulted  this  year  in  less  current  18-year-olds  and  less 
12-year-olds. 

This  is  only  a  very  temporary  situation.  It  cannot  be  used 
to  explain  any  protracted  slump  in  the  movie  attendance  of  any 
particular  age  bracket,  because  our  population  in  every  age 
bracket  is  generally  increasing.  But  it  is  important  to  note  that 
our  theatre  market  today  is  so  marginal  that  even  a  slight  shift 
of  population  in  a  key  segment  of  the  public  can  mean  crisis. 

The  hope  of  the  industry  has  been  that  the  youngsters  might 
lose  their  enthusiasm  for  television  movies  if  the  were  restricted 
to  a  diet  of  old  films  with  old  stars.  And  here's  the  rub. 

Both  Sindlinger  and  Opinion  Research  find  that  the  damage 
done  by  television  movies  is  tremendous.  Opinion  Research 
says  that  89  million  admissions  of  people  over  15  were  lost  in 
the  month  preceding  its  survey.  This  figure  represents  the  num- 

ber of  times  people  say  they  would  have  gone  to  the  movies 
if  they  hadn't  been  watching  television  (not  necessarily  watch- 

ing movies  on  television — just  any  TV  programs).  Sindlinger 
says  that  the  dollar  value  of  lost  admissions  because  of  TV  is 
potentially  $10,000,000  a  week.  Translating  this  into  average 
admission  prices  of  about  50  cents  or  about  20,000,000  admis- 

sions you  find  rather  close  agreement  with  the  Opinion  Re- 
search estimate. 

THREAT  OF  NEWER  FILMS 

Imagine  then  what  further  damage ght  be  done  if  the newer  stars,  who  are  the  big  names  today,  like  Rock  Hudson, 
were  to  be  seen  in  post- 1950  films  on  television!  This  would 
be  strongly  appealing  to  the  very  segment  of  the  frequent 
mo\'iegoing  audience  which  is  our  bread  and  butter  today.  This  Ji 
is  reason  enough  for  the  hue  and  cry  being  raised  on  this  issue.  ]| 

The  Opinion  Research  survey  for  the  Motion  Picture  Asso- 
ciation, whose  membership  does  not  include  exhibitors,  reports 

that  54%  of  the  comments  about  TV  movies  were  unfavorable. 
The  principal  criticism,  says  the  survey,  is  that  the  movies  are 
too  old.  If  television  has  hit  the  movie  business  this  hard  with 
pictures  more  than  half  the  audience  thinks  are  too  old,  imagine 
what  newer  pictures  can  and  will  do.  Sindlinger  points  this  up 
much  more  insistently  than  the  Opinion  Research  report. 
Weighing  the  money  received  by  the  companies  for  their  old 
films  on  television  against  the  losses  incurred  by  the  resultant 
drop  in  theatre  attendance,  Sindlinger  says  the  film  companies 
lost  $5,300,000  last  year. 

We  don't  propose  to  attack  or  defend  this  statistic.  It  is 
based  to  a  certain  extent  on  a  challengeable  thesis,  which  is  that 
every  bit  of  the  theatre  business  decline  was  due  to  movies  on 
television;  it  may  also  overlook  the  fact  that  previous  business 
slumps  had  made  it  necessary  for  various  companies  to  sell  or 
lease  TV  rights  in  order  to  stay  in  the  black  and  keep  on  mak- 

ing theatre  movies.  But — and  this  is  the  point  of  the  entire 
investigation — there  is  no  doubt  that  the  old  pictures  hurt  the 
new  picture  business.  Releasing  better  films  to  television  would 
mean  hurting  theatre  pictures  even  more. 

Pictures  on  television  are  like  used  cars.  You  can't  prevent 
people  from  watching  TV  movies  or  buying  used  cars;  but  you 
can  make  certain  that  the  TV  movies  or  the  used  cars  bear  one 

tag  and  the  new  products  bear  another.  It  isn't  too  late  to  stop the  distress  sale  of  our  new^  merchandise  to  TV;  it  will  be  too 
late  too  soon.  That  is  the  big  message  of  the  surveys,  the  lesson 
of  their  statistics  and  the  bitter  fruit  of  our  sour  apple  tree. 
Hamlet,  the  gloomy  prince  of  Denmark,  contemplating  the 
possibility  of  self  destruction,  could  be  aptly  paraphrased  today: 
"TV  or  not  TV,  that  is  the  question." 
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SJiewpomts 

Joe  Exhibitor  to  Jack  L  Warner 

EXCLUSIVE 

Exhibitors,  gravely  concerned 
with  the  threat  to  their  business, 
and  to  the  entire  industry,  in  the 
possibility  that  the  major  com- 

panies" libraries  of  post- 1948  fea- 
tures might  be  sold  to  television, 

can  take  encouragement  from  the 
appraisal  of  the  problem  by  Joseph 
R.  Vogel,  president  of  Loew  s,  Inc. 

In  a  frank  reply  to  a  direct  in- 
quiry made  by  the  Publisher  of 

Film  BULLETIN  about  his  com- 

pany's attitude  toward  future  sales 
of  features  to  TV,  Mr.  Vogel  said: 

"It  is  quite  obvious  that  feature 
films  on  TV  are  affecting  the  mo- 

tion picture  business  to  a  great  ex- 
tent. This,  of  course,  applies  to 

both  theatres  and  film  companies. 
Selling  something  that  is  being 
given  away  free  of  charge  is  prac- 

tically impossible,  and  for  that  rea- 
son only  unusual  films  attract  an 

audience.  While  no  decision  has 
been  made  about  the  future,  this 
situation  is  being  given  serious 

consideration." Mr.  Vogel,  it  seems,  clearly 
understands  the  problem.  We  have 
full  confidence  that  he  will  do 
e\erything  within  his  power  to 

protect  the  industry's  future. 

(Continued  from  Ptige 
some  industryites  have  commented  that 
publication  of  the  report  is  harmful  to 
the  public  standing  and  consumer  ac- 

ceptance of  the  motion  picture  theatre. 
We  beg  to  differ. 

It  is  high  time,  we  think,  that  the 
American  public  was  made  aware  of 
the  facts  of  the  case.  It  is  important 
that  people  know  they  must  keep  going 
to  the  motion  picture  if  they  want  the 
motion  picture  theatre  to  keep  going. 
If  the  Crowther  article  makes  people 
more  aware  of  the  existence  of  fine 
attractions  at  the  movie  theatre — as  we 
think  it  does — it  even  has  a  certain  im- 

mediate promotional  value. 
But  the  main  reason  for  regarding 

the  Sindlinger  report  as  news  worth 
printing  in  The  Times  is  that  the  story 
makes  a  point  to  the  consumer.  It  tells 
the  consumer  that  several  things  impor- 

tant to  him  are  happening.  One  is  that 
the  businesses  based  on  theatre  patron- 

age are  suffering  —  the  theatre  in  his 
community  may  have  to  close,  unless  he 
patronizes  it,  and  the  big  film  company 
in  which  he  is  apt  to  own  stock  isn't 
making  as  much  money  as  it  might  if 
it  did  not  sell  pictures  to  television. 

The  Times,  incidentally,  ran  a  story 
last  summer  telling  about  the  numerous 
communities  where  the  local  theatre 
had  closed,  and  about  the  efforts  these 
communities  found  it  necessary  to  make 
to  put  the  theatre  back  in  business.  The 
Times  publishes  these  stories  because 
they  are  news;  but  the  industry,  which 
should  know  the  facts  before  they  ap- 

pear in  a  general  newspaper,  always 
acts  surprised  w  hen  the  new  s  breaks. 
We  believe  that  when  the  public 

realizes  that  the  movies  it  sees  on  tele- 
vision are  imperiling  the  existence  of 

the  motion  picture  theatre,  the  ground- 
work will  have  been  laid  for  more 

audience  support  of  the  theatre  —  not 
because  of  any  altruistic  sense  of  fair 
play  on  the  part  of  the  viewers,  but 
simply  because  they  will  have  a  clearer 
understanding  of  the  industrial  suicide 
to  which  they  are  passively  privy.  With 
this  understanding,  they  will  be  more 
inclined  to  accept  a  decision,  if  it 
comes,  that  today's  films  will  not  be 
seen  at  all  on  television,  and  to  condi- 

tion themselves  to  the  view  that  the 
place  to  see  good  new  pictures  is  only 
the  theatre. 

To  the  Editor 
Film  BULLETIN 

Dear  Sir: 

I  would  appreciate  the  opportunity, 
if  I  may,  through  your  worthy  publi- 

cation, to  direct  some  remarks  to  Mr. 
Jack  L.  Warner. 

In  a  recent  statement  to  the  press, 
Mr.  Warner  laid  some  of  the  indus- 

try's problems  at  the  door  of  "publicity 
space-seekers",  implying  that  they  are 
responsible  for  lots  of  the  pessimism 
that's  rampant  through  our  business. 

I  don't  know  whether  he  intended 
to  accuse  a  man  like  Ed  Silverman,  the 

Chicago  exhibitor,  of  "undermining  " the  industry,  and  it  is  not  my  purpose 
here  to  defend  Mr.  Silverman's  widely 
published  statement  that  most  of  the 
film  studios  will  be  closed  down  before 
long.  Probably,  it  was  a  bad  piece  of 
public  relations. 

The  point  I  want  to  make  to  Jack 
Warner  is  that  pessimism  is  contagious, 
and  more  of  it  results  from  actions 
than  from  the  published  word.  This  is 
especially  true  in  a  volatile  business  like 
ours.  I  sincerely  believe  that  our  w  hole 
outlook  is  depressed  much  more  by  re- 

cent Warner  Bros,  company  policies 
than  by  anything  Ed  Silverman  or  any- 

one else  has  said  in  the  press. 

In  my  territory,  for  instance,  War- 
ners have  fired  their  field  exploitation 

man,  the  most  direct  contact  they  have 
to  exploit  their  pictures  to  the  public. 
I  understand  they  have  laid  off  many  of 
them  all  over  the  country.  This  is  one 
of  Warner's  contributions  to  pessimism 
in  our  business.  His  company  was  one 
of  the  first  to  sell  the  old  features  to 
TV,  and  for  a  ridiculously  low  price! 
And  look  what  those  old  features  are 
doing  to  our  boxoffice  grosses!  Jack 
Warner  is  one  of  the  strongest  advo- 

cates of  the  limited  picture  output 
school.  And  when  they  come  along 
with  something  important,  the  terms 
make  it  very  difficult  for  the  average 
exhibitor  to  make  a  buck. 

Anyone  who  deals  with  Warners, 
as  I  do,  knows  how  depressed  the  per- 

sonnel in  that  organization  is.  The  cut- 
ting dow  n  process  has  gone  pretty  deep 

and  there  is  not  very  much  enthusiasm 
among  the  Warner  people  I  encounter. 
That  part  of  the  problem  is  not  mine, 
it's  the  company's,  but  it  is  my  prob- 

lem, and  every  exhibitor's,  when  an  im- portant film  company  like  Warner 
Bros,  conducts  its  business  in  a  manner 
that  spreads  pessimism. 

Jack  Warner  has  the  right  to  operate 
his  business  as  he  sees  fit,  I  don't  deny that.  But  when  he  talks  about  those 
who  are  "undermining"  our  industry, 
he  ought  to  examine  the  mote  in  his own  eye. 

Sincerely  yours, 

JOE  EXHIBITOR 
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Ta  TELL  YDU  THE  TRUTH  ♦  by  W.  Robert  Mazzocco 

Don  Hartman  on  Eesire  and  Buddy  Adler 

The  word  from  the  four  winds  these  days  has  it  that  the  cel- 
luloid empire  is  at  long  last  unwinding  into  new  directions:  the 

independent  producer  has  suddenly  become  the  hot  mahatma 
and  the  adult  film  has  sloughed  off  its  old  cause  celebre  status, 
snugly  entrenched  as  it  is  nowadays  at  the  boxofiice. 

While  exhibitors  may  still  eye  the  proceedings  with  a  touch 
of  ambilvalence,  no  one  could  be  more  joyous  over  the  ""coup" 
than  a  veteran  Hollywood  entrepreneur  by  the  name  of  Don 
Hartman.  It  seems  Mr.  Hartman,  whose  crusty  career  spans  gag 
writing  on  the  Borscht  circuit  to  production  head  at  Paramount, 
has  recently  knocked  off  both  of  the  above  categories:  he  is  the 
recipient  of  a  three-picture  deal  with  his  alma  mater  and  is 
readying  for  release  the  first  film  version  of  Eugene  O'Neill's 
prize-winning  play,  "Desire  Under  The  Elms'",  surely  as  ma- ture a  bit  of  merchandise  as  you  can  get. 

And,  according  to  Mr.  Hartman,  it  was  an  arresting  experi- 
ence all  around.  "I  saw  it  in  1925,"  he  informed  us,  jerkily 

lighting  a  cigarette,  abstractly  smiling  into  the  past.  ""I  liked  ic 
then,  but  }ou  couldn't  touch  it  with  a  ten  foot  pole.  As  far  as the  screen  was  concerned,  it  was  declasse.  I  had  to  wait  until 
now  when  the  Johnston  office  matured,  when  the  mass  of  peo- 

ple grew  up  .  .  .  ̂ ^e  been  interested  in  psychology  for  many 
years,  maybe  because  I've  been  analysed  so  much;  maybe  it  was 
my  own  neurosis  telling  me  these  are  neurotic  times,  that 
'"Elms"  was  a  forerunner  of  today's  emotional  atmosphere.  All I  know,  it  was  now  or  never. 

I  signed  up  Sophia  Loren  for  the  servant  girl.  Only  this 
earthy  sexpot  could  do  it — marry  an  old  man  and  then  seduce 
his  son  to  get  the  land.  And  she  acts  in  this,  God  how  she  acts, 
along  with  Tony  Perkins  and  Burl  Ives  .  .  .  And  let  me  tell 
you,  everything  is  in  good  taste;  it  is,  after  all,  like  Greek 
tragedy,  at  bottom,  deadly  moral.  " 

Mr.  Hartman  stopped  short,  his  bland  eyes  narrowed  to  the 
'"bargain  sale  "  gaze.  "Look,"  he  continued,  "to  be  dirty  is  easv, 
to  shock  is  simple,  but  to  be  adult,  really  adult,  that's  difficult. 
I  believe  we'\  e  done  that  with  O'Neill." 
NO  HARTMAN  FILMS  TO  TV 

We  wondered  if  Hartman  had  any  nostalgia  for  his  recently 
vacated  post  as  Frank  Freeman's  right  hand  man;  still  more  for 
the  plush  payments  it  afforded.  But  our  musing  didn't  discon- 

cert him  in  the  least;  with  a  mocking  ""Life  Can  Be  Beautiful  " 
smile  he  pushed  aside  all  conference  table  protocol. 

"Why  did  I  quit,  huh?  ...  I  quit  because  I  could  see  I'd 
wind  up  vice  president  in  charge  of  nobody.  E^  erybod}'  was 
going  independent;  the  handwriting  was  on  eAcry  executi\e  s 
wall  .  .  .  Oh  sure,  creative  guys  like  Buddy  Adler  I  take  my  hat 
off  to.  He  doesn't  put  his  monicker  on  stuff  he  didn't  sit 
through,  but  he's  rare.  What  other  company  has  someone  like 
him?  ...  So  I  got  out  and  got  instead  a  three  picture  deal  with 
Paramount.  .  .  .  No!  As  far  as  I'm  concerned  no  film  of  mine 
will  be  sold  to  TV;  about  that  I'm  adamant.  If  Paramount 
wants  to  sell  they'll  have  to  buy  mc  out  first.  It's  the  same  with 
DeMille  and  Wallis,  you  know." At  the  mention  of  that  shibboleth  of  horror  from  the  antenna 

world,  we  felt  the  time  had  now  rolled  around  for  some  mo' 
mentous  whacks  over  the  changing  scene  both  in  the  sounc 
stages  and  the  home  offices,  an  explication  of  what  the  modern 
outlook  was  all  about  and  whether  there  was,  to  be  quite  frank 
still  gold  in  them  thar  Hollywood  hills.  So  we  pressed  Harti 
man  for  a  few  elder  statesman  jottings  and  watched  him  flu> 
and  fume  like  a  bear  at  bay,  finally  saying: 

"You  can  take  it  or  leave  it,  but  if  there's  one  thing  I'm  surt 
of,  it's  this:  Give  the  public  yesterday's  pictures  today  and  the} 
won't  come  back  tomorrow.  We're  in  show  business,  not  a 
goddam  commodity  grinder;  you  can't  mass  produce  films  the 
way  they  do  at  Ford,  changing  only  the  color  and  dashboard 
each  year.  Whether  you  like  it  or  not,  you  gotta  realize  we're in  an  art  form  and  the  essence  of  art  is  high  competition  .  .  . 

Why,  you  can't  get  into  the  good  films  and  why?  Because  nor 
one  is  like  the  other,  they're  all  different,  all  off-beat,  "Sayon- 
ara',  'Kwai',  "Peyton' — not  a  lousy  formula  in  the  whole  bunch. 
It's  come  to  this:  Do  a  good  show  or  get  the  hell  out  .  .  .  Stop 
making  cheap  films  and  I  don't  only  mean  inexpensive  ones;  a 
multi-million  dollar  soap  opera  is  a  cheap  film. 
CALL  FOR  QUALITY,  NOT  QUANTITY 

"Look,  ten  years  ago  they  were  saying  the  industry  is  dead.  I 
said  it  was  just  growing  up.  How  can  you  call  any  art  that's 
only  fifty,  fifty-five  years  a  dying  one?  ...  So  I  said  that  some- 

day one  film  alone  would  gross  a  hundred  million;  I  said  it 
would  probably  be  ""Ten  Commandments"  which  at  that  time 
was  still  in  the  planning  stages.  But  was  I  wrong?  By  the  time 
it  runs  its  course  it  damn  near  will  take  in  that  much  ...  So 
this  hue  and  cry  about  not  making  a  full  backlog  of  films — 
who  needs  em?  Let  each  company  produce  four  or  five  hits  a 
vear  and  concentrate  on  putting  their  all  behind  quality  not 
quantity.  After  all,  what  difference  does  it  make  if  one  film 
takes  in  twenty  million  or  twenty  films  take  in  a  million  each? 
You  still  wind  up  with  the  same  profit.  " 

But,  we  countered,  can  seventeen  thousand  theatres  be  sup 

ported  by  so  few  films;  wouldn't  such  a  policy  play  havoc  with exhibitors? 

"Well,  "  answered  Mr.  Hartman,  ""the  pattern  of  distribution 
exhibition  or  whatever  you  want  to  call  it,  has  to  change  like 
e\  erything  else.  The  market  has  already  shrunk  and  it's  gonna 
shrink  still  more  until  we  can  all  adjust  and  stabilize  it." 
When  we  commented  on  the  "lameness"  and  ""sameness  "  of 

his  reply,  Hartman  laughed  sluggishly. 

"Listen,  don't  you  put  me  down  as  an  arty  bastard  or  some- 
thing, that  I  don't  give  a  damn  about  other  pepole's  money.  1 

don't  want  the  exhibitors  mad  at  me,  you  trade  paper  guys  are 
always  trying  to  work  up  steam  .  .  .  Let  Goldwyn  say  it,  I 
didn't  say  it  .  .  .  You  know  Sam's  the  best,  you  need  a  sense  of 
humor  to  survive  in  this  set  up  and  Sam's  got  it.  Remember 
how  he  used  to  do  it  when  reporters  asked  him  about  the  trend 
of  the  times?  Well,  whatever  picture  he  had  just  made,  wh\ 
that  was  the  way  films  were  going  .  .  .  Yes,  Sam  was  a  helluva 

quotable  gu)  .  " And  we  had  to  agree  about  that,  at  least. 



MERCHANDISING  X 

ire  We  Reaching  the  Public? 

Exhibitors  Urged  To  Go-Gel-'Em Increasing  stress  is  being  placed  by  experi- 
ted  movie  showmen  on  methods  for  reaching 

ig  the  audience  that  is  not  readily  a\ailable 
>day  to  the  accepted  promotional  de\  ices.  Mil- 
ons  of  people  who  were  once  captive  trailer 

viewers  in  the  theatres  or 
regular  readers  of  the 
amusement  pages  in  the 
newspapers  must  now  be 
sought  out  by  different 
avenues  of  promotion. 

^m^^^^  "We  cannot  sit  by  and I^^^^^H  wait  for  them  to  come 
f\^^^^k  i'l'^'  theatres  these 
^^^^H  days  to  see  our  trailers, ^l^m  effective  as  they  are,  or 

EINFELD  our  lobby  posters,"  says 
Iharles  Einfeld,  20th  Century-Fox  vice  presi- 
ent  in  charge  of  advertising,  publicity  and  ex- 
loitation.  "We  must  reestablish  direct  lines  of 
ommunication  with  our  potential  audience." Einfeld  is  a  vocal  and  active  leader  of  that 
rowing  school  of  showmen  who  firmly  advo- 
ate  an  aggressive,  fresh  promotional  approach 
IS  a  solution  to  the  present  attendance  slump. 
The  familiar  (in  recent  years)  tools  of  show- 
nanship  have  become  shopworn,  obsolete,  they 
ontend,  and  urge  both  new  techniques  and  a 
eturn  to  some  of  the  discarded  methods  of 
rect  communication  w  ith  the  "lost  audience  ' 

hat  is  staying  at  home  to  watch  TV,  or  has  di- 
erted  to  other  forms  of  recreational  activ  ity. 
Among  the  new  approaches  being  adopted 

nore  extensively  by  2()th  Century- Fox  and 
thers  who  think  as  Einfeld  does  is  the  switch 
if  some  film  advertising  from  the  amusement 
sages  of  the  newspapers  to  other  pages  where 
he  ads  w  ill  be  seen  by  those  w  ho  are  not  turn- 

ing to  the  theatre  section.  A  w  ider  use  of  radio 
is  also  recommended  and  is  being  employed  by 
Einfeld  to  promote  20th's  releases. 
He  earnestly  urges  theatremen  to  return  to 

the  use  of  such  tried-and-true  promotional  tools 
as  door-to-door  distribution  of  circulars,  direct 
mail,  window  cards,  posting  of  lithos,  street 
trucks  and  the  personal  phone  call  from  the 
management.    There  is  no  denying  that  these 

Ramsey  Joins  Metro 

As  Studio  Ad  Manager 
Clark  Ramsey  has 

been  named  to  the 
newly-created  post  of 
studio  advertising 
manager  for  Metro- 
Goldwyn  -  Mayer.  He 
will  work  under  the 
superv  ision  of  How  ard 
Strickling,  recently 
appointed  director  of 
advertising,  publicity 
and  exploitation.  Ramsey  was  formerly  ex- 

ecutive assistant  to  David  A.  Lipton  Uni- 
versal vice  president  in  charge  of  advertising 

and   public  relations. 

"old  fashioned"  methods  of  carrying  the  adver- 
tising message  outside  to  the  public  have  gone 

by  the  board  in  the  vast  majority  of  situations. 
Occasionally,  one  hears  of  the  exhibitor  who  still 
uses  the  direct-to-the-consumer  approach,  and 
it  comes  as  no  surprise  that  it  still  gets  results. 

Recently,  Film  BULLETIN  received  a  letter 
from  veteran  showman  Cowan  Oldham,  presi- 

dent of  the  Cumberland  Amusement  Co.,  of 
Tennessee,  who  reported  that  the  cashier  of  one 
of  his  theatres  last  Fall  phoned  twenty  formerly 
regular  patrons  to  tell  them  about  "An  Affair 
To  Remember",  which  was  playing  the  house. 
"Most  of  them  came",  Mr.  Oldham  wrote,  "and 
thanked  her  (the  cashier)  for  letting  them  know 
about  such  a  good  show."  This  isolated  case 
only  pinpoints  the  positive — that  tickets  can 
still  be  sold  by  the  go-out-and-get-'em  approach. 

RFDA  and  Columbia  Pitch 

For  the  Student  Audience 

The  very  important  student  audience  is  com- 
ing in  for  very  special  attention  from  two  com- 

panies with  appropriate  current  releases. 
Rank  Film  Distributors  is  backing  the  re- 

release  of  "Henry  V"  at  New  York's  Odeon 
Theatre,  where  it  opens  this  week  for  a  five- 
week's  engagement,  with  a  promotion  directed 
to  some  2500  schools  within  a  75-mile  range  of 
the  Big  Town. 
Two  hundred  and  fifty  thousand  discount 

coupons  have  been  mailed  to  the  educational 
institutions,  public  and  parochial,  along  with 
special  kits  of  materials,  25,000  special  posters 
for  classroom  and  billboard  display,  and  5,000 
2-color  parchment  posters  for  college  and  uni- 

versity use.  Special  discount  tickets  are  being 
offered  for  groups  of  25  or  more,  and  school- 
to-theatre  transportation  is  available. 

For  "River  Kwai",  Columbia  has  set  ten  spe- 
cial morning  (10:15)  shows  at  the  RKO  Palace 

between  March  5  and  April  26.  A  special  price 
of  90c  per  ticket  is  offered  on  a  minimum  order 
of  20  tickets,  with  one  teacher  or  group  leader 
admitted  free  with  each  order.  Additional  morn- 

ing shows  will  be  scheduled  to  meet  the 
demand. 

[More  SHOWMEN  on  Page  19] 

Call  for  Witnesses 

Boosts  'Witness'  W-O-M A  slick  promotion  to  develop  word-of- 
iiiouth  support  for  "Witness  for  the 
Prosecution"  paid  off  handsomely  for L^nited  Artists  boxofficers  in  the  New 
York  area,  and  is  being  extended  to  other 

^  

Roger  Leuis.  looks  over  some  of the  "M" ilness"  applications  being 
emptied  from  a  bulging  mail  sack 
by    ad    manager   Joseph  Gould. 

cities.  Off-the-amusement-page  display  ads 
inviting  newspaper  readers  to  write  in 
for  tickets  to  a  special  preview  of  thriller 
were  carried  in  The  Times  &  Daily  Sews. 

This  stunt  is  part  of  the  overall  UA 
drive  to  reach  moviegoers  who  are  not 
reading  amusement  pages.  Because  "Wit- ness" has  a  natural  lure  for  the  adult 
audience,  but  requires  a  special  pitch  to 
the  younger  element,  L^A  ad  chief  Roger 
H.  Lew  is  is  stressing  the  teenager  appeal. 

Supplementing  Columbia's  TV  spot  campaign  for  the 
N.  Y.  Capitol  Theatre  debut  of  "Bonjour  Tristesse", WRCA-TV  plugged  the  Otto  Preminger  production 
on   Its  Times   Square  electric  sign  for  two  weeks. 
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Make  it  a  must  —  Attend  the 

3rd  Annual 

U  T  O  O 

CONVENTION 

BILTMORE  HOTEL  —  OKLAHOMA  CITY 

March  5th,  6th 

on 

CONVENTIONAL 

CABLE 

DRIVE-IN 

THEATRES 

REGISTRATIONS— MEN  $17.50    LADIES  $12.50    COMBINATION  $25.00 

Includes  all  business  sessions  and  entertainment 

Phone  FOREST  5-7904  —  WIRE  —  WRITE 

E.  R.  "RED"  SLOCUM 

UNITED  THEATRE  OWNERS  of  OKLAHOMA 

P.O.  BOX  1342    —    706  W.  GRAND    —    OKLAHOMA  CITY 
SPONSORS  RECREATIONAL  AREA 
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Some  20  Naval  Air  Reserve  groups  around 
♦  he  nation  will  sponsor  "South  Pacific" regional  premieres  to  benefit  a  new  football 
stadium  at  Annapolis.  Blueprinting  the  de- 

buts are  (I  to  r):  Magna  president  George 
P.  Skouras,  director  Josh  Logan,  Rear  Ad- miral Howard  Caldwell,  producer  Oscar 
Hammerstein  II,  Captain  J.  H.  Newell. 

Title  role  star  of  "Marjorie  M  orn  ingsta  r," Natalie  Wood,  chats  with  (I  to  r)  Warner 
v.p.  Robert  S.  Taplinger,  hubby  Robert  Wag- ner, producer  Milton  Sperling  and  director 
Irving  Rapper  at  cocktail  party  in  N.  Y.  dis- 

playing jewelrv  and  clothing  featured  in 
WB-Harper's  Bazaar  promotion  tie-up. 

German  Import  Romy  Schneider  (sec- ond from  left)  plugging  her  Buena 
Vista  release,  "The  Story  of  Vickie," visit  with  Helen  Hayes  in  her  back- 

stage dressing  room  after  a  Broadway 
performance.  With  them  are  Magda 
Schneider,  the  actress'  mother,  and 
Miss  Hayes'  son,  James  MacArthur, 
star  of  BV's  "Light  of  the  Forest". 

R.  J.  Bob  O'Donnell,  who makes  Texas  showmanship 
perk  held  a  special  screen- 

ing in  Dallas  of  "Farewell to  Arms"  for  Industry  and 
press  representatives.  L to  R:  Mark  Sheridan,  Fox 
Southwestern  district  man- 

ager; H.  Roussell,  Hous- 
ton columnist;  O'Donnell; 

Bill  Williams,  20th's  Dal- las branch  manager. 

Mouseketeers  Dc 
Tracy  (left)  and  Annette Funlcello  arrive  In  Boston 
to  kick-off  a  4-week  New 
cnqland  tour  for  the  450- theatre  saturation  drive 
of  "Snow  White  and  the 
Seven  Dwarfs."  Drum- beating  with  them  are 
Mickey  Mouse  Club  em- cee Jimmy  Dodd  and 
Mouseketeer  Tommy  Cole. 

United  Artists'  "The  Quiet American"  was  showcased 
at  a  gala  benefit  pre- 

miere in  the  nation's  capi- 
tal. Top:  producer-direc- 
tor Joseph  L.  Mankie- wlci  (center)  meets  with 

D.  C.  newsmen  Turner  B. 
Shelton  (left)  of  the  U. 
S.  Information  Agency 
and  Jay  Carmody  of  the 
Washington  Star.  Center: 
UA  president  Arthur  B. Krim  (left)  with  Supreme 
Court  Justice  William  J. Brennan  and  his  wife. 
Bottom:  Manklewici  hud- 

dles with  UA  national  di- 
rector of  advertising,  pub- 

licity and  exploitation 
Roger  H.  Lewis  (left) 
and  producer's  represent- ative, David  Weshner. 

Goldstein  to  Captain  UA 
Promotional  Drives  in  N.Y. 

Harry  Goldstein  has 
been  appointed  Coordin- ator of  N.  Y.  Campaigns 
for  United  Artists  by  vice 
president  Max  E.  Young- steia  He  will  work  on 
the  promotion  of  UA  re- leases in  the  metropolitan 
area.  First  films  to  be 
handled  by  Goldstein  will 
be  "The  Quiet  American" and  "Witness  For  The 

Prosecution." 
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"American"  Isn't  So  "Quiet"; 
Provocative  Tlieme  &  Violence 

United  Artists  has  packed  selling  dynamite  into  the  promo- 
tional campaign  for  "The  Quiet  American,"  Joseph  L.  Mankie- 

wicz'  dramatic  production  of  Graham  Greene's  best-seller  about 
war,  intrigue  and  idealism  in  flaming  Indo-China.  Although 
the  basic  elements  of  the  film  will  appeal  to  the  class  audience. 
Max  E.  Youngstein's  UA  boxofficers  have  provided  exhibitors 
with  a  well-stocked  arsenal  of  promotional  ideas  and  tools 
keyed  to  the  action  theme.  All  the  hard-selling  ingredients  of 
violence,  romance  and  mystery,  blended  skillfully  into  the  mak- 

ing of  the  film,  have  been  injected  into  the  advertising-exploi- 
tation campaign. 

Because  this  is  a  film  of  intellectual  stature,  the  class  theatre 
operator  has  plenty  to  work  with.  The  fame  of  the  Green  novel 
and  the  controversial  aspects  of  same  can  surely  be  capitalized 
by  these  exhibitors  to  stimulate  their  public's  interest.  And  our 
reviewer  has  reported  (Jan.  20  issue)  that  "The  Quiet  Ameri- 

can" has  those  elements  that  discriminating  audiences  appre- 
ciate: skillful  direction,  fine  performances,  stirring  drama. 

For  the  showmanship-wise  theatreman  in  other  than  the 
class  situation,  the  pressbook  is  crowded  with  a  wide  variety 

of  ads  that  sell  action  and  exploitation  stunts.  An  "invisibk 
ink  "  card  (dip  it  in  water  and  the  message  comes  up),  trading 
cards,  a  street  ballyhoo  and  several  tie-ins  are  among  the  ex< 
ploitation  ideas  recommended. 

The  players  offer  additional  selling  power.  Audie  Murphj 
has  a  large  following,  especially  among  action  fans,  whih 
Englishman  Michael  Redgrave,  the  famous  French  star,  Claudi 
Dauphin,  and  a  striking  Italian  newcomer,  Girogia  Moll,  givi 
the  cast  a  truly  international  flavor. 

BANTAM  BOOKS  TIE-IN 
With  the  Graham  Greene  ni)\el  being  th 

source  of  "The  Quiet  American",  a  book  tie-i 
%\as  inevitable,  and  the  tie-in  set  by  United  Ai 
tists  and  Bantam  Books  to  sell  the  film  via  th 
paperback  edition  is  a  natural.  Bantam  is  su[- 
plying  book  rack  cards  spotlighting  a  "Reat the-Book-See-the-Movie"  slogan  to  some  100,()(i soft  co\er  outlets.  Other  Bantam  books  i 
carry  full-page  ads  plugging  the  movie.  Exhib 
tors  might  provide  stills  for  display  in  boo 
outlets,  print  book  marks  for  free  distributioi 
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ADS  AND  ART 

Every  dynamic  element  of  this  explosi\  e  adventure  picture  is 
iduded  in  the  newspaper  advertising.  Most  of  the  ads  (see 
elow)  feature  line  art  of  either  the  principals,  exciting  scenes 
r  both,  and  a  unique  lettering  style  is  designed  to  gi^  e  the  feel 
f  the  film's  Oriental  background.  Every  ad  highlights  action, 

,iolence,  suspense — all  of  which  are  calculated  to  excite  the 
I  lost  placid  moviegoer.  Three  small  teaser  ads  (low  er  left)  and 
large  follow-up  display  ad  (second  from  left)  all  employ  the 

'  rovocative  catch-line  "".  .  .  But  Who  Gives  A  Thinker's  Dam.-'". 
I  everal  attention-grabbing  line  art  stills  have  also  been  pro- 
,  ided  by  L'Admen,  one  of  which  is  illustrated  at  the  top  of  this 
iolumn.    Each  piece  of  advertising  and  art  is  chock-full  of 
j  roven,  tested  sales  elements,  all  designed  to  give  maximum 
elling  power  to  Joseph  L.  Mankiew  icz'  "The  Quiet  American '. 

THE  STORY 

Four-time  Academy  Award  winner  Joseph  L.  Mankiewicz 
went  to  the  actual  location  to  film  Graham  Greene's  interesting 
tale  of  violent  war  and  romance  in  Indo-China.  Idealistic 
American  political  scientist  Audie  Murphy  arrives  in  Saigon  to 
help  the  native  find  freedom  from  both  Colonialism  and  Com- 

munism. He  meets  up  with  Michael  Redgrave,  a  cynical  English 

journalist,  and  although  he  saves  Redgrave's  life  when  the  two 
are  ambushed  behind  fighting  lines,  the  reporter  looks  upon 
him  as  a  helpless  blunderer.  Murphy  falls  in  love  with  Giorgia 
Moll,  a  "Vietnamese  maiden,  who  is  Redgraves  mistress.  She  re- 

turns his  love.  To  win  back  Miss  Moll,  Redgrave  tells  her  he 
will  divorce  his  wife,  marry  her.  When  she  learns  that  the 
journalist  has  misled  her,  Miss  Moll  runs  off  with  Murphy. 
Vowing  to  get  even  with  Murphy,  Redgrave  agrees  to  turn  the 
American  over  to  the  Commies,  who  believes  that  he  is  respon- 

sible for  setting  off  a  string  of  time  bombs  in  a  teeming  Saigon 
square,  killing  and  injuring  scores  of  civilians.  The  plot  suc- 

ceeds, Murphy's  body  is  found  floating  in  the  river.  Claude Dauphin,  a  French  Surete  inspector,  questions  Redgrave,  finds 
the  truth.  In  the  end.  Dauphin  points  out  to  Redgrave  that  he 
w  as  duped  by  the  Commies.  Redgrave  attempts  to  win  back  the 
love  of  Miss  Moll,  who  will  now  have  nothing  to  do  with  him. 
Rejected  and  friendless,  he  is  left  alone  to  face  an  uncertain 
future  as  a  broken  man. 

..ItorttnlJu"™  MUSIS 

Three  caught 

in  the  shadow-world of  the  seething 

Orient... and  now 
one  of  them 

carried  the  other 

back  from  hell- so  that  the  Saigon 

goddess  could  take 
her  choice! 

^     THIS  IS  n  OPItHT  FtW  EKES 

i  jostPUiiiM' 

iV  prodoct,on  of 111 

■  '  lismLiiiiait! 
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ALBERT  SINDLINXiFR,  the  researcher,  in 
a  report  (sec  dcliiils  ilscuhtic  this  issue)  on 
the  peril  to  the  motion  picture  indiisir\  from 
feature  fdms-on-telex  ision,  predicted  "a  death 
blow  to  theatres  and  to  production"  if  post- 1948  features  are  made  a\ailable  to  TV. 
Highlijjhts  of  the  TOA-sponsored  study,  sup- 

posed to  be  confidential,  were  leaked  by 
Bosle\  Oowtiier,  motion  picture  editor  of 
the  Self  York  linns  in  a  front  pane  article 
last  week.  Major  tindinys  rexealed  in  the 
Sindlinger  sur\ey:  I)  top  quality-  films  on 
tele\ision  caused  a  se\en  million  drop  in 
a\erage  weekly  attendance  durinj;  the  last 
quarter  of  1957.  2)  some  $>(),()()(),()()()  in  net 
theatre  grosses  were  lost  in  this  quarter  be- 

cause of  the  attendance  decline.  Among  the 
first  to  disagree  with  the  Sindlinger  conclu- 

sions was  \eteran  producer  Samuel  Goldw\n. 
"I  take  a  completely  opposite  \iew  of  the 
situation,"  he  declared.  "I  say  the  more good  pictures  the  public  sees  on  television 
the  better  it  is  for  the  entertainment  industry 
as  a  whole."  Goldwyn  expressed  the  view- that  the  major  studios  w  ill  turn  more  to  the 
financing  of  independent  production.  He 
forecast  a  fifty  percent  cut  in  the  volume  of 
Hollywood  production  with  a  jear.  He  pre- 

dicted that  many  of  the  film  companies  will 
sell  their  post  '48  features  to  TV  because they  will  need  the  funds  to  carry  them 
through  this  transitional  period. 

<0 

ROME  EXHIBITORS  shuttered  their  houses 
recently  as  a  protest  against  "excessive  tax 
burdens".  The  action  underlined  the  serious- 

ness the  sharp  attendance  dip  as  a  result  of 
the  increased  competition  from  television. 
Similar  action  was  taken  last  year  in  Naples. 

o 
JACK  L.  WARNER  took  the  occasion  of  an 
upbeat  product  announcement  to  lash  out 
at  "publicits  space-seekers"  for  undermining 
the  industry.  "These  people  who  shout  about e\ery  weakness,  v\hile  keeping  silent  about 
all  the  strong  points  in  our  industry  are  not 
entitled  to  speak  for  it,"  he  declared.  "With 
one-sided  statements  they  are  looking  to  steal 
for  themselves  the  spotlight  which  is  focused 
on  our  industry  .  .  ."  Warner  \(>iced  the 
opinion  that  responsible  leaders  of  the  indus- 

try are  keeping  pace  with  the  changing  times 
and  that  all  segments  of  the  industry  can 
KM)k  forward  to  the  future  with  confidence. 

WARNER 
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20th  Century-Fox  general  sales  manager  Alex Harrison  chats  with  southern  division  manager 
Harry  Ballance  at  a  sales  conference  in  Atlanta. 
ALEX  HARRISON  will  be  honored  on  the 
occasion  of  his  second  anniversary  as  20th 
Century-Fox  general  sales  manager  by  a  four 
week's  sales  dri\e  to  be  held  March  2-29. 
Exhibitors  throughout  the  country  are  pledg- 

ing unstinting  support  of  the  testimonial  for 
the  popular  distribution  executi\e  and  his 
company,  which  has  been  lauded  for  its  ef- 

forts to  aid  exhibition  in  these  trying  times. 
During  his  recent  sales  tour,  Harrison  hit  the 
release  of  feature  films  to  tele\  ision  as  harm- 

ful to  the  industry.  He  also  ad\()cated  a  more 
flexible,  realistic  admissions  price  policy. 

0 
RONALD  REAGAN  told  the  House  Ways 
and  Means  Committee  that  high  income 
taxes  are  cutting  down  motion  picture  pro- 

duction in  the  L^nited  States,  dri\ing  it 
aborad.  He  asked  for  a  sharp  reduction  in 
the  surtax  plus  a  change  in  the  Re\enue  Act 
to  permit  individuals  to  their  earnings  over 
a  period  of  years.  Reagan  pointed  out  that 
a  star's  productive  life  is  somewhat  limited and  that  high  tax  rates  tend  to  reduce  overall 
production  by  severely  limiting  the  available 
profits  to  those  who  provide  risk  capital. 
Because  of  this  some  100  fewer  pictures  are 
produced  in  the  United  States  than  were  pro- 

duced ten  years  ago,  he  said. 
0 

ABRAM  F.  MYERS  declared  that  "every  day 
the  prospects  for  a  united  business-building 
plan  in  time  to  help  the  theatres  this  winter 
become  dimmer."  In  a  bulletin  to  Allied 
members,  Myers  emphasized  "the  need  for 
self-help  by  theatre  men."  Business-building will  be  a  main  topic  on  the  agenda  for 
Allied's  board  meeting  v\hich  vsill  be  held in  Louisville  on  February  9  and  10,  he  said. 
"It  is  Allied's  idea  to  make  February  9-14 
Self-Help  Week  for  exhibitors." o 
REV.  THURSTON  N.  DAVIS,  editor  of  the 
Catholic  weekly,  Aiiwricii.  called  upon  non- 
Catholics  to  end  their  rift  with  the  Legion 
of  Decency,  meanwhile  admitting  that  Cath- 

olics "ha\e  not  properly  supported  the 
Legion.  "A  progressive  debasement  of  public morals  in  the  entertainment  and  the  ad\er- 
tising  world  "  needs  to  be  combatted,  he  said. 
The  clergvman  admitted  that  "there  has been  grown  up  a  certain  rigid  and  frigid 
relationship  between  a  relatively  large  and 
vocal  group  of  non-Catholics  and  the  Cath- 

olic Legion  of  Decency."  He  cited  "the  con- 

fusing and  scandalizing  difference  of  opinion 
among  churchmen"  on  "Baby  Doll"  as  an 
example  of  "the  smouldering  hostility"  to- ward the  Catholic  censorship  group.  The 
Legion  is  extending  its  surveillance  o\er  the 
moral  quality  of  television  shows. 

o 
LEONARD  H.  GOLDENSON  told  the 
House  Interstate  and  Foreign  Commerce 
Committee  at  its  toll-television  hearings  that 
even  a  trial  basis  for  pay-TV  could  prove 
fatal  to  free  television.  The  American  Broad- 

casting-Paramount Theatres  president  made 
these  salient  poins:  1)  Pay-television  will 
only  charge  the  public  for  what  it  now  re- 

ceives free.  2)  Free-TV  programs  will  move 
to  pay-TV  if  subscription-television  is  ap- 

proved. 3)  Low  and  middle  income  groups 
will  be  hardest  hit  hy  the  loss  of  free-tele- 

vision. 4)  The  FCC  should  not  encourage 
subscription-TV^  without  letting  Congress make  its  w  ill  known.  Siding  with  Goldenson 
^^as  Trueman  Rembusch,  co-chairman  of  the 
Joint  Committee  on  Toll  TV,  who  told  the 
congressional  group:  "Pay-TV  takes  some- thing away  from  the  public  when  it  uses  free 
air  waves.  That  something  is  the  free  tele- 

vision programs  that  are  very  important  to 
the  set  owner  .  .  .  The  question  is  whether 
the  use  of  the  free  airwaves  will  be  appro- 

priated by  a  group  of  patent-holders  in  order 
that  they  mav'  coerce  the  television  set  owner 
into  buying,  leasing  or  renting  one  of  their 
Pays  slot  machines.  "  On  the  other  side  of 
the  fence,  Tom  O'Neill,  president  of  RKO Teleradio  Pictures,  declared  his  company 
wanted  to  see  pay-TV  over  the  airwaves  and 
not  ̂   ia  cables.  "Any  further  delay,"  O'Neill 
said,  "might  cripple  toll-TV's  chances  of 
winning  programs  from  wire  and  would  re- 

sult in  the  eventual  monopoly"  of  both  pay- TV  and  free-TV  by  the  wired  system.  The 
boxoffice  for  motion  pictures  "has  slipped 
perceptibly  in  recent  years  .  .  .  subscription 
television  will  give  the  motion  picture  in- 

dustry access  to  the  American  public  in  a 
new,  streamlined  way,"  he  predicted.  Also 
testifying  at  the  hearings  were  NBC  presi- dent Da^id  Sarnoff  and  CBS  chief  Frank 
Stanton.  Sarnoff  urged  the  enactment  of 
legislation  to  outlav\  toll-television  because 
pay-TV  and  free-TV  could  not  co-exist.  He 
also  urged  the  banning  of  tests  while  the 
legislation  is  being  considered  by  Congress. 

GOLDENSON 
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I  I MER  C.  RHODEN  reported  net  income 
li.r  National  Theatres  of  S65,4()l  for  the 
i|u.irter  ended  last  December  24.  This  com- 
p.ircd  to  S572,913  for  the  corresponding  pe- 

riod in  1956.  Major  reason  for  the  reduction 
111  earnings,  Rhoden  said,  was  a  decrease  in 
.ittcndance.  He  indicated  that  current  theatre 
grosses  are  increasing,  because  of  the  sizable 
number  of  important  films  released  since 
Xmas. 

0 
IRAXK  H.  RICKETSON,  JR.,  National 
Theatres'  general  manager  of  theatre  opera- 

tions, cited  fact  and  figure  to  convince  pro- 
ducers of  the  importance  of  balanced  sched- 

uling of  releases.  Using  NT  records  o\er  a 
10-year  period  to  prove  his  point,  Ricketson 
destroyed  the  contention  that  a  picture 
should  be  released  during  the  Xmas  season 
in  order  to  become  a  top  grosser.  "With  the 
exception  of  'Anastasia',"  he  said,  "it  is  nec- essary to  go  back  ten  years  to  find  another 
piaure  which  was  released  in  December  and 
finished  up  in  the  annual  top  grossers." 

o 
JOSEPH  R.  VOGEL  announced  an  impres- 

sive forty-picture  production  lineup  for  1958, 
headed  by  the  remake  of  "Ben  Hur "  in 
Metro's  Camera  65  process.  At  least  twehe of  the  scheduled  properties  will  go  before 
the  cameras  in  the  next  four  months.  As  for 
Loew's  financial  position,  president  Vogel  in- dicated that  the  company  is  now  operating  in 
the  black,  although  it  had  a  net  loss  in  fiscal 
1957  (the  period  ended  last  August  31)  of 
5455,131  on  gross  income  of  SI 54,320,404. 
Because  of  changes  in  accounting  procedures, 
he  did  not  give  comparative  figures  on  oper- 

ations for  fiscal  1956.  Backing  up  Vogel, 
Robert  H.  O'Brien,  \  ice  president  and  treas- 

urer, predicted  that  Loew's  w  ill  wind  up  in 
the  black  for  fiscal  1958.  In  the  '5^  period, 
the  company  sustained  losses  of  S", "84, 000 
in  its  production  and  distribution  operations. 
All  other  divisions  of  the  company — theatres, 
TV,  radio,  records  and  music — operated  at 
a  profit. 

0 
S.  H.  FABIAN,  Stanley  Warner  president, 
signed  a  new  production-distribution-exhibi- 

tion agreement  with  Milo  Sutliff,  president 
of  Cinerama  Productions,  and  Hazard  E. 
Reeves,  president  of  Cinerama,  Inc.  A  joint 
statement  issued  by  the  trio  declared:  "While 

Cinerama  has  been  a  spectacular  audience 
success,  with  re\olutionar\  and  beneficial 
elfects  upon  the  whole  motion  picture  indus- 
tr\,  the  agreement  just  made  ensures  greater 
Cinerama  progress  for  the  future.  "  The  new 
agreement,  they  said,  will  achieve  "amity 
and  unity  on  outstanding  problems." 

0 
JAMES  H.  NICHOLSON  predicted  a  total 
of  25, ()()()  hard-top  and  dri\e-in  motion  pic- 

ture theatres  in  the  I  nited  States  b\  1970. 
"Theatres  will  be  built  as  long  as  there  is 
an  increasing  market  for  theatrical  motion 
pictures,"  the  American  International  presi- dent told  the  annu.il  conv  eiiiloii  of  the  Te.xas 
Dri\  e-In  Theatre  ()'.\  tiers.  As  suburhaiii/a- 
tion  increases,  more  tlri\e-iiis  will  he  built. 
It  is  not  unlikeK  th.it  e\etitu.ill\  (  of  mo- 

tion picture  theatres  will  be  of  that  type," he  said. 
o 

KENNETH  N.  HARGREAVES,  president  of 
Rank  Film  Distributors  of  America,  declared 
that  his  organization  is  kicking-otf  a  con- 

centrated dri\e  to  garner  a  bigger  slice  of 
the  dri\e-in  theatre  business.  "In  1958,  we 
will  intensify  our  operations  with  outdoor 
theatremen  by  releasing  a  larger  number  of 
commercial  and  exploitable  product  in  color 
and  VistaVision,"  he  told  the  company's  sec- 

ond sales  convention  in  New  '^'ork.  Com- 
menting that  "Pursuit  of  the  Graf  Spee"  was the  first  Rank  release  to  be  accepted  in  the 

L'.  S.  as  a  top  quality  film,  Hargeaxes  pre- 
dicted that  bookings  on  "product  scheduled 

for  distribution  during  the  coming  months ', 
w  ill  surpass  the  "Spee"  record. 

O 
HARRY  COHN,  president  of  Columbia  Pic- 

tures, re\ealed  that  his  compan>  is  follow- 
ing other  major  film  companies  into  the 

record  business.  In  a  joint  announcement 
with  Lou  Chudd,  president  of  Imperial  Rec- 

ords, Cohn  reported  that  Columbia  will 
acquire  the  disc  firm  and  its  subsidiary  com- 

panies for  S5,()0(),000.  Chudd  will  head  the 
new  music  recording  and  publishing  divi- 

sion, which  w  ill  be  integrated  into  Columbia 
operations.  In  1957,  Imperial  sold  some 
510,000,000  dollars  worth  of  records. 

O 
HERBERT  J.  ̂ 'ATES  was  warned  by  the Screen  Actors  Guild  and  the  Writers  Guild 
of  .America  that  it  will  withhold  the  services 
of  i:s  members  from  Republic  as  a  result  of 
the  company's  recent  release  of  post- 19-48 films  to  NBC  for  TV  showings.  According 
to  the  film  guilds.  Republic  is  in  violation 
of  its  contract  by  failure  to  negotiate  extra- 
payment  agreements  for  actors  and  authors. 
Yates,  they  claim,  made  a  "gentlemen's 
agreement"  to  negotiate  shortly  before  he entered  into  the  deal  w  ith  NBC. 

Top  Rank  executives  preside 
opening  confab  of  an- nual sales  convention.  L  to 

r:  treasurer  Leslie  Roberts, 
ad  chief  Geoffrey  Martin, 
president  Kenneth  N.  Hor- 
greo.es,  general  soles  man- ager Irvin  Sochin  and  Gor- don Craddock,  assistant 

sales  manager. 

HEADLINERS... 

Loew's  president  JOSEPH  R.  VOGEL  will address  the  banquet  of  the  1958  National 
Allied  Drive-In  Convention  in  Louisville  .  .  . 
Banker  SERGE  SEMENENKO  disposed  of 
80,000  shares  of  his  Warner  stock  .  .  .  MIKE 
SIMON'S,  former  Metro  sales  promotion 
tojipei  joins  I  ilni.uk  Trailers  as  advcrtising- 
puhluiiN  in.in.i-er  .  .  .  Rl'SS  BROWN  takes the  .iiUcriisinL;  piihlic  it\  directorship  of  Na- tioii.ii  Tlu.itres  (  iiiLiiiiracle  division  .  .  . 
JA(  K  M.  W  \KM  K  elected  a  vice  president 
of  W  arner.  Ik  s  |.\(  K  L's  son  .  .  .  SATL GOTTLIl  H  IS  new  prew  of  the  .\.  Film 
Bo.ircl  of  Trade  .  .  .  (.lOKCI  I'.  .SK(  )1  K.\S, 
president  of  .Magn.i  "Fhe.itres.  annoiiiues  the 
premiere  of  "South  {'.uitK  '  .it  .\.  ̂ '.'s  Cri- terion Theatre  in  March  .  .  .  MILT  ^  OUNG, 
Coluiiihi.i  exploiteer  in  I  astern.  Pa.,  became 
a  grandacUK  last  week  when  daughter  MRS. 
PATTY  GOLDENT'^'  gave  birth  to  a  bov .  .  .  MILTON  PL  ATT  has  been  promoted 
to  assistant  to  the  sales  manager,  it  was  an- 

nounced by  CARL  PEPPERCORN,  vice  pres- 
ident in  charge  of  sales  for  Continental  Dis- tributing .  .  .  Stanley  Warner  declared  a 

25c  per  share  dividend  .  .  .  Researcher  AL 
SINDLINGI  K  to  address  the  Allied  Drive- 
In  Convention  .  .  .  JOHN  J.  OLEARY 
named  San  Francisco  branch  manager  of  20th 
Century-Fox  .  .  .  MICHAEL  REDSTONE re-elected  chief  barker  of  the  Variety  Club 
of  New  England  .  .  .  Financier  PERRY  N. 
SELHEIMER  to  wage  a  proxy  fight  against 
Cinerama  Productions  management  .  .  . 
HENRY  GREENBERGER  reelected  prexy  of 
Cleveland  Motion  Picture  Exhibitors  Asso- 

ciation .  .  .  L.  DOUGLAS  NETTER,  JR. 
joins  Samuel  Goldvwn  Productions  as  assis- tant to  president  JANiES  A.  MULVEY  .  .  . 
MORRIS  STEIN  resigns  as  eastern  division 
manager  of  Famous  Pla\ers  Canadian  C]orp. 
.  .  .  Paramount  vice  president  LOUIS  PHIL- 

LIPS elected  president  of  the  New  '^  ork Universitv  Law  School  Alumni  Association 
.  .  .  AB-PT  vice  president  EDWARD  L. 
HYMAN  hitting  the  road  again  to  sell  or- 

derly release  plans  .  .  .  DAVID  KIMMEL- MAN  to  head  a  newh  established  Rank  Film 
Distributors  office  in  Philadelphia,  the  15th 
branch  in  this  countr\-  .  .  .  Metro  publicist 
NORM  LEVINSOxN  shifted  from  Jackson- 

ville to  Dallas  .  .  .  Milwaukee  circuit  oper- 
ator JACK  ESKIN  selling  the  last  of  his theatre  holdinus,  mov  inu  to  Florida  .  .  . 

WALT  DISNEY'  is  establishing  a  new  disc label,  \'ista  Records  .  .  .  Inde  producer 
ROGER  CORMAN  calling  for  motion  pic- ture representation  at  the  Brussells  Worlds Fair  .  .  .  FRANK  W  VLKFR,  board  chairman 
of  Comerford  Theatres,  out  of  hospital  .  .  . 
WILLIAM  DE\  ANE^  named  MGM  mid- 
western  district  manauer  (succeeding  BL'R- 
TUS  BISHOP,  JR.,  transferred  to  the  N.  Y. 
home  office  as  assistant  general  sales  man- 

ager .  .  .  LEONARD  GOLDENSON  elected 
to  board  of  directors  of  WJ'estern  Union  .  .  . 
HENR^-  L.  NATHANSON  exits  as  presi- dent of  M-G-M  Pictures  of  Canada  .  .  .  IRA 
MEINHARDT  installed  as  chief  barker  of 
N.  Y.  \'ariet\  Tent  No.  35  .  .  .  Continental 
Distributing's  "Gervaise"  i'vvarded  fifth  an- nual Joseph  Burstvn  .Award  as  the  best  for- 

eign lancuage  import  of  195"  .  .  .  FRANK MANTZKE,  president  Northwest  Theatres, 
elected  president  Home  Theatres  Corp., 
Brainerd,  Minn.  .  .  .  TO.A  Drive-In  Conven- 

tion set  for  March  26-2^,  Mark  Hopkins Hotel,  San  Francisco  .  .  .  Mavor  RICHARD DALEY  to  look  into  the  plight  of  Chicauo 
exhibitors  with  the  appointment  of  a  "citi- zens comnmiet  .  .  .  MARTIN  POLL  ex- 

panding his  Gold  Medal  Studios  .  .  . CHARLES  F.  BALDW  IN,  manager  of  the 
Mediterranean  area  for  MPF.A  succeeds  the 
late  FA^■ETTE  W  .  ALLPORT  in  the  organi- 
zation  s  London  office  .  .  .  GEORGE  WELT- NER,  Paramount  vice  president,  to  start 
month-long  .Asian  tour  on  February  7  .  .  . 
BYRON  SHAPIRO  named  Columbia  branch 
manager,  Minneapolis.  He  succeeds  his 
father-in-law,  HY  CHAPMAN  .  .  .  Colum- 

bia to  release  35  features  for  February  -August. 
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THIS  IS  YOUR  PRODUCT 

All  The  Vital  Details  on  Cvurrent  &)  Coming  Features 
(Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

October 
AFFAIR  IN  HAVANA  John  Casavetes,  Raymond  Eurr, Sara  Shane.  A  Dudley  Production.  Difector  Laslo Benedek.  Drama.  >oung  American  composer  becomes involved  with  the  wife  of  a  wealthy  Cuban  tycoon  who is  a  heTpless  paralytic.   80  min. 
LOOKING  FOR  DANGER  Hunti  Hall,  Stanley  Clements. Producer-director  Richard  Heermance.  Melodrama. Bowery  Boys  booby-trap  holdup  man.  6\  min. 
TALL  STRANGER,  THE  CinemaScope,  Color.  Joel  Mc- Crea  Virginia  Mayo.  Producer  Walter  Mirisch.  Direc- tor Thomas  Carr.  Western.  Cowboy  helps  apen  Colo- rado to  setlers.    81  min.  12/9. 

November 
HONG  KONG  INCIDENT  Jack  Kelly,  May  Wynn.  Pro- ducer J.  Raymond  Friegen.  Director  Paul  F.  Heard. Drama.  East-West  romance  with  Hong  Kong  as  back- ground. 8!  min. 
HUNCHBACK  OF  NOTRE  DAME,  THE  CinemaScope, Color.  Gina  Lollobrigida,  Anthony  <?uinn.  A  Pans 
Production.  Director  Jean  Delannoy.  Drama.  Hunch- back falls  in  love  with  beautiful  gypsy  girl.  103  min. 11/14. 
SABU  AND  THE  MAGIC  RING  Deluxe  Color.  Sabu, Daria  Massey,  Robert  Shafto.  Producer  Maurica  Dike. Director  George  Blair.  Adventure.  Stable  boy  finds magic  ring.  65  min. 

December 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli.  Helen Remy.  Producer  William  Pizor.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  Uth  Century  Rome  by  Spanish hordes.  80  min. 
UP  IN  SMOKE  Hunti  Hall.  Producer  Richard  Heer- mance. Director  William  Beardine.  Comedy.  Bowery 
Boys  become  involved  in  horse  race  betting.    42  min. 

January 
BLONDE  BLACKMAILER  Richard  Arlen.  Producer Charles  Deane.  Melodrama.  Convicted  wrongly,  man finds  real  murderer. 
MAN  FROM  GOD'S  COUNTRY  CinemaScope,  Color, George  Montgomery,  Randy  Stuart,  Susan  Cummings. Producer  Scott  R.  Dunlap.  Director  Paul  Landres. 
Western.  Believed  to  be  agent  for  railroad,  hero  be- comes a  marked  man.  82  min. 
RAWHIDE  TRAIL,  THE  Rex  Reason,  Nancy  Gates.  Pro- ducer Earle  Lyon.  Director  Robert  Gordon.  Western. Two  men  are  falsely  accused  of  leading  wagon  train Into  an  Indian  ambush. 

February 
BEAST  OF  BUDAPEST  Michael  Mills,  Greta  Thyssen, 
Violet  Rensing.  Producer  Archie  Mayo.  Director  Har- mon Jones.  Drama  of  freedom  fighters  in  Budapest. 
COLE  YOUNGER,  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  Lovejoy.  Producer  Ben  Schwalb.  Director 
R  G.  Springsteen.  Western.  Rebellion  against  carpet- bag rule  in  Texas. 
IN  THE  MONEY  Hunti  Hall.  Producer  Richard  Heer- mance. Director  William  Beaudine.  Comedy.  Interna- national  smugglers  make  Hall  fall  guy  in  robbery. 

March 
DATELINE  TOKYO  Michi  Kobi,  Richard  Long.  Producer Norman  Herman. 
MACABRE  William  Prince,  Jacqueline  Scott.  Producer- director  William  Castle.  Melodrama.  Doctor  murders t*  gain  fortune. 

Coming 
BULLWHIP  CinemaScope,  DeLuxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Brody  Production. Crooked  cowboy  turns  honest. 
CRY  BABY  KILLER,  TME  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.    German    scientist    creates    horrible  monster. 

OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericson.  Produced  Lindsley  Parsons.  Direotor  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 

SEVEN  GUNS  TO  MESA  Lola  Albright,  Charles  Quin- liven.  Producer  William  F.  Broidy.  Director  Edward Dein.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 
TUCSON   CinemaScope,    DeLuxe   Color.    Mark  Stevens, Forrest  Tucker,  Producer  W.  D.  Coates.  Western.  Two brothers  are  on  opposing  sides  of  the  law. 
WAR  OF  THE  SATELLITES  Susan  Cabot,   Dick  Miller. Producer  Roger  Corman. 

AMERICAN   INTN'L  PICTURES 

September AMAZING  COLOSSAL  MAN,  THE  Glenn  Langan, 
Cathy  Downs,  William  Hudson.  Producer-Director  Bert I.  Gordon.  Horror.  Out-size  man  runs  amok.  81 min.  11/14. 
CAT  GIRL,  THE  Barbara  Shelley,  Robert  Ayres,  Kay Callard.  Producer  Lou  Rusoff.  Director  William  Shaugn- essy.  Horror.  69  min. 

October 
MOTORCYCLE  GANG  Steve  Terrell,  John  Ashley. Frank  Gorshin.  Producer  Alex  Gordon.  Director  Edward L.  Cahn.  Melodrama.  78  min. 
SORORITY  GIRLS  Susan  Cabot,  Dick  Miller,  Barboura Morris.  Producer-Director  Roger  Corman.  Melodrama. 60  min. 

November 
BLOOD  OF  DRACULA  Sandra  Harrison,  Louise  Lewis. Gail  Gonley.  Producer  Herman  Cohen.  Director  Herbert L.  Strock.  Horror. 
I  WAS  A  TEENAGE  FRANKENSTEIN  Whit  Bissell,  Phyl- lis Coates,  Robert  Burton.  Producer  Herman  Cohen. Director  Herbert  L.  Strock.  Horror. 

December 

January 

ASTOUNDING  SHE  MONSTER,  THE  Robert  Clarke, Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror.  60  min. 
VIKING  WOMEN  &  SEA  SERPENT  Abby  Dalton,  Susan Caot,  Brad  Jackson.  Producer-director  Roger  Corman. February 

FANTASTIC  PUPPETT  PEOPLE,  THE  John  Agar,  John Hoyt.     Producer-director    Bert    I.    Gordon.  Science- 
SUICIDE  BATTALION  Michael  Connors,  John  Ashley, Russ  Bender.  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama. March 
GIRL  FROM  5,000  A.D.  Joyce  Holden,  John  Stratten. 

COLUMBIA 

October 
DOMINO  KID  Rory  Calhoun,  Kristine  Miller.  Producers Rory  Calhoun  and  Victor  M.  Orsatti.  Director  Ray Nazzaro.  Western.  73  min.  Civil  War  hero  returns seeking  vengeance  on  outlaws  who  killed  his  father. 74  min. 
HOW  TO  MURDER  A  RICH  UNCLE  Charles  Coburn, Nigel  Patrick,  Wendy  Hiller.  A  Warwick  Production. Director  Nigel  Patrick.  Comedy.  English  family  plots to  murder  rich  American  uncle. 
PAPA.  MAMA,  THE  MAID  AND  I  Robert  Lamoureux, 
Gaby  Morlay,  Nicole_  Courcal.  Director  Jean-Paul  Le Chanois.  ComedN family.  94  min.  9/ 
STORY  OF  ESTHER  COSTELLO  Joan  Crawford, Rossano  Brazzi,  Heather  Sears.  John  and  James  Woolf producers.  Director  David  Miller.  Drama.  Unscrupulous people  exploit  blind  girl  for  profit.  103  min.  9/30. 
TIJUANA  STORY,  THE  Rodolfo  Acosta,  James  Darren, Robert  McOueeney.  Producer  Sam  Katiman.  Director Leslie  Kardos.  Drama.  Editor  wages  fight  against  vice lords  in  community. 

November 
ESCAPE  FROM  SAN  QUENTIN  Johnny  Desmond,  Merry Anders.  Melodrama.  Escape  of  three  prisoners  from 
S.  0.    81  min. OPERATION  MAD  BALL  Jack  Lemmon,  Kathryn  Grant, 
Mickey  Rooney.  Producer  Jed  Harris.  Director  Rich- ard Quine.  Comedy.  Private  faces  court-martial  while involved  in  a  romance.    105  min. 

PAL  JOEY  Technicolor.  Frank  Sinatra,  Rita  Haywort Kim  Novak.  Producer  Fred  Kohlman.  Director  Georci Sidney.  Musical.  Filmlzation  of  the  Rodgers  and  Ha Broadway  hit.    Ill  min.  9/16. 
TORERO  Documentary  starring  Luis  Procuna.  75  min. Disney.  Director  Robert  Stevenson.  Drama. 

December 
BRIDGE  OVER  THE  RIVER  KWAI.  THE  William  Holde Alec  Guinness,  Jack  Hawkins.  Producer  Sam  Spieqi Director  David  Lean.  Drama.  British  soldiers  held 
prison  camp.  161  min.  11/25. 
HARD  MAN.  THE  Guy  Madison,  Valerie  French,  Lor Green.  Producers  Wallace  MacDonald  and  Helen  a: worth.  Director  George  Sherman.  Western.  Dep out  to  prove  he  is  not  a  killer.  79  min.  12/9. 
PARADISE  LAGOON  Technicolor.  Kenneth  More.  Die Cilento,  Cecil  Parker.  Producer  Ian  Dalrymple.  Dir tor  Lewis  Gilbert.  Drama.  The  story  of  a  fame 
butler  in  the  I900's.  94  min.  1/6. January 

DECISION    AT    SUNDOWN    Randolph    Scott.  Vale French,   Karen   Steele.   Producer  Harry  Joe  Brown. rector.    Budd  Boetticher.    Western.   Climax  of  a  3-ve hunt  for  the  man  who  stole  his  wife. 
LONG  HAUL,  THE  Victor  Mature,   Diana   Dors,  Pe Reynolds.     Producer     Maxwell     Setton.     Director  K Hughes.    Melodrama.    Truck  driver  becomes  ensnar with  English  underworld.    88  min.  12/9. 
RETURN  TO  WARBOW  Technicolor.    Phil  Carey.  Ca erine  McLeod.   67  min. February 

BITTER  VICTORY  CinemaScope,  Technicolor.  Rich. Burton,  Curd  Jurgens,  Raymond  Pellegrin.  Produ' Paul  Graetz.  Director  Nick  Ray.  Drama.  97  min. 
BONJOUR  TRISTESSE  CinemaScope,  Color.  Da 
Niven,  Deborah  Kerr,  Jean  Seberg.  Producer-direc Otto  Preminger.  Drama.  Filmization  of  Francoise 
gan  novel.  94  min.  1/20. COWBOY  Glenn  Ford,  Jack  Lemmon,  Anna  KasI Western.  Free-spending  cowboy  helps  friend  s. cattle. 
GOING  STEADY  Molly  Bee,  Alan  Reed,  Jr.,  Produ Sam  Katzman.  Director  Fred  Sears.  Comedy.  H school  senior  surprise  parents,  get  married  secrc 
79  min. HOW  TO  MURDER  A  RICH  UNCLE  CinemaSco Charles  Coburn,  Nigel  Patrick.  Comedy.  80  min. 
WORLD  WAS  HIS  JURY,  THB  Edmond  O  Bri.n,  M< Freeman,  Karin  Booth.  Prodicer  Sam  Katzman.  Direc Fred  F.  Sears.  Melodrama.  Captain  of  ocean  liner charged  with  mass  nnurder.  82  min.  1/20. Coming 

FORTUNE  IS  A  WOMAN  Jack  Hawkins,  Arlene  D Dennis  Price.  Producers  Frank  Launder  and  Sid Gilliat.    Director  Sidney  GilHat. 
GIDEON  OF  SCOTLAND  YARD  Jack  Hawkins.  Dia Foster.  Producer-director  John  Ford. 
GODDESS,  THE  Kim  Stanley,   Lloyd  Bridges.  Produ; Milton  Perlman.    Director  John  Cromwell. 
HAUNTED,  THE  Dana  Andrews.  Producer  Hal  E.  CI- ter.  Director  Jacques  Tourner. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Kf Kenneth  Haight.  Producers  Irving  Allen  and  A.  ■ Brocolli.  Director  John  Gilling. 
KEY,    THE   William    Holden,    Sophia    Loren.  Prodi.- Carl  Forman.    Director  Carol  Reed. 
NIGHT  OF  THE  DEMON  Dana  Andrews.    Producer  I E.  Chester.    Director  Jacques  Tourneur. 
TANK    FORCE    Victor    Mature,    Leo    Genn.  Prodir Phil  Samuel.    Director  Terence  Young. 
OTHER   LIFE   OF   LYNN   STUART,   THE   Betsy  Pair Jack  Lord.    Producer  Bryan  Foy.  Director  Lewis  Se  . 
RESCUE   AT   SEA   Gary    Merrill,    Nancy   Davis,  Ir; Hervey.    Producer  Sam  Katzman.    Director  Fred  Se  ■ 
RETURN  TO  WARBOW  Color.    Phil  Carey,  William  • lie,  Catherine  McLeod.    Producer  Wallace  MacDon  . Director  Ray  Nazzaro. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Corey,  V 
Rose  Lee,  Harry  Townes.  A  Irown-Fellows  Product  ■ Director  Gerd  Oswald. 
7TH  VOYAGE  OF  SINBAD,  THE  Kerwin  Matfk<  , Kathryn  Grant.  Producer  Charles  Schneer.  Dire  ' Nathan  Juran. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  CL 
Producers  Frank   Launder-Sidney  Gilliat.  Director  I- ney  Gilliat.   Drama.    Story  of  an  arsonist.   95  min. 
SNORKEL,  THE  Peter  Van  Eyck,  Betta  St.  John,  i- ducer  Michael  Oarreras.    Director  Guy  Green. 
SUICIDE  MISSION  Leif  Larson,  Michael  Aldridqe.  • Larsen.     A    North    Seas    Film    Production.  Dire'' Michael    Forlong.     Adventure.      Norwegian    fisher  » smash  German  blockade  in  World  War  II.    70  min 
THIS  BITTER  EARTH  Silvana  Mangano,  Richard  Cc. 
Anthony  Perkins.    Producer  Di»o  De  Laurentiis.    D  '■ tor  Rene  Clement.    Drama.    Family  fights  to  keep  li- 
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October 
3THERS  IN  LAW  IContinentdl  I  Ian  Cdrmlchel.  Rich- AMenborough.  Jill  Adami.  Producer-director,  the Itinq  Bios.  Comedy.  Adventures  of  a  young  lawyer. 
fcOLIER  THAN  THE  MALE  IContinentall  Jean  Gabin, tiele  Delorme.  Director  Julien  Duvtvier.  Melodrama. .  duplicity  of  a  seemingly  shy  and  Innocent  girl ds  to  homicide. 
UR  CAGS  FULL  ITrans-LuKi  Jean  Gabin,  Bourvil. innetfe  Batti.  A  Franco  London  Production.  Director lude  Autant-Lara.    French   Black   Market  Drama.  84 
tTUOUS  SCOUNDREL.  THE  IZenith  Amusement 
erprises!  Michel  Simon.  Producer-Director  Sacha itry     A   comedy   of   irony   which    pokes    a  satirical ger   into   the    pretensions   of    Parisian    high  society. 

November 
MAN  ESCAPED   (Continental   Distributing)  Francois errier,  Charles  Leclalnche,  Maurice  Beerblock.  Pro- 

':ers  Jean  Thullier  and  Alain  Poire.  Director  Robert ,!SSon.    Drama.    Young  French  lieutenant  plans  daring ape   from    German    concentration    camp.     94  min. 14. 
llD  GOD  CREATED  WOMAN  IKingsley  International  I 
I  gitte  Bardot,  Curd  Jurgens.  Producer-director  Roger dim.  Drama.  Story  of  a  woman  of  easy  virtue.  MO ,1.  10/28. 
AIN  FROM  PLANET  AROUS.  THE  I  Howco-Marquette Howco    International    releasel    John    Agar,  Joyce adows,  Robert  Fuller.  Producer  Jacques  Marquette, ector  Jerry  Juran.  Science-Fiction. 
EASE,    MR.   BALZAC    IDCAI    Daniel    Gelin,  Briqette 
-dot.  Producer  Raymond  Eger.  Director  Marc  Alleg- Comedy.  Young  daughter  writes  scandalous  novel. 
iDAN   (DCAI   Technicolor.    A  Toho  Production.  Hor- Story  of  a   super-sonic   creature   no   weapon  can stroy. 
ENAGE  BAD  GIRL  IDCAI  Sylvia  Syms.  Anna  Neagle. xJucer-Director  Herbert  Wilcox.  Juvenile  Delin- »nt$.  Melodrama. 
EN  AGE  MONSTER  IHewco  International  I  Anne 
'ynne,  Charles  Courtney.  Producer-director  Jacques rqgette.  Horror.  Cosmic  rayi  turn  teenager  into ry  monster. 

December 
kST  A  DARK  SHADOW  IDCAI  Dirk  Bogarde,  Mar- cet  Lockwood,  Kay  Walih.  Producer-director  Lewis Ibert    Melodrama.  A  man-about-town  murders  ladies their  wealth.    80  min.  12/8. 
RVAISE  IContinentall   Eastman  Color.  Maria  Schell, incoli  Perrer.  Director  Rene  Clement.  Drama.  Based a  famous  novel  by  Emile  Zola.  Drama.  Hi  min '9. 
S  GREAT  TO  BE  YOUNG  (Fine  Arts)  Technicolor, hn  Mills.  Cecil  Parker,  Jeremy  Spenser.  Musical, spoof  of  the  British  public  school  tradition. 
.0  YELLER  (Walt  Disney  Productions)  Dorothy  Mc- ire,  Fess  Parker,  Chuck  Connors.  Producer  Walt iney.  Director  Robert  Stevenson.  Western.  Tale  of  a y  and  his  dog.  83  min.  I  1/25. 
IDET  (Kingsley-lnternationall  Henrik  Malberg,  Preben rdorff  Rye.   Director  Carl  Dreyer.  Drama, bert  Parrish.  Western. 
.KEN  AFFAIR,  THE  IDCA)  David  Niven.  Genevieve ge,  RonalH  Squire.  Producer  Fred  Feldkamp.  Direc- Roy  Kslllno.  English  Comedy.  94  min. 

January 
SSOURI  TRAVELER.  THE  (Buena  Vestal  Technicolor, 
indon  DeWilde.  Fess  Parker.  A  C.  V.  Whitney  Pro- ction.  Story  about  an  orphan  in  a  small  town  dur- 
I  the  I900's.  104  min.  1/20. 
«  WITHOUT  PITY  (Astor)  Michael  Redgrave  Ann id.  Peter  Cushing.  Director  Joseph  Losey.  Melo- >ma.  Chronic  alcohotic  saves  long-neglected  son m  murder  charge.   88  min  12/9 
)  February 3Ry  OF  VICKIE.  THE  (Buena  Vista)  Technicolor. ^  my  Schneider,  Adrian  Hoven.  Producer-director 1st  Marischka.  Drama.  The  romance  of  England's toria  I. 

Coming 
TIME  TO  KILL  (Producers  Associated  Pictures  Co.  I 1  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat 1.  Director  Oliver  Drake. 
T  OF  THE  TRUMPET.  THE  IC.  Santiago  Film  Organi- lon  Prod.)   John  Agar,   Richard  Arlen,   Bill  Phipps. ,iducer  Harry  Smith.  Director  Eddie  Romero. 
lEAM  MACHINE.  THE    (Amalgamated   Prods.  1  Rod meron    Marty  Murphy,  Peter  filing.  Producers  Rich- Gordon   and   Charles   Vetter,   Jr.   Director  Mont- lery  Tully. 

*p"OSS  THE  STREET.  THE  lUMPOl  Brigltte dot,  Raymond  Pellegrin,  Roger  Pigaut.  Producer ■ques  Gauthier.  Director  Georges  Lacombe.  Drama, i-rench  husband  and  wife  try  to  live  without  normal 
't''  76  m"n'  *  •'^'^  ̂   near-fatal  accl- 
ST  CONTINENT  IIFE)  CIn.maScop.,  Ferranicoler. .dueer^^irector  Leonardo  Bonii.  An  eicurtlon  into  the di  of  toraeo  «nd  the  M<yUy<n  Archet>*lago.  Enq- 1  commentiry.  8i  min. 
AfOLITAN  CAJ. OUSEL  IIFEI  ILu«  Film,  Rom.l  Path.- 

iV.L     f?i  Technicolor.    Sophia    Lortn.  Leonid* N-l!"  '*'"':»of  Ettor.  Giannini.  Musical.  Tii*  history [Naples  traced  from  l«00  to  data  in  sonq  and  danca. 

METRO-GOLDWYN-MAYER 

September 
ACTIOIJ  OF  THE  TIGER  CInemaScope,  Eastman  Color. Van  Johnson.  Martine  Carol,  GusKavo  Rocco.  A  Clar- idge  Production.  Director  Terence  Young.  Drama.  Beau- tiful girl  seeks  help  of  contraband  runner  to  rescue brother  from  Communists.  94  min. 
HIRED  GUN.  THE  CInemaScope.  Gil  McCord,  Ellen Beldon,  Kell  Beldon.  Producers  Rory  Calhoun  and  Vic- tor M    Orsatti.    Director  Ray  Naiiaro.    Western.  44 min.  9/16. 
HOUSE  OF  NUMBERS  CInemaScope.  Jack  Palance, Barbara  Lang.  Producer  Charles  Schnee.  Director Russell  House.  Melodrama.  Law-abiding  citizen  at- tempts to  engineer  San  Quentln  escape  for  his  brother. 92  min.  7/8. 
LES  GIRLS  CInemaScope,  MetroColor.  Gene  Kelly, MItil  Gaynor,  Kay  Kendall.  Producer  Sol  C,  Slegel. Director  George  Cukor  Musical,  Dancing  troupe  tour- ing Europe.  1 14  min.  9/30. 

October 
INVISIBLE  BOY,  THE  Richard  Eyer.  Philip  Abbott. Diane  Brewster.  Producer  Nicholas  Nayfack.  Director 
Herman  Hoffman.  Science-fiction.  Sequel  to  "Forbid- den Planet".    90  min. 
UNTIL  THEY  SAIL  CInmeaScope.  Jer-n  Simmons,  Joan Fontaine,  Paul  Newman.  Producer  Charles  Schnee.  Di- rector Robert  Wise.  Drama.  James  A.  MIchener  story U.S.  troops  in  New  Zealand  during  World  War  I. 95  min.  10/14. 

November 
JAILHOUSE  ROCK  Elvis  Presley,  Judy  Tyler.  Producer Pandro  Berman.  Director  Richard  Thorpe.  Musical- 
drama.  Youth's  singing  talent  is  fostered  in  prison. 94  min.  10/14. 

December 
DON'T  GO  NEAR  THE  WATER  CInemaScope,  Metro- Color.  Glenn  Ford,  Gla  Scala,  Keenan  Wynn.  Producer Lawrence     Welngarten.     Director     Charles  Wafter 

January 

RAINTREE  COUNTY  MetroColor.  MGM  Camera  45. 
Etixabath  Taylor,  Montgomery  Clift.  Producer  David Lawis.  Director  Edward  Dytntrylia.  Drama.  Life  in  Indi- 

ana during  the  middle  I880's.    187  min.  1/4. 
SADDLE  THE  WIND  Robert  Taylor,  John  Cassavetes, Julie  London.  Producer  Armand  Deutsch.  Director Robert  Parrish. 
SAFECRACKER.  THE  Ray  Milland,  Barry  Jones.  Pro- ducer. David  E.  Rose.  Director  Ray  Milland.  Melo- drama.   Safecracker  become hero.  94 

February 
ALL  AT  SEA  Alec  Guinness,  Irene  Brown.  Producer Michael  Balcon.  Director  Charles  Freud.  Comedy. Story  of  a  seasick  sailor.    87  min. 
BROTHERS  KARAMAZOV,  THE  MetroColor.  Yul  Bryn- ner,   Maria   Schell,  Claire   Bloom.   Producer   Pandro  S. Berman.  Director  Richard  Brooks.  Drama.  Based  on famous  novel  by  Dostoyevsky. 
I  ACCUSE  Jose  Ferrer,  Viveca  Lindfors,  Leo  Genn. Producer  Sam  Zimbalist.  Director  Jose  Ferrer.  Drama. French  officer  unjustly  accused  of  treason. 

naScope.    Dan  Daily, 

March 
SEVEN  HILLS  OF  ROME  LeCloud  Productions.  Mario Lama.  Marisa  AHasio.  Producer  Lester  Welch.  Director Roy  Rowland.  Musical.  Tenor  makes  good  In  Itjiy. 107  min.  1/20. Coming 

GIGI  CInemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  MInnelli. 
MERRY  ANDREW  CInemaScope.  Metrocolor.  Danny Kaye,  Pier  Ageli,  Baccpopmo.  Producer  Sol  C.  Siegel. Director  Michael  KIdd. 
MOCK  TRIAL  Dean  Jones,  Joan  O'Brien,  Thomas  Mit- chell, John  Smith.  Producer  Morton  Fine.  Director David  Friedkln. 
SHEEPMAN.  THE  CinemaScope  Metrocolor.  Glenn Ford,  Shirley  MacLaine,  Leslie  Nielson.  Producer  Ed- mund Grainger.    Director  George  Marshall. 

PARAMOUNT 

October 
HAIRPIN  DEVIL'S.  THE  VistaViiion,  Technicolor.  Corn*! Wilde,  Jean  Wallace,  Mary  Aitor.  Producer-diractor Cornel  Wilde.  Adventure.  Story  which  deals  with sports  car  racing.   82  min.  10/14. 

FEBRUARY  SUMMARY 
Some  35  films  have  already  been  sched- 

uled for  February  releose  end  it  is  ex- 
pected tha>  there  w/ill  be  at  leos?  six 

more  added  fo  the  agenda  of  a  loier 
date.  Columbia  will  be  the  leading  sup- 

plier v/;th  six  releases  followed  by  20ih 
Century-Fox  w'.th  five  films.  Metro  will 
release  four  features;  Allied  Artists,  Re- 

public. Uni:ed  Ariists  and  Universal.  Jhiee 
each;  American  lnterna:ional.  Ranli  and 
Warners,  two  each;  Buena  V.s:a  and 
Paramount,  one  each.  Almost  half  of  the 
films,  17,  will  be  dramas. 
17  Dramas  7  Melod.amas 
4  Comedies  1  Musical 
5  Westerns  1  Adventure 

HEAR  ME  GOOD  Hal  March,  Joe  E.  Ross,  Merry Anders.  Producer-Director  Don  McGuIre.  Corrvedy. 
Broadway  con-men  hounded  by  creditors.  80  min.  10/28 
JOKER  IS  WILD,  THE  VlitaVIsion,  Technicolor.  Frank Sinatra,  MItii  Gaynor,  Jeanne  Grain.  Producer  Samaal Briskh*.  Diractor  6harl*i  VWor.  Drama.  Rim  biography 
of   Joe   E.    Lewis,   nightclub   comedian.    123   min.  9/2. 

November 
TEN  COMMANDMENTS.  THE  VistaVision.  Tachnieolof. 
Otarltofi  HastoB.  Yul  Brynnar  Ann*  »ai»*'.  »roduear- *r»ctor  Cecil  I.  DeMille.  Heliqioui  drama    Life  stor* of  Moses  as  told  in  the  Bible  and  Koran.  219  min.  lO/IS 
TIN  STAR.  THE  VistaVision.  Hanry  Fonda,  Anthony 
Parkins.  A  Parlbarg-Seaton  Production.  Director  An- thony Mann.  Western.  Bounty-hunting  in  the  old  west. 93  min.  10/14. 
ZERO  HOUR  Dana  Andrews.  Sterling  Hayden.  Pro- ducers John  Champion  and  Hall  Bartlett.  Director  Hall Bartlett.  Drama.  A  man  battles  for  his  life  and  love. 81  min.  10/28. 

December 
SAD  SACK  VistaVision,  Technicolor.  Jerry  Lewis,  David 
Wayne  Producer  Hal  W.jllis.  Director  George  Mar- shall. Comedy.  Life  In  the  Army.  98  min.  10/28. 
SPANISH  AFFAIR  VistaVision,  Technicolor.  Carma» 
SaTilla,  Richard  Kllay.  Producer  Bruce  Odium.  Director Donald  Siegel.  Adventure.  An  American  architect travelling  in  Spain  is  attracted  to  a  beautiful  girl. half-Gypsy,  half-Spanish. January 

DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  Del- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife. 
WILD  IS  THE  WIND  VistaVision.  Anna  Magnani,  An- thony Ouinn.  Producer  Hal  Wallis.  Director  John Sturges.  Drama.  Love,  hate,  and  violence  on  a  Nevada sheep  ranch.    114  min.  12/9. February 

HIGH  HELL  VistaVision.  John  Derek.  Elaine  Stewart. Melodrama Coming 

BUCCANEER.  THE  Technicolor,  VistaVision.  Yul  Bryn- ner  Charlton  Heston,  Charles  Boyer.  Claire  Bloom. Producer  Henry  Wilcoion.    Director  Anthony  Qulnn. 
FLAMENCA  VistaVision.  Color.  Carmen  Savilla,  Rich- ard Kiley.  Producer  Bruce  Odium.  Director  Donald 
Siegel. 
FROM  AMONGST  THE  DEAD  VlitaVIsion,  Technicolor. James  Stewart,  Kim  Novak,  Barbara  Bel  Gaddes.  Pro- ducer-director Alfred  Hitchcock. 
HOT  SPELL  VistaVision  Shirley  Booth,  Anthony  Quinn, 
Shirley  MaeLain*.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave. 
HOUSEBOAT  VistaVision,  Technicolor.  Gary  Grant. 
Sophia  Loren.  Producer  Jack  Rosa.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of 
master. 
MATCHMAKER.  THE  VistaVision.  Shirley  Booth.  An- thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself. 
ST.  LOUIS  BLUES  VistaVision.  Nat  "King  "  Cole,  Eartha Kitt,  Pearl  Bailey,  Ella  Fitzgerald.  Producer  Robert Smith.    Director  Allan  Reisner.  Musical. 
TEACHER'S  PET  VistaVision.  Clark  Gable,  Doris  Day. A  Pearlberq-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college journalism  teacher  have  a  ball. 
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August 
GENTLE  TOUCH.  THE  Technicolor.  George  Baker,  Be- linda Loe.  Producer  Michael  Balcon.  Director  Pat Jackson.  Drama.  Nurse  and  doctor  fall  in  love,  and nurse  is  faced  with  making  choice  between  career  or marriage.  8&  min. 

October 
AN  ALLIGATOR  NAMED  DAISY  Technicolor,  Vlsta- Vision.  Donald  SInden,  Diana  Dors.  Producer  Raymond Stross.  Director  J.  Lee-Thompson.  Comedy.  Alligator  Is responsible  for  breakup  between  couple  who,  as  a result  find  more  suitable  mates.  88  mIn. 
SPANISH  GARDENER  Technicolor,  VIstaVIsion.  Dirk Bogarde,  Jon  Whiteley.  Drama.  Producer  John  Bryan. Director  Philip  Leacock.  Gardener  deverts  affections of  boy  from  his  father.  95  mIn. 

November 
AS  LONG  AS  THEY'RE  HAPPY  Eastman  Color.  Jack Buchanan,  Janette  Scott.  Producer  Raymond  Stross. Director  J.  Lee-Thompson.  Comedy.  Father  and  two sons-in-law  become  jealous  of  crooner  who  has charmed  their  wives.  76  mIn.  10/14. 
PURSUIT  OF  THE  GRAF  SPEE  Technicolor,  VIstaVIsion. 
John  Gregson,  Anthony  Quayle.  Producer-director Michael  Powell  &  Emeric  Pressburger.  Adventure.  Story of  first  historic  naval  action  of  WWI  which  took  place on  River  Plate.    106  min.  10/14. 

December 
ONE  WAY  OUT  Rod  Stelger,  Lyndon  Brook,  Eddie Byrne,  John  Chandos.   60  mIn, 

January 
ACROSS  THE  BRIDGE  Rod  Steiger,  David  Knight,  Mar- la  Landl,  Noel  Willman.  Producer  John  Stafford.  Di- rector Ken  Annakln.  Melodrama.  Scotland  Yard  de- tective hunts  International  high-finance  crook  in  Mexi- co.  103  min.  10/28. 

February 
CAMPBELL'S  KINGDOM  Eastman  Color.  Dink  Bogarde, Stanley  Baker.  Producer  Betty  Box.  DIrecor  Ralph Thomas.  Drama.  Story  about  the  Canadian  Northwest territory. 

REPUBLIC 

October 
HELL  CANYON  OUTLAWS  Dale  Robertson,  Brian  Keith, Rossana  Rory.  Producer  T.  F.  Woods.  Director  Paul Landres.  Western.  Ousted  sheriff  restores  order  to town.    72  min. 
PANAMA  SAL  Naturama.  Elena  Verdugo,  Edward Kemmer.  Producer  Edward  White.  Director  W.  Wit- ney.  Drama.   The  making  of  a  singer.   70  min. 

November 
CROOKED  CIRCLE.  THE  John  Smith,  Fay  Spain,  Steve Brodie.  Producer  Rudy  Ralston.  Director  Joe  Kane. 
Drama.  Sports  editor  suspects  death  of  fighter  Is  mur- der. 72  min. 
EIGHTEEN  AND  ANXIOUS  Mary  Webster,  William Campbell,  Martha  Scott.  Producer  Irving  H.  Levin. Director  Joe  Parker.  Melodrama.  Story  of  wayward girls.    91  min. 
RAIDERS  OF  OLD  CALIFORNIA  Jim  Davis,  Arleen Whelan,  Faron  Young.  Producer  Albert  C.  Gannaway. Western.  Army  officer  determines  to  become  powerful landowner.    72  mfn. 
YOUNG  MOTHERS  Mary  Webster,  William  Campbell, Martha  Scott.  Producer  Edmond  Chevie.  Director  Joe Parker. 

December 

GUNFIRE  AT  INDIAN  GAP  Vera  Ralston,  Anthony George,  George  Macready.  Producer  Rudy  Ralston. Director  Joe  Kane.  Western.  70  min. 
HELL  SHIP  MUTINY  Jon  Hall,  John  Carradine,  Peter Lorre.    Lovina  Production.   66  min. 

January 

February 

Coming 

DEAD  END  STREET  Roland  Culver,  Patricia  Roc,  Paul 
Carpenter. 

YOUNG  LIONS.  THE  CInemaScope.  Marlon  Brando Montgomery  CIHt,  Joanne  Woodward.  Producer  A LIchtman.  Director  Edward  Dmytryk. 

20TH  CENTURY-FOX 

October 
ABOMINABLE  SNOWMAN  OF  THE  HIMALAYAS  For- rest Tucker,  Peter  Cushlng.  Producer  Michael  Carreras. Director  Van  Guest.  Science-fiction  drama  dealing with  the  search  for  a  half-human,  half-beast  monster  of the  Himalayas.    85  min.  I  1/25. 

Producer 

NO  DOWN  PAYMENT  CInemaScope.  Jeff  Hunter,  Bar- bara Rush,  Sheree  North,  Cameron  Mitchell.  Producer Jerry  Wood.  Director  Martin  Rift.  Drama.  Problems of  four  married  couples  In  new  housing  development. 105  min.  9/30. 

THREE  FACES  OF  EVE,  THE  David   Wayne,  Joanne 
Woodward.  Producer  Nunnally  Johnson.  Director  Nun- nally  Johnson.  Drama.  Story  of  a  woman  with  three distinct  personalities.    91  min. 

November 
APRIL  LOVE  CinemaScope-DeLuxe  color.  Pat  Boone, Shirley  Jones.  Producer  David  Weisbert.  Director 
Henry  Levin.  Musical.  Love  story  of  a  boy  on  proba- tion. 97  min.  11/25. 
RIDE  A  VIOLENT  MILE  Regalscope.  Gene  Raymond, 
Wayne  Morris.  Producer-director  R.  Stabler.  Melo- drama. 80  min. 
STOPOVER  TOKYO  Robert  Wagner,  Joan  Collins,  Ed- mund O'Brien.  Producer  W.  Relsch.  Director  R.  Breen. Drama.  Pilot  forced  to  stop  over  In  Tokyo  soLves  mys- tery.    100  min.  11/14. 
UNDER  FIRE  Regalscope  Rex  Reason,  Henry  Morgan, Steve  Bodlne.  Producer  P.  Skouras.  Director  J.  Clark. Drama.    78  min. 

December 
A  FAREWELL  TO  ARMS  CInemaScope,  DeLuxe  Color. 
Rock  Hudson,  Jennifer  Jones,  Vlttorlo  de  Sica.  Pro- ducer David  Selinlck.  Director  Charles  VIdor.  Drama. Filmiiatlon  of  famous  Hemingway  novel.  165  min.  12/23 
ENEMY  BELOW.  THE  CInemaScope,  Color.  Robert MItchum,  Curd  Jurgens.  Producer-Director  Dick  Powell. Adventure.  A  llfe-and-death  struggle  between  a  Ger- man U-boat  and  an  American  destroyer.  92  min.  11/25. 
KISS  THEM  FOR  ME  CInemaScope,  DeLuxe  Color. Cary  Grant,  Jayne  Mansfield,  Suiy  Parker.  Producer Jerry  Wald.  Director  Stanley  Donen.  Comedy.  Three war  buddies  on  leave  paint  the  town  red.  105  min. I  1/14. January 

DIAMOND    SAFARI    Kevin    McCarthy.    Adre  Morrell. Producer-director  Gerald  Mayer.  Adventure. 
ESCAPE  FROM  RED  ROCK  Regalscope.    Brian  Donlevy, J.   C.   Fllppen,   Eileen  Janssen.     Producer  B.  Glasser. Director  E,  Bernds.  Western. 
PEYTON  PLACE  Jerry  Wald  Prods.  CInemaScope,  De Luxe  Color.  Lana  Turner,  Lloyd  Nolan,  Hope  Lange. Producer  Jerry  Wald.  Director  Mark  Robson.  Drama. Life  in  an  All-American  small  town. February 

BEAUTIFUL  BUT  DANGEROUS  GIna  LoHobrlgida,  Vlt- ♦orio  GasitTMn.  Producer  Manutlla  Milottl.  Director Rob*rt  Leonard.  Drama. 
CATTLE  EMPIRE  CInemaScope.  Joel  McCrea.  Pro- ducer Robert  Staber.  Director  Charles  Warren.  West- 
ern. GIFT  OF  LOVE.  THE  CInemaScope,  Color.  Robert Stack,  Lauren  Bacall,  Evelyn  Rudie.  Producer  Charles Brackett,  Director  Jean  Negulesco.  Drama. 
PLUNDER  ROAD  Gene  Raymond,  Wayne  Morris,  Jeanne Cooper.  Producer  L.  Stewart.  Director  H.  Cornfield. Drama.  72  min. 
SING  BOY  SING  CInemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama.  Story  of  a  teenage  heart-throbber. 90  min.  1/20. 

March 
AMBUSH  AT  COMARRON  PASS  Regal  Films.  Brian Donlevy,  Jay  C.  Fllppen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western. 
LONG  HOT  SUMMER.  THE  CInemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franclosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Rift. 

April 
HELLBENT  KID.  THE  CInemaScope,  DeLuxe  Color.  Doi Murray,  Diane  VarsI,  Ken  Scott.  Producer  Rober Buckner.    Director  Henry  Hathaway. Coming 

BLOOD   ARROW  Scott   Brady,    Phyllis  Coates,  Dian Darrin.    Producer    Robert    Staber.    Director  C. 
Warren. 
FRAULEIN    Dana   Wynter,    Mel    Ferrer.     Producer  W Relsch.  Director  H.  Koster.  Drama. 
SHADOW  OF  A  GUNMAN  Charles  Branson,  John  Ca( radine.     Producer   Harold   Knox.    Director  Gene  Fo» 
ler,  Jr. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Braiii Mitzl  Gaynor,  John  Kerr.  Producer  Buddy  Adier,  D rector  Joshua  Logan. 
BARBARIAN  AND  THE  GEISHA,  THE  CinemaScop. DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenkt Director  John  Huston, 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentl< 
Mark  Damon,  Ann  Doran.  Producer-Director  Wllliar F.  Claxton.    78  min. 
VIOLENT  ROAD.  THE  Regal  Films.  Gene  Raymon 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Chi luck  and  Laurence  Stewart.  Director  Hubert  CornfleIc 

•JNITED  ARTISTS 

October 
GIRL  IN  THE  BLACK  STOCKINGS.   THE   Lex  Barke Ann  Bancroft.  Melodrama.  73  min. 
HELL  BOUND  John  Russel,  June  Blair.  Producer  HoV ard  Koch.  Director  William  Hole,  Jr.  Melod Story  of  a  conspiracy  to  hijack  a  shipment  of  narcotic 79  min. 
MUSTANG  Jack  Beutel,  Madalyn  Trahey.  Produc Robert  Arnell.  Director  Peter  Stephens.  Westei 
Drama. TIME  LIMIT  Richard  WIdmark,  Richard  Basehart.  Pr ducer  William  Reynolds.  Director  Karl  Maiden.  Dram Story  of  prisoner-of-war  turncoats.  96  min.  9/30. 

November 
LEGEND  OF  THE  LOST  John  Wayne,  Sophia  Lore Rossano  Braiil.  Producer-director  Henry  Hathaway.  A venture.  Search  for  treasure  In  the  Sahara  Desei 109  min.  12/23 

December 
BABY  FACE  NELSON  Mickey  Rooney,  Carolyn  Jone Sir  Cedric  Hardwicke.  Producer  Al  Zimballst.  Direct 
Don  Siegel.  Drama.  Story  of  one  of  America's  noto ous  gangsters.  85  min.  11/25. 
HELL  BOUND  John  Russell,  June  Blair.  Producer  A brey  Schenk.  Director  William  Hole,  Jr.  Adventur Hi-jacking  on  the  high  seas. 
PATHS    OF    GLORY    Kirk    Douglas,    Ralph  Meekc 
Adolphe  Menjou.   Producer  James  B.  Harris.  Direct Stanley  Kubrick.    World  War  I  courtroom  drama, min.  11/25. January 

WITNESS  FOR  THE  PROSECUTION  Tyrone  Pow< Marlene  Dietrich,  Charles  Laughton.  Producer  Arth Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  T uncovering  of  a  perfect  crime.    114  min.  11/25. 
?UIET  AMERICAN  Audle  Murphy,  Michael  Redgrav laude  Dauphin.  Figaro  Production.  Director  Jose Manklewlcz.  Drama.  Story  set  against  the  rec( 
fighting  In  IndoChlna.  120  min.  1/20. February 

GUN  FEVER  Mark  Stevens.  Producers  Harry  Jacksc Sam  Weston.  Director  Mark  Stevens.  Western.  Co blooded  killer  plots  revenge. 
MAN  ON  THE  PROWL  Mala  Powers,  James  Best. Jana  Production.  Director  Art  Napoleon.  Melodran 
Psychopathic  killer  chooses  young  ladies  as  victir 73  min.  12/23. 
OPERATION  MURDER  Tom  Conway,  Sandra  Don Producers  Ed  and  Harry  Daniiger.  Director  E.  Mort Melodrama.    Doctor  plans  to  murder  his  wealthy  ci Coming 

BIG  COUNTRY,  THE  Technirama.  Gregory  Pe. Charlton  Heston,  Jean  Simmons.  Producers  Greg( Peck,  Wffllam  Wyler.  Director  William  Wyler. 
CHINA  DOLL  Victor  Mature,  Lili  Hua.  Producer- rector  Frank  Boriage.  Drama.  United  States  Air  Foi Captain  marries  a  Chinese  girl. 
COP  HATER  Robert  Loggia,  Gerald  O'Loughlin.  P ducer-dlrector  William  Berke. 
EDGE  OF  FURY   Michael   HIgglns,    Lois   Holmes.  P ducer   Robert   Gurney,    Jr.   Directors   Robert  Gum Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on 
novel  "Wisteria  Cottage". 
FORT  BOWIE  Ben  Johnson,  Jan  Harrison,  Kent  Tay' Producer  Aubrey  Schenck.  Director  Howard  W.  Ko 
FORT  MASSACRE  Joel  McCrea,  Forrest  Tucker,  Su  ' Cabot,  Producer  Walter  Mirisch.  Director  Josd Newman. 
GOD'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Ji 
Louise.  Producer  Sidney  Harmon.  Director  Anth'' Mann. 
I  BURY  THE  LIVING  Richard  Boone,  Peggy  Mau  • 
Producers  Band  and  Garfinkle.    Director  Albert  Bi  ■ 
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.AND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- .  :»r-director  William  Beric*.  Musical.  Calypso  film ntd  in  the  Bahama  Islands. 
NE  RANGER  AND  THE  LOST  CITY  OF  GOLD,  THE 
stman  Color  Douglas  Kennedy,  Charles  Watts.  Pro- cer  Jack  Wrather.  Western. 
RIS  HOLIDAY  Bob  Hope,  Fernandel,  Anita  Ekberg. ector  Gerd  Oswald. 
DUD  REBEL,  THE  Technicolor.  Alan  Ladd,  Olivia Haviland,   David   Ladd.     Producer   Samuel  Goldwyn, Director  Michael  Curtij. 
)E  OUT  FOR  REVENGE  Rory  Calhoun,   Gloria  Gra- me,  Joanne  Gilbert.   Producer  Norman  Retchin.  Di- :tor  Barney  Girard. 
N  SILENT,  RUN  DEEP  Clark  Gable,  Burt  Lancaster. )ducer  Harold  HecKt.    Director  Robert  Wise. 
DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. iducers  George  Sherman,  Clarence  Eurist.  Director orge  Sherman. 
UNDER  ROAD  Robert  Mitchum.  Gene  Barry,  Jacques buchon.  Producer  Robert  Mitchum.  Director  Arthur >ley. 
,}ER  BY  THE  TAIL  Larry  Parks.  Producers  Robert ker,  Monty  Berman.  Director  John  Gilling.  Mclo- ama.  The  tribulations  of  an  Amerlcean  correspondent assignment  in  London.   83  min. 
UGHEST  GUN   IN   TOMBSTONE   George  Montgom- (.    Producer  Robert  Kent.    Director  Earl  Bellamy. 
KINGS,  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- le.  Producer  Jerry  Bresler.  Director  Richard  Fleischer. 
INK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling, •ne  Seidner.  Producer  Fernando  Carrere.  Director nston  Jones. 

UNIVERSAL-INTL 

September 
TERLUDE  Technicolor,  CinemaScope.  June  Aliyson, tiano  Braui.  Producar  Ross  Hunter.  Director  Douglas 
■k.  Drama.  American  doctor  falls  in  love  with  wife famous  composer  in  Munich.  89  min.  4/24. 
T  PILOT  Technicolor,  SuparScope.  John  Wayna, net  Leigh.  Howard  Hughes  Production.  Producer I  lei  Furthman    Director  Josef  von  Sternberg.  Drama. e  story  of  a  Russian  woman  pilot  and  an  American t  ace.  112  min.  9/30. 
)E  DAKOTA  Eastman  Color.  Jock  Mahoney,  Luana itten.  Producer  Howard  Christie.  Director  Richard irtlett.  Drama.  Stranger  makes  California  oil  town 
•e  the  error  of  its  ways.   79  min. 
JN  OF  THE  ARROW  Technicolor.  Rod  Stelger  Sarita onfiel,  Ralph  Meeker.  Producer-director  Sam  Fuller, dventure.  Young  sharpshooter  joins  Sioux  Indians  at ose  of  Civil  War.  86  min.  6/24. 
•AUGHTER  ON  TENTH  AVENUE  CinemaScope.  Rjch- d  Egan,  Jan  Sterling,  Dan  Duryea.  Producer  Albert igsmith.  Director  Arnold  Laven.  An  expose  of  New )rk  waterfront  warfare.  103  min.  9/16. 
iAT  NIGHT  John  Beal,  Auguita  Dabney,  Sbtppard Tudwiet  Producer  Hiram  Browo.  Director  Jobn •wland.  Drama.  A  tragedy  almost  ihatteri  a  15- ar-old  marriage.  88  min. 

October 
AH  OF  A  THOUSAND  FACES  CinemaScope.  Jamat ,i9ney,  Dorott)y  Malone.  Producer  Robert  Arthur.  Di- ,etor  Joseph  Pevney.  Drama.  Life  story  of  Lon  Chaney. :5  mm.  7/22. 
UANTEZ  CinemaScope,  Eastman  Color.  Fred  Mac- 
urray,  Dorothy  Malone.  Producer  Gordon  Kay.  Dirae- r  Harry  Keller.  Drama.  A  study  of  five  people  in- ilved  in  a  robbery  and  killing.  80  min.  9/2. 
.IM  CARTER  Color.  Jock  Mahoney,  Julie  Adams m  Hovey.  Producer  Howie  Horwiti.  Director  Richard ■  rtlett.  Girl  press  agent  makes  Western  star  of  no- /JOd  cafe  enertainer.  82  min.  10/14. 
NHOLY  WIFE,  THE  Technicolor.  Diana  Dors  Rod eiger.  Mane  Windsor.  Producer-director  John  Far- 
■w.  Drama.  A  wife  cunningly  plots  the  death  of  her isband  who  she  has  betrayed.  94  min.  9/2. 

November 
SCAPADE  IN  JAPAN  Color.  Taresa  Wright,  Cameron itche  I  Jon  Provost,  Roger  Nafagaws.  Produeer-dIra<- r  Arthur  Lubin.  Drama.  Search  for  two  boys  who art  out  in  the  wrong  direction  to  find  the  very  peo- e  who  are  trying  to  find  them.  92  min.  9/16. 
3VE  SLAVES  OF  THE  AMAZONS  Color.  Don  Taylor lana  Sigale.  Producer-Director  Curt  Slcdnak.  81  min. 
ONOLITH  MONSTERS,  THE  Grant  Williams,  Lola Ibright  Producer  Howard  Christie.  Director  John lerwood.  Science-fiction.  Army  of  rocks  threaten  U.S. 
Y  MAN  GODFREY  CinemaScope,  Technicolor.  June Hyson  David  Nlven.  Producer  Ross  Hunter.  Director 
.'min    9/2  '  °'  ̂   topsy-turvy  butler. December 
^L'i"^L-J?  i^'»*^  Color.    Glynis  Johns, ,»h  I  n-^'*'^''*"'  Thompson.  Producer  Sam  Wels- ithal.  Director  Allen  Reisner.  Drama.  The  story  of  a 
^nlur'y  min  ."'l  O/ls""'  '^'^ 
VRNISHED  ANGELS,  THE  CinemaScope.  Rock  Hud- Za  '<°'=^7  ,  Stack,  Dorothy  Malone,  Jack  Carson, 
r.i""''^*'^"*  Zugsmith.  Director  Douglas  Slrk. jr.it,  ''!P°'-',^:,  ""covers  Wor'd  War  I  hero  of  the 3'ayette  Escadnlle.    91  min,  11/14. 

January 
GIRL  MOST  LIKELY,  THE  Eaitmai  Color.  Jana  Powall, aiff  Robarttem,  Kalth  Aodai.  Producer  Stailay  Rublla. Director  Mitckall  Laiioa.  Comedy.  A  qirl  i>  propotad to  by  three  men  on  the  same  day.    98  min,  1/6. 
THIS  IS  RUSSIA  Eastman  Color.   Documentary  of  life in    Russia.    Written    and    photographed    by    Sid  Feder. 67  min.  12/9. 
VIOLATORS.  THE  Arthur  O'Connell,  Nancy  Malona. Prodacar  H.  Brown.  Director  John  Newland.  Drama. Story  of  a   probation   officer  in   the   New   York  City courts.    76  min. 

February 
DAMN  CITIZEN  Keith  Andes,  Margaret  Hayes,  Gene Evans.  Producer  Herman  Webber.  Director  Robert Gordon.  Melodrama.  Real  estate  man  becomes  leader 
of  police  in  fight  against  crime. 
LADY  TAKES  A  FLYER.  THE  CinemaScope,  Eastman Color.  Lana  Turner,  Jeff  Chandler,  Richard  Denning. Producer  William  Alland.  Director  Jack  Aronld.  Dra- ma. Pilot  and  wife  realize  true  love  in  the  air.  94 min.  1/20. 
MAN  IN  THE  SHADOW  CinemaScope.  Jeff  Chandler, Orson  Welles.  Producer  Albert  Zugsmith.  Director Jack  Arnold.  Drama.  Sheriff  destroy*  one-man  domina- tion of  Texas  town.  79  min.  12/23. 
TOUCH  OF  EVIL  Charlton  Heston,  Janet  Leigh,  Orson Welles.  Story  of  an  international  crisis. Coming 

BIG  BEAT.  THE  Color.  William  Reynolds,  Andra  Mar- tin.   Producer-Director  Will  Cowan.   Musical  merry-go- 
DAY  OF  THE  BAD  MAN  CinemaScope.  F.-ed  MacMur- ray,  Joan  Weldon,  John  Erlcson,  Robert  Middleton. Producer  Gordon  Kay.  Director  Harry  Keller.  West- ern. Brothers  of  a  murderer  attack  town  on  day  of trial. 
FEMALE  ANIMAL,  THE  CinemaScope.  Hedy  Lamarr, Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.   Comedy.    84  min.  1/6. 
FLOOD  TIDE  CinemaScope.  George  Nader,  Cornell Borchers,  Michael  Ray.  Producer  Robert  Arthur.  Di- rector Abner  BIberman.  Drama. 
Adolph  Manieu.  Producer  William  Bloom.  Director  Hal Kantar.  Coamdy.  Wife  obiacti  to  taking  sacoad  place to  a   bear  advartfsing   campaign   with   har  husbaad. 
KATHYO  Eastman  Color.  Dan  Duryea,  Jan  Sterling, Patty  McCormack.  Producer  Sy  Gomberg.  Director Jack  Sher. 
MAGNIFICENT  BRAT,  THE  Color.  Dan  Duryea,  Jan Sterling.   Producer   Sy  Gomberg.   Director  Jack  Sher. 
MARK  OF  THE  HAWK,  THE  Technicolor,  Superscope. Eartha    Kitt,   Juano   Hernandez,   John    Mclntire.  Sidney Poitler.      Producer    Lloyd    Young.      Director  Michael Audley.    Drama.    Unrest  and  nationalism  in  Africa. 
MONEY,    WOMEN   AND   GUNS   CinemaScope,  Color. Jock   Mahoney,   Jean   Hagen,   Jeffrey  Stone.  Producer Howie  Horowitz.    Director  Richard  Bartlett. 
ONCE    UPON    A    HORSE    Dan    Rowan,    Dick  Martin, Martha  Hyer.    Producer-director  Hal  Kanter. 
RAW   WIND    IN    EDEN    CinemaScope,    Color.  Esther Williams,    Jeff    Chandler.    Producer    William  Alland. Director  Richard  Wilson.    Couple  crash  on  island  and are  stuck  for  weeks. 
RIDE  A  CROOKED  TRAIL  CinemaScope,  Color.  Audle Murphy,  Gia  Scala.  Producer  Howard  Pine.  Director Jesse  Hibbs. 
SAGA  OF  HEMP  BROWN,  THE  CinemaScope,  Color. Rory  Calhoun,  Beverly  Garland.  Producer  Gordon  Kay. Director  Harry  Keller. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and troubles  of  combo  on  first  job. 
THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards. 
VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan. 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.    Director  Harry  Keller. 
WESTERN  STORY,  THE  CinemaScope,  Color.  Jock Mahoney,  Gilbert  Roland.  Producer  Howard  Christie. Director  George  Sherman. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ton.    Director  Charles  Haas. 
WONDERFUL  YEARS,  THE  CinemaScope.  John  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantlne. 

WARNER  BROTHERS 

September 
BLACK  PATCH  George  Montgomery.  Producer  George Montgomery.  Director  Alan  Miner.  Western  83  min JOHNNY  TROUBLE  Ethel  Barrymore,  Cecil  Kellaway. Producer-director  John  Auer.  Drama.  Mother  waits twenty-seven  years  for  her  long  lost  son.  80  min. 10/14. 
WOMAN  IN  A  DRESSING  GOWN  Yvonne  Mitchell, Anthony  Ouayle,  Sylvia  Syms.  Producer  Frank  Godwin! 
Director  J.  Lee-Thompson.  Melodrama.  A  wife's  happi- ness Is  threatened  by  a  younger  woman.  93  ml-n.  10/14. 

October 
BLACK  SCORPION,  THE  Richard  Denning,  Mara  Cor- day,  Carlos  Rivas.  Horror.  Mammoth  scorpions  emerge to  terrify  earthpeople.   88  min.  10/14. 

HELEN  MORGAN  STORY,  THE  CinemaScope.  Ann BIyth,  Paul  Newman.  Producer  Martin  Rackin.  Director Michael  Curtiz.  Drama.  Biographical  film  of  an  ill- fated  torch  singer.  118  min.  9/30. 
November 

BOMBERS  B-52  CinemaScope  WarnerColor.  Karl  Mai- den, Natalie  Wood.  Producer  Richard  Whorf.  Director Gordon  Douglas.  Drama.  Story  of  the  men  who  man the  bombers  that  defend  our  nation.  106  min.  11/14. 
GREEN-EYED  BLONDE,  THE  Susan  Oliver,  Linda  Plow- man, Beverly  Long.  Producer  Martin  Melcher.  Director Bernard  Girard.  Melodrama.  Life  at  an  institution  for 
wayward  teen-age  mothers.  76  min.  12/23. 

December 
DARBY'S  RANGERS  WarnerColor.  James  Garner, Etchika  Choureau.  Producer  Martin  Rackin.  Direcotr William  A.  Wellman.  Drama.  121  min.  1/20. 
DEEP  SIX,  THE  WarnerColor.  Jaguar  Prods.  Alan  Ladd, Dlanne  Foster.  Producer  Martin  Rackin.  Director  Rudy 
Mate.  Melodrama.  A  naval  gunnery  officer  turns  paci- fist.   106  min.  1/6. 
SAYONARA  Technlrama.  Technicolor.  Marlon  Brando. Red  Buttons,  Patricia  Owens.  Producer  Wiiiar,  Soati. 
Director  Josh  Logan.  Drama.  Based  on  'Se  award- winning  novel  of  James  Michener.  147  min.  11/14. 
STORY  OF  MANKIND  WarnerColor.  All-star  east. Producer-director  Irwin  Allen.  Drama.  A  world-wide tour  from  the  caveman  to  present  day.  ICQ  min.  10/28. January 

BLONDE  AND  DANGEROUS  Sally  Brophy,  Caria 
Merey,  Susan  Oliver.  An  Arwin  Production.  Director Bernard  Girard.  Producer  Martin  Melcher.  Melodrama. 
Life  in  a  girl's  correction  school. CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama. 
JAMBOREE  Kay  Medford,  Robert  Pastlne,  Count  Basle and  orchestra.  Producer  Max  Rosenberg.  Director  Roy Lockwood.  Musical.  Double  romance  between  press agents  and  their  clients.    86  min. Coming 

BOTH  ENDS  OF  THE  CANDLE  CinemaScope.  Ann 
BIyth.  Paul  Newman,  Richard  Carlson.  Producer  Mar- tin Rackin.    Director  Michael  Curtii. 
FORT  DOBBS  Clint  Walker,  Virginia  Mayo.  Producer Martin  Rackin.  Director  Gordon  Douglas.  Western. 90  min.  1/6. 
HELL'S  HIGHWAY  Brian  Keith.  Dick  Foran,  Efram Zlmbalist,  Jr.  Producer  Aubrey  Schenk.  Director Howard  Koch. 
LAFAYETTE  ESCADRILLE  Tab  Hunter,  Etchika  Choureau, 
J.  Carrol   Naish.    Producer-Director  William  A.  Well- 

MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly, 
Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- ling.   Director  Irving  Rapper. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormick,  Nick  Adams.  Producer-Director  Mervyn  Le- Roy. 

OLD  MAN  AND  THE  SEA,  THE  CinemaScope.  Warner- Color. Spencer  Tracy.  Produced  by  LeIand  Hayward. Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel. 
ONIONHEAD  Andy  Griflith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.  Director  Norman  Taurog. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner. 
TENDER  FURY  Susan  Oliver,  Linda  Reynolds,  Carla Merey.  Producer  Martin  Melcher.  Director  Bernard Girard. 
TOO  MUCH,  TOO  SOON  Dorothy  Malone.  Errol  Flynr. Producer   Henry   Blanke.    Director  Art  Napoleon. WESTBOUND    Randolph    Scott,    Virginia    Mayo,  Karen 
Steele.    Producer  Henry  Blanke.    Director  Budd  Boet- ticher. 
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OUTLAW  HELL.,. FOR  THE  HOT) 

REVENGE  A  Mi^ 

EVER  TO< 

co-starring 

LARRY  STORCH 
and  introducing 

JANA  DAVI 

teaturing  AARON  SAXON  •  JERRY  BARCLAY  •  NORMAN  FREDRIC  Screenplay  by  STANLEY  H.  S^™?^  *  JJ^^^^'^.^m From  a  Story  by  HARRYS.  FRANKLIN  &  JULIUS  EVANS  _  MARK  MFVFNS 
P^oS^^ced  by  HARRY  JACKSON  &  SAM  WESTON  •  Co-produced  by  EDWARD  L.  RISSIEN  Directed  by  lYIMlArX  O  I  L  Y  LMO 
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production 

page  illustrated  story 
I  one  of  the  season's 
p-drawer  motion  pic- 
p-drawer  attractions. 

Loew's  President 

Speaks  with  Candor 
".  .  .  In  his  address  to  the  Allied  Convention, 
Joseph  R.  Vogel  provided  the  industry  with 

a  fresh  and  stimulating  brand  of  leadership." 

REVIEWS I  N THIS ISSUE 

THE  BROTHERS  KARAMAZOW— Film  of  Distinction 
LAFAYETTE  ESCADRILLE       SPANISH  AFFAIR        18  AND  ANXIOUS 

COWBOY  BITTER  VICTORY  GIFT  OF  LOVE 

CHASE  A  CROOKED  SHADOW  MARK  OF  THE  HAWK 



A  wonderful  picture  —  performances  of  Tyrone  Power, 

Morlene  Dietrich  and  Charles  Laughton  are  of  Academy 

Award  calibre!"  -  Ed  Sullivan 

'A  consistently  exciting  picture 
with  a  cast  coming  as  near  to 

perfection  as  any  I  have  seen!" 
—  Oscar  Hammerstein  II 

'Charles  Laughton  will  undoubtedly 
get  nominated  for  another  Oscar!" 

—  Hedda  Hopper 

'Edge-of-the-seat  drama  at  its 

very  best  and  wittiest!" —  Ar/ene  Francis 

'A  first-rate  tale  of  murder 

and  suspense!"  -Life 

'An  excellent  movie!  If  there 
were  more  like  it,  Td  see 

more  movies!"  —BiliyRose 

'Masterful  melodrama!  Sure  to 
be  a  hit!  There  has  seldom 
been  such  an  abundance  of 

entertainment!"  —Newsweek 

EDWARD  SMALL  presents 

TYRONE  POWER 

MARLENE  DIETRICH 

CHARLES  LAUGHTON 

WITNESS  PROSECUTION 
FOR 
THE 

ARTHUR  HORNBLOW'S  PRODUCTION  OF  AGATHA  CHRISTIE'S  SUSPENSE  MASTERPIECE 
ft 

with  ELSA  lANCHESTER  •  JOHN  WILLIAMS  •  ™KpTngV.  ianwoTe" 
SCREENPLAY  BY 

BILLY  WILDER  s  HARRY  KURNITZ  •  lATRmRcus 

From  the  story  and  stage  play  by  AGATHA 
DIRECTED  BY  PRODUCED  BY 

BILLY  WILDER  ARTHUR  HORNBLl 

(CHRISTIE  BRQ 



■ROUBLE  IN  BARTLESVILLE.  The  cheers  that  went  up  from 
le  throats  of  some  film  moguls  (and  some  theatremen,  too) 
hen  the  glorious  experiment  of  cable  "teleniovies"  was  inaug- 
rated  at  Bartles\  ille,  Oklahoma,  is  dying  down  to  a  whisper, 
ome  of  the  film  companies  rushed  to  provide  their  first-run 
matures  to  Video  Independent  Theatres,  Inc.  for  closed  circuit 
ilecasting  into  Bart!es\ille  homes  in  anticipation  that  this  was 
le  answer  to  TV  competition  and  the  decline  in  theatre  at- 
jndance.  "Teleniovies"  installations  reportedly  went  as  high  as 
le  500  mark,  but  soon  started  to  skid  and  now  Video  president 
lenry  S.  Griffing  admits  that  there  is  trouble  in  Bartlesville. 
ubscribers  to  the  toll  system  have  dropped  under  300,  and 
iriffing  announced  a  sharp  reduction  in  the  fee  and  some 
hanges  in  telecast  programming  in  an  effort  to  wean  over  new 
ubscribers.  Starting  March  2  the  new  pattern  of  price  and  pro- 
ramming  will  be  this:  current  movies  will  be  shown  on  one 
hannel  instead  of  two;  the  present  daytime  telecasting  will  be 
liminated;  the  monthly  fee  will  be  reduced  from  S9.50  to 
4.95.  Griffing  also  announced  that  a  test  of  the  meter  method 
.ill  be  undertaken  within  a  few  weeks.  About  100  meters  will 
■e  installed  to  experiment  w  ith  the  per-picture  charge  idea.  The 
ailure  thus  far  of  cabled  movies  in  Bartlesville  is  causing  toU- 
'\'  proponents  to  make  a  hard,  cold  reappraisal  of  the  pay  sys- em  s  merits.  Within  the  movie  industry  and  without,  it  has 
leen  the  popular  conception  that  subscription  television,  either 
ia  the  airlanes  or  by  closed  circuit,  is  "ine\  itable".  This  idea 
vas  shrew  dly  implanted  in  many  minds  by  Zenith's  Commander 
..  F.  McDonald,  Skiatron's  Matty  Fox  and  the  other  adroit 
)ropagandists  who  have  been  pushing  the  scheme.  Now  a  lot 
»f  people  are  beginning  to  wonder. 

0 

)H,  THAT  WEATHER!  Everybody's  talking  about  the 
veather,  but  nobody  does  anything  about  it,  thev  sav.  The  na- 
ion's  theatremen  certainly  wish  they  knew  what  to  do  about  it, 
or  the  sub-normal  temperatures  and  snows  throughout  much 
'f  the  country  have  been  a  real  deterrent  to  boxoffice  recovery, 
since  the  advent  of  TV,  theatre  business  has  been  more  sensi- 
ive  than  ever  to  cold,  snow,  rain  —  and  movie  houses  ha\e 
gotten  all  the  worst  of  it  in  this  crucial  1957-58  winter.  Yet, 
.ome  keen  exhibitors  are  taking  comfort  from  conditions  in  the 
last  few  months.  They  tell  us  not  to  overlook  the  remarkable 
;rossing  power  of  certain  films  during  all  the  bad  weather.  In 
ome  areas,  pictures  like  "Peyton  Place  ",  "Sayonara  ",  "Old 
I'eller  ",  "Don't  Go  Near  the  Water",  among  others,  have  stood 
ip  on  surprisingly  strong  legs  to  resist  the  onslaughts  of  the 
lements.  Hopefully,  and  with  a  degree  of  logic,  these  opti- 
nists  in  exhibition  say  that  the  performance  of  top  films  during 
uch  a  bad  winter  augurs  a  brightening  of  the  overall  industry Mcture  when  w  armer  weather  arrives. 

0 

THE  READE  DOCTRINE.  Many  exhibitors  are  applauding 
JC'alter  Reade,  Jr.  for  his  straight-from-the-shoulder  declaration hat  his  circuit  will  boycott  the  releases  of  producers  who  sell 
heir  post- 1948  features  to  TV.  Such  action  by  a  group  of  the 
op  circuits  (individually,  of  course)  could  have  serious  eco- 

Whdf  Uey'te  hiking  About 
□    □    □    In  the  Movie  Business    □    □  □ 

nomic  repercussions  on  any  film  company,  possibly  put  it  out 
of  business.  Reade  states  his  opinion  succintly;  just  make  it 
"uneconomic"  for  them  to  sell  to  television.  There  is  a  growing 
opinion  among  some  theatremen  that  such  a  manifesto  may 
have  to  be  served  on  the  film  companies,  if  only  to  impress 
them  with  the  rigidity  of  exhibitor  policy  on  this  issue.  How- 

ever, many  indications  point  to  the  fact  that  the  production- 
distribution  leaders  have  finally  become  convinced  that  the  sale 
of  the  pre-'48  product  was  an  economic  blunder  and  that  they 
would  be  liquidating  their  companies  by  the  sale  of  their  post- 
'48  libraries.  Look  for  other  film  toppers  to  follow  Joe  Vogel's 
lead  with  some  firm  statements  anent  post-'48  films. 

0 

COPS  AND  CENSORSHIP.  The  realization  that  some  method 
of  dealing  with  arbitrary  censorship  by  local  police  and  poli- 

ticians in  public  office  must  be  found  is  bearing  down  upon 
movie  industry  executives.  Two  recent  cases,  in  Philadelphia 
("And  God  Created  W'^oman  ")  and  Chicago  ("Desire  Under 
The  Elms  "),  point  up  the  need  for  a  defense.  Politicos,  know- 

ing the  headline-garnering,  vote-getting  value  of  any  "fight 
against  sin",  are  too  often  eager  to  latch  on  to  the  favorite 
w  hipping  boy,  the  movies,  while  letting  much  more  "indecency" 
go  unnoticed  elsewhere.  The  public  at  large  heartily  disap- 

proves of  the  idea  of  censorship  by  cops,  and  yet  the  latter  feel 
free  to  go  headline-hunting  at  our  expense.  Because  the  impact 
of  cop  censorship  is  not  restricted  just  to  the  occasional  film 
that  is  banned,  but  casts  a  degree  of  onus  on  movies  generally 
in  the  minds  of  a  large  segment  of  the  public,  it  is  essential  that 
our  public  relations  fences  be  mended  to  ward  off  such  actions. 
But  public  relations  continues  to  be  a  subject  everyone  in  our 
business  talks  about,  but  hardly  anyone  does  anything  about. 

O 

B.  B.  PROGRESS.  Recent  weeks  brought  some  forward  steps 
in  the  business  building  program,  but  support  for  the  program 
approved  by  the  MPAA,  TOA  and  COMPO  is  far  from  unan- 

imous thus  far.  Some  key  circuit  executives  are  still  lukewarm 
toward  the  project  (mostly  on  details),  while  Allied  States 
Ass'n  is  cool  for  two  reasons:  one,  the  fact  that  it  was  not  asked 
to  sit  in  on  the  planning,  and,  two,  doubts  that  the  program 
was  designed  to  benefit  the  "little  "  exhibitors,  who  comprise 
the  bulk  of  Allied's  membership.  One  top  chain  operator  told 
us  frankly  that  he  thought  the  business  building  project  is  "too 
widely  diffused",  that  he  would  much  prefer  a  simple  "Go  Out 
To  the  Movies"  campaign  without  all  the  side  facets  of  the 
proposed  program  —  but,  he  added,  "we  will  probably  go 
along  ",  because  any  kind  of  a  drive  is  better  than  none  at  all. 
This  sense  of  urgency  is  growing,  and  it  is  what  will  probably 
get  the  b.b.  campaign  rolling  soon,  despite  the  criticisms. 
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WHAT  WILL  YOU  DO 

when  they  ask  you  to  bring  her  back.. 

20th  Century-Fox's THE  SONG  OF  BERNADETTE ^  starring Miss  Jennifer  Jones 

.  and  they  are  certainly  going  to  ask  you 

in  this  Centennial  Year 

of  the  Shrine  of  Our  Lady  of  Lourdes 
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Having  put  his  own  house  in  order 
with  a  dispatch  that  bespoke  a  talent 
for  uncommon  executiveship,  the  presi- 

dent of  Loew  s,  Inc.  last  week  gave  evi- 
dence that  he  is  a  man  of  vision  extend- 

ing beyond  the  province  of  his  com- 
pany. In  his  address  to  the  National 

Allied  Drive-in  Convention  in  Louis- 
ville, Joseph  R.  Vogel  provided  the  in- 

dustry with  a  fresh  and  stimulating 
brand  of  leadership. 

Speaking  with  candor  and  sagacity, 
Mr.  Vogel  made  out  a  sound  case  for 
exhibitor-distributor  cooperation  to 
overcome  the  problems  that  beset  us  all. 
He  revealed  a  keen  understanding  of 
those  problems,  an  awareness  of  the 
other  fellow's  situation,  a  willingness 
to  seek  logical  solutions.  These  are 
traits  that  epitomize  progressive  leader- 

ship, and  in  his  Louisville  address  Joe 
Vogel  gave  a  notable  demonstration  of 
a  leader  in  action. 

Without  further  embellishment,  we 
suggest  to  our  readers  that  the  text  of 
Mr.  Vogel's  speech,  which  follows,  is 
required  reading  for  all  members  of 
the  industry: 

by  Joseph  R.  Vogel 
When  Abram  Myers  suggested  that 

it  might  enhance  exhibitor-distributor 
relations  if  I  addressed  your  conven- 

tion, I  felt  it  my  duty  to  appear.  While 
this  is  a  National  Drive-in  Convention, 
I  am  addressing  myself  not  only  to 
Drive-in  Theatres,  but  to  all  theatre 
interests. 

My  one  aim  is  to  serve  our  industry 
and  our  company,  and  if  words  can 
help,  I'll  try  to  make  a  contribution, 
even  though  speech-making  is  not  in 
my  line.  Although  lately  I've  made  a 
lot  of  speeches  to  stockholders,  I  par- 

ticularly dislike  those  which,  of  neces- 
sity, must  be  read  to  you.  However, 

please  bear  with  me. 

I  have  spent  my  life  in  the  theatre 

end  of  this  business,  and  just  recently 
became  a  distributor.  Having  worked 
on  both  sides  of  the  fence.  I  d  like  very 
much  to  help  remo\  e  the  ̂  ery  idea  of  a 
fence.  The  times  are  too  crucial  for  us 
to  live  in  a  house  divided.  Our  prob- 

lems are  intertwined,  and  we  need  each 
other. 

And  now — what  does  working  to- 
gether mean."*  It  means  a  reasonable 

consideration  of  each  other's  problems. It  does  not  mean  that  you  have  to  pay 
exorbitant  prices  for  pictures,  nor  does 
it  mean  you  have  to  deprive  the  distri- 

butor of  an  outlet  for  pictures  that  rep- 
resent a  real  investment  but  haven't 

quite  hit  the  mark. 
The  distributor  is  often  puzzled  by 

the  diminishing  circulation  of  his  pic- 
tures at  a  time  when  theatre  owners  are 

demanding  more  product.  We  can  well 
understand  that  the  exhibitor  would 
like  to  have  more  outstanding  attrac- 

tions, and  so  would  we,  but  outstanding 
films  are  in  proportion  to  the  available 
talent. 

Of  the  several  hundred  novels  that 
are  published  each  year,  only  a  few  are 
outstanding.  On  Broadway,  one  play 
out  of  many  is  a  success,  and  only  a  few 
pictures  each  year  are  compelling  at- 

tractions. In  order  to  keep  a  theatre 
open  you  have  to  have  a  volume  of 
product,  and  volume  is  made  up  of 
varying  degrees  of  merit.  If  the  produc- 
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ing  companies  were  not  dedicated  to 
servicing  the  theatres,  the  face  of  the 
entire  industry  would  undergo  a  radical change. 

The  answer  is  "you  have  to  give  a 
little  and  take  a  little.  "  Organizations 
such  as  yours  are  dependent  on  a  flow 
of  product.  Organizations  such  as  ours 
are  dependent  on  a  ready  market.  We 
try  to  make  an  attraction  every  time  we 
start  a  picture,  but  just  as  in  baseball, 
the  hits  are  fewer  than  the  misses. 

The  exhibitor  who  plays  an  unsuc- 
cessful picture  turns  to  the  distributor 

for  redress.  But  where  is  the  distribu- 
tor to  turn  for  help  in  unsuccessful  en- 

gagements.' Neither  of  us  should  ex- 
pect to  be  guaranteed  a  profit. 

When  the  MGM  Company  was  at 
the  top  of  the  heap — far  and  away  the 
leading  producer  and  distributor  —  it was  successful  in  introducing  policies 
that  were  more  than  equitable  and 
which  set  a  high  standard  for  exhibitor- distributor  relations. 

In  order  to  arrive  at  film  rentals  com- 
mensurate with  public  attendance,  they 

introduced  the  sliding  scale.  The  poor 
pictures  slid  to  the  bottom,  and  the 
great  pictures  climbed  to  the  top. 
MGM  was  always  willing  to  review 

the  results  of  an  engagement,  and  in- 
equities were  corrected. 

Exhibitors  pointed  to  MGM  as  an 
example  of  ethical  industry  relation- 
ship. 

But  when  the  business  started  to  skid, 
and  differences  arose  on  the  selling 
policy  on  a  few  outstanding  pictures,  I 
thing  I  am  right  in  saying  that  the 
shock  to  the  exhibitor  was  all  the 

greater  because  of  the  previous  benevo- lence. It  was  as  if  a  warm  friend  had 
suddenly  turned  a  cold  shoulder.  The 
former  friendship  made  the  wounds  all 
the  more  painful.  The  "friendly  com- ( Continued  on  P^ige  G) 
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(Continued  from  Page  5) 

pany"  had  the  phrase  thrown  back  in its  teeth. 
I  mention  this  fact  to  affirm  that  the 

policy  of  the  "friendly  company"  was 
the  kind  of  policy  any  company  should 
be  proud  of.  An  atmosphere  of  friend- 

liness should  prevail,  and  it  is  not  too 
much  to  expect  similar  friendly  policy 
on  the  part  of  each  of  us. 

Today  we  are  in  a  different  type  of 
business  from  that  which  sustained  us 
so  successfully  for  many  years.  We 
must  act  consistently  with  current  con- 

ditions. Movies  have  become  less  than 
a  mecca  for  the  entertainment-seeking 
patron.  Today  is  a  day  when  a  produc- 

ing company  has  to  weigh  its  projects 
most  carefully.  Today  is  a  day  when  the 
exhibitor  has  to  find  new  ways  to  at- 

tract patrons. 

Naturally,  the  demand  for  block- 
busting hits  is  greater  than  ever.  But 

no  company  can  find  enough  properties 
which  lend  themselves  to  sufficient 
number  of  entertainments  of  magni- 

tude. Some  small  pictures  have  to  be 
produced,  but  these  pictures  should 
have  a  special  appeal  that  gives  a  rea- 

son for  their  production.  Not  only  the 
distributor  but  the  exhibitor  has  to 
work  on  these  pictures.  They  often  are 
the  means  of  developing  new  talent. 

One  contribution  that  the  exhibitor 
can  make  is  the  maintenance  of  his  the- 

atre. The  comforts  of  home  have  to  be 
at  least  matched  by  the  comforts  of  the 
theatre,  and  it  is  not  always  necessary 
to  spend  money  to  keep  the  premises 
attractive.  Soap  and  water  will  often 
do  the  job. 

When  I  took  the  job  as  President  of 
Loew's,  Inc.,  I  took  it  reluctantly.  Our 
corporate  difficulties  did  interfere  with 
the  progress  we  were  striving  to  achieve. 
My  associates  and  I  worked  indefatig- 
ably.  Days  of  the  week  were  no  longer 
identified.  It  was  a  question  of  hours 
—  all  hours,  all  days.  There  was  no 
such  thing  as  a  vacation,  or  even  a  holi- day. 

It  was  important  to  cut  costs  to  the 
utmost  without  sacrifice  to  the  product. 
We  believe  we  will  produce  better  pic- 

tures than  we  have  in  the  recent  past, 
and  we  will  embark  bravely  on  such 

large-scale  ventures  as  "Ben  Hur",  which 
will  be  a  major  contribution  and  evi- 

dence of  our  faith  in  this  industry.  By 
March  1st,  I  expect  our  studios  will  be 
working  to  full  capacity,  and  I  am  ex- 

tremely optimistic  about  the  quality  of 
our  future  product. 

Sometimes  you  may  wonder  at  the 
high  cost  of  pictures.  I  don't  wonder sometimes.  I  wonder  all  the  time.  They 
cannot  be  produced  on  an  assembly  line. 
There  are  human  factors  to  be  con- 

sidered, and  when  you  have  a  great 
vehicle,  you  want  to  cast  it  with  great 
players  and  have  it  directed  by  a  great 
director.  Directors  and  players  of  your 
choice  are  not  always  available  at  the 
same  time.  That  is  the  reason  studios 
built  up  large  stock  companies,  in  order 
to  insure  themselves  of  availability  of 
talent  when  this  talent  was  needed. 
This  practice  is  no  longer  feasible.  The 
cost  is  prohibitive. 

The  most  prevalent  of  our  common 
problems  today  is  one  with  which  we 
are  aware  —  the  competition  of  tele- 

vision— "The  box  without  a  boxoffice." 
I  need  not  dwell  on  the  advantages  of 
a  medium  which  is  free  and  easy.  But 
ue  have  certain  superior  things  to  offer 
the  public  that  cannot  be  denied.  We 
provide  a  better  picture  on  a  bigger  and 
better  screen,  often  in  color.  We  are 
not  offering  something  old  but  some- 

thing new,  and  we  have  no  commer- cials. 

As  time  went  on,  and  television  grew 
in  importance,  the  film  companies  were 
feeling  the  pinch.  The  only  justifica- 

tion for  the  leasing  of  pre-1948  films  to 
television  was  necessity,  and  I  am  sure 
that  our  emotions  are  the  same  when- 

ever we  see  a  good  old  hit  picture  an- 
nounced for  home  viewing.  Speaking 

for  myself,  I  often  wonder  what  the 
television  stations  would  do  if  they  had 
to  fill  up  the  time  for  the  shows  we 
made  for  them.  It  was  obvious  that 
such  leasing  would  have  repercussions. 
The  film  companies  knew  it  themselves, 
but  they  were  hard  hit  by  the  sag  in 
business,  and  with  the  mounting  cost  in 
production,  there  was  no  one  to  turn  to 
if  the  budget  was  to  be  balanced. 

Fortunately,  MGM's  pre-1948  films were  leased  to  television  and  not  sold 
to  television.  We  have  learned  a  lot  in 
the  past  year,  and  from  what  we  have 
learned,  I  have  reason  for  optimism, 
not  pessimism.  The  time  will  come 
when  television  will  feel  the  pinch, 
they,   too,   will   be   confronted  with 

mounting  overhead,  and  the  law  of  di- 
minishing returns  will  set  in  on  the  re- 

running of  old  pictures.  But  more  peo- 
ple are  seeing  motion  pictures  than 

ever,  and  the  motion  picture  viewing 
habit  will  develop  additional  patrons 
for  the  newer  pictures.  We've  overcome 
troubles  before:  we'll  do  it  again. 

There  have  been  articles  in  the  press 
concerning  the  possible  release  of  post- 
1948  motion  pictures  to  television.  So 
far  as  our  company  is  concerned,  the 
ultimate  decision,  of  course,  rests  with 
our  Board  of  Directors  whose  primary 
consideration  is  the  welfare  of  the  com- 

pany. As  conditions  exist,  I  want  you 
to  know  I  am  personally  opposed  to  the 
release  of  post-'48  pictures  to  television. 

Meanwhile,  I  urge  theatre  owners  to 
encourage  the  film  companies  by  giving 
all  pictures  a  reasonable  chance.  We 
should  work  in  a  showman-like  way  to 
rebuild  enthusiasm  for  an  industry  that 
is  our  life.  It  is  clear  to  us  that  the  pub- 

lic will  go  to  the  theatre  when  there  is 
something  in  the  theatre  to  see.  And 
there  are  many  pictures  worth  seeing 
which  do  not  appear  on  the  surface 
compelling  enough  to  make  a  dent  in 
this  new  habit  of  home  entertainment. 
In  these  cases,  it  is  important  to  point 
out  the  merits  of  an  attraction  to  our 
patrons.  The  theatre  manager  has  to  be 
alive  and  has  to  give  his  theatre  per- 

sonality that  makes  it  a  happy  occasion 
for  one  to  attend.  We  must  never  give 
up. 

We  at  MGM  intend  to  go  all  out  on 
promotion,  and  we  are  hopeful  that 
theatre  owners  will  not  use  this  assist- 

ance as  an  opportunity  to  curtail  their 
own  expenditures. 

As  an  exhibitor  I  understand  the  re- 
actions and  the  problems  of  a  theatre, 

but,  as  I  said  before,  this  is  a  time  to 
give  a  little  and  take  a  little. 

I  cannot  conclude  without  expressing 
heartfelt  appreciation  to  so  many  of 
you  who  have  supported  us  in  our  re- 

cent corporate  struggle.  The  genuine- 
ness of  the  support  was  a  great  factor 

in  our  success.  It  was  a  vote  of  con- 
fidence that  serves  as  a  mandate.  My 

associates  and  I  pledge  our  best  efforts 
to  bringing  MGM  back  to  the  high 
place  it  once  held,  and  in  doing  this, 
we  feel  we  shall  be  accomplishing  some- 

thing, not  only  for  the  stockholders  of 
Loew's,  Inc.,  not  only  for  the  employees 
of  Loew's,  but  for  the  exhibitors  who 
play  our  pictures  and,  indeed,  the  entire 
industry  and  the  public  itself. 
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By  Philip  R.  Ward 

!-OEW'S  IN  ORBIT.  After  a  number  of  disheartening  failures 
ind  false  starts,  it  is  finally  possible  to  pick  up  the  beep-beep- 
)eep  of  profitable  procedure  from  Culver  City. 

It  is  as  yet  a  faint  signal,  but  one  not  unworthy  of  acclaim.  At 
ong  last  it  is  quite  possible  that  Joseph  Vogel  has  launched  a 
ehicle  capable  of  sustaining  itself  successfully  in  the  outer 
paces  of  the  television  age. 
Two  factors  underline  an  ascendant  Loew's.  Most  immediate 

s  the  company's  financial  condition  which,  after  some  rigorous 
lousework,  has  finally  achieved  a  semblance  of  domestic  order. 
The  other  is  the  prosperity  of  recent  product  created  exclusively 
inder  the  tenureship  of  Mr.  Vogel. 
The  story  has  never  fully  been  told  of  the  administrative 

haos  that  preceded  the  intervention  of  the  firm's  present  first 
■xecutive.  It  was  not  so  much  a  question  of  not  getting  the 
ob  done  in  the  pre-Vogel  period,  as  it  was  getting  the  job 
lone  at  strangling  cost  and  lavish  all-around  extravagance.  And 
his  raised  issues  of  the  greatest  delicacy.  For  the  hierarchy  of 
-oew's.  Inc.  had  long  been  regarded  as  a  closed  shop  in  the 
nost  cloistered  private  club  sense.  Manned  by  fabled  individ- 
lals,  by  the  sweat  of  whose  brows  Loew's  had  clambered  to 
he  top  of  the  heap,  the  concern  could  never  quite  take  the 
elevision-fostered  descent  realistically  or  in  stride.  Long  after 
)ther  firms  had  shortened  sail  to  the  last  notch,  prominent 
-oew-men  continued  to  hold  affluent  sway  both  personally 
iind  in  the  conduct  of  company  affairs. 

A  bitter  by-product  of  this  managerial  excess  were  a  number 
)f  unwarrantedly  generous  service  arrangements  between  the 
ompany  and  its  key  officials,  generous,  that  is,  in  the  face  of 
hanging  times.  This,  together  with  a  prodigality  in  the  dis- 
harge  of  its  producing  and  distribution  offices,  bestowed  a 
)leak  inheritance  upon  Mr.  Vogel  when  he  assumed  his  office. 
When  one  appreciates  the  endless  hamstringing  directed  at 

/ogel  by  control-seeking  interests  from  almost  the  first,  one  is 
>ound  to  marvel  at  the  prodigies  of  reform  already  achieved. 
Another  way  of  looking  at  it — and  this  expression  has  been 
requently  voiced — is  that  if  Loew's  is,  indeed,  successfully  off 
he  ground,  equal  thanks  go  to  such  insurgents  as  Tomlinson, 
vho,  according  to  this  sentiment,  goaded  Vogel  into  faster, 

I  nost  desperate  action  than  might  have  otherwise  been  true. 
I  To  this  view  we  take  the  strongest  exception.  A  less  dedicated, 
letermined  sort  would  not  have,  in  our  judgment,  risked  the 
uncertainties  of  an  open  fight  to  beat  down,  irrevocably  as  it 
vere,  the  one  obstacle  standing  in  the  way  of  reconstituting  the 
ompany  expressly  at  his  own  terms. 

O 

Arthur  Wiesenberger  &  Company  (NYSE),  which  keep  tabs 
m  Loew's  as  carefully  as  any  Wall  Street  firm,  reports:  "Recent 
lisappointing  reports  from  Loew's  do  not  tell  the  whole  story. 

Although  reporting  a  loss  of  9c  a  share  for  the  year  ended 
August  31  (1957)  and  a  further  loss  of  24c  a  share  for  the  first 
quarter  of  fiscal  1958,  management  has  stated  that  the  com- 

pany is  now  operating  at  a  profit  and  that  a  number  of  steps 
have  been  taken  to  keep  it  that  way." 

These  steps  are,  continues  Wiesenberger:  "1)  Charging  off 
immediately  'certain  expenses  and  recognized  losses  .  .  .  instead 
of  spreading  them  over  future  years',  2)  conversely,  spreading rentals  of  films  to  TV  over  the  future  as  earned  instead  of 
taking  them  into  income  as  received,  3)  cutting  payrolls,  con- 

solidating operations  and  other  economies." 
O 

It  would  seem  that  the  worst  is  behind  Loew's,  Inc.  and  Joe 
Vogel,  as  well.  Although  the  company  is  still  bound  by  con- 

tract to  certain  high  expense  items  carried  over  from  commit- 
ments in  bygone  times,  it  is  a  much  tighter,  more  conservative 

corporate  vehicle  than  ever  before  in  its  distinguished  history. 
The  ability  to  run  the  studios  in  fiscal  1958  at  no  worse  than 
break-even  will  represent  an  enormous  management  feat  for 
Mr.  Vogel,  for  all  other  phases  of  Loew's  operations  are  profit- 

able. The  net  picture  would  make  pretty  reading  indeed. 

Evidence  of  awakened  interest  in  Loew's  is  reflected  in  trad- 
ing volume,  which  has  remained  heavy  since  the  beginning  of 

the  year,  especially  in  the  past  week  or  so.  Controlled  buying 
by  a  group  of  proposed  directors,  reported  friendly  to  Vogel, 
is  believed  to  have  contributed  to  a  rally  which  has  placed 
Loew's  above  15.  All  in  all  it  looks  very  much  like  the  birth 
of  a  new  day  for  this  once  embattled  company  and  a  new  deal 
for  shareholders. 

o  o 

PARAMOUNT  STOCKHOLDERS  ASK:  "What's  in  it  for 
me.''"  And  well  might  those  owning  Paramount  shares  ponder 
the  furies  of  market,  which  has  not  discounted  kindly  the  sale 
of  the  pre- 1948  film  library  to  TV.  As  predicted  in  this  space 
February  3,  shareholders  do  not  wax  wealthy  in  the  stock  mar- 

ket on  backlog  deals,  indeed  they  often  go  the  opposite  course. 
It  happened  to  other  film  concerns  before.  Paramount  was  no 
exception.  On  February  6,  the  day  preceding  the  sale,  Para- 

mount closed  at  36.  The  stock  moved  up  ly^  points  when  the 
news  broke  the  day  after.  On  consecutive  trading  days  the 
stock  was  off  IVz,  off  Yg,  up  l/2»  off  1/4  for  a  net  gain  of  1^ 
point  a  week  following  the  deal.  Volume  dwindled  propor- 

tionately. Lacking  a  fillip  equivalent  to  its  now  expanded 
library.  Paramount  must  now  be  assayed  strictly  in  terms  of  its 
operational  resources.  How  well  the  stock  acquits  itself  on  this 
basis,  will  be  apparent  in  the  forthcoming  post-library-sale 
quotations.  That  will  be  the  test  of  Paramount's  ability  to 
prosper  in  this  tough  movie  market.  We  will  watch  it  closely. 
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PICTURE 
OF  THE  MONTH 

"The  only  Hell  is  being  unable  to  love . . ." So  says  Yul  Brynner  as  Dmitri,  most 
passionate  of  "The  Brothers  Karamazov", in  a  fiery  scene  from  the  filming  of  this 
mighty  novel.  He  is  speaking  to  Grushenka, 
the  pliant  beauty  craved  by  his  own  father. 
She  brushes  a  kiss  across  Dmitri's  lips, whispering : 

"That's  all  I  have  —  being  able  to  love. When  you  came  in  tonight,  I  thought  my 
heart  would  burst.  I  wanted  you  so  much. 
And  then  I  saiv  your  eyes ..  .and  the  pis- 

tols...were  you  really  going  to  shoot  me?" 

This  scene  has  a  lusty  excitement.  So 
does  the  entire  story  of  the  exploding  emo- tions of  the  Karamazovs — father  and  sons 
— their  loves,  their  friends,  their  enemies. 
Writer-director  Richard  Brooks'  adapta- tion and  the  throbbing  performances  of  a 
large  all-star  cast  faithfully  follow  the 
many  moods  of  master  story-teller, Dostoyevsky. 

According  to  producer  Pandro  S.  Ber- man,  more  than  half  of  the  large  Avon 
Production  budget  went  to  acquire  the  ex- actly right  stars.  Brynner  is  magnificent  in 
his  latest  role  since  his  Award-winning 
"The  King  and  I".  Maria  Schell,  already famed  as  a  great  international  actress, 
wins  new  acclaim  with  her  role  of  earthy, 
vital  Grushenka  and  Claire  Bloom's  cling- ing, suddenly  awakened  Katya  solidifies 
her  popularity  with  audiences.  Others  elo- 

quently present  in  this  sprawling  canvas 
are:  Lee  J.  Cobb,  Albert  Salmi,  Richard Basehart  and  William  Shatner. 
M-G-M  has  planned  "The  Brothers 

Karamazov"  for  ten  years.  As  the  result unfolded  before  us  in  Metrocolor,  we  were 
glad  they  waited  for  the  perfect  creative combination  of  technicians  and  cast. 

No  list  of  the  cast  is  complete  without 
mentioning  one  more  person.  The  viewer. 
It  is  not  too  much  to  say  that  anyone  who 
has  ever  loved,  hated,  prayed,  sacrificed, raged,  or  plotted  revenge  ...must  find  some 
part  of  himself  or  herself  here.  The  best 
part,  the  worst  part.  Or  both. 

As  all  men  are  brothers,  so  are  all  men 
and  women  "The  Brothers  Karamazov".  It is  a  distinct  and  distinguished  achieve- ment. 

P.S.  "Get  more  out  of  life  ...go  out  to  a 
movie!" 

"Merry  Andrew"  in  two  happy  words  is 
Danny  Kaye.  And  this  new  Sol  C.  Siegel 
production  from  M-G-M  in  CinemaScope 
and  Metrocolor  is  Danny's  first  picture  in three  years. 

Danny  has  lots  of  most  agreeable  co-star- 
ring company  to  help  with  the  high-flying 

hilarity.  Extra  added  distractions  like  lovely 
Pier  Angeli.  And  the  celebrated  basso, 
Baccaloni.  who  made  his  comedy  debut  in 
"Full  of  Life".  As  well  as  Robert  Coote  of 
"My  Fair  Lady"  fame,  together  with  Noel Purcell  and  Patricia  Cutis. 

But  most  of  all.  the  story  is  decidedly  off 
the  beaten  sound  track  for  even  the  biggest 
of  musical  comedies.  It  also  happens  to  be 
very  funny,  with  scope  for  all  of  Danny's ten-foot-tall  talents.  He  is  Andrew  Larabee, 
shy-guy  schoolteacher  in  an  exclusive  boys' school  who,  while  searching  for  a  fabled 
Roman  treasure,  pitches  camp  on  a  site 
claimed  by  a  traveling  circus. 

Danny  as  a  lion-tamer  . . .  Danny  in  top 
hat  and  tails  on  the  flying  trapeze . . .  Danny 
as  a  chin-up  "stout  fella"  who  tries  to  teach manners  to  five  volatile  Gallini  Brothers 
who  own  a  circus ...  are  just  a  few  of  the 
justly  heralded  Kaye-O's. Michael  Kidd,  making  his  director  debut, 
puts  the  same  dash  and  pace  into  the  roman- 

tics and  plot  antics  as  into  the  dance  se- 
quences for  which  he's  been  known  hitherto. Based  on  a  story  by  Paul  Gallico,  Isobel 

Lennart's  and  L  A.  L.  Diamond's  screen- 
play keeps  everybody  hot  and  humming. 

Speaking  of  humming,  the  songs  (music 
by  Saul  Chaplin,  the  associate  producer, 
and  lyrics  by  Johnny  Mercer)  alternately 
jump,  soothe,  astound  and  titillate.  Of  the 
eight  tunes,  we  bring  to  our  mind's  ear;  the ballad  "You  Can't  Always  Have  What  You 
Want",  the  happy-go-lickety  "Everything 
is  Tickety  Boo",  the  pantomimed  "Pipes  of 
Pan",  the  patter  delight  "The  Square  of  the 
Hypotenuse",  and  "Buona  Fortuna".  whose bacchanalian  flavor  so  robustly  co-features 
Baccaloni. 

"Merry  Andrew"  is  aptly  named.  Not  just something  for  everybody.  But  just  about 
everything  for  everybody— all  wrapped  up 
in  a  big  bright  Metrocolor  package.  A  con- tinuous flow  of  fun,  fun,  fun. 

ONLY 

-G- 

IT! 

M-G-M  alone  highligl 

its  vast  advertising  penet; 

tion  with  regular  montl 
columns  in  top  nation 

magazines. 

Now  the  mighty  "TIE BROTHERS  KARAMAZ(\/1 

next  "MERRY  ANDREV 
for  your  Happy  Eastr 
Holiday  Attraction. 

These  famed  columns  cc 

mand  preferred  attenti< 
up  front,  with  no  other 

permitted,  on  the  most-rt  c 
"Table  of  Contents"  pae, 

They  are  rated  "best-reaof 
their  size"  by  the  scientic 
Starch  surveys. 

Just  part  of  the  big  bu  d- 
up  for  TWO  bountiful  blok- 
busters  from  M-G-M . . . 

"THE  BROTHERS 

KARAMAZOV" 
"MERRY  ̂ ANDREW 

p.  s. 
"SEVEN  HILLS  OF  ROME" BIG  AT  MUSIC  HALL,  N.  Y.! 



'The  Brothers  Karamazov"  D 

Su4utc^  1^<siUk<^  O  O  O  Plus 
ixciting,  sensuous,  popularized  version  of  Dostoyevsky 
:lassic.  Has  elements  for  all  audiences.  Yul  Brynner  assures 
ast  b.o.  start.  Plush  Pandro  Berman  production  in  color  will 
let  good  word  of  mouth  reaction. 

\\  riter-director  Richard  Brooks  has  made  a  sensuously  sting- 
ng  and,  at  times,  savage  melodrama  out  of  the  famed  Dostoy- 
vsky  novel,  "The  Brothers  Karamazov  ".  Although  it's  a  far 
ry  from  the  original — the  author's  philosophical  profundities 
laxing  been  almost  completely  watered  down — this  MGM- 
\\nn  production  is  a  top-drawer  movie  for  adult  audiences, 
lixen  a  forthwright,  free  flowing  style,  it  has  shaped  an  amor- 
ihous  plot  into  a  sharp,  swift,  suspenseful  entertainment. 
Producer  Pandro  S.  Berman  has  provided  a  plush,  moody, 

ppropriately  heavy  mounting,  vividly  hued  in  a  Metrocolor 
hat  makes  full  use  of  red,  green  and  violet  shadowings  to  en- 
ance  the  sense  of  impending  doom.  "The  Brothers  Karamazov" 
V  indeed,  one  of  the  season's  major  offerings.  Adults  of  every 
lass,  including  the  younger  ones,  will  find  it  an  enthralling 
notion  picture.  The  vast  popularity  of  Yul  Brynner  (in  a  role 
-erfectly  suited  to  his  talents)  assures  it  a  fast  boxoffice  start — 
nd  word-of-mouth  will  be  favorable. 

The  major  characters  of  this  tale  of  human  degradation  and 
eformation  set  in  a  landscape  of  greed,  lust  and  murder  during 
he  end  of  the  nineteenth  century  have  come  to  life  with  a 
hrobbing  urgency  and  a  thumpingly  grand  manner  of  playing, 
brynner  as  the  oldest  brother,  Dmitri,  a  lieutenant  in  the  Czar's 
rmy.  all  heart  and  passion,  a  smoldering  fire  of  a  man,  comes 
cross  uith  dynamic  precision  and  enormous  persuasion.  And 

Brynner  and  Maria  Schell  in 
an  abandoned,  sensuous  dance. 

s  Grushenka,  the  woman  of  affairs  he  so  relentlessly  loves,  the 
triking  international  star,  Maria  Schell,  captures  the  screen 
.ith  a  magnetic  smile,  a  wonderfully  feline  cynicism  and  a  soft 
s  velvet  sensualism  that  expertly  convey  a  sense  of  mystery  and 
ardened  sorrow.  Claire  Bloom  is  the  proud  but  chilly  beauty, 

[More  REVII 

of  Season's  Major  Offerings 

A  frustrated  Claire  Bloom  gazes  at  a 
cold  Brynner  who  can  offer  her  no  love. 

Katya,  a  virtuous  lady  hopelessly  in  love  with  Dmitri,  who  later 
turns  into  his  revengeful  nemesis.  As  the  father,  a  lecherous, 
self-pitying,  bombastic  old  man,  Lee  J.  Cobb  steals  every  scene 
he's  in  with  a  gargantuan  vitality  and  a  bursting,  double-edged 
bufoonery.  Here  is,  without  any  question,  the  full-blooded 
Russian  appetite  sprawled  out  for  all  to  see  upon  the  screen. 

Students  of  Dostoyevsky  will  probably  find  some  faults,  the 
two  most  glaring  being  Brooks'  rendering  of  the  novel's  intel- lectual tenor  and  his  direction  of  two  lesser,  but  key,  roles.  In 
the  first,  he  has  taken  from  this  drama  of  ideas  only  the  most 
elementary  conjectures;  the  meat  of  Dostoyevsky,  the  Grand  In- 

quisitor episode,  the  shuttlings  between  nihilism  and  Christian 
responsibility,  the  wounding  and  baffling  complexities  in  human 
emotions  have  been  greatly  simplified.  In  the  second,  he  has 
sketchily  created  the  other  brother  roles.  Richard  Basehart,  for 
instance,  has  a  hard  time  trying  to  convey  the  atheistic  Ivan, 
who  justifies  even  murder.  Albert  Salmi,  the  bastard  son  of 
Cobb,  listens  to  Ivan's  philosophy  and  becomes  a  kind  of  grin- 

ning monster.  The  youngest  son,  Alexey,  whose  purity  shown 
like  a  beacon  in  the  original,  is  reduced  to  a  mawkish  monk 
in  William  Shatner's  portrayal  with  dialogue  that  adds  nothing 
to  the  film's  fire.  But  fire  there  is,  and  no  amount  of  harping 
upon  its  drawbacks  can  change  the  fact  that  this  film  version  is 
a  thriller  of  surging  passions,  a  first-rate  melodrama  in  its own  right. 

The  plot  centers  mainly  on  the  duelling  relationship  between 
Brynner  and  Cobb,  the  insistence  of  the  former  to  his  inherit- 

ance, which  the  latter  greedily  denies,  and  the  disasters  that  re- 
sult when  Brynner  falls  in  love  with  his  father's  mistress,  the 

fascinating  Grushenka.  When  the  old  man  is  found  dead,  evi- 
dence points  to  Brynner.  In  the  end,  Basehart  discovers  Salmi 

committed  the  deed,  led  on  as  he  was  by  the  philosopher's 
atheistic  dictums,  and  Brynner  along  with  a  now-faithful  Gru- 

shenka escapes  to  safety,  while  Basehart  finds  peace  with  God. 
Metro-Goldwyr-Mayer.  146  minutes.  Yul  Brynner,  Maria  Schell,  Claire  Bloom. Produced  by  Pandro  S.  Berman.    Directed  by  Richard  Brooks. on  Page  10] 
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'Bitter  Victory" 

Jneven  drama  of  war's  impact  on  two  men. 
"Bitter  Victory"  is  adult  entertainment  on  the  effects  of  war 

on  human  relationships.  Well  directed  by  Nicholas  Ray  and 
produced  by  Paul  Graetz,  there  are  scenes  of  the  desert,  a 
commando  raid  and  a  mercy  shooting  of  a  wounded  German 
prisoner  that  come  stingingly  to  life  and  underscore  all  the 
r\ction  with  graphically  atmospheric  touches.  Richard  Burton, 
as  an  heroic  but  doomed  captain.  Curt  Jurgens,  a  strangely 
twisted  major,  and  Ruth  Roman,  the  woman  they  both  love, 
nil  turn  in  poignant  and  trenchant  performances.  The  princi- 

pal flaw  in  this  Columbia  release  is  the  script  that  Ray,  Gavin 
Lambert  and  Rene  Hardy  have  composed  from  the  latter's  psy- 

chological overtones  are  always  a  bit  too  ambiguous.  Boxoffice 
prospects  are  about  average  for  both  the  class  and  mass  mar- 

kets. The  story  unfolds  during  the  African  campaign  of  World 
War  II  as  Jurgens  and  Burton  are  selected  to  lead  a  British 
commando  raid  on  the  German-held  Bengasi.  When  Burton 
discovers  old  soldier  Jurgen's  fright  under  fire  he  is  sardonic, 
especially  so  since  this  is  the  man  who  married  Miss  Roman, 
his  old  sweetheart.  Burton  openly  invites  his  superior's  at- 

tempts to  kill  him  after  the  assignment  is  accomplished  and 
the  trek  back  across  the  treacherous  desert  is  begun.  The  as- 

sorted adventures  and  tensions  culminate  in  Jurgen's  complicity 
in  causing  Burton's  death  by  scorpion  bite.  Jurgen  returns  a 
hero,  but  he  loses  the  respect  of  his  men,  his  wife  s  love. 
Columbia.  82  minutes.  Richard  Burton,  Curt  Jurgens,  Ruth  Roman.  Produced  by Paul  Graetz.    Directed  by  Nicholas  Ray. 

"Tlie  Mark  of  tlie  Hawk" 

Melodrama,  in  color,  about  African  racial  conflict. 
This  Universal  offering  squarely  tackles  the  problem  of  the 

Mau  Mau  in  Africa  and  the  tensions  created  by  colonialism 
and  the  native  cultures.  However,  for  all  their  earnest  efforts 
and  socio-political  rr.oralizing,  "The  Mark  of  the  Hawk"  must 
be  classed  with  that  old  boxofiice  bugaboo,  the  "message  pic- 

ture". Not  that  the  Lloyd  Young  production  does  not  have 
some  ticket-selling  points  in  its  favor;  there  are,  indeed,  some 
stunning  Superscope  on-location  shots  of  primitive  African 
splendor,  handsomely  done  up  in  Technicolor,  over  which  di- 

rector Michael  Audley  has  mounted  a  few  fervent  uprisings. 
There  are  also  two  hot  Negro  personalities,  Eartha  Kitt  and 
Sidney  Poitier,  in  the  leads,  staunchly  abetted  by  Juano  Her- 

nandez and  John  Mclntire.  Miss  Kitt,  of  nightclub  fame,  sings 
one  innocuous  song.  The  fact  is  that  screenplaywright  H.  Kenn 
Carmichael  and  author  Young  have  merely  rigged  up  card- 

board characters,  given  them  pro  and  con  speeches  in  a  rudi- 
mentary plot  about  the  black  and  white  conflict  in  Africa.  Ex- 

cept for  special  situations,  like  houses  catering  to  Negro  trade, 
this  will  be  a  secondary  dualler.  Poitier's  role  is  that  of  the 
educated  African  leader  trying  to  save  his  people  from  both 
the  terrorists  led  by  his  brother  and  the  die-hard  Colonials 
led  by  embittered  planter,  Patrick  Allen.  Torn  with  doubts, 
Poitier  is  saved  from  joining  his  brother  by  missionary  Mclntire 
who  proves  to  him  violence  only  breeds  tyranny.  When  Mclntire 
is  killed  in  a  Mau  Mau  raid,  Poitier  realizes  peaceful  means  are 
best  and  that  freedom  can  not  be  gained  through  destruction, 
a  maxim  wife  Eartha  long  hoped  he'd  learn  to  understand. 
Universal-international.  83  minutes.  Eartha  Kitt,  Sidney  Poitier.  Produced  by Lloyd  Young.    Directed  by  Michael  Audley. 

Thase  a  Crooked  Shadow" 

Smooth  meller  will  hold  interest  of  mystery  fans.  . 

"Chase  A  Crooked  Shadow"  is  the  sort  of  slippery  littlel 
thriller  one  expects  of  Agatha  Christie.  As  written  by  David 
Osborn  and  Charles  Sinclair,  produced  by  Douglas  Fairbanks,! 
Jr.  against  some  sultry  Costa  Brava  fripperies,  and  directed  by 
Michael  Anderson  with  a  purring  kind  of  finesse.  This  Warner| 
Bros,  release  manages  to  whip  up  enough  moody  puzzles  and 
eerie  bits  of  trickery  to  entertain  most  whodunit  fans.  Its  box^ 
office  performance,  however,  will  be  only  tepid.  Only  in  class 
houses  (it  will  need  a  strong  supporting  feature  in  all  situa- 

tions) does  it  figure  to  do  slightly  above  average.  The  leadsj 
are  played  with  precise  accents  and  velvety  histrionics  by  Rich- 

ard Todd,  as  the  blase  mystery  man;  Anne  Baxter,  the  much- 
beset  and  suspect  heroine,  and  Herbert  Lom,  the  impassive 
police  chief.  Clever  editing  helps  develop  the  film's  suspense; 
and  a  surprise  ending  might  be  made  an  exploitation  "plus" The  plot  is  another  of  those  logically  bemusing  affairs  wherebj 
Miss  Baxter,  an  heiress  with  a  family  past,  finds  her  sanity  i 
not  her  life  threatened  when  Todd  moves  in  upon  her  insisting 
he  is  her  recently  killed  brother.  He  has  a  passport  to  affirn 
his  status,  and  his  fingerprints  are  checked  by  Lom  and  foum 
true.  In  no  time  at  all  he  has  discharged  Miss  Baxter's  forme 
staff  and  installed  his  thoroughly  creepy  own,  all  for  his  sister' 
"protection  ".  Of  course,  she  has  a  hard  time  proving  Todd'! 
duplicity,  during  which  wills  are  ransacked,  fabulous  diamond 
uncovered  and  her  own  murder  plotted. 
Warner  Bros,  release.  87  minutes.  Richard  Todd,  Anne  Baxter,  Herbert  Lonj Produced  by  Douglas  Fairbanks,  Jr.    Directed  by  Michael  Anderson. 

"Spanish  Affair"  ■ 

Spanish-made  travelogue  with  tepid  romantic  tale. 
If  "Spanish  Affair"  were  only  a  95-minute  travelogue,  i 

would  be  better  than  it  is.  But  unfortunately,  tacked  on  wit 
the  scenic  wonders  is  a  dismal  little  romance  which  merel 
obscures  the  sights.  Lacking  marquee  names  (only  one,  Ricl 
ard  Kiley,  is  known  to  American  audiences)  and  any  real  dr; 
matic  substance,  this  Spanish  production  being  released  b 
Paramount  can  look  for  only  mild  returns  as  a  supportin 
dualler.  Best  returns  are  likely  in  class  and  art  houses.  Pn 
ducer  Bruce  Odium  and  director  Donald  Siegel  know  a  goo 
view  when  they  see  one,  and  they  have  covered  such  spectacul; 
landmarks  as  Madrid,  Barcelona,  El  Escorial,  Toledo,  the  plea 
ure  trove  of  Costa  Brava  and  the  gypsy  haunted  Segovia,  a 
spankingly  done  up  in  VistaVision  and  Technicolor.  Th( 
have  cast  Richard  Collins'  rambling,  inept  script  with  a  ere 
of  impassioned,  sweeping  Spaniards  whose  vitality  can  be  ii 
fectious,  especially  Jose  Guardiola  as  the  steaming  lover  « 
Carmen  Sevilla.  And  Miss  Sevilla  herself  makes  a  sparklir 
signorita,  tenderly  falling  for  the  handsome  visiting  Americi 
Kiley.  The  story  opens  on  a  fanciful  turn  as  we  find  archite 
Kiley  trying  to  force  his  ultra-modern  drawings  into  the  Lat 
temperament  and  then  failing  in  this,  off  on  a  tour  of  the  cou 
try  to  influence  others.  Enroute  he  picks  up  Miss  Sevilla  as  h 
interpreter  and  later  the  lady's  lover,  Guardiola,  as  his  nemes 
Of  course,  scowls,  embraces,  slugfests  and  what  not  ensue,  un 
he  is  able  to  claim  the  signorina  as  his  own. 
Paramount.     95   minutes.     Richard    Kiley,    Carmen    Sevilla,    Jose   Guardiola.  P duced  by  Bruce  Odium.    Directed  by  Donald  Siegel. 
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"Lafayette  Escadrille" 
^(UlKCAd  I^oUk^  O  O  O 

Sood  World  War  I  romance  will  appeal  to  all  audience.  Well 
directed,  well  played  by  Tab  Hunter  and  French  newcomer. 

That  teenagers'  favorite,  Tab  Hunter,  has  one  of  his  most 
substantial  roles  as  a  Freudian  bad  boy  in  Warner  Bros.'  "La- 

fayette Escadrille  ".  Ostensibly  this  is  producer-director  Wil- 
liam Wellman's  affectionate,  occasionally  exciting,  memoir  of 

young  valor  at  its  Ail-American  best  by  way  of  the  lengendary 
flying  force  of  World  War  I,  and  there  are  some  touching  and 
tense  scenes  ably  delineating  this  aspect  of  the  story.  But  flying 
and  the  war  play  second  fiddle  to  the  escapades  of  Tab,  who 
falls  in  love  with  a  French  prostitute,  a  girl  who  gives  him  a 
reason  to  live  and  to  seek  honor.  The  A.  S.  Fleischman  screen- 

play pulls  no  punches,  speaking  boldly  and  convincingly  on  a 
theme  that  will  attract  the  youth  trade  but  will  be  best  under- 

stood by  their  elders.  With  all  its  built-in  exploitation  angles, 
"Lafayette  Escadrille"  figures  to  be  a  strong  grosser  in  all  situ- 

ations. Wellman  has  cooked  up  a  show  stunningly  fresh  in 
new  personalities,  including  his  son.  Bill  Wellman,  Jr.,  Jody 
McCrea,  son  of  Joel,  and  Dennis  Devine,  son  of  Andy,  plus 
the  radiant  blonde,  Etchika  Choureau,  as  the  lyrical  vis  a  vis 
of  Hunter.  He  has  made  the  most  of  his  romantic  scenes, 
abetted  by  a  fine  score  by  Leonard  Rosenman  and  sensitive  per- 

formances by  the  principals.  The  flying  scenes  of  early  WWI 
"crates  "  are  very  effective.  The  plot  follows  Hunter  in  states- 
side  trouble  with  the  police,  his  neurotic  disciplinarian  of  a 
father,  then  on  to  stow-away  adventures  over  into  France, 
where  he  meets  streetwalking  Mile.  Choureau  and  later  enrolls 
in  the  Escadrille.  However,  he  reverts  to  maverick  form,  finally 
meets  a  U.S.  General  from  whom  he  gets  sympathetic  assistance. 
Warner  Bros.  96  minutes.  Tab  Hunter,  Etchika  Choureau.  Produced  and  Directed by  William  A.  Wellman. 

"Eighteen  and  Anxious" 
SuAlHCA^  1^<!ltiK<^  O  PLUS 

Quickie  melodrama.  Lower  slot  fare. 

Despite  a  provocative  title  and  some  involved  plot  develop- 
ments, this  AB-PT  production  via  Republic  offers  scant  box- 

office  potential.  Abounding  in  complications,  "Eighteen  and 
Anxious"  is  clearly  aimed  at  the  teenage  market  in  the  obvious 
hope  that  it  may  be  influenced  by  the  sex  implications.  The  tale 
is  of  a  young  girl,  adequately  played  by  Mary  Webster,  who 
finds  herself  pregnant  and  without  a  husband.  It  should  get  by 
on  the  lower  half  of  double  bills  in  family  and  ballyhoo  houses. 
Much  depands,  however,  on  the  exploitation  power  the  exhibi- 

tor puts  behind  it.  Major  drawback  of  this  Edmond  Chevie 
production  is  the  lack  of  authenticity  and  sincerity  such  subject 
matter  demands.  Performances  by  Miss  Webster,  William 
Campbell,  Martha  Scott  and  Jim  Backus  are  adequate,  but  Joe 
Parker's  direction  is  uninspired.  Mary  Webster  finsd  she  is 
pregnant  shortly  after  her  husband  is  killed  in  a  sports-race  ac- 

cident. Since  she  had  been  married  in  a  "quickie"  Mexican  cere- 
mony, her  mother  (Martha  Scott)  and  stepfather  (Jim  Backus) 

and  in-laws  refuse  to  believe  her  explanation  when  she  cannot 
produce  a  marriage  license.  After  a  round  of  complications  and 
tribulations  including  her  seduction  by  William  Campbell,  her 
license  is  found,  her  honor  is  restored,  she  finds  a  new  true  love. 
Republic-AB-PT.  93  min.  William  Campbell,  Mary  Webster,  Martha  Scott.  Pro- ducer Edmond  Chevie.    Director  Joe  Parker. 

rnwtiny" 

ScucKC^  'Raitut^  O  O  O Good  adult  western  In  Technicolor  with  elements  to  please 
all  types  of  audience.  Glenn  Ford,  Jack  Lemmon  in  leads. 

Director  Delmer  Daves  has  put  on  John  Ford's  long-stomp- 
ing boots  and  turned  out  a  western  that  ranks  with  the  better 

ones  turned  out  by  that  master.  Even  though  the  picaresque 
script  Daves  worked  with  on  this  Columbia  release  is  not  of 
the  best,  the  Julian  Blaustein  production  has  so  many  fine 
things  about  it  that  it  will  highly  please  a  wide  range  of  audi- 

ences in  class  and  action  houses  alike.  For  one  thing,  stars 
Glenn  Ford  as  a  rough,  leather-burnt  vaquero  and  Jack  Lem- 

mon, an  adventure-seeking  tenderfoot,  turn  in  an  admirable 
pair  of  performances,  each  complementary  to  the  other.  For 
another,  the  action  is  tough,  occasionally  violent,  and  the  treat- 

ment is  fresh,  adult.  Scenes  of  unwashed,  undashing  covvboy- 
on-the-trail  life  have  a  rip-roaring,  cracklingly  crude  air  about 
them,  blisteringly  exposed  against  some  sun-drenched  Techni- 

color montages  of  cattle  against  horizons,  fiestas  in  adobe  vil- 
lages, etc.  And  the  cowboys  themselves,  minor  characters  all, 

but  all  sharply  drawn,  expertly  acted.  First-rate  support  is 
furnished  by  Brian  Donlevy  in  an  ironic  bit  as  a  gunfighter 
with  a  rep,  and  by  Anna  Kashfi,  as  Lemmon's  bittersweet  Mexi- 

can amour.  Producer  Blaustein  has  given  technical  finesse  all  the 
way  down  the  line,  from  ingenious  credit  arrangements  to  the 
George  Dunning  score.  Edmund  H.  North's  screenplay  is  de- rived from  a  book  of  reminiscences  by  Frank  Harris,  and  for 
all  its  hard  humor  and  robustness,  the  plotting  never  emerges 
as  a  unified  whole.  The  story  follows  Lemmon  on  his  first  cat- 

tle crossing  with  veteran  Ford.  After  a  series  of  adventures,  the 
two  wind  up  a  sort  of  sagebrush  Damon  and  Pythias. 
Columbia.  92  minutes.  Glenn  Ford,  Jack  Lemmoti.  Anna  Kashfi.  Produced  by Julian  Blaustein.    Directed  by  Delmer  Daves. 

"The  Gift  of  Love" 
SW^eA*  ̂ <UcKf  Q  O  PLUS 

Tear-jerker  should  attract  family  trade.  Lauren  Bacall, 
Robert  Stack  and  new  moppet  head  cast.  C'Scope,  color. 

Appropriately  titled,  "The  Gift  of  Love"  is  a  tear-jerker  that 
should  hold  fairly  strong  appeal  for  the  family  trade.  A  remake 
of  the  1946  vintage  "Sentimental  Journey",  it  reunites  Lauren 
Bacall  and  Robert  Stack,  of  "Written  On  The  Wind  ",  who 
comport  themselves  with  amiable  restraint,  touchingly  deline- 

ating the  amours  of  a  five-year  married  couple  who  will  soon 
be  parted  by  her  death.  Producer  Charles  Brackett  has  set  some 
San  Francisco  montages  in  CinemaScope  and  De  Luxe  Color, 
while  director  Jean  Negulesco  has  timed  the  proceedings  with 
leisurely  warmth.  A  high  point  of  the  film  is  the  debut  of  a 
sprightly  moppet,  Evelyn  Rudie,  in  the  pivotal  role  of  the 
orphan  Miss  Bacall  adopts  after  learning  she  has  not  long  to 
live.  Accompanying  all  the  maudlin  mannerisms  screenplay- 
wright  Luther  Davis  has  tenderly  arranged,  there  is  the  ever- 
recurring  strains  of  the  theme  melody,  rapturously  sung  by  Vic 
Damone.  Miss  Bacall  stricken  with  a  heart  condition,  keeps  the 
news  of  her  fate  secret  from  her  adoring  husband,  so  that  the 
adopted  child  can  win  her  way  into  Stack's  heart.  After  his 
wife's  death.  Stack  refuses  to  accept  the  youngster's  love,  but 
they  are  eventually  brought  together  when  Stack  has  a  premo- 

nition and  rescues  Evelyn  from  drowning. 
20th  Century-Fox.  105  minutes.  Lauren  Bacall,  Robert  Stack,  Evelyn  Rudie.  Pro- duced by  Charles  Brackett.   Directed  by  Jean  Negulesco. 
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TO  TELL  YnU  THE  TRUTH  ♦  by  W.  Robert  Mazzocca 

Satno  Thaughts  an  th^  Passing  P€ira€te 

MEET  TO  CUiLD  BUSINESS 

Ericc  Johnston,  with  his  Daddy  Longlegs  personage,  execu- 
tive suite  gra:es  and  amiable  smile,  was  like  a  bubbling  toast- 

master  at  the  Motion  Picture  Association's  press  conference  on 
the  industry's  Business-Building  campaign.  His  "diversionary 
tactics  "  only  seemed  to  underscore  the  earnest  excitement  work- 

ing through  him,  an  excitement  he  obviously  desired  to  com- 
municate to  the  assemblage,  for  this  was  an  anybody-who-is- 

anyone  meeting  full  of  shining  and  hopeful  faces. 
In  testimonial  after  testimonial  to  the  all-industry  undertak- 

ing, Roger  Lewis  thought  the  group  "remarkable",  Abe  Mon- 
tague considered  it  "wonderful  "  and  Mr.  Johnston,  his  nose  to 

the  future  and  his  eyes,  no  doubt,  on  a  memoir,  "historic". 
What  was  clearly  needed  was  someone  to  unsettle  the  starch  of 
upbeat  chatter  and  this  Sol  Schwartz,  proud  of  his  pragmatist 
position,  did  when  he  broke  through  the  ""commercial".  Mr. Schwartz  wanted,  as  he  said  bluntly,  to  know  what  the  group 
was  really  going  to  do. 

Fortunately,  he  was  roundly  answered  in  a  nice  lay-it-on-the- 
line  breakdown,  starting  with  the  bonanza  information  that  the 
proposed  budget  allotments  would  total  $2,220,000.  Of  this, 
newspaper  advertising  embracing  the  ".  .  .  Go  Out  To  A  Movie" 
slogan  would  get  $950,000;  radio  and  TV  blandishments  $300,- 
000;  public  relations  $150,000;  administrative  needs  $250,000. 

All  of  which  would  leave  a  whopping  $570,000  to  support 
the  whopping  Academy  Awards  telecast,  a  kind  of  fan  mag 
extravaganza  called  "90  Stars  in  90  Minutes",  including  such 
exclusive  properties  as  Ingrid  Bergman,  Gregory  Peck,  Rock 
Hudson,  et  al. 

At  any  rate,  the  fund-raising  had  already  garnered  most  of 
the  major  theatre  circuits  in  its  orbit,  basing  payments  on  one- 
half  of  one  per  cent  of  the  1957  film  rentals.  In  addition,  the 
grassrooters  of  Hollywood,  independent  producers,  writers,  di- 

rectors and  performers,  were  jumping  on  the  bandwagon  of 
contributions.  A  really  heartening  sight,  said  Mr.  Lewis. 

By  this  time,  even  Mr.  Schwartz  had  mellowed.  Someone 
mentioned  that  five  years  ago  the  National  Dairy  Association 
began  their  campaign  with  only  $500,000,  but  that  the  subse- 

quent success  was  so  staggering  they've  budgeted  this  year's  at 
$10,000,000.  Mr.  Schwartz  declared  it  was  a  "damn  shame  "  the 
industry  couldn't  have  reached  solidarity  before  this.  He  began 
recalling  all  those  "Save  Hollywood"  luncheons  he  sat  through; 
they  were  pleasant,  indeed,  but  when  it  came  to  putting  up 
money  everyone  would  disappear  under  the  tablecloth.  Things 
would  be  different  now  .  .  . 

0  O 

PRODUCER  BRYNNER 

That  rugged  individualist,  Yul  Brynner,  actor  and  newly- 
turned  entrepreneur,  a  sort  of  Samson  apres  le  deluge,  breezed 
into  town  the  other  day  and  regaled  us  with  some  peppery 
praise  for  United  Artists,  the  company  financing  his  projected 
11-picture,  8-year  production  deal.  "This  is  the  only  place  where 

you  can  get  creative  autonomy",  he  observed  enthusiastically. 
"They  agree  upon  the  budget  and  then  it's  laissez-faire  .  .  .  none 
of  that  awful  get-in-to-the-actism  one  usually  finds.  "  And  Paul 
Radin,  his  partner,  was  ecstatic  about  the  morning  sunshine  at- 

mosphere; at  729  Seventh  Avenue  it  was  "just  like  a  breath  of 
fresh  air;  nobody  over  here  has  the  blues,  nobody." 

Their  first  project,  the  picturization  of  Arthur  Koestler's 
"The  Gladiators  ",  is  a  most  formidable  entry  for  a  fledgling 
outfit.  Concerning  Spartacus  and  the  first  uprising  of  the 
Roman  slaves,  the  novel  is  infused  with  Koestler's  socio-philo- sophical  ramblings  into  history,  in  no  sense  an  easy  nugget  to 
crack.  However,  Brynner  and  Anthony  Quinn  will  be  the  stars, 
Martin  Ritt  the  director,  and  $5,500,000  will  be  seeing  them 
through  South  America  or  Italy,  so  it  should  undoubtedly  ring 
in  as  a  "spectacular",  with  or  without  the  "ideas". 

O  O 

TOUGH-GUY  ARNALL 

The  poor  exhibitor,  as  if  he  didn't  already  have  enough 
straws  upon  the  camel's  back,  came  in  for  a  verbal  thrashing 
when  Ellis  Arnall,  president  of  the  Society  of  Independent  Mo- 

tion Picture  Producers,  with  toughness,  candor  (and  confusion) 
took  an  aristocratic  stand  away  from  them.  "No  producer  has 
an  obligation  to  exhibitors  alone",  he  declaimed.  "The  markei 
is  wide  open  and  if  home  theatre  is  on  the  agenda,  that's  it,  as 
long  as  a  profit  can  be  had."  And  in  a  loving  postscript,  Mr. 
Arnall  pulled  out  the  stops  in  pro-toll  TV  yodeling;  his  per- 

formance was  in  New  York,  but  the  FCC,  way  down  in  Wash 
ington,  must  have  gone  tone-deaf  on  it.  Like  his  membership 
Arnall  dreams  of  that  toll-TV  pie-in-the-sky  that  might  turn 
out  to  be  pie-in-the-face. 

O         0  ' MR.  VOGEL  SPEAKS  OUT 

In  bel  canto  contrast,  Joe  Vogel's  even-tempered  speech  ir Louisville  before  the  National  Allied  Drive-In  Theatre  Con 
vention  was  a  soothing  tonic  for  us  all.  Beginning  with  a  plei 
for  distributor  and  exhibitor  not  to  live  in  a  house  divided,  h( 
went  on  to  define  a  working  rapprochment: 

"It  does  not  mean  you  have  to  pay  exorbitant  prices  for  pic 
tures,  nor  does  it  mean  you  have  to  deprive  the  distributor  o 
an  outlet  for  pictures  that  represent  a  real  investment  bu 
haven't  quite  hit  the  mark  yet  ...  In  order  to  keep  theatre 
open  you  need  a  volume  of  product  and  volume  is  made  up  o. 
varying  degrees  of  merit  .  .  .  Exhibitors  playing  unsuccessfu 
pictures  turn  to  the  distributor  for  redress.  But  where  is  th 
distributor  to  turn?  .  .  .  Neither  of  us  should  expect  a  guar 
anteed  profit  .  .  .  You  have  to  give  a  little  and  take  a  little.  " 

As  for  TV:  "The  only  justification  for  the  leasing  of  pre-'4} 
films  was  necessity  .  .  .  We  knew  such  leasing  would  have  re 
percussions  .  .  .  But  as  conditions  exist,  I  am  personally  opposec 

to  the  release  of  post-'48  films." 
Mr.  Vogel  ended  on  a  modest  yet  obviously  happy  note:  B; 

March  1st  he  expected  his  studios  to  be  working  at  full  capacit) 
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s 
election  of  Jeny  Waid's  "The  Long  Hot 

Summer"  as  Film  BULLETIN'S  initial  Gilt- 
Edge  Production  was  predicated  upon  the 
numerous  elements  that  patently  make  this 
20th  Century- Fox  film  one  of  the  top-drawer 
attractions  of  the  season.  From  the  basis  of 

the  provocative  story,  Nobel  Prize-winner 
William  Faulkner's  "The  Hamlet",  through 
Waid's  sweat-beaded  on-location  production 
in  CinemaScope  and  Color  by  De  Luxe, 
down  through  the  performances  by  an  in- 

spired cast  of  sparkling  young  players  and 

honored  veterans,  "The  Long  Hot  Summer" 
steams  with  plaudits-and-pull  potential. 

T he  first  viewing  of  a  rough  print  sent  the 
20th-Fox  promotion  people  headlong  to  their 
drawing  boards  to  construct  an  extraordi- 

nary campaign  that  will  do  this  unusual  film 
boxoffice  justice.  And  it  prompted  our  staff 

member  to  urge  it  for  The  BULLETIN'S 
first  Gilt-Edge  supplement.  On  the  following 
pages  are  some  glimpses  of  the  components 
that  make  this  one  of  the  most  promising 
motion  pictures  of  this  year  1958. 

jProclu  ction SUPPLEMENT 

This  new  Film  BULLETIN 
feature  is  designed  to  fulfill 
the  needs  of  exhibitors  in 
this  changing  market.  It  is 
essential  that  the  theatreman 
acquire  as  far  in  advance  as 
possible  all  information  about 
the  distinguished  motion  pic- 

tures in  the  offing.  These 
supplements  will  be  reserved 
exclusively  for  films  of  top- 
drawer  quality  and  top-gross- 

ing boxoffice  potential. 
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action 

THE  PRODUCER 

Jerry  Wald  has  imbued  "The  Long  Hot  Summer"  with 
many  of  those  smart,  crackling  elements  that  have  his 
many-hued  "Peyton  Place"  so  strongly  entrenched  at 
the  top  of  the  boxoffice  heap  this  season.  There  is  that 
curious  small-town  atmosphere  and  the  same  fine  fabric 
of  intense  personal  relationships  —  all  mounted  in  a 
handsome,  yet  thoroughy  REAL,  CinemaScope-De  Luxe 
color  production.  With  a  savvy  deriving  from  24  fruit- 

ful years  in  the  industry,  Wald  prefers  to  use  gifted, 
fresh  personalities  in  key  roles,  rather  than  "name" 
players.  The  man  who  produced  "The  Long  Hot  Sum- 

mer" brought  all  his  renowned  film-making  acumen 
and  his  own  youthful,  vital  outlook  handsomely  to  bear 
on  this  important  film  for  20th  Century-Fox. 

THE  DIRECTOR 

Martin  Ritt's  wide  range  of  talents  are  thus  described 
by  Jerry  Wald:  "He's  compassionate,  bright,  energetic. He  knows  how  to  communicate  to  the  actors  what  he 
wants  out  of  them."  A  student  of  the  Elia  Kazan  act- 

ing school,  Mr.  Ritt  (hands  in  pockets  at  left)  made 
his  directorial  debut  with  "Edge  of  the  City",  and  fol- 

lowed that  success  with  "No  Down  Payment"  for  20th. 

i 

..  and  Their  Production 

To  infuse  the  film  with  the  true  atmosphere  of  today's 
South  and  the  stark  reality  of  William  Faulkner's  story, 
Wald  and  Ritt  took  their  company  to  Baton  Rouge,  La., 
and  an  old  plantation  near  Darrow,  Miss.  At  these 
natural  locations  most  of  this  $3,000,000  production, 
which  takes  a  vivid,  penetrating  look  at  the  passions 
and  yearnings  of  a  fascinating  group  of  people,  was 
filmed.  Despite  two  weeks  of  torrential  rains  and  vari- 

ous other  mishaps,  including  a  wild  horse  stampede,  the 
production  was  brought  in  on  the  appointed  schedule. 

PRODUCTION  SCENES 
Lejl:  Producer  Wcild  and  crcii 
discuss  the  next  scene  ivltl}  a 
ueary  Orson  Welles.  Above: 
Cameraman  tape  measures  for  a 
W oodward-N etvman  m ed in m 
shot.  Right:  Newman  is  cued 
by  scriptgirl  between  takes. 
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THE  AUTHOR 

William  Faulkner  reigns  as  one  of  the  titans  on  the  contemporary 
American  literary  scene.  A  shy,  taciturn  man,  he  secrets  himself 
in  the  placid  stream  of  life  of  Oxford,  Mississippi,  the  very  antith- 

esis of  a  publicity  hound.  Here  he  has  constructed  such  novels  of 
brilliance  as  ""Intruders  in  the  Dust",  "The  Unvanquished"  and 
"The  Hamlet"  (from  which  ""Summer"  is  partially  adapted).  The 
world  must  beat  a  path  to  Faulkner  to  bestow  on  him  distinctions 
like  the  Nobel  and  Pulitzer  Prizes.  One  of  his  rare  public  appear- 

ances will  be  made  when  he  attends  the  film  s  premiere  at  Baton 
Rouge  in  March.  He  has  promised  to  wear  a  tuxedo — a  fair  change 
from  his  usual  attire  of  ragged  khaki  shorts.  Scripters  Irving 
Ravetch  and  Harriet  Frank,  Jr.  have  drawn  upon  two  other  Faulk- 

ner stories,  "Burning  Barn"  and  "The  Spotted  Horses",  in  addition 
to  "The  Hamlet"  for  ""The  Long  Hot  Summer"  screenplay.  They 
have  been  scrupulously  faithful  to  their  original  sources. 

uciion 

and  His  Story 

"The  Long  Hot  Summer"  charts  the  life  of  a  sagacious,  domineer- 
ing Southern  landowner,  Orson  Welles,  as  he  tyrannically  presides 

over  his  town,  his  frustrated  children  and  an  intruder,  Paul  New- 
man, with  a  reputation  as  "barn-burner."  Having  been  run  out  of 

one  town,  the  amiable  and  ambitious  Newman  gets  a  chance  ride 
into  Frenchman's  Bend  with  Welles'  daughters,  Joanne  Woodward 
and  Lee  Remick.  He  quickly  perceives  the  relations  of  the  girls — 
— Joanne  being  engaged  to  Richard  Anderson,  an  invalid  with  a 
strong  mother  complex,  while  Lee  is  married  to  Anthony  Fran- 
ciosa,  the  weakling  member  of  the  Welles  brood.  The  town,  as  well 
as  the  family,  are  manipulated  by  the  lofty  Welles.  He  sizes  New- 

man up  and,  after  the  latter  succeeds  in  swindling  the  local  farmers, 
Welles  realizes  the  lad  possesses  his  own  brand  of  shrewdness. 
Impressed,  he  gives  Newman  custody  of  some  property  and  a  job 
in  the  family  store  on  par  with  Franciosa,  thus  establishing  a  bitter 
rivalry.  Though  successful  at  this  venture,  his  romantic  overtures 
are  refused  by  Joanne,  who  vows  she  will  never  marry  him.  Real 
pressure  is  applied  when  Welles  demands  his  daughter  bear  him 
grandchildren  and  ineffectual  Anderson  cannot  bring  himself  to 
marriage.  Welles  favors  Newman,  but  Franciosa  becomes  so  in- 

furiated at  the  outsider's  increasing  importance  in  family  affairs 
that  he  threatens  to  kill  him.  Newman  shrewdly  conceives  of  a 
treasure  hunt  ruse  that  makes  Franciosa  look  foolish.  Welles  be- 

comes increasingly  angry  when  he  realizes  that  his  daughter  will 
never  marry  Anderson,  and  he  orders  her  to  wed  Newman.  Shortly 
after,  Franciosa,  enraged  with  his  father,  traps  him  in  the  barn 

and  sets  it  afire.  But  when  he 
hears  the  old  man  calling,  his 
determination  wavers,  and  he 
rushes  in  to  rescue  Welles  at  great 
risk  to  himself.  The  townspeople 
accuse  Newman  of  the  barn-burn- 

ing, and  he  informs  Welles  that 
he  will  leave  town.  At  this  point 
Joanne  experiences  a  change  of 
heart  and  agrees  to  marry  New- 

man. Welles  is  elated,  thinking 
he  has  engineered  the  union. 
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^ift-         e  Production 

ADVERTISING The  best  of 

people ...  as  they  n 

The^ 

Specially  posed  stills, 
such  as  those  direct- 

ly above  and  below, form  the  basis  for  the 
advertising  art.  Up 
there,  Newman  is 
seen  enticing  a  reluc- 

tant Joanne  Wood- ward, while  below, 
Lee  Remick  comforts 
her  weakling  hus- band, Franciosa. 

Paul  Newman  Jd 

Orson  Welles  •  Ll 

QNEMaSCOPE     color  by 

Paul  Newman  Joanne  Woodward  -  Anthony  Franciosa 
Orson  Welles  -  Lee  Remick -Angela  LansburyP^-!'!""::.:^ 

spread  before  you  on  these  pages  are  several  of 
the  newspaper  advertisements  in  their  almost-final 
stages.  With  graphic  excitement  they  lay  the  em- 

phasis where  it  belongs  when  any  story  by  the 
great  William  Faulkner  is  the  source  —  on  the 
people.  Not  just  people,  of  course,  but  the  special 
kind  of  breathing,  vital,  unusual  people  about 
whom  this  literary  giant  writes.  These  ads  vividly 
depict  the  crux  of  the  Faulkner  tale — of  roaring, 
domineering  Will  Varner,  of  the  daughter  he 
wanted  to  marry  off  so  that  he  could  have  an  heir, 
of  the  stranger  who  schemed  to  have  the  old  man's 
girl,  of  his  weakling  son.  The  Faulkner  atmos- 

phere fairly  permeates  the  ads  and  one  can  almost 
smell  the  grey  Spanish  moss  that  drips  from  the 
ancient,  majestic  Live  Oaks.  The  scenes  employed 
to  illustrate  the  advertising  properly  stresses  the 
young  people  in  the  cast,  for  essentially  this  is 
their  story;  exotic  ones,  to  be  sure,  but  young  peo- 

ple that  will  be  understood  by  their  own  and  their 
elders  alike. 

-  The 
Long, 

Summer 

IN  THE  LANGUAGE  OF  FAULKNER  ...  THE  FRANKNESS  OF  FAULKNER. 

Bold  and 
Outspoken  ! 

^  Paul  Newman  =9  Joanne  Woodward  C  Anthony  Franciosa 
Orson  Welles  Lee  Remick  Angela  Lansbury  ~  ̂  CINemaScopE 

iULLETIN  Febr 



..  his  own  language . . .  his  own 

and  as  you  really  want  them ! 

DWARD  -  Anthony  Franciosa 

•Angela  Lansbury  fet^--^ 
,ny  IRVING  RAVETlH  ,n:  HARRIET  FRANK,  J( 

Jimniie  Rodgers,  latest  of  the  teenage 
heart-throbs,  who  has  already  twice  scaled 
the  hit  parade  for  happy,  clinking  results, 

spearheads  the  musical  ballyhoo  for  "The 
Long,  Hot  Summer".  Roulette  Records  is featuring  the  young  ballad  singer  in  a 

tasty  sound-track  album  of  Alex  North's 
score.  Rodgers'  deeply  sentimental  voice 
delivers  North's  liquid  melody  and  Sammy 
Cahn's  soft  lyrics  behind  the  main  credits 
and  during  the  introductory  panoramic 
shots  of  Paul  Newman  fleeing  down  the 
lazy,  cotton-flanked  Mississippi.  Riding 
his  ou')i  wide  river  of  success,  Rodgers  has 

scored  direct  hits  with  his  "Honeycomb" 
and  "Kisses  Sweeter  Than  Wine"  releases, 
both  of  which  had  the  jukeboxes  blazing 
hot  and  the  bobbysoxers  screaming  for 
more. 

The  sheet  music  of  the  theme  song  is 
being  published  by  Leo  Feist,  and  the 
cover  bears  more  of  the  exciting  art  from 
the  film.  Fine  for  music  shop  window  and 
counter  displays. 

.  and  a  Tie-in  Parlay 

storm  Weather William  Faulkner NOSEL  miZE-WINNING  AUTHOII 
Passing  up  no  opportunity  to  attract  the 

literati  in  "The  Long,  Hot  Summer  "  pub- 
licity barrage,  20th  Century's  showmen have  engineered  a  tie-in  with  Signet  Books. 

An  initial  1,000,000  paperback  copies  of  a 

special  film-oriented  edition  of  Faulkner's 
novel,  "The  Hamlet",  from  which  the  cel- 

luloid version  was  partially  adapted,  will 
flood  the  book-shelves  in  thousands  of 
stores.  Both  front  and  back  covers  liber- 

ally plug  the  picture,  providing  full  credits 
and  spotting  the  "Summer"  title  upper- most. The  illustrations  on  both  covers 

(see  left)  portray  Anthony  Franciosa  and 
Lee  Remick  in  torrid  clinches  that  vividly 
depict  the  story's  sensuous  tone,  while  the 
"Hot "  of  the  title  is  pointedly  accented. 
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roaucLion 

Between  Varner  (Orson  Welles) 
and  his  bullied  son  (Anthony 
Franciosa)  there  burns  a  curious 
admixture  of  hate,  contempt  and 
love.  This  gathering  conflict 
erupts  into  a  taut,  violent  climax 
as,  infuriated  and  ashamed  that 
a  reckless  outsider,  has  won  his 
father's  admiration,  the  boy  locks 
the  old  man  in  the  barn  and  sets 
it  ablaze.  Tlien,  in  anguished  re- 

pentance, Franciosa  rescues  his 
father,  creating  a  new  bond  of 
love  and  respect  between  them. 

varot;h You  cot  hell  fire  an«i  damnation  In 
you,   Jody  Varner  -- (puts  up  a  trembling hand  and  touches  his 

VARNER 
Lord,  when  I  think  of  the  hate  that put  me  in  that  barn  a;;d  locked  the 

(his  eyes  shining) And  vjhen  I  think  of  the  love  that 
wouldn't  let  me  go        that  dragged 

(taking  Jody  by  the snoulders ) 
lov£,   Jcdyl     That's  what  it  was! 

Varner  holds 
VARNES I  cot  me  Q  son  again, good  rignt  hand  and  a 
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rr«cki©  r«raovor,  lilac  wat^rT (sho  19  atill sllant) in't  sail  you»  can  I? 
CURA lave  an  aspirin,  pleasat 

e  Script 

BEN 

t  hav«  headaches  myself, because  I  ion't  have  problems. 

BEN thin  3l<ln,  Is  what The  world  belongs  t 
ers.     A.nd  If  ycu've 

Well, 

the 

old  -1 

Hiss  Clara,  le 

You're  twen - golden  ye«rs 

(quietly) P-at  down  your  boc 
I 'm  golnc  to  kiss 

CLARA 
( imploring) 

Please,  please  — 

BEN 
I'll  tell  you  what's  troubling  you... It's  all  those  boys  callinr  for  Eula every  night  --  ana  Eula  with  her  hair 
with  his  shirt  off       and  your  old 
man,  at  sixty,  calling  on  his  lady  love. 

t:-~  lon:-,  hot  S'j-iMEa" 

A  more  subtle  love-hate  con- 
flict smoulders  between  Varner's 

schoolteacher  daughter  (Joanne 
Woodward)  and  the  opportunistic 
intruder  Paul  Newman,  in  a 
sequence  which  rates  as  a  master- 

piece of  passion  point  and  coun- 
terpoint. Against  the  prosaic  set- 

ting of  the  father's  general  store, 
the  two  square  off  in  an  intense 
expression  of  concealed  desire, 
exploded  when  the  girl  angrily 
flings  at  him  the  "barn-burner" 
epithet  he  is  trying  to  live  down. 

She  puts  her  arms  around  him  suddenly,  wild,  distracted, amazed,  and  responds  to  him.  Then  she  twists  out  of  his arms  savagely.    Trembling,  she  cries: 

Ves,  ma'a-n.  You' 

CLA 
3arn  burner  I  Bar 

right, head. 

(harshly) 
ou've  heard 
There  are  f 
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ift-^dg^e  f-^roduct 
ion THE  CAST 

Galaxy  of  Young,  Exciting  Faces 

mm 

WOODWARD NEWMAN FRANCIOSA REMICK 

Seldom  has  a  film  been  blessed  with  as  abundant  a  cast  of  bright  young  talent 
as  has  been  assembled  for  "The  Long  Hot  Summer  '  by  producer  Jerry  \X''ald.  Four 
young  new  stars  —  Paul  Newman,  Joanne  Woodward,  Anthony  Franciosa,  Lee 
Remick — offer  exciting  performances  and  offer  an  answer  to  exhibition's  call  for new  faces.  Paul  Newman,  who  received  an  Academy  Award  nomination  for  his 
sensitive  portrayal  in  "Somebody  Lip  There  Likes  Me  ",  is  a  talented  young  man 
just  teetering  on  the  brink  of  a  star-making  success.  "The  Long  Hot  Summer  "  may 
very  well  be  it.  Joanne  Woodward,  whose  sterling  three-dimensional  performance 
in  "Three  Faces  of  Eve  "  just  earned  her  an  Oscar  nomination,  is  already  established 
as  an  actress  of  unusual  capability.  Anthony  Franciosa,  who  superbly  enacts  Orson 
Welles'  weakling  son,  has  behind  him  the  dynamic  performance  of  "Polo"  in  "A 
Hatful  of  Rain",  which  won  him  the  Venice  Film  Festival  Award.  As  Franciosa'S' 
wife  in  the  film  honey-haired  Lee  Remick  becomes  star  material.  Discovered  by  Elia 
Kazan  in  a  TV  role,  she  first  appeared  in  "A  Face  in  the  Crowd".  Director  Martin 
Ritt  predicts  she  will  "be  one  of  Hollywood's  brightest  stars  ". 

.  .  and  a  pair  of 

VETERAN  ACES 

Adding  seasoning,  much  lustre,  to  the  cast  of 
"Long  Hot  Summer"  are  two  fine  per- 

formers, Orson  Welles  and  Angela  Lansbury. 
Welles,  a  show-business  legend  at  the  ripe 
"old  "  age  of  42,  interrupted  filming  of  "Don 
Quixote",  in  which  he  performs  as  actor,  di- 

rector, producer  and  writer  to  take  this 
choice  role.  Blonde  British-born  Miss  Lans- 

bury first  leaped  to  prominence  in  "Gas- 
light", vintage  1943. 
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BALABAN 

FILMS  TO  TELEVISION 
The  last  of  the  pre- 1948  major  tompany 

backlogs  has  been  sold  to  tele\  ision.  Another 
major  company  has  disposed  of  one  of  its 
television  interests  but  left  the  door  slightly 
open  regarding  disposition  of  post- 1948  mo- 

tion pictures.  And  it  became  known  that  the 
network-owned  stations  which  have  leased 
another  film  company's  post- 1948  productions can  terminate  this  lease  if  the  screen  labor 
guilds  do  not  accept  a  settlement. 

SPYROS  P.  SKOURAS  told  exhibitors  that 
they  should  have  "demanded  of  the  Depart- ment of  Justice  that  no  pictures  be  sold  to 
television"  when  the  first  films  were  turned 
over  to  TV  by  foreign  and  small  domestic 
organizations.  The  20th  Century-Fox  presi- 

dent, in  a  letter  to  Abram  F.  Myers,  Allied 
general  counsel,  decried  the  sale  of  films  to 
television,  reiterating  his  company's  view 
that  "the  future  prosperity  of  distributors, 
producers  and  exhibitors  lies  with  the  pros- 

perity of  the  theatres."  He  expressed  the 
opinion  that  the  industry  is  "on  the  thresh- 

old of  the  solution  of  its  problems".  Allied 
leaders  who  learned  of  Skouras'  letter  felt 
that  it  augured  a  no-sale-to-TV  policy  by 
20th  for  its  post-1948  libran. 

JOSEPH  R.  VOGEL,  Loew  s  president,  spoke 
some  important  words  at  the  National  Drive- in  Theatre  Convention  of  the  Allied  States 
Association  of  Motion  Picture  Exhibitors  in 
Louisville.  Mr.  Vogel  said  "There  have  been articles  in  the  press  concerning  the  possible 
release  of  post- 1948  motion  pictures  to  tele- 

vision. So  far  as  our  company  is  concerned, 
the  ultimate  decision,  of  course,  rests  with 
our  board  of  directors  whose  primary  con- 

sideration is  the  welfare  of  the  company.  As 
conditions  exist,  I  want  you  to  know  I  am 
personally  opposed  to  the  release  of  post-'48 
pictures  to  television." 

BARNEY  BALABAN  hastened  to  explain 
the  sale  of  Paramount's  pre- 1948  backlog  of about  750  pictures  to  an  afliliate  of  the  Music 
Corporation  of  America  for  a  total  price  of 
$50,000,000,  of  which  535,000,000  is  guar- 

Who  K  What 

ma e  news 

anteed  and  the  final  SI 5, 000, 000  is  to  come 
from  a  minimum  of  60%  of  the  gross  re- 

ceipts of  sales  of  the  films.  In  a  statement  to 
all  of  the  company's  offices,  he  wired:  "I  am sure  that  no  realistic  person  would  expect 
Paramount  to  remain  the  sole  distributor 
withholding  the  sale  of  its  pre- 1948  library. 
Paramount  as  an  indi\idual  compan\  could 
in  no  way  ha\e  counteracted  the  effects  of 
pictures  being  exhibited  on  television  by 
withholding  its  backlog."  Then  this  reas- 

surance: "I  do  not  anticipate  the  sale  of  our 
post-1948  library  for  free  tele\  ision  in  the 
foreseeable  future  and  it  is  m\  sincere  hope 
that  no  other  producer  or  distributor  will 
dispose  of  post- 1948  features  for  free  tele- 

vision." There  was  a  possibility  that  some  of these  pictures  might  be  reissued  theatrically, 
since  Paramount  did  not  just  sell  TV  rights. 
The  MCA  affiliate  has  acquired  the  pictures 
lock,  stock  and  barrel  and  can  dispose  of 
them,  apparently,  via  any  medium  it  chooses. 

SKOURAS 

REPUBLIC  S  POST-'48  PICTLIRES  have  al- 
ready begun  show  ing  on  the  ow  ned  and  oper- ated tele%ision  stations  of  the  National 

Broadcasting  Company,  and  the  HolKwood 
guilds  have  served  notice  of  cancellation  of 
contracts  as  a  result.  It  has  now  become 
known  that  NBC  can  cancel  the  remainder  of 
the  lease  contracts  if  Republic  and  the  guilds 
fail  to  reach  a  settlement. 

DRIVE-IN  CONVENTION 
National  AUied's  Dri%e-In  Convention 

held  its  meeting  in  Louis\ille,  Ky.  against  a 
background  of  turbulent  issues  in  the  mo- 

tion picture  industry.  Some  "00  outdoor theatremen  were  in  attendance. 

HORACE  ADAMS,  Cleveland  exhibitor  was 
elected  president  of  National  Allied  by  the 
board  of  directors. 

JULIUS  M.  GORDON,  retiring  Allied  presi- 
dent, told  the  drive-in  theatre  owners  that 

[More  NEWS  on  Page  22] 

most  of  the  industry's  hardships  have  been 
caused  by  "greed  "  and  "shortsightedness". Among  the  mistakes  he  cited:  the  release  to 
TV  of  backlogs;  forcing  of  higher  film  prices 
and  longer  playing  time;  poor  forecasting  of 
future  conditions  b\  the  easily-panicked  film 
companies;  lack  of  foresight  on  the  part  of 
exhibitors  in  not  giving  proper  respect  to 
the  competition  of  television. 

ALBERT  E.  SINDLINGER,  the  researcher, 
speaking  at  the  Allied  Convention  urged 
exhibitors  to  make  an  offer  for  the  pre- 1948 
Paramount  him  library  recently  purchased  by 
MCA.  If  a  deal  could  be  made,  it  "could 
stop  the  threat  of  the  post-1948  product  to 
TV  dead  in  its  tracks,"  he  said. 
THE  BOARD  OF  DIRECTORS  of  National 
Allied,  meeting  concurrently  with  the  con- 
\ention,  took  these  actions:  urged  film  com- 

panies not  to  sell  their  post-48  films  to  TV interests;  directed  that  a  committee  be  set 
up  to  discuss  the  films-to-TV  problem  with 
film  company  presidents;  voted  to  have  Al- 

lied represented  at  the  next  COMPO  meet- 
ing, scheduled  to  be  held  in  March;  accepted 

an  invitation  to  attend  a  February  20  all- 
industry  business-building  meeting  in  New 
York  Cit\;  \oted  to  skip  the  annual  conven- 

tion in  1959,  hold  a  combined  dri\e-in,  hard- 
top conclave  in  February,  1960,  in  Chicago. 

PROFITS  AND  LOSSES 
Hopeful  of  better  things,  but  not  particu- 

larly happy  o\er  the  latest  returns,  a  batch 
of  major  companies  spelled  out  the  financial 
story  in  their  latest  reports.  They  could  be 
summed  up  in  one  wdrd — down. 

WALT  DISNEY  PRODUCTIONS  reported 
that  net  earnings  in  the  quarter  ended  De- 

cember 28th,  1957,  amounted  to  5527,684, 
compared  to  S6S5,601  in  the  corresponding 
period  of  the  pre\  ious  \  ear.  President  Roy 
O.  Disne\  said  that  the  decline  was  due  to  a 
normal  seasonal  loss  at  Disneyland,  but  that 
the  compan\  expects  to  at  least  equal  its 
195~  earnings  for  the  complete  current  year. ( Continued  on  Page  22 ) 

VOGEL 

Film  BULLETIN     February   17,    1958        Page  21 



Who  S>  What 

e  news 

(CoutiHiicd  from  Page  21) 
REPUBLIC  PICTURES  reported  a  net  loss  of 
$1,362,420  for  the  year  ended  October  26, 
1957,  after  a  tax  carry  back  credit  of  $500,- 
000,  compared  to  a  net  profit  of  $758,401  in 
the  1956  year. 

UNIVERSAL  PICTURES  reported  for  its  fis- 
cal year  ended  November  2,  1957  net  earn- 

ings of  $2,844,000  compared  to  $3,993,000 
the  previous  year.  Film  rentals  and  sales  de- 

clined by  a  bit  more  than  $5,000,000;  the 
leasing  of  Universai's  pre-1948  backlog  pro- duced $692,000  in  income  for  the  fiscal  year. 
Over  a  se\en  year  period  from  July  1,  1957, 
Universal  is  guaranteed  a  total  of  $20,000,- 000  minimum  income. 

WARNER  BROS.  PICTURES  held  its  annual 
meeting  in  Wilmington,  re-elected  five  direc- 

tors and  reported  that  for  the  three  months 
ended  November  30,  1957,  the  company 
showed  a  loss  of  $467,000  after  a  tax  carry 
back  credit  of  $550,000,  compared  to  a  net 
profit  of  $1,569,000  in  the  first  three  months 
of  the  previous  fiscal  year.  Film  rentals  and 
sales  were  down  about  $5,000,000  compared 
to  the  previous  year's  corresponding  period. As  for  the  current  quarter,  ending  March  1st, 
the  company  said  "we  are  hopeful  that  this 
quarter  will  not  result  in  a  loss." 

CINERAMA  PRODUCTIONS  CORP.  held 
its  annual  meeting  in  New  York  City  and 
insurgent  director  Perry  N.  Shelheimer  went 
down  in  defeat  in  a  proxy  contest  based 
mainly  on  the  question  of  whether  manage- 

ment had  been  well  advised  in  settling  its 
differences  with  Stanley  Warner  instead  of 
trying  for  more  via  legal  action.  Stock- 

holders were  told  that  in  the  quarter  ended 
January  31,  1958  the  company  estimated  net 
profits  at  $227,000,  compared  to  $324,000  in 
the  entire  previous  fiscal  year. 

CINEMIRACLE 
THE  NEWEST  SCREEN  PROCESS  will 
have  its  New  York  unveiling  at  one  of  the 
world's  biggest  theatres.  "Windjammer,"  the first  Cinemirade  production  (formerly  titled 
"Cinemiracle  Adventure  "),  will  be  shown  at 
the  Roxy  Theatre  in  April.  The  5,800-seat 
house  will  install  a  100x40-foot  screen  to  re- 

place its  present  60x22  CinemaScope  surface. 

CINEMIRACLE  AND  CINERAMA  may  not 
be  entirely  competitive.  At  the  annual  meet- 

ing of  Cinerama  Productions  Corp.,  stock- 
holders were  told  that  "negotiations  and  dis- 

cussions are  now  going  on"  regarding  the rental  of  some  Cinerama  theatres  for  Cine- 
miracle  showings.  While  the  two  processes 
use  different  types  of  screen  and  different 
projection  booth  layouts,  the  screen  dimen- 

sions and  synchronizing  and  sound  equip- 
ment are  similar. 

GOLDMAN 

PAY  TELEVISION 
Subscription  television  ran  into  a  batch  of 

storms,  lightened  only  by  one  new  support- 
ing alliance.  Washington,  Bartlesville  and 

Los  Angeles  all  contributed  to  the  story. 
THE  HOUSE  COMMERCE  COMMITTEE 
sent  a  resolution  to  the  Federal  Communica- 

tions Committee  urging  that  FCC  do  nothing 
about  licensing  even  experimental  toll  tele- 

vision broadcasts  until  Congress  has  had  a 
chance  to  act  on  the  question.  At  last  count, 
there  were  19  bills  pending  in  Congress  all 
designed  to  pre\ent  subscription  television 
over  the  airwaves. 

TELEMOVIES  IN  BARTLESVILLE,  OKLA. 
"seemed  to  have  the  'rug  pulled  out  from 
under  us'  "  in  late  December,  president 
Henry  S.  Griffing  of  Video  Independent  The- 

atres said.  His  fee  TV  subscription  s>stem 
reported  399  subscribers  at  the  end  of  1957, 
compared  to  an  earlier  high  of  531.  Griffing 
pointed  out  that  "preceding  this  flood  of cancellations,  three  television  stations  serving 
Bartlesville  has  increased  their  motion  pic- 

ture features  from  approximately  90  per 
month  to  a  number  in  excess  of  130."  Short- 

ly after  this  statement,  it  was  reported  that 
the  number  of  Telemo\ie  subscribers  was 
down  to  about  300  and  that  on  March  2  the 
subscription  price  will  be  reduced  from  $9.50 
to  $4.95,  with  only  one  channel  showing  cur- 

rent pictures  and  no  daytime  programs  ex- 
cept for  art  films  on  Sunday  afternoons. 

THE  TELECAST  IN  THEATRES  of  the  title 
bout  between  middleweight  boxing  champion 
Carmen  Basilio  and  challenger  Sugar  Ray 
Robinson  on  March  25th  in  Chicago  was  re- 

ported to  have  140  theatres  signed  up  al- 
ready of  the  hoped  for  total  of  250.  Tele- 

PrompTer  Corp.  is  producing  the  closed  cir- cuit telecast. 

FRANCHISES  IN  LOS  ANGELES  for  both 
the  Telemeter  and  Skiatron  wired  television 
pay  TV  systems  will  be  voted  on  at  a  muni- 

cipal referendum  election  on  June  3rd — the 
same  election,  incidentally,  in  which  Los 
Angelenos  will  vote  on  whether  to  permit 
the  Dodgers  to  build  a  baseball  stadium  at 
Chavez  Ravine.  The  Dodgers'  have  been  re- ported to  have  a  pay  TV  commitment. 

BROTHERHOOD 
SPYROS  S.  SKOURAS  and  WILLIAM  J. 
HEINEMAN,  respectively  president  of 
Skouras  Theatres  and  vice  president  of 
United  Artists,  received  the  annual  Brother- 

hood Awards  at  the  dinner  of  the  Amuse- 
ment Division  of  the  National  Conference 

of  Christians  and  Jews  on  February  13th  at 
the  Waldorf  Astoria  Hotel  in  New  York. 
SOL  A.  SCHWARTZ,  president  of  RKO 
Theatres,  received  a  special  award  at  the 
same  affair  "for  outstanding  contributions  to 
Brotherhood  Week  campaigns  over  a  period 

of  many  years." 
JOHN  F.  BYRNE,  MGM  general  sales  man- 

ager, received  on  behalf  of  his  company  the 
Brotherhood  Award  for  "Something  of 
Value,"  adjudged  the  motion  picture  that best  advanced  the  cause  of  brotherhood  in 
the  past  year. 

ITEMS 
WILLIAM  GOLDMAN,  Eastern  Penna.  cir- 

cuit operator,  has  been  elected  president  of 
the  new  statewide  Pennsylvania  Association 
of  Amusement  Industries,  formed  to  meet 
economic  and  political  pressures  which  mem- 

bers of  the  amusement  industry  are  unable 
to  cope  with  on  an  individual  basis.  Mem- 

bers of  the  organization  include  representa- 
tives from  every  form  of  amusement  enter- 
prise in  the  Keystone  state.  One  of  the 

major  aims  will  be  the  elimination  or  re- 
duction of  the  State  amusement  tax.  Other 

officers:  Ted  Schlanger  (Stanley  Warner) 
first  vice-president;  John  Coyne  (Comerford 
Theatres)  2nd  \.p.,  Lester  Krieger,  secretary; 
Sam  Shapiro,  treasurer.  Goldman,  who  was 
drafted  to  head  the  group,  said  the  new  unit 
"cannot  help  but  accrue  to  the  benefit  of  the 
industry  and  the  public  alike." 
PRESIDENT  MILTON  R.  RACKMIL  di- 

rected a  message  to  all  U-I  employees  about 
which  has  been  the  subject  of  some  industry 
speculation  since  the  company  instituted  re- 

cent drastic  economies  at  the  studio  and  in 
its  distribution  facilities.  "I  do  want  to  as- 

sure the  Universal  family  throughout  the 
world,  "  he  said,  "that  we  intend  to  continue 
the  tradition  of  L'niversal  Pictures  and  our 
Company  will  continue  to  be  a  vital  part  of 

RACKMIL 
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Who  What 

made   tlie  newA 

the  motion  picture  business  .  .  .  Our  Com- 
pany has  an  unprecedented  backlog  of  some 

thirty  productions  completed  or  in  various 
stages  of  editing  .  .  .  Our  production  polic>- for  the  future  is  now  being  reviewed  in  the 
light  of  the  changing  market  here  and 
abroad  .  .  ." 

ROBERT  S.  TAPLINGER  resigned  as  vice 
president  and  director  of  advertising  and 
public  relations  for  Warner  Bros.  Pictures, 
Inc.,  after  approximately  1"  months  in  the 
post.  No  successor  has  been  named.  Taplin- 
ger  has  announced  he  will  devote  his  full 
time  to  chairmanship  of  Robert  S.  Taplinger 
Associates,  Inc.,  public  relations  firm. 

Yul  Brynner's  Alciona  Productions  will launch  an  11-picture  program  for  United 
Artists  release  with  the  $5,500,000  pro- 

duction of  "The  Gladiators".  Jointly  an- nouncing the  deal  are  (seated)  UA  board 
chairman  Robert  S.  Benjamin  and  Bryn- ner,  and  Paul  Radin,  Alciona  v.p.  and  UA 

v.p.  Max  E.  Youngstein. 

THE  POLICE  BAN  on  "And  God  Created 
Woman"  by  Philadelphia  district  attorne; Victor  H.  Blanc  was  lifted  last  week  by  the 
Pennsylvania  Supreme  Court.  The  high  tri- 

bunal granted  Kingsley  International,  di--.- 
tributor  of  the  French  film,  a  preliminar\ 
injunction  ordering  Blanc  to  return  seized 
prints  to  the  managers  of  the  Studio  and 
World  Theatres,  keep  hands  off  until  the 
matter  is  resohed  in  a  lower  court.  Mayor 
Richardson  Dilworth,  attacked  the  D.A.  for 
the  ban,  calling  the  action  "unfortunate"  and 
"possibly  illegal".  In  Chicago,  police  cen- 

sors placed  a  partial  ban  on  "Desire  Under 
the  Elms",  restricting  attendance  to  people over  21. 

GEORGE  MUCHNIC  has  been  named  as- 
sistant general  manager  of  the  MGM  studios 

at  Culver  City,  Calif.  He  was  previouslv  a 
vice  president  of  Loew's  International  Corp. for  14  years,  with  headquarters  in  New  York 
City.  He  will  work  with  E.  J.  Mannix,  gen- 

eral manager  of  the  MGM  studio. 

HERBERT  L.  GOLDEN,  who  recently  joined 
United  Artists  as  vice  president  in  charge  of 
operations  and  president  of  United  Artists 

TAPLINGER 

Tele\ision,  has  been  elected  to  the  parent 
corporation's  board  of  directors. 
HENRY  ONORATI  AND  LOU  DEL 
GUERCIO  have  been  signed  by  Twentieth 
Century-Fox  to  organize  and  operate  a  record 
company  subsidiary  for  the  film  company, 
president  Spyros  P.  Skouras  has  announced. 
Onorati,  who  has  been  vice  president  of  Dot 
Records,  will  ser\e  as  president  of  "20th 
Century  Records,"  with  Del  Guercio  as  vice 
president.  Del  Guercio  is  president  of  Kuper- 
man  and  Del  Guercio,  Inc.,  music  printers, 
and  a  partner  in  the  Delaware  Music  Corp. 

FOREIGN  MARKET 
GOOD  NOW  BUT  STORMY  AHEAD  is 
the  verdict  of  Nathan  Golden,  director  of  the 
Scientific,  Motion  Picture  and  Photographic 
Products  Division  of  the  U.  S.  Department 
of  Commerce,  in  his  annual  report  on  LI.  S. 
motion  picture  business  abroad.  'VC'ith  remit- tance at  a  record  of  between  S215,00{),()00 
and  5220,000  in  195^,  according  to  Golden, 
the  foreign  market  contributed  about  45%  of 
total  U.  S.  film  company  income.  He  cited 
The  European  Common  Market  Organization 
as  a  possible  threat  to  the  continued  growth 
of  Li.  S.  overseas  business. 

GOLDEN 

HEADLINERS... 

OTTO  PREMINGER  consummated  a  pro- 
duction-distribution agreement  with  Colum- 

bia calling  for  the  producer's  Carlyle  Produc- tions to  produce  two  films  for  release  this 
year  .  .  .  EDWARD  L.  REMIG  named  Direc- 

tor of  Exchange  Operations  for  American- International  .  .  .  Best  foreign  actor  award of  the  British  Film  Academy  goes  to  Henry 
Fonda  for  his  work  in  "12  Angrv  Men"  .  .  . A.  W.  SCHWALBERG,  director  of  NTA 
Pictures,  announces  seven  features  set  for theatrical  distribution  in  first  ti\e  months  of 
1958  .  .  .  Annual  Brotherhood  Awards  uiven 
to  WILLIAM  J.  HEINEMAN  and  SPYROS 
S.  SKOL'RAS  with  a  special  Brotherhood Achievment  Award  to  SOL  A.  SCHWARTZ, 
president  of  RKO  Theatres,  for  the  circuit's showing  in  the  1957  Brotherhood  Week  the- atre collection  .  .  .  THORNTON  SARGENT 
resigns  as  head  of  advertising  and  publicity 
for  Fox  West  Coast  Theatres  .  .  .  Metro's Director  of  Public  Relations,  GEORGE 
MURPHY,  exits  company  to  devote  addi- tional time  to  business  interests  .  .  .  Indepen- 

dent Theatre  Owners  of  Arkansas  Conven- 
titin  to  be  held  March  SO,  Hot  Springs,  Ar- kansas .  .  .  SENATOR  PAUL  DOUGLAS 
introduced  legislation  to  end  Federal  admis- sions tax  .  .  .  ELLIS  G.  ARNALL,  president 
of  the  Society  of  Independent  Motion  Picture 
Producers,  is  urging  the  FCC  to  license  toll- television  .  .  .  BRIGITTE  BARDOT  inked 
S-year  exclusive  multi-picture  pact  with  Co- lumbia .  .  .  PERRY  N.  SELHEIMER  ousted 
from  Cinerama  Productions  board  of  direc- 

tors in  proxy  fight  .  .  .  Los  Angeles  pay-TV referendum  set  for  June  3  .  .  .  CARL 
MILLER  named  Warner  Bros,  branch  man- 

ager in  Seattle,  DONALD  URQUHART  in Seattle  .  .  .  HOWARD  ACKERMAN  elected 
president  of  Theatre  Owners  Corp.  Now  in 
its  12th  year,  TOC  represents  50  theatres  in 
Ohio,  Kentucky,  W.  Va.  .  .  .  BOYCE NEMEC  named  executive  vice  president  of 
Reevesound  Co.,  motion  picture  sound  equip- ment manufacturer  .  .  .  NATHAN  ZUCKER 
elected  president  of  Film  Producers  Associa- tion of  New  York  .  .  .  MARION  E.  JOR- 

DAN is  new  Continental  supervisor  for  Uni- versal-International, replacing  JOHN  B. 
SPIRES,  resigned  .  .  .  EDWARD  W.  LIDER 
re-elected  to  third  consecutive  term  as  presi- 

dent of  Independent  Exhibitors  of  New  Eng- 
land. Reappointed  executive  secretary  of  the unit  was  CARL  GOLDMAN  .  .  .  JOHN  G. 

KOLETIS  new  president  of  Independent 
Amusements,  Rock  Island,  Illinois  .  .  .  FRED 
MATHIS  appointed  Paramount  branch  man- 

ager Jacksonville,  Fla.  He  succeeds  ED 
CHUMLE\'  who  moves  up  to  the  home  office .  .  .  International  Telemeter  president  LOUIS 
A.  NOVINS  has  inked  deal  for  Madison 
Square  Garden  toll-TV  rights  .  .  .  Distribu- 

tors Corp.  of  America  to  distribute  12  fea- tures in  next  four  months  .  .  .  Daughter  born 
to  ALBERT  FLOERSHEIMER  and  his  wife. 
He  is  new  public  relations  director  of  TOA, 
recently  resigned  as  vice  president  of  Walter Reade  Theatres  .  .  .  ELMER  C.  RHODEN, 
president  of  National  Theatres,  reveals  the 
eastern  debut  of  the  circuit's  Cinemiracle 
production  of  '"Windjammer"  at  the  Roxv  in mid-April  .  .  .  CHARLES  WOLCOTT  named 
new  general  musical  director  at  Metro  .  .  . 
FRANK  LITTLE  appointed  exploitation  man 
for  Paramount's  central  division,  will  head- 

quarter in  Chicago  .  .  .  HARVEY  GAR- LAND, Florida  State  Theatres,  new  prexy  of 
Variety  Tent  No.  44,  Jacksonville  .  .  . 
JOSEPH  PODOLOFF  installed  as  chief barker  of  Minneapolis  Variety  Club  .  .  .  UA 
declared  quarterly  dividend  of  35c  on  com- 

mon stock  .  .  .  JAMES  L.  WHITTLE,  presi- dent of  Allied  Motion  Picture  Theatre 
Owners  of  Maryland,  declares  his  group  w  ill 
fight  proposed  law  to  bar  children  under  16 from  so-called  adult  films  .  .  .  Director  AN- THONY MANN  cancelled  Georgia  premiere 
of  "God's  Little  Acre,"  censorship  trouble .  .  .  TED  LEVY,  Buena  Vista,  to  be  honored 
at  Cleveland  "film  row"  dinner  .  .  . 
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The  Importance 

of  the 

Motion  Picture 

Industry  Press' 

MYRON  N.  BLANK 
President,  Central  States  Theatre  Corp. 

I 

I 

'The  motion  picture  trade  press  is  of  in- 
estimable value  not  only  to  the  individual 

independent  exhibitor  but  to  the  circuit 
head,  his  department  executives  and  his 
every  manager  and  house  employee. 

"To  the  industry  neophite  the  trade  press 
is  practically  his  text  book.  To  the  seasoned, 
even  the  hardened  veteran,  it  is  a  fountain 
that  restores  faith  and  an  encyclopedia  of 
perpetual  facts,  figures,  data.  Seeing  ad- 

vance screenings  of  only  a  very  small  per- 
centage of  films  produced  the  average  ex- 

hibitor must  depend  on  the  unbiased  trade 
paper  reviews  for  the  actual  low  dov/n  on 
the  merits  of  available  product.  The  selling 
helps,  often  tied  in  with  the  reviews  of  the 
new  product,  are  of  inestimable  value  even 
to  those  gifted  with  creative  imagination. 

"We  read  the  trade  press  display  ads  on 
the  coming  Hollywood  product,  as  we  must 
first  be  sold  before  we  can  sell  others.  Even 
though  claims  may  at  times  be  exaggerated, 
we  are  all  in  the  same  business,  show  busi- 

ness, and  we  understand,  appreciate,  enjoy 
and  respond  to  those  things  presented  to  us 
in  a  colorful,  dramatic  and  showmanly 
manner.  The  alertness  and  forsightedness 
of  our  industry,  is  but  a  reflection  from  one 
of  its  chief  spark  plugs  and  stabilizers,  the 
trade  press.  To  those  gentlemen  of  our  own 
motion  picture  fourth  estate,  we  owe  a 

loyal  and  continued  allegiance." 

i 

41 
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Why  Not  Year-'Round  Movie 
Events  To  Boost  Attendance? 

All-Industry  Promotional  Campaign 

Moves  Forward-Slowly  but  Steadily 

The  importance  of  a  year-  round  pro^;ram  of 
industry  events  has  been  emphasized  by  Frank 
H.  Ricketson,  Jr.,  general  manager  of  theatre 
operations  for  National  Theatres.  In  a  recent 

!  statement,  this  progressive  showman  called  for 
seasonal  exploitation  planning. 

Ritketstin  wants  "to  develop  industry  events 
as  important  to  the  distributors  and  independ- 

I  ent  producers  as   the  Academy  Oscars",  but spread  out  over  the  year  so  as  to  prevent  bunch- 
ing up  of  product  in  the  premium  season  right 

before  the  Academv'  Award  rosters  close  at  the 
end  of  January.    It's  a  good  idea  that  deserves I  thoughtful  consideration  by  every  exhibitor. 

'     Ricketson  suggests  national  film  festivals  as 
a  type  of  promotion  attractive  to  independent 
producers  and  distributors.  The  suggestion  can 

,  be  carried  further.   Every  exhibitor  should  keep 
I  in  close  touch  with  the  already-planned  civic 
I  events  in  his  community.   Theatres  which  can- 

not singularly  arrange  or  present  special  event 
programs  can  do  so  together — everything  from 
regional  movie  popularity  polls  to  prize  offer- 

I  ings,  and  that  these  events  can  be  put  on  a 
predictable  annual  basis  just  as  regular  as  At- 

lantic City's  Miss  America  competition. 
Understandably,  a  theatre  operator  who  is 

never  sure  what  next  month's  programs  are 
I  going  to  be  may  find  the  idea  of  planning  far 
!  ahead  difficult  to  accept;  but,  as  Frank  Ricket- 

son has  said,  it  is  up  to  exhibition  to  make 
other  releasing  seasons  as  attractive  to  the  pro- 

ducer as  the  Christmas  holidays. 
Everyone  knows  well  in  advance  when  the 

1  Oscars  are  to  be  awarded,  just  as  they  know 
when  the  Christmas  holidays  are  going  to  come. 
The  mov  ie  business  didn't  create  Christmas,  but 
certainly  the  Academy  Awards  are  an  industry 
creation.  There  is  no  reason,  therefore,  wh>  the 

I  industry  can't  create  more  events  of  commen- 
j  surate  importance. 

This  is  a  challenge  to  exhibitors.  They  have 
to  make  the  events  so  attractive  that  distribu- 

tors play  along.  "Exploitation-advertising  cam- 
paigns undertaken  by  exhibitors  cannot  suc- 

ceed," Ricketson  said,  "unless  they  are  liacked 
with  a  steady  release  of  top  attractions.  "  The way  to  get  those  top  attractions  is  by  providing 
year-'round  events  with  B.O.  potential. 

Film  BULLETIN  thinks  that  throughout  the 
'  country  there  are  showmen  with  good  ideas  to 
offer  for  such  a  year-  round  special  event  pro- 

gram. Just  to  get  the  ball  rolling,  here  are 
some  event  suggestions  on  a  monthly  basis: 
January — Movie  Youth  Time,  festival  of  the 

new,  young  film  performers. 
February — Service  month;  benefit  performances, 

public  service  themes. 
March — Academy  Award  month. 
May — Family  Movie  Month;  bargain  family  rates. 
June — Summer  Festival  preview  month. 
July — Favorite  Star  voting  time. 
August — Preview  month,  featuring  trailers  on 

coming  season's  films. 
October — International  month;  foreign  displays etc. 
November — Audience  Award  poll  month. 
December — Christmas  present  premium  month. 
Showmen  are  invited  to  submit  ideas  for  at- 

tendance-boosting events  of  their  own.  We  \\  ill 
be  happy  to  publish  all  worthy  ones. 

Approval  of  the  S2, 200,000  business-buildin;; 
project,  involving  sponsorship  of  the  March  26 
Academy  Awards  telecast,  ambitious  newspaper- 
broadcasting  advertising  campaigns  and  a  com- 

prehensive public  relations  program  moved 
steadily  toward  a  successful  conclusion.  Several 
key  circuits — Stanley  'Warner,  American  Broad- casting-Paramount, RKO  and  National  Theatres 
— have  already  agreed  to  contribute  5%  of  their 
1957  film  rentals.  And  Allied  States  has  ex- 

tended a  conciliatory  hand  by  indicating  that  it 
will  attend  a  February  20  business-building 
meeting,  which  might  point  to  the  inclusion  of 

Moving  Firm  Tie-ins 
A  Natural  for  Exhibitors 

A  cue  for  tie-in  promotions  can  be  real- 
ized from  some  of  the  ads  being  run  by 

Wheaton  Van  Lines,  Inc.,  of  Indianapolis,  a 
long  distance  moving  firm.  Running  in  such 
big  slicks  as  Better  Homes  iiuil  GiittieHs .  the 
concern  pegs  its  advertising  with  such  slo- 

gans as  "Go  to  the  Movies  on  Mov  ing  Day 
.  .  ."  while  the  movers  handle  all  the  "work 
and  worry".  The  ad  is  complemented  by  an illustration  of  an  extended  gloved  hand 
proffering  an  admissions  ticket. 

SANDS  AT  'SiNG  BOY  SING"  DEBUT 
Tommy  Sands,  fast-rising  star  of  20th-Fox's "Sing  Boy  Sing,"  his  first  film,  made  promo- tional hay  with  a  first-class  drumbeating  per- formance at  the  Don  Theatre,  Shreveport,  La., 
world  debut  when  he  greeted  crowds  from  the 
marquee.  "Gone"  teenage  fans  eagerly  reach to  shake  hands  with  the  singer  during  theatre 
festivities,  and  (below)  Sands  sings  a  number 
from  the  film  for  those  at  a  press  conference. 

[More  SHOWMEN  on  Page  26] 

Allied  in  the  country-wide  institutional  drive. 
Meanwhile,  COMPO  has  issued  a  pressbook 

on  the  Awards  telecast  which  is  being  distri- 
buted to  some  17,000  theatremen  through  Na- 
tional Screen  exchanges.  The  28-page  manual 

urges  exhibitors  to  rally  'round  the  Oscar  pro- 
motion to  sell  70,000,000  potential  movie  thea- 

tre customers  on  the  NBC-TV  program.  Furnish- 
ing details  on  how  to  capitalize  on  the  big 

Hollywood  spectacle,  the  pressbook  makes  issue 
of  the  fact  that  for  the  first  time  the  industry 
will  control  its  own  telecast  and  therefore,  the 
"theatres  should  identify  themselves  as  closely 
33  possible"  with  the  event. The  handiwork  of  Ernest  Emerling,  Harry 
Mandel,  Harry  Cioldberg,  Oscar  A.  Doob  and 
Robert  'W.  Coyne,  the  manual  outlines  a  step- 
by-step  build-up  of  the  telecast.  It  contains  a 
variety  of  displa)'  materials,  press  releases,  TV- 
radio  spots  and  co-op  ads.  Among  the  selling 
aids  provided  are  press  material,  poster  copy,  ad 
slugs  (available  in  mat  form),  a  trailer,  tele- vision telops. 

Allied,  at  its  recent  drive-in  convention  in 
Louisville,  decided  to  accept  an  invitation  ex- 

tended by  A.  Montague,  one  of  the  COMPO  co- 
chairmen,  to  the  Feb.  20  meeting,  at  which  a 
full-dress  presentation  of  the  b-b  program  will 
be  made. 

"Ninetv  Stars  in  90  Minutes"  is  the  general 
title  given  the  Oscar  TV  show  by  producer 
Jerr\  W'ald.  This  theme  stresses  the  mighty 
array  of  movie  talent  that  will  appear  on  the 
program.  Among  the  first  players  named  on  the 
galaxv  are  Ingrid  Bergman,  Car>  Grant,  Bing 
f:rosb\,  Tony  Curtis,  Clark  Gable,  Tab  Hunter, 
Frank  Sinatra,  Cjregor)  Peck. 

'Goddess'  Esquire  Break 
The  entire  original  scenario  of  Paddy  Chayef- 

sky's  "The  Cioddess"  is  featured  in  the  March 
issue  of  Escjiiirc.  a  novel  promotional  approach 
to  pre-sell  the  publication's  five  million  readers on  the  forthcoming  Columbia  release. 

Starring  Kim  Stanley  and  Lloyd  Bridges,  the 
film  is  expected  to  receive  a  promotional  shot 
in  the  arm  b>-  the  first  publication  of  an  entire 
screenplay  in  a  general  circulation  magazine. 

Backing  the  issue  with  a  big  point-of-pur- 
chase  campaign.  Esquire  inserted  a  full-page  ad 
in  the  Sew  York  Times,  posted  stickers  and 
cards  on  all  newsstand  copies,  mailed  some 
5(),()00  notices  to  opinion-makers. 
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Crowds  in  front  of  the  Victoria  Theatre,  Ne^ 
City,  were  entertained  by  a  Vietnamese  troupe 
benefit  premiere  of  "The  Quiet  American".  Color uals  underscored  oriental  background  of  the  UA  r^ 

Records)  and  music  publishing  arms  (Rob- 
bins,  Feist  and  Miller)  will  help  spearhead 
the  co-ordinated  drives  to  boom  the  film  by 
boosting  the  music.  Among  the  upcoming 
films  scheduled  to  get  the  musical  sell  are 
these:  "Gigi" — three  albums  from  the  Allan 
Jay  Lerner-Frederick  Loewe  score,  including 
a  sound  track  album  and  a  host  of  singles; 
"Merry  Andrew" — seven  new  Johnny  Mercer 
tunes  in  the  Danny  Kaye  starrer;  "Saddle 
the  Wind" — Liberty  Records  release  of  the 
Julie  London  recording  of  the  title  tune; 
"Brothers  Karamazov" — Liberty's  recording 
of  Bronislau  Kaper's  score. 

RFDA  Pushes  'Henry  V 
Campaign  To  Schools,  Colleges 

"Henry  V,"  Laurence  01i\  ier's  filmization 
of  Shakespeare's  immortal  classic,  will  be 
sold  as  a  "class"  motion  picture  to  the  na- 

tion's students.  "It's  educative  values  will 
be  spotlighted  by  special  sales  emphasis  to 
schools,  colleges  and  universities,"  announced Irving  Sochin,  RFDA  general  sales  manager. 
The  film,  which  will  be  released  for  limited 
runs  on  a  reserved  seat  basis,  will  be  sold 
by  the  promotional  team,  who  will  work  one 
city  at  a  time.  The  team  will  also  aid  ticket 
sales  by  contacting  top  personnel  of  inter- 

ested organizations. 
To  accomplish  this  end,  the  Superscope- 

Technicolor  film  v^ill  receive  roadshow 
handling  of  a  special  nature  by  an  RFDA 
team  of  sales  and  exploitation  personnel. 
The  film,  which  will  be  released  for  limited 
runs  on  a  reserved  seat  basis,  will  be  sold 
by  the  promotional  team. 

McKay  to  AlP  Ad  Post 
Dick  McKay  has  been  named  director 
of  advertising  and  exhibitor  relations 
for  American-International  Pictures,  it 
was  announced  by  A. I. P.  executives 
James  P.  Nicholson  and  Samuel  Z. 
Arkoff.  Formerly  an  independent  ex- 

hibitor, McKay  has  served  as  director 
of  advertising  for  Pacific  Drive-In 
Theatres  for  the  past  four  years.  Prior 
to  that  he  was  associated  with  the 
Paramount  and  the  Schine  circuits. 

McKay's  first  assignment  for  A. I. P. will  be  an  address  to  be  deli\ered  to 
the  Oklahoma  Theater  Owners  Con- 

vention, March  5  and  6  in  Oklahoma City. 

Designed  "to  introduce  some  of  the  fresh 
and  lively  faces  .  .  .  who  will  grace  Ameri- 

can screens  and  charm  American  audiences", the  brochure  features  such  Rank  stalwarts  as 
James  Robertson  Justice,  Belinda  Lee,  Ken- 

neth More,  Dirk  Bogarde  and  Maureen 
Swanson.  Each  receives  a  full  facial  photo 
and  a  biographical  sketch,  including  a  list 
of  their  screen  efforts. 
To  underscore  the  international  character 

of  talent  appearing  in  RFDA  enterprises,  a 
special  two-page  spread  labeled  "Here  is  the 
Pick  of  the  World's  Screen  Talent"  high- 

lights such  stars  as  America's  Rod  Steiger 
and  Barry  Fitzgerald,  Greece's  Melina  Mer- 
couri,  Italian  Vittoria  De  Sica  and  Japan's Yoko  Tani. 

Compact  and  attractive,  the  pamphlet  is 
pitched  directly  at  bringing  the  Rank  dra- 

matic talent  to  the  attention  of  the  Ameri- 
can showman. 

Bouncy  Radio  Jingle 

Plugs  Treatregoing  to  Texans 
Untold  Texas  radio  listeners  will  be  re- 

minded "It's  Fun  To  Go  Out  To  A  Movie" 
by  a  bouncy  musical  message  produced  by 
Texas  COMPO.  The  emphasis  on  radio  ad- 

vertising derives  from  the  results  of  a  sur\ey 
revealing  that  daytime  radio  is  a  powerful 
selling  medium  for  motion  pictures,  says 
Kyle  Rorex,  executive  director  of  the  Texas 
group. 

Implemented  with  six  voices  against  a 
full  orchestra  background,  the  jingle  coos 
three  lyrics:  "It's  fun  to  go  out  to  a  movie" 
.  .  .  "You'll  see  other  people  that  you  know" 
.  .  .  "You'll  see  a  picture  that's  great,  never 
old  or  out  of  date." 

The  tuneful  catch-phrases,  being  used  on 
100  Texas  radio  outlets,  are  designed  to  do 
more  than  sell  the  idea  of  moviegoing  to  the 
parlorites;  they  allow  for  picture  plugging 
as  well. 

"This  radio  jingle  was  produced  to  con- form with  the  modern  trend  of  selling  and 
is  not  intended  as  straight  institutional  ad- 

vertising but  only  to  get  the  full  attention  of 
the  listening  audience  in  order  to  put  across 
the  attraction  and  the  theater  where  it  is 
playing,  "  Rorex  explained. The  seven  inch  record,  containing  a  25 
second  version  and  a  five  second  tag,  allows 
ample  time  for  the  theater  copy.  The  pack- 

age is  available  at  cost  ($4.95)  from  Texas 
COMPO,  2013-A  Young  St.,  Dallas. 

Cc 
these  s 

picture 
man  C 

for  the  title  of  "Miss  Big  Bea  an inalists  in  a  contest  to  promc  thi 
me  name.  The  Universal  film,  i  :a!t 
ures   a   star-studded    musical    I  >-up 

To   ballyhoo   "The    Bride   and   the  Beast,"_Vlllei Artists  has  arranged   for  a   drumbeating  "gorii" tour  key  cities.   AA  president  Morey  R.  Goldste  »i9" 
the  bally  "beast"  to  a  contract,  after  which  the  aytu "animal"  picks  up  one  of  the  office  girls 
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ti\ui  divnii 

Jimmie  Thames,  of  Rowley  United 
Theatres,  arranged  this  read-the- 
bool<,  see-the-movie  promotion  on 
"Peyton  Place"  in  a  drug  store  on 
Little  Rock's  busiest  corner  to  plug the  Capitol  Theatre  attraction. 

I*
 

The  policeman  and 
"The  Cowboy". Armed  guard watches  over  Peter 
Hurd  painting  in- 

spired by  Colum- bia's "Cowboy"  in lobby  of  Capitol Theatre,  N.  Y.  C. 
Stunt  was  pro- moted by  manager 

James  Bruno. 

'resent  at  the 
Kansas  City  Up- own  Theatre  de- 
)ut  of  "Missouri 
'"raveler"  are 3uena  Vista  pres- dent  Leo  Samuels 
ind  stars  of  the 
^  V.  Whitney  film. 
-  to  r:  Paul  Ford, 
Jrandon  de  Wilde, iamuels  and  Lee Marvin. \ 

That  drumbeating "Maverick"  man, 
James  Garner,  star 
of  WB's  "Darby's 
Rangers"  worked promotional  magic 
at  the  film's  world debut,  Stanley 
Theatre,  Phila. 
Top:  (I  to  r)  at  a 
party  honoring former  Rangers 
are  William  Man- sell,  WB  branch 
manager;  Garner; 
Stanley  Warner's national  ad  direc- 

tor, Harry  Gold- berg; SW  zone chief,  Ted 
Schlanger.  Below: 
Garner  signs  auto- 
graphs  for admirers. 

"Witness"  teenager  promotion. 
Backed  by  rock  n'  roll  platter  spin- ner Alan  Freed's  plugging  on  his 
WINS  show  in  N.  Y.  C,  UA's  "Wit- ness for  the  Prosecution"  drew  more than  1000  at  the  Astor  Theatre  for 
a  spread-the-word  special  preview. 

"Henry  V"  American  opening.  Gala 
formal  benefit  premiere  of  Laurence 
Olivier's  Shakespearean  drama  is  at- tended by  Mr.  and  Mrs.  William 
Randolph  Hearst  and  RFDA  presi- 

dent Kenneth  N.  Hargreaves.  Re- ceipts went  to   March  of  Dimes. 
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THIS  IS  YOUR  PRODUCT 

All  TKe  Vital  Details  on  Current  SD  Coming  Features 
(Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

October 
AFFAIR  IN  HAVANA  John  Casavetes.  Raymond  Eurr, Sara  Shane.  A  Dudley  Production.  Director  Laslo Benedei(.  Drama.  Young  American  composer  becomes involved  with  the  wife  of  a  wealthy  Cuban  tycoon  who is  a  helpless  paralytic.    80  min. 
LOOKING  FOR  DANGER  Huntz  Hall,  Stanley  Clements. Producer-director  Richard  Heermance.  Melodrama. 
Bowery  Boys  booby-trap  holdup  man.    il  min. 
TALL  STRANGER.  THE  CinemaScope,  Color.  Joel  Mc- Crea,  Virginia  h^ayo.  Producer  Walter  Mirisch.  Direc- tor Thomas  Carr.  Western.  Cowboy  helps  open  Colo- rado to  setlers.    81  min.  12/7. 

November 
HONG  KONG  INCIDENT  Jack  Kelly,  May  Wynn.  Pro- ducer J.  Raymond  Friegen.  Director  Paul  F.  Heard. Drama.  East-West  romance  with  Hong  Kong  as  back- ground. 81  min. 
HUNCHBACK  OF  NOTRE  DAME,  THE  CinemaScope, Color.  Gina  Lollobrigida.  Anthony  Quinn.  A  Paris Production.  Director  Jean  Delannoy.  Drama.  Hunch- back falls  in  love  with  beautiful  gypsy  girl.  103  min. 11/14. 
SABU  AND  THE  MAGIC  RING  Deluxe  Color  Sabu, Daria  Massey,  Robert  Shafto.  Producer  Maurice  Dike. Director  George  Blair.  Adventure.  Stable  boy  finds magic  ring.  65  min. 

December 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Piior.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. 
UP  IN  SMOKE  Huntz  Hall.  Producer  Richard  Heer- mance. Director  William  Beardine.  Comedy.  Bowery Boys  become  involved  in  horse  race  betting.    62  min. 

January 
BLONDE  BLACKMAILER  Richard  Arlen.  Producer Charles  Deane.  Melodrama.  Convicted  wrongly,  man finds  real  murderer.    58  min. 
MAN  FROM  GOD'S  COUNTRY  CinemaScope,  Color, George  Montgomery,  Randy  Stuart,  Susan  Cummings. Producer  Scott  R.  Dunlap.  Director  Paul  Landres. 
Western.  Believed  to  be  agent  for  railroad,  hero  be- comes a  marked  man.  82  min. 
RAWHIDE  TRAIL.  THE  Rex  Reason,  Nancy  Gates.  Pro- ducer Earle  Lyon.  Director  Robert  Gordon.  Western. Two  men  are  falsely  accused  of  leading  wagon  train into  an  Indian  ambush.    68  min. 

February 
BEAST  OF  BUDAPEST  Michael  Mills,  Greta  Thyssen, 
Violet  Rensing.  Producer  Archie  Mayo.  Director  Har- mon Jones.  Drama  of  freedom  fighters  in  Budapest. 
COLE  YOUNGER.  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  Lovejoy.  Producer  Ben  Schwalb.  Director R  G.  Springsteen.  Western.  Rebellion  against  carpet- bag rule  In  Texas. 
IN  THE  MONEY  Hunti  Hall.  Producer  Richard  Heer- mance. Director  William  Beaudine.  Comedy.  Inferna- national  smugglers  make  Hall  fall  guy  in  robbery. 61  min. 

March 
DATELINE  TOKYO  Michi  Kobi,  Richard  Long.  Producer Norman  Herman.  Melodrama. 
MACABRE  William  Prince,  Jacqueline  Scott.  Producer- director  William  Castle.  Melodrama.  Doctor  murders to  gain  fortune.  Melodrama. 
PUANTRILL'S  RAIDERS  CinemaScope,  Deluxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. 

Coming 
ASTOUNDING  GIANT  WOMAN,  THE  Allison  Hayes, William  Hudson.  Producer  Bernard  Woolner.  Director 
N.  Hertz.  Science-fiction. 
BULLWHIP  CinemaScope,  Deluxe  Co'or.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Crooked  cowboy  turns  honest. 
CRY  BABY  KILLER,  THE  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.    German    scientist    creates    horrible  monster. 
N=VER  LOVE  A  STRANGER  John  Drew  Barrymore,  Lita Milan,  Robert  Bray.    Producer  Harold  Robbins.  Drama. 

OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericson.  Produced  lindsley  Parsons.  Direstor  Paul lan«lres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
QUEEN  OF  THE  UNIVERSE  CinemaScope,  Color  Zsa Zsa  Gabor,  Eric  Fleming.  Producer  Ben  Schwalb. Director  Edward  Bernds. 
SEVEN  GUNS  TO  MESA  lola  Albright,  Charles  Quin- liven.  Producer  William  F.  Broidy.  Director  Edward Dein.  Western.  Stagecoach  passengers  are  hald  pris- oners by  outlaw-killers. 
TUCSON  CinemaScope,  Deluxe  Color.  Mark  Stevens, Forrest  Tucker.  Producer  W.  D.  Coates.  Western.  Two brothers  are  on  opposing  sides  of  the  law. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. Producer  Roger  Corman. 

A  ME  RIX;  AN   I  NT  N '  k^P  I CT  U  RES 
November 

BLOOD  OF  DRACULA  Sandra  Harrison,  louise  lewis, Gail  Gonley  Producer  Herman  Cohen.  Director  Herbert I.  Strock.  Horror. 
I  WAS  A  TEENAGE  FRANKENSTEIN  Whit  Bissell,  Phyl- lis Coates  Robert  Burton.  Producer  Herman  Cohen. Director  Herbert  I.  Strock.  Horror.  Monster  is  assem- bled Into  body  of  teenagers.    72  min.  2/3. 

December 
JET  ATTACK  John  Agar,  Audrey  Totter.  Producer  Alex Gordon.  Director  Edward  I.  Cahn.  Drama.  68  min. January 

ASTOUNDING  SHE  MONSTER,  THE  Robert  Clarke, Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror.  60  min. 
VIKING  WOMEN  VS.  SEA  SERPENT  Abby  Dalton,  Susan Caot,  Brad  Jackson.  Producer-director  Roger  Corman. Science-Fiction.    70  min. February 

FANTASTIC  PUPPETT  PEOPLE,  THE  John  Agar,  John 
Hoyt.  Producer-director  Bert  I.  Gordon.  Science- fiction. 
SUICIDE  BATTALION  Michael  Connors,  John  Ashley, Russ  Bender.  Producer  lou  Rusoff.  Director  E.  C.  Cahn. Drama. 

March 
GIRL  FROM  5,000  A.D.  Joyce  Holden,  John  Stratten. Science-fiction. Coming 

MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. 
Producer-director  Roger  Corman.  Melodrama. Victoria  I.    107  min.  2/3. 

COLWMBIA 
November 

ESCAPE  FROM  SAN  pUENTIN  Johnny  Desmond.  Merry Anders.  Melodrama.  Escape  of  three  prisoners  from S.  O.    81  min. 
OPERATION  MAD  BALL  Jack  lemmon,  Kathryn  Grant, 
Mickey  Rooney.  Producer  Jed  Harris.  Director  Rich- ard Quine.  Comedy.  Private  faces  court-martial  while involved  in  a  romance.    105  min. 
PAL  JOEY  Technicolor.  Frank  Sinatra,  Rita  Hayworth, Kim  Novak.  Producer  Fred  Kohlman.  Director  George Sidney.  Musical.  Filmization  of  the  Rodgers  and  Hart Broadway  hit.    Ill  min.  9/16. 
TORERO  Documentary  starring  luis  Procuna.  75  min. Disney.  Director  Robert  Stevenson.  Drama. 

December 
BRIDGE  OVER  THE  RIVER  KWAI,  THE  William  Holden, Alec  Guinness,  Jack  Hawkins.  Producer  Sam  Spiegel. Director  David  lean.  Drama.  British  soldiers  held  in 
prison  camp.  16!  min.  11/25. 
HARD  MAN,  THE  Guy  Madison,  Valerie  French,  lorne Green.  Producers  Wallace  MacDonald  and  Helen  Ains- worth.  Director  George  Sherman.  Western.  Deputy out  to  prove  he  is  not  a  killer.    79  min.  12/9. 
PARADISE  LAGOON  Technicolor.  Kenneth  More.  Diane 
Cllento,  Cecil  Parker.  Producer  Ian  Dalrymple.  Direc- tor lewis  Gilbert.  Drama.  The  story  of  a  famous 
butler  In  the  I900's.  94  min.  1/6. 

January 

DECISION  AT  SUNDOWN  Randolph  Scott,  Valerl French,  Karen  Steele.  Producer  Harry  Joe  Brown,  0 rector.  Budd  Boetticher.  Western.  Climax  of  a  3-ye< hunt  for  the  man  who  stole  his  wife. 
LONG  HAUL,  THE  Victor  Mature,  Diana  Dors,  Pet. Reynolds.  Producer  Maxwell  Setton.  Director  K( Hughes.  Melodrama.  Truck  driver  becomes  ensnare with  English  underworld.    88  min.  12/9. February 

CRASH  LANDING  Gary  Merrill,  Nancy  Davis,  Irei Hervey.  Director  Fred  Sears.  Melodrama.  77  min. 
GOING  STEADY  Molly  Bee,  Alan  Reed,  Jr.,  Produc 
Sam  Katiman.  Director  Fred  Sears.  Comedy.  Hi. school  senior  surprise  parents,  get  married  secretl 79  min. 
HOW  TO  MURDER  A  RICH  UNCLE  CinemaScop Charles  Coburn,  Nigel  Patrick.  Comedy.  80  min. 
WORLD  WAS  HIS  JURY,  THE  Edmond  O'Bri.n,  Mo. Freeman,  Karin  Booth.  Prod«cer  Sam  Katzman.  Direct Fred  F.  Sears.  Melodrama.  Captain  of  ocean  liner 
charged  with  mass  murder.  82  min.  1/20.  r March  f 

BITTER  VICTORY  CinemaScope,  Technicolor.  Richa Burton  Curd  Jurgens,  Raymond  Pellegrln.  Produc Paul  Graetz.  Director  Nick  Ray.  Drama.  Soldit attempt  to  capture  secret  Nazi  documents.  97  m 2/3. 
BONJOUR  TRISTESSE  CinemaScope,  Color.  DaN 
Niven,  Deborah  Kerr,  Jean  Seberg.  Producer-direct Otto  Preminger.  Drama.  Filmization  of  Francoise  ! gan  novel.  94  min.  1/20. 
COWBOY  Glenn  Ford,  Jack  lemmon,  Anna  Kash Western  Free-spending  cowboy  helps  friend  sa cattle.    92  min. 
CURSE  OF  THE  DEMON  Dana  Andrews.    Peggy  Cu mins,  Niall  MacGinnis.    Melodrama.    83  min. 
TRUE  STORY   OF  LYNN   STUART,   THE   Betsy  Palm 
Jack  lord,  Barry  Atwater.    79  min. Coming 

FORTUNE  IS  A  WOMAN  Jack  Hawkins,  Arlene  Dc Dennis  Price.  Producers  Frank  launder  and  Sidr Gilliat.    Director  Sidney  Gilliat. 
GIDEON  OF  SCOTLAND  YARD  Jack  Hawkins.  Diai Foster.  Producer-director  John  Ford. 
GODDESS,  THE  Kim  Stanley,   lloyd  Bridges.  Produ Milton  Perlman.    Director  John  Cromwell. 
GUNMAN'S    WALK    CinemaScope,    Technicolor.  ' Heflin,    Tab    Hunter,    Kathryn    Grant.     Producer  F Kohlmar.    Director  Phil  Karlson.  Western. 
HAUNTED,  THE  Dana  Andrews.  Producer  Hal  E.  C\  ■ ter.  Director  Jacques  Tourner. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Ke, Kenneth  Haight.  Producers  Irving  Allen  and  A. Brooolli.  Director  John  Gilling. 
KEY,  THE  William  Holden,  Sophia  loren.  Produ" Carl  Forman.    Director  Carol  Reed. 
LET'S  ROCK  Julius   laRosa.     Producer-director  Hu Foster.  Musical. 
ME  AND  THE  COLONEL  Danny  Kaye,  Curt  Jurg.  . Producer  William  Goetz.  Director  Peter  Glenville. 
NIGHT  OF  THE  DEMON  Dana  Andrews.  Producer  I E.  Chester.  Director  Jacques  Tourneur. 
OTHER  LIFE  OF  LYNN  STUART,  THE  Betsy  Pair, Jack  lord.  Producer  Bryan  Foy.  Director  Lewis  Sec. 
RESCUE  AT  SEA  Gary  Merrill,  Nancy  Davis,  Ire Hervey.  Producer  Sam  Katzman.  Director  Fred  Se  ■• 
RETURN  TO  WARBOW  Color.  Phil  Carey,  William  j- lie,  Catherine  Mcleod.  Producer  Wallace  MacDonl Director  Ray  Nazzaro.    67  min. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Corey,  G^  V 
Rose  lee,  Harry  Townes.  A  Brown-Fellows  Produeti- Director  Gerd  Oswald. 
7TH  VOYAGE  OF  SINBAD,  THE  Kerwin  MaHho. 
Kathryn  Grant.  Producer  Charles  Schneer.  Dir»'r Nathan  Juran. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Ej. 
Producers  Frank   launder-Sidney  Gilliat.  Director  i- ney  Gilliat.    Drama.    Story  of  an  arsonist.   95  min. 
SNORKEL,  THE  Peter  Van  Eyck,  Betta  St.  John.  >- ducer  Michael  Carreras.    Director  Guy  Green. 
SUICIDE  MISSION  leif  Urson,  Michael  Aldrldoe,  >< larsen.     A    North    Seas    Film    Production.  Dire!' Michael    Forlong.     Adventure.     Norwegian  fishen" smash  German  blockade  in  World  War  II.    70  mir 
TANK    FORCE    Victor    Mature,    Leo    Genn.  ?rod:r Phil   Samuel.    Director  Terence  Young. 
TEENAGE   STORY   Mark   Damon,   Edward   Byrnes.  0- ducer  Sam  Katzman.    Director  A.  Dreifuss. 
THIS  BITTER  EARTH  Silvana  Mangano,  Richard  C««. 
Anthony  Perkins.    Producer  Dino  De  laurentiis.    D  C" tor  Rene  Clement.    Drama.    Family  fights  to  keep  l"- 
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INDEPENDENTS METRO-GOLDWYN -MAYER 
November 

,  MAN  ESCAPED  (Continental  Distributing)  Francois •terrier,  Charles  Leclainche,  Maurice  Beerblock.  fro- ocers  Jean  Thullier  and  Alain  Poire.  Director  Robert 
resson.  Drama.  Young  French  lieutenant  plans  daring scape  from  German  concentration  camp.  94  min. 0/M 
\H0  GOD  CREATED  WOMAN  IKingsley  Internationa  1 1 /vgitte  Bardot,  Curd  Jurgens.  Producer-director  Roger adim    Drama.  Story  of  a  woman  of  easy  virtue  MO lin,  10/28. 
RAIN  HJOM  PLANET  AROUS,  THE  I Howto-Marquette jr  Howco  International  release)  John  Agar,  Joyce 4eadows.  Robert  Fuller.  Producer  Jacques  Marquette, 'irector  Jerry  Juran.  Science-Fiction 
LEASE,  MR.  BALZAC  IDCAI  Daniel  Gelin,  Brigette «rdot  Producer  Raymond  Eger.  Director  Marc  Alleg- et   Comedy.  Young  daughter  writes  scandalous  novel. 
ODAN  IDCAI  Technicolor.  A  Toho  Production.  Hor- 
or  Story  of  a  super-sonic  creature  no  weapon  can estroy 
EENAGE  BAD  GIRL  IDCAI  Sylvia  Syms,  Anna  Neagle roducer-Oirector  Herbert  Wilcox.  Juvenile  Delin- uents.  Melodrama. 
EEN  AGE  MONSTER  IHowco  International)  Anne 
•Wynne,  Charles  Courtney.  Producer-director  Jacques (arquette.  Horror.  Cosmic  rayi  turn  teenager  into airy  monster. 

December 
AST  A  DARK  SHADOW  IDCA)  Dirk  Bogarde  Mar- aret  Lockwood.  Kay  Walsh.  Producer-director  Lewis •ilbert  Melodrama.  A  man-about-town  murders  ladies jr  their  wealth.    80  min.  12/8. 
ERVAISE  IContlnental)  Eastman  Color.  Maria  Schell 
rancofs  Perrer.  Director  Rene  Clement.  Drama  Based 
i^a  famous  novel  by  Emlle  Zola.    Drama.     116  min. 
rS  GREAT  TO  BE  YOUNG  (Fine  Arts!  Technicolor ohn   Mills.   Cecil    Parker,   Jeremy   Spenser.  Musical spoof  of  the  British  public  school  tradition. 
■LO  YELLER   (Walt  Disney   Productions)    Dorothy  Mc- uire,    Fess    Parker,    Chuck    Connors.    Producer  Walt isney    Director  Robert  Stwvenson.  Western.  Tale  of  a oy  and  his  dog.  83  min.  I  1/25. 
iRDET  IKingslcy-lnternational)  Henrik  Malberq  Preben •rdorff  Rye.   Director  Carl  Dreyer.  Drama, obert  Parrlsh.  Western. 
ILKEN  AFFAIR.  THE  IDCA)  David  Niven,  Genevieve •qe,  Ronald  Squire.  Producer  Fred  Feldkamp  Direc- >r  Roy  Kelllno.  English  Comedy.  94  min. 

January 

1!."^ ""n  '^""^  ̂ ^t^'  Technicolor, randon  DeWilde,  Fess  Parker.  A  C.  V.  Whitney  Pro- "  1?"  .^1°^''  about  an  orphan  in  a  small  town  dur- ■  q  the  I900's.  104  min.  1/20. 
IME  WITHOUT  PITY  lAstorl  Michael  Redgrave  Ann 3dd.  Peter  Gushing.  Director  Joseph  Losey.  Melo- rama.  Chronic  alcohotic  saves  long-neglected  son cm  murder  charge.    88  nuin.  12/9. 

February 
1°"^  Of  y'"'E.  THE  IBuena  Vista)  Technicolor omy  Schneider,  Adrian  Hoven.  Producer-director rnst  Marischka.  Drama.  The  romance  of  England  s icforia  I.    107  min.  2/3. 

March 
RIDE  IS  MUCH  TOO  BEAUTIFUL.  THE  lEIIls-Lux  Fllmsl rigettc  Bardot,  Micheline  Presle,  Louis  Jourdan  Pro- ucer  Gaspar-Hult.  Director  Fred  Surin.  Comedy erfect  male  model  falls  In  love  with  perfect  female lodel.    90  mm.  2/3. 
r'n   ̂ "^^^J®   "   YOUNG    (Fine    Arts    Fllmsl  John ■I  Y<^''/^'''<«''-   Producer  Victor  Skutesky.  Director ynl    Frankel.     Musical.     Teacher    reconciles  student oublcs.    91  min.  2/3. 
OVEMAKER,  THE  (Trans-Lux)  Betsy  Blair.  Producer- '^ector  Juan  A.  Bardem.  Drama. 

Coming 
JO  KILL  (Producers  Associated  Pictures  Co) m  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat sti.  Director  Oliver  Drake. 

;^lon°  P         "f"u'^''"'  S^"ti^go  Film  Organi- tion  Prod.)  John  Agar,  Richard  Arlen,  Bill  Phipps. oducer  Harry  Smith.  Director  Eddie  Romero. 
a^Jl  '^"^    (Amalgamated    Prods.)  Rod ameron    Marty  Murphy,   Peter  llllng.  Producers  Rich- 
^met^Tu'^ly.'"" 
ndJ*  *B"°"^^*i^,  THE    lUMPO)  BrIgiHe cn?,.'.  i^^'VS'"'  Pellegrin,  Roger  PIgaut.  Producer Fr^  k  L^"^"j  Georges  Lacombe.  Drama, t-rench  husband  and  wife  try  to  live  without  normal 
•nt  76  min'  husband  had  a  near-fatal  acci- 
?odLfr°w'^^"*^'*T  Cinemascope,  Ferranicolor. oduc.r-d.r.etor  Leonardo  Bonii.  An  excursion  into  the L  Maylayan  Archepelago.  Eng- ih  cofr.Tientary.  86  min.  ^ 
EAPOLITAN  CAJ  OUSEL  IIFE)  ILuxFilm,  Rome)  Pathe- 
a»i-.    nV  r*chnicolor.    Sophia    Loren,  Leonid* 
lil^'  ''''■'"^♦orEttore  Gianninl.  Musical.  The  history Naples  traced  from  1400  to  date  in  song  and  dance. 

October 
INVISIBLE  BOY,  THE  Richard  Eyer.  Philip  Abbott Diane  Brewster.  Producer  Nicholas  Nayfack.  Director 
Herman  Hoffman.  Science-fiction.  Sequel  to  "Forbid- den Planet".    90  min. 
UNTIL  THEY  SAIL  CinmeaScope.  Jean  Simmons,  Joan Fontaine,  Paul  Newman.  Producer  Charles  Schnee.  Di- rector Robert  Wise.  Drama.  James  A.  Mlchener  story U.S.  troops  In  New  Zealand  during  World  War  I, 95  min.  10/14. 

November 
JAILHOUSE  ROCK  Elvis  Presley.  Judy  Tyler.  Producer Pandro  Berman.  Director  Richard  Thorpe.  Musical- 
drama.  Youth's  singing  talent  is  fostered  In  prison. 94  min.  10/14. 

December 
DON'T  GO  NEAR  THE  WATER  ClnemaScope  Metro Color.  Glenn  Ford.  Gla  Scala,  Keenan  Wynn.  Producer Lawrence  Welngarten.  Director  Charles  Wafters Comedy.  Story  of  a  South  Seas  naval  base  during World  War  I.    107  min.  11/14. 

January 

RAINTREE  COUNTY  MetroColor  MGM  Camera  65 
E4iub*ttt  Taylor,  Montgomery  Clift.  Producer  David Lewis.  Director  Edward  Dymtryke.  Drama.  Life  In  Indi- 

ana during  the  middle  I880's.    187  min.  1/6. 
SAFECRACKER,  THE  Ray  Mllland,  Barry  Jones.  Pro- oucer.  David  E.  Rose.  Director  Ray  Milland.  Melo- drama. Safecracker  becomes  war  hero.  96  min.  1/6. 
SEVEN  HILLS  OF  ROME  LeCloud  Productions.  Mario Lama.  Marisa  Allasio.  Producer  Lester  Welch.  Director Roy  Rowland.  Musical.  Tenor  makes  good  in  ltc?ly. 107  min.  1/20. 

February 
ALL  AT  SEA  Alec  Guinness,  Irene  Brown.  Producer Michael  Balcon.  Director  Charles  Freud.  Comedy Story  of  a  seasick  sailor.    87  min. 
BROTHERS  KARAMAZOV.  THE  MetroColor.  Yul  Bryn- ner,  Maria  Schell,  Claire  Bloom.  Producer  Pandro  S Berman.  Director  Richard  Brooks.  Drama.  Based  on 
famous  novel  by  Dostoyevsky.    94  min. 
I  ACCUSE  Jose  Ferrer  VIveca  Lindfors.  Leo  Genn. Producer  Sam  Zimballst.  Director  Jose  Ferrer.  Drania. French  officer  unjustly  accused  of  treason.  99  min. 
2/3. 
UNDERWATER    WARRIOR  CIi Claire  Kelly.  Adventure. aScope.     Dan  Daily, 

March 
SADDLE  THE  WIND  ClnemaScope.  Robert  Taylor,  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrlsh. 

April 

MERRY  ANDREW  ClnemaScope,  Metrocolor  Danny Kaye.  Pier  Ageli,  Baccpopmo.  Producer  Sol  C.  Slegel. Director  Michael  KIdd. Coming 

GIGI  ClnemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  MInnelll. 
HIGH  COST  OF  LOVING,  THE  Jose  Ferrer,  Gena  Row- lands. Jim  Backus.  Producer  Mllo  Frank.  Comedy. Director  Jose  Ferrer. 

LAW  AND  JAKE  WADE,  THE  ClnemaScope,  Metro- Color.  Robert  Taylor,  Richard  WIdmark.  Producer William  Hawks.    Director  John  Sturges. 
MOCK  TRIAL  Dean  Jones.  Joan  O'Brien,  Thomas  Mit- chell, John  Smith.  Producer  Morton  Fine.  Director David  Friedkin. 
SHEEPMAN,  THE  ClnemaScope  Metrocolor.  Glenn Ford,  Shirley  MacLalne,  Leslie  Nielson.  Producer  Ed- mund Grainger.    Director  George  Marshall. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 
TUNNEL  OF  LOVE,  THE  Doris  Day,  Richard  WIdmark. A  Joseph  Fields  Production.    Director  Gene  Kelly. 
UNDERWATER  WARRIOR  Dan  Dalley.  CUlre  Kelly Producer  Ivan  Tors.  Director  Andrew  Marton.  Adven- ture. 

PARAMOUNT 

November 
TEN  COMMANDMENTS.  THE  VIstaVision.  Technicolor 
QMrlton  Helton.  Yul  Brynner,  Anne  lax'*'.  Producer- director  Cecil  B.  DeMille.  Religious  drama.  Life  t*or> of  Moses  as  told  in  the  Bible  and  Koran.  219  min.  10/15 
TIN  STA«,  THE  VistaVIsion.  Henry  Fonda,  Anthony 
Perkins.    A    Perlherg-Seaton    Production.    Director  An- thonv  Mann.  Western.  Bounty-hunting  in  the  old  west. 93  min,  10/14. 
BULLETIN  —  THIS     IS     YOUR  PRO 

MARCH  SUMMARY 
Some  26  features  have  already  been 

scheduled  for  March  release  and  another 
three  or  four  will  probably  be  added  to 
the  roster  ot  a  later  date.  20th  Century- 
Fox  will  be  the  leading  supplier  with  four 
films.  Allied  Artists.  Columbia,  United 
Artists.  Universal  and  the  Independents 
will  release  three  each;  Metro  and  War- 

ner Bros,  will  release  two  each;  American 
International,  Paramount  and  Rank,  one 
each.  Six  March  films  will  be  in  color. 
Nine  will  be  in  ClnemaScope,  one  In 
VistaVIsion.  one  in  Superscope. 
8  Dramas  4  Comedies 
6  Melodramas  1  Musical 
6  Westerns  1  Sc'once-fiction 

ZERO  HOUR  Dana  Andrews.  Sterling  Hayden.  Pro- ducers John  Champion  and  Hall  Bartlett.  Director  Hall Bartlett  Drama.  A  man  battles  for  his  frfe  and  love. 81  min.  10/28. 

December 
SAD  SACK  VistaVIsion  Technicolor.  Jerry  Lewis,  David 
Wayne.  Producer  Hal  Wcllis.  Director  George  Mar- shall.  Comedy.  Life  in  the  Army.  98  min.  10/28. 
SPANISH  AFFAIR  VistaVision,  Technicolor.  Carmen SeTllla.  Richard  Klley.  Producer  Bruce  Odium.  Director Donald  Slegel.  Adventure.  An  American  architect travelling  in  Spain  Is  attracted  to  a  beautiful  girl, half-Gypsy,  half-Spanish. January 

DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  Del- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife. 
WILD  IS  THE  WIND  VistaVIsion.  Anna  Magnani,  An- thony Quinn.  Producer  Hal  Wallis.  Director  John Sturges.  Drama.  Love,  hate,  and  violence  on  a  Nevada sheep  ranch.    114  min.  12/9. February 

HIGH  HELL  VistaVIsion.  John  Derek.  Elaine  Stewart. Melodrama. 
March 

TEACHER'S  PET  VIstaVision.  Clark  Gable.  Doris  Day. 
A  Pearlberg-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college iournallsm  teacher  have  a  ball. Coming 

ANOTHER  TIME.  ANOTHER  PLACE  Lono  Turner.  Barry 
Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen. 
BUCCANEER,  THE  Technicolor,  VistaVIsion.  Yul  Bryn- ner, Chsriton  Heston,  Charles  Bover,  Claire  Bloom. Producer  Henry  Wricoxon,    Director  Anthony  Quinn. 
FLAMENCA  VistaVIsion.  Technicolor.  Carmen  Sevllla, 
Richard  Klley.  Producer  Bruce  Odium.  Director  Don- ald Siegel. 
FROM  AMONGST  THE  DEAD  VistaVIsion,  Technicolor. James  Stewart  Kim  Novak,  Barbara  Bel  Geddes.  Pro- ducer-director Alfred  Hitchcock. 
HOT  SPELL  VistaVIsion  Shirley  Booth,  Anthony  Quinn, 
Shirley  MacLalne.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave. 
HOUSEBOAT  VistaVIsion,  Technicolor.  Cary  Grant. 
Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master. 

MATCHMAKER,  THE  VistaVIsion.  Shirley  Booth.  An- 
thony Perkins.  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself. 

VIstaVision.  Jerry 
r   Jerry    Lewis.  Di- 

ROCK-A-BYE  BABY  Technicolor, 
Lewis,  Marilyn  Maxwell.  Produc rector  Frank  Tashlln. 
ST.  LOUIS  BLUES  VistaVIsion.  Nat  "King"  Cole,  Eartha Kitt.  Pearl  Bailey,  Ella  FItigerald.  Producer  Robert Smith,    Director  Allan  Relsner.  Musical. 
VERTIGO  Technicolor  VistaVIsion.  James  Stewart.  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock. 



RANK 

November 
AS  LONG  AS  THEY'RE  HAPPY  Eastman  Color  Jack Buchanan,  Janette  Scott.  Producer  Raymond  Stress. Director  J.  Lee-Thompson.  Comedy.  Father  and  two sont-ln-law  become  jealous  of  crooner  who  has charmed  their  wives.    76  min.  10/14. 
PURSUIT  OF  THE  GRAF  SPEE  Technicolor.  VlstaVision. 
John  Gregson.  Anthony  Quayle.  Producer-director Michael  Powell  &  Emeric  Pressburger.  Adventure.  Story of  first  historic  naval  action  of  WWI  which  took  place on  River  Plate.    104  min.  10/14. 

December 
ONE  WAY  OUT  Rod  Steiger.  Lyndon  Brook,  Eddie Byrne,  John  Chandos.    60  min. 

January 
ACROSS  THE  BRIDGE  Rod  Steiger,  David  Knight,  Mar- la  Landi.  Noel  Willman.  Producer  John  Stafford.  Di- rector Ken  Annakin.  Melodrama.  Scotland  Yard  de- 

tective hunts  international  high-finance  crook  in  Mexi- co.  103  min.  10/28. 
BOLSHOI  BALLET.  THE  Eastman  Color.  Galince  Ula- nova.    103  min. 

February 
SECRET  PLACE   Belinda   Lee,    Ronald    Lewis.  Producer John  Bryan.    Director  Clive  Donner.    81  min. 
SMILES   OF  A  SUMMER   NIGHT   Ulla   Jacobsen,  Eva Dahlbeck,  Harriet  Anderson.    Drama,    108  min. 

Mart'.'? CAMPBELL'S  KINGDOM  Eastman  Color.  Dink  Bogarde, Stanley  Baker.  Producer  Betty  Box.  Direcor  Ralph Thomas.  Drama.  Story  about  the  Canadian  Northwest territory.    102  min 
Avnl ONE  THAT  GOT  AWAY,  THE  Hardy  Kruger.  Producer J.  Wintle.    Director  Roy  Baker.    100  min. May 

HELL  DRIVERS  VistaVisIon.  Stanley  Baker,  Herbert Lom,  Peggy  Cummins.  Producer  S.  B.  Fisz.  Director R.  Endtield. 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Janni. Director  J.  Lee.    83  min 

Coming 
DANGEROUS  EXILE  Eastman  Color,  VistaVIsion.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector B.  D.  Hurst.    92  min. 
HENRY  V  Technicolor,  CinemaScope.  Laurence  Olivier. Producer-director  Laurence  Olivier.  Drama.  137  min. Parker.  Melodrama. 
NIGHT  AMBUSH  Dirk  Bogarde,  Marius  Goring.  Pro- ducer E.  Pressburger.    Director  M.  Powell.    93  min. 
WISDOM'S  WAY  Eastman  Color.  Peter  Finch.  Mary Ure.    Producer  John  Bryan.    Director  R.  Meame. 

REPUBLIC 

November 
CROOKED  CIRCLE.  THE  John  Smith.  Fay  Spain,  Steve Brodie.  Producer  Rudy  Ralston.  Director  Joe  Kane. Drama.  Sports  editor  suspects  death  of  fighter  is  mur- der. 72  min. 
EIGHTEEN  AND  ANXIOUS  Mary  Webster,  William Campbell,  Martha  Scott.  Producer  Irving  H.  Levin. Director  Joe  Parker.  Melodrama.  Story  of  wayward girls.    91  min. 
RAIDERS  OF  OLD  CALIFORNIA  Jim  Davis,  Arleen Whelan,  Faron  Young.  Producer  Albert  C.  Gannaway. Western.  Army  officer  determines  to  become  powerful landowner.    72  mfn. 
YOUNG  MOTHERS  Mary  Webster,  William  Campbell, Martha  Scott.  Producer  Edmond  Chevie.  Director  Joe Parker. 

December 
FIGHTING  WILDCATS  Keefe  Braselle,  Kay  Callard, Karel  Stepanek,  Ursula  Howells.  American  engineer saves  Mid-east  diplomat  on  peace  mission.    74  min. 
GUNFIRE  AT  INDIAN  GAP  Vera  Ralston,  Anthony George,  George  Macready.  Producer  Rudy  Ralston. Director  Joe  Kane.  Western.  70  min. 
HELL  SHIP  MUTINY  Jon  Hall  John  Carradlne,  Peter Lorre.  Lovina  Production.  Schooner  skipper  saves young  princess  treasurer.    66  min. January 
OUTCASTS  OF  THE  CITY  Osa  Massen.  Robert  Mutton, Maria  Palmer.  Producer-director  Boris  L.  Petroff. Drama.  Former  sweetheart  attempts  to  murder  Ger- 
nnan  girl's  American  sweetheart.   61  min. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan. 
WEST  OF  SUEZ  John  Bentley,  Vera  Fusek,  Martin Boddey. 

February 
SCOTLAND  YARD  DRAGNET  Roland  Clark,  Patricia Roc,  Paul  Carpenter.  Melodrama.  Psychiatrist  tries  to drive  young  test  pilot  insane.    74  min. 

INTERNATIONAL  COUNTERFEITERS  Gordon  Howard Melodrama.  70  min, 
NOTORIOUS  MR.  MONKS.  THE  Naturama  Vera  Ral- ston, Don  Kelly,  Paul  Fix,  Leo  Gordon.  Drama.  70  mm. Coming 

DEAD  END  STREET  Roland  Culver,  Patricia  Roc,  Paul 
Carpenter. 
HIDDEN  HOMICIDE  Griffith  Jones,  Patricia  Laffan. Melodrama.  70  min. 
JOYRIDE    Naturama.      Scott    Marlowe,    James  Kevin, Gene  Evans.    Producer  S.  Picker.    Direcor  W.  Witney. Melodrama.    Young  hoodlum  terrorizes  family. 
JUVENILE   JUNGLE   Naturama.    Corey   Allen,  Rebecca Welles.    Melodrama.    Story  of  juvenile  delinquents.  70 
LAST  BULLET,  THE  Robert  Hutton,  Mary  Castle, 
MTcTiael  O'Connell. 
MAN  WHO  DIED  TWICE,  THE  Naturama  Rod  Camer- on, Ve'a  Ralston.  Melodrama.  Girl  Is  cleared  of  nar- cotics charge. 
MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.    Director  A.  C.  Ganaway. 
SEARCHING  WIND,  THE  Naturama.  Vera  Ralston, Don  Kelly.    Producer  Rudy  Ralston.    Director  Joe  Kane. 
STRANGE  CASE  OF  DR.  MANNING  Ron  Randell, Greta   Gynt.     Melodrama.     Kidnapper   kidnaps  doctor. 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, Martin  Benson.  Sunset  Palisades  production.  Under- 

world gang  sells  forged  passports  to  displaced  per- sons.   66  min. 
YOUNG  RUN  WILD,  THE  Naturama  Gene  Evans, Scott  Marlowe.  Melodrama.  70  min. 

20TH  CENTURY-FOX 
November 

APRIL  LOVE  CinemaScope-DeLuxe  color.  Pat  Boone, Shirley  Jones.  Producer  David  Weisbert.  Director 
Henry  Levin.  Musical.  Love  story  of  a  boy  on  proba- Hon.  97  min.   I  1/25. 
RIDE  A  VIOLENT  MILE  Regalscope.  Gene  Raymond, 
Wayne  Morris.  Producer-director  R.  Stabler.  Melo- drama. 80  min. 
STOPOVER  TOKYO  Robert  Wagner,  Joan  Collins,  Ed- mund O'Brien.  Producer  W.  Reisch.  Director  R.  Breen. Drama.  Pilot  forced  to  stop  over  In  Tokyo  solves  mys- tery.    100  min.    I  1/14. 
UNDER  FIRE  Regalscope  Rex  Reason,  Henry  Morgan, Steve  Bodine.  Producer  P.  Skouras.  Director  J.  Clark. Drama.    78  min. 

December 
A  FAREWELL  TO  ARMS  CinemaScope,  DeLuxe  Color. 
Rock  Hudson,  Jennifer  Jones,  Vittorio  de  Sica.  Pro- ducer David  Selznick.  Director  Charles  Vidor.  Drama. Filmization  of  famous  Hemingway  novel.  165  min.  12/23 
ENEMY  BELOW.  THE  CinemaScope,  Color.  Robert Mitchum,  Curd  Jurgens.  Producer-Director  Dick  Powell. Adventure.  A  life-and-death  struggle  between  a  Ger- man U-boat  and  an  American  destroyer.  92  min.  11/25. 
KISS  THEM  FOR  ME  CinemaScope,  DeLuxe  Color. 
Cary  Grant.  Jayne  Mansfield,  Suzy  Parker.  Producer Jerry  Wald.  Director  Stanley  Donen.  Comedy.  Three war  buddies  on  leave  paint  the  town  red.  105  min. 11/14. January 

DIAMOND    SAFARI    Kevin    McCarthy,    Adre  Morrell. Producer-director  Gerald  Mayer.  Adventure. 
ESCAPE  FROM  RED  ROCK  Regalscope.    Brian  Donlevy, J.   C.   Flippen,   Eileen  Janssen,     Producer  B.  Glasser. Director  E.  Bernds.  Western. 
PEYTON  PLACE  Jerry  Wald  Prods.  CinemaScope,  De Luxe  Color.  Lana  Turner,  Lloyd  Nolan,  Hope  Lange. Producer  Jerry  Wald.  Director  Mark  Robson.  Drama. Life  in  an  All-American  small  town. February 

BEAUTIFUL  BUT  DANGEROUS  GIna  LoHobrigida,  Vit- torio Ga»tman.  Producer  ManuetIa  Malott).  Director Robert  Leonard.  Drama. 
CATTLE  EMPIRE  CinemaScope.  Joel  McCrea.  Pro- ducer  Robert  Staber,  Director  Charles  Warren.  West- 

ern. Cowboy's  conscience  refuses  to  let  him  take revenge.    83  min. 
GIFT  OF  LOVE,  THE  CinemaScope,  Color.  Robert Stack,  Lauren  Bacall,  Evelyn  Rudie.  Producer  Charles Brackett.  Director  Jean  Negulesco.  Drama. 
PLUNDER  ROAD  Gene  Raymond,  Wayne  Morris,  Jeanne Cooper.  Producer  L.  Stewart.  Director  H.  Cornfield. Drama.  72  min. SING  BOY  SING  CinemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama.  Story  of  a  teenage  heart-throbber. 90  min.  1/20. 

March 
AMBUSH  AT  CIMMARON  PASS  Regal  Films.  Brian Donlevy.  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, 
Nigel  Patrick.  Producer  Ernest  Gartside,  Victor  Vicas. Melodrama. 
LONG  HOT  SUMMER,  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama. 

April 
HELL  BENT  KID,  THE  CinemaScope,  DeLuxe  Color  Don Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway.  Western. 
YOUNG  LIONS,  THE  CinemaScope.  Marlon  Brando. Montgomery  Cliff.  Joanne  Woodward.  Producer  Al Lichtman.  Director  Edward  Dmytryk. Coming 

A    NICE    LITTLE    BANK   THAT   SHOULD    BE  ROBBED CinemaScope.  Tom  Ewell,  Mickey  Rooney,  Producer 
Anthony  Muto.    Director  H.  Levin. 
BARBARIAN,  THE  CinemaScope  DeLuxe  Color.  John Wayne.      Producer     Eugene     Frenke.      Director  Johit 
Huston. 
BLOOD  ARROW  Scott  Brady,  Phyllis  Coates,  Diane Darrin.     Producer     Robert     Staber.     Director     C.  M. 
DESERT  HELL  Brian  Keilh,  Richard  Denning.  Producer Robert  Stabler. 
FRAULEIN  Dana  Wynter.  Mel  Ferrer.  Producer  W. Reisch.  Director  H.  Koster.  Drama. 
SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian Keith,  Rick  Jason  Producer  Plato  Skouras.  Director 
J,  Clark. SHADOW  OF  A  GUNMAN  Charles  Bronson,  John  Car- radine.  Producer  Harold  Knox.  Director  Gene  Fow- ler, Jr. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Brazil. Mitzi  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Jos-hua  Logan. 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, Suzy  Parker.  Producer  Charles  Brackett.  Director 
Philip  Dunne. 
YOUNG  AND  DANGEROUS  Regal  Films.  LII  Gentle. Mark  Damon,  Ann  Doran.  Producer-Director  William F.  Claxton.    78  min. 
VIOLENT  ROAD,  THE  Regal  Films.  Gene  Raymond, 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 

•JNITED  ARTISTS 

November 
LEGEND  OF  THE  LOST  John  Wayne.  Sophia  Loren. 
Rossano  Brazil.  Producer-director  Henry  Hathaway.  Ad- venture. Search  for  treasure  in  the  Sahara  Desert. 109  min.  12/23 

December 
BABY  FACE  NELSON  Mickey  Rooney,  Carolyn  Jones. Sir  Cedric  Hardwicke.  Producer  Al  Zimbalist.  Director 
Don  Siegel.  Drama.  Story  of  one  of  America's  notori- ous gangsters,  85  min.  11/25. 
HELL  BOUND  John  Russell.  June  Blair.  Producer  Au- brey Schenk.  Director  William  Hole.  Jr.  Adventure. Hi-jacking  on  the  high  seas. 
PATHS  OF  GLORY  Kirk  Douglas.  Ralph  Meeker. 
Adolphe  Menjou.  Producer  James  B.  Harris.  Director Stanley  Kubrick.  World  War  I  courtroom  drama.  84 min.  11/25. January 

UIET  AMERICAN  Audle  Murphy,  Michael  Redgrave, laude  Dauphin.  Figaro  Production.  Director  Joseph Mankiewici.  Drama.  Story  set  against  the  recent fighting  in  IndoChina.  120  min.  1/20. February 

GUN  FEVER  Mark  Stevens.  Producers  Harry  Jackson, Sam  Weston.  Director  Mark  Stevens.  Western.  Cold- blooded killer  plots  revenge. 
MAN  ON  THE  PROWL  Mala  Powers,  James  Best.  A Jana  Production.  Director  Art  Napoleon.  Melodrama 
Psychopathic  killer  chooses  young  ladies  as  victims 73  min.  12/23. 
OPERATION  MURDER  Tom  Conway,  Sandra  Dome 
Producers  Ed  and  Harry  Daniiger.  Director  E.  Morris Melodrama.  Doctor  plans  to  murder  his  wealthy  cou sin.    47  min. 

March 
FORT  BOWIE  Ben  Johnson.  Jan  Harrison.  Kent  Taylor Producer  Aubrey  Schenck.  Director  Howard  W.  Koch Western     80  min. 
LOST  LAGOON  Jeffrey  Lynn.  Leiia  Barry.  Producer director  John  Rawlins.  Drama.  Man  makes  new  lit. on  tropic  isle.    78  min. 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Power Marlene  Dietrich.  Charles  Laughton.  Producer  Arthu 
Hornblow.  Jr.  Director  Billy  Wilder.  Melodrama.  Th. uncovering  of  a  perfect  crime.    114  min.  11/25. Coming 

BIG  COUNTRY.  THE  Technirama.  Gregory  Peck Charlton  Heston,  Jean  Simmons.  Producers  Gregor Peck,  Wifliam  Wyler.  Director  William  Wyler. 
CHINA  DOLL  Victor  Mature.  Lill  Hua.  Producer-D rector  Frank  Boriage.  Drama.  United  States  Air  Fore Captain  marries  a  Chinese  girl. 
COP  HATER  Robert  Loggia.  Gerald  O'Loughlin.  Pre ducer-director  William  Berke. 
COUNTERPLOT  Forrest  Tucker.  Allison  Hayes.  P" ducer-director  Kurt  Neumann. 
EDGE  OF  FURY  Michael  Higgins,  Lois  Holmes.  Pr< ducer  Robert  Gurney.  Jr.  Directors  Robert  Gurn«! Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  th novel  "Wisteria  Cottage". 
FEARMAKERS,  THE  Dana  Andrews,  Dick  Foran.  Pn ducer  Martin  Lencer.    Director  J.  Tourneur. 

Film    I  U  L  L  E  T  I  N  —  T  H  I  S     IS    YOUR  PRODUCT 



5RT  MASSACRE  Joel  McCrea,  Forrest  Tucker,  Susan abot.  Producer  Walter  Mirlsch.  Director  Joseph ewman, 
OD'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina .ulse  Producer  Sidney  Harmon.  Director  Anthony ann. 
BURY  THE  LIVING  Richard  Boone,  Peggy  Maurer oducers  Band  and  Garfinkle.  Director  Albert  Band. 
LAND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- 
cer-director  William  Berke.  Musical.  Calypso  film med  in  the  Bahama  Islands. 
NGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis,  Natalie ood.    Producer  Frank  Russ.    Director  Delmer  Daves, 
JNE  RANGER  AND  THE  LOST  CITY  OF  GOLD,  THE istman  Color.  Douglas  Kennedy,  Charles  Watts  Pro- icer  Jack  Wrather.  Western. 

:OUD  REBEL,   THE   Technicolor.     Alan    Ladd  Olivia 
Haviland,   David   Ladd.     Producer   Samuel  Goldwyn Director  Michael  Curtiz. 
DE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra- me.  Joanne  Gilbert.  Producer  Norman  Retchln.  Di- ctor  Barney  Girard. 
IN  SILENT,  RUN  DEEP  Clark  Gable.  Burt  Lancaster, oducer  Harold   Hecht.    Director  Robert  Wise. 
PARATE    TABLES    Burt    Lancaster.     Rita  Hayworth !borah  Kerr.    Producer  Harold  Hechf.    Director  Del- rt  Mann. 
DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. Jducers  George  Sherman,  Clarence  Eurist.  Director 'Orge  Sherman. 
RROR  IN  A  TEXAS  TOWN  Sterling  Hayden  Carol 
lly.  Producer  Frank  Seltzer.  Director  J.  H.'  Lewis. 
UNDER  ROAD  Robert  Mitchum,  Gene  Barry  Jacques buchon.  Producer  Robert  Mitchum.  Director  Arthur )ley. 
3ER  BY  THE  TAIL  Larry  Parks.  Producers  Robert 
ker,  Monty  Berrnan.  Director  John  Gil.'ing.  Melo- ama.  The  tribulations  of  an  Americean  correspondent assignment  in  London.    83  mln. 
UGHEST  GUN  IN  TOMBSTONE  George  Montgom- '.  Producer  Robert  Kent.  Director  Earl  Bellamy. 
<iNGS,  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borq- e.  Producer  Jerry  Bresler.  Director  Richard  Fleischer. 
INK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowllng ne  Seidner.  Producer  Fernando  Carrere  Director nston  Jones. 

October 

^I*  ̂ ^V?^**  Cinemascope.  James qney  Dorotfiy  Malone.  Producer  Robert  Arthur  Di- ;tor  Joseph  Pern.y.  Drama.  Life  story  of  Lon  Chaney. >  mm.  7/22.  ' 
IANTE2  Cinemascope,    Eastman   Color.    Fred  Mac- irray,  Dorothy  Malone.  Producer  Gordon  Kay.  Direc- Harry  Keller.  Drama.  A  study  of  five  people  in- ved  in  a  robbery  and  killing.  80  min.  9/2. 
I M  CARTER  Color.  Jock  Mahoney,  Julie  Adams i  Hovey  Producer  Howie  Horwitz.  Director  Richard •tiett.  Girl  press  agent  makes  Western  star  of  no- 3d  cafe  enertainer.   82  mln.  lO/M. 
IHOLY  WIFE,  THE  Technicolor.  Diana  Dors  Rod !iger,  Mane  Wrndsor.  Producer-director  John  Far- V  Drama.  A  vvife  cunningly  plots  the  death  of  her .band  who  she  has  betrayed.  94  min.  9/2. 

November 
fchrn"?  'N  JAPAN  Color.  T«r.ia  Wright,  Cameron teh.ll  Jon  PrOYo.t,  Roger  Nafagawt.  Produe.r^Ir.c- Arthur  Lubin.  Drama.  Search  for  two  boys  who rt  out  m  the  wrong  direction  to  find  the  very  peo- who  are  trying  to  find  them.  92  min.  9/16. 
VE  SLAVES  OF  THE  AMAZONS  Color.  Don  Taylor ina  Sigale.  Producer-Director  Curt  Siodnak.  81  min.' 
>NOLITH  MONSTERS.  THE  Grant  Williams.  Lola iright  Producer  Howard  Christie.  Director  John .'rwood.  Science-fiction.  Army  of  rocks  threaten  U.S. MAN  GODFREY  CinemaScope,  Technicolor.  June yson  David  Niven.  Producer  Ross  Hunter.  Director 
min    9/2  '  °'  *  topsy-turvy  butler. December 

Lr*i"*L  /?  „**'»^^  <^'y"'5  Johns, meron  Mitchell.  Rex  Thompson.  Producer  Sam  Weis- hal  Director  Allen  Reisner,  Drama.  The  story  of  a >nish  immigrant  couple  in  Wisconsin  in  the  19th 'fury.  102  min.  10/28. 
Cinemascope.    Rock  Hud- Dorothy    Malone.    Jack  Car.on 

Queer    Albert    Zugsmith.     Director    Douglas  Sirk Zi,*  "fPOfter  uncovers  World  War  I  hero  of  the ayette  Escadnlle.    91  min.  11/14. January 

•ctor  Mttck.ll  L.iM,..  a»m.dy.  A  ̂ Irl  i,  Srop^.td by  three  men  on  the  same  day.    98  rnin.  1/4 
'b        "V^A'*  E^s^nnan   Color.   Documentary  of  life 
'n'in"^r2/9  «nd   photographed   by    Sid  Feder. 

VIOLATORS.  THE  Arthur  O'Connell,  Nancy  Malon*. Producer  H.  Brown.  Director  John  Newland.  Drama. 
Story  of  a  probitlon  officer  in  the   New  York  City courts.    74  mln. 

February 
DAMN  CITIZEN  Keith  Andes.  Margaret  Hayes.  Gene Evans.  Producer  Herman  Webber.  Director  Robert Gordon.  Melodrama.  Real  estate  man  becomes  leader 
of  police  in  fight  against  crime. 
LADY  TAKES  A  FLYER.  THE  CinemaScope,  Eastman Color.  Lana  Turner,  Jeff  Chandler,  Richard  Denning. Producer  William  Alland.  Director  Jack  Aronld.  Dra- ma.   Pilot  and   wife   realize  true   love   in   the   air.  94 min.  1/20. 
MAN  IN  THE  SHADOW  CinemaScope.  Jeff  Chandler, Orson  Welles.  Producer  Albert  Zugsmith.  Director Jack  Arnold.  Drama.  Sheriff  destroy*  one-man  domina- tion of  Texas  town.  79  min.  12/23. 

March 
DAY  OF  THE  BAD  MAN  CinemaScope.  T.-ed  MacMur- ray,  Joan  Weldon,  John  Ericson,  Robert  Middleton. Producer  Gordon  Kay.  Director  Harry  Keller.  West- ern.    Brothers  of  a   murderer  attack   town   cn   day  of 

92 2/3 
FEMALE  ANIMAL,  THE  CinemaScope.  Hedy  Lamarr, Jane  Powell.  Jan  Sterling.  Producer  Albert  Zugsmith! Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.    Comedy.    84  min.  1/4. 
FLOOD  TIDE  CinemaScope.  George  Nader.  Cornell Borchers,  Michael  Ray.  Producer  Robert  Arthur.  Di- rector Abner  Biberman.  Melodrama.  Story  of  a  psy- chopalhic  boy.    82  min.  2/3. 
MARK  OF  THE  HAWK,  THE  Technicolor.  Superscope. Eartha  Kltt,  Juano  Hernandez,  John  Mclntire.  Sidney Poitier.  Producer  Lloyd  Young.  Director  Michael Audley.    Drama.    Unrest  and  nationalism  In  Africa. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith,  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and troubles  of  combo  on  first  job.    85  min.  2/3. Coming 

AND  RIDE  A  TIGER  CinemaScope.  June  Allyson,  Jeff Chandler.  Producer  Ross  Hunter.  Director  H.  Kantner. 
A  TIME  TO  LOVE  AND  A  TIME  TO  DIE  CinemaScope, Color.  John  Gavin,  Lisa  Pulver.  Producer  Robert Arthur.    Director  Douglas  Sirk. 
BIG  BEAT,  THE  Color.  William  Reynolds.  Andra  Mar- tin. Producer-Director  Will  Cowan.  Musical  merry-go- round.    83  mln. 
IF  I  SHOULD  DIE  CinemaScope.  George  Nader,  Jo- anna Moore.  Producer  H.  Horowitz.  Director  R. Carlson. 
i  MARRIED  A  WOMAN  Geerg.  Gobel,  Diana  Dors, Adolph  Maniou.  Producer  William  Bloem.  Director  Hal Kantcr.  Coamdy.  Wife  objactt  to  taking  sacoad  place to  a  bear  advertising  campaign  with  her  husband. 
KATHYO  Eastman  Color.  Dan  Duryea,  Jan  Sterling, Patty  McCormack.  Producer  Sy  Gomberg.  Director Jack  Sher. 
MAGNIFICENT  BRAT.  THE  Color.  Dan  Duryea,  Jan Sterling.  Producer  Sy  Gomberg.  Director  Jack  Sher. 
MONEY,  WOMEN  AND  GUNS  CinemaScope,  Color. Jock  Mahoney,  Jean  Hagen.  Jeffrey  Stone.  Producer Howie  Horowitz.  Director  Richard  Bartlett. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney.  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Ledeier. 
ONCE    UPON    A    HORSE    Dan    Rowan.    Dick  Martin, Martha  Hyer.    Producer-director  Hal  Kanter. 
PERFECT  FURLOUGH,  THE  CinemaScope,  Color.  Tony Curtis.  Janet  Leigh.    Producer  Robert  Arthur.  Director Blake  Edwards. 
RAW  WIND  IN  EDEN  CinemaScope,  Color.  Esther Williams,  Jeff  Chandler.  Producer  William  Alland. Director  Richard  Wilson.  Couple  crash  on  island  and are  stuck  for  weeks. 
RIDE  A  CROOKED  TRAIL  CinemaScope,  Color.  Audie Murphy.  Gia  Scala.  Producer  Howard  Pine.  Director Jesse  Hibbs. 
SAGA  OF  HEMP  BROWN,  THE  CinemaScope,  Color. Rory  Calhoun.  Beverly  Garland.  Producer  Gordon  Kay. Director  Harry  Keller. 

THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards. 
VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan. 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.    Director  Harry  Keller. 
WESTERN  STORY.  THE  CinemaScope.  Color.  Jock Mahoney,  Gilbert  Roland.  Producer  Howard  Christie. Director  George  Sherman. 
WILD  HERITAGE  CinemaScope.  Eastman  Color.  Will 
Rogers.  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ton.    Director  Charles  Haas. 
WONDERFUL  YEARS.  THE  CinemaScope.  John  Saxon. Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantlne. 

WARNER  BROTHERS 
October 

BLACK  SCORPION.  THE  Richard  Denning.  Mara  Cor- day,  Carlos  Rivas.  Horror.  Mammoth  scorpions  emerge to  terrify  earthpeople.   88  min.  10/14. 

HELEN  MORGAN  STORY,  THE  CinemaScope.  Ann BIyth,  Paul  Newma  i.  Producer  Martin  Rackln.  Director 
Michael  Curtli.  Drama.  Biographical  film  of  an  ill- fated  torch  singer.  118  min.  9/30. 

November 
BOMBERS  B-52  CinemaScope.  WarnerColor.  Karl  Mai- den. Natalie  Wood.  Producer  Richard  Whorf.  Director Gordon  Douglas.  Drama.  Story  of  the  men  who  man the  bombers  that  defend  our  nation.     106  min.  11/14. 
GREEN-EYED  BLONDE,  THE  Susan  Oliver,  Linda  Plow- man, Beverly  Long,  Producer  Martin  Melcher.  Director Bernard  Girard.  Melodrama.  Life  at  an  institution  for wayward  teen-age  mothers.  74  min.  12/23. 

December 
DARBY'S  RANGERS  WarnerColor.  James  Garner. Etchika  Choureau.  Producer  Martin  Rackln.  DIrecotr William  A.  Wellman.  Drama.  121  mln.  1/20. 
DEEP  SIX.  THE  WarnerColor.  Jaguar  Prods.  Alan  Ladd, DIanne  Foster.  Producer  Martin  Rackln.  Director  Rudy 
Mate.  Melodramo.  A  naval  gunnery  officer  turns  paci- fist.   106  mln.  1/6. 
SAYONARA  Technlrama.  Technicolor.  Marlon  Brando, 
Red  Buttons,  Patricia  Owens.  Producer  W'.iiai.  Goetr. Director  Josh  Logan.  Drama.  Based  on  'Se  award- winning  novel  of  James  Michener.  147  min.  11/14. 
STORY  OF  MANKIND  WarnerColor.  Aii.<tar  cast. Producer-director  Irwin  Allen.  Drama.  A  world  wide tour  from  the  caveman  to  present  day.   100  mln.  10/23. January 

BLONDE  AND  DANGEJJOUS  Sally  Brophy.  Caria Merey,  Susan  Oliver.  An  Arwln  Production.  Director Bernard  Girard.  Producer  Martin  Melcher.  Melodrama. 
Life  In  a  girl's  correction  school. CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama. 
JAMBOREE  Kay  Medford.  Robert  Pastine,  Count  Basle and  orchestra.  Producer  Max  Rosenberg.  Director  Roy Lockwood.  Musical.  Double  romance  between  press agents  and  their  clients.    84  min. 

February 

March 
Coming 

ACROSS  THE  EVERGLADES  Christopher  Plummer,  Burl Ives.  Producer  S.  Schulberg.  Director  N.  Ray. 
BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards.  Pro- ducer A.  Schenk.  Director  H.  W.  Koch. 
BOTH  ENDS  OF  THE  CANDLE  CinemaScope.  Ann 
BIyth.  Paul  Newman,  Richard  Carlson.  Producer  Mar- tin Rackln.    Director  Michael  Curtlz. 
HELL'S  HIGHWAY  Brian  Keith,  Dick  Foran,  Efram ZImballst,  Jr.  Producer  Aubrey  Schenk.  Director Howard  Koch. 
INDISCREET  Cary  Grant,  Ingrid  Bergman.  Producer Stanley  Donen. 
LAFAYETTE  ESCADRILLE  Tab  Hunter,  Etchika  Choureau, J.  Carrol  Nalsh.  Producer-Director  William  A.  Well- man.  Melodrama.  New  England  playboy  iolns  French Air  Force.  World  War  I. 
LEFT  HANDED  GUN,  THE   Paul   Newman,    LIta  Milan. Producer  Fred  Coe.  Director  Arthur  Penn. 
MARJORIE  MORNINGSTAR  WarnerColor.    Gene  Kelly. 
Natalie   Wood,   Claire   Trevor.     Producer   Milton  Sper- ling.   Director  Irving  Rapper. 
NAKED  AND  THE  DEAD.  THE  Aldo  Ray.  Cliff  Robert- son.   Producer  Paul  Gregory.    Director  R.  Walsh. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,   Myron  Mc- Cormlck,    Nick   Adams.    Producer-Director    Mervyn  Le- 
Roy. 

NUN'S   STORY.   THE   WarnerColor.     Audrey  Hepburn. Producer   Henry   Blanke.    Director   Fred  Zlnnemann. 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope.  Warner- Color.  Spencer  Tracy.   Produced   by   Leiand  Hayward. Director    John    Sturges.    Adventure.    Film    version  of 
Ernest  Hemingway's  prize-winning  novel. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien.  Ray  Danton. Producer  Jules  Shermer.    Director  Norman  Taurog. 
TENDER   FURY    Susan    Oliver,    Linda    Reynolds,  Caria Merey.    Producer    Martin    Melcher.    Director  Bernard 
Girard. TOO  MUCH.  TOO  SOON  Dorothy  Malone,  Errol  Flynn. Producer  Henry  Blanke.    Director  Art  Napoleon. 
WESTBOUND    Randolph    Scott.    Virginia    Mayo,  Karen Steele.    Producer  Henry  Blanke.    Director  Budd  Boet- tlcher. 

DEPENDABLE  SERVICE! 

CLARK 

TRANSFER 
Member  National  Film  Carriers 
Philadalpliia.  P«.:  LOeait  4-J4lt 

Waihiogtoa.  D.  C:  OUpeal  7-72M 
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DON'T  REACH,  PARDNER! 

Should  we  keep  this  under  our  hats?  Not  by  a  long  shot! 

The  Prize  Baby  has  the  drop  on  any  and  all  the  other  means  of  advertising 
your  coming  attractions!  Trailers  have  proved  themselves  the  best  dravy^  in 

the  West  — and  the  North,  East  and  South,  too!  They  corral  42.9  per  cent  of 
your  audience  and  lasso  43  cents  prize  money  out  of  every  dollar  taken  in 

at  the  box  office.^ 

So,  for  ten  gallon  results  at  half-pint  prices,  remember  you're  covered  with trailers! 

*  From  the  Movie  Market  Trends,  Issue  88,  dated  Dec.  2,  1957. 
Figures  were  compiled  nationally  by  Sindlinger  &  Co.  for  a 
group  of  its  nationwide  theatre  clients  to  determine  the  impact 
of  trailers  on  ticket  sales.  Copies  available  on  request. 
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BULLETIN 

Hold  Those  Reissue  Ptaydates 

For  Films  Not  Sold  To  TV 

NO  REVENUE  FOR 

TV  SYNDIC ATORS! 

■ 

Exhibitar  lj^€B€lvrs  nisvuss 

m 

REVIEWS        IN        THIS  ISSUE 

THE  LONG,  HOT  SUMMER— f//m  of  Distinction 
CATTLE  EMPIRE,  STAGE  STRUCK,  BEAUTIFUL  BUT  DANGEROUS,  SADDLE  THE  WIND, 
UNDERWATER  WARRIOR,  STAKEOUT  ON  DOPE  STREET,  MAN  FROM  GOD'S  COUNTRY, 

THE  TRUE  STORY  OF  LYNN  STUART 



YOU  CAN  DEPEND  ON  BOTH 

-  ̂ jw*— ̂   Scree  P  ̂    ̂ p^,^  Ce"^^^ 

£^:;cHrRisviD
OR 

FROM 

SON  TO 

^omYsms 
ilLl  GEHJLE 

AVAILABU 

NO 



ROBERT^ 

COLOR      DE  UUXE 

screenplay  V.U 

2(!).l?IS8I>)ffl©ifAND 

11**11 that's  wtiat  we  call 
the  hackbone 

of  the  industry  today! 



M-G-M 

BACK  ON 

TOP  IN 

'58! 

"RAINTREE  COUNTY,"  '  DON'T  GO  N 
THE  WATER,"  "LES  GIRLS,  '  "JAILHC 
ROCK,"  "SEVEN  HILLS  OF  ROME" 
AND  NOW  THE  GREAT  OF 

"MOVIE 

MASTER 

PIECE! 
—Newsweek 

M-G-M's  new  blockbuster 
off  to  a  sensational  start 
in  its  World  Premiere  at 
Music  Hall,  N.  Y.;  opens 
Feb.  26-Pantages,  L  A.; 
Feb.  27  —  Florida,  Miami; 
Carib,  Miami  Beach;  Trail, 
Coral  Gables;  March  4- 
Woods,  Chicago  and  there- 

after in  20  big  cities  nation- 
wide. Every  theatre  preview, 

every  press  screening  fore- 
casts sure-fire  box-office  hit! 
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jVo  ReMyenue  far  the  TV  Syndic€Btars 

Elsewhere  in  this  issue  we  are  pre- 
senting the  views  of  prominent  theatre- 

men  on  the  subject  of  feature  films  on 
TV,  and  among  them  is  a  letter  from 
Mr.  H.  E.  Jameyson,  board  chairman  of 
the  Commonwealth  Theatres  circuit, 
containing  this  highly  pertinent  obser- 
vation: 

"The  producers  have  sold  vast  resid- 
ual values  for  a  quick  buck,  a  buck 

badly  needed,  no  doubt,  but  peanuts 
nevertheless.  In  the  job  lot  packages 
they  sold  for  what  looked — in  the 
financial  columns  —  like  important 
money  were  many  still  valuable  prop- 

erties with  great  boxoffice  possibilities 
that  had  never  been  fully  exploited. 
Ironically,  the  buyers  of  these  pictures 
have  discovered  gold  where  myopic 
producers  couldn't  see  a  glitter.  These 
smart  operators  are  withholding  many 
of  their  purchases  from  TV  and  leasing 
them  to  theatres!  A  grim  reminder  of 
America  selling  scrap  to  Japan  and  hav- 

ing it  returned  to  us  at  Pearl  Harbor. 

Mr.  Jameyson  makes  a  point  that 
commands  the  immediate  attention  of 
all  theatremen. 

The  question  of  what  exhibitors  are 
to  do  about  old  features  leased  or  sold 
to  syndicates  for  TV  distribution  but 
first  earmarked  for  theatre  reissue  is 
fast  reaching  showdown  importance. 
It  is  essential,  we  believe,  for  the  oper- 

ators of  motion  picture  theatres  to  take 
a  firm  stand  in  regard  to  feeding  the 
coffers  of  the  syndicators  who  are  their 
competitors. 

The  feature  library  syndicators  stand 
to  pull  off  a  twin  killing  in  first  pitch- 

ing product-parched  theatredom  for  the 
fast  buck  before  shooting  for  the  TV 
coin.  What  tribute  they  may  exact  from 
television  is  their  own  business;  what 
they  ask  the  exhibition  industry  to 
cough  up  is  ours.  Considering  current 

circumstances,  the  attempt  to  deal  off 
selected  vintage  films  to  theatres  prior 
to  their  TV  runs,  strikes  us  as  an  out- 
sized  impertinence.  The  pity  of  it  is 
that  this  gesture  has  been  the  object  of 
some  applause  from  otherwise  judicious 
exhibitors,  who  view  any  move  calcu- 

lated to  forestall  the  free  home  recep- 
tion of  Hollywood-made  product  as  a 

move  in  the  right  direction.  A  hard 
money  look  at  the  proceedings  would 
indicate  that  good  judgment  leads  in 
the  opposite  direction. 
We  suggest  that  the  syndicated  dis- 

tributors of  the  film  libraries,  by  play- 
ing it  straight,  are  lulling  unwary 

exhibition  into  an  outright  forfeiture 
of  at  least  one  line  of  resistance  to 
future  television  sell-offs  by  the  film 
companies.  Does  it  not  make  sense  that 
any  commerce  by  theatremen  with 
those  now  in  control  of  the  old  picture 
libraries  serves  only  to  sweeten  the 
syndicators'  pot  and  enhances  their 
ability  to  bid  for  post- 1948  inventories 
The  syndicators  realize  that  in  exhibi- 

tion exist  pay  sands  capable  of  yielding 
up  riches  they  did  not  contemplate  in 
their  original  calculations  of  television 
distribution  alone.  They  have  begun  to 

BULLETIN 
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sink  their  drill  bits  accordingly.  In  this 
fashion  they  expect  exhibitors  to  help 
them  meet  the  cost  of  their  film  library 
purchases,  fatten  their  cash  resources  to 
swelling,  and  advance  their  bargaining 
position  with  the  major  studios  when 
they  make  the  pitch  for  newer  backlogs 
of  films.  Shall  exhibition  be  a  party  to 
such  collaboration.' 

The  latest  twist  in  this  double-play 
is  the  Paramount  case,  in  which  that 
company  has  entered  into  a  deal  with 
the  purchaser  of  its  library  to  distribute 
certain  pictures  from  that  package  to 
theatres.  Paramount  earning  for  itself 
a  distribution  fee.  While  some  of  this 
revenue  will  inflate  the  profits  Para- 

mount will  realize  from  the  deal,  more 
important  is  the  fact  that  exhibition 
revenues  will  be  derived  by  EMKA,  the 
syndicator.  Such  is  the  cute  and  con- 
\enient  arrangement  conjured  up  by 
the  parties  to  the  trade. 

Now  what  of  the  theatre  industry 
at  large Common  sense  dictates  that 
theatres  contribute  no  revenue  to  the 
coffers  of  the  library  syndicates.  Films 
headed  for  television  showing  as  re- 

issues on  theatrical  screens  represent  a 
biting  irony.  It  is  as  though  the  cuckold 
husband  were  asked  to  finance  his 
wife's  lover.  How  unseemly! 

The  exhibitor's  every  protective  in- 
stinct must  tell  him  to  give  all  his  re- 

issue revenue  to  the  film  companies  on 
pictures  which  are  still  held  exclusively 
for  theatre  exhibition.  This  revenue, 
the  theatreman  may  assume,  is  going 
back  into  his  own  business,  for  it  will 
maintain  the  studios  that  must  supply 

him  with  product.  Let's  adopt  this 
slogan:  "Theatre  revenue  only  for  those 
who  support  theatres."  There  is  no realistic  alternative.  Any  other  position 
by  exhibition  can  only  add  insult  to 
already  grievous  injury. 
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By  Philip  R.  Ward 

AND  SO  THE  CAPTAINS  and  the  kings  departed  and  it  was 
still  again.  It  was  so  typically,  typically  Loew's.  Aesop,  the fabler,  said  it  best:  much  outcry,  little  outcome. 

The  comings,  doings  and  goings  of  a  Loew's  annual  stock- 
holding rabble  are  keynoted  by  their  charm  of  predictability. 

One  grows  accustomed  to  the  faces,  even  the  plaints  and,  the 
malapropisms. 

0 

It  was  ever  thus,  and  the  1958  gathering  of  the  clan  was  no 
exception.  Familiar  among  the  dramatis  personae  were  such 
dependables  as  Lewis  Gilbert,  of  les  freres  Gilbert,  finger  ever 
thrust  heavenward,  all  Henry  Clay  and  a  mile  wide,  shouting 
for  the  floor  from  a  1938  movie  having  to  do  with  something 
about  secession  from  the  Union;  there  was  the  good  Judge 
Goldstein  and  his  unctuous  Brooklynese,  making  repairs  for  his 
dreary  1957  recitation  on  the  state  of  the  company,  by  dropping 
the  one  legitimate  bombshell  of  the  day  (another  explosive,  the 
real  thing,  according  to  a  crank  phone  call,  was  secreted  some- 

where in  the  building,  but  proved  as  elusive  as  1957  profits). 
Demanded  Judge  Goldstein  speaking  for  the  Lester  Martin 

Foundation  (11,000  shares):  throw  out  the  movie  studio.  Yes, 
liquidate  it  lock,  stock  and  barrel,  and  distribute  the  proceeds 
among  the  shareholders  before  all  equity  in  this  segment  of  the 
company  evaporates  entirely. 

President  Vogel  countered  the  suggestion  deferentially:  "If 
we  are  not  doing  well  in  films  a  year  from  now,  the  directors 
may  consider  liquidating  that  operation."  Overtones  of  con- 

fidence could  be  felt  clear  back  to  outer  lobby  of  Loew's  State 
Theatre.  It  was  implicit  that  Mr.  Vogel  had  no  thought  of  pre- 

siding over  a  dissolution  meeting  in  1959. 
The  Vogel  trump  card  is  a  rally  in  the  present  quarterly 

profit  and  loss  statement  from  movie  producing  activities. 
Whether  it  will  be  large  enough  to  wipe  out  the  $1.3  million 
loss  sustained  in  the  preceding  first  quarter — it  probably  will 
not — is  hardly  the  point.  Of  giant  economy-size  significance  is 
the  fact  that  operations  have  finally  joggled  back  into  the  black, 
no  matter  how  small  the  profit  may  be.  Remember  recovery  has 
had  to  come  from  way,  way  down  deep.  We  venture  the  pre- 

diction that  within  another  12  months  Joe  Vogel  will  have 
Loew's,  Inc.  rolling  merrily  along  to  higher  and  higher  profits. 
The  stock,  we  firmly  believe,  is  a  good  buy. 

O  0 

HEY,  HEY!  CHECK  AA.  Glad  tidings,  long  overdue,  it 
seems,  are  the  order  of  business  out  of  Allied  Artists.  Accord- 

ing to  President  Steve  Broidy,  the  firm  shows  a  six  month  net 
profit  (before  income  taxes)  of  $172,000,  compared  with  a  loss 
of  $798,000  in  the  corresponding  period  in  the  previous  year. 
A  loss  carry-over  from  prior  terms  rules  out  provision  for  cur- 

rent taxes.  A  small  rise  ($300,000)  in  gross  income,  general 
retrenchment,  and  the  retirement  of  92,000  common  shares 
have  aided  in  restoring  order  to  AA's  financial  outlook. 

PARAMOUNT  SLIDES.  As  ventured  by  this  corner.  Par; 
mount's  sale  of  its  pre-'48  feature  films  has  served  to  depre: 
the  market  price  of  the  company's  shares.  And  the  descent  go( 
on.  Fully  three  weeks  following  announcement  of  the  dea 
Paramount  was  off  iy^  points.  It  is  still  suspected  that  Par: 
mount,  now  at  33%,  will  slump  to  30  or  lower.  An  indicatio 
that  president  Barney  Balaban  worries  about  the  company 
position  can  be  gleaned  from  recent  orders  to  reverse  his  pr 
vious  policy  of  restricted  feature  output.  Make  more  picture 
he  now  cries. 

O  0 

UNITED  ARTISTS:  BLUE  CHIP.  There  is  no  doubt  UA 
ascending  to  a  premier  place  in  its  field,  a  blue  chip,  if  th 
term  may  be  loosely  applied  to  one  involved  in  the  mov 
crafts.  A  highly  specialized  study  of  this  company  has  bet 
prepared  by  Walston  &  Co.  (NYSE).  Some  of  the  more  cogei 
remarks  are  herein  submitted: 

"Excellent  prospects  are  in  view  for  1958.  UA  is  rapidly  b 
coming  a  full-line  entertainment  company  and  this  year  wi 
have  five  times  as  many  big-budget,  star-studded  releases  as 
had  last  year.  Since  October,  1957,  four  new  subsidiaries  hai 
been  formed  that  have  broadened  its  stake  in  TV  and  divert 
fied  its  activities  into  the  music  publishing  and  recording  fieldj 
Moreover,  the  company  is  in  the  process  of  acquiring  ASS(jl 
CIATED  ARTISTS  PRODUCTIONS  CORP.,  owner  of  tJ| 
coveted  Warner  library  of  750  pre-1948  films  and  1,400  shorj 
and  cartoons.  The  management  looks  for  revenues  of  $100  mil 
lion  by  1959  when  there  new  activities  should  be  in  full  swii^ 
This  would  compare  with  an  estimated  $70  million  in  1957  ar= 
would  represent  a  five-fold  increase  since  1950  .  .  . 

"Currently  selling  around  six  times  estimated  1957  net  p 
share  and  yielding  close  to  8%  from  an  assured  dividend,  U 
common  appears  unusually  undervalued.  Though  its  pro 
margin  is  one  of  the  highest  in  the  industry,  its  shares  sell  at 
price-times-earnings  ratio  less  than  half  the  average  of  its  coi 
petitors.  At  the  same  time,  UA  provides  the  highest  return 
the  industry.  The  low  market  evaluation  appears  to  stem  fro 
investors'  lack  of  awareness  of  the  strong  merits  of  this  sit 
ation  and  a  tendency  to  classify  it  with  other  movie  stocks.  Tl 
earnings  record  to  date  and  bright  prospects  prove  that  tl 
comparison  is  unjustified. 

"Caught  in  the  October  stock  market  decline  a  few  mont 
after  its  issuance,  the  stock  was  a  natural  target  for  tax  sellii 
from  which  it  is  now  recovering.  In  our  opinion,  the  prese 
depressed  level  affords  an  excellent  buying  opportunity  for  t 
yield-and-value-conscious  investor  .  .  . 

"1958  PROSPECTS:  Notwithstanding  the  much-publicizi 
dire  forecasts  for  the  motion  picture  industry  generally,  19' 
will  be  a  banner  year  for  UA.  To  date,  UA  has  successful 
sidestepped  the  industry's  troubles  by  following  an  operatii 
formula  that  is  directly  opposed  to  that  of  its  competitors, 
has  avoided  crippling  overhead  by  owning  no  studios  or  the 
ters.  Moreover,  it  has  successfully  controlled  the  cost  at 
quality  of  its  releases  by  seeing  to  it  that  the  independents — f 
whom  it  does  the  financing  and  distributing — produce  filr 
economically  on  location  and  make  pictures  only  because  th 
have  a  story  to  tell,  not  because  there  is  a  quota  to  be  filled.  F 
these  reasons,  a  continued  better-than-average  showing  can  I 

expected." 
Page  6       Film  BULLETIN    March  3,  1958 



Exhibitor  Leaders  Discuss 

Movies-on-Television  Problem 

No  problem  today  concerns  the  industry  more  acutely  than  the  competi- 
tion of  feature  films  on  television.  Film  BULLETIN,  in  an  attempt  to  get  at  the 

crux  of  the  problem,  asked  top  exhibition  leaders  for  their  views  on  the  subject. 
The  theatremen  were  asked  to  give  straight-from-the-shoulder  opinions  on  these 
questions:  Would  any  period  of  "clearance"  for  theatres  over  TV  showings  sub- 

stantially reduce  the  competitive  impact  of  old  features  on  television,  or  do  you 
feel  it  is  essential  for  the  industry's  welfare  that  no  more  theatre  films  be  sold 
to  TV?  Do  you  believe  that  it  is  economically  feasible  for  exhibition  to  guarantee 
the  film  companies  sufficient  revenue  on  reissue  showings  to  warrant  their  re- 

fusal to  sell  post-1948  features  to  TV?  Following  are  answers  to  our  questions: 

WALTER  READE,  JR. 
Walter  Reade  Theatres 

No  one  knows  yet  whether  clearance  for 
theatres  over  television  showings  is  correct, 
and  if  the  period  of  1,  2,  3,  4,  5,  6,  7,  8,  9, 
10  or  more  years  is  proper.  I  do  not  believe 
that  exhibition  can  really  guarantee  the  same 
amount  of  money  to  distribution  that  they 
get  over  another  medium,  but  I  do  believe 
when  you  analyze  re-issue  potentials  and 
new  film  grossing  potentials,  if  one  combines 
these  two  grosses  and  it  is  exciting  and  im- 

portant enough  to  warrant  production  not 
grabbing  the  fast  buck,  I  have  advocated 
legally  or  illegally  an  absolute  boycott.  This 
is  plain  and  simple.  If  exhibitors  were  not 
to  buy  a  producer's  films  who  had  sold  his 
after  1948  pictures  that  would  be  uneco- 

nomic for  him  to  sell  them;  therefore,  an 
absolute  control. 

I  know  I  am  over-simplifying  it  but, 
candidly,  that  is  the  only  kind  of  informa- 

tion and  data  that  I  believe  our  suppliers 
understand.  Had  we  done  that  with  RKO 
at  the  beginning  nobody  else  would  have 
sold.  Spyros  Skouras  held  out  as  long  as  he 
could,  but  after  all  there  was  no  economic 
retaliation,  even  though  he  knew  it  was  bad 
business  to  sell.  His  directors  properly  ad- 

vised him  to  go  the  same  way  as  the  others. 
o 

E.  D.  MARTIN 
Martin  Theatres  of  Georgia,  Inc. 

Any  period  of  clearance  for  theatres  over 
television  showings  should  and  could  sub- 

stantially reduce  the  competitive  impact  of 
old  features  on  television,  and  I  feel  that 
such  a  clearance  is  vital  to  the  industry's welfare  if  the  producers  are  to  continue  to 
sell  their  old  features  to  television. 

Since  I  feel  the  motion  pictures  theatres 
can  withstand  the  impact  of  old  features  on 
television,  I  cannot  say  that  total  elimination 
is  absolutely  essential  to  the  industry's  exist- ence. However,  I  can  say  that  whomever 
and  whenever  old  features  are  sold  to  tele- 

vision, the  best  interests  of  the  motion  pic- 
ture industry  and  its  theatres  is  certainly  not 

at  heart. 

I  do  not  see  why  exhibition  should  guar- 
antee the  film  company  sufficient  revenues  on 

reissues  to  warrant  their  refusal  to  sell  post- 
1948  features  to  television.  Why  should  ex- 

hibition bid  competitively  or  otherwise  with 
television  for  product  they  made  possible.'' 
The  basic  question  here  is  whether  the  film 
companies  prefer  revenue  from  theatres  on 
their  old  product  or  on  their  current  releases.' 

In  my  opinion,  if  even  one  segment  of  an 
industry  sold  another  down  the  river,  most 
ct)nclusively  then,  production  erred  in  selling 
its  old  features  to  television.  I  feel  that 
those  that  have  and/or  continue  to  do  so 
show  little  concern  for  the  future  of  the  mo- 

tion picture  theatre. 
0 

E.  C.  RHODEN 
President,  National  Theatres 

In  question  #  1  you  ask,  "Would  any 
period  of  'clearance'  for  theatres  over  TV 
showing  substantially  reduce  the  competitive 
impact  of  old  features  on  television,  or  do 
you  feel  it  is  essential  for  the  industry's  wel- fare that  no  more  theatre  films  be  sold  to 
TV.'"  I  answered  this  question  in  my  address 
to  the  TOA  convention  at  Miami  and  I  quote: 

"Point  number  one  is  the  impact  of  tele- 
vision. How  can  we  co-exist  with  the  short- 

age of  quality  pictures;  with  high  box  office 
admission  prices,  difficult  parking  problems, 
congested  traffic — as  compared  with  outstand- 

ing film  attractions  shown  free  in  living 
rooms.'  When  are  we  going  to  put  up  a 
fight  for  clearance  over  free  television .'  A 
few  weeks  ago  I  sent  a  letter  to  all  distri- 

butors asking  for  a  7-year  exclusive  run  over 
free  television.  I  received  evading  answers 
from  all  but  one  company  .  .  .  Clearance  is 
one  thing — whether  it  be  2,  5,  or  7  years. 
The  right  to  tell  the  public  is  another.  We 
want  no  secret  clearances.  We  must  acquaint 
the  public  with  the  fact  in  our  advertise- 

ments. Our  trailers  should  read — This  pic- ture will  not  be  seen  on  television  for  5 

years — or  7  years." 
Now  as  to  Question  #2  as  to  whether  or 

not  we  believe  it  is  economically  feasible  for 
exhibition  to  guarantee  the  film  companies 

sufficient  revenue  on  reissue  showings  of 
their  old  features  to  warrant  their  refusal  to 
sell  post- 1948  features  to  TV.'  Well,  the 
answer  to  that  is  "No."  I  don't  think  it  is 
exhibition's  place  to  make  guarantees  to 
anyone  when  it  is  so  obviously  to  the  best 
interest  of  the  producers  not  to  sell  backlogs 
to  TV.  You  undoubtedly  know  that  during 
the  past  year  motion  picture  receipts  fell  off 
some  two  million  dollars,  and  according  to 
Al  Sindlinger,  the  film  companies  received 
S67,500,000  cash  for  backlogs,  but  applying 
the  usual  percentage  of  film  rental  to  gross, 
they  lost  $73,000,000  in  reduced  film  rentals 
because  of  the  impact  of  TV  to  theatres. 

There  are  many  problems  and  I  doubt  if 
any  film  company  can  make  a  guarantee  that 
they  will  never  sell  their  backlogs  to  TV. 
As  proof  of  this,  is  the  fact  that  Republic 
Pictures  has  just  sold  their  post- 1948  films; 
they  are  going  out  of  business.  The  guilds 
lost  their  hold  on  recouping  any  part  of 
this  new  income.  Why.'  Because  the  only 
limitation  was  that  they  would  refuse  to 
service  any  company  who  sold  features  as 
Republic  did,  but  now  that  Republic  is  go- 

ing out  of  business,  they  can  do  as  they 
please  .What's  to  stop  every  other  company 
from  following  this  procedure.' 

0 
H.  E.  JAMEYSON 

Commonwealth  Theatres,  Inc. 
The  evidence  is  in.  Movies  on  TV 

whether  five,  ten  or  more  years  old  have 
had  a  profound  and  damaging  impact  on 
theatre  business  .  .  .  (and  new  film  grosses). 
Surely  no  observant  person  now  disputes 
the  obvious. 
What  may  not  be  so  obvious  is  the  (very 

probable)  fact  that  the  producers  have  sold 
vast  residual  values  for  a  quick  buck  ...  a 
buck  badly  needed,  no  doubt  .  .  .  but  pea- 

nuts nevertheless.  In  the  job  lot  packages 
they  sold  for  what  looked  ...  in  the  finan- 

cial columns  .  .  .  like  important  money  were 
many  still  valuable  properties  with  great 
boxoffice  possibilities  that  had  never  been 
fully  exploited.  Ironically,  the  buyers  of 

( Continued  on  Page  24 ) 
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l/l/ksf  Tken'te  hiking  Aboof □    □    □    In  the  Mevie  Buslnest    □    □  □ 

AKE  TEA— GO  OUT  TO  A  MOVIE.  The  Tea  Council  of 
le  U.  S.  A.,  spokesman  for  U.  S.  packers  and  foreign  pro- 
ucers,  through  the  use  of  a  hard-hitting  institutional  advertis- 
ig  campaign  coupled  with  an  adroit  marketing-motivational 
"search  program,  has  skyrocketed  tea  sales.  Testimonial  as  to 
le  effectiveness  of  the  drive  is  the  fact  that  sales  of  the  "hefty, 
ot  and  hearty"  brew  have  reached  the  point  where  it  now  trails 
oflee  by  only  l-to-3  as  compared  to  l-to-20  seven  years  ago. 
ind  therein,  some  people  in  our  industry  are  saying,  lies  a  les- 
m  for  the  promotion  of  motion  pictures.  Limited  to  a  promo- 
onal  budget  of  some  $2,500,000  per  year,  the  tea  campaign 
:resses  the  positive  appeal  of  the  beverage  (it's  fun  to  drink) 
nd  the  enjoyment,  relaxation  to  be  gained  by  using  it.  Movie 
len  are  struck  by  the  similarity  in  the  promotional  message 
eed',  of  both  industries;  it  is  basic  that  both  groups  must  go 
lit  after  their  competitors'  customers  if  they  are  to  enlarge 
leir  markets.  The  reasoning  follows  that  most  of  the  potential 
M  drinkers  are  now  drinking  coffee  or  other  beverages  and 
lat  they  must  be  switched  if  tea  consumption  is  to  increase. 
Inis,  it  naturally  follows  that  the  motion  picture  industry  will 
a\e  to  wean  the  majority  of  its  potential  customers  from  TV 
ad  other  recreational  pursuits.  One  of  the  major  factors  for 
liting  this  analogy  is  the  belief  that  our  industry's  projected 
usiness-Building  campaign  will  stand  or  fall  on  the  creativeness 
f  the  personnel  behind  it,  not  merely  the  total  sum  expended. 

0 

RICE-SMASHING.  The  move  last  week  by  General  Electric 
5  crack  the  "fair  trade"  price  structure  on  its  small  appliance 
ne  is  stimulating  more  thought  by  theatremen  about  their  ad- 
lission  scales.  All  segments  of  the  economy  are  being  forced 
J  reexamine  their  price  structures  in  the  light  of  the  current 
usiness  downtrend,  and  some  exhibition  leaders  (film  men, 
3o)  are  more  convinced  than  ever  that  high  admission  prices  at 
lovie  houses  are  a  deterrent  to  the  hoped-for  boxoffice  re- 
overy.  The  poor  performance  of  the  so-called  "nervous  A" 
lictures  in  most  situations  is  attributed  by  one  prominent  cir- 
uit  executive  as  much  to  the  admission  prices  charged  as  to  any 
ther  single  factor.  "We're  plain  nuts",  he  declared  the  other 
lay,  "to  expect  the  public  to  pay  the  same  price  per  ticket  for  a 
ho^^  like  'Wild  Is  the  Wind'  as  for  'Peyton  Place'.  While  it 
>n  t  a  bad  show,  "Wild  Is  the  Wind'  isn't  a  hit,  and  it  ought  to 

,  'e  priced  down  to  a  scale  that  might  entice  out  enough  people 
0  give  the  theatre  a  profitable  engagement.  As  it  is,  we  sit  and 
xpect  the  public  to  pay  the  same  price  for  something  we  have 
0  drag  them  to  as  for  something  they  are  eager  to  buy."  Talk 
>  growing  in  favor  of  flexible  price  scaling  picture  by  picture. 

O 

..A.  TOLL-TV  FADEOUT.  With  the  recent  requests  by  Para- 
nount's  Telemeter  subsidiary  and  Skiatron  to  the  Los  Angeles -ity  Council  to  withdraw  their  closed-circuit  franchises,  cable- 
ision  hopes  are  dashed,  for  the  present  at  least,  in  the  west 

!  oast  metropolis.   Major  credit  for  the  blockade  goes  to  the 

Southern  California  Theatre  Owners  Ass'n,  which  was  active 
behind  the  Citizens  Committee  Against  Pay  TV  in  circulating 
petitions  for  a  referendum.  The  two  franchise  holders,  in  pull- 

ing out  rather  than  face  sure  defeat,  offered  a  variety  of  alibis 
and  charged  the  theatre  owners  group  with  stacking  the  cards 
against  them.  But,  truth  is,  the  public  in  every  impartial  poll 
has  indicated  firm  disapproval  of  toll-TV.  The  Los  Angeles 
lesson  is  bound  to  have  strong  impact  on  every  local  politician 
who  might  be  tempted  to  try  to  push  through  closed  circuit 
franchises.  The  L.  A.  Citizens  Committee,  by  the  way,  isn't  go- 

ing to  rest  on  its  laurels;  with  public  sentiment  so  strongly  in 
favor  of  their  position,  the  group  is  planning  to  carry  the  fight 
to  the  enemy,  is  now  preparing  a  measure  that  will  ask  voters 
to  take  the  initiative  to  ban  all  forms  of  pay-television. 

O 

EXCHANGE  SERVICE.  Exhibitors  are  watching  with  some 
apprehension  the  curtailment  of  film  exchanges  operations  in 
various  sections  of  the  country,  and  wondering  how  this  will 
affect  them.  While  recognizing  the  distributors'  problems  and 
need  for  economies,  spokesmen  for  some  theatre  groups  are 
becoming  increasingly  wary  of  the  possibilities  that  service  in 
the  affected  areas  may  deteriorate  and  added  costs  will  be  thrust 
upon  the  theatres.  A  recent  bulletin  from  Allied  Theatre 
Owners  of  Indiana  deals  with  Universal's  "skeletonizing  "  of  its Cleveland  and  Indianapolis  branches.  The  Indiana  organization 
questions  the  film  company's  ability  to  service  accounts  in  those 
two  territories  "without  the  consequence  of  considerable  extra 
expense  and  hardship  to  their  theatre  customers  ".  Continuing: 
"First  is  the  added  time  in  transit.  With  the  present  inade- 

quate print  supply  the  only  way  many  exhibitors  can  still  book 
on  a  reasonable  availability  is  via  bus  and  dangerously  close 
scheduling.  With  prints  as  tight  as  they  are  is  seems  inevitable 
that  the  extra  shipping  time  is  going  to  mean  later  playdates 
for  many  situations.  Secondly,  with  greater  shipping  distances 
we  would  naturally  expect  higher  transportation  costs  and  as- 

sume that  these  will  fall  to  the  theatre  owner.  Certainly  ex- 
hibitors in  the  Indianapolis  and  Cleveland  exchanges  should 

determine  these  things  before  they  sign  any  more  Universal 
contracts.  Perhaps  some  features  will  be  such  potentially  good 
boxoffice  that  the  exhibitor  will  want  them  even  if  they  have  to 
be  shipped  from  New  York.  But  why  pay  the  added  transit 
costs  on  newsreels,  shorts  and  double  bill  product  that  can  be 
substituted  for  with  equally  good  film  from  a  local  supplier.' 
To  save  money  is  one  thing.  To  transfer  distribution  costs 
from  the  film  company  to  the  exhibitor  is  another.  Whatever 
additional  costs,  or  later  availabilities,  that  result  from  Univer- 

sal's elimination  of  exchanges  should  be  deducted  from  future 
film  rentals.  Otherwise,  you  can  expect  every  other  film  company 
to  'skeletonize'  their  Indianapolis  and  Cleveland  exchanges." 
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"Saddle  the  Wind" 
ScUlKC^  1^<lUKf  O  O  O 

Topflight  adult  western  with  plenty  of  action.  Robert  Taylor 
heads  fine  cast.  C'Scope  and  color. 
MGM's  "Saddle  The  Wind"  is  what  is  popularly  called  an 

"adult"  western — but  it's  also  an  action  western.  The  plot 
pays  great  heed  to  characterization,  but  the  pace  never  sags, 
thanks  to  the  talents  of  scripter  Rod  Serling  and  director  Robert 
Parrish.  In  fact,  with  stars  Robert  Taylor,  Julie  London  and 
John  Cassavetes  giving  hard-hitting  performances  and  pro- 

ducer Armand  Deutsch  providing  some  rugged  CinemaScope- 
Metrocolor  scenery,  this  shapes  up  as  one  of  the  season's  best 
outdoor  films.  It  is  bound  to  do  very  well  in  the  action  market 
and  in  the  metropolitan  deluxers  as  well.  The  yarn  is  hardly 
new — another  of  those  tales  of  brother  against  brother,  a  psy- 

chopathic, a  trigger-happy  young  punk  (Cassavetes),  running 
up  against  reformed  gunslinger  (Taylor),  almost  like  a  father 
to  the  boy.  Nevertheless,  Serling's  inate  good  taste,  his  pen- 

chant for  building  situational  tensions  and  Parrish's  tight  tim- 
ing, buckskin  realism  and  clever  use  of  suspense  make  this  an 

engrossing  entertainment  for  all  audiences.  Miss  London,  aside 
from  the  dramatics,  does  nicely  too  with  the  theme  song  and 
her  pretty  presence  assuages  some  of  the  bloody  battles,  of 
which  there  are  plenty.  Supporting  roles  are  commendably 
filled  by  Donald  Crisp,  a  benevolent  cattle  baron,  Charles  Mc- 
Graw,  a  whiskey-soaked  rogue  and,  most  dynamically.  Royal 
Dano  in  a  touching  portrayal  of  a  much-beset  squatter.  While 
Cassavetes  idolizes  big  brother  Taylor,  he  strays  from  the  paths 
of  virtue  the  latter  has  belatedly  set  for  him  and  learns  to  tote 
a  gun  with  frightening  accuracy.  His  first  killing  is  McGraw, 
his  second  Dano.  Completely  obsessed,  he  tackles  Crisp  and 
then  finally  is  forced  to  a  showdown  with  his  brother.  In  the 
end,  rather  than  ruin  Taylor's  life,  he  kills  himself.  Miss  London 
is  the  doxy  they  both  love,  her  heart,  of  course,  goes  to  Taylor. 
Metro-Goldwyn-Mayer.  84  minutes.  Robert  Taylor,  John  Cassavetes.  Julie  Lon- don.    Produced  by  Armand  Deutsch.    Directed  by  Robert  Parrish. 

"Man  from  God's  Country" 

Routine  George  Montgomery.  C'Scope  and  color. 
This  Allied  Artists  western  was  filmed  in  CinemaScope  and 

De  Luxe  Color  and  has  George  Montgomery  as  its  roughhewn 
star,  all  good  trappings.  But  the  lackluster  script  of  George 
Waggner  follows  a  sagebrush  trail  any  fan  could  trot  over 
blindfolded.  Paul  Landres'  direction,  while  hardly  inspired, 
does  provide  a  fair  share  of  action  and  variety  of  scene,  the 
film's  saving  grace.  It  gives  Montgomery  a  chance  to  shoot  it 
out  with  the  badmen,  ride  gallantly  across  the  ranges,  drink 
whiskey  at  the  local  saloon  and  stroll  off  with  the  buxomest 
barmaid.  Randy  Stuart.  Producer  Scott  R.  Dunlap  has  whipped 
up  a  few  physical  values  that  photographer  Harry  Neumann 
brightens  up  with  smart  lensing.  Story  has  Montgomery,  iron- 
fisted  ex-sheriff,  wandering  into  frontier  town  sewed  up  by 
boss-man,  Frank  Wilcox,  who  runs  a  cattle-and-crime  syndicate. 
When  our  hero  finds  his  Civil  War  buddy.  House  Peters,  Jr., 
under  the  Wilcox  gun,  he  starts  pepping  things  up  w  ith  battles 
for  law  and  order,  resulting  in  the  inevitable  counterattacks  by 
Wilcox's  gang.  Eventually,  Montgomery  triumphs  and  settles 
down  with  repentant  shady  lady,  Miss  Stuart.  Strictly  hinter- 

land stuff  and  sub-runs  metropolitan. 
Allied  Artists.  72  minutes.  George  Montgomery.  Randy  Stuart.  Produced  by Scott  R.  Dunlap.    Directed  by  Paul  Landres. 

"Underwater  Warrior" 
S«4CKe44  ̂ atCKf  Q  O  PLUS 

Exciting  story  of  intrepid  frogman  has  authentic  quality. 
Based  on  Commander  Fane's  work  with  the  Underwat 

Demolition  Teams,  the  U.S.  Navy's  famed  "frogmen",  MGI^ 
"Underwater  Warrior"  shapes  up  as  an  action-packed,  qua: 
documentary  melodrama  that  is  often  absorbing.  It  will 
above  average  grosses  in  action  houses.  The  Ivan  Tors  prod 
tion  is  crowded  with  excitingly  realistic  scenes  depicting 
Dailey's  bouts  with  sharks,  enemy  subs,  cracked-up  jets,  etc 
all  clearly  shown  deep  in  the  depths  of  Davy  Jones'  locker 
way  of  some  intrepid  black  and  white  CinemaScope  photogij 
phy,  beautifully  controlled  by  cameraman  Joseph  Biroc.  Maij 
with  the  full  cooperation  of  the  Defense  and  Naval  Depa* 
ments  and  with  Fane  himself  acting  as  technical  advisor,  dirft 
tor  Andrew  Marton  has  underscored  all  the  authenticity  wi] 
sharp  pacing  and  a  flair  for  creating  suspense.   The  on-lai 
story  is  routine,  but  provides  a  freewheeling  characterizati(| 
for  Dailey,  who  carries  on  a  pleasant  romance  with  lissor 
newcomer  Claire  Kelly,  a  chic  dish  indeed.  The  story  is  o:' 
exploit  after  another,  dating  from  1945  to  the  present,  wi| 

frogman  Dailey's  assignments  getting  rougher  all  the  time.  Tj 
underlying  question  is  whether  he  will  pull  through  "this  time! 
He  always  does,  but  most  of  the  daredevil  shots  are  corke 
Meanwhile,  Miss  Kelly  through  courtship,  marriage,  moth 
hood  and  the  fearful  hero's-wife  business. 
Metro-Goldwyn-Mayer.    82  minutes.    Dan  Dailey.  Claire  Kelly.    Produced  by  [\ 

; 

"The  True  Story  of  Lynn  Stuart"  \ 

Melodramatic  dope  traffic  programmer.  Exploitable. 
This  melodrama  about  a  housewife  gone  to  the  wars  agai 

that  demon,  dope  peddling,  is  a  minor  little  dual  bill  item  fr 
Columbia.    The  main  asset  is  the  exploitation  angle,  whi 
gives  this,  a  fair  boxoffice  potential  where  it  is  capitalized.  P. 

duced  by  Bryan  Foy,  "Lynn  Stuart"  is  based  on  facts  taken  f~ 
the  California  courts  and  dressed-down  in  semi-documen' 
style.   However,  there's  \ery  little  in  it  of  much  size  or 
suasion,  and  John  H.  Kneubuhl's  screenpla)'  is  rather  farfetch 
Lewis  Seller's  direction,  for  all  its  jump  movements,  does  ffl- 
age  to  stir  some  suspense  and  also  ignite  a  bit  of  sympathy 
the  titular  heroine.   Betsy  Palmer,  as  the  wife.  Jack  Lord, 
lecherous  hood,  and  Barry  Atwater,  the  crackdown  investigat 
go  at  their  characterizations  with  vigor.  The  film's  major  dr back  centers  on  the  almost  unbelievable  shenanigans  that  ̂  
Palmer  is  called  upon  to  engage  in,  especially  her  Jekyll  a 
Hyde  existence  w  hereby  she  inherits  a  new  husband  along  w 
the  gun  moll  type  furnishings.  What  starts  the  lady  on 
crusade  is  the  death  of  her  nephew  in  an  auto  crash  while  un 
the  "pot  ".   This  so  devastates  her,  she  offers  services  to 
Orange  County  police  and  after  much  deliberation  she  is 
signed.  Miss  Palmer's  personal  stakeout  turns  out  to  be  Loi 
big  man  of  the  junkie  set.  Tension  mounts  as  she  endangers  f 
life,  has  after-work  troubles  with  real  husband  Kim  Spaldir 
and  fears  for  their  small  son.  She  is  carried  off  to  Tijuana 
Lord,  rescued  by  police  who  finially,  through  Miss  Palme 
valorous  acts,  are  able  to  wipe  out  the  illicit  traffic. 
Columbia.    78   minutes.     Betsy   Palmer,  Jack   Lord,   Barry  Atwater.  Produced Bryan  Foy.    Directed  by  Lewis  Seiler. 
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9Hm  of  hUtineticH 

'The  Long,  Hot  Summer 

j  ScuiKC^  Q  O  Q  Plus 
nother  hit  from  Jerry  Wald.  Interesting  Faulkner  charac- 
rs  projected  by  fine  young  cast,  plus  Orson  Welles.  Hand- 
•mely  mounted  C'Scope-DeLuxe  color  production. 
Producer  Jerry  Wald  has  another  hit  to  follow  smack  on  the 

i!els  of  "Peyton  Place  ".  It  s  called  "The  Long,  Hot  Summer" id  offers  the  same  sort  of  colorful  assessment  of  small  town 

'e,  though  this  time  the  locale's  in  Mississippi  and  the  pas- 
3ns  are  a  charge  more  heated  than  they  were  up  New  England 
ay.  All  of  which  is  only  natural  since  this  20th  Century-Fox 
itry  is  based  on  a  few  of  William  Faulkner's  more  lusty  tales id  his  infinitely  more  seething  characters. 
One  of  the  major  assets  of  the  film  is  the  cast,  especially  its 
.ur  young  stars,  Paul  Newman,  Joanne  Woodward,  Anthony 
-anciosa  and  Lee  Remick.  They  bristle  with  vitality,  good 
oks,  persuasiveness  and  that  increasingly  important  factor, 
eshness.  Behind  them  is  a  fine  supporting  cast  headed  by  the 
doubtable  Orson  Welles. 

Boxofficewise,  Wald  has  drenched  his  production  in  a  lavish 
inemaScope  mounting  with  a  DeLuxe  Color  catching  every 
ch  of  oak,  Spanish  moss,  Grecian  columns,  town  fair  and  all 
e  provincial  trimmings.  He's  made  sure  enough  romance, 
hemes,  sexual  frustrations,  ribald  humor,  father-son  contre- 
mps  and  just  generally  picaresque  situations  abound  all 
irough  the  running  time.  It's  pretty  much  grab-bag  entertain- 
ent,  but  expertly  done,  made  by  someone  with  a  sure  sense  of 

[More  REVIEWS 

Jerry  Wald's  New  Hit 
the  popular.  If  most  of  the  script  by  Irving  Ravetch  and  Har- 

riet Frank,  Jr.,  seems  less  Faulkner  than  a  combination  of 
"Picnic  "  and  something  from  Tennessee  Williams,  and  Martin 
Ritt's  direction  takes  many  bows  in  the  direction  of  Elia  Kazan 
and  Joshua  Logan,  both  departments  have,  nevertheless,  suc- 

cessfully glossed  over  their  respective  derivations.  Dialogue  is 
always  bold,  sassy,  flagrantly  colloquial  with  a  nice  more-than- 
meets-the-eye  undercurrent;  the  pacing  is  balanced,  scenes  merg- 

ing one  into  the  other  slickly  all  the  way  and  a  laugh  is  inter- 
jected whenever  things  tighten  up. 

As  the  exhibitor  can  gather,  almost  all  the  elements  of  a  big 
show  abound  and  "The  Long,  Hot  Summer  "  should  certainly 
prove  to  be  a  sizzling  offering  for  adults  and  teenagers  in  the 
metropolitan  and  suburban  markets.  However,  lacking  the 
sentimental  and  moral  tone  of  "Peyton",  it  does  not  figure  to 
be  as  strong  for  the  family  trade. 

Most  of  the  story  centers  around  Welles,  as  a  Southern  land- 
owner given  to  blunderbuss,  bad  manners  and  a  tyrannical  ap- 

preciation of  his  two  children.  Miss  Woodward,  on  the  point  of 
spinsterhood,  and  Franciosa  in  the  depths  of  the  brow-beaten. 
When  a  swaggering  stranger  in  the  person  of  Newman  wanders 
on  the  scene,  Welles  immediately  sees  in  him  a  young  bounder 
after  his  own  heart.  Shortly  then,  he  uses  him  on  a  two-prong 
family  front:  first,  to  cut  through  his  daughter's  glacial  sensi- 

tivity and  "get  himself  an  heir  ",  and  secondly,  to  use  Newman 
as  a  go-getter  threat  to  his  unaggressive  son.  In  the  end,  after 
Franciosa's  pride  has  been  sufficiently  trounced  by  both  Welles 
and  Newman,  the  boy  sets  fire  to  a  barn  housing  his  father.  In 
this  way  he  expects  to  get  rid  of  both,  since  Newman  has  a 
reputation  as  a  "barn  burner".  However,  Franciosa  repents  and 
saves  his  father,  who  in  turn  realizes  how  great  their  need  for 
each  other  really  is,  while  Newman,  gallantly  preparing  to  leave 
town  is  halted  by  Miss  Woodward,  who  realizes  she  loves  him. 

After  spending  most  of  the  running  time  probing,  expand- 
ing, intensifying  the  above  situation,  the  plotting  is  all  resolved 

in  a  flash-finish.  Critics  are  apt  to  carp  about  this  hasty  wind- 
up  of  the  story. 

The  four  young  stars  are  quite  effective.  The  Woodward- 
Newman  scenes  together  are  often  deeply  projected,  Franciosa 
scores  as  the  sensitive  son  lacking  a  father's  love,  and  Miss 
Remick,  as  his  wife,  wiggles  and  coos  through  her  scatterbrain 
role  with  scorching  salvos.  The  Welles  performance  is  a  larger- 
than-life  affair;  a  mountain  of  flesh,  baggy  eyes,  cigar,  vaude- 

ville tricks.  Still,  he's  a  bouncing  braggart  roaringly  conceived. 
Angela  Lansbury  plays  his  after-forty,  after-midnight  lovely 
with  appropriate  Delta  devastation  and  even  manges  a  bit  of 
quaintly  revealing  mannerisms.  Sarah  Marshall  has  a  snappy 
moment  as  a  man-hungry,  old-family  maiden  and  Richard 
Anderson  does  the  best  he  can  as  the  last  scion  of  decayed 
gentry,  ambiguously  touched  up  with  a  suggestion  of  homo- 

sexuality. Alex  North's  score  is  lush  and  sensuous  with  Jimmie 
Rodgers  doing  the  theme  song  rendition. 

20th  Century-Fox.  115  minutes.  Paul  Newman,  Joanne  Woodward,  Anthony Franciosa,  Orson  Welles,  Lee  Remick.  Produced  by  Jerry  Wald.  Directed  by Martin  RItt. 
on  Page  12] 
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"StaqR  Struck" 
Siuucu,  'R^iUiu^  Q  Q  Q 

Fine  new  version  of  "Morning  Glory"  makes  sfor  of  Susan 
Strcsberg.  Henry  Fonda  excellent.  Technicolor.  Class  trade. 

Just  as  Katherine  Hepburn  first  reached  stardom  in  "Morning 
Glory"  so  young  Susan  Strasberg  seems  destined  to  become  a 
luminary  on  the  basis  of  her  role  in  "Stage  Struck"  a  remake  of 
that  1933  hit.  A  lyrical,  lovely  actress  still  in  her  teens,  Miss 
Strasberg  has  that  certain  something  that  puts  a  name  in  lights. 
She  sparkles  with  enchantment,  and  even  when  she  overacts 
(which  is  rather  often)  this  exquisite  lass  is  still  pretty  much  of 
a  joy.  What  she  has  by  way  of  a  vehicle  is  a  flowery  little  val- 

entine to  The  Theatre  and  the  footlight-fascinated  chosen  few 
who  give  their  nightly  all  to  it.  As  scripted  by  Ruth  and 
Augustus  Goetz,  directed  by  Sidney  Lumet  and  produced  in 
Technicolor  by  Stuart  Miller,  the  RKO-sponsored  production, 
to  be  released  by  Buena  Vista  is  definitely  one  of  quality.  Be- 

cause the  dialogue  is  pungent,  the  direction  smooth,  the  photog- 
raphy striking,  the  sets  glossy,  the  entire  cast  expert,  "Stage 

Struck"  should  prove  a  fanciful  item  for  the  adult  and  class 
trade,  and  the  teenagers  in  the  suburban  and  metropolitan 
markets.  As  the  film's  nominal  star,  Henry  Fonda  is  impeccable 
as  a  legendary  producer  who  long  ago  shook  the  on-stage  magic 
out  of  his  hair  and  is  now  completely  encrusted  with  backstage 
realism.  When  he  gets  enwrapt  in  a  May-December  romance 
with  his  young  star,  he  revolts,  breaks  the  shining  ingenue's 
heart  and  precipitates  her  maturity  so  that  in  the  last  reel  an 
unknown  from  Vermont  can  conquer  Broadway  and  the  glori- 

ous dream  come  true. 

IRKOl  Buena  Visfa  release.  102  minutes.  Henry  Fonda  Susan  Strasberg.  Pro- duced by  Stuart  Miller.    Directed  by  Sidney  Lumet. 

"Cattle  Empire" 
StUiKCA^  ̂ €ltU<^  O  O  PLUS 

Joel  McCrea,  C'Scope,  Deluxe  Color  give  western  a  lift. 
"Cattle  Empire  ",  from  20h  Century-Fox,  is  an  offering  as 

sprawling  as  its  title.  The  action — and  there's  plenty  of  it — 
tumbles  out  over  endless  vistas  of  mountains  and  sky,  and  there 
are  vast  herds  of  cattle  being  driven  over  the  rough  terrain, 
ably  abetted  by  some  mighty  fine  CinemaScope-DeLuxe  Color 
lensing.  It  provides  the  ingredients  action  fans  desire  and 
should  do  a  bit  above  average  in  the  right  situations.  The 
screenplay  by  Endre  Boehm  and  Eric  Norden  have  leathery  Joel 
McCrea  as  a  trail  boss  whose  boys  have  garnered  him  a  bad 
name  when  they  whooped  it  up  one  night  after  a  successful 
herding.  His  former  girlfriend,  winsome  Phyllis  Coates,  sus- 

pects along  with  the  rest  of  the  townspeople,  that  the  drunken 
peccadillos  were  planned  to  result  in  the  "accidental  "  blinding 
of  her  husband,  Don  Haggerty.  McCrea  romps  through  one 
adventure  after  another  to  prove  he's  not  the  rough-riding 
blackguard  overyone  says  he  is.  After  a  while  things  get  a  mite 
complex,  but  TV's  "Gumsmoke"  director  Charles  Marquis  War- 

ren is  always  on  hand  for  some  sort  of  sweeping  action  and  pro- 
ducer Robert  Stabler  has  provided  a  production  that  captures 

every  tumbleweed  and  the  prairie  moon.  After  the  thrilling 
cattle  drive,  with  McCrea  holding  the  reins  on  Haggerty's  herd, 
it  turns  out  that  good-man  Haggerty  is  the  real  villain  of  the 
piece.  McCrea  polishes  off  all  the  bad  men  and  receives  Miss 
Coates'  and  the  townspeople's  belated  thanks. 
20th  Century-Fox.  82  minutes.  Joel  McCrea,  Gloria  Talbott,  Don  Haggerty Phyllis  Coates.  Produced  by  Robert  Stabler.  Directed  by  Charles  Warren. 

"Beautiful  But  Dangerous" 
S(UiH€^  ̂ atlHf  O  O  PLUS 

It's  all  Gina,  in  color,  for  those  who  love  her  beauty. 
The  rationale  behind  this  20th-Fox  import  seems  to  be  ths 

when  you  have  Gina  Lollobrigida  in  a  film  you  have  everythini 
Certainly,  producer  Maleno  Malenotti,  with  all  his  plush  trai 
pings,  his  gorgeous  shades  of  Eastman  Color,  his  varied  French 
Italian  and  Russian  backgrounds,  has  seen  fit  to  use  them  onl 
as  a  glittering  niis-en-sceue  for  the  maypole  histrionics  of 
Lollo.  First,  there's  the  business  of  her  figure,  which  ( 
camera  tirelessly  investigates  in  decollete  period  costumes, 
skin-sucking  tights,  all  eloquently  attesting  to  the  most  buxoE 
topography.  Then,  her  face,  close-up  on  her  coquettish  eye 
insinuating  smile,  all  hell-bent  on  proving  her  "the  world' 
most  beautiful  woman",  just  like  the  legendary  Lina  Cavaliei 
whom  she  is  indeed,  playing.  Finally,  her  voice:  Gina  sinj 
everything  from  Neopolitan  ballads  to  "Tosca",  but  only  he 
most  ardent  admirers  will  accept  her  in  the  latter  rendition.  Sh 
praces,  storms,  kisses  and  passionately  pouts  all  over  the  plac 
— evidently  knowing  what  her  customers  want.  Exhibitori 
therefore,  must  sell  it  as  a  one-woman  show,  and  it  appeal 
destined  to  take  in  a  nice  haul  in  the  metropolitan  situations 
On  hand  to  assist  eyeful  Gina  are  Vittorio  Gassman,  as 
Russion  prince,  the  beau  ideal  of  Gina's  diary  and  Robert  Aid 
her  Svengali-simmering  maestro.  The  film  traces  the  rise  ( 
singer  Gina  from  guttersnipe  to  grand  diva,  breaking  the  hea 
of  Alda  along  route  and  having  her  own  broken  by  Gassmai 

"Stakeout  Dn  Dope  Street' Has  gc 

Tough  little  meller  about  youthful  dope  peddlers 
exploitation  angles  for  metropolitan  market. 

This  quickie  being  released  by  Warner  Bros,  might  be  calle 
the  teenage  version  of  "Man  With  the  Golden  Arm".  Simp! 
tically  made  up  of  three  parts  melodrama  and  one  part  oil 
morality  play  stuffings,  "Stakeout  On  Dope  Street"  is  a  coi fection  for  the  violence  fans  who  might  be  quite  ben 
watching  three  blue-jeaned  "misunderstoods"  wrestle  witli  tli 
intricacies  of  dope  peddling.  Where  given  the  ballyhoo  u\\> 
ment  in  the  metropolitan  market,  this  tough  little  melodr.in 
might  even  pick  up  above  average  grosses.  To  insure  inttu^ 
producer  Andrew  Fenady  has  wisely  held  the  camera  up  t  >  i! 
corner  durgstore  and  depicted  the  fledgling  junkies  ,l^ 
trio  that  could  have  just  lopped  off  any  town's  soda  fount.u; 
These  so-average  bucks  are  Yale  Wexler,  the  romantic  '>■: 
intent  on  using  his  heroin  earnings  for  art  school  enroUiuei 
and  marriage,  and  Jonathan  Haze  and  Morris  Miller,  fla^llil 
items  with  honkytonk  dreams  of  penthouses,  bourbon  .in 
blondes.  Director  Irvin  Kershner  has  delivered  a  nice  spit-ii 
your-eye  pace  and  plenty  of  tough  stuff.  The  screenpia\  I 
Fenady,  Kershner  and  Irwin  Schwartz  is  loaded  with  a  ja//et 
up  argot  and  the  score  of  Richard  Markowitz  is  appropriaiei 
pointed.  As  for  subject  matter,  it  sticks  strictly  to  corner  lam 
post  sensationalisms  in  an  obviously  all-out  attempt  to  rope  i 
the  high-school  crowd.  What  there  is  of  actual  story  find^  tl 
boys  discovering  two  pounds  of  heroin,  placing  it  on  the  ma 
ket,  getting  into  trouble  with  assorted  pushers  and  hoods. 

I 

Warner  Bros. 
Haze,  Morris  Miller.  Produc 
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TD  TELL  YDU  THE  TRUTH  ♦  by  W.  Robert  Maz.zpcco 

Is  it  only  our  imagination,  or  does  the  sky  seem  to  be 
rightening?  The  upbeat  tone  among  the  industry  brethren  is 

)  guarded,  to  be  sure,  that  one  can  hardly  notice  it,  but  it's lere,  nonetheless. 
Certainly,  august  personages,  who  a  few  months  back  were 
•anklv  admitting  to  being  at  the  end  of  their  tethers,  have 
erked  up  considerably,  and  then  some.  (Witness  the  Golden- 
m-Hyman  report,  which  we'll  get  to  later.)  And  over  in 
lollywood,  the  dirges  are  giving  way  to  something  resembling 
college  sing.  Buddy  Adler  has  announced  a  Fox  augmenta- 
on  from  35  to  42  features  during  the  current  year.  M-G-M, 
lat  tamed  lion,  is  roaring  again  and  at  full  lung  capacity.  Over 

1  Europe  they'll  be  producing  a  multi-mammoth  "Ben  Hur" — uite  a  vote  of  confidence,  indeed.  Universal  gives  signs  of 
jstirring  itself,  and  even  bereaved,  faltering  Columbia  is 
lunging  ahead  with  its  long-projected  Biblical  blockbuster, 
[oseph  And  His  Brethrens  ",  while  Cinerama  will  produce  its 
rst  dramatic  entry,  something  with  stars  instead  of  just  scenery. 

To  top  it  all  off,  the  studios  are  so  over-subscribed  they  can't 
ear  rental  for  the  cocky  tolepix  producers.  Pretty  soon  there's 3und  to  be  a  mass  reclamation  at  some  of  those  Beverly  Hills 
ock  shops,  not  to  mention  the  ones  exhibitors  patronize. 

O 

One  of  the  bright  boys  refusing  to  run  scared  is  actor- 
roducer.  Kirk  Douglas.  This  leathery  Norse  god  buoyantly 
oled  out  information  about  the  exploitation  plans  for  his  4 
lillion  dollar  effort,  appropriatey  titled  "The  Vikings",  and 
ot  a  rise  out  of  even  the  blase  press  corps.  Speaking  over  at 
'nited  Artists,  his  distributor,  Douglas  waxed  eloquent  over  a 
emendous  sign  that  promises  to  be  the  apotheosis  of  Artkraft- 
trauss  and  the  ad  men  combined.  Costing  5105,000,  running  a 
lock  long  over  New  York's  Astor  and  Victoria  theatres  where 
le  epic  will  have  its  dual  premiere,  with  a  26l-foot-long,  three 
imensional  replica  of  a  Norse  galley  cruiser,  fire-eating  dragon 
nd  all,  this  rouser  will  also  boast  11  sets  of  animated  oars, 
mulated  waves  and  a  52  foot  sail  blowing  out  to  the  east, 
)urtesy  of  a  staunch  little  w  ind  machine. 
Nobody  can  judge  what  the  spectacle  inside  the  theatres  will 

'e  like  just  yet,  but  it's  a  sure  bet  it  will  need  a  hefty  punch  to 
)p  the  spectacle  outside.  Douglas  evidently  thinks  he  has  a 
nockout  or  why,  as  he  says,  spend  so  damn  much  money  on  a 
gn.''  Regardless,  "The  Vikings"  is  bound  to  set  exhibition 
recedents.  The  coverage  such  flamboyant  exploitation  will 
arner  from  newspapers,  mags,  word-of-mouth  via  summer 
)urists  (the  premiere  is  set  for  the  middle  of  June)  and  the 
irtoon  wags,  especially  The  New  Yorker,  is  bound  to  set  off 
>eryone's  interest.  And  the  kids  who'll  cry,  "Daddy,  I  want 
ne  of  those  boats" !  .  .  . 

0 

Needless  to  say,  Douglas  has  few  doubts  about  the  future  of 
is  metier,  but  even  he  must  have  quickened  a  pulse  or  two 

when  the  aforementioned  report  of  AB-PT  mahatmas,  Leonard 
Goldenson  and  Edward  Hyman,  first  made  the  Lindy  rounds. 
It  was  a  real  sunny-side-up  appraisal,  a  comforting  statistical 
repast  and  best  of  all,  generally  true. 
What  these  energetic  executives  had  to  say  was  a  sort  of 

take-heart  message  to  exhibitors.  They  had  been  to  the  Cinema- 
Scope  factories,  taken  a  stern  look  around  and  come  away  with 
smiles.  No  less  than  105  pictures  had  been  viewed,  some  in 
part,  others  in  whole,  and  it  was  obvious  that  much  of  what 
they  saw  left  them  pleased  as  punch.  Masterpieces  were  not 
guaranteed — though  a  few  were  hinted  at — but  good,  solid 
merchandise  seemingly  abounds  for  the  months  ahead.  Never 
before,  said  Mr.  Hyman  emphatically,  had  he  been  so  Holly- 

wood enheartened.  Orderly  distribution  of  quality  offerings 
could  come  out  of  the  Alice  in  Wonderland  stage. 

Mr.  Goldenson  thought  salient  the  number  of  pictures  gross- 
ing 5  to  10  million;  when  in  recent  memory  had  there  been  so 

many  raking  in  so  much.'  The  public  has  not  given  up  on 
movies,  good  ones,  that  is,  and  there  were  no  signs  that  they 
would  ever  do  so.  Faith-by-looking-at-the-record  appeared  to 
be  the  Goldenson  credo. 

O 

And  one  could  hardly  dispute  him,  for  there  had  certainly 
been  a  spurt  of  the  good  old  days.  People  we  know  who  hadn't 
seen  films  in  years,  are  now  back  in  the  did-you-see?  era.  Pleas- 

ant queries  are  being  passed  around  about  "Sayonara  ",  "Pey- 
ton", "Bridge",  "Karamazov",  "Witness  ".  Mothers  are  taking 

the  tots  into  town  by  the  dozens  to  view  "Old  Yeller"  or  intro- 
duce them  to  "Snow  White".  There  are  even  some  sophisticates 

flipping  over  mass-elegance  like  Kay  Kendall  of  "Les  Girls". 
Teenagers,  too,  are  expanding  their  horizons,  at  least  in  the 
suburbs;  there's  less  moonshine  about  Tab  or  Elvis  and  more  for 
stalwart  newcomers,  Paul  Newman,  Tony  Perkins,  Joanne 
Woodward. 

As  we  say,  the  Cassandra  is  us  makes  us  cautious  about  the 
new  turn  of  events.  Is  it  a  fluke,  a  glittering  interlude  before 
the  deluge,  or  is  the  groundwork  for  popular  reclamation  being 
performed  right  now  ? 

We  won't  venture  a  guess.  But  one  thing  is  certain,  the 
stream  of  quality  film  backlogged  for  the  next  three  months  or 
so  can't  be  held  accountable  if  business  proves  a  bust.  Prac- 

tically every  company  we  can  think  of  has  a  deluxe  tidbit  in 
the  offiing.  Just  take  a  gander  at  the  prospectus: 

From  Fox  "Long,  Hot  Summer",  "Young  Lions",  "South 
Pacific";  M-G-M's  "Karamazov  ",  "Merry  Andrew"  and  "Gigi"; 
UA's  "Run  Silent,  Run  Deep",  "God  s  Little  Acre",  "Paris 
Holiday";  Warner's  "Marjorie  Morningstar"  .  .  . 

We've  undoubtedly  forgotten  a  few  others.  But  the  above  is 
startling  enough.  Almost  like  a  Season's  Greetings  from  Holly- 

wood to  the  exhibitors.  It's  not  too  much  to  expect  the  public 
will  be  just  as  generous. 
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COMPANY  OUTLOOKS 

Closed  exchanges,  uncertainty  about  one 
distributor's  future,  a  bad  financial  report and  some  compensating  optimistic  prophecies 
made  for  a  mixed  fortnight  on  the  corporate 
newsfront  of  the  motion  picture  industry. 

JOSEPH  R.  VOGEL,  president  of  Loew's, Inc.,  told  the  annual  meeting  of  the  com- 
pany's stockholders  in  New  York  City  that 

film  operations  of  the  company  in  the  cur- 
rent winter  quarter  were  in  the  black,  after 

a  long  period  of  red  ink  operations.  He 
gave  no  figures  and  refused  to  say  when  divi- 

dends might  be  resumed.  "To  make  our 
film  company  profitable,"  he  said,  "we  are renting  our  studio  facilities  to  independent 
producers.  We  are  also  making  our  studio 
available  to  TV  production  on  an  increasing 
scale  .  .  .  Our  theatre  operations,  although 
behind  last  year,  continue  to  be  profitable 
.  .  .  We  are  at  present  working  on  a  plan 
for  reducing  the  costly  distribution  opera- 

tions through  possible  consolidation  with 
other  companies  in  certain  territories."  Ques- tions about  the  cost  of  the  recent  proxy 
fight  were  answered  by  Vogel,  vice  president 
and  general  counsel  Benjamin  Melniker  and 
vice  president  and  treasurer  Robert  H. 
O'Brien.  They  reported  that  approximately 
$460,000  has  already  been  paid  by  the  com- 

pany for  legal  fees,  public  relations,  proxy 
solicitation  etc.,  and  another  $480,000  or 
thereabouts  in  bills  had  been  received  but 
not  yet  paid  by  the  company.  In  this  latter 
category,  the  stockholders  heard,  was  a  $67,- 
000  item  submitted  by  the  Stockholders  Pro- 

tective Committee  and  bills  totalling  $230,- 
000  submitted  by  Joseph  Tomlinson,  who 
spearheaded  the  fight  against  the  Vogel 
management.  Mr.  Tomlinson,  nominated  to 
the  new  19-man  board  as  part  of  the  man- 

agement slate,  indicated  that  for  the  moment 
he  planned  no  new  effort  to  change  the 
company's  top  personnel.  Stockholders  were 
also  told  that  advertising  costs  were  $6,318,- 
000  last  year  compared  to  $6,600,000  the 
previous  year  and  are  still  being  cut. 

COLUMBIA  PICTURES,  which  posted  a  net 
loss  of  $820,000  for  the  first  six  months  of 
its  current  fiscal  year  compared  to  a  profit  of 
$1,329,000  in  the  1957  period,  expects  the 
second  half  "to  show  considerable  improve- 

ment." Columbia  president  Harry  Cohn,  in one  of  the  last  official  acts  before  his  sudden 
death,  said,  "Every  effort  is  being  made  to 
cut  back  the  costs  of  all  phases  of  our  oper- 

ations." He  reported  that  gross  volume  had 
increased,  but  the  combination  of  higher  pro- 

duction expenses  and  lower  per-picture  re- 
ceipts "continued  to  plague  our  company 

and  our  industry."  Columbia's  optimism about  the  second  half  of  the  year,  he  said, 
was  based  on  the  anticipated  revenues  of 
"Pal  Joey"  and  "Bridges  on  the  River  Kwai." 

ELMER  C.  RHODEN,  president  of  National 
Theatres,  told  his  company's  annual  meeting that  earnings  for  the  first  seven  weeks  of  the 
current  quarter  were  on  a  par  with  last  year, 
although  the  autumn  quarter  was  disappoint- 

ing. Cuts  of  more  than  $414,000  in  annual 
operating  costs  and  hopes  of  disposing  of  68 

Who  R  What 
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unprofitable  theatre  properties  were  re- 
ported. Rhoden  told  the  stockholders  that 

in  addition  to  National  Theatres'  $7,600,000 
purchase  of  WDAF  radio  and  TV  stations 
in  Kansas  City,  the  circuit  was  diversifying 
by  investing  in  Pacific  Ocean  Park,  the  CBS- 
backed  amusement  park  at  Santa  Monica, 
Calif.,  where  National  will  operate  a  num- 

ber of  rides  and  concessions.  He  also  said 
that  Cinemiracle  would  be  presented  in  ten 
different  cities  in  the  U.S.  and  Europe  by 
July  1st  and  that  Warner  Bros.  Cinemiracle 
production  of  "The  Miracle",  half  owned  by the  theatre  circuit,  w  ould  begin  in  May. 

HERBERT  J.  YATES  sounded  a  warning 
note  in  a  message  to  the  stockholders  of  Re- 

public Pictures  accompanying  the  annual  re- 
port. The  company  president,  referring  to 

the  decline  in  theatre  business  (but  making 
no  mention  of  his  company's  "limping"  pro- 

duction policies),  said,  "Should  the  situation with  respect  to  this  phase  of  our  business 
continue  to  deteriorate  it  will  be  necessary 
to  discontinue  the  production  and  distribu- 

tion of  motion  pictures.  "  Republic  posted a  loss  of  $1,362,420  for  the  fiscal  year  ended 
October  26,  1957. 
UNIVERSAL  PICTURES  streamlined  its 
distribution  operations  by  skeletonizing  staffs 
at  eight  branches.  In  Albany  and  New- 
Haven  only  a  manager's  office  is  being  re- tained; a  booker  and  a  minimum  number  of 
other  staffers  will  supplement  the  manager 
in  Cleveland,,  Indianapolis,  Oklahoma  City, 
Milwaukee,  Omaha  and  Portland,  Ore.  Other 
branches  will  absorb  billings  and  shipping 
for  these  offices. 
ALLIED  ARTISTS  reported  net  profit  of 
$172,000  for  the  26  weeks  to  December  28th. 
In  the  previous  year  the  same  period  pro- 

duced an  after-tax-credit  loss  of  $452,000. 
President  Steve  Broidy  said  that  there  might 
be  a  loss  for  the  company  in  the  first  three 
months  of  1958,  but  he  counted  on  a  re- 

bound into  the  black  when  the  drive-in  sea- 
son opens  full  blast. 

PARAMOUNT  BACKLOG 
Formal  signing  of  the  agreement  for  the 

sale  of  Paramount  Pictures'  pre- 1948  backlog was  announced.  The  purchasing  organiza- 
tion, an  affiliate  of  the  Music  Corporation 

of  America  called  EMKA,  Ltd.,  was  reported 
to  have  made  an  initial  payment  of  $10,- 
000,000.  Paramount's  announcement  said that  selected  pictures  from  the  backlog 
would  be  reissued  to  film  theatres. 
CECIL  B.  DeMILLE  declared  that  the  12 
DeMille  pictures  in  the  Paramount  backlog 
have  not  been  made  available  to  television. 
On  February  18th,  Mr.  DeMille  was  quoted 
as  saying,  "I  own  half  of  those  pictures  and 
to  date  I  have  made  no  deal."  Several  of 
the  DeMille  films  are  on  the  list  of  the- 

atrical reissues  announced  by  Paramount. 

PRODUCT 
The  step-up  in  product  continued  to  be 

in  evidence  in  announcements  of  release  and 
production  schedules,  and  also  in  new  dis- 

tributor plans  for  reissues. 
LEO  SAMUELS,  president  of  Buena  Vista, 
film  distribution  subsidiary  of  Walt  Disney 
Productions,  announced  plans  to  release  11 
features  this  year,  highlighted  by  "Sleeping 
Beauty,"  Disney's  most  ambitious  animated cartoon  production.  Other  features  listed  by 
Buena  Vista  include  the  current  "Old 
Yeller",  plus  "Light  in  the  Forest"  from  the 
Disney  studio,  C.  V.  Whitney's  "Missouri 
Traveler"  and  "Young  Land"  and  RKO's 
"Stage  Struck."  The  company  also  plans  to 
reissue  "Peter  Pan"  and  "Snow  White  and 
the  Seven  Dwarfs." PARAMOUNT  PICTURES,  in  recent  years 
one  of  the  strongest  proponents  of  limited 
production,  is  doing  an  about-face.  A  release 
slate  of  11  pictures  for  the  February-June 
period  this  year,  plus  special  engagements  of 
"The  Ten  Commandments"  and  ten  reissues, was  announced. 

BUDDY  ADLER,  production  chief  of  Twen- 
tieth Century-Fox,  announced  that  his  com- 
pany is  increasing  its  production  schedule 

for  this  year  from  35  to  42  pictures.  These 
new  productions  are  in  addition  to  16  Regal 
films  and  nine  others  that  bring  the  Fox 
line-up  to  a  total  of  67  in  1958.  Among  the 
upcoming  productions  are  Jerry  Wald's  pro- 

ductions of  "The  Hell  Raisers,"  "The  Be- 
lo\ed  Infidel,"  "The  Sound  and  the  Fury," 
"The  Jean  Harlow  Story,"  "Mardi  Gras" 
and  'March  the  Ninth."  Darryl  F.  Zanuck 
will  be  represented  by  "De  Luxe  Tour," 
"Compulsion"  and  John  Huston's  "The  ■ 
Roots  of  Hea\  en.  "  David  O.  Selznick  is  pro- 

ducing "Mary  Magdalene."  Fox  will  also 
have  George  Stevens'  "The  Diary  of  Anne 
Frank,"  Elia  Kazan's  "Mud  on  the  Stars" 
and  Adler's  productions  of  "The  Inn  of  the 
Sixth  Happiness"  and  "The  Blue  Angel." 
NTA  PICTURES,  subsidiary  of  National 
Telefilm  Associates,  will  reissue  to  theatres 
a  group  of  Shirley  Temple  pictures  begin- 

ning with  "Susannah  of  the  Mounties." Other  NTA  reissues  announced  include 
"Gulliver's  Travels,"  "Adventures  of  Tom 
Sawyer,"  "Spellbound,"  "Ranchero  Fiesta." 
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ACADEMY  AWARDS 
•OSCAR  '  NOMINATIONS  for  the  30th  an- 

nual awards  of  the  Academy  of  Motion  Pic- 
ture Arts  and  Sciences  were  announced  by 

Academy  president  George  Seaton.  Con- 
tenders for  the  honors  to  be  presented  via  a 

nationwide  telecast  on  the  evening  of  March 
26th  came  mainly  from  three  pictures.  "Say- 
onara"  led  with  ten  nominations,  followed 
by  "Peyton  Place"  with  nine  and  "The 
Bridge  on  the  River  Kwai."  Best  picture nominations  went  not  only  to  these  three 
films  but  also  to  "12  Angry  Men"  and  "Wit- 

ness for  the  Prosecution."  Nominated  for 
best  actor  were  Marlon  Brando  in  "Sayo- 
nara,"  Anthony  Franciosa  in  "Hatful  of 
Rain,"  Alec  Guinness  in  "The  Bridge  on  the 
River  Kwai,"  Charles  Laughton  in  "Witness 
for  the  Prosecution"  and  Anthony  Quinn  in 
"Wild  is  the  Wind."  Best  actress  nominees 
were  Deborah  Kerr  in  "Hea\en  Knows,  Mr. 
Allison,"  Anna  Magnani  in  "Wild  is  the 
Wind,"  Elizabeth  Taylor  in  "Raintree  Coun- 

ty," Lana  Turner  in  "Peyton  Place"  and  Jo- 
anne Woodward  in  "3  Faces  of  Eve."  Best director  nominees  were  David  Lean  for 

"The  Bridge  on  the  River  Kwai,"  Mark 
Robson  for  "Peyton  Place,"  Joshua  Logan 
for  "Sayonara,"  Sidney  Lumet  for  "12  Angry 
Men"  and  Billy  Wilder  for  "Witness  for 
the  Prosecution." 
THE  TELECAST  of  the  Academy  Awards 
presentations  on  March  26th,  which  is  being 
produced  by  Jerry  Wald,  will  include  all 
the  categories  of  honors,  rather  than  just  the 
top  awards  as  had  been  previously  suggested. 
TOLL  TELEVISION 
The  advocates  of  subscription  television 

had  another  busy  fortnight,  but  they  could 
hardly  be  described  as  making  progress. 
THE  LOS  ANGELES  REFERENDUM  on 
franchises  for  Skiatron  and  Telemeter  wired 
toll  television  went  by  the  boards.  Both 
companies  withdrew  their  requests  for  fran- 
chaises,  bowing  to  intense  public  pressure 
against  the  pay  TV  system.  The  Los  Angeles 
city  council  was  to  take  formal  action  on 
the  companies'  withdrawal  on  March  5th. 
SELECTIVISION,  a  closed  circuit  system 
using  a  plastic  decoder  card,  was  demon- 

strated using  a  community  antenna  system 
in  a  Queens,  N.Y.  apartment  building  and 
the  sponsors  of  the  system  spoke  of  begin- 

ning programming  in  April. 
LABOR 
THE  MUSICIANS  UNION  ordered  a  work 
stoppage  at  the  major  studios  when  negoti- 

1  ators  failed  to  agree  on  a  new  contract  be- 
[  fore  the  expiration  of  the  old  one  on  Febru- 
I  ar)-  19th.    No  immediate  picketing  of  the 

studios — or  of  theatres  playing  the  product 
of  the  major  companies — was  launched  and 
there  was  some  uncertainty  expressed  as  to 
whether  the  International  Alliance  of  The- 

atrical Stage  Employees  would  honor  such  a 
picket  line  if  one  were   established.  The 
major  bone  of  contention  between  the  major 
companies  and  the  musicians'  union  w  as  said 

HARRY  COHN 

to  be  the  union's  demand  for  a  percentage of  the  receipts  from  the  rental  or  sale  of 
post- 1948  feature  films  to  television.  No  in- 

terruption of  production  was  envisaged  for 
the  near  future,  since  most  studios  had  done 
their  scoring  early  on  current  productions  in 
anticipation  of  possible  labor  difficulty. 

PEOPLE 
HARRY  COHN  died  of  a  heart  attack  last 
week.  The  66-year-old  executi\e  was  va- 

cationing at  Phoenix,  Arizona,  when  stricken. 
President  of  Columbia  Pictures  since  its  in- 

ception in  1920  he  was  one  of  the  last  of 
the  early  Hollywood  moguls  still  in  control 
of  the  studio  he  founded.  L'nder  his  helm, 
films  produced  by  Columbia  or  its  indepen- 

dent producers  garnered  some  forty-five 
Academy  Awards.  His  older  brother  and 
close  associate,  Jack,  died  Dec.  8,  1956. 
AL  LICHTMAN,  industry  pioneer,  died  in 
Los  Angeles  on  the  t\t  of  a  new  chapter  in 
his  long  and  distinguished  career.  Mr.  Licht- 
man,  who  had  retired  in  1956  as  director  of 
distribution  for  Twentieth  Century-Fox,  had 
just  completed  his  production  of  the  film 
based  on  Irwin  Shaw's  no\el,  "The  Young 
Lions,"  when  he  died  at  his  home  of  a heart  attack.  He  was  69  years  old.  Mr. 
Lichtman  began  his  film  career  as  a  jack  of 
all  trades  for  the  Powers  Motion  Picture  Co. 
By  1916  he  was  general  manager  of  the 
company  formed  by  the  merger  of  Para- 

mount and  Famous  Players  Lasky.  In  192^, 
he  became  president  of  United  Artists,  re- 

signing in  1935  to  become  vice  president  of 
Loew's.  He  resigned  that  post  because  of  ill 
health,  but  joined  Fox  in  1949.  He  is  sur- 
%i\ed  by  his  widow. 
REPORT  TO  STOCKHOLDERS 
LEWIS  D.  &  JOHN  J.  GILBERT,  crusaders 
for  the  rights  of  the  independent  stock- 

holder, have  some  comments  about  movie 
companies  in  their  eighteenth  annual  report 
of  stockholder  activities  at  corporation  meet- 

ings. "This  year  there  was  a  marked  im- 
provement in  the  conduct  of  motion  picture 

meetings  w  e  attended  or  heard  about.  "  Spe- 
cial praise  is  given  to  Milton  Rackmil,  presi- 

dent of  Universal  Pictures,  Spyros  Skouras, 
president  of  Twentieth  Century-Fox,  Albert 
A.  Liss  of  List  Industries  (RKO  Theatres). 

HEADLINERS... 

Veteran  L  A  distribution  executive  MILTON 
E.  COHEN  named  supervisor  of  sales  for 
"Around  the  World  in  80  Days  ".  SIDNEY COOPER  succeeds  him  as  Central  district 
manager  .  .  .  JACK  PARTIN  takes  over  as 
manager  of  RFDA's  newly-created  branch office  in  the  Portland-Seattle  territory  .  .  . 
JACK  L.  WARNER  honored  by  National Foundation  for  Infantile  Paralysis  with  its annual  Humanitarian  Award  .  .  .  WALTER 
READE,  JR.  off  to  Europe  to  buy  product 
for  Continental  Distributing  .  .  .  Columbia 
general  sales  manager  RLBE  JACKTER  a 
grandfather  with  the  birth  of  a  daughter  to 
his  daughter,  MRS.  ROBERT  WILNER  .  .  . 
THORNTON  SARGENT,  recently  resigned 
as  ad-pub  director  of  National  Theatres, 
joins  Lou  Smith  Organization,  Hollywood 
public  relations  concern  .  .  .  JAMES  O. 
MOCK  appointed  20th  Centurv-Fox  branch manager,  Charlotte  .  .  .  JACK  KIRSCH, 
president  of  Allied  Theatres  of  Illinois, 
named  to  fund-raising  post  by  Chicago  Coun- 

cil, Boy  Scouts  of  America  .  .  .  L'nited  De- 
troit Theatres  advertising-publicitv  director's 

post  goes  to  MARIE  MEYERS'.  .  .  ED- WARD L.  REMING  appointed  director  of 
exchange  oerations  for  American  Interna- tional Pictures  .  .  .  Post  of  Warner  Bros, 
eastern  diiision  sales  manager  goes  to 
RALPH  lANNUZZI  .  .  .  Universal  s  N.  Y. 
branch  manager,  JOSEPH  ROSEN,  elected 
president  of  B'nai  B'rith  Cinema  Lodge  .  .  . WILLIAM  B.  BRENNER  resigns  as  vice 
president  in  charge  of  operations  at  National 
Screen  Ser%ice,  will  remain  as  board  mem- 

ber .  .  .  Vi'arner  Bros,  shuttering  Milwaukee branch  with  all  bookings  in  area  to  be 
handled  from  Chicago  .  .  .  Senate  Commerce 
Committee  toll-TV  beaming  scheduled  for 
latter  part  of  March  .  .  .  WILLIAM  F. 
KELLEY  named  president  of  Motion  Picture Research  Council  .  .  .  CLIFFORD  MANTLE 
to  head  new  RFDA  branch  in  St.  Louis  .  .  . 
J.  H.  STEVENS  appointed  manager  of  Para- 
mount's  midwestern  division  succeeding BRYAN  STONER,  recently  resigned  .  .  . 
OLIVER  E.  TREYZ  elected  president  of 
American  Broadcasting  Company's  Tele- vision Network,  announced  by  LEONARD 
H.  GOLDENSON,  president  of  parent  com- 

pany, American  Broadcasting-Paramount Theatres  .  .  .  Universal  Cleveland  exchange 
to  be  operated  with  skeleton  crew  .  .  .  AA 
president  STEVE  BROIDY  honored  by  Jew- ish Welfare  Federation  w  ith  its  Distinguished 
Social  Service  Award  .  .  .  Rock  Island,  Illi- nois, lifted  city  admissions  tax  .  .  .  Republic 
closes  Buffalo  exchange,  Waldman  Films  to 
handle  physical  distribution  .  .  .  Producer 
LESTER  COWAN  expects  to  have  his  Puer- to Rico  motion  picture  studio  operating  by 
August  .  .  .  JAMES  B.  CONKLING  named 
president  of  new  Warner  Bros,  subsidiary 
devoted  to  records  and  electronics  equip- ment .  .  .  EDWIN  A.  LINK  new  prexy  of 
General  Precision  Equipment  Corp.  .  .  .  JOE 
HYAMS  named  east  coast  publicity  manager 
for  Hecht-Hill-Lancaster  .  .  .  Roanoke,  Vir- 

ginia, to  abolish  five  per  cent  amusement  tax 
.  .  .  SYPROS  P.  SKOL'RAS  enroute  to Africa  for  conferences  with  executives  of 
African  Consolidated  Theatres  .  .  .  PHILIP 
F.  HARLING,  chairman  of  TOA  toll-TV 
committee  reports  that  the  exhibitor  organi- zation will  ask  federal  control  of  wired  tele- 

vision .  .  .  Actor  GEORGE  ML'RPHY  named v.p.  in  charge  of  public  relations  for  Desilu Productions.  He  recently  resigned  a  similar 
post  at  Metro  .  .  .  JACK  BERESIN,  Chair- man of  the  board  of  Variety  Clubs  Inter- national, honored  at  Philadelphia  Variety 
Club  luncheon  .  .  .  Deaths:  JACK  COHN 
.  .  .  AL  LICHTMAN  .  .  .  LOUIS  K.  SID- 

NEY, veteran  production  executive  .  .  .  E. 
K.  (TED)  O'SHEA,  former  general  sales manager  of  Magnt  Theatres  Corp.  .  .  .  LEO 
J.  McCarthy,  president  of  the  Catholic Film  Foundation  of  America  .  .  .  R.  L. 
MEALAND,  former  Paramount  Pictures  pro- 

duction executive. 
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EXHIBITION  RE  FILMS  DN  TV 

From  Stcllings:  "iVo  Further  Sale  of  Pictures  to  TV* 
(C  out  hilled  from  Page  7) 
these  pictures  have  discovered  gold  where 
myopic  producers  couldn't  see  a  glitter. These  smart  operators  are  withholding  many 
of  their  purchases  from  TV  and  leasing 
them  to  theatres!  A  grim  reminder  of  Amer- 

ica selling  scrap  to  Japan  and  having  it  re- turned to  us  at  Pearl  Harbor. 
Answering  your  two  questions  specifically: 

(1)  No  period  is  long  enough  to  "substan- 
tially reduce  the  competitive  impact"  of  old features  on  TV.  Alex  Harrison,  of  20th 

Century-Fox,  spoke  with  courage  and  sense 
when  he  said,  "Never  sell  'em!"  (2)  The intricate  machinery  required  to  collect  and 
manage  a  fund  to  "guarantee"  the  producer a  better-than-TV  return  on  reissues  auto- 

matically sends  that  idea  to  the  waste  bas- 
ket. But  what  the  Hell!  If  the  producers 

haven't  learned  anything  from  recent  experi- ence and  are  blind  to  present  facts  and  if 
they  don't  now  realize  they're  killing  the 
goose  that  laid  their  golden  eggs,  then  it's curtains  for  the  industry  anyway. 

O 

ERNEST  G.  STELLINGS 
Theatre  Owners  of  America,  President 

It  is  our  belief  that  a  clearance  period  for 
theatres  over  TV  showing  would  pro\  ide  in- 

consequential relief.  We  ha\e  been  severely 
affected  by  the  TV  showing  of  pictures  ten, 
fifteen  and  twenty  years  old.  A  clearance 
period  of  five  or  seven  years  would  mean 
that  TV  would  have  available  for  immediate 
use  pictures  considerably  newer  than  those 
used  in  the  past  to  create  the  serious  con- 

dition which  has  resulted  from  TV  showing 
of  motion  pictures.  Furthermore,  a  clearance 
would  mean  that  TV  would  have  available 
a  constant  flow  of  product  year  by  year,  and 
the  public  could  soon  understand  that  the 
flow  of  product  to  TV  was  constant  even 
though  old.  The  only  advantage  of  this 
would  result  from  the  ability  of  theatres  to 
advertise  "this  picture  will  not  be  seen  on 
TV  for  five  years".  However,  there  would 
be  available  for  TV  showing  so  many  pic- 

tures that  would  compare  in  quality  and 
drawing  power  with  current  releases  that  the 
genreal  public,  in  my  opinion,  would  be 
satisfied  to  sit  at  home  and  see  these  pic- 

tures rather  than  go  out  to  see  similar  pic- 
tures only  because  they  were  five  years  newer. 

It  is  our  belief  that  no  further  sale  of  fea- 
ture pictures  for  use  on  TV  should  be  made. 

This  industry  could  not  withstand  a  further 
reduction  in  the  boxoffice  income  of  the  in- 

dustry which  would  be  created  by  the  addi- 
tional sale  of  further  pictures  to  TV.  Not 

only  is  exhibition  affected  by  this;  distribu- 
tion and  production  also  are  affected  in 

direct  ratio.  Every  employee  of  this  entire 
industry  can  be  affected.  It  must  be  kept  in 
mind  that  all  income  for  this  industry — pro- 

duction, distribution  and  exhibition — comes 
from  the  boxoffices  of  the  nation.  If  the  in- 

come of  this  industry  through  boxoffices  of 
this  country  continues  to  diminish  it  eventu- 

ally will  reach  a  point  where  the  industry 
cannot  survive. 

As  to  the  second  question,  I  do  not  know 
that  it  is  economically  feasible  for  exhibition 
to  guarantee  sufficient  revenue  from  the  re- 

issues of  these  old  features  to  warrant  a  re- 
fusal to  sell  pictures  to  TV.  This  has  not 

yet  been  sufficiently  analyzed  to  arrive  at  a 
definite  conclusion.  On  the  surface  I  would 
hazard  the  belief  that  the  return  from  ex- 

hibition on  the  reissuing  of  these  old  fea- 
tures would  produce  more  revenue  than 

would  accrue  from  the  sale  to  TV.  Our  sur- 
vey shows  that  TV  paid  an  average  price  of 

$21,000  per  feature  sold.  I  understand  that 
certain  pictures  reissued  have  produced  film 
rentals  ranging  up  as  high  as  $800,000  per 
feature.  Of  course,  not  all,  but  only  a  very 
few  of  the  older  features  could  produce  this 
film  rental  as  a  reissue. 

One  feature  grossing  this  much  would  pro- 
duce for  production  and  distribution  as  much 

revenue  as  they  would  secure  on  an  average 
from  forty  features  sold  to  TV.  Furthermore 
— and  this  is  the  important  point — features 
reissued  for  theatrical  use  would  not  create 
the  competition  for  current  releases  that  the 
older  features  would  create  if  used  on  TV. 

The  survey  which  we  have  presented  to 
distribution  shows  that  the  sale  of  pictures 
has  materially  reduced  theatre  film  rentals 
more  than  the  income  from  TV  sales. 

The  position  which  TOA  takes  is  one  in 
line  with  the  policy  we  have  pursued  for  the 
past  eighteen  months  to  two  years — that  all 
things  we  do,  or  try  to  do,  will  be  beneficial 
to  the  entire  industry  and  not  to  exhibition 
alone.  We  believe  the  effort  we  are  making 
at  this  time  to  cause  the  withholding  of 
future  sales  of  feature  pictures  to  TV  is 
good,  is  sound,  is  desirable  for  all  elements 
of  this  business.  We  feel  that  the  arguments 
which  we  present,  as  proved  by  the  survey 
which  we  had  made,  is  for  the  benefit  of  the 
entire  industry  and  all  persons  engaged  in  it, 
including  the  stockholders  of  every  company. 
We  feel  that  this  industry  will  benefit  in  its 
entirety  if  no  future  sales  of  feature  pictures 
to  TV  are  made,  even  if  there  is  not  a  single 
feature  reissued.  The  loss  of  revenue  to  this 
industry  through  the  competition  of  feature 
pictures  on  TV  is  tremendous.  In  fact,  it  is 
so  large  that  this  loss  in  itself  should  create 
the  decision  to  stop  all  further  sales  to  TV. 
Whatever  revenue  might  be  received  by  the 
industry  through  the  reissue  of  desirable  old 
features  would  aid  the  industry  just  that 
much.  Certain  old  features  should  be  re- 

issued and  would  be  played.  That  would 
produce  far  more  revenue  to  this  industry 
than  would  accrue  from  TV  sales. 
We  feel  that  this  is  the  big  problem  con- 

fronting the  entire  industry  today.  It  is  our 
belief  that,  in  a  constructive  effort  for  the 
benefit  of  our  entire  industry,  if  further 
sales  of  features  to  TV  are  eliminated  and 
that  distribution  will  provide  the  orderly- 
release  of  the  product  which  has  been 
promised,  and  this  industry  embarks  upon 
the  long  delayed  advertising  and  promotion 

campaign  our  industry  will  again  reach  the 
peak  business  we  have  formerly  enjoyed  in 
all  segments  of  our  industry. 

0 
TRUEMAN  T.  REMBUSCH 

Syndicate  Theatres,  Inc. 
It  is  my  opinion  that  clearance  of  a  stated 

period  will  be  of  no  assistance  in  substan- 
tially reducing  the  competitive  impact  of  old 

features  on  teleivsion.  For  instance,  what 
good  would  seven  years'  clearance  do  as  to "Wizard  of  Oz  "  and  the  Shirley  Temple  pic- 

tures that  were  and  are  so  damaging  to  the 
theatre  boxoffice.'  The  only  thing  that  will 
help  is  that  the  distributor  takes  the  po- 

sition that  this  picture  will  never  ap- 
pear on  television.  After  all,  there  is  a 

basic  principle  involved  here.  The  theatres 
paid  for  the  production  costs  of  the  pictures. 
Television  comes  along,  picks  these  pictures 
up  for  a  pittance  after  their  costs  are  amor- 

tized, and  siphons  off  millions  of  admissions 
from  current  attractions.  Leonard  Golden- 
son  of  ABC-Paramount,  in  his  testimony  be- 

fore the  House  Interstate  and  Foreign  Com- 
merce Committee,  stated  in  effect  that  he 

believed  television  should  shoulder  its  own 
production  and  attendant  costs  and  not  de- 

pend on  outside  industries  to  supply  its  pro- 
gramming. Obviously  television,  in  obtain- ing these  older  pictures  for  little  or  nothing, 

is  placed  in  an  advantageous  position  which 
makes  it  impossible  for  theatres,  distribu- 

tion or  production,  to  compete. 
Your  question  of  whether  it  is  economi- 

cally feasible  for  exhibition  to  guarantee  the 
film  companies  revenue  on  old  pictures  is 
moot.  What  w  ith  the  short  market  there  are 
many  old  pictures  that  could  be  re-issued  to 
the  advantage  of  the  distributor  and  the  ex- 

hibitor. The  revenues  derived  from  their  re- 
issue would  far  out-weigh  anything  that  tele- 

vision could  pay  for  these  pictures.  It  is 
true  that  some  of  these  would  not  be  suit- 

able for  re-issue.  However,  the  revenue  thai 
could  be  supplied  on  those  suitable  would 
still  far  exceed  any  revenues  television  could 
obtain  for  the  package.  For  instance,  "Kinj; 
Kong"  grossed  over  $3,000,000  on  its  lasi re-issue,  for  the  distributor.  In  contrast,  J 
understand  "Wizard  of  Oz"  went  to  TV  fot 
a  reported  $50,000.00.  Al  Sindlinger  found, 
as  I  recall  it,  that  it  cost  the  motion  picture 
industry  the  night  this  was  on  TV,  over 
25,000,000  admissions. 

I  need  not  tell  you  that  if  this  picture  hac 
been  re-issued  to  exhibition  on  the  same 
basis  as  Disney  has  re-issued  many  of  hi; 
old  pictures,  that  the  return  from  exhibitior 
on  "Wizard"  would  have  been  in  million; 
of  dollars  rather  than  the  $50,000.00  garnerec 
from  TV.  I  believe  that  there  is  a  strong  re 
issue  market  a\ailable  but  the  distribute! 
cannot  "have  his  cake  and  eat  it  too".  Hi 
must  make  his  decision  whether  he  want; 
real  returns  from  the  theatres  or  peanut: 
from  TV.  If  he  goes  for  the  peanuts  he  cat 
then  count  his  losses  on  current  releases. 

( Continued  on  Page  27, 
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ilt-Acre  Times  Square  Display 

Spotlight  bikings'  Dual  Debui 'assersby  on  New  "^'ork's  gay  white  way e  an  exciting  visual  treat  in  store  tome 
ly  June.  In  that  gay  Spring  season,  United 
ists  will  have  completed  erection  of  the  larg- 
(yes,  the  largest — 22,825  square  feet)  and 
costliest  (yes,  the  costliest — 5105,000)  sign 
r  created  to  advertise  a  movie.  The  three- 
lensional  electrically  articulated  half-acre 
board  on  the  west  side  of  Broadway  will 
lyhoo  "The  Vikings",  the  Bryna  production 
t  is  scheduled  for  a  unique  2-theatre  world 
miere  engagement  at  the  adjoining  Astor  and 
toria  Theatres  in  mid-June, 
"he  super-duper  animated  display,  is  the  ulti- 
:e  in  signs,  featuring  a  261-foot-Iong  actual 

i 
Heineman  and  Douglas  explain  details 
of  display  spectacular  to   the  press. 

lica  of  an  ancient  Viking  ship  with  eleven 
.  of  electrically  operated  oars  and  a  52-foot 
that  will  be  billowed  by  a  concealed  wind 

-hine.  Roger  H.  Lewis,  United  Artists  na- 
lal  director  of  ad\ertising,  publicity  and  ex- 
itation,  cited  this  mammoth  ad\ertising 
ce  as  an  effective  institutional  answer  to 
ent  press  stories  that  depict  the  movie  indus- 
as  in  the  doldrums.  This  striking  display  is 
dence  of  UA's  creative  approach  to  the  prob- I  of  reaching  the  public. 
)ther  details  of  the  sign,  which  was  de- 

led by  Harper  Goff,  prominent  commercial 
st:  animated  lighting  of  title  and  star  names; 
foot  heads  of  stars  Kirk  Douglas,  Tony  Curtis, 
lest  Borgnine,  Janet  Leigh:  the  ship's  dragon 
irehead  and  ornamented  stern  posts  project 
ond  the  building  lines.  In  addition,  a  131- 
t  front  panel  is  planned  for  joining  the  mar- 
;es  of  both  theatres. 
Vs  announced  by  William  J.  Heineman,  UA 
e  president  in  charge  of  distribution,  and 
'ducer-actor  Kirk  Douglas,  the  tw  in  premiere 
'king  marks  the  first  time  a  multi-million- 
lar  release  will  be  premiered  simultaneously 
two  Broadway  houses  on  a  continuous  basis, 
isoning  behind  the  double  debut,  Heineman 
'lained,  is  the  building  of  prestige  and  iden- 
:ation  for  the  adventure  spectacle  beyond 
tham,  into  the  naborhood  and  other  keys. 

Off-Beat  'Big  Beat' 
Drive  Keyed  to  Disc  Jockeys 

Uni%ersal  is  enlisting  the  aid  of  some  of  the 
most  influential  men  in  the  L^nited  States — disc 
jc)ckeys — to  help  sell  "The  Big  Beat".  The  film, 
which  features  many  of  today's  top  platter  per- 

sonalities is  tailor-made  for  a  d.j. -keyed  cam- 
paign. Capitalizing  on  this,  U-I's  promotional 

staft'  is  sponsoring  a  contest  to  find  the  first  na- 
tional disc  jockey  beauty  queen  and,  coinciden- 

tally,  "Miss  Big  Beat"  will  preface  her  title. 
Some  600  of  the  nations  platter  spinners, 

video  and  radio,  are  being  supplied  with  photo- 
graphs of  six  young  gals  and  a  record  of  their 

voices.  After  examining  the  photos  and  listen- 
ing to  their  voices,  they  are  asked  to  select 

"Miss  Big  Beat — The  National  Disc  Jockey 
Beauty  Queen"  by  sending  in  a  post  card  with their  choice  listed. 

In  some  areas,  radio-TV  audiences  will  par- 
ticipate in  the  promotion  to  help  platter  spinner 

make  his  selection.  Winning  "Queen"  w  ill  tour 
platter  spinners  to  sing  praises  of  "Big  Beat  ". 

•
I
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Business-Building  Drive 

Launched;  All  Segments  Agree 
With  the  green-light  given  to  the  all-industry 

business-building  drive  by  National  Allied, 
Metropolitan  MPTA  and  ITOA,  all  obstacles  to 
the  organization  of  the  campaign  appear  to 
have  been  conquered.  TOA  and  MPAA  had 
previt)usly  endorsed  the  institutional  drive. 
COMPO  will  be  the  coordinating  organiza- 

tion for  the  52,300,000  operation,  with  Maurice 
A.  Bergman  acting  as  the  campaign's  executive coordinator. 

Plans  for  the  organization  of  the  drive  were 
detailed  at  a  recent  meeting  by  Ernest  G.  Stell- 
ings,  president  of  Theatre  Owners  of  America, 
and  Abe  Montague,  representing  Motion  Picture 
Association.  The  organization  for  the  campaign 
calls  for  the  creation  of  sponsoring,  executive 
and  operating  committees.  Serving  on  the  board 
of  sponsors  will  be  representatives  from  all  seg- 

ments of  the  industry.  The  executive  commit- 
tee, which  will  be  drawn  from  all  of  the  par- 

ticipating organizations,  will  be  mainly  con- 
cerned with  raising  and  administering  funds, 

formulating  policy.  Staffed  h\  advertising-pub- 
licity men  from  all  groups,  the  operating  com- 

mittee will  be  responsible  for  carr\ing  out 
present  plans,  blueprinting  future  activities. 
Commenting  on  the  business-building  pro- 

gram, Horace  Adams,  newly-elected  president 
of  National  Allied,  said:  "In  our  opinion,  the first  order  of  business  for  the  next  year  should 
be  to  get  the  patrons  back  to  the  theatres.  So 
believing,  we  will  recommend  to  Allied's  direc- tors and  to  the  affiliated  regional  organizations 
that  they  get  behind  the  plan  and  gi\e  it  their 
enthusiastic  support.  Since  the  plan  will  be 
carried  out  through  the  framework  of  COMPO 
we  hope  that  that  body  w  ill  meet  in  the  very- 
near  future  so  that  the  Allied  representatives 
can  be  seated,  thus  insuring  full  Allied  partici- 

pation in  the  campaign." 

[More  SHOWMEN  on  Page  26] 
I  "Miss  Big  Beat"  Finalists 
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'Miss  Cinemiracle'  Search 
Opened  by  National  Theatres 

"Miss  Cinemiracle,"  a  personable  and  talented 
young  lady,  is  the  object  of  an  intensive 
Southern  California  search  by  National  Thea- 

tres. In  a  joint  promotion  vs  ith  Los  Angeles 
Press  Photographers  Association,  NT  is  holding 
a  contest  tt)  find  a  photogenic  young  miss  to 
ser%e  as  official  hostess  at  the  invitational  pre- 

miere of  "Windjammer,"  first  film  in  the  new 
triple-camera  projection  process. 

The  winner  will  preside  over  the  invitational 
opening  of  the  Louis  deRochemont  production 
at  Hollywood's  Chinese  Theatre,  April  8.  In 
addition,  she  will  receive  a  screen  test,  an  eve- 

ning gown  and  the  opportunity  to  drumbeat 
the  country  publicizing  the  film. 

Judges  will  be  members  of  the  fourth  estate 
representing  the  Los  Angeles  nev\spapers,  photo 
wire  services  and  mo\  ie-TV  newsreels. 

WB  'Morningstar'  Drive 
Set  for  100  Department  Stores 

Department  stores  in  every  corner  of  the 
nation,  more  than  100  by  actual  count,  w  ill  par- 

ticipate in  a  Warner  Bros. -Harper's  Bazaar 
advertising-promotion  plan  on  behalf  of  "Mar- 
jorie  Morningstar,"  WB's  big  Easter  release. 
The  retail  outlets  will  feature  window  dis- 

plays keyed  to  the  tie-in,  hold  "MM"  fashion shows  spotlighting  the  fashions,  accessories  and 
cosmetics  worn  by  star  Natalie  Wood  in  the 
Warnercolor  film.  Many  of  the  stores  will  be 
included  as  stops  in  promotional  tours  by  Miss 
Wood,  her  fellow  topcaster  Gene  Kelly  and 
"Marjorie  Morningstar-lets". 

Giving  the  promotion  a  hefty  push  on  the 
national  level,  some  15  manufacturers  of  wo- 

men's fashions  and  cosmetics  will  ha\e  a  full- 
page  ad  in  the  April  issue  of  Harper's  Bazaar. In  addition,  the  magazine  will  feature  an  illus- 

trated article  complementing  the  ad  section. 
On  the  musical  front,  an  RCA  Victor  sound 

track  album  is  being  made  available  to  partici- 
pating outlets  for  playing  o\er  public  address 

systems. 

20th-Fox  Sets  Paperback 
Tie-ins  for  1958  Product 

Paperback  tie-ins  aplenty  will  help  20:h  Cen- 
tury-Fox sell  its  1958  product  via  the  read-the- 

book-see-the-movie  angle.  The  company  has 
just  arranged  a  number  of  tie-ins  on  its  product for  the  balance  of  1958. 

In  March,  "The  Young  Lions,"  "The  Long 
Hot  Summer"  and  "The  Hell  Bent  Kid"  will 
make  their  debuts  on  the  nation's  newstands. 
They  will  be  followed  by  "Ten  North  Fred- 

erick"   and    "The   Barbarian",   come  April. 
Other  films  for  which  soft  cover  books  will 

be  introduced  incude  "The  Diary  of  Anne 
Frank,"  "A  Certain  Smile"  and  "The  Inn  of  the 
Sixth  Happiness  ".  Negotiations  are  now  under- 

way for  additional  paperback  tie-ins. 

SPECIAL  ATTRACTION 
THE  LADIES  OF  LONG  ISLAND 

Wednesday,  Feb.  26th 

LONG  ISLAND  DAY  AT  LAURENCE  OLIVIER'S 

SPECIAL  ADMISSION  FOR  THIS  PERFORMANCE  ONLY:  '1.25 

To  promote  "Henry  V"  to  Long  Island 
ladies,  Rank  arranged  a  nifty  tie-up  with  the 
Long  Island  Railroad,  scheduled  a  special  nnor- 
ning  at  the  Odeon  Theatre  on  Times  Square  tor 
the  occasion.  The  transportation  organization 
and  RFDA  distributed  15,000  flyers  to  com- 

muters, with  special  train  rates  and  special  ad- 
mission prices  as  a  lure.  Spot  radio  was  also  used. 

4  Plans  for  the  benefit  opening  of  Metro- 
Goldwyn-Mayer's  "The  Brothers  Karamazov"  at the  Radio  City  Music  Hall  are  laid  by  Yul 
Brynner  and  Russell  Downing,  president  and 
managing  director  of  the  New  York  City  show- 

case. Standing  are  Mr.  and  Mrs.  Richard  Co- 
well,  co-chairmen  of  the  benefit  for  the  College 
of  Advanced  Science.  Gala  affair  (Feb.  20) 
was  preceded  by  dinner  at  the  Waldorf  Astoria. 

Star  Lauren  Bacall  hits  the  road  to  drur 
beat  20th  Century-Fox's  "The  Sift  of  Love 
Top:  Paramount  Theatre  patrons,  who  bravi 
bone-chllling  temperature  to  see  film,  N.  Y.  ( 
are  served  free  coffee  by  the  actress.  Bottoi 
Senator  Lyndon  Johnson  (left)  and  Rep.  Se 
Rayburn  chat  with  Miss  Bacall  at  Wash,  openir 

NSS  Easter  Booklet 

Highlights  Novel  Promotions 
When  the  Easter  bunny  comes  hoppin'  alor exhibitors  will  be  able  to  cash  in  on  the  I 

holiday  of  the  spring  season  with  the  aid 
some  sprightly  showmanship  tools  and  idi 
from  National  Sscreen  Service.  In  a  bright  b 
chure  being  distributed  to  theatremen,  NSS  i 
tails  screen  display  promotions  for  the  Eas 
season.  Among  the  featured  aids:  greett 
header  to  glorify  merchant  ads,  special  matii 
40x60  display  in  full  color,  go-to-church  trai and  display  ads. 
Taking  the  line  that  "a  little  extra  scr( promotion  will  pay  off  big  at  your  boxoffic 

the  booklet  outlines  such  April  patron-pull 
promotions  as  Pan  American  Week,  Natio 
Boys  Club  Week,  National  Sunday  Sch. 
Week,  Army  Day  and  April  Fool's  Day- naturals  for  showmanship  stunts  and  gimmii 

Of  special  interest  to  exhibitors  will  be 
variety  of  stunts  touched  upon  in  the  mam 
These  include  a  Crazy  Easter  Hat  Contest,  So 
bird  Gi\eaway  and  Golden  Egg  Matinees. 

Warner  Ad-Pub  Set-Up 
The  position  of  vice-president  in  charge 

of  advertising  and  publicity  at  Warner 
Bros,  w  ill  not  be  filled,  announced  execu- 

tive \  ice  president  Benjamin  Kalmenson. 
He  indicated  that  all  segments  of  the  pro- 

motional operation  will  be  operated 
under  the  super\  ision  of  present  depart- ment chiefs. 

As  things  now  stand,  Gilbert  Golden, 
national  advertising  manager,  will  head- 

quarter at  the  Burbank  studio;  home 
office  ad  chief  Charles  Cohen  and  nation- 

al publicity  manager  Meyer  M.  Hutnei 
will  continue  to  operate  from  New  York. 
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:XHIBITIDN  RE  FILMS  DN  TV 

Frown  Wolt.san:  "t'lvartinff  is  Not  ihf  An.s$rt'i'' 
Coiitiiiiud  from  Page  24 ) 

MITCHELL  WOLFSON 
W^ometco  Theatres 

As  )ou  stated  so  well  in  your  editorial  of 
0  January,  clearance  is  not  the  answer  nor 
oes  it  give  the  motion  picture  industry  pro- 
;ction.     People    are    staying    home  today 
1  atching  pictures,  made  for  and  fully  paid 
jr  by  motion  picture  theatres,  that  are  twen- 
;  years  old  so  in  my  opinion  there  is  no 
jch  thing  as  reasonable  clearance  over  TV. 
Not  only  that,  but  it  is  pretty  well  sub- 

:antiated  that  any  future  mass  sales  of 
lotion  picture  product  to  TV,  especially 
le  post- 1948  product,  will  not  only  put  the 
leatres  out  of  business,  but  will  in  time  de- 

rive television  of  this  type  of  program- 
ling.  Maybe  television  doesn't  give  a  long- mge  care  about  this  but  the  motion  picture 
roducers,  guilds,  and  stockholders  should. 
Sometime  ago  the  FCC  made  a  ruling  that 

;levision  stations  could  not  broadcast  sound 
radio)  without  a  picture.  This  was  to  pro- 
!ct  radio  and  without  such  a  ruling  radio 
light  not  have  made  the  comeback  it  did. 
seems  no  less  reasonable  to  me  that  mo- 

on pictures  made  for  the  theatres  should 
e  preserved  for  the  theatres  and  prohibited 
)  TV  to  preserve  the  motion  picture  indus- 
■y  and  prevent  the  serious  unemployment 
id  other  dire  consequences  that  would  re- 
jlt  from  the  liquidation  of  the  motion  pic- 
ire  theatres.  By  the  same  yardstick,  enter- 
linment  developed  for  television  should  be 
ept  for  television.  Each  should  produce, 
roject  and  preserve  its  own  product.  No 
leatrical  motion  picture  of  any  consequence 
in  be  shown  on  TV  anyway  without  having 
s  quality  badly  masticated. 
My  answer  to  your  second  question  is 
ves".  Not  only  is  reissue  rental  from  mo- on picture  theatres  available  to  the  film 
impanies,  but  the  increased  potential  from 
3t  competing  with  themselves  would  alone 
jarantee  them  greater  revenue  than  if  they 
)ntinue  to  depress  the  boxoffice  with  con- 
nued  TV  sales.  With  the  theatres  gone 
roducers  will  find  themselves  having  to 
ake  mediocre  pictures  under  "sweat  shop" laries  and  quality. 

0 
LESLIE  R.  SCHWARTZ 

Century  Theatres 
I  believe  that  theatre  movies  and  TV  are 
fferent  media  of  entertainment  and  should 
'■-  kept  separate  and  distinct— that  each 
lould  have  its  own  development  in  direc- 
ms  and  along  lines  consonant  with  the  par- 
:ular  function  and  spheres.  I  was  always 
mvinced  that  any  substantial  merger  or 
■erlapping  of  the  two  media  works  to  the 
!triment  of  both  and  would  preclude  the 
tainment  by  either  of  its  full  maturity  and 
timate  status.  Accordingly,  it  is  my 
'inion  that  films  made  for  theatre  exhibi- 
3n  should  be  exhibited  in  theatres  only, 
at  films  shown  on  TV  should  be  specially 
ade  for  and  adapted  to  the  inherent  ca- 

nities and  limitations  of  that  media,  and 

that  never  the  twain  should  meet.  If  this 
ideal  solution  can  not  be  achie\ed,  I  believe 
it  is  essential  to  the  survival  of  the  inotion 
picture  theatre  industry  including  exhibition, 
distribution  and  production,  and  also  to  the 
best  interest  in  the  long-range  view  of  the 
TV  industry,  because  if  there  is  no  exhibi- tion there  will  be  no  films  as  we  know  them 
today  and  therefore  eventually  in  years  to 
come  this  type  of  film  will  not  be  available 
to  TV  and  therefore  this  most  important 
type  of  program  will  be  lost  to  them;  there- 

fore I  conclude  for  the  good  of  all,  exhibi- 
tor, producer,  distributor  and  even  the  TV 

interests  that  theatres  be  given  a  substantial 
clearance — between  ten  and  fifteen  years — 
over  TV,  on  films  made  for  theatre  exhibition. 

I  do  not  believe  that  any  such  guarantee 
to  the  film  companies  as  you  mention  is 
necessary  or  feasible.  In  my  opinion — and 
the  fabulous  history  of  the  motion  picture 
industry  should  be  sufficient  proof — if  each 
of  the  two  media  lives  within  its  own  field 
of  entertainment  without  encroaching  upon 
that  of  the  other  and  seeks  and  promotes  its 
own  characteristic  growth,  the  entire  situ- 

ation will  adjust  itself  equitably  and  satis- 
factorily to  both. 

0 
GEORGE  KERASOTES 

Kerasotes  Theatres 
A  clearance  period  for  theatres  over  TV 

showings  will  help  motion  picture  theatres, 
but  to  restore  prosperity  to  the  industry  it 
will  be  necessary  to  withhold  all  features  no 
matter  how  old  from  TV  showings. 

The  losses  from  the  sale  of  prior  to  '48 pictures  have  far  exceeded  the  amounts  re- 
ceived from  the  sale  of  film  libraries.  The 

policy  has  been  unsound  for  a  number  of 
reasons:  First,  the  supply  of  over  five  thou- 

sand motion  pictures  flooding  the  TV  market 
has  reduced  the  value  of  motion  pictures  to 
the  consuming  public.  The  academic  eco- 

nomic law  of  supply  and  demand,  marginal 
utility,  and  then  diminishing  return  has 
created  a  greater  downward  impact  on  thea- 

tre grosses  than  the  first  advent  of  the  tele- 
vision program. 

Secondly:  the  motion  picture  industry 
competes  with  television  for  the  leisure  time 
of  the  American  public.  With  the  showing 
of  good  product  on  television  screens  and 
the  added  convenience  of  home  viewing,  the 
theatre  patron  does  not  have  sufficient  lei- 

sure time  to  attend  the  motion  picture  thea- tre. 
Third:  just  as  Milton  Berle,  George  Gobel, 

Jackie  Gleason  and  numerous  other  TV  stars 
have  suffered  from  overexposure  to  TV 
screens,  the  same  is  true  of  having  too  many 
movies  and  too  many  of  our  stars  overex- 

posed on  TV  screens.  The  value  of  our 
movies  and  our  stars  is  destroyed  by  such 
an  unwise  policy. 

I  believe  that  it  is  economically  feasible 
for  exhibition  to  guarantee  the  producers 
and  distributors  more  revenue  on  a  reissue 
basis  than  the  sale  of  these  motion  pictures 
to  TV  stations.  We  have  only  561  TV  sta- 

tions and  17,()()()  motion  picture  theatres  and 
drive  ins.  I  do  not  bclie\e  that  distribution 
has  given  the  reissues  proper  handling.  We 
have  a  new  generation  c\cr\  ten  years  that 
has  not  see  our  great  inoiion  pictures,  some 
of  which  are  classics.  Onh  W.ilt  Disney  has 
found  gold  in  his  reissues  of  such  pictures 
as  "Bambi"  and   "Snow    White  '. 

There  is  a  great  potential  still  in  motion 
picture  theatres  when  the  policy  of  self- 
annihilation  is  stopped.  We  cannot  forego 
our  profits  of  today  and  our  profits  of  the 
future  because  of  the  expediency  of  quick, 
destructive  dollars.  The  facts  now  support 
the  statistics:  that  the  showing  of  motion 
pictures  made  for  motion  picture  theatres  on 
TV  screens  has  reduced  theatre  income  and 
film  rentals.  Let  TV  solve  its  ov\n  program- 

ming and  let  us  quit  selling  our  theatre  pro- 
gramming to  TV  at  a  \ery  low  price. 

ROBERT  W.  SELIG 
Fox  Inter-Mountain  Amiisetncnt  Corp. 
A  period  of  "clearance"  probably  would 

be  helpful  if  strongly  advertised  and  ex- 
ploited, including  a  line  on  the  trailers  and features  themselves. 

But  "clearance  "  is  not  enough.  Until  the distributors  halt  the  sale  of  feature  films  to 
TV,  the  competitive  impact  of  "home movies"  for  free  will  continue. 

In  the  evohing  scheme  of  things,  wherein 
we  seem  to  be  approaching  an  exhibition 
pattern  similar  to  legitimate  theatres,  it 
would  be  my  opinion  that  the  reissue  oppor- 

tunities in  motion  picture  theatres  would  be 
greatly  enhanced.  With  bigger,  yet  fewer, 
pictures  on  a  so-called  "roadshow"  basis, the  theatres  not  favored  \\  ith  these  runs  will 
be  forced  to  absorb  whatever  remainder 
product  there  is.  We  have  found  that  cer- 

tain reissues  have  high  grossing  potentials. 
o 

PHIL  CHAKERES 
Chakiris  Thicitns.  Inc. 

My  belief  is  that  the  greatest  hindrance  to 
the  recovery  of  theatre  business  is  the  dis- 

sension between  exhibition  and  distributicin. 
No  business  can  become  successful  with- 

out coordination.  No  football  team  can  win 
a  game  unless  every  player  does  his  part correctly. 

Exhibition  and  distribution  have  problems 
to  solve,  and  they  must  solve  them  together 
by  organizing  constructive  thinking  and 
marching  together 

Naturallv,  television  is  the  greatest  com- 
petitor of  the  theatre — but  it  can  become  the 

greatest  help  to  the  exhibitor  and  distributor 
if  we  march  together  and  do  away  with  the 
evils  that  are  worse  than  television  in  our 
business.  Our  industry  has  become  the  laugh- 

ing stock  of  the  world  ...  we  are  paying 
lawyers,  sueing  each  other,  fighting  within 
ourselves  .  .  .  and  that  makes  me  believe,  as 
the  old  saying  goes — "When  the  wagon  is  in the  mud  it  takes  both  mules  pulling  together 

to  bring  the  wagon  out". 
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THIS  IS  YOUR  PRODUCT 

All  The  Vital  EWteils  on  Conex&t  Sd  Coanin^  Features 
(Date  of  Rim  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

November 
HONG  KONG  INCIDENT  Jack  Kelly,  May  Wynn.  Pro- ducer J.  Raymond  Friegen.  Director  Paul  F.  Heard. 
Drama.  East-West  romance  with  Hong  Kong  as  back- ground. 81  min. 
HUNCHBACK  OF  NOTRE  DAME.  THE  CInemaScope. Color.  GIna  Lollcbriglda,  Anthony  <?uinn.  A  Paris Production.  Director  Jean  Delannoy.  Drama.  Hunch- back falls  in  love  with  beautiful  gypsy  girl.  103  min. 11/14. 
SABU  AND  THE  MAGIC  RING  Deluxe  Color.  Sabu, Daria  Massey,  Robert  Shafto.  Producer  Maurice  Dike. Director  George  Blair.  Adventure.  Stable  boy  finds magic  ring.  45  min. 

December 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanltoli,  Helen Remy.  Producer  William  Pizor.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. 
UP  IN  SMOKE  Hunti  Hall.  Producer  Richard  Heer- mance.  Director  William  Beardine.  Comedy.  Bowery Boys  become  involved  in  horse  race  betting.    &2  min. 

January 
BLONDE  BLACKMAILER  Richard  Arlen.  Producer Charles  Deane.  Melodrama.  Convicted  wrongly,  man finds  real  murderer,    58  min. 
MAN  FROM  GOD'S  COUNTRY  CinemaScope,  Color, George  Montgomery,  Randy  Stuart,  Susan  Cummings. Producer  Scott  R.  Dunlap.  Director  Paul  Landres. 
Western.  Believed  to  be  agent  for  railroad,  hero  be- comes a  marked  man.  82  min. 
RAWHIDE  TRAIL.  THE  Rex  Reason,  Nancy  Gates.  Pro- ducer Earle  Lyon.  Director  Robert  Gordon.  Western. Two  men  are  falsely  accused  of  leading  wagon  train into  an  Indian  ambush.   68  min. 

February 
BEAST  OF  BUDAPEST  Michael  Mills,  Greta  Thyssen, 
Violet  Rensing.  Producer  Archie  Mayo.  Director  Har- mon Jones.  Drama  of  freedom  fighters  in  Budapest. 72  min. 
COLE  YOUNGER.  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  Lovejoy.  Producer  Ben  Schwalb.  Director 
R  G.  Springsteen.  Western.  Rebellion  against  carpet- bag rule  in  Texas. 
IN  THE  MONEY  Hunti  Mall.  Producer  Richard  Heer- mance.  Director  William  Beaudine.  Comedy.  Interna- national  smugglers  make  Hall  fall  guy  in  robbery. 61  min. 

March 
BRIDE  AND  THE  BEAST.  THE  Charlotte  Austin,  Lance Fuller.  Producer-director  Adrian  Weiss.  Horror.  Girl falls  in  love  with  gorilla.  78  min. 
DATELINE  TOKYO  Michi  Kobi,  Richard  Long.  Producer Norman  Herman.  Melodrama. 
MACABRE  William  Prince,  Jacqueline  Scott.  Producer- director  William  Castle.  Melodrama.  Doctor  murders to  gain  fortune.  Melodrama. 
QUANTRILL'S  RAIDERS  CinemaScope,  DeLuxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. 

Coming 
ASTOUNDING  GIANT  WOMAN.  THE  Allison  Hayes, William  Hudson.  Producer  Bernard  Woolner.  Director 
N.  Hertz.  Science-fiction. 
BLUE  CHIP  GANG  CinemaScope,  DeLuxe  Color.  Mark Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates.  Wes- tern. Two  brothers  are  on  opposing  sides  of  tha  law. 
BULLWHIP  CinemaScope,  DeLuxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Crooked  cowboy  turns  honest. 
CRY  BABY  KILLER.  tUE  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.    German    scientist    creates    horrible  monster. 

OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Eriesen.  Produced  Lindsley  Parsons.  Direator  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 

9UEEN  OF  THE  UNIVERSE  CinemaScope,  Color.  Zsa Zsa  Gabor,  Eric  Fleming.  Producer  Ben  Schwalb. Director  Edward  Bernds. 
SEVEN  GUNS  TO  MESA  Lola  Albright,  Charles  puin- liven.  Producer  William  F.  Broidy.  Director  Edward Dein.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. Producer  Roger  Corman. 

AMERICAN   INTN'L  PICTURES 

November 
BLOOD  OF  DRACULA  Sandra  Harrison,  Louise  Lewis, Gail  Gonley.  Producer  Herman  Cohen.  Director  Herbert L.  Strock.  Horror. 
I  WAS  A  TEENAGE  FRANKENSTEIN  Whit  Bissell,  Phyl- lis Coates.  Robert  Burton.  Producer  Herman  Cohen. Director  Herbert  L.  Strock.  Horror.  Monster  is  assem- bled into  body  of  teenagers.    72  min.  2/3. 

LONG  HAUL.  THE  Victor  Mature,  Diana  Dors,  I* Reynolds.  Producer  Maxwell  Setton.  Director  t« Hughes.  Melodrama.  Truck  driver  becomes  ens  it with  English  underworld.    88  min.  12/?. 

December 

January 

ASTOUNDING  SHE  MONSTER.  THE  Robert  Clarke, Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror.  60  min. 
VIKING  WOMEN  VS.  SEA  SERPENT  Abby  Dalton,  Susan Caot,  Brad  Jackson.  Producer-director  Roger  Corman. Science-Fiction.    70  min, February 

FANTASTIC  PUPPETT  PEOPLE.  THE  John  Agar,  John Hoyt.     Producer-director    Bert    I.    Gordon.  Science- 
SUICIDE  BATTALION  Michael  Connors,  John  Ashley, Russ  Bender.  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama. 

March 
Coming 

MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. Producer-director  Roger  Corman.  Melodrama. Victoria  I.    107  min.  2/3. 

COLUMBIA 

November 
ESCAPE  FROM  SAN  QUENTIN  Johnny  Desmond,  Merry Anders.  Melodrama.  Escape  of  three  prisoners  from 
S.  p.    81  min. 
OPERATION  MAD  BALL  Jack  Lemmon,  Kathryn  Grant, Mickey  Rooney.  Producer  Jed  Harris.  Director  Rich- ard Quine.  Comedy.  Private  faces  court-martial  while involved  in  a  romance.    105  min. 
PAL  JOEY  Technicolor.  Frank  Sinatra,  Rita  Hayworth. Kim  Novak.  Producer  Fred  Kohlman.  Director  George Sidney.  Musical.  Filmization  of  the  Rodgers  and  Hart Broadway  hit.    Ill  min.  9/16. 
TORERO  Documentary  starring  Luis  Procuna.  75  min. Disney.  Director  Robert  Stevenson.  Drama. 

December 
BRIDGE  OVER  THE  RIVER  KWAI.  THE  William  Holden, Alec  Guinness,  Jack  Hawkins.  Producer  Sam  Spiegel. Director  David  Lean.  Drama.  British  soldiers  held  in prison  camp.  161  min.  11/25. 
HARD  MAN,  THE  Guy  Madison,  Valerie  French,  Lome Green.  Producers  Wallace  MacDonald  and  Helen  Ains- worth.  Director  George  Sherman.  Western.  Deputy out  to  prove  he  is  not  a  killer.    79  min.  12/9. 
PARADISE  LAGOON  Technicolor.  Kenneth  More.  Diane Cilento,  Cecil  Parker.  Producer  Ian  Dalrymple.  Direc- tor Lewis  Gilbert.  Drama.  The  story  of  a  famous 
butler  in  the  I900's.  94  min.  1/6. January 

February 

CRASH  LANDING  Gary  Merrill.  Nancy  Davis, 
Hervey.  Director  Fred  Sears.  Melodrama.  77  - GOING  STEADY  Molly  Bee,  Alan  Reed,  Jr.,  Pre Sam  Katzman.  Director  Fred  Sears.  Comedy school  senior  surprise  parents,  get  married  se 79  min. 
HOW   TO    MURDER    A    RICH    UNCLE  Cinema! Charles  Coburn,  Nigel  Patrick.  Comedy.  80  min. 
WORLD  WAS  HIS  JURY.  THE  Edmond  O  Bri.n, Freeman,  Karin  Booth.  Producer  Sam  Katzman.  Di  tor 
Fred  F.  Sears.    Melodrama.    Captain  of  ocean  li- ii charged  with  mass  murder.  82  min.  1/20. 

March 
BITTER  VICTORY  CinemaScope.  Technicolor.  R  icd Burton.  Curd  Jurgens,  Raymond  Pellegrin.  Pri,c«f Paul  Graetz.  Director  Nick  Ray.  Drama.  Srien attempt  to  capture  secret  Nazi  document.  82iiiii. 
2/17. BONJOUR  TRISTESSE  CinemaScope,  Color.  vid 
Niven,  Deborah  Kerr,  Jean  Seberg.  Producer-di  ;tor Otto  Preminger.  Drama.  Filmization  of  Francoi;  Sa- gan  novel.  94  min.  1/20. 
COWBOY  Glenn  Ford,  Jack  Lemmon,  Anna  I, Mi. Producer  Julian  Blausteln.  Director  Delmer  "ej. 
Western.  Free-spending  cowboy  helps  friend  ivi cattle.  92  min.  2/17. 

TRUE  STORY  OF  LYNN  STUART,  THE  Betsy  Pier 
Jack  Lord,  Barry  Awater.  Producer  Byron  Foy.  et- tor  Lewis  Seller.  Melodrama.  Housewife  volunte  to 
fight  ring  of  dope  pushers.  76  min. Coming 

DECISION  AT  SUNDOWN  Randolph  Scott,  Valerie French,  Karen  Steele.  Producer  Harry  Joe  Brown.  Di- rector. Budd  Boetticher.  Western.  Climax  of  a  3-year hunt  for  the  man  who  stole  his  wife. 
B  U  L  L  E  T  I  N  —  T  H  I  S     IS     YOUR  PRODUCT 

FORTUNE  IS  A  WOMAN  Jack  Hawkins,  ArleneiM, Dennis  Price.  Producers  Frank  Launder  and  n«y Gilliat.    Director  Sidney  GiUiat. 
GIDEON  OF  SCOTLAND  YARD  Jack  Hawkins,  m Foster.  Producer-director  John  Ford. 
GODDESS.  THE  Kim  Stanley,   Lloyd  Bridges.  Pr  jcef Milton  Perlman.    Director  John  Cromwell. 
GUNMAN'S    WALK    CinemaScope,    Technicolor  Van Heflin,    Tab    Hunter,    Kathryn    Grant.  Producerred Kohlmar.    Director  Phil  Karlson.  Western. 
HAUNTED.  THE  Dana  Andrews.  Producer  Hal  E.  Iiei- ter.  Director  Jacques  Tourner. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  illy, Kenneth  Haight.  Producers  Irving  Allen  and  >■ BroGolli.  Director  John  Gilling. 
KEY,  THE  William  Holden,  Sophia  Loren.  Pr.jctf Carl  Forman.    Director  Carol  Reed. 

NIGHT  OF  THE  DEMON  Dana  Andrews.    Produc  Hil E.  Chester.  Director  Jacques  Tourneur. 
OTHER  LIFE  OF  LYNN  STUART,  THE  Betsy  l«'. Jack  Lord.  Producer  Bryan  Foy.  Director  Lewis  iilw, 
RESCUE  AT  SEA  Gary  Merrill,  Nancy  Davis, rem Hervey.  Producer  Sam  Katzman.  Director  Fred 
RETURN  TO  WARiOW  Color.  Phil  Carey.  Willla  L.i- lie,  Catherine  McLeod.  Producer  Wallace  Macl.nM. DTrector  Ray  Nazzaro.   67  min. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Corey,  yP<* 
Rose  Lee,  Harry  Townes.  A  Brown-Fellows  Proc'lM. Director  Gerd  Oswald. 
7TH  VOYAGE  OF  SINBAD.  THE  Kerwin  Ma  ' 
Kathryn  Grant.  Producer  Charles  Schneer.  Cielor Nathan  Juran. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  ArUmHW. 
Producers  Frank   Launder-Sidney  Gilliat.  Direct  Sid- ney Gilliat.    Drama.   Story  of  a*  arsonist.   15  mi 
SNORKEL,  THE  Peter  Van  Eyck,  Betta  St.  Johr  Pro ducer  Michael  Oarreras.    Director  Guy  Green. 
SUICIDE  MISSION  Leif  Larson,  Michael  Aldrlde  A"' Larsen.     A    North    Seas    Film    Rroductien.  [><'»' 
Michael    Forlong.     Adventure.     Norwegian  fis'""' smash  German  blockade  in  World  War  II.  70 
TANK    FORCE    Victor    Mature,    Leo    Genn.  P Ph»l   Samuel.    Director  Terence  Young. 
TEENAGE  STORY  Mark  Damon,   Edward  Byrne  I""- ducer  Sam  Katzman.    Director  A.  Dreifuss. 
THIS  BITTER  EARTH  Silvana  Manqano,  Richard  •«*•; Anthony  Perkins.    Producer  Diao  De  Laurentiis.  I 
tor  Rene  Clement.   Drama.   Family  fights  to  kean""- 



INDEPENDENTS METRO-GOLDWYN-MAYER 
November 

MAN  ESCAPED  IContinental  Distributing)  Francois errier.  Charles  Leclainche,  Maurice  Beerblock.  Pro- •r$  Joan  Thulliar  and  Alain  Poire.  Director  Robert 
sson.  Drama.  Young  French  lieutenant  plans  daring ape  from  German  concentration  camp.  94  min. 14. 
D  GOO  CREATED  WOMAN  IKingsley  International) git+e  Bardot,  Curd  Jurgens.  Producer-director  Roger Jim.  Drama.  Stx>ry  of  a  woman  of  easy  virtue  WO 1.  10/28. 
MN  F«OM  PLANET  AROUS.  THE  I  Howco  Marquette Howco    International   release)    John   Agar,  Joyce adowi.  Robert  Fuller.  Producer  Jacques  Marquette, •ctor  Jerry  Juran.  Science-Fiction. 
-:ASE.   MR.  BALZAC    IDCA)    Daniel   Gelin  Brigette •dot.  Producer  Raymond  Eger.  Director  Mare  Alleg- Comedy.  Young  daughter  wrltei  scandalous  novel. 
DAN  (DCA)  Technicolor.    A  Toho  Production.  Hor- Story  of  a  super-sonic  creature  no  weapon  can itroy 
■NACE  BAD  GIRL  IDCA)  Sylvia  Syms,  Anna  Neagle >ducer-Director  Herbert  Wilcox.  Juvenile  Delin- •ntt.  Melodrama. 
5N  AGE  MONSTER  IHawco  International)  Anne 
'ynne,  Charles  Courtney.  Producer-director  Jacques rquette.  Horror.  Cosmic  ray.  turn  teenager  Into ry  monster. 

December 

'iST  A  DARK  SHADOW  IDCA)  Dirk  Bogarde  Mar- L    .  Producer-director'  Lewis iDert.  Metodrama.  A  man-about-town  murders  ladies their  wealth.    80  min.  12/8. 
RVAISE  IContlnental)  Eastman  Color.  Maria  Schell incols  Perrer.  Director  Rene  Clement.  Drama  Based a  famous  novel  by  Emrle  Zola.    Drama.     \\t  min. 

h„  *M  M*V°  .."^  ̂ ?"'''^  "^"^  ̂ '^'^  Technicolor. ^oa«^'o  fh^'B  .■  u*'^*:,-  Spenser.  Musical, ipoof  of  the  British  public  school  tradition. 
D  TELLER   (Walt  Disney   Productions)    Dorothy  Mc- n*"  Connors.    Producer  Walt iney.  Director  Robert  Stevenson.  Western.  Tale  of  a y  and  his  dog.  83  min.  11/25. 

«'"'''*,/."'"*«''"^*'°"*"  Henrik  Malberg  Preben rdorff  Rye.   Director  Carl  Dreyer.  Drama, bert  Parrish.  Western. 
(DCA)   David  Niv.n,  Genevieve 

Vm    ̂ "i"""?,-  F'-«<*  Feldkamp.  Direc- Roy  Kelllno.  English  Comedy.  It  min. 
January 

'.*n*^!^"n  JH^y^V^-  THE  'Buena  Vista)  Technicolor, ct^n    sf.  '^t"  '^''^'I-    ̂         ̂ -  Whitney  Pro- ,  .k  ,oo?ry  f^?"*.""  "'■P''^"  «  s-"^!!  town  dur- 5  the  I900's.  104  min.  1/20. 
dl  r>'^  Redgrave,  Ann am.  rL  ̂V***'"?-  Director  Joseph  Losey.  Melo- ?mm.,r^      u"  "ves    long-neglected  son 5m  murder  charge.    88  min.  12/9. 

February 

IV  Vista)  Technicolor 
^^t  Mari^.'it*''   n  Tu"°'*"-  Producer-director 
ctori^r"lS7'min^"273.-  °'  ̂"^'^"^^'^ 

March 

i<fM.'^""^*^^*  TOO  BEAUTIFUL.  THE  lEIIis-Lux  Films) igette  Bardot,  Micheline  Presle,  Louis  Jourdan  Pro- '^rlL,  'f"''""]^-  Director  Fred  Surin.  Comedy, 
.dd.*  9Tmin'"°2'/3.  ''''  '^^^'^ 
oH'hnU^'?'^^  ?^  THE    IDCA)  Henry okholt,  Lisa  Pulner.  Director  Kurt  Hoffman  Story a    young    man    of    seemingly    irresistable  charms 
ilk  r"^^^'?  BE  YOUNG  IFine  Arts  Films)  John rll  %  I  r^V.-  P'-oducer  Victor  Skutesky.  Director 
rubles    91  min     2/"''  '"econciles  student 
>VEMAKER,  THE  ITrans-Lux)  Betsy  Blair.  Producer, ■•ector  Juan  A.  Bardem.  Drama. Coming 
TIME  TO  KILL  (Producers  Associated  Pictures  Co.) 
T.°D^Ve'ctor°OlVver&.^'''^°"  "^"'^""^ )y  OF  THE  TRUMPET.  THE  IC.  Santiago  Film  Organi- tion  Prod.)  John  Agar,  Richard  Arlen,  Bill  Phipps. oducer  Harry  Smith.  Director  Eddie  Romero. 
|EAM  MACHINE.  THE  (Amalgamated  Prods.)  Rod im.ron  Marty  Murphy,  Peter  filing.  Producers  Rich- 1  ̂°''$°'}  ̂ "d  Charles  Vetter,  Jr.  Director  Mont- imery  Tully. 
^"T  ACROSS  THE  STREET.  THE  lUMPO)  Brigitte foot,  Raymond  Pellegrin,  Roger  Pigaut.  Producer cques  Gauthier.  Director  Georges  Lacombe.  Drama, i-rench  husband  and  wife  try  to  live  without  normal "  relations,  after  the  husband  had  a  near-fatal  acci- ^nt.  74  mm. 

November 
JAILHOUSE  ROCK  Elvis  Presley.  Judy  Tyler.  Producer Pandro  Berman.  Director  Richard  Thorpe.  Musical- 
drama.  Youth's  singing  talent  is  fostered  in  prison. 94  min.  10/14. 

December 
DON'T  GO  NEAR  THE  WATER  CinemaScope,  Metro- Color.  Glenn  Ford,  Gia  Scala,  Keenan  Wynn.  Producer Weingarten.     Director     Charles  WaFters. 

January 

RAINTREE  COUNTY  MetroColor.  MGM  Camera  45. Eftxabetli  Taylor  Montgomery  Cllft.  Producer  Dayid Lewis.  Director  Edward  Dymtryke.  Dram*.  Life  in  Indi- 
ana during  the  middle  I880's.    187  min.  1/4. 

SAFECRACKER,  THE  Ray  Milland,  Barry  Jones.  Pro- ducer. David  E.  Rose.  Director  Ray  Milland.  Melo- drama. Safecracker  becomes  war  hero.  94  min.  1/4. 
SEVEN  HILLS  OF  ROME  LeCloud  Productions.  Mario Lama,  Marisa  Allasio.  Producer  Lester  Welch.  Director 
Roy  Rowland.  Musical.  Tenor  makes  good  in  Itiily. 107  min.  1/20. 

February 

ALL  AT  SEA  Alec  Guinness,  Irene  Brown.  Producer Michael  Balcon.  Director  Charles  Freud.  Comedy. Story  of  a  seasick  sailor.   87  min. 
BROTHERS  KARAMAZOV.  THE  MetroColor.  Yul  Bryn- ner,  Maria  Schell,  Claire  Bloom.  Producer  Pandro  S. Berman.  Director  Richard  Brooks.  Drama.  Based  on famous  novel  by  Dostoyevsky.  94  min.  2/17. 
I  ACCUSE  Jose  Ferrer,  Viveca  Lindfors,  Leo  Genn. Producer  Sam  Zimbalist.  Director  Jose  Ferrer.  Drama. 
French   officer   unjustly   accused   of   treason.     99  min. 

March 
SADDLE  THE  WIND  CinemaScope.  Robert  Taylor.  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrish.  Western. 

A  pril 

MERRY  ANDREW  CinemaScope,  Metrocolor.  Danny Kaye,  Pier  Ageli,  Baccpopmo.  Producer  Sol  C.  Siegel. Director  Michael  Kidd. 
Coming 

GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  Minnelli. 
HIGH  COST  OF  LOVING.  THE  Jose  Ferrer,  Gena  Row- lands, Jim  Backus.  Producer  Milo  Frank.  Comedy. Director  Jose  Ferrer. 
IMITATION  GENERAL  Glenn  Ford,  Red  Buttons.  Pro- ducer William  Hawks.    Director  George  Marshall. 
LAW  AND  JAKE  WADE.  THE  CinemaScope.  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.    Director  John  Sturges. 
MOCK  TRIAL  Dean  Jones,  Joan  O'Brien,  Thomas  Mit- chell, John  Smith.  Producer  Morton  Fine.  Director David  Friedkin. 
SHEEPMAN.  THE  CinemaScope  Metrocolor.  Glenn Ford,  Shirley  MacLaine,  Leslie  Nielson.  Producer  Ed- mund Grainger.    Director  George  Marshall. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 

UNDERWATER  WARRIOR  Dan  Dailey,  Claire  Kelly. Producer  Ivan  Tors,  Director  Andrew  Marten.  Adven- ture. 

PARAMOUNT 

November 
TEN  COMMANDMENTS.  THE  ViitaVision,  Technicolor. 
Ckarlton  Helton,  Yul  Brynner,  Anne  iai*er.  Producer- director  Cecil  I.  DeMille.  Religious  dram*.  Life  itor\ of  Moiet  as  told  in  the  Bible  and  Koran.  2  If  min.  10/15 
TIN   STAR,   THE   VlstaVlsion.    Henry    Fonda,  Anthony 

ZERO  HOUR  Dana  Andrews.  Sterling  Hayden.  Pro- ducers John  Champion  and  Hall  Bartlett.  Director  Hall Bartlett.  Drama.  A  man  battles  for  his  life  and  love. 81  min.  10/28. 

MARCH  SUMMARY 
Some  29  feature  motion  pictures  will  be 
released  during  March.  The  industry's leading  supplier  will  be  Columbia  with 
five  films.  Allied  Artists  and  20th  Cen- 

tury-Fox will  release  four  each;  United 
Artists  and  the  Independents,  three  each; 
American  International.  Metro-Goldwyn- 
Mayer.  Paramount,  Rank  and  Warner 
Bros,  will  release  one  each.  Six  March 
films  will  be  in  color.  Eight  films  will  be 
in  CinemaScope,  one  in  VistaVision.  one 
in  Todd-AO,  one  in  Superscope. 

2  Musicals 
1  Horror 
1  Science-fiction 

8  Dramas 
9  Melodramas 
5  Westerns 
3  Comedies 

December 
SAD  SACK  VistaVision,  Technicolor.  Jerry  Lewis,  David 
Wayne.  Producer  Hal  Wollis.  Director  George  Mar- shall. Comedy.  Life  in  the  Army.  98  min.  10/28. 
SPANISH  AFFAIR  VistaViiion,  Technicolor.  Carmen 
SotIIU.  RJchard  Klley.  Producer  Bruce  Odium.  Director Donald  Siegel.  Adventure.  An  American  architect travelling  in  Spain  is  attracted  to  a  beautiful  girl, half-Gypsy,  half-Spanish.  95  min.  2/17. January 

DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  Oel- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife. 
WILD  IS  THE  WIND  VistaVision.  Anna  Magnani,  An- thony Ouinn.  Producer  Hal  Wallis.  Director  John Sturges.  Drama.  Love,  hate,  and  violence  on  a  Nevada sheep  ranch.    I  14  min.  12/9. 

February 

March 
TEACHER'S  PET  VistaVision.  Clark  Gable,  Doris  Day. 
A  Pearlberq-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college journalism  teacher  have  a  ball. 

April ST.  LOUIS  BLUES  VistaVision.  Nat  "King  "  Cole,  Eartha Kitt  Pearl  Bailey.  Ella  Fitigerald.  Producer  Robert Smi\h.    Director  Allan  Reisner.  Musical. Coming 

ANOTHER  TIME,  ANOTHER  PLACE  Lono  Turner,  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis 
Allen. 
BUCCANEER,  THE  Technicolor.  VistaVision.  Yul  Bryn- ner, Charlton  Heston,  Charles  Bover,  Claire  Bloom. Producer  Henry  Wilcoxon.    Director  Anthony  Quinn. 
FLAMENCA  VistaVision.  Technicolor.  Carmen  Sevilla, 
Richard  Kiley.  Producer  Bruce  Odium.  Director  Don- ald Siegel. 
FROM  AMONGST  THE  DEAD  VistaVision.  Technicolor. 
James  Stewart,  Kim  Novak,  Barbara  Bel  Geddes.  Pro- ducer-director Alfred  Hitchcock. 
HOT  SPELL  VistaVision  Shirley  Booth,  Anthony  Quinn, 
Shirley  MacLaine.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave. 
HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant, 
Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.    Maid  reunites  family  and  becomes  wife  of master. 

MATCHMAKER,  THE  VistaVision.  Shirley  Booth,  An- thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matctimaker  for  herself. 
ROCK-A-BYE  BABY  Technicolor,  VistaVision.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin. 
VERTIGO  Technicolor,  VistaVision.  James  Stewart,  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock. 

BULLETIN YOUR  PRODUCT 



Coming 

November 
AS  LONG  AS  THEY'RE  HAPPY  Eastman  Color.  Jack Buchanan,  Janette  Scott.  Producer  Raymond  Stross. Director  J.  Lee-Thompson.  Comedy.  Father  and  two sons-in-law  become  jealous  of  crooner  who  has charmed  their  wives.    76  min.  10/14. 
PURSUIT  OF  THE  GRAF  SPEE  Technicolor.  VIstaVision. John  Gregson,  Anthony  Quayle.  Producer-director Michael  Powell  &  Emeric  Pressburger.  Adventure.  Story of  first  historic  naval  action  of  WWI  which  took  place on  River  Plate.    106  min.  10/14. 

December 

January 
ACROSS  THE  BRIDGE  Rod  Steiger,  David  Knight,  Mar- la  Landi,  Noel  Willman.  Producer  John  Stafford.  Di- rector Ken  Annakin.  Melodrama.  Scotland  Yard  de- 

tective hunts  international  high-finance  crook  in  Mexi- co.  103  min.  10/28. 

February 
SECRET  PLACE  Belinda   Lee,   Ronald   Lewis.  Producer John  Bryan.    Director  Clive  Donner,    81  min. 
SMILES   OF  A   SUMMER   NIGHT   Ulla   Jacobsen,  Eva Dahlbeck,  Harriet  Anderson.    Drama,    108  min. 

March 
CAMPBELL'S  KINGDOM  Eastman  Color.  Dink  Bogarde. Sta'.ley  Baker.  Producer  Betty  Box.  Direcor  Ralph Thomas.  Drama.  Story  about  the  Canadian  Northwest territory.    102  min. 

April ONE  THAT  GOT  AWAY.  THE  Hardy  Kruger.  Producer J.  Wintle.    Director  Roy  Baker.    100  min. 
May 

HELL  DRIVERS  VistaVision.  Stanley  Baker.  Herbert Lorn,  Peggy  Cummins.  Producer  S.  B.  Fisz.  Director R.  Endfield. 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Janni. Director  J.  Lee.    83  min. 

Coming 
DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector B.  D.  Hurst.    92  min. 
HENRY  V  Technicolor,  CinemaScope.  Laurence  Olivier. Producer-director  Laurence  Olivier.  Drama.  137  min. Parker.  Melodrama. 

WISDOM'S  WAY  Eastman  Color.  Peter  Finch.  Mary Ure.    Producer  John  Bryan.    Director  R.  Meame. 

November 
CROOKED  CIRCLE,  THE  John  Smith,  Fay  Spain,  Steve Brodie.  Producer  Rudy  Ralston.  Director  Joe  Kane. Drama.  Sports  editor  suspects  death  of  fighter  is  mur- der. 72  min. 
EIGHTEEN  AND  ANXIOUS  Mary  Webster,  William Campbell,  Martha  Scott.  Producer  Irving  H.  Levin. Director  Joe   Parker.    Melodrama.    Story   of  wayward girls.  93  min.  2/17. 
RAIDERS  OF  OLD  CALIFORNIA  Jim  Davis.  Arleen Whelan,  Faron  Young.  Producer  Albert  C.  Gannaway. Western.  Army  officer  determines  to  become  powerful landowner.    72  mtn. 
YOUNG  MOTHERS  Mary  Webster,  William  Campbell, Martha  Scott.  Producer  Edmond  Chevie.  Director  Joe Parker. 

December 
FIGHTING  WILDCATS  Keefe  Braselle,  Kay  Callard, Karel  Stepanek,  Ursula  Howells.  American  engineer saves  Mid-east  diplomat  on  peace  mission.    74  min. 
GUNFIRE  AT  INDIAN  GAP  Vera  Ralston,  Anthony George,  George  Macready.  Producer  Rudy  Ralston. Director  Joe  Kane.  Western.  70  min. 
HELL  SHIP  MUTINY  Jon  Hall.  John  Carradine,  Peter Lorre.  Lovina  Production.  Schooner  skipper  saves young  princess  treasurer.   66  min. January 
OUTCASTS  OF  THE  CITY  Osa  Massen,  Robert  Hutton, Maria  Palmer.  Producer-director  Boris  L.  Petroff. Drama.  Former  sweetheart  attempts  to  murder  Ger- 

man girl's  American  sweetheart.   61  min. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan. 
WEST  OF  SUEZ  John  Bentley,  Vera  Fusek,  Martin Boddey. 

February 
SCOTLAND  YARD  DRAGNET  Roland  Clark,  Patricia Roc,  Paul  Carpenter.  Melodrama.  Psychiatrist  tries  to drive  young  test  pilot  insane.   74  min. 

Coming 

JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin, Gene  Evans.  Producer  S.  Picker.  Direcor  W.  Witney. Melodrama.    Young  hoodlum  terrorizes  family. 
JUVENILE  JUNGLE  Naturama.  Corey  Allen,  Rebecca Welles.    Melodrama.    Story  of  juvenile  delinquents.  70 

MAN  WHO  DIED  TWICE.  THE  Naturama.  Rod  Camer- on. Ve'a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge, 
MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.    Director  A.  C.  Ganaway. 
SEARCHING  WIND,  THE  Naturama.  Vera  Ralston, Don  Kelly.    Producer  Rudy  Ralston.    Director  Joe  Kane. 

THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.   66  min. 

20TH  CENTURY-FOX 
December 

A  FAREWELL  TO  ARMS  CinemaScope,  Deluxe  Color. Rock  Hudson,  Jennifer  Jones,  Vittorio  de  Sica.  Pro- ducer David  Selznick.  Director  Charles  Vidor.  Drama. Filmlzation  of  famous  Hemingway  novel.  165  min.  12/23 
ENEMY  BELOW,  THE  CinemaScope,  Color.  Robert Mitchum,  Curd  Jurgens.  Producer-Director  Dick  Powell. Adventure.  A  life-and-death  struggle  between  a  Ger- man U-boat  and  an  American  destroyer.  92  min.  11/25. 
KISS    THEM  FOR    ME    CinemaScope,    DeLuxe  Color. 
Cary   Grant.  Jayne   Mansfield,    Suzy    Parker.  Producer Jerry  Wald.  Director  Stanley  Donen.    Comedy.  Three war  buddies  on  leave  paint  the  town  red.  105  min. 11/14. 

January 

ESCAPE  FROM  RED  ROCK  Regalscope.  Brian  Donlevy, J.  C.  Flippen,  Eileen  Janssen.  Producer  B.  Glasser. Director  E.  Bernds.  Western. 
PEYTON  PLACE  Jerry  Wald  Prods.  CinemaScope,  De Luxe  Color.  Lana  Turner,  Lloyd  Nolan,  Hope  Lange. Producer  Jerry  Wald.  Director  Mark  Robson.  Drama. Life  in  an  All-American  small  town. February 

BEAUTIFUL  BUT  DANGEROUS  Gina  LoHobrigida,  Vit- torio Gaitman.  Productr  Manueda  Malotti.  Director Robert  Leonard.  Drama. 
CATTLE  EMPIRE  CinemaScope.  Joel  McCrea.  Pro- ducer Robert  Staber.  Director  Charles  Warren.  West- 

ern. Cowboy's  conscience  refuses  to  let  him  take revenge.    83  min. 
GIFT  OF  LOVE.  THE  CinemaScope,  Color.  Robert Stack,  Lauren  Bacall,  Evelyn  Rudie.  Producer  Charles Brackett.  Director  Jean  Negulesco.  Drama.  Five-year married  couple  are  separated  by  death.   105  min.  2/17 
PLUNDER  ROAD  Gene  Raymond,  Wayne  Morris,  Jeanne Cooper.  Producer  L.  Stewart.  Director  H.  Cornfield. Drama.  72  min. 
SING  BOY  SING  CinemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama.  Story  of  a  teenage  heart-throbber. 90  min.  1/20. 

March 
AMBUSH  AT  CIMMARON  PASS  Regal  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Ex  Union  army  man 
fights  Apaches.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, Nigel  Patrick.  Producer  Ernest  Gartside,  Victor  Vicas. Melodrama. 
LONG  HOT  SUMMER,  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Filmlzation  of  Faulkner  story. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Braizi, Mitzi  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Jos'hua  Logan. 

April HELL  BENT  KID,  THE  CinemaScope,  DeLuxe  Color.  Don Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.    Director  Henry  Hathaway.  Western. 
YOUNG  LIONS,  THE  CinemaScope.  Marlon  Brando, Montgomery  Clift,  Joanne  Woodward.  Producer  Al Lichtman.  Director  Edward  Dmytryk. 

A    NICE    LITTLE    BANK   THAT   SHOULD    BE  RO CinemaScope.  Tom  Ewell,  Mickey  Rooney.  Produ Anthony  Muto.    Director  H.  Levin. 
BARBARIAN.  THE  CinemaScope  DeLuxe  Color. 
Wayne.      Producer    Eugene     Frenke.  Director Huston, 
BLOOD   ARROW   Scott   Brady,    Phyllis  Coates, Darrin.     Producer    Robert    Staber.     Director  C Warren. 

SIERRA   BARON    CinemaScope,    DeLuxe  Color. Keith,    Rick   Jason.     Producer   Plato  Skouras.  DI( J.  Clark. 
SHADOW  OF  A  GUNMAN  Charles  Bronson,  John radine.  Producer  Harold  Knox.  Director  Gene 
ler,  Jr. 10  NORTH  FREDERICK  CinemaScope.  Gary  Coo Suzy  Parker.  Producer  Charles  Brackett.  Dire Philip  Dunne. 
YOUNG   AND   DANGEROUS   Regal    Films.    Lil  Ge Mark    Damon,    Ann    Doran.    Producer-Director  Wil F.  Claxton.    78  min. 
VIOLENT   ROAD.    THE    Regal    Films.    Gene  Raym Wayne  Morris,  Jeanne  Cooper.    Producer  Leon luck  and  Laurence  Stewart.  Director  Hubert  Corn 

NiTED  ARTISTS 

November 
LEGEND   OF  THE   LOST  John   Wayne,    Sophia  Lor Rossano  Brazzi.  Producer-director  Henry  Hathaway venture.    Search   for   treasure    in   the    Sahara  Dese 109  min.  12/23 

December 
BABY  FACE  NELSON  Mickey  Rooney.  Carolyn  Jon Sir  Cedric  Hardwicke.  Producer  Al  Zimbalist.  Dir 
Don  Siegel.    Drama.    Story  of  one  of  America's  no ous  gangsters.  85  min.  11/25. 
HELL  BOUND  John  Russell,  June  Blair.  Produce brey   Schenk.    Director   William   Hole,   Jr.  Adventu Hi-jacking  on  the  high  seas. PATHS    OF    GLORY    Kirk    Douglas,     Ralph  Meek 
Adolphe   Menjou.   Producer  James  B.   Harris.  Direc Stanley  Kubrick.    World  War  I  courtroom  drama min.  11/25. January 

QUIET  AMERICAN  Audie  Murphy,  Michael  Redo Claude  Dauphin.    Figaro  Produc.tion.    Director  Jo Mankiewicz.     Drama.     Story    set    against   the  rec fighting  in  IndoChina.  120  min.  1/20. February 

GUN  FEVER  Mark  Stevens.  Producers  Harry  Jack Sam  Weston.   Director  Mark  Stevens.  Western, blooded  killer  plots  revenge. 
LAST  PARADISE.  THE  CinemaScope,  Technicolor. ducer   Golfrero  Colonna.    Director   Foico  Quilici. venture.  Polynesians  battle  tiger  sharks. 
MAN  ON  THE  PROWL  Mala   Powers,  James  Best Jana  Production.    Director  Art  Napoleon.  Melodra_ Psychopathic    killer   chooses   young   ladies   as  victil 73  min.  12/23. 
OPERATION    MURDER    Tom    Conway,    Sandra  Dor Producers  Ed  and  Harry  Danilger.    Director  E.  Mor Melodrama.    Doctor  plans  to  murder  his  wealthy sin.    67  min. March 

I   BURY  THE   LIVING   Richard   Boone,    Peggy  Mau Producers  Band  and  Garfinkle.    Director  Albert Monster  arises  from  dead.  70  min. 
LOST  LAGOON  Jeffrey  Lynn,   Leiia  Barry.  Produc director  John   Rawlins.    Drama.    Man  makes  new on  tropic  isle.    78  min. 
WITNESS    FOR    THE    PROSECUTION  Tyrone Marlene   Dietrich,   Charles   Laughton.   Producer  Ar Hornblow,  Jr.    Director  Billy  Wilder.  Melodrama uncovering  of  a  perfect  crime.    114  min.  11/25. 

April Coming 

BIG    COUNTRY,    THE    Technirama.      Gregory  Pej Charlton    Heston,   Jean    Simmons.     Producers  Gre Peck,  Wifliam  Wyler.    Director  William  Wyler. 
CHINA  DOLL  Victor   Mature,    Lili   Hua.  Produce rector  Frank  Boriage.    Drama.    United  States  Air Captain  marries  a  Chinese  girl. 
COP  HATER  Robert  Loggia,  Gerald  O'Loughlin. ducer-director  William  Berke. 
COUNTERPLOT    Forrest   Tucker,    Allison  Hayes. ducer-director  Kurt  Neumann. 
EDGE  OF  FURY   Michael    Higglns,    Lois  Holmes, ducer   Robert   Gurney,    Jr.    Directors   Robert  Gun Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on 
novel  "Wisteria  Cottage". 
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ID'S  Lime  ACRE  Robert  Ryan,  Aldo  Ray,  Tina lise      Producer    Sidney    Harmon.     Director  Anttiony 
AND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- •r-director  William  Berk*.  Musical.  Calypso  film ied  in  the  Bahama  Islands. 

NE  RANGER  AND  THE  LOST  CITY  OF  GOLD.  THE 
.tman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- :er  Jack  Wrather.  Western. 

'3UD  REBEL,   THE   Technicolor.     Alan    Ladd.  Olivia Havlland,    David    Ladd.     Producer   Samuel  Goldwyn, Director  Michael  Curtii. 
)E  OUT  FOR  REVENGE  Rory  Calhoun.  Gloria  Cra- ne, Joanne  Gilbert.  Producer  Norman  Retchin.  Di- ,  tor    Barney    Girard.     Indian     war     and  Cheyanne 
PARATE  TABLES  Burt  Lancaster.  Rita  Hayworth, ,  borah  Kerr.  Producer  Harold  Hecht.  Director  Del- •t  Mann. 
DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. ■ducers  George  Sherman,  Clarence  Eurist.  Director orge  Sherman. 
«ROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol ly.    Producer  Frank   Seltzer.    Director  J.   H.  Lewis. 

i  ;ER  BY  THE  TAIL  Larry  Parks.  Producers  Robert 
|<er,  Monty  Berman.  Director  John  Gilling.  Melo- !ima.  The  tribulations  of  an  Americean  correspondent •  assignment  in  London.    83  min. 
UGHEST  GUN    IN   TOMBSTONE   George  Montgom- Producer  Robert  Kent.  Director  Earl  Bellamy. 
(INGS,  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- e.  Producer  Jerry  Bresler.  Director  Richard  Fleischer. 
NK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling, ne  Seidner.  Producer  Fernando  Carrere.  Director nston  Jones. 

UNIVERSAL-INT'L 
November 

ICAPADE  IN  JAPAN  Color.  Teresa  Wright,  Cam.ron ,  »ch«ll,  Jon  Provost,  Roger  Nafagawj.  Produe«r-dlr»«- I  Arthur  Lubin.  Drama.  Search  for  two  boys  who rt  out  in  the  wrong  direction  to  find  the  very  peo- ■  who  are  trying  to  find  them.   92  min.  9/16. 
VE  SLAVES  OF  THE  AMAZONS  Color.  Don  Taylor, I  ana  Sigale.  Producer-Director  Curt  Sicdnak.  81  min. 
3N0LITH  MONSTERS,  THE  Grant  Williams,  Lola sright.  Producer  Howard  Christie.  Director  John 
srwood.  Science-fiction.  Army  of  rocks  threaten  U.S. 
'  MAN  GODFREY  CinemaScope,  Technicolor.  June yson,  David  Niven.  Producer  Ross  Hunter.  Director 
nry  Koster.  Comedy.  Story  of  a  topsy-turvy  butler, min.  9/2. 

December 
L  MINE  TO  GIVE  Eastman  Color.  Glynis  Johns, meron  Mitchell,  Rex  Thompson.  Producer  Sam  Weis- 
•hal.  Director  Allen  Reisner.  Drama.  The  story  of  a 3Hish  immigrant  couple  in  Wisconsin  in  the  19th itury.  102  min.  10/28. 
RNISHED  ANGELS,  THE  CinemaScope.  Rock  Hud- Robert    Stack,    Dorothy    Malone,    Jack  Carson. iducer  Albert  Zugsmith.  Director  Douglas  Sirk. lima.  Reporter  uncovers  World  War  I  hero  of  the i  ayette  Escadrille.    91  min.    I  1/14. 

■January 
?)•  LIKELY.  THE  Eastmai  Color.   Jane  Powell, ff  Robertjo.,  K*lth  Andes.  Producer  SiaaUy  Rublia. •etor  Mitckell  Leiie*.  Comedy.  A  girl  is  proposed by  three  men  on  the  same  day.   98  min.  1/6. 
IS  IS  RUSSIA  Eastman  Color.   Documentary  of  life Russia.   Written   and    photographed   by    Sid  Feder. mm.  12/9. 
}UTORS,  THE  Arthur  O'Connell,  Nancy  Malone. idncer  H.  Brown.  Director  John  Newland.  Drama, 
■ry  of  a  probation  officer  in   the   New   York  aty jrts.    76  min. 

February 
i  BEAT,  THE  Color.  William  Reynolds,  Andra  Mar- 
;^J''°duce^r-Director  Will   Cowan.    Musical  merry-go- 

'  MN  CITIZEN  Keith  Andes,  Margaret  Hayes,  Gene tins.  Producer  Herman  Webber.  Director  Robert ,  rdon.  Melodrama.  Real  estate  man  becomes  leader I  police  in  fight  against  crime. 
I  pV  TAKES  A  FLYER,  THE  CinemaScope,  Eastman I  lor.  Lana  Turner,  Jeff  Chandler,  Richard  Denning. I  >ducer  William  Alland.  Director  Jack  Aronld.  Dra- 
•  iJHot  and  wife  realize  true   love   in   the   air  94 
*N  IN  THE  SHADOW  CinemaScope.  Jeff  Chandler Producer    Albert    Zugsmitii.  Director 
-It  Arnold.  Drama.  Sheriff  destroy*  one-man  domina- 1  of  Texas  town.  79  min.  12/23. 

March 
DAY  OF  THE  BAD  MAN  CinemaScope.  Fred  MacMur- ray,  Joan  Weldon,  John  Ericson,  Robert  Middleton. Producer  Gordon  Kay.  Director  Harry  Keller.  West- ern.   Brothers  of  a  murderer  attack  town  on  day  of trial.    92  min.  2/3. 
FEMALE  ANIMAL,  THE  CinemaScope.  Hedy  Lamarr, Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.   Comedy.   84  min.  1/6. 
FLOOD  TIDE  CinemaScope.  George  Nader,  Cornell Borchers.  Michael  Ray.  Producer  Robert  Arthur.  Di- rector Abner  Biberman.  Melodrama.  Story  of  a  psy- chopathic boy.    82  min.  2/3. 
MARK  OF  THE  HAWK,  THE  Technicolor,  Superscope. Eartha  Kitt,  Juano  Hernandez,  John  Mclntire.  Sidney Poltier.  Producer  Lloyd  Young.  Director  Michael Audley.    Drama.    Unrest  and  nationalism  in  Africa. 83  min.  2/17. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady,  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  job.  85  min.  2/3 Coming 

A  TIME  TO  LOVE  AND  A  TIME  TO  DIE  CinemaScope, Color.  John  Gavin,  Lisa  Pulver.  Producer  Robert Arthur.    Director  Douglas  Sirk. 
IF  I  SHOULD  DIE  CinemaScope.  George  Nader,  Jo- anna Moore.  Producer  H.  Horowitz.  Director  R. 
Carlson. 
I  MARRIED  A  WOMAN  George  Gobel,  Diana  Dors, Adoiph  Menjeu.  Producer  William  Bloom.  Director  Hal Kanter.  Coemdy.  Wife  obiects  to  taking  secoed  place to   a    beer   advertising    campaign    with    her  husband. 
KATHYO  Eastman  Color.  Dan  Duryea,  Jan  Sterling, Patty  McCormack.  Producer  Sy  Gomberg.  Director Jack  Sher. 
MAGNIFICENT  BRAT,  THE  Color.  Dan  Duryea,  Jan Sterling.  Producer  Sy  Gomberg.  Director  Jack  Sher. 
MONEY.  WOMEN  AND  GUNS  CinemaScope,  Color. Jock  Mahoney,  Jean  Hagen,  Jeffrey  Stone.  Producer Howie  Horowitz.  Director  Richard  Bartlett. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
ONCE    UPON    A    HORSE    Dan    Rowan,    Dick  Martin, Martha   Hyer.     Producer-director  Hal  Kanter. 
PERFECT  FURLOUGH,  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.    Producer  Robert  Arthur.  Director Blake  Edwards. 
RAW  WIND  IN  EDEN  CinemaScope,  Color.  Esther Williams,  Jeff  Chandler.  Producer  William  Alland. Director  Richard  Wilson.  Couple  crash  on  Island  and are  stuck  for  weeks. 
RIDE  A  CROOKED  TRAIL  CinemaScope,  Color.  Audle Murphy,  Gla  Scala.  Producer  Howard  Pine.  Director Jesse  Hibbs. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope,  Color. Rory  Calhoun,  Beverly  Garland.  Producer  Gordon  Kay. Director  Harry  Keller. 
TAKE  FIVE  FROM  FIVE  Mara  Corday.   Lita   Milan.  A Jewel  Production.    Director  Paul  Henreid. 
THIS  HAPPY  FEELING  CinemaScope,   Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards. 
VOICE  IN  THE  MIRROR  ClemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.    Director  Harry  Keller. 
WESTERN  STORY,  THE  CinemaScope,  Color.  Jock Mahoney,  Gilbert  Roland.  Producer  Howard  Christie. Director  George  Sherman. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'SulIlvan.  Producer  John  Hor- ton.    Director  Charles  Haas. 
WONDERFUL  YEARS,  THE  CinemaScope.  John  Saxon. Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantlne. 

WARNER  BROTHERS 

October 
BLACK  SCORPION.  THE  Richard  Denning,  Mara  Cor- day, Carlos  Rivas.  Horror.  Mammoth  scorpions  emerge to  terrify  earthpeople.  88  min.  10/14. 
HELEN  MORGAN  STORY,  THE  CinemaScope.  Ann BIyth,  Paul  Newma.i.  Producer  Martin  Rackin.  Director Michael  Curtiz.  Drama.  Biographical  film  of  an  ill- fated  torch  singer.  118  min.  9/30. 

November 
BOMBERS  B-52  CinemaScope,  WarnerColor.  Karl  Mai- den, Natalie  Wood.  Producer  Richard  Whorf.  Director Gordon  Douglas.  Drama.  Story  of  the  men  who  man the  bombers  that  defend  our  nation.    106  min.  11/14. 
GREEN-EYED  BLONDE.  THE  Susan  Oliver,  Linda  Plow- man, Beverly  Long.  Producer  Martin  Melcher.  Director Bernard  Girard.  Melodrama.  Life  at  an  institution  for 
wayward  teen-age  mothers.  76  min.  12/23. 

December 

DEEP  SIX,  THE  WarnerColor.  Jaguar  Prods.  Alan  Ladd, Dianne  Foster.  Producer  Martin  Rackin.  Director  Rudy 
Mate.  Melodrama.  A  naval  gunnery  officer  turns  paci- fist.   106  min.  1/6. 
SAYONARA  Technirama.  Technicolor.  Marlon  Brando, 
Red  Buttons,  Patricia  Owens.  Producer  W'Irlan.  Soeti. Director   Josh    Logan.    Drama.    Based    on   'he  eward- winning  novel  of  James  Michener.     147  min.  11/14. 
STORY    OF    MANKIND    WarnerColor.    All-itar  cast. Producer-director  Irwin  Alien.    Drama.    A  world-wide tour  from  the  caveman  to  present  day.  100  min.  10/28. January 

BLONDE  AND  DANGEROUS  Sally  Brophy,  Caria Merey,  Susan  Oliver.  An  Arwin  Production.  Director Bernard  Girard.  Producer  Martin  Melcher.  Melodrama. 
Life  in  a  girl's  correction  school. CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael 
Anderson.  Melodrama.  Mystery  man  claims  he  is  re- cently killed.  87  min.  2/17. 
JAMBOREE  Kay  Medford,  Robert  Pastine,  Count  Basie and  orchestra.  Producer  Max  Rosenberg.  Director  Roy Lockwood.  Musical.  Double  romance  between  press agents  and  their  clients.    86  min, February 

FORT  DOBBS  Clint  Walker.  Virginia  Mayo.  Producer Martin  Rackin.  Director  Gordon  Douglas.  Western. 90  min.  1/6. 
March 

STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama. Coming 

ACROSS  THE  EVERGLADES  Christopher  Plumrrier,  Burl Ives.  Producer  S.  Schulberg.  Director  N.  Ray. 
BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards.  Pro- ducer A.  Schenk.  Director  H.  W.  Koch. 
BOTH  ENDS  OF  THE  CANDLE  CinemaScope.  Ann 
BIyth.  Paul  Newman,  Richard  Carlson.  Producer  Mar- tin Rackin.    D'rector  Michael  Curtiz. DANGEROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents. 
GIRL  ON  THE  RUN  Frin  O'Brien,  Efren  Zimbalist,  Jr. Melodrama. 
HELL'S  HIGHWAY  Brian  Keith.  Dick  Foran,  Efram Zimbalist,  Jr.  Producer  Aubrey  Schenk.  Director Howard  Koch. 
INDISCREET  Cary  Grant,  Ingrid  Bergman.  Producer Stanley  Donen. 
LAFAYETTE  ESCADRILLE  lab  Hunter,  Etchika  Choureau, 
J.  Carrol  Naish.  Producer-Director  William  A.  Well- man.  Melodrama.  New  England  playboy  joins  French Air  Force,  World  War  I.  96  min.  2/17. 
LEFT  HANDED  GUN.  THE  Paul  Newman,  LIta  Milan. Producer  Fred  Coe.  Director  Arthur  Penn. 
MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly. 
Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- ling.   Director  Irving  Rapper. 
NAKED  AND  THE  DEAD.  THE  Aldo  Ray,  Cliff  Robert- son.   Producer  Paul  Gregory.    Director  R.  Walsh. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,   Myron  Mc- Cormlck,    Nick   Adams.    Producer-Director   Mervyn  Le- 
Roy. 

NUIJ'S   STORY,   THE   WarnerColor.     Audrey  Hepburn. Producer  Henry   Blanke.    Director   Fred  Zlnnemann. 
OLD  MAN  AND  THE  SEA,  THE  CinemaScope,  Warner- Color.  Spencer  Tracy.   Produced   by   Leiand  Hayward. Director    John    Sturqes.    Adventure.    Film    version  of 
Ernest  Hemingway's  prize-winning  novel. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien.  Ray  Danton. Producer  Jules  Shermer.    Director  Norman  Taurog. 
TENDER    FURY    Susan    Oliver,    Linda    Reynolds,  CarIa Merey.    Producer    Martin    Melcher.    Director  Bernard 
Girard. TOO  MUCH,  TOO  SOON  Dorothy  Malone,  Errol  Flynn. Producer  Henry   Blanke.    Director  Art  Napoleon. 
WESTBOUND    Randolph    Scott,    Virginia    Mayo,  Karen 
Steele.     Producer   Henry   Blanke,     Director   Budd  Boet- ticher. 

To  Better  Serve  You  .  .  . 
Office  &  Terminal  Combined  At 

MS  N.  12th  St.  New  Phones ^  ,  ̂ .    ,    „  Phlla:  WAInut  5-3944-45 
Philadelphia  7,  Pa.         ̂ .J.:  WOodlawn  4-7380 

NEW  JERSEY 
MESSENGER  SERVICE 
Member  I^'ational  Film  Carriers 

DARBY'S  RANGERS  WarnerColor.  James  Garner, Etchika  Choureau.  Producer  Martin  Rackin.  DIrecotr William  A.  Wellman.  Drama.  121  min.  1/20. 

DEPENDABLE  SERVICE! 

CLARK 

TEANSFEH 
Member  National  Film  Carriers 
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The  Importance 

of  the 

Motion  Picture 

Industry  Press' 

ROBERT  W.  COYNE 
Special  Counsel,  COMPO 

"In  my  opinion  we  have  the  best 
trade  press  in  the  world,  with  the  re- 

sult that  individual  members  of  our  in- 
dustry are  better  informed  by  a  wider 

margin  than  are  their  counterparts  in 
other  industries.  This  trade  press  func- 

tion is  very  valuable  and  is  indispens- 
able to  an  industry  such  as  ours  where 

the  scene  is  ever  changing  —  where 
new  ideas  are  born  and  pass  on  with 
the  ebullience  of  mercury. 

"I  view  this  matter  very  seriously, 
for  during  my  experience  with  TOA  as 
Executive  Director,  and  during  the  past 
six  years  during  which  I  have  served 
COMPO,  no  project  that  I  have  been 
associated  with  involving  mass  cooper- 

ation by  industry  members  would  have 
gotten  off  the  ground  if  it  were  not  for 
the  invaluable  conduits  of  the  trade 
press.  Quite  apart  from  this,  the  trade 
press  editors  are  the  most  informed 
observers  of  industry  developments. 

"May  the  trade  press  prosper  and 

grow 

■^One  of  a  series  of  opinions  by  prominent  members  of  our  industry 
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How  the  Sub-Run 

Theatre  Can  Survive 
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Tele^isian  vs.  the 

]%fatian^s  Ecanawny 

R    E   V  I E   W   S  IN 

THE  YOUNG  LIONS- 

T  H  I  S  I  S  S 

-Film  of  Distinction 
U  E 

MERRY  ANDREW,  PARIS  HOLIDAY,  DESIRE  UNDER  THE  ELMS,  MARJORIE  MORNINGSTAR, 
THE  HIGH  COST  OF  LOVING,  SCREAMING  MIMI,  THIS  HAPPY  FEELING,  TOUCH  OF  EVIL, 

CAMPBELL'S  KINGDOM,  THE  LOVEMAKER 



I 

PREPARE 

RIGHT  NOW 

FOR 

THE 

PERFECT  SHOW 

INTODD-AO! 

R0DGER8  &  HAMMERSTEIN'S 

PRODUCED  BY  DIRECTED  BY 

BUDDY  ADLER-JOSHUA  LOGAN  r= STARRING 

ROSSANO  BRAZZIMITZI GAYNORJOHN  KERR 

featuring  RAY  WALSTON  •  Juanita  Hall 

A  MAGNA  PRODUCTION  •  PRODUCED  AT  20th  CENTURY-FOX 

Premiere  Engagements: 
NEW  YORK —  MARCH  19th Critarlon 

MIAMI  BEACH -MARCH  24th Sheridan 

PHILADELPHIA— MARCH  26th MIdtown 
CHICAGO  —  MARCH  26th 

McVlckers 
WASHINGTON  —  APRIL  1st 

Uptown BALTIMORE  —  APRIL  1st New 
CLEVELAND— APRIL  2nd 

Loew's  Ohio 
PITTSBURGH  — APRIL  7th 

Nixon 
BOSTON -APRIL  8th 

Saxon 
DETROIT  -  APRIL  9fh 

United  Artists 
DALLAS— APRIL  15th Winwood 

ST.  LOUIS— APRIL  16th 
Pageant 
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Televisian  vs.  the  JVatian^s  Ecanawny 
"A  prominent  New  Yorker  is  of- 

fering this  novel  explanation  for 
the  business  recession:  'The  devel- 

opment of  television  is  the  cause 
of  it  all.  Any  mechanical  instru- 

ment that  can  keep  40,000,000 
night  after  night  —  people  who 
might  be  out  driving  their  cars  or 
going  places  where  their  money  is 
spent — must  have  a  serious  effect 
upon  our  nation's  economy'." 

Leonard  Lyons,  3-13-58 
Perhaps  Mr.  Lyons  reported  this  view 

in  his  syndicated  column  with  tongue 
in  cheek,  but  it  apparently  contains 
more  than  a  grain  of  truth  in  the  minds 
of  some  people. 

It  is  an  odd  coincidence  that  within 
the  week  prior  to  the  publication  of 
that  Lyons  column  we  received  a  letter 
from  a  prominent  movie  industry  figure 
dealing  with  the  very  same  subject. 
This  correspondent,  too,  saw  TV  as  a 
frankenstein  that  is  upsetting  the  coun- 

try's economic  balance.  He  cited  chap- 
ter and  verse  of  TV's  inroads  on  busi- 

nesses of  every  sort.  "But  nothing  will 
be  done  to  correct  this  situation,  "  he 
wrote,  "unless  some  of  the  affected  par- 

ties move  to  protect  themselves.  He 
urged  movie  exhibitors  to  take  the  ini- 

tiative in  seeking  legislation  to  curtail 
the  number  of  hours  that  the  channels 
in  each  area  be  allowed  to  operate. 
"Otherw  ise,"  he  concluded,  "this  con- 

suming monster  is  going  to  close  down 
thousands  of  businesses  other  than  our 
theatres." 

Space  w  ill  not  allow  us  to  present  the 
full  text  of  his  very  lengthy  letter  (nor 
will  we  publish  his  name),  but  follow- 

ing are  most  of  the  pertinent  points: 

"It  has  been  pretty  well  established 
by  now  that  the  motion  picture  business 
is  a  victim  of  television.  Many  people 
are  apt,  however,  to  regard  our  industry 
as  being  in  a  special  category.  We, 

ourselves,  equate  the  theatre  and  the 
television  station  as  being  opposite  sides 
of  the  same  street,  and  we  have  failed 
to  put  in  proper  perspective  the  big 
question:  Has  television  hurt  the  na- 

tion's business."*  Omitting  our  own 
special  interests  entirely,  there  is  plenty 
of  evidence  to  suggest  that — despite  its 
great  advertising  prowess — television  is 
harmful  to  the  general  business  health 
of  the  nation. 

"Forget  your  own  motion  picture 
business.  Ask  the  local  transportation 
companies  who  have  seen  their  night- 

time business  fall  away  to  a  fraction  of 
the  old  volume.  Ask  the  minor  league 
baseball  clubs,  or  what's  left  of  them. Ask  the  downtown  restaurants.  Ask 
the  publishers.  Ask  the  manufacturers 
of  clothes.  Ask  the  nightclubs.  Ask  the 
small  businessmen  who  have  been  un- 

able to  stay  in  business  in  various  fields 
of  retail  trade  because  they  couldn't match  the  concentrated  advertising 
power  of  the  big  companies  using  tele- vision. 

"Look  at  it  from  another  ̂ iewpoint. 
The  horse  racing  people  have  done  very 
well;  you  can't  see  many  horseraces  on 
television.  Professional  and  college 
football  are  going  quite  well;  their 
showings  on  television  are  rigidly  lim- 

ited. Boxing,  on  the  other  hand,  can 
be  seen  all  over  the  television  dial;  and 
the  boxing  business  is  in  a  sad  state. 

BDL^ETIN 

Film   BULLETIN:    Motion    Picture   Trade  Paper published  every  other  Monday  by  Wax  Publi- catiorvs,   Inc.     Mo  Wax,   Editor  and  Publisher. PUBLICATION-EDITORIAL  OFFICES:    1239  Vine 
Street,  Philadelphia  7,  Pa.,  LOcust  8-0950,  0951. Philip    R.    Ward,    Associate    Editor:  Leonard Coulter,    New   York   Associate   Editor;  Duncan G.   Steck,   Business   Manager;   Marvin  Schiller, Publication  Manager;  Robert  Heath,  Circulation 
Manager.  BUSINESS  OFFICE:  341  Madison  Ave- nue,   New    York    17,    N,    Y.,    ORegon  9-8747; Wm.  R.  Maiiocco,  Editorial  Represen- tative.   Subscription  Rates:  ONE  YEAR, 

$1.00  in  the  U.  S.;  Canada,  J4.00;  Eu- rope, $5.00.  TWO  YEARS:  $5.00  in  the U.  S.;  Canada.  $7.50;  Europe,  $9.00. 

"It  has  been  said  that  any  medium 
which  keeps  40,000,000  to  70,000,000 
Americans  at  home  on  an  evening  when 
they  might  otherwise  be  out  spending 
money  can  hardly  be  regarded  as  a 
great  contribution  to  the  betterment  of 
American  business.  Ah,  you  say,  but 
what  of  the  fine,  healthful  effect  on 
American  morale  of  having  all  this  en- 

tertainment freely  available  in  the 
home.''  Would  you  say  that  the  advent 
of  television  has  been  marked  by  any 
commensurate  decline  in  juvenile  delin- 

quency, or  crime  in  general.' 
"All  along  we  have  generally  ac- 

cepted the  proposition  that  the  idea  of 
unrestricted  mass  free  television  was  so- 

ciologically and  economically  sound. 
Frankly,  we  wonder.  So  many  people 
have  been  hurt  that  there  is  certainly 
room  for  doubt.  We  don't  pretend  that 
you  can  stop  progress,  and  as  a  com- 

munication technique  television  is  prog- 
ress. But  it  is  a  kind  of  progress  that 

climbs  on  the  neck  of  victim  after 
victim. 

"It  is  time  we  faced  up  to  the  issue. 
We  speak  of  free  television,  as  opposed 
to  any  pay  system.  But  tele\  ision  is  not free.  Part  of  the  price  you  pay  for  a 
car  or  a  pack  of  cigarettes  or  a  bar  of 

soap  pays  for  the  product's  television 
program.  Part  of  the  customer's  annual expenditure  for  entertainment,  which 
used  to  go  to  your  theatre,  goes  to  the 
purchase  and  maintenance  of  his  tele- 

vision set.  Part  of  the  high  rental  you 
pay  for  a  motion  picture  is  due  to  the 
fact  that  television  has  so  kited  the 
fees  of  actors. 

"In  this  period  of  recession,  the  ef- fects of  home  television  strikes  home 
and  becomes  worth  pondering.  It  is  a 
tool  of  the  big  advertiser  rather  than 
the  small  individual  businessman.  It 
helps  the  strong  business  or  the  strong 
shopping  area — which  can  afford  it — 
at  the  expense  of  the  weaker  ones, 

(Continued  on  Page  24) 
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INTIMATE 

as  the  young  couple 

next  door  who 

forgot  to  pull  down 

the  shade! 

M-G-M  presents 
A  CANDID  CONNUBIAL  COMEDY! 

JOSE  FERRER 

in 

HIGH 

COST 

OF-
 

co-starring 

JOANNE  GILBERT  •  JIM  BACKLs 

■.„a„c.„.  GENA  ROWLANDS 
with  BOBBY  TROUP  •  Screen  Play  by  RIP  VAN  RONKL 

story  by  RIP  VAN  RONKEL  and  MILO  O.  FRANK,  JR. 
in  CinemaScope 

Directed  by  JOSE  FERRER 
Produced  by  MILO  0.  FRANK,  JR. 



RE  MOVIE  "PALACES'  PASSE?  The  operator  of  one  of  the 
rger  circuits  is  ready  to  write  off  the  big  (2500-seat  and  up) 
leatre  as  a  profitable  operation.  He  said  that  nothing  would 
lake  him  happier — and  put  his  company  in  sounder  financial 
lape — than  the  disposal  of  every  one  of  his  houses  with  a 
OOO-plus  capacity.    "The  movie  'palace' — that  huge,  ornate 
leatre  built  during  the  lush  years — is  a  drug  on  the  real  estate 
larket  ",  he  declared.   "Most  of  them  occupy  very  valuable 
entral-city  ground  and  ;t  is  almost  impossible  to  fill  them  these 

I  ays.  They  swallow  up  product,  spitting  out  even  the  good 
j  ictures  after  short  runs.  This  is  bad  psychologically,  because 
|ie  public  often  judges  a  picture  on  how  long  it  stays  in  the 
I  rst-run  house.  And  w  hen  they  walk  into  one  of  those  3500- 
sat  theatres  and  find  it  one-quarter  full,  it  accentuates  the 
own-beat  aspect  of  movie  business  today.   Most  films  get  a 
ar  better  audience  reaction  when  viewed  in  the  more  intimate 
onfines  of  a  moderate-size  theatre.  It  would  be  a  healthy  thing 
or  our  business  if  a  few  hundred  of  those  movie  palaces  dis- 
ppeared  from  the  theatre  market." 

0 

NO  DESIRE'.  Quite  a  bit  of  talk  is  being  stirred  in  the 
rade  about  "Desire  Under  the  Elms",  the  Don  Hartman  pro- 
luction  which  Paramount  is  releasing.  Generally,  the  com- 
nents  heard  here  seem  to  be  that  the  picture  should  not  have 
>een  produced  because  so  many  people  will  find  the  subject 
natter  unpleasant  and  morally  objectionable.  One  industryite, 
lowever,  did  not  find  the  adultery,  or  the  infanticide,  or  the 
insavory  characters  the  reasons  for  his  rejection  of  the  film: 
'I  just  found  it  awfully  dull".  He  does  not  agree  with  those 
vho  think  the  picture  should  be  barred  to  young  people. 
'Frankly",  he  said,  "I  would  not  keep  my  17-year-old  daughter 
rem  seeing  it  on  moral  grounds,  because  it  is  done  in  such 
■tilted  manner  that  none  of  the  situations  will  mean  anything 
o  her.  Had  the  film  been  made  with  the  integrity  of  O'Neil's 
)riginal  play,  I  would  not  hesitate  to  let  her  see  it.  But  this 
jicture  isn't  going  to  excite  any  desire  in  anyone."  Note,  Mayor 
Daley  of  Chicago. 

0 

EXHIBITORS'  INVESTMENT  TRUST.  H.  E.  Jameyson's  pro- 
3osal  that  theatremen  band  together  to  form  an  investment 
:rust  dealing  in  motion  picture  securities  as  a  means  of  obtain- 
:ng  a  voice  in  film  company  management  is  receiving  favorable 
comment  from  a  majority  of  exhibition  toppers.  They  agree 
that  such  a  move  could  give  exhibition  a  powerful  potential 
weapon  as  regards  possible  sale  of  post- 1948  films  to  television. 
Jameyson's  reasoning  behind  the  purchase  of  movie  stocks  by 
exhibitors  is  that  the  stockholder  is  the  key  to  industry's  prob- 

lems, not  company  presidents  and  boards  of  directors.  'With access  to  stockholders  lists,  theatremen  would  be  in  a  better 
position  to  carry  their  message  "to  the  thousands  of  people 
'across  the  land  who  really  own  the  big  companies  we  do  busi- 

ness with.  "  "With  this  step,  he  declared,  "exhibition  could  at 
least  make  its  position  in  this  industry  respected  and  make  its 
influence  felt  in  the  board  rooms  of  our  major  companies.  " 
Jameyson,  board  chairman  of  the  midwest-based  Common- 

wealth Theatres  and  long  a  respected  figure  in  the  industry,  is 

Uey'te  hiking  Abeiii 
□    □    □    In  the  Movie  Business    □    □  □ 

reported  to  have  taken  concrete  steps  to  plan  the  organization 
of  the  exhibition  syndicate. 

<0 

PUBLIC  IMMUNITY  TO  ADVERTISINC;.  According  to  a 
great  number  of  researchers  delving  into  the  subject,  present 
advertising  concepts  (including  many  peculiar  to  the  motion 
picture  industry)  are  chock-full  of  boredom-producing  ingredi- 

ents, thus  forcing  the  adoption  of  new  innovations.  According 
to  one  gray-flannel  man,  Edwin  Cox,  president  of  Kenyon  & 
Eckhardt,  one  of  the  nation's  top  agencies,  "The  sickness  of 
the  advertising  business — if  we  have  one,  is  not  that  we  are 
wicked.  It  is  only  that  we  are  dull."  Such  machinations  as 
accentuating  the  obvious,  abusing  the  superlative,  adopting  pat 
formulas  instead  of  seeking  original  solutions  to  problems,  in- 

sulting the  intelligence  of  the  public  and  losing  touch  with 
everyday  realities  —  all  make  it  harder  to  sell  refrigerators, 
whiskey,  girdles.  And  motion  pictures.  To  give  substance  this 
belief,  ad  researchers  report  thta  over  30  per  cent  of  the  total 
audience  for  an  average  television  program  pay  no  attention 
to  the  sponsor's  commercial.  In  these  days  of  tougher  competi- 

tion, management  rightfully  expects  to  obtain  fair  value  from 
its  advertising  monies;  however,  it  is  becoming  increasingly 
clear  that  uncreative,  poor  efforts  have  conditioned  the  public 

to  reject  many  ad  efforts,  both  good  and  bad.  What's  the 
answer.-*  Accentuate  the  off-beat  to  achieve  the  uncommonplace, 
say  the  researchers. 0 

FANTASTIC  STAR  COSTS.  The  recent  report  that  William 
Holden's  cut  from  Columbia's  "The  Bridge  on  the  River  Kwai  " 
will  eventually  total  over  S2,000,000  is  indicative  of  the  finan- 

cial quicksand  position  that  film  companies  have  been  forced 
into  by  their  stars-at-any  cost  policy.  While  Holden  and  other 
performers  are  raking  in  the  loot,  some  film  companies  show 
red  ink  on  their  statements.  A  financial  analyst  was  discussing 
the  subject  the  other  day,  and  expressed  this  view:  "In  all  my 
years  of  dealing  with  top  corporations  and  their  money  prob- 

lems, the  topsy-turvy  problem  that  exists  in  the  film  companies 
as  regards  their  profit-making  potential  is  the  worst  I  have 
ever  seen.  How  any  company  can  pay  its  employees  or  partners 
in  production  such  fantastic  sums  out  of  all  proportion  to  the 
true  value  of  their  services  is  beyond  me.  In  TV,  for  example, 

when  a  show  is  priced  too  high,  the  sponsor  won't  buy  it  from 
the  network.  In  the  motion  picture  industry,  they  don't  give 
a  damn  about  costs.  I'm  not  saying  that  expensive  productions 
can  or  should  be  eliminated.  No  sir,  they're  the  lifeblood  of 
the  business.  But  they  should  be  calculated  on  a  realistic  basis 
so  that  all  segments  of  the  industry  can  make  a  fair  profit. 
After  all,  what's  the  sense  in  saddling  a  film  with  such  high 
star  and  production  costs  that  it  throws  obstacles  in  its  profit 
path,  puts  red  ink  on  the  balance  sheet  of  both  distributors 
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SOME  UNIVERSAL  TRUTHS.  Dollar-sharp  Milton  Rackmil 
is  not  one  to  fly  in  the  face  of  an  outrageous  fortune.  Neither 
is  he  one  to  beat  his  swords  back  into  ploughshares  when, 
under  present  unhappy  circumstance,  the  chips  are  clearly  down. 

Following  the  sounder  middle  course  Milton  Rackmil  has 
beat  a  reasonable  retreat  to  the  high  ground  from  which  all 
things  are  seen  in  broader  perspective.  From  here  he  may  re- 

group, reflect,  retrench,  and,  ultimatly,  as  the  facts  allow, 
return.  An  alarming  fiscal  turn  for  the  worst  has  propelled 
Mr.  Rackmil  into  ordering  a  complete  moratorium  on  the  prin- 

cipal enterprise  of  his  recently  successful  firm,  the  fabrication 
of  motion  pictures.  Not  until  July  1  at  the  earliest — or  ever, 
according  to  some  skeptics — will  a  camera  grind  again  on  the 
Universal  lot.  In  short,  Milton  Rackmil  is  buying  time. 

In  the  interim  it  will  be  the  function  of  Mr.  Rackmil  and 
his  associates  to  ruminate  the  operational  future  of  a  concern 
caught  squarely  bestride  the  twin  dilemmas  of  flagging  theatre 
attendance  and  a  disoriented  production  policy  . 

Universal  is  not  the  first  producer  of  meat  and  potato  pic- 
tures to  be  pulled  up  short  by  a  changing  taste  for  caviar  and 

champagne  in  theatre  fare.  Indeed,  U  is  among  the  last  to  feel 
keenly  the  inadequacies  of  its  rather  plebian  diet.  In  retrospect, 
the  decline  of  the  lower  bracket  feature  seems  almost  the  one 
great  blinding  truth  of  the  past  three  to  four  years.  And  yet 
Universal  persisted  in  its  unvarying  party  line. 

Today  few  will  deny  that  the  traditional,  tried-and-true  pro- 
grammer, is  as  antediluvian  as  the  tapered  waistline  at  Fifth 

Avenue  and  57th.  But  as  one  which  earned  a  handsome  board 
and  keep  by  assiduously  respecting  the  lower  slug  slots  of  the 
marquee.  Universal  no  doubt  found  this  a  bitter  bite  to  swal- 

low. As  the  market  changed,  U  clung  to  the  B's,  to  its  salty 
old  Kettles,  to  an  articulate  hybrid  called  Francis,  to  Creatures 
from  heaven  knows  how  many  fathoms  deep  and  other  kindred 
sorts.  And  who  could  question  the  efficacy  of  such  program- 

ming, when,  as  figures  will  aver,  these  moderately  conceived 
projects  compared  favorably  with  films  of  outsized  investment 
in  national  gross.  Appealing  to  the  cornball  instinct,  the  com- 

pany's product  brandished  buncombe  and  made  it  pay  off  hand- 
somely. These  pictures  prospered  out  where  country  music  is 

played  and  prospered  in  the  metropolis,  too. 
But  TV  has  dealt  Universal  a  signal  blow.  Television  has 

cornered  the  market  in  mediocrity,  and  the  unique  attractions 
in  which  U  so  skillfully  specialized,  the  rustic  nonsense,  the  gim- 

micks, the  modestly-mounted  series  films — all  these  items  were 
patsies  for  cheap,  high-speed  imitation  by  the  video  medium. 

Meanwhile,  the  big  theatrical  films  keynoted  by  their  gran- 
deur, their  pictorial  extravagance,  their  prodigious  scope  of 

subject  matter,  were  showing  increasingly  gratifying  returns. 
A  public's  taste  was  sharpening,  rounding  into  definable  terms. 

But  as  between  the  old-fashioned  genre  of  low-budget  pict| 
and  the  new  public  taste  the  gulf  is  steadily  widening;  to^ 
the  commonplace  finds  no  market. 

Universal  will  be  back,  of  that  you  can  be  certain.  This  c(\ 
pany  developed  a  commercial  formula  before  and  it  will  agi 
In  the  meantime,  Mr.  Rackmil  acted  wisely  in  closing  shop 
stock-taking.  From  the  exhibitor  standpoint,  a  temporary  U 
versal  shutdown  should  not  unduly  constrict  the  product  p(j 
The  company  is  fortified  with  an  ample  backlog  of  filmsj 
distribute  over  the  months  of  agonizing  reappraisal. 

0  0 

REPUBLIC  CHALLENGE.  When  stockholders  go  after  B 
hen  Yates,  can  Spring  be  far  behind.^  The  annual  Repul 
rumble  is  under  way.  There  is  disaffection,  discontent,  disti 
ance.  This  time  two  investors,  controlling  jointly  some  18 
common  shares,  maintain  Republic's  disposal  of  feature  & 
to  television  for  a  consideration  so  "grossly  below  recogni 
values"  throws  grave  doubts  upon  the  competence  of  pres 
management.  Their  contention  is  that  management  is  ui 
without  knowledge  of  the  residual  value  of  these  assets, 
accordingly  demand  investigation  of  the  company's  books.  Te 
request  has  been  refused  and  the  stockholders  now  seek  a  cot 
order.   Mr.  Yates,  whose  position  with  Republic  appears  s 
strong  as  the  Rock  of  Gibraltar,  apparently  feels  confident  f 
a  continuing  tenure. 

MOVIE  STOCKS  in  February  remained  on  a  generally  en 
keel  with  January's  advanced  prices  descending  just  fraction; y 
in  both  film  company  and  theatre  company  categories,  'e chart  below  prices  movements  for  the  first  two  months  of  s 
year  as  compared  with  the  1957  close. 
chart  below  shows  price  movements  for  the  first  two  month.' if 
this  year  as  compared  with  the  1957  close. 

Film  BULLETIN  Cinema  Aggregate* 

FILM  COMPANIES  THEATRE  COMPANIES 
*  Composed  of  carefully  selected  representative  industry  issutt. 
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VIVA  LE  CINEMA'  ■  by  Ellinll  Ahrams 

Exhihiiars  Abiupnti  iVoit*  in  Our  iiatti 

PARIS,  March  1958 
ver  since  television  first  started  shrinking  movie  box-office 

re  ipts  in  America,  film  executives  in  England  and  Europe 
1  '  been  wondering  just  how  deeply  the  flickering  little  screen 

Id  e\entually  cut  into  their  own  sales  figures. 
t)\\  with  both  commercial  and  government  sponsored  TV 

)  rating  in  England  and  with  State  owned  stations  transmit- 
to  a  rapidly  increasing  number  of  set  owners  throughout 
>(H,  the  picture  is  fast  becoming  clear  and  the  pattern  is 

;  a  pretty  one  from  the  standpoint  of  the  movie  industry 
1  Exhibition  here  is  rapidly  falling  into  the  same  boat  in 
\  ch  American  theatremen  find  themselves.  Boxoffice  receipts 
)  n  American  films  have  sharply  decreased  in  England.  Italy 
•i  )rts  a  definite  drop  in  movie  attendance.  The  northern 
E  opean  countries  of  Switzerland,  Denmark,  Norway  and 
>  den  all  show-  lower  sales  records. 
he  novelty  of  TV,  per  se,  and  the  kinescopes  of  American 

[  features  are  blamed  to  some  degree.  But  the  consensus  is 
i  1  that  the  television  exposure  of  old  feature  films,  especially 
'  erican  pictures,  is  doing  the  greatest  damage. 

"he  general  feeling  among  American  film  officials  through- 
Europe  is  that  non-commercial,  low-budget  TV  stations 

fi  their  news,  sports,  and  weather  programs  are  not  doing 
appreciable  harm  to  the  motion  picture  industry.  It  is  only 

:n  these  stations  have  the  additional  advantage  of  being 
e  to  offer  feature  films,  particularly  the  American  ones,  that 
vie  attendance  noticeably  begins  to  fall  off.  And  obviously 
latres  specializing  in  American  films  sufifer  most. 

')ne  executive  summed  up  the  general  feeling  by  saying  that 
ovie  business  here  (in  Europe)  can  never  again  be  secure 
ess  the  policy-makers  in  the  States  decide,  once  and  for  all, 
t  they  will  abandon  the  quick  dollar  through  film  sales  to 
,  in  favor  of  a  steady  income  from  new  pictures  and  through 
re-issue  market." 

FRENCH  EXHIBITOR'S  OUTLOOK 
France,  like  the  United  States,  has  long  been  considered  a 
ovie-crazy"  country.  And  it  is  here  that  the  American  ex- 
>itor  will  find  that  his  own  story  may  most  closely  be  paral- 
id  by  his  French  counterpart. 
Foday  France  is  enjoying  a  movie  boom  similar  to  the  post- 
r  Golden  Era  in  the  United  States.  Television  sets  are  reia- 
ely  rare,  the  quality  of  TV  programming  is  poor,  and  the 
;nch  love  stepping  out  for  an  evening  "au  cinema." 
\s  a  result,  business  is  3  to  4%  better  than  ever  before,  de- 
te  increased  entertainment  taxes.  In  addition,  exhibitors  are 
ping  unprecedented  profits  through  sales  of  refreshments 
1  from  the  unique  commercial  advertising  film  shorts  that 
run  during  intermissions. 

still  there  are  signs  that  the  future  may  not  be  as  rosy  as  the 
:sent — sales  of  television  sets  are  increasing  all  the  time 
lanks  to  time  payment  plans)  and  more  films,  including 
pular  American  westerns,  are  being  offered  to  home  viewers. 
3ne  voice  in  the  French  film  industry  that  has  been  particu- 
ly  vehement  in  warning  both  distributors  and  exhibitors  of 

the  impending  danger  is  that  of  Claude  Degand,  Chief  of  the 
Documentation  Service  of  the  French  National  Cinematography 
Center. 

Monsieur  Degand  makes  it  a  point  to  keep  up  on  the  prob- 
lems facing  the  American  exhibitor  and  in  his  articles  and 

information  bulletins  issued  to  the  French  film  industry,  he 
relates  and  interprets  the  significance  of  these  problems  to  the 
French. 

In  a  candid  interview  with  your  Film  BULLETIN  corre- 
spondent, Degand  said  that  French  film  exhibitors  are  peace- 

fully asleep  when  they  should  be  worried,  simply  because  "busi- 
ness is  still  too  good,  except  in  the  north  (of  France)  where 

they  are  beginning  to  realize  that  something  is  wrong." 
(A  thorough  study  was  conducted  by  the  French  Documen- 

tation Service  on  the  effects  of  television  on  movie  attendance 
in  the  prosperous  north  and  Pas-de-Calais  mining  region  near 
Lille.  This  was  considered  a  "pure  area"  for  such  a  survey 
because  TV  is  in  widespread  use  there,  the  people  are  consid- 

ered typically  French  in  attitude,  and  there  are  no  outside 
factors  such  as  the  legitimate  theatre  to  compete  for  the  enter- 

tainment dollar.  It  was  discovered  that  from  the  advent  of 
television  through  December  of  last  year,  movie  attendance 
dropped  13%  against  the  national  average  which  rose  3%.  This 
represents  a  total  attendance  loss  of  16% — with  the  figures  ex- 

pected to  rise  considerably  higher  in  1958.) 
Degand  pointed  out  that  now,  while  theatre  business  is  at 

an  all-time  peak,  is  the  time  for  exhibitors  to  find  new  ways 
of  attracting  people  and  to  renew  their  efforts  to  tailor  pro- 

grams to  their  customers'  tastes.  He  went  on  to  warn  that  the 
biggest  single  threat  to  the  health  of  the  American  film  market 
in  France  is  the  increased  showing  of  American  films  on  TV. 
His  records  show  that  in  1957,  40  of  the  films  televised 
throughout  France  on  a  single  showing-nationwide  hook-up 
basis  were  American — and  that  number  is  certain  to  rise  higher 
this  year.  Most  of  the  televised  features  were  Columbia  and 
RKO  products. 

AGE  NO  FACTOR 

Approximately  2500  of  the  5700  cinema  houses  in  France  are 
located  in  small  rural  communities,  Degand  explained,  and  in 
his  opinion  these  small  theatres  which  cannot  afford  to  offer 
first-run  films  with  the  best  of  projection  equipment  will  be 
the  first  to  suffer.  He  feels  that  older  people  and  the  young 
married  couples  who  make  up  a  greater  part  of  the  rural  movie 
audience  simply  will  not  bother  to  travel  from  5  to  15  miles 
to  see  a  second-run  film  on  old  equipment  when  they  can  see 
a  slightly  older  picture  in  their  own  homes.  The  fact  that  a 
film  is  five  or  even  ten  years  old  would  make  no  difference;  in 
fact,  he  feels  that  older  people  would  actually  prefer  to  see 
their  old  favorites  to  the  newer  products.  He  pointed  out  that 
judging  from  the  boxoffice  attendance  figures  in  the  United 
States,  the  American  public  certainly  doesn't  seem  to  mind 
watching  vintage  films  on  TV. 
What  it  all  boils  down  to,  Degand  concluded,  is  that  if 

American  distributors  make  the  same  mistake  here  of  selling 
( Continued  on  Page  24 ) 
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Can  the 

Sub-Run 

Survive? Let's  stop  dreaming  about  "the  good  old  days." 

by  LEONARD  SPINRAD 

The  plight  of  small-town  and  subsequent-run  theatres  is  so 
severe  today  that  some  motion  picture  people  seriously  question 
whether  such  houses  can  or  should  continue  in  business.  Distri- 

bution companies  in  some  instances  have  indicated  that  they  are 
not  convinced  that  these  theatres  are  worth  saving.  This  is  a 
decision,  however,  which  is  not  to  be  made  entirely  by  the  dis- 

tributors. The  people  who  own  and  operate  the  smaller  thea- 
tres must  in  the  last  analysis  make  the  decision  for  themselves. 

It  is  not  an  easy  one.  The  factors  which  have  caused  the  trouble 
are  still  present.  The  big  question  is  whether  these  deterrents 
to  profitable  operations  can  be  overcome. 

Basically,  four  factors  have  created  the  subsequent-run  crisis. 
Films  on  television  have  been  a  potent  box  office  business 

depressant.  Television  itself  had  already  eaten  heavily  into  the 
theatre  trade,  even  before  the  major  companies  released  good 
films  to  the  parlor  medium.  The  tide  of  big  pictures  on  home 
video  screens  accentuated  and  heightened  the  damage.  While 
the  downtown  premiere  first-run  houses  could  hold  on  to  the 
premium  audience,  the  subsequent-run  house  came  into  direct 
competition  with  what  might  be  described  as  "subsequent  runs" 
for  free  on  television.  The  greater  selectivity  of  the  audience, 
encouraged  not  only  by  television  but  also  by  a  vast  new  assort- 

ment of  available  leisure  time  activities,  also  hit  the  small  thea- 
tres hardest.  When  people  stopped  going  to  the  movies  as  a 

weekly  habit  and  instead  began  shopping  around  for  particu- 
lar movies,  the  theatres  which  had  the  movies  first  captured 

the  customers. 

RECESSION  A  FACTOR 

The  recession,  in  the  opinion  of  some  theatre  people,  has 
been  an  important  factor,  too.  The  price  of  moviegoing,  like 
the  price  of  most  everything  else,  has  been  rising.  The  inevit- 

able effect  of  price  rises  (witness  the  automobile  industry)  is  to 
divert  trade  away  from  the  lowest  priced  to  the  medium  or  high 
priced  range.  The  rise  in  sub-run  admission  prices  has  a  ten- 

dency to  decrease  the  gap  between  first  run  and  subsequent  run 
price  tags.  The  combination  of  price  rises  and  recession  psy- 

chology has  certainly  not  helped  grassroots  theatre  business. 

Finally,  and  certainly  an  important  factor,  is  the  recent  policy 
of  encouraging  long  first  runs  and  roadshows.  Such  bookings 
eat  into  the  available  subsequent-run  trade.  By  the  time  the 
picture  hits  the  last  theatres,  the  market  is  apt  to  have  been 
bled  white. 

Under  such  circumstances,  is  there  hope  for  the  subseque 
run  theatre .''  The  answer,  we  think,  is  a  most  emphatic  yes. 

Let's  be  realistic.  There  are  undoubtedly  some  small 
and  neighborhood  sub-runs  which  have  the  cards  stacke 
against  them.  Towns  and  neighborhoods  have  a  habit  of  chan 
ing.  Inevitably,  there  is  a  certain  normal  percentage  of  bu 
ness  mortality,  in  any  business  and  at  any  time.  Normally  to 
this  is  counterbalanced  by  the  entry  of  new  theatres  in  ne 
areas.  We  are  not  concerned  here  with  normal  turnover. 

How  does  the  theatre  man  decide  whether  he  should  co 
tinue.*"  How  does  he  determine  whether  he  is  up  against  ine 
orable  economic  forces.^  The  best  way  to  find  out  is  to  ke 
trying.  Certainly  no  exhibitor  wants  to  give  up  without  a  figh 
But,  in  the  last  analysis,  the  fate  of  the  theatre  is  in  the  han< 
of  the  man  who  runs  the  house.  He  cannot  expect  the  maj< 
companies  to  subsidize  him.  He  cannot  expect  to  restore 
patronage  by  playing  upon  the  dubious  loyalty  of  his  form 
customers.  And  he  cannot  be  over-ambitious. 

FORGET  'PIE  IN  THE  SKY" 
It  is  wrong  to  judge  the  potential  of  the  theatre  by  the  yari 

stick  of  1947,  which  industry  wags  call  "the  movies'  only  no 
mal  year."  It  is  wrong  to  aim  for  a  full  house  every  night,  j an  extra  50  or  100  tickets  per  day  will  suffice  to  put  your  ope 
ation  in  the  black.  We  must  set  our  sights  on  a  reasonable  ta 
get,  not  pie  in  the  sky.  Getting  in  the  black  is  the  first  obje 
tive;  then  we  can  worry  about  getting  rich.  Let's  stop  dre; 
ing  about  "the  good  old  days." 

The  first  thing  for  the  presently  marginal  situation  to  col 
sider  is  its  own  position  in  its  own  community.  Are  all  ti 
stores  of  the  community  similarly  depressed.'  Is  populat 
moving  away?  Is  the  neighborhood  changing  from  residenti 
to  commercial The  answers  to  these  questions  may  be  decisiv 
But  in  the  majority  of  cases,  the  plight  of  the  theatre  is  mo 
acute  and  rather  more  unique  than  the  neighborhood  situatioi 
This  is  where  the  theatre  man's  fate  is  largely  in  his  own  banc 
Two  basic  facts  must  be  understood.  The  first  is  that  tl 

movie  industry,  like  its  ultimate  Master,  helps  those  who  he 
themselves.  The  second  is  that  the  motion  picture  theatre  is 
retail  business  and  must  cultivate  its  trade  as  a  retail  busine; 
instead  of  relying  on  the  national  campaigns  of  its  suppliers. 

There  are  certain  hopeful  aspects  to  the  general  situatioi 
While  a  number  of  important  post- 1948  films  have  already 

(Continued  on  Pagt 
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"Merry  Andrew" 
S(UiHCM  1^€UU<^  Q  Q  O 

|ht  Danny  Kaye  vehicle  will  delight  his  sophisticated  fans 
family  trade,  too.  C'Scope  and  color. 

lere  is  one  of  the  brightest  and  happiest  entertainments  in 
IV  a  moon,  Sol  C.  Spiegel's  joyous  little  musical,  "Merry 
irew",  starring  the  inimitable  Danny  Kaye.  The  Kaye  tech- 
ue  is  as  spontaneous  and  sparkling  as  ever,  and  M-G-M  has 
"ounded  him  with  CinemaScope,  Metrocolor  and  a  charm- 
storv  background.  Essentially,  the  Isobel  Lennart  and  I.A.L. 
mond  screenplay  is  concerned  with  Kaye's  transformation 
m  a  staid  and  shy  teacher,  descendant  of  many  professorial 
lerations,  into  a  red-nosed,  ballooned-up  circus  clown  who 
is  happiness  making  people  laugh  and  falls  in  love  with 
ely  aerialist  Pier  Angeli.  Many  crazy  scenes,  zany  characters, 
•duction  numbers  and  slap-happy  Kaye  double-talk,  delight- 
ly  make  their  way  through  the  script  before  the  jubilant  fade- 
:.  As  directed  and  choreographed  by  Michael  Kidd,  the  pace 
alwavs  fanciful  and  free,  the  dances  exhilarating  and  the 
leral  atmosphere  one  of  innocent  fun-making.   In  the  score 
Saul  Chaplin  and  Johnny  Mercer,  Kaye  has  a  number  of 

Wchy  patter  numbers  in  the  "My  Fair  Lady"  style  and  he 
idles  them  handsomely.  Baccaloni,  head  of  the  circus,  scores 
irply  both  in  acting  and  during  a  rousing,  buoyantly  con- 
ved  chorus  number.  Producer  Siegel  has  obviously  been  un- 

iting in  set  and  costume,  and  he  has  made  sure  of  getting 
untiful  rewards  from  every  department.   Admittedly,  there 
nothing  particularly  original  in  the  film,  but  everyone  con- 

ned has  worked  with  intelligence  and  spirit.  Wonderful  act- 
support  is  provided  by  Noel  Purcell,  as  Kaye's  stuffy  head- ister-father,  and  Robert  Coote  and  Rex  Evans,  as  his  so- 

iglish  brothers.  All  this,  plus  Danny  Kaye  in  one  of  his  most 
gratiating  characterizations,  and  you  have  a  sunny  and  sump- 
jous  show  for  the  family,  as  well  as  the  sophisticated  Kaye 
ns.  The  plot:  Kaye,  in  order  to  prove  himself  to  his  father 
d  his  cool  fiancee,  goes  digging  for  important  Roman  statu- 
y.  He  digs  into  the  midst  of  a  circus,  where  he  meets  Miss 
ngeli  and  falls  in  love  with  both  her  and  the  circus  owned  by 
r  father,  Baccaloni.    Complications  ensue,  but  in  the  end 
lye's  father  relinquishes  him  from  his  marriage  and  tutorial 
sponsibilities  for  true  love  with  Pier  and  his  vocation  as  a 

itro-Goldwyn-Mayer.  103  m ced  by  Sol  C.  Siegel.  Direct 
tes.  Danny  Kaye, 
by  Michael  Kidd. 

"Paris  Holiday" 
SudCHCd^  IRiUiHf  O  O  O 

9b  Hope  and  Fernandel  in  amusing  Franco-American  spoof, 
^rong  exploitables.  Technicolor-Technirama  and  Ekberg. 

It  was  a  bright  idea  to  bring  together  America's  Bob  Hope 
id  France's  Fernandel,  tw  o  very  amusing  guys.  And  this  team, 
ith  the  added  plus-factors  of  a  generally  flashy  Technicolor- 
echnirama  background  and  the  feline  scenery  of  Anita  Ekberg 
nd  Martha  Hyer,  will  attract  a  good  share  of  the  metropolitan 
udience.  Blessed  with  the  bright  title  of  "Paris  Holiday  "  and 
it  for  April  release  to  coincide  with  seasonal  upsurge  in  travel 
uerest,  there  are  plenty  of  exploitation  angles  that  the  United 
irtists  showmen  are  sure  to  capitalize.  The  screenplay  of  Ed- 
mnd  Belyoin  and  Dean  Riesner  offers  one  zany  interlude  after 

another,  such  as  Hope  ensconced  in  an  insane  asylum,  Fernandel 
in  female  attire,  Ekberg  as  a  bosom-bouncy  Mata  Hari,  Hyer  as 
the  pretty  young  thing  recipient  of  many  a  typical  Hope  wise- 

crack. While  the  material  is  not  always  fresh,  there  are  some 
such  novelties  as  the  business  of  English  sub-titles  for  most  of 
Fernandel's  dialogue  and  the  slapstick  helicopter  ride  the  boys 
take  over  the  roofs  and  suburbs  of  Paris  with  their  gangster 
enemies  in  hot  pursuit.  Despite  Gerd  Oswald's  uninspired  di- 

rection there  are,  fortunately,  enough  howlers  to  please  the 
buffoon-fans.  The  Joseph  Lilley  background  music  is  enter- 

taining, the  Champs  Elysee  tours  eye-filling  and  the  decor  of 
Fernandel's  boudoir  a  spoofing  knockout.  The  story  finds  actor 
Hope  in  Paris  to  read  play  of  famous  writer,  (Preston  Sturges, 
incidentally,  has  this  bit  role),  only  to  discover  that  his  life's  in 
danger  because  the  play  reveals  secrets  of  a  nation-wide  counter- 

feiting gang.  Murders,  mistaken  identities,  search  for  the  miss- 
ing script-expose,  etc.  follow  until  the  happy  ending  in  which 

Hope  and  Fernandel  save  France,  get  Hyer  and  reformed  Ek- 
berg as  rewards. 

"Desire  Under  The  Elms" 
Su4CK€d4  1^€ltiH^  Q  Q  PLUS 

Heavy-handed,  dull  version  of  O'Neill  play.  Poses  b.o.  prob- lem for  many  situations.  Loren  and  Perkins  provide  mar- 
quee strength. 

This  is  unquestionably  one  of  the  biggest  disappointments  of 
the  season.  For  all  its  high  pretensions  and  its  inherently  explo- 

sive content,  Don  Hartman's  production  of  Eugene  O'Neill's 
play,  "Desire  Under  the  Elms  ",  never  comes  to  life  and  is  often 
downright  dull.  It  must  be  listed  as  a  highly  dubious  boxoflice 
entry,  certainly  outside  of  metropolitan  areas.  Because  the 
theme  centers  on  greed,  lust  and  infanticide,  and  with  Loren 
and  Perkins  generating  some  marquee  power,  it  should  create 
a  bit  of  a  stir  in  the  big  city  early  runs,  but  word-of-mouth 
generally  will  not  be  favorable.  Theatremen  catering  to  the 
family  trade  would  be  wise  to  pass  it  up.  First  off  in  the  draw- 

backs is  the  Irwin  Shaw  script  which  has  toned  down  so  much 
of  the  original  dialogue  as  ot  leave  very  little  of  O'Neill's 
powerfully  poetic  flavor  around.  What's  left  is  simply  the 
worst  of  the  Nobel  playwright:  his  overly-theatrical  plotting, 
crude  characterizations,  almost  soap-operish  situations — in  fact, 
there  are  times  when  the  film  seems  corn  melodrama  right  out 
of  the  Farmer's  Almanac.  Secondly,  not  director  Delbert  Mann 
nor  Sophia  Loren,  Anthony  Perkins  and  Burl  Ives  were  the 
most  inspired  choices  for  their  chores.  The  direction  is  heavy- 
handed,  just  not  the  work  of  a  fully-arrived  craftsman,  and  the 
three  stars,  consequently,  never  blend  together.  The  black-and- 
white  New  England  settings  are  appropriate,  but  add  to  the 
film's  determinedly  down-beat  airs  and  pondersome  pace.  The 
plot  recounts  how  aging,  bitter,  fear-of-God  farmer  Ives  brings 
young  wife  Loren  home  to  farm  and  son  Perkins.  Resentments, 
sexual  frustrations,  conflicts  between  the  latter  two  as  heirs  to 
the  land  resolve  in  their  adulterous  romance  culminating  in 
birth  of  child  which  Ives  thinks  is  his.  Guilt  plagues  Perkins; 
Loren,  in  a  frenzy  to  save  their  love,  kills  child  that  changed 
relationship.  Later,  both  are  reunited  as  they  go  off  to  the 
gallows,  with  Ives  left  surrounded  by  his  beloved  land. 

I  Ives.    Produced  by 

Sce4^He44.  l^aiiKf       O  O  O  O    TOPS       Q  Q  Q    GOOD       Q  Q    AVERAGE        O  POOr] 
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"Marjorie  Morningstar" 
^«u£h€U,  'R4itc0u^  Q  Q  O 

Top-drawer  version  of  best-seller.  Figures  strong  attraction 
in  metropolitan  areas.  Will  appeal  to  women  of  all  ages. 

The  sociological  values  of  Herman  Wouk's  original  novel 
have  disappeared  in  glowing  WarnerColor  and  dreamy  back- 

ground music  in  producer  Milton  Sperling's  rendition  of  ""Mar- 
jorie  Morningstar",  and  what  comes  through  now  is  a  high- 
quality  popular  offering,  an  up-dated  "Kitty  Foyle"  type  of  re- 

past, just  bursting  with  romance,  broken  hearts,  pleasantly 
shattered  dreams.  When  things  get  a  bit  syrupy,  it  has  author 
Wouk's  Manhattan  backdrop  and  characterizations  to  give  it 
some  shock-value,  slice-of-life  touches.  This  shapes  up  as  a 
strong  attraction  for  the  metropolitan  areas  and  above  average 
in  the  hinterlands.  It  should  please  particularly  the  fem  trade, 
from  teenage  up.  As  directed  by  Irving  Rapper,  scripted  by 
Everett  Freeman  and  starring  Gene  Kelly  as  the  off-Broadway 
God  who  winds  up  a  failure  and  Natalie  Wood  as  the  doe- 
eyed  heroine  who  falls  for  him  so  desperately,  this  Warner 
Bros,  release  is  a  slick  job  in  all  its  aspects.  The  Kelly- Wood 
amours,  although  they  have  a  tendency  to  over-expand  in  senti- 

mental and  discursive  areas,  are  moving  because  the  principals 
play  their  roles  so  sensitively.  Claire  Trevor  and  Everett  Sloane 
as  Natalie's  Jewish  parents,  handle  their  roles  with  homey  dig- 

nity; Martin  Milner  as  the  shy,  young  playwright  the  heroine 
finally  marries  performs  compellingly,  and  Carolyn  Jones,  as 
her  spunky  friend,  has  a  pre-wedding  bit  that  she  handles 
smashingly.  However,  the  one  who  best  captures  the  humor 
and  warmth  of  the  novel  is  old  veteran  Ed  Wynn.  In  the  role 
of  the  uncle-from-the-old-country,  he  is  superb.  Harry  Strad- 
ling's  photography,  the  Fain  and  Webster  theme  song,  "A  Very 
Precious  Love",  potpourri  shots  of  Bar  Mitzvahs,  summer 
camps,  cocktail  parties,  backstage  try-outs,  etc. — all  these  lend 
expert  entertainment  values  to  the  story.  As  for  the  plot,  it 
follows  Natalie's  rebellion  against  her  home  life  and  her  quest of  excitement  and  fame  in  the  world  of  the  theatre.  She  meets, 
loves  and  eventually  leaves  showman  Kelly,  a  charmer  full  of 
dreams  and  ambition,  but  no  real  talent.  In  the  end,  Natalie 
realizes  the  wisdom  of  her  parents,  marries  instead  faithful 
Milner  and  Kelly  is  left  with  his  memory  of  bittersweet  romance. 

5ene  Kelly,  Natalie  Wood,  Clal Directed  by  Irving  Rapper. 
Trevor,   Ed  Wy 

"The  Lovemakr" 
Su^CHC^  ̂ €ltCKf  O  O  PLUS 

Poignant  drama.  Spanish-made  with  titles.  Betsy  Blair  stars. 

Betsy  Blair  who  scored  as  the  plain  girl  in  "Marty  ",  returns 
in  a  similar  role  for  "The  Lovemaker",  a  fine  Spanish  import 
which  Trans-Lux  is  releasing.  Portraying  a  spinsterish  young 
woman  who  becomes  the  object  of  a  cruel  practical  joke  where- 

by a  small  town's  Don  Juan  pretends  a  love  affair  and  engage- ment only  to  later  reveal  it  as  a  hoax.  Miss  Blair  contributes 
scenes  of  touching  sincerity  and  pitiful  heartbreak.  Occasion- 

ally a  shade  too  wistful,  too  romantically  bewildered,  she  nev- 
ertheless ably  communicates  the  emotional  devastation  that 

will  be  her  s  upon  discovery  of  the  truth.  Beautifully  written 
and  directed  by  Juan  Bardem,  one  of  Europe's  brightest  lights, 
with  some  superbly  modulated  Michael  Kelber  photography 
and  an  ironically  bittersweet  score  by  Joseph  Kosma,  this 
Cesareo  Ganzales  production  should  win  critical  plaudits  here 
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and  prove  a  rewarding  item  for  art  house  audiences  in  the 
metropolitan  markets.  As  the  ersatz  lover,  Jose  Suarez,  does 
very  well  indeed,  dynamically  delineating  a  playboy  who  suffers 
pangs  of  conscience  as  the  game  goes  on  but  can  see  no  way 
of  stopping  it.  Yves  Massard  is  the  young  writer-friend  who 
serves  more  or  less  as  commentator  on  the  backward  myres  of 
the  town  and  its  people.  The  billiard-room  buddies  of  Suarez. 
the  bored  originators  of  the  whole  joke,  are  played  in  boister- 

ous bravado  style  by  Rene  Blanchard  &  Co.  Essentially  a  shori 
story,  the  film  over-portracts  itself  in  some  sequences  and  Bar- 
dem's  direction  has  a  tendency  towards  the  contrived  arty  effect 
The  tale  simply  follows  Suarez'  wager-romance  of  the  girl,  hei 
complete  surrender  to  love,  dawn  of  the  engagement,  th( 
dandy's  consequent  inability  to  tell  her  of  the  monstrous  lie 
his  cowardly  disappearance  and  finally  the  girl's  shattering confrontation  with  reality.  The  film  ends  thus,  downbeat  bu 
convincing  and  poignant. 

Jose   Suarei,   Yves   Massard.     Produced  b" Cesareo  GaniaN 

"Touch  of  Evil" 

^UdlMeA4>  1^€ltiH^  O  O  PLUS 
Wild  Orson  Welles  melodrama,  with  plenty  of  exploitatioi 
angles.  Best  for  action  houses.  Marlene  Dietrich  has  ho 
"guest"  role. 

If  audiences  can  suspend  the  laws  of  credibility  while  watch 
ing  Universal's  odd-ball  mystery-melodrama  over  which  thi 
baroque  talents  of  Orson  Welles  reign  as  writer,  director  an( 
co-star,  then  they  might  have  one  hell  of  a  good  time  witl 
"Touch  Of  Evil  ".  For  this  Albert  Zugsmith  production,  witl 
Charlton  Heston  and  Janet  Leigh  in  the  romantic  leads  and  n( 
less  a  personage  than  Marlene  Dietrich,  along  with  Zsa  Zs. 
Gabor,  doing  a  fanciful  turn  as  a  "guest  star  ",  is  a  cul-de-sa 
of  border-town  chicaneries,  corrupt  police,  dumbell  authoritie.^ 
creepy  Mexican  dope-pushers  and  the  like  all  brought  to  peri 
odic  bursts  of  Wellesian  frenzy.  Boxofiice  returns  should  regis 
ter  best  in  the  action  and  ballyhoo  markets  in  metropolitai 
areas.  But  Welles  has  a  following  among  the  sophisticate? 
too.  Exploitation  angles  abound.  In  scene  after  scene  we  hav 
bizarre  characterizations,  ghoulish  camera  angles,  shadowy  dis 
plays  of  Los  Robles  dives,  strip  joints,  bars,  sleazy  hotels.  On 
bit  of  plot  immediately  converges  on  another,  the  pace  alway 
pounding  and  pulsing  while  some  psychotic  jazz  in  south-ol 
the-border  style  blasts  away.  Clearly  this  is  uninhibited  stuf 
from  the  slobbering  fat-man  portrayal  of  Welles  himself  dow 
to  the  full-blown  carricatures  of  a  narcotics  gang  headed  b 
Akim  Tamiroff.  And  no  one  seems  to  have  spared  the  scene 
of  Miss  Leigh,  as  investigator  Heston's  abducted  bride,  fror 
being  as  lurid  and  sensational  as  possible.  The  last  quarter  o 
so  really  fascinates  and  chills  the  spectator,  but  some  wil 
regard  it  as  strictly  an  over-mannered  exercise  in  precious-typ 
suspense.  Biggest  acting  lift  is  La  Dietrich's  few  moments  a a  hot  tamale  madam,  one-time  confidante  of  Welles.  Plot-wis( 
the  whole  thing  centers  on  the  dynamiting  of  a  wealthy  Amer 
can  which  police  Capt.  Welles  fixes  on  Mexican  shoe  clerl- 
Narcotics  investigator  Heston  soon  learns  Welles  has  frame 
most  of  his  arrests;  in  retaliation,  Welles  frames  Leigh  as  dru 
addict  and  murderess.  In  the  end,  he  is  killed  by  loyal  bench 
man  leaving  vindication  etc.  for  the  stars. 

by  Albert  Zugsi 
on  Page  14 | 

Leigh,  Orson  Welles.  Produce 
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This  Happy  Feeling" 
Su^ute^  'R^Uuu}-  O  O  PLUS 

Lively  Debbie  Reynolds'  successor  to  "Tammy".  C'Scope  and 
color.  Should  delight  teenagers  and  family  trade  everywhere. 

Debbie  Reynolds  has  a  pert  and  pleasant  follow-up  to  her 
successful  "Tammy"  in  another  such  homespun,  romantic  com- 

edy, Universal's  "This  Happy  Feeling".  Although  it  s  quite  a 
few  shades  more  sophisticated  than  the  former,  the  new  entry 
shows  off  Debbie  to  winsome  advantage,  gives  hsr  a  lyrical 
Livingston  and  Evans  theme  song,  has  the  lass  romping  in  a 
bit  of  slapstick  and  ensconces  her  piquantly  with  two  romances. 
One  is  the  brilliant  international  star.  Curt  Jurgens,  smoothly 
playing  a  debonair  matinee  idol,  for  whom  Miss  Reynolds 
evinces  a  grand  teenage  passion;  the  other,  upcoming  John 
Saxon,  as  the  good-looking  boy  she  at  first  patronizes  but 
finally  falls  for.  Handsomely  turned  out  in  Cinemascope  and 
Eastman  Color  with  a  Broadway  to  Connecticut  horsey-set 
background,  snappily  directed  by  Blake  Edwards  and  shrewdly 
produced  by  Ross  Hunter,  the  film  has  all  the  necessary  built-in, 
young-at-heart  values  to  appeal  to  the  teener  market  and  the 
family  trade  in  all  situations.  While  the  feather-bed  plot  and 
characterizations  are  not  always  substantial,  Edwards'  script 
from  an  F.  Hugh  Herbert,  play  has  some  sharp,  comic  lines. 
High  point  in  hilarity  features  Estelle  Winwood  as  his  balmy 
housekeeper  and  her  adventures  with  scotch  and  a  pet  seagull. 
Alexis  plays  the  grand  actress  who  vamps  old  lover  Jurgens 
and  Mary  Astor  has  some  brightly  inconsequential  moments  as 
Saxon's  mother.  Plot  finds  girl-from-Brooklyn  Debbie  wind- 

ing-up a  private  secretary  to  retired  actor  Jurgens  after  her 
refreshing  candidness  and  youth  rejuvenates  him.  She  fancies 
herself  in  love  with  him,  but  he  finally  proves  that  her  real 
amore  is  Saxon,  as  Alexis  is  his. 

Universal-lnfernational.  92  minutes.  Debbie  Reynolds,  Curt  Jurgens,  John  Saxon. Produced  by  Ross  Hunter.    Directed  by  Blake  Edwards. 

Tamphell's  Kingdom" 

Rousing  outdoor  action  meller  laid  in  Canadian  Rockies. 

RFDA  import,  "Campbell's  Kingdom  ",  a  Betty  Box  produc- 
tion in  Eastman  Color,  is  of  the  old  adventure-melodrama 

school  and  scripter  Robin  Estridge's  adaptation  of  a  Hammond 
Innes  yarn  devotes  itself  to  physical  action.  But  with  stars 
Dick  Bogarde  as  the  earnest  and  whoppingly  spunky  hero; 
Stanley  Baker,  the  cigar  smoking,  grimlj'  grinning  \illain  and 
director  Ralph  Thomas  smartly  and  smoothly  keeping  the 
sprawling  gymnastics  in  tow,  the  events  are  an  entertaining 
batch  of  elementary  excitements.  Indeed,  in  the  dam  bursting 
climax  nestled  within  the  towering  mountains  it  shows  signs  of 
being  a  real  rouser,  and  should  certainly  do  much  to  making 
the  film  a  favorite  with  action  fans  and  youngsters.  The  plot 
re\eals  Bogarde,  a  lean  young  Scotsman,  desperately  intent  on 
claiming  the  piece  of  land  his  grandfather  left  him,  land  the 
old  man  believed  to  his  dying  days  to  contain  oil  deposits. 
And  since  Bogarde  has  been  told  by  the  medicos  his  days  are 
numbered  to  six  months,  the  doomed  lad  fights  off  construction 
boss  Baker,  a  full-sized  bully  engaged  in  building  a  dam  whose 
completion  would  flood  Bogarde's  property.  But  with  the  aid 
of  driller  James  Robertson  Justice  and  sweetheart  Barbara  Mur- 

ray he  wins  out  over  all,  and  lives. 
RFDA.  102  minutes.  Dirk  Bogarde,  Stanley  Baker.  Produced  by  Betty  E.  Box. Directed  by  Ralph  Thomas. 
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"The  High  Cost  Df  Loving" 

Amusing  domestic  comedy  with  good  touches  of  satire. 

Actor-director  Jose  Ferrer's  new  M-G-M  exhibit  is  certainh 
a  more  felicitous  affair  than  his  last,  "I  Accuse".  Blessed  wit! 
a  saucy  title,  ""The  High  Cost  Of  Loving",  it  also  boasts  somi 
opening  footage  that  is  as  satirically  inventive  as  the  early  Rem 
Clair  or  Chaplin.  It  is  a  spoof  on  civilized  living  as  reflectec 
in  the  morning  rituals  of  a  nine-year  married  couple  as  the' 
both  prepare  for  work  while  not  a  word  is  spoken.  Boxoffice 
wise,  howe^'er,  this  will  be  only  a  very  mild  entry.  It  will  nee< 
strong  support  in  most  situations.  Ferrer  is  the  husband  am 
bright  newcomer  Gena  Rowlands  co-stars  as  the  spouse.  BotI 
contribute  amiable  performances,  as  do  Joanne  Gilbert  as 
curvaceous  but  brainless  filly,  Bobby  Troup  as  her  indulgenmg 
husband,  and  Jim  Backus  as  a  bustling,  backslapping  MadisoBg 
Avenue  "success  ".  In  fact,  the  whole  tenor  of  this  Mile  Ufr 
Frank,  Jr.  production,  from  Rip  Van  Ronkel's  screenplay  t 
Jeff  Alexander's  score,  is  one  of  complete  amiability,  but  i( 
great  drawback  is  its  failure  to  maintain  the  satire  line  it  stari 
out  on.  There  are  laughs,  some  scraps  of  frank  language,  a  bi 
of  marital  sex-play,  but  the  bite  and  savage  wit  needed  to  su; 
tain  so  slight  an  exercise  in  social  comedy  is  just  not  then 
Story  has  Ferrer,  a  corporation  man,  worried  over  loss  of  hi 
job  when  he  hears  of  firm's  change-of-hands,  while  wife  Gen 
learns  she's  pregnant  after  a  nine-year  childless  period.  Con 
plications  ensue,  fears  multiply  until  Ferrer  writes  irate  lettt 
to  boss  and  learns  he's  actually  up  for  promotion. 
Metro-Goldwyn-Mayer.    87   minutes.    Jose   Ferrer,   Gena   Rowlands.     Produced  I Milo  O.  Frank,  Jr.    Directed  by  Jose  Ferrer. 

'"Screaming  Mimi" 

Confusing  meller  about  murder  and  psychiatry.  Ekberg  star 
Anita  Ekberg  is  practically  the  whole  show  in  this  watere 

down  imitation  of  a  Mickey  Spillane  melodrama.  The  script 
so  over-loaded  with  complex  clues,  bogus  motivations  and  sue 
dead-beat  histrionics  by  our  heroine  that  interest  evaporat 
after  half-hour  or  so.  It  rates  as  a  mild  dualler  for  big  ci 
r.ction  and  ballyhoo  houses.  ""Screaming  Mimi"  is  based  on Fredric  Brow  n  novel  that  presents  the  awesome  Miss  Ekberg 
a  dancer  suffering  from  psychopathic  delusions  who  is  Sve 
gali'd  through  show  business  and  murder  by  an  unfrockt 
psychiatrist.  At  least,  that's  the  impression  the  audience  is  su 
posed  to  be  under  until  the  ""surprise  ending  ".  Howevt 
neither  Gerd  Oswald's  direction,  Robert  Blees'  script  nor  tl 
monotone  emoting  of  the  star  ever  whips  up  much  exciteme 
one  way  or  the  other.  Routine  support  is  furnished  by 
Carey,  Harry  Townes  and  Gypsy  Rose  Lee.  The  Harry  J' 
Brown-Robert  Fellows  production  is  embossed  in  low-key  lig^ 
ing,  the  usual  smut-sharp  dialogue.  The  confused  plot  h 
Ekberg  thinking  herself  a  killer  after  being  attacked  by  ma 
man  who  was  shot  down  by  her  brother.  At  asylumn  she  inec 
psychiatrist  Townes,  is  brought  under  his  spell,  and  both  lea 
for  cafe  work.  All  goes  well  until  she's  attacked  again,  th 
time  by  a  supposed  ""ripper  maniac  ".  Carey  comes  upon  seer 
goes  sleuthing,  falls  in  love  with  strange  Anita,  realizes  final 
she's  insane,  figures  out  after  Towne's  death  that  she's  tl real  ripper. 

Columbia.  79  minutes.  Anita  Ekberg,  Phil  Carey,  Gypsy  Rose  Lee.  Produced  i Harry  Joe  Brown  and  Robert  Fellows.    Directed  by  Gerd  Oswald.  M 



^iit't^d^e  production 
SUPPLEMENT 

HAT  has  generally  been  considered  the  fin- 
est novel  of  World  War  II  has  been  wrought  into  a 

distinguished  film  production  that  may  very  well  be- 
come the  finest  motion  picture  on  the  subject.  Irwin 

Shaw's  "The  Young  Lions  ",  viewing  the  great  holo- 
caust through  the  widely  varied  personalities  of  three 

soldiers,  one  a  Nazi,  the  other  two  American,  has 
been  given  a  revered,  authentic,  highly  personalized 
treatment  by  veteran-distributor,  neophyte-producer, 
the  late  Al  Lichtman.  The  choice  of  Marlon  Brando 
and  Montgomery  Clift,  respectively,  as  the  dedicated 
Nazi  officer  and  the  sensitive  American  private  of 
Jewish  faith,  is  as  natural  and  apt  as  a  diamond  nest- 

ling on  blue  velvet.  Inspired,  moreover,  is  the  chancy, 
off-beat  selection  of  Dean  Martin  as  the  cynical,  draft- 
dodging  playboy-entertainer,  seared  to  maturity  in 
war's  crucible.  There  is  every  indication  that  this 
may  be  as  fateful  as  Sinatra's  memorable  casting  in 
"From  Here  to  Eternity  ". 

who  form  the  basis  for  the  vital  romantic  contrasts  to 
the  war-gashed  action  and  settings  are  ideal  in  their 
diversified  characterizations.  As  Shaw  links  the 
cross-section  of  humanity  in  the  three  men  who  are 
the  puppets  of  war,  so  does  he  dissect  love-in-war  in 
all  its  brutal,  tender  and  passionate  aspects.  This 
delicate  blending  of  mankind's  eternal  bitter-sweet — 
war  and  love — superbly  molded  into  pictorial  fasci- 

nation under  Edward  Dmytryk's  direction,  electrifies the  film  into  a  classic. 

EHIND  these  formidable  star  assets  stands  a 
superlative  array  of  quality  factors.  The  three  women 

N  subsequent  pages  of  this  supplement,  the 
poignancy  of  Edward  Anhalt's  script  is  readliy  ap- 

parent in  selected  scenes  featuring  the  soldiers  and 
their  women;  the  advertising  campaign,  still  in  its 
formulative  throes,  exhibits  a  power  and  stature  in 
accord  with  the  film's  quality;  delineated,  too,  is  the 
late  producer's  painstaking  efforts  to  give  the  film 
the  spark  of  greatness — almost  as  through  he  knew 
that  this  must  be  his  supremely  final  effort.  And 
finally,  the  proof  of  the  picture's  gilt-edged  potential 
— its  viewing — is  happily  evident  in  the  "Film  of 
Distinction"  review  on  the  next  page. 
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'The  Young  Lions"  Ranks  with  Greatest  Motion  Pictures 

ScMUtCAA  '^€ltU^  O  O  O  O 
Famous  war  novel  made  into  superb  movie  by  A!  Liclitman. 
Wonderful  cast  topped  by  Brando,  Clift,  Martin.  A  box- 
office  smasher. 

Veteran  producer  Al  Lichtman  who  died  a  few  weeks  ago, 
has  in  this  posthumous  production,  left  a  fitting  monument  to 
mark  a  distinguished  career.  For  "The  Young  Lions"  will  rank 
with  the  very  greatest  motion  pictures.  It  is  one  of  those  mas- 

terfully coordinated  offerings  ail  producers  dream  about. 
Starring  a  trio  of  magic  names,  Marlon  Brando,  Montgom- 

ery Clift  and  Dean  Martin,  along  with  three  dazzling  distaff 
members,  Hope  Lange,  Barbara  Rush  and  May  Britt,  and 
mounted  against  wonderfully  dramatic  black-and-white  Cinema- 

scope photography,  much  of  which  was  filmed  overseas  in 
France  and  Germany,  "The  Young  Lions"  comes  through  as 
the  best  film  about  fighting  men  since  the  sensational  "From 
Here  To  Eternity".  20th  Century-Fox 
and  its  customers  have  one  of  the 
outstanding  boxoffice  attractions  of 
recent  years.  It  figures  to  smash  rec- 

ords in  many  theatres. 
Based  on  Irwin  Shaw's  best-selling 

novel,  wide  in  scope  of  action,  dy- 
namic in  range  of  feeling,  it  is  a  film 

full  of  adventure,  romance,  warmth, 
humor  and  the  irony  of  history  as 
reflected  against  the  background  of 
World  War  II.  It  is  a  big  film,  a 
spectacle  film,  but  one  which  always 
keeps  in  the  forefront  the  drama  of 
its  three  soldiers,  one  Nazi,  two  Amer- 

icans, as  they  make  love,  fight  on  the 
battlefield  and  meet  their  respective 
fates.  All  of  it  strikes  home  as  a 
whopping  good  show  bound  to  be 
whoppingly  popular. 

Director  Edward  Dmytryk  has 
staged  the  proceedings  with  sure  and 
succinct  style;  the  timing  is  always 
expert  and  an  unerring  sense  of  con- 

tinuity sharply  pervades  the  multi- 
tudinous events.  Largely  an  episodic 

tale  that  traces  the  lives  of  the  three 
soldiers  almost  completely  independent  of  each  other — in  the 
case  of  Brando  there  is  no  meeting  ground  until  the  ironic 
ending — Dmytryk  has  managed  to  blend  the  diverse  characters 
and  events  as  beautifully  as  in  unfolding  mystery.  And  screen- 
playwright  Edward  Anhalt  has  kept  the  amorphous  doings  of 
the  original  in  as  compact  a  form  as  possible,  with  pungent 
characterizations  from  a  large  and  far-ranging  cast.  In  fact, 
one  of  the  film's  best  aspects  is  the  cameo-crisp  arrangement 
of  the  minor  performers;  their  roles  and  interplays  have  been 
written  with  care,  and  Dmytryk  has  garnered  some  memorable 
vignettes. 

But  towering  over  all  this,  and  rightly  so,  are  the  star  per- 
formances, especially  Brando's.  Coming  right  after  his  superb 

Marlon  Brando  as  Lt.  Christian  DiestI 

"Sayonara"  rendition,  his  performance  here  will  undoubtedl'l 
receive  favorable  comparison.  As  far  as  this  reviewer  is  con 
cerned,  his  interpretation  of  the  young  Nazi,  Lt.  Christiai 
DiestI,  far  outranks  anything  else  he  has  done  to  date.  Eve^ 
with  dyed  blond  hair  and  a  good  German  accent,  BrandJI 
comes  through  with  flying  colors,  for  within  his  acting  od 
senses  for  the  first  time  a  maturity,  a  consummate  exactness 
technique,  a  brilliant  sense  of  facial  and  bodily  movements 
go  with  his  clever  speaking.  As  the  tragically  duped  ideal 
who  follows  the  Nazi  god  myth  down  to  spiritual  abandc 
ment  and  destruction.  Brando  gives  us  the  film's  most  tou 
ing  and  searching  moments. 

Also  entitled  to  cheers  are  Montgomery  Clift  and  Deal 
Martin;  the  first  as  Noah  Ackerman,  the  lonely  Jewish  boy  whf 
has  to  fight  prejudice  and  torment  at  a  Southern  training  caml 
and  the  second  as  Michael  Whiteacre,  the  Broadway  big-shcl 
who  becomes  a  reluctant  G.I.  and  Clift's  buddy.  They'rl both  excellent. 

The  three  female  counterparts 
highly  rewarding,  too.   Hope  Langi 
as  the  Vermont  girl  with  whom  Noa 
finds  love  and  marriage,  is  tender  an  ft) 
tremulous.   Barbara  Rush  is  appea 

ing  as  Martin's  sophisticate  lass 
newcomer    May    Britt,    a  Swedis 
charmer,  is  all  finesse  and  fascinatio 
as    an    unfaithful    wife    who  lure 
Brando  on  a  Berlin  furlough.  Th 
romantic  episodes  will  please  the  fei 
trade  no  end. 

Maximillian  Schell,  Brando's cated  Nazi  commander;  Herbert  Rue 

ley,  Clift's  bigoted  and  brutal  Captaii Dora  Doll  and  Lilliane  Montevecch 
two  very  human  French  girls  turne 
collaborationists;  Parley  Baei 
Brando's  fellow-Nazi  and  friend  who^ 
good  life  in  occupied  Paris  disilk 
sions  him  about  the  Master  Race- 
all  these  and  more  round  out  a  ma 
nificently  defined  cast. 

There  are  too  many  narrative  straiM 
to  be  unwound  fully  here.  Suffice 
say  the  film  opens  in  1938  wi 

Brando  as  a  Bavarian  ski  instructor  whose  pupil  is  Miss  Rusl 
she  is  enchanted  with  the  old  Germany  and  fearful  of  Naj 
extremists.  When  they  part  Brando  tells  her  the  "New  Ordei 
will  save  the  world.  They  never  meet  again,  but  at  film's 
a  completely  war-disintegrated  Brando  allows  himself  to 
shot  by  a  startled  Martin,  Miss  Rush's  lover.  Within  this  iron format,  the  three  lives  of  the  stars  unfold:  Clift  fighting  racii 
prejudice,  Martin  struggling  against  cowardice  and  Brand 
being  enveloped  first  in  the  triumphs  of  the  Third  Reich 
later  its  disintegration  and  despair. 

20th  Century-Fox.  167  rt 
Hope  Lange,  Barbara  Ru man.  Directed  by  Edward 

Marlon  Brando,  Montgomery  Clift,  Dean 
'  Britt,  Maximilian  Schell.    Produced  by  Al 
'k.  Director  ot  Photography,  Joe  MacDonald,  AS 
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SITTING  ROOM  -  NIGKT 

sky  i3  beginning  to  lighten.  Christian 
•63  out  the  window.     He  is  in  conflict, 
;  in  thought.     Francoise's  voice  comes  from icene. 

FRANCOISE 
(o.s.) 

Are  you  going  to  turn  Brandt  in? 
Istlan  turns  toward  her. 

CHRISTIAN 
How  did  you  know  that  I.,.. 

FRANCOISE 
(o.s.) 

Duty,  honor,  coijntry,   the  amy  - 
those  are  the  words  you  were  saying 
to  yourself, 

CHRISTIAN 
That's  right,,.I  was. 

FRANCOISE 
(o.s.) 

No  natter  how  foul..,. 
CHRISTIAN 

If  you  think  that  
FRANCOISE 

(o.s.) 
I  don't  think  it  -  not  of  you.  I never  did. 

CHRISTIAN 
Then  why  did  you  wait? 

FRANCOISE  (o.s.) 
I  wasn't  making  love  to  Germans  then 
--  we  had  already  surrendered  too 
much  to  the  conquerors'. 

CHRISTIAN 
I'm  still  a  German. 

FRANCOISE  (o.s.) 
(gently) 

Of  course.  But  you're  not  a  conqueror 
any  more,  darling  --  you're  a  refugee. 

This  sinks  deeplj   into  Christian.     He  has  been 
searching  for  himself  -  to  learn  what  he  is  - 
and  now  he  has  heard  it.     Slowly  the  Impact  on 
him  grows.     Francoise  comes  into  scene  and  into his  arms. 

FRANCOISE 
It's  not  a  bad  thing,  Christian. 
It's  a  beginning  for  you. 

Yes. 

Yes. 

CHRISTIAN 
(realizing  it) 

(accepting  it) 

Stay  here 
FRANCOISE 
Stay  with  me, 

CHRISTIAN 
(looking  deep  into  himself) 

I  can't....  Not  now.     Not  yet. 
He  holds  her  head  dearly  between  his  hands  and 
kisses  her  tenderly. 

CHRISTIAN 
( in  a  note  of finality) 

Goodbye,  Francoise, nd  him. 
He  goes  out,  closing  the  door  softly  behind 
leaving  only  the  dark  room  and  Francoise  looking 
after  him  in  the  shadows. 



INT.   INTERVIEW  ROOM  -  NOAH  AND  HOPE 

He  comes  in,  stares  around  him  at  the  bare 
room  and  barred  windows.     His  face  still  car- 

ries the  marks  of  his  beatings.     Then  he  sees 
Hope.     She  sits  before  a  microphone  on  the 
other  side  of  a  heavy  glass  partition  that 
divides  the  room.     She  wears  a  loose  top  coat, 

NOAH 
( in  a  small  voice ) 

Hope.  Hope. 
HOPE 

(her  heart  going 
out  to  him) 

Oh,  Noah. 

He  leans  in  to  the  glass. 
NOAH 

I  want  to  kiss  you. 
HOPE 

(whispering ) 
I  know.     I  know. 

They  stare  at  each  other,  too  overcome  to 
talk  any  further. 

NOAH 
Oh,  darling. ... 

HOPE 
(finding  her  voice) 

Why  didn't  you  call  me?    Why  didn't 
you  tell  me? 

NOAH 
I  couldn't.     I  had  to  work  this  out 
myself  -  and  there's  e  law  about harboring  a  deserter. 

HOPE 
You're  not  a  deserter.    You  gave 
yourself  up.     The  army  lawyer  told 

NOAH 
We  only  have  five  minutes. 

(looking  over  his  shoulder toward  the  door) 
Are  you  all  right? 

HOPE. 
Yes.     Ye  s . 

(slowly) 
Noah,  you  know  what  the^ me  to  do? 

isking 

NOAH 
They  want  you  to  convince  me  to  go back . 

HOPE 
They  said  if  you  go  back  to  your 
old  company  there  won't  be  any 
charges  and  you  won't  go  to  prison. 

I  can't. 
NOAH 

You  don't  know. 
HOPE 

Yes,   I  do.     The  army  lawyer  said  « 
few  things  and  I  can  imagine  the 
rest....     I'm  not  going  to  try  to 
tell  you  what  to  do. 

NOAH 
Hope,   stand  up. 

HOPE Why^ 

NOAH Just  stand  up. 

She  stands.  Her  coat  falls  away.  She  is  no 
ticeably  pregnant.     Noah  gets  up  excitedly. 

NOAH Hope!     How  long  is  it? 
HOPE 

Five  months. 
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BAR  -  MICHAEL  AND  MARGARET 

ret  looks  at  him  carefully,  measuring  him. 
kes  a  long  pull  of  the  drink,   tries  to  ignore 
ook.     Suddenly  there  are  tears  in  her  eyes. 

MICHAEL 
Margaret .. .What  do  you  want  from  me 

M/.RGARET 
I  want  you  to  act  like  a  man.  I 
want  to  be  proud  of  you  the  way 
Hope  is  proud  of  Noah. 

MICHAEL 
You  mean  you  want  me  to  get  shot. 
Look,  I've  read  all  the  books.  In 
ten  years  we'll  be  bosom  friends  with 
the  Germans  and  the  Japanese.  I'd 
be  pretty  annoyed  if  I  got  killed. 

MARGARET 
I  don't  want  you  to  get  killed.  I 
don't  even  mind  your  trying  to  stay 
out  of  the  army.     I  just-  want  you  to 
stop  pretending  you  think  it's  right. 

MICHAEL 
(coldly) 

Is  that  all? 

MARGARET 
No.       Something  else.     I  want  to 
go  someplace  and  get  married. 

Now': 
MICHAEL 

MARGARET 
■  -^t'o  right.     If  you  love  me. 

MICHAEl, 
Of  course  I  love  you.     But  today  I 
You've  been  seeing  too  many  war pictures . 

MARGARET 
In  other  words  -  "No." 

I 

I 

MICHA.EL It  would  be  foolish, 

Margaret  gets  off  the  stool  slowly,  picks  up 
her  purse,  and  walks  toward  the  door.  Michael, 
shamefaced,  averts  his  eyes.     She  stops  at  door. 

MARGARET 
I  was  going  to  tell  you  this  tonight. 
They're  sending  me  overseas. 

This  strikes  Michael  as  irresistibly  funny.  He 
throws  back  his  head  and  laughs. 

MICHAEL 
That's  wonderful.     I'll  hang  a  gold 
star  in  t  he  window  for  you. 

She  goes.     The  smile  dies  on  Michael's  face.  The bartender  edges  discreetly  into  scene.  Michael 
looks  ghastly. 

MIC  HA.  EL 
(to  bartender) 

I'm  sorry  I  said  that  about  Italy before . 

BARTENDER 
That's  all  right.     Everybody  has 
troubles.     Is  the  lady  coming  back? 

MICHAEL 
No, 

He  says  it  slowly,  realizing  it  for  the  first  time. 

No, 

MICHAEL 

she  isn't. 



EVOLUTION    OF    AN  I 

GONIZING  in  its  demands  on  the  ad  campaigner's  ingenuity  and  capabilities 
is  the  conception,  development  and  final  blossoming  of  the  advertising  campaign  on 
an  important  film  such  as  "The  Young  Lions."  Weighted  with  the  responsibility  of 
getting  the  picture  off  the  ground,  the  head  of  a  major  company's  advertising  is  pain- 

fully and  inexorably  exacting  in  his  requirements  for  the  proper  approach,  the  right 
accent,  the  most  effective  technique.  For  a  miss  in  any  one  of  these  departments  can 
mean  a  slow,  too  slow,  realization  of  a  fine  film's  potential,  instead  of  blasting  it 
right  off  into  the  boxoffice  orbit. 

To  the  discriminating  advertising  executive  there  is  no  pat  formula — and  20th's 
vice-president  Charles  Einfeld  is  discriminating.  Huddling  in 
in  conferences  with  advertising  director  Abe  Goodman  and  his 
staff,  many  exhausting  sessions  that  went  on  day  after  day,  and 
into  weeks,  the  initial  decision  was  to  concentrate  on  the  per- 

sonalities with  darts  of  romantic  accents.  Einfeld  emerged  from 
the  drawing-board  battlefields  with  a  neo-modern  molded 
white-space  design  highlighting  the  names,  paneling  the  ro- 

mances. No,  this  wasn't  quite  it,  said  the  boss.  More  empha- 
sis on  the  romantic  clinches,  the  swirling  war  background.  Keep 

the  names  prominent,  but  don't  let  them  dominate  the  ad.  More 
burning  of  the  midnight  oil  and  another  series,  reverting  to  a  more  classic  pattern. 
Again  the  answer  was  no,  it  needed  more  power,  more  positive  accents  on  the  star 
characterizations  mixed  with  the  contrast  of  battle  and  love.  The  art  became  bolder, 

EINFELD 

the  copy  snapped  more  smartly.  An  eight-column  strip  shot  out  three  stark  heads, 
the  war-strained  grimness  of  the  face  complimented  by  the  perhaps-the-last  passion- 

ate kiss.  The  first  glimmer  of  approval  came  through  now.  This  was  good — as  one 
phase  of  the  advertising.  Now  develop  the  others,  heighten  the  panorama  of  battle, 
give  it  a  catchline  that  will  grip  the  imagination  of  both  sexes.  The  basis  was  there 
now,  and  the  line  came  brightly — "20th  Century  Fox  presents  all  the  days  and  all  the 
nights  of  The  Young  Lions".  And  another  phase,  the  burning  love  stories. 

At  this  writing,  all  of  these  are  in  their  rough  sketch  form,  still  subject  to  change, 
to  refinement.  Whatever  the  final  form,  they  will  represent  all  the  imaginative 
power  of  one  of  the  finest  advertising  staffs  in  America  and  the  double  distilled  ef- 

forts that  must  go  into  the  preparation  of  an  ad  acmpaign  for  a  film  of  great  stature. 
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^B-s^oujid  the  great  drroms  ! 
Blow  the  brave  bugles  ! 
Open  your  arms , 
women  of 
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Signet  Books  will  again  deliver  one  of  the  major 
thrusts  in  Fox's  overall  promotional  onslaught  for 
"The  Young  Lions".  A  new,  unabridged  pocket- 
book  printing  of  the  Irwin  Shaw  novel  pointedly 

impresses  the  two  basic  elements  of  the  film's  con- tent— love  and  war.  Both  front  and  back  covers 
(illustrafed)  drive  home  the  fact  that  the  novel  is 
a  literary  triumph  and  "now  a  great  motion  pic- 

ture." The  tie-in  will  have  the  pocketbook  version 
displayed  in  many  stores  throughout  the  nation. 



ucuon 

THE  PRODUCER 

...  and  His  Memorial 

*^_>/  RULY,  it  can  be  said  that  AI  Lichtman  left  his  mark  upon 
the  motion  picture  industry.  His  death  on  the  very  eve  of  the 
release  of  "The  Young  Lions",  his  first  actual  independent  film 
production  venture,  was  a  tragedy,  not  alone  for  his  family 
and  friends,  but  for  the  whole  industry  which  he  loved  so 

dearly  and  which  he  did  so  much  to  nurture  and  build  to  great- 
ness. In  undertaking  Irwin  Shaw's  1948  best-seller,  Lichtman 

took  on  a  project  that  had  waited  a  decade  for  the  right  man — 
a  producer  with  the  courage  to  invest  in  a  very  valuable  proper- 

ty (Shaw  originally  asked  $1,000,000  for  the  film  rights),  a 
showman  with  the  imagination  to  see  the  vast  boxoffice  po- 

tential in  this  complex  and  challenging  story  of  the  young  men 
on  both  sides  of  the  battle  lines  in  World  War  II.  Al  Licht- 

man saw  it,  and  he  poured  the  last  two  years  of  his  life  into  the 
making  of  "The  Young  Lions".  Nothing  in  his  wide  and  varied 
career  in  movie  business,  from  his  start  as  a  callow  youth  in 
1910  through  almost  a  half  century  as  a  top-rank  executive  with 
several  of  the  leading  film  companies,  gave  Lichtman  the  satis- 

faction he  derived  from  the  making  of  "The  Young  Lions". 
What  a  pity  he  could  not  have  lived  to  enjoy  the  fruits  of  its 
inevitable  success!  The  movie  will  long  remain  as  a  posthumous 
memorial  to  one  of  filmdom's  most  eminent  pioneers. 

To  simulate  the  North  African  desert  sequences,  "The  Young 
Lions"  staff  set  up  shop  in  barren  Borrego  Springs,  Cali- fornia, where  many  of  the  thrilling  battle  scenes  were  filmed. 

May  Britt,  the  fetching  blonde  Swedish  stars,  who  here 
makes  her  U.S.  debut,  lends  ear  to  director  Edward  Dmy- 
tryk.   Her  "Lions"  role  marks  her  for  future  attention. 
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leased  to  television,  there  is  good  reason  to  belie^e  that  the 
orion  picture  companies  will  not  make  the  same  mistake  with 
eir  newer  films  that  they  did  with  the  earlier  backlogs.  Par- 
nilarly  if  the  smaller  theatres  can  maintain  a  healthy  market, 
ture  sales  of  theatre  films  to  television  may  be  happily 
stricted. 

We  stand  on  the  threshold  of  a  vast  increase  in  the  teen-age 
>pulation,  the  stratum  of  customers  who  can  be  captured  as 
e  patrons  of  today,  tomorrow  and  the  day  after.  W'e  haven't 
ptured  these  patrons  yet,  but  by  the  same  token  they  are  still 
mng  enough  to  be  won  over — and  their  parents  can  be  won 
.-er  with  them.  How  does  the  theatre  manager  go  about  woo- 
;g  these  audiences 

One  important  method  which  has  proven  quite  successful  is 
k  make  his  theatre  unique.  Instead  of  merely  being  a  last-run 
art  of  call  for  whatever  the  major  distributors  release,  he  goes 
1  occasionally  for  a  marketable  foreign  film,  a  reissue,  an  in- 
vidually  assembled  festival  of  film  comedies  or  great  love 
ories  or  what  have  you.  Charlie  Jones  of  the  Northwood  The- 

re, Northwood,  Iowa,  successfully  sold  a  series  of  matinees  to 
women's  group,  using  pictures  like  "Lust  for  Life"  and  "Stu- 
ent  Prince  ",  marketed  as  classics. 

Direct  communication  with  your  patrons  is  often  neglected. 
11  Detroit  there  has  been  a  notably  successful  direct  mail  cam- 
aign,  giving  theatre  passes  to  thousands  of  potential  customers 
1 1  the  off  seasons  of  the  movie  year.  The  first  house  w  here  this 
ampaign  was  employed  promptly  reported  that  there  was 
nough  of  an  immediate  improvement  to  o\ercome  pre\ious 
3sses  and  show  "a  sizable  profit  ever  since.  ' 

You  don't  have  to  use  the  mails  for  a  direct-to-customer  cam- 
•aign.  Some  theatres  arrange  to  have  their  cashiers  make  calls 
1  slack  moments  at  the  boxoffice,  taking  names  from  the  tele- 
'hone  directory  and  offering  them  a  pass  or  two  for  the  cur- ent  attraction. 

Give  your  patrons  something.  The  Odeon  circuit  in  Canada 
ecured  excellent  results  with  a  foreign  coin  giveaway  for  the 
oungsters — 15  different  coins  given  away  on  a  one-per-week 
'asis.  Commonwealth  Theatres  in  Missouri  reported  excellent 
esults  with  a  birthday  promotion.  They  worked  it  this  way.  A 
•irthday  greeting  is  sent  to  the  youngster;  the  greeting  is  good 
or  admitting  the  birthday  child  and  four  friends  also  under  the 
ge  of  12  to  the  theatre  within  seven  days  of  his  birthday.  The 
•irth  dates  and  names  are  obtainable  from  teachers  or  by  solici- 

tation at  the  theatre  itself.  (Ha\e  the  kids  register  their  birth- 
days, for  example.) 

As  a  retailer,  remember  that  price  is  a  consideration  to  your 
customers.  Everybody  loves  a  bargain.  The  Schine  circuit 
offers  a  "Book  of  Happiness  "  which  pro^  ides  S5  worth  of  tickets 
for  S3. 50.  The  books  are  sold  outside  the  theatre,  and  a  com- 

mission is  offered  to  any  organization  or  individual  who  sells 
the  books.  They  are  also  used  as  premiums  by  jewelers,  auto- 

mobile dealers  and  other  merchants. 

Another  variation  of  the  bargain  ticket  approach  is  via  a  tie- 
up  with  an  adjacent  merchant  or  restaurant.  Wometco  Theatres 
sold  50,000  tickets  to  a  restaurant  chain  in  Florida,  making  pos- 

sible a  special  combination  dinner-and-show  offer  for  diners-out. 
Get  your  programs  known.  One  of  the  most  important 

methods  of  promoting  theatre  business  is  by  the  use  of  window 
cards.  You  don't  even  have  to  go  in  for  the  fancy  two-color 
posters.  You  can  use  the  art  in  your  press  books,  get  some 
standard  frames  with  the  name  of  the  theatre  and  lettering  for 
the  various  days  of  the  week,  trade  window  space  at  the  local 
stores  for  theatre  passes  and  you're  in  business. 

Mailing  your  weekly  programs  is  even  more  effective;  but  it 
costs  money.  A  few  years  ago  the  Surf  Theatre  in  Chicago, 
though,  got  the  idea  of  charging  for  its  mailing  piece.  The 
manager  set  a  price  of  50  cents  a  year,  and  offered  a  pair  of 
free  passes  as  a  premium.  Within  a  short  time  he  had  2,000 
"subscriptions,  "  giving  him  a  profit  on  the  promotion  as  well as  a  stimulus  for  increased  box  office  traffic. 

Obviously  not  every  theatre  can  support  this  kind  of  oper- 
ation. Theatres  which  cannot  afford  as  substantial  a  discount 

as  the  Schine  bargain  book  might  conceivably  utilize  the  teen 
age  movie  discount  card  used  by  Interstate  Theatres  of  Texas. 
The  teen  ager  pays  SI  for  the  card,  which  entitles  him  to  dis- 

counts of  up  to  50^^^  on  the  regular  adult  ticket  price.  The  dis- 
count card  is  renewable  each  year  up  to  the  youngster's  18th birthday. 

Sometimes  you  can  improve  the  whole  character  of  your  thea- 
tre by  ser\ing  coffee  free  to  patrons,  or  holding  showings  of  the 

work  of  local  artists  in  your  lobby.  Drive-ins  and  other  theatres 
have  had  success  with  merchandise  auctions,  white  elephant 
sales  and  the  like.  In  many  instances,  while  one  particular 
novelty  program  is  not  necessarily  a  winner,  the  thearte  can 
attract  attention  by  offering  a  constantly  changing  and  varied 

(Coiltiiliiid  Oil  Pugc  24) 
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which  can't  pick  up  the  tab. 
"In  our  business  we  have  had  sur- 

veys and  manifestos  about  how  tele- 
vision is  hurting  us.  Maybe  it's  time  for 

us  to  start  showing  how  television  is 
hurting  lots  of  other  people.  Certainly 
it's  time  for  the  movie  industry  to  make common  cause  with  all  these  other 
people. 

"There's  been  a  gag  going  the  rounds about  the  Cadillac,  parked  on  a  fash- 
ionable street,  which  bore  on  its  wind- 
shield a  neat  little  sticker  reading 

"Help  stamp  out  sports  cars."  It  seems 
equally  funny  to  talk  of  stamping  out 
television.  Video  is  certainly  here  to 
stay.  But  so  are  we — the  theatres,  and 

so  are  the  restaurants,  the  transporta- 
tion companies  and  all  the  rest  of  TV's 

victims.  There  are  laws  to  protect  the 
farmers.  There  are  laws  to  protect  the 
oil  industry  and  organized  labor.  Is  it 
unreasonable  to  ask  for  laws  providing 
stricter  regulation  of  TV  in  order  to 
protect  our  industry,  and  all  the  other 
businesses  that  are  being  severely  dam- 

aged by  the  inroads  of  this  new 

medium  .•' "Television  channels  are  not  God- 
gi\en  rights,  they  are  grants  made  by 
the  government.  As  the  entire  nation 
has  been  made  painfully  aware  in  recent 
weeks,  the  manner  in  which  the  Federal 
Communications  Commission  has  some- 

times granted  licenses  for  channels 
leaves  much  to  be  desired.  That  scan- 

dal is  not  the  province  of  this  discus- 
sion, but  we  mention  it  only  with  the 

thought  that  Congress  might  be  in  a 

mood  at  this  time  to  re-examine  the 

whole  length  and  breadth  of  TV's  priv- 
ileges, that  the  lawmakers  might  be  in- 
clined to  give  consideration  to  the  view 

that  the  public  interest  dictates  a  care- 
ful and  thoughtful  study  of  the  tremen- 

dous impact  television  is  having  on  our 
whole  economic  system.  If  it  is  truly 
revealed  that  the  effects  of  television's 
consumption  of  the  public's  time  is deleterious  to  the  national  well-being, 
it  is  conceivable  that  Congress  would 
entertain  legislation  restricting  tele- 

casting hours. 
"We  submit  that  this  campaign 

should  be  instituted  by  theatremen,  to- 
gether with  all  the  natural  allies  they 

can  bring  to  their  side.  We  will  be  ac- 
cused of  having  a  selfish  motive,  of 

course,  but  that  should  not  frighten  us. 
Everyone  expects  those  who  are  hurt 
either  to  fight  back  or  quit.  Me,  I  don't 

want  to  quit." 

CAN  SUB-flUNS  SURVIVE? 

(Coiithiiu'd  from  Page  23) 
assortment  of  novelties,  so  that  the  community  gets  the  idea that  something  interesting  is  always  happening  at  the  movies. 

Are  the  merchants  near  your  theatre  worried  over  a  decline 
in  customer  traffic'  Then  maybe  you  can  all  get  together  on  a 
community-^^  ide  promotion— anything  from  door  prizes  to  spe- cial bargain  days. 

There  is  truly  no  end  to  the  possible  areas  of  business  pro- 
motion for  your  theatre.  Work  out  special  ticket  offers  or  pro- 

grams for  the  local  fraternal,  civic  and  veterans  groups.  Make special  deals  ̂ ^ith  the  school  system  for  shows  based  on  books 

or  events  the  children  are  studying.  Sell  out  the  house  to  store 
for  courtesy  performances. 

Not  every  subsequent  run  theatre  can  be  saved  purely  by  har 
work  and  ingenuity;  but  without  these  ingredients  thei 
wouldn't  have  been  much  of  a  business  in  the  first  place. 

The  ideas  mentioned  above  are  only  a  few  of  many.  Yo 
probably  have  a  few  unique  suggestions  of  your  own.  And  th; 
brings  us  to  the  most  important  point  of  all.  The  showme 
must  make  their  experience  and  their  ideas  available  to  eac 
other.  They  must  strengthen  each  other's  hands.  We  are,  aft( 
all,  missionaries  today  trying  to  spread  the  gospel  of  movi 
going.  What  John  Donne  wrote,  long  before  the  era  of  fill 
and  sound  tracks,  certainly  applies  to  the  theatre  manager  ( 
today:  "No  man  is  an  island." 

VIVA  IE  CINEMA! 

( Cotitbmed  from  Page  7) 
their  product,  no  matter  how  old,  to  the  French  television  in- 

dustry, they'll  soon  find  the  French  exhibitor  in  the  same  sorry 
stew  as  his  American  counterpart. 

Through  informal  talks  with  top  executives  of  U.S.  film 
companies  here.  Film  BULLETIN  found  European  film  officials 
in  general  accord. 
A  Universal-International  executive  said  that  in  northern 

European  countries  where  weather  is  often  a  factor,  television 
is  seriously  hurting  business.  This,  plus  the  showing  of  feature 
films  on  home  screens,  the  Universal  informant  declared,  is 
slicing  deeply  into  cinema  attendance  figures  and  worrying 
exhibitors.  He  cited  England  as  an  extreme  example.  (But  Eng- 

lish theatremen  have  taken  agggressive  steps  to  halt  the  sale 
of  features  to  TV.)  In  France,  he  estimated  that  the  rise  in 
TV  set  sales,  stimulated  by  American-style  credit  plans,  will 

eventually  hurt  business,  even  in  this  movie-hungry  countr 
and  that  "within  just  three  or  four  years,  exhibitors  will  ha' 
a  very  definite  problem  on  their  hands."  He  added  that  Ur versal  was  selling  nothing  to  French  TV. 

The  European  Sales  Control  Manager  of  another  large  U. 
film  company  also  reported  decreased  sales  figures  for  Ita 
and  all  of  northern  Europe  with  England  the  hardest  hit.  A 
though  he  felt  that  movie-going  was  too  much  of  an  ingrain( 
national  habit  in  France  to  very  seriously  be  effected  by  TV,  I 
said  that  the  double  threat  of  television  and  old  films  on  hon 
screens  would  almost  automatically  have  to  decrease  busines 

Thus,  everytime  the  rumor  of  a  major  sale  of  vintage  featur 
to  TV  starts  to  make  the  rounds,  exhibitors  and  American  fii 
distributors  here  wonder  whether  this  is  to  be  the  beginning 
the  end  for  Hollywood's  golden  goose  called  "The  Europe; 
Film  Market."  Meanwhile,  they  are  eagerly  watching  the  Br 
ish  industry's  boycott  threat  to  see  if  that  will  halt  sales  ■ 
films  to  the  "enemy." 
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THIS  IS  THE  AMAZING  OFFER  YOU  CAN  MAKE  WHEN 

YOU  PLAY  ALLIED  ARTISTS'  SENSATIONAL  SHOCKER! 

HERE'S  SHOWMANSHIP  FOR  TODAY'S  TICKET  BUYERS  ! 

Phone  or  wire  ALLIED  ARTISTS  today!  Play  it  HOT! 
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HARD  TICKETS  ON  BROADWAY 
CLOSING  OF  THE  ROXY  THEATRE 
in  New  York  City  for  alterations  to  accom- 

modate National  Theatres'  first  Cinemiracle 
production,  "Windjammer,"  highlights  a  new 
type  of  cut-back  along  Broadway.  The  seat- 

ing capacity  of  the  5,8()0-seat  showplace  is 
being  reduced  by  more  than  half  as  a  result 
of  the  alterations.  The  capacity  of  the  War- 

ner Theatre  had  previously  been  halved 
when  Cinerama  moved  into  this  house,  and 
the  Rivoli  lost  approximately  500  seats  in 
adapting  to  the  Todd-AO  process.  The  total 
loss  of  seating  capacity  at  these  three  houses 
is  the  equivalent  of  two  full  size  Broadway 
first-run  houses. 

Additional  reductions  in  capacity  have  been 
achieved  at  various  Broadway  premium 
theatres  by  cutting  the  number  of  perform- 

ances. The  RKO  Palace,  for  example,  is 
showing  "The  Bridge  on  the  River  Kwai  ' with  only  one  week-day  matinee  and  one 
performance  each  night.  The  same  is  true  of 
"Around  the  World  in  80  Days"  at  the 
Rivoli.  The  Criterion,  where  a  hard-ticket 
engagement  of  "The  Ten  Commandments  ' ended  on  March  12th,  is  following  the  same 
restricted  matinee  policy  as  the  Palace  and 
the  Rivoli  for  its  forthcoming  roadshow  of 
"South  Pacific." 

By  increasing  the  ticket  price  and  restrict- 
ing the  number  of  performances,  the  theatres 

lay  the  groundwork  for  longer  road  show 
engagements  (assuming  that  the  attractions 
catch  the  fancy  of  the  public).  Perhaps  more 
significantly,  they  also  reduce  some  of  the 
incentive  for  potential  theatregoers  to  come 
down  and  walk  along  Broadway  without 
having  bought  tickets  in  ad\ance. 

BUSINESS  CONDITIONS 
MILTON  R.  RACKMIL  told  the  Universal 
stockholders  meeting  last  Wednesday  (12th) 
that  his  company  had  a  loss  of  between 
$400,000  and  $450,000  after  tax  credit  in 

RACKMIL 
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the  first  quarter  of  the  current  fiscal  year  and 
the  current  second  quarter  "might  \eiy  well 
be"  as  bad.  He  said  that  since  the  drop  in 
box  office  receipts  last  summer  "the  business 
is  going  through  a  revolution."  But  the LIniversal  president  declared  strongly  that 
"We  have  no  intention  of  going  out  of  busi- 

ness" and  stated  that  production  at  the  Uni- versal City  studio  would  be  resumed  on  July 
1st.  He  indicated  that  this  \Nould  mean  LIni- 

versal would  have  a  steady  flow  of  product 
ready  to  follow  this  year's  already-completed 
production  schedule.  Rackmil  predicted  ad- 

ditional cuts  in  his  company's  overseas  oper- ations and  reported  to  the  stockholders  that 
between  six  and  seven  million  dollars  had 
been  cut  from  annual  running  expenses.  He 
declared  that  Universal  has  no  plans  for  sell- 

ing post- 1948  films  to  television.  As  for 
making  films  specially  for  television,  he  said 
that  the  company  hopes  to  continue  this  ac- 

tivity but  recognizes  that  TV  production  is 
not  as  lucrative  as  successful  theatre  film 
operations.  Queried  about  reports  that  Uni- 

versal had  been  offered  $35,000,000  for  its 
studio  property,  Mr.  Rackmil  said  he  had 
not  talked  vsith  anybody  about  selling,  liqui- 

dation etc.  "If  anybody  came  in  with  $35,- 
000,000  or  even  half,"  said  the  Universal 
president,  "he'd  never  get  out  the  door."  In reply  to  stockholder  suggestions  that  the 
most  profitable  course  for  the  company 
would  be  liquidation,  the  LIni\ersal  chief 
said  the  costs  of  liquidation,  contract  termi- 

nation and  the  like  "would  be  fantastic." 
He  said  the  company  had  on  hand  a  full 
schedule  of  releases  for  the  entire  year. 
"We're  looking  around.  We  don't  have  to 
make  any  new  pictures  till  after  July  1st." 
Meanwhile,  "we've  stopped  to  take  a 

breather." REPUBLIC  PICTURES  reported  net  income 
of  $911,725  for  the  first  quarter  ended  Janu- 

ary 25th,  compared  to  $219,483  in  the  1957 
quarter,  but  there  was  little  comfort  for 
theatre  advocates  in  the  increase  as  liquida- 

tion of  this  company's  assets  continued.  In- creased revenues  from  the  sale  of  feature 
films  to  television  was  credited  by  the  com- 

pany with  being  responsible  for  the  sharp 
rise  in  earnings,  and  this  presumably  referred 
to  the  post- 1948  features  which  were  leased 
to  the  National  Broadcasting  Company  for  a 
reported  $3,000,000,  in  a  transaction  which 
has  led  \arious  Hollywood  guilds  to  threaten 
cancellation  of  their  contracts  with  the  film 
studio.  The  day  after  the  Republic  report 
appeared  in  the  press,  two  stockholders, 
Charles  D.  Reader  of  New  York  City  and 
John  Marchese  of  Los  Angeles,  asked  for  a 
court  order  in  New  York  State  Supreme 
Court  to  inspect  the  company's  books  and 
delay  the  scheduled  April  1st  annual  meet- 

ing. "The  consideration  received  by  Repub- 
lic by  reason  of  its  sales  of  its  feature  films 

is  so  grossly  below  the  recognized  values  of 
the  films  sold  as  to  cast  serious  doubts  upon 
the  competence  of  present  management," said  the  petition  to  the  Court.  The  legal 
action,  however,  seemed  to  be  based  on  the 

[More  NEWS  on  Page  28] 

SCHNEIDER 

conduct  of  Republic's  business  prior  to  the 
January  quarter.  The  petitioners  indicated 
that  "Whether  a  proxy  contest  ensues  de- 

pends on  what  facts  are  revealed  by  the 
inspection  of  the  company's  books,  when  and 
il  it  is  granted." 

COLUMBIA'S  EXECUTIVES 
ABE  SCHNEIDER,  who  started  as  an  office 
boy  some  36  years  ago,  was  named  president and  chief  executive  of  Columbia  Pictures, 
succeeding  the  late  Harry  Cohn.  Abe 
Montague  was  named  executive  vice  presi- 

dent, Leo  Jaffe  first  vice  president,  treasurer 
and  chief  fiscal  officer  and  Ralph  Cohn  vice 
president  of  Columbia  and  president  of  the 
wholly  owned  Screen  Gems  subsidiary.  Vice 
president  B.  B.  Kahane  has  assumed  the  dut- ies of  administrati\e  head  of  the  studio 
pending  appointment  of  a  production  boss. 
Reports  named  William  Goetz  and  George 
Sidney  as  the  leading  candidates. 

The  company's  board  of  directors,  meeting 
at  the  studio,  issued  the  following  statement: 
"The  untimely  death  of  Harry  Cohn  leaves 
a  void  in  our  organization  difficult  to  fill. 
We  will  carry  on  with  the  same  strength, 
enthusiasm  and  optimism  he  held  for  the 
future  of  the  motion  picture  industry,  and 
the  continued  growth  of  Columbia  Pictures. 

"It  w  ill  be  our  single  purpose  to  devote  our 
energies  to  creating  outstanding  motion  pic- tures and  leading  Columbia  to  greater 
heights.  This  w  ill  be  our  monument  to  Harry 
Cohn  and  Jack  Cohn,  the  co-founders  of  the 

company." 
Stockholder  Lester  Martin,  who  is  said  to 

own  about  9  per  cent  of  the  outstanding  Co- 
lumbia stock,  replied  to  reports  that  he  was 

making  new  heavy  buys  by  saying,  "I  in- tend to  keep  my  Columbia  stock.  I  think 
the  company  can  make  a  lot  of  money.  It 
has  some  good  pictures  on  hand  and  coming 
up.  It  is  doing  a  fine  job  with  Screen  Gems. 
Studio  overhead  is  high  but  I  believe  man- 

agement will  be  successful  in  bringing  it 
within  bounds.  'Bridge  of  the  River  Kwai' certainly  will  help  improve  the  earnings 
rapidly.  The  stock  has  been  depressed  and 
I  belie\e  now  it  is  undergoing  a  deserved 

recovery." 
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Just  to  make  sure  the  'tree'  takes  root 

with  your  audience,  show  'em  the 

three  ripe  plums  of  trailers  that  the 

Prize  Baby  is  offering  in  cooperation 

with  Metro-Goldwyn-Mayer. 

Give  them  a  taste  with  the  two 

teasers  .  .  .  and  then  a  big  bite  of  the 

regular  trailer  on  ''Raintree  County" 

.  .  .  starring  Elizabeth  Taylor,  Mont- 

gomery Clift  and  Eva  Marie  Saint .  .  . 

for  which  you  pay  the  price  for  just 

one  standard  trailer! 

Two  of  these  trailers  are  in  magni- 

ficent color,  brilliantly  produced  with 

a  big  picture-big  cast-big  approach! 

Plant  the  seeds  now  .  .  .  and  sow  the 

profits  at  your  boxoffice! 

\J  PHUf  B/)By  o, 
m\ymii,\C7iem  service ■  Of  mf  tnousTRY 
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PEOPLE 
ERIC  JOHNSTON  declared  that  the  posi- 

tive influence  of  American  motion  pictures 
abroad  cannot  be  honestly  compared  with 
any  harmful  effects  they  may  otherwise  pro- 

duce. While  admitting  that  the  industry  could 
profit  from  constructive,  honest  criticism,  the 
MPAA  chief  blasted  fault-finding  "based  on 
sweeping  damnation"  as  "worthless". 
GEORGE  DEMBOW  exits  as  president  of 
National  Screen  Service  on  April  1st,  round- 

ing out  an  association  of  twenty-five  years, 
the  last  three  as  president. 

TELEVISION  SALES 
The  doors  seemed  to  be  closing,  at  most 

of  the  major  companies,  against  sales  of  post- 1948  films  to  television. 
Columbia  Pictures'  distribution  vice  presi- dent Abe  Montague  was  quoted  as  ha\ing 

given  the  following  statement  to  Ernest  G. 
Stellings,  president  of  Theatre  Owners  of 
America:  "It  is  the  policy  decision  of  Co- lumbia Pictures  that  they  are  not  interested 
in  making  any  further  sales  of  feature  pic- 

tures to  television  at  the  present  time,  nor 
do  they  have  any  plans  for  the  future,  and 
possibly  never." 

Universal's  president  Milton  R.  Rackmil 
told  his  companj's  annual  meeting  that  Uni- 

versal contemplated  no  release  of  post- 1948 
films  to  television  and  did  not  expect  that  any 
other  company  having  production  labor  con- 

tracts with  the  guilds  would  make  such  sales 
either.  He  added  that  Universal's  policy  w  ith 
regard  to  the  pre- 1948  films  it  is  leasing  to 
TV  via  Screen  Gems  is  to  release  these  pic- 

tures slowly  and  gradually. 
Paramount's  pre- 1948  backlog,  recently  sold to  a  subsidiary  of  Music  Corporation  of 

America,  w  ill  not  be  made  available  to  tele- 
vision in  England,  where  exhibitor  resistance 

is  so  firm  that  none  of  the  film  companies 
seem  willing  to  hazard  it.  A  terse  announce- 

ment by  F.  J.  Hutchinson,  managing  director 
of  Paramount's  British  interests,  said  that  "a 
satisfactory  settlement"  had  been  reached with  the  various  theatre  associations.  In  New 
York,  Paramount  was  quoted  as  saying  that 
the  disposition  of  the  pictures  was  a  decision 
to  be  made  by  the  new  owners. 

Published  reports  that  United  Artists  was 
talking  about  selling  a  new  bloc  of  post- 
1948  features,  including  "Marty,"  "Trapeze" 
and  "The  Barefoot  Contessa,"  brought  ve- hement informal  denials  from  the  company. 

SUBSCRIPTION  TV 
HENRY  S.  GRIFFING,  president  of  Video 
Independent  Theatres,  reported  an  im- 

provement in  Telemovies'  prospects  in  Bar- tlesville,  Okla.  He  said  that  from  a  low  of 
300  subscribers  there  are  now  about  600, 
thanks  to  recent  changes  in  the  telemovie 
operation,  involving  a  price  cut  from  $9.50 

JOHNSTON 

to  S4.95  per  month,  reduction  of  movie  serv- 
ice to  one  channel,  servicing  of  Sunday 

matinee  art  films  and  providing  community 
antenna  service.  Grifting  said  that  particu- 

larly heavy  competition  for  his  subscription 
service  came  from  free  television.  During 
December,  he  reported,  the  three  Tulsa  chan- nels available  tt)  Bartlesville  viewers  telecast 
147  feature  movies. 

SELECTIVISION,  a  closed  circuit  subscrip- 
tion tele%ision  system  whose  promoters  have 

been  holding  demonstrations  in  New  York 
Cit>  and  talking  of  servicing  movie  programs 
to  homes  beginning  in  April,  ran  into  com- 

plications in  court.  The  New  York  State 
Attorney  General  brought  charges  against  a 
stock  brokerage  concern  and  others  associ- 

ated with  the  sale  of  stock  in  Selectivision, 
characterizing  the  information  they  had  is- 

sued as  being  "misleading,  deceptive  and 
fraudulent". 

"WALTER  READE,  JR.,  revealed  that  his 
New  Jersey-based  circuit  will  celebrate  its 
50th  anniversary  with  a  month-long  celebra- 

tion of  special  activities  starting  on  Marc' 22  .  .  .  Managing  director  of  the  Rank  Or- ganization, JOHN  H.  DAVIS,  winging  in from  London  this  week  for  meetings  with 
RFDA  prexy  KENNETH  N.  HARGREAVES .  .  .  SPYROS  P.  SKOURAS  in  an  interview 
with  the  Hartford  Times,  declared  that  film 
production  is  at  an  all-time  high  for  quality  . . , North  Central  Allied  to  hold  its  reactivating convention  in  Minneapolis,  May  6,  president 
TED  MANN  announced  .  .  .  SIMON  B. 
SIEGEL  and  JAMES  G.  RIDDLE  have  been 
elected  directors  of  American  Broadcasting- Paramount   Theatres    .    .    .    MIKE  TODD 
abandoned  plans  to  film  "Don  Quixote"  i~ Spain,  now  scouting  Greece  and  other  areas 
for  a  location  site  .  .  .  SAM  CLARK  ap- 

pointed manager  of  the  newly-created  na- tional   merchandising    division    of  Warner 
Bros.   .   .  .  ALFRED  KATZ  to  supervise 
LInited  Artists  offices  in  Latin  America,  the 
Far  East,  Australia  and  South  Africa  .  .  . 
JASON   RABINOVITZ,   assistant  treasur-^ of  Loew's,   appointed  general  manager MGM-TV  .  .  .  SEIBERG  WORLEY  elect 
president  of  United  Theatre  Owners  of  Okla 
homa  at  group's  recent  convention  .  .  .  E~ MUND    C.    GRAINGER    to  succeed 
DOUGLAS  NETTER  as  vice  president  i 
charge  of  theatre  operations  for  Todd-A" Corp.    .    .    .    MORRIS    LEFKO    joins  t' Michael  Todd  Co.  as  vice  president  in  charg 
of    sales    .    .    .    Wometco   Theatre  toppe 
MITCHELL  WOLFSON  purchased  contr of  radio  and  TV  stations  WLOS  in  AshvilL 
North   Carolina   .    .    .    Executive  secreta 
LUCILLE  PRICE  announced  Sept.  21-23 the  convention  date  for  the  Theatre  Owne 
of  North  and  South  Carolina  at  the  Fo 
Sumter  Hotel,  Charleston  .  .  .  ERIC  JOHN 
STON  and  Y.  FRANK  FREEMAN  re-elect- president  and  board  chairman  respectively the  Assoc.  of  Motion  Picture  Producers  .  . 
NAT  LEVY,  eastern  sales  manager  of  RK 
Pictures,  and  HERBERT  GREENBLAT,  d- 
mestic  sales  chief,  have  exited  the  compa" .  .  .  BRYON  R.  LINN  and  R.  WILLAR 
MATTHEWS    elected    vice  presidents 
Meco  Realty  Co.   Comerford  Circuit 

i  03iE  TO  HOT  SPRiNGS! 

3gth  ANNUAL  CDNVENTIDN 

INDEPENDENT  THEATRE  OWNERS 

DF  ARKANSAS,  INC. 

Velda  Rose  Motel,  Hot  Springs 

March  30-31.  April  1,  195B 

Interesting  and  informative 
meetings  as  well  as  plenty  of 
entertainment  in  one  of  the  fin- 

est resorts  in  the  country. 

For  reservations  write  to: 
VELDA  ROSE  MOTEL 

210  PARK  AVENUE 

HOT  SPRINGS,  ARK. 
Convention  Rates  Prevail 
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idividualized  Campaign  Sells 

l-i's  'Hawk'  To  Special  Groups \n  iilT-beat  type  of  promotion  is  beinj;  em- 
.'mJ  to  sell  "The  Mark  of  the  Hawk"  by scries   individualized   campaigns    to  \arious 
.■gmenis  of  the  market.  The  drive  is  attracting 

i;)bs  of  attention  for  the  African-filmed  Techni- 
I  jlor-Superscope  film  produced  by  Lloyd  Young 

Associates,  which  Universal  is  releasing. 
Such  diverse  groups   as   Protestant  church- 

I  oers,    teenagers,     Negroes,     Puerto  Ricans, 
I  omen's  and  educational  organizations  were  ex- 
'  osed   to   beaucoup    promotional    activity    \  ia 
j  and-tailored  campaigns  for  the  film's  recent 
|.orld  debut  at  New   York  City's  Paramount. :  Over  one  thousand  clergymen  and  lay  officials 
'  rom  the  greater  New   York  area  view  ed  the 
j'icture  at  a  special  screening.    "Mark  of  the I  lawk"  display  cards,  heralds,  and  special  leaf- 

lets for  distribution  to  church-sponsored  women 
'  nd  youth  groups  were  distributed  to  the  church 
•fficials.    .Altogether  more  than  200,000  copies 
illustration  helou  )  of  this  promotional  litera- 

I  ure   was   distributed    detailing    how    %  arious 
iroups  can  participate  in  the  promotion  of  the 
^iidney  Poitier-Juano  Hernandez-John  M-Intire- iartha  Kitt  starrer. 

In  the  segment  of  the  drive  aimed  at  the 
,  N'egro  audience,  some  new  spapers  in  key narket  areas  are  being  provided  with  features 
)n  the  film's  colored  stars.  In  addition.  Ebony 
vlagazine  is  featuring  a  4-page  photos-and-text 
ayout  on  "Hawk"  in  its  current  issue.  Spanish I  ind  Puerto  Rican  new  spapers  in  the  New  York 
>rea  are  also  being  utilized. 

Showmanship  Tips  Galore 

In  NSS  Drive-In  Directory \\  ith  dri\e-ins  in  most  sections  of  the  coun- 
tr\  ready  to  pull  the  showmanship  throttle  wide 
open.  National  Screen  Service's  1958  Drive-In Trailer  Directory,  now  being  distributed  to 
ozoners,  provides  a  carload  of  merchandising  aids. 

Featured  in  the  "58  edition  is  a  NSS  snack- 
selling  intermission  clock  trailer  with  taste- 
tempting  illustrations  of  refreshment  specialties, 
welcome  trailers,  a  merchant  advertising  inter- 

mission clock,  and  a  variety  of  exploitation 
trailers  and  drive-in  accessories. 

Toy  Auction  Sure-Fire  Lure 
For  Saturday  Matinees 

This  stunt,  sure  to  please  the  kid  crowd,  is 
outlined  in  Theatre  Facts,  information  bulletin 
of  the  Allied  Theatre  Owners  of  Indiana: 

"Exhibitor  (not  identified)  purchased  S25O.00 worth  of  toys  and  sport  goods  at  cost  from  a 
store  that  had  too  big  an  inventory  after  Christ- 

mas. The  local  milk  company  paid  the  bill  for 
the  toys,  contracted  for  four  quarter-page  ads  in 
two  newspapers,  took  spots  on  radio,  and  dis- 

tributed 5,000  handbills  advertising  the  "auc- 
tion" on  one  side  and  the  theatre's  coming  at- tractions on  the  other  side.  The  series  is  sched- 

uled for  six  weeks  and  the  price  of  admission 
is  ten  bottle  caps  or  empty  milk  cartons  and  the 
dairy  redeems  these  for  the  exhibitor  on  the 
basis  of  one-half  of  regular  children's  admis- 

sion price.  .  .  ." 

A  long,  hard  winter — the  worst 
in  a  quarter  of  a  century  for  many 
parts  of  the  country — is  behind 
us.  Spring,  the  season  of  show- 

manship, is  ahead.  People  will 
be  stepping  out  of  their  homes 
after  the  long  hibernation,  look- 

ing for  a  change  of  pace  in  their 
recreational  activities.  This  calls 
for  a  shift  in  advertising  and  exploi- 

tation emphasis  to  those  media 
and  merchandising  tools  that  can 
bring  you  into  closer  contact  with 
a  stirring  public.  Accept  this  as  a 
signal  to  revive  attention-getting 
street  stunts,  increased  use  of 
window  cards,  outdoor  displays, 
and  all  the  other  forms  of  go-out- 
and-get-'em  showmanship.  Yes, 
it's  Spring,  men! 

'RSRD'  Newspaper  Tie-In 

Hypos  Saturation  Openings 
Some  26  newspapers  with  a  combined  read- 

ership of  over  26,000,000  in  24  key  market  areas 
have  joined  promotional  forces  with  United 
.Artists  to  sponsor  a  national  newsboy  contest 
centered  around  "Run  Silent,  Run  Deep."  The co\ er-the-country  tie-up,  now  taking  place  in 
advance  of  .April  saturation  openings,  is  labeled 
the  "Junior  \'.  1.  P.  "  contest  \\  ith  approximately 
43,000  newsboys  competing  for  52  free  trips  to 
Pearl  Harbor  and  S25,000  in  college  scholarships. 

Each  of  the  participating  dailies  is  running  a 
series  of  ads  plugging  the  promotion  (cut  be- 

low) with  ample  credits  going  to  the  Hecht- 
Hill-Lancaster  production.  Also  being  utilized 
are  radio  and  television  spots.  Arrangements 
ha\e  been  for  the  winners  to  appear  on  local 
T\'  programs,  a  "RSRD"  television  featurette has  been  prepared  to  be  shown  in  conjunction 
with  the  appearance  of  the  boys  on  these  pro- 

grams, and  Burt  Lancaster,  who  co-stars  in  the 
film  w  ith  Clark  Gable,  is  being  featured  on  a 
30-second  and  a  6()-sccond  radio  tape  lo  be 
broadcast  over  radio  stations  in  each  of  the 
cities  where  the  contest  is  being  run. 

Displaying  some  of  the  newspaper  ads  spot- 
lighting the  "Run  Silent,  Run  Deep"  newsboy promotion  are  I.  to  r:  Bernard  M.  Kamber 

(left),  H-H-L  national  ad  pub  director;  Fred 
Goldberg,  UA  promotional  executive;  Joe 
Hyams,  eastern  publicity  director  for  H  H-L. 
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'Lafayette  Escradi rid  debut  in  Washington,  North  Caro- 
lina, turned  that  quiet  Dixie  town  into  hustling,  bustling  eity. 

Guest  star  Susan  Oliver  greets  inhabitants  during  celebration. 

Danny  Kaye  visits  with  Radio  City 
Music  Hall  topper,  Russell  Downing,  to 
get  In  a  plug  -for  Metro's  "Merry  An- drew," opening  at  RCMH  for  Easter. 

Taking  a  cue  from 
the  oriental  back- 

ground of  "Quiet American,"  Mau- rice Druker,  man- 
ager of  Loew's Midland  Theatre, 

Kansas  City,  and 
UA  ballyman  Bernle Evans  created  this 
eye-catching  stunt. 

Summit  conference 
on  promotion.  UA 
vice  president  Max 
E.  Youngstein,  Bob 
Hope  and  Roger  H. 
Lewis,  national  di- 

rector of  advertis- 
ing, publicity  and exploitation,  dis- 

cuss  plans  on  "Paris Holiday".  High- 
ght  of  drive  will be  release  of  UA 

Records'  first  LP 
record  album  fea- turing Hope  and Bing  Crosby. 

I 

"Marjorie  Morningstar"  trade  showing.  Jules Lapidus,  Warner  Bros,  assistant  general  sales 
manager  (right),  talks  things  over  with  RKO 
Theatres  executives.  From  left:  Matty  Polon, 
president  Sol  A.  Schwartz,  Harry  Mandell.  Show- 

ing at  N.Y.'s  Criterion  Theatre  was  part  of  simul- taneous   screening    schedule    In    32    key  cities. 

Allied  Artists'  traveling  ambassador  of  promo- 
tional good-will  for  "The  Bride  and  the  Beast,' In  Detroit  for  the  film's  opening  at  the  Broad way-Captiol  Theatre,  stops  at  window  of  £ Motor  City  bridal  gown  shop. 
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reelings 

TIIK   ro>VE\TI()N    (11  Mini  \N 
Jarnes  C.arrt  rns,  M.B.K. 

CHIKF   HAHKKH   OF  TI  NT  V< 
Sir  Tom  (TBrietu  M.P. 

F:  1 1  H  O  I'  K  A  >i    I  N  T  F  «  \  A  T 1 0  N  A  I ,   H  F  .  I»  W  V.  S I-.  N  T  A  T I  \ 
C.  J.  Lntta 

and  i heir  felltnr  rretv  rncirihers  of 
the  J  arii'ty  Cliih  <pf  Gt.  Britain 

PAST   CHIKF  BARKEHS 

D.  J.  Goodlatte 

Nat  Cohen 

M.  J.  Frankovirh 

and 

W.  E.  Bntlin,  M.B.E. 

Monty  M.  Berttian,  M.B.E. 

Mick  Shipnian 

Irving  Allen 

Richard  Afton 

Sam  Eckman.  Jnr..  C.B.E. 

Georfi^e  El  rick Bill  Levy 

Harry  Woolf 

David  Jones  gvy) 

extend  felicitations  to  the 

titernalional  Officers  &  Barficrs  of  all  tlie  Variety  Cliiljs  in  America  &  Canada 

and  are  enthusiastically  aivaitinor  their  arrival  in  London 

for  the  Variety  Club's  22nd  International  Convention 



THIS  IS  YOUR  PRODUCT 

All  Tke  Vital  Details  on  Current      Coming  Features 
(Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

December 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Piior.  Director  Ferrucio  Cerlo, Adventure,  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. 
OP  IN  SMOKE  Hunti  Hall.  Producer  Richard  Heer- mance.  Director  William  Beardine.  Comedy.  Bowery Boyi  become  involved  in  horse  race  betting.    62  min. 

January 
BLONDE  BLACKMAILER  Richard Charles  Deane.  Melodrama.  Convi^ finds  real  murderer.    58  min. 
MAN  FROM  GOD'S  COUNTRY  CinemaScope,  Color, George  Montgomery,  Randy  Stuart,  Susan  Cummings. Producer  Scott  R.  Dunlap.  Director  Paul  Landres. 
Western.  Believed  to  be  agent  for  railroad,  hero  be- comes a  marked  man.  82  min.  3/3 
RAWHIDE  TRAIL,  THE  Rex  Reason,  Nancy  Gates.  Pro- ducer Earle  Lyon.  Director  Robert  Gordon.  Western. Two  men  are  falsely  accused  of  leading  wagon  train Into  an  Indian  ambush.    68  min. 

February 
BEAST  OF  BUDAPEST  Michael  Mills,  Greta  Thyssen. 
Violet  Reniing.  Producer  Archie  Mayo.  Director  Har- mon Jones.  Drama  of  freedom  fighters  in  Budapest. 72  min. 
IN  THE  MONEY  Hunti  Hall.  Producer  Richard  Hecr- mance.  Director  William  Bsaudine.  Comedy.  Interna- natlonal  smugglers  make  Hall  fall  guy  in  robbery. 61  min. 

March 
BRIDE  AND  THE  BEAST,  THE  Charlotte  Austin,  Lance Fuller.  Producer-director  Adrian  Weiss.  Horror.  Girl falls  in  love  with  gorilla.  78  min. 
OOLE  YOUNGER,  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  Lovejoy.  Producer  Ben  Schwalb.  Director 
R.  S.  Springsteen.  Western.  Rebellion  against  carpet- big  rule  in  Texas. 
MACABRE  William  Prince,  Jacqueline  Scott.  Producer- director  William  Castle.  Melodrama.  Doctor  murders 
to  gain  fortune.  Melodrama. 
SEVEN  GUNS  TO  MESA  Lola  Albright,  Charles  Quin- liven.  Producer  William  F.  Broidy.  Director  Edward 
Deln.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 

April 
Richard  Long.  Producer 

Gray. 

OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericisn.  Produced  LIndsley  Parsons.  DIrestor  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
QUANTRILL'S  RAIDERS  CinemaScope,  DeLuxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. 
Producer  Roger  Corman.  Science-fiction. 

Coming 
ASTOUNDING  GIANT  WOMAN,  THE  Allison  Hayes, William  Hudson.  Producer  Bernard  Woolner.  Director N.  Herti.  Science-fiction. 
BLUE  CHIP  GANG  CinemaScope,  DeLuxe  Color.  Mark 
Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates.  Wes- tern. Two  brothers  are  on  opposing  sides  of  the  law. 
BULLWHIP  CinemaScope,  DeLuxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Crooked  cowboy  turns  honest. 
CRY  BABY  KILLER,  THE  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.  German  scientist  creates  horrible  monster. 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore.  Lita Milan,  Robert  Bray.  Producer  Harold  Robblns.  Drama. 
QUEEN  OF  THE  UNIVERSE  CinemaScope,  Color.  Zsa Zsa  Gabor,  Eric  Fleming.  Producer  Ben  Schwalb. Director  Edward  Bernds. 

AMERICAN   INTN'L  PICTURES 
November 

BLOOD  OF  DRACULA  Sandra  Harrison,  Louise  Lewis. Gall  Gonley.  Producer  Herman  Cohen.  Director  Herbert L.  Strock.  Horror. 
I  WAS  A  TEENAGE  FRANKENSTEIN  Whit  BIssell,  Phyl- lis Coates,  Robert  Burton.  Producer  Herman  Cohen. Director  Herbert  L.  Strock.  Horror.  Monster  is  assem- bled into  body  of  teenagers.    72  min.  2/3. 

December 
JET  ATTACK  John  Agar,  Audrey  Totter.  Producer  Alex Gordon.  Director  Edward  L.  Cahn.  Drama.  Pilots  go behind  enemy  lines  in   Korea  to  find  missing  scientist. 

January 

ASTOUNDING  SHE  MONSTER,  THE  Robert  Clarke, Kenne  Duncan.  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror.  60  min. 
VIKING  WOMEN  VS.  SEA  SERPENT  Abby  Dalton,  Susan Caot,  Brad  Jackson.  Producer-director  Roger  Corman. Science-Fiction.    70  min. February 

SUICIDE  BATTALION  Michael  Connors,  John  Ashley, Russ  Bender.  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama. 

May 

FANTASTIC  PUPPETT  PEOPLE,  THE  John  Agar.  John Hoyt.  Producer-director  Bert  I.  Gordon.  Science- fiction. 
GIRL  FROM  5,000  A.D.  Joyce  Holden,  John  Stratten. Science-fiction. Coming 

COLOSSAL  BEAST,  THE 
HIGH  SCHOOL  HELL  CATS 
HOT  ROD  GANG 
HOW  TO  MAKE  A  MONSTER 
MACHINE  GUN  KELLY  Charles  Bronson 
Producer-director  Roger  Corman. Victoria  I.    107  min.  2/3. 
TOMMY  GUN  CONNIE 

COLUMBIA 
November 

ESCAPE  FROM  SAN  QUENTIN  Johnny  Desmond,  Merry Anders.  Melodrama.  Escape  of  three  prisoners  from 
S.  Q.    81  min. OPERATION  MAO  BALL  Jack  Lemmon,  Kathryn  Grant, Mickey  Rooney.  Producer  Jed  Harris.  Director  Rich- ard Quine.  Comedy.  Private  faces  court-martial  while involved  In  a  romance.    105  min. 
PAL  JOEY  Technicolor.  Frank  Sinatra,  Rita  Hayworth, Kim  Novak.  Producer  Fred  Kohlman.  Director  George Sidney.  Musical.  Filmlzation  of  the  Rodgers  and  Hart Broadway  hit.    I  I  I  min.  9/16. 

December 
BRIDGE  OVER  THE  RIVER  KWAI.  THE  William  Holden, Alec  6uinness,  Jack  Hawkins.  Producer  Sam  Spiegel. Director  David  Lean.  Drama.  British  soldiers  held  in prison  camp.  161  min.  I  I/2S. 
HARD  MAN,  THE  Guy  Madison,  Valerie  French,  Lome Green.  Producers  Wallace  MacDonald  and  Helen  Ains- worth.  Director  George  Sherman.  Western.  Deputy out  to  prove  he  Is  not  a  killer.    79  min.  12/9. 
PARADISE  LAGOON  Technicolor.  Kenneth  More.  Diane 
Cilento,  Cecil  Parker.  Producer  Ian  Dalrymple.  Direc- tor Lewis  Gilbert.  Drama.  The  story  of  a  famous 
butler  in  the  I900's.  94  min.  1/6. January 

DECISION  AT  SUNDOWN  Randolph  Scott,  Valerie French,  Karen  Steele.  Producer  Harry  Joe  Brown.  Di- rector. Budd  Boetticher.  Western.  Climax  of  a  3-year hunt  for  the  man  who  stole  his  wife. 
LONG  HAUL,  THE  Victor  Mature,  Diana  Dors,  Peter Reynolds.  Producer  Maxwell  Setton.  Director  Ken Hughes.  Melodrama.  Truck  driver  becomes  ensnared with  English  underworld.    88  min.  12/9. 

February 

CRASH   LANDING   Gary   Merrill,    Nancy  Da 
Hervey.    Director  Fred  Sears.    Melodrama.    77  m' GOING  STEADY  Molly  Bee,  Alan  Reed,  Jr.,  Prod Sam   Katiman.    Director  Fred   Sears.  Comedy school   senior  surprise   parents,   get  married  sec 79  min. 
HOW   TO    MURDER    A    RICH  UNCLE Charles  Coburn,  Nigel  Patrick.  Comedy. 
WORLD  WAS  HIS  JURY,  THE  Edmond  O'Bri.n,  Mo< Freeman,  Karin  Booth.  Producer  Sam  Katiman.  Direct Fred  F.  Sears.  Melodrama.  Captain  of  ocean  liner charged  with  mass  murder.  82  min.  1/20. 

rod 

ec- 

iScop 

March 
BITTER  VICTORY  CinemaScope,  Technicolor.  Richa Burton,  Curd  Jurgens,  Raymond  Pellegrln.  Produc Paul  Graeti.  Director  Nick  Ray.  Drama.  Soldie attempt  to  capture  secret  Naii  document.  82  mi 

2/17. BONJOUR  TRISTESSE  CinemaScope,  Color.  Dav 
Niven,  Deborah  Kerr,  Jean  Seberg.  Producer-direct Otto  Preminger.  Drama.  Filmiiatlon  of  Francolse  S 
gan  novel.  94  min.  1/20. COWBOY  Glenn  Ford,  Jack  Lemmon,  Anna  Kash Producer  Julian  Blaustein.  Director  Delmer  Dav{ 
Western.  Free-spending  cowboy  helps  friend  a cattle.  92  min.  2/17. 
CURSE  OF  THE  DEMON  Dana  Andrews.  Peggy  Cu mins,  Niall  MacGInnis.  Horror.  American  psycholoq investigates  devil  cult  in  England.  83  min. 
TRUE  STORY  OF  LYNN  STUART,  THE  Betsy  Palm. Jack  Lord,  Barry  Atwater.  Producer  Bryan  Foy.  Din tor  Lewis  Seller.  Melodrama.  Housewife  crusac 
against  dope  addiction.  78  min.  3/3. 

April 
GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bern, Adventure.  Director  Fred  Sears 
GODDESS,  THE  Kim  Stanley,  Lloyd  Bridges.  Prcdu> Milton  Perlman.  Director  John  Cromwell.  Drama. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Kel Kenneth    Halght.    Producers    Irving    Allen    and  A. Brocolli.  Director  John  Gilling.  Melodrama. 
LET'S   ROCK  Julius   LaRosa.     Producer-director  Ha Foster.  Musical, 
PARADISE  LAGOON  Technicolor.  Kenneth  More,  On Cilento.  Drama. SCREAMING  MIMI  Anita  Ekberg,  Phil  Corey,  Gyi 
Rose  Lee,  Harry  Townes,    A  Brown-Fellows  Producth Director  Gerd  Oswald.  79  min. Coming 

FORTUNE  IS  A  WOMAN  Jack  Hawkins,  Arlene  p< Dennis  Price.  Producers  Frank  Launder  and  Sidi Gilliat.    Director  Sidney  Gilliat. 
GIDEON  OF  SCOTLAND  YARD  Jack  Hawkins.  Dia Foster.  Producer-director  John  Ford. 
GUNMAN'S    WALK    CinemaScope,    Technicolor.  i Heflin,    Tab    Hunter,    Kathryn    Grant.     Producer  Fl Kohlmar.    Director  Phil  Karlson.  Western. 
HAUNTED,  THE  Dana  Andrews.  Producer  Hal  E.  CI- ter.  Director  Jacques  Tourner. 
KEY,   THE   William    Holden,    Sophia    Loren.     Produ ' Carl  Forman.    Director  Carol  Reed. 
ME  AND  THE  COLONEL  Danny  Kaye,  Curt  Jurq. Producer  William  Goeti.   Director  Peter  Glenville. 
NIGHT  OF  THE  DEMON  Dana  Andrews.    Producer  I E.  Chester.   Director  Jacques  Tourneur. 
OTHER   LIFE   OF  LYNN   STUART,   THE  Betsy  Pain. 
Jack  Lord.    Producer  Bryan  Foy.  Director  Lewis  Sei . 
RESCUE   AT   SEA   Gary    Merrill,    Nancy   Davis,    Ir ! Hervey.    Producer  Sam  Katzman.    Director  Fred  Se  . 
RETURN  TO  WARBOW  Color.    Phil  Carey,  William  ■ lie,  Catherine  McLeod.    Producer  Wallace  MacDon, , Dfrector  Ray  Naiiaro,    67  min. 
7TH  VOYAGE  OF  SINBAD,  THE  Kerwin  Mattke. 
Kathryn  Grant.  Producer  Charles  Schneer.  Dlrei' Nathan  Juran. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  B  , 
Producers  Frank  Launder-Sidney  Gilliat.  Diractar  ?■ ney  Gilliat.   Drama.    Story  of  ae  arsonist.   95  win.  I 

SUICIDE  MISSION  Leif  Larion,  Michael  Aldridai,  /• Larsen.     A    North    Seas    Film    Production.  Dlr»«r Michael    Forlong.     Adventure.     Norwegian  fisharii smash  German  blockade  in  World  War  II.    70  min, 
TANK    FORCE    Victor    Mature,    Leo    Genn,    Prodi  r Phil  Samuel,    Director  Terence  Young. 
TEENAGE  STORY  Mark  Damon.  Edward  Byrnes, ducer  Sam  Katzman.   Director  A.  Dreifuss. 
THIS  BITTER  EARTH  Sllvana  Mangano,  Richard  Co 
Anthony  Perkins.    Producer  Dino  De  Laurentiis.    Oi  • tor  Rene  Clement.   Drama.   Family  fights  to  keep  N 

BULLETIN S     YOUR  PRODUCT 



INDEPENDENTS 

December 
DARK  SHADOW  IDCA)  Dirk  Bogarde.  Mar- ■  -ood,  Kay  Walth.  Producer-director  Lewis ■etodrama.  A  man-about-town  murders  ladies wealth.    80  min,  12/8. 

A  AISE  IContinental)  Eastman  Color.  Maria  Schell, 
't  ols  Psrrer.  Director  Rene  Clement.  Drama.  Based «i  tamous  novel  by  Emile  Zola.  Drama.  Hi  min. J 
T  GREAT  TO  BE  YOUNG  (Fine  Arts)  Technicolor, k  Mills.  Cecil  Parker.  Jeremy  Spenser.  Musical, k  3of  of  the  British  public  school  tradition. 
)  TELLER  IWalt  Disney  Productions!  Dorothy  Mc- i  I,  Fess  Parker,  Chuck  Connors.  Producer  Walt )i  y.  Director  Robert  Stevenson.  Western.  Tale  of  a h  jnd  his  dog.  83  min.  1 1/25. 
)' FT  IKingsley-lnternationall  Henrik  Malberg,  Preben .(  jrff  Rye.   Director  Carl  Dreyer.  Drama, ti  rt  Parrish.  Western. 
il  EN  AFFAIR.  THE  IDCA)  David  Niven.  Genevieve 
•,  .  Ronaia  Squire.  Producer  Fred  Feldkamp.  Direc- c  oy  Kellino.  English  Comedy.  96  min. 

January 
l«  iOURI  TRAVELER,  THE  IBuena  Vista)  Technicolor. I  don  DeWilde,  Fess  Parker.  A  C.  V.  Whitney  Pro- I  on.  Story  about  an  orphan  in  a  small  town  dur- 
f|  he  I900's.  104  min.  1/20. 
'     WITHOUT  PITY   lAstorl    Michael  Redgrave,  Ann ~  'er  Cushing,     Director   Joseph    Losey.  Melo- r^ronic    alcoholic    saves    long-neglected  son charge.    88  min.  12/9. 

February 
(  lY   OF   VICKIE,    THE  IBuena    Vista)  Technicolor. /    Schneider,     Adrian  Hoven.  Producer-director 
'  Marischka.  Drama.  The  romance  of  England's 4)ria  I.    107  min.  2/3. 

March 
I  E  IS  MUCH  TOO  BEAUTIFUL,  THE  lEIIis-Lux  Films) i  ?tte  Bardot,  Micheline  Presle,  Louis  Jourdan.  Pro- 
i  r  Gaspar-Huit.  Director  Fred  Surin.  Comedy. P  ect  male  model  falls  in  love  with  perfect  female 1  el.   90  min.  2/3. 
C  IFESSIONS  OF  FELIX  KRULL,  THE  IDCAl  Henry 1  holt.  Lisa  Pulner.  Director  Kurt  Hoffman.  Story :  i   young    man    of    seemingly    irresistable  charms. 
I  GREAT  TO  BE  YOUNG  IFine  Arts  Films)  John >  ;  Cecil  Parker.  Producer  Victor  Skutesky.  Director t  I  Frankel.  Musical.  Teacher  reconciles  student I  bles.   91  min.  2/3. 
I  EMAKER.  THE  (Trans-Lux)  Betsy  Blair.  Producer- c  ctor  Juan  A.  Bardem.  Drama. 

January 

April 
I  AND  THE  BLACK,  THE  (DCA)  Gerard  Philipe, I  elle  Darrieux.  Director  Claude  Autant-Lara.  Drama. 
!  ECHAL  THE  MAGNIFICENT  IDCA).  Fernandel. 
[  ledy.  A  second-rate  ham  actor  appears  offstage I  !$  theatrical  costumes. 
!  GE  STRUCK  IBuena  Vista)  Technicolor.  Henry I  ia.  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- 
Ij  Sidney  Lumet.  Drama.  Producer  falls  for  actres. I  in  her  teens.  102  min.  3/3. 

Coming 
IME  TO  KILL  (Producers  Associated  Pictures  Co.) Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Director  Oliver  Drake. 
■  OF  THE  TRUMPET,  THE  (C.  Santiago  Film  Organl- 3n  Prod.)  John  Agar,  Richard  Arlen,  Bill  Phipps. iucer  Harry  Smith.  Director  Eddie  Romero. 
AM  MACHINE,  THE  (Amalgamated  Prods. 1  Rod leron,  Marty  Murphy,  Peter  llling.  Producers  Rich- Gordon  and  Charles  Vetter,  Jr.  Director  Mont- lery  Tully. 
HT  ACROSS  THE  STREET.  THE  (UMPO)  Brigitte iot,  Raymond  Pellegrin,  Roger  Pigaut.  Producer 5ues  Gauthier.  Director  Georges  Lacombe.  Drama, rench  husband  and  wife  try  to  live  without  normal relations,  after  the  husband  had  a  near-fatal  acci- 74  min. 
JNG  LAND,  THE  IBuena  Vista)  Technicolor.  Pat irne,  Yvonne  Craig.  Dennis  Hopper.  A  C.  V.  Whit- production. 

METRO-GOLDWYN -MAYER 
November 

LHOUSE  ROCK  Elvis  Presley,  Judy  Tyler.  Producer dro  Berman.  Director  Richard  Thorpe.  Musical- 
ma.  Youth's  singing  talent  is  fostered  in  prison. Din.  lO/M. 

December 

><'T  GO  NEAR  THE  WATER  CInemaScope,  Metro- or.  Glenn  Ford,  Gia  Scala,  Keenan  Wynn.  Producer 
■rence  Weingarten.  Director  Charles  WaRers. "1° Y;.  o'   a    South    Seas   naval    base  during 107  min.    I  1/14. 

RAINTREE  COUNTY  MetroColor.  MGM  Camera  45. 
Eliubetti  Taylor,  Montgomery  Clift.  Producer  David L»wii.  Director  Edward  Dymtryke.  Drama.  Lif«  in  Indi- 

ana during  the  middle  I880's.    187  min.  1/6. 
SAFECRACKER.  THE  Ray  Midand,  Barry  Jones.  Pro- ducer. David  E.  Rose.  Director  Ray  Milland.  Melo- drama.   Safecracker  becomes  war  hero.    94  min.  1/4. 
SEVEN  HILLS  OF  ROME  LeCloud  Productions.  Mario Lama.  Marisa  Allasio.  Producer  Lester  Welch.  Director Roy  Rowland.  Musical.  Tenor  makes  good  in  Italy. 107  min.  1/20. 

February 

ALL  AT  SEA  Alec   Guinness,    Irene   Brown.  Producer Michael  Balcon.  Director  Charles  Freud.  Comedy. Story  of  a  seasick  sailor.    87  min. 
BROTHERS  KARAMAZOV,  THE   MetroColor.  Yul  Bryn- ner,   Maria   Schell,  Claire  Bloom.   Producer  Pandro  S. Berman.  Director  Richard  Brooks.  Drama.  Based  on 
famous  novel  by  Dostoyevsky.  144  min.  2/17. 
I  ACCUSE  Jose  Ferrer,  Viveca  Lindfors,  Leo  Genn. Producer  Sam  Zimballst.  Director  Jose  Ferrer.  Drama. French  officer  unjustly  accused  of  treason.  99  min. 
2/3. 
UNDERWATER  WARRIOR  CInemaScope.  Dan  Daily, Claire  Kelly.  Producer  Ivan  Tors.  Director  Andrew 
Marton,  Adventure.  Tale  of  a  "frogman"  and  his exploits.  82  min.  3/3. 

March 
SADDLE  THE  WIND  CInemaScope.  Robert  Taylor,  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrish.  Western.  Story  of  two brothers  on  opposite  sides  of  law.  84  min.  3/3. 

April HIGH  COST  OF  LOVING,  THE  Jose  Ferrer,  Gena  Row- lands, Jim  Backus.  Producer  Milo  Frank.  Director  Jose Ferrar.  Comedy.  A  young  couple  and  their  shenanigans. 

MERRY  ANDREW  CInemaScope,  Metrocolor.  Danny Kaye,  Pier  Ageli,  Baccpopmo.  Producer  Sol  C.  Slegel. Director  Michael  Kidd. 
Coming 

GIGI  CInemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  VIncente  MInnelli. 
LAW  AND  JAKE  WADE,  THE  CInemaScope,  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.   Director  John  Sturges. 
MOCK  TRIAL  Dean  Jones,  Joan  O'Brien,  Thomas  Mit- chell, John  Smith.  Producer  Morton  Fine.  Director David  Friedkln. 
SHEEPMAN,  THE  CInemaScope  Metrocolor.  Glenn Ford,  Shirley  MacLalne,  Leslie  NIelson.  Producer  Ed- mund Grainger.    Director  George  Marshall. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 

UNDERWATER  WARRIOR  Dan  Dailey,  CUire  Kelly. 
Producer  Ivan  Tors,  Director  Andrew  Marton.  Adven- ture. 

'Id  Wa 

PARAMOUNT 

November 
TEN  COMMANDMENTS,  THE  VIstaVision,  Technicolor. 
C)l«rlton  Helton,  Yul  Brynner  Anne  iax'er.  Produc«r- diractor  Cecil  B.  DeMille.  Religious  drama.  Life  itorv of  Moset  as  told  In  the  Bible  and  Koran.  219  min.  10/15 
TIN    STAJt,    THE   VistaVision.    Henry    Fonda,  Anthony aton    Production.    Director  An- Boun  +  y-hunting  in  the  old  west. 93  min.  10/14. 
ZERO  HOUR  Dana  Andrews,  Sterling  Hayden.  Pro- ducers John  Champion  and  Hall  Bartlett.  Director  Hall Bartlett.  Drama.  A  man  battles  for  his  life  and  love. 81  min.  10/28. 

December 
SAD  SACK  VistaVision,  Technicolor.  Jerry  Lewis,  David 
Wayne.  Producer  Hal  V/cWii.  Director  George  Mar- shall. Comedy.  Life  in  the  Army.  98  mir.  10/28. 
SPANISH    AFFAIR    VistaVitlon,    Technicolor.  Carmen 

January 

WILD  IS  THE  WIND  VistaVision.  Anna  Magnani,  An- thony Quinn.  Producer  Hal  Wallis.  Director  John Sturges.  Drama.  Love,  hate,  and  violence  on  a  Nevada sheep  ranch.    I  14  min  12/9. 

APRR  SUMMARY 
Some  32  films  are  tentatively  scheduled 

for  April  release;  however,  later  additions 
to  the  roster  should  add  another  six  or 
so  films.  Columbia  will  be  the  leading 
supplier  with  five  films;  Allied  Artists  and United  Artists  will  release  four  each; 
Metro,  20th  Century-Fox  and  Universal 
will  release  three  each;  DCA,  Republic, 
Warner  Bros,  and  Paramount  will  release 
two  each;  Rank  and  Buena  Vista,  one 
each.  Eight  films  will  be  in  color.  Two 
films  will  be  in  in  VistaVision,  eight  in 
CInemaScope,  one  in  Naturama. 
8  Dramas 
2  Westerns 
8  Melodramas 
5  Comedies 

4  Adventures 
3  Musicals 
1  Science-fiction 1  Horror 

March 
DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anihony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  Del- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife. 
HIGH  HELL  VistaVision.  John  Derek,  Elaine  Stewart. Melodrama.  Mountain  climbing  in  the  Swiss  Alps. 
TEACHER'S  PET  VistaVision.  Clark  Gable,  Doris  Day. A  Pearlberq-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college iournalism  teacher  have  a  ball. 

April ST.  LOUIS  BLUES  VistaVision.  Nat  "King"  Cole,  Eartha Kitt,  Pearl  Bailey,  Ella  Fitigerald.  Producer  Robert Smith.  Director  Allan  Relsner.  Musical.  Biography  of 
W.  C.  Handy,  composer  of  St.  Louis  Blues. 

May 

HOT  SPELL  VistaVision  Shirley  Booth,  Anthony  Quinn, 
ShlrUy  M«cL*ln«.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave. Coming 

ANOTHER  TIME,  ANOTHER  PLACE  Lano  Turner,  Barry 
Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen. 
BUCCANEER,  THE  Technicolor,  VistaVision.  Yul  Bryn- ner, Charlton  Heston.  Charles  Bover,  Claire  Bloom. Producer  Henry  Wilcoxon.  Director  Anthony  Quinn. 
FLAMENCA  VistaVision.  Technicolor.  Carmen  Sevilla, 
Richard  Klley.  Producer  Bruce  Odium.  Director  Don- ald Slegel. 
FROM  AMONGST  THE  DEAD  VistaVision,  Technicolor. James  Stewart,  Kim  Novak,  Barbara  Bel  Geddes.  Pro- ducer-director Alfred  Hitchcock. 
HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant. 
Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master. 

MATCHMAKER,  THE  VistaVision.  Shirley  Booth,  An- 
thDny  Perkins,  Shirley  MacLaine.  Producer  Dcm  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself. 
ROCK-A-BYE  BABY  Technicolor,  VistaVision.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie 
Coogan. VERTIGO  Technicolor,  VistaVision.  James  Stewart,  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock. 

November 
AS  LONG  AS  THEY'RE  HAPPY  Eastman  Color.  Jack Buchanan,  Janette  Scott.  Producer  Raymond  Stross. Director  J.  Lee-Thompson.  Comedy.  Father  and  two sons-in-law  become  jealous  of  crooner  who  has charmed  their  wives.  74  min.  10/14. 
PURSUIT  OF  THE  GRAF  SPEE  Technicolor,  VistaVision. 
John  Gregson,  Anthony  Quayle.  Producer-director Michael  Powell  &  Emeric  Pressburger.  Adventure.  Story of  first  historic  naval  action  of  WWI  which  took  place on  River  Plate.    106  min.  10/14. 

Film  BULLETIN PRODUCT 



December 

January 
ACROSS  THE  BRIDGE  Rod  Stelger  David  Knight,  Mar- la  Landi,  Noel  Willman.  Producer  John  Stafford.  Di- rector Ken  Annakin.  Melodrama.  Scotland  Yard  de- 

tective hunts  international  high-finance  crook  in  Mexi- co.  103  min.  10/28. 
Color.    Galince  Ula- 

February 
SECRET  PLACE  Belinda   Lee,   Ronald   Lewis.  Producer John  Bryan.    Director  Clive  Donner.    81  min. 
SMILES   OF  A   SUMMER   NIGHT   Ulla   Jacobsen,  Eva Dahlbeck,  Harriet  Anderson.    Drama,    108  min. 

March 
CAMPBELL'S  KINGDOM  Eastman  Color.  Dink  Bogarde, Stanley  Baker.  Producer  Betty  Box.  Direcor  Ralph Thomas.  Drama.  Story  about  the  Canadian  Northwest 
territory.    102  r  ' 

STRANGE  CASE  OF  DR.  MANNING  Ron  Randell, Greta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

Coming 

April ONE  THAT  GOT  AWAY,  THE  Hardy  Kruger.  Producer J.  Wintle.  Director  Roy  Baker.  Drama.  A  Luftwaffe pilot  escapes  three  times  from  a  British  P.O.W.  camp in  WW  II. May 

HELL  DRIVERS  VistaVision.  Stanley  Baker,  Herbert Lom,  Peggy  Cummins.  Producer  S.  B.  Fisz.  Director R.  Endfield. 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Janni. Director  J.  Lee.   83  min. 

Coming 
DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector B.  D.  Hurst.    92  min. 
HENRY  V  Technicolor,  CinemaScope.  Laurence  Olivier. Producer-director  Laurence  Olivier.  Drama.  137  min. Parker.  Melodrama. 
NIGHT  AMBUSH  Dirk  Bogarde,  Marius  Goring.  Pro- ducer E.  Pressburger.    Director  M.  Powell.    93  min. 

REPUBLIC 

November 
CROOKED  CIRCLE,  THE  John  Smith,  Fay  Spain,  Steve Brodie.  Producer  Rudy  Ralston.  Director  Joe  Kane. Drama.  Sports  editor  suspects  death  of  fighter  is  mur- der. 72  min. 
EIGHTEEN  AND  ANXIOUS  Mary  Webster,  William Campbell,  Martha  Scott.  Producer  Irving  H.  Levin. Director  Joe  Parker.  Melodrama.  Story  of  wayward girls.  91  min.  2/3. 
RAIDERS  OF  OLD  CALIFORNIA  Jim  Davis,  Arleen Whelan,  Faron  Young.  Producer  Albert  C.  Gannaway. Western.  Army  officer  determines  to  become  powerful landowner.    72  mtn. 
YOUNG  MOTHERS  Mary  Webster,  William  Campbell, Martha  Scott.  Producer  Edmond  Chevie.  Director  Joe Parker. 

December 
FIGHTING  WILDCATS  Keefe  Braselle,  Kay  Callard, Karel  Stepanek,  Ursula  Howells.  American  engineer saves  Mid-east  diplomat  on  peace  mission.    74  min. 
GUNFIRE  AT  INDIAN  GAP  Vera  Ralston,  Anthony George,  George  Macready.  Producer  Rudy  Ralston. Director  Joe  Kane.  Western.  70  min. 
HELL  SHIP  MUTINY  Jon  Hall.  John  Carradine,  Peter Lorre.  Lovina  Production.  Schooner  skipper  saves young  princess  treasurer,    ti  min. 

January 
OUTCASTS  OF  THE  CITY  Osa  Massen,  Robert  Hutton, Maria  Palmer.  Producer-director  Boris  L,  Petroff. Drama.  Former  sweetheart  attempts  to  murder  Ger- 

man girl's  American  sweetheart.   (I  min. 

February 
SCOTLAND  YARD  DRAGNET  Roland  Clark,  Patricia Roc,  Paul  Carpenter.  Melodrama.  Psychiatrist  tries  to drive  young  test  pilot  insane.   74  min. 
INTERNATIONAL  COUNTERFEITERS  Gordon  Howard. Melodrama.  70  min. 
NOTORIOUS  MR.  MONKS.  THE  Naturama.  Vera  Ral- ston, Don  Kelly,  Paul  Fix,  Leo  Gordon.  Drama.  70  min. 

March 
JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin, Gene  Evans.  Producer  S.  Picker.  Direcor  W.  Witney. Melodrama.   Young  hoodlum  terrorizes  far 
JUVENILE  JUNGLE  Naturama.  Corey  Allen^Rebecca Welles.    Melodrama.    Story  of  juvenile  delinquents.  70 

amyv. Alle^.R 

April MAN  WHO  DIED  TWICE,  THE  Naturama.  Rod  Camer- on, Ve'a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan.  Melodrama. Coming 

DEAD  END  STREET  Roland  Culver,  Patricia  Roc,  Paul Carpenter. 

THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, 
Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.   64  min. 

20TH  CENTURY-FOX 

December 
A  FAREWELL  TO  ARMS  CinemaScope,  DeLuxe  Color. Rock  Hudson,  Jennifer  Jones,  Vittorio  de  Sica.  Pro- ducer David  Selznick.  Director  Charles  Vidor.  Drama. Filmization  of  famous  Hemingway  novel.  165  min.  12/23 
ENEMY  BELOW,  THE  CinemaScope,  Color.  Robert Mitchum,  Curd  Jurgens.  Producer-Director  Dick  Powell. Adventure.  A  llfe-and-death  struggle  between  a  Ger- man U-boat  and  an  American  destroyer.  92  min.  11/25. 
KISS    THEM  FOR    ME    CinemaScope,    DeLuxe  Color. 
Cary  Grant,  Jayne   Mansfield,   Suiy   Parker.  Producer Jerry  Wald.  Director  Stanley  Donen.    Comedy.  Three war  buddies  on  leave  paint  the  town  red.  105  min. I  1/14. 

January 

ESCAPE  FROM  RED  ROCK  Regalscope.  Brian  Donlevy, J.  C.  Flippen,  Eileen  Janssen.  Producer  B.  Giasser. Director  E.  Bernds.  Western. 
PEYTON  PLACE  Jerry  Wald  Prods.  CinemaScope,  De Luxe  Color.  Lana  Turner.  Lloyd  Nolan  Hooe  Lanqe. Producer  Jerry  Wald.  Director  Mark  Robson.  Drama. Life  in  an  Ail-American  small  town. February 
BEAUTIFUL  BUT  DANGEROUS  Eastman  Color.  Gina Lollobrigida ,  Vittorio  Gassman.  Producer  Manuella Malottl.  Director  Robert  Leonard.  Drama.  The  vise  of a  singer  from  guttersnipe  to  granddiva.   103  min.  3/3. 
CATTLE  EMPIRE  CinemaScope,  DeLuxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 
GIFT  OF  LOVE,  THE  CinemaScope,  Color.  Robert Stack,  Lauren  Bacall,  Evelyn  Rudle.  Producer  Charles Brackett.  Director  Jean  Negulesco.  Drama.  Adopted 
child  wins  way  to  father's  heart.  105  min.  2/17. 
PLUNDER  ROAD  Gene  Raymond,  Wayne  Morris,  Jeanne Cooper.  Producer  L.  Stewart.  Director  H.  Cornfield. Drama.  72  min. 
SING  BOY  SING  CinemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama.  Story  of  a  teenage  heart-throbber. 90  min.  1/20. 

March 
AMBUSH  AT  CIMMARON  PASS  Regal  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Giasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant is  forced  to  join  Confederates.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, Nigel  Patrick.  Producer  Ernest  Gartside,  Victor  Vicas. Melodrama. 
LONG  HOT  SUMMER.  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward,  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Filmiiation  of  famous  Faulkner  story. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Braiii. Mitzi  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Jostiua  Logan. 

April BARBARIAN,  THE  CinemaScope  DeLuxe  Color.  John Wayne.  Producer  Eugene  Frenke.  Director  John Huston.  Adventure. 
HELL  BENT  KID,  THE  CinemaScope.  DeLuxe  Color.  Don Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.    Director  Henry  Hathaway.  Western. 
YOUNG  LIONS.  THE  CinemaScope.  Marlon  Brando, Montgomery  Clift,  Joanne  Woodward.  Producer  Al Lichtman.  Director  Edward  Dmytryk.  Drama. 
BULLETIN— THIS     IS    YOUR  PRODUCT 

A    NICE    LITTLE   BANK   THAT   SHOULD    BE  ROBB CinemaScope.   Tom   Ewell,    Mickey   Rooney.  Produ. 
Anthony  Muto.    Director  H.  Levin. 
BLOOD    ARROW   Scott    Brady,    Phyllis   Coates.  Di, Darrln.     Producer    Robert    Staber.     Director  C. Warren. 
DESERT  HELL  Brian  Keith,  Richard  Denning.  Produ 
Robert  Stabler. 
FRAULEIN    Dana   Wynter,    Mel    Ferrer.  Producer Reisch.  Director  H.  Koster.  Drama. 
SIERRA   BARON    CinemaScope,    DeLuxe    Color.  Br Keith    Rick  Jason.     Producer  Plato  Skouras.  Direc 
J.  Clark. SHADOW  OF  A  GUNMAN  Charles  Bronson,  John  C radine.  Producer  Harold  Knox.  Director  Gene  f 
ler,  Jr. 10  NORTH  FREDERICK  CinemaScope.  Gary  Coof 
Suzy  Parker.  Producer  Charles  Brackett.  Diret 
Philip  Dunne. YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gen 
Mark  Damon,  Ann  Doran.  Producer-Director  Will F.  Claxton.    78  min. VIOLENT  ROAD,  THE  Regal  Films.  Gene  Raymc 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Ct luck  and  Laurence  Stewart.  Director  Hubert  Cornfi 

UNITED  ARTISTS 

November 
LEGEND  OF  THE  LOST  John  Wayne,  Sophia  Lo  , 
Rossano  Brazil.  Producer-director  Henry  Hathaway.  - venture.  Search  for  treasure  in  the  Sahara  Des 109  min.  12/23 

December BABY  FACE  NELSON  Mickey  Rooney,  Carolyn  Jo 
Sir  Cedrlc  Hardwicke.  Producer  Al  Zimbalist.  Dire  - 
Don  Siegel.    Drama.    Story  of  one  of  America's  no  ■ ous  gangsters.  85  min.  11/25. 
HELL  BOUND  John  Russell,  June  Blair.  Producer  ■ brey  Schenk.  Director  William  Hole,  Jr.  Advent  . Hi-iacking  on  the  high  seas. 
PATHS    OF    GLORY    Kirk    Douglas,    Ralph  Mee 
Adolphe   Menjou.   Producer  James  B.  Hams.  Dire  r Stanley  Kubrick.    World  War  I  courtroom  drama,  i min.  11/25. January 

QUIET  AMERICAN  Audie  Murphy,   Michael  Redgr 
Claude  Dauphin.    Figaro  Production.    Director  Jo- h Mankiewici.     Drama.     Story    set    against    the   re  t 
fighting  in  IndoChina.  120  min.  1/20. February 

GUN  FEVER  Mark  Stevens.  Producers  Harry  Jackj, 
Sam  Weston.  Director  Mark  Stevens.  Western.  C|i- blooded  killer  plots  revenge. 
LAST  PARADISE,  THE  CinemaScope,  Technicolor. ducer  Gol.rero  Colonna.  Director  Foico  Quilici.  i- venture.  Polynesians  battle  tiger  sharks. 
MAN  ON  THE  PROWL  Mala  Powers,  James  Best  ̂  Jana  Production.  Director  Art  Napoleon.  Melodr,  i. 
Psychopathic  killer  chooses  young  ladies  as  yicU. 73  min.  12/23. 
OPERATION    MURDER    Tom    Conway,    Sandra  Dc Producers  Ed  and  Harry  Daniiger.    Director  =• 
Melodrama.    Doctor  plans  to  murder  his  wealthy  i- sin.    67  min. 

March 
FORT  BOWIE  Ben  Johnson,  Jan  Harrison,  Kent  Ta  r. Producer  Aubrey  Schenck.  Director  Howard  W.  Kr Western     80  min. 
I  BURY  THE  LIVING  Richard  Boone,  Peggy  Mai  r Producers  Band  and  Garfinkle.  Director  Albert  Bi- Monster  arises  from  dead.  70  min. 
LOST  LAGOON  Jeffrey  Lynn,  Leila  Barry.  Prodi  r- director  John  Rawlins.  Drama.  Man  makes  new  e on  tropic  isle.    78  min. 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Per, Marlene  Dietrich,  Charles  Laughton.  Producer  AiJr Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama,  le uncovering  of  a  perfect  crime.    114  min.  11/25. 

April 
CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Mty Berman.  Adventure.  American  newspaperman  in  n- don  rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope.  Fernandel.  Anita  Ekbg. Director  Gerd  Oswald.  Producer  Bob  Hope.  Cotr  y. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  i  r- national  counterfeiters.  100  min. 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  i  r- 
hardt,  Ray  Stricklyn.  A  Levy-Gardner  Production  >i- rector  Paul  Landres.  Horror. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Glor'ia  .»■ hame,  Joanne  Gilbert.  Producer  Norman  Retchin  di- rector Barney  GIrard.  Indian  war  and  Cheyie Indians. 

RUN  SILENT,  RUN  DEEP  Clark  Gable,  Burt  Lanca' Producer  Harold  Hecht.  Director  Robert  Wise,  a- venture. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Prod-  r- director  Michael  Carreras.  Adventure.  British  trps defend    observation    post   against    German  onslai"- Coming 

BIG  COUNTRY.  THE  Technlrama.  Gregory  I  k. Charlton  Heston,  Jean  Simmons.  Producers  Gre  ry Peck,  W»<liam  Wyler.    Director  William  Wyler. 



:H  t  DOLL  Victor  Mature,  Lili  Hua.  Producer-Di- (C  Frank  Boriage.  Drama.  United  States  Air  Force ^1  in  marries  a  Chinese  girl. 
:0  HATER  Robert  Loggia,  Gerald  O'Loughlin.  Pro- luc  director  William  Berke. 
';C  ITERPLOT    Forrest   Tucker,    Allison    Hayes.  Pro- -   pctor  Kurt  Neumann. 

-   FURY   Mictiael   Higgins,    Lois   Holmes.  Pro- cert   Gurney,    Jr.    Directors   Robert  Gurney, -'inq  Lerner.  Suspense  Thriller  based  on  the Wisteria  Cottage". 

«  MASSACRE  Joel  McCrea.  Forrest  Tucker,  Susan U  Producer  Walter  Mirisch.  Director  Joseph U  an. 
H  S  LimE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina ja.       Producer   Sidney   Harmon.     Director  Anthony 4i 
01  to  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- 
Mi  -director  William  Berke.  Musical.  Calypso  film Ih  I  in  the  Bahama  Islands. 
n  S  GO  FORTH  Frank  Sinatra.  Tony  Curtis,  Natalie Producer  Frank  Russ.    Director  Delmer  Daves. 

MGER  AND  THE  LOST  CITY  OF  GOLD.  THE 
'or.  Douglas  Kennedy,  Charles  Watts  Pro- ■  Wrather.  Western. 

'«  D  REBEL.  THE  Technicolor.  Alan  Ladd.  Olivia Ic  viland,  David  Ladd.  Producer  Samuel  Goldv/yn, Ir  )irector  Michael  Curtiz. 
U  RATE  TABLES  Burt  Lancaster.  Rita  Hayworth, ).  rah  Kerr.    Producer  Harold  Hecht.    Director  Del- 

10  \YS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. 'r  icers  George  Sherman,  Clarence  Eurist.  Director j  ge  Sherman, 
rt  OR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol (•  Producer  Frank  Seltier.  Director  J.  H.  Lewis. 
'»  4DER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques \  chon.    Producer  Robert  Mitchum.    Director  Arthur 
n  R  BY  THE  TAIL  Larry  Parks.  Producers  Robert 
I.  Monty  Berman.  Director  John  Gllling.  Melo- (   a.  The  tribulations  of  an  Americean  correspondent 11  isignment  in  London.   83  min. 
«  JHEST  GUN  IN  TOMBSTONE  George  Montgom- 1  Producer  Robert  Kent.  Director  Earl  Bellamy. 
I  1GS.  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- H  Producer  Jerry  Bresler.  Director  Richard  Fleischer. 
>  K  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling i'<  Seidner.  Producer  Fernando  Carrere.  Director '  ton  Jones. 

UNIVERSAL-INT'L 
November 

IfcPADE  IN  JAPAN  Color.  T*r..a  Wright,  Cam.ron ?•  '■        'fovott.  Roger  Nataaawt.  Producar^Irat- Arthur  Lubin.  Drama.  Search  for  two  boys  who out  in  the  wrong  direction  to  find  the  very  peo- :  -ho  are  trying  to  find  them.   92  min.  9/16. 
;  E  SLAVES  OF  THE  AMAZONS  Color.  Don  Taylor 
la  Sigale.  Producer-Director  Curt  Sicdnak.  81  min.' 
»JOLITH  MONSTERS.  THE  Grant  Williams  Lola ight  Producer  Howard  Christie.  Director  John wood.  Science-fiction.  Army  of  rocks  threaten  U.S. 
MAN  GODFREY  CinemaScope,  Technicolor.  June son    David  Niven.   Producer  Ross  Hunter.  Director 

'ti^n   9/r'  ^'"""y  °'  ̂   topsy-turvy  butler. December 

L.r*!!"*!L7?  1,*^'.^^  1"^*'^^"  Color.  Glynls  Johns, leron  Mitchell,  Rex  Thompson.  Producer  Sam  Weis- ■al.  Director  Allen  Reisner.  Drama.  The  story  of  a ttish  immigrant  couple  in  Wisconsin  in  the  19th tury.  102  min.  10/28. 
'  ANGELS.  THE  CinemaScope.    Rock  Hud- Robert  Stack,  Dorothy  Malone,  Jack  Carson. 3ucer  Albert  Zugsmith.  Director  Douglas  Sirk ma.  Reporter  uncovers  World  War  I  hero  of  the 'yctte  Escadrille.    91  min.  11/14. 

January 

■f  »S?.M'-"^\vJ"^i*'»"'"  Color.   Jan.  Pow.ll, 
v^hril^*"  '^l'*"-  Comady.  A  qirl  is  prepe.ad =y  three  men  on  the  same  day.   98  min.  1/4. S  IS  RUSSIA  Eastman  Color.   Documentary  of  life 
m^""l2/^"***"   ̂ nd   photographed   by   Sid  Feder. 

I"^  O'Connell,    Nancy  Malona. aoc.r  H.  Brown.  Dir.ctor  John  Nawland.  Drama, ry  of  a  probation  officer  in  the   New  York  aty "s.    74  min.  ' 
February 

MN  CITIZEN  Keith  Andes,  Margaret  Hayes  Gene rdnn  i"i"  Herman  Webber.  Director  Robert Lo?;/.  •  *  °'^uf""^-  f"^"  becomes  leader Pol'ce  in  fight  against  crime. 
for  A  THE   Cinemascope.  Eastman 
dur.r  w-ir'"'"*''',,''*'^  Chandler,  Richard  Denning, .ducer  William  Alland.  Director  Jack  Aronld.  Drl- 1.  1/20  realize  true   love   in   the   air.  94 

MAN  IN  THE  SHADOW  CinemaScope,  Jeff  Chandler. Orion  Walles.  Producer  Albert  Zugsmith.  Director Jack  Arnold.  Drama.  Sheriff  destroy*  one-man  domina- tion of  Texas  town.  79  min.  12/23. TOUCH  OF  EVIL  Charlton  Heston,  Janet  Leigh.  Orson Welles.  Story  of  an  international  crisis. 
March 

DAY  OF  THE  BAD  MAN  CinemaScope.  Fred  MacMur- ray,  Joan  Weldon,  John  Ericson,  Robert  Middleton. Producer  Gordon  Kay.  Director  Harry  Keller.  West- ern. Brothers  of  a  murderer  attack  town  on  day  of trial.    92  min.  2/3. 
FLOOD  TIDE  CinemaScope.  George  Nader,  Cornell Borchers.  Michael  Ray.  Producer  Robert  Arthur.  Di- rector Abner  Biberman.  Melodrama.  Story  of  a  psy- chopathic boy.    82  min.  2/3. 
MARK  OF  THE  HAWK.  THE  Technicolor.  Supcrscope Eartha  Kitt,  Juano  Hernandei,  John  Mclntire.  Sidney Poitier.  Producer  Lloyd  Young.  Director  Michael Audley.  Drama.  Unrest  and  nationalism  in  Africa. 83  min.  2/17. 

April BIG  BEAT.  THE  Color.  William  Reynolds.  Andra  Mar- tin. Producer-Director  Will  Cowan.  Musical  merry-go- round.    83  mifi. FEMALE  ANIMAL.  THE  CinemaScope.  Hedy  Lamarr. Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.   Comedy.    84  min.  1/4. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady,  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  job.  85  min.  2/3 

Coming 

A  TIME  TO  LOVE  AND  A  TIME  TO  DIE  CinemaScope, Color.  John  Gavin,  Lisa  Pulver.  Producer  Robert Arthur.    Director  Douglas  Sirk. 
IF  I  SHOULD  DIE  CinemaScope.  George  Nader,  Jo- anna Moore.  Producer  H.  Horowitz.  Director  R. 
Carlson. 
I  MARRIED  A  WOMAN  Gaerg*  Gobal.  Diana  Dors, Adolph  Manjou.  Producer  William  Bloom.  Director  Hal Kantar.  Coamdy.  Wife  objects  to  taking  sacoad  place to  a    bear  advertising   campaign   with   har  husband. 
KATHYO  Eastman  Color.  Dan  Duryea.  Jan  Sterling, Patty  McCormack.  Producer  Sy  Gomberg.  Director Jack  Sher. 
MAGNIFICENT  BRAT.  THE  Color.  Dan  Duryea,  Jan Sterling.    Producer   Sy   Gomberg.   Director  Jack  Sher. 
MONEY.  WOMEN  AND  GUNS  CinemaScope,  Color. Jock  Mahoney,  Jean  Hagen,  Jeffrey  Stone.  Producer Howie  Horowitz.    Director  Richard  Bartlett. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
ONCE  UPON  A  HORSE  Dan  Rowan.  Dick  Martin, Martha  Hyer.    Producer-director  Hal  Kanter. 
PERFECT  FURLOUGH.  THE  CinemaScope.  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
RAW  WIND  IN  EDEN  CinemaScope,  Color.  Esther Williams,  Jeff  Chandler.  Producer  William  Alland. Director  Richard  Wilson.  Couple  crash  on  island  and are  stuck  for  weeks. 
RIDE  A  CROOKED  TRAIL  CinemaScope,  Color.  Audie Murphy  Gia  Scala.  Producer  Howard  Pine.  Director Jesse  Hibbs. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope,  Color. Rory  Calhoun.  Beverly  Garland.  Producer  Gordon  Kay. Director  Harry  Keller. 
TAKE  FIVE  FROM  FIVE  Mara  Corday,   Lita   Milan.  A Jewel  Production.    Director  Paul  Henreid. 
THIS  HAPPY  FEELING  CinemaScope,    Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John   Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards. 
VOICE   IN   THE   MIRROR  CiemaScope.    Richard  Egan. 
Julie    London,    Arthur    O'Connell.     Producer  Gordon Kay.    Director  Harry  Keller. 
WESTERN  STORY.  THE  CinemaScope.  Color.  Jock Mahoney.  Gilbert  Roland.  Producer  Howard  Christie. Director  George  Sherman. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ton.    Director  Charles  Haas. 
WONDERFUL  YEARS.  THE  CinemaScope.  John  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine. 

WARNER  BROTHERS 

October 
BLACK  SCORPION.  THE  Richard  Denning,  Mara  Cor- day, Carlos  RIvas.  Horror.  Mammoth  scorpions  emerge to  terrify  earthpeople.  88  min.  10/14. 
HELEN  MORGAN  STORY,  THE  CinemaScope.  Ann BIyth,  Paul  Newma.i.  Producer  Martin  Rackin.  Director Michael  Curtiz.  Drama.  Biographical  film  of  an  ill- fated  torch  singer.  118  min.  9/30. 

November 
BOMBERS  B-52  CinemaScope.  WarnerColor.  Karl  Mai- den, Natalie  Wood.  Producer  Richard  Whorf.  Director Gordon  Douglas.  Drama.  Story  of  the  men  who  man the  bombers  that  defend  our  nation.     104  min.  11/14. 

GREEN-EYED  BLONDE.  THE  Susan  Oliver.  Linda  Plow- man, Beverly  Long.  Producer  Martin  Melcher.  Director Bernard  Girard.  Melodrama.  Life  at  an  institution  for 
wayward  teen-age  mothers.  74  min.  12/23. 

December 
DARBY'S  RANGERS  WarnerColor.  James  Garner. Etchika  Choureau.  Producer  Martin  Rackin.  Direcotr William  A.  Wellman.  Drama.  121  min.  1/20. 
DEEP  SIX.  THE  WarnerColor.  Jaguar  Prods.  Alan  Ladd, Dianne  Foster.  Producer  Martin  Rackin.  Director  Rudy 
Mate.  Melodrama.  A  naval  gunnery  officer  turns  paci- fist.   104  min.  1/4. 
SAYONARA  Technirama.  Technicolor.  Marlon  Brando, 
Red  Buttons,  Patricia  Owens.  Producer  W'lilar.  Goati. Director  Josh  Logan.  Drama.  Based  on  'he  award- winning  novel  of  James  MIchener.  147  min.  11/14. 
STORY  OF  MANKIND  WarnerColor.  All  <tar  cast. Producer-director  Irwin  Alien.  Drama.  A  world  wide tour  from  the  caveman  to  present  day.  100  min.  10/28. January 

BLONDE  AND  DANGEROUS  Sally  Brophy.  Caria 
Merey,  Susan  Oliver.  An  Arwin  Production.  Director Bernard  Girard.  Producer  Martin  Melcher.  Melodrama. 
Life  in  a  girl's  correction  school. CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama.  Mystery  man  attempts  to  drive heiress  to  Insanity.  2/17. 
JAMBOREE  Kay  Medford,  Robert  Pastlne,  Count  Basle and  orchestra.  Producer  Max  Rosenberg.  Director  Roy Lockwood.  Musical.  Double  romance  between  press 
agents  and  their  clients.    84  min. February 

FORT  DOB6S  Clint  Walker,  Virginia  Mayo.  Producer Martin  Rackin.  Director  Gordon  Douglas.  Western. 90  min.  1/4. 
March 

LAFAYETTE  ESCADRILLE  lab  Hunter,  Etchika  Choureau. 
J.  Carrol  Nalsh.  Producer-Director  William  A.  Well- man.  Melodrama.  New  England  olayboy  iolns  French Air  Force.  World  War  I.  96  min.  2/17. 

A  pril MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly, 
Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Fllmization  of Herman  Wouk  novel. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvln  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. Coming 

ACROSS  THE  EVERGLADES  Christopher  Plummer.  Burl Ives.  Producer  S.  Schulberg.  Director  N.  Ray. 
BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards.  Pro- ducer A.  Schenk.  Director  H.  W.  Koch. 
BOTH  ENDS  OF  THE  CANDLE  CinemaScope.  Ann 
BIyth.  Paul  Newman,  Richard  Carlson.  Producer  Mar- tin Rackin.    Director  Michael  Curtiz. 
DANGEROUS  YOUTH  George  Baker,  Frankle  Vaughn. Anna  Ncagle-Herbert  Wilcox  Production.  Melodrama. 
Story  of  juvenile  delinquents. GIRL  ON  THE  RUN  Frin  O  Brien,  Efren  Zlmbalist,  Jr. Melodrama. 
INDISCREET  Cary  Grant.  Ingrid  Bergman.  Producer Stanley  Donen. 
LEFT  HANDED  GUN.  THE  Paul  Newman,  Lita  Milan. Producer  Fred  Coe.  Director  Arthur  Penn. 
NAKED  AND  THE  DEAD.  THE  Aldo  Ray,  Cliff  Robert- son. Producer  Paul  Gregory.  Director  R.  Walsh. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormlck  Nick  Adams.  Producer-Director  Mervyn  Le- Roy. 
NUN'S  STORY.  THE  WarnerColor.    Audrey  Hepburn. Producer   Henry   Blanke.    Director   Fred  Zlnnemann. 
OLD  MAN  AND  THE  SEA,  THE  CinemaScope.  Warner- Color.  Spencer  Tracy.    Produced   by   Leiand  Hayward. Director    John    Sturges.    Adventure.    Film    version  of 
Ernest  Hemingway's  prize-winning  novel. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.    Director  Norman  Taurog. 
TENDER    FURY    Susan    Oliver,    Linda    Reynolds,  CarIa Merey.    Producer    Martin    Melcher.    Director  Bernard Girard. TOO  MUCH.  TOO  SOON  Dorothy  Malone,  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran,  Efram  Zlmba- list. Jr.  Producer  Aubrey  Schenck.  Director  Howard Koch.  Story  of  men  who  drive  high-explosive  trucks. WESTBOUND  Randolph  Scott,  Virginia  Mayo,  Karen 
Steele.  Producer  Henry  Blanke.  Director  Budd  Boet- tlcher. 

DEPENDABLE  SERVICE! 
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Msmbtr  National  Film  Carriers 
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The  Importance 

□f  the 

Motion  Picture 

Industry  Press* 

MARC  J.  WOLF 
President,  Y  &  W  Management  Corp. 

"In  my  opinion  trade  papers  are  most 
valuable  to  any  industry  and  their  im- 

portance expands  with  the  size  of  the 
industry.  Certainly,  the  motion  picture 
industry  which  covers  the  globe  has 

great  need  for  our  trade  papers. 

"We  must  have  a  steady  flow  of  in- 
formation to  keep  us  aware  of  what 

is  happening  and  what  is  about  to 

happen  all  over  the  world  when  it 
concerns  our  own  business. 

"Certainly  the  trade  papers  merit  the 

support  of  the  industry  they  serve." 

*0«e  of  a  series  of  opinions  by  prominent  members  of  our  industry 
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OthtT  Reviews: 
N  SILENT,  RUN  DEEP 

TEACHER'S  PET 
HIGH  HELL 

)UNT  FIVE  AND  DIE 
MACABRE 

JET  ATTACK 

lELL'S  FIVE  HOURS 

Exhibition  Should 

Have  a  Voice 

".  .  .  Widespread  ownership  of  movie  stocks  by  theatremen  would 
help  serve  as  a  guarantee  that  the  basic  decisions  affecting  the  future 
of  the  motion  picture  industry  will  be  made,  as  they  properly  should 

be,  by  people  with  a  continuing,  enduring  stake  in  this  business." 

i/^iewpoint  by 
MO  WAX 

THE  LITTLE'  PICTURE 
Who'll  Make  It?  Is  There  a  Market? 



co-starring 

•  ahd  they're  the  test  kind  !  ; 

AdolphelVDSNJoU 

JESSIE  ROYCE  LANDIS  •  nita  talbot  •  William  redfield  •  sieve  dun 

Directed  by  HAL  KANTER  •  Written  by  GOODMAN  ACE  •  Produced  by  WILLIAM  BLOOM 
AN  RKO  RADIO  PICTURE  •  A  UNIVERSAL-INTERNATIONAL  RELEASE 



TO  AMERICA'S  MILLIONS  iV 

TREMENDOUS  NATIONAL  NETWOR 

rRADII6  SATURATION  ^AMPAIfiN!  ^ 

ON  THE  MONITOR  SHOW... 

will  pre-sell 

MARRIED  A  WOMAN'' 

with  SPOT  ANNOUNCEMENTS 

during  tlie  entire  3-day  weekend 

of  MAY  9,  10,  11,  (including 

,et  \      TIE-IN  SPOTS  to  pinpoint  local 

playdates,  starting  MAY  IS.) om 

l-Loca 

Get  in rour 

NOV/! 



20th's  policy  of  Continuous  Performance  means  that 

20th  HAS  ANOTHE 

Peyton  Place 

READY  NOW ! 

i 

JERRY  WALD'S production  of  j 
WILLIAM 

FAULKNER'S 

I  The 

Summer 

Paul  Newman  Joanne  Woodward -Anthony  Franciosa 

Orson  Welles  •  Lee  Remick  •  Angela  Lansbury 
CINEMaScOPE  coi-o"  "v       LUXE    Direcled  by  MARTIN  RITT  •  Screenplay  by  IRVING  RAVETCH HARRIET  FRANK.  Jr. JIMMIE  RODGiRSl 

sings  "The  Long,  Hot  SiOe'l 

I  f  1 
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Exhibition  Shaul€l  Have  A.  Vaice 

Two  plans,  somewhat  related,  for  in- 
reasing  exhibition's  influence  on  pro- 
uction  and  distribution  policy  have  re- 
ently  been  proposed.  Both  stem  from 
le  concern  of  many  exhibitors  over  the 
ossible  sale  of  post- 1948  films  to  tele- 
ision. 

The  first  plan  was  suggested  by  How- 
rd  E.  Jameyson,  board  chairman  of 
!ommonwealth  Theatres  of  Kansas 
;ity.  He  favors  an  open  end  invest- 
lent  trust  subscribed  by  exhibitors  and 
idustry  rank-and-filers  to  buy  sufficient 
:ock  of  the  film  companies  to  carry 
eight  in  the  determination  of  policy 
-the  first  objective  being  to  prevent 
ny  contemplated  sales  of  post- 1948 
1ms  to  television. 

The  second  project,  an  off-shoot  of 
Ir.  Jameyson's  plan,  is  being  spon- 
jred  by  Theatre  Owners  of  America, 
ho  have  proposed  the  formation  of  an 
ivestment  trust  which  would  purchase 
ne  later  film  libraries  and  leave  them 
ith  the  present  distributors  for  ordi- 
ary  non-television  distribution  on  a 
ercentage  basis.  It  is  TOA's  thought 
lat  after  the  down  payment  on  any 
ich  purchase,  the  balance  of  the  pur- 
hase  price  would  be  payable  out  of  the 
1ms'  distribution  income. 
There  is  an  inclination  by  cynics  to 

ismiss  the  two  proposals  hastily  with 
le  comment  that  it  is  impossible  to 
lise  enough  money  from  exhibitors  to 
A'ing  such  a  deal.  It  is  quite  possible 
lat  this  may  be  so  in  the  case  of  the 
OA  plan.  Nonetheless,  any  idea  con- 
lining  even  a  grain  of  hope  that  it 
light  forestall  the  sale  of  any  more 
mature  films  to  our  competition  should 
ot  be  tossed  to  the  winds.  We  hope 
le  TO  A  proposition  gets  a  thorough xamination. 

However,  the  original  Jameyson  sug- 
estion  strikes  us  as  being  a  very  prac- 
cal  and  potentially  effective  plan  for 
iving  exhibition  a  voice  in  the  crucial 

decisions  that  will  ultimately  be  made 
on  disposition  of  post-'48  libraries.  It should  not  be  viewed  by  anyone  as 
being  in  any  sense  an  attempt  to  usurp 
the  powers  of  those  who  manage  the 
film  companies.  To  the  contrary,  wide 
ownership  of  movie  stocks  by  theatre- 
men  seems  most  desirable  and  con- 

ducive to  our  industry's  harmony  and well-being. 

Rarely  these  days  is  there  an  annual 
meeting  of  an  important  film  company 
at  which  some  stockholder  does  not  rise 
to  demand  liquidation  in  one  degree  or 
another.  These  people  are  not  part  of 
our  industry;  they  have  the  sole  interest 
of  extracting  a  return  on  their  invest- 

ment— and  the  sooner,  the  better.  Les- 
ter Martin,  a  very  successful  man  in 

other  fields,  and  of  late  a  large  holder 
of  Columbia  and  Loew's  stock,  recently 
wrote  a  letter  to  the  latter  company 
urging  it  to  shut  down  and  sell  its  film 
studio  and  get  out  of  film  production. 
He  wanted  dividends  and  an  apprecia- 

tion of  the  value  of  his  stock — both 
understandable  objectives,  if  the  stock- 

holder is  not  interested  in  the  long- 
range  objective  of  maintaining  the 
movie  industry  as  a  going  business. 

In  recent  years,  people  outside  the 
film  business  have  launched  proxy 
fights  on  the  managements  of  major 
companies.  When  Charles  Green  tried 
to  dislodge  Spyros  Skouras  at  20th  Cen- 

tury-Fox, there  were  plenty  of  exhibi- 
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tors  who,  it  turned  out,  held  substan- 
tial numbers  of  shares  of  Fox  stock. 

They  raised  their  voices  to  support  the 
dynamic  head  of  that  company.  More 
recently,  Joseph  Vogel  received  the 
same  kind  of  support  in  his  fight  to 
prevent  outsiders  (some  of  whom  were 
liquidation-minded)  from  grabbing 
control  of  Loew's,  Inc. 

Acquisition  of  film  company's  stocks by  exhibitors  should  be  welcomed  by 
distribution  executives.  Certainly  those 
who  are  providing  the  kind  of  progres- 

sive, productive  management  Messrs. 
Skouras  and  Vogel  give  their  compan- 

ies would  have  nothing  to  fear  from 
exhibitor  stockholders.  And  the  domi- 

nance of  industry-interested  share- 
holders in  all  the  companies  would 

tend  to  minimize  the  pressures  to  which 
all  the  distributors,  and  the  whole  in- 

dustry, are  subjected  by  people  who 
know  nothing  about  our  business  and 
who  care  only  for  their  immediate 

profits. We  suggest  that  widespread  owner- 
ship of  movie  stocks  by  theatremen 

would  help  serve  as  a  guarantee  that 
the  basic  decisions  affecting  the  future 
of  the  motion  picture  business  will  be 
made,  as  they  properly  should  be,  by 
people  with  a  continuing,  enduring 
stake  in  this  business. 

Far  Osv€Mr 
It  would  be  self-deception  to  say,  as 

have  some  enthusiasts  within  our  ranks, 
that  the  telecast  of  the  Academy  Awards 
was  our  moment  of  greatest  triumph  as 
an  industry.  But  it  would  be  equally 
self-deceiving  if  we  did  not  recognize 
the  truly  tremendous  achievements  of 
this  outstandingly  fine  program. 

The  fact  that  the  motion  picture  in- 
dustry's own  presentation  of  the  Oscar (Continued  on  Page  G) 
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(Continued  from  Page  5) 

ceremonies  was  so  far  superior  to  past 
telecasts  of  the  same  event  will  not,  we 
imagine,  be  lost  on  the  public.  If  there 
were  no  obvious  hard-sell  commercials 
for  going  to  the  theatre  to  see  movies, 
there  was  certainly  an  expert,  subtler 
pointing  of  exactly  this  moral. 

Ail  reports  indicate  that  the  event 
had  the  biggest  viewing  audience  in  its 
history.  This  in  itself  is  fine — but  it 
should  not  be  interpreted  as  automatic 
assurance  that  more  people  will  be 
going  to  the  movies.  Indeed,  many  of 
the  movie  fans  who  watched  the  Oscar 
show  watched — and  we  must  face  this 
fact — because  they  are  television  movie 
fans,  who  have  been  seeing  Clark 
Gable,  for  example,  on  the  late  show 
rather  than  the  theatre  screen.  It  may 
even  be  that  some  of  the  most  nostalgic 
moments  on  the  Oscar  program,  like 
the  reappearance  of  Mae  West  and  the 
Maurice  Chevalier  song  medley,  will 
even  serve  as  trailers  for  videocasts  of 

these  performers'  old  movies. 
None  of  this,  however,  vitiates  the 

fact  that  when  the  motion  picture  in- 
dustry received  its  chance  to  put  on  the 

awards  show  they  made  it  the  best  of 
them  all,  and  in  the  process  brought 
new  credit  and,  we  hope,  new  interest 
to  the  theatre  motion  picture. 

If  the  opinions  of  the  leading  New 
York  television  critics  mean  anything, 
they  only  add  to  confusion  in  this  in- 

stance. Jack  Gould  in  The  New  York 
Times  called  the  Oscar  show  "third-rate 
television  "  in  a  blistering  review  lib- 

erally sprinkled  with  words  like  "dis- 
astrous" and  "insipid."  On  the  other 

hand.  Jack  O'Brian  in  the  New  York 
Journal  American  called  it  "beautifully 
handled  .  .  .  biggest  and  best  of  all  .  .  . 
a  huge  cavalcade  of  entertainment." 
Jo  Coppola  of  the  New  York  Post 
called  it  "a  good  show.  And  measured 
against  last  year — it  was  excellent." Harriet  Van  Home  of  the  New  York 
World  Telegram  and  Sun  regarded  it 
as  "brisk,  orderly,  efficient  and,  on  the 
whole,  rather  dull." 
We  cite  these  notices  not  because  we 

agree  with  either  side,  necessarily,  but 
because  we  think  it  is  a  good  idea  for 
the  industry  to  be  aware  of  how  its 
public  relations  efforts  are  regarded  by 
representative  critics. 

The  lady  in  our  house,  incidental!), 
was  particularly  delighted  with  the  fact 
that  this  year  the  gowns  worn  by  the 
stars — and  those  up  for  the  costume 
designing  Oscar  —  were  adequately 
shown  on  the  television  screen.  It  is 
her  opinion  that  this  one  achievement 
may  reawaken  the  interest  of  millions 
of  fashion-conscious  women  in  going 
to  the  movies. 

Not  only  for  the  subtlety  of  this 
kind  of  movie-selling,  in  which  the 
Oscar  telecast  abounded,  but  also  for 
making  a  real  show  out  of  what  could 
have  been  just  a  star-studded  telethon, 
producer  Jerry  Wald  deserves  the 
warmest  thanks  of  the  industry. 

CurtaiwM 
It  has  been  noted  by  more  than  one 

newspaper  editorial  writer  that  Mike 
Todd  died  with  the  same  showmanly 
flair  he  had  come  to  symbolize — spec- 

tacularly and  at  the  height  of  his  glory. 
Certainly  the  press  coverage  and  public 
interest  in  the  doings  of  Mike  Todd 
proved  that  even  in  the  era  of  televi- 

sion, sputniks  and  economic  peril  there 
is  no  substitute  for  a  good  show.  And 
perhaps  that  should  be  his  epitaph. 
Mike  Todd,  the  showman,  was  a  good 
show. 

He  would  have  been  the  last  to  look 
upon  himself  as  an  evangelist.  A  pitch- 

man, definitely,  but  an  evangelist  never. 
And  yet  in  his  last  years  Mike  Todd 
was  definitely  doing  the  evangelist  bit, 
trying  to  prove  to  his  business  confreres 
that  if  you  had  enough  faith  in  a  prop- 

erty and  worked  hard  enough  with  it 
you  could  make  it  pay. 

Granted  that  his  picture,  "Around 
the  World  in  80  Days,"  was  a  prime 
piece  of  artistic  merchandise  (for  which 
he  deserves  the  credit  he  has  been 
given),  the  fact  nevertheless  remains 
that  he  got  out  and  sold  the  property 
like  nothing  else  had  been  sold  in 
years.  He  spent  a  buck  to  make  ten; 
he  excoriated  theatre  managers,  who, 
he  insisted,  just  weren't  selling  his  pic- 

ture as  hard  as  they  could.  He  de- 
manded a  legitimate  theatre  perform- 

ance schedule  of  ten  or  eleven  shows 
a  week  instead  of  daily  matinees,  and 
he  made  it  stick  so  effectively  that  this 
Spring  at  least  three  other  movie  road- 

show attractions  in  New  York  will  fol- 
low the  same  policy. 

Mike  was  a  man  of  definite  opinions 
and  not  inclined  to  be  quiet  about 
them.  But  about  his  most  strongly  held 

opinion  there  can't  be  much  disagree- 
ment: you've  got  to  work  to  sell  these 

days,  no  hit  is  so  big  that  you  can't make  it  bigger  by  selling  harder;  and 
if  your  show  doesn't  measure  up,  you 
can  al^^ays  give  it  a  lift  by  applying 
showmanship  with  a  flair.  That  was 
Mike  Todd's  great  talent  —  his  flair. 
And  show  business  belongs  to  men 
with  flair. 

If  you  should  happen  to  see  some 
spectacular  sights  in  the  constellation 
before  long,  look  closely,  for  it  could 
\  ery  well  be  the  latest  show  being  put 
on  by  the  inimitable  Mike  Todd. 

To  the  Editor: 

As  operators  of  a  small  theatre  cor- 
poration (five  houses),  our  actions  in 

the  fight  against  moAies  for  television 
are  far  from  decisive.  However,  it  may 
be  interesting  to  note  that  the  argument 
to  the  effect  that  small  exhibitors  won' 
do  their  part  in  joining  forces  against 
"the  enemy  "  is  not  valid  in  our  case 
We  have  done  the  following: 
We  have  eliminated  play-offs  of  re 

issues  we  suspect  will  be  released  to  TV 
We  have  played  none  of  the  produc 

\Ahich  has  been  announced  as  being 
a\ailable  to  TV  in  the  future. 

In  spite  of  the  fact  that  we  have  been 
using  Republic  product  over  20  years, 
we  cut  Republic  out  entirely  when  the) 
sold  post '48  product  to  TV. 
We  intend  boycotting  every  indepen- 

dent producer  who  sells  post-'48  prod-f uct  to  TV. 
Film  BULLETIN,  and  other  trade 

papers,  could  help  considerably  by  pub  j 
lishing  names  of  all  producers  who  sellj 
post-'48  product.  The  small  exhibitoi 
often  just  doesn't  know  everyone  whcl has  sold  to  TV. 

Our  attitude  is  this:  Let  us  know  whdi 

is  "selling  guns  to  the  Indians,"  and %\e'll  do  the  rest. 

JOHN  Q.  YOUNGBLOOD I  ice  President, 
Sevier  Theatre  Corporation 
Johnso)/  City.  Tenn. 
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"South  Pacific"  Movie 

ScuiHC^  l^cUlKf  O  O  O  O 
enchanting  stage  success  transcribed  to  screen  with  all 

assets  intact,  and  new  ones  added.  Promises  to  be  smash 
cess  with  every  kind  of  audience. 

he  musical  play  by  Richard  Rodgers  and  Oscar  Hammer- 
n  II  has  long  been  acknowledged  one  of  the  legendary  en- 
itments  of  the  theatre.  It  is  an  even  greater  motion  picture! 
long  last,  through  the  facilities  of  Twentieth  Century-Fox 
the  camera  wizardry  of  Todd-AO,  all  its  stunning  charm, 

:al  score,  bittersweet  amours,  salt)'  humor  and  resplendent 
les  have  been  transcribed  to  the  screen  in  the  grand  manner, 
the  millions  the  world  over  who  have  seen  or  not  seen  the 
brated  stage  work,  this  will  prove  a  show  of  shows,  a  won- 
and  of  romance,  song  and  colors  like  nothing  ever  seen  be- 
,  a  lush  and  lustrous  entertainment,  a  smashingly  popular 
•ing  for  all  markets.  The  Todd-AO  version  is  for  roadshow 
igenients,  and  20th-Fo.x  will  subsequently  handle  a  general 
imaScope  release. 

would  appear  that  producer  Buddy  Adler  and  director 
ua  Logan  were  determined  to  provide  more  than  the  stage 
.•  offered,  to  drench  the  mammoth  contours  of  Todd  A-O 
as  many  literally  breathtaking  shots  of  blue  lagoons, 

ming  palm  trees,  rock-clustered  pools,  tropical  sunsets  fol- 
d  by  moonlit  beaches,  jade  terraces  as  could  be  encom- 
;d  within  the  171  minutes  of  running  time.  The  vivid  Tech- 

ier lensing  of  Leon  Shamroy  certainly  accomplishes  that, 
ndly,  the  showmanship-minded  team  has  made  sure  of  en- 
ig  each  of  the  musical  rousers  in  full-scaled  opulence,  both 
e  business  of  staging  and  the  more  important  one  of  vocal 
;ction.  Through  the  full-throated  agency  of  stereophonic 

I  d,  it  floods  the  theatre  on  all  si.\  channels  and  never  before 
here  been  such  a  treasury  of  ballads  and  ensemble  numbers 

I  ght  forth  to  so  lusty  and  luminous  a  pitch.  This  is  as  it 
fid  be,  for  Messrs.  Rodgers  and  Hammerstein  have  never 
en  a  more  sparkling  score. 

j  rtunately,  most  of  the  performers  involved  have  done  more 
1^  just  right  by  them.  Mitzi  Gaynor,  for  example,  in  the  lilt- 
ijj  tar  role  of  Nellie  Forbush,  the  Navy  nurse  from  Arkansas, 
>i  ibutes  an  enormously  pleasing  performance.  Her  rendition 
f  e  jubilant  "Wonderful  Guy"  and  the  comic  "Honey-Bun" 
J  )ers  are  the  glowing,  gustful  kind  of  things,  among  the 
i<  s  many  highlights.  As  her  vis  a  vis,  Rossano  Brazzi,  por- 
a  ig  the  French  planter  Emile  de  Becque,  handles  his  role 
ii  continental  aplomb  and  all  the  natural  elegance  needed. 
I'  e  he  does  not  actually  sing  (Giorgio  Tozzi's  fine  voice  is a  ),  no  one  would  know  were  it  not  revealed  in  the  credits. 
)1  Kerr,  as  the  tragic  young  Lt.  Cable  has  something  tender 
H  Ireamy  in  "Younger  Than  Springtime",  but  he  is  weakest 
f  ;  principals.  At  times  he  seems  a  rather  vacuous  passion 
0'  r.  The  Eurasian  starlet,  France  Nuyen,  is  exquisite  as  the 
5I  esian  girl  he  loses  his  heart  to.  The  red-blooded  bounty 
' .  inita  Hall  is  nothing  short  of  immense  as  she  recreates  her 
aj  role  of  Bloody  Mary,  island  trader  with  citified  ethics, 

[More  REVIEWS 

Greater  than  the  Play 

and  runs  through  the  supernatural  glitter  of  "Bali  Ha'i",  one  of 
the  decade's  truly  haunting  melodies.  Finally,  there  are  the 
wonderful  Seabees,  a  raucous,  ribald  and  muscle-rippling  group, 
who  set  up  somewhere  in  the  Pacific  in  the  early  stages  of  the 
War  and  against  the  monotony  of  their  celibate  surroundings 
belt  out  the  unequivocal  "There  Is  Nothing  Like  A  Dame",  a 
humdinger  led  by  Ray  Walston,  a  Puck-faced,  explosive-eyed 
Luther  Billis,  enlisted  gob  extraordinaire. 

The  screenplay  by  Paul  Osborn  has  done  full  justice  to  the 
story  of  love  during  wartime  and  the  awakening  of  Americans 
to  different  cultures,  as  in  the  cases  of  Brazzi  and  Miss  Gaynor, 
on  one  hand,  and  Kerr  and  Miss  Nuyen  on  the  other.  Parts  of 
the  plot  have  been  expanded  a  bit,  but  the  spelling  out  of  more 
detail  adds  to  the  overall  impact  of  this  beautiful  and  comic  tale. 

Mitzi  Gaynor  and  Rossano  Brazzi 

Some  may  carp  that  director  Josh  Logan  has  not  always 
been  wise  in  employing  "mood  coloring"  for  some  of  the  se- 

quences; the  clouds  of  gold,  blue  and  orange  during  certain 
scenes  may  seem  too  precious  for  such  a  warm-hearted  enter- 

prise. On  the  whole,  however,  his  direction  is  superb.  The 
Rodgers  and  Hammerstein  canvas  is  an  illimitable  one;  what- 

ever weak  spots  emerge  are  quickly  overshadowed  by  some  new 
burst  of  melody,  some  new  surge  of  comedy  or  color  and  by 
the  overall  vitality  of  so  hugely  human  a  show. 

The  plot,  as  almost  everyone  knows,  is  laid  in  the  early  days 
of  the  Pacific  campaign.  Miss  Gaynor  falls  for  Brazzi  but  balks 
when  she  learns  he  once  was  married  to  a  Polynesian,  while 
Kerr  finds  his  Main  Line  standards  at  variance  with  his  native- 
girl  romance.  In  the  end,  Kerr  is  killed  during  a  mission.  Miss 
Gaynor  learns  tolerance,  she  and  Brazzi  face  the  future  together. 

20th  Century-Fox  release  IMagna  Productionl.  171  minutes.  Rossano  Brazil,  Mitii 
Gaynor,  John  Kerr,  Ray  Walston,  Juanita  Hall.  Produced  by  Buddy  Adler.  Di- 

rected by  Joshua  Logan, 
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"13  OUT  OF  4  PICTURES 

IN  CURRENT  SEVENTEEN 

.»GAZINE  ARE  M  G  M! 

Youth  is  your  brea^  and  butter  says' Industry  SurveTl 

3,144,000  young  readers  of  "Seventeen"  are  being  sold 

on  these  Big  M-G-M  Hits! 

'THE  BROTHERS 

KARAMAZOV" 

It's  the  new  box-office 

champ  in  Variety's  na- 
tional box-office  survey, 

thrilling  audiences  from 
Coast  to  Coast.  The  most 

publicized  attraction  of 
the  year,  with  LIFE 
Magazine  devoting  8 
colorful  pages  and  cover 

to  M-G-M' s  blockbuster. 

M-G-M  presents  "THE  BROTHERS 
KARAMAZOV"  starring  YUL  BRYN- NER  •  MARIA  SCHELL  •  CLAIRE 
BLOOM  '  Lee  J.  Cobb  •  Albert  Salmi 
and  co-starring  Richard  Basehart  •  with 
William  Shatner  •  From  the  Novel  by 
Fyodor  Dostoyevsky  •  An  Avon  Produc- 

tion •  In  Metrocolor  •  Screen  Play  and 
Direction  by  Richard  Brooks  •  Produced 
by  Pandro  S.  Berman 

"MERRY 

ANDREW" 

20 -year,  all-time  record 
set  first  week  of  Singapore 

World  Premiere.  A  fore- 
cast of  its  draw.  Be  sure 

you've  got  one  of  the 
nationwide  Easter  book- 

ings for  Danny's  happiest 
holiday  show.  Launched 
at  Exchange  City  Theatre 
Previews.  Big  campaign! 

M-G-M  presents  A  Sol  C.  Siegel  Pro- 
duction starring  DANNY  KAYE  in 

"MERRY  ANDREW"  •  co-starring 
Pier  Angeli  •  Baccaloni  •  Noel  Purcell 
Robert  Coote  •  with  Patricia  Cutts 
Screen  Play  by  Isobel  Lennart  and  I.A.L. 
Diamond  •  Based  on  a  Story  by  Paul 
Gallico  •  Music  by  Saul  Chaplin  •  Lyrics 
by  Johnny  Mercer  •  Choreography  by 
Michael  Kidd  •  In  CinemaScope  and 
Metrocolor  •  Associate  Producer  Saul 
Chaplin  •   Directed  by  Michael  Kidd 

"SEVEN  HILLS 

OF  ROME 
" 

No  wonder  "Seventeen' recommends  it  for  younj: 

people.  It's  packed  wit!  • 

youth  appeal,  rock  'n  roll romance,  songs  galore 
Mario  Lanza  at  his  wir 

ning  best  introduces 

gorgeous  new  beaut 
from  Italy,  sensations 
Marisa  Allasio. 

★ 

M-G-M  presents  MARIO  LANZA 
"SEVEN  HILLS  OF  ROME"  • 
starring  Renato  Rascel  •  Marisa  Altai 
with  Peggie  Castle  •  Screen  Play 
Art  Cohn  and  Giorgio  Prosperi  •  Bas 
on  a  Story  by  Giuseppe  Amato  •  Film in  Technirama^  •  A  Product  of  Techr 
color .  Produced  by  Lester  Welch  •  Direct 
by  Roy  Rowland' A  Le  Cloud  ProdMtl 

/M-G-M  BACK  ON  TOP  IN  '58 



Turn  Out  Cutiiliucs 

Jo  Shaiv  u  M^rafUy 

W  e  all  know  that  the  economics  of  movie  making  and  exhib- 
ig  are  changing.  Television,  with  its  firm  grip  on  the  mass 
people,  is  forcing  alterations  in  our  previous  routines  and 

pcedures.  Hardest  hit  of  all  by  the  restriction  in  our  poten- 
1  audience  is  the  oi  er-budgeted  prograrniiier  j,nd  the  so-called 
ervous"  A  picture. 
[t  is  now  accepted  as  a  hard  fact  of  life  in  the  movie  business 
it  there  is  no  profit  in  the  middle-of-the-road  entry.  A  S750,- 
)  routine  picture  falls  on  its  face,  while  a  S6,000,000  epic 
ans  a  rich  roadshow  har^  est  and  a  little  §150,000  production 
ps  keep  thousands  of  subsequent-run  theatres  on  the  right 
e  of  the  ledger. 
This  poses  certain  problems.  The  company  which  is  con- 

ned with  the  56,000,000  epic  has  neither  the  time  nor  the 
sonnel  to  spare  for  the  Si 50,000  job.  Indeed,  as  time  goes 
it  is  reasonable  to  wonder  whether  they  intend  to  have  any 
:k  with  the  lesser  offerings.  (Twentieth  Century  Fox  is  a 
able  exception;  of  all  the  major  companies.  Fox  is  the  only 
;  to  have  apparently  succeeded  with  both  the  big  and  the 
le  pictures  under  the  same  roof.) 
<'ill  there  be  two  distinct  types  of  movie  producing  and  dis- 
luting  company."*  This  seems  to  be  emerging  as  the  secret  of 
success  of  American  International  Pictures,  which  makes  no 

les  about  specializing  in  pictures  like  "I  Was^ A  Teenage 
nkenstein"  and  sells  them  forthrightly  and  vigorously,  while 
.'fully  avoiding  any  picture  which  costs  more  than  perhaps 

'  0,000  to  make.  Meanwhile  most  of  the  majors  say  that  this 
Jd  of  picture  isn't  good  business  for  them  any  more. 
|)n  Broadway  there  is  a  successful  stage  industry,  where  tic- 
i.  are  high  priced,  production  costs  are  at  least  equally  astro- 
,  lical  and  you  either  make  or  lose  a  fortune.  Off  Broadway 
e  is  another  successful  stage  industry — the  legitimate  thea- 
i  ""po^erty  row,"  if  you  will — where  less  ambitious  offerings 
1  infinitely  lower  price  tags  are  presented. 
1  television  there  are  small  independent  stations  where  new 

i  nt  can  get  a  start  before  moving  to  the  big  network  time, 
L   where  a  low  budget  syndicated  program  can  often  win 
t  e  attention  than  an  expensive  network  entry. 
;  the  motion  picture  industry  today  so  unique  that  it  can  do 

I  lOut  the  "small  time"  which  nourishes  every  other  branch  of 
Mercian  entertainment.'  Is  the  little  picture  a  lost  cause.' 
-  ainly  outfits  like  both  American  International  and  Twen- 
1  r-Century  Fojx^will  ̂ ive  }ou  an  emphatic  no  in  answer  to 

question.  Certainly  you  will  get  the  same  ans'^er  from 
f  e  10,000  theatres  which  need  properly  priced,  properly 
n  keted  little  pictures_ta  space_out  the  gaps  in  their  supply  of 
n  jr^roduct. 

1  the  Philadelphia  area  recently  a  little  picture  called  "Guns 
^  t  Argue"  outdid  many  52,000,000  productions  at  tfiiiiox- 
't  e.  In  New  York  and  elsewhere,  the  Distributors  Corpora- 
>'  of  America  put  on  a  tremendous  air  campaign  for  a  satur- 

A  Market 

ation  week-end  booking  of  a  science  thriller  called  "Rodan" 
and  had  the  theatres  opening  to  capacity  business  from  the  very 
first  performance.  With  an  S80,000  campaign,  DCA  expected 
to  bring  in  a  gross  of  up  to  $500,000  for  its  double  bill  of 
"Rodan"  and  "Battle  Hell"  in  this  one  metropolitan  area. 
When  the  independent  companies  get  an  exploitable  little 

picture — and  they  don't  make  a  picture  which  isn't  exploitable 
to  begin  with — they  give  it  a  saturation  booking  in  a  territory. 
They  are  not  for  the  most  part  concerned  with  long  first  runs; 
they'd  rather  use  their  advertising  and  promotional  appropria- 

tion for  a  heavy  hitting  but  short-lived  campaign  tied  to  a  batch 
of  day  and  date  engagements. 

This  isn't  the  kind  of  thing  which  you  can  do  as  effectively 
with  a  big  picture.  The  very  cost  of  the  film  itself  demands 
national  advertising,  long  premiere  runs  and  skimming  the 
cream  from  the  market  in  your  downtown  run.  But  the  little 
pictures  depend  on  the  subsequent  run  business  just  as  much  as 
the  subsequents  depend  on  the  supply  of  little  pictures. 

One  of  the  best  definitions  of  the  difference  in  concept  be- 
tween the  big  picture  and  the  little  was  voiced  recently  by  a 

film  row  cynic  who  said,  "The  company's  big  pictures  aim  at 
good  reviews;  the  little  ones  aim  for  a  come-hither  theatre  front." 

Let's  make  no  bones  about  it.  The  most  successful  of  the 
little  pictures  aim  at  the  lowest  common  denominator  of  the 
audience.  They  don't  cost  much  to  make  or  much  to  rent  and 
they  don't  aim  at  the  hard-to-get  public.  They  are  made  for  the 
less  discHminating_audience.  They  use  melodramatic  titles  and 
juvenitiJ^^^^^and  they  draw  the  youthful  audience.  That's  an- 

other reason  why  strmany  theatre  operators  like  them. (Continued  on  Page  16) 

Film  BULLETIN     March  31,   1958        Page  9 



FINANCIAL 

BULLETIN 

Br  PbilifJ  R.  Ward 

MOVIES  IN  A  RECESSION  ECONOMY.  What  happens  to 
film  business  when  the  nation's  prosperity  cycle  goes  into  a  tail- 
spin.'  Of  course,  no  one  knows  for  sure,  but  a  hard  look  at  the 
facts  leads  the  temperate  observer  to  the  conclusion  that  movie- 
dom  may  be  better  prepared  to  ride  out  the  hard  times  than 
its  key  competitor. 

To  phrase  it  bluntly,  television  is  between  a  rock  and  a  hard 
place.  The  constriction  in  purchasing  power  and  the  attendant 
rise  in  unsold  inventories  has  impressed  not  a  few  of  the 
nation's  great  advertisers  that  their  TV  expenditures  may  have 
grown  beyond  practical  limits.  In  many  cases,  moderate  slashes 
have  already  been  made  in  year-ahead  budgets;  in  some  in- 

stances, advertisers  have  failed  to  renew  commitments  entirely. 
Most  bitterly  are  those  instances  in  which  the  advertising  outlay 
is  fixed  by  formula.  Grouped  in  this  category  are  such  lavish 
spenders  as  the  auto  makers,  who  earmark  ad  currency  in  rela- 

tion to  the  number  of  units  sold. 

All  in  all,  Madison  Ave.  is  in  a  squeeze  position.  Because 
most  TV  sponsorships  are  fixed  by  contract,  there  is  as  yet  no 
panic.  There  is,  however,  a  shaky  feeling  that  even  minor  cut- 

backs will  produce  major  problems  in  TV  programming.  One 
of  the  unhappy  benchmarks  of  the  instant  recession  is  that  most 
costs  (including  those  of  TV  production)  keep  on  spiraling  at 
the  very  time  spending  declines.  To  keep  pace  with  projected 
programming  schemes  means  coughing  up  the  additional  dollars 
to  cover  the  mounting  cost  of  doing  business  in  that  medium. 
Anything  resembing  a  scale-down  throws  a  billion  dollars 
worth  of  grey-flannel  brainstorming  right  out  the  window.  It 
means  chucking  the  really  important  stuff,  namely,  the  spec- 

taculars, that  advertisers  can  count  on  to  attract  great  mass 
audiences.  It  means  more  and  more  reliance  on  the  routine,  less 
and  less  on  the  live  appearances  of  high-priced  personalities, 
whose  names,  advertisers  have  learned,  can  be  pre-sold  to  guar- 

antee a  handsome  Trendex.  Of  course,  anything  steeper  than  a 
modest  retrenchment  by  those  who  market  their  goods  via  the 
airwaves  would  most  probably  set  the  medium  back  to  stone- 
age  theatre.  So  dear  is  the  price  of  first-quality  live  entertain- 

ment and  the  behind-scenes  talent  so  necessary  to  supply  them  ■ 
a  fitting  vehicle. 

One  more  worry  vexes  TV.  It  is  the  disturbing  question  of 
commercials  and  their  power  to  move  merchandise.  Unlike  any 
other  medium  of  mass  communication,  the  dissemination  of  a 
television  sales  message  is  a  peculiarly  noisome  experience.  Men 
of  wit  have  cariciatured  this  phenomenon  from  almost  the  first 
days  of  the  medium.  Perhaps  it  is  because  the  viewer  is  so 
singularly  captive  that  he  rebels  against  the  commercial's  mad- 

dening persistence.  At  any  rate  it  is  no  joke  to  the  advertiser 
to  learn  from  his  research  agency  that  there  is  more  fact  than 
fancy  in  the  current  report  about  how  the  viewer  lives  out  his 
60  second  importunings.  In  case  you  haven't  heard:  36%  run 

to  refrigerator  for  refurbishments,  26%  to  powder  rooms;  18*  {[HR 
check  on  their  sleeping  saplings;  the  balance  scurry  in  mad 
order  to  assorted  chores.  At  the  crest  of  the  prosperity 
Madison  Ave.  made  merry  mot  of  this;  today  it  gags. 

eh 

1 1.0 
its 

Moviedom's  modern  moguls,  having  been  whelped  on 
sion,  set  a  goodly  store  of  hope  by  the  present  economic  pitBP^' 
ceedings.  A  few  are  out  and  out  buoyant.  Here  is  a  capsii 
roundup  of  industry  recession  sentiment: 
H  Any  diminution  in  the  overall  TV  programming  budget  mu 
eventually  reduce  video  shows  from  mediocrity  to  the  ne 
lower  level,  and  consequently  stir  a  hunger  for  more  prof( 
sionally-conceived  entertainment,  say,  the  movies. 
^  While  consumer  spending  is  off,  it  is  not  sharply  below  e 
penditures  on  recreational  pursuits  one  year  ago. 

]f  Within  the  recreational  category,  only  travel  is  down  pointe 
ly,  indicating  that  pleasure-seekers  are  still  susceptible  to  lo' 
cost  enticements.  With  more  stay-at-homes  holding  cash  th 
otherwise  would  have  been  scheduled  for  travel,  the  exhibit^j 
is  granted  an  ample  opportunity  to  capitalize. 

The  growth  of  leisure  time  increases  steadily  (sometim 
enforced,  i.e.,  unemployment)  thereby  availing  the  film  indu 
try  of  a  vast  public  eagerly  seeking  moderately  priced  diversio* 

The  film  production  industry  is  depression-hardened,  havifi 
already  whittled  down  operational  costs  to  bedrock,  it  is 
tauter,  tighter  industrial  machine  than  many  blue-chip  ent( 
prises  at  large. 

^  HoU^-wood,  after  long  and  painful  improvisation  has  a 
parently  discovered  the  competitive  formula  for  combattiij 
TV — now  concentrates  most  of  its  expenditure  on  the  gaudj 
outsized,  movie  spectacular. 

^  With  limitations  on  live  programming  budgets  on  ta- 
moviedom's  TV  film-making  potential  assumes  upper  cai 
prominence.  Similarly  do  the  post- 1948  backlogs.  Temperan 
with  regard  to  the  latter  subject  should  strengthen  Hollywoot* 
bargaining  position  to  an  unparalleled  high. 

0 

FINANCIAL  REPORTS.  20th  Century-Fox  reported  conso 
dated  net  earnings  of  $6,511,218  for  the  year  ended  Decemb 
28,  1957,  compared  to  $6,198,419  for  the  previous  year.  Wh 
final  quarter  of  1957  earnings  were  far  below  the  comparal 
1956  period,  amounting  to  $887,360  compared  to  the  previo 
year's  $3,016,320,  for  the  entire  year  there  was  a  substantial crease  over  the  good  1956  figures. 

American  Broadcasting-Paramount  Theatres  reported  i 
earnings  of  $4,900,000  for  1957,  compared  to  $7,735,000 
1956.  President  Leonard  H.  Goldenson  ascribed  the  decline 

the  first  nine  months  of  the  year's  broadcasting  business  and  ti 
fourth  quarter  slump  in  theatre  business,  but  said  both  asped 
of  the  AB-PT  operation  had  shown  substantial  improvemel 
so  far  in  1958. 

Universal  Pictures  reported  a  net  loss  of  $426,900  for  the  J 
weeks  ended  February  1st,  compared  to  a  net  profit  of  $l63,7^ 
in  the  first  quarter  of  the  1956  year. I 
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made  tli e  newA 

OSCAR  STEPS  OUT 
IHt  ACADhMV  AWARDS,  bolstered  by  a 
snappy,  interesting  presentation  and  a  no- 
,ommercials  policy,  last  week  was  seen  by 
one  of  the  largest  audiences  ever  to  see  a 
television  program.  Substituting  stars  and 
entertainment  for  commercials,  the  show 
crabbed  oflf  a  bonanza  of  good  will  for  all 
segments  of  movie  business.  The  "bests": 
blm — "The  Bridge  on  the  River  Kwai";  male 
star— Alec  Guinness  for  "River  Kwai";  femi- 

nine star — Joanne  Woodward  for  "Three 
Faces  of  Eve";  male  support — Red  Buttons, 
"Sayonara";  female  support  —  Miyoshi 
Jmeki,  "Sayonara";  director — David  Lean, 
•Kwai". 

:ONTROL  BY  INVESTMENT 
T\\o  variations  of  the  idea  of  organized 

fxhibitor  investment  to  influence  film  dis- 
ribution  policy  have  recently  been  proposed 
ind  are  being  widely  discussed.  (See  View- 
.ioint,  page  5.) 
i.  E.  JAiMEYSON,  chairman  of  the  board 
)f  Commonwealth  Theatres  of  Kansas  City, 
las  proposed  the  establishment  of  an  open 
nd  investment  trust  which  would  concen- 
rate  its  holdings  in  the  motion  picture  pro- 
luction  and  distribution  field.  Jameyson 
hinks  that  exhibitors  would  be  able  to  have 
far  more  powerful  voice  in  industry  policy 

f  their  investment  trust  holds  a  significant 
mount  of  stock  in  various  film  companies. 
"A  tax-exempt  non-profit  trust"  for  a  more pecific  purpose  was  proposed,  on  the  heels 

•f  the  Jameyson  suggestion,  by  Theatre 
)wners  of  America  at  that  organization's oard  and  executive  committee  meeting  in 
am  Francisco.  The  TOA  trust  proposal  is 
alely  for  the  purpose  of  keeping  post- 1948 
ictures  off  the  air,  by  bu\ing  them.  TOA's 
iea  is  described  as  being  open  to  all  exhibi- 
)rs  throughout  the  country,  rather  than 
eing  exclusively  a  TOA  project. 

HEATRE  OWNERS  OF  AMERICA 
RNEST  G.  STELLINGS,  president  of  TOA, 
;poned  to  the  organization's  board  of  di- 

rectors prior  to  the  "conventionette"  meeting in  San  Francisco  that  the  motion  picture 
business  has  "turned  the  corner."  Stellin;;s listed  four  principal  accomplishments  from 
the  point  of  view  of  the  exhibitor.  He  cited 
the  development  of  the  business  building 
campaign,  the  pledges  of  major  companies 
not  to  sell  post- 1948  films  to  television,  the 
improvement  in  relations  among  the  various 
branches  of  the  industry  and  the  better  flow 
of  product  to  theatres.  An  invitation  to  .Al- 

lied to  join  in  the  fight  against  cable  toll 
television  was  voiced  by  Philip  F.  Harling, 
chairman  of  the  TOA  toll-TV  committee. 
The  Harling  report  said  "we  must  continue our  policy  of  opposing  all  forms  of  toll 
television  by  expressing  our  disfavor  and 
opposition  wherever  and  whenever  the  ques- 

tion arises." Loans  for  drive-in  theatres  were  sought  by 
TOA  in  a  letter  from  Harling  to  the  Senate 
Select  Committee  on  Small  Business.  The 
letter,  which  also  asked  that  the  requirements 
for  Small  Business  Administration  loans  to 
conventional  theatres  be  eased,  said  that  as 
of  November  8,  1957  only  four  loans  total- 

ling 550,750  had  been  approved  out  of  17 
applications. 

NATIONAL  THEATRES 
PRODUCTION  PLANS  of  National  Thea- 

tres may  have  been  somewhat  clouded  by  the 
unwillingness  of  the  U.S.  Department  of 
Justice  to  meet  completely  the  circuit's  re- quest for  modification  of  the  consent  decree 
under  which  the  chain  was  split  from  20th 
Century-Fox.  The  theatre  company,  which 
owns  the  rights  to  Cinemiracle  and  is  pre- 

senting "Windjammer"  in  this  process,  has already  announced  that  Warner  Bros,  will 
produce  films  in  Cinemiracle;  but  further 
production  or  distribution  by  National  The- 

atres itself  may  be  affected  by  the  Depart- 
ment of  Justice  attitude.  "The  National  The- 
atres consent  judgment,"  said  a  company 

statement,  "prohibits  it  from  engaging  in  the domestic  distribution  business  except  upon 
court  order.  National  Theatres  proposed 
that  the  Department  of  Justice  consent  to  a 
modification  of  the  consent  judgment  which 
w  ould  enable  National  Theatres  to  engage  in 
domestic  distribution  of  a  limited  number  of 
pictures  to  be  produced  by  National  Thea- 

tres .  .  .  The  Department  of  Justice  has  ad- 
vised National  Theatres  that  it  will  not  con- 

sent to  a  modification  of  the  judgment  on 
the  basis  proposed  by  National  Theatres,  but 
has  further  said  that  if  National  Theatres  is 
willing  to  surrender  pre-emptive  rights  in  re- 

gards to  any  pictures  it  would  produce  and 
distribute  to  other  exhibitors,  it  will  be 
willing  to  explore  the  matter  further." 

MIKE  TODD 
THE  COLORFUL  PRODUCER  of  "Around 
the  World  in  80  Days,"  died  in  the  crash  of his  private  airplane  near  Grants,  N.M.,  on 
March  22nd.  One  of  the  pit)neer  developers 
of  Cinerama  and  later  of  the  Todd-AO  pro- 

cess, Mike  Todd  was  49  years  old.  His 
death  was  covered  in  more  detail   in  the 

TODD 

nation's  press  than  that  of  any  producer  in  a 
generation.  Even  The  tSeu'  York  Times  de- voted an  editorial  to  his  passing.  His  son, 
Michael  Todd,  Jr.,  who  has  been  active  in 
the  management  of  his  business  affairs,  will 
continue  to  supervise  the  playoff  of  "Around 
the  World  in  80  Days.  "  Plans  which  the senior  Todd  had  been  making  to  produce 
"Don  Quixote"  may  be  continued,  but  in  the 
wake  of  his  death  there  was  considerable  un- 

certainty about  the  future  of  the  project. 
Son  of  a  Jewish  rabbi,  Mike  Todd  was 

born  Avrom  Hirsh  Goldbogen  in  Minne- 
apolis and  was  a  producer  of  World's  Fair attractions  and  stage  shows  before  he  turned 

to  the  movies.  In  addition  to  his  son,  he  is 
survived  by  his  widow,  actress  Elizabeth 
Taylor,  and  a  baby  daughter.  The  crash  in 
which  he  was  killed  also  cost  the  life  of 
author  Art  Cohn,  who  was  working  on  a 
biography  entitled,  ironically,  "The  First  9 
Lives  of  Michael  Todd." 
MORE  HARD  TICKETS 
MGM  s  "GIGI "  is  the  latest  picture  to  be 
presented  on  the  growing  new  restricted  per- formance basis.  The  Broadway  engagement 
of  the  Arthur  Freed  production  starring 
Leslie  Caron,  Maurice  Chevalier  and  Louis 
Jourdan  will  begin  in  May  at  the  Royale 
Theatre,  a  stage  house.  Loew's  says  that presentation  of  the  new  picture  will  be  on 
the  basis  of  ten  performances  a  week,  with 
matinees  on  Wednesdays,  Saturdays  and 
Sundays;  "because  the  screen  production equals  and  in  many  cases  tops  Broadway 
stage  entertainment,  the  decision  was  made 
for  this  special  theatre  presentation."  When this  announcement  was  made  late  in  March, 
Loew's  also  said  that  "no  plans  have  been 
made  for  release  of  the  picture  elsewhere 

than  New  York." 
UBOR 
ORGANIZED  MUSICIANS  continued  their 
work  stoppage  at  the  major  Hollywood 
studios  and  indicated  that  it  had  won  the 
support  of  the  International  Federation  of 
Musicians  to  prevent  scoring  of  American 
pictures  in  foreign  countries.  Eliot  Daniel, 
president  of  striking  American  Federation 

(Continued  on  Page  12) 
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(Continued  from  Piige  1 1  ) 
of  Musicians,  local  47  in  Hollywood,  also 
claimed  the  "full  cooperation"  of  the  Mexi- 

can musicians'  union  to  stop  any  handling 
of  U.S.  film  music  chores  in  Mexico  City.  A 
challenge  to  the  A.F.M.  was  launched  mean- 

while by  Cecil  F.  Read,  former  officer  of 
A.F.M.  local  7,  who  announced  the  organi- 

zation of  the  Musicians  Guild  of  America 
as  a  rival  union  covering  theatre  and  tele- 

vision motion  pictures  and  also  the  record- 
ing field.  He  described  the  AFM  demands 

upon  the  movie  producers  as  "extortionate." 
THE  SCREEN  ACTORS  GUILD  officially 
cancelled  its  contract  with  Republic  Pictures 
and  subsidiaries  as  a  result  of  that  com- 

pany's sale  of  post- 1948  features  to  television 
without  compensation  for  the  actors.  Re- 

public, currently  inactive  in  theatrical  film 
production,  will  be  unable  to  resume  in  this 
field  until  and  unless  the  post- 1943  TV  pay- 

ments are  settled. 
SCREEN  PUBLICISTS  GUILD  of  New 
York,  whose  contracts  with  United  Artists, 
Warner  Bros.,  Columbia,  Twentieth  Cen- 

tury-Fox and  Universal  expire  this  month 
and  with  Loew's  in  June,  has  begun  new contract  talks  with  most  of  the  companies. 

THEATRE  TELEVISION 
THE  BASILIO-ROBINSON  world's  middle- 

weight boxing  championship  bout  March 
25th  was  closed-circuited  by  TelePrompTer 
Corporation  to  174  locations,  the  majority 
of  them  theatres,  but  also  a  substantial  num- 

ber of  arenas,  in  l4()  cities  on  March  25th. 
Capacity  business  was  reported  by  the 
Loew's  Theatres  circuit  for  the  indoor  houses 
of  the  circuit  where  the  telecast  was  offered, 
although  at  the  chain's  one  drive-in  presen- tation inclement  weather  kept  attendance 
down.  In  the  New  York  area  22  theatres 
showed  the  fight,  with  tickets  priced  as  high 
as  $7.50  at  Loew's  State  on  Times  Square. 
John  Parsons  of  Telenews  Corporation  told 
the  Associated  Press  that  in  17  Northern 
California  situations  including  the  Cow 
Palace  in  San  Francisco  the  gross  was  over 
$150,000.  In  Syracuse,  N.Y.,  home  base  of 
Carmen  Basilio,  the  combination  of  live  pre- 

liminary bouts  and  the  championship  tele- 
cast produced  an  attendance  of  7,074.  The 

paid  attendance  at  the  Chicago  Stadium  for 
<tto  fight  itself  was  17,796. 

MGM  TELEVISION 
LIVE  TELEVISION  PROGRAMMING  by 
a  major  theatre  film  producer  has  loomed  as 
a  possibility  with  the  admission  by  spokes- 

men for  Loew's,  Inc.,  that  the  company  was 
"considering"  the  production  of  a  series  of video  spectaculars  in  association  with  Robert 
Saudek  Associates,  who  prepare  "Omnibus." According  to  a  story  in  The  New  York 
Times,  both  musical  and  dramatic  hour-long 
programs  budgeted  at  S350,()()0  each  were 
under  consideration.  While  major  film  com- 

panies, beginning  with  Disneyland  and  War- 

NICHOLSON 

ner  Bros,  and  Twentieth  Century-Fox,  have 
been  producing  speciall)  made  television 
programs  on  film  for  some  time,  live  tele- 
%  ision  programming  would  be  a  further  de- 

parture for  the  Hollywood  majors.  In  ad- 
dition to  representing  another  form  of  com- 

petition for  MGM's  own  theatre  attractions, 
live  programming  might  necessitate  rear- 

ranging studio  production  facilities. 

AMERICAN-INTERNATIONAL 
AIP  convened  its  first  national  meeting  of 
its  distributors  at  the  Holhwood  Roosevelt 
Hotel  in  Hollywood  under  the  leadership  of 
James  H.  Nicholson  and  Samuel  Z.  Arkoff, 
with  a  strong  plea  for  more  good  exploita- 

tion pictures.  President  Nicholson  said  that 
his  compan>  spends  about  S200,000  on  an 
average  film  and  that  .^9  of  the  41  films  it 
has  released  have  proven  successful.  The 
1958  production  program  of  the  company 
has  scheduled  at  least  30  pictures. 

Some  high  profit  ratios  for  AIP  were  cited 
in  a  recent  article  in  The  I^ew  York  Times. 
"1  Was  A  Teenage  Frankenstein"  was  said to  have  grossed  $310,000  in  the  less  than 
three  months  since  it  entered  release,  and 
"The  Amazing  Colossal  Man"  reportedly 
achieved  in  six  months  a  U.S.  gross  of 
3848,000. 

BRANCHES 
CLOSING  OF  BRANCHES  by  distributors continued  to  make  news. 
WARNER  BROS,  shut  down  its  Albany, 
N.Y.,  exchange  and,  like  Universal,  turned 
the  film  inspection  and  shipment  assignment 
there  over  to  Clark  Film  Service.  A  report 
has  it  that  the  "branch"  manager  will  con- 

duct the  company's  business  in  that  territory' from  his  home. 
REPUBLIC  PICTURES  closed  four  West 
Coast  exchanges,  as  well  as  several  in  other 
parts  of  the  nation,  preparing  to  turn  over 
the  distribution  assignment  to  regional  dis- 

tributors. A  complication  developed  because 
American  Broadcasting-Paramount  Theatres 
has  a  contract  with  Republic  for  the  distri- 

bution of  AB-PT  films  and  has  indicated 
that  it  does  not  want  these  films  handled  by 
sub-contractors.  Talks  were  under  waj'  last 
week  looking  toward  an  amicable  settlement 
of  the  contract. 

ARTHUR  L.  WILDE  named  general  vice 
president   of  C.    V.   Whitney   Pictures,  an- 

nounced by  president  C.  V.  WHITNEY  .  .  .1 
SAM    PINANSKI,    president    of    American  I 
Theatres,  affiliated  with  a  group  now  de-j veloping  a  new  w  ide  screen  projection  pro- 1 cess  .  .  .  Publiciteer  SEYMOUR  KRAWITZ 
of  the  Michael  Todd  Co.  married  to  PA-| 
TRICIA  McLEAN  .  .  .  Stanley  Warner  ex- 

ecutive vice  president  SAMLTEL  ROSEN  ap- 
pointed alternate  delegate  of  TOA  to  all- 

industry  business-building  campaign.  Regu- 
lar delegate  is  prexy  ERNEST  G.  STELL- INGS  .  .  .  New  York  Governor  AVERILLl 

HARRIMAN  mulling  o\  er  a  bill  that  w  ould  I 
make  it  a  misdemeanor  to  advertise  a  film| 
as  being  banned  anvwhere  .  .  .  Oregon  Sena- 

tor RICHARD  NEUBERGER  urging  a  toll- television  trial  .  .  .  ALFRED  H.  TAMARINI 
elected  a  vice  president  of  LIA  Records  and! 
UA  Music  .  .  .  Loew's  executive  IRVINGI 
H.  GREENFIELD  to  head  the  motion  pic-[ 
ture  and  amusement  industry's  20th  annual! campaign  for  the  United  Jewish  Appeal  .  .  . 
Textile  millionaire  LESTER  MARTIN,  larg- 

est individual  stockholder  in  Columbia  Pic- tures outside  of  the  Cohn  family,  seeking  a| 
seat  on  the  board  of  directors  .  .  .  LIA  boardi 
chairman  ROBERT  S.  BENJAMIN  named| Chairman  of  the  Finance  Committee  of  thel 
Democratic  Advisory  Council  .  .  .  EDWARDI 
POTASH,  former  sales  manager  for  Univer-^ 
sal  in  Philadelphia  joining  Hellman  Enter- 

prises, theatre  operators  .  .  .  General  sales 
manager   CARL   PEPPERCORN   of  Conti-| nental  Distributing,  Inc.  announced  plans 
3-month    sales    dri\e    honoring  WALTEF 

Release    plans    for    his    production    of  "Thej Proud    Ones"    are    announced    by  produc 
Samuel    Goldwyn,   Jr.    (second   -from  right)! With  him  are   (I  to  r)   Charles  Levy,  Bu 
Vista    advertising    chief;    James    A.  Ml 
president   of   Samuel    Goldwyn  Produc* Irving   H.    Ludv/Ig,    BV  domestic  sales 
ager.    Buena   Vista   will    release  Technicdc. 
production    in    U.    S.,    Loew's    will  handlt- international  distribution. 

READE,  JR.,  board  chairman  of  the  oru.un zation  .  .  .  Cooper  Foundation  Theatres  .k 
quired  seven  houses  in  Omaha,  Nebr.isk.i and  Iowa  from  the  Goldberg  Circuit  .  . 
RFDA  trade  press  contact  LESTER  DINOFI 
to  be  married  in  June  to  RITA  BERGLK 
.  .  .  Allied  Artists  International  Corp.  prcM dent  NORTON  V.  RITCHEY  off  on  a 
week  business  trip  to  the  Near  East,  l.tj^.m 
and  Europe  .  .  .  M.  B.  SMITH  reeicucd 
president  of  Kansas-Missouri  Theatre  A-^su ciation  .  .  .  RICHARD  KAHN  new  exp]  m tation    chief    at    Columbia,    replaces  H 
MURRAY,   resigned    .   .   .   OSCAR  NVI BERG  named  division  manager  for    I  ci 
green  Theatres'  Oregon  and  Washington ritories  .  .  .  BEN  MARCUS,  president  \ 
lied  Independent  Theatre  Owners  of  i- consin  reports  that  annual  con\ention 
be  held  June  16-18,  Oakton  Manor, 
kee,  Wise.  .  .  .  LLOYD  HIRSTINE  nanu. chief  barker  of  the  Des  Moines  chapui  i 
Variety  Club  .  .  .  MERIAN  C.  COOI'I  K formerly  with  C.  V.  VC'hitney  Pictures,  d up  his  own  production  firm  .  .  .  S.  L.  (ill 
LETE   elected   president   of   the  Moumui States  Theatres  Association,  new  TO.A  urn 
in  the  Utah-Idaho  section  .  .  .  A.  B.  "Hap|i\ CHANDLER,  Kentucky  governor,  signet!  bil 
repealing  Kentucky  state  amusement  mnl'- effective  June  19  .  .  .  EARLE  RETTIC  ncu 
president  of  Figaro,  Inc.,  independent  Miii and  television  producers  .  .  . 
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GUN-Hof  ACTION  HIT^j 

SOFTEST  Girl  in  Mexi 

GEORGE  MONTGOMERY 

^  Toughest  Gun  In  Tombstone 

c.  st.„i«»)IM  DAVIS-BEVERLY  TYLER-GERALD  MILION  w,ti,  don  BEoooE-scom  morrow  •  harry  lauter-charles  wagenheim 
LANE  BRADFORD-RODOIFO  HOyOS  •  Screenplay  by  ORVIILE  H.  HAMPTON-Directed  by  EARL  BELLAMY 

Produced  by  ROBERT  E.  KENT  •  A  Peerless  Productions,  Inc.  Presentation 

Roaring  Story  ot  the  .^^^^^  Rangers...  TnK /7  NOW/ /-OR  MA 
i 



"Hun  Silent,  Hun  Deep" 
Su4Ut€A4  1^<UiHf  O  O  O 

Gable  and  Lancaster  provides  marquee  power  for  rugged 
and  popular  submarine  yarn.  Should  do  handsomely  in  gen- eral market. 

This  saga  of  submarine  action  in  the  Pacific  during  World 
War  II  boasts  the  awesome  pairing  of  two  of  the  screen's  most 
rugged  stars,  Clark  Gable  and  Burt  Lancaster,  and  an  exciting, 
actionful  story  for  those  who  buy  good  physical  stuff.  This 
United  Artist  offering  from  Hecht-Hill-Lancaster  is  rousingly 
popular  fare,  best  suited,  of  course,  to  the  tastes  of  the  male 
contingent,  but  offering  ample  entertainment  for  the  ladies  in 
the  stars'  performances.  "Run  Silent,  Run  Deep  "  shapes  up  as 
a  solid  boxoffice  entry  outside  of  the  strictly  class  situations. 
Producer  Harold  Hecht  has  assembled  a  show  of  top-drawer 
technical  values,  from  the  superbly  realistic  underwater  war- 

fare of  photographer  Russell  Harlan  to  the  admirably  chilling 
music  of  Franz  Waxman.  While  John  Gay's  transcription  of 
Commander  Edward  L.  Beach's  novel  has  done  nothing  to  re- 

furbish the  rather  predictable  materiael,  happily,  the  film  was 
in  the  hands  of  a  spankingly  good  director  in  Robert  Wise. 
He  has  infused  the  film,  by  way  of  staccato  timing,  tense  close- 
ups  and  steely  touches  of  atmospheric  suspense,  depth-charges 
of  excitement  which  make  many  scenes  come  off  as  real  rousers. 
The  boxoffice  value  of  Gable  and  Lancaster,  who  perform  in 
the  popularly  rugged  style  with  easy  success,  should  insure  this 
as  a  slambang  winner  in  the  mass  market.  The  supporting 
cast  features  Jack  Warden  as  the  yeoman  who  idolizes  Gable, 
Joe  Maross  as  the  boatswain  who  does  the  same  for  Lancaster; 
Brad  Dexter,  the  prissy  officer,  Don  Rickles,  the  wisecracking 
mate.  They  all  run  the  Davy  Jones  gamut  while  the  plot  has 
Gable  maneuvering  into  the  Bungo  Straits,  a  Jap-held  "grave- 

yard of  subs  ",  practicing  suicide  attacks,  almost  inciting  mutiny 
in  Lancaster  and  crew,  finally  sinking  the  invincible  enemy, 
gaining  respect  and  love  of  everyone  just  before  he  is  killed. 
United  Artists.  IHecht-Hill  Lancaster) .  93  minutes.  Clark  Gable.  Burt  Lancaster. Produced  by  Harold  Hecht.    Directed  by  Robert  Wise. 

"Macabre" 
^eUiHM  1^€UiHf  O  O  O 

Rating  is  for  exploitation  houses  that  will  capitalize  the 
many  angles  in  this  weirdie.  Loaded  with  stunts,  chills.  Should 
go  over  big  with  teenagers,  horror  addicts.  A  "sleeper." 

Allied  Artists  has  popped  right  down  on  the  ghoul  gravy- 
train  with  a  fantastic  little  horror  entry,  aptly  tagged  "Macabre" 
and  bolstered  the  whole  nightmare  with  some  stunning  exploi- 

tation values.  First  off,  the  William  Castle-Robb  White  under- 
taking is  offering  to  its  patrons  a  beneficiary  contract  whereby 

they  will  shell  out  a  thousand  smackers  whenever  anyone 
passes  out,  permanently  that  is,  while  viewing  the  chiller-killers 
on  screen.  Secondly,  the  White  script  has  been  garnered  from 
a  real  odd-ball  novel,  the  ensemble  effort  of  twelve  leading 
whodunit  workers,  so  that  nothing  in  the  film  ever  lacks  for 
curiosa-in-crime  touches.  Lastly,  they  have  made  sure  that  in 
pure  quantity  of  cadavers  "Macabre"  will  outrank  all  other 
graveyard  gimmicks  of  recent  vintage.  As  produced  and  di- 

rected by  Castle,  and  starring  William  Prince  and  Jim  Backus, 
"Macabre"  contrives  to  deliver  a  reasonable  share  of  the  heart- 
thumping  frights  it's  always  pumping  for  via  cloudy  lightning, 
spidery  scenery,  mysteries  within  mysteries  and  clues  within 
clues.    And,  there  is  enough  outrageous  hocus-pocus,  clever 

little  twists  and  all  sorts  of  showy  suspense  to  insure  a  we 
rounded  tour  of  the  dark  alley  delights.  Certainly  it  is  boui 
to  be  an  item  of  interest  with  teenagers  and  horror-addicts  i 
all  markets  and  may  well  prove  to  be  a  boxoffice  "sleepe for  AA  and  exhibitors.  Deserving  kudos  are  composer  I 
Baxter  for  his  eerie  chords  which  envelop  the  scenes  with  tor 
tenseness  and  photographer  Carl  E.  Guthrie  for  his  spooki 
camera  work.  Prince  makes  an  engaging  enough  villain,  as 
leads  the  cast  through  a  graveyard  supposedly  in  search  of  1 
daughter  done  in  by  a  madman.  Actually,  the  whole  busim 
is  a  deadly  hoax,  successfully  designed  to  cause  the  heart  atta 
of  his  wealthy,  father-in-law.  In  the  end,  after  a  few  oth 
business-buildings  for  morticians,  sheriff  Backus  steps  in  just 
Prince  hits  the  slab,  double-crossed  by  a  confederate.  All 
all,  a  complicated  bit  of  nonsense  which,  nonetheless,  exut 
a  crazy  sort  of  fascination  through  most  of  its  running  tin 
Allied  Artists.  73  minutes.  William  Prince.  Jim  Bacl<us.  Produced  and  Direc 
by  William  Castle. 

"Teacher's  Pet" 
^tl6iMM4.  1^<ltiH^  O  O  O 

Lively  comedy-romance  gives  Clark  Gable  one  of  his  o 
fashioned  tough-guy  roles.  Doris  Day  co-stars.  Should  elf 
in  cities. 

The  new  Perlberg-Seaton  entry  gives  Clark  Gable  the  ki 
of  free-wheeling  Romeo  characterization  at  which  he  was  o 
very  adept.  And  though  the  current  "Teacher's  Pet"  is  o» lightly  entertaining,  it  does,  however,  have  some  dandy  n 
ments  for  the  King  to  exploit  to  the  full-bent  of  his  charr| 
something  he  has  been  unable  to  do  for  a  good  while.  F 
tunately,  scripters  Fay  and  Michael  Kanin  have  centered  th 
saucy  but  oh-so-slim  yarn  in  the  hoopla  of  the  big-city  ne' 
paper  world,  a  milieu  whose  on-screen  flamboyance  always  g) 
those  red-blooded  sparkles  out  of  veteran  Clark  as  he  smar_ 
spins  through  his  bachelor-beer-broads  repertoire.  As  his  lev/ 
vis  a  vis,  Doris  Day  amiably  works  in  a  bit  of  sunny  sophisti 
tion  while  portraying  the  journalism  teacher  who  proves  ) 
our  hard-knocks  reporter  that  an  egghead  can  have  quite  a  t 
on  the  ball.  Director  George  Seaton  and  producer  Willi  i 
Perlberg  have  infused  the  proceedings  with  vim  and  warm, 
good-natured  ribbing,  a  brisk  enough  pace  and  even  so  a 
snatches  of  downright  slap-stick  shenanigans.  Occasional 
things  get  a  mite  middling,  the  merriment  becomes  much  ill 
flossy  and  the  romantic  capers  just  a  shade  over-coy.  Nevert| 
less,  for  all  its  rather  slip-shod  handling  scriptwise,  there  ii 
come-on  in  the  Gable-Day  duo.  Adult  audiences  in  the  mera 
politan-suburban  areas  should  find  their  witty  and  boufl 
exchanges  a  pleasant  bit  of  entertainment.  It  isn't  much  l action  or  rural  situations.  The  black  and  white  VistaVis:!^ 
setting  makes  good  use  of  copy-desk  atmosphere,  includia 
fleeting  shots  of  famed  newsmen  working  their  trade,  whilw 
pert  little  title  tune  digs  in  with  some  rock  n'  roll.  Gig  Yoii 
has  a  blissful  moment  as  a  very  proper  professor  inadverterw 
ensnared  in  the  wiles  of  drink,  while  Mamie  Van  Doren  sizJl 
on  cue  in  a  rollicking  nite  club  number.  The  threadbare  pfl 
has  city-editor  Gable  posing  as  a  student  in  teacher  DsS 
journalism  class  in  order  to  prove  that  educated  news  is  wor-^ less.  Of  course,  his  views  are  soon  revised,  he  falls  for  the  g  J 
runs  through  the  necessary  complications,  listens  to  Miss  Efl 
make  a  plea  for  aid  to  journalism  schools,  etc.,  finally  fires  co^ 
boy  so  kid  can  return  to  college  and  he  to  Miss  Day.  A 
Paramount.  120  minutes.  Clark  Gable,  Doris  Day.  Gig  Young.  Produced/ William  Perlberg.  Directed  by  George  Seaton. 
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"Count  FivG  and  Die" 

}od  spy  programmer  for  dual  bills  generally. 
Here  is  the  almost  classic  spy  melodrama  in  which  everyone 
suspect  except  the  hero,  in  this  case,  Jeffrey  Hunter.  This 
th  Century-Fox  release,  British-produced  in  CinemaScope, 
a  crisp  and  compact  chiller  under  the  direction  of  Victor 
cas.  It  figures  as  an  above-average  dualler  in  the  general 
rket;  best  for  action  houses.  Title  is  highly  exploitable, 
aling  with  British  espionage  in  Holland  during  the  pre- 
asion  days  of  World  War  II,  the  Ernest  Gartside-Zonic  Pro- 
:tion  features  an  international  cast  going  through  their  cloak- 
1-dagger  escapades  in  fine  variegated  fettle  and  building 
ne  suspense.  Best  of  the  thespians  is  Nigel  Patrick  as  the 
diligence  head,  a  sure  and  subtle  performer  who  ably  gen- 
tes  an  aura  cf  mystery  about  his  characterization,  always 
ping  it  cooly  controlled,  strikingly  calculated.  Hunter  is  the 
lerican  officer  assigned  to  him.  The  femme  fatale  is  new- 
ler  Annemarie  Duringer,  a  volatile  lass  who  arrives  in  the 
se  of  a  Dutch  patriot  but  is  in  reality  a  Gestapo  trickster. 
.\  makes  the  most  of  it  in  a  sensuously  flashy  way.  Hunter 
,:nsnared  for  a  time  by  the  mystery  wench,  whom  Patrick 
suspected  all  along.  At  any  rate,  after  counter-spy  and 

nter-plots  have  run  their  course,  the  mission  proves  success- 
'  the  British  bluffing  the  Nazis. 
Century-Fox.  92  minutes.  Jeffrey  Hunter.  Nigel  Patrick.  Produced  by  Ernest side.    Directed  by  Victor  Vicas. 

"Hell's  Five  Hours" 
^<id4H€^  1^€iUh^  O  Q  plus 

f,  suspenseful  melodrama  will  be  good  dualler  in  any 
i  Qtion.  Best  for  action  houses. 

jmething  of  the  agonized,  astringent  suspense  of  France's 
ifi"  has  obviously  been  the  catalyst  for  writer-producer- 
ctor  Jack  L.  Copeland's  "Hell's  Five  Hours  which  follows 
former's  chill-making  format  in  the  business  of  timing,  of 
.king  against  the  clock — this  time  to  avoid  commission  of  a 
le.  While  it  does  not  achieve  the  fine  success  of  "Rififi", 
Allied  Artists  melodrama  proves  itself  to  be  a  wholly 
[uate  thriller.  In  addition,  the  performances  of  the  three 
Stephen  McNally,  Coleen  Gray  and  Vic  Morrow  are  of 

ality  to  insure  many  scenes  of  tightly-knitted  drama.  It  is 
linly  above-average  program  fare;  in  action  houses  it  may 
xploited  for  good  response.  The  basic  story  line:  a  psycho- 
ic  employee  of  a  rocket  fuel  plant  threatens  to  blow  him- 
up  within  the  restricted  grounds  via  a  homemade  bomb,  an 

rjvhich  would  precipitate  a  wholesale  detonation  over  plant 
I  neighboring  town.  It  is  the  heroic  task  of  boss  man 
[  'ally  to  psychologically  distract  the  distraught  young  man 
II  enough,  at  least,  for  the  plant  workers  to  pump  out  all  the 
1  within  contagion  distance  of  the  bomb.  And  it  is  just 
i;  Kind  of  tight-rope  gamboling  that  infuses  the  major  por- 
"  of  the  film  and  creates  the  suspense.  Best  of  the  technical 
>  xins  are  the  opening  sequences  where  for  ten  minutes  not 
^  rd  is  spoken. 

Artists.  73  minutes.  Stephen  McNally,  Coleen  Gray.  Produced  and  Di- ^     by  Jack  L.  Copeland. 

"High  Hell" 

Minor  meller  for  dualling  in  minor  situations. 
The  Canadian  Rockies  and  the  search  for  gold  serves  as  the 

melodramatic  backdrop  for  "High  Hell",  a  minor  item  from 
Paramount.  The  rather  dawdling  plot,  set  in  the  1880's,  has  the 
old-fashioned,  TV-style  veneer  about  it,  and  it  will  have  to  be 
relegated  to  the  lower  half  of  dual  bills  in  the  minor  action 

■  and  rural  situations.  John  Derek  is  seen  as  a  pillar  of  right  and 
might,  while  Elaine  Stewart  is  the  fair  prize  he's  offered,  a 
spirited  damsel  determined  to  hold  her  own  in  a  world  of  men. 
It  is  hardly  apt  to  excite  much  audience  response.  Five  miners 
and  Miss  Stewart  are  snowbound  in  a  cabin  atop  a  mountain 
peak,  debating  whether  or  not  to  continue  the  blasting  neces- 

sary towards  winning  the  lucrative  quarry,  blastings  which 
could,  due  to  the  seasonal  pressures,  unleash  a  devastating  ava- 

lanche on  the  townspeople  below.  Rover  Boy  Derek  comes 
quickly  to  the  aid  of  the  townspeople  when  the  baddies  attempt 
to  secretly  set  off  the  blast;  dispatching  them  over  the  ridge  he 
both  wins  the  gold  and  an  ever-loyal  Miss  Stewart.  William  N. 
Boyle  has  devised  a  moderately  useful  production,  and  veteran 
Arthur  L.  Mayer  weighs  in  as  executive  producer.  This  is  the 
academically  contrived  cliff-hanger  screenplayw  right  Irve  Tu- 
nick  fiddle-faddles  with  by  way  of  a  Steve  Frazee  drugstore- 
seller.  Director  Burt  Balaban  does  the  best  he  can  with  the 
humdrum  events,  wisely  centering  his  camera  for  a  few  stagger- 

ing shots  of  the  Swiss  Alps. 

Paramount.  87  minutes.  John  Derek,  Elaine  Stewart.  Produced  by  William  N. Boyle.    Directed  by  Burt  Balaban. 

"Jet  Attack" 

Snappy  war  melodrama  OK  for  action  houses.  Plenty  of 
suspense-and-shirk  situations. 
American-International  has  left  the  world  of  horror  hoopla 
for  some  torpid  thrusts  into  the  Korean  War  by  way  of  a  little 
number  called  "Jet  Attack ".  With  John  Agar  and  Audrey 
Totter  providing  tepid  name  values,  this  James  H.  Nicholson- 
Alex  Gordon  production  is  loaded  with  all  the  suspense-and- 
shock  gewgaws  from  crazy  maneuvers  along  the  battlefield  to 
interpolated  documentary  shots  of  MIG's  and  Jets  whooping 
it  up  in  the  clouds.  It  should  do  fairly  well  in  the  action 
double-bill  market  where  it  is  being  offered  as  a  co-feature 
with  A-I's  "Suicide  Battalion  ".  Director  Edward  L.  Cahn  has 
kept  the  pace  lively  enough  with  tautly  constructed  sequences 
taking  over  in  the  second  half  and  some  breezily  competent 
performances  making  the  most  of  the  dialogue  throughout. 
Story  fancies  Agar  and  two  other  Jack  Armstrong  types  being 
shot  down  during  skirmish  and  bedded  in  North  Korean  hos- 

pital. There  they  meet  woman-of-mystery  Totter,  a  Russian 
nurse,  whose  proposals  of  help  are  looked  upon  with  sus- 

picion. Finally,  they  stumble  across  an  imprisoned  Western 
scientist,  accept  the  Totter  aid  and  in  a  frenzied  closing  make 
their  way  to  freedom. 

American-International.  68  minutes.  John  Agar,  Audrey  Totter.  Produced  by  Alex Gordon,    Directed  by  Edward  L.  Cahn. 

O  poor] 
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MARKET  FnR  LIHIE  PICTURES 

Thv  Trivk  Is  the  Prawnotion  Gimmick 

(Coiithiiud  from  Page  9) 
Maybe  the  major  companies  cannot  economically  commit 

themselves  to  program  of  little  pictures.  Right  now  Universal 
is  formulating  its  future  production  policy.  Universal  was  the 
great  stronghold  of  the  little  picture  among  the  major  studios. 
In  some  circles  the  recent  misfortunes  of  this  company  have 
been  blamed  on  the  low  voltage  of  its  prodjjct;  but  the  fact  is 
that  the  losses  for  the  most  part  were  incurred  by  bigger  pro- 

ductions, and  the  amount  of  promotion  a\ailable  to  the  little 
pictures  was  reduced  by  the  pressure  to  get  more  blood  out  of 
some  of  the  larger  turnips.  If  Universal  could  find  a  formula 
for  turning  out  pictures  with  exploitation  angles  on  a  modest 
maximum  budget,  it  might  conceivably  assume  the  position  of 
Hollywood's  foremost  producer  in  the  low-budget  field.  After 
all,  not  everyone  need  produce  Cadillacs  to  make  money." 

There  is  still  an  unfortunate  tendency  in  some  quarters  to  re- 
gard promotion  as  merely  an  avoidable  expense,  rather  than  as 

a  necessary  investment.  Years  ago  Warner  Bros,  was  known  on 
more  than  one  occasion  to  spend  more  on  the  promotional 
campaign  for  a  picture  than  had  been  disbursed  in  filming  it. 
WB  in  that  bygone  era  regarded  itself  primarily  as  a  promo- 

tion company.  There  isn't  a  major  company  today  which  would 
sit  still  if  you  dared  to  describe  it  that  way;  but  certainly  the 
description  is  apt  for  an  outfit  like  American  International.  And 
herein,  perhaps,  is  our  moral. 

The  little  picture  starts  with  a  merchandising  idea  and  builds 
a  film  around  it.  The  big  picture  starts  with  a  film  idea  and 
builds  the  merchandising  around  it.  Thousands  of  our  theatres 
operate  with  the  same  idea  as  the  little  picture — a  merchandis- 

ing angle  or  gimmick,  than  a  picture  tailored  to  match. 

MAYBE  UNIONS  WILL  HELP 

What  then  can  we  do  to  encourage  more  little  pictures?  Ob- 
viously, they  can  be  made,  even  with  today's  inflated  costs,  for 

a  very  modest  figure.  But  perhaps  it  is  possible  to  have  them 
made  at  even  less  cost  if,  for  example,  the  labor  unions  will  fol- 

low the  pattern  of  the  stage  v/orkers  and  adopt  a  lower  "off- 
Broadway"  scale  for  low  budget  entries. 

There  is  no  question  but  that  one  of  Cie  prime  problems  af- 
fecting the  supply  of  little  pictures  is  money.  The  bankrolling 

of  modest  entries  is,  perversely,  often  harder  to  come  by  than 
the  financing  of  more  ambitious  productions,  even  though,  on 
a  ratio  of  profit  to  investment,  the  little  exploitation  often 
outperforms  the  big  one. 

This  is  because  a  big  picture  stands  or  falls  on  its  tJWn,  where- 
as a  little  picture  must  be  coupled  with  something  else.  There 

have  been  cases  where  a  perfectly  good  little  picture,  which 
might  otherwise  have  returned  a  good  profit,  ended  up  in  the 
red  because  it  was  coupled  with  a  drearily  bad  film  that  kept 
people  away  from  the  theatre.  More  often  than  not,  too,  the 
little  picture  is  a  very  modest  earner;  event  American  Inter- 

national would  not  deny  that  the  bulk  of  its  profit  has  come 
from  perhaps  half  a  dozen  of  its  more  than  40  titles. 

The  point  therefore  is  that  the  success  of  little  pictures  de- 
pends to  a  great  extent  on  a  steady  supply  of  them.  It  is  not  a 

one-shot  business. 
It  is,  however,  somewhat  of  a  hit  and  run  business  as  far  as 

the  audience  is  concerned.  The  little  picture  is  not  sold  as 
quality  offering;  it  is  not  likely  to  benefit  greatly  from  word 
mouth  advertising  after  it  opens.  It  is  more  in  the  ancient  ti 
dition  of  show  business  that  what  the  audience  thinks  it's  goii 
to  see  is  more  important  than  what  it  actually  sees. 

The  trick  with  the  little  picture  is  first  to  provide  the  kind 
promotion  that  arouses  audience  interest  and  secondly  to  boi 
the  picture  on  the  kind  of  saturation  basis  which  gets  the  aui 
ence  while  it's  hot.  If  the  public  is  dissatisfied  with  one  su 
package  they  are  just  as  likely  to  be  pleased  by  the  next — ai 
you  always  keep  them  moving. 

That  brings  us  right  back  to  the  title  of  this  article.  W 
will  make  the  little  pictures.'  As  things  stand  now  there  simj 
are  not  enough  such  pictures  belrfg~produce3^"  ThisTsnT  d puted  within  the  film  business.  Everybody  now  recognizes  tF 
a  shortage  of  product  puts  more  of  a  burden  on  each  indivI3i 
production.  But  only  a  few^eople  are  interesfed  in  quantity" 
against  quality. 

PROMOTION  ESSENTIAL 

It  was  argued  for  a  while  that  the  little  picture  was  doom 
by  television.  Because  so  many  of  the  old  oldies  on  TV  ha^ 
been  the  little  pictures  of  yesteryear,  given  to  the  audience 
home  without  charge,  the  theory  was  that  nobody  would  ptH»«' 
for  minor  movies  in  the  theatre.  But  it  hasn't  worked  out  tl 
ivay.  The  problem  has  not  been  insufficient  paying  audien; 
The  problem  has  been  and  is  insufficient  pictures. 

There  have  been  attempts  to  finance  these  pictures  by  usi 
guaranteed  playdates  as  collateral  for  loans,  or  by  having 
hibitors  subscribe  the  necessary  capital.  This  writer  does  r 
regard  such  methods  as  basically  sound  solutions  of  the  pre 
lem.  When  there  is  no  hungry  need  for  capturing  the  publi 
attention — and  if  your  picture  is  booked  before  it  is  made  f  *« 
producer  is  not  quite  as  hungry — there  is  apt  to  be  less  aggij 
sive  exploitation,  despite  the  fact  that  exploitation  is  the  1 
blood  of  the  little  film. 

One  of  the  important  avenues  to  greater  production  of  smi 
pictures  is  propaganda.    The  motion  picture  industry, 
bankers,  its  investors  and  its  observers  of  the  press  have  W 
led  to  believe  lately  that  the  little  film  was  finished, 
comedians  make  jokes  about  "I  Was  A  Teenage  Werewolf"  ^  ̂  
nobody  stops  to  realize  that  what  they  are  talking  about 
fairly  big  business. 

If  we  ourselves  sit  up  and  look  at  the  facts  other  people  \\ 
do  likewise.  If  the  success  stories  of  some  of  the  little  pictu 
are  publicized  outside  the  industry,  more  entries  in  this  fii can  be  anticipated.  | 

And  perhaps  we  can  even  persuade  more  of  the  big  film  co  ■> 
panies  to  return  to  the  kind  of  product  that  helped  so  much  fj 
make  motion  pictures  mass  entertainment.  Bear  in  mind  !.» 
lines  the  anonymous  Scottish  bard — undoubtedly  thinking  t 
movie  budgets — wrote  some  years  ago:  "You  take  the  hi  ̂  
road  and  I'll  take  the  low  road,  and  I'll  be  in  Scotland  af< 
you."  -Thejowbudget  road  of  the  little  pictures  can  stag; lof  more  traffic. 

The  point  here  is  that  there  is  an  exhibition  market  for 
able  low-price  movie  merchandise.  Who  will  fill  the  bill.' 
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MERCHANDISING      k      EXPLOITATION      DEPARTMENT  f 

/ 

Pinpointed  Promotional  Drives  Sell  UA's 

'Run  Silent'  to  the  Fern  Trade 
ollowing  up  its  pinpoint-promotional 

on  "Witness  for  the  Prosecution" 
the  teenage  market,  United  Artists 
officers  have  custom-tailored  a  sell- 
ladies  campaign  for  Hecht-Hill-Lan- 
;r's  "Run  Silent,  Run  Deep"  that  is to  attract  plenty  of  attention. 
nder  the  direction  of  Rogert  H. 
is,  director  of  advertising,  publicity, 
('Ogram  of  unique  teaser  ads  keyed  to 
feminine  audience  is  currently  run- 
on  the  women's  pages  of  the  seven 

'  York  City  dailies  in  displays  rang- 
[from  112  lines  to  240.  This  program 
be  extended  later  to  alert  the  fern 
:  for  some  312  Easter  Holiday  dates. 
aturing  five  different  teaser  ap- 

aches for  the  Clark  Gable-Burt  Lan- 
underwater  thriller  (iee  three  illus- 

id  below)  these  ads  to  the  distaffers 
[light  provocative  headlines  and  a 
py  copy  line  that  aims  to  sell  the 

Teaser  ads  stressing  basic  emo- 
ti  al  appeals  keyed  to  the  distaff 
tt  e  spotlight  ads  on  "Run  Silent, 
R  Deep,"  a  type  of  film  that  normal- Iji  ould  be  regarded  as  strictly  for  the 
rr  3  audience.  UA's  showmen  believe a  like  those  below  can  draw  the  inter- 
e  of  the  weaker  sex  to  a  gripping 
5'  y  of  the  men  involved  In  dangerous submarine  warfare. 

film  as  "Every  Inch  a  Woman's  Picture  .  .  .  One  Eevery  Sen- 
sitive, Love-Wise  Woman  Will  See  with  Her  Heart."  Other 

catchlines  for  the  individual  advertisements:  "What  Do  You 
Mean,  a  Woman's  Picture.'"  .  .  .  "Ladies  Will  Please  Not 
Remove  Their  Hearts"  .  .  .  Why  Is  This  Ad  on  the  Women's 
Page.-""  .  .  .  "Women  See  Some  Pictures  \sith  Their  Hearts" 
.  .  .  "Why  Does  'Run  Silent,  Run  Deep'  Touch  Women 

So  Deeply.''" UA's  campaign  on  "RSRD"  is  also  designed  to  make  it easier  for  theatremen  to  attract  the  teenage  and  college 
crowd.  General  sales  manager  James  R.  Velde  announced 
that  the  film  is  breaking  during  the  Easter  school  holiday  on 
a  staggered  timetable  geographically  keyed  to  school  and 
college  vacation  periods  in  United  Artists'  28  exchange  areas. 

Intensive  cultivation  of  the  teenage  market  for  "RSRD"  is 
also  being  accomplished  via  a  "Junior  V.I. P."  contest,  a  cir- 

culation-building competition  sponsored  by  the  newspapers  in 
26  major  cities,  offering  carrier  boys  trips  to  Hawaii  (cour- 

tesy of  the  U.S.  Navy)  and  S500.00  college  scholarships. 
Seeking  to  win  friends  and  influence  members  of  the  fourth 

estate,  United  Artists  and  the  United  States  Navy  joined 
promotional  forces  to  take  a  group  of  45  film  trade  editors, 
newspaper  reporters  and  TV-radio  representatives  on  a  half- 
day  submarine  cruise  at  New  London,  Conn.  Junket  grabbed 
off  gobs  of  space  in  all  media,  with  plenty  of  credits  going 
to  the  H-H-L  movie  based  on  Captain  Edward  L.  Beach's 
best-seller  of  World  War  II  subs  in  Jap  waters. 

Also  helping  to  center  attention  on  the  war  thriller  were 
a  series  of  regional  premieres  last  week  at  the  Victoria  The- 

atre on  Broadway;  United  Artists  Thearte,  Chicago;  Loew  s 
Orpheum,  Boston;  Gopher,  Minneapolis;  Paramount,  Denver. 

Sneak  preview  for  trade  notables 
attracted  top  brass  from  every  segment 
of  the  industry  to  "Run  Silent,  Run 
Deep"  screening  at  Loew's  Lexington Theatre,  New  York.  Top:  from  left, 
H-H  L  executive  James  Hill  and  wife 
Rita  Hayworth;  UA  president  Arthur  B. 
Krim;  Robert  S.  Benjamin,  board  chair- man of  UA;  Mr.  and  Mrs.  Harold  Hecht; 
he's  president  of  H  H-L.  Center:  In  the usual  order,  Mr.  and  Mrs.  Max  E. 
Youngstein;  exhibitor  Wilbur  Snaper; 
Gene  Tunick,  eastern  district  manager 
of  United  Artists.  Bottom:  (I  to  r)  Sid- 

ney Cooper,  acting  supervisor  of  UA's eastern  and  southern  territories;  Jack 
Fruchtman,  prominent  Maryland  exhibi- tor; Bernie  Myerson  and  George  Trilling of  Fabian  Theatres. 

Some  of  the  press  party  that  took  a 
six-hour  cruise  underwater  cruise  as 
part  of  Navy's  cover-the-country  cam- 

paign  on   "Run   Silent,    Run  Deep." 
Film  BULLETIN    March  31,  I9S8       Pag*  17 
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Battle  of  the  Mugs 

-and  Ekberg,  Too! 

Mr.  Robert  Hope,  who  follows  the  "produced  by"  line 
^in  the  credits  for  United  Artists'  "Paris  Holiday",  reveals 

himself  as  a  canny  film-maker  in  choice  of  stars  for  his 
Tolda  Productions  cinema  comique.  He  has  paired  America's  clown  prince, 
Bop  Hope,  with  the  funniest  fellow  in  France,  Fernandel,  for  a  one-two  funny- 
bone  punch  powerful  enough  to  score  a  b.o.  k.o.  with  everyone  everywhere  in 
the  world.  To  top  off  this  comic  coup  d'etat,  he  has  iced  it  with  the  lavishly 
endowed  Anita  Ekberg,  whose  abundant  assets  speak  a  universal  language, 
peppered  it  with  some  wild  and  wooly  melodramatics,  set  it  in  the  fabulous 
French  capital,  and  filmed  it  in  Technirama  and  Technicolor.  What  showman 
could  ask  for  a  safer  boxoffice  parlay.'' 

But  there  is  more.  Since  Mr.  Hope's  personal  finances  are  involved,  the 
producer  is  personally  seeing  to  it  that  "Paris  Holiday"  gets  the  proper  sendoff 
wherever  in  the  world  it  opens.  He  trekked  to  London  for  the  world  premiere, 
swung  over  to  Miami  for  the  American  opening,  journeyed  to  Moscow  to  do 
double  duty  as  U.  S.  goodwill  ambassador  and  picture-plugger.  He  is  slated  to 
do  more  of  the  same  when  the  picture  bows  in  the  keys  around  mid-April. 
Through  all  this  the  news  cameras  are  snapping  constantly,  gathering  attention 
(and  a  special  unscheduled  (.-*)  flash  when  busty  stripper  Evelyn  West  was 
jailed  for  jealously  pelting  Ekberg  with  overripe  tomatoes  during  the  Miami 
p. a.)  that  shoved  the  upcoming  openings  deep  into  public  consciousness. 

On  the  distributor's  part,  a  bountiful  advertising  and  promotional  campaign 
arms  the  showman.  The  stars  and  their  assets  are  socked  over  in  a  bellowing 
series  of  newspaper  ads  and  posters,  with  added  impetus  in  tie-in  and  co-ops 
organized  in  that  familiar,  thoroughgoing  UA  manner. 

Script  writers  Edmund  Beloin 
and  Dean  Reisner  have  taken  their 

cue  for  "Paris  Holiday"  from  an 
original  story  by  an  obscure 
writer  listed  in  the  credits  as 
Robert  Hope,  who  may  or  may 
not  be  related  to  the  producer, 
Mr.  Robert  Hope,  or  to  the  star. 
Bop  Hope.  Whatever  the  tie, 
however,  the  formula  used  by 
comedian  Hope  that  has  kept  him 
on  top  of  the  heap  in  the  last  gen- 

eration— fantastic  situation  come- 
dy, punctuated  profusely  with 

quips  and  mugging  —  is  sus- 
piciously evident  in  a  story  line 

tailored  to  his  talents  and  Fer- 
nandel's.  Action  starts  aboard  a 
ship  enroute  to  Paris.  Hope,  as 
America's  greatest  comedian,  is  in 
friendly  rivalry  with  Fernandel, 
the  French  king  of  comedy,  to 
gain  possession  of  the  foremost 
French  writer's  latest  script.  Also 
on  the  liner  are  Anita  Ekberg,  a 
woman  of  mystery,  and  Martha 
Hyer,  an  employee  of  the  Ameri- 

can Embassy  in  Paris.  Bob  falls 
for  Miss  Hyer  and  Miss  Ekberg, 
who  believes  that  the  American 
comedian  has  the  script  in  his 
possession,  attempts  to  steal  it. 
Arriving  in  Paris,  Hope  runs  into 
complications:  several  attempts 
are  made  on  his  life,  a  phony 
French  government  official  tells 
him  that  his  passport  is  invalid 
and  the  script's  author  has  been murdered.  It  is  then  learned  that 
the  script  is  an  explosive  expose 
of  counterfeiters.  Because  the 
criminals  now  believe  Bob  has  the 
last  remaining  copy  of  the  script. 
Miss  Hyer  has  him  committed  to 
an  insane  asylum  for  safety's  sake. All  confusion  breaks  loose  as 
Hope  is  rescued,  the  criminals  are 
captured,  and  lo\e  conquers  all. 

POSTERS 

The  paper,  like  the  ads,  is  a 
lusty  collection  of  comedy  and 
sex  elements  with  the  pairing  of 
the  mirth  monarchs  foremost. 
Predominant  are  the  Hope-Fer- 
nandel  mugs,  the  Ekberg  curves 
and  variations  of  the  catchline, 
"The  World's  Funniest  Men  .  .  . 
Run  Riot  in  the  World's  Wildest 
City."  The  24-sheet,  right, 
limits  its  descriptive  copy  to  the 
single  shout  at  the  top. 
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Light  and  happy  are  the 
best  descriptive  words  for 
the  go-out-and-get-em  ads 
created  by  Roger  Lewis  and 
his  UA  showmanship  associ- 

ates for  "Paris  Holiday  ". 
Bright  and  gay,  they  sell  the 
cheerfulness  and  the  laughs 
inherent  in  any  film  that 
feature  two  such  kings  of 
fun  as  Hope  and  Fernandel. 
Following  the  format  of 
Fernandel's  recent  book, 
"The  Frenchman,"  in  which 
the  Gallic  clown  mugs  the 
answers  to  a  series  of  ques- 

tions, the  teasers  on  the  left 
follow  the  same  formula. 
All  big  ads  feature  the  big 
two — H  &  F  in  a  happy, 
frivolous  mood,  plus  sexy 
Anita  Ekberg  and  Martha 
Hyer.  Below  is  an  illustra- 

tion of  one  of  the  class  type 
of  ads  created  for  "Paris 
Holiday".  All  ads,  big  and small,  mass  or  class,  sell  the 
happy  holiday  spirit  of  the 
spirited  comedy. 

MBBTwO  KlIViGS  OFCoMiDJ 
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TECHNIRAMA®ndTECHNICOlOR®       _  ■ Directed  bj  GERO  OSWALD  •  Screenplay  by  fOMUNO  BEIOIN  and  OEAN  RIESNER  ■  » ToMa  Produclions  Prcsentalion  •  Released  llirij[l[J UNITED  ARTISTS 

RECORD  PROMOTION 

A  special  3-way  disc  package,  including 
the  first  United  Artists  Records  LP  album, 
has  been  set  for  "Paris  Holiday".  Featured 
in  the  recording  are  the  stars  of  the  film  in 
the  original  soundtrack  plus  Hope  in  a  solo 
fling  on  "The  Last  Time  I  Saw  Paris"  and 
"Paris  in  the  Spring,"  and,  as  an  added 

treat,  Bing  Crosby  and  Hope  in  two  duets,  "Paris  Holiday"  and 
"Nothing  in  Common".  Part  two  of  the  package  is  an  EP  platter, 
also  tabbed  "PH,"  and  spotlighting  Crosby  and  Hope  in  the  four 
songs  they  do  on  the  LP.  For  the  45rpm  trade,  Hope  and  Crosby  are 
featured  in  their  duets,  "Paris  Holiday"  and  "Nothing  in  Common". 

STAR  P.  A.'s For  the  American  premiere  of  the  comedy 
at  Miami,  ubiquitous  Bop  Hope  and  Anita 
Ekberg  headed  a  4-day,  3-theatre  round  of 
festivities  jointly  staged  by  UA  and  Florida 
State  Theatres.  Saturation  TV  and  radio 
coverage,  visits  to  supermarkets  and  military 
installations  helped  whoop  up  interest  in 

"Paris  Holiday".  Adding  to  the  news  coverage,  stripteaser  Evelyn 
"Treasure  Chest"  West  hit  Miss  Ekberg  with  a  tomato  at  one  of  the 
affairs.  Needless  to  say,  the  stunt  made  every  wire  and  photo  serv- 

ice in  the  nation  and  was  front-paged  by  many  newspapers.  Hope's 
recent  appearance  on  the  Academy  Awards  also  included  an  indirect 
plug  for  his  comedy.  He  is  expected  to  make  personal  appearances 
at  many  upcoming  regional  openings. 



THIS  IS  YOUR  PRODUCI 

All  The  Vital  Details  on  Cturrex&t  &>  Coming  Features 
(Date  of  Rim  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

December 
PAGANS,  THE  Pierre  Cressoy,  Vittorlo  Sanltoli,  Helen Remy.  Producer  William  Pizor.  Director  Ferrucio  Cerio, Adventure.  Sacking  of  lAth  Century  Rome  by  Spanish hordes.  80  min. 
UP  IN  SMOKE  Huntz  Hall.  Producer  Richard  Heer- mance.  Director  William  Beardine.  Comedy.  Bowery Boys  become  involved  in  horse  race  betting.    62  min. 

January 
BLONDE  BLACKMAILER  Richard  Arlen.  Producer Charles  Oeane.  Melodrama.  Convicted  wrongly,  man finds  real  murderer.    58  min. 
MAN  FROM  GOD'S  COUNTRY  CinemaScope,  Color, George  Montgomery,  Randy  Stuart,  Susan  Cummings. Producer  Scott  R.  Dunlap.  Director  Paul  Landres. V/estern.  Believed  to  be  agent  for  railroad,  hero  be- comes a  marked  man.  82  min.  3/3 
RAWHIDE  TRAIL.  THE  Rex  Reason,  Nancy  Gates.  Pro- ducer Earle  Lyon.  Director  Robert  Gordon.  Western. Two  men  are  falsely  accused  of  leading  wagon  train Into  an  Indian  ambush.   &8  min. 

February 
BEAST  OF  BUDAPEST  Michael  Mills,  Greta  Thyssen. Violet  Rensing.  Producer  Archie  Mayo.  Director  Har- mon Jones.  Drama  of  freedom  fighters  in  Budapest. 72  min. 
IN  THE  MONEY  Huntz  Hall.  Producer  Richard  Heer- msnc*.  Director  William  Beaudine.  Comedy.  Interna- national  smugglers  make  Hall  fall  guy  in  robbery, il  min. 

March 
BRIDE  AND  THE  BEAST,  THE  Charlotte  Austin,  Lance Fuller.  Producer-director  Adrian  Vi/eiss.  Horror.  Girl falls  in  love  with  gorilla.  78  min. 
COLE  YOUNGER.  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  Lovejoy.  Producer  Ben  Schwalb.  Director 

MACABRE  William  Prince,  Jacqueline  Scott.  Producer- director  William  Castle.  Melodrama.  Doctor  murders to  gain  fortune.  73  min. 
SEVEN  GUNS  TO  MESA  Lola  Albright,  Charles  puin- liven.  Producer  William  F.  Broidy.  Director  Edward Dein.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 

April 

McNally,   Colleen  Gray. 
OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericsen.  Produced  Lindsley  Parsons.  Direetor  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory,    82  min. 
f)UANTRILL'S  RAIDERS  CinemaScope,  DeLuxe  Color, teve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. Producer  Roger  Corman.  Science-fiction. May 

BULLWHIP  CinemaScope,  DeLuxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 

Melo- NEVER  LOVE  A  STRANGER  John  Drew  Barrymore.  Lita Milan,  Robert  Bray.  Producer  Harold  Robbins.  Drama. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Drama. 

Coming 
ASTOUNDING  GIANT  WOMAN,  THE  Allison  Hayes, William  Hudson.  Producer  Bernard  Woolner.  Director N.  Hertz.  Science-fiction. 
BLUE  CHIP  GANG  CinemaScope,  DeLuxe  Color  Mark Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates.  Wes- tern. Two  brothers  are  on  opposing  sides  of  the  law. 
CRY    BABY    KILLER.    THE    Jack    Nicholson,  Carolyn 
Melodrama. crime  spree. 

FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.  German  scientist  creates  horrible  monster. 
GANG  GIRL  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 
QUEEN  OF  THE  UNIVERSE  CinemaScope,  Color.  Zsa Zsa  Gabor,  Eric  Fleming.  Producer  Ben  Schwalb. Director  Edward  Bernds. 

AMERICAN   INTN'L  PICTURES 
November 

BLOOD  OF  DRACULA  Sandra  Harrison,  Louise  Lewis. Gail  Gonley.  Producer  Herman  Cohen.  Director  Herbert L.  Strock.  Horror. 
I  WAS  A  TEENAGE  FRANKENSTEIN  Whit  Bissell,  Phyl- lis Coates,  Robert  Burton.  Producer  Herman  Cohen. Director  Herbert  L.  Strock.  Horror.  Monster  Is  assem- bled Into  body  of  teenagers.    72  min.  2/3. 

December 
JET  ATTACK  John  Agar,  Audrey  Totter.  Producer  Alex Gordon.  Director  Edward  L.  Cahn.  Drama.  Pilots  go behind  enemy  lines  in  Korea  to  find  missing  scientist. 

January 

ASTOUNDING  SHE  MONSTER.  THE  Robert  Clarke. 
Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror.  40  min. 
VIKING  WOMEN  VS.  SEA  SERPENT  Abby  Dalton,  Susan Caot,  Brad  Jackson.  Producer-director  Roger  Corman. Science-Fiction.    70  min. February 

SUICIDE  BATTALION  Michael  Connors,  John  Ashley, Russ  Bender.  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama. 

May 

FANTASTIC  PUPPETT  PEOPLE.  THE  John  Agar,  John Hoyt.  Producer-director  Bert  I.  Gordon.  Science- fiction. 
GIRL  FROM  5,000  A.D.  Joyce  Holden.  John  Stratten. Science-fiction. Coming 

COLOSSAL  BEAST,  THE 
HIGH  SCHOOL  HELL  CATS 
HOT  ROD  GANG 
HOW  TO  MAKE  A  MONSTER 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. 
Producer-director  Roger  Corman.  Melodrama. Victoria  I.    107  min.  2/3. 
TOMMY  GUN  CONNIE 

COLUMBIA 
December 

BRIDGE  OVER  THE  RIVER  KWAI.  THE  William  Holden, Alec  Guinness,  Jack  Hawkins.  Producer  Sam  Spiegel. Director  David  Lean.  Drama.  British  soldiers  held  in prison  camp.  161  min.  11/25. 
HARD  MAN.  THE  Guy  Madison,  Valerie  French,  Lome Green.  Producers  Wallace  MacDonald  and  Helen  Alns- worth.  Director  George  Sherman.  Western.  Deputy out  to  prove  he  Is  not  a  killer.    79  min.  12/9. 
PARADISE  LAGOON  Technicolor.  Kenneth  More.  Diane 
Cilento,  Cecil  Parker.  Producer  Ian  Dalrymple.  Direc- tor Lewis  Gilbert.  Drama.  The  story  of  a  famous 
butler  in  the  I900's.  94  min.  1/6. January 

DECISION  AT  SUNDOWN  Randolph  Scott.  Valerie French.  Karen  Steele.  Producer  Harry  Joe  Brown.  Di- rector. Budd  Boettlcher.  Western.  Climax  of  a  3-year hunt  for  the  man  who  stole  his  wife. 
LONG  HAUL,  THE  Victor  Mature,  Diana  Dors,  Peter Reynolds.  Producer  Maxwell  Setton.  Director  Ken Hughes.  Melodrama.  Truck  driver  becomes  ensnared with  English  underworld.    88  min.  12/9. February 

GOING  STEADY  Molly  Bee,  Alan  Reed,  Jr.,  Producer Sam  Katiman.  Director  Fred  Sears.  Comedy.  High school   senior  surprise  parents,   get  married  secretly. 

HOW  TO  MURDER  A  RICH  UNCLE  CinemaScop Charles  Coburn.  Nigel  Patrick.  Comedy.  80  min. 
WORLD  WAS  HIS  JURY.  THE  Edmond  O  Bri.n,  Moi Freeman,  Karln  Booth.  Producer  Sam  Katzman.  Direct' Fred  F.  Sears.  Melodrama.  Captain  of  ocean  liner charged  with  mass  murder.  82  min.  1/20. 

March 
BITTER  VICTORY  CinemaScope,  Technicolor.  Richai Burton.  Curd  Jurgens,  Raymond  Pellegrin.  Produc Paul  Graetz.  Director  Nick  Ray.  Drama.  Soldie attempt  to  capture  secret  Nazi  document.  82  ir 
2/17. BONJOUR    TRISTESSE    CinemaScope,     Color.  Da Niven.  Deborah  Kerr,  Jean  Seberg.  Producer-direcf Otto   Prernlnger.   Drama.   Fllmlzatlon  of  Francoise  Sit gan  novel.  94  min.  1/20. 
COWBOY  Glenn  Ford,  Jack  Lemmon,  Anna  KashI Producer  Julian  Blaustein.  Director  Delmer  Davd Western.  Free-spending  cowboy  helps  friend  la' cattle.  92  min.  2/17. 
CURSE  OF  THE  DEMON  Dana  Andrews.  Peggy  Cui mins,  Niall  MacGInnls.  Horror.  American  psychologii investigates  devil  cult  in  England.  83  min. 
TRUE  STORY  OF  LYNN  STUART.  THE  Betsy  Palme 
Jack  Lord.  Barry  Atwater.  Producer  Bryan  Foy.  Dire' tor  Lewis  Seller.  Melodrama.  Housewife  crusad 
against  dope  addiction.  78  min.  3/3. 

April GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bernal Adventure.  Director  Fred  Sears.  Small  group  fie Japanese  invasion  of  Philippines.  79  min. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Kell^ Kenneth    Haight.    Producers    Irving    Allen    and  A. Brocolli.  Director  John  Gllllng.  Melodrama.  85  min. 

Producer-director  Har 

Sll 

Irik 

May 
GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hav Dianne  Foster,  Producer-director  John  Ford.  I drama . 

LINEUP,  THE  El!  Wallach,  Robert  Keith.  Melodrama. 
THIS  BITTER  EARTH  Silvana  Mangano,  Richard  C«n< Anthony  Perkins.  Producer  Dino  D«  Laureiitils.  Dir«| tor  Rene  Clement.    Drama.    Family  fights  to  keep  Ian Coming 

FORTUNE  IS  A  WOMAN  Jack  Hawkins,  Arlene  Dal Dennis  Price.  Producers  Frank  Launder  and  Sidn Gilliat.    Director  Sidney  Gllliat. 
GUNMAN'S  WALK  CinemaScope,  Technicolor.  V Heflin.  Tab  Hunter.  Kathryn  Grant.  Producer  Frii Kohlmar.    Director  Phil  Karlson.    Western.  ^ 
HAUNTED,  THE  Dana  Andrews.  Producer  Hal  E.  Chi! ter.  Director  Jacques  Tourner. 

NIGHT  OF  THE  DEMON  Dana  Andrews.  Producer  Hi E.  Chester.    Director  Jacques  Tourneur. 
RESCUE  AT  SEA  Gary  Merrill,  Nancy  Davis,  Ire' Hervey.    Producer  Sam  Katzman.    Director  Fred  Seer 
RETURN  TO  WARBOW  Color.  Phil  Carey,  William  L<' lie,  Catherine  McLeod.  Producer  Wallace  MacOonal D'fector  Ray  Nazzaro.    67  min. 
7TH  VOYAGE  OF  SINBAD,  THE  Kerwin  MattheW Kathryn    Grant.     Producer   Charles   Schneer.  Direetl Nathan  Juran. 
SNORKEL,  THE  Peter  Van  Eyck,  Betta  St.  John.  Pr ducer  Michael  Carreras.    Director  Guy  Green.  | 
SUICIDE  MISSION  Leif  Larson,  Michael  Aldridae,  At' Larsen.  A  North  Seas  Film  Production.  Direct 
Michael  Forlong.  Adventure.  Norwegian  fisherm smash  German  blockade  In  World  War  II.    70  min. 
TANK  FORCE  Victor  Mature,  Leo  Genn.  Produc Phil  Samuel.    Director  Terence  Young. 
TEENAGE  STORY  Mark  Damon,  Edward  Byrnes.  Pi ducer  Sam  Katzman.   Director  A.  Dreifuss. 

Film    B  U  L  L  E  T  I  N  —  T  H  I  S     IS    YOUR  PROD 



INDEPENDENTS 

December 
CAST  A  DARK  SHADOW  IDCA)  Dirk  Bog«rde.  Mer- qatet  Lockwood,  Kay  Walih.  Producer-dire^ter  Lewis Gilbert  Metodrama.  A  man-abouf-town  murders  ladies for  their  wealth.   80  min.  12/8. 
GERVAISE  IContinantall  Eastman  Color.  Maria  Schcll. Francois  Perrer.  Director  Rent  Clement.  Drama.  Based on  a  famous  novel  by  Emtl*  Zola.  Drama,  lit  min. 12/t. 
ITS  &REAT  TO  BE  YOUNG  IRne  Arts)  Technicolor. John  Mills,  Cecil  Parkar.  Jeremy  Spenser.  Musical. A  spoof  of  the  British  public  school  tradition. 
OLD  TELLER  (Walt  Disnay  Productions!  Dorothy  Mc- 6uire.  Fess  Parkar,  Chuck  Connors.  Producer  Walt Diiney.  Director  Robert  Stwvanton.  Western.  Tale  of  a boy  and  his  dog.  83  min.  II/2S. 
ORDET  IKIngsley-lnternationall  Henrik  Malberg.  Preben Lerdorff  Rye.   Director  Carl  Dreyer.  Drama. Robert  Parrish.  Western. 
mnN  AFfAIR.  THE  IDCAJ  David  Niven.  Genevieve 
Page,  RonafS  Squire.  Producer  Fred  Feldkamp.  Direc- tor Roy  Kalllno.  English  Comedy,  min. 

■January 
MISSOURI  THAVELER.  the  IBuena  Visial  Technicolor 
Brandon  DeWilde,  Fess  Parker.  A  C.  V.  Whitney  Pro- duction. Story  about  an  orphan  in  a  small  town  dur- 

ing the  I900's.  104  min.  1/20. TIME  WITHOUT  PITY  lAstorl  Michael  Redgrave.  Ann 
Todd.  Peter  Gushing.  Director  Joseph  Losey.  Melo- drama. Chronic  alcohotic  saves  long-neglected  son from  murder  charge.   88  min.  12/9. 

February 
STORY  OF  VICKIE.  THE  IBuena  Vista)  Technicolor. Romy  Schneider,  Adrian  Hoven.  Producer-director 
Grnst  Marischka.  Drama.  The  romance  of  England's Victoria  I.    107  min.  2/3. 

March 
■RIDE  IS  MUCH  TOO  BEAUTIFUL.  THE  lEIIis-Lux  Films! Brigette  Bardot,  Micheline  Presle,  Louis  Jourdan.  Pro- ducer Gaspar-Huit.  Director  Fred  Surin.  Comedy. Perfect  male  model  falls  in  love  with  perfect  female model.   90  min.  2/3. 
CONFESSIONS  OF  FELIX  KRULL.  THE  IDCA!  Henry Bookholt,  Lisa  Pulner.  Director  Kurt  Hoffman.  Story of   a    young    man    of    seemingly    irresistable  charms. 
IT'S  GREAT  TO  BE  YOUNG  (Fine  Arts  Films!  John Mills  Cecil  Parker.  Producer  Victor  Skutesky.  Director Cyril  Frankel.  Musical.  Teacher  reconciles  student troubles.   91  min.  2/3. 
LOVEMAKER.  THE  ITrans-Lux)  Betsy  Blair.  Producer- director  Juan  A.  Bardem.  Drama.  A  small  town's  Don Juan  pretends  a  love  affair  with  a  spinster.  99  min. 3/17. 

April 

SENECHAL  THE  MAGNIFICENT  IDCA!.  Fernandel. 
Comedy.  A  second-rate  ham  actor  appears  offstage in  his  theatrical  costumes. May 

STAGE  STRUCK  (Buena  Vista)  Technicolor.  Henry Fonda.  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- tor Sidney  Lumet.  Drama.  Producer  falls  for  actres. still  in  her  teens.  102  min.  3/3. 
Coming 

A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.! 
Jim  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Beti.  Director  Oliver  Drake. 
BLUE  MURDER  AT  ST.  TRINIAN'S  IContinental  I .  Joyce Grenfell,  Alastair  Simm.  Producers  Sidney  Gilliat. Frank  Launder.  Director  F.  Launder.  Comedy. 
DAY  OF  THE  TRUMPET.  THE  (C.  Santiago  Film  Organi- lation  Prod.)  John  Agar,  Richard  Arlen,  Bill  Phlpps. Producer  Harry  Smith.  Director  Eddie  Romero. 
DREAM  MACHINE.  THE  (Amalgamated  Prods.)  Rod Cameron,  Marty  Murphy,  Peter  llling.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
LIGHT  ACROSS  THE  STREET.  THE  (UMPO)  Brigitte Bardot,  Raymond  Pellagrin,  Roger  Pigaut.  Producer Jacques  Gauthier.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent. 76  min. 
YOUNG  LAND.  THE  (Buena  Vista)  Technicolor.  Pat Wayne,  Yvonne  Craig,  Dennis  Hopper.  A  C.  V.  Whit- ney production. 

METRO-GOLDWYN -MAYER 

I  December 
DON'T  GO  NEAR  THE  WATER  CinemaScope.  Metro- Color.  Glenn  Ford,  Gia  Scala,  Keenan  Wynn.  Producer Lawrence  Weingarten.  Director  Charles  Wafters. Comedy.  Story  of  a  South  Seas  naval  base  during !  ̂orld  War  I.    107  min.    I  l/U. 

January 

RAINTREE  COUNTY  MetroColor.  MGM  Camera 
Blubattt  T«ytor,  Mostgomary  Cliff.  Producer  D»Tid L«wil.  Diractor  Edward  Dynrtryka.  Drama.  Lifa  in  Indi- ana during  the  middle  I880's.  187  min.  1/4. 
SAFECRACKER.  THE  Ray  Mitland,  Barry  Jones.  Pro- ducer. David  E.  Rose.  Director  Ray  Milland.  Melo- drama.   Safecracker  becomes  war  hero.    96  mm.  I'6. 
SEVEN  HILLS  OF  ROME  LeCloud  Productions.  Mario Lama.  Marisa  Allasio.  Producer  Lester  Welch.  Director Roy  Rowland.  Musical.  Tenor  makes  good  in  It^ly. 107  min.  1/20. 

February 

ALL  AT  SEA  Alec  Guinness.  Irene  Brown.  Producer Michael  Balcon.  Director  Charles  Freud.  Comedy. Story  of  a  seasick  sailor.    87  min. 
BROTHERS  KARAMA20V.  THE  MetroColor.  Yul  Bryn- ner,  Maria  Schall,  Claire  Bloom.  Producer  Pandro  S. Berman.  Director  Richard  Brooks.  Drama.  Based  on famous  novel  by  Dostoyevsky.  146  min.  2/17. 
I  ACCUSE  Jose  Ferrar  Viveca  LIndfors,  Leo  Genn. Producer  Sam  Zimbalist.  Director  Jose  Ferrer.  Drania. French  officer  unjustly  accused  of  treason.  99  mm. 2/3. 
UNDERWATER  WARRIOR  CinemaScope.  Dan  Daily Claire  Kelly.  Producer  Ivan  Tors.  Director  Andrew 
Marton,  Adventure.  Tale  of  a  "frogman"  and  his exploits.  82  min.  3/3. 

March 
HIGH  COST  OF  LOVING,  THE  Jose  Ferrer,  Gena  Row- lands, Jim  Backus.  Producer  Milo  Frank.  Director  Jose Ferrar  Comedy.  A  young  couple  and  their  shenanigans. 87  min.  3/17. 
SADDLE  THE  WIND  CinemaScope.  Robert  Taylor,  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrish.  Western.  Story  of  two brothers  on  opposite  sides  of  law.  84  min.  3/3. 

April CRY  TERROR  James  Mason,  Inger  Stevens,  Rod  Steiger. Producre-director  Andrew  Stone.  Melodrama. 
MERRY  ANDREW  CinemaScope,  Metrocolor.  Danny 
Kaye,  Pier  Ageli,  Baccpopmo.  Producer  Sol  C.  Siegel. Director  Michael  KIdd.  A  staid  and  shy  teacher  Is transformed  Into  a  circus  clown.  103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  OBrlen, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Meodrama. 
SHEEPMAN.  THE  CinemaScope  Metrocolor.  Glenn 
Ford  Shirley  MacLaine,  Leslie  Nielson.  Producer  Ed- mund   Grainger.    Director    George    Marshall.  Drama. Coming 

BADLANDERS,  THE  CinemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borgnlne,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves. 
GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  Minnelll.  Musical. 
HIGH  SCHOOL  CONFIDENTIAL  Russ  Tamblyn,  Jan Sterling.     Producer    Albert    Zugsmlth.     Director  Jack 

LAW  AND  JAKE  WADE.  THE  CinemaScope,  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.    Director  John  Sturges. 

TARZAN'S  FIGHT  FOR  LIFE  CinemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 

PARAMOUNT 

December 
SAD  SACK  VIstaVision,  Technicolor.  Jerry  Lewis.  David 
Wayne.  Producer  Hal  W,:llis.  Director  George  Mar- shall. Comedy.  Life  in  the  Army.  98  mm.  10/28. 
SPANISH  AFFAIR  VistaVition,  Technicolor.  Carmen Sevilla  Richard  Kiley.  Producer  Bruce  Odium.  Director Donald  Siegel.  Adventure.  An  American  architect travelling  in  Spain  Is  attracted  to  a  beautiful  girl. half-Gypsy,  half-Spanish.  95  min.  2/17. January 

WILD  IS  THE  WIND  VIstaVision.  Anna  Magnanl.  An- thony Quinn.  Producer  Hal  Wallis.  Director  John Sturges.  Drama.  Love,  hate,  and  violence  on  a  Nevada sheep  ranch.    I  14  min  12/9. 

MAY  SUMMARY 
Tentatively  scheduled  for  May  releases 

ore  32  films  with  the  prospect  of  addi- 
tional releases  at  a  later  dote  beefing  up 

the  roster  by  another  half-dozen  or  so. 
Leading  suppliers  with  five  films  each 
will  be  Allied  Artists  and  Universal-Inter- national. Columbia  will  release  four  films; 
Metro-Goldwyn-Mayer.  20fh  Century-Fox. 
United  Artists  and  Warner  Bros,  will  re- 

lease three  each;  American  International. 
Paramount  and  Rank  will  release  two 

Seven  films  will each: 
be  ir 

Buena  Vista, 
color. 

13  Dramas 
9  Melodramas 
5  Westerns 
2  Science-fiction 

2  Comedies 
1  Adventure 
1  Musical 

March 
DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  P«r- "T  Burl  Ives.  Producer  Don  Hartman.  D'r.ctor  D.  - bert  Mann.  Drama.  Emotional  conflict,  of  a  farm.r. his  son  and  his  second  wife.  Ill  mm.  3/1/. 
HIGH  HELL  VIstaVision.  John  Derek,  Elaine  Stewart. Melodrama.  Mountain  climbing  in  the  Swiss  Alps. 87  min. 

April ST.  LOUIS  BLUES  VIstaVision.  Nat  " King' '  Cole,  Eartha Kft  P"rl  Bailey.  Ella  Fitigerald.  Producer  Rob.rt Smiih  Director  Allan  Relsner.  Musical.  Biography  of W  C.  Handy,  camposer  of  St.  Louis  Blues. 
TIACHER'S  PET  VIstaVision.  Clark  Gable  Doris  Day. A  P^rlb.ro-S.aton  Production.  Director  G"^^*  p", 
ion.  ComeJy.  Tough  newspaper  editor  and  college iournalism  teacher  have  a  ball.  120  mm. 

May 

HOT  SPELL  VIstaVision  ShirUy  Booth,  Anthony  Quinn, 
Shirl.v  MacLain..    Producer  Hal  Wallis.   Dir.ctor  D.n- Mann     Drama.    Th.  di.int.gr.tion   of  a  South.rn family  during  a  torrid  heat  wave. 
MARACAIBO  Technicolor,  Vistavision.  Cornel  Wilde, Jean  Wallace,  Abbe  Lane.  Drama. Coming 

ANOTHER  TIME.  ANOTHER  PLACE  Lono  Turner.  Borry 
Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen. 
BLACK  ORCHIDS  VIstaVision.  Sophia  Loren,  Anthony 
Qu\nn.  Producers  Carlo  Ponti,  Marcello  Girosi.  Direc- tor Michael  Curtii. 
BUCCANEER.  THE  Technicolor,  VIstaVision  Yul  Bryn- ner  Charlton  Heston,  Charles  Boyer,  Claire  Bloom. Producer  Henry  Wilcoxon.  Director  Anthony  Qumn. 
FLAMENCA  VIstaVision.  Technicolor.  Carmen  Sevilla, 
Richard  Kiley.  Producer  Bruce  Odium.  Director  Don- ald Siegel. 
FROM  AMONGST  THE  DEAD  VIstaVision,  Technicolor. James  Stewart.  Kim  Novak,  Barbara  Bel  Geddes.  Pro- ducer-director Alfred  Hitchcock. 
HOUSEBOAT  VIstaVision,  Technicolor.  Cary  Grant, 
Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master. 
KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.    Director  Michael  Curtii. 
MATCHMAKER.  THE  VIstaVision.  Shirley  Booth,  An- 
thsny  Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself. 
ROCK-A-BYE  BABY  Technicolor,  VIstaVision.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie 
Coogan. TOO  YOUNG  TO  LOVE  Robert  Yurgatis,  Phippa  Scott. Producer  William  Alland. 
VERTIGO  Technicolor,  VIstaVision.  James  Stewart,  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock. 

December 
ONE  WAY  OUT  Rod  Steiger,  Lyndon  Brook.  Eddie Byrne,  John  Chandos.   60  min. January 

ACROSS  THE  BRIDGE  Rod  Steiger,  David  Knight,  Mar- la  Landl,  Noel  Willman.  Producer  John  Stafford.  Di- rector Ken  Annakin.  Melodrama.  Scotland  Yard  de- tective hunts  international  high-finance  crook  in  Mexi- co.  103  min.  10/28. 
THIS     IS     YOUR  PRODUCT 



February 
SECRET  PLACE  Belinda   Lee,   Ronald   Lewis.  Producer John  Bryan.    Director  Clive  Donner.    81  min. 
SMILES   OF  A  SUMMER   NIGHT   Ulla   Jacobsen  Eva Dahlbeck,  Harriet  Anderson.    Drama,    108  min. 

March 
CAMPBELL'S  KINGDOM  Eastman  Color.  Dink  Bogarde Stanley  Baker.  Producer  Betty  Box.  Direcor  Ralpti Thomas.  Drama.  Story  about  the  Canadian  Northwest territory.  102  min.  3/17. 

April 
ONE  THAT  GOT  AWAY.  THE  Hardy  Kruger.  Producer J.  Wintle.  Director  Roy  Baker.  Drama.  A  Luftwaffe 
pilot^^scapes  three  timei  from  a  British  P.O.W.  camp May 

HELL  DRIVERS  VistaVision.  Stanley  Baker  Herbert 
Lorn,  Peggy  Cummins.  Producer  S.  B.  Ffsi.'  Director R.  Endfield.  Melodrama. 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch 
Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Janni' Director  J.  Lee.  83  min.  Drama. 

Coming 
DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector 8.  D.  Hurst.   92  min. 
HENRY  V  Technicolor,  CinemaScope.  Laurence  Olivier 
Producer-director  Laurence  Olivier.  Drama.  137  min' Parker.  Melodrama. 
NIGHT  AMBUSH  Dirk  Bogarde,   Marius  Goring  Pro- ducer E.  Pressburger.    Director  M.  Powell.   93  min. 
WISDOM'S  WAY  Eastman  Color.    Peter  Finch.  Mary Ure.    Producer  John  Bryan.   Director  R.  Meame. 

REPUBLIC 

December 
FIGHTING  WILDCATS  Keefe  Braselle,  Kay  Callard Karel  Stepanek,  Ursula  Howells.  American  engineer saves  Mid-east  diplomat  on  peace  mission.  74  min. 
GUNFIRE  AT  INDIAN  GAP  Vera  Ralston,  Anthony George,  George  Macready.  Producer  Rudy  Ralston. Director  Joe  Kane.  Western.  70  min. 
HELL  SHIP  MUTINY  Jon  Hall.  John  Carradine  Peter 
Lorre.  Lovina  Production.  Schooner  skipper'  saves young  princess  treasurer.   6i  min. 

January 
OUTCASTS  OF  THE  CITY  Osa  Massen,  Robert  Hutton, Maria  Palmer.  Producer-director  Boris  L.  Petroff. Drama.  Former  sweetheart  attempts  to  murder  Ger- man girl's  American  sweetheart.   61  min. WEST  OF  SUEZ  John  Bentle Boddey. Vera    Fusek,  Martin 

February 
SCOTLAND  YARD  DRAGNET  Roland  Clark,  Patricia Roc,  Paul  Carpenter.  Melodrama.  Psychiatrist  tries  to drive  young  test  pilot  insane.   74  min. 

NOTORIOUS  MR.  MONKS.  THE  Naturama.  Vera  Ral- ston, Don  Kelly,  Paul  Fix,  Leo  Gordon.  Drama.  70  min. 
March 

JOYRIDE    Naturama.     Scott    Marlowe     James  Kevin 
Gene  Evans.    Producer  S.  Picker.    Direcor  W,  Witney! Melodrama.   Young  hoodlum  terrorizes  family. 
JUVENILE  JUNGLE  Naturama.   Corey  Allen,  Rebecca Welles.    Melodrama.    Story  of  iuvenile  delinquents.  70 
STRANGE  CASE  OF  DR.  MANNING  Ron  Randell Greta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

April 
MAN  WHO  DIED  TWICE,  THE  Naturama.  Rod  Camer- 

on, Ve'a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close Sheila  Ryan.  Melodrama. 

Coming 

MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter  Pro- ducer Vance  Skarsedt.  Director  A.  C.  Ganaway. 
SEARCHING  VVIND.  THE  Naturama.  Vera  Ralston, Don  Kelly.  Producer  Rudy  Ralston.  Director  Joe  Kane 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.  i&  min. 
YOUNG  RUN  WILD.  THE  Naturama.  Gen.  Evans Scott  Marlowe.  Melodrama.  70  min. 

20TH  CENTURY-FOX 

December 
A  FAREWELL  TO  ARMS  CinemaScope,  DeLuxe  Color. Rock  Hudson,  Jennifer  Jones,  Vittorio  de  Sica.  Pro- ducer David  Selinick.  Director  Charles  Vidor.  Drama. Filmiiation  of  famous  Hemingway  novel.  145  min.  12/23 
ENEMY  BELOW,  THE  CinemaScope,  Color.  Robert Mitchum,  Curd  Jurgens.  Producer-Director  Dick  Powell. Adventure.  A  life-and-death  struggle  between  a  Ger- man U-boat  and  an  American  destroyer.  92  min.  11/25. 
KISS    THEM  FOR    ME    CinemaScope,    DeLuxe  Color. Cary  Grant,  Jayne   Mansfield,   Suiy   Parker.  Producer Jerry  Wald.  Director  Stanley  Donen.    Comedy.  Three war  buddies  on  leave  paint  the  town  red.     105  min. 

January 

DIAMOND  SAFARI  Kevin  McCarthy,  Adre  Morrell. Producer-director  Gerald  Mayer.  Adventure. 
ESCAPE  FROM  RED  ROCK  Regalscope.  Brian  Donlevy, J.  C.  Flippen,  Eileen  Janssen.  Producer  B.  Glasser. Director  E.  Bernds.  Western. 
PEYTON  PLACE  Jerry  Wald  Prods.  CinemaScope,  De Luxe  Color.  Lana  Turner,  Lloyd  Nolan.  Hope  Lange. Producer  Jerry  Wald.  Director  Mark  Robson.  Drama. Life  in  an  Ail-American  small  town. February 

BEAUTIFUL  BUT  DANGEROUS  Eastman  Color.  Gina Lollobrlgida,  Vittorio  Gassman.  Producer  Manuella Malotti.  Director  Robert  Leonard.  Drama.  The  vise  of a  singer  from  guttersnipe  to  granddiva.  103  min.  3/3. 
CATTLE  EMPIRE  CinemaScope,  DeUixe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 
GIFT  OF  LOVE,  THE  CinemaScope,  Color.  Robert Stack,  Lauren  Bacall,  Evelyn  Rudie.  Producer  Charles Brackett.  Director  Jean  Negulesco.  Drama.  Adopted 
child  wins  way  to  father's  heart.  105  min.  2/17. 
PLUNDER  ROAD  Gene  Raymond,  Wayne  Morris,  Jeanne Cooper.  Producer  L.  Stewart.  Director  H.  Cornfield. Drama.  72  min. 
SING  BOY  SING  CinemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama.  Story  of  a  teenage  heart-throbber. 90  min.  1/20. 

March 
AMBUSH  AT  CIMMARON  PASS  Re<sal  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant is  forced  to  join  Confederates.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter 
Nigel  Patrick.  Producer  Ernest  Gartside,  Victor  Vicas'. Melodrama. 
LONG  HOT  SUMMER,  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Filmiiation  of  famous  Faulkner  story. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Braizi, Mitzi  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Joshua  Logan.  Filmiiation  of  famed  Broadway musical. 

April BARBARIAN,  THE  CinemaScope  DeLuxe  Color.  John Wayne.  Producer  Eugene  Frenke.  Director  John Huston.  Adventure. 
HELL  BENT  KID,  THE  CinemaScope,  DeLuxe  Color.  Don Murray,  Diane  Varsi,  Kon  Scott.  Producer  Robert Buckner.   Director  Henry  Hathaway.  Western. 
YOUNG  LIONS,  THE  CinemaScope.  Marlon  Brando, 
Montgomery  Clift,  Joanne  Woodward.  Producer  a'i Lichtman.  Director  Edward  Dmytryk.  Drama.  A  view  of WW  II  though  the  lives  of  3  soldiers.   167  min  3/17 

May 

Producer  W. FRAULEIN  Dana  Wynter.  Mel  Fei Reisch.  Director  H.  Koster.  Drama. 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, Suiy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama. 
THUNDERING  JETS  Dick  Foran,  Rex  Reason.  Adventure. Coming 

A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano Braizi,  Christene  Carere,  Joan  Fontaine,  Johnny Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- 
gulesco. BLOOD  ARROW  Scott  Brady,  Phyllis  Coates,  Diane Darrin.  Producer  Robert  Staber.  Director  C.  M. 
Warren. 
BRAVADOS,  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King. 

HOW  TO  ROB  A  NICE  LITTLE  BANK  CinemaScope. Tom  Ewell,  Mickey  Rooney.  Producer  Anthony  Muto. Director  H.  Levin. 
SIERRA  BARON  CinemaScope  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Directrjr J.  Clark. 

YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentle Mark  Damon,  Ann  Doran.  Producer-Director  Williart 
F.  Claxton.  78  min.  " VIOLENT  ROAD,  THE  Regal  Films.  Gene  Raymond Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo luck  and  Laurence  Stewart.  Director  Hubert  Cornfield 

■JNITED  ARTISTS 

November 
LEGEND  OF  THE  LOST  John  Wayne,  Sophia  Loren| Roitano  Brazil.  Producer-director  Henry  Hathaway.  Adi venture.  Search  for  treasure  in  the  Sahara  Desert! 109  min.  12/23 

December 
BABY  FACE  NELSON  Mickey  Rooney,  Carolyn  Jones| . Sir  Cedric  Hardwicke.  Producer  Al  Zimbalist.  Directoi 
Don  Siegel.  Drama.  Story  of  one  of  America's  notori| ous  gangsters.  85  min.  11/25. 
HELL  BOUND  John  Russell,  June  Blair.  Producer brey  Sehenk.   Director  William  Hole,  Jr.  Adventure!) Hi-jacking  on  the  high  seas. 
PATHS    OF    GLORY    Kirk    Douglas,    Ralph  Meeker Adolphe   Menjou.  Producer  James  B.  Harris.  Directoi] Stanley  Kubrick.    World  War  I  courtroom  drama, min.  11/25. January 

SUIET  AMERICAN  Audie  Murphy,  Michael  Redgravei laude  Dauphin.  Figaro  Production.  Director  Josep Mankiewicz.  Drama.  Story  set  against  the fighting  in  IndoChina.  120  min.  1/20. February 

GUN  FEVER  Mark  Stevens.  Producers  Harry  Jackson Sam  Weston.  Director  Mark  Stevens.  Western.  Cold| blooded  killer  plots  revenge. 
LAST  PARADISE,  THE  CinemaScope,  Technicolor.  Pro ducer  Golfrero  Colonna.  Director  Foico  Quilici.  Adjj venture.  Polynesians  battle  tiger  sharks. 
MAN  ON  THE  PROWL  Mala  Powers,  James  Best. Jana  Production.  Director  Art  Napoleon.  MelodramaJ Psychopathic  killer  chooses  young  ladies  as  victims: 73  min.  12/23.  ! 
OPERATION  MURDER  Tom  Conway,  Sandra  Dome 
Producers  Ed  and  Harry  Danziger.  Director  E.  Morris| Melodrama.  Doctor  plans  to  murder  his  wealthy  cou| sin.   47  min.  | 

March  \ 
FORT  BOWIE  Ben  Johnson,  Jan  Harrison,  Kent  Taylor! Producer  Aubrey  Schenck.  Director  Howard  W.  KochI Western.  80  min.  | 
I  BURY  THE  LIVING  Richard  Boone,  Peggy  Maurer Producers  Band  and  Garfinkle.  Director  Albert  Band Monster  arises  from  dead.  70  min.  | 
LOST  LAGOON  Jeffrey  Lynn,  Leiia  Barry.  Producerfl director  John  Rawlins.  Drama.  Man  makes  new  liftf on  tropic  isle.    78  min.  1 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Power' Marlene  Dietrich,  Charles  Laughton.  Producer  Arthu Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  Thi uncovering  of  a  perfect  crime.    114  min.  11/25. 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Mont Berman.  Adventure.  American  newspaperman  in don  rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope.  Fernandel,  Anita  Ekberglj Director  Gerd  Oswald.  Producer  Bob  Hope.  Comedy) Hope  and  Fernandel  get  mixed  up  with  gang  of  inter! national  counterfeiters.  100  min.  3/17.  | 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  Eberl 
hardt,  Ray  Stricklyn.  A  Levy-Gardner  Production.  Dii rector  Paul  Landres.  Horror.  | 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  GraJ hame,  Joanne  Gilbert.  Producer  Norman  Retchin.  Dil rector    Barney    Girard.     Indian    war    and  Cheyannf 

STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producerl director  Michael  Carreras.  Adventure.  British  troop: defend    observation    post   against    German  onslaught 

May 

FORT  MASSACRE  Joel  McCrea,  Forrest  Tucker,  Susar Cabot.  Producer  Walter  Mirisch.  Director  JosepI Newman.  Western. 
GOD'S    LITTLE   ACRE    Robert    Ryan,    Aldo    Ray,  T!i Louise.     Producer   Sidney   Harmon.     Director  Anthony! Mann.  Drama. 
TOUGHEST  GUN  IN  TOMBSTONE  George  Montgom ery.  Producer  Robert  Kent.  Director  Earl  Bellamy,  i Western. 

Coming 

BIG  COUNTRY,  THE  Technirama.  Gregory  Peckj Charlton  Heston,  Jean  Simmons.  Producers  Gregory Peck,  Wifliam  Wyler.    Director  William  Wyler.  I 
CHINA  DOLL  Victor  Mature,  Lili  Hua.  Producer-Di- rector Frank  Borzage.  Drama.  United  States  Air  Fore^ Captain  marries  a  Chinese  girl.  j 
COP  HATER  Robert  Loggia,  Gerald  O'Loughlin.  Pro- ducer-director William  Berke. 
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COUNTERPLOT  Forrest  Tucker,  Allison  Hayes.  Pro- ducer-director Kurt  Neumann. 
EDGE  OF  FURY  Michael  Higgins,  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney, Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the 
novel  "Wisteria  Cottage". 
FEARMAKERS,  THE  Dana  Andrews.   Dick  Foran.  Pro- ducer Martin  Lencer.    Director  J.  Tourneur. 
ISLAND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- ducer-director William  Berke.    Musical.    Calypso  film filmed  in  the  Bahama  Islands. 

LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD.  THE Eastman  Color.  Douglas  Kennedy.  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
SEPARATE  TABLES  Burt  Lancaster.  Rita  Hayworth, Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann, 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol Kelly.    Producer  Frank  Seltier.    Director  J.  H.  Lewis. 
THUNDER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur Ripley. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Americean  correspondent on  assignment  in  London.   83  min. 
VIKINGS,  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- nine.  Producer  Jerry  Bresler.  Director  Richard  Fleischer. 
WINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling, Irene  Seidner.  Producer  Fernando  Carrere.  Director- Winston  Jones. 

UNIVERSAL-INT'L 
'November 

ESCAPADE  IN  JAPAN  Color.  Teresa  Wright,  Cameron ■Mitchell,  Jon  Provost,  Roger  Naliaaaws.  Probucer-dlree- or  Arthur  Lubin.  Drama.  Search  for  two  boys  who tart  out  in  the  wrong  direction  to  find  the  very  peo- ple who  are  trying  to  find  them.   92  min.  9/16, 
.OVE  SLAVES  OF  THE  AMAZONS  Color.  Don  Taylor, Siana  Sigale.  Producer-Director  Curt  Sicdnak.  81  min. 
V^ONOLITH  MONSTERS.  THE  Grant  Williams,  Lola Mbright.  Producer  Howard  Christie.  Director  John jherwood.  Science-fiction.  Army  of  rocks  threaten  U.S. 

:  VlY  MAN  GODFREY  CinemaScope,  Technicolor.  June iMIyson,  David  Niven.  Producer  Ross  Hunter.  Director 
Henry  Koster.  Comedy.  Story  of  a  topsy-turvy  butler 

j  '2  min.  9/2. 
)  December 
JVLL  MINE  TO  GIVE  Eastman  Color.  Glynis  Johns, I  Cameron  Mitchell,  Rex  Thompson.  Producer  Sam  Weis- inthal.  Director  Allen  Reisner.  Drama.  The  story  of  a >cottish  immigrant  couple  in  Wisconsin  in  the  19th rentury.  102  min.  10/28. 
,  ARNISHED  ANGELS,  THE  CinemaScope.  Rock  Hud- on,  Robert  Stack,  Dorothy  Malone,  Jack  Carson, 
'reducer  Albert  Zugsmith.  Director  Douglas  Sirk )rama.  Reporter  uncovers  World  War  I  hero  of  the .afayette  Escadrille.    91  min.  11/14. 
I  January 
;IRL  MOST  LIKELY.  THE  Eastm.i  Color.  J.nt  Pow.ll. Jiff  RobeHto*.  KaJth  Andai.  Predueor  Staalay  Rublia. >lr«ctor  Mttchall  Uiioa.  Comady.  A  qirl  it  propoiad 0  by  three  men  on  the  same  day.   98  min.  1/6. 
THIS  IS  RUSSIA  Eastman  Color.   Documentary  of  life n  Russia.   Written   and   photographed   by   Sid  Feder •^  min.  12/9. 
VIOLATORS.  THE  Arthur  O-Connell,  Nancy  Malona. Vodocer  H.  Brown.  Director  John  Newland.  Drama, ■tory  of  a  probation  officer  in  the   New  York  City ourts.    76  min. 

February 
)AMN  CITIZEN  Keith  Andes,  Margaret  Hayes  Gene :vans.  Producer  Herman  Webber.  Director  Robert cordon.  Melodrama.  Real  estate  man  becomes  leader •f  police  in  fight  against  crime. 
.ADY  TAKES  A  FLYER.  THE  CinemaScope  Eastman -olor.  Lana  Turner,  Jeff  Chandler,  Richard  Denning 
'roducer  William  Alland.  Director  Jack  Aronld.  Dra- ia.  Pilot  and  wife  realize  true  love  in  the  air  94 nm.  1/20. 
MN  IN  THE  SHADOW  CinemaScope.  Jeff  Chandler Jrson  Welles.  Producer  Albert  Zugsmitii.  Director ack  Arnold.  Drama.  Sheriff  destroy*  one-man  domina- lon  of  Texas  town.  79  min.  12/23. 
OUCH  OF  EVIL  Charlton  Heston,  Janet  Leigh  Orson Ve  es.  Producer  Albert  Zugsmith.  Director  Orson yelles.  Melodrama.  Policeman  frames  suspects  finally 'lied  by  henchman.  95  min.  3/17, 

March 
AY  OF  THE  BAD  MAN  CinemaScope  Fred  MacMur- ay,  Joan  Weldon,  John  Ericson,  Robert  Middleton. roducer  Gordon  Kay.  Director  Harry  Keller.  West- rn.  Brothers  of  a  murderer  attack  town  on  day  of 'lal.   92  min.  2/3 
LOOD  TIDE  CinemaScope.  George  Nader  Cornell orchers,  Michael  Ray.  Producer  Robert  Arthur.  Di- ector  Abner  Biberman.  Melodrama.  Story  of  a  psy- nopathic  boy.   82  min.  2/3. 

MARK  OF  THE  HAWK.  THE  Technicolor,  Superscope Eartha  Kitt,  Juano  Hernandez,  John  Mclntire.  Sidney Poitier.  Producer  Lloyd  Young.  Director  Michael Audley.  Drama.  Unrest  and  nationalism  in  Africa. 83  min.  2/17. 

April BIG  BEAT.  THE  Color.  William  Reynolds,  Andra  Mar- tin. Producer-Director  Will  Cowan.  Musical  merry-go- round.    83  mifi. 
FEMALE  ANIMAL.  THE  CinemaScope.  Hedy  Lamarr, Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller,  Beautiful  movie  star  tries  to buy  a  husband.  Comedy.  84  min.  1/6. 
HORROR  OF  DRACULA  Technicolor.  Peter  Gushing Producer  Anthony  Hinds.  Director  Terence  Fisher.  Hor- ror. Monster  rises  from  coffin  to  feed  itself  on  fresh blood. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady,  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  job.  85  min.  2/3 
THING  THAT  COULDN'T  DIE.  THE  William  Reynolds, Andra    Martin.   rPoducer-director  Will   Cowan.  Horror. 

May 

GIRLS  ON  THE  LOOSE  Mara  Corday.,  Lita  Milan. Director  Paul  Henreid.  Melodrama.  Story  of  girl  gangs. 
I  MARRIED  A  WOMAN  Gaerge  Gobal,  Diana  Don, Adolpti  Manjou.  Producer  William  Bloom.  Director  Hal Kantar.  Coarady.  Wifa  objects  to  taking  sacoad  placa to  a  bear  advertising  campaign  with  har  husband. 
LIVE  FAST.  DIE  YOUNG  Mary  Murphy,  Norma  Eker- hardt.  Director  Paul  Henreid.  Melodrama.  The  lives  of runaway  teenage  girls. 
THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  in  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 
WESTERN  STORY.  THE  CinemaScope,  Color.  Jock Mahoney,  Gilbert  Roland.  Producer  Howard  Christie. Director  George  Sherman.  Western. 

Coming 

A  TIME  TO  LOVE  AND  A  TIME  TO  DIE  CinemaScope, Color.  John  Gavin,  Lisa  Pulver.  Producer  Robert Arthur.    Director  Douglas  Sirk. 
IF  I  SHOULD  DIE  CinemaScope.  George  Nader,  Jo- anna Moore.  Producer  H.  Horowitz.  Director  R. Carlson. 
KATHYO  Eastman  Color.  Dan  Duryea,  Jan  Sterling, Patty  McCormack.  Producer  Sy  Gomberg.  Director Jack  Sher. 
MAGNIFICENT  BRAT.  THE  Color.  Dan  Duryea,  Jan Sterling.   Producer   Sy  Gomberg.   Director  Jack  Sher. 
MONEY.  WOMEN  AND  GUNS  CinemaScope,  Color. Jock  Mahoney,  Jean  Hagen,  Jeffrey  Stone.  Producer Howie  Horowitz.    Director  Richard  Bartlett. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 

PERFECT  FURLOUGH.  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
RAW  WIND  IN  EDEN  CinemaScope,  Color.  Esther Williams,  Jeff  Chandler.  Producer  William  Alland. Director  Richard  Wilson.  Couple  crash  on  island  and are  stuck  for  weeks. 
RIDE  A  CROOKED  TRAIL  CinemaScope,  Color.  Audie Murphy,  Gia  Scala.  Producer  Howard  Pine.  Director Jesse  Hibbs. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope,  Color. Rory  Calhoun,  Beverly  Garland.  Producer  Gordon  Kay. Director  Harry  Keller. 

VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.    Director  Harry  Keller. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers.  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ton.    Director  Charles  Haas. 
WONDERFUL  YEARS.  THE  CinemaScope.  John  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine. 

WARNER  BROTHERS 

December 
DARBY'S  RANGERS  WarnerColor.  James  Garner, Etchika  Choureau.  Producer  Martin  Rackin.  Direcotr William  A.  Wellman.  Drama.  121  min.  1/20. 
DEEP  SIX.  THE  WarnerColor.  Jaguar  Prods.  Alan  Ladd, Dianne  Foster.  Producer  Martin  Rackin.  Director  Rudy Mate.  Melodrama.  A  naval  gunnery  officer  turns  paci- fist.   106  min.  1/6. 
SAYONARA  Technirama.  Technicolor.  Marlon  Brando, 
Red  Buttons,  Patricia  Owens.  Producer  W'lriar,.  Goeti. Director  Josh  Logan.  Drama.  Based  on  *he  award- winning  novel  of  James  Michener.     147  min.  11/14. 
STORY  OF  MANKIND  WarnerColor.  All-<tar  cast Producer-director  Irwin  Alien.  Drama.  A  world-wide tour  from  the  caveman  to  present  day.  100  min.  10/28. 

■January 

BLONDE  AND  DANGEROUS  Sally  Brophy,  Carla 
Merey,  Susan  Oliver.  An  Arwin  Production.  Director Bernard  Girard.  Producer  Martin  Melcher.  Melodrama. 
Life  in  a  girl's  correction  school. 
JAMBOREE  Kay  Medford,  Robert  Pastine,  Count  Basie and  orchestra.  Producer  Max  Rosenberg.  Director  Roy Lockwood.  Musical.  Double  romance  between  press 
agents  and  their  clients.    86  min. February 

FORT  DOBBS  Clint  Walker,  Virginia  Mayo  Producer Martin  Rackin.  Director  Gordon  Douglas  Western 90  min.  1/6. 
March 

LAFAYETTE  ESCADRILLE  lab  Hunter,  Etchika  Choureau, 
J.  Carrol  Naish.  Producer-Director  William  A.  Well- man.  Melodrama.  New  England  dayboy  |oins  French Air  Force   World  War  I.  96  min.  2/17. 

A  pril 
CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama.  Mystery  man  attempts  to  drive heiress  to  insanity.  87  min.  2/17. 
MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly 
Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Filmization  of Herman  Wouk  novel.  125  min.  3/17. May 

STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH.  TOO  SOON  Dorothy  Malone,  Errol  Flynr. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran,  Efram  Zimba- list,  Jr.  Producer  Aubrey  Schenck.  Director  Howard Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks. 

Coming 

ACROSS  THE  EVERGLADES  Christopher  Plummer,  Burl Ives.    Producer  S.  Schulberg.    Director  N.  Ray. 
BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards.  Pro- ducer A.  Schenk.    Director  H.  W.  Koch. 
BOTH    ENDS    OF   THE    CANDLE    CinemaScope.  Ann 
BIyth.    Paul  Newman,  Richard  Carlson.    Producer  Mar- tin Rackin.    Director  Michael  Curtiz. 
DAN&EROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents. 
GIRL  ON  THE  RUN  Frin  O'Brien,  Efren  Zimbalist,  Jr. Melodrama. 
INDISCREET  Cary  Grant.  Ingrid  Bergman.  Producer Stanley  Donen. 
NAKED  AND  THE  DEAD.  THE  Aldo  Ray,  Cliff  Robert- son.   Producer  Paul  Gregory.    Director  R.  Walsh. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,   Myron  Mc- Cormick,    Nick   Adams.    Producer-Director   Mervyn  Le- 
Roy. 

NUN'S  STORY.  THE  WarnerColor.     Audrey  Hepburn. Producer  Henry  Blanke.    Director  Fred  Zinnemann. 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope,  Warner- Color. Spencer  Tracy.   Produced  by   Leiand  Hayward. Director    John    Sturges.    Adventure.    Film    version  of 
Ernest  Hemingway's  prize-winning  novel. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. ProcJucer  Jules  Shermer.    Director  Norman  Taurog. 
TENDER    FURY    Susan    Oliver,    Linda    Reynolds,  Carla Merey.    Producer    Martin    Melcher.    Director  Bernard 
Girard. WESTBOUND  Randolph  Scott,  Virginia  Mayo,  Karen 
Steele.  Producer  Henry  Blanke.  Director  Budd  Boet- ticher. 
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HARRY  C.  ARTHUR,  JR. 
Board  Chairman,  Southern  Calif, 

Theatre  Owners  Association 

The  Importance 

of  the 

Motion  Picture 

Industry  Press* 

a  rapid  and  effective  means  of  com- 
munication in  the  industry.  In  addition 

to  the  extensive  advertising  of  the 

product  of  the  film  companies,  the  af- 
fairs of  the  industry  in  every  respect 

have  been  fully  covered  for  the  bene- 
fit of  all  segments  of  the  industry. 

"It  is  as  illogical  for  the  film  com- 

panies to  'discard'  the  trade  press  as 
it  v/ould  be  for  the  Congress  to  elimi- 

nate or  discard'  the  general  press. 
Any  school  boy  knows  that  all  means 
of  communication  between  the  source 

of  government  and  the  people  con- 
cerned would  be  lost  —  so  too,  with 

the  trade  press." 

*0«e  o]  a  series  of  opinions  by  prominent  members  of  our  industry 
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DISTINCTION 

A  TIME  TO  LOVE 
AND  A  TIME  TO  DIE 

OthtT  Reviews: 
WINDJAMMER 
THE  GODDESS 

THE  PROUD  REBEL 
ST.  LOUIS  BLUES 

TOO  MUCH,  TOO  SOON 
HANDLE  WITH  CARE 
SUICIDE  BATTALION 

THE  FUTURE?  EXHIBITION'S  LEADERS 
TAKE  A  LOOK  AT  THE  BRIGHTER  SIDE 

now  let's 

tell  the 

UPBEAT 

story  of 

movie  business 



I 
Solid  commercial  prospects!  One  of 

^^Should  do  well  at  the  b.o.!  Solid  corned 

pop-eyed  French  funster,  Fernandel 
cellenti  Miss  Ekberg  is  beaucoup  deco 

. . .  Miss  Hyer  also  a  looker." 

^^Hilariousl  Another  'Road'  triumph  for 
. . .  surrounded  by  the  glamorous  Ani 
berg,  the  gifted  comic  Fernandel  and 
as  his  background.  By  all  means  to! 
children!"     -  MARGE  REARDON,  Miami  Be 

W 

'^A  rollicking  ramp  down  laugh  lane!  lo| 
and  Fernandel  go  together  like  honai 
eggs.  Hilarious!  Color  shots  of  Par  a 
beautiful!  If  you  are  looking  for  somnii 

to  laugh  over  this  is  it!" 
-  GEORGE  BOURKE,  Miami 

Much  to  cheer  about  in  Bob  Hope's  ite 
romp!  To  the  old  Hopeful  ingrediei;  i 
farce,  fluff,  and  fast  fun,  is  added  Fnitt; 
best-beloved  comedian,  Fernandel.  F ■^ 
mantic  spice,  he  has  included  two  sh.p» 
side  dishes  —  eye-filling  Anita  Ekberiar 

lovely  Martha  Hyer.  Hope  scores!" 
-  INDEPENDENT  FILM  JC  ?N/ 

Directed  by  GERD  OSWALD  •  Screenplay  by  EDMUND  BELOIN  and  DEAN  RIESNER-  A  Tolda  Productions  Presentation 

1^ 



ghtliest  comedies  in  Hope's  care
er!" 

-FILM  DAILY 

■iliilfifli 

1
*
 

•uilt-in  boxofFice  insurance!  Good  for  belly 
aughs  anywhere!  Hope  and  Fernandel 
ome  ofF  about  even,  with  the  potential 
ludience  by  far  the  winner  in  laughs  and 

mjoyment!"  -  M.  P.  DAILY 

Dne  of  Hope's  best!  Exhibitors  can't  go 
vrong  booking  this!  Cast  that  boasts  the  be- 
oved  buffoon,  Fernandel,  and  a  couple  of 
iyeworthy  chicks  named  Anita  Ekberg  and 

V\artha  Hyer."  -  HOLLYWOOD  REPORTER 

High  profit  potential!  One  of  the  most  hand- 
iome  physical  productions  the  star  has  ever 
appeared  in.  Top-notch  cast  headed  by  the 
greatest  of  all  French  comedians,  Fernandel 
..the  highly  exploitable  Anita  Ekberg  and 

\he  demure  Martha  Hyer.  Climactic  helicop- 
ter chase . . .  hilarious!^' 

-  M.  P.  HERALD 

Sidesplitting  comedy!  Name  the  stuff  that 

makes  you  laugh  and  you'll  find  it  in  this 
movie!  'Paris  Holiday'  should  get  a  medal 
for  exposing  this  funny  Frenchman,  Fernan- 

del, to  American  audiences!^^ 
-  HERB  KELLY,  Miami  News 

Book
it 

^  NOW! 
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The  fans  who 

packed  theatres 
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The  August  Moon" and  "Don't  Go  Near 

The  Water"  have 
another  Glenn  Ford 

treat  in  store! 
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\i  Our  Httsin€*ss 

The  78-page  document  which  the 
loUpvood  A.F.L.  Film  Council  has 
last  distributed  to  industry  leaders 
likes  a  gloomy  view  of  the  future  of 
i  leatre  movies.  Dr.  Irving  Bernstein  of 
!  le  University  of  California  at  Los 
ingeles,  who  prepared  the  survey  titled 
Hollywood  at  the  Crossroads — an  Eco- 
omic  Study  of  the  Motion  Picture  In- 
ustry,"  comes  to  the  conclusion  that 
the  huge  theatre  audience  is  lost, 
lence  there  can  never  again  be  as  many 
onventional  theatres  .  .  ."  as  there 

i  ,ere  in  the  lush  days  of  1946. 

I But  while  there  is  considerable  ma- 
;rial  worth  challenging  in  the  study 
j:self  (for  example,  it  compares  com- 
any  profits  in  1946  and  1956  without 

'pparently  compensating  for  the  fact 
lat  the  1946  production  company  fig- 
j  res  include  the  earnings  of  U.S.  thea- 
're  subsidiaries,  while  the  1956  figures 
o  not),  our  major  interest  at  this  writ- 
ig  is  the  four-point  plan  which  the 
ilm  Council  has  proposed  as  a  pro- 
ram  of  action  stemming  from  the 
Jernstein  study. 

The  first  suggestion  is  for  something 
imilar  to  the  British  Eady  Plan  "to  en- 
ourage  production  in  America  of 
American  interest  films."  The  Eady 
*lan  turns  back  to  British  producers  a 
hare  of  the  theatre  admissions  taxes. 
X^hat  Hollywood  labor  is  suggesting  is 
hat  boxoffice  taxes  be  used  to  subsi- 
lize  private  production. 
It  is  frankly  hard  to  be  temperate  in 

ommenting  on  this  proposal.  Where 
las  Hollywood  labor  been  all  during 
he  time  that  exhibition  was  fighting  so 
lard  to  remove  the  onerous  burden  of 
xisting  admissions  taxes?  What  makes 
he  Film  Council  think  that  the  way  to 
ncourage  more  American  production 
5  to  get  more  blood  out  of  the  theatre 
urnip.-'  And  since  when  does  show 
lusiness  want  the  government  controls 
hat  are  bound  to  go  with  subsidies? 

Suggestion  number  two  from  the 
Hollywood  A.F.L.  Film  Council  is  for 
government  help  in  obtaining  more 
reasonable  regulations  about  getting 
overseas  earnings  out  of  the  countries 
where  it  is  blocked  by  exchange  re- 

strictions. The  labor  people  feel  that  if 
the  distributors  can  take  out  the  money, 
they  won't  be  forced  to  convert  as much  of  it  into  made-aboard  films  for 
the  American  market.  We  have  no 
quarrel  with  the  logic  of  this  point,  ex- 

cept to  note  that  in  today's  interna- tional climate  the  chance  of  any  nation 
becoming  more  generous  to  a  U.S.  in- 

dustry is  rather  remote.  At  the  same 
time,  we  must  point  out  that  if  America 
starts  taking  more  money  out  of  foreign 
countries  this  is  bound  to  be  accom- 

panied by  these  same  foreign  countries 
demanding  more  local  production  by 
the  prospering  U.S.  concerns. 

The  labor  group's  third  suggestion  is 
"for  the  general  modification  of  tax 
structures.  "  This  is  the  most  valid  of 
the  proposals. 

Point  four  in  the  Council's  agenda  is 
"a  thorough  exploration  of  the  possi- 

bility of  a  legislative  or  judicial  cor- 
rection of  the  industry  problems  arising 

out  of  the  Paramount  decree."  We  are 
as  yet  uninformed  on  whether  this 
means  that  the  Council  wants  to  rein- 

state block  booking,  production-distri- 
bution-exhibition combines  or  merely 

reestablish  the  monolithic  old  theatre 

BULIETIM 
Film   BULLETIN:   Motion   Picture   Trade  Paper 
published  every  other  Monday  by  Wax  Publi- catioivs,   Inc.    Mo  Wax,  Editor  and  Publisher, PUBLICATION-EDITORIAL  OFFICES:    1239  Vine 
Street   Philadelphia  7,  Pa.,  LOcust  8-0950,  0951. Philip    R.    Ward,    Associate    Editor:  Leonard Coulter,    New   York   Associate   Editor;  Duncan G.   Steck,   Business   Manager;   Marvin  Schiller, Publication  Manager;  Robert  Heath,  Circulation 
Manager.  BUSINESS  OFFICE:  341  Maditon  Ave- nue,   New    York    17,    N.    Y.,    OReqon  9-8747; Wm,  R,  Maiiocco,  Editorial  Represen- tative,   Subscription  Rates;  ONE  YEAR, 

$3.00  in  the  U.  S,;  Canada,  $4.00;  Eu- rope, $5.00,  TWO  YEARS;  $S.00  in  ttie U.  S.;  Canada.  $7.50;  Europe,  $9.00. 

circuits.  In  any  case,  this  is  to  say  the 
least  a  questionable  solution  for  the 
crisis  delineated  in  the  Bernstein  report. 
We  are,  as  you  may  have  gathered, 

not  impressed  with  the  sum  total  of  the 
Film  Council's  efforts. 

Presumably,  since  their  work  in  tele- 
vision production  has  increased  while 

theatrical  production  has  declined,  the 
members  of  the  film  unions  conceived 
their  program  specifically  to  help  the 
theatre  film  business.  But  their  ideas 
range  from  the  dangerous  to  the  im- 

practical. And  they  seem  to  have 
ignored  some  of  the  roadblocks  in  the 
path  of  better  theatre  time. 

When  we  speak  of  high  Hollj'wood 
salaries,  we  usually  are  thinking  of  the 
six  figure  contract  pay  of  a  star  or 
studio  executive;  the  cost  of  production 
has  risen  greatly  as  these  pay  standards 
have  increased.  But  it  must  also  be 
noted  that  the  contracts  negotiated  by 
the  labor  groups  have  kited  the  costs 
of  production  substantially.  Isn't  it 
worth  noting  that  "featherbedding"  by various  unions  both  at  the  studios  and 
in  the  theatres  has  continued  to  exist, 
crisis  or  no  crisis? 

We  suggested  recently  that  it  might 
help  increase  the  supply  of  pictures  if 
the  film  unions  would  set  up  lower 
labor  requirements  for  B  pictures  in 
much  the  same  way  that  the  stage 
unions  have  done  with  off-Broadway 
productions.  This  may  not  be  com- 

pletely practical,  but  we  venture  to  say 
that  it  is  at  least  as  practical  as  the 

Eady  Plan  espoused  by  Hollywood's labor  spokesmen. 
In  the  motion  picture  business,  we 

should  long  since  have  passed  the  era 
of  civil  war  between  management  and 
labor.  We  should  also  long  since  have 
passed  the  era  of  civil  war  between 
Hollywood  and  the  theatres  of  the  na- 

tion. But  as  far  as  the  suggestions  of 
the  Hollj'wood  A.F.L.  Film  Council  are 
concerned,  it  would  seem  that  they  just 
don't  know  what  all  the  shooting's been  about. 
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By  Phil  if)  R.  Ward 

THE  GREAT  DEBATE.  One  of  the  surest  aspects  of  movie 
business  is  uncertainty.  It  is  a  phenomenon  that  touches  all 
things  and  all  people.  It  consorts  impudently  with  those  who 
create  the  films  and  those  who  exhibit  them.  It  brushes  the 
emotional  apparatus  of  large  and  small,  from  mogul  to  menial. 
The  movies  have  ever  been  a  crap-shooting  affair,  and  to  those 
exhilarated  by  its  challenge,  will  ever  be.  Who  will  argue  it 
takes  a  unique  constitutional  type  to  apprentice  himself  to  this 
mode  of  commerce  for  his  breadwinning.  A  mighty  unique  type. 

It  will  thus  bother  few  to  discover  that  a  great  debate  now 
rages  with  respect  to  the  eventual  determination  of  movie  busi- 

ness as  an  industrial  form. 
Many  grave  proclamations  are  being  uttered,  and  many  more 

will  follow.  Statistics  are  cited  and  conclusions  proferred.  And 
pundits  shake  their  heads  wisely.  Altogether  there  are  some  dis- 

tressing noises  as  oracles  on  both  sides  of  the  issue  join  battle, 
like  husky  dogs  scrapping  over  a  bone.  Fortunately  the  bone 
keeps  its  own  counsel,  unmindful  of  the  rumpus  around  it. 

Such  is  the  peculiar  condition  prevailing  today.  Everyone 
seems  to  be  issuing  some  profound  prognosis,  except  those  ele- 

ments most  responsible  for  sustaining  the  industry  as  a  com- 
mercial force. 

What  too  many  outsiders  forget  is  that  moviedom  economics 
have  never  resembled  the  patness  associated  with  other  enter- 

prises like  the  utilities.  Movies  are  not  a  growth  industry  as 
such.  It  does  not  make  a  basic  product,  such  as  an  automobile 
and  embellish  it  modestly  from  year  to  year.  Each  movie  is  a 
separate  enterprise,  bearing  no  direct  relation  to  the  ones  be- 

fore or  after.  The  next  film  means  starting  from  scratch,  a  new 
industrial  assignment.  When  Hollywood  produces  300  films  a 
year,  it  is  in  a  sense  equivalent  to  the  automotive  industry  engi- 

neering 300  new  models.  But  whereas  the  auto  makers  can 
generally  assure  the  public  of  a  continuing  standard  of  quality, 
movie  makers  cannot. 

Movie  producers  cannot  readily  say  the  next  film  will  be  equal 
or  superior  to  the  one  previous.  No  one  can  make  guarantees 
in  a  creative  art.  For  this  reason  movie  business  does  not  grow 
with  inflation  or  with  expanding  population  as  most  industrial 
categories  do.  Before  television  competition  such  an  automatic 
ascent  was  perhaps  possible.  Today  TV  suppiles  the  necessary 
checks  and  controls.  Actually,  this  is  better  from  a  purely  aca- 

demic view.  When  deserving  films  prosper  and  undeserving 
films  do  not,  the  industry  learns  infinitely  more  to  help  gird 
itself  for  the  future. 

The  main  point  is  that  uncertainty  is  natural,  not  the  excep- 
tion in  moviedom.  It  thus  follows  that  a  10  years  descent  does 

not  necessarily  mean  the  movie  business  is  finished  any  more 
than  a  sharp  upturn  in  trade  means  boxoffice  will  return  to  1946 
levels.  The  key  to  profits  in  the  movie  business  is  forever  in  its 
films.  Good  films  earn,  bad  ones  do  not  (although  "popular" 
and  "unpopular"  might  be  more  realistic  adjectives).  And  the 
foregoing  hold  in  all  times  and  in  all  places.  In  the  past  few 
years  the  superior  film  has  grossed  as  never  before,  conversely 
has  the  inferior  film  flattened  out  as  never  before. 

Highlighting  present  day  uncertainties  are  the  intellig 
estimate  of  two  capable  economic  surveys.  One,  Standar 
Poor's,  makes  the  case  for  further  disintegration;  the  o 
Value  Line,  sees  a  comeback  in  the  making. 

Standard  &  Poor's  has  this  to  say:  "Movie  attendanc 
early  1958  recovered  from  the  exceptionally  poor  level  of 
1957,  but  sustained  improvement  throughout  this  year  is  do 
ful.  Increased  availability  of  old  films  on  TV  will  maintain 
pressure  on  boxoffice  receipts  .  .  .  Theatre  operations  must 
viewed  primarily  by  the  soundness  of  non-entertainment  a 
ties  .  .  .  Producers  are  under  pressure  to  reduce  large  st 
overhead  expenses.    Falling  revenues  for  th  average  pic 
combined  with  rising  production  costs,  are  creating  losses  in 
domestic  market,  offsetting  foreign  and  television  film  pr 
in  some  cases.  Meanwhile  film  releases  will  probably  cont 
at  high  levels.  Thus  earnings  prospects  for  most  companies 
1958  are  drab  .  .  .  Profits  of  both  producers  and  exhibitors 
1958  will  probably  be  well  below  those  of  the  previous 
Year-to-year  gains  will  be  the  exception,  as  no  marked  inc 
in  motion  picture  attendance  is  expected  in  1958  and  costs 

likely  move  higher.  " 0 

Value  Line  sees  things  this  way:  "A  larger  supply  of  qu 
pictures  has  effected  a  smart  rebound  in  movie  attendance, 
many  more  promising  attractions  yet  to  be  released,  pros 
for  the  year  ahead  are  favorable.  Over  the  next  3  to  5  y 
:nost  movie  companies  can  be  expected  to  realize  incre 
earnings  from  activities  outside  the  traditional  Hollywood 
ders.  Per  share  earnings  may  further  be  enhanced  by  syste 
contraction   of   common   capitalizations.    The  entertain 
stocks,  therefore,  represent  attractiA  e  vehicles  for  capital  gro 
To  be  sure  Hollywood  is  still  a  highly  volatile  and  unpre 
able  industry.   However,  investors  willing  and  able  to  acce 
extraordinary  risks  might  find  their  commitments  in  this  gr 

well  rewarded.  " 
Value  Line  goes  on  to  make  these  two  terse  points:  (1) 

current  upswing  in  business,  even  in  the  faec  of  continued  sho 
ings  of  old  movies  on  the  home  screens,  is  highly  significant, 
once  again  proves  that,  while  TV  was  in  large  part  respons 
for  the  halving  of  theatre  attendance  from  1946  to  1953, 
longer  represents  an  insurmountable  barrier  to  the  grow 
the  movie  industry.  "  (2)  "In  1958  the  motion  picture  indu 
may  well  run  counter  to  the  general  economy  again,  thus 
more  confounding  the  prophets  who  saw  in  Hollywood's 
slump  the  beginning  of  the  end  for  the  movie  business.  In 
with  the  absence  of  the  Asian  flu  epidemic,  most  movie 
panies  will  probably  be  able  to  show  larger  profits  in  cale 
1958.  With  many  of  the  current  hits  still  to  be  distributed 
many  similarly  promising  attractions  scheduled  for  release 
ing  the  remainder  of  the  year,  we  look  for  Hollywood  to 

a  good  year.  " Thus  the  debate  goes  on. 
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A  Time  To  Love  And  A  Time 

SU4CHC^  ̂ aUK<^  O  O  O 

insifive,  moving,  realistic  filmization  of  Remarque's  best- 
ller.  Lacks  marquee  names,  but  heavy  promotion  should 
tract  adult  audiences. 

I  niversal-International,  long  Hollywood's  prime  purveyor  of 
c  popular-and-safe  movie,  has  gone  into  the  quality  pastures 
id  produced  a  film  of  distinction  and  significance.  "A  Time 
)  Love  and  A  Time  To  Die  ",  Robert  Arthur  s  production  of 
e  1  rich  Maria  Remarque  novel,  is  a  sensitive  and  compelling 
iti-uar  document  that  ranks  with  the  best.  In  scene  after 
ene  it  has  captured  the  feel  of  a  doomed  Germany  in  the  grip 
a  holocaust,  of  soldiers  caught  in  the  grim  winter  of  the 

iiNsian  front,  of  the  back-home  loved  ones  sinking  to  oppor- 
nism  or  despair,  of  homes  destroyed  in  raids,  of  stiff  bureau- 
ac\  continuing  oblivious  of  all  emotion — all  these  and  more 
lautifully  etch  in  a  compassionate  portrait  of  humanity  every- 
here  regardless  of  country  or  race. 

The  boxofiice  performance  of  "ATTLAATTD  "  should  be 
)<)d.  solid,  if  not  smashing.  While  the  absence  of  marquee 
imes  and  the  timing  of  its  release  on  the  heels  of  two  other 
le  war  films,  "The  Young  Lions"  and  "A  Farewell  To  Arms", 
eans  it  will  require  extra  promotional  pressure,  the  public  is 
jying  heavy  fare  of  this  type  today.  Given  the  proper  selling 
mpaign,  this  entry  will  draw  very  well  in  the  general  market. 
The  film  is  not  so  much  the  German  side  of  the  war  as  it  is 
le  human  side,  the  conscience  of  the  heart  that  comes  through 
en  in  the  midst  of  blood  baths,  the  Gestapo  and  the  break- 
jwn  of  civilized  values.  And  against  this  vivid  and  vital  back- 
round  a  soldier  and  a  girl  meet  on  furlough  and  the  love  that 
lossoms  between  them  serves  as  the  central  unity  of  the  nar- 
itive.  It  is  an  exquisite  love-in-the-ruins  theme  that  brings  to 
le  film  a  simple  yet  undeniably  strong  interplay  of  the  bitter 
id  the  sweet,  something  which  audiences  all  over  can  identify 
ith  and  appreciate.  As  played  by  newcomers  John  Gavin  and 
ilo  Pulver  the  boy  and  girl  have  a  wonderful  freshness,  there 
an  honesty  and  urgency  about  their  acting,  they  are  full  of 
)uth,  passion,  warmth,  humor  and  an  artless  simplicity. 
It  is,  in  fact,  this  same  sort  of  simplicity  that  director  Douglas 

irk  uses  to  stark  and  terrible  advantage  in  frontline  vignettes, 
r  as  he  depicts  a  Nazi  warrior-god  drunkenly  playing  Beeth- 
\en  while  he  tells  his  friends  of  liquidation  procedures  at  a 
)ncentration  camp,  or  as  he  merely  sketches  in  a  luxury  cafe 
here  the  V.I. P.  types  are  so  exact  they  chill  the  viewer  while 
atching  such  profiteers. 
Screenplaywright  Orin  Jannings  has  done  a  fine  job  in  ren- 
ering  the  Remarque  original  into  cinematic  terms.  He  has 
one  especially  well  in  drawing  the  minor  characters,  from  a 
archy  old  frau  bursting  with  Party  importance,  malevolently 
laved  by  Dorothea  W'ieck,  to  an  amiable  old  school  chum  of 
avin,  who  has  risen  to  black  market  oppulence  as  a  Gestapo 
unky.  This  bovine  brute  who  likes  to  share  his  loot  with 
iends  and  doesn't  bother  his  head  with  morals  is  played  super- 
ly  by  Thayer  David.  In  this  role  we  have  a  symbolic  irony 
lat  fully  matches  some  of  the  pre-war  French  masters.  There 
aKo  Keenan  Wynn  in  a  broad  sketch  as  a  hospitalized  gour- 

[More  REVIEWS 

To  Die'  Fine  Anti-War  Drama 

The  lovers:  Lilo  Pulver  and  John  Gavin 

met  and  lecher,  Jock  Mahoney  as  a  grisly  rifleman,  and  even 
author  Remarque  turning  up  for  a  well-played  philosophical 
role  as  a  professor  who  befriends  Gavin.  Weakest  of  the  sup- 

porting roles  is  Don  DeFore  as  wandering  soldier  faithful  to 
his  beefy  wife. 

Photographer  Russell  Metty  has  made  full  use  of  the  true 
German  locales  with  their  rubbled  look  which  give  the  film 
such  realistic  shape  and  size,  while  the  CinemaScope  cameras 
and  Eastman  Color  focus  it  in  dramatic  lightings.  Nothing 
could  be  better  done  than  the  snow-drenched  Russian  front 
sequences  set  up  in  savage  and  somber  chill-blue  tones.  Nor 
could  there  be  much  improvement  on  the  Miklos  Rozsa  score, 
a  schmaltzy  yet  shimmeringly  lyrical  item. 

"A  Time  To  Love"  is  not  without  its  faults.  For  one  thing 
the  film  is  too  long  for  the  basically  slim  romance  it's  telling. For  another,  the  actual  sentiment  or  moral  tends  to  be  rather 
loose.  But  there  is  no  denying  that  Universal  has  here  an  offer- 

ing of  power  and  persuasion,  one  of  the  year's  more  notable entries. 
The  story  opens  with  Gavin  at  the  front,  disgusted  with  war, 

dismayed  by  the  suicide  of  one  of  his  buddies  and  the  horrors 
they  all  have  to  commit  in  the  name  of  things  he  has  ceased  to 
believe  in.  Then  the  narrative  takes  him  home  on  leave  where 
he  finds  a  once  thriving  city  in  ruins,  his  parents  nowhere  to  be 
found.  When  he  meets  Miss  Pulver,  whose  doctor-father  has 
been  appropriated  by  the  Gestapo,  these  two  unhappy  young- 

sters find  love  and  meaning  in  their  war-torn  existence  at  last. 
They  marry,  plan  for  the  future.  Back  at  the  front  Gavin 
learns  he  is  to  be  a  father.  Told  to  execute  some  Russian  pris- 

oners, he  refuses,  frees  them  and  for  this  bit  of  humanity  is  re- 
paid by  one  of  them  with  a  bullet  in  his  back.  He  dies  over  a 

little  bridge,  his  hand  stretched  out  towards  the  letter  as  it 
floats  down  the  river,  a  bitterly  ironic  climax  reminiscent  of 
Remarque's  closing  scene  in  "All  Quiet  on  the  Western  Front". Universal-International.  iTs  minutes.  John  Gavin,  Uio  Pulver.  Produced  by Robert  Arlhur.    Directed  by  Douglas  Sirk. on  Page  22j 
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l/l/h9f  They'te  M'ln^  Abouf □    □    □    In  the  Movie  Business    □    □  □ 

SEX  IN  NEWSPAPERS.  Lana  Turner's  tragedy-ridden  love- 
life  and  the  scars  of  purported  matrimonial  strife  between 
Shelley  Winters  and  Anthony  Franciosa  have  been  happily 
headlined  by  most  of  the  nation's  press  as  renewed  evidence  of 
the  seamy  side  of  Hollywood.  It  is  a  dubious  tribute  to  the 
name  value  of  movie  stars  that  bad  news  about  them  gets  into 
the  papers  so  thoroughly,  while  the  press  agents  have  to  work 
like  demons  to  get  a  break  for  a  piece  of  worthwhile  publicity. 
As  far  as  the  press  attitude  toward  Hollywood  seems  to  be  con- 

cerned, good  news  is  no  news.  It  is  regarded  as  ironical,  if  not 
amusing,  by  movie  people  that  the  very  newspapers  which  have 
pontificated  about  questionable  movie  emphasis  on  sex  used 
headline  emphasis  on  the  ugliest  aspects  of  the  Turner  tragedy 
to  attract  their  readers. 

0 

WHO'S  THE  ENEMY.'  It  struck  some  industryites  as  an  odd 
bit  of  business  that  Allied  president  Horace  Adams  singled  out 
20th  Century-Fox  for  a  blistering  attack  on  sales  policies.  Ex- 

hibitors generally  applaud  this  particular  distributor  for  its 
efforts  to  keep  theatres  operating.  For  the  past  few  years  20th 
has  been  the  film  production  leader,  in  both  quality  and  quan- 

tity, and  thousands  of  theatremen  have  uttered  testimonials  to 
Spyros  Skouras  and  his  organization  for  providing  a  dynamic, 
pro-theatre  leadership  that  is  in  sharp  contrast  to  the  frightened, 
restricted  production  policies  of  other  film  firms.  While  they 
may  not  approve  of  the  high-terms  policies  currently  in  vogue 
on  all  top  rated  films,  most  exhibitors  will  not  agree  that  blame 
for  such  policies  should  be  laid  at  the  door  of  the  distributor 
that  has  done  more  to  help  exhibition  than  any  other. 

O 
WHO  QUIT  WHOM?  Herbert  J.  Yates  told  the  stockholders 
of  Republic  Pictures  that  the  theatre  business  is  finished,  and 
that  he  hopes  to  be  completely  out  of  it  by  summer,  alleging 
that  there  isn't  enough  of  a  market  left  in  the  theatre  film  field. 
It  has  been  some  time  since  Republic  made  a  real  dent  in  the 
theatre  market,  and  it  is  therefore  only  fair  to  ask  whether  Re- 

public is  seeking  a  divorce  long  after  the  other  partner  to  the 
marriage  called  it  quits.  Somehow,  the  Yates  pronouncement 
reminds  some  of  us  of  the  fox  and  the  grapes  (after  he  failed 
to  get  them,  he  decided  they  were  sour  anyway). 

O 
BOOTLEG  THEATRES.  Allied  Theatre  Owners  of  Indiana 
reports  in  its  bulletin,  "Theatre  Facts,  "  on  competition  pro- vided by  a  drive-in  restaurant  and  the  potential  harm  to  estab- 

lished theatres  in  such  an  operation:  "You  can't  sell  motion 
picture  entertainment  that  other  people  give  away,  and  free 
mo\ies  have  always  been  a  reason  for  exhibitor  complaint.  Now 
comes  an  example  that  by  its  degree  and  duration  of  competi- tion and  by  the  precedent  it  sets  that  make  the  occasional  show- 

ing in  a  church  basement  or  high  school  auditorium  insignifi- 
cant by  comparison.  A  drive-in  restaurant  in  a  large  city  has 

installed  about  200  speaker  posts  and  every  night  furnishes  its 
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patrons  a  program  of  2  features  and  4  or  5  short  subjects.  Th' 
light  on  the  approximate  20  x  30  screen  is  excellent  and  th 
sound  quality  is  very  good.  Located  within  a  few  miles  of  se^ 
eral  indoor  and  outdoor  theatres,  frequently  more  people  viev 
movies  at  this  restaurant  than  at  several  of  the  nearby  theatre 
combined.  Considerable  turnover  is  possible  during  their  Ion 
hours  of  operation.  If  this  operation  is  successful — and  it  ap 
pears  to  be — there  is  no  reason  not  to  believe  that  it  will  b 
widely  copied.  The  theatres  have  already  lost  the  people  whi 
prefer  to  stay  at  home  to  see  movies  on  TV.  If  many  of  th 
remainder  who  still  prefer  to  GET  MORE  OUT  OF  LIFE  an. 
GO  OUT  TO  A  MOVIE  decide  that  they  won't  pay  for  motio 
pictures  when  they  can  see  them  for  free  in  drive-in  restaurant; 
then  the  theatres  are  in  more  trouble.  This  industry  is  built  oi 
people  paying  cash  at  theater  boxoffices,  so  distributors  as  wel 
as  exhibitors  should  be  alarmed  at  this  precedent.  If  it  happen 
in  your  town  you  should  check  the  product  that  is  playing.  Ani 
then  explain  to  the  salesman  who  is  selling  you  that  company' 
product  why  his  pictures  are  now  less  valuable  to  your  theatre. 

O 
RADIO  &  MOVIES.  The  resurgence  of  radio  as  a  prime  ad 
vertising  medium  is  being  studied  closely  by  toppers  in  our  in 
dustry  for  clues  in  revitalizing  movie  business.  The  advent  o 
television  wooed  listeners  by  the  millions  to  the  box  where  th 
dimension  of  sight  was  added  to  sound.  And  everyone  and  hi 
brother  said:  "Who  wants  to  listen  to  the  radio  when  you  cai 
watch  TV?".  But  radio  uncovered  a  formula  to  survive- 
profitably.  "That  something  was  the  unstartling  fact  that  radii 
could  not  compete  with  television  in  the  presentation  of  cost! 
drama  or  personality  shows  favored  by  the  networks,  but  couli 
profitably  battle  TV  by  broadcasting  inexpensive  music  an( 
news  programs  on  an  around-the-clock  basis,"  the  Wall  Strec 
Journal  recently  stated  in  an  analysis  of  radio's  comeback.  Tha the  motion  picture  cannot  compete  with  television  by  producinj 
the  kind  of  minor  that  is  offered  on  TV  is  a  foregone  conclu 
sion.  What  is  needed,  say  the  experts,  is  product  that  is  bette 
in  qualit}'  ("Peyton  Place  "),  spectacular  ("Around  the  Worh 
in  80  Days  "),  entertaining  ("Old  Yeller  "),  exploitable  ("Jail 
house  Rock  ")  or  famous  ("South  Pacific").  Traveling  the  sam* 
comeback  road,  there  exists  a  wide  opportunity  for  both  filnl 
and  theatre  companies  to  cultivate  a  profitable  alliance  witf 
radio  to  combat  their  natural  competitor. 

o  I 

THEATRE  TELEVISION  BOOM.  The  whopping  success  o 
the  closed  circuit  movie  presentation  of  the  second  RobinsonI 
Basilio  fight  is  encouraging  some  film  firms  to  explore  the  pos 
sibility  of  entering  into  theatre  television.  (20th-Fox  has  beei 
seeking  to  develop  the  Swiss  Eidephor  for  several  years.)  Cm 
of  the  interested  companies  has  even  gone  as  far  as  survey  th( 
technical  facilities  and  equipment  needed  to  invade  the  field 
The  overflow  crowds  garnered  by  the  recent  middleweigh 
championship  bout  has  whetted  the  appetities  of  fee-vee  pro 
ponents  in  the  distribution  field.  They  reason  that  such  sport; 
attractions  as  the  World  Series,  football  bowl  games  and  th( 
like  would  make  the  revenues  generated  by  free  TV  broadcast 
ing  seem  like  penny  ante  stuff,  and  they  want  to  hop  aboarc 
while  the  chance  is  still  exploitable  and  an  opportunity  stil 
exists  to  develop  the  field.  At  the  same  time,  broadcasters  ar( 
also  eyeing  the  closed-circuit  field  as  a  means  of  hedging  or 
their  free  video  investments. 

iMl 



now  let's 

tell  the 

UPBEAT 

story  of 

movie  business 

A  great  deal — surely  too  much — has  been  said  and  written  about 
the  "down"  side  of  movie  business,  throwing  in  a  pall  over  our 
industry  that  retards  recovery.  Film  BULLETIN  asked  a  select 
group  of  fifteen  exhibition  leaders  if  they  view  the  long-range  out- 

look for  the  business  in  optimistic  terms,  and,  if  so,  to  spell  out 
their  enthusiasm  for  the  benefit  of  our  readers.  We  are  pleased 
to  present  the  first  group  of  upbeat  predictions  of  things  to  come. 

PART 

SAMUEL  ROSEN 
Vice  President.  Stanley  M  urner 

At  the  outset,  let  me  tell  you  one  thing,  I  am  completely  opti- 
istic  as  far  as  our  business  is  concerned.  I  am  very  happy  to 

notice  the  confident  spirit  which  permeates 
the  important  people  in  our  industry  that 
we  still  have  a  great  business.  That  is  the 
kind  of  thinking  we  need  and  I  am  glad  to 
see  that  it  is  becoming  contagious.  There 
are  two  important  factors  from  the  point  of 
view  of  the  public  that  makes  me  extremely 
sanguine  about  the  future: 

1.  The  public  is  getting  restless  and  hates 
^  to  stay  home; 
2.  The  manner  in  which  the  people  have  accepted  current 
oduct  reveals  more  than  anything  else  their  desire  to  see 
nthuhile  motion  pictures  exhibited  in  uortbuhile  motion 
cture  theatres.  I  am  stressing  ̂ \orth\\hile  for  two  reasons: 
)  Pictures,  good  pictures  can  do  business  no  matter  when  they 
e  released  and  I  think  this  has  been  impressed  upon  the  dis- 
butors  by  the  paying  public  to  the  point  that  they  are  in  com- 
ete  agreement  with  us  that  orderly  release  of  product  is  neces- 
ry  so  that  the  momentum  gained  by  motion  picture  theatre  at- 
ndance  is  not  lost  and  which  momentum  is  directly  beneficial 
motion  picture  theatre  production,  distribution  and  exhibi- 

( Continued  on  Page  10) 

EUGENE  PICKER 
l  ice  President.  Loeu  's  Theatres 

There  has  been  entirely  too  much  "down-beat"  publicity 
about  our  business.  However,  we  can't  blame  writers  and  com- 

mentators for  accenting  the  negative  when, 
in  fact,  the  source  of  their  blues-singing  is 
largely  within  our  business. 

I  am  not  suggesting  that  we  fake  a  Pol- 
lyanna  smile  and  go  about  whistling  in  the 
dark.  I  think  that  there's  every  indication that,  thanks  to  greatly  improved  product 
and  accelerated  showmanship,  we've  pulled 
ourselves  out  of  the  all-time-low  slump  we 
hit  last  autumn  and  can,  with  all  confi- 

dence, put  away  our  crying  towels. 
The  better  films  are  enjoying  longer  runs.  More  people  are 

talking  about  the  theatre  movies  than  at  any  time  in  the  past 
several  years.  My  freinds  and  associates  tell  me  that  many  of 
the  older  people,  whom  we  had  written  off  as  "lost",  have  be- 

gun to  bestir  themselves  and  are  going  out  to  their  local  thea- 
tres with  increasing  frequency.  This  certainly  augurs  well  for 

the  future. 
Of  course,  the  current  impro\  ement  can  be  retarded  or  com- 

pletely halted  if  the  majors  unload  their  post-1948  product  on 
TV^  This,  I  believe,  would  be  a  calamity  both  for  us  and  for 
them.  Let  us  hope  that  this  does  not  happen. 
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THE  UPBEAT  STDRY 

ROSEN 
(Continued  from  Page  9) 
tion;  (b)  When  I  say  worthwhile  theatres,  I  mean  theatres  that 
are  comfortable,  carefully  maintained  and  clean  and  really 
create  in  the  patron  a  desire  to  be  in  such  a  luxurious,  relaxing 
atmosphere. 

I  would  like  to  stress  this  point  for  a  moment  because  in 
these  United  States  today,  we  are  competing  against  homes  that 
our  people  live  in  that  are  more  comfortable  and  better  deco- 

rated and  equipped  than  at  any  time  in  the  history  of  our 
country. 

On  the  question  of  pictures,  may  I  call  your  attention  to  the 
significant  speech  delivered  several  days  ago  by  Bill  Goetz.  He 
uttered  a  true  and  profound  statement  and  I  quote  what  I  con- 

sider the  most  important  eleven  words  in  his  speech.  Said  Mr. 
Goetz  .  .  .  "the  change  must  take  place  in  the  planning  of  our 

program". 1  repeat,  "the  change  must  take  place  in  the  planning  of  our 
program".  The  fact  is  that  Hollywood  has  been  slow  in  adapt- 

ing itself  to  the  changes  which  Television  made  by  reducing 
audience  acceptance  of  theatre  programs. 

Our  audiences  declined  not  only  because  TV  was  free  but 
also  because  at  the  same  time  our  programs  did  not  constitute 
the  entertainment  they  were  willing  to  buy  in  a  theatre. 

Television  moving  in  to  compete  with  the  motion  picture 
theatre,  has  taken  for  its  own  the  low  budget  mysteries,  action 
features,  quickie  topical  yarns  and  westerns.  An  audience  fed 
with  this  diet  on  free  TV  cannot  be  expected  to  pay  for  the 
same  type  and  grade  of  entertainment  in  motion  picture  theatres. 

A  realistic  program  based  upon  what  audiences  will  buy  in 
theatres  requires  more  pictures  exploring  new  story  fields,  more 
pictures  with  scope,  magnitude,  power  and  frank  handling  of 
contemporary  life. 
We  have  seen  in  recent  months  the  steady  emergence  of  pic- 

tures of  this  type.  Not  yet  in  sufificient  volume,  variety  or  quali- 
ty, but  when  Distribution  releases  in  rapid  succession  a  series  of 

three  pictures  dealing  in  candid  adult  style  with  modern  man 
and  woman  relationships,  such  as  Sayouara,  Peyton  Place  and 
The  Long  Hot  Summer,  you  must  realize  that  something  new  is 
being  added  to  the  motion  picture  theatre  programs. 

These  are  not  the  only  fine  pictures  being  made  in  the  sea- 
son which  has  given  us  already  Raiiitree  County,  Witness  For 

The  Prosecution,  Old  Yeller.  Bridge  on  River  Kwai  and  others, 
but  they  reveal  a  trend  in  frankness,  good  taste  and  powerful 
public  appeal.  This  trend  if  continued,  broadened  into  more 
feature  production,  and  understood  by  most  of  the  people  mak- 

ing pictures  for  theatres  will  put  us  firmly  back  into  a  healthy, 
prosperous  theatre  business. 

I  think  the  Paramount  decree  needs  revision.  The  competi- 
tive factors  that  applied  to  the  1920's,  1930's  and  1940's  do  not 

exist  today.  A  new  competitor  has  been  added,  Television 
which  gives  its  shows  away.  Restrictions  that  do  not  apply  to 
any  other  avenues  of  commerce,  particularly  retail  trade,  are 
hampering  the  rational  operation  of  our  business.  We  need 
more  pictures  and  by  the  law^  of  averages  which  has  go\erned 
our  business,  more  pictures  mean  more  and  better  pictures. 

I  think  that  has  been  proven  time  and  time  again  so  that  if 
the  dam  is  opened  up  with  the  elimination  of  what  I  call  these 
"artificial  restrictions"  that  now  exist  as  a  result  of  this  decree, 
a  brighter  future  is  ahead  for  all  of  us. 

MITCHELL  WOLFSON 

Womc'tco  Theatres,  Flor'uLi 
I  am  highly  encouraged  for  what  will  very  probably  be 

good  1958  for  all  exhibitors  who  really  work  hard,  and  I  me 
harder  than  ever  before.  Business  will  not 

come  easily  but,  and  it's  a  really  big  encour- 
aging BUT,  the  business  is  really  here  for 

good  pictures  properly  sold. 
Business  in  America  is  spotty,  but  those 

who  are  selling  what  the  public  wants  are 
showing  profits.  As  one  example,  even  in 
the  fact  of  a  poor  automobile  market,  busi- 

ness of  American  Motors  is  terrific  because 

they  are  meeting  America's  demand  for  eco- 
nomical transportation  with  a  small  car.  The  same  is  true 

our  own  industry. 

Our  business  and  that  of  our  opposition,  in  the  first  rui 
has  been  good  this  year  with  pictures  such  as  Peyton  Phi. 
Witness  For  The  Prosecution,  Brothers  Karamazov,  Bridge  < 
the  River  Kwai,  Sad  Sack,  Don't  Go  Near  the  Water,  0 
Yeller,  Sayonara,  Pal  Joey,  Raintree  County,  and  others. 

We've  got  a  happy  outlook  for  the  immediate  future  wi 
such  products  as  Merry  Andrew,  The  Young  Lions,  Long  H 
Sum?ner,  Marjorie  Morningstar,  The  Cowboy,  South  Pacif, 
A  Time  To  Love  And  A  Time  To  Die,  Run  Silent — Run  Dec 
Twilight  For  The  Gods,  and  The  Bravados.  I  invite  any  e 
hibitor  who  hasn't  looked  into  the  star  power  and  story  pow 
of  these  pictures  to  do  so  and  learn  that  he  has  some  terrii 
merchandise  to  sell. 

In  all  honesty  I  must  say  that  our  neighborhood  and  drive- 
business  has  not  caught  on  yet  due  to  two  factors:  (1)  Sou 
Florida  has  been  plagued  with  the  worst  winter  weather  evt 
which  I  happily  report  has  now  ended  and  our  warm  sunshii 
is  back  in  all  its  glory;  and  (2)  most  of  the  extraordinari 
good  product  named  above  has  not  yet  been  available  to  the 
theatres.  Very  soon  it  will  be  available,  and  we  expect  an  u 
surge  in  those  theatres  also. 

We  are  in  no  "Business  as  Usual"  times  for  any  industr 
and  the  "hard  sell"  must  be  applied.  We  are  getting  good  pi 
tures  and  we  must  give  them  good  merchandising.  I  tru 
believe  that  1958  can  be  the  year  when  our  industry  becom 
re-established  as  the  public's  reliable  source  of  good  entertai 
ment,  and  the  pattern  is  set  for  a  firm  financial  foundatii 
for  the  future. 

No  room  in  the  American  home  has  been  as  much  impro%( 
in  the  past  15  years  as  the  kitchen — more  time  and  work  sa 
ing  conveniences  have  been  added  here  than  any  other  pla 
— yet  America  still  supports  tens  of  thousands  of  restaurani 
By  giving  them  "atmosphere"  and  a  better  menu  of  entertai 
ment,  sold  hard,  we  can  get  them  to  "eat  out  "  as  far  as  amus 
ment  goes  also. 

I  urge  the  producers  to  continue,  for  their  own  good  as  we 
as  ours,  to  produce  the  kind  of  pictures  I  have  mentioned, 
is  also  my  belief  that  the  film  companies,  by  refusing  the  sa 
of  the  Post- 1948  product  to  TV,  have  given  the  industry  .  . 
themselves  included  ...  an  opportunity  of  overcoming  oi 
biggest  handicap,  that  of  competing  with  our  own  produ on  free  TV. 
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TP  TELL  YaU  THE  TRUTH  ♦by  W.  Robert  Mazzocca 

1  Respite  the  "picaresque"  fact  that  some  scripter-savants  out 
KNtrlv  Hills  way  tossed  an  avant-garde  vaudeville  in  honor  of 
Itne  "Oscar"  a  few  weeks  ago,  whereby  they  turned  an  old  Irv- 
ng  Berlin  rouser  into  an  impromptu  dirge — the  jaded  gentle- 
lu  n  bounced  on  the  stage,  sang  "There's  No  Business  .  .  ."  and 
I  inptly  left,  (a  wicked  bit  of  parody,  indeed) — the  "busi- 
R^^   does  not  seem  so  balefully  bankrupt  as  all  that. 
In  tact,  according  to  the  cool  boxoffice  reports,  film  attend- 

iKe  around  the  land  continues  the  smart  pace  it  unfurled  soon 
tter  the  New  Year  started.  Of  course,  while  this  in  no  way 
Miiiinits  the  Republic  on  a  return  to  the  good  old  days,  it  is, 
\t  would  venture  to  say,  of  more  than  just  tranquilizing  interest. 
For  one  thing  it  seems  to  bear  out  the  oft-yodeled  dictum, 

he  little  bit  on  "nothing  wrong  that  good  pictures  couldn't 
ure'  ,  when  one  takes  a  gander  at  the  kind  of  film  currently  in 
lie  chips:  all  are  in  the  best  tradition  of  "popular  "  entertain- 
nent  done  up  in  the  grand  manner. 

\  LOOK-DOWN  APPRAISAL 

And  for  another,  it  certainly  testifies  that  the  best  way  of 
hackling  that  nasty  parvenu,  TV,  is  to  step  into  the  areas  of 
"bigness",  of  "showmanship"  that  the  antenna  world,  by  its 
j .  ery  nature,  cannot  possibly  cope  w  ith.  To  be  bold  and  bounti- 
ul  and  broad — that's  the  business-building  ticket  nowadays. 
At  any  rate,  Ernest  Stellings  of  T.O.A.  recently  issued  a  ba- 

ometer  reading,  which,  w  hile  cautious  in  its  judgments,  inclines 
owards  the  sunny,  rather  than  the  cloudy,  view.  And  no  one 
ieems  to  have  accused  him  of  going  off  the  deep-end — not  yet, 
inyway. 

Mr.  Stellings  began  by  a  look-down  appraisal  of  the  "pro- 
jhets  of  doom  "  and  then  went  on  to  a  sort  of  count-up  listing 
)f  concrete  achievements  T.O.A.  and  others  "still  in  the  busi- 
less  "  had  scored  innings  with. 
'  First  off  to  enhearten  the  exhibitor  was  the  thorny  knot  of 
?ay-TV.  Apparently  the  sharp-witted  Philip  Harling  has  made 
iome  forensic  killings  in  'W^ashingon,  for  both  the  House  and 
:he  Senate  Committees  have  petitioned  the  F.C.C.  to  chalk  off 
:he  proposed  Toll-TV  testing  set-ups  until  Congress  "can  study 
legislation  to  control  if  not  ban  "  the  monster.  And  p.s.,  the F.C.C.  has  given  it  the  nod. 

Also  in  the  works  were  a  few  Cable-TV  cancellations  on  the 

West  coast,  many  more  "restriction  "  bills  pending,  a  tightening 
jp  of  public  antipathy  and,  in  some  cases,  just  plain  apathy  to 
:he  whole  fracas,  etc.,  etc.,  etc.  Plus  a  "social  service  "  in  the 
form  of  a  l6mm  T.O.A.  film  on  the  insidious  philosophy  and 
eventual  dearth  of  entertainment  behind  the  slot-box  experi- ments. 

No  one  can  predict  just  how  successful  all  this  will  ultimate- 
ly prove,  but  it  certainly  gainsays  the  report  of  the  bigwigs  sit- 

ting on  their  bottoms  and  soaking  up  sun  in  HolI\'wood  and 
Miami.  A  die-hard  spirit  is  really  coming  to  the  fore,  which  we 
suppose  accounts  for  the  qui  vive  that  was  sparked  after  the 
Sindlinger  Report  hit  the  stands  with  their  little  morning-after 
profit-dissection  of  the  pre-48  sell-out  to  TV.   The  financial 

idiocy  of  the  scared-silly  maneuver  shook  up  several  of  the 
major  companies  into  taking  the  pledge  against  release  of  the 
post-48  backlog.  This,  probably  more  than  anything  else, 
should  give  the  death  blow  to  our  nation's  currently  phlegma- 

tic pastime  of  watching  "those  nice  old  movies  "  with  a  glass  of 
beer  in  the  living  room.  Let's  hope  the  save-the-Bijou  commit- 

tees make  sure  the  public  understands  that  none  of  the  films  of 
recent  vintage  will  hit  their  home  screens  and  that  the  time 
limit  on  such  an  injunction  is  "indefinite  ".  Far  too  many  aver- 
agely  intelligent  John  Does  labor  under  the  delusion  that  the 
multi-million  dollar  epic  playing  downtown  will  hit  Channel  2 
in  a  few  years  time,  so  why  don't  we  sit  home  and  wait  .  .  . 

And  apropos  of  this,  who  can  blame  then  when  films  like 
"High  Noon",  "Suddenly",  "The  Star"  and  others  right  out  of 
the  Fifties  are  made  so  accessible  night  after  night  on  the  Late 
Show  or  its  equivalent  out  in  Dubuque. 

But  all  of  the  above  is  crying  over  spilt  milk.  The  thing  to 
do  now  is  applaud  whenever  someone  like  Walter  Reade,  Jr. 
declares  a  boycott  on  any  rascally  distributor  barkening  to  the 
post-48  siren  calls.  No  amount  of  quick-buckism  rationaliza- 

tions can  justify,  even  pressure-wise,  such  sales. 
To  get  back  to  Mr.  Stellings,  further  along  the  line  he  must 

ha\  e  become  a  bit  uncertain  over  the  worth  of  pledges,  since  the 
latest  word  about  T.O.A.  has  that  esteemed  organization  really 
entering  the  fray.  The  board  of  directors  and  exectuive  com- 

mittee have  adopted  a  resolution  which  after  by-passing  all  the 
pompous  phraseology  makes  known  their  desire  to  buy-up  any 
post-48  film  a  distributor  may  deem  it  mandatory  to  liquidate. 
This  means,  as  far  as  we're  able  to  make  out,  that  T.O.A.  and 
any  other  segment  of  exhibitors  wishing  to  coalesce  in  the  pro- 

ject, will  be  offering  to  go  into  open  doUar-and-cents  compe- tition with  the  TV  market. 

WHOLE  NEW  TERRITORY  OF  ARGUMENTS 

Now  such  an  undertaking  has  a  grand  flair  about  it,  almost  a 
David  and  Goliath  touch,  but  we  wonder  if  this  proopsal  isn't 
opening  up  a  whole  new  territory  of  arguments,  blandishments 
and  the  like  whereby  distributors  can  play  both  prospective 
buyers  against  the  middle  and  keep  jacking  the  price  up  to  fan- 

tastic heights.  Or  will  the  distributor  be  unequivocally  on  the 
side  of  the  exhibitor  and  not  think  of  a  cut-throat  profit,  simply 
a  "sustaining"  cash  sale.' 

We  hope,  of  course,  that  it's  the  latter,  since  the  all-important 
change  could  take  place  if  the  public  got  the  definite  word  that 
Hollywood  had  severed  all  film-market  ties  with  TV  and  that 
the  local  theatre  was  once  again  the  only  place  to  see  "revivals  ". 

Whatever  the  outcome,  Mr.  Stellings  has  every  right  to  talk 
of  tomorrow's  course  as  an  "optimistic  one  ".  He  has  been  work- 

ing vigorously  on  the  much  touted  business-building  campaign, 
he  has  wisely  commandered  for  an  orderly  flow  of  product  and 
now  happily  tells  us  that  more  than  a  100  major  films  are  as- 

sured during  1958-59,  and  he  has  increasingly  brought  all  the 
urgent  problems  into  focus.  Perhaps  the  industry's  problems 
will  prove  resolvable  after  all. 
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While  ni.un  blockbusters,  like  20th  Century- 
Fox's  "Pe\ton  Place",  are  diiing  business  "that would  have  been  regarded  as  sensational  in  the 
movies'  most  opulent  days  ",  big  budgets  do  not 
big  grosses  guarantee,  as  witness  Warner  Bros.' 
"Spirit  of  St.  Louis",  one  of  last  year's  "most 

resounding  flops".  Arthur  Mayer,  renowned  as a  theatreman  and  historian  of  the  motion  picture 
industry,  discusses  the  past,  present  and  future 
of  our  business.  The  article  below  is  reprinted 
with  permission  of  The  Saliirduy  Review  and 
Mr.  Mayer.  (March  29  issue.) 

By  ARTHUR  MAYER 

A  N  APOCRYPHAL  story  is  go- 
XJ-  ing  the  rounds  about  a  poten- 

""^  tial  patron  who  called  a  movie 
theatre  to  inquire  what  hour  the  next 
show  started.  "When  can  you  make 
it?"  asked  the  manager.  With  similar, less  than  subtle  jocularity,  the  usually 
staid  Wall  Street  journal  opens  a 
lengthy  analysis  of  the  prevalent  box 
office  woes  with  this  gloomy  compari- 

son: "In  the  Hollywood  movie,  the lovely  lass  is  about  to  fall  off  a  cliff 
when  the  hero  arrives  in  the  nick  of 
time.  The  movie  industry  is  .  .  .  teeter- 

ing on  a  cliff,  with  no  certainty  it  will 
be  saved."  And  with  no  pretense  what- soever of  humor,  or  for  that  matter  of 
accuracy,  a  recent  CBS  program  on 
"Hollywood  Around  the  World"  an- 

nounced: "Americans  simply  do  not  go 
to  see  movies — not  even  good  ones." 

On  the  contrary,  "Around  the  World 
in  Eighty  Days"  has  in  only  210  thea- trical engagements  already  amassed 
box-office  receipts  of  close  to  32  million 
dollars.  "The  Ten  Commandments"  is 
well  on  its  way  to  establishing  an  all- time  record  of  over  65  million  dollars 
in  worldwide  film  rentals.  Of  the  nine 
most  popular  pictures  ever  made,  all 
except  "Gone  With  the  Wind"  have been  produced  since  1952.  Currently, 
several  films  such  as  "The  Bridge  on 
the  River  Kwai,  '  "Peyton  Place," 
"Sayonara,"  "Old  Yeller,"  "Raintree 
County,"  "Don't  Go  Near  the  Water," 
and  "A  Farewell  to  Arms"  are  doing business  that  would  have  been  regarded 
as  sensational  in  the  movies'  most  opu- 

lent days.  Give  the  public  what  it 
wants — don't  ask  me  what  it  is — and 
it  will  not  only  go  to  the  movies,  but 
it  will  do  so  in  unprecedented  numbers. 
The  former  habit  of  regular  weekly  at- 

tendance, however,  has  disappeared 
with  this  growing  selectivity,  ̂ ^hich 
should  not  be  confused  with  growing maturity. 

Approximately  75  million  people went  to  American  mo\ie  theatres 
weekly  ten  jears  ago.  The  commonly 
quoted  figure  of  90  million  was  a  fig- 

ment of  a  mad  publicist's  imagination, which  by  dint  of  repetition  became 
accepted  as  a  fact.  Last  year's  attend- ance averaged  42,220,000  weekly.  This 
constitutes  a  startling  decline,  even  tak- 

ing into  consideration  the  increased  ad- 
mission prices,  but  nonetheless  is  more 

people  than  go  to  baseball  games,  listen 
to  concerts,  or  own  television  sets. 

Actually,  a  greater  number  of  Ameri- 
cans are  watching  movies  today  than 

ever  before  in  the  fifty-three  years  that 
have  elapsed  since  the  first  nickelodeon 
took  in  its  first  nickel.  Unfortunately 
for  the  exhibitors  and  the  producers, 
who  still  depend  on  theatre  grosses  for 
their  groceries,  not  to  mention  their 
Mercedes',  swimming  pools,  and  other 
necessities  of  Hollywood  life,  the  ma- 

jority of  film  patrons  are  watching 
them  while  comfortably  and  inexpen- 

sively seated  in  their  living  rooms, 
rather  than  less  comfortably  and  more 
expensively  in  theatre  auditoriums. 
Sindlinger  and  Company,  the  leading 
authority  on  motion  picture  statistics, 
estiinate  that  "the  public  is  spending 

four  times  as  many  hours  looking 
old  movies  on  television  as  it  is 

attending  new  ones  in  theatres." 
Confronted  by  such  pessimistic  tid- 

ings from  so  reliable  a  source,  it 
scarcely  surprising  that  a  large  per- 

centage of  the  public  is  under  the  im- 
pression that  Video  is  about  to  liqui 

date  the  motion  picture  theatre  and 
possibly,  the  entire  motion-picture 
dustry.  Personally,  I  do  not  think  any- thing of  this  nature  is  going  to  happe 

The  next  three  years  may  well  requ' that  stiff  Anglo-Saxon  upper  lip, 
which  the  movies  have  so  often  p 
tribute  and  so  rarely  displayed.  Out 
the  ordeal,  however,  of  fire  and  firi 
the  closing  of  theatres  no  longer  nec- 

essary and  of  distribution  offices  (re- ferred to  in  the  industry  as  exchanges) 
that  never  were  necessary;  out  of  mer- 

gers, liquidations,  and  studios  reduced in  size  and  number,  there  will  emerge 
a  possibly  less  profitable,  but  surely 
healthier,  saner,  better  organized  film 
business  than  we  have  ever  previously known. 

Thanks  to  a  survey  prepared  by  t 
Opinion  Research  Corporation  for  t Motion  Picture  Association  of  America 
on  the  size  and  character  of  the  movie 
audience,  a  prophet  can  rely  less  on  in- tuition and  more  on  information  on 
this  matter.  The  motion-picture  audi- 

ence is  o^erwhelmingly  a  youthful  one. 
Seventy-two  per  cent  of  the  admissions 
during  the  sur\e)'  week  were  people 
under  thirty  years  of  age;  52  per  cent 
were  under  twenty.  Frequent  mo\ie- 
going  is  concentrated  in  a  compara- 
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tixely  minute  segment  of  the  popula- tion. Those  who  attend  theatres  once 
.1  week,  or  oftener,  constitute  only  15 
per  cent  of  the  public.  Possibly  the 
most  serious  problem  today  confront- 
ini^  picture-makers  is  whether  they  will follow  the  course  of  least  resistance, 
and  seek  primarily  to  retain  and  in- crease their  hold  on  this  small  and 
largely  immature  group;  or  whether 
they  will  seek  to  broaden  their  appeal 
to  a  larger  and  more  demanding  seg- 

ment of  the  public.  In  other  words, 
will  we  have  more  pictures  like  "Baby 
I  ace  Nelson"  and  "Jailhouse  Rock"  or 
like  "Twelve  Angry  Men"  and  "Time 
Limit".'* 
In  deciding  whether  to  go  to  the 

movies,  people  are  more  influenced  by 
the  story  than  by  the  cast.  Forty-five 
per  cent  ask:  "What  is  the  picture 
about.''";  18  per  cent,  "Who  is  in  it.'" and  20  per  cent  regard  these  two  ele- 

ments as  equally  important.  Preferences 
for  single  and  double  features  are 
eNcnly  divided:  50  per  cent  of  the  pub- 

lic want  one  feature  with  short  subjects; 
49  per  cent  want  two  regular  length 
features.  Fifty-four  per  cent  of  the 
public  report  that  their  attendance  at 
movies  has  declined  in  recent  years;  34 
per  cent  go  about  as  often  as  formerly, 
and  only  8  per  cent  attend  more  fre- 

quently. Of  the  54  per  cent  who  go 
less  frequently,  22  per  cent  ascribe  this 
to  television;  only  4  per  cent  com- 

plained of  the  cost,  and  only  3  per  cent 
complained  that  "movies  are  not  as 
good  as  they  used  to  be." 

Ten  years  ago,  when  the  first  faint 
rumbles  of  television  began  to  disturb 
the  air  waves  of  the  nation,  movie  mag- 

nates and  minions  alike  pontificated 
that  the  American  folk  were  gregarious 
by  nature.  They  would  never,  never 
stay  home  for  their  entertainment.  Ma 
wanted  to  get  out  of  the  house,  to  see 
and  be  seen.  Pa  needed  company  to 
really  enjoy  a  belly  laugh.  Junior 
wished  to  hold  hands  with  his  girl 
friend  in  a  darkened  balcony,  sur- 

rounded by  his  fellows,  and  not  by  an 
unsympathetic  older  generation.  This 
lack  of  faith  in  the  omnipotence  of 
Home  was  as  inaccurate  as  it  was  un- 

patriotic. In  a  comparatively  brief  pe- 
riod of  time,  41,500,000  TV  sets  have 

been  installed,  and  the  housetops  of  the 
land  disfigured  with  antennae,  sym- 

bolic of  the  dawn  of  a  new  day — or 
at  least  of  a  new  night.  One  television 
producer  alone  —  Desilu  —  partially 
owned  by  Lucille  Ball,  purchased  the 
two  RKO  studios,  where  once  she  had 
worked,  and  in  1957  produced  more 
film  footage  than  all  of  the  five  major 
motion-picture  companies  combined. 
Revue,  an  MCA  subsidiary,  has  an  an- 

nual production  budget  of  $70,000,000. 
Republic  Studio  is  now  a  hive  of  Video 
activity,  turning  out  television  subjects 

in  greater  quantity,  and  not  much  worse 
quality,  than  the  fifty-two  it  formerly 
produced  annually  for  theatrical  show- 
ing. 

It  would  be  oversimplification  to 
hold  television  wholly  responsible  for 
the  decline  in  theatre  attendance.  The 
Opinion  Research  Survey,  conducted 
during  the  summer  of  195^,  ascribes 
to  TV  a  decrease  of  approximatel)'  20 
million  theatre  patrons  weekl)-.  What 
has  happened  to  the  other  30  million, 
who  might  be  expected  with  an  in- 

creased population  and  precedented  na- 
tional prosperity  to  be  going  to  the 

movies.'  Parking  fees,  baby-sitters,  ob- 
solescent theatres  are  undoubtedly  par- 

tially responsible  for  this  lost  audience. 
In  addition,  the  current  do-it-yourself 
movement — whether  it  consists  of  sail- 

ing a  boat,  building  a  hi-fi  set,  or  paint- 
ing a  house — is  undoubtedly  a  healthy 

social  manifestation,  but  a  \er\  un- 
healthy one  for  motion-picture  exhibi- tors. 

But  what  really  rocked,  if  it  did  not 
wreck  the  industry  was  the  decisive  vic- 

"Farewell  To  Arms",  one  of  the current  high  admission  price  films, 

tory  of  the  Government  in  its  anti-trust 
suit  against  the  major  companies. 
Movie-makers  and  exhibitors  might 
have  adjusted  themselves  to  the  con- 

sent decrees  imposed  by  a  triumphant 
Department  of  Justice  on  the  prostrate 
tycoons,  but  not  at  the  same  time  as 
they  were  meeting  the  first  brunt  of  the 
Video  onslaught.  These  twin  disasters 
reacted  upon  each  other  in  a  manner 
reminiscent  of  the  remark  of  the  old 
lady  who  said:  "It's  too  bad  the  1929 Depression  and  unemployment  both 
had  to  take  place  simultaneously." 

Under  the  terms  of  the  decrees,  the 
major  companies  were  compelled  to 
divest  themselves  of  their  theatre  hold- 

ings just  when  the  theatres,  big  and 
small,  circuit  and  independent,  most 
urgently  required  their  support.  No 
longer  were  the  producers  under  any 
economic  obligation  (and  few  pro- 

ducers worry  unduly  about  moral  obli- 
gations any  more  than  exhibitors  would 

have  worried  the  situation  been  re- 
versed) to  protect  the  customers  with 

whom  they  had  done  business  for  fifty 
years;  nor  were  they  under  pressure because  of  their  investment  in  a  limited 

number  of  theatres  to  furnish  a  con- 
tinuous flow  of  product  to  all  theatres. 

As  a  consequence,  the  number  of  pic- 
tures released  by  the  major  companies 

collapsed  from  654  in  1951  to  3^8  in 
195''.  an  inadequate  supply  of  film  to 
maintain  competitive  houses  with  two 
or  three  changes  of  program  weekly. 

Simultaneously,  the  decrees  abolished 
block  booking,  long  a  bugaboo  of 
blockheaded  reformers  who  were  under 
the  impression  that,  once  pictures  ceased 
to  be  sold  in  groups,  the  tawdry  and 
trashy  ones  would  automatically  be 
eliminated.  Nothing  of  the  sort  hap- 

pened, as  the  titles  of  a  few  of  the 
more  successful  Bs  released  in  1957  in- 

dicate: "Love  Slaves  of  the  Amazon," 
"I  Was  a  Teenage  Werewolf,"  "Nude Invaders,"  "The  Viking  Woman  vs. 
The  Sea  Serpent,"  "Attack  of  the  Crab 
Monsters,"   "The   Curse   of  Franken- 

Once  block  booking  w  as  eliminated, 
the  emphasis  turned  to  a  different  kind 
of  block — the  blockbusters.  The  indus- 

try concentrated  its  attention  not  on 
the  intensely  risky,  but  essential  task  of 
developing  new  writers,  directors,  and 
stars,  but  on  buying  successful  books 
and  plays,  and  reinforcing  their  box 
office  appeal  with  celebrated  names,  re- 

gardless of  the  ravages  of  time  and 
temperament.  Inevitably,  the  price  of 
stories,  dramas,  and  top  performers 
vaulted  to  Sputnik  heights.  This  cre- 

ated the  anomalous  situation  of  a  busi- 
ness whose  production  costs  were  in- 

creasing 50  per  cent,  while  its  receipts 
were  declining  close  to  the  same  degree. 

Under  our  existing  tax  laws,  how- 
ever, the  added  remuneration  paid  to 

members  of  the  talent  guilds  did  not 
linger  long  in  their  bank  accounts. 
They  scarcely  needed  their  agents  or 
analysts  to  suggest  that  the  loophole  of 
capital  gains  made  it  expedient  for 
them  to  cease  to  be  wage  slaves  and 
to  become  entrepreneurs.  As  a  conse- 

quence, in  1957  only  116  pictures  were 
made  by  the  major  studios,  as  compared 
with  260  independently  produced.  Bing 
Crosby,  Burt  Lancaster,  John  Wayne, 
Gregory  Peck  are  today  not  so  much 
glamorous  personalities  as  incorporated 
institutions.  One  of  them — Frank  Si- 

natra —  reputedly  croons  an  annual 
$4,000,000  lullaby  from  his  various  en- tertainment enterprises. 

Based  on  the  great  tradition  of  the 
pioneer  independents — Goldwyn,  Selz- 
nick,  and  Disney — a  great  deal  of 
wishful  thinking  has  been  written 
about  the  advantages  of  independent 
production:  its  artistic  freedom;  its  ma- 

turity; its  courage  to  film  controversial 
and  experimental  subjects.  One  might 
ask:  What  independents  have  had  the 
hardihood  to  make  films  like  Twen- 

( Continued  on  Page  14) 
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(ConthiHed  from  Page  13) 
tieth   Century's   "Grapes   of  Wrath," 
Warner's  ""Life  of  Emile  Zola,  "  Metro's 
"Fury,"  Paramount's  "'Lost  Weekend," 
or  Columbia's  "From  Here  to  Eternity"? 

Actually,  the  present  crop  of  inde- 
pendents, with  few  exceptions,  have cut  the  umbilical  cord  that  binds  them 

to  the  major  companies.  They  are  de- 
pendent upon  their  former  employers 

for  financing  and  distribution.  Before 
a  camera  can  roll,  their  stories,  casts, 
directors,  and  budgets  must  be  ap- 

proved by  studio  or  home-office  execu- 
tives —  frequently  the  same  men  who 

for  many  years  have  been  making  sim- 
ilar decisions,  some  right,  some  wrong, 

as  to  how  to  invest  their  companies' money. 
Moreover,  from  an  industry  point  of 

view,  independent  production  has  one 
insuperable  handicap.  With  a  few  ex- 

ceptions like  Hecht-Hill-Lancaster,  who 
have  grown  to  something  approaching 
major  company  proportions,  with  plans 
for  spending  $25,000,000  on  their  pro- 

ductions in  1958,  independents  cannot 
indulge  in  long-range  planning.  An  im- 

mediate profit,  rather  than  future  wel- 
fare, is  imperative  for  their  continued 

existence.  The  type  of  starbuilding 
w  hich  marked  Metro  and  Paramount  in 
their  halcyon  days,  with  scouts  scouring 
the  countryside  for  promising  young- 

sters, followed  by  years  of  careful  train- 
ing, casting,  suitable  story  selection, and  continuous  rather  than  intermittent 

publicity,  has  almost  disappeared  from 
the  West  Coast.  The  number  of  glam- orous new  film  luminaries  uncovered 
since  the  rise  of  the  independent  system 
is  comparatively  small,  and  partially 
responsible  for  the  industry's  present travail. 

The  younger  generation  is  justifiably 
an  angry  one  when  elderly  (at  least, 
in  their  eyes)  gentlemen,  such  as  Gary 
Cooper  or  Clark  Gable,  are  cast  in  the 
roles  of  irresistible  young  lovers. 
Among  last  year's  most  resounding 
flops  were  costly,  promising  produc- 

tions such  as:  "Spirit  of  St.  Louis," 
with  Jimmy  Stewart;  ""Love  in  the  Af- 

ternoon," with  Gary  Cooper  and 
Audrey  Hepburn;  "The  Pride  and  the 
Passion,"  with  Cary  Grant,  Frank  Si- 

natra, and  Sophia  Loren;  ""Designing 
Woman,"  with  Gregory  Peck  and 
Lauren  Bacall;  "'Desk  Set,"  with  Spen- cer Tracy  and  Katharine  Hepburn.  On 
the  other  hand,  popular  young  men  of 
limited  talents,  fresh  from  radio  and 
television,  like  Elvis  Presley  and  Pat 
Boone,  scored  striking  successes  in  in- 

significant minor  pictures. 
With  mounting  expenses  and  declin- 

ing receipts,  the  bankers  who  now  dic- 
tate the  fiscal  (and  some  of  the  produc- 

tion) policies  of  the  leading  companies 
were  faced  with  the  alternatives  of  cut- 

ting or  entirely  eliminating  dividends, 
or  selling  or  renting  their  old  negatives 

to  TV.  With  little  hesitation,  they  pro- 
ceeded to  cut  the  throats  of  their  an- 

cient customers,  not  to  mention  their 
own,  by  disposing  of  over  8,000  fea- tures of  pre- 1948  vintage.  These  are 
now  being  given  away  nightly  in  a 
bowdlerized  form,  cut  to  conform  to 
the  time  limitations  of  Video,  and  in- 

terspersed at  regular  intervals  with  the 
advertising  spiels  of  their  sponsors.  For 
those  of  us  who  happen  to  be  deeply 
attached  to  the  cinematic  masterpieces 
of  the  past,  what  has  occurred  is  equiv- 

alent to  slashing  the  Mona  Lisa,  while 
announcing  that  her  enigmatic  smile 
is  due  to  her  failure  to  use  the  correct 
dentifrice. 

The  blighting  effect  on  the  theatres 
of  the  TV  showing  of  old  movies  be- 

came immediately  apparent  when,  in 
the  second  half  of  1957,  the  treasures 
of  the  past  were  first  released  on  the 
air.  Movie  attendance,  which  had  been 
creeping  upward  approximately  5  per 
cent  from  the  previous  year,  plummeted 
close  to  18  per  cent.  "If,  "  predicts  Sind- 
linger,  "the  national  level  of  theatre 
receipts  for  the  next  nine  months  fol- lows the  trend  of  the  past  six  months, 
it  would  mean  that  the  theatres  will 
have  a  $200  million  annual  loss  in  net 
gross,  and  production  will  have  an  an- 

nual loss  of  $73  million  in  film  rental." 
The  situation,  howeNer,  is  even  more 

precarious  than  these  figures  indicate. 
At  least  2,500  negatives  made  since 
1948  still  remain  unsold.  Reassuring 
statements  from  the  presidents  of  the 
major  film  companies  denying  that  they 
have  any  present  intent  of  disposing  of 
these  properties  are  accepted  in  the  in- 

dustry with  the  mingled  satisfaction  and 
skepticism  that  customarily  greets  the 
official  utterances  of  business  and  poli- 

tical potentates.  Tom  Pryor,  The  New 
York  Times's  West  Coast  correspond- 

ent, reports  that  "No  one  seriously  be- lieves the  post- 1948  pictures  will  not 
ultimately  be  playing  the  living-room 
circuit."  Joe  Hyams,  the  New  York 
Herald-Tribune's  more  trustful  repre- 

sentative, headlines  his  front-page  story 
"Hollywood  Won't  Sell  Post-48  Films 
to  TV."  You  pay  your  five  cents  to your  newsdealer  and  you  take  your choice. 

If  the  Marines  land  in  time,  they  will 
consist  of  actors,  authors,  and  directors 
who  have  reserved  the  rights  to  strike 
if  they  are  not  consulted  before  these 
additional  negatives  are  sold  down  the 
TV  river.  The  screen  directors  are  de- 

manding 25  per  cent  of  their  original 
salaries  on  any  future  sales,  and  their 
fellow-artists  are  not  going  to  be  bash- 

ful in  presenting  their  claims.  In  other 
words,  the  cut  may  not  be  large  enough 
to  satisfy  anybody,  and  the  salvation  of 
the  industry  may  rest  upon  its  cupidity 
rather  than  its  sagacity.  On  the  basis 
of  forty  years  of  business  experience. 

I  would  not  be  inclined  to  sell  cupidity 
short. 

Over  the  heads  of  the  embattled  ex- 
hibitors hangs  another  Damoclean sword— toll-TV.  This  is  an  ingenious, 

electronic  device  by  which  pictures  can 
be  sent  over  the  air-waves  in  a  distorted 
form,  and  only  made  intelligible  by  the 
use  of  a  home  decoder.  Much  as  I 
should  like  to  join  in  the  current 
Donnybrook  Fair  concerning  the  ques- 

tionable advantages  and  the  unques- 
tionable dangers  of  pay-TV,  this  is  a 

piece  in  which  I  should  hold  my  peace. 
Suffice  it  to  say  that  its  adversaries  are 
apparently  so  convinced  that  the  public 
will  rush  to  pay  for  what  it  now  re- 

ceives gratis  that  they  are  moving 
Heaven  and  earth  (as  represented  in 
Congress)  to  prevent  the  tests  author- ized by  the  FCC.  Its  proponents,  on 
the  other  hand,  are  so  dubious  of  its 
merits,  outside  of  a  substantial  financial 
return  to  themselves,  that  they  pretend 
it  will  ban  commercial  advertising  and 
raise  the  cultural  level  of  TV  program- 

ming, both  highly  desirable  objectives 
which  there  is  not  the  slightest  evidenc 
that  toll-TV  could  or  cares  to  achieve. 

The  early  advent  of  toll-TV,  how- 
ever, does  not  appear  imminent.  As 

Jack  Gould  of  The  New  York  Times 
points  out:  ""There  are  enough  prob- 

lems, social,  legal,  technical,  and  eco- nomic, to  keep  the  idea  tied  up  for 

years." 

To  avoid  these  interminable  delays, 
it  has  been  proposed  that  films  be  car- 

ried by  cable  from  a  central  location 
onto  the  home  screen.  This  would  re- 

quire no  approval  from  anyone,  except 
the  local  authorities,  and  would  have 
the  substantial  advantage  over  air  trans- 

mission that  it  would  not,  even  tem- 
porarily, pre-empt  existing  channels. An  experiment  in  the  use  of  wired  TV 

has  been  conducted  since  last  Septem- 
ber in  Bartlesville,  Oklahoma.  Accord- 

ing to  Senator  William  Langer  of 
North  Dakota,  a  staunch  opponent  of 
pay-TV  in  any  form,  a  postal  card  sur- 

vey conducted  by  him  indicates  a  ma- 
jority of  ten  to  one  in  Bartlesville against  the  project. 

The  plight  of  the  movie  theatres^ 
even  if  they  escape  the  Scylla  of  post- 1948  films  on  TV  and  the  Charybdis 
of  toll-TV,  does  not  greatly  concern 
the  picture-going  public,  except  as  it affects  the  nature  of  future  films  and 
the  conditions  under  which  they  will 
be  displayed.  The  industry  has  discov- 

ered that  with  the  exception  of  gim- 
mick films,  fashioned  for  undemanding 

addicts  of  rock  'n'  roll,  science  fiction, 
or  horror,  it  can  only  successfully  com- 

pete with  TV  through  the  magnitude of  its  screens,  the  costliness  and  care  of 
its  productions,  and  its  unrivalled  ca- 

pacity to  reproduce  the  supreme achie\ements  of  God  and  man. 
The  incredible  success  of  pictures 

such  as  "The  Ten  Commandments," 
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which  cost  $13,000,000  to  produce,  and 
"Around  the  World  in  Eighty  Days" is  stimulating  the  production  of  more 
such  pictures,  far  beyond  the  financial 
or  physical  potentialities  of  television. 
A  hard-pressed  M-G-M  management, 
for  example,  is  planning  to  gamble 
what  remains  of  its  once  heavy  bank- 

roll on  "Ben  Hur."  These  super  block- 
busters, including  "The  Bridge  on  the 

River  Kwai,"  are  shown  at  high  admis- sion prices,  with  reserved  seats,  and 
only  one  or  two  shows  a  day. 

Less  colossal  colossals,  such  for  in- 
stance as  "Farewell  to  Arms"  or  "Rain- 

tree  County,"  are  now  charging  admis- sion prices  ranging  up  to  $2.50.  They 
retain  the  ancient  industry  device  of 
continuous  showing,  while  discarding 
the  equally  hallowed  tradition  of  exclu- 

sive first-runs  in  the  big  downtown 
theatres.  These  obsolete  de  luxe  palaces 
were  carefully  located  by  myopic  men 
— myself  included — where  the  traffic 
was  thickest  thirty  years  ago.  Now, 
paralyzed  by  the  growth  of  that  traffic 
to  unanticipated  proportions,  they  have 
become  white  elephants. 

As  a  consequence,  picture  distribu- 
tors are  beginning  to  ponder  the  exam- 
ple set  by  the  department  stores  and 

discount  houses  in  their  invasion  of  the 
suburbs.  In  the  New  York  area,  for 
instance,  important  films  of  the  future 
will,  I  am  convinced,  hold  their  pre- 

mieres simultaneously  in  key  theatres 
in  all  of  the  five  boroughs,  as  well  as 
in  Newark,  Westchester,  and  Long  Is- 

land; and  the  same  procedure  will  be 
followed  in  metropolitan  centers  all 
over  the  country. 

In  smaller  communities  first  runs  are 
already  being  played  "day-and-date" betv\een  the  old  four-walled  theatre  on 
Main  Street  and  the  new  outlying 
"drive-ins."  Of  these  there  are  now 4,397  in  the  United  States  and  the  num- 

ber continues  to  increase.  They  are  no 
longer  what  Variety  once  called  "pas- 

sion pits  with  pix"  but  highly  respec- table family  institutions  doing  a  rush- 
ing business  in  hot  dogs,  pop,  and 

pi22a-pie.  According  to  the  Opinion 
Research  Survey,  72  per  cent  of  the 
public  have  been  to  a  drive-in,  32  per 
cent  of  them  prefer  a  "hardtop"  the- atre, 30  per  cent  the  drive-in,  and  10 
per  cent  have  no  preference. 
The  pattern  of  saturation  first-run 

showings  will  not  apply  to  the  pictures 
produced  on  specialized  wide  screen 
processes,  such  as  Todd- AO  and  Cine- 

rama. The  number  of  such  semi-third- 
dimensional  films  will  mount,  and  they 
will  be  shown  in  an  increasing  number 
of  theatres,  equipped  exclusively  for 
their  proper  projection,  as  well  as  for 
stereophonic  sound,  now  sadly  neg- 

lected in  most  theatres  and  unavailable 
on  the  home  TV  set.  Todd-AO  has 
"South  Pacific"  ready  for  release,  and is  negotiating  with  Sam  Goldwyn  for 

his  forthcoming  production  of  "Porgy 
and  Bess."  Cinerama  will  reluctantly discard  its  hitherto  successful  policy  of 
gigantic  travelogues  and  move  into  the field  of  fiction  films.  And  there  are 
other  exciting  new  processes,  like  Cine- 
miracle,  shortly  to  be  unveiled. 

Another  form  of  specialized  theatre 
which  continues  to  flourish  in  the  face 
of  declining  business  is  the  so-called 
art  house.  Once  disparagingly  referred 
to  as  "sure-seaters,"  they  now  have  long 
waiting  queues  when  they  play  such 
less  than  artistic  offerings  as  "And  God 
Created  Woman"  (unless  Brigette  Bar- dot  is  regarded  as  a  work  of  art).  Even, 
however,  when  they  confine  themselves 
to  less  aphrodisiac  fare,  with  distin- 

guished importations  like  "La  Strada" 
or  "Gervaise,"  they  appeal  to  substan- tial audiences.  Occasionally,  American 
pictures  such  as  "Lili"  or  "Lust  for Life"  are  booked  into  these  theatres 
and  demonstrate  that  Hollywood,  when 
it  cares  to  do  so,  can  hold  its  own  with 
France,  Italy,  or  Japan  on  their  own 
grounds.  Unfortunately,  there  are  no 
indications  on  the  horizon  of  many  pic- 

tures of  this  nature.  United  Artists, 
which  financed  and  distributed  the  tno 
best  low-budget  films  of  recent  years, 
"Marty"  and  "Twelve  Angry  Men," 
evidences  little  interest  at  present  in 
similar  projects.  There's  more  gold  in them  that  blockbuster  hills! 

In  1930  there  were  23,000  theatres  in 
the  United  States.  Today  there  remain 
17,809  including  the  drive-ins,  of  which 
6,000  are  reportedly  losing  money.  Un- 

less conditions  improve  substantially, 
few  of  these  marginal  houses  can  hope 
to  survive.  If  business  grows  worse, 
the  fatalities  will  extend  into  a  second 
group  of  approximately  8,000  theatres, 
which  are  now  making  a  limited  return 
on  their  investment.  Some  may  regard 
these  closings  unconcernedly  as  the  in- 

exorable working  of  economic  laws.  To 
those  of  us,  however,  who  are  ac- 

quainted with  the  old  showmen  who 
have  invested  their  lifetime  savings  and 
their  years  of  experience  in  brick  and 
mortar,  each  such  situation  represents  a 
heartbreaking  personal  tragedy. 

Regardless  of  the  number  of  theatre 
closings,  it  is  evident  that  existing  con- 

ditions no  longer  warrant  (if  they  ever 
did)  the  nationwide  system  of  thirty- 
two  exchanges  maintained  by  each  of 
the  remaining  seven  major  companies. 
Already,  sales  offices  in  some  cities  are 
being  abandoned,  and  in  others,  con- 

solidated shipping  and  receiving  offices 
are  being  established. 

Even  more  urgent  than  the  curtail- 
ment in  distribution  facilities  is  the 

streamlining  that  will  have  to  be  ef- 
fected in  production.  The  days  of  the 

huge  studios  covering  hundreds  of 
acres,  with  thousands  of  high-salaried 
employees,  are  numbered.  It  costs 
Twentieth  Centiuy-Fox,  for  example, 

approximately  $1,000  a  day  just  to  op- 
erate the  cars  and  trucks  which  trans- 

port people  and  properties  around  the 
lot.  One  hundred  and  seventy-six  acres of  the  studios  are  about  to  be  set  aside 
to  be  converted  into  a  dream  city,  with 
a  modern  business  center,  skyscrapers, 
apartment  houses,  and  a  4,000  seat 
auditorium.  The  company  will  still  not 
be  hard-up  for  space;  it  has  a  2,300- 
acre  ranch  in  Malibu.  Universal  is  con- 

sidering, it  is  said  a  $35,000,000  offer 
to  sell  Universal  City  for  a  housing 
development.  Rumors  are  in  circulation 
of  a  possible  consolidation  of  the 
Metro  and  Warner  lots,  and  the  sub- 

sequent disposal  of  their  surplus  prop- 
erties. Even  if  this  deal  is  not  consum- 
mated, some  similar  combinations  are inevitable. 

The  pretentious  film  factories  of  the 
fat  1940s  are  no  longer  suitable  for 
the  needs  of  the  slim  1950s.  Only  half 
as  many  pictures  are  being  produced 
as  formerly,  and  of  these  a  substantial 
percentage  are  being  made  abroad.  Al- 

ready fifty-two  pictures  are  scheduled for  foreign  production  in  1958,  and 
there  will  be  more.  The  sun  never  sets 
on  American  cameras,  frequently  han- 

dled by  an  Englishman,  with  a  Hun- 
garian producer,  a  German  director,  a 

French  author,  and  a  cast  consisting  of 
a  dozen  different  nationalities.  Foreign 
productions  were  originally  designed  to 
convert  blocked  funds,  representing  the 
earnings  of  American  pictures  abroad, 
into  good  American  dollars.  They  met 
with  unanticipated  success.  Audiences 
enjoyed  their  authenticity  and  their  ex- 

otic backgrounds,  actors  liked  to  travel, 
producers  valued  their  lower  labor 
costs.  Aside  from  these  considerations, 
foreign  film  production  is  bound  to  re- 

main an  important  element  in  an  indus- 
try which  today  realizes  some  50  per 

cent  of  its  income  outside  of  the  do- 
mestic market. 

It  is  possible  that  even  the  economies 
outlined  will  still  not  be  adequate  to 
salvage  some  of  the  more  \ailnerable 
producers.  At  Loew's,  long  the  top dog,  or  rather  lion,  of  the  industry,  a 
desperate  race  is  being  run  by  its  ener- 

getic new  president  to  revitalize  his  dis- 
organized empire  before  the  bankers 

insist  on  liquidation,  new  management, 
or  a  merger — maybe  with  the  rejuve- 

nated United  Artists  which,  unham- 
pered by  a  studio  or  heavy  contractual 

obligations,  is  running  rings  around  its 
less  agile  rivals.  Other  mergers  are  also 
under  consideration.  By  1962  there  will 
not  only  be  fewer  studios,  fewer  ex- 

changes, and  fewer  theatres,  but  also 
fewer  major  picture-making  companies. 
There  will  also  be  fewer  pictures.  Some 
of  them,  as  in  the  past,  will  be  good, 
some  will  be  bad.  The  percentage  of 
good  to  bad  should  serve  as  a  reason- 

ably clear  reflection  of  the  conflicting forces  in  American  life. 
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"Windjammer" 

^euiiteu^  "R^iUHf  O  O  O 
Introduces  Cinemiracle,  new  big  screen  process  for  special 
theatres.  Fairly  exciting,  but  lacks  story  values. 

More  and  more  the  screen  seems  to  be  thunderously  path- 
breaking  in  technical  tour-de-forces.  With  Louis  de  Rochemont 
and  National  Theatres'  first  outing  in  the  much-heralded  new 
Cinemiracle  process  called  "Windjammer",  a  whole  new  world 
of  stunning  sights  appears  to  have  entered  celluloid  history. 
Admittedly  nothing  more  than  a  tumultuous  travelogue, 
"Windjammer"  is  overwhelming  in  every  sense,  both  the  actual 
physical  one  of  enveloping  the  audience  with  its  gigantic  pro- 

scenium dimensions  and  the  aesthetic  one  of  using  its  Eastman 
Color  to  breathtaking  scenic  advantage.  From  its  opening  shot 
in  standard  35  mm.  and  then  right  into  the  triumphant  burst  of 
mountainous  waves  jutting  against  the  sqarerigger  Christian 
Radich  as  the  screen  awesomely  assumes  its  full-length  propor- 

tions, to  the  saga  of  14  port  of  calls  with  major  embarkations 
in  the  West  Indies,  Scandinavia  and  New  York,  this  instantly 
becomes  entertainment  that  sparks  the  imagination  of  youth 
and  thrillingly  revitalizes  the  fancy  of  the  old.  In  short,  this  is 
family  entertainment  on  a  large  scale,  one  bound  to  do  socko 
business  on  the  hard  ticket  markets  in  every  situation.  What  it 
attempts  to  tell  in  folksy-documentary  style  through  the  script 
of  Capt.  Alan  Villiers  and  James  L.  Shute  is  a  modern  day  ad- 

venture story  that  depicts  the  18,000  mile  voyage  of  the  Radich, 
a  training  crusier  manned  by  forty  or  so  teenage  Norwegian 
swabbies  as  they  set  course  from  Oslo  following  Columbus'  At- 

lantic route.  There  are  some  spotty  sequences,  a  few  "stripes" 
showing  up  the  three-screen  seams,  a  few  fluffs  in  synchroni- 

zation and  an  annoying  penchant  for  "memorializing"  any  and 
every  landmark  of  grandeur.  But  this  is  all  quibbling,  for  under 
the  direction  of  de  Rochemont  and  Bill  Colleran  which  smartly 
captures  the  cold  fascination  of  the  New  York  skyline  and  later 
explodes  against  the  tribal  wonderlands  of  the  Madeira  islands 
and  a  St.  Sylvester  festival,  plus  the  cracker  jack  camera  work  of 
Joseph  Brun  and  Gayne  Rescher,  especially  when  the  lenses  re- 

cord a  sub  diving  into  the  deep  blue  bottom  with  all-mighty 
splashing  of  water  across  the  screen,  coupled  with  the  Morton 
Gould  music  score,  the  Pablo  Casals  concert,  the  Boston  Pops 
and  Wilbur  de  Paris'  New  Orleans  Jazz  Band — and  the  Cine- 

miracle glory — "Windjammer"  proves  a  grand  experience. 
National  Theatres — Louis  de  Rochemont  Production.  142  minutes.  Directed  by Louis  de  Rochemont  and  Bill  Colleran. 

"The  Proud  Rebel" 
Scui*te^  1^<!UiH^  O  O  O  Plus 

Excellent  entertainment  for  the  family  and  for  action  fans. 
Should  roll  up  big  grosses  in  the  "Old  Yelier"  manner. 

Samuel  Goldwyn,  Jr.  has  a  long  way  to  go  before  filling  the 
mighty  boots  of  his  famous  dad,  but  with  his  second  production 
entry,  "The  Proud  Rebel",  he  takes  a  sizeable  stride  in  the  right 
direction.  For  this  Buena  Vista  release  in  mellow,  autumnal 
Technicolor  is  a  fine,  engrossing  saga  about  frontier  folk  just 
after  the  Civil  War,  which  engagingly  takes  as  its  theme  the 
afflictions  of  a  sheepfarmer's  young  'un  and  how  they  are  trans- 

cended through  his  attachment  to  a  gallant  and  loyal  sheepdog. 
To  play  father  and  son,  producer  Goldwyn,  Jr.  made  a  wise 
choice,  none  other  than  Alan  Ladd  and  the  star's  own  progeny. 
Master  David  Ladd.  Olivia  de  Havilland  co-stars  as  a  sympa- 
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thetic  widow  and  supplies  not  only  the  romantic  interest  but  a 
comely-tempered  and  compelling  performance  in  her  own  right. 
In  fact,  the  entire  cast,  including  stand-out  bits  by  Dean  Jagger 
and  John  Carradine,  responds  vigorously  to  the  wide-ranging 
direction  of  Michael  Curtiz  as  he  leisurely  yet  tightly  builds  up: 
emotive  content  always  to  be  bolstered  by  the  feel  and  form  of 
the  rolling  and  rollicking  outdoors.  "The  Proud  Rebel"  will  be 
compared  to  "Old  Yelier"  and  "Shane",  and  it  can  hold  up  its 
banner  with  pride,  for  this,  too,  is  crowded  with  sentiment, 
good  times,  buckskin  humor,  action  and  an  overall  construction 
that  can  only  be  called  heartwarming,  which  should  make  it 
one  of  the  best  family  entertainments  of  the  season.  The 
screenplay  by  Joe  Petracca  and  Lillie  Hayward  finds  younj 
Ladd,  mute  from  the  burning  of  Atlanta,  on  his  way  with  dac 
and  dog  to  Illinois  where  a  competent  surgeon  can  be  found 
From  this  format  follows  a  series  of  adventures  including  the 
sale  of  the  dog,  fights  with  nasty  sheepman,  contretemps  betweer 
father  and  son,  etc.,  until  everyone  is  brought  together  agair 

and  speech  restored.  As  for  that  marvellous  canine,  he's  callec 
King  and  he's  a  thrilling  trouper,  indeed. 
Buena  Vista  release.  103  minutes.  Alan  Ladd,  Olivia  de  Havilland,  David  Ladd 
Produced  by  Samuel  Goldwyn,  Jr.  Directed  by  Michael  Curtii. 

"The  Goddess" 

Sce44K€44  I^hiUh^  Q  O  plus 
Chayefsky's  story  about  a  dame  who  becomes  a  movie  stoi 
the  hard  way.  Doesn't  come  off.  Problem  for  exhibitors. 

The  case-history  of  a  drab  and  bewildered  blonde  who  scale 
the  Hollywood  peaks,  "The  Goddess",  Paddy  Chayefsky's  firs 
original  screenplay,  proves,  in  some  respects,  to  be  a  fairly  im 
pressive  off-beat  drama.  And  with  the  debut  of  Kim  Stanle; 
in  the  star  role  there  is  the  added  dimension  of  a  tour-de-forci 
performance.  But,  it  must  be  said,  this  produrtion  of  Miltoi 
Perlman's  for  Columbia  just  never  really  comes  off  and  will  un 
doubtedly  pose  a  selling  problem  for  exhibitors.  Best  return 
should  be  in  art  house  audiences,  where  it  will  spur  controver 
sial  reactions  and  cause  some  extra  spurts  in  attendance.  "Th 
Goddess"  is  the  kind  of  film  that  has  to  be  judged  solely  on  it 
artistic  merits  and,  unfortunately,  it  is  not  that  powerful,  pro 
found  or  provocative  a  work  to  sustain  cold  critical  analysis 
Although  John  Cromwell's  direction  is  an  exact  rendering  seen 
by  scene,  he  never  actually  makes  the  whole  of  the  film  com 
alive  to  the  kind  of  tumultuous  drama  the  Chayefsky  character 
are  presumably  stewing  in.  And  when  he  holds  the  tempo  dow) 
to  a  snail's  pace  just  to  emphasize  again  and  again  the  seethin frustrations  of  the  heroine  and  her  boxer  husband,  Lloy 

Bridges,  the  film  becomes  an  exasperation.  "The  Goddess"  i 
stompingly  acted;  beside  the  full-fluttering  of  Miss  Stanley 
Betty  Lou  Holland  is  a  good  granite-faced  mother  and  one 
time  belle,  Burt  Brinckerhoff  is  superb  as  a  gawky  teenager  wh 
successfully  makes  passes  at  the  heroine,  Steve  Hill  shines  as  th 
tormented  first  husband  and  Bridges  is  nice  and  bulky  as  th 
inarticulate  second.  Storywise,  it's  familiar:  plain- Jane  Mis 
Stanley  dreams  of  escaping  small-town  Southern  life,  goc 
through  a  crazy  marriage  with  Hill,  son  of  a  famous  actoi 
leaves  him  and  baby  for  Hollywood,  has  no  luck  there  until  sh 
sleeps  around,  then  marries  famous  ex-champ  Bridges  bu 
knocks  him  out  with  her  frustrations,  finally  makes  the  grad 
as  a  film  goddess  five  years  later  after  nervous  breakdown,  su 
cide-attempts,  men,  liquor,  etc.,  finally  left  a  lonely,  meaning 
less  wreck  amidst  fame,  success  and  her  career. 

Columbia.  105  minutes.  Kim  Stanley,  Lloyd  Bridges,  Steve  Hill.  Produced  I Milton  Perlman     Directed  by  John  Cromwell. 

lid 



Ton  Much.  Too  Soon" 

'ScUCHC^  ̂ 4UiKf  Q   O  PLUS 
ana  Barrymore  biog  sudsy  and  hokey.  Bolstered  by  good 
rformances  by  Errol  Flynn,  Dorothy  Malone. 

The  Diana  Barrymore  biography,  "Too  Much,  Too  Soon", ^  been  given  an  all  stops  out  treatment  in  this  Warner  Bros. 
Mon.  It  boasts  popular  and  potent  stars  in  Dorothy  Malone 
d  lirrol  Flynn,  and  is  able  to  punch  home  a  few  whomping 
illops  in  its  first  half,  but  the  second  half  runs  like  "East 
nne"  scrambled  with  sex  and  scotch.  This  is  not  another  "I'll 
\  Tomorrow  ",  lacking  that  film's  quality,  but  it  should  prove n.ii^net  with  the  matinee  trade  that  likes  the  True  Confession 
me-on,  especially  when  it  rakes  over  the  public  coals  such  a 
»endary  lush  as  the  great  John  Barrymore  in  a  much  more 
i^ationalized  fashion  than  did  the  book.  And  since  Flynn 
ns  him  with  a  nicely  bravura  performance,  walking  like  a 
throned  king  through  his  Rennaisance  horror  of  a  HoUy- 
)od  home  and  ending  up  as  a  lost  but  lovable  drunk,  the 
itropolitan  customers  should  get  a  pleasant  jolt.  Unfortunate- 
after  screenpla)-w  rights  Art  and  Jo  Napoleon  get  done  with 

e  father  and  daughter  relations,  after  Dorothy  Malone  as  the 
veless,  young  Diana  takes  off  into  a  life  of  her  ow  n,  this 
snry  Blanke  production  starts  its  down-to-the-Bowery  de- 
;nt  in  the  usual  maudlin  and  melodramatic  ways.  And  direc- 
r  Art  Napoleon  lets  it  go  that  way,  with  one  hokey  sequence 
ter  another.  Miss  Malone  parades  voluptuously  around,  going 
rough  some  hot  love  scenes  with  her  four  lovers:  Efrem  Zim- 
iist,  Jr.,  as  the  first  husband,  Ray  Danton  as  the  no-good  sec- 
id.  Edward  Kemmer  the  dipsomaniac  third,  and  finally  Martin 
ilner.  the  society  boy  from  her  debutante  days  who  at  film  s 
d  promises  to  help  her  to  a  new  and  good  life. 
irner  Bros.  121  minutes.  Dorothy  Malone  Errol  Flynn.  Produced  by  Henry nke     Directed  by  Art  Napoleon. 

Handle  With  Care" 

[grossing  programmer  will  serve  as  good  dualler. 
This  modest  M-G-M  programmer  can  claim  a  degree  of 

Jivelty,  fair  suspense  and  some  interesting  new  faces.  The 
ivid  Friedkin  production  is  an  engrossing  little  item  with 
•od  human  interest  values  and  newcomer  Dean  Jones  a  hand- 
me  treat  for  the  teenagers.  One  only  wishes  scripters  Morton 
ne  and  Friedkin  had  added  some  hot  peppers  to  their  rather 
and  story.  Nonetheless,  "Handle  with  Care"  is  a  good  sup- 
)rting  feature,  and  it  might  draw  quite  well  in  small  town 
uations.  Under  Fine's  smooth  direction,  the  tale  is  laid  in  a 
e-horse  college  tow  n  where  no  one  is  more  respected  than  its 
nevolent  old  Mayor,  played  with  usual  expertness  by  Thomas 
itchell.  But  the  finger  of  suspicion  points  at  him  when  law 
ident  Jones  and  his  classmates,  in  the  course  of  conducting  a 
^ck  local  investigation,  with  Jones  as  "district  attorney",  dis- 
\  er  some  shady  dealings  in  the  Mitchell  administration.  Jones 
-adfastly  refuses  to  be  put  off  from  the  truth,  even  when  his 

professor,  Walter  Abel,  and  his  girl,  Joan  O'Brien,  beg  him 
forget.  When  Jones  finally  uncovers  a  falsified  tax  report, 

e  whole  town  goes  sour  on  him.  He  relentlessly  pursues  his 
scovery,  but  in  the  end,  Mitchell  is  found  to  have  only  issued 
'gus  tax  receipts  to  save  the  farmers  and  townspeople  during 
e  depression  and  has  since  paid  back  every  missing  cent. 
tro-Goldwyn-Mayer.  82  minutes.  Dean  Jones,  Joan  O'Brien.  Produced  by »id  Friedkin.    Directed  by  Morton  Fine. 

"St.  Louis  Blues" 

Dull,  disappointing  musical  biography  of  W.  C.  Handy. 
Weak  in  all  departments.  Supporting  dualler. 

Paramount's  tribute  to  W.  C.  Handy,  the  late  impressario  of 
jazz-and-blues,  sounds  a  sad,  flat  note.  It  is  a  slow-moving,  un- 

distinguished and  oftimes  amateurish  compound  of  corny  melo- 
drama and  disappointing  musical  numbers.  As  scripted  by 

Robert  Smith  and  Ted  Sherdeman,  "St.  Louis  Blues"  depicts  an 
endless  and  dull  struggle  between  Handy's  creative  urges  via 
the  new  syncopation  and  his  minister-father's  righteous  abhor- ence  of  it.  The  direction  of  Allen  Reisner  with  its  ambling 
amiableness  and  the  rather  spiritless  backdrops  producer  Smith 
embalms  it  in,  rob  what  should  have  been  a  lusty  film  of  its 
potential.  At  the  film's  sneak  preview  in  a  New  York  theatre 
there  were  plenty  of  walk-outs  during  the  showing.  The  best 
this  merits  is  the  lower  slot  on  dual  bills,  except,  of  course, 
where  the  Negro  audience  might  be  attracted.  Performances 
generally  are  inept,  only  Pearl  Bailey  giving  some  zest  to  her 
role.  Nat  "King"  Cole  plays  Handy,  but  fails  to  give  him  life, 
while  Eartha  Kitt,  as  the  sultry  songstress  who  plugs  his  songs, 
is  cold  and  unsympathetic.  Juano  Hernandez,  usually  a  fine 
actor,  also  bogs  down  in  the  father  role.  Cab  Calloway  is  a 
cafe  owner,  Ella  Fitzgerald  mellows  the  "Beale  Street  Blues", 
Mahalia  Jackson  gives  her  famous  spiritual  rousers,  and  Ruby 
Dee  is  the  girl-back-home  who  supplies  the  romance.  It  is  sad 
to  see  all  that  fine  music  go  to  waste;  even  Miss  Bailey  fiddling 
with  the  titular  song  can't  make  it  more  than  a  picaresque  posy. 
The  plot  depicts  the  song-and-sin  fight  between  father  and  son 
Handy  until  the  blind  son  Handy  makes  his  peace  with  God, 
finds  sight  restored  and  at  the  end  receives  the  long-sort  pater- 

nal appro\  al  when  his  music  gains  status  throughout  the  v\orld. 
Paramount.  93  minutes.  Nat  "Klig"  Cole.  Eartha  Kitt,  Pearl  Bailey.  Produced  by Robert  Smith.    Directed  by  Allen  Reisner. 

"Suicide  Battalion" 

Minor  action  entry  OK  for  duals  in  sub-runs. 
This  action  entry  from  American  International  is  being 

dualled  with  "Jet  Attack  "  in  a  package  deal  concocted  strictly 
for  the  exploitation-minded.  The  Samuel  Z.  Arkoff-Lou  Rusoff 
production  is  a  little  number  about  some  World  War  II  hide- 
and-seek  engagements  between  the  Japs  and  the  Yanks  behind 
the  lines  in  the  Philippines,  rather  aimless,  but  actionful.  Di- 

rected by  Edw  ard  L.  Cahn  and  scripted  by  Rusoff,  it  manages  to 
work  up  some  exciting  scenes,  and  most  of  the  actors  do  sur- 

prisingly well  with  the  slipshod  dialogue  and  in  a  few  scenes 
deliver  some  forthright  dramatics.  But  whatever  commercial 
forte  "Suicide  Battalion"  possesses,  it  lies  solely  with  its  zany 
ability  of  piling  one  knockabout  scene  upon  another,  counter- 

spy skirmishes  and  bullet-snappy  battle  scenes.  Michael  Connors, 
John  Ashley  and  Russ  Bender  are  the  heads  of  the  U.S.  con- 

tingent that  goes  on  a  volunteer  mission  behind  the  Shinto- 
warrior's  lines  in  order  to  detonate  the  place  where  secret  mili- 

tary documents  were  inadvertently  left  in  the  famed  evacuation. 
After  numerous  run-ins  with  the  enemy,  some  hoopla  with  b- 
girls  Marjorie  Stapp  &  Co.  and  romance  between  correspondent 
Jewell  Lian  and  Connors,  the  boys  secure  their  objective. 
American-international.  79  minutes  Michael  Connors,  John  Ashley.  Produced  by Samuel  Z.  Arkoff.    Directed  by  Edward  L.  Cahn. 
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Ricketson  Pushes  Year-Round 

Promotion  Ideas  To  Bolster  B 

'Out  of  Town'  Openings 

Kick-Off  BV's  'Stage  Struck' "Stage  Struck,  "  the  Buena  Vista  release  of 
the  RKO  production  about  a  stage  struck  girl 
who  wins  o\er  Broadway,  has  been  set  for  a 
unique  series  of  openings.  The  gimmick:  "out 
of  town"  openings  in  New  Haven,  Philadelphia, Boston  and  Washington  similar  to  those  en- 

joyed by  a  Broadway  venture  before  it  hits  the 
gay  white  way  on  April  22. 

As  promotional  plans  now  stand,  the  road 
openings  \\\\\  be  handled  in  a  manner  com- 

parable to  legitimate  plays  with  drama  re- 
viewers invited  to  premiere  performances  in 

each  of  the  tryout  towns.  Joining  the  stage 
critics  will  be  local  first  nighters,  community 
opinion  ma'.:ers  and  leaders,  drama  students  and film  critics. 

Prepare  Now  for  Top 

May  Money  Date— Mother's  Day Mark  down  Sunday  May  11th  as  one  of  the 
top  pro.Tiotion  dates  of  the  year.  Of  course,  its 
Mother's  Day.  Among  the  boxoffice  building campaigns  to  insure  increased  grosses  for  the 
date:  a  Mother's  Day  Show  featuring  her favorite  stars  and  films;  gift  books  as  presents 
for  the  occasion;  free  admission  to  all  mothers; 
tie-in  shows  with  beauty  parlors,  florists,  or 
other  local  merchants  for  possible  merchandise 
giveaways. 

Sindlinger  Co.  Conducting 

Ticket-Selling  Workshops 
Sindlinger  &  Co.  is  moving  into  the  promo- 

tional end  of  the  motion  picture  business.  The 
market  research  organization  is  conducting  a 
series  of  ticket-selling  workshops  under  the 
leadership  of  M.  L.  "Mike"  Simmons,  former 
director  of  customer  relations  for  Loew's. 

Scheduled  for  an  April  16  promotional  date 
in  Nash\ille  are  fifty  managers  and  executives 
of  the  Crescent  Amusement  Company,  who  have 
been  registered  by  Robert  C.  Hosse,  general 
manager  of  the  circuit.  Teaming  with  Simons 
in  Nashville  will  be  Albert  E.  Sindlinger,  presi- 

dent of  the  research  firm,  and  Stanley  E.  Tishk, 
of  the  company's  motion  picture  division. 

Tabbed  as  a  non-profit  venture,  the  one-day 
stands  feature  a  panel  of  showmen,  a  market 
survey  of  the  particular  territory  where  the 
workshop  is  being  held  plus  a  luncheon. 

According  to  the  Sindlinger  organization, 
each  workshop  will  also  be  presented  with  re- 

sults from  an  advance  survey  on  upcoming  mo- 
tion pictures  with  the  showmanship  points  of 

the  films  outlined  in  detail. 

Television  Spots  Hypo 

'Rodan'  to  Record  Boxoffice 
Credit  for  the  phenomenal  grosses  scored  by 

DCA's  "Rodan"  in  79  New  York  metropolitan 
area  theatres  is  being  attributed  to  television. 
The  Technicolor  science-fiction  chiller,  which 
racked  up  boxoffice  receipts  of  some  $450,000 
during  the  March  15-16  weekend,  was  backed 
by  a  promotional  campaign  of  seventy  10-,  20- 
and  60-second  spot  commercials  over  WRCA- 
TV,  Gotham's  NBC  outlet.  Kicked  off  on  March 
7,  it  took  the  promotional  saturation  drive  just 
eight  days  to  make  "Rodan  "  a  want-to-see  film. 

Power  of  TV  was  also  credited  to  the  film's 
turn-the-crowds-away  performances  in  Kansas 
City,  Chicago,  Minneapolis  and  Seattle. 

«  United  Artists  and  Florida  State  Theatres 
joined  pronnotional  forces  to  launch  American 
debut,  in  Miami,  of  "Paris  Holiday"  at  a  three- theatre,  four-day  celebration.  From  top  to  bot- tom: stars  Bob  Hope  and  Anita  Ekberg  sample 
caviar  at  press  party.  Miss  Ekberg  chats  with 
Florida  State  executives  Harry  Botv/lck  (left) 
and  Howad  Pettenglll.  Hope  is  av/arded  Doctor 
of  Mirth  degree  at  Barry  College,  Miami. 
Crowds  throng  the  Beach  theatre  for  glimpse  of celebrities  and  fanfare. 

RICKETSON 

Frank  H.  Ricketson,  Jr.  is  pushing  his  rece 
proposals  for  year-'round  events  to  boost  mo\ 
attendance.  "The  Academy  Awards  activiti 
stimulate  the  entire  industry,  but  one  institutir 
al  program  cannot  supply  the  momentum 
carry  us  for  an  entire  year,"  declared  the  vi president  and  general  manager  of  theatres  op( 
ations  for  National  Theatres  in  outlining  f 
tential  promotional  plans. 

In  order  to  obtain  maximum  benefits  for  t 
entire  industry,  "we  need  at  least  three  natic 
ally  promoted  events,  each  entirely  differe 
from  the  other  so  that  there  is  no  conflict," 
pointed  out.  "For  example,  the  Academy  Awat are  held  in  March.  In  September,  we  could  pi 
mote  an  American  Film  Festival,  or  Expositi( 
Then,  at  the  end  of  the  year,  in  December, 
Audience  Participation  Poll,  or  similar  prorr 
tion  could  be  featured.  Each  event  would  ha 
substance  and  national  impact  and  each  woe 

sustain  interest." 
Every  program,  he  said,  would  help  to  dr; 

new  patrons  to  the  boxoffice,  retain  the  go 
will  of  faithful  moviegoers.  Once  started,  t 
film  festivals,  or  expositions,  could  become  ; 
nual  events.  The  Cannes  Film  Festival  "1 
actually  become  a  world-wide  pilgrimage,"  s; Ricketson,  in  exclaiming  the  hope  that  the  si 
cess  of  the  European  festival  could  be  duplicai 
in  the  United  States. 

"A  rotation  plan  might  be  followed,  i.e. 
1958  four  nationally  sponsored  festivals  mif 
be  held  in  New  York  City,  Chicago,  I 
Angeles  and  New  Orleans.  In  1959,  the  seer 
of  national  promotions  might  be  shifted 
Washington,  St.  Louis,  San  Francisco  and  Dal 
.  .  .  Such  an  undertaking,  national  in  dimensi 
and  properly  promoted,  would  bring  hundre 
of  thousands  of  visitors  to  the  sponsoring  co 
munities  and  would  integrate  our  theatres  w 
civic  authorities,  merchants,  the  press,  rac 

and  television." Although  crediting  the  Academy  Awards  w 
overcoming  some  of  the  down-beat  feeling 
the  industry,  Ricketson  emphasized  that  the  ni 
institutional  programs  would  help  revitalize  t 
industry,  increase  enthusiasm  in  all  segments. 
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S^omnm  Ate  t>oitMi MERCHANDISING     *     EXPLOITATION     DEPARTMENT  f 

Business- Building 

Campaign,  Asks 

Brocliure  Details 

Exhibition  Support 

Some  1",()()0  theatres  in  the  United  States 
re  receiving,  via  National  Screen  Service, 
handsome  brochure  outlining  the  industry's 
usiness-building  program.  Urging  theatre- 
len  to  "Get  into  This  Fight  .  .  .  It's  for  Your 
heatre's  Life!"  the  booklet  details  the  cam- 
aign  and  asks  exhibitor  contributions  to 
elp  meet  the  52,300,000  goal  needed  to 
jstain  the  drive. 
Exhibition  is  being  called  on  to  pledge 

ne-half  of  one  percent  of  each  theatre's  1957 
Im  rental.  Member  companies  of  the  Mo- 

on Picture  Association  of  America  have 
ledged  themselves  to  match,  dollar  for  dol- 

i  ir,  the  amount  of  money  contributed  b\ 
jKhibitors.  Supporting  this  financial  formula 
ire  all  of  the  major  exhibitor  organizations 
-TOA,  National  Allied,  MMPTA  and  ITOA. 
"This  booklet,  "  the  brochure  explains, outlines  a  plan  \\hich  all  sectors  of  the 

lotion  picture  industry  have  adopted  for 
le  purpose  of  improv  ing  theatre  attendance, 
eginning  with  the  Academy  Awards  tele- 
ist  on  March  26,  the  plan  calls  for  an  ad- 
.rtising  campaign  in  newspapers  and  over 
le  radio  for  a  period  of  six  months  and  a 
ubiic  relations  campaign  for  a  year.  Con- 
itmns  demand  an  early  start  on  the  radio 
id  newspaper  campaigns.  When  this  start 
.kes  place  depends  on  the  response  of  you 
id  your  fellow  exhibitors  to  this  appeal  .  .  . 
he  plan  has  but  one  purpose:  to  increase 
;tendance  at  theatres.  Moreover  the  cam- 
jign  is  so  devised  that  it  will  reach  right 
'>un  to  the  grassroots,  giving  aid  to  exhibi- 
rs  in  even  the  smallest  co.mmunities.  " 
Included  in  the  52,300,000  budget  are  the 
lilciwing  allocations:  5650,000,  which  has 
rtad\  been  spent  for  the  Academv  Awards 
iecast  of  March  26;  5950,000  for  space  pur- 
lascs  in  535  newspapers  with  a  combined 
11 K  circulation  of  46,()()0,000:  5300,000  for 
liMi-market  radio  spot  campaign  reaching 

^  percent  of  the  4"  million  homes  that  have 
idios:  5250,000  for  a  public  relations  drive 
lecifically  "designed  to  build  theatre  at- 
I  ndance."  Set  aside  for  production  costs id  contingencies  is  5250,000. 

Paul  N.  Lazarus,  Jr.,  chairman  of  the  cam- 
\iun  operating  committee,  made  it  known 
lat  six  advertising  agencies  had  submitted 
'p\  for  the  advertising  campaign.  The  ads 

evolved  from  these  presentations  will  be 
placed  by  Donahue  &  Coe  in  newspapers 
and  radio  according  to  a  schedule  prepared 
by  the  operating  committee.  The  five  other 
agencies  which  presented  advertising  ideas 
were  Monroe  Greenthal,  Blaine  Thompson, 
Charles  Schlaifer,  Buchanan  and  Cunningham 
and  >X'alsh.  The  agencies  will  serve  as  a 
consulting  council  throughout  the  project. 

"Theatremen  Will  Have  Vital  Voice  in 
Copy  Creation  "  the  brochure  headlines.  "The necessitv  for  building  theatre  attendance  w  ill 
be  the  dominant  factor  in  creating  the  cam- 

paign's copy  for  both  newspapers  and  radio. 
All  elements  of  the  industry — producers, 

distributors,  exhibitors,  advertising  men  — 
agree  on  this.  And  that  this  thought  will 
always  be  at  the  forefront  of  the  Operating 
Committee's  planning  is  indicated  by  the 
presence  on  that  committee  of  theatre  adver- 

tising experts. 
As  a  further  guarantee  that  theatre  at- tendance will  be  the  sole  consideration  in 

copy  planning,  a  consulting  panel  of  active 
theatre  advertising  men  representing  all  areas 
of  the  country  has  been  set  up.  This  panel, 
which  will  be  added  to  as  the  campaign 
progresses,  will  be  kept  abreast  of  all  copy 
developments  and  its  advice  and  suggestions 
will  be  carefully  considered  by  the  operating 

committee." Inserted  in  the  brochure  is  a  pledge  form. 
This  presents  three  methods  by  which  the 
exhibitor  can  redeem  his  pledge  of  business- 
building  funds:  1)  by  sending  full  payment 
with  the  pledge;  2)  by  two  equal  payments, 
one  to  be  returned  with  the  signed  pledge, 
the  second  to  be  paid  within  three  months, 
3)  in  six  monthly  installments.  Included  also 
is  a  postage-paid  envelope  addressed  to COMPO. 
The  executive  committee,  composed  of 

representatives  of  all  organizations  support- 
ing the  campaign,  will  act  as  watchdog  to 

safeguard  proper  use  of  funds,  it  is  noted 
by  the  bro.hure.  "This  committee  w  ill  pass on  all  expenditures  and  otherwise  see  to  it 
that  for  every  penny  spent  there  shall  be 
at  least  a  penny  in  value  obtained.  " The  brochure  was  prepared  by  Maurice 
Bergman  (MPAA),  Charles  E.  McCarthy 
(COMPO)  and  Albert  Floersheimer  (TOA). 

Giant-size  promotion.  To  attract  gobs  of  at- 
tention for  "Merry  Andrew"  at  the  Radio  City Music  Hall,  Metro  hired  this  eight-foot  clown to  stroll  along  Broadway  distributing  balloons 

plugging  the  film. 

Scholarships.  Harold  Hecht  (left),  president  of 
Hecht-Hill-Lancaster,  gifts  newspaper  tycoon 
William  Randolph  Hearst,  Jr.  with  $25,000 
scholarship  fund  check  for  winners  of  newsboy 
contest  on  behalf  of  "Run  Silent,  Run  Deep". 

Big  ticket.  Susan  Strasberg,  star  of  "Stage Struck",  presents  first  ticket  to  New  York 
Mayor  Robert  Wagner  for  Actor's  Fund  Benefit Premiere  at  Normandy,  April  22.  Looking  on 

is  AF  treasurer  Vinton  Freedley, 
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RACKMIL 

UNIVERSAL'S  PLANS 
MiltDn  R.  Rackmil  told  stockholders  of 

Decia  Records,  Inc.  he  believes  Universal 
Pictures  will  start  operating  profitably  again 
when  the  Decca  film  subsidiary's  operations are  reorganized.  He  said  production  at  the 
studio  will  resume  on  July  1  on  a  number 
of  stories  which  are  currently  in  preparation. 
Repeating  what  he  had  previously  told  the 
Uni\ersal  stockholders  meeting,  Rackmil  de- 

clared, "We  ha\e  enough  pictures  to  get  us 
through  the  year,  if  we  didn't  make  another 
one."  He  clearly  indicated  that  the  company 
has  no  set  production  policy:  "What  we want  to  do  is  line  up  product  we  feel  will 
be  profitable  and  that's  what  we're  trying  to 
do  at  the  present  time.  It  will  be  \aried." 
Speaking  to  newsmen  after  the  meeting,  the 
Decca  and  Universal  president  said:  "What 
I  am  trying  to  do  is  find  a  new  approach  to 
some  of  the  problems  that  ha\e  been  trou- 

bling us.  None  of  the  current  problems  are 
insoluble.  I  feel  certain  the  second  quarter 
will  be  better  than  the  first  for  Uni\ersal." 
He  emphatically  denied  that  U  had  any  in- 

tention of  selling  its  post-1948  feature  library to  television. 

PARAMOUNT'S  "EXPANSION" 
Hungering  for  some  of  the  blockbuster 

product  that  is  booming  competitors'  busi- 
ness. Paramount  executives  Barney  Balaban 

and  Y.  Frank  Freeman  told  the  trade,  follow- 
ing a  meeting  at  the  studio,  that  they  are 

aiming  to  get  on  the  big-picture  bandwagon. 
While  their  statement  referred  to  an  "ex- 

panded production  program ',  no  specifics 
were  a\ailable  on  Paramount's  output  quan- tity. Indicated,  however,  as  part  of  the  com- 

pany's future  policy  was  a  pitch  to  independ- ent producers  to  bring  their  units  on  the 
Paramount  lot. 

PRODUCT  ANNOUNCEMENTS 
Twentieth  Century-Fox  has  announced  a 

release  .'chedule  of  12  features  for  the  April- 
June  period.  "The  Young  Lions,"  "The 
Long,  Hot  Summer  ■  and  "Ten  North  Fred- 

erick" head  the  list.  In  addition,  the  schedule 
for  the  quarter  will  include  "From  Hell  to 

WL  &  WU 

mu e  news 

Texas,"  "Cattle  Empire"  and  "Fraulein"  and five  Regal  programmers. 
Columbia  Pictures  announced  special  pro- 

motion plans  for  a  group  of  big  films  it 
flarhboyantly  characterized  as  the  "Blockbust- 

ing Super  Seven." 
ANOTHER  SURVEY 

"Hollywood  at  the  Crossroads — An  Eco- 
nomic Study  of  the  Motion  Picture  Industry" 

(iee  V h'lvpionts.  Page  5)  made  a  front  page headline  in  The  I^ew  York  Times  about  the 
"permanent  "  decline  of  the  mov  ies.  The  78- 
page  study  was  prepared  for  the  A.F.L.  Holly- 

wood Film  Council  by  Dr.  Irving  Bernstein 
of  the  University  of  California  at  Los 
Angeles.  It  was  made  available  to  industry 
leaders — and,  at  least  indirectly,  to  readers 
of  The  Times — by  Pat  Somerset,  president  of 
the  Film  Council  accompanied  by  a  four 
point  program,  calling  for  1)  subsidizing 
American  film  production  b\  a  method  sim- 

ilar to  England's  Eady  Plan  (funds  from  the- atre admission  taxes  used  to  help  finance 
film  production);  2)  government  assistance 
in  obtaining  better  remittances  of  overseas 
earnings  to  the  U.  S.  (which  would  reduce 
the  need  for  LI.  S.  companies  to  produce 
films  abroad  with  blocked  funds);  3)  general 
modification  of  tax  structures  (let  actors 
spread  fat  income  over  lean  years,  for  ex- 

ample); 4)  "thorough  exploration  of  the 
possibility  of  a  legislative  or  judicial  correc- 

tion of  the  industry  problems  arising  out  of 
the  Paramount  decree." The  report  which  gave  rise  to  these  sug- 

gestions compared  the  status  of  the  theatre 
film  production  industr\  in  1946  and  1956- 
57.  It  cited  a  drop  in  combined  net  cor- 

porate earnings  from  S 1  2  1  ,(I(K1,(i()()  to  S32,- 
000,000  over  this  period;  a  tremendous  de- 

cline in  average  monthly  emplo\ment  of 
studio  workers  and  a  decline  in  average 
weekly  theatre  attendance.  The  choice  of 
the  great  movie  year  of  1946  as  a  base  year 
for  the  comparison  was  made,  the  study 
said,  because  "it  was  at  that  time  that  the film  industry  and  the  economy  took  off  on 
different  paths." Dr.  Bernstein  did  say,  however,  that  "there 
are  grounds  for  guarded  optimism"  such  as 
"the  great  teen-age  boom  of  the  Sixties  and 
Seventies"  and  the  "widely  anticipated  in- 

crease of  leisure,"  as  well  as  the  increasing success  of  special  big  pictures. 

ALLIED  PROTESTS 
A  complaint  that  film  companies  are  in- 

troducing "new  and  revolutionary  market- 
ing methods  '  as  a  means  of  hiking  film 

rentals  and  upjetting  clearances  and  avail- 
abilities was  voiced  b>  National  Allied  in  a 

bulletin  released  last  week.  "If  there  is  to 
be  an  end  to  complaints  and  criticism,  there 
must  also  be  a  moratorium  on  the  gouging 
and  shoving  around  of  exhibitors.  Exhibi- 

tors cannot  fairly  be  asked  to  remain  silent 
when  their  position  is  every  day  being  made 
more  desperate  by  encroachments  of  the  dis 
tributors,"  the  bulletin  asserted.  Specifically, 
Horace  Adams,  president  of  the  exhibitor 
group,  blasted  20th  Century-Fox  for  aski for  unreasonable  terms  and  conditions 
"Peyton  Place"  and  "Farewell  to  Arms"  for 
sub.sequent-runs  and  drive-ins  in  the  Clev 
land  area.  In  a  letter  to  Alex  Harrison,  20th 
Century-Fox  general  sales  manager,  Adams 
asked  "that  you  rescind  the  marketing  pi 
you  have  devised  for  'Pe)ton  Place'  and  d tribute  the  picture  in  accordance  with  esta 
lished  orderl)'  procedures". 20th  sales  executive  Glenn  Norris  coun 
tered  Adams'  blast:  "Although  we  have  th normal  business  right  of  selecting  the  the 
atres  with  which  to  negotiate  license  agree- 

ments, we  are  inviting  proposals  from  every 
theatre  heretofore  operating  on  first  subur 
ban  run  availability  and  selecting  from  t 
proposals  received  those  theatres  which, 
our    opinion,    will    produce    the  greates 
amount  of  film  rental.    By  and  large,  thi 
method   of  distributing  'Peyton  Place'  h met  with  general  exhibitor  approval  .  .  .  W 
urge  >ou  and  other  members  of  your  organi 
zation  to  give  sympathetic  consideration 
such   proposed   changes   and   to  co-operate 
with  us  in  giving  them  a  fair  trial  in  the 
hope  that  they  may  prove  beneficial  to  the 
entire  industry," 
EXHIBITOR  PROGRESS  MEETING 

Edward    L.    Hjman,    vice    president  of 
American  Broadcasting-Paramount  Theatres, 
has  proposed  to  exhibitor  leaders  through 
out  the  United  States  that  a  meeting  be  he 
in  New   "\'ork  City  in  June  to  review  the results  achieved  in  the  campaign  for  regula 
orderly   release  of  product  and  to  condu 
a  public  forum  on  the  state  of  the  movi 
business.   It  was  suggested  that  the  meetin 
hear  special    reports  on   proposals   for  an 
American    Film    Festival,   on    the  business 
building  campaign  and  on  details  of  forth 
coming  productions.    Distribution  company 
presidents  and  sales  executives  could  use  the 
meeting  as  a  basis  for  discussing  fall  prod 
uct,  it  was  indicated  in  the  announcement 
of  the  Hyman  proposal. 
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CINEMIRACLE 
\\  indjammer,"  first  Cinemiracle  picture, produced  for  National  Theatres  by  Louis  de 

Rocfiemont,  had  its  Broadway  premiere  on 
April  9th  at  the  Roxy  Theatre  in  New  York 
City.  The  Cinemiracle  process  is  similar  in 
technique  and  effect  to  Cinerama.  Three 
cameras  and  three  strips  of  film  are  used, 
but  projection  is  accomplished  from  one 
wide  booth  in  the  center  mezzanine  of  the 
theatre,  rather  than  from  three  separate 
booths.  Mirrors  reflect  the  picture  beam 
from  corners  of  the  booth  to  opposite  sides 
of  the  screen,  while  the  central  projector's throw  is  straight  ahead.  The  huge  screen  is 
seemingly  less  curved  than  Cinerama's.  The size  of  the  screen  and  the  o\erhang  of  the 
balcon>  have  necessitated  a  huge  decrease 
in  the  theatre's  seating  capacity.  Most  of the  unused  seats  at  the  Rox\  were  shut  off 
with  hanging  curtains,  rather  than  being 
removed.  Should  the  theatre  revert  to  a 
standard  screen,  these  extra  seats  could  be 
put  back  into  immediate  use  on  the  orches- 

tra floor.  All  told,  counting  necessary  re- 
movals of  side  and  front  orchestra  seats  as 

well,  the  capacity  of  the  Roxy  has  been  cut 
from  5,800  to  approximately  2,500.  The 
screen  used  for  the  Cinemiracle  presentation 
measures  40x100  feet.  National  Theatres  re- 

ports that  Louis  de  Rochemont  is  under  con- 
tract for  four  more  features  in  the  new 

technique.  "The  Miracle,"  to  be  shot  in Spain,  w  ill  be  the  first  of  three  Warner  Bros, 
"spectaculars"  in  Cinemiracle. 

COLUMBIA  PICTURES 
Changes  in  production  policy  at  Columbia 

Pictures  were  announced  b\  president  Abe 
Schneider.  A  major  portion  of  the  company's product  in  the  future  will  be  independent 
pictures  financed  by  the  company,  rather  than 
the  studio's  own  productions.  This  new  pol- icy, which  Schneider  said  had  been  formu- 

lated with  the  late  Harry  Cohn  prior  to  his 
death,  will  call  for  "some  changes  in  the 
studio  organization,  including  the  consolida- 

tion of  departments  and  the  elimination  of 
some  personnel."  The  Sam  Katzman  unit 
which  has  been  making  B  pictures  at  Colum- 

bia's Sunset  Studios  will  be  mo\ed  to  the 
main  studio  and,  after  completing  a  pair  of 
pending  low  budget  films,  will  move  into 
upgraded  production. 

NSS  RESHUFFLES 
Herman  Robbins,  board  chairman  of  Na- 

tional Screen  Ser\  ice,  was  also  elected  presi- 
dent, that  post  having  been  vacated  by  the 

recent  resignation  of  George  F.  Dembow. 
The  company's  stockholders  elected  the  fol- lowing to  the  board:  Herman  Robbins, 
Frank  J.  Weinberg,  Robert  L.  Gruen,  Jack 
G.  Leo,  Burton  E.  Robbins,  William  B. 
Brenner  and  Joseph  A.  Wolf. 

DAMIS 

DAMIS  HEADS  S-W  ZONE 
Frank  J.  Damis,  new  I) -elected  Stanley 

Warner  vice  president,  will  supervise  the 
circuit's  theatre  operations  in  the  Philadel- 

phia and  Washington  zones,  which  are 
being  merged.  He  succeeds  Ted  Schlanger, 
recently  resigned  Philadelphia  zone  manager. 
Damis  was  pre\  iousl>  New  ark  zone  manager 
for  10  years  before  resigning  from  S-W  in 
1954.  Shortly  thereafter,  he  returned  to  the 
company  as  assistant  general  manager  of  the 
theatre  company.  Schlanger,  Phila.  zone  man- 

ager since  1935,  will  continue  to  serve  the 
circuit  as  an  advisor  and  consultant.  Edward 
C.  Callow,  national  director  of  advertising 
of  Cinerama  for  the  last  four  years,  will 
serve  as  assistant  zone  manager  in  the  new  ly- 
merged  zone. 

REPUBLIC  PICTURES 
Herbert  J.  Yates,  for  several  years  now  a 

fringe  movie  operator,  wants  to  get  Repub- 
lic out  of  the  theatre  business  as  fast  as 

possible.  The  feeling  is  mutual  among  the- 
atremen.  Yates  told  his  company's  annual meeting  in  New  York  City  that  he  hoped 
this  withdrawal  could  be  completed  by  July 
1st.  His  studio  will  be  devoted  to  produc- tion for  TV.  Problems  in  television  were 
also  mentioned  by  Yates.  He  complained 
that  the  pa>-off  on  most  sales  of  post- 1948 
features  to  television  stations  was  very  slow. 

U.  S.  ATTACKS 
The  Department  of  Justice  filed  a  civil 

antitrust  suit  against  Columbia  Pictures,  its 
TV  film  subsidiary,  Screen  Gems,  and  Uni- 

versal Pictures,  charging  them  with  con- 
spiracy to  fix  prices  and  reduce  competition 

in  distributing  feature  films  to  TV.  Specific 
target  of  the  action  was  a  l4-year  agreement 
giving  Screen  Gems  distribution  rights  for 
some  600  Universal  pre- 1948  films.  "We hope  by  the  institution  of  this  action  to 
foster  competition  in  this  source  of  program- 

ming material  for  television,"  declared  as- sistant Attorney  General  Victor  H.  Hansen. 
The  suit  asked  that  the  Universal-Screen 
Gems  agreement  be  declared  illegal.  Screen 
Gems  be  divested  of  its  license  and  the  grant- 

ing of  an  injunction  to  nullify  the  agreement. 
Universal  president  Milton  Rackmil  and  Co- 

lumbia president  Abe  Schneider  contended 
that  the  contract  was  legal. 

HEADLINERS... 

I  nivcrsal  \iic  prcsidcni  JOHN  J.  O'CON- NOR named  chairman  of  the  motion  picture 
division  of  New  ̂ 'ork  Catholic  Charities  .  .  . Financier  SERGE  SEMENENKO  bought  23,- 000  shares  of  Warner  Bros,  common  stock. 
He  now  has  103,000  .  .  .  20th-Fox  general sales  manager  ALEX  HARRISON  appointed 
distributor  ih.iirni.in  for  Will  Rogers  Mem- orial Hospital,  S.ir.iii.n  Lake,  N.  Y.  .  .  .  TOA 
general  counsel  lllKMAN  LEVY  off  to 
Britain  at  the  end  of  April  to  confer  with 
Cinematograph  Exhibitors  Association  .  .  . 
LOnS  J.  BARBANO  elected  financial  vice 
prcsideiu  at  C.iumhia  .  .  .  DAVID  GOLD- 1.\Cj  .ippcMiiicd  \itc  president  in  charge  of 
publimx  and  advertising  for  Seven  Arts  Pro- ductions .  .  .  National  Theatres  declared  a 
12V'>  cent  dividend  on  common  stock  .  .  . MIKE  TODD,  JR.  to  officiate  at  ceremonies, 
Cinestage  Theatre,  Chicago,  marking  anni- 
versarv  of  "80  Davs  "  engagement  there  .  .  . HERBERT  YATES  re-elected  president  of 
Republic  .  .  .  ROBERT  A.  WILE,  20th  Cen- 

tury-Fox director  of  exhibitor  relations,  out 
of  the  hospital,  back  at  his  desk  ...  J.  FRED 
BROWN  elected  president.  Independent  The- atre Owners  of  Arkansas  .  .  .  SAMUEL 
GOLDW^'N  ht)nored  by  Los  Angeles  Com- munitv  Chest  as  largest  single  ct)ntributor 
.  .  .  Columbia's  MARTIN  GRASSGREEN 
elected  president  of  Salesmen's  Club  of Cleveland  .  .  .  JOHN  B.  POOR  appointed 
general  manager  of  RKO  Radio  Pictures  .  .  . 
HERBERT  T.  KALMUS,  president  of  Tech- 

nicolor, Inc.,  predicts  a  sharp  rise  in  color 

Arnold  K.iiij)Hiin  ui/l  h(uul-iip  RKO  Tele- 
rjd'io's  Hill-  film  fiiuiiu'niii  tliiision.  First 
jiirmiunl  npoitcd  is  </  tito-pictiire  deal with  Bcutdici  Boi^iaiis. 
films  .  .  .  MAX  BERCUTT  to  head  up  spe- 

cial merchandising  unit  on  WB's  upcoming "Old  Man  and  the  Sea"  .  .  .  Columbia  home 
office  execufi\e  resigned  to  enter  independent 
film  production  .  .  .  JACK  BENNY  to  be 
feature  entertainer  at  Milestone  Award  Din- ner of  Screen  Producers  Guild  dinner  in 
honor  of  SPYROS  P.  SKOL'RAS  .  .  .  ANDY 
GRIFFITH  to  be  honored  with  "Man  of  the 
Year"  award  bv  Ad^ertising  Club  of  Wash- 

ington, D.  C.  .'.  .  MAXWELL  ARNOW  re- turns to  Columbia  Studios  in  a  newly  created 
executi\e  position.  He  was  with  Columbia 
for  15  years  before  mo\  ing  to  Hecht-Hill- Lancaster  two  years  ago  as  executive  vice 
president  .  .  .  MILTON  E.  PICKMAN  ap- 

pointed general  manager  of  the  Goldwvn Studio,  succeeds  ROBERT  V.  NEWMAN 
who  resigned  to  become  head  of  JOHN 
WAYNE'S  Batjack  Productions  .  .  .  Mrs. DEAN  GRAY  EDWARDS,  president  of  The Federation  of  Motion  Picture  Councils  will 
preside  over  group's  annual  meeting  in Cleveland,  April  16-17  ...  LEE  PILLOTT 
exits  as  exploitation  manager  for  Rank  Film 
Distributors  of  America  .  .  .  American  Inter- 

national president  JAMES  H.  NICHOLSON 
and  SAMUEL  Z.  ARKOFF,  vice  president, off  to  Europe,  April  19. 
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The  Importance 

of  the 

Motion  Picture 

Industry  Press* 

ALBERT  M.  PICKUS 

The  Sircitjorcl  Theatre 
Sirtttjord.  Cotni. 

I 

"All  trade  papers  perform  a  very 
valuable  service  to  all  segments  of  the 

motion  picture  industry.  Without  the 
full  flow  of  information,  through  the 

trade  papers  which  are  our  only 

means  of  communications,  the  exhibi- 
tors would  be  completely  isolated.  The 

trade  news,  reviews  of  pictures,  com- 
ing product  announcements,  advances 

and  improvements  would  not  reach  us 
were  it  not  for  the  trade  press. 

"At  a  meeting,  with  representatives 
of  distribution  a  short  while  ago, 

everyone  in  atiendance  had  high 
praise  for  the  trade  paper. 

'  As  an  exhibitor  and  business  man 
I  cannot  conceive  an  industry  as  large 

OS  ours  without  trade  papers." 

*0«e  oj  a  series  of  opinions  by  prominent  members  of  our  industry 



Never  before 

"lias  a  picture  swept 

the  ACADEMY  AWARDS 

simultaneously  with  its 

first  coast-to-coast  showings! 

IE  r  PICTURE 
5  THE  YEAR 

BEST  ACTOR 
■  Alec  Guinness 

BEST  DIRECTOR 
—  David  Lean 

BEST  SCREEN 
ADAPTATION 

-  Pierre  Boulle 

mi
 BEST 

MUSIC 
SCORE 

BEST 
CINEMATOGRAPHY 

BEST 
FILM  EDITING 

We're  grateful  to  Sam  Spiegel 

for  giving  us 



Sell  the  Fun:  ifMousy  Gabel  and 

Al  Oeliciaus  Dish  af  Cheesecake 

Just  for  the  heck  of  it,  the 
showman  might  try  this  on  a 
sampling  of  his  customers: 
Holding  one  of  the  teasers  or 
display  ads  (see  opposite  page) 
in  front  of  the  patron,  ask 
whether  they'd  want  to  see  this 
picture — yes  or  no.  Nothing 
more.  No  sales  pitch,  no  ex- 

planation, no  details,  just  yes  or  no.  Not  having  tried  this 
ourselves,  we  ll  take  a  stab  at  the  results  of  this  poll  and  call 
it  about  90  per  cent  affirmati\e  answers  just  on  the  basis  of 
the  delightfully  piquant  combination  of  stars  and  title  and 
the  equally  titillating  advertising  conjured  up  by  David  Lip- 
ton  and  his  boxofficers  for  the  Universal-International  release 
of  RKO  Radio  s  "I  Married  a  Woman". 
With  George  Gobel  riding  high  on  a  renaissance  of  TV 

popularity,  and  Diana  Dors  firmly  established  on  these  shores 
as  the  leading  exponent  of  British  cinema  glamor,  the  incon- 

gruous fusion  of  these  two  personalities  as  man  and  wife  in 
a  film  with  a  title  like  "I  Married  a  Woman"  spells  boxoffice 
from  the  word  "go" — or  more  aptly,  "go  see".  The  very 
thought  of  the  meek  little  Lonesome  George  facing  up  to 
lush  curves  of  Britain's  blonde  bombshell  activates  the  smile 
wrinkles,  the  provocative  title  broadens  them  into  a  grin,  the 
ads  sock  over  the  let  s-go  impulse. 

The  U-I  people,  in  addition  to  setting  up  a  lavish  display 
campaign,  have  found  a  powerful  ally  in  the  National  Broad- 

casting Company's  TV  and  radio  networks.  With  Gobel  as 
a  prized  NBC  property,  orders  from  the  chain's  top  echelon have  gone  out  to  all  of  its  outlets  and  station  affiliates  to 
lend  full  cooperation  to  local  theatre  promotions  for  George 
and  the  picture.  A  reproduction  of  the  wire  from  NBC  vice 
president  Syd  Eiges  to  Lipton,  describing  the  film  as  offer- 

ing "many  tremendous  promotional  and  exploitation  oppor- 
tunities for  our  star"  and  promising  "full  cooperation  and 

support",  appears  full  size  in  the  U-I  press  book  with  the admonition  to  showmen  to  show  the  wire  to  their  local  NBC 

contacts.  Here's  where  a  comparatively  small  amount  of  paid 
air  placement  can  go  a  long  way,  particularly  by  strategic 
spotting  around  Gobel's  video  shows  and  multiple  represen- 

tations on  the  popular  weekend  "Monitor  "  radiocasts. 
An  extra  special  gimmick,  unheralded  in  the  credits,  but 

certain  to  spark  word-of-mouth 
is  the  surprise  appearance  of 

John  Wayne,  first  in  a  movie within  the  movie,  and  later  as 
a  "li^  e  "  character  in  the  film 

(left),  to  give  an  extra  promo- tional fillip  to  the  showman. 
It  wouldn't  hurt  to  bruit  it 
about  to  look  for  the  Duke. 
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.  J'i- 
The  ci>a-a-a-a-zy 
story  of  a  mouse 
and  wKat  happens 
wlien  the  cheesecake 

hites  hack]// 

CO  STARRING   

AdolpheMENJoU 
JESSIE  ROYCELANDIS-NITA TALBOT 

WILLIAM  REDFIELD  •  STEVE  DUNNE 
D«Mrt  b,  HAL  KANTER  •  w.m,.  b,  GOODMAN  ACE  •  r,«i^  t,  WILLIAM  BLOOM 
AN  RKO  RADIO  PICTURE  ■  A  UNIVERSAL-INTERNATIONAL  RELEASE  |J<g 

THEATRE  V 

THE  ADS 
Stars,  title  and  art  that  draws  eye 
and  imagination  are  typical  of  the 
ad  campaign.  There  is  a  lavish  dis- 

play of  the  awe-inspiring  Dors  pro- 
portions, double  entendre  copy,  and 

the  incongruity  of  the  timid  Gobel's 
pairing  with  the  overwhelming  Diana. 

THE  STQHY 

Goodman  Ace,  whose  radio,  TV  and  movie  scripts 
have  been  giving  millions  laughs  for  more  than  a 
generation,  has  targeted  the  Madison  Avenue  gray- 
flannelers  in  his  spoof  of  the  selection  of  lovelies  for 
billboard  beer  buildups,  theme  of  "I  Married  a 
Woman".  Another  old  hand  with  a  script,  Hal 
Kanter,  has  obviously  tackled  with  relish  the  direc- 

tion of  this  lark,  which  follows  the  risible  tribulations 
of  an  agency  ad  writer  (Gobel)  whose  creation  of  a 
"Miss  Luxenberg"  beer  campaign  comes  back  to 
haunt  his  marital  bliss.  Having  married  the  winner 
of  the  original  contest,  the  toothsome  Diana  Dors, 
the  little  adman  is  forced  to  neglect  his  wife  in  a 
frantic  effort  to  follow  up  with  a  new  gimmick  de- 

manded by  the  brewers,  finally  hits  on  a  "Mrs. 
Luxenberg"  contest,  the  winner  to  be 
chosen  from  former  "Miss  L."  selec- 

tions. Only  Diana,  it  seems,  has  main- 
tained her  svelte  beauty,  but  by  this 

time,  miffed  by  George's  neglect,  she is  ready  for  divorce.  Dismayed  by  this 
full  turn,  agency  head  Adolphe  Men- 
jou,  in  a  series  of  backfiring  schemes, 
finally  rights  the  marital  mess,  saves 
the  campaign,  gets  set  for  the  next  ulcer. 



THIS  IS  YOUR  PRODUCT 

Ail  The  Vital  Details  on  Current  &>  Coming  Features 
(Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

December 
UP  IN  SMOKE  Hunti  Hall.  Producer  Richard  Heer- mance.  Director  William  Beardine.  Comedy.  Bowery 
Boys  become  involved  in  horse  race  betting.    42  min. 

January 
BLONDE  BLACKMAILER  Richard  Arlen.  Producer Charles  Deane.  Melodrama.  Convicted  wrongly,  man finds  real  murderer.    58  min. 
MAN  FROM  GOD'S  COUNTRY  CinemaScope,  Color, George  Montgomery,  Randy  Stuart,  Susan  Cummings. Producer  Scott  R.  Dunlap.  Director  Paul  Landres. Western.  Believed  to  be  agent  for  railroad,  hero  be- comes a  marked  man.  82  min.  3/3 
RAWHIDE  TRAIL.  THE  Rex  Reason,  Nancy  Gates.  Pro- ducer Earle  Lyon.  Director  Robert  Gordon.  Western. Two  men  are  falsely  accused  of  leading  wagon  train into  an  Indian  ambush.   68  min. 

February 
BEAST  OF  BUDAPEST  Michael  Mills,  Greta  Thyssen, 
Violet  Rensing.  Producer  Archie  Mayo.  Director  Har- mon Jones.  Drama  of  freedom  fighters  in  Budapest. 72  min. 
IN  THE  MONEY  Hunti  Hall.  Producer  Richard  Heer- mance.  Director  William  Beaudine.  Comedy.  Interna- national    smugglers    make    Hall   fall    guy    in  robbery. 61  min. 

March 
BRIDE  AND  THE  BEAST,  THE  Charlotte  Austin,  Lance Fuller.  Producer-director  Adrian  Weiss.  Horror.  Girl falls  in  love  with  gorilla.  78  min. 
COLE  YOUNGER,  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  Lovejoy.  Producer  Ben  Schwalb.  Director 
R  G.  Springsteen.  Western.  Rebellion  against  carpet- bag rule  in  Texas. 
MACABRE  William  Prince,  Jacqueline  Scott.  Producer- director  William  Castle.  Melodrama.  Doctor  murders to  gain  fortune.  73  min.  3/31. 
SEVEN  GUNS  TO  MESA  Lola  Albright,  Charles  Quin- iiven.  Producer  William  F.  Broidy.  Director  Edward 
Dein.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 

April 

HELL'S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man trys  to  blow  up  plant  manufacturing  rocket  fuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericson.  Produced  Lindsley  Parsons.  Direator  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
QUANTRILL'S  RAIDERS  CinemaScope,  DeLuxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. 
Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. May 

BULLWHIP  CinemaScope,  DeLuxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 

HONG  KONG  AFFAIR  Jack  Kelly,  May  Wynn.  Pro- ducer H.  R.  Ebenstein.  Director  Paul  Heard.  Melo- drama. Man  arrives  in  Hong  Kong  to  claim  inheritance. 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore,  Lita Milan,  Robert  Bray.  Producer  Harold  Robbins.  Drama. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Drama. 

Coming 
ATTACK  OF  THE  FIFTY  FOOT  WOMAN  Allison  Hayes. William  Hudson.  Producer  Bernard  Woolner.  Director N.  Hertz.  Science-fiction. 
CRY  BABY  KILLER,  'TME  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  Ciller  on  a  crime  spree. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.  German  scientist  creates  horrible  monster. 
GANG  GIRL  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 

PAGANS,  THE  Pierre  Cressoy,  Vitforio  Sanitoli,  Helen Remy.  Producer  William  Pizor.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. 
STALLION  TRAIL  George  Montgomery,  Diane  Brewster. Producer  Ben  Schwalb.  Director  R.  G.  Springsteen. Western.  Unscrupulous  rancher  attempts  to  foreclose widow's  ranch. 
TEENAGE  MOTHER  Norma  Moore,  Robert  Vaughn. Producer  Joseph  Justman.  Director  Walter  Doniqer. Melodrama.  Unwed  girl  becomes  pregnant. 
TUCSON  CinemaScope,  DeLuxe  Color.  Mark  Stevens, Forrest  Tucker.  Producer  W.  D.  Coates.  Western.  Two brothers  are  on  opposing  sides  of  the  law. 
QUEEN  OF  THE  UNIVERSE  CinemaScope.  Color.  Zsa Zsa  Gabor,  Eric  Fleming.  Producer  Ben  Schwalb. Director  Edward  Bernds. 

AMERICAN   INTN'L  PICTURES 
December 

JET  ATTACK  John  Agar,  Audrey  Totter.  Producer  Alex Gordon.  Director  Edward  L.  Cahn.  Drama.  Pilots  go behind  enemy  lines  in  Korea  to  find  missing  scientist. 68  min.  3/31. January 

ASTOUNDING  SHE  MONSTER.  THE  Robert  Clarke, Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror.  60  min. 
VIKING  WOMEN  VS.  SEA  SERPENT  Abby  Dalton,  Susan 
Caot,  Brad  Jackson.  Producer-director  Roger  Corman. Science-Fiction.    70  min. February 

SUICIDE  BATTALION  Michael  Connors,  John  Ashley, Russ  Bender.  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama. 

May 

FANTASTIC  PUPPETT  PEOPLE.  THE  John  Agar,  John 
Hoyt.     Producer-director    Bert    I.    Gordon.  Science- 
GIRL  FROM  5,000  A.D.  Joyce  Holden,  John  Stratten. Science-fiction. Coming 

COLOSSAL  BEAST.  THE 
HIGH  SCHOOL  HELL  CATS 
HOT  ROD  GANG 
HOW  TO  MAKE  A  MONSTER 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. Producer-director  Roger  Corman.  Melodrama. Victoria  I.    107  min.  2/3. 
TOMMY  GUN  CONNIE 

COLUMBIA 
December 

BRIDGE  OVER  THE  RIVER  KWAI.  THE  William  Holden, Alec  Guinness,  Jack  Hawkins.  Producer  Sam  Spiegel. Director  David  Lean.  Drama.  British  soldiers  held  in prison  camp.  161  min.  11/25. 
HARD  MAN,  THE  Guy  Madison,  Valerie  French,  Lome Green.  Producers  Wallace  MacDonald  and  Helen  Ains- worth.  Director  George  Sherman.  Western.  Deputy out  to  prove  he  is  not  a  killer.    79  min.  12/9. 
PARADISE  LAGOON  Technicolor.  Kenneth  More.  Diane 
Cilento,  Cecil  Parker.  Producer  Ian  Dalrymple.  Direc- tor Lewis  Gilbert.  Drama.  The  story  of  a  famous 
butler  in  the  I900's.  94  min.  1/6. January 

DECISION  AT  SUNDOWN  Randolph  Scott,  Valerie French,  Karen  Steele.  Producer  Harry  Joe  Brown.  Di- rector. Budd  Boetticher.  Western.  Climax  of  a  3-year hunt  for  the  man  who  stole  his  wife. 
LONG  HAUL,  THE  Victor  Mature,  Diana  Dors,  Peter Reynolds.  Producer  Maxwell  Setton.  Director  Ken Hughes.  Melodrama.  Truck  driver  becomes  ensnared with  English  underworld.    88  min.  12/9. February 

CRASH  LANDING  Gary  Merrill.  Nancy  Davis,  Irene Hervey.    Director  Fred  Sears.    Melodrama.    77  min. 
GOING  STEADY  Molly  Bee,  Alan  Reed,  Jr.,  Producer Sam  Katzman.  Director  Fred  Sears.  Comedy.  High school   senior   surprise  parents,   get  married  secretly. 

HOW  TO    MURDER   A   RICH    UNCLE  CinemaScop Charles  Coburn,  Nigel  Patrick.  Comedy.  80  min. 
WORLD  WAS  HIS  JURY,  THE  Edmond  O'Brien  Freeman,  Karin  Booth.  Producer  Sam  Katiman.  Diret, Fred  F.  Sears.  Melodrama.  Captain  of  ocean  liner charged  with  mass  murder.  82  min.  1/20. 

March 

BITTER  VICTORY  CinemaScope,  Technicolor.  Richai Burton,  Curd  Jurgens,  Raymond  Pellegrin.  Produci Paul  Graeti.  Director  Nick  Ray.  Drama.  Soldie attempt  to  capture  secret  Nazi  document.  82  mi 
2/17. BONJOUR  TRISTESSE  CinemaScope,  Color.  Dav 
Niven,  Deborah  Kerr,  Jean  Seberq.  Producer-direeh Otto  Preminqer.  Drama.  Filmization  of  Francoise gan  novel.  94  min.  1/20. 
COWBOY  Glenn  Ford,  Jack  Lemmon,  Anna  Kashl Producer  Julian  Blaustein.  Director  Delmer  Dave Western.  Free-spending  cowboy  helps  friend  st\ cattle.  92  min.  2/17. 
CURSE  OF  THE  DEMON  Dana  Andrews.  Peggy  Cur mins,  Niall  MacGinnis.  Horror.  American  psychologi investigates  devil  cult  in  England.  83  min. 
TRUE  STORY  OF  LYNN  STUART,  THE  Betsy  Palme Jack  Lord,  Barry  Atwater.  Producer  Bryan  Foy.  Dire tor  Lewis  Seller.  Melodrama.  Housewife  crusadi 
against  dope  addiction.  78  min.  3/3. 

April GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Berna' Adventure.    Director    Fred    Sears.    Small  group Japanese  invasion  of  Philippines.  79  min. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Kell; Kenneth    Haight.    Producers    Irving    Allen  and Brocolli.  Director  John  Gilling.  Melodrama.  85  nn 

RETURN  TO  WARBOW  Color.   Phil  Carey,  William 
li^,  Catherine  McLeod.    Producer  Wallace  Mac Director  Ray  Nazzaro.   67  min. 

:hnicolor.  Kenneth  More,  Dian 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Corey,  Gyps 
Rose  Lee,  Harry  Townes.    A  Brown-Fellows  Productiol Director  Gerd  Oswald.  79  min.  3/17. 

May 

GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkin Dianne    Foster.    Producer-director    John    Ford.  Mel( 

LINEUP,  THE  Eli  Wallach,  Robert  Keith.  Melodrama. 
THIS  BITTER  EARTH  Silvana  Mangano,  Richard Anthony  Perkins.    Producer  Dino  De  Laurentiis.  OU tor  Rene  Clement.    Drama.    Family  fights  to  keep  la Coming 

FORTUNE  IS  A  WOMAN  Jack  Hawkins,  Arlene  Da Dennis  Price.  Producers  Frank  Launder  and  Sidi 
Gilliat.    Director  Sidney  Gilliat. 
GUNMAN'S    WALK    CinemaScope,  Technicolor. Heflin,    Tab    Hunter,    Kathryn    Grant.     Producer  Fr Kohlmar.    Director  Phil  Karlson.  Western. 
HAUNTED,  THE  Dana  Andrews.  Producer  Hal  E.  Chei ter.  Director  Jacques  Tourner. 

7TH  VOYAGE  OF  SINBAD.  THE  Kerwin  Mattkai Kathryn  Grant.  Producer  Charles  Schneer.  Direefl Nathan  Juran. 

SUICIDE  MISSION  Leif  Larson,  Michael  Aldridoa,  A Larsen.  A  North  Seas  Film  Production.  Direc 
Michael  Forlong.  Adventure.  Norwegian  flsherit smash  German  blockade  in  World  War  II.    70  min. 

Film     B  U  L  L  E  T  I  N  —  T  H  I  S     IS     YOUR  PROD 



INDEPENDENTS 

December 
VST  A  DARK  SHADOW  IDCAI  Dirk  Bogarde,  Mar- tt»  Lockwood,  K«v  Walih.  Producer-director  Lewis Iberf  Metedrama.  A  man-about-town  murders  ladies r  their  wealth.   80  min.  12/9. 
iRVAISE  (Continental)  Eastman  Color.  Maria  Schell, ancoli  Psrrer.  Director  Rene  Clement.  Drama.  Bated i  famous  novel  by  Emile  Zola.    Drama.    Ili  min. 
,1 
•S  GREAT  TO  BE  YOUNG  (Rne  ArtsI  Technicolor. >hn  Mills.  Cecil  Parker,  Jeremy  Spenser.  Musical, spoot  of  the  British  public  school  tradition. 
LD  TELLER  (Walt  Disney  Productions)  Dorothy  Mc- uire,  Fess  Parker,  Chuck  Connors.  Producer  Walt iiney.  Director  Robert  St«venion.  Western.  Tale  of  a 9y  and  his  dog.  83  min.  II/2S. 
RDET  IKIngsley-lnternational)  Henrik  Malberg,  Preben •  rdorff  Rye.   Director  Carl  Dreyer.  Drama, sbert  Parrish.  Western. 
ILKEN  AFFAIR,  THE  (DCA)  David  Niven,  Genevieve 
tqe.  RonafH  Squire.  Producer  Fred  Feldkamp.  Direc- ir  Roy  Kellino.  English  Comedy.  ?&  min. 

January 
.tISSOURI  TRAVELER,  THE  IBuena  Vista)  Technicolor, randon  DeWilde,  Fess  Parker.  A  C.  V.  Whitney  Pro- uction.  Story  about  an  orphan  in  a  small  town  dur- ig  the  1900  s.  104  min.  1/20. 
,  IME  WITHOUT  PITY  lAstor)  Michael  Redgrave,  Ann odd  Peter  Cushing,  Director  Joseph  Losey.  Melo- rama  Chronic  alcoholic  saves  long-neglected  son •om  murder  charge.    88  min.  12/9. 

February 
TORY    OF   VICKIE,    THE  IBuena    Vista)  Technicolor, omy     Schneider,     Adrian  Hoven.  Producer-director 
irnst  Marischka.  Drama.  The  romance  of  England's ■ictorla  I.    107  min.  2/3. 

March 
RIDE  IS  MUCH  TOO  BEAUTIFUL,  THE  lEIIis-Lux  Films) rigetfe  Bardot,  Micheline  Presle,  Louis  Jourdan.  Pro- lucer    Gaspar-Huit.     Director    Fred    Surin.  Comedy. 
'erfect  male  model  falls  in  love  with  perfect  female nodel.    90  min.  2/3. 
:ONFESSIONS  OF  FELIX  KRULL,  THE  IDCA)  Henry lookholt,  Lisa  Pulner.  Director  Kurt  Hoffman.  Story if   a    young    man    of    seemingly    irresistable  charms. 
rS  GREAT  TO  BE  YOUNG  (Fine  Arts  Films)  John 
l^ills  Cecil  Parker.  Producer  Victor  Skutesky.  Director !;yril  Frankel.  Musical.  Teacher  reconciles  student roubles.   91  min.  2/3. 
-OVEMAKER,  THE  ITrans-Lux)  Betsy  Blair.  Producer- Jirector  Juan  A.  Bardem.  Drama.  A  small  town's  Don luan  pretends  a  love  affair  with  a  spinster.  99  min. 1/17. 

April MITSOU  IZenith  International)  Eastman  Color.  Danielle Delerme,  Fernand  Gravey.  Director  Jacqueline  Audry. Comedy.  How  understanding  comes  to  young  French girls. 
RED  AND  THE  BLACK,  THE  (DCA)  Gerard  Philipe. Danielle  Darrieux.  Director  Claude  Autant-Lara.  Drama. 145  min. 
SENECHAL  THE  MAGNIFICENT  (DCA).  Fernandel. 
Comedy.  A  second-rate  ham  actor  appears  offstage in  his  theatrical  costumes. May 

STAGE  STRUCK  (Buena  Vista)  Technicolor.  Henry Fonda,  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- tor Sidney  Lumet.  Drama.  Producer  falls  for  actres^ still  in  her  teens.  102  min.  3/3. 
June 

PROUD  LAND,  THE  IBuena  Vista)  Technicolor.  Alan 
Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtiz. 

Coming 
A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) Jim  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Beti.  Director  Oliver  Drake. 
BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce Grenfell,  Alastair  Simm.  Producers  Sidney  Gilliat, Frank  Launder.  Director  F.  Launder.  Comedy. 
DAY  OF  THE  TRUMPET,  THE  (C.  Santiago  Film  Organi- lation  Prod.)  John  Agar,  Richard  Arlen,  Bill  Phipps. Producer  Harry  Smith.  Director  Eddie  Romero. 
DREAM  MACHINE,  THE  I  Amalgamated  Prods.)  Rod Cameron,  Marty  Murphy,  Peter  filing.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
LIGHT  ACROSS  THE  STREET,  THE  (UMPO)  Brigitte Bardot,  Raymond  Pellegrin,  Roger  Pigaut.  Producer Jacques  Sauthier.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sei  relations,  after  the  husband  had  a  near-fatal  acci- dent. 76  min. 
LIGHT  IN  THE  FOREST,  THE  (Buena  Vista)  Techni- color. Fess  Parker,  Wendell  Corey,  Joanne  Dru,  James MacArthur.  Director  H.  Daugherty.  Adventure. WHITE  WILDERNESS  (Buena  Vista)  Technicolor.  Docu- mentary adventure  feature  of  wild  life  in  the  Arctic Circle  region. 
YOUNG  LAND.  THE  (Buena  Vista)  Technicolor.  Pat Wayne,  Yvonne  Cragi,  Dennis  Hopper.  Producer  Pat- rick Frd.  Director  Ted  Tetzloff.  Adventure. 

METRO-GOLDWYN -MAYER 

December 
RON'T  GO  NEAR  THE  WATER  Cin.maScope,  Metro- Color.  Glenn  Ford.  Gia  Scala,  Kaenan  Wynn.  Producer Lawrenc*     Weingarten.     Director     Charles  Waftars 

January 

RAINTREE  COUNTY  MetroColor.  MGM  Camera  45. 
aiubatfc  Taylor,  Moatfomary  Cllft.  Producer  David Lawit.  DIractor  Edward  Dymtryka.  Drama.  Ufa  In  Indi- 

ana during  the  middle  IB^O's.    187  min.  1/6. 
SAFECRACKER,  THE  Ray  Milland,  Barry  Jones.  Pro- ducer. David  E.  Rose.  Director  Ray  Milland.  Melo- drama.   Safecracker  becomes  war  hero.    96  min.  1/6. 
SEVEN  HILLS  OF  ROME  LeCloud  Productions.  Mario Lama,  Marisa  Allatio.  Producer  Lester  Welch.  Director Roy  Rowland.  Musical.  Tenor  makes  good  in  Italy. 107  min.  1/20. 

February 

ALL  AT  SEA  Alec   Guinness,    Irene   Brown.  Producer Michael  Balcon.  Director  Charles  Freud.  Comedy. Story  of  a  seasick  sailor.   87  min. 
BROTHERS  KARAMAZOV.  THE   MetroColor.  Yul  Bryn- ner,   Maria   Schell,  Claire   Bloom.   Producer  Pandro  S. Berman.  Director  Richard  Brooks.  Drama.  Based  on 
famous  novel  by  Dostoyevsky.  146  min.  2/17. 
I  ACCUSE  Jose  Ferrer,  Viveca  Lindfors,  Leo  Genn. Producer  Sam  Zimbalist.  Director  Jose  Ferrer.  Drama. 
French  officer  unjustly  accused  of  treason.  99  min. 
2/3. UNDERWATER  WARRIOR  CinemaScope.  Dan  Daily, Claire  Kelly.  Producer  Ivan  Tors.  Director  Andrew 
Marton.  Adventure.  Tale  of  a  "frogman"  and  his exploits.  82  min.  3/3. 

March 
HIGH  COST  OF  LOVING,  THE  Jose  Ferrer,  Gena  Row- lands, Jim  Backus.  Producer  Milo  Frank.  Director  Jose Ferrar.  Comedy.  A  young  couple  and  their  shenanigans. 87  min.  3/17. 
SADDLE  THE  WIND  CinemaScope.  Robert  Taylor,  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrish.  Western.  Story  of  two brothers  on  opposite  sides  of  law.  84  min.  3/3. 

April 

MERRY  ANDREW  CinemaScope,  Metrocolor.  Danny Kaye,  Pier  Aqeli,  Baccpopmo.  Producer  Sol  C.  Siegel. Director  Michael  Kldd.  A  staid  and  shy  teacher  is transformed  into  a  circus  clown.  103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell.  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plays  district  attorney  in   small  college  town.  82  min. 
SHEEPMAN,  THE  CinemaScope  Metrocolor.  Glenn 
Ford.  Shirley  MacLaine,  Leslie  Nielson.  Producer  Ed- mund   Grainger.    Director    George    Marshall.  Drama. Coming 

BADLANDERS,  THE  CinemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borgnine,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves. 
GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  Minnelli.  Musical. 
HIGH  SCHOOL  CONFIDENTIAL  Russ  Tamblyn,  Jan Sterling.  Producer  Albert  Zuqsmith.  Director  Jack Arnold. 
IMITATION  GENERAL  Glenn  Ford,  Red  Buttons.  Pro- ducer William  Hawks.    Director  George  Marshall. 
TERROR  AT  SEA  James  Mason,  Broderick  Crawford, 
Dorothy  Dandridge.  Producer-director  Andrew  L.  Stone. Melodrama. 
LAW  AND  JAKE  WADE,  THE  CinemaScope,  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.  Director  John  Sturges. 
RELUCTANT  DEBUTANTE.  THE  Rex  Harrison,  Kay  Ken- dall. Producer  Pandro  Berman.  Director  Vincente  Min- nelli. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 
TUNNEL  OF  LOVE,  THE  Doris  Day,  Richard  Widmark. A  Joseph  Fields  Production.    Director  Gene  Kelly. 

PARAMOUNT 

December 
SAD  SACK  VistaVision,  Technicolor.  Jerry  Lewis,  Davie 
Wayne.  Producer  Hal  Wdllis.  Director  George  Mar shall.  Comedy.  Life  in  the  Army.  98  min.  10/28. 

MAY  SUMMARY 
Some  33  films,  a  rather  large  number,  are 
scheduled  for  May  release.  Additional  re- leases to  be  announced  at  a  later  date 
will  probably  add  another  half-dozen  films 
to  the  roster.  Leading  suppliers,  with  five 
films  each,  wilt  be  Allied  Artists  and 
Universal-International.  Columbia  will 
release  four  films  while  20th  Century-Fox, 
Metro-Goldwyn-Mayer,  United  Artists  and 
Warner  Bros,  will  release  three  each; 
American  international.  Paramount  and 
Rank  will  release  two  each,  Buena  Vista, 
one.   Seven  May  films  will  be  in  color. 

2  Comedies 
1  Adventure 
1  Musical 

13 
9  Melodramas 
5  Westerns 
2  Science-fiction 

SPANISH  AFFAIR  VistaVition,  Technicolor.  Carman 
SoTllla^  Richard  Kllay.  Producer  Bruce  Odium.  DIraetor Donald^  Siegel.  Adventure.  An  American  .^/chitect travelling  in  Spain  is  attracted  to  a  beautiful  girl, half-Gypsy,  half-Spanish.  95  min.  2/17. January 

WILD  IS  THE  WIND  VistaVision.  Anna  Magnani.  An- thony Ouinn.  Producer  Hal  Wallis.  Director  John Sturges.  Drama.  Love,  hate,  and  violence  on  a  Nevada sheep  ranch.    I  14  min  12/9. 
March 

DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins Burl  Ives.  Producer  Don  Hartman.  Director  Oel- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife.  Ill  min.  3/17. 
HIGH  HELL  VistaVision.  John  Derek.  Elaine  Stewart. Melodrama.  Mountain  climbing  in  the  Swiss  Alps. 87  min.  3/31. 

April ST.  LOUIS  BLUES  VistaVision.  Nat  "King  "  Cole,  E^rtha Kitt  Pearl  Bailey,  Ella  Fitzgerald.  Producer  Robert Smith.  Director  Allan  Reisner.  Musical.  Biography  of 
W.  C.  Handy,  composer  of  St.  Louis  Blues. 
TEACHER'S  PET  VistaVision.  Clark  Gable,  Doris  Day. 
A  Pearlberg-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college journalism  teacher  have  a  ball.  120  min.  3/31. 

May 

HOT  SPELL  VistaVision  Shirley  Booth,  Anthony  Qu\nn. 
Shirley  MacLaine.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern family  during  a  torrid  heat  wave. 
MARACAIBO  Technicolor,  Vistavision.  Cornel  Wilde, Jean  Wallace,  Abbe  Lane.  Drama. Coming 

ANOTHER  TIME,  ANOTHER  PLACE  Lono  Turner,  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen. 
BLACK  ORCHIDS  VistaVision.  Sophia  Loren,  Anthony 
Quinn.  Producers  Carlo  Ponti,  Marcello  Girosi.  Direc- tor Michael  Curtiz. 
BUCCANEER,  THE  Technicolor,  VistaVision.  Yul  Bryn- ner  Charlton  Heston,  Charles  Boyer,  Claire  Bloom. Producer  Henry  Wilcoxon.  Director  Anthony  Quinn. 
FLAMENCA  VistaVision.  Technicolor.  Carmen  Sevilla, 
Richard  Kiley.  Producer  Bruce  Odium.  Director  Don- ald Siegel. 
FROM  AMONGST  THE  DEAD  VistaVision.  Technicolor. James  Stewart,  Kim  Novak.  Barbara  Bel  Geddes.  Pro- ducer-director Alfred  Hitchcock. 
HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant, 
Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.    Maid  reunites  family  and  becomes  wife  of 

MATCHMAKER,  THE  VistaVision.  Shirley  Booth,  An- 
thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself. 

ROCK-A-BYE  BABY  Technicolor,  VistaVision.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie 
Coogan. 

VERTIGO  Technicolor,  VistaVision.  James  Stewart,  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock. 
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Coming 

December 

January 
ACROSS  THE  BRIDGE  Rod  Steiger.  David  Knight,  Mar- Id  Land!,  Noel  Willman.  Producer  John  Stafford.  Di- rector Ken  Annakin.  Melodrama.  Scotland  Yard  de- 

tective hunts  international  high-finance  crook  in  Mexi- co.  103  min.  10/28. 

February 

March 
CAMPBELL'S  KINGDOM  Eastman  Color.  Dink  Bogarde, Stanley  Baker.  Producer  Betty  Box,  Direcor  Ralph Thomas.  Drama.  Story  about  the  Canadian  Northwest territory.  102  min.  3/17. 

ONE  THAT  GOT  AWAY.  THE  Hardy  Kruger.  Producer J.  Wintle.  Director  Roy  Baker.  Drama.  A  Luftwaffe pilot  escapes  three  times  from  a  British  P.O.W.  camp in  WW  II  106  min. May 

HELL  DRIVERS  VistaVision.  Stanley  Baker,  Herbert Lom,  Peggy  Cummins.  Producer  S.  B.  Rsi.  Director R.  Endfield.  Melodrama. 
ROBEERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Janni! Director  J.  Lee.  83  mm.  Drama. 

Coming 
DANGEROUS  EXILE  Eastman  Color.  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector B.  D.  Hurst.    92  min. 
HENRY  V  Technicolor,  CinemaScope.  Laurence  Olivier. Producer-director  Laurence  Olivier.  Drama.  137  min Parker.  Melodrama. 
NIGHT  AMBUSH  Dirk  Bogarde,   Marius  Goring.  Pro- ducer E.  Pressburger.    Director  M.  Powell.   93  min. 
WISDOM'S  WAY  Eastman  Color.    Peter  Finch.  Mary Ure.    Producer  John  Bryan.    Director  R.  Meame. 

REPUBUC 

December 
FIGHTING  WILDCATS  Keefe  Braselle,  Kay  Callard Karel  Stepanek,  Ursula  Howells.  Ameri  can  engineer saves  Mid-east  diplomat  on  peace  mission.  74  min. 
GUNFIRE  AT  INDIAN  GAP  Vera  Ralston,  Anthony George,  George  Macready.  Producer  Rudy  Ralston. Director  Joe  Kane.  Western.  70  min. 
HELL  SHIP  MUTINY  Jon  Hall.  John  Carradine,  Peter Lorre.  Lovina  Production.  Schooner  skipper  saves young  princess  treasurer.   44  min. 

January 
OUTCASTS  OF  THE  CITY  Osa  Massen,  Robert  Hutton, Maria  Palmer.  Producer-director  Boris  L.  Petroff. Drama.  Former  sweetheart  attempts  to  murder  Ger- 

man girl's  American  sweetheart.   41  min. 
WEST  OF  SUEZ  John  Bentley,  Vera  Fusek  Martin Boddey. 

February 
SCOTLAND  YARD  DRAGNET  Roland  Clark,  Patricia Roc,  Paul  Carpenter.  Melodrama.  Psychiatrist  tries  to drive  young  test  pilot  insane.    74  min. 

NOTORIOUS  MR.  MONKS.  THE  Naturama.  Vera  Ral- ston, Don  Kelly,  Paul  Fix,  Leo  Gordon.  Drama.  70  min. 
March 

JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin, Gene  Evans.  Producer  S.  Picker.  Direcor  W.  Witney. Melodrama.   Young  hoodlum  terrorizes  family. 
JUVENILE  JUNGLE  Naturama.  Corey  Allen,  Rebecca Welles.    Melodrama.    Story  of  juvenile  delinquents.  70 
STRANGE  CASE  OF  DR.  MANNING  Ron  Randell, Greta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

April 
MAN  WHO  DIED  TWICE.  THE  Naturama.  Rod  Camer- on, Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan.  Melodrama. 

Coming 

MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.   Director  A.  C.  Ganaway. 

THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, 
Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.   66  min. 

20TH  CENTURY-FOX 
December 

A  FAREWELL  TO  ARMS  CinemaScope,  DeLuxe  Color. 
Rock  Hudson,  Jennifer  Jones,  Vittorio  de  Sica.  Pro- ducer David  Selinick.  Director  Charles  Vidor.  Drama. Filmiiation  of  famous  Hemingway  novel.  165  min.  12/23 
ENEMY  BELOW,  THE  CinemaScope,  Color.  Robert Mitchum,  Curd  Jurgens.  Producer-Director  Dick  Powell. Adventure.  A  life-and-death  struggle  between  a  Ger- man U-boat  and  an  American  destroyer.  92  min.  11/25. 
KISS    THEM  FOR    ME    CinemaScope,    DeLuxe  Color. Gary  Grant,  Jayne   Mansfield,    Suiy   Parker.  Producer Jerry  Wald.  Director  Stanley  Donen.    Comedy.  Three war  buddies  on  leave  paint  the  town  red.  105  min. 11/14. January 

ESCAPE  FROM  RED  ROCK  Regalscope.  Brian  Donlevy, J.  C.  Flippen,  Eileen  Janssen.  Producer  B.  Glasser. Director  E.  Bernds.  Western. 
PEYTON  PLACE  Jerry  Wald  Prods.  CinemaScope,  De Luxe  Color.  Lana  Turner,  Lloyd  Nolan,  Hope  Lange. Producer  Jerry  Wald.  Director  Mark  Robson.  Drama. Life  in  an  Ail-American  small  town. February 

BEAUTIFUL  BUT  DANGEROUS  Eastman  Color.  Gina Lollobrigida,  Vittorio  Gassman.  Producer  Manuella Malotti.  Director  Robert  Leonard.  Drama.  The  vise  of 
a  singer  from  guttersnipe  to  granddiva.   103  min.  3/3. 
CATTLE  EMPIRE  CinemaScope,  DeLuxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 
GIFT  OF  LOVE.  THE  CinemaScope,  Color.  Robert Stack,  Lauren  Bacall.  Evelyn  Rudie.  Producer  Charles Brackett.  Director  Jean  Negulesco.  Drama.  Adopted 
child  wins  way  to  father's  heart.  105  min.  2/17. 
PLUNDER  ROAD  Gene  Raymond,  Wayne  Morris,  Jeanne Cooper.  Producer  L.  Stewart.  Director  H.  Cornfield. Drama.  72  min. 
SING  BOY  SING  CinemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama.  Story  of  a  teenage  heart-throbber. 90  min.  1/20. 

March 
AMBUSH  AT  CIMMARON  PASS  Re^al  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant is  forced  to  join  Confederates.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, Nigel  Patrick.  Producer  Ernest  Gartslde,  Victor  VIcas. Melodrama.  Five  men  and  one  woman  are  snowbound in  a  cabin  atop  a  mountain.  87  min. 
LONG  HOT  SUMMER,  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Filmization  of  famous  Faulkner  story. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Brazzi, Mitzl  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Joshua  Logan.  Filmiiation  of  famed  Broadway musical.  171  min.  3/31. 

April BARBARIAN,  THE  CinemaScope  DeLuxe  Color.  John Wayne.  Producer  Eugene  Frenke.  Director  John Huston.  Adventure. 
HELL  BENT  KID,  THE  CinemaScope,  DeLuxe  Color.  Don Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.    Director  Henry  Hathaway.  Western. 
YOUNG  LIONS.  THE  CinemaScope.  Marlon  Brando, Montgomery  Clift,  Joanne  Woodward.  Producer  Al Lichtman.  Director  Edward  Dmytryk.  Drama.  A  view  of WW  II  though  the  lives  of  3  soldiers.   167  min.  3/17. 

May 

10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, 
Suiy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.   Drama.   Story  of  a  would-be  politician. 

A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ro; sano  Brazzi,  Christene  Carere,  Joan  Fontaine,  Johnn Mathis.  Producer  Henry  Ephron.  Director  Jean  Nc 

gulesco. BLOOD  ARROW  Scott  Brady,  Phyllis  Coates,  Dial Darrin.  Producer  Robert  Staber.  Director  C.  I Warren. 
BRAVADOS.  THE  CinemaScope,  Deluxe  Color.  Gregor Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  D rector  Henry  King. 

Keith,  Richard  Denning.  Pro 
HOW  TO  ROB  A  NICE  LITTLE  BANK  CInemaScopi Tom  Ewell,  Mickey  Rooney.  Producer  Anthony  Mut( Director  H.  Levin. 
SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Bria Keith.  Rick  Jason.  Producer  Plato  Skouras.  Direch 
J.  Clark. SHADOW  OF  A  GUNMAN  Charles  Bronton,  John  Ca radine.     Producer  Harold   Knox.    Director  Gene 
ler,  Jr. 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Genfli Mark  Damon,  Ann  Doran.  Producer-Director  Williai F.  Claxton.    78  min. 
VIOLENT  ROAD.  THE  Re<;al  Films.  Gene  Raymoni Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choi luck  and  Laurence  Stewart.  Director  Hubert  CornfieU 

UNITED  ARTISTS 

December 
BABY  FACE  NELSON   Mickey  Rooney,  Carolyn  Jonei Sir  Cedric  Hardwicke.  Producer  Al  Zimbalist.  Direc 
Don  Siegel.    Drama.    Story  of  one  of  America's  notor ous  gangsters.  85  min.  11/25. 
HELL  BOUND  John  Russell,  June  Blair.  Producer  All brey  Schenk.  Director  William  Hole,  Jr.  Adventur^ Hi-jacking  on  the  high  seas. 
PATHS  OF  GLORY  Kirk  Douglas,  Ralph  Meekeif 
Adolphe  Menjou.  Producer  James  B.  Harris.  Direcf Stanley  Kubrick.  World  War  I  courtroom  drama.  81 min.  11/25. 

January 
Claude  Dauphin.  Figaro  Production.  Director  Josep Mankiewicz.  Drama.  Story  set  against  the  reeeij fighting  in  IndoChlna.  120  min.  1/20. February 

GUN  FEVER  Mark  Stevens.   Producers  Harry  Jacks Sam  Weston.   Director  Mark  Stevens.  Western.  Coll blooded  killer  plots  revenge. 
LAST  PARADISE,  THE  CinemaScope,  Technicolor.  Pn ducer   Golfrero  Colonna.   Director   FoJco  Quilici venture.  Polynesians  battle  tiger  sharks. 
MAN  ON  THE  PROWL  Mala  Powers,  James  Best. Jana  Production.    Director  Art  Napoleon.  Melodran Psychopathic   killer  chooses  young  ladies  as  victin 73  min.  12/23. 
OPERATION  MURDER  Tom  Conway,  Sandra  Dor, Producers  Ed  and  Harry  Danziger.  Director  E.  Morn Melodrama.  Doctor  plans  to  murder  his  wealthy  CO sin.    67  min. March 
FORT  BOWIE  Ben  Johnson,  Jan  Harrison,  Kent  TavU Producer  Aubrey  Schenck.  Director  Howard  W.  Koe! Western,    80  min. 
I  BURY  THE  LIVING  Richard  Boone,  Peggy  Maure Producers  Band  and  Garfinkle.  Director  Albert  Ban Monster  arises  from  dead.  70  min. 
LOST  LAGOON  Jeffrey  Lynn,  Leiia  Barry.  Produc director  John  Rawlins.  Drama.  Man  makes  new  1^ on  tropic  isle.  78  min. 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Pow« Marlene  Dietrich,  Charles  Laughton.  Producer  Arthl^ Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  Th uncovering  of  a  perfect  crime.    114  min.  11/25. 

April 
CROSS-UP  Larry  Park.  Producers  Robert  Baker,  MonJ Berman.   Adventure.   American  newspaperman don  rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope,  Fernandel.  Anita  Ekbe Director  Gerd  Oswald.  Producer  Bob  Hope.  Conned Hope  and  Fernandel  get  mixed  up  with  gang  of national  counterfeiters.  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer,   Norma  Eb 
hardt,   Ray  Stricklyn.  A  Levy-Gardner  Production, rector  Paul  Landres.  Horror.  77  min. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria hame,  Joanne  Gilbert.   Producer  Norman  Retchin. rector    Barney    Girard.     Indian    war    and  Cheyan Indians. 
RUN  SILENT,  RUN  DEEP  Clark  Gable,  Burt  Lancasti Producer  Harold  Hecht.  Director  Robert  Wise.  / venture.  Submarine  commander  fights  Jap  warship 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Produc^ director  Michael  Carreras.  Adventure.  British  tr defend  observation  post  against  German  onslaug 78  min. 
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May 

)RT  MASSACRE  Joel  McCrea.  Forrest  Tucker,  Susan ioif  Producer  Walter  Mirisch.  Director  Joseph ..-^dn.  Western. 
ODS  LiniE  ACRE  Robert  Ryan.  Aido  Ray,  Tina uiie  Producer  Sidney  Harmon.  Director  Anthony dnn.  Drama. 
)UGHEST  GUN  IN  TOMBSTONE  George  Montgom- »     Producer  Robert  Kent.    Director  Earl  Bellamy. estern. 

Coming 
G  COUNTRY.  THE  Technirama.  Gregory  Peck, 
■larlton  Heston,  Jean  Simmons.  Producers  Gregory ■ck  Wffliam  Wyler.  Director  William  Wyler. 
HINA  DOLL  Victor  Mature,  Llli  Hua.  Producer-Di- ctor  Frank  Boriage.  Drama.  United  States  Air  Force aptain  marries  a  Chinese  girl. 

OGE  OF  FURY  Michael  Higgins,  Lois  Holmes.  Pro- 
ucer  Robert  Gurney,  Jr.  Directors  Robert  Gurney •.  and  Irving  Lerner.  Suspense  Thriller  based  on  the jvel  "Wisteria  Cottage". 
EASMAKERS,  THE  Dana  Andrews,   Dick   Foran.  Pro- ucer  Martin  Lencer.    Director  J.  Tourneur. 
LAME  BARRIER  Arthur  Frani,   Kathleen  Crowley  Pro- ucer   Arthur   Gardner.    Director    Paul    Landres.  Mclo- ife  searches  for missing  scientist  in  Mexico. 
iLAND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- 

INGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis,  Natalie 
Vood.  Producer  Frank  Russ.  Director  Delme'r  Daves. 
ONE  RANGER  AND  THE  LOST  CITY  OF  GOLD.  THE dstman  Color.  Douglas  Kennedy,  Charles  Watts  Pro- ucer  Jack  Wrather.  Western. 
EPARATE  TABLES  Burt  Lancaster,  Rita  Hayworth eborah  Kerr.  Producer  Harold  Hecht.  Director  Del- ert  Mann. 
3  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. reducers  George  Sherman,  Clarence  Eurist.  Director ■eorge  Sherman. 
ERROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol elly.  Producer  Frank  Seltzer.  Director  J.  H.  Lewis. 
HUNDER  ROAD  Robert  Mitchum,  Gene  Barry  Jacques ubuchon.    Producer  Robert  Mitchum.    Director  Arthur ipley 
IGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert dker,  Monty  Berman.  Director  John  Gilling.  Melo- rama  The  tribulations  of  an  Americean  correspondent n  assignment  in  London.    83  min. 
IKINGS,  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- ne.  Producer  Jerry  Bresler.  Director  Richard  Fleischer. 
VINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling ■ene  Seidner.  Producer  Fernando  Carrere.  Director vinston  Jones.  Comedy.  Story  of  a  man  with  a  naq- ng  wife.  72  mm.  ^ 

"I'li'niTrrTTirM December 
JLL  MINE  TO  GIVE  Eastman  Color  Glynis  Johns 
ll^trn-'^''*:^'^,!^''  Thompson.  Producf/'Sam  Wei L nthal.  Director  Allen  Re.sner.  Drama.  The  story  of  a ■cottish   immigrant   couple   in   Wisconsin    in   the  19th entury.   102  min.  10/28. 
o^'^Rn^K^.^cl^^l^'J"^  ̂ '"-"^Scope.  Rock  Hud. 
roducer  Albert  Zugsmith.  Director  Douglas  Sirk afavtn  "^P^^^^r  """-"s  World  War  I  hero  of  the atayette  Escadrille.    91  min.  11/14. 

January 

0  By  three  men  on  the  same  day.   98  min.  I/A. 
•HIS  IS  RUSSIA  Eastman  Color.   Documentary  of  life .7  ̂"'^izn"**^"   ̂ "'^   photographed    by   Sid  Feder. 

I"^  O'C^""".    Nancy  M*lon.. rodae.r  H.  Brown.  D.r.ctor  John  Newland.  Drama. '^"7  of  *  probation  offic.r  in  the  New  York  aty =  jrts.    74  mm. 
February 

?AMN  CITIZEN  Keith  Andes,  Margaret  Hayes  Gene :vans.  Producer  Herman  Webber.  Director  'Robert ^ordon.  Melodrama.  Real  estate  man  becomes  leader "  police  in  fight  against  crime. 
"^f^  TAKES  A  FLYER.  THE  CinemaScope,  Eastman r°2  J"" Chandler,   Richard  Denning, roducer  William  Alland.  Director  Jack  Aronld.  Dra- 
Tifn    I '20  ̂ "'^  the   air.  94 

' Vm^  SHADOW  Cinemascope.  Jeff  Chandler, 
A     ?L"r>    P'"°d""r    Albert    Zugsmith.  Director Jack  Arnold.  Drama.  Sheriff  destroy*  one-man  domina- lon  of  Texas  town.  79  min.  12/23. 

rpUCH  OF  EVIL  Charlton  Heston  Janet  Leigh  Orson we  es.  Producer  Albert  Zugsmith.  Director  Orson •1?  ̂ elodrama.  Policeman  frames  suspects,  finally <illed  by  henchman.  95  min.  3/17. 

March 
DAY  OF  THE  BAD  MAN  CinemaScope.  F.-ed  MacMur- ray,  Joan  Weldon,  John  Ericson,  Robert  Mlddleton. Producer  Gordon  Kay.  Director  Harry  Keller.  West- ern. Brothers  of  a  murderer  attack  town  on  day  of trial.    92  min.  2/3. 
FLOOD  TIDE  CinemaScope.  George  Nader,  Cornell Borchers,  Michael  Ray.  Producer  Robert  Arthur.  Di- rector Abner  Biberman.  Melodrama.  Story  of  a  psy- chopathic boy.   82  min.  2/3. 
MARK  OF  THE  HAWK,  THE  Technicolor,  Superscope. Eartha  Kitt,  Juano  Hernandez.  John  Mclntire.  Sidney Poitier.  Producer  Lloyd  Young.  Director  Michael Audley.  Drama.  Unrest  and  nationalism  in  Africa. 83  min.  2/17. 

April BIG  BEAT.  THE  Color.  William  Reynolds,  Andra  Mar- tin. Producer-Director  Will  Cowan.  Musical  merry-go- round.    83  min. 
FEMALE  ANIMAL.  THE  CinemaScope.  Hedy  Lamarr, Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.  Comedy.  84  min.  I/A. 
HORROR  OF  DRACULA  Technicolor.  Peter  Cushing. Producer  Anthony  Hinds.  Director  Terence  Fisher.  Hor- ror. Monster  rises  from  coffin  to  feed  itself  on  fresh blood. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady,  Jr.  Director  Charles  Haas,  Melodrama. Loves  and  troubles  of  combo  on  first  job.  85  min.  2/3 
THING  THAT  COULDN'T  DIE,  THE  William  Reynolds, Andra   Martin.   rPoducer-director  Will  Cowan.  Horror. 

May 

GIRLS  ON  THE  LOOSE  Mara  Corday,.  Lita  Milan. Director  Paul  Henreid.  Melodrama.  Story  of  girl  gangs. 
I  MARRIED  A  WOMAN  Geerg*  Gebel,  Diana  Don, Adolph  Manjou.  Producer  William  Bloom.  Director  Hal Kantar.  Coamdy.  Wife  obiacti  to  taking  secoad  place to  a  beer  advertising  campaign  with  har  husband. 
LIVE  FAST,  DIE  YOUNG  Mary  Murphy,  Norma  Eker- hardt.  Director  Paul  Henreid.  Melodrama.  The  lives  of runaway  teenage  girls. 
THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  in  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 
WESTERN  STORY,  THE  CinemaScope,  Color.  Jock Mahoney.  Gilbert  Roland.  Producer  Howard  Christie. Director  George  Sherman.  Western. Coming 

A  TIME  TO  LOVE  AND  A  TIME  TO  DIE  CinemaScope. Color.  John  Gavin,  Lilo  Pulver.  Producer  Robert  Ar- thur. Director  Douglas  Sirk.  Filmiiation  of  Erich Remarque  novel.   133  min. 
IF  I  SHOULD  DIE  CinemaScope.  George  Nader,  Jo- anna Moore.  Producer  H.  Horowitz.  Director  R. Carlson. 
KATHYO  Eastman  Color.  Dan  Duryea,  Jan  Sterling, Patty  McCormack.  Producer  Sy  Gomberg.  Director Jack  Sher. 
MAGNIFICENT  BRAT,  THE  Color.  Dan  Duryea,  Jan Sterling.   Producer   Sy   Gomberg.   Director  Jack  Sher. 
MONEY,  WOMEN  AND  GUNS  CinemaScope,  Color. Jock  Mahoney,  Jean  Hagen,  Jeffrey  Stone.  Producer Howie  Horowitz.    Director  Richard  Bartlett. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
ONCE  UPON  A  HORSE  Dan  Rowan,  Dick  Martin, Martha   Hyer.    Producer-director  Hal  Kanter. 
PERFECT  FURLOUGH,  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
RAW  WIND  IN  EDEN  CinemaScope,  Color.  Esther Williams,  Jeff  Chandler.  Producer  William  Alland. Director  Richard  Wilson.  Couple  crash  on  island  and are  stuck  for  weeks. 
RIDE  A  CROOKED  TRAIL  CinemaScope,  Color,  Audie Murphy,  Gia  Scala.  Producer  Howard  Pine.  Director Jesse  Hibbs. 
SAGA  OF  HEMP  BROWN,  THE  CinemaScope,  Color. Rory  Calhoun,  Beverly  Garland.  Producer  Gordon  Kay. Director  Harry  Keller. 

VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.    Director  Harry  Keller. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ton.    Director  Charles  Haas. 
WONDERFUL  YEARS.  THE  CinemaScope.  John  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine. 

WARNER  BROTHERS 
December 

DARBY'S  RANGERS  WarnerColor.  James  Garner, Etchika  Choureau.  Producer  Martin  Rackin.  Direcotr William  A.  Wellman.  Drama.  121  min.  1/20. 
BULLETIN  —  THIS     IS     YOUR  PRODUCT 

DEEP  SIX.  THE  WarnerColor.  Jaguar  Prods.  Alan  Ladd. Dianne  Foster.  Producer  Martin  Rackin.  Director  Rudy 
Mate.  Melodrama.  A  naval  gunnery  officer  turns  paci- fist.   lOA  min.  I/A. 
SAYONARA  Technirama.  Technicolor.  Marlon  Brando. 
Red  Buttons,  Patricia  Owens.  Producer  W'lilan  Goati. Director  Josh  Logan.  Drama.  Based  on  'he  award- winning  novel  of  James  Michener.  147  min.  11/14. 
STORY  OF  MANKIND  WarnerColor.  All-star  east. Producer-director  Irwin  Alien.  Drama.  A  world-wide tour  from  the  caveman  to  present  day.  100  min.  10/28. January 

BLONDE  AND  DANGEROUS  Sally  Brophy,  CarIa 
Merey,  Susan  Oliver.  An  Arwin  Production.  Director Bernard  Girard.  Producer  Martin  Melcher.  Melodrama. 
Life  in  a  girl's  correction  school. 
JAMBOREE  Kay  Medford.  Robert  Pastine,  Count  Basie and  orchestra.  Producer  Max  Rosenberg.  Director  Roy Lockwood.  Musical.  Double  romance  between  press 
agents  and  their  clients.    8A  min. February 

FORT  DOBBS  Clint  Walker.  Virginia  Mayo.  Producer Martin  Rackin.  Director  Gordon  Douglas.  Western. 90  min.  I/A. 
March 

LAFAYETTE  ESCADRILLE  fab  Hunter,  Etchika  Choureau. 
J.  Carrol  Nalsh.  Producer-Director  William  A.  Well- man.  Melodrama.  New  England  playboy  joins  French Air  Force,  World  War  I.  9A  min.  2/17. 

A  pril CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama.  Mystery  man  attempts  to  drive heiress  to  insanity.  87  min.  2/17. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes.  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man who  disappeared  in  Amazon  back  country  in  South America. 
MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly, 
Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Filmizatlon  of Herman  Wouk  novel.  125  min.  3/17. 

Mav 

STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH.  TOO  SOON  Dorothy  Malone,  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran,  Efram  Zimba- list,  Jr.  Producer  Aubrey  Schenck.  Director  Howard Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks. 

Coming 

ACROSS  THE  EVERGLADES  Christopher  Plummer,  Burl Ives.    Producer  S.  Schulberg.    Director  N.  Ray. 
BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards.  Pro- ducer A.  Schenk.    Director  H.  W.  Koch. 
BOTH    ENDS    OF    THE    CANDLE    CinemaScope.  Ann 
BIyth.    Paul  Newman.  Richard  Carlson.    Producer  Mar- tin Rackin.    Director  Michael  Curtiz. 
DAN&EROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. 
Story  of  iuvenile  delinquents. 
GIRL  ON  THE  RUN  Frln  O'Brien,  Efren  Zimbalist,  Jr. Melodrama. 
INDISCREET  Cary  Grant,  Ingrid  Bergman.  Producer Stanley  Donen. 
NAKED  AND  THE  DEAD.  THE  Aldo  Ray,  Cliff  Robert- son.   Producer  Paul  Gregory.    Director  R.  Walsh. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormick,    Nick   Adams.    Producer-Director   Mervyn  Le- Roy. 
NUN'S  STORY,  THE  WarnerColor.    Audrey  Hepburn. Producer  Henry  Blanke.    Director  Fred  Zinnemann. 
OLD  MAN  AND  THE  SEA,  THE  CinemaScope,  Warner- Color.  Spencer  Tracy.   Produced  by  Leiand  Hayward. Director    John    Sturges.    Adventure.    Film    version  of 
Ernest  Hemingway's  prize-winning  novel. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.    Director  Norman  Taurog. 
TENDER    FURY    Susan    Oliver,    Linda    Reynolds,  CarIa 
Merey.    Producer    Martin    Melcher.    Director  Bernard 
Girard. 

DEPENDABLE  SERVICE! 

CLARK 

TRANSFER 
Msmbtr  National  Film  Carriers 
Philadelphia,  Pa.:  LOcust  4-3468 

Washin^Ton,  D.  C:  OUpeet  7-7200 
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Trailers  get  ""top  mention"  for  reliability  in  the 
newly  released  survey  prepared  for  the  Motion 

Picture  Association  by  Opinion  Research  Corp. 

of  Princeton.  Copy  available  on  request. 

'  SERVICE 

ofmfmausmr 

Trailers  motivate  the  expenditure  of  $429  out 

of  every  $1,000  taken  in  at  the  box  office, 

according  to  Sindlinger's  survey  of  December 
2,  1957,  on  trailer  impact  prepared  for  a 

group  of  theatre  clients. 
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UNCLE  VANYA 
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story  of 

movie  business 
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POD^  
LITTLi 

It  was  brought  to  trial  as  "lewd  and 
immoral"— but  the  praise  of  such 
great  names  as  Franklin  P.  Adams, 

Sinclair  Lewis,  Alexander  Woollcott, 

James  T.  Farrell,  and  Carl  Van  Doren 

defended  it! 

Georgia,  where  the  story  takes  place, 

PRODUCTION 
ACRE 

ON  THE 

SCREEN! 



FACTS  ABOUT 

IS  "inhospitable"  to  the  location  crews 
e  picture  had  to  be  made  elsewhere! 

8  book  cannot  be  sold -or  even  printed 
the  state  of  Massachusetts! 

is  the  most  censored  book 

er  written! 

and 

AND  INTRODUCING 
TARRING 

JACK  LORD-VIC  MORROW-FAY  SPAIN  HELEN  WESTCOTT WITM 
LANCE  FULLER-REX  INGRAM-MICHAEL  LANDON 

nplay  by  PHILIP  YORDAN  •Based  on  The  world's  best-selling  novel  by  ER8KINE  CALDWELL 

ed  by  ANTHONY  MANN  •  Produced  by  SIDNEY  HARMON  •Music  composed  and  conducted  by  ELMER  BERNSTEIN 
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Handful  of  Aces 

Twenlieth  Century-Fox  has  been  "stacking  the 
cards,"  as  it  were,  in  its  recent  and  upcoming 
releasing  schedules.  In  this  case,  both  the  com- 

pany and  the  exhibitors  are  the  winners,  for 
the  dealing  out  of  one  "ace"  after  the  other 
cannot  help  but  pile  up  stacks  of  chips  for  all 
"players"  in  the  game. 

This  observation  derives  from  the  consistency 
in  the  delivery  of  hit  pictures  by  the  20th-Fox 
studios  in  recent  months,  some  of  which  have 
been  sensational  in  their  boxoffice  performance, 
and  the  caliber  of  product,  current  and  set  for 
release  in  the  next  month.  So  satisfying  were 
the  grosses  on  Jerry  Wald's  "Peyton  Place," that  exhibitors  are  making  its  record  the  standard 
for  comparison  in  their  reporting  on  the  per- 

formance of  other  blockbusters. 
Evidently  20th-Fox  has  another  such  winner 

in  "The  Long,  Hot  Summer,"  also  produced  by 
Jerry  Wald,  which  this  past  week  opened  in 
four  theatres  in  the  I>os  Angeles  area  to  "bigger 
than  'Peyton  Place"  business,"  as  an  executive 
of  National  Theatres  termed  it,  adding,  "it's  the 
biggest  shot  in  the  arm  in  a  long  time." 
The  consensus  of  opinion  expressed  by  a 

group  of  key  film  buyers,  following  a  screening 
in  Kansas  City,  was  that  "The  Long,  Hot  Sum- 

mer." by  virtue  of  the  wide-range  of  appeal  of 
its  engrossing  story,  generously  blended  with 
comedy,  drama,  suspense,  exceptional  color 
photography,  and  a  strong  list  of  name  per- 

formers, makes  it  sure-fire  in  entertainment  and 
attraction  value. 

That  makes  two  aces,  back-to-back,  so  to 
speak,  from  Jerry  Wald.  And,  for  April,  20th-Fox 
is  following  with  "A  Farewell  to  Arms,"  "The 
Young  Lions,"  "Ten  North  Frederick,"  "Cattle 
Empire"  and  "From  Hell  to  Texas,"  cast  details 
of  which  are  reported  elsewhere  in  this  issue. 
That  kind  of  "stacked"  dealing  should  be  highly 
welcomed  by  every  exhibitor  in  the  game. 

If 

Happy,  Happy  Talk! 

The  word  is  getting  around  that  20th-Fox  is  han- 
dling three  big  winners  to  follow  its  highly  successful 

"Peyton  Place,"  They  are  Rodgers  and  Hammerstein's 
"South  Pacific"  in  Todd-AO.  "The  Young  Lions"  and 
"The  Long  Hot  Summer."  We've  seen  the  latter  two 
(see  page  27)  and  there's  been  fine  word-of -mouth 
about  "South  Pacific"  emanating  from  New  England, 
where  a  preview  audience  had  an  enchanted  evening.* 
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3Mr,  Sktpurns  t  alis  far  'Milu€*prini^ 
In  the  executive  ranks  of  our  indus- 

try, Spyros  P.  Skouras  ranks  as  a  pre- 
miere "star".  A  great  showman  with 

an  intuitive  sense  of  timing,  his  talents 
include  an  uncanny  ability  to  respond 
to  any  cue  that  demands  a  unique  kind 
of  performance.  In  this  volatile  indus- 

try that  must  constantly  be  refreshed 
by  new  ideas  and  animated  by  renewed 
enthusiasm,  Spyros  Skouras  always 
seems  to  be  playing  the  leading  role. 
He  assembled  exhibition's  leaders  in 
Chicago  for  a  showmanship  meeting 
when  the  first  slump  hit  the  business 
back  in  1950.  He  gave  us  CinemaScope 
to  spark  the  great  wide-screen  resurg- 

ence in  '54.  He  delivered  in  the  past 
two  months  such  outstanding  films  as 
"Peyton  Place",  "The  Young  Lions", 
"A  Farewell  To  Arms",  and  "The 
Long,  Hot  Summer"  to  bring  millions 
of  people  back  to  the  theatres.  He  told 
exhibitors  only  a  couple  weeks  ago 
that  20th  Century-Fox  will  provide 
theatres  with  as  many  as  one  hundred 
feature  films  per  year,  if  that  many  are 
needed  to  keep  them  operating.  Quite 
a  man,  this  Spyros  Skouras. 

Recently,  Mr.  Skouras  was  honored 
by  the  Screen  Producers  Guild  in 
Hollywood,  and  a  speech  he  was  to 
have  delivered  had  to  be  held  off  be- 

cause the  clock  ran  out  on  the  function. 
What  he  had  to  say,  however,  makes 
very  pertinent  and  important  reading, 
and  we  are  pleased  to  publish  here  the 
highlights  of  his  undelivered  statement: 

"Simply  and  grimly  stated,  it  [the 
movie  industry]  is  facing  a  crisis.  This 
we  all  know.  What  we  do  not  know  is 
the  solution.  I  believe  that  what  we 
need  today  is  a  'blueprint  for  tomor- 

row.' A  new  concept.  A  new  plan for  our  business. 

"This  is  our  responsibility,  not  only 
from  the  point  of  view  of  preserving 
our  livelihood,  but  also  because  this 
great  instrument  of  influence  is  en- 

trusted to  our  care  alone,  with  no  out- 
side help,  to  preserve  it  for  the  welfare 

of  our  country  as  well  as  mankind 
generally.  Otherwise,  the  motion  pic- 

ture will  cease  to  exist  and  its  great 
influence  in  the  cause  of  the  American 
way  of  life  will  perish. 

"Films  do  not  necessarily  have  to  be 
stupendous  or  great,  costing  millions 
of  dollars.  Small  films  are  just  as  im- 

portant, and  can  accomplish  great 
things  for  our  business. 
"When  I  speak  of  a  blueprint  for 

the  future,  I  speak  of  the  logical  steps 
I  feel  are  necessary  for  each  depart- 

ment of  the  industry  to  take. 
"The  exhibitors'  part  *  *  *  is  vital. 

It  is  imperative  that  he  revive  fully  the 
showmanship  that  made  this  industry 
great.  It  is  also  vital  that  the  theatre 
men  unite  *  *  *  in  a  single  organiza- 

tion so  that  the  solid  impact  of  its 
strength  will  be  felt  in  state  capitals, 
the  Congressional  districts  and  in 
Washington. 

"Films  originally  conceived  and  made for  theatre  audiences  should  not  be 
sold  to  television  *  *  *.  *  *  *  J  want 
to  say  quite  frankly  that  it  was  a  tragic 
mistake  to  release  films  to  television 
and  that  our  business  has  suffered  ir- 

revocably. *  *  *  We  practically  gave 
it  away.  We  must  not  make  the  same 
mistake  again  by  selling  post- 1948 
films  to  television. 

"Distribution  should  and  must  find 
new  methods  of  operation,  eliminate 
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and  modernize  its  distribution 
practices  throughout  the  world. 

"Advertising,  in  all  its  forms,  must 
be  brought  up  to  date.  We  must  find 
new  approaches,  new  methods  of  com- munication with  world  audiences. 

"We  must  make  great  pictures  so 
that  people  will  come  into  the  theatre 
*  *  *  and  to  do  this  we  must  encourage 
creative  efforts  in  every  category  of 
production  —  writers,  directors,  actors, 
etc.  This  is  the  responsibility  of  our 
studio  heads,  and  our  executives  who 
are  the  keystones  to  the  right  structure 
of  our  business. 

fVe  Auta 

Get  Mavittg 

If  you  happen  to  live  in  any  one  of more  than  200  American  cities  you  may 
have  noticed  recently  the  way  the  auto- 

mobile dealers  of  your  community  have 
reacted  to  their  sales  crisis.  Throughout 
the  nation  a  "You  Auto  Buy  "  week  has 
been  declared  by  mayors,  made  the  sub- 

ject for  an  intensive  broadcasting  cam- 
paign, special  window  displays  and 

newspaper  advertising,  reported  exten- sively in  feature  stories.  It  has  been 
made  clear  to  the  nation  that  a  drop  in 
automobile  business  is  bad  for  the  com- munity. 

We  mention  this  because  the  automo- 
bile industry's  crisis  is  a  lot  more  recent 

than  the  troubles  of  the  movie  busi- 
ness. The  auto  crisis  is —  in  its  current 

extreme — certainly  no  older  than  the 
introduction  of  the  1958  models,  at  a 
time  when  the  movie  business  was  deep 
in  the  throes  of  recession.  This  time- 

table bears  attention. 
When  the  1958  model  automobiles 

were  introduced,  the  motion  picture  in- 
dustry had  already  prepared  the  broad 

outlines  of  its  business  building  cam- 
paign. We  had  gone  through  months 

of  planning  sessions  and  committee 
meetings.  We  knew  approximately  how 

( Continued  on  Page  6 ) 
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much  we  had  to  spend  and  roughly 
how  we  are  going  to  spend  it  (and 
how  we  were  going  to  raise  it.)  But 
while  we  ha\e  been  trying  to  collect 
the  money  for  our  business  building 
program,  the  auto  industry  has  man- 

aged to  conceive  and  execute  a  com- 
plete program  starting  from  scratch.  It 

doesn't  matter  whether  the  auto  effort 
proves  to  be  a  fully  measurable  suc- 

cess. What  is  important  is  that  the 
motor  people  have  furnished  a  dra- 

matic example  of  how  fast  an  industry 
can  unite  and  do  something  when  the 
chips  are  down. 

We  like  to  think  we  are  a  promotion- 
minded  industry  —  and  we  are.  The 
trouble,  however,  is  that  we  are  a  col- 

lection of  individualists.  We  can  put  on 
a  nationwide  campaign  in  jig  time  in 
behalf  of  a  single  picture,  but  the  mo- 

ment we  start  talking  about  a  campaign 
in  behalf  of  the  entire  industry  almost 
everyone  starts  hemming  and  hawing. 
Where  would  the  automobile  industry 
be  if  they  waited  until  1959  to  start 
trying  to  sell  1958  models.''  And  where 
are  we  going  to  be  if  we,  at  this  late 
date,  let  our  industry-wide  campaign 
continue  to  move  at  a  non-emergency 
rate.' 

Certainly,  business  is  better  now  than 
it  was  a  few  months  ago.  That's  fine. 
But  all  the  more  reason  exists,  there- 

fore to  put  up  the  money  and  the  effort 
right  now  to  sustain  a  major  business- 
building  effort.  Our  laurels  are  rather 
thin  for  us  to  sit  on  at  this  point. 
When  you  sell  a  car  you  are  asking 

the  customer  to  shell  out  perhaps  $3,- 
500.  When  you  sell  the  movies,  you 
are  asking  the  same  customer  to  pay  a 
minute  fraction  of  that  amount.  But 
your  sales  job  is  just  as  difficult  and 
just  as  important  as  the  car  dealer's. 
And,  incidentally,  with  the  coming  of 
the  drive-in  season  there  is  even  a 
strong  connection  between  the  movie 
business  and  the  "You  Auto  Buy"  cam- 
paign. 

As  far  as  we  can  gather,  the  automo- 
bile dealers  in  various  American  com- 

munities didn't  wait  for  the  completion 
of  a  national  campaign  organization  or 
a  national  fund  raising  program  to  get 
their  local  drives  under  way.  They  just 
went  ahead  and  wasted  no  time.  They 
didn't,    for    example,    say    that  they 

would  wait  until  a  survey  indicated 
how  they  should  sell  the  cars.  And 
three  words  sum  up  the  moral  of  their 

story:  They  d'tdv't  wait. 
So  what  have  we  been  waiting  for.'' 

Get  Their  Man! 

The  appointment  of  Sol  C.  Siegel  as 
head  of  M-G-M  studio  operations 
comes  as  welcome  news  for  the  com- 

pany and  the  entire  motion  picture  in- 
dustry. And  the  three-year  agreement 

negotiated  with  him  by  Loews  fur- 
nishes additional  proof  that  president 

Joseph  R.  Vogel  is  a  man  who  sets  his 
course  and  sticks  to  it.  He  has  been 
after  the  exclusive  services  of  Mr.  Sie- 

gel for  some  time,  and  he  refused  to  be 
deterred  from  this  objective  even  in  the 
last  bitter  throes  of  last  year's  proxy 
fight.  Mr.  Vogel  knew  the  man  for  the 
job  and  he  refused  to  accept  any  sec- 

ond-best choice. 
The  value  of  the  Siegel  appointment 

is  two-fold.  It  brings  to  the  Metro  or- 
ganization an  outstanding  production 

executive  with  a  proven  knowledge  of 
what  makes  for  successful  theatre  at- 

tractions; and  it  is  renewed  proof  that 
Loew's  is  out  to  "beef  up"  its  theatre 
•ilm  production  operations. 

Mr.  Siegel's  productions  in  recent 
years  have  included  the  currently  suc- 

cessful "Merry  Andrew,  "  "Les  Girls," 
"High  Society,"  "Gentlemen  Prefer 
Blondes"  and  "Three  Coins  in  the 
Fountain."  It  hardly  seems  necessary 
to  say  anything  more  about  his  preemi- 

nent qualifications  to  take  charge  of  an 
important  production  program. 

However,  it  must  be  noted  that  Sol 

C.  Siegel  has  a  reputation  as  a  "pro- 
ducer's producer."  He  is  not  famous 

for  personal  flamboyance.  Within  the 
business,  he  has  achieved  considerable 
prominence  for  his  ability  to  assemble 
and  handle  the  biggest  headliners.  It 
is  perhaps  not  accidental  that  this  same 
talent  was  the  hallmark  of  the  Louis  B. 

Mayer-Irving  Thalberg  team  in  Metro's 
golden  era. 

Mr.  Siegel  takes  charge  of  a  studio 
whose  top  executives,  Ben  Thau  and  E. 
J.  Mannix,  are  an  invaluable  bulwark 
to  a  creative  production  chief.  His  ap- 

pointment fills  the  last  big  gap  in  the 
Loew's  organization.  The  entire  indus- 

try naturally  wishes  him  well  and  we 
can  look  forward  to  another  era  of  pro- 

duction greatness  for  Leo  the  Lion. 

To  the  Editor 
Dear  Sir: 

As  an  associate  in  United  Theatres 
and  owner  of  some  small  town  thea- 

tres, I  can  only  say  "Amen!"  to  one  of 
the  best  articles  I  have  read  on  "The 
Little  Theatres"  in  Film  BULLETIN. 

Thousands  of  small  town  exhibitors 
are  going  out  of  business — not  because 
of  lack  of  customers,  but  for  lack  of 
bread-and-butter  pictures  that  used  to 
fill  their  theatres  every  Saturday.  For 
a  u  hile  they  got  by  with  big  pictures; 
now  name  any  one  theatre  town  that 
can  play  all  those  "big"  pictures  the 
length  of  time  the  distributors  ask. 
And  even  if  they  are  willing,  the  ex- 

cuse is  no  prints. 
The  little  town  exhibitor  —  where 

there  is  one  theatre  to  a  town  (and 
there  are  thousands  of  them)  —  now 

ha\  e  no  big  pictures,  and  they  haven't 
enough  little  ones  either.  What  is  go- 

ing to  happen  to  him? 
As  Mr.  Jameyson  said  in  his  speech 

introducing  his  investment  plan  (which 
appears  to  be  the  most  logical  ap- 

proach yet  offered  to  block  sales  of 
films  to  TV)  —  many  big  industries 
maintain  losing  propositions  because 
they  realize  the  dollars  returned  are 
not  the  only  value  returned.  We  needed 
thousands  of  grassroots  exhibitors  in 
the  tax  fight,  and  we  will  need  them 
again.   We  had  better  preserve  them. 

Let's  take  the  reins  of  this  bucking 
horse  called  the  motion  picture  indus- 

try and  do  a  little  driving  for  a  while, 
instead  of  just  "going  along".  Indi- vidually, we  are  little;  together  we  are 
pretty  big.  In  numbers  there  is  strength, 
and  we've  got  the  numbers.  Let's  have unity  of  the  grassroots  boys  and  get 
them  doing  something  instead  of  sit- 

ting back  and  waiting  for  the  bucking 
horse  to  kick  over  our  wagon.  We 
need  the  wagon! 

Thanks  again  for  two  great  editori- 
als in  one  issue — "Exhibition  Should 

Have  a  Voice  "  and  "The  Little  Picture". 
JACK  D.  BRAUNAGEL District  Mgr.  United  Theatres, 
N.  Little  Rock,  Arkansas 
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Allied  Urges  "A  Stiff  Upper  Lip" 
A  recent  bulletin  from  Allied  States  Association  headquarters  in  Washington 
calls  on  the  industry  to  maintain  a  "stiff  upper  lip"  during  its  present  travail, 
and  urges  the  film  companies  to  broaden  the  audience  base  by  a  "fuller  and 
more  rapid  circulation  of  top  films"  to  subsequent  run  and  small  town  theatres. 

Highlights  of  the  bulletin  are  culled  below: 

Most  industry  observers  will  agree 
that  more  fine  motion  pictures  were  ex- 

hibited in  the  big  city  first-run  theatres 
during  the  past  60  days  than  in  any  like 
period  in  the  history  of  the  business. 

Ten  years  ago  any  such  flowering  of 
*  Hollywood  genius  would  have  been  re- 

ceived as  proof  positive  that  the  movies 
were  on  top  of  the  entertainment  heap, 
with  no  rivals  in  hailing  distance. 
Today  this  tremendous  achievement 

causes  scarcely  a  ripple  of  appreciative 
I  comment  either  within  the  industry  or 
on  the  outside.  Many  observers,  includ- 

I  ing  influential  newspapers,  profess  to 
believe  that  the  motion  picture  business 
is  mortally  ill.  Apparently  they  regard 
the  magnificent  pictures  now  being 
made  as  merely  an  incident  of  the  in- 

dustry's death  struggles. 
Tiie  industry  itself,  or  certain  ele- 

ments of  it,  are  largely  responsible  for 
this  morbif*  attitude  towards  the  busi- 

ness. .  .  .  Everybody  knows  that  the 
business  has  been  having  a  rough  time. 
Theatre  closings  in  the  neighborhoods 
and  small  towns  are  ample  proof  of 
this.  The  decline  in  theatre  attendance 
began  with  the  advent  of  television  and 
worsened  when  the  film  companies  en- 

abled the  broadcasters  to  lace  their 
watery  programs  with  heady  motion 
picture  fare.  But  the  movies  had  wea- 

thered many  crises  before,  such  as  radio 
and  depression,  and  only  a  few  badlv 
spoiled  front  runners  have  flaunted 
their  crying  towels  for  the  world  to  see. 
Millions  are  still  being  invested  in  the 
production  of  fine  pictures  in  confi- 

dence that  they  will  return  a  profit. 
Stouthearted  e.xhibitors  are  keeping 
their  marquees  lighted,  despite  dwindl- 

ing profits,  because  they  love  the  mo- 
tion picture  business  and  believe  in  it. 

They  refuse  to  believe  that  the  Ameri- 
can people  are  going  to  be  fore^'er  con- 

tent to  remain  at  home,  never  going 
out  to  see  and  be  seen,  deriving  their 
entertainment  wholly  from  parlor  peep sho^  s. 

Finest  Pictures  Seen 
By  Only  Few  People 

This  is  not  mere  whistling  in  front 
of  a  graveyard.  The  business  can  and 
will  snap  back,  provided  it  keeps  a  stiff 
upper  lip  and  sees  to  it  that  all  poten- 

tial customers  have  a  fair  opportunity 
to  see  the  fine  production  now  being turned  out. 

A  welcome  note  of  optimism  is  mani- 
festing itself  which  should  help  restore 

confidence  in  the  movies  as  a  going 
concern.  These  expressions,  however, 
are  based  upon  increased  grosses,  main- 

ly in  the  big  city  first-run  theatres.  All 
should  rejoice  that  added  revenue  is 
pouring  into  the  producers,  from  what- 

ever source,  so  as  to  encourage  them  to 
make  more  pictures.  Thoughtful  per- 

sons, however,  will  question  whether 
this  forward  surge  in  only  one  class  of 
theatres — the  smallest  numerically  but 
containing  many  of  the  larger  units — reflects  a  healthy  recovery. 

Anyone  who  has  been  exposed  to 
elementary  economics  will  recognize 
that  a  steady  trend  towards  higher 
prices  and  fewer  sales  must  end  in  dis- 

aster. The  rapid  development  of  inde- 
pendent producers  and  the  declining 

output  of  the  major  companies  make 
long-range  planning  difficult.  The  sales 
departments  today  are  interested  in  get- 

ting the  largest  possible  revenue,  in  the 
shortest  possible  time,  with  the  least 
possible  risk,  regardless  of  whether  any 
of  the  outlets  survive  for  the  next  pic- 

ture or  whether  exhibition  lives  or  dies. 
But  sooner  or  later  (and  it  had  better 
be  sooner)  the  responsible  heads  of  the 
production  and  distribution  branches 
are  going  to  have  to  concentrate  on 
this  basic  problem  of  declining  theatre 
attendance  and  make  their  contribution 
towards  its  solution,  which  inevitably 
will  require  some  modification  of  cur- 

rent sales  policies. 

Barring  Millions  From 
Movie  Entertainment 

With  only  sporadic  exceptions  pic- 
tures with  a  high  grossing  potential  are 

no  longer  generally  released,  as  that 
term  has  been  used  in  the  business  since 
the  earliest  days. 

In  the  matter  of  licensing  the  better 
pictures  the  smaller  cities  and  towns 
are  even  worse  off  than  the  big  city 
subsequent-runs.  When  such  a  picture 
has  completed  its  protracted  first  and 
second  runs  in  a  city  (theatres  of  lesser 
rank  seem  to  no  longer  count),  the 
prints  are  shipped  to  another  exchange 
area  where  the  process  is  repeated.  The 
towns  that  once  played  on  an  availa- 

bility equal  to  that  of  the  key  cities  or 
shortly  thereafter,  no  longer  have  any 
recognized  availability  whatever.  Some 
complain  that  they  no  longer  are  even 
solicited  by  the  film  companies  to  li- 

cense such  pictures.  When  they  take 
the  initiative  in  seeking  a  license  they 
are  told  that  the  company  is  not  yet 

ready  to  license  the  picture  in  their 
communities  or  else  they  are  quoted 
terms  and  conditions  so  far  beyond 
their  means  as  to  amount  to  the  denial 
of  a  license. 

There  are  millions  of  people  who  for 
a  \  ariety  of  reasons  are  dependent  upon 
the  subsequent-run,  small  town  and drive-in  theatres  for  current  motion 
picture  entertainment.  This  may  be  be- 

cause they  are  aged  and  infirm,  because 
they  must  take  their  children  with 
them,  or  because  they  cannot  afford  the 
high  admission  scales  in  the  big  down- 

town theatres,  or  lack  transportation 
facilities.  It  is  tragic  that  in  the  present 
state  of  the  business  a  vast  number  of 
people  should  be  denied  the  privilege 
of  seeing,  enjo\ing  and  telling  their 
friends  and  neighbors  about  the  mag- 

nificent motion  pictures  now  being 
turned  out  by  the  studios. 

Broaden  the  Base 
Of  Theatre  Attendance 

There  are  potent  reasons  for  believ- 
ing that  the  film  companies  have  gone 

about  as  far  as  they  can  go  in  securing 
first-run  revenue.  Allied  recognizes 
fully  the  importance  to  the  entire  in- 

dustry of  successful  first-runs.  It  stands for  elimination  of  the  admission  tax  on 
their  high  admissions.  But  Allied  does not  believe  that  those  theatres  alone 
can  supply  the  total  demand  for  movie 
entertainment  or  support  the  produc- 

ing and  distribution  branches  of  the  in- 
dustry. The  current  spate  of  smash  hits 

can  scarcely  be  repeated  at  regular  in- 
tervals and  any  effort  to  compensate 

for  diminished  attendance  by  further 
price  hikes  may  prove  disastrous.  That situation  can  be  worked  out  and  ad- 

justed provided  a  substantial  part  of the  lost  audience  in  other  classes  of 
theatres.  The  industry  must  strengthen 
its  foundations  if  it  is  to  continue  to 
succeed  at  the  top.  This  can  be  achieved 
by  a  fuller  and  more  rapid  circulation 
of  films  to  and  through  the  theatres  of 
less  than  de  luxe  rating.  Old  movie 
goers  enticed  into  the  theatres  by  re- 

cent Hollywood  triumphs  have  been 
heard  to  exclaim  that  they  didn't  know such  good  movies  were  being  shown 
any  more.  We  have  heard  that  remark 
here  in  Washington,  D.  C.  What  a 
wonderful  thing  it  would  be  if  it  could 
be  repeated  over  and  over  again  by  the 
residents  of  the  smaller  cities  and  towns 
and  those  living  adjacent  to  and  depen- 

dent upon  the  neighborhood  theatres. 
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THE  FIRST 

LERNER-LOEWE 

MUSICAL  SINCE 

"MY  FAIR  LADY" 

"GIGr  promises  to  be  as 
great  a  flicker  as  'My  Fair  Lady' 
is  a  Broadway  musical."  —  Ed 
Sullivan's  nationally  syndicated 
column,  April  4,  1938. 

THE  GREAT  COMING  EVENT! 

OPENS  THURSDAY,  MAY  FIFTEENTH 

ROYALE  THEATRE 

45th  St.  West  of  Broadway,  N.Y.C.  •  All  Seats  Reserved 
SELECTED  ENGAGEMENTS  WILL  FOLLOW  IN  PRINCIPAL 

CITIES  FOR  JULY  4th  HOLIDAY  AND  THEREAFTER. 

M-G-M 

With  its  hit  songs  flooding  the  air-waves,  with  newspaper 
columnists  heralding  a  new  show- world  giant,  with  word -of- mouth 

sweeping  the  nation,  M-G-M's  "GIGI"  headed  for  fame  and  fortune. 

AN  ARTHUR  FREED  production  s.  ,  LESLIE  CARO 

MAURICE  CHEVALIER  •  LOUIS  JOURDAN 

HERMIONE  GINGOLD  •  EVA  GABOR  •  JACQUES  BERGERAC  •  ISABEL  JEAIS 

ALAN  JAY  LERNER  •  ̂'FREDERICK  LOEWE 

VINCENTE  MINNELL 

SCREEN  PLAY 
and  Lyrics  by 

Biied  On  the  Novel  Costumes.  Scenery  &  Production  »n  CinemaScope  And  DifeCted 
COLETTE        Design  by  CECIL  BEATON  METROCOLOR 

by 



now  let's tell  the 

UPBEAT 

story  of 

movie  business 

HAT  does  the  futuie  hold  for  movie  theatres?  Is  the  gloom 
that  settled  over  the  entire  motion  picture  industry  in 
the  past  year  or  so  beginning  to  lift?  Film  BULLETIN 

)sked  a  select  group  of  exhibition  leaders  to  gaze  into  the 
;rystal  ball  and  report  to  their  fellow  exhibitors  what  signs  of 
)ptimism  they  perceive.  We  zre  pleased  to  present  the  second 
nstallment  of  upbeat  predictions  by  prominent  theatremen. 

PART  II 

J.  J.  FITZGIBBONS 
Prtsidiii:,  Famous  Players  Cunadiaii  Corp. 

W  e  are  happy  indeed  to  add  our  voice  to  the  upsurge  in  box- 
office  grosses  in  theatres  playing  the  ten  or  twelve  pictures  that 

are  in  release  now  that  are  obviously  chang- 
ing the  pattern  of  entertainment  for  many 

who  were  satisfied  to  get  their  motion  pic- 
ture entertainment  off  of  a  television  screen. 

Perhaps  this  is  best  explained  by  a  com- 
ment you  made  in  The  BULLETIN  some 

time  ago,  that  the  exposure  to  television 
viewers  of  feature  motion  pictures,  even 
though  they  were  old,  has  helped  to  create 
a  greater  desire  to  enjoy  the  full  measure  of 

entertainment  that  can  be  delivered  from  a  motion  picture  on  a 
large  screen  with  colour,  proper  sound  projection  and  a  physi- 

cal atmosphere  that  would  be  impossible  in  the  home. 

W  e  also  feel  there  has  been  a  greater  saturation  of  the  ad- 
vance publicity  on  many  of  the  recently  successful  pictures  such 

as  W  alt  Disney's  Old  Yellcr,  Paramount's  Sad  Sack,  Metro's 
Rai)itrce  Comity  and  Twentieth  Century  Fox'  Farewell  To 
Arms  and  Peyton  Place.  The  latter  is  an  outstanding  example 
of  the  result  of  word  of  mouth — we  have  had  a  number  of  situ- 

ations where  the  subsequent  weeks  were  equally  as  good  or 
better  than  the  opening  weeks.  Also  the  sensational  business 
done  by  Old  Yeller  was  unquestionably  the  result  of  the  hard 
veiling  technique  that  was  used  on  television. 

All  of  which  goes  to  prove  that  over  the  years  the  motion 
picture  theatre  business  has  encountered  a  variety  of  problems, 
crises  and  transitional  periods  but  always  seems  to  emerge  from 
its  difficulties  when  the  producers  deliver  the  right  combination 
"f  stories,  stars  and  production  values  for  entertainment  that  is 
possible  with  the  seemingly  unlimited  scope  of  the  motion  pic- 

ture camera  when  it  is  used  to  its  fullest  advantage.  This  is  best 

expressed  in  the  \  ery  last  paragraph  of  one  of  our  Manager's 
W  eekly  letters  which  I  happen  to  have  on  my  desk: 

"We  have  had  Farewell  To  Arjns,  Peyton  Pla:e  and 
Bridge  On  The  River  Kwai  advertised  in  the  lobby 
for  some  time  and  we  have  been  drciving  some  excel- 

lent comment  jrom  the  public  about  the  nice  line-up 
of  pictures  we  have  on  the  way." 

EDWARD  L  HYMAN 
Vice-President,  American  Broadcasting-Parawotint  Theatres 

For  several  years  now,  I  have  maintained  that  in  order  to  in- 
ire  a  healthy  future  for  our  industry,  we  must  give  our  patrons, 

who  pay  admission  prices,  the  kind  of  enter- 
tainment which  they  cannot  get  at  home  for 

nothing.  To  apply  this  directly  would  mean 
that  we  must  have  a  good  supply  of  fine  qual- 

ity attractions  flowing  evenly  throughout  the 
year.  Pictures  of  this  kind  present  no  prob- 

lem in  any  season  and,  I  maintain  that  if 
we  have  this  kind  of  merchandise  to  sell 
every  month  of  the  year,  we  need  have  no 
fears  whatsoever  about  the  future  of  our 

industry.  It  is  only  the  medium  or  lesser  attractions  which  pre- 
sents a  problem.  We  just  cannot  expect  people  to  pay  their 

way  into  our  theatres  to  see  something  the  likes  of  which  they 
can  see  at  home  for  nothing. 

As  you  know,  I  recently  conducted  a  one  man  barnstorming 
tour  around  the  country  in  the  interest  of  achieving  a  plan  for 
orderly  distribtuion  of  quality  product  through  the  year.  In  do- 

ing so,  I  covered  more  than  half  the  exchange  centers  in  the 
country.  In  my  tour  I  found  at  the  start  (Boston  on  December 
4,  1957),  an  atmosphere  of  gloom  but  this  atmosphere  changed 
for  the  better  as  I  went  from  city  to  city.  And  upon  reaching 
Salt  Lake  City  on  January  30th,  the  gloom  was  completely  gone 
and  replaced  by  enthusiasm  and  confidence.  The  s..me  was  true 
in  San  Francisco,  Los  Angeles,  Kansas  City  and  Minneapolis. 
Now  this  change  in  atmosphere  was  no  miracle.  The  cause  was 
\ery  simple.  Starting  with  the  Christmas  holiday,  we  began  to 
get  a  good  and  consistent  supply  of  quality  pictures  which  has 
continued  with  very  few  and  very  short  exceptions,  until  now. 
And  business  has  impro\ed  substantially  and  is  still  on  the 

uptrend. The  climax  of  my  tour  was  my  visit  to  Hollywood  where  I 
was  afforded  the  opportunity  to  screen  product  which  will  be 
coming  to  us  for  the  balance  of  1958  and  in  1959.  In  visiting 
the  various  studios  and  in  discussions  with  studio  heads.  I  was 
given  detailed  information  about  pictures  in  production,  pic- 

tures on  which  production  was  about  to  begin  and  pictures  in 
the  planning  stage. 

I  come  now  to  my  prediction.  I  have  been  visiting  Holly- 
wood  for  many  years  and  I  can  say  without  reservation  that ( Continued  on  Page  14  j 
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THE  UPBEAT  STORY 

HYMAN 
(Continued  jroni  Page  ') ) 
never  before  have  I  been  so  heartened  by  what  I  saw  than  on 
my  last  visit  to  Hollywood  in  the  latter  part  of  February.  The 
pictures  I  saw  in  part  or  in  total,  the  information  I  received  on 
pictures  in  production,  pictures  about  to  start  and  pictures  in 
preparation,  the  discussions  I  had  with  the  various  studio  heads, 
con^inced  me  that  we  are  going  to  have  a  bigger  supply  of 
quality  pictures  for  the  balance  of  this  year  and  in  1959  than 
we  ever  had  before,  and  that  this  supply  will  increase  as  time 
goes  by.  The  producers  have  come  to  realize  what  has  been 
evident  for  some  time.  And  that  is  that  the  good  picture  today 
will  gross  far  more  than  the  good  picture  did  in  our  best  times. 

erybody  in  our  industry  now  recognizes  the  value  of  having 
fine  entertainment  on  a  consistent  basis  and  that  this  can  only 
be  accomplished  by  an  orderly  distribution  of  the  quality  prod- 

uct available  throughout  the  year.  And  these  realizations  have 
brought  about  a  unity  among  the  three  branches  of  our  industry 
— production,  distribution  and  exhibition — that  we  have  never 
had  before.  With  all  these  factors  working  in  our  favor,  I  cannot 
help  but  predict  a  bright  and  profitable  future  for  our  industry. *  *  * 

MARC  J.  WOLF 
President.  Y  &  W  Management  Corp. 

How  does  the  future  look  to  me.' 
Those  of  us  who  have  been  engaged  in  show  business  for 

many  years  have  seen  good  times — then 
^^^r^J^I^^^H     bad  times — then  good  times  again,  etc.  We 
■  ^     have  learned  that  we  are  in  a  fine  business 

and  we  have  learned  that  people  will  al- 
ways want  to  be  entertained.  To  date 

nothing  in  the  entertainment  line  can  com- 
K,.  %:A     pare  with  the  moving  picture.   As  long  as 
hH^..  I  in  ̂^^^  ̂ ^^^  there  must  be  brighter  times  in 
^^^PHT     lfl|     the  future  of  our  industry. 

™^  ̂ ™  All  exhibitors  are  hopeful  that  no  post- 
1948  film  product  will  be  sold  to  TV.  If  the  producers  refrain 
from  selling  the  late  product  they  will  be  making  a  great  step 
toward  the  recovery  of  the  motion  picture  theatres.  They  must 
know  by  this  time  that  it  is  bad  policy  for  them  as  well  as  for 
the  exhibitor  to  furnish  ammunition  to  our  top  competition. 
We  all  know  that  the  public  today  is  strictly  ""big  picture 

minded"  and  our  aim  now  must  be  to  recultivate  the  movie 
habit  so  that  the  many  good  pictures,  which  might  not  be  clas- 

sified as  "block-busters",  but  which  are  still  excellent  entertain- 
ment, will  again  prove  attractive  to  the  public. 

It  is  my  personal  opinion  that  the  bad  economic  situation  of 
the  present  day  is  as  much  responsible  for  our  lack  of  business 
as  is  our  television  competition.  Because  I  feel  that  way,  I  be- 

lieve that  when  people  are  again  working  at  a  normal  rate  we 
will  see  a  return  of  better  grosses  to  the  theatres. 

I  do  not  believe  people  get  the  same  enjoyment  from  tele- 
vision that  they  did  when  it  was  new  and  I  think  that  many  of 

our  former  patrons  will  become  steady  patrons  again  when  their 
personal  bankroll  permits  them  to  attend  the  theatre  more  often. 

In  the  meantime  we  should  do  all  we  can  to  build  up  theatre 
interest  by  being  active  in  civic  affairs  and  by  operating  our 
theatres  in  the  same  fine  style  that  we  employed  when  business 
w  as  good.  I  agree  with  you,  we  must  talk  and  think  "up"  and 
not  ""down". 

«f1 

ROBERT  J.  O'DONNELL 
General  Manager,  Interstate  Circuit 

While  I  have  never  pretended  to  be  an  oracle,  I  certainly 
proud  to  be  an  optimist !  The  signs  in  our  business  so  definitely 
point  to  the  reason  for  my  optimism  that  I 
am  happy  to  convey  it  to  you,  and  through 
you  and  your  publication  to  all  those  who will  read  it. 
We  have  so  much  to  be  thankful  for,  as 

all  of  the  slight  qualms  that  many  of  us 
might  have  had  since  mid-September  to  late 
December  have  been  eliminated,  and  if  it 
were  not  for  the  narcotics  question,  I  would 
be  inclined  to  say  most  exhibitors  in  Texas 
have  really  had  a  shot  in  the  arm. 

Unfortunately,  there  is  one  branch  that  has  suffered,  but 
has  been  no  fault  of  production  or  product,  admission  prices, 
terms  or  anything  else.  It  has  been  strictly  a  matter  of  weather, 

I  refer,  of  course,  to  our  drive-in  theatres.  I  cannot  recall  an; 
winter  during  the  thirty-four  years  I  have  been  in  Texas  tha' 
has  been  as  rough,  day  in  and  day  out,  particularly  since  mid 
November.  We  have  been  having  32  degree  weather  regularly, 
whereas  Texas  is  normally  up  between  60  and  70  by  now.  Afti 
a  seven-year  drought  which  ended  last  year,  we  have  had  magj 
nificent  rains  that  have  insured  the  prosperity  of  our  State,  ancj  ̂  
they  have  continued  through  the  Fall  and  Spring,  but  in  son« 
areas  there  has  really  been  too  much  rain.  All  of  this  has  mad(| 
one  group  really  suffer,  but  by  no  stretch  of  the  imaginatior 
can  it  be  blamed  upon  competitive  reasons,  or  TV  or  anything 
except  the  elements,  which  is  considered  an  act  of  God. 

Even  these  people  are  certainly  looking  on  the  bright  side 
and  feel  that  all  of  this  wonderful  product  that  has  been  flow' 
ing  through  since  the  Holidays,  and  there  is  every  indicatioi' 
will  continue  for  many  months  to  come,  will  be  available  dur 
ing  the  bright  summer  months  when  the  drive-ins  can  capitalize 
on  it,  for  I  am  sure  smart  showmen  will  arrange  for  repeat  run, 
on  outstanding  product  that  suffered  by  weather  conditions.  Al 
of  this  should  insure  our  summer  months.  ; 

It  is  a  fantastic  thing,  but  even  at  a  period  when  our  pai(i 
attendance  by  numbers  had  decreased,  our  concessions  business 
seemed  to  increase,  all  of  which  helped  to  offset  conditions  ami 
keep  us  alive. 

Starting  this  year  in  Holy  Week,  and  primarily  because  it  i: 
the  day  after  the  Academy  Awards,  we  will  be  playing  Bridg- 
On  The  River  Kuai,  some  repeat  and  some  first  engagements  o( 
Sayotiara  and  Peyton  Place,  Long  Hot  Summer  and  Youti, 
Lions,  Run  Silent,  Run  Deep,  and  this  type  of  strength  lead 
me  to  believe  that  we  will  maintain  the  progress  we  have  mad 
since  Christmas  right  through  June,  and  as  far  as  Texas  is  cor 
cerned,  July  and  August  have  always  been  our  big  months  foii 
as  you  know,  we  are  not  confronted  with  a  great  deal  of  suir 
mer  beach  competition. 

I  have  before  me  some  of  the  contemplated  releases  of  th 
next  three  months  and  if  they  come  through  I  do  not  knov 
how  anybody  can  help  but  be  proud  of  the  manner  in  whici 
our  Industry  is  fighting  back. 
We  do  find  more  and  more  that  every  day,  in  every  wa;  , 

people  are  becoming  a  bit  fed  up  and  tired  of  the  commercia 
and  the  cutting  up  of  feature  pictures  on  television,  so  we  ai 
so  certain  we  are  on  safe  ground  and  confident  of  the  future. 
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...antt  the  JVS^  PraclaiMns  tine  Upstringl 

The  Wall  Street  journal,  which  was  painting  a  rather  dismal 
picture  of  the  business  only  a  short  time  past,  has  done  an 
ibrupt  about-face  in  its  current  outlook. 

In  a  front-page  lead  story  in  the  April  21  issue,  journal  staff 
reporter  Stanley  Penn  proclaimed:  "Recession  or  not,  Ameri- 

cans are  being  lured  back  to  the  nation's  movie  houses  in 
growing  numbers. 

"Movie  exhibitors  across  the  land  generally  agree  that  the 
long-gloomy  movie  scene  has  brightened  considerably  in  recent 

"weeks.  Boosting  their  boxoffice,  they  report,  are  an  improved 
product  plus  a  w  ide  promotional  push,  ranging  from  putting 
free  tickets  in  workers'  pay  envelopes  to  offering  free  diaper 
ser\ice  for  patrons  who  bring  their  tots  to  drive-ins.  Also, 
somewhat  paradoxically,  there  are  indications  that  the  general 

'  economic  slump  itself  may  be  driving  some  folks  out  of  their 
homes  and  into  theatres  to  'get  away  from  it  all'." 
The  story  reports  Edward  L.  Hyman,  vice  president  of 

American  Broadcasting-Paramount  Theatres,  as  saying:  "Busi- 
ness rebounded  substantially  at  the  turn  of  the  year  from  the 

fourth  quarter  and  it's  been  running  at  a  healthy  pace  since." 
And  Joseph  R.  Vogel,  Loew  s  president,  is  quoted  as  attributing 
the  improvement  to  exhibitors'  "renewed  emphasis  on  show- 
manship". 

Citing  figures  compiled  by  Sindlinger  &  Co.  indicating  an 
upturn  in  the  nation's  movie  attendance  last  month  and  con- 

tinuing in  April,  the  WSJ  reported  that  "Though  attendance 
still  is  running  below  last  year's  weekly  average,  mo\ie  men 
are  hopeful  that  the  recent  pickup,  however  modest,  signals 
the  end  of  a  prolonged  industry  slide  that  brought  the  nation's 
average  weekly  attendance  to  a  post-World  War  II  low  of 
43.1  million  last  year,  down  from  75  million  10  years  earlier. 
Theatre  operators  generally  credit  Hollywood  with  giving  them 
better  attractions  to  tease  television  audiences  away  from  their 
sets  and  into  theatre  seats.  They  are  especially  pleased  with 
the  stepped-up  release  of  big-budget  pictures." 

Showmanship  On  Rise 

On  the  showmanship  front,  the  article  pointed  up  some  of 
the  Walter  Reade  circuit's  merchandising  efforts:  "Glass- 
enclosed  'party  rooms'  have  been  installed  in  the  rear  of  four 
theatres  so  a  group  of  12  persons  can  sit  in  private  in  plush 
chairs,  smoke  and  have  a  place  to  hang  their  hats  and  coats. 
The  sound  is  piped  into  the  rooms  through  amplifiers.  In  two 
Reade  theatres  youths  are  barred  Thursday  nights  so  adults  can 
enjoy  the  film  in  relative  peace  and  quiet.  So-called  love-seats 
have  been  installed  in  four  Reade  theatres  to  give  more  com- 

fort to  couples  who  might  be  annoyed  by  intervening  seat  arms. 
In  six  theatres  Reade  stages  "curtain-at-8:40"  shows  weekly, 
featuring  special  foreign  films,  free  coffee  and  managers  decked 
out  in  dinner  jackets  to  give  an  air  of  festivity  to  movie-going." 

To  counter  TV's  impact  on  its  viewers,  Penn  says  "a  grow- 
ing number  of  theatre  operators  are  stressing  the  "night-out' 

and  'special-occasion'  aspects  of  movie-going.  In  New  York, 
there  is  a  trend  toward  a  two-show -a-day,  reserved-seat  policy 
with  ticket  prices  set  higher  than  for  the  usual  continuous-run features. 

"Interstate  Theatres,  which  operates  90  Texas  movie  houses, 
has  launched  a  "housewives'  matinee'  to  beef  up  business.  The 
main  feature  now  comes  on  at  1 1  in  the  morning  instead  of  the 
usual  noon  opening,  allowing  mothers  to  see  the  picture  early 
enough  so  they  can  be  home  when  their  offspring  return  from 
school.  Many  exhibitors  also  are  stepping  up  their  drive  to  get 
youngsters  into  the  movie  palaces — preferably,  they  say,  not  at 
the  same  time  as  adults — in  the  hope  of  instilling  a  movie  habit 
that  will  stick  with  the  kids  for  life.  " 

Other  efforts  to  draw  the  youngsters  to  the  movies  are  cred- 
ited to  Loew's  New  York  theatres,  which  recently  offered  dis- 

count tickets  on  certain  features.  The  story  also  stated  that 
children's  shows  were  started  by  about  30  R.K.O.  theatres  at which  kids  received  free  gifts. 

Frontal  Attack  on  TV 

""Back-to-the-movies  campaigns  are  underway  or  planned  for 
several  cities.  The  local  theatre  association  at  Toledo  is  spend- 

ing 510,000  on  a  three-month  protection  featuring  50,000  free 
tickets,  each  good  for  two  persons,  now  going  into  Toledo 
workers'  pay  envelopes,  "the  article  stated.  And  Penn  also 
cited  the  promotional  drive  currently  being  conducted  in  the 
Detroit  area  to  stimulate  business  and  "tempt  citizens  back  to 
their  showplaces.  "  The  advertising  "'included  flooding  about 
one-fourth  of  Detroit's  residents  with  free  tickets  to  any  theatre 

in  town." The  journal  recounted  that  "many  exhibitors  believe  an  up- 
turn in  their  business  points  up  the  public's  reaction  against 

television,  the  medium  that's  received  most  of  the  blame  for 
the  movie  industry's  plight.  "  He  quotes  one  exhibitor  as  say- 

ing, "The  public  is  disgusted  with  TV!  "  and  reports  that  some 
theatremen  are  making  a  frontal  attack  on  video  competition. 
For  instance,  12  theatres  in  Tucson,  Ariz.,  ""have  begun  placing 
their  ads  on  the  television  pages  of  local  newspapers.  And 
before  running  their  main  features,  these  theatres  now  flash 
this  announcement  on  their  screens:  'Through  the  courtesy  of 
the  management  the  following  features  will  not  be  interrupted 

by  any  commercial  messages'.  " 
United  Artists'  huge  campaign  on  "The  Vikings"  is  referred 

to  as  evidence  that  old  fashioned  ""hoopla  and  huckstering" 
is  coming  back  to  the  mo\ie  industry. 

Elmer  C.  Rhoden,  president  of  National  Theatres,  is  quoted 
as  saying  that  "people  will  stand  in  line  for  what  they  want 
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■  BUY"— PRESIDENT  EISENHOWER'S  terse  injunction  for 
jjutting  an  end  to  troubled  times  is  finding  positive  realization 
in  one  quarter  of  the  economy  at  least — the  movie  boxoffice. 
Wall  Street  wise  guys  will  tell  you  the  thing  is  a  blasted 
jjuzzlement. 

In  retrospect,  few  of  the  nation's  industries  figured  to  fare 
worst  than  filmdom  in  a  purchasing  power  pinch.  Beginning 
the  recession  in  already  dog-eared  condition,  the  movie  industry 
seemed  destined  for  a  shift  to  absolute  rock  bottom.  But  now 
with  the  general  business  pinch  in  full  squeeze,  first-run  exhibi- 

tors, at  least,  are  learning  all  they  know  of  hard  times  from 
the  newspaper  stories. 

Theatre  attendance  in  those  situations  where  the  good  prod- 
uct is  being  played  is  on  the  ascendant,  and  few  other  segments 

of  enterprise  have  matched  the  alacrity  with  which  the  box- 
office  sales  curve  has  streaked  upward  from  about  mid-January 
through  to  the  present.  Can  it  be  that  the  movies,  that  pitiful 
gnome  of  the  good  times  economy,  is  setting  the  pace  to  break 
the  back  of  the  slump.' 

It  has  all  happened  so  fast  that  even  Wall  Street  has  been 
unable  to  keep  pace.  Accordingly,  film  company  stock  prices 
ended  March  without  perceptible  change.  However,  theatre 
company  shares  gained  notably.  The  charts  listed  below  indicate 
the  overall  changes  in  industry  stock  prices  from  the  close  of 
1957,  month  by  month  through  March. 

Film  BULLETIN  Cinema  Aggregate* 

FILM  COMPANIES  THEATRE  COMPANIES 
*  Composed  of  carefully  selected  representative  industry  issues. 

What  happened? 
The  answer  is  loaded  with  irony.  Exhibitors  who  have 

blasted  away  at  distribution  elements  for  bunching  top  releases 
will  now  eat  crow  and  not  mind  the  repast  one  little  bit.  For 
it  was  just  such  a  bunching  of  extraordinary  pictures  in  the 
past  couple  of  months  that  has  rekindled  a  national  theatre- 
going  movement.  Call  it  coincidence,  call  it  what  you  will,  not 
in  some  years  has  so  great  a  quantity  of  distinguished  films 
been  given  concurrent  circulation  as  now. 

20th  Century-Fox  is  in  the  vanguard  of  the  recovery  drive. 

With  "Peyton  Place  ",  "The  Young  Lions  ",  "South  Pacific", 
"Long,  Hot  Summer  "  and  "Farewell  to  Arms  "  making  A-bombs 
at  the  boxoffice,  a  major  percentage  of  the  showering  coin  is 
flowing  directy  into  its  coffers.  By  mid-April,  the  stock  market 
began  discounting  accordingly,  and  20th-Fox  spurted  to  27,  a 
^Va  point  gain.  Now  coming  like  an  April  breeze  is  Loew'sj 
Inc.,  snapping  off  a  rise  of  almost  two  points  within  a  fe^v 
days  last  week.  And  United  Artists'  continuing  growth  at- 

tracted the  attention  of  Time,  which  devotes  a  couple  columns 
in  the  current  issue  to  the  top  two  executives  of  the  spectaculai 
UA  management  team  (below). 

One  important  chain  executive  gives  the  lion's  share  of  credi 
to  two  films,  "Peyton  Place  "  and  "Sayonara  ",  for  spearheadin 
the  attendance  comeback.   He  explains  it  this  way:  Two  dis 
tinctly  superior  shows,  each  sustained  by  strong  emotional  sto 
values,  supported  with  imaginative  exploitation  plus  a  back 
ground  as  best-sellers,  were  enough  to  get  the  bandwagon  roll 
ing.  However,  it  might  have  faltered  had  the  industry  not  suffi 
cient  reserve  strength.  The  two  pioneer  films  were  valuable 
lighting  the  fire  of  desire  in  the  public  to  buy  comparabi 
movie  entertainment  experiences.  The  public  has  not  been  d 
appointed  when  it  made  return  trips  to  theatres  in  recent  weeks 
Many  people  not  exposed  to  the  movies  for  a  long  time  sud 
denly  found  themselves  full  of  desire  to  see  not  just  one  par 
ticular  film,  but,  perhaps  a  half  dozen.  The  boxoffice,  for 
pleasant  change,  had  momentum. 

It  would  be  well,  however,  to  temper  current  sanguinity  wit 
the  realism  that  the  voice  of  the  turtle  is  being  heard  in  th 
land.  Quality  product  notwithstanding,  experienced  theatr 
men  anticipate  the  traditional  lag  that  comes  with  the  daw 
of  warmer  weather.  The  radical  thrust  from  extreme  winter 
extreme  sunshine  in  many  sectors  of  the  nation  will  probabi 
tend  to  sharpen  the  lag,  as  will  the  change  to  Daylight  Savin 
Time.  But,  while  these  first  sunny  days  are  bound  to  cut  dow 
the  moviegoing  momentum,  after  the  public  gets  its  first  fu 
taste  of  driving  in  the  country,  look  for  business  to  pick  up  agai 

O  O 
WARNERS  CANDOR-COATED  OUTLOOK.  A  Forb 
Magazine  story  dealing  with  the  boxoffice  cash  value  of  Osc 
awards  turned  up  a  remarkable  exercise  in  spade-callin 
Warner  Bros,  treasurer  Thomas  Martin,  allowing  that  whil 
"Sayonara's  "  multitudinous  trophies  were  indeed  welcome,  th 
apparently  come  too  late  to  brighten  his  firm's  second  quarter 
Queried  as  to  how  earnings  in  that  period  shaped-up  (Warn 
dropped  $468,000  in  the  first  quarter),  Forbes  quotes  him 

replying:  "Oh  worse — much  worse." 0  O 

TIME  Magazine,  which  sometimes  reserves  its  best  jokes  fo 
its  movie  pages,  sees  nothing  to  laugh  at  in  the  performan 
of  United  Artists  and  the  lawyers — turned-distributors  w 
run  the  firm.  In  a  business  story  treating  the  record  profi 
($3.26  million)  and  record  sales  ($70  million)  achieved 
UA's  first  year  as  a  publicly-held  corporation.  Time  bows  f 
from  the  waist  to  Bob  Benjamin  and  Arthur  Krim  in  salu 
to  their  capacity  for  demonstrating  "a  new  way  to  make  f 
profits  and  good  pictures — or  possibly  vice  versa."  Beyond  t 
pun  was  notable  forebearance.  "The  fast-moving  compan 
first  quarter  sales  are  up  a  handsome  17%  over  last  year,  a 
volume  this  year  is  expected  to  top  $80  million." 
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^RAMOLiNTS  TV  DKAL.    Paramount  stockholders  may 
on  be  asking  who  really  got  the  best  of  the  bargain  when  the 
m  company  peddled  away  its  750  pre- 1948  backlog  of  fea- 
res  to  Music  Corp.  of  America.  From  present  indications,  it 
gins  to  look  like  Paramount  came  of¥  second  best  in  the  S5(),- 
•0,000  deal.  Reports  have  it  that  MCA  is  asking  a  whopping 
7,000,000  for  the  oldies  in  only  seven  key  markets  (New 
ark,  Los  Angeles.  Chicago,  Philadelphia,  St.  Louis,  Milwau- 
•e,  Hartford),  and  telecasting  insiders  expect  that  MCA  will 
■entually  sell  the  package  for  no  less  than  525,000,000.  While 
rritories  in\olved  represent  the  largest  TV  audience,  obser- 
;rs  are  quick  to  point  out  that  this  one  deal  comes  pretty  close 
J  get  MCA  "out"  on  the  deal  real  fast  on  the  Paramount  deal, 
rhe  film  company  was  guaranteed  535,000,000  and  gets  more 
nly  on  a  percentage  basis  after  sales  reach  a  certain  figure.) 
leanwhile,  one  interested  party  gripes,  "It's  not  alone  the  sale 
'(  the  films  themselves  to  an  outsider  that  bothers  me;  it's  the 
ict  that  Paramount  also  let  go  the  immense  residual  value  in 
11  those  story  properties,  which  must  be  computed  at  millions 
f  dollars  for  remake  purposes.   And  what  about  the  reissue 
otential!  "  This  individual,  for  one,  is  firmly  of  the  opinion 
hat  M-G-M's  policy  of  leasing  its  old  films  is  much  smarter 
tian  Paramount's  flat  sale.  He  believes  that  MCA  ultimately 
vill  come  out  with  twice  as  much  on  the  deal  as  Paramount. 

0 
(•ROMOTION  TO  PRODUCTION.  One  of  the  major  film 
ompanies  will  shortly  lose  its  top  promotion  executive — one 
if  the  best  in  the  business.  He  will  resign  to  enter  independent 
production. 

0 

:URE  FOR  JUVENILE  PROBLEM?  Those  exhibitors  who 
ire  looking  for  a  means  or  method  to  stem  the  enthusiasm  of 
some  of  the  junior  members  of  the  community  will  be  inter- 

ested in  a  recent  report  from  San  Juan,  Puerto  Rico.  At  the 
Teatro  Sol  in  San  Germain,  theatre  owner  Rafael  Quinones, 
after  an  epidemic  of  disorderly  conduct  by  juveniles,  decided 
to  take  firm  measures  to  combat  the  outbreak.  His  cure:  all 
imales  between  the  ages  of  15  and  30  now  have  to  pay  $10.00 
to  see  the  movies  at  the  Teatro  Sol,  unless  they  are  accom- 

panied by  parents  or  teachers.  Were  unruly  young  men  de- 
terred from  disorderly  conduct.'  Not  very  much,  it  seems.  On 

jthe  same  day  that  the  new  price  policy  went  into  effect,  32  of 
the  theatre's  seats  were  cut  with  razors,  revenge  against  the 

;  management  being  the  apparent  motive.  So  you  think  you've 
got  problems ! 

<0 

THE  FIELDMAN.  While  other  film  companies  have  slashed 
exploitation  costs  by  chopping  their  field  forces  to  the  bone. 
United  Artists  is  taking  the  offensive  against  boxoffice  dol- 

drums by  building  up  its  field  staff.  Some  45  ballymen,  ably 
chiefed  by  exploitation  director  Mori  Krushen,  are  employed 
by  UA  to  help  get  the  most  out  of  the  company's  promotional efforts.  One  circuit  executive  had  this  to  say  about  the  move: 
"The  sooner  distributors  realize  the  importance  of  the  field- 
man's  function  in  the  proper  merchandising  of  motion  pictures, 
the  sooner  will  they  receive  maximum  revenues  from  every 
motion  picture  they  distribute.  Can  you  imagine  Coca-Cola, 
Procter  and  Gamble  or  the  American  Tobacco  Company  with- 

out their  armies  of  point-of  purchase  representatives.-'  They'd 
be  hurting  allright.  And  this  lack  of  fieldmen  is  hurting  the 
film  companies  (and  exhibitors)  more  than  they  realize.  It  is 
heartening  to  see  United  Artists  placing  proper  emphasis  on 
this  essential  aspect  of  film  promotion.  " 

What  They'te  hiking  About □    □    □    In  the  Movie  Bujinew    □    □  □ 

PRODUCT  VOLUME.  Two  completely  divergent  schools  of 
thought  exist  on  the  problem  of  how  much  product  a  film 
company  should  attempt  to  make.  On  one  side  is  Spyros 
Skouras,  who  recently  declared  that  20th  Century- Fox  would 
make  as  many  as  100  features  if  it  were  found  that  the  theatre 
market  needed  and  could  absorb  that  many,  while  on  the  oppo- 

site side  is  Jack  L.  Warner,  who  is  reported  to  be  determined 
to  cut  down  his  company's  output  to  a  mere  one  dozen  features 
annually.  Proponents  of  the  more  quantity  thesis  argue  that 
the  small  output  companies  will  find  themselves  slowly  drying 
up  as  important  distribution  organizations.  Fewer  pictures  will 
require  fewer  oflfices,  fewer  sales  and  promotion  personnel, 
and — and  this  they  consider  the  main  point — far  greater  risk- 
per-picture.  Two  consecutive  costly  flops,  they  say,  can  put 
such  a  limited  supply  outfit  in  real  financial  danger.  Those 
who  prefer  the  Skouras  theory  will  tell  you  that  every  picture 
is  a  gamble,  so  why  not  spread  your  chips  across  the  boards. 
They  contend,  too,  that  more  production  in  a  studio  is  the 
only  way  to  grow — the  only  way  to  develop  the  new  talent 
that  will  keep  the  company  rolling  along  in  the  future.  The 
other  course  leads  to  attrition. 

0 
POST-48'S  AND  TV.  United  Artists  executives  and  exhibition 
leaders  are  talking  over  the  problems  and  ramifications  in 
reaching  an  equitable  films-to-television  policy  that  will  be  fair 
to  exhibition,  the  independent  producers  UA  represents  and 
the  film  company.  The  April  28  issue  of  Broachasthig  reports 
that  the  third  L'A  package  of  post-48  features  is  now  being 
made  available  to  television  film  buyers:  "Availability  of  the 
UA-65  package  puts  on  the  market  the  largest  block  of  1955- 
1956  theatrical  films  heretofore  shown  on  video  ...  Of  the 
sixty-five  titles,  26  have  never  been  shown  in  U.  S.  film  houses; 
the  bulk  are  foreign-made  with  U.  S.  produced  films  number- 

ing approximately  25.  Other  film  executives  talked  to  last 
week  minimize  the  impact  of  this  new  grouping  by  pointing 
to  the  preponderance  of  'B'  films,  classifying  no  more  than  20 
of  the  65  as  'A'  product.  Some  circles  regard  this  newest 
UA-TV  entry  as  a  sop  tossed  at  broadcasters  to  placate  clamor- 

ing exhibitors  .  .  .  Speculators  last  week  gave  two  reasons  as 
to  why  this  may  be  L'A-TV's  swansong  for  the  year.  The 
first,  reported  here  earlier,  is  that  UA-TV  cannot  compete  with 
the  parent  firm  under  whose  financial  blessings  it  operates. 
The  second  is  more  ominous:  various  theatrical  exhibitors, 
alarmed  at  the  inroads  of  TV  and  a  declining  boxoffice  are 
privately  threatening  a  boycott  of  films  made  by  those  UA- 
signed  independent  producers  now  engaged  in  selling  films  to 
TV.  The  producers  cannot  afford  to  alienate  those  people  who 
are  now  keeping  them  alive,  thus  will  now  take  a  second  and 
more  careful  look  at  syndiaction.  A  United  Artists  official 
privately  confirmed  reports  that  the  deals  with  its  independent 
producers  were  made  prior  ...  to  the  cry  of  'hold  the  line 
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PROFIT  PICTURE 
Good  news  was  forthcoming  from  several 

companies  to  brighten  the  general  industry 
picture. 

United  Artists,  that  bustling  financier  and 
distributor  of  independents,  reported  earn- 

ings that  made  important  space  in  the  cur- 
rent issue  of  Time  Magazine.  President  Ar- 
thur B.  Krim  re\ealed  an  all-time  record 

gross  for  the  company  in  1957  of  $70,008,- 
000,  and  peak  net  earnings  of  S3,262,000. 
Recounting  the  success  stor\  of  Krim  and 
board  chairman  Robert  Benjamin  Time  says; 
"Many  Hollyw  oodians  regards  Benjamin 
and  Krim  as  merely  cool  and  lucky  gam- 

blers. But  they  are  much  more  than  that. 
Thc>  ha\e  a  keen  artistic  sense,  will  not 
agree  to  finance  a  mo\  ie  and  distribute  it 
unless  the  'package"  is  right."  UA  manage- ment looks  for  an  80  million  gross  this  year. 

Loew  s,  Inc.  reported  a  second  quarter  net 
of  $1,800,000  (34c  per  share),  big  enough  to 
wipe  out  the  first  quarter's  red  ink  and achieve  a  net  profit  of  SS()9,()()0  for  the  2S 
weeks  from  September  1st,  1957.  No  c(>m- 
parison  with  1956  figures  is  possible  here 
because  the  company  has  changed  its  ac- 

counting procedures.  Nor  was  there  any  in- 
dication of  whether  in  the  second  quarter 

the  comp;in\  look  ad\antage  of  a  tax  carry- 
back credit  (in  the  first  quarter  over  $1,- 

000, 000  w  as  credited  from  pre\  ious  taxes). 
President  Joseph  R.  Vogel  was  named  chair- 

man of  the  executi\e  committee,  succeeding 
George  Killion. 

American  Broadcasting-Paramount  Thea- 
tres reported  net  operating  profits  of  Sl,- 

854,000  and  net  capital  gains  of  5104,000  in 
the  first  quarter  of  1958,  compared  to  Sl,- 
779,()0()  .ind  SSc'i.OOd  in  the  comparable  195^ period.  Theatre  business  for  the  compan\, 
president  Leonard  H.  Goldenson  said,  was 
not  up  to  the  lc\el  of  the  1957  quarter  but 
was  running  ahead  at  the  end  of  March, 
while  tcle\isio;i  billings  in  the  1958  period 
were  well  ab-)ve  the  195"  figures. 
Paramount  Pictures  reported  1957  net 

profit  of  S5, 125, ()()()  a  ,  against  S  f. 283,000  in 
1956.  Ho\\c\cr,   the   final    net    income  for 
1957,  after  |To\isin:i  f;>r  a  special  item  of 
$642,0(1(1  representiny  adjustment  of  invest- 

ment in  an  affiliated  company,  came  down  to 

WL  &  WU 

e  news 

$4,783,000.  (Revenues  from  Paramount's  sale 
of  its  backlog  of  feature  films  won't  be listed  until  the  1958  report.) 

NEW  PRODUCTION  HEADS 

Sol  C.  Siegel  became  Merto-Goldw  yn- 
Mayer  studio  chief  last  week  following  the 
conclusion  of  lengthy  negotiations.  He  was 
the  man  Joseph  R.  Vogel,  president  of 
Loew  s,  was  seeking  for  the  post.  Siegel 
signed  a  three-year  contract  but  no  further 
details  of  the  agreement  were  disclosed. 
Vogel  indicated  his  satisfaction,  saying  it 
will  be  Siegel's  task  to  supervise  the  utili- 

zation of  the  largest  single  asset  of  the  cor- 
poration and  to  place  picture-making  oper- 

ations on  a  profitable  basis.  "His  combina- tion of  showmanship  and  business  abilities 
will  mean  much  to  our  company",  Vogel 
declared.  Siegel's  productions  for  M-G-M 
have  included  "High  Society,"  "Les  Girls" 
and  the  current  "Merr\  Andrew  ". 

Samuel  J.  Briskin  was  named  by  Colum- 
bia Pictures  to  take  charge  of  the  company's production  activities  in  Hollywood.  Briskin 

resigned  from  the  board  of  directors  of 
Loew's,  Inc.,  to  rejoin  Columbia,  the  com- pany with  which  he  had  serxed  as  executive 
in  charge  of  production  from  1938  to  1942. 
He  had  been  with  Columbia  prior  to  1935 
as  \  ice  president  and  general  manager  of  the 
studio.  After  military  service  in  World  War 
II,  he  was  an  independent  producer  and 
later  produced  several  pictures  for  Para- 
mount. 

FOX  OUTPUT  TO  BOOM 

Spvros  P.  Skouras,  president  of  20th  Cen- 
tur\-Fox,  lifted  the  lid  on  production  goals 
and  forecast  that  his  company  will  turnout 
as  many  as  100  films  annually,  if  needed  to 
meet  market  requirements.  At  the  first 
studio-based  meeting  of  20th's  board  of  di- 

rectors, Skouras  said  a  steady  flow  of  im- 
portant pictures  is  the  only  way  to  keep  the 

industry  on  a  "safe  footing,"  and  that  the  onh 

So/  C.  Siegel.  newly-appointed  studio  chief of  M-G-Al.  receives  a  plaque  of  appreciation 
from  O.  /S'.  "Bill"  Srere.  chief  barker  of  Los 
Angeles'  Tent  No.  25  Variety  Cliih.  Siegel 
produced  M-G-M's  "Merry  Andrew"  which premiered  in  Hollywood  for  the  benefit  of 

the  Variety  Boys'  Club. 

SKOURAS 

way  to  cope  with  current  problems  is  to  in- 
sure a  source  of  supply  that  will  encourage 

exhibitors  to  provide  top  standards  of  serv- 
ice and  showmanship  to  their  patrons.  The 

20th-Fox  chief  invited  independent  pro- 
ducers to  take  advantage  of  the  studio's  fine facilities  and  personnel  for  quality  produc- 

tion. Executive  producer  Buddy  Adler  spoke 
to  the  board  about  some  of  the  important 
films  on  the  company's  schedule,  including 
"The  Inn  of  the  Sixth  Happiness,"  "Ten 
North  Frederick,  "  "The  Barbarian  and  the 
Geisha,  "  "The  Bravados  "  and  "The  Diary  of 
Ann  Frank".  Present  for  the  meeting,  the 
first  board  session  to  be  held  at  the  studio, 
were  L.  Sherman  Adams,  Kev  in  C.  McCann, 
Daniel  O.  Hastings,  General  James  A.  Van 
Fleet,  Donald  Henderson,  W.  C.  Michel, 
Charles  Einfeld,  Alex  Harrison. 

THEATRE  'MODERNIZATION' 
As  part  of  a  "modernization  program"  of its  downtown  first-run  houses  in  Philadel- 

phia, Stanley  Warner  Theatres  will  raze  its 
5000-seat  Mastbaum  and  extensively  re- 

model the  Stanley  to  make  it  more  intimate 
in  the  modern  manner.  Frank  J.  Damis,  vice 
president  in  charge  of  the  SW  Phila.  and 
Washington  zones,  explained  the  circuit's 
policv  thus:  "The  motion  picture  industry- is  an  industry  in  transition.  It  is  a  vital, 
changing  industrv  with  a  forward  look.  The 
popular  theatres  of  yesterday,  which  enter- tained vast  audiences,  no  longer  blend  with 
the  nev\  giant  screens,  new  projection,  new 
scoot  and  magnitude  of  pictures  designed  to 
bring  the  audience  into  increasing  intimacy 
with  people  and  places  on  the  screen.  The 
Mastbaum,  w  ith  a  very  large  seating  capaci- 
tv,  very  popular  in  former  years,  is  a  casual- 

ty of  progress.'"  Damis  said  the  Stanley renovations  would  exceed  several  hundred 
thousand  dollars. 

OPERATING  COSTS 

The  results  of  a  survey  conducted  by  The- 
atre Owners  of  America  of  500  conventional 

theatres  throughout  the  country  revealed 
that  69  per  cent  of  their  gross  income  goes 
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for  operating  costs.  TOA  released  the  fig- 
ures as  a  service  to  members.  Operating 

lexpenses  of  the  conventional  houses  indi- 
cated "what  these  theatres  are  spendini;  per- 

centage-wise to  their  total  gross  in  the  vari- 
ous operating  categories."  Film  grosses  for the  500  houses  involved  about  S6()  million. 

The  breakdown  was  this:  Salaries,  including 
management,  28%;  rents,  7%;  depreciation, 
6V'2%;  maintenance  and  repairs,  4%;  taxes 
other  than  Federal,  "5%;  interest  on  in- 

debtedness, 1-3' 10%;  other  operating  ex- 
pense, including  advertising,  general  and  ad- 

ministrative costs,  14-7/10%;  Federal  taxes, 
3V2%-  Since  only  500  of  the  nation  s  thea- 

tres were  included  in  the  study,  TOA 
stressed  that  they  cannot  be  considered  yard- 

sticks for  the  entire  theatre  industry.  Addi- 
tional information  is  being  sought  in  order 

that  a  broader  base  may  be  developed  later. 

ALLIED  REENTERS  COMPO 
The  annual  meeting  of  the  Council  of 

Motion  Picture  Organizations  in  New  York 
Cit\  welcomed  back  Allied  to  membership. 
Ben  Marcus,  of  Wisconsin,  was  elected  the 
Allied  member  of  the  go\erning  triumvirate 
ot  (  OMPO,  replacing  special  counsel  Robert 
\\  .  Coyne,  who  had  been  serving  w  ith  Sam 
Pinanski  of  TOA  and  A.  Montague  of  the 
MPAA.  Coyne  and  Charles  E.  McCarthy, 
director  of  information,  were  given  new- 
three  year  contracts  with  COMPO.  Decisions 
made  at  the  meeting  included  plans  to  con- 

duit a  campaign  under  the  chairmanship  of 
Kiihert  J.  O'Donnell  for  the  complete  re- nu)\al  of  the  U.S.  admissions  tax,  continu- 
.uKf  of  the  monthly  public  relations  adver- 
iiscments  in  Editor  &  Publisher  and  the  set- 

ting up  of  exhibitor  committees  in  all  ex- 
change areas  to  expedite  colIectit)n  of  con- 

tributions  from   theatres   for   the  business- 
j  building  program.  The  MPAA  advised 
COMPO  that  in  order  to  speed  the  business- 
building  effort  it  will  defer  applying  any 

I  exhibitor  contributions  to  the  recent  Acade- 
my Award  telecast  budget  until  the  rest  of 

the  campaign  has  been  launched. 

LAZARUS  STEPS  UP 
In  a  further  mo\e  to  strengthen  the  com- 

pany's management  personnel,  Columbia  Pic- tures president  Abe  Schneider  announced 
that  vice  president  Paul  N.  Lazarus,  Jr.  will 
assume  broader  executive  duties  in  addition 
to  his  supervision  of  the  promotion  depart- 

ment. It  is  generally  expected  that  Lazarus 
will  play  some  role  in  Columbia's  future 
production  program,  perhaps  as  liaison  be- 

tween the  studio  and  home  office.  In  the 
new  shuffle,  Jonas  Rosenfield,  Jr.,  Lazarus' executive  assistant,  takes  over  the  post  of 
executive  in  charge  of  advertising,  publicity 
and  exploitation,  with  Robert  S.  Ferguson 
serving  as  his  assistant. 

LAZARUS 

MEETING  CANCELLED 

The  meeting  proposed  by  Edward  L.  Hy- 
man,  vice  president  of  American  Broadcast- 

ing-Paramount Theatres,  at  v\hich  exhibitor 
leaders  would  ha\e  convened  in  New  York 
in  June  to  discuss  the  business-building  pro- 

gram and  distribution's  plans  ft)r  the  orderly 
release  of  product,  has  been  called  off.  Hy- 
man  said  that  the  cancellation  was  due  to 
the  difficulty  of  arranging  a  date  for  com- 

pany executives.  However,  the  AB-PT  ex- 
ecutive plans  to  assemble  records  to  prove 

the  benefits  of  a  proper  orderly  sequence  of 
qualit)  pictures  and  present  this  material  to 
distribution  company  heads  to  assure  the 
proper  flow  of  product  in  the  last  quarter  of 
the  year. 

MOVIE  'COMMERCIALS' 
The  newlj  formed  Theatre-Screen  Adver- 

tising Bureau,  whose  members  are  firms 
which  produce  and  distribute  advertising 
films,  estimates  that  some  250  national  ad- 

vertisers will  be  buying  theatre  screen  time 
this  >ear,  along  v\ith  more  than  2,500  local 
advertisers.  Other  sources  indicate  that  as 
much  as  520,000,000  may  be  grossed  from 
this  business  during  the  year,  with  the  high 
point  being  the  drive-in  trade.  Approxi- 

mately 16,000  of  the  nation's  theatres  are said  to  show  advertising  films  with  a  run- 
ning time  of  90  seconds  or  less. 

GOETZ  &  COLUMBIA 
William  Goetz  Productions  entered  into  a 

new  three-picture  deal  with  Columbia  Pic- 
tures. Three  important  properties  are  being 

readied  for  production:  "They  Came  to  Cor- 
dura",  best-seller  by  Glendon  Swarthout, 
"The  Mountain  Road",  novel  by  Theodore 
White,  and  an  original,  "The  Franz  Liszt 
Story",  musical  biography  of  the  famed  com- 

poser-pianist. In  a  previous  contract  with 
Columbia,  Goetz  recently  completed  the 
Danny  Kaye  picture,  "Best  of  Enemies,  " 
now  set  for  release  in  August.  "Sayonara" made  by  Goetz  is  one  of  the  big  boxoffice 
hits  of  the  current  season. 

HEADLINERS... 

JOSEPH  FRIEDMAN  appointed  exploita- 
tion manager  for  Paramount  Pictures, 

JERRY  PICKERMAN,  vice  president  in 
charge  of  advertising,  publicity  and  exploi- tation announced  .  .  .  NICHOLAS  M. 
SCHENCK  unanimously  elected  a  Class  E 
member  of  the  MPAA  and  an  honorary 
member  of  the  board  of  directors  .  .  .  MAX 
E.  YOlJNGSTEIN  announced  that  five  nota- 

bles of  the  fields  of  medicine,  publishing, 
phiianthiophy,  sports  and  tele\  ision  w  ill  re- cei\e  the  annual  Joe\  Aw.irds  of  the  Chil- 

dren's /'vsthma  Researth  Institute  and  Hos- 
pital at  the  organi/ation's  Parade  of  Stars Shou  in  Nesv  York  .  .  .  \  AL  DA(,K  named 

manager  of  the  (iranatia  theatre  in  Reno  .  .  . 
ERIC  JOHNSTON  and  all  incumbent  offi- 

cers of  MPAA  re-elected  .  .  .  HE^■R^' STRAl  SS,  (olurnhia  Pictures  advertising 
copv writer,  lectured  on  development  of  mo- 

tion picture  advertising  before  English  stu- dents at  Queens  College  .  .  .  JOHN  C. FLINN  named  GEORGE  BANNAN  to 
handle  Southwest  premiere  of  .Allied  Ar- 

tists' "Macabre  "  at  Warner  Theatre,  Okla- homa City  .  .  .  WALTER  READE,  JR., 
chairman  of  the  board  of  Continental  Dis- 

tributing, Inc.  announced  appointment  of 
IRVING  WORMSER  as  president  of  the 
company  .  .  .  AL  ROSENBERG,  I  A  pub- 

licity staffer,  married  CAROL  ANN  TREU- HAFT  .  .  .  GEORGE  ROTH  taking  over  as 
national  sales  manager  for  I'nited  Motion Picture  Organization,  Inc.  .  .  .  MENDEL  B. 
SILBERBERG  of  Los  Angeles  will  fill  the vacancy  on  the  Columbia  Pictures  board 
created  by  death  of  HARR^  COHN  .  .  . 
GEORGE  A.  CROUCH,  /one  manager  for 
the  Washington  Stanle\  W  arner  tiieatres,  is 
retiring  after  50  years  .  .  .  B.  G.  KRANZE, 
vice  president  of  Stanley  Warner  Cinerama, 
visiting  opening  of  the  Brussels  World's Fair  and  premiere  of  (Cinerama  there  .  .  . 
JAMES  R.  VELDE,  UA  ueneral  sales  man- 

ager, held  two-day  New  1  nglanci  sales  con- vention in  Boston  to  set  territorial  plans  for 
upcoming  releases  .  .  .  LEON  P.  BLENDER, 
general  sales  manager  of  American-Interna- tional Pictures  will  be  operating  head  of 
the  company  during  the  month  that  presi- dent JAMES  H.  NICHOLSON  and  vice 
president  SAMUEL  Z.  ARKOFF  are  abroad 
on  English  distribution  and  co-production 
deals  .  .  .  CECIL  B.  DEMILLE  to  be  hon- 

ored by  the  Broadcast  Picmeers  at  the  or- 
ganization's 17th  annual  dinner-meeting  in Los  Angeles  .  .  .  ALVIN  I.  CASSEL  taking 

over  duties  as  L'nixersal  Far  Eastern  super- visor .  .  .  ORTON  HICKS,  a  director  of 
Loew's  International  Corp.,  accepted  posi- 

tion of  vice  president  at  Dartmouth  Col- 
lege, but  will  remain  as  consultant  to  the 

film  company  .  .  .  CHARLES  BKA(  KI  TT 
of  20th  Century-Fox  said  TV  is  the  best 
thing  to  happen  to  the  motion  picture  in- dustry. He  cited  increased  hoxottice  grosses 
for  big  pictures  at  the  convention  of  the 
Society  of  Motion  Picture  and  Television 
Engineers  .  .  .  RUBl  JACKTIR,  Columbia 
general  sales  manager,  announced  operation 
of  the  Houston,  Texas,  branch  is  being  dis- 

continued. Business  will  be  handled  b\  Dal- las office  .  .  .  PAL  L  N.  LAZARUS,  JR.  to 
be  honored  at  AMPA  luncheon.  HANS 
BARNSTYN  named  chairman  of  the  lunch- eon committee.  MAURICE  BERGMAN  veil 
preside  .  .  .  KIRK  DOUGLAS'  proposal  to 
produce  "Michael  Strogoff  "  in  Russia  re- ceived favorable  notice  from  the  Soviet 
film  delegation  .  .  .  SIMON  LEVY,  Holly- wood director  of  the  MP.AA  .Advertising 
Code  Administration  for  more  than  25  ve.irs 
will  retire  soon  ,  .  .  LEO  ABRAMS  lesigned 
as  New  "\'ork  branch  manager  of  National 
Screen  Service  after  serving  with  the  com- 

pany more  than  years  .  .  .  ARTHL'R MANSON  named  national  director  of  adver- 
tising and  publicity  for  Cinerama.  He  will succeed    EVERETT    C.  CALLOW 
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"Ten  North  Frederick" 
Su4UtcM  1^<sUiH<^  GOO 

Strong  dramatic  story  of  man's  shattered  loves.  From  John 
O'Hara  novel.  Gary  Cooper,  Diane  Varsi  star.  Good  adult fare  for  adults. 

"Ten  North  Frederick"  manages  at  times  to  come  pretty 
close  to  the  sizzling  social  satire  John  O'Hara  gave  us  in  his 
famous  novel.  Certainly  in  the  first  half,  this  stylish  Charles 
Brackett  production  for  20th  Century-Fox  applies  its  black- 
and-white  Cinemascope  dimensions  for  some  hard  looks  at  the 
upper-class  East,  circa  1940,  in  a  manner  missing  from  the 
screen  since  the  days  of  Capra,  Sturges  and  the  early  Wilder. 
This  is  adult,  if  somewhat  sudsy,  fare  in  the  modern  vogue. 
It  should  be  a  strong  attraction  in  the  metropolitan  and  subur- 

ban market.  The  acting  is  fine.  Gary  Cooper  is  at  his  best  as 
the  upright  Main  Liner  who  went  to  Yale,  settled  in  the  family 
law  office,  raised  a  family  and  "lived  by  the  rules ',  while  the 
world  around  him  grew  so  shady  his  honor  became  obsolete. 
Diane  Varsi,  fresh  from  her  triumph  in  "Peyton  Place",  makes 
a  warm  and  infinitely  telling  portrait  of  Cooper's  daughter,  a 
girl  whose  out-of-school  marriage  is  shattered  against  the  pin- 

nacles of  social  prestige.  Geraldine  Fitzgerald  is  tremendously 
venomous  and  chilly  as  the  wife  and  mother,  while  Ray  Strick- 
lyn  comes  through  mordantly  as  the  son  whose  dreams  of  being 
a  jazz  pianist  come  to  dust.  Suzy  Parker,  presents  a  compelling 
enough  delineation  of  the  girl  who  brings  some  bittersweet 
romance  into  Cooper's  waning  orbit.  And  Tom  Tully  is  every- 

thing one  of  the  boys  in  the  back  room  should  be.  The  script 
is  probably  the  best  work  in  quite  a  spell  from  writer-director 
Philip  Dunne.  He  has  kept  the  real  meat  of  the  film  sober  and 
always  sharp;  many  scenes  resound  with  an  inner  grace  and 
intelligence.  However,  the  second  half  tends  to  go  a  bit  off- 
focus;  the  hard  O'Hara  original  is  replaced  by  some  conven- 

tional story  telling.  First  off,  after  a  smashingly  brittle  double- 
cross-in-the-political-pool-room  scene,  our  hero  takes  off  to 
mend  his  lost  ideals  in  some  sleazy  room  with  a  bottle  and  a 
chippie  who  just  happens  to  amble  in.  As  the  peroxide  potato, 
Barbara  Nichols  is  all  the  tintyped  squeals  and  inanities  you've 

Gary  Cooper  and  Diane  Varsi,  father 
and  daughter,  in  "Ten  North  Frederick" 
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ever  been  led  to  expect  while  Cooper  goes  through  the  Eia| 
Post  souser  motions.   It's  a  dismal  interlude,  and  it  gives  1 
indication  that  the  plot  is  turning  to  soap-opera  at  this  poil 
This,  no  matter  how  indulgent  you'd  like  to  be,  is  when 
promising  father-daughter-sex  motif  between  Cooper  and  Ml 
parker  goes  smack  into  the  old  May-December  grooves  for 
extended  fitting  and  a  film  which  up  till  then  had  been  adm 
ably  unsentimental  and  unsudsy  gets  out  all  the  violins  a 
pours  itself  all  over  the  place.  It  is  possible  that  this  will  a 
peal  to  some  segments  of  the  fern  trade,  but  the  critical  elemc 
will  find  this  portion  out  of  time  with  the  rest.  Fortunate 
the  acting  manages  to  ring  true  even  when  the  script  does  n 
and  Cooper  and  Miss  Parker  emerge  as  an  exciting  new  tea 
Charles  Brackett  has  staged  one  of  the  year's  handsomest  p 
ductions.  The  story  opens  on  Cooper's  funeral — great-man-( 
the-community  rites — and  then  via  flashback  into  the  last  li 
years  of  his  life,  his  political  considerations  to  satisfy  a  sche 
ing  wife,  his  problems  with  children  and  his  heartbreak  wh 
his  daughter  leaves  him  after  he  had  been  led  into  breaking  \ 
"unsuitable"  marriage.   Then  there  is  his  futureless  romar 
with  Miss  Parker.   Bitterly  resented  by  his  wife  as  a  faili 
after  her  White  House  hopes  crash,  parted  from  the  two  peo| 
he  loves  most — daughter  and  Miss  Parker — Cooper  gives  in 
drink,  finally  dies  on  the  night  of  a  reunion  with  his  daugh 
and  son. 
20th  Century-Foii.  102  minutes.  Gary  Cooper.  Diane  Varsi.  Produced  by  Chj Brackett.    Directed  by  Ptiilip  Dunne. 

"The  Sheepman" 
^tUiH€44  JR4lUstf  O  O  O 

Rating  is  for  family  and  action  houses.  Well  turned-cr 
v/estern  in  C'Scope  and  color.  Good  performances  topp 

by  Ford. A  goodly  amount  of  folksy,  cow  polk  humor,  some  stompi 
cattle  drives  and  bronco  busting,  a  superbly  individualii 
characterization  by  Glenn  Ford,  a  zany  Annie  Oakley  renditi 
by  co-star  Shirley  MacLaine  and  a  brawling  one  by  Mid 
Shaughnessy  make  this  M-G-M  western  an  interesting  itt 
Photographed  amazingly  well  against  the  dazzling  Colora 
Rockies  in  Cinemascope  and  MetroColor,  and  directed 
George  Marshall  with  an  eye  for  the  sly  and  the  sweepii 
this  Edmund  Grainger  production  rings  true  as  a  topnotch  fa 
ily  repast  and  fine  off-beat  merchandise  for  the  action  marl 
True,  the  old-shoe  theme  of  cattlemen  against  the  sheepherd  i 
is  rather  pat  and  predictable,  but  screenplaywrights  Willi 
Bowers  and  James  Edward  Grant  have  wisely  concentrated 
fireworks  within  old  frontier,  picturesque  styles,  a  sure  sense 
tongue-in-cheek,  some  lovable  cronies  and  good  red-herring  ■ 
lains.   Ford  and  Miss  MacLaine  emerge  as  a  dandy  romar : 
team,  Leslie  Nielsen  is  the  arch  enemy,  self-made  baron  of  i 
valley,  while  Shaughnessy,  as  one  of  his  boozy  and  bogus  c< 
federates,  is  again  a  standout.  And  Edgar  Buchanan  has  a  hi ; 
time  of  it  as  a  cockeyed  lout.  Robert  Bronner's  photograj 
has  given  the  film  a  nice  sense  of  place,  and  the  Jeff  Alexan 
score  is  a  smooth  whistling-thru-tumbleweeds  things.  But  fo 
point  is  the  Ford  techniques,  by  now  one  of  the  most  amia 
saddle-swabbers  to  hit  the  screen.  Story  follows  his  entry  ii 
cattle  town,  friction  with  people  and  Nielsen,  who  resent  i 
use  of  valley  for  sheep.  The  tide  turns  when  Ford  proves  N 
sen  is  getting  ready  to  buy  out  the  town,  and  the  two  engi ' 
in  a  gun  battle,  with  Miss  MacLaine  the  prize. 

Metro-Goldwyn-Mayer.  8&  minutes.  Glenn  Ford,  Shirley  MacLaine.  Produced  ' Edmund  Grainger.    Directed  by  George  Marshall. on  Page  26] 
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Texas  Drive-'m  Theatre  Owners  Assii. 

*One  of  a  series  o] 

The  Importance 

of  the 

Motion  Picture 

Industry  Press' 

"A  well  informed  industry  is  an  in- 

j        dustry  with  vitality.   The  motion  pic- i        ture  industry  has  been  fortunate  in 

;        being  kept  well  informed  by  great 
trade  publications. 

"The  underlying  philosophy  of  pro- 
duction and  exhibition  is  to  sell  the 

greatest  entertainment  available  to 

the  theatre-going  public.  It  would  be 

tragic  indeed,  if  those  of  us  in  the  in- 
dustry were  not  likewise  sold. 

"Reliance  on  fast  and  accurate 
coverage  is  essential  to  all  segments 

of  the  motion  picture  industry.  It  fol- 
lows then  that  motion  picture  trade 

publications  must  be  encouraged  and 

supported." 

I 

opinions  by  prominent  members  of  our  industry 



Roger  H.  Lewis  tells  the  trade  press  the  details  of  United  Artists'  nine million  dollar  promotional  program.  Participating  in  the  announcement: 
foreign  publicity  manager  Samuel  Cohen;  exploitation  manager  Mori 
Krushen;  publicity  manager  Mort  Nathanson;  Fred  Goldberg,  executive 
assistant  to  Lewis;  Lewis;  Alfred  H.  Tamarin,  vice  president  of  United 

Artists  Records;  advertising  manager  Joseph  Gould. 

Whopping  $9,000,000  for  Promotion 

To  Support  UA's  18  'Blockbusters 

■'re-Sell  Product  to  Fill 

^ford  of-Mouth  Void:  Lipton 
The  pre-selling  of  motion  pictures  far  in  ad- 

aiKc  of  release  is  a  vital  necessity  in  movie 
HiMniss,  declared  David  Lipton,  vice  president 
n  charge  of  advertising  for  Universal-Interna- 
iiinal.  Always  an  advocate  of  advance  promo- 
lon,  Lipton  plans  to  expand  it,  because  word- 
t-mouth  advertising  is  not  as  effective  as  it 
I'ti-  was,  and  \et,  "personal  recommendation 
N  mure  important  than  ever." 

Lipioii  nnikts  a  point  <;/  prtss  conference,  as 
Phili()  Genird,  eastern  publicity  /ngr.,  observes. 

In  outlining  promotional  blueprints  for  films 
scheduled  for  Spring  and  Summer  release,  Lip- 

ton stressed  three  factors  that  are  a  requisite 
for  effective  pre-selling:  1)  your  own  organi- 

sation must  be  pre-sold,  2)  the  exhibitor  must 
be  pre-sold,  and  3)  you  must  pre-sell  the  pub- 

lic. "Pre-selling  for  maximum  first-run  gross," 
he  told  the  trade  press,  "is  necessary"  because 
most  of  the  revenue  on  high-budget  films  is 
obtained  from  first-runs.  The  short  time  be- 

tween a  film's  completion  and  its  release 
"makes  it  important  to  sell  a  picture  right  from the  start,"  he  declared. 

"We  are  a  grovk  th  company  in  terms  of  prod- uct and  we  are  achieving  a  parallel  growth  in 
our  promotional  i)perations,"  declared  Roger 
H.  Lewis,  LInited  Artists'  national  director  of 
advertising,  publicity  and  exploitation,  in  an- 

nouncing the  launching  of  a  record-smashing 
S'>,0()(),0()()  pre-selling  campaign  for  a  galaxy  of 
IS  gilt-edge  features.  Fourteen  of  the  films  will 
be  released  from  April  through  December  of 
this  >ear,  four  in  the  early  part  of  1959. 

Representing  the  largest  concentration  of  pro- 
motional (irepovser  yet  utilized  by  the  UA  or- 

ganization, the  blockbusting  merchandising 
campaign  spotlights  ft)ur  major  features:  a  pre- 

mium on  new  approaches  and  means  to  reach 
the  public;  extensive  utilization  of  subsidiary 
operations  in  records,  music  and  television; 
emphasis  on  selling  in  the  field,  and  an  increase 
in  global  facets  of  promotion. 

Today's  market  requires  intensified  merchan- dising, Lew  is  pointed  out,  and  to  accomplish  this 
end  the  program  is  being  backed  by  the  largest 
promotional  staff  ever  employed  by  the  com- 

pany. In  addition,  advertising-exploitation- 
publicity  of  production  organizations  releasing 
through  UA,  as  well  as  publicity  offices  re- 

tained by  producers,  will  participate. 
In  the  search  for  unique  attention-catching 

devices  to  stimulate  moviegoing,  the  United 
Artists  boxofficers  have  achieved  some  fruitful 
results  on  recent  films.  Lewis  cited  the  adver- 

tised previews  on  "Witness  for  the  Prosecu- 
iu  n"  and  the  special  women's  page  drive  for 
"Run  Silent,  Run  Deep." 
Through  its  disc  affiliate,  music  and  record 

? 

promotions  are  being  coordinated  with  overall 
drives,  while  the  operations  of  United  Artists 
Tele\isit)n  are  resulting  in  increased  plays  for 
filmed  promotional  featurettes,  guest  appear- 

ances and  picture  plugs.  Many  domestic  tie-ups 
are  being  adapted  for  overseas  through  coordi- 

nation of  the  company's  global  promotion  or- ganization. West  coast  publicity,  directed  by 
Leor<  Roth,  foreign  publicity  headed  by  Samuel 
Cohen,  and  the  Paris  office,  under  Francis  M. 
Winikus,  executive  assistant  to  \  ice  president 
May  F.  Youngstein,  are  in  day-to-day  liaison. 

Included  among  the  gilt-edge  releases  slated 
for  the  coming  months  are  "Run  Silent,  Run 
Deep"  (Clark  Cable,  Burt  Lancaster),  "The 
Vikings  "  (Kirk  Douglas,  Tony  Curtis),  ""The 
Big  Country"  (Gregory  Peck,  Jean  Simmons), '"Kings  Co  Forth  "  (Frank  Sinatra,  Ton\  Curtis, 
Natalie  Wood),  "Separate  Tables  "  (Rita  Hay- 
worth,  Deborah  Kerr,  David  Niven,  Burt  Lan- 

caster), "'Man  of  the  West  "  (Gary  Cooper). 

Roger  H.  Leuis  points  to  international  con- test posters  and  other  merchandising  aids. 
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'Raintree'  Treasurer  Hunt, 

Sock  Stunt  of  Schine  Manager 
Credit  John  Van  Dyke,  manager  of 

Schine's  Van  Wert  Theatre,  Van  Wert,  Ohio, 
with  whetting  the  appetite  of  his  fellow 
citizens  in  the  Buckeye  State  via  a  snappy 
"Golden  Raintree  Treasurer  Hunt"  promo- 

tion on  behalf  of  M-G-M's  "Raintree  Coun- 
ty". Teaming  up  with  local  businessmen. Van  Dyke  assembled  over  $175  worth  of 

treasure  (all  donated  by  the  merchants)  and 
planted  clues  to  the  whereabouts  of  the  loot 
in  a  full-page  advertisement  taken  by  the 
merchants  in  the  Thiies-Biilletin. 

The  rules  and  instructions  of  Van  Dyke's contest,  which  helped  roll  up  a  good  gross 
for  the  Civil  War  drama,  were  the  following: 

"Somewhere  in  the  city  of  Van  Wert  there 
is  a  'Golden  Raintree"  that  holds  an  abun- 

dance of  treasurer  for  some  lucky  person. 
All  you  have  to  do  to  gain  this  wealth,  is  to 
follow  these  simple  instructions. 

"Your  treasurer  is  not  on  private  proper- 
ty; but  is  located  on  public  ground.  Further 

it  is  not  buried  under  the  ground.  We, 
therefore,  ask  you  to  stay  off  private  proper- 

ty and  seek  your  treasurer  elsewhere.  Clues 
to  the  whereabouts  of  the  treasurer  will  be 
found  in  the  ads  below.  Read  the  ads,  find 
the  clues,  and  after  you  have  put  them  to- 

gether, go  out  and  find  your  treasurer. 
"These  clues  will  be  good  for  one  week. If  at  the  end  of  one  week  the  treasurer  has 

not  been  found,  a  new  clue  will  be  posted 
in  each  of  the  merchants'  place  of  business 
advertising  on  this  page." This  is  the  kind  of  stunt  that  costs  the 
theatre  very  little;  it's  mostly  the  product  of 
a  hard-working  manager's  imagination  and initiative. 

Spread  Business-Building 

Slogan  Everywhere:  COMPO 
To  inject  more  life  into  the  slogan-build- 

ing campaign,  COMPO,  in  a  recent  bulletin, 
urges  exhibitors  to  spread  the  word  on 
"Get  More  out  of  Life  .  .  .  Go  Out  to  a 
Movie"  in  a  variety  of  ways. 
Among  the  suggestions:  use  it  in  news- 

paper advertisements;  feature  the  promotion- 
al byword  in  heralds,  handbills  and  all  other 

printed  matter;  post  slogan  in  window  and 
lobby  displays;  include  it  in  all  radio  ad- 

vertising; persuade  restaurants  to  print  it  on 
their  daily  menues;  ask  newspapers  to  fea- 

ture the  slogan  as  streamer  head  on  amuse- 
ment page  or  at  top  of  movie  directories  or 

timetables. 

This  attractive  lobby  might  lead  one  to  ask  if  foreign  showmen 
are  outstripping  the  homegrown  variety.  At  the  Cineack-Damrak 
Theatre  in  Amsterdam,  Holland,  this  unusual  display  for  "Sayo- nara",  complete  with  authentic  Japanese  touches,  attracted plenty  of  admiring  glances. 

Initial  print  of  "Twilight  for  the  Gods",  Uni- versal-International release  starring  Rock Hudson,  Cyd  Charisse  and  Arthur  Kennedy,  is 
delivered  by  producer  Gordon  Kay  (right)  to 
author-adventurer  Ernest  Gann  in  San  Diego, Calif.  Gann  will  carry  the  print  via  his  sailing 
ship  to  debuts  of  the  film  in  such  places  as 
London,   Hamburg,   Rotterdam,   New  York. 

Buena  Vista  is  putting  plenty  of  pro 
motional  muscle  behind  "Stagi Struck",  Top:  Susan  Strasberg,  re ceives  a  certificate  of  merit  awardet 
to  the  RKO  production  for  its  pre 
motion  of  "the  great  white  way' from  Frederick  A.  Wyncoff  (left)  whili 
BV  president  Leo  F.  Samuels  beam; 
approval.  Below:  Miss  Strasberj 
participates  in  a  "Salute  to  Spring' at  N.  Y.  library. 

Funnyman  Danny  Kaye 
and  two  clowns  make with  the  faces  at  the 
festive  Hollywood  debut 
of  "Merry  Andrew".  Pre- miere was  sponsored  by 
Variety  Club  (Tent  #25) 
for  the  benefit  of  Varie- 

ty Boys  Club,  and  was attended  by  stars,  and 
local  opinion-makers. 
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izarus  to  be  Feted 

f  AMPA  at  May  8  Luncheon 
I'.iul  N.  Lazarus,  Jr.,  Columbia  Pictures  vice 
sident  and  chairman  of  the  operating  com- 
nct  of  the  industry  business-building  cam- 
ii;n,  will  receive  an  official  pat  on  the  back 
his  outstanding  work  at  a  luncheon  on  May 

spdtisored  by  the  Associated  Motion  Picture 
iMTtisers.  The  testimonial  will  also  serve  as 
c  kiik-off  signal  for  the  business-building  drive. 
Maurice  Bergman,  recently-appointed  director 
public  affairs  for  the  Motion  Picture  Associ- 

i(in  »f  America,  will  preside  over  the  affair, 
hcduled  to  share  the  dais  will  be  top  brass 
im  c\er\'  segment  of  the  industry — distribu- 
>n  company  presidents,  theatre  circuit  execu- 
cs.  exhibition  leaders,  all  of  whom  are  ex- 

ited to  reaffirm  their  support  for  the  bring- 
n-hack-to-the-theatres  campaign, 
(cimpletion  of  plans  for  the  affair  was  an- 
ninted  by  AMPA  president  Bob  Montgomery, 
he  affair  will  be  held  at  the  Picadilly  Hotel, 

\'ork  City.  Han\s  Barstyn  is  chairman  of ic  luncheon  committee,  which  includes  Gordon 
.  hire.  Steve  Edwards,  Lige  Brien,  Dav  id  Bader, 
.\\  Ciallagher,  Paula  Gould,  Merlin  Lewis, 
laruhe    Livingston,    Vincent    Trotta,  Marcia 

tope  To  Select  Winner  of 

i.  Ekberg  look-Alike'  Contest Show  men  the  nation  o\  er  should  be  able  to 
atch  on  to  the  promotional  idea  of  an  "Anita 
:kberg  Look-Alike  Contest"  to  boost  interest 
nd  grosses  for  United  Artists'  "Paris  Holiday". 
The  Astor  Theatre,  New  York  City,  is  cur- 

ently  running  such  a  contest  and  results  are 
avorable.  To  add  to  promotional  interest.  Bob 
4ope  is  going  to  personally  select  a  voluptuous 
'ook-alike  for  the  Swedish  star  at  the  May  10 
N.  ̂ ■.  opening  of  the  comedy. 
Here  are  the  details  on  the  "look-alike"  con- 

est:  Contestants  should  resemble  Miss  Ekberg 
IS  closely  as  possible.  For  the  information  of 
ill,  Anita  is  blonde  and  39'/2-23-3~  are  her  di- 
Tiensions.  Ferns  feeling  they  something  in  com- 
Tiiin  with  Miss  Ekberg  are  asked  to  send  their 
name,  address,  photograph  and  vital  statistics  to 
the  Astor  Theatre. 

Producer-director-star  of  Ranks  "Henry  V", Sir  Laurence  Olivier  greets  winners  of  model 
building  contest  which  was  run  in  Boston, 
Mass.,  by  RFDA  and  Globe  Theatre  to  drum- 

beat Shakespeare's  classic.  Meeting  took place  backstage  of  Broadway  theatre  where 
noted  English  actor  is  appearing  in  a  show. 
First  prize  was  a  weekend  in  Gotham  and  a visit  with  Olivier. 

'Ten  North  Frederick'  Garners 
Coverage  in  17  National  Mags 
"Ten  North  Frederick',  forthcoming  2()th 

Centur\-Fox  release  of  the  John  O'Hara  best- 
seller, is  being  gi\en  extensive  text-and-photos 

coverage  in  some  17  top-rated  national  publica- 
tions. The  film,  which  stars  Gary  Cooper,  Diana 

Varsi  and  Suzy  Parker,  is  garnering  more  publi- 
cation layouts  than  any  20th-Fox  release  in  re- cent history. 

Among  the  publications  giving  space  to  the 
Charles  Bracket!  production:  Ladies'  Home Journal,  Life,  Look,  Esquire,  Vogue,  Redbook, 
Cosmopolitan,  This  Week,  Parade. 

learn  to  be  a  Barnum' 
Says  Exploitation-Wise  Producer 

"The  solution  for  a  weak  boxoffice  is  hard- 
hitting exploitation  with  well-produced  films," 

declared  William  Castle,  producer-director  of 
"Macabre".  Citing  his  Allied  Artists  release  as 
an  example  of  what  can  be  done  with  a  bit  of 
imagination,  Castle  believes  all  segments  of  the 
industry  should  start  selling — but  hard..  There 
is  altogether  too  much  lethargy  in  the  movie 
business  today  and  this  includes  producers,  dis- 

tributors, exhibitors  and  theatre  managers,"  he said. 

"Macabre"  rolled  up  big  grosses  at  Boston's 
Paramount  and  Fenway  Theatres,  kick-off  en- 

gagements for  a  100-theatre  saturation  of  New 
England.  Castle  points  to  this  performance  as 
proof  that  films  need  not  be  expensive  produc- 

tions to  be  successful.  The  producer  can  no 
longer  sit  behind  his  Holh  wood  desk.  He  must 
get  into  the  field  and  beat  the  bushes  himself 
in  true  Barnum  style." As  for  future  plans,  Castle  is  going  to  intro- 

duce a  new  exploitation  gimmick  for  his  sec- 
ond AA  release,  "The  Haunted  House",  which 

he  believes  "will  more  than  equal  the  effective- 
ness of  the  'Macabre'  insurance  policy". 

Graduation  Shows  are 

Boxoffice  Natural  for  June 
VJ'hen  June  starts  busting  out  all  over,  the wise  showman  should  start  busting  out  with 

graduation  shows — sponsored,  of  course.  This 
advice  is  contained  in  the  current  issue  of  Na- 

tional Theatres  "Showman",  its  house  organ. Such  organizations  as  PTA  groups,  civic  and 
service  clubs,  and  the  local  Chamber  of  Com- 

merce are  naturals  for  setting-up  and  sponsor- 
ing special  graduation  programs,  specifically  de- 

signed to  honor  the  young  folks  who  have  just 
received  their  hard-earned  diplomas. 

The  NT  publication  suggests  a  late  theatre 
shindig  usually  to  precede  a  school  dance  and 
the  graduation  ceremonies.  The  program  should 
1  specially  booked  preview  with  sufficient  time 
lape  between  the  last  regular  show  and  the 
special  graduation  party.  By  working  closely 
with  PTA  groups,  theatremen  may  be  able  to 
skip  red  tape  and  arranging  such  an  affair. 

Detailing  exploitation  ideas  on  "Ma- cabre" at  a  meeting  with  the  trade 
press  is  producer-director  William 
Castle,  while  looking  on  is  Allied  Ar- tists vice  president  and  general 
sales  manager  Morey  R.  Goldstein. 
Below:  Proof  that  Castle's  ideas  are working  is  shown  by  the  crowd  of 
ticket-buyers  at  the  Boston  opening 
of  "Macabre"   at  the  Paramount. 

Moviegoing  Advised  as 

Therapy  for  Nervous  Tension 
Baltimore  doctors  are  advising  tension-filled 

patients  to  "Get  More  Out  of  Life  .  .  .  Got  Out 
to  a  Movie  ".  That's  the  word  from  Baltimore 
theatreman  ^X'alter  Gettinger,  speaking  at  a 
Sindlinger  &  Company  ticket-selling  seminar  at 
St.  Louis. 

According  to  the  Marvland  exhibitor,  his  the- 
atre staff  called  his  attention  to  the  many  busi- 

nessmen who  came  into  his  theatre  during  mid- 
day to  spend  a  couple  of  hours.  He  checked 

with  the  businessmen  and  they  told  him  that  a 
couple  hours  spent  restfully  in  a  theatre  relaxes 
them,  returns  them  to  duty  refreshed. 

Gettinger  then  consulted  his  own  physician 
and  other  Maryland  medicos  on  the  therapeutic 
value  of  movie  going.  Needless  to  say,  they 
agreed  with  his  views  and  are  now  advising  pa- 

tients with  wrought-up  nerves  to  live  a  little 
— and  take  in  a  motion  picture. 

Last  November's  Reader's  Digest  featured  an 
article  on  "How  to  Deal  with  Your  Tensions" 
and,  sure  enough,  one  of  the  remedies  listed was  moviegoing. 

Pleased  as  punch  with  the  initial  copy  of  the 
hard-cover  edition  of  Paddy  Chayefsky's  "The Goddess,"  Columbia  release  starring  Kim Stanley,  are  Columbia  vice  president  Paul  N. Lazarus,  Jr.  (right),  author  Chayefsky  (center) 
and  theatreman  Ben  Sack,  whose  theatre,  the 

Beacon  Hill,  will  debut  the  film. 
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"Fraulein"- Means 

Many  Things  to  G.l/s 

-Many  Tickets  at  B.O. 

To  several  million  American  soldiers  during  the  late  World  War  II  years  and  the 
post-war  occupation  period,  the  word  "Fraulein"  meant  many  things.  To  some  it  was 
the  sole  material  link  they  had  with  a  life  that  had  been  brutally  interrupted  and  vir- 

tually buried  under  mud  and  exploding  shells,  boredom  and  death.  To  others,  it  was 
the  fleeting  substitute  for  the  wife  or  the  girl  friend  back  home,  arousing  simultaneously 
desire  and  guilt.  To  others,  it  was  a  word  said  with  a  leer,  an  implication  of  dimly  lit 
dingy  rooms  after  the  beer  gardens,  rumpled  beds,  cheap  payments  of  nylons  and  ciga- 

rettes. And  to  a  few,  it  was  the  awakening  of  love  and  a  new  life  for  them  and  the  girls 
they  brought  home  as  their  wives. 

To  all  of  them,  however,  it  is  now  an  intriguing  word,  full  of  memories  of  perhaps 
the  most  significant  part  of  their  life — and  therein  lies  one  of  the  most  potent  weapons 
in  the  exploitation  arsenal  of  20th  Century-Fox'  ""Fraulein  ".  A  ready-made  mature 
audience  is  ripe  for  this  CinemaScope  DeLuxe  Color  film,  produced  by  Walter  Reisch 
and  directed  by  able  veteran  Henry  Koster  whose  climb  to  fame  started  with  the  delight- 

ful ""Three  Smart  Girls  "  and  included  such  memorable  films  as  ""The  Robe",  '"The 
Bishop's  Wife  "  and  ""Desiree". 

The  story  of  ""Fraulein"  is  calculated  to  draw  and  move  anyone  seeking  solid  dramatic 
movie.  While  it  concentrates  on  a  single  girl  in  its  narrative,  it  is  essentially  the  cry  of 
thousands  on  the  ""loser's  side  "  in  a  war — homeless,  often  hopeless,  young  women  fight- 

ing for  survival  and  the  maintenance  of  decency,  or  succumbing  to  the  relentless  pres- 
sures of  hunger  and  the  occupying  soldiers.  ""Fraulein  used  to  be  a  nice  word,  "  says  the 

girl.  "Now  it's  almost  like  being  called  a  name.  " 
In  the  stars,  Dana  Wynter  and  Mel  Ferrer,  the  film  offers  two  established  and  rising 

players.  New  talent  is  represented  by  shapely,  blond,  Dolores  Michaels,  who  made  her 
screen  splash  in  "The  Wayward  Bus"  and  gets  a  juicy  role  in  ""Fraulein"  as  a  worldly 
but  warm-hearted  night  club  entertainer.  Another  newcomer  to  our  screens,  British  actor 
Theodore  Bikel,  who  is  reminiscent  of  the  late  Laird  Cregar,  portrays  a  lustful  Russian 
officer  with  a  flourishing  talent  that  bids  exciting  things  to  come. 

'
0
 

Fundamentally,  however,  it  is  the  title  that  cues  the  showman's  activity, 
for  the  sultry  '"invitation"  type  of  stunt  that  has  proved  so  effec- 

tive in  the  past.  In  this,  the  gimmick  is  a  personal,  handwritten 
letter  (run  off  by  your  printer)  to  a  mailing  list  or  to  selected 
figures  who  can  be  counted  on  to  stir  talk,  inviting  the  recipient 
to  meet  the  ""Fraulein"  at  the  theatre  address  during  the  play- 
date.  A  variation  is  a  telephone  call  by  a  husky-voiced  German- 
accented  girl — a  la  Marlene  Dietrich — issuing  the  invitation.  Or, 
in  reverse,  a  newspaper  ad  asking  the  reader  to  call  a  phone  num- 

ber with  a  recorded  voice  inviting  the  caller  to  visit  ""Fraulein". 
Other  exploitation  coverage  particularly  apt  here  is  built 

around  the  German  war  bride  angle.  A  newspaper  feature  on 
these  young  women  in  your  community  is  good  for  human  inter- 

est. Free  admissions  to  the  former  frauleins  and  their  families 
is  a  good  ad  line.  And,  of  course,  ads  and  publicity  in  the 
German  language  newspapers  will  draw  a  bounty  of  customers 
from  these  readers. 

It  is  a  natural 

In  the  title  role,  Dana  Wyn- 
ter has  a  turbulent  time 

convincing  foreigners  that 
she  is  not  practicing  the 
world's  oldest  profession. 
From  top:  American  cap- tain Mel  Ferrer,  escaped 
from  his  German  captors 
in  the  war's  closing  days, 
seeks  shelter  in  the  home 
of  his  reluctant  hostess; 
Russian  occupiers  in  Ber- 

lin meet  more  drastic  re- 
sistance as  Dana  fights  off 

Red  corporal  Jack  Krusch- 
en,  puts  up  blank  wall  to hair-pulling,  guitar-playing 
colonel  Theodore  Bikel. 

KM. 
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She  was  a  wink, 
a  kiss,  an  invitation - 

and  he  was  an  American  soldier 
who  had  come  through  hell. 

DANA  WYNTER  •  MEL  FERRER  •  DOLORES  MICHAELS 
WALTER  REISCH.      HENRY KOSTER .  .....LEO TOWNSEND 
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"Cry  Terror" 
SuUtcM  IRatcHf  O  Q  O 

Excitement-packed  thriller  should  prove  a  boxoffice 
"sleeper".  Toutly  produced,  directed  by  Stones.  Mason, 
Steiger  star. 

Producers  Virginia  and  Andrew  L.  Stone  have  given  M-G-M 
a  "sleeper",  a  suspense  thriller  that  ranks  with  the  very  best. 
Starring  James  Mason,  Rod  Steiger  and  Inger  Stevens,  "Cry 
Terror!"  is  a  taut,  composure-curdling  entry  in  the  shattered- 
nerves  school.  With  good  critical  reaction  a  foregone  con- 

clusion and  supported  with  a  snappy  ad  campaign,  "Cry  Terror" 
should  emerge  a  highly  potent  boxoffice  property  for  all  types 
of  theatre.  The  Stones'  story  is  concocted  along  the  every- 
second-counts  line  and  features  abduction,  murder,  time  bombs, 
dope  addicts,  rapists,  FBI  sleuthing  and  heart-in-your-throat 
escapade  down  a  deserted  subway  tunnel  and  its  ominous  "third 
rail".  The  gimmick  has  electronic  expert  Mason  unwittingly 
fashioning  a  bomb  for  extortionist  Steiger,  who  plants  it  on 
plane,  warns  officials  and  then  demands  half-million  to  insure 
against  further  plantings.  Mason,  wife  Inger  Stevens  and 
daughter  Terry  Ann  Ross  become  hostages,  live  in  terror  with 
intellectual  sadist  Steiger  and  Grand  Guignol  crew  including 
Neville  Brand  as  a  demented  lecher  and  Angie  Dickinson  a 
depraved  gun-moll.  All  of  this  makes  for  fine  dramatic  con- 

trast with  the  Mason  family,  especially  the  exquisitely  endear- 
ing Miss  Stevens,  immediately  enlisting  the  audience's  sym- 

pathy. And  Steiger,  unctuously  evil,  is  shrewdly  pitted  against 
Mason,  at  once  both  fearful  and  courageous.  Writer-director 
Andrew  Stone  and  film  editor  Virginia  give  the  film  those  taut 
and  trenchant  chills  that  simmer  and  steam  all  over  the  screen. 
The  Stones  are  practitioners  of  the  pure-shocker  entertainment; 
they  concentrate  on  a  humdinger  plot  with  spiraling  twists  and 
then  keep  the  relentlessly  mounting  pace  with  one  staccato  shot 
after  another.  And  they've  made  grand  use  of  Walter  Strenge's 
sharply  realistic  lensing  of  New  York  and  environs.  The 
climax  comes  when  Miss  Stevens  kills  in  self-defense  and  Mason 
attempts  a  spine-tingling  escape  in  an  elevator  shaft. 
Metro-Gold  wyn-Mayer Produced  by  Virginia minutes.  James  Mason,  Rod  Steiger.  Inger ndrew  L.  Stone.    Directed  by  Andrew  L.  Stone. 

"This  Angry  Age" 
S(UUt€^  1^aUH4^  ©  O  PLUS 

Uneven  drama,  with  high  and  low  points.  Fine  cast  headed 
by  Anthony  Perkins,  Silvano  Mangano,  Valli.  Should  attract 
class  trade. 

This  is  an  odd  and  uneven  production,  part  very  good,  part 
bad.  It  is  difficult  to  tell  whether  director  Rene  Clement  or 
producer  Dino  Di  Laurentiis  is  at  fault.  An  awesomely  photo- 

graphed Technirama  film,  with  the  coastal  wilds  of  French 
Indo-China  and  the  langorous  pleasures  of  Saigan  as  its  Techni- 

color setting,  and  with  Anthony  Perkins,  Silvana  Mangano, 
Richard  Conte  and  Jo  Van  Fleet  as  its  stars,  "This  Angry  Age" 
gives  evidence  of  having  been  edited  in  an  attempt  to  create 
pace  and  shady  sensations.  While  the  original  was  a  thoughtful 
examination  of  the  younger  European-type  generation  with 
their  conflicting  desires  for  freedom  and  love,  the  film  version, 
which  Columbia  releases,  is  a  choppy,  pseudo-realistic  sort  of 
drama  that  should  find  its  best  market  with  art  fans  and  some 
of  the  metropolitan  class  audience.  Parts  of  the  film  are  among 
the  most  off-beat  powerful  and  dynamic  of  anything  seen  this 
season  and  like  the  sensitive  French  novel  on  which  it  is  based 

^1 

gets  marvellously  close  at  times  to  the  deeply  emotional  ant 
truly  human  problems  of  a  particular  age.  Anthony  Perkins  i 
almost  always  expert  as  the  boy  just  awakening  to  manhood 
throwing  off  the  well-loved  matriarchy  of  Miss  Van  Fleet  foj 
the  first  birds-and-bees  fling  with  the  mysteriously  fashionabl 
older  woman,  sadly  played  by  Alida  Valli.  And  Silvanea  Man 
gano  is  all  fire  and  ice  as  the  long  sheltered  sister  forced  tt 
give  herself  to  a  slovenly  shipper,  Nehemiah  Persoff,  althougl 
she  has  just  lost  her  heart  to  adventurer  Richard  Conte,  a  mai 
with  a  past.  As  the  mother,  Jo  Van  Fleet  gives  a  hard,  grubb) 
guilt-ridden  portrait  of  a  woman  who  years  ago  transformei 
wasteland  into  thriving  rice  fields  and  now  realizes  bitterl 
her  children  want  to  leave  it  for  the  life  of  the  city.  Withii 
these  themes,  Irwin  Shaw  and  Clement  have  produced  soml 
good  and  sparse  dialogue,  Clement  has  coupled  it  with  admit! 
able  atmospheric  touches  and  included  a  few  rock  'n  roll  typ< 
numbers,  one  of  which  Perkins  sings  and  another  to  which  hJ 
and  Mangano  do  a  heated  dance.  In  the  end.  Miss  Van  Fleet  dies 
Perkins  promises  to  rebuild  the  land  which  had  been  floode 
and  Mangano  finally  convinces  Conte  marriage  is  for  him. 
Columbia.  Ill  minutes.  Silvana  Mangano,  Anthony  Perkins,  Valli,  Richard  Cont( Produced  by  Dino  De  Laurentiis.    Directed  by  Rene  Clement. 

"Uncle  Vanya" 

Sh^ihcm  l^atiH^  O  O  PLUS 
Rating  is  for  art  houses.  Filmed  like  stage  play,  all  talk 
little  action.  Franchot  Tone  heads  cast. 

Chekhov's  famous  play  about  love  and  frustration  in  thi 
Russian  provinces  has  been  given  a  remarkably  faithful  rendi 
ing  by  Franchot  Tone,  who  weighs  in  as  star,  co-director  am 
co-producer.  Unfortunately,  this  extreme  fidelity  makes  "Uncli 
Vanya  "  on  film  nothing  more  than  a  photographed  stage  pla; 
with  an  overdose  of  verbiage  to  fill  the  ears.    Of  cour; 
Chekhov's  dialogue  is  of  such  poignant  and  revealing  a  naturi 
that,  taken  individually,  many  of  the  film's  stretches  are  un| 
deniably  pleasurable.  And  then,  too,  the  acting  ensemble  is 
beautifully  coordinated  group  of  craftsmen  who  take  obvioi 
pride  in  their  trade  and  can,  at  times,  magically  communicai 
to  us  some  of  the  author's  most  provocative  and  lyrically  coi 
pelling  scenes.   But  the  fact  remains  that  taken  on  a  whol 
"Uncle  Vanya"  wears  a  film  audience  out  with  its  lack  of  movi 
ment  and  static  direction.  Still,  as  the  art  house  product  it  w 
intended  to  be,  "Unce  Vanya"  should  prove  quite  a  favorii 
for  the  culture-addicts  and  sophisticates,  not  to  mention  tl 
scholastic  fields.  Tone  is  superb  as  a  country  doctor  who  si 
cumbs  to  the  decadent  lassitude  of  a  professor's  exquisite  wifi 
imperiously  portrayed  by  Dolores  Dorn-Heft,  a  role  which  w 
her  Best  Actress  kudos  from  the  Frisco  Festival.  George  Voski 
vec,  in  the  titular  role,  is  magnificently  Slavic,  a  tired  a 
whimsical  old  man  who  lives  in  the  glorious  past.  This  is 
underlying  theme:  the  young  want  to  realize  their  dreams  i| 
the  city,  and  consciously  live  in  the  future,  while  the  old  ref 
to  accept  the  years  and  keep  turning  back  the  clock.  None 
the  heroes  or  heroines  in  Chekhov  ever  really  live  in  the  pres 
ent,  only  the  boors  do  that.   Peggy  McCay,  as  one  of 
dreamers  in  love  with  Tone  and  who  sadly  approaches  spinsti 
hood  is  deeply  arresting.    Clarence  Derwent  is  fine  as  t 
cuckolded  academecian.   The  Tone-Marion  Parsonnet  prod 
tion  is  handsome,  Kim  Swados'  art  direction  and  Werner  Jan 
sen's  score  appropriately  sensitive  nad  subtle.  If  only  the  To 
John  Goetz  direction  had  injected  some  fire  into  the  proceedin 
The  Uncle  Vanya  Co.    98  minutes.    Franchot  Tone.    Produced  by  Marion  Parsoi and  Franchot  Tone.    Directed  by  John  Goeti  and  Franchot  Tone. 
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■'AnolhGr  Time,  Anothnr  Place" 
SuUhc^  ̂ atiK<^  O  O  Plus 

reary  soap  opera  will  have  to  ride  coaftails  of  recent  Lana 
urner  headlines,  and  it  will  disappoint. 
Paramount  misses  the  boat.  While  it  is  rushing  this  film  into 

Hease  to  capitalize  on  the  headline  about  Lana  Turner,  the 
ehicle  is  a  pretty  sad  stew,  a  dreary  True  Confession  item  that 
ill  disappoint  its  audience.  Based  on  a  Lenore  Cof¥ee  novel 
nd  scripted  by  Stanley  Mann,  this  Joseph  Kaufman  production 
tteiiipts  to  tell  of  a  thwarted  World  War  II  romance  and  its 
!,ychoIogical  reverberations  on  the  heroine  when  her  man  is 
illed.  Miss  Turner  is  cast  as  (of  all  things!)  a  crackerjack 

reporter,  and  while  she  looks  glamorous  enough  and  has 
lany  tear-jerking  interludes,  it  is  still  quite  a  dull  film.  Her 
ivsing  partner  is  newcomer  Sean  Connery,  a  young  Scotsman 
.ith  saturnal  good  looks.  However,  his  delineation  of  the 
IBC  correspondent  who  falls  for  Lana  even  though  he  has  a 
vife  and  son  is  a  cadaverous  one,  indeed.  Actually,  Glynis 
ohns  as  his  sweet  and  simple  spouse,  is  the  only  leading 
iia\er  who  projects  any  life  into  the  proceedings.  Barry  SuUi- 
an  can't  make  anything  more  than  a  cardboard  hero  out  of 
he  characterization  of  Lana's  boss  and  fiance.  Most  of  the 
lame  for  the  film's  limp  and  loose  quality  rests  with  director 
ewis  Allen,  who  has  tried  for  strangely  arty  effects  against 
he  sudsy  background  and  the  result  is  bizarre.  Story  details 
he  romance  of  Lana  and  Sean,  their  estrangement  when  she 
earns  of  his  marital  status,  their  night  of  his  Paris  departure 
nd,  finally,  his  death  in  plane  crash.  At  war's  end  we  find 
-ana  going  to  Cornwall  to  see  Sean's  son  and  wife.  Here  she 
ealizes  that  the  memories  of  her  lover  must  be  left  undisturbed. 

arry  Sullivan,  Glynis  Johns.    Produced  by 

Kathy  D' Su4iH€U^  l^ilUKf  O  O  PLUS 
ichmaltzy,  heart-tugger  about  child  star.    Will  appeal 
trongly  to  family  audience.  Good  for  small  town  situations. 
Cute  and  cuddlesome  is  the  apt  description  for  this  new  bit 

>f  family  entertainment  from  the  Universal  studios.  All  tuck- 
red  out  in  Cinemascope  and  Eastman  Color  with  a  Hollywood 
)ackground  that  befits  its  schmaltzy,  heart-tugging  tale  of  a 
ng-tailed  "Shirley  Temple  ",  beloved  by  the  whole  country  yet 
I  little  tyrant  around  the  lot,  and  starring  Patty  ("The  Bad 
seed  ")  McCormack  as  the  darling  brat,  this  Sy  Gomberg  pro- luction  is  loaded  with  those  standard  tears-and-laughter  gim- 
nicks  know  n  to  be  a  sure  thing  in  family  house  and  the  hinter- 
ands.  It  should  do  well  in  those  situations.  Dan  Duryea  as 
>  publicity  man,  Mary  Fickett  as  his  wife,  Jan  Sterling  as  the 
lazzling  career  woman  and  former  Duryea  spouse,  and  comic 
iam  Levene  take  care  of  the  adult  second-stringing  in  fine 
ashion.  Two  very  agreeable  lads,  Rickey  Kelman  and  Terry 
<elman,  as  the  Duryea  progeny,  often  steal  the  show.  Under 
he  bright  and  bubbly  direction  of  Jack  Sher,  most  of  the  Sher 
ind  Gomberg  screenplay  taken  from  a  Saturday  Evening  Post 
)osy  comes  off  in  smartly  sentimental  fashion.  The  story  deals 
vith  the  two  problems  whether  Miss  Sterling  will  revamp 
3uryea  back  to  glamorous  New  York  and  whether  bratty  Patty 
vill  finally  turn  out  a  nice,  normal  moppet.  In  the  end,  Patty 
inds  a  real  home  with  the  Duryea  tots  and  their  parents. 

'Tliiinrier  Hnad" 
ScMiKCd4  l^cUctU^  Q   O  PLUS 

Robert  Mitchum  in  melodrama  about  bootleggers  vs.  the 
feds.  OK  for  the  action  market. 

Some  snappy  fireworks  explode  in  "Thunder  Road  ",  a  melo- 
drama about  Kentucky  moonshiners  and  T-Men,  but  unfortu- 
nately not  enough  of  them  are  bolstered  by  the  kind  of  dra- 
matic currency  that  might  have  taken  it  out  of  the  strictly 

action-market  category.  Within  this  field  it  should  do  well 
above  average,  especially  since  the  star  is  Robert  Mitchum 
running  through  his  poker-face  repertoire  with  maximum 
aplomb.  The  direction  of  Arthur  Ripley  is  rather  uneven;  parts 
of  the  film,  like  the  chase  sequences,  bristle  with  sharp  move- 

ments and  a  neatly  off-beat  score,  while  other  sections  get  lost 
in  hapless  attempt  at  just  plain  mountain-folk  characterizations. 
Fighting  both  the  Government  and  the  hoods  becomes  the 
story-rack  for  this  DRM  Production  for  United  Artists  release. 
Screenplaywrights  James  Atlee  Phillips  and  Walter  Wise  don't 
always  help  matters  by  stringing  grade-B  dialogue  with  a  few 
Southern  colloquial  gems.  In  the  main,  the  boys  tell  a  routine 
cops  and  robbers  story  with  a  decent  sense  of  suspense  and  a 
law  enforcer  and  Jacques  Aubuchon  is  all  slime  as  the  big-city 
good  eye  for  dove-cotted  plots.  Gene  Barry  makes  a  formidable 
bootlegger  who  attempts  to  cash-in  on  the  250  year  old  booze- 
making  profession  of  Mitchum  and  his  country  cousins.  Some 
of  the  histrionics  are  rather  shadowy,  most  noticeably  in  the 
case  of  recording  artist  Keely  Smith  making  her  screen  debut 
here  as  the  night  club  singing  paramour  of  Mitchum.  Interest- 

ing sidelight  is  provided  by  teener  Jim  Mitchum,  the  star's real-life  son,  here  cast  as  the  worshiping  kid  brother  dreaming 
to  hit  the  road  a  la  big  brother  Bob,  former  Korean  hero  turned 
speed-demon  transporter  of  the  valley.  Mitchum  finally  crashes 
into  an  electrical  transformer  dies,  proves  to  the  kid  brother 
the  futility  of  lawlessness. 
United  Artists  [DRM  Production).  92  minutes.  Robert  Mitchum.  Gene  Barry. Directed  by  Arthur  Ripley. 

"The  Return  of  Dracula" 

Mild  thriller  about  one  of  the  old  blood-sucker's  proteges. 
Despite  its  title,  this  latest  bit  of  resurrected  horror  does  not 
have  that  infamous  blood-sucker.  Count  Dracula,  as  its  un- 

earthly hero.  Rather,  that  old  romantic  and  finely  chiseled 
actor,  Francis  Lederer,  plays  the  role  of  the  Dracula  proteges, 
a  full-fledged  vampire  who  transports  himself  from  a  mythical 
Balkan  area  to  California.  Response  should  be  at  least  average 
in  the  action  and  ballyhoo  houses.  The  script  by  Pat  Fielder 
provides  all  the  old  icons,  the  zombie's  eternal  damnation,  the 
business  of  sleeping  by  day  in  the  earth  of  one's  native  country, not  being  reflected  in  a  mirror,  the  inevitable  bats,  etc.  For  a 
film  of  its  rather  bogus  genre,  it  is  an  intelligently  made  and 
well-acted  show.  Under  Paul  Landres'  studious  direction  the 
Arthur  Gardner-Jules  V.  Levy  production  for  United  Artists 
never  really  goes  overboard  for  the  nightmare  gimmicks  or 
special  effects  bits  of  eerie  hoopla.  One  sock  effect  is  provided 
at  the  climax  when  the  screen  turns  blood  red  as  the  anathe- 

matized cross  finally  sinks  into  Lederer's  heart.  Plot  has  him 
usurping  identity  of  a  man  he  murdered,  meeting  Norma  Eber- 
hardt,  plotting  her  downfall,  finally  done  in  by  Ray  Stricklyn. 

'reduced  by  Sy  Gomberg. 
utes.  Dan  Duryed scted  by  Jack  She Jan  Sterling,   Patty  McCc 
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All  The  Vital  Details  on  Corrent  &)  Comiit^  Features 
(Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis) 

December 
UP  IN  SMOKE  Huntz  Hall.  Producer  Richard  Heer- mance.  Director  William  Beardine.  Comedy.  Bowery 
Boys  become  involved  in  horse  race  betting.    62  mm. 

January 
BLONDE  BLACKMAILER  Richard  Arlen.  Producer Charles  Deane.  Melodrama.  Convicted  wrongly,  man finds  real  murderer.    58  min. 
MAN  FROM  GOD'S  COUNTRY  CinemaScope,  Color. George  Montgomery,  Randy  Stuart,  Susan  Cummings. Producer  Scott  R.  Dunlap.  Director  Paul  Landres. Western.  Believed  to  be  agent  for  railroad,  hero  be- comes a  marked  man.  82  min.  3/3 
RAWHIDE  TRAIL,  THE  Rex  Reason.  Nancy  Gates.  Pro- ducer Earle  Lyon.  Director  Robert  Gordon.  Western. Two  men  are  falsely  accused  of  leading  wagon  train into  an  Indian  ambush.   48  min. 

February 
CEAST  OF  BUDAPEST  Michael  Mills.  Greta  Thyssen. 
Violet  Ransing.  Producer  Archie  Mayo.  Director  Har- mon Jones.  Drama  of  freedom  fighters  in  Budapest. 72  min. 
IN  THE  MONEY  Hunti  Hall.  Producer  Richard  Hecr- mance.  Director  William  Beaudine.  Comedy.  Interna- national  smugglers  make  Hall  fall  guy  in  robbery. ^1  min. 

March 
tRIDE  AND  THE  BEAST,  THE  Charlotte  Austin,  Lance Fuller.  Producer-director  Adrian  Weiss.  Horror.  Girl falls  in  love  with  gorilla.  78  min. 
COLE  YOUNGER.  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  Lovejoy.  Producer  Ben  Schwalb.  Director R    G.  Spr 
bag  rule 
MACABRE  William  Prince.  Jacqueline  Scott.  Producer- director  William  Castle.  Melodrama.  Doctor  murders to  gain  fcrtune.  73  min.  3/31. 
SEVEN  GUNS  TO  MESA  Lola  Albright.  Charles  Quin- liven.  Producer  William  F.  Broidy.  Director  Edward 
Dein.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 

April 
ichard  Long.  Producer 

HELL'S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man trys  to  blow  up  plant  manufacturing  rocket  fuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericson.  Produced  Lindsley  Parsons.  Direetor  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
QUANTRILL'S  RAIDERS  CinemaScope.  DeLuxe  Color. Steve  Cochran.  Diane  Brewster.  Producer  Ben  Schwalb. Drama. 
WAR  OF  THE  SATELLITES  Susan  Cabot.  Dick  Miller 
Producer  Roger  Corman,  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. May 

BUaWHIP  CinemaScope,  DeLuxe  Color.  Guy  Madi- son. Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 

HONG  KONG  AFFAIR  Jack  Kelly,  May  Wynn.  Pro- ducer H.  R.  Ebenstein.  Director  Paul  Heard.  Melo- drama. Man  arrives  in  Hong  Kong  to  claim  inheritance. 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore.  Lita Milan,  Robert  Bray.  Producer  Harold  Robbins.  Drama. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Drama. 

Coming 
ATTACK  OF  THE  FIFTY  FOOT  WOMAN  Allison  Hayes. William  Hudson.  Producer  Bernard  Woolner.  Director N.  Hertz.  Science-fiction. 
CRY  BABY  KILLER,  THE  Jack  Nicholson.  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
FRANKENSTEIN— 1970  Boris  Karloff.  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror,  German  scientist  creates  horrible  monster, 
HOT  CAR  GIRL  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 

PAGANS,  THE  Pierre  Cressoy,  Vittorlo  SanitoII,  Helen Remy.  Producer  William  Pizor.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  14th  Century  Rome  by  Spanish hordes.  80  min. 
STALLION  TRAIL  George  Montgomery.  Diane  Brewster. Producer  Ben  Schwalb.  Director  R.  G.  Springsteen. Western.    Unscrupulous    rancher   attempts   to  foreclose 
TEENAGE  MOTHER  Norma  Moore,  Robert  Vaughn. Producer  Joseph  Justman.  Director  Walter  Doniger. Melodrama.  Unwed  girl  becomes  pregnant. 
TUCSON  CinemaScope,  DeLuxe  Color.  Mark  Stevens, Forrest  Tucker.  Producer  W.  D.  Coates.  Western.  Two 
brothers  are  on  opposing  sides  of  the  law. 
QUEEN  OF  THE  UNIVERSE  CinemaScope,  Color.  Zsa Zsa  Gabor,  Eric  Fleming.  Producer  Ben  Schwalb. Director  Edward  Bcrnds. 

4ir*N:IMrmi!bJ!yilJI>^JII:IJA 
December 

JET  ATTACK  John  Agar,  Audrey  Totter.  Producer  Alex Gordon.  Director  Edward  L.  Cahn.  Drama.  Pilots  go behind  enemy  lines  in  Korea  to  find  missing  scientist. 48  min.  3/31. January 

ASTOUNDING  SHE  MONSTER,  THE  Robert  Clarke, 
Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror.  40  min. 
VIKING  WOMEN  VS.  SEA  SERPENT  Abby  Dalton,  Susan Caot,  Brad  Jackson.  Producer-director  Roger  Corman. Science-Fiction.    70  min. 

February 

SUICIDE  BATTALION  Michael  Connors,  Jchn  Ashley, Russ  Bender  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama.  Hide-and-seek  warfare  behind  the  lines  in V/WII.    79  min.  4/14. 

May 

FANTASTIC  PUPPETT  PEOPLE.  THE  John  Agar,  John 
Hoyt.  Producer-director  Bert  I.  Gordon.  Science- fiction. 

Coming 

COLOSSAL  BEAST,  THE 
HIGH  SCHOOL  HELL  CATS 
HOT  ROD  GANG 
HOW  TO  MAKE  A  MONSTER 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. Producer-director  Roger  Corman.  Melodrama. Victoria  I.    107  min.  2/3. 
TOMMY  GUN  CONNIE 

COLUMBIA January 

DECISION  AT  SUNDOWN  Randolph  Scott,  Valerie French,  Karen  Steele.  Producer  Harry  Joe  Brown.  Di- rector. Budd  Boetticher.  Western.  Climax  of  a  3-year hunt  for  the  man  who  stole  his  wife. 
LONG  HAUL.  THE  Victor  Mature.  Diana  Dors.  Peter Reynolds.  Producer  Maxwell  Setton.  Director  Ken Hughes.  Melodrama.  Truck  driver  becomes  ensnared with  English  underworld.    88  min.  12/9. February 

CRASH  LANDING  Gary  Merrill.  Nancy  Davis.  Irene Hervcy.    Director  Fred  Sears.    Melodrama.    77  min. 
GOING  STEADY  Molly  Bee,  Alan  Reed.  Jr..  Producer Sam  Katzman.  Director  Fred  Sears.  Comedy.  High school  senior  surprise  parents,  get  married  secretly. 79  min. 
HOW  TO  MURDER  A  RICH  UNCLE  CinemaScope. Charles  Coburn.  Nigel  Patrick.  Comedy.  80  min. 
WORLD  WAS  HIS  JURY,  THE  Edmond  O'Brien.  Mona Freeman.  Karin  Booth.  Producer  Sam  Katiman.  Director Fred  F.  Sears.  Melodrama.  Captain  of  ocean  liner  is charged  with  mass  murder.  82  min.  1/20. 

March 
BITTER  VICTORY  CinemaScope.  Technicolor.  Richard Burtvan.  Curd  Jurgens.  Raymond  Pellegrin.  Producer Paul  Graetz.  Director  Nick  Ray.  Drama.  Soldiers attempt  to  capture  secret  Nazi  document.  82  min. 
2/17. 

BONJOUR    TRISTESSE    CinemaScope.     Color.  Dav Niven.  Deborah  Kerr.  Jean  Seberg.  Producer-direchl Otto   Preminger.   Drama.   Filmization  of   Francoise  SlF gan  novel.  94  min.  1/20. 
COWBOY   Glenn    Ford.    Jack    Lemmon.    Anna  Kashf Producer    Julian    Blaustein.     Director    Delmer  Dav 
Western.     Free-spending    cowboy    helps    friend  la^ cattle.  92  min.  2/17. 
CURSE  OF  THE  DEMON  Dana  Andrews.  Peggy  Curj mins,  Niall  MacGinnis.  Horror.  American  psychologill investigates  devil  cult  in  England.  83  min. 
TRUE  STORY  OF  LYNN  STUART,  THE  Betsy  Palme! Jack  Lord,  Barry  Atwater.  Producer  Bryan  Foy.  Direif tor  Lewis  Seller.  Melodrama.  Housewife  crusadci 
against  dope  addiction.  78  min.  3/3. 

April GHOST  OF  THE  CHINA  SEA  David  Brian.  Lynn  Bernavl Adventure.  Director  Fred  Sears.  Small  group  flec| Japanese  invasion  of  Philippines.  79  min. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland.  Sean 
Kenneth  Haight.  Producers  Irving  Allen  and Brocolli.  Director  John  Gilling.  Melodrama.  85  mi 

Producer-director  Harrf 

RETURN  TO  WARBOW  Color.    Phil  Carey.  William lie.  Catherine  McLeod.    Producer  Wallace  MacDonah D'rector  Ray  Nazzaro.   47  min. 
PARADISE  LAGOON  Technicolor.  Kenneth  More,  Diai^ Cilento.  Drama. 
SCREAMING  MIMI  Anita  Ekberg.  Phil  Corey,  Gy 
Rose  Lee.  Harry  Townes.  A  Brown-Fellows  ProductI Director  Gerd  Oswald.  79  min.  3/17. 

May 

GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawking Dianne    Foster.    Producer-director    John  Ford, drama. 
GODDESS.  THE  Kim  Stanley.   Lloyd  Bridges.  Product Milton  Perlman.  Director  John  Cromwell.  Drama, about  a  dame  who  becomes  a   movie   star.  105 
4/14. 
LINEUP.  THE  Eli  Wallach,  Robert  Keith.  Melodrama. 
THIS  BITTER  EARTH  Silvana  Mangano,  Richard  Can Anthony  Perkins.  Producer  Dino  De  Laurentiis.  Din tor  Rene  Clement.    Drama.    Family  fights  to  keep  Ian Coming 

FORTUNE  IS  A  WOMAN  Jack  Hawkins,  Arlene  Dah Dennis  Price.  Producers  Frank  Launder  and  Sidn^ Gilliat.  Director  Sidney  Gilliat. 
GUNMAN'S  WALK  CinemaScope,  Technicolor. Heflin.  Tab  Hunter.  Kathryn  Grant.  Producer  Fre| Kohlmar.  Director  Phil  Karlson.  Western. 
HAUNTED.  THE  Dana  Andrews.  Producer  Hal  E.  Che ter.  Director  Jacques  Tourner. 
KEY,  THE  William  Holden.  Sophia  Loren.  Product Carl  Forman.    Director  Carol  Reed. 

NIGHT  OF  THE  DEMON  Dana  Andrews.  Producer E.  Chester.   Director  Jacques  Tourneur. 

7TH  VOYAGE  OF  SINBAD.  THE  Kerwin  MaHka Kathryn   Grant.     Producer  Charles   Schneer.  Diraeti Nathan  Juran. 
SNORKEL.  THE  Peter  Van  Eyck,  Batta  St.  John. ducer  Michael  Carreras.    Director  Guy  Green. 
SUICIDE  MISSION  Laif  Larson,  Michael  Aldridoa, Larsen.  A  North  Seas  Film  Production.  Diro 
Michael  Forlong.  Adventure.  Norwegian  flsharn smash  German  blockade  in  World  War  II.    70  min. 
TANK    FORCE    Victor    Mature.    Leo    Genn.  Pro Phil  Samuel.    Director  Terence  Young. 
TEENAGE  STORY  Mark  Damon.  Edward  Byrnes, ducer  Sam  Katiman.   Director  A.  Dreifuss. 

INDEPENDENTS 

December 
CAST  A  DARK  SHADOW   IDCAI    Dirk  Bogarde, 
gacet  Lockwood,   Kay  Walsh.    Producer-direqtor  Lei* Gilbert.  Melodrama.  A  man-about-town  murders  lad| for  their  wealth.    80  min.  12/8. 
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MAY  SUMMARY 
Some  33  films,  a  rather  large  number,  are 
scheduled  for  May  release.  Additional  re- leases to  be  announced  at  a  laTer  dare 
will  probably  add  another  half-dozen  films 
to  the  roster.  Leading  suppliers,  with  five 
films  each,  will  be  Allied  Artists  and 
Universal-International.  Columbia  will 
release  four  films  while  20th  Century-Fox, 
Metro-Goldwyn-Mayer,  United  Artists  and 
Warner  Bros,  will  release  three  each; 
American  International,  Paramount  and 
Rank  will  release  two  each,  Buena  Vista, 
one.    Seven  May  films  will  be  in  color. 
13  Dramas  2  Comedies 
9  Melodramas  1  Adventure 
5  Westerns  1  Musical 
2  Science-fiction 

:VAISE  IContinentall  Eastman  Color.  Maria  Schell, 
-  - -  s  Perrer.  Director  Rene  Clement.  Drama.  Based d  'amous  novel  by  Emile  Zola.    Drama.     116  min. 

i|:  GREAT  TO  BE  YOUNG  IRne  Arts)  Technicolor. I  n  Mills,  Cecil  Parker,  Jeremy  Spenser.  Musical. i  poof  of  the  British  public  school  tradition. 
)  )  TELLER    (Walt  Disney   Productions!    Dorothy  Mc- 1  rs.    fess    Parker,    Chuck   Connors.    Producer  Walt ley    Director  Robert  Stevenson.  Western.  Tale  of  a and  his  dog.  83  min.  11/25. 
JET  IKingsley-lnternational)  Henrik  Malberg.  Preben dorff  Rye.   Director  Carl  Dreyer.  Drama, lert  Parrish.  Western. 
KEN  AFFAIR,  THE  IDCA)  David  Niven,  Genevieve ,«.  Ronafa  Squire.  Producer  Fred  Feldkamp.  Direc- Roy  Kellino.  English  Comedy.  94  min. 

January 
5SOURI  TRAVELER,  THE   IBuena  Vista)  Technicolor. n<*on  DeWilde.  Fess  Parker.    A  C.  V.  Whitney  Pro- ,  tlon.  Story  about  an  orphan  in  a  small  town  dur- the  I900's.  104  min.  1/20. 
IE  WITHOUT  PITY  lAstorl  Michael  Redgrave,  Ann Id  Peter  Cushing.  Director  Joseph  Losey.  Melo- ma  Chronic  alcohotic  saves  long-neglected  son m  murder  charge.    88  min.  12/9. 

February 
5RY   OF   VICKIE,    THE  IBuena    Vista)  Technicolor. Tiy    Schneider,     Adrian  Hoven.  Producer-director 
it  Marischka.  Drama.  The  romance  of  England's toria  I.    107  min.  2/3. 

March 
DE  IS  MUCH  TOO  BEAUTIFUL,  THE  lEIIis-Lux  Films) igette  Bardot,  Micheline  Presle.  Louis  Jourdan.  Pro- :er  Gaspar-Huit.  Director  Fred  Surin.  Comedy, 
•feet  male  model  falls  in  love  with  perfect  female del.   90  min.  2/3. 
■NFESSIONS  OF  FELIX  KRULL,  THE  IDCA)  Henry jkholt.  Lisa  Pulner.  Director  Kurt  Hoffman.  Story a  young  man  of  seemingly  irresistable  charms. S  GREAT  TO  BE  YOUNG  (Fine  Arts  Films)  John Is  Cecil  Parker.  Producer  Victor  Skutesky.  Director ril  Frankel.  Musical.  Teacher  reconciles  student ubies     91  min.  2/3. 
VEMAKER,  THE  ITrans-Lux)  Betsy  Blair.  Producer- ector  Juan  A.  Bardem.  Drama.  A  small  town's  Don in  pretends  a  love  affair  with  a  spinster.  99  min. 

April 
TSOU  IZenith  International)  Eastman  Color.  Danielle ,  lerme,  Fernand  Gravey.  Director  Jacqueline  Audry. medy.  How  understanding  comes  to  young  French Is. 
D  AND  THE  BLACK,  THE  IDCA)  Gerard  Phillpe. nielle  Darrieux.  Director  Claude  Autant-Lara.  Drama. 
NECHAL  THE  MAGNIFICENT  IDCA).  Fernandel. 
medy.  A  second-rate  ham  actor  appears  offstage his  theatrical  costumes. 
INOJAMMER  (National  Theatres)  Cinemiracle,  Color. Louli  de  Rochemont  production.  Director  Louis  de chemont.  Bill  Colleran.  A  tumultous  travelogue  in  a -  wide  screen  process.    142  min.  4/14. May 

AGE  STRUCK  (Buena  Vista)  Technicolor.  Henry nda,  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- 
■  Sidney  Lumet.  Drama.  Producer  falls  for  actres., II  in  her  teens.  102  min.  3/3. 

June 
OUD  LAND,  THE  IBuena  Vista)  Technicolor.  Alan dd,  Ohvia  de  Havilland.  Producer  Samuel  Goldwyn, .  Director  Michael  Curtli. 
OUD  REBEL,  THE    (Buena   Vista)    Technicolor.  Alan 
dd,  Olivia  de  Havilland.    Producer  Samuel  Goldwyn, Director  Michael  Curtii,  Jr.    Affliction  of  a  young y  is  cured.    103  min.  4/14. 

Coming 
TIME  TO  KILL  (Producers  Associated  Pictures  Co.) 
■n  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat ti.  Director  Oliver  Drake. 
UE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce •enfell,  Alastair  Simm.  Producers  Sidney  Gilliat ank  Launder.  Director  F.  Launder.  Comedy. 
VY  OF  THE  TRUMPET,  THE  (C.  Santiago  Film  Organi- tion  Prod.)  John  Agar,  Richard  Arlen.  Bill  Phipps. oducer  Harry  Smith.  Director  Eddie  Romero. 
(EAM  MACHINE,  THE  (Amalgamated  Prods.)  Rod imeron.  Marty  Murphy,  Peter  filing.  Producers  Rich- d  Gordon  and  Charles  Vetter,  Jr.  Director  Mont- imery  Tully. 
GHT  ACROSS  THE  STREET,  THE  lUMPOl  Brigitte rdot,  Raymond  Pellegrin,  Roger  Pigaut.  Producer cques  Gauthier.  Director  Georges  Lacombe.  Drama. French  husband  and  wife  try  to  live  without  normal «  relations,  after  the  husband  had  a  near-fatal  acci- 'nt.  74  min. 
&HT  IN  THE  FOREST,  THE  (Buena  Vista)  Techni- 
'lor  Fess  Parker,  Wendell  Corey,  Joanne  Dru,  James acArthur.  Director  H.  Daugherty.  Adventure. 
'HITE  WILDERNESS  IBuena  Vista)  Technicolor.  Docu- entary  adventure  feature  of  wild  life  in  the  Arctic ircle  region. 
3UNG  LAND,  THE  IBuena  Vista)  Technicolor.  Pat ayne  Yvonne  Cragi,  Dennis  Hopper.  Producer  Pat- ck  Frd.  Director  Ted  Tetiloff.  Adventure. 

METRO-GO  LDWYN -MAYER 
December 

DON'T  GO  NEAR  THE  WATER  CinemaScope  Metro- Color.  Glenn  Ford.  Gia  Scala.  Keenan  Wynn.  Producer Lawrence  Weingarten.  Director  Charles  Warters. Comedy.  Story  of  a  South  Seas  naval  base  during World  War  I.    107  min.  11/14. January 

RAINTREE  COUNTY  MetroColor.  MGM  Camera  45. 
Eliuketti  Taylor,  Montgomery  Clift.  Producer  David L»wij.  Director  Edward  Dymtryka.  Drama.  Life  in  Indi- 

ana during  the  middle  I880's.    187  min.  1/6. 
SAFECRACKER,  THE  Ray  Midand,  Barry  Jones.  Pro- ducer. David  E.  Rose.  Director  Ray  Milland.  Melo- drama.   Safecracker  becomes  war  hero     96  min.  1/6. 
SEVEN  HILLS  OF  ROME  LeCloud  Productions.  Mario Lama,  Marisa  Allasio.  Producer  Lester  Welch.  Director Roy  Rowland.  Musical.  Tenor  makes  good  in  Italy. 107  min.  1/20. 

February 

ALL  AT  SEA  Alec  Guinness,  Irene  Brown.  Producer Michael  Balcon.  Director  Charles  Freud.  Comedy. Story  of  a  seasick  sailor.    87  min. 
BROTHERS  KARAMAZOV,  THE  MetroColor.  Yul  Bryn- ner,  Maria  Schell,  Claire  Bloom.  Producer  Pandro  S. Berman.  Director  Richard  Brooks.  Drama.  Based  on famous  novel  by  Dostoyevsky.  146  min.  2/17. 
I  ACCUSE  Jose  Ferrer,  Viveca  Lindfors,  Leo  Genn. Producer  Sam  ZImbalist.  Director  Jose  Ferrer.  Drama. French  officer  unjustly  accused  of  treason.  99  min. 
2/3. 
UNDERWATER  WARRIOR  CinemaScope.  Dan  Daily, Claire  Kelly.  Producer  Ivan  Tors.  Director  Andrew 
Marton  Adventure.  Tale  of  a  "frogman"  and  his exploits.  82  min.  3/3. 

March 
HIGH  COST  OF  LOVING,  THE  Jose  Ferrer.  Gena  Row- lands, Jim  Backus.  Producer  Milo  Frank.  Director  Jose Ferrar.  Comedy.  A  young  couple  and  their  shenanigans. 87  min.  3/17. 
SADDLE  THE  WIND  CinemaScope.  Robert  Taylor,  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrish.  Western.  Story  of  two brothers  on  opposite  sides  of  law.  84  min.  3/3. 

April CRY  TERROR  James  Mason,  Inger  Stevens,  Rod  Steiger. Producre-director  Andrew  Stone.  Melodrama. 
MERRY  ANDREW  CinemaScope,  Metrocolor.  Danny Kaye,  Pier  Aqeli.  Baccpopmo.  Producer  Sol  C.  Siegel. Director  Michael  Kidd.  A  staid  and  shy  teacher  is transformed  into  a  circus  clown.  103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plays  district  attorney  in  small  college  town.  82  min. 
4/14. 
SHEEPMAN,  THE  CinemaScope  Metrocolor.  Glenn Ford,  Shirley  MacLaine,  Leslie  Nielson.  Producer  Ed- mund   Grainger.    Director    George    Marshall.  Drama. Coming 

BADLANDERS,  THE  CinemaScope,  Metrocolor.  Alan Ladd.  Ernest  Borgnine,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves. 
GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  Minnelli.  Musical. 
HIGH  SCHOOL  CONFIDENTIAL  Russ  Tamblyn,  Jan Sterling.  Producer  Albert  Zugsmith.  Director  Jack Arnold. 
IMITATION  GENERAL  Glenn  Ford,  Red  Buttons.  Pro- ducer William  Hawks.    Director  George  Marshall. 
TERROR  AT  SEA  James  Mason,  Broderick  Crawford, Dorothy  Dandridge.  Producer-director  Andrew  L.  Stone. Melodrama . 
LAW  AND  JAKE  WADE,  THE  CinemaScope,  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.  Director  John  Sturges. 
RELUCTANT  DEBUTANTE,  THE  Rex  Harrison.  Kay  Ken- dall. Producer  Pandro  Berman.  Director  Vincente  Min- nelli. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 
TUNNEL  OF  LOVE,  THE  Doris  Day,  Richard  Widmark. A  Joseph  Fields  Production.    Director  Gene  Kelly. 

PARAMOUNT 

December 
SAD  SACK  VistaVision,  Technicolor.  Jerry  Lewis.  David Wayne.  Producer  Hal  Wollis.  Director  George  Mar- shall. Comedy.  Life  in  the  Army.  98  min.  10/28. 

SPANISH  AFFAIR  VistaVltion,  Technicolor.  Carman Sarllla^  Richard  Kilay.  Producer  Bruca  Odium.  Diractor Donald  Siegel.  Adventure.  An  American  architect travelling  in  Spain  is  attracted  to  a  beautiful  girl, half-Gypsy,  half-Spanish.  95  min.  2/17. January 

WILD  IS  THE  WIND  VistaVision.  Anna  Magnani,  An- thony Quinn.  Producer  Hal  Wallis.  Director  John Sturges.  Drama.  Love,  hate,  and  violence  on  a  Nevada sheep  ranch.    I  14  min  12/9. 
March 

DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  Del- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife.  Ill  min.  3/17. 
HIGH  HELL  VistaVision.  John  Derek,  Elaine  Stewart. Melodrama.  Mountain  climbing  in  the  Swiss  Alps. 87  min.  3/31. 

April ST.  LOUIS  BLUES  VistaVision.  Nat  "King"  Cole,  Eartha Kitt.  Pearl  Bailey,  Ella  Fitzgerald.  Producer  Robert Smith.  Director  Allan  Reisner.  Musical.  Biography  of W.  C.  Handy,  composer  of  St.  Louis  Blues.  93  min. 
4/14. 
TEACHER'S  PET  VistaVision.  Clark  Gable,  Doris  Day. A  Paarlberq-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college journalism  teacher  have  a  ball.  120  min.  3/31. 

May 

HOT  SPELL  VistaVision  Shirley  Booth,  Anthony  Quinn. 
Shirley  MacLaine.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave. 
MARACAIBO  Technicolor,  Vistavision.  Cornel  Wilde, Jean  Wallace,  Abbe  Lane.  Drama. Coming 

ANOTHER  TIME,  ANOTHER  PLACE  Lano  Turner.  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen. 
BLACK  ORCHIDS  VistaVision.  Sophia  Loren,  Anthony 
Quinn.  Producers  Carlo  Ponti,  Marcello  Girosi.  Direc- tor Michael  Curtii. 
BUCCANEER,  THE  Technicolor,  VistaVision.  Yul  Bryn- ner,  Charlton  Heston,  Charles  Bover,  Claire  Bloom. Producer  Henry  Wilcoxon.    Director  Anthony  Quinn. 
FLAMENCA  VistaVision.  Technicolor.  Carmen  Sevilla. 
Richard  Kiley.  Producer  Bruce  Odium.  Director  Don- ald Siegel. 
HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant, Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master 
KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.    Director  Michael  Curtii. 
MATCHMAKER,  THE  VistaVision.  Shirley  Booth,  An- thany  Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself. 
ROCK-A-BYE  BABY  Technicolor,  VistaVision.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie 
Coogan. TOO  YOUNG  TO  LOVE  Robert  Yurgatis,  Phippa  Scott. Producer  William  Alland. 
VERTIGO  Technicolor,  VistaVision.  James  Stewart,  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock. 



December 
Lyndon    Brook,  Eddl( ,   60  min. 

January 
ACROSS  THE  BRIDGE  Rod  Stelger.  David  Knight,  Mar \a  Landi.  Noel  Willman.  Producer  John  Stafford.  Di rector  Ken  Annakin.  Melodrama.  Scotland  Yard  de 
tecfive  hunts  international  high-finance  crook  in  Mexl CO.   103  min.  10/28. 

February 

March 

Producer 
Jacobsen,  Eva 

CAMPBELL'S  KINGDOM  Eastman  Color.  Dink  Bogarde, Stanley  Baker.  Producer  Betty  Box.  Direcor  Ralph Thomas.  Drama.  Story  about  the  Canadian  Northwest territory.  102  min.  3/17. 
April ONE  THAT  GOT  AWAY.  THE  Hardy  Kruger.  Producer J.  Wintle.  Director  Roy  Baker.  Drama.  A  Luftwaffe pilot  escapes  three  times  from  a  British  P.O.W.  camp in  WW  II  106  min. May 

HELL  DRIVERS  VistaVision.  Stanley  Baker,  Herbert Lorn,  Peggy  Cummins.  Producer  S.  B.  Rsi.  Director R.  Endfield.  Melodrama. 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, Ronald  Lewis.  Maureen  Swanson.  Producer  J.  Janni. Director  J.  Lee.  83  min.  Drama. 

Coming 
DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector B.  D.  Hurst.   92  min. 
HENRY  V  Technicolor,  CinemaScope.  Laurence  Olivier. Producer-director  Laurence  Olivier.  Drama.  137  min. Parker.  Melodrama. 
NIGHT  AMBUSH  Dirk  Bogarde,  Marius  Goring.  Pro- ducer E.  Pressburger.    Director  M.  Powell.   93  min. 
WISDOM'S  WAY  Eastman  Color.  Peter  Finch.  Mary Ure.    Producer  John  Bryan.   Director  R.  Meame. 

December 
FIGHTING   WILDCATS   Keefe   Braselle,    Kay  Callard, Karel  Stepanek,  Ursula  Howells.  American  engineer saves  Mid-east  diplomat  on  peace  mission.    74  min. 
GUNFIRE    AT    INDIAN    GAP    Vera    Ralston,  Anthony George,  George  Macready.  Producer  Rudy  Ralston. Director  Joe  Kane.  Western.  70  min. 
HELL  SHIP  MUTINY  Jo Lorre.  Lovlna  ProducI young  princess  treasurer 

Hall,  John  Carradine,  Peter >n.     Schooner    skipper  saves 

January 
OUTCASTS  OF  THE  CITY  Osa  Massen.  Robert  Hutton, Maria  Palmer.  Producer-director  Boris  L.  Petroff. Drama.  Former  sweetheart  attempts  to  murder  Ger- 

man girl's  American  sweetheart.   61  min. 

February 
SCOTLAND  YARD  DRAGNET  Roland  Clark,  Patricia Roc,  Paul  Carpenter.  Melodrama.  Psychiatrist  tries  to drive  young  test  pilot  Insane.   74  min. 
INTERNATIONAL  COUNTERFEITERS  Gordon  Howard. Melodrama.  70  min. 

March 
JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin, Gene  Evans.  Producer  S.  Picker.  Direcor  W,  Witney! Melodrama.   Young  hoodlum  terrorizes  family. 
JUVENILE  JUNGLE  Naturama.  Corey  Allen,  Rebecca Welles.  Melodrama.  Story  of  juvenile  delinquents.  70 min. 
STRANGE  CASE  OF  DR.  MANNING  Ron  Randell, Greta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

April MAN  WHO  DIED  TWICE.  THE  Naturama.  Rod  Camer- on. Ve'a  Ralston.  Melodrama.  Girl  Is  cleared  of  nar- cotics charge. 
STVEET  OF  DARKNESS  Robert  Keyet,  John  Close, Sheila  Ryan.  Melodrama. 

Coming 

THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni Martin  Benson.  Sunset  Palisades  production.  Under world  gang  sells  forged  passports  to  displaced  per sons.    66  min. 

20TH  CENTURY-FOX 

December 
A  FAREWELL  TO  ARMS  CinemaScope.  DeLuxe  Color. 
Rock  Hudson,  Jennifer  Jones,  Vittorio  de  Sica.  Pro- ducer David  Selmick.  Director  Charles  Vidor.  Drama. Filmization  of  famous  Hemingway  novel.  I6S  min.  12/23 
ENEMY  BELOW,  THE  CinemaScope,  Color.  Robert MItchum,  Curd  Jurgens.  Producer-Director  Dick  Powell. Adventure.  A  life-and-death  struggle  between  a  Ger- man U-boat  and  an  American  destroyer.  92  min.  11/25. 
KISS   THEM  FOR    ME    CinemaScope,    DeLuxe  Color. Cary  Grant,  Jayne   Mansfield,   Suzy   Parker.  Producer Jerry  Wald.  Director  Stanley  Donen.    Comedy.  Three war  buddies  on  leave  paint  the  town  red.     105  min. 

January 

ESCAPE  FROM  RED  ROCK  Regalscope.  Brian  Donlevy, J.  C.  Flippen,  Eileen  Janssen.  Producer  B.  Glasser. Director  E.  Bernds.  Western. 
PEYTON  PLACE  Jerry  Wald  Prods.  CinemaScope,  De Luxe  Color.  Lana  Turner.  Lloyd  Nolan,  Hope  Lange. Producer  Jerry  Wald.  Director  Mark  Robson.  Drama. Life  in  an  All-American  small  town. February 

BEAUTIFUL  BUT  DANGEROUS  Eastman  Color.  Gina Lollobriglda,  Vittorio  Gassman.  Producer  Manuella Malotti.  Director  Robert  Leonard.  Drama.  The  vise  of 
a  singer  from  guttersnipe  to  granddiva.  103  min.  3/3. 
CATTLE  EMPIRE  CinemaScope,  DeLuxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 
GIFT  OF  LOVE.  THE  CinemaScope,  Color.  Robert Stack.  Lauren  Bacall,  Evelyn  Rudle.  Producer  Charles Brackett.  Director  Jean  Neguletco.  Drama.  Adopted 
child  wins  way  to  father's  heart.  105  min.  2/17. 
PLUNDER  ROAD  Gene  Raymond,  Wayne  Morris,  Jeanne Cooper.  Producer  L.  Stewart.  Director  H.  Cornfield. Drama.  72  min. 
SING  BOY  SING  CinemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical   drama.    Story   of   a   teenage  heart-throbber. 

March 
AMBUSH  AT  CIMMARON  PASS  Regal  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant is  forced  to  join  Confederates.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, Nigel  Patrick.  Producer  Ernest  Gartside.  Victor  Vicas. Melodrama.  Five  men  and  one  woman  are  snowbound in  a  cabin  atop  a  mountain.  87  min. 
LONG  HOT  SUMMER.  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Filmization  of  famous  Faulkner  story. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  BrazzI, MItzi  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Joshua  Logan.  Filmization  of  famed  Broadway musical.  1 7 1  min.  3/3  I . 

April BARBARIAN.  THE  CinemaScope  DeLuxe  Color.  John Wayne.  Producer  Eugene  Frenke.  Director  John Huston.  Adventure. 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.   Director  Henry  Hathaway.  Western. 
YOUNG  LIONS.  THE  CinemaScope.  Marlon  Brando, Montgomery  Cliff,  Joanne  Woodward.  Producer  Al Lichtman.  Director  Edward  Dmytryk.  Drama.  A  view  of WW  II  though  the  lives  of  3  soldiers.   167  min.  3/17. 

May 

Producer  W. 

10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, Suiy    Parker.     Producer   Charles    Brackett.  Director Philip  Dunne.  Drama.   Story  of  a  would-be  politician. 

Coming 

A  CERTAIN  SMILE  Ci sano  Brazzi,  Christene Mathis.    Producer  Hen 
emaScope,  DeLuxe  Color :arere,  Joan  Fontain 
y    Ephron.    Director   Jean  Ni 

BLOOD  ARROW  Scott  Brady,  Phyllis  Coat^ Darrin.  Producer  Robert  Staber.  Director 
Warren. BRAVADOS.  THE  CinemaScope,  Deluxe  Color. Peck,   Joan  Collins.   Producer  Herbert  Swope,  Jr.  Of- rector  Henry  King. 

Keith,  Richard  Denning.  Producer 
HOW  TO  ROB  A  NICE  LITTLE  BANK  CinemaScope. Tom  Ewell,  Mickey  Rooney.  Producer  Anthony  Muto. Director  H.  Levin. 
SIERRA  BARON  CinemaScope.  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Director 
J.  Clark. SHADOW  OF  A  GUNMAN  Charles  Bronson,  John  Car4 radine.     Producer   Harold   Knox.    Director  Gene  Fow-I 
YOUNG  AND  DANGEROUS  Regal  Films.  Lll  Gentle, Mark  Damon,  Ann  Doran.  Producer-Director  Wllllai F.  Claxton.    78  min. 
VIOLENT  ROAD.  THE  Regal  Films.  Gene  Raymond.] 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo-, 
luck  and  Laurence  Stewart.  Director  Hubert  Cornfield,' 

UNITED  ARTISTS 

December 
BABY  FACE  NELSON  Mickey  Rooney,  Carolyn  Jones, Sir  Cedric  Hardwicke.  Producer  Al  ZImballst.  DIrectoi 
Don  Siegel.  Drama.  Story  of  one  of  America's  notori' ous  gangsters.  85  min.  11/25. 
HELL  BOUND  John  Russell,  June  Blair.  Produce brey  Schenk.  Director  William  Hole,  Jr.  Adve Hi-jacking  on  the  high  seas. 
PATHS  OF  GLORY  Kirk  Douglas.  Ralph  Meeker.] 
Adolphe  Menjou.  Producer  James  B.  Harris.  Direetory Stanley  Kubrick.    World  War  I  courtroom  drama. January 

QUIET  AMERICAN  Audle  Murphy,  Michael  Redgrave Claude  Dauphin.  Figaro  Production.  Director  JoiepI Mankiewicz.  Drama.  Story  set  against  the  recen 

fighf      •    ■    ■  —  •  • 

Drama.  Story 
ndoChlna.  120 February 

GUN  FEVER  Mark  Stevens.  Producers  Harry  Jackson, 
Sam  Weston.  Director  Mark  Stevens.  Western.  Cold-! blooded  killer  plots  revenge. 
LAST  PARADISE,  THE  CinemaScope,  Technicolor.  P ducer  Golfrero  Colonna.  Director  FoJco  Ouilici.  > venture.  Polynesians  battle  tiger  sharks. 
MAN  ON  THE  PROWL  Mala  Powers.  James  Best. Jana  Production.    Director  Art  Napoleon.  Melodrama.l Psychopathic   killer  chooses  young  ladles  as  vletimi.] 73  min.  12/23. 
OPERATION  MURDER  Tom  Conway,  Sandra  Dome. Producers  Ed  and  Harry  Danziger.  Director  E.  Morris. Melodrama.    Doctor  plans  to  murder  his  wealthy 

March 
I  Johnson,  Jan  Harrison,  Kent  Taylor. Producer  Aubrey  Schenck.  Director  Howard  W.  Koeh.j 

FORT  BOWIE  Be 

I  BURY  THE  LIVING  Richard Producers  Band  and  Garfinkle. Monster  arises  from  dead.  70  m 
LOST  LAGOON  Jeffrey  Lynn,  Leila  Barry.  Producer-ii director  John  Rawlins.  Drama.  Man  makes  new  llfefl on  tropic  isle.  78  min. 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Power,! Marlene  Dietrich,  Charles  Laughton.  Producer  Arthur* Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  The| uncovering  of  a  perfect  crime.    114  r 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Montyl 
Berman.  Adventure.  American  newspaperman  In  Lon-I" don  rounds  up  criminals.  83  min. 
PAWS  HOLIDAY  Bob  Hope,  Fernandel,  Anita  Ekberq., Director  Gerd  Oswald.  Producer  Bob  Hope.  Comedy. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter- national counterfeiters.  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  Eber- 
hardt,  Ray  Stricklyn.  A  Levy-Gardner  Production.  Di- rector Paul  Landres.  Horror.  77  min. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra- hame.  Joanne  Gilbert.  Producer  Norman  Retchln.  Di- rector   Barney    Girard.     Indian    war    and  Cheyan 
RUN  SILENT,  RUN  DEEP  Clark  Gable,  Burt  Lancaster. Producer  Harold  Hecht.  Director  Robert  Wise.  Ad- venture. Submarine  commander  fights  Jap  warships. 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producer- director  Michael  Carreras.  Adventure.  British  troops 
defend   observation    post  against   German  onslaught. 

Film ■  U  L  L  E  T  I  N  —  T  H  I  S     IS    YOUR  PRODUCT 



May 

:ORT  MASSACRE  Joel  McCrea,  Forrest  Tucker,  Susan ;dbot  Producer  Walter  Mirisch.  Director  Joseph Newmdn.  Western. 
500'S  Lime  ACRE  Robert  Ryan,  Aldo  Ray,  Tina .oucse.  Producer  Sidney  Harmon.  Director  Anthony y^^nn.  Drama.  Filmiiatron  of  Erskine  Caldwell  novel. 
rOUGHEST  GUN  IN  TOMBSTONE  George  Montgom- ery Producer  Robert  Kent.  Director  Earl  Bellamy. Western. 

Coming 
3IG  COUNTRY.  THE  Technirama.  Gregory  Peck. Charlton  Heston,  Jean  Simmons.  Producers  Gregory »eck.  WWliam  Wyler.  Director  William  Wyler. 
CHINA  DOLL  Victor  Mature,  Lili  Hua.  Producer-Di- rector Frank  Borzage.  Drama.  United  States  Air  Force Captain  marries  a  Chinese  girl, 
COP  HATER  Robert  Loggia,  Gerald  O'Loughlin.  Pro- ducer-director William  Berke. 
COUNTERPLOT  Forrest  Tucker,  Allison  Hayes.  Pro- ducer-director Kurt  Neumann. 
EDGE  OF  FURY  Michael  Higgins,  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney, •Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the novel  "Wisteria  Cottage". 
FEARMAKERS.  THE  Dana  Andrews,  Dick  Foran.  Pro- ducer Martin  Lencer.  Director  J.  Tourneur. 
FLAME  BARRIER  Arthur  Frani,  Kathleen  Crowley.  Pro- ducer Arthur  Gardner.  Director  Paul  Landres.  Melo- drama. Wife  searches  for  missing  scientist  In  Mexico 70  mln. 
ISLAND  WOMEN  Marie  Windsor,  Vince  Edwards  Pro- 

ducer-director William  Berke.  Musical.  Calypso  film filmed  in  the  Bahama  Islands. 
KINGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis  Natalie Wood.  Producer  Frank  Russ.  Director  Delmer  Daves. 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD.  THE Eastman  Color.  Douglas  Kennedy,  Charles  Watts  Pro- ducer Jack  Wrather.  Western. 
SEPARATE  TABLES  Burt  Lancaster,  Rita  Hayworth Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden  Carol Kelly.  Producer  Frank  Seltzer.  Director  J.  H.  Lewis. 
THUNDER  ROAD  Robert  MItchum,  Gene  Barry  Jacques Aubuchon.  Producer  Robert  MItchum.  Director  Arthur Ripley. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Gllllng.  Melo- drama. The  tribulations  of  an  Amerlcean  correspondent on  assignment  in  London.   83  min. 
VIKINGS,  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- nine.  Producer  Jerry  Bresler.  Director  Richard  Fleischer. 
WINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling Irene  Seidner.  Producer  Fernando  Carrere.  Director Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- ging wife.  72  mm.  ^ 

UNIVERSAL-INT'L 
December 

ciLr^i'^'L-/?  n*^'.^  fu"'*'""  <=°'°^-  eiy"'»  J^hns. t-*meron  Mitchell,  Rei  Thompson.  Producer  Sam  Weis- entha I.  Director  Allen  R.isner.  Drama.  The  story  of  a Scottish  immigrant  couple  in  Wisconsin  In  the  19th century.  102  min.  10/28. 
TARNISHED  ANGELS.  THE  CinemaScope.  Rock  Hud- jon^  Robert  Stack  Dorothy  Malone,  Jack  Car.or. Producer  Albert  Zugjmith.  Director  Douglas  Sirit 
?Ifi!*..  *!P°'-t,«r„ World  War  I  hero  of  the Lafayette  Escadrille.    91  min.  Il/U. 

January 

r; *^'*'*«"  L*'"*-  Cflin.dy.  A  qirl  is  prepcd to  by  three  men  on  the  same  day.   98  min.  I/A. THIS  IS  RUSSIA  Eastman  Color.   Documentary  of  life in  RussM    Written   and   photographed   by   Sid  Feder. 0/  min.  12/9. 
pI£J^7°*S'  l"^  ̂ t^."'  O'Conn.ll.  Nancy  M.lon.. \^  \  "T'^-  Dir.ctor  John  N.wland.  Drama. iTory  of  *  probation  officer  In  the   N*w  York  atv courts.    76  mm.  ' 

February 
DAMN  CITIZEN  Keith  Andes,  Margaret  Hayes  Gene tvans,  Producer  Herman  Webber.  Director  Robert feordon.  Melodrama.  Real  estate  man  becomes  leader ot  police  in  fight  against  crime. 
UDY  TAKES  A  FLYER,  THE  CinemaScope,  Eastman P,J3     ̂ ^"t.Jy^''  Chandler,   Richard  Denning. Producer  William  Alland.  Director  Jack  Aronld.  Drll 
mfn    1/20  realize  true  love  in  the  air.  94 
of.o  'Vm^  SHADOW  Cinemascope.  Jeff  Chandler, aITl  Producer    Albert    Zugsmjtii.  Dlrectoi^ tit.-  f^old-  Drama.  Sheriff  destroy*  one-man  domina- tion  of  Texas  town.  79  min.  12/23. 

°/  Charlton  Heston,  Janet  Leigh,  Orson 
w!  I  ■  J/?'^^'^"  ̂ ^^"^  Zugsmith.  Director  Orson 
till.,!  u  ̂«'°<^/'^'"«-  Policeman  frames  suspects,  finally killed  by  henchman.  95  min.  3/17. 

March 
DAY  OF  THE  BAD  MAN  CinemaScope.  Fred  MacMur- ray,  Joan  Weldon,  John  Ericson,  Robert  MIddleton. Producer  Gordon  Kay.  Director  Harry  Keller.  West- ern. Brothers  of  a  murderer  attack  town  on  day  of trial.    92  min.  2/3. 
FLOOD  TIDE  CinemaScope.  George  Nader,  Cornell Borchers,  Michael  Ray.  Producer  Robert  Arthur.  Di- rector Abner  BIberman.  Melodrama.  Story  of  a  psy- chopathic boy.    82  min.  2/3. 
MARK  OF  THE  HAWK,  THE  Technicolor,  Superscope. Eartha  KItt,  Juano  Hernandei,  John  Mclntire.  Sidney Poitier.  Producer  Lloyd  Young.  Director  Michael Audley.    Drama.    Unrest    and    nationalism    in  Africa. 83 2/17. 

April BIG  BEAT.  THE  Color.  William  Reynolds,  Andra  Mar- tin. Producer-Director  Will  Cowan.  Musical  merry-go- round.    83  mifl. 
FEMALE  ANIMAL.  THE  CinemaScope.  Hedy  Lamarr, Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.  Comedy.  84  min.  1/6. 
HORROR  OF  DRACULA  Technicolor.  Peter  Gushing. Producer  Anthony  Hinds.  Director  Terence  Fisher.  Hor- ror. Monster  rises  from  coffin  to  feed  itself  on  fresh blood. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady,  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  job.  85  min.  2/3 
THING  THAT  COULDN'T  DIE,  THE  William  Reynolds, Andra   Martin.   rPoducer-director  Will   Cowan.  Horror. 

May 

GIRLS  ON  THE  LOOSE  Mara  Corday.,  Lita  Milan. Director  Paul  Henreid.  Melodrama.  Story  of  girl  gangs. 
I  MARRIED  A  WOMAN  George  Gobal,  Diana  Dors, Adolph  Menjou.  Producer  William  Bloom.  Director  Hal Kanter.  Coetndy.  Wife  objects  to  taking  second  plac* to  a  bear  advertising  campaign  with  her  husband. 
LIVE  FAST,  DIE  YOUNG  Mary  Murphy,  Norma  Eker- hardt.  Director  Paul  Henreid.  Melodrama.  The  lives  of runaway  teenage  girls. 
THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  In  love  with  matinee  Idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 
WESTERN  STORY,  THE  CinemaScope,  Color.  Jock Mahoney,  Gilbert  Roland.  Producer  Howard  Christie. Director  George  Sherman.  Western. Coming 

AND  RIDE  A  TIGER  CinemaScope.  June  Allyson,  Jeff Chandler.  Producer  Ross  Hunter.  Director  H.  Kantner. 
A  TIME  TO  LOVE  AND  A  TIME  TO  DIE  CinemaScope, Color.  John  Gavin,  Lilo  Pulver.  Producer  Robert  Ar- thur. Director  Douglas  SIrk.  Fllmization  of  Erich Remarque  novel.    133  min.  4/14. 
IF  I  SHOULD  DIE  CinemaScope.  George  Nader,  Jo- anna Moore.  Producer  H.  Horowitz.  Director  R. Carlson. 
KATHYO  Eastman  Color.  Dan  Duryea,  Jan  Sterling, Patty  McCormack.  Producer  Sy  Gomberg.  Director Jack  Sher. 
MAGNIFICENT  BRAT.  THE  Color.  Dan  Duryea,  Jan Sterling.  Producer  Sy  Gomberg.  Director  Jack  Sher. 
MONEY.  WOMEN  AND  GUNS  CinemaScope,  Color. Jock  Mahoney,  Jean  Hagen,  Jeffrey  Stone.  Producer Howie  Horowitz.  Director  Richard  Bartlett. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
ONCE    UPON    A    HORSE    Dan    Rowan,    Dick  Martin, Martha  Hyer.    Producer-director  Hal  Kanter. 
PERFECT  FURLOUGH.  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.    Producer  Robert  Arthur.  Director Blake  Edwards. 
PORTRAIT  OF  AN  AMERICAN  WOMAN  O.  W.  Fischer, Ruth  Lemmerlck.  Director  Helmut  Kantner.  Drama. A  nude  painting  causes  controversy  In  diplomatic circles. 
RAW  WIND  IN  EDEN  CinemaScope,  Color.  Esther Williams,  Jeff  Chandler.  Producer  William  Alland. Director  Richard  Wilson.  Couple  crash  on  island  and are  stuck  for  weeks. 
RIDE  A  CROOKED  TRAIL  CinemaScope,  Color.  Audle Murphy,  Gia  Scala.  Producer  Howard  Pine.  Director Jesse  Hibbs. 
SAGA  OF  HEMP  BROWN,  THE  CinemaScope,  Color. Rory  Calhoun,  Beverly  Garland.  Producer  Gordon  Kay. Director  Harry  Keller. 
TAKE  FIVE  FROM  FIVE  Mara  Corday,   Lita   Milan.  A Jewel  Production.    Director  Paul  Henreid. 
VOICE   IN  THE   MIRROR  ClemaScope.    Richard  Egan, 
Julie    London,    Arthur    O'Connell.     Producer  Gordon Kay.    Director  Harry  Keller. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ton.    Director  Charles  Haas. 
WONDERFUL  YEARS.  THE  CinemaScope.  John  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine. 

WARNER  BROTHERS 
January 

JAMBOREE  Kay  Medford,  Robert  Pastine,  Count  Basie and  orchestra.  Producer  Max  Rosenberg.  Director  Roy Lockwood.  Musical.  Double  romance  between  prest agents  and  their  clients.    86  min. February 

FORT  DOBBS  Clint  Walker,  Virginia  Mayo.  Producer Martin  Rackin.  Director  Gordon  Douglas.  Western. 90  min.  1/6. 
March 

LAFAYETTE  ESCADRILLE  fab  Hunter,  Etchika  Chouraau. J.  Carrol  Naish.  Producer-Director  William  A.  Wall- man.  Melodrama.  New  England  playboy  joins  French Air  Force,  World  War  I.  96  min.  2/17. 

A  pril CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama.  Mystery  man  attempts  to  drive heiress  to  insanity.  87  min.  2/17. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes,  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man 
who  disappeared  in  Amazon  back  country  in  South America. 
MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly, 
Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Fllmization  of Herman  Wouk  novel.  125  min.  3/17. 

Mav 

STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH,  TOO  SOON  Dorothy  Malone,  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. Biography  of  Diana   Barrymoe.     121   min.  4/14. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran,  Efram  Zimba- llst,  Jr.  Producer  Aubrey  Schenck.  Director  Howard 
Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks. 

Coming 

ACROSS  THE  EVERGLADES  Christopher  Plummer,  Burl Ives.    Producer  S.  Schulberg.    Director  N.  Ray. 

BOTH  ENDS  OF  THE  CANDLE  CinemaScope.  Ann 
BIyth.  Paul  Newman,  Richard  Carlson.  Producer  Mar- tin Rackin.    Director  Michael  Curtiz. 
DANGEROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents. 
GIRL  ON  THE  RUN  Frin  O'Brien,  Efren  ZImballst,  Jr. Melodrama. 
INDISCREET  Cary  Grant,  Ingrid  Bergman.  Producer Stanley  Donen. 
NAKED  AND  THE  DEAD.  THE  Aldo  Ray,  Cliff  Robert- son.   Producer  Paul  Gregory.    Director  R.  Walsh. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,   Myron  Mc- Cormlck,    Nick   Adams.    Producer-Director   Mervyn  Le- Roy. 
NUN'S  STORY.  THE  WarnerColor.    Audrey  Hepburn. Producer  Henry  Blanke.    Director  Fred  Zinnemann. 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope,  Warner- Color. Spencer  Tracy.   Produced  by  Leiand  Hayward. Director    John    Sturges.    Adventure.    Film    version  of 
Ernest  Hemingway's  prize-winning  novel. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.    Director  Norman  Taurog. 
TENDER   FURY    Susan   Oliver,    Linda    Reynolds,  Caria 
Marey.    Producer    Martin    Melcher.    Director  Bernard Girard. WESTBOUND  Randolph  Scott,  Virginia  Mayo,  Karen 
Steele.    Producer  Henry  Blanke.    Director  Budd  Boet- ticher. 

To  Better  Serve  You  .  .  . 
Offle*  li  Tarminal  Cembinad  Al 
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NEW  JERSEY 
MESSENGER  SERVICE 
Member  National  Film  Carriers 

BLONDE  AND  DANGEROUS  Sally  Brophy,  CarIa Merey,  Susan  Oliver.  An  Arwin  Production.  Director Bernard  Girard.  Producer  Martin  Melcher.  Melodrama. 
Life  In  a  girl's  correction  school. 

DEPENDABLE  SERVICE! 

CLARK 

TRANSFER 
Member  National  Film  Carriers 
Philadalphia.  Pa.:  LOeatt  4-34II 

Waihio9toa.  0.  C:  DUpoal  7-72ef 

Film     B  U  L  L  E  T  I  N  —  T  H  I  S     IS     YOUR  PRODUCT 
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Record-setting  openings  coast-to-coast! 

One  of  tlie  top  attractions  in  industry  liistoryl 

THE  YOUNG  LIONS  starring  MARLON  BRANDO  •  MONTGOMERY  CLIFT  •  DEAN  MARTIN 
also  starring  HOPE  LANGE  •  BARBARA  RUSH  •  MAY  BRITT 
Produced  by  Al  Lichtman .  Directed  by  Edward  Dmytryk .  screenplay  by  Edward  Anhalt 
Based  on  the  novel  by  Irwifl  ShaW 

CZlNEN/l/vScZOP^e 

20th  has  the 

i 

POWERHOUSE 

PEYTON'! 

Stiii  at  tlie  peali  of  its  piienomenal  staying- 

powerl  Caii  20tii  today,  set  your  date  now  I 

Jerry  Wald's  production  of  PEYTON  PLACE  starring  LANA  TURNER  •  HOPE  LANGE  •  LEE  PHILIPS 
LLOYD  NOLAN  •  DIANE  VARSI  •  ARTHUR  KENNEDY  •  RUSS  TAMBLYN  •  TERRY  MOORE 
featuring  DAVID  NELSON  •  BARRY  COE  •  BEHY  FIELD  •  MILDRED  DUNNOCK  •  LEON  AMES 
Directed  by  Mark  Robsoti  .  Screenplay  by  Jotin  Michael  Hayes 
COLOR  by  DE  LUXE  QNEIS/IAScOPE 



i 

SUMNER 

Lighting  a  box-office  biaze! 

Rave  reviews  everywiierel  Off  to 

surefire  start i  Wiii  run  aii  Summer  iongl 

Jerry  Wald's  production  of  William  Faulkner's  THE  LONG,  HOT  SUMMER 
starring  PAUL  NEWMAN  •  JOANNE  WOODWARD  •  ANTHONY  FRANCIOSA 

ORSON  WELLES  •  LEE  REMICK  •  ANGELA  LANSBURY  .  Directed  by  Martin  Ritt 
Screenplay  by  Irving  Ravetcli  and  Harriet  Frank,  Jr. 

COLOR  by  DE  LUXE  QNEN/IAScOPE 

the  industry  today! 

LL  HAIL'FAREWEL
L'! iy 'Arms'  is  one  of  20tli's  aii -time  greats  I 

avaiiabie  for  tlie  first  time  to  aii  siiowmenl 

David  0.  Selznick's  production  of  Ernest  Hemingway's  A  FAREWELL  TO  ARMS 
starring  ROCK  HUDSON  '  JENNIFER  JONES  •  VIHORIO  DE  SICA 

Directed  by  CharleS  Vidor  •  Screenplay  by  Ben  Hecht 

COLOR  by  DE  LUXE  dMEIS/IAScTOPE 



KARLOFF! 

THE  HAUNTED 

STRANGLER" 
The  Latest  and  Most 

Chilling  Thriller  From 

THE  KING  OF 

MONSTERS 

Was  an  innocent  man  hung  as  the 

notorious  "Haymarket  Strangler"? 
The  terrifying  transformation  of  a 
distinguished  novelist  into  the 

bestial  beauty-killer,  Dr.  Tenant,  is 

the  most  shocking  thing  you've  ever 
witnessed  on  the  screen. 

FIEND  WITHOn 

A  FACE 

Presented  singly  or  as  compan  n 

feature  to  "THE  HAUNTD 
STRANGLER"  this  NEW  advi- 
ture  into  horror  is  up-to-the-mini  e 
in  the  field  of  science-fiction-terr  ! 
Mad  science  spawns  evil  shapes  if 
brain-sucking  monsters.  Laboratcy 

genius  gone  wild  produces  the  cru- 
ture  of  the  future— a  Fiend  With(  t 
A  Face! 

M-G-M  presents  "FIEND  WITHOUT  A  FACE"  starrg 
Marshall  Thompson  •  Screenplay  by  Herbert  J.  Leder  •  OrigU 
Story  by  Amelia  Reynolds  Long  •  Directed  by  Arthur  Crab^ 
Produced  by  John  Croydon  •  An  Amalgamated  Product  n An  M-G-M  Release 

M-G-M  presents  BORIS  KARLOFF  in  "THE  HAUNTED 
STRANGLER"  with  Jean  Kent  •  Elizabeth  Allan  •  Anthony 
Dawson  •  Screenplay  by  Jan  Read  and  John  C.  Cooper  •  Directed 
by  Robert  Day  •  Produced  by  John  Croydon  •  An  Amalgamated 
Production  •  An  M-G-M  Release 
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L^r,s  Walk 

When  Paul  N.  Lazarus  told  exhibi- 
ors  to  "put  your  money  where  your 
Tiouth  is"  as  concrete  evidence  of 
heir  support  of  the  business- 
building  campaign,  he  was  expressing, 
n  one  form,  the  impatience  of  many 
)f  us  with  the  interminable  delay  in 
getting  the  promotional  program  ofif 
:he  ground.  However,  the  slow  start 
rannot  be  laid  at  the  door  of  any  one 
segment  of  the  industry:  it  is  attribut- 
ible  in  varying  degrees  to  those  film 
executives  and  exhibitors  who  have 
Deen  guilty  of  neglect,  disinterest,  carp- 
ng.  confusion  and  bungling.  And  we 
iTC  quite  sure  that  Mr.  Lazarus,  who, 
IS  chairman  of  the  campaign  operating 
:ommittee,  has  done  yeoman  work  in 
bringing  the  program  this  far,  has  no 
more  patience  with  the  delinquent  film 
men  than  with  the  delinquent  theatre- 
imen. 

I  The  point  of  his  remarks  at  the 
AMPA  meeting  last  week  was  simply 
that  money  must  be  put  up  if  the  cam- 

paign is  to  move  ahead.  Much  more 
intricate  is  the  problem  of  many  ordi- 

nary exhibitors  to  deliver  their  share 
i)f  the  cost  at  a  time  when  they  are 
h.i\ing  difficulties  in  meeting  their  reg- 

ular operating  bills. 
The  sum  that  has  been  fixed  as  the 

cost  of  the  overall  business-building 
program  is  a  sizeable  one,  and  there  is 
no  denying  that  such  an  amount  will 
have  to  be  raised  if  we  are  to  bring  the 
full  impact  of  a  "go  out  to  the  movies  ' 
campaign  to  bear  on  the  public.  But 
Mr.  Lazarus  and  his  committee  must 
not  be  discouraged  if  all  the  money 
cannot  be  found  at  the  outset.  Let's 
walk  step-by-step,  if  we  cannot  get  off 
to  a  flying  start.  If  the  initial  radio 
blast  seems  the  logical  first  step,  let's 
take  that  while  we're  raising  the  funds 
for  the  next  step.  The  very  inaugura- 

tion of  a  campaign,  we  believe,  will  in- 
spire many  of  the  laggards  to  come  in 

and  do  their  bit.  And,  as  Maurice 
Bergman,  the  MPAA  administrator  of 
the  drive,  said,  "We  will  have  accom- 

plished something  if  the  business-build- 
ing campaign  does  nothing  more  than 

indicate  to  the  pall  bearers  that  we  are 

alive". Unquestionably,  progressive  theatre- 
men  will  contribute  their  share;  if  that, 
plus  the  equal  amount  put  up  by  the 
film  companies,  does  not  match  the 
hoped-for  goal,  let's  go  forward  with what  we  have.  The  faith  and  spirit  of 
those  who  believe  in  and  work  for  this 
campaign  has  a  value  that  perhaps  no 
amount  of  money  could  match. 

'  'Exp  la  i  i€i  tion 

Msalatianism  " The  decision  of  American  Broad- 
casting-Paramount Theatres  to  establish 

exploitation  teams  to  merchandise  spe- 
cific pictures  for  its  theatre  circuits  de- 

serves a  round  of  applause.  It  faces  up 
to  the  fact  that  promotion  of  motion 
pictures  at  the  retail  or  box  office  level 
is  a  full  time,  continuing  and  special- 

ized job. 
AB-PT  expects  to  assign  some  20 

people  to  the  first  teams,  which  will 
serve  the  Florida  State,  Interstate  and 
Paramount  Gulf  circuits.  Half  the  per- 

sonnel will  come  from  the  ranks  of 
current  theatre  employees,  the  other 
half  specially  recruited  for  the  new  as- 
signment. 
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In  announcing  the  policy,  AB-PT 
vice  president  Sidney  M.  Markley 
stressed  that  these  new  exploitation 
teams  would  not  replace  existing  ef- 

forts by  distributors  and  individual  the- 
atres, but  would  strengthen  such  ef- 
forts. One  of  the  saddest  aspects  of 

current  industry  operations  is  the  fact 
that  some  of  the  major  companies  have 
been  cutting  down  their  field  staffs  and 
reducing  their  press  book  material. 
Thus,  it  seems  entirely  possible  that  the 
AB-PT  teams  will  find  that  they  have 

to  pull  in  somebody  else's  slack. 
At  a  time  when  promotional  efforts 

are  more  essential  than  ever  at  the  local 
level  (and  more  successful,  it  might  be 
added),  we  are  confronted  by  another 
wave  of  pinpoint  promotion  on  the 
part  of  film  makers.  The  story  that  a 
handful  of  key  city  first  runs  make  or 
break  a  picture  has  resulted  in  a  kind 
of  "exploitation  isolationism".  Film 
companies  often  pour  a  tremendous 
budget  into  the  New  York  and  Los 
Angeles  campaigns,  then  run  out  of 
promotion  money  when  the  picture 
moves  into  the  rest  of  the  country. 

But  even  when  a  distributor  works 
conscientiously  to  promote  his  product 
all  the  way  down  the  line,  there  is 
plenty  of  room  for  expert  theatre  ex- 

ploitation teams.  For  one  thing,  they 
sell  the  theatre  as  well  as  the  film.  They 
provide  a  p.r.  coverage  that  is  not  the 
basic  concern  of  the  distributor's  ex- 

ploitation man. 
The  basic  point  of  any  essay  on  film 

promotion  and  exploitation  nowadays 
is  that  all  kinds  are  more  necessary 

than  ever.  The  theatre  can't  expect  the distributor  to  do  it  all;  the  distributor 

can't  expect  the  same  from  the  theatre. And  both  distributor  and  exhibitor  had 
better  make  up  their  minds  that  picture 
promotion  is  a  full  time  job  for  every- 
bod\'  today.  If  you  approach  it  with 
the  idea  that  you're  going  to  do  it — 
so  to  speak  —  in  your  spare  time  — 
brother,  you'll  have  an  awful  lot  of time  to  spare. 
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By  PbiUp  R.  Ward 

HERE  COMES  LOEWS!  Of  a  sudden  they're  up-grading  the 
stock  they  said  would  never  make  it.  Moving  like  a  whippet 
with  a  tail  wind,  Loew  s  Inc.  has  become  the  new-found  darling 
of  the  trading  gentry,  and,  in  fact,  the  most  super-charged  per- 

former among  all  listed  industry  issues  since  the  1st  of  May. 

Also  significant  are  these  points: 

(1)  20th  Century-Fox,  Paramount  and  United  Artists  have 
all  shown  notable  market  gains  since  April  1. 

(2)  The  improvement  of  these  four  Hollywood  majors  pre- 
ceded by  a  number  of  weeks  the  rally  in  stocks  generally,  indi- 
cating intrinsic  values  lay  at  the  heart  of  the  gains. 

(3)  A  resounding  degree  of  news  and  analytical  coverage  by 
hardnose  publications  has  cropped  up  —  and  the  consensus 
points  to  a  driving  recovery  in  trade  affairs. 

(4)  Though  business  turned  spotty  in  the  post-Easter  period, 
it  was  widely  anticipated  and  discounted  by  the  seasoned  and 
practical  industryites.  Weather  is  always  a  factor,  especially  in 
early  Spring,  and  the  switchover  to  daylight  time  in  many 
sectors  throws  movie-going  habits  out  of  kilter.  Meanwhile, 
many  producers  released  inforamtion  dealing  with  the  stock- 

pile of  summer  product,  which,  on  the  face,  holds  vast  promise 
for  the  months  ahead. 

0 

The  rise  of  Loew's  must  be  viewed  as  just  short  of  sensa- 
tional. Beginning  mid- April  at  a  price  of  $13y8  per  share,  the 

stock  has  whooshed  to  $173/3  in  a  matter  of  some  four  weeks,  a 
capital  gain  of  30%,  and  unless  pressures  on  the  "buy"  side 
suddenly  shift,  it  might  just  keep  on  going  up.  It  is  logical, 
however,  to  look  for  some  decline  this  week  due  to  profit-taking. 

Even  by  liberal  standards  Loew's  cannot  yet  be  called 
product-rish.  At  the  boxofiice  it  falls  short  of  20th-Fox,  for 
instance,  in  terms  of  the  number  of  bell-ringers.  What  fortifies 
Loew's  is  an  ample  quantity  of  good,  solid  films  designed  to 
restore  consistency  to  its  distribution  pattern.  This,  together 
with  a  few  potential  blockbusters,  of  which  "Gigi"  is  the  most 
apparent,  has  served  to  stabilize  the  income  outlook  for  studio 
operations,  long  Loew's  black-sheep  division.  Above  all  is  the 
fine  hand  of  president  Joseph  R.  Vogel,  who  has  methodically, 
systematically,  inexorably  tunneled  through  to  the  core  of  the 
Loew's  problem:  corporate  insouciance. 

The  Loew's  of  today  is  no  feckless  aristocracy.  With  the 
addition  of  Sol  Siegal  as  studio  head,  the  company  is  in  the 
hands  of  as  keen  a  management  team  as  exists  in  the  field.  In 
Wall  Street's  judgment,  the  blending  of  creative  and  entre- 
prenurial  talents  is  now  complete. 

O 

A  look  at  what  now  seems  to  be  emerging  as  the  Big  Four 

of  film  distribution  might  be  profitable  study.  In  the  mark^ 
the  following  is  one  barometer  of  their  new  prominence March  U May  9 Gain 

Loew's 

133/8 

173/8 

4 
Paramount 

333/8 

371/2 

20th  Century-Fox 

235/8 

27 

33/8 

to 
United  Artists 

20 

213/8 

13/8 

m 
d 

More  than  market  gains,  what  distinguishes  these  firms 
the  main  is  busy,  confident  activity,  an  awareness  of  changii 
tastes  and  the  ability  to  accommodate  to  them. 

O 

In  smaller,  though  perceptible  degree,  other  Hollywood  col  ̂  
cerns  are  fashioning  new  sights  and  sounds  to  meet  a  hardel 
ing  popular  taste.  Just  what  is  this  taste.'  A  New  York  Tini\ 
study  written  by  Milton  Esterow  and  given  front  page  pron 
nence  gives  concrete  form  to  the  answer.  Writes  Esterow: 

"East  Side,  West  Side  and  along  Broadway,  there 
emerged  a  more  adult,  perceptive  and  selective  moviegoer,  ev( 
though  there  are,  and  probably  always  will  be,  the  addicts 
rock  'n'  roll,  science  fiction  and  horror  films.   In  contrast 
much  of  the  moviegoing  that  was  the  practice  years  ago,  ti 
public  now  often  goes  to  see  only  specific  attractions.  OutstanI 
ing  motion  pictures  have  demonstrated  at  the  boxofiice  th!  '''P 
they  still  can  draw  vast  audiences  into  the  movie  house.  " 

Esterow  supports  his  story  with  citations  by  exhibitors 
the  evolving  new  movie  fan.  He  is  sharper,  better  educate 
more  discerning,  better  traveled,  generally  more  cerebral  th; 
his  counterpart  of  years  ago.  The  rise  of  the  so-called  art  fil| 
and  the  art  theatre  is  indicative.  But  in  no  wise  is  the  ne! 
patronage  limited  to  that  specialized  field  alone.  The  boxofii 
advances  of  winter  1958  were  nurtured  with  films  in  whi< 
subject  matter  and  treatment  might  have  been  borrowed  fro 
"art  "  films.  The  popular  attraction  today  is  more  likely  to  be cultural  overtones  than  not. 

"To  the  men  who  operate  the  movie  houses,"  writes  W 
Esterow,  "the  picture  is  pretty  much  this:  There  won't  be 
surplus  of  seats  if  you  give  the  public  what  it  wants,  and  ser 
it  attractively.  "  And  his  article  concludes  with  this  pertinei 
quotation  from  Russell  V.  Downing,  general  manager  of  tl 
world-famous  Radio  City  Music  Hall: 

"People  change,  just  as  everything  has  changed.  The  mov 
business  is  still  going  through  a  transition.  It  still  has  42,00( 
000  buyers  a  week  throughout  the  country.  I  ask  you,  ho. 
many  businesses  can  boast  of  that?" 

Moviedom's  audience  certainly  is  changing.  To  some  extei 
moviedom  is  changing  with  it.  More  change  is  required,  ac 
it  will  be  forthcoming. 

i. 
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Passing  of  the  Movie  Talace' 
By  LEONARD  SPINRAD 

Modern  day  mo\iegoers  are  showing  a  decided  preference 
:  ihe  smaller,  more  intimate  theatre.  Perhaps  the  present  gen- 
ition  which  comprises  the  bulk  of  today's  audience  finds  some 
►'chological  comfort  in  huddling  together,  or  it  could  be  that 
;  constriction  of  the  overall  movie  audience  simply  makes 
;  small  film  house  more  practical — but  the  fact  is  that  in 
iny  American  cities  the  most  popular  and  most  successful 
|st-run  theatres  have  a  seating  capacity  that  would  once  have 
sn  regarded  as  adequate  for  only  an  "art  "  house.  And  not 
ly  the  public  is  shunning  the  vast  4000  to  5000-seat  theatres, 

I  n  distributors,  as  well,  prefer  to  have  their  product  play  the 
nrapact,  little  houses,  where  the  run  is  much  longer  and  audi- 
ce  reaction  seems  to  be  more  responsi%  e. 
Until  recent  months  the  emphasis  in  discussion  of  theatre 
anges  has  been  on  numbers.  The  heads  of  leading  circuits 
ve  talked  about  the  reduction  in  their  theatre  holdings,  and 
iCh  industry  groups  as  the  Council  of  Motion  Picture  Organi- 
tions  have  issued  periodic  counts  of  the  total  number  of 
eatres  in  operation.  Meanwhile,  the  passing  of  the  huge 
lu.xe  showcase  has  now  reached  the  proportions  of  a  trend, 
was  left  to  Frank  J.  Damis,  vice  president  in  charge  of  the 
liladelphia  and  Washington  zones  of  Stanley  Warner,  to  pin- 
int  this  new  development  as  "a  casualty  of  progress." 
JT  SEATING  CAPACITIES 

Mr.  Damis  turned  the  phrase  in  announcing  the  impending 
molition  of  the  5,000-seat  Mastbaum  Theatre  in  Philadelphia, 
ilt  in  1929  as  one  of  the  great  showplaces  of  the  nation  and 
w  to  be  torn  down.  The  Mastbaum,  however,  is  an  extreme 

>e.  Instead  of  being  torn  down,  many  of  the  nation's  leading 
m  theatres  are  being  cut  down  to  size.  The  proud  Broadway 
ititutions  have  been  the  bell-wethers  of  this  trend.  Most  re- 
itly,  the  5,800-seat  Roxy,  altered  to  house  Cinemiracle,  came 
wn  to  slightly  under  2,500  capacity.  The  W^arner  was  cut 
wn  for  Cinerama  from  well  over  3,000  seats  to  approximately 
)00;  the  Rivoli  eliminated  some  500  seats  in  its  transition  to 
Fodd-AO  showplace.  As  Mr.  Damis  remarked  in  announcing 
;  demise  of  the  Mastbaum,  "The  popular  theatres  of  yester- 
y  which  entertained  vast  audiences  no  longer  blend  with  the 
w  giant  screens,  new  projection,  new  scope  and  magnitude 
pictures,  designed  to  bring  the  audience  into  increasing  inti- 
icy  with  people  and  places  on  the  screen." 
While  the  new  big-screen  processes  have  undoubtedly  been 
najor  factor  in  cutting  many  a  picture  palace  down  to  modern 
e,  the  changing  nature  of  even  standard-size  film  business  is 
e  principal  cause.  Long  before  the  new  processes  became  im- 
rtant,  some  of  the  huge  theatres  throughout  the  country  had 
und  it  economically  expedient  to  close  their  balconies — simply 

because  the  maintenance  and  policing  costs  exceeded  the  poten- 
tial income,  particularly  during  the  week.  And  with  the  rise  of 

the  big  production,  higher  ticket  prices  and  the  like,  it  has 
become  good  policy  for  many  a  first-run  metropolitan  house  to 
upgrade  its  entire  operation. 

There  is  no  doubt  that  physical  aspects  of  the  new  screen 
dimensions  have  dictated  some  of  this  change.  The  old  top-of- 
the-balcony  projection  booth,  for  example,  does  not  provide  a 
satisfactory  distortion-free  picture  with  the  modern  wide-curved 
screen.  Keystoning  has  caused  customer  complaints  even  at 
some  Broadway  road-show  houses.  Modern  processes  call  for 
much  more  level  projection  than  the  old  4:3  ratio  required. 

As  Film  BULLETIN  has  noted  recently,  modern  advanced 
price  roadshows,  operating  on  a  restricted  ten-shows-per-week 
basis,  have  the  effect  of  cutting  down  tremendously  on  a  the- 

atres weekly  seating  capacity.  Even  so,  however,  there  is  grow- 
ing pressure  to  cut  the  number  of  seats. 

Loew  s  State  in  New  York  has  indicated  plans  to  eliminate 
the  entire  back  section  of  the  theatre,  cutting  its  capacity  to 
1,800  from  the  curent  3,340  and  putting  it  in  the  category  of 
a  de  luxe  roadshow  house.  A  few  blocks  down  Broadway,  the 
Paramount  Theatre  gave  itself  a  new  tone  by  removing  its 
splashy  fale  front,  installing  coffee  service  for  patrons  and  pub- 

licizing its  new  look  while  taking  on  a  better  grade  of  product. 
Nevertheless,  the  Paramount  with  its  vast  steep  balcony  is  still 
an  old-fashioned  theatre  unable  to  compete  with  the  small  or 
no-balcony  de  luxers  for  roadshow  attractions  in  the  newest 
dimensions. 

IS  1200  SEATS  RIGHT  SIZE? 

Broadway  today  shows  a  fundamental  cleavage  between  the 
old-fashioned  big  balcony  theatres  like  the  Paramount  and  the 
even  bigger  Capitol — and  the  newer  or  converted  houses  like 
the  Criterion,  W^arner  and  Rivoli.  (It  is  interesting  to  note 
that  the  Rivoli  and  the  Warner  are  among  the  oldest  theatres 
on  the  Main  Stem.)  The  Palace  and  the  Astor,  both  with  steep 
balconies,  manage  to  hold  on  to  their  share  of  the  carriage 
trade,  but  within  the  industry  there  are  questions  as  to  whether 
the  balconies  can  long  continue  to  command  patronage  on  a 
profitable  basis. 

Elmer  Rhoden,  president  of  National  Theatres,  commented 
a  couple  of  years  ago  that  the  modern  motion  picture  theatre 
should  have  about  1,200  seats,  with  no  proscenium  arch  and 
no  balcony  at  all.  Obviously  nobody  is  going  to  tear  down  all 
the  picture  palaces  that  don't  fit  this  description,  but  it  seems 
likly  that  the  obsolescence  of  the  balcony  in  the  modern  pro- 

( Continued  on  Page  1 9 ) 
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NA'S  LATEST.  The  industry  was  keenly  interested  in  the 
olic's  reception  of  the  new  Lana  Turner  film,  "Another 
lie.  Another  Phice",  as  a  key  to  the  reaction  to  her  recent idlines.  The  Paramount  release,  however,  seems  to  have 
)ved  nothing  more  than  this:  neither  notoriety  nor  a  star 
ne  won't  carry  a  poor  picture  in  this  tough  market.  The 
tics  in  most  quarters  gave  the  film  a  thorough  panning  and, 
iic  some  early  matinee  business  (\irtually  all  curious  wom- 
)  got  first-run  engagements  off  to  a  fair  start,  attendance 
ickiv  tapered  off  and  the  picture  was  pulled  fast.  "Another 
lie.  Another  Place  "  also  drew  a  damaging  United  Press  story 
It  made  many  of  the  country's  dailies.  Terming  the  picture 
flop  ",  the  UP  reported  that  "theatre  owners  and  Paramount 
idios  had  hoped  to  reap  a  rich  harvest  from  curious  movie- 
ers  .  .  .  It's  release  date  was  pushed  up  several  months  by  the 
dio  to  capitalize  on  one  of  Hollywood's  scandals  .  .  .  But  the 
i<et-buying  public  isn't  interested.  "  Disappointment  of  ex- 
litors  are  quoted,  and  a  Paramount  spokesman  is  reported  as 
ing:  "We  expected  a  great  deal  more  from  it,  especially 
im  teen-agers  and  the  younger  generation."  Oddly  enough, 
s  element  seems  almost  totally  disinterested;  only  the  elderly 
ninine  tabloid  set  are  curious  enough  to  lay  out  their  cash 
-  tickets. 

0 

'MMER'S  COMING.  The  sudden  spate  of  upbeat  news- 
per  stories  about  our  industry  seems  to  have  given  financial 
arters,  at  least,  a  fresh  interest  in  the  film  business.  The 
ck  market  has  been  perking  in  film  shares,  with  some  nota- 
;  rises  reported  (see  Financial  Bulletin).  Within  the  indus- 
,  however,  one  of  those  periodic  lulls  has  depressed  things  a 
.  Operating  on  a  more  constricted  boxofiice  potential  than 
years  gone  by,  exhibitors  are  much  more  sensitive  to  the 
lleys  in  the  business  cycle.  Many  of  them  appear  to  forget 
It  with  early  Spring,  the  first  pleasant  weather  and  daylight 
.ing  time,  the  boxoffice  is  always  hit  hard.  Then,  when  the 
tter  weather  arrives  and  the  parks  and  seashore  have  been 
ted,  people  start  pouring  out  to  movie  theatres.  This  year 
no  exception  and  the  promise  for  a  summer  boom,  the  ex- 
rts  believe,  are  as  good  as  ever. 

O 

iE  HOOVER  BLAST.  In  the  space  of  a  few  days,  the  Amer- 
n  motion  picture  has  been  the  subject  of  more  sociological 
mment  than  it  usually  receives  in  a  month  of  Sundays.  Alis- 
r  Cooke  said  they  were  the  worst  foreign  ambassadors  the 
S.  had,  or  words  to  that  effect.  Eric  Johnston  just  happened 
have  had  a  survey  made  recently,  which  he  said  showed  that 
%  of  U.S.  films  shown  abroad  create  "a  favorable  attitude  " 
ward  us,  and  only  about  5%  create  an  unfavorable  attitude, 
ning  been  given  our  choice  of  pundits  and  verdicts  on  U.S. 
ms  overseas,  the  industry  is  talking  about — and  protesting — 
3last  from  a  more  influential  source  than,  we  suppose,  either 
r.  Johnston  or  Mr.  Cooke.  The  redoubtable  J.  Edgar  Hoover 
the  May  issue  of  an  F.B.I,  publication  lit  out  after  both 

)vies  and  television.  "In  the  face  of  the  nation's  terrifying 
senile  crime  wave,"  he  wrote,  "we  are  threatened  with  a  flood 
movies  and  television  presentations  which  flaunt  indecency 
d  applaud  lawlessness.  Not  since  the  days  when  thousands 
ed  past  the  bier  of  John  Dillinger  and  made  his  home  a 
rtual  shrine  have  we  witnessed  such  brazen  affront  to  our 

tional  conscience.  "  The  immediate  reaction  of  our  industry 
s  been  one  of  indignation.  It  is  being  said,  and  properly,  that 
)over  has  tarred  the  entire  industry  with  the  "sins"  of  a  small 

l/l/h9t  Thetj'te  Talking  About 
□    □    □    In  the  Movie  Business    □    □  □ 

minority.  It  is  noted  that  for  a  man  whose  job  is  to  bring  in 
specific  evidence  Hoover  has  been  remarkably  unspecific  in  this 
particular  indictment.  He  is  asked  to  name  names,  so  that  the 
industry  can  take  appropriate  action.  There  is  no  question  but 
that  some  exploitation  pictures  are  borderline  cases  as  far  as 
their  promotional  campaigns  at  least  were  concerned.  It  is  ad- 

mitted by  level-headed  industryites  that  the  concentration  on 
lust  and  violence  in  some  television  dramas  and  in  both  im- 

ported and  domestic  art\  screen  offerings  may  be  a  moral  de- 
pressant, and  they  say,  we  cannot  denounce  anybody  who  criti- 

cizes our  sacred  industry.  Our  record  is  good,  but  it  isn't  per- 
fect— and  not  all  the  mistakes  have  been  made  by  poverty  row 

independents  either.  But  Hoover's  remarks  were  unfair  and  in- 
complete. By  the  same  token,  one  keen  film  executive  told  us, 

the  industry's  reaction  has  been  so  frenetic  as  to  seem  neurotic. 
The  quiet  treatment,  he  suggests,  often  works  best. 

0 

ITEMS.  Crocodile  tear  department:  Exhibitors  cluck  sympa- 
thetically over  the  warning  repeatedly  voiced  at  the  recent  con- 

vention of  the  National  Association  of  Broadcasters  that  tele- 
^ision  faces  a  shortage  of  "new  "  theatre  feature  pictures.  The 
TV  film  syndicators  urged  stations  to  conser\  e  the  features  they 
already  have  "before  it  is  too  late.'  '.  .  .  Among  the  new  pic- 

tures are  these  three:  "The  Long  Hot  Summer,  "  "Hot  Spell  " 
and  "Summer  Love  ",  each  from  a  major  distributor.  Theatre- 
men  hope  that  the  moviegoing  public,  which  has  a  tendency  to 
confuse  titles  anyways,  keeps  these  three  straight  .  .  .  The  Small 
Business  Administration  doesn't  think  loans  by  it  to  drive-in 
theatres  are  "in  the  public  interest  "  because  the  open-air  thea- 

tres don't  help  other  businesses.  This  will  come  as  interesting 
news  to  the  food  and  refreshment  companies  which  have  de- 

veloped a  multi-million  dollar  business  at  drive-ins.  Wendell 
Barnes,  the  Small  Business  Administration  head,  ought  to  visit 
a  couple  of  drive-ins  himself  and  see  how  the  other  half  lives. 
.  .  .  Shock  was  expressed  around  the  world  the  other  day  when 
Marilyn  Monroe  posed  for  a  picture  in  a  sack  dress.  But  since 
practically  every  newspaper  \%e  know  of  used  the  picture,  it 
would  seem  that  la  Monroe  is  well  aware  of  the  value  of  a 
change  of  pace.  As  long  as  she  just  uses  the  sack  for  news- 

paper stills — and  not  movie  appearances — it's  all  right  with  the male  contingent.  .  .  .  Ticket  prices  for  movies  are  still  going 
up,  according  to  the  U.S.  Bureau  of  Labor  Statistics.  At  the 
end  of  1957  the  average  big  city  admission  was  ̂ 5%  above  the 
1947-49  base.  Three  months  later  it  was  39. '^'vf  above  that  base 
figure,  according  to  the  Bureau,  while  children's  admission  rose 
from  24.2<^f  abo^e  the  base  at  the  end  of  1957  to  26%  at  the 
end  of  March.  Ob^  iously,  this  is  due  to  the  increasing  number 
of  roadshows  and  advanced  price  engagements.  On  a  percent- 

age basis,  it's  a  safe  bet  that  the  rise  in  movie  ticket  prices 
averages  out  to  less  than  the  increase  in  the  past  ten  years  in 
transportation  costs  or  most  foods. 
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Tort  Massacre" 
^tucHc^  'Ratctu^  O  O  PLUS 

OK  western  in  C'Scope  and  color.  McCrea  stars. 
This  latest  \vestern  featuring  old  saddleman  Joel  McCrea  is 

among  his  better  ones.  The  first  Mirisch  Company  production 
for  United  Artists,  "Fort  Massacre"  covers  familiar  western  ter- 

ritory, but  producer  Walter  Mirisch  is  a  sprucer-upper  show- 
man who  knows  how  to  fill  out  a  CinemaScope  screen  in  spec- 

tacle-style and  get  the  sun-scorched  countryside  ablaze  in  De- 
Luxe  Color  for  some  stunning  shots  of  rugged  realism.  Where 
the  outdoor  opus  is  in  favor  this  figures  to  be  a  bit  above  aver- 

age. The  Joseph  New  man  direction  and  the  Martin  Goldsmith 
screenplay  both  emphasize  characterization  and  conversation 
above  the  action  elements,  and  the  involved  plotting  is  kept  in 
the  background  while  the  foreground  sticks  to  a  mood  of 
mounting  unrest.  This  serves  to  bolster  the  theme  of  revenge 
about  ca\alryman  McCrea,  whose  wife  and  child  have  been  de- 

stroyed by  the  Indians,  leading  his  men  through  restricted 
Apache  lands  in  order  to  perform  an  insane  plan  of  attack.  As 
performed  by  McCrea,  this  implaccable  character  gets  a  rough- 
and-ready  humanization  and  is  made  something  more  than  the 
usual  glint-eyed  gun-toter.  Cabot  is  embellishing  as  the  inevit- 

able halfcaste,  the  amorous  prize,  and  Forrest  Tucker  cavorts 
with  some  rude  humor  as  a  crusty  buckeroo.  Tale  s  wind-up 
has  McCrea's  men  rise  up  in  revolt,  steer  clear  of  ambush,  final- 

ly escape  after  shooting  the  maddened  McCrea. 

"Night  Ambush" 

Fair  British  adventure  starring  Dirk  Bogarde. 
That  creative  team,  Michael  Powell  and  Emeric  Pressburger, 

have  put  their  writing-producing-directing  talents  to  work  on  a 
rather  modest  adventure  yarn  in  "Night  Ambush".  Based  on 
some  recent  history  recounted  much  better  in  the  W.  Stanley 
Moss  novel,  "III  Met  By  Moonlight",  with  Dirk  Bogarde  and 
David  Oxley  as  a  World  War  II  commando  officers,  this  latest 
offering  from  the  Rank  Organization  proves  a  rambling  adven- 

ture yarn  with  a  flair  of  suspense.  It's  an  odd  mixture  of  action 
and  comedy,  with  Bogarde  and  his  cohort  as  a  fantastic  Oxford- 
Men-Abroad  act,  having  the  time  of  their  nonchalant  lives 
playing  war  games  in  the  hills  of  Nazi-infested  Crete.  They 
are  aided  by  the  Grecian  partisans,  a  roaringly  primitive  group, 
and  a  few  Cockney-type  enlisted  men.  Powell  and  Pressburger 
seemingly  were  attempting  an  ultra-sophisticated  thriller  where- 

by the  stratagems  of  espionage  and  guerrilla  action  could  be 
amusingly  pitted  against  the  charade-like  glibness  of  the  two 
dandies,  utter  amateurs  at  war,  yet  the  victors.  Much  of  it  just 
doesn't  come  off.  Occasionally  the  genius  of  Powell  and  Press- burger comes  to  the  fore  and  then  the  screen  takes  on  size  and 
excitement  from  every  angle,  as  in  the  masterful  staging  of  the 
German  general's  kidnapping  or  in  the  haunting  use  of  off- 

screen choruses  singing  folk  songs  completely  capturing  the 
spirit  of  the  island  as  some  remarkable  VistaVision  photogra- 

phy makes  its  rounds.  The  plot  finds  the  commandos  engaged 
in  transporting  captured  Goring  out  of  Crete  into  Cairo  and  the 
myriad  flights  they  go  through  till  success  dawns,  as  every 
Englishman  knew  it  would. 

Rank.     93   minutes.     Dirk   Bogarde,    Marius   Goring.     Produced    and    Directed  by 

"The  Left-Handed  Gun" 
^culKe44  ̂ <Uiw^  O  O  PLUS 

)s.  105  minutes.  Paul  Newr 
Directed  by  Arttiur  Penn. 

"Violent  Road" 

ScMute^  1^aUH<^  O  PLUS Familiar  meller  about  explosives  on  rough  roads. 
This  Aubrey  Schenck  programmer  for  Warner  Bros,  is  a  syi 

thetic  and  simplistic  job  about  truckers  who  transport  explosi\ 
rocket  fuel  along  a  death-defying  mountain  route.  To  be  sur! 
the  direction  of  Howard  W.  Koch  keeps  things  jumping  with 
full-speed-ahead  use  of  staccato  shots  and  flashing  close-u^  ill 
showing  the  sweat-stained  faces  and  fearful  eyes.  And  th^ 
Richard  Landau  screenplay  has  given  each  of  the  six  stalwart 
a  particular  psychological  problem  plus  a  whole  school  of  ouj 
door  ones  in  the  form  of  avalanches  and  faulty  gears.  But  it. 
old-hat  stuff  that  doesn't  add  up  to  much  boxofificew  ise.  Nolj 
it,  Mr.  Theatreman  as  a  supporting  feature  only.  There's  Bria Keith,  daredevil  with  a  yen  for  the  five  grand  promised  eac 
successful  runner;  Efrem  Zimbalist,  Jr.,  idealistic  scientist  whos 
wife  and  children  were  killed  in  a  rocket  accident;  Dick  Forai 
aging  Marine;  Perry  Lopez,  Mexican  aspirant  to  college;  A; 
thur  Batanides,  gay  gambler  with  debts,  and  Sean  Garrisoi 
teenage  wold-be  benefactor  of  a  dipso  brother.  There  are  als| 
some  female  counterparts:  Merry  Andrews,  Joanna  Barnes  an 
Ann  Doran.  End  finds  all  the  heroes,  with  the  exception  o 
acid-killed  Foran,  arrive  safely,  their  problems  ostensibly  solvet 

Paul  Newman  as  crazy,  mixed-up  Billy  the  Kid. 

Paul  Newman's  lithe  and  lusty  interpretation  of  the  legen' 
ary  Billy  the  Kid  proves  to  be  the  only  appealing  element 
this  odd-ball  western  from  Warner  Bros.  The  story  source  ai 
the  people  involved  in  "The  Left-Handed  Gun"  derive  frollifc'? 
TV,  but,  unfortunately,  in  this  movie  version  things  tend  to  g 
arty  rather  than  fluid  and  the  action  is  too  pictorial  instead 
blazing.  Producer  Fred  Coe  and  director  Arthur  Penn  can  woi 
in  solid  emotional  tones  on  occasion,  not  to  mention  some  vivj 
focusing  with  camera,  but  the  delineation  of  character  is  rath 
confusing.   The  Leslie  Stevens  screenplay  ostensibly  intend^ 
to  present  an  1880  rebel  as  a  psychological  precursor  of  today 
juvenile  delinquent.   But  like  the  Gore  Vidal  teleplay  fro 
which  it's  taken,  the  unfolding  events  in  their  "little  theatrj 
mixture  of  thwarted  youth  and  gunslinging  desperation  do  n<  lK.\n 
always  come  off.  Still  the  sharply  simmering  pace  and  the  O; 
vious  teenage  angles  should  propel  it  for  some  good  takes  j  ii^ 
the  action  market,  while  the  Newman  name  will  help  in  metrj 
politan  aeras.  Lita  Milan,  as  Billy's  south-of-the-border  flam 
turns  in  a  good  hot-and-throbbing  job.  James  Best  and  Jami 
Congdon,  as  the  drawling  playmates  who  turn  into  icy  killei 
add  some  intriguing  moments.  And  John  Dehner  as  the  relen  iniii 
less  sheriff  makes  an  appropriately  deadly  adversary.  But  Ney  Kf 
man's  portrayal  is  the  high  point.   Tense,  troubled,  trigge  If 
happy,  he  admirably  presents  a  psychopathic  hero  at  odds  w 
the  world.  The  minor  plot  has  Brooklyn  boy  Billy  going 
Southwest,  finding  a  "father"  in  a  benevolent  cattleman  atiAjlxi 
then  taking  to  the  hills  when  his  mentor  is  slain  by  some  co 
rupt  lawmen.  Tale  of  the  bad  boy  grows  as  Billy  seeks  moi 
and  more  vengeance.  His  buddies.  Best  and  Congdon  are  shq— 
and  he  is  finally  trapped  and  slaughtered  by  Dehner. 

ry  Anders.  Prod 

uced  l| 
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"The  Liqht  in  the  FgirsI" 
Stuutc^  I^^Uitt^  O  O  O 

KBant  Disney  entry  for  family  trade  of  all  ages.  Nice 
nan  interest  qualities.  Beautifully  filmed  in  Technicolor. 

IJf'alt  Disney  is  looking  to  the  American  colonial  past  in  "The 
;ht  in  the  Forest"  and  what  he  sees  is  a  wondrously  wholesome 
ht  designed  for  the  family  trade,  the  small  towners  and  the 
mg  'uns.  Based  on  a  nostalgic  novel  by  Conrad  Richter 
ebrating  the  open  world  of  the  Pennsylvania  frontier  and 
•  awesome  one  of  the  neighboring  Delaware  Indians,  beauti- 
ly  photographed  in  Technicolor  and  superbly  costumed,  this 
ena  Vista  entry  is  always  a  sunny  and  salutary  lesson  in 
3d  human  relations  and  is  once  more  a  husky,  hearty,  prov- 
i-chewing  scout,  at  home  with  both  the  whites  and  redskins, 
ile  young  James  MacArthur  makes  a  handsome  teen-ager 
0  was  captured  and  raised  as  an  Indian.  Just  how  the  return 
MacArthur  to  his  real  parents  and  townspeople  plays  havoc 
:h  himself  and  with  them,  is  the  theme  of  the  Lawrence 
ward  Watkin  screenplay.  As  directed  by  Herschel  Daugh- 
y,  the  film  beams  all  over  with  mother  love,  rough  humor, 
I  ly  awakenings  to  romance  and  a  nicely  proportioned  routine 
I  the  baddies  of  both  sides,  but  it  does  not  have  very  much 
iion.  Carol  Lynley  is  winsome  as  the  slave  girl  who  shows 
iicArthur  the  ways  of  love  and  Joanne  Dru  is  fine  as  the 
laister's  niece  who  sets  her  cap  for  Parker.  Wendell  Corey 
1;11  bluff  and  boorishness  as  the  professional  Injun-hater,  while 
Isica  Tandy  and  Frank  Ferguson  prove  touching  as  the  Mac- 
ithur  parents.  Joseph  Calleia  is  the  tribal  chief  who  brought 
'  the  boy  and  Rafael  Campos  the  friend-unto-death.  Story 
1  resentful  MacArthur  returned  to  whites,  his  inability  to 
'  ke  contact  until  Miss  Lynley  begins  to  share  his  dreams,  his 
;r  renegading  back  to  the  Indians  after  Corey  shoots  one  of 
■m,  and,  finally,  the  realization  that  he  really  belongs  with settlers. 

Id  Vista.  93  minutes.  Fess  Parker,  Wendell  Corey,  Joanne  Dru.  Produced  by t  Disney.    Directed  by  Herschel  Daugherty. 

"The  Matchmaker" 

3hly  amusing  version  of  Thornton  Wilder  play.  Good 
ult  fare  for  all  classes.  Top-drawer  performance  by 
iriey  Booth. 

Thornton  Wilder's  classy  farce  about  a  bustling  widow  who )motes  love  in  the  Yonkers  and  New  York  of  1884,  comes 
the  screen  in  the  late  Don  Hartman's  black-and-white  Vista- 
ion  production  and  proves  a  talky  but  generally  lilting  affair. 
IS  aided  no  end  by  a  superb  performance  by  Shirley  Booth, 
;rand  actress  who  can  move  from  slapstick  to  high  nonsense, 
earthy  drama.  She  is  bolstered  by  Paul  Ford  as  a  bumpkin 
rchant,  wise  in  the  ways  of  making  a  buck  but  notoriously 
pt  at  dealing  with  Miss  Booth's  matrimonial  stratagems, 
thony  Perkins  as  a  wide-eyed  clerk  and  Shirley  MacLaine 
a  passion-hunting  milliner  take  care  of  the  youthful  roman- 
:  and  antics,  but  their  style  is  no  match  for  the  virtuoso  vet- 
ns  above;  they  are,  in  fact,  a  bit  of  a  drag  at  times.  Joseph 

Anthony  has  directed  in  comic  carnival  style,  making  sure  of 
getting  across  the  spoofy  nature  of  the  material,  including  the 
Keystone  Kops  theatrics  of  people  hiding  in  closets  or  under 
tables,  of  men  dressed  as  women  and  of  maidenish  ladies  throw- 

ing off  conNcntion's  shackles.  Abo\e  all,  he  employs  the  gim- 
mick of  face-the-camera  asides,  whereby  the  leading  players 

stop  the  action  and  comment  upon  it.  This  technique,  especially 
in  the  early  reels,  proves  provocative  and  humorous;  later  on, 
unfortunately,  it  becomes  heavy-handed,  as  does,  indeed,  the 
whole  film.  Scripter  John  Michael  Hayes  has  emphasized  the 
funny  elements  of  the  play,  and  toned  down  the  philosophical 
ramblings  Wilder  dealt  in.  This  should  be  warmly  received 
in  both  the  metropolitan  and  hinterland  markets  where  comedy 
is  popular.  The  plot  finds  matchmaker  Booth  trying  to  dissuade 
Ford  from  matrimonial  interest  in  Miss  MacLaine.  She  cupids 
the  girl  and  Perkins  together,  makes  Ford  realize  she's  his  best 
bet,  gets  everyone  shares  in  Ford's  thriving  general  store. 
Paramount.  101  minutes.  Shirley  Booth,  Anthony  Perl<ins.  Produced  by  Don Hartman.    Directed  by  Joseph  Anthony. 

"Fraulein" 

SuUhc^  1^€lt4Mf  O  O  PLUS 

Fairly  engrossing  story  of  a  German  girl's  post-war  adven- 
tures and  romance.  Should  appeal  to  women.  C'Scope and  color. 

"Fraulein"  is  a  tearful  tale  of  what  happens  to  a  young  and 
innocent  girl  in  Berlin  at  war's  end,  when  women-starved  sol- diers roam  the  streets.  The  villians  are  over-stuffed  Russians 
slobbering  for  sex  and  apealing  Dana  Wynter  suffers  through 
a  series  of  near  fates-worse-than  death  before  handsome  co-star 
Mel  Ferrer  comes  to  her  rescue.  This  should  be  satisfying  fare 
for  the  fem  trade  and  grosses  could  go  above  average  in  situa- 

tions where  the  proper  promotion  is  provided.  It  has,  more- 
over, due  to  title,  theme  and  pseudo-frankness  of  approach, 

some  extra  boxofifice  appeal  for  the  ex-servicemen.  Producer 
Walter  Reisch  has  filmed  it  all  overseas  in  actual  locations  and 
Leo  Tover  has  done  a  grand  job  of  juxtaposing  Rhineland 
castles  against  rubbled  cathedrals  in  impressive  Cinemascope- 
DeLuxe  Color  photography.  And  director  Henry  Koster  has 
gotten  solid  thesping  from  his  stars  and  all  the  minor  players, 
many  of  whom  are  European  and  therefore  give  just  the  right 
nuances.  Miss  Wynter  makes  a  touching  waif  and  Mel  Ferrer 
is  dashing  enough  as  the  American  major  she  saves  from  the 
Germans  and  who  eventually  brings  her  true  love.  Dolores 
Michaels  is  langurously  sexy  as  a  peroxide  singer,  Theodore 
Bikel  is  all  Slavic  lust  as  a  Russian  colonel,  Helmut  Dantine  is 
a  proudly  embittered  Nazi  and  Luis  Van  Rooten  is  properly 
revolting  as  the  collaborationist  who  hoodwinks  Dana  into 
signing  up  for  the  oldest  profession.  After  her  home  is 
bombed,  her  father  and  uncle  killed  and  a  Red  corporal  at- 

tempts a  drunken  rape,  Dana  falls  into  the  clutches  of  Bikel. 
She  escapes  to  West  Berlin,  again  meets  Ferrer,  learns  she  is 
registered  as  a  prostitute.  Finally,  trumped-up  charge  is  erased 
by  a  kindly  Negro  G.I.  and  she  goes  to  America  with  Ferrer. 

20th  Century-Fox.  98  minutes.  Dana  Wynter,  Mel  Ferrer.  Produced  by  Walter Reisch.    Directed  by  Henry  Koster. 

'pu4iHe4^  'J^oUh^       Q  O  O  Q    tors  "' '^^^^^ Q  Q    COOP       Q  Q    AVERAGE'       Q  pp^gl 
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"Nfi  Time  For  Serqeants" 
'SccdiHC^  'Ratutf  O  O  O 

Funny  film  version  of  hit  play  with  Andy  Griffifh  repealing 
his  classic  comedy  performance  as  goof-ball. 

Will  Stockdale,  the  lovable  Georgian  goof  who  upsets  the 
U.S.  Air  Force  more  than  any  Russians  could,  is  once  again 
breaking  up  the  rational-minded  and  shattering  the  funny  bones 
in  a  topnotch  Warner  rendering  of  the  Broadway  hit  and  best- 

seller, "No  Time  For  Sergeants".  Starred  as  the  maddening 
private,  we  have  Andy  Griffith,  dandily  repeating  his  famed 
stage  chore  and  emerging  as  one  of  the  formidable  flicker 
comics.  Produced  and  directed  by  Mervyn  LeRoy,  it's  all  slap- 
happy  hoopla  from  first  reel  to  last.  For  anyone  who's  had anything  to  do  with  organized  red  tape,  whether  in  the  service 
or  via  government  payments  etc.,  or  who  just  wants  unsophisti- 

cated, direct  and  undiluted  humor  pouring  out  from  all  sorts 
of  places,  this  will  be  especially  funny.  Good  family  entertain- 

ment, ""Sergeants  "  is  bound  to  draw  well  in  the  mass  market. 
Scripter  John  Lee  Mahin  has  done  a  snappy  transformation  on 
the  Mac  Hyman  novel  and  the  Ira  Levin  play,  with  an  increase 
in  sight  gags.  But  the  film  remains  in  its  original  success  form- 

ula whereby  the  creation  of  situations  and  service-type  charac- 
ters and  reactions  are  pitted  against  the  screwball  individualism 

of  Griffith.  Myron  McCormick  as  the  major  victim,  peace- 
loving  Sgt.  King,  is  the  perfect  foil  for  the  sad  sack's  snafu 
barrage,  and  Nick  Adams  as  the  scholarly  sidekick  who  is  a 
flop  as  a  latrine  orderly  is  equally  inspired  casting.  Best  of  the 
lesser  players  is  James  Milhollan  as  the  stuffily  precise  head- 
shrinker  who  thinks  he's  losing  his  own  marbles  after  one 
couching  with  Griffith. 
Warner  Bros.  Ill  minutes.  Andy  Griffith,  Myron  McCormick.  Produced  and Directed  by  Mervyn  LeRoy. 

"I  Married  A  WDman" 

Tepid  George  Gobel  comedy.  Supporting  feafure. 
To  be  quite  frank,  George  Gobel  is  a  tireless  comedian,  and 

early  in  ""I  Married  A  Woman"  he  proves  quite  tiresome.  In 
this  RKO  comedy  of  two  years  vintage  which  Universal-Inter- 

national is  belatedly  releasing,  he  is  paired  with  the  luscious 
Diana  Dors  in  a  sort  of  beauty-and-the-bumpkin  act.  TVer 
Goodman  Ace  has  rigged  up  the  script  with  a  Madison  Avenue 
background  and  a  string  of  ""I  Love  Lucy  "-type  gags  with  dia- 

logue that  is  full  of  misunderstandings  and  how-did-that- 
happen  routines.  As  directed  by  Hal  Kanter  and  produced  by 
William  Bloom  nothing  ever  really  stirs  the  funny  bone.  In 
fact,  those  many  scenes  of  shy  George  making  mush  with  busty 
wife  Diana  or  going  through  his  Iowa  boy  monologues  or 
scrambling  around  with  those  kangaroo  hops  of  his,  will  make 
many  viewers  familiar  with  Gobel's  TV  antics  homesick  for the  little  on-and-off  channel  knob.  The  hinterlanders  and  avid 
Gobel  fans  might  find  it  of  pallid  interest;  for  the  general  mar- 

ket it  offers  little  promise  even  as  a  supporting  feature.  La 
Dors  has  an  inane  characterization  and  Adolphe  Menjou  is  his 
usual  debonair  self.  The  plot  has  idea  man  George  plugging 
away  for  slogan  to  save  beer  account,  refusing  to  listen  to 
Diana  who  wants  him  to  know  he's  going  to  be  a  father.  He 
never  does  get  this  info  until  film's  end. 
Universal-International  IRKO).  80  minutes.  George  Gobel  Diana  Dors  Produced by  William  Bloom.    Directed  by  Hal  Kanter. 

"Horror  Gf  Dracula" 

SW«e44  /Ra^  O  O  Plus  ' One  of  the  better  chillers.  Where  exploited,  might  be  i 
surprising  grosser.  Well  made  in  Technicolor. 

The  same  spine-chilling  talents  that  fashioned  last  summer' 
redoubtable  "Curse  of  Frankinstein"  are  throwing  up  mor 
skulls  and  shadows  with  '"Horror  of  Dracula",  a  Hammer  Filr 
Production  (British)  for  Universal  release,  which  is  just  abov 
the  best  of  the  recent  spate  of  bogey-boolas.  As  produced 
Anthony  Hinds  in  smartly  somber  mid-Victorian  background' 
where  vampires  walk  the  night,  and  directed  by  Terence  Fishe 
with  immense  flair  for  the  blood-curdling  shot,  this  Techni 
colored  nightmare  should  prove  a  real  treat  for  zombie  addict 
in  the  mass  markets.  Where  heavily  exploited,  this  might  rol 
up  some  surprising  grosses.  Scripter  Jimmy  Sangster  take 
everything  seriously  and  treats  the  Bram  Stoker  characters  ii 
that  intensely-involved  way  of  humans  being  caught  in  an  un 
earthly  trap  and  the  utter  horror  of  it  all.  The  scenes  ar 
smoothly  meshed,  the  dialogue  crisp  enough,  the  plotting  don 
with  a  deft  hand  at  creating  a  sense  of  mystery.  Even  the  act! 
ing  has  style.  Peter  Gushing  is  cooly  scientific  as  the  medica| 
hero  who  combats  the  century-old  evils  of  Count  Dracula,  an<J 
Christopher  Lee  is  a  real  fright  as  that  royal  fiend.  As  th 
distaff  victims,  Melissa  Stribling,  Carol  Marsh  and  Valeri 
Gaunt  are  deadly  vampires  when  smitten  by  Dracula.  Th 
James  Bernard  score  is  monumentally  sinister  and  the  Jac 
Asher  photography  full  of  foreboding  atmosphere.  The  close 
ups  of  a  wooden  stake  being  driven  into  the  above  madenisi 
hearts  to  stifle  the  evil  spirit  should  give  the  small  frys  th 
willies  for  days. 

Universal-International.  82  minutes..  Peter  Gushing.  Christopher  Lee.  Produce by  Anthony  Hinds.    Directed  by  Tertnce  Fisher. 

"Cole  Younger,  Gunfiqhter" 

OK  western  in  C'Scope  and  color.  Frank  Lovejoy  stars. 
This  Allied  Artists  entry  boasts  a  good  and  grim  performanc 

by  Frank  Lovejoy  as  the  fabled  badman  and  lots  of  open  spac 
and  rugged  hideouts  all  done  up  spankingly  in  DeLuxe  Colo 
and  Cinemascope.  The  Ben  Schwalb  production  should  be  wel 
received  in  the  action  and  tumbleweed  markets.  There's  nothin 
unusual  about  the  Daniel  Mainwaring  script,  except  that  i 

clings  together,  and  R.  G.  Springsteen's  direction  does  havi 
fluidity,  a  balanced  amount  of  shootin'  spats  and  a  direct  fee for  characterization.  We  find  a  right  manly  and  moving  friend 
ship  delineated  between  the  hardbitten  gunfighter-hero  and 
tenderfoot  who  wanders  into  his  territory.  Lovejoy  reticent! 
projects  a  big-brother  emotion  towards  the  boy  who  has  re 
volted  against  a  police-ruled  Texas  of  1873  and  ridden  out  int( 
the  hills  in  search  of  freedom  and  adventure.  As  the  trim  ant 
spunky  lad,  James  Best  turns  in  an  appealing  performance 
Abby  Dalton  is  lissome  enough  as  Best's  girl  and  Jan  Merli 
is  properly  surly  as  a  back-stabbing  friend.  They're  all  caugh up  in  the  violence  and  corruption  of  a  nefarious  Governor 
Best  demonstrates  against  his  tyranny  and  has  to  run  for  h 
life.  He  meets  Lovejoy,  who  teaches  him  the  ways  of  self 
survival  under  any  regime.  After  Merlin  frames  Bert  with 
killing,  Lovejoy  rides  to  his  aid,  disrupts  the  mock  trial,  kick 
out  the  baddies  then  rides  off  again  into  legend. 
Allied  Artists.  78  minutes.  Frank  Lovejoy,  James  Best.  Produced  by  Ben  Schwalb Directed  by  R.  G.  Springsteen, 
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now  let's tell  the 

UPBEAT 

story  of 

movie  business 

HAT  does  the  future  hold  for  movie  theatres?  Is  the  gloom 
that  settled  over  the  entire  motion  picture  industry  in 
the  past  year  or  so  beginning  to  lift?  Film  BULLETIN 

ked  a  select  group  of  exhibition  leaders  to  gaze  into  the 
ystal  ball  and  report  to  their  fellow  exhibitors  what  signs  of 
itimism  they  perceive.  We  are  pleased  to  present  the  final 
stallment  of  upbeat  predictions  by  prominent  theatremen. 

PART  III 

JOSEPH  BLUMENFELD 
Blinntiilhtil  Tbcihts,  Si CO.  Cal. 

I  would  probably  starve  to  death  as  a  crystal  gazer,  but  after 
years  in  the  motion  picture  business  operating  theatres  from 
ik  towns  to  metropolitan  first  runs,  I  be- 
ve  I  have  the  right  to  express  my  views 
to  the  future  of  our  business.  Unques- 
)nably  we  have  lost  the  first  round  to  TV, 
it  as  Germany  won  the  first  round  in  the 
it  World  War.  By  carefully  marshalling 
r  resources  and  clearly  thinking  out  the 
ograni  for  our  future,  I  see  no  reason  why 
;  cannot  establish  the  motion  picture  the- 

re on  a  higher  plane  than  it  ever  occupied, 
lis  was  accomplished  by  the  legitimate  stage  when  talking 
ctures  first  hit  them  with  a  tremendous  impact.  Today, 
osses  on  the  legitimate  stage  are  greater  than  ever  in  their 
story.  Strangely  enough  this  same  course  is  now  being  pur- 
led  by  our  business.  In  other  words,  it  takes  finer  and  more 
telligently  prepared  entertainment  to  attract  the  public,  and 
you  are  fortunate  in  creating  or  exhibiting  the  product  they 
int,  the  returns  are  greater  than  ever.  If  the  cards  are  dealt 
^ht,  practically  all  of  the  existing  theatres  will  continue  to 
•erate  profitably. 

There  is  no  question  that  fringe  theatres  must  disappear, 
irplus  drive-in  theaters  will  disappear.  The  remaining  will 
sate  greater  revenue  for  the  film  companies  than  ever  in  their 
story  and  leave  enough  for  a  profitable  return  for  the  theatre 
)erator.  We  no  longer  have  specific  changes  in  any  of  our 
lall  towns  or  large  cities.  At  one  time,  we  made  two  or  three 
anges  weekly  regardless  of  the  grosses.  For  example,  we  have 
cheatre  in  San  Anselmo,  a  town  of  less  than  5,000,  where  our 
•rmal  operating  policy  ten  years  ago  was  two  changes  per 
;ek.  Three  years  ago  we  changed  it  to  one  change  per  week 
d  concentrated  on  additional  advertising  to  create  extra  pa- 
)nage.  We  recently  concluded  a  i-tveeks  engagement  on  Pey- 
II  Place,  paying  the  highest  film  rental  ever  in  our  history, 
th  enough  left  for  a  comfortable  profit.  We  have  one  thea- 
;  in  Sacramento,  California,  which  was  part  of  a  day-and-date 
St  run  arrangement  that  normally  changed  its  programs  w  eek- 
About  two  years  ago  we  divorced  this  theatre  from  the  unit, 

(Continued  on  Page  14) 

EDWIN  SILVERMAN 
President.  Essuness  Theatres  Corj)..  Cbicigo.  III. 

On  March  26  millions  of  people  were  thrilled  by  the  superb 
Academy  Award  telecast.  It  was  a  tribute  to  the  creators  of 
our  industry,  and  an  indication  that  only  Hollywood  can  pro- 

vide entertainment  of  this  magnitude. 

If  the  future  policy  decisions  depended  on  the  decisions  of 
the  creators,  I  would  view  the  future  through  rainbow  hues. 

There  are  two  roads:  one  of  deterioration,  brought  about  by 
management  without  vision,  which  believes  that  great  motion 
picture  entertainment  on  TV  can  permit  our  economic  life  to 
be  healthy;  and  on  the  other  hand,  a  wonderful  future  of  op- 

portunity, resulting  from  common  sense  management  with  in- 
tegrity, which  thinks  of  the  future  and  not  in  contemporary 

liquidating  terms.  Our  problem  is  very  simple. 

When  great  motion  picture  films  are  exhibited  only  in  thea- 
tres, the  economic  future  of  the  industry  is  assured. 

0 

WALTER  READE,  JR. 
President.  Walter  Reade  Theatres 

Business  is  there  to  be  gotten  if  we  allow  our  imagination 
first,  enthusiasm  second,  basic  business  acumen  third,  temerity 
fourth,  and  above  all,  a  lot  of  hard  work  to  prevail. 

Our  business  will  not  only  be  good,  but  profitable. 

O 

MORTON  G.  THALHEIMER 
President,  [Neighborhood  Theatres.  Richmond,  Va. 

I  have  always  classed  myself  as  an  optimist  in  my  belief  that 
the  motion  picture  theatre  will  endure  and  will  not  go  the  way 
of  the  canal  boats,  as  an  example. 

I  feel  that  the  American  people  want  to  see  motion  pictures 
in  a  well-kept,  comfortable  theatre  where  they  can  view  them 
on  a  large  screen  in  Technicolor  and  with  the  newest  and  clear- 

est projection  system  that  is  a\ailable.  They  want  to  sit  with (Continued  on  Page  14) 
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THE  UPBEAT  STORY 

Toll-TV  Would  Looso  Public  Poll-Blumvufvld 

I 

I  HUNG! 

Baas' 

BLUMENFELD 
(Conlitjiu'il  from  Page  H) 
on  more  important  pictures  to  amazing  results.  After  The  Ten 
Covimandmeuts  had  played  in  our  opposition  theatre  for  five 
weeks  in  its  first  run  showing,  we  booked  the  program  into  our 
Tower  Theatre  and  enjoyed  eight  sensational  weeks.  This  was 
followed  by  a  six  weeks  run  on  Pride  and  Passion.  We  recently 
concluded  a  seventeen  weeks  engagement  on  80  Days  Around 
The  W^orld  and  a  six  weeks  engagement  on  Witness  For  The 
Prosecution. 

The  normal  change  in  all  first  run  theatres  in  Sacramento  is 
weekly,  on  rare  occasions  is  a  picture  held  for  a  second  week. 
A  three  weeks  engagement  is  a  tremendous  run.  Our  experi- 

ment has  opened  the  doors  to  much  longer  engagements  which 
will  result  in  greater  film  rentals  and  better  profits. 

We  experience  tremendous  differences  in  grosses  between 
better  product  and  the  usual  run  of  the  mill  product  which  w  e 
formerly  exhibited  profitably,  but  which  the  public  will  not 
buy  today.  In  other  words,  /  believe  that  our  business  will  take 
new  form,  that  it  will  become  a  specialized  business  in  the  field 
of  arts  and  attain  the  same  position  that  the  stage  holds  today; 
that  admission  prices  will  be  higher,  grosses  greater,  and  runs 
more  profitable  to  the  exhibitor,  but  all  of  this  is  contingent  on 
full  cooperation  between  the  exhibitor  and  the  distributor  and 
the  producers. 

The  first  step  is  proper  production,  carefully  prepared  with 
the  ingredients  that  will  attract  the  public,  that  this  product  be 
presold  before  it  is  released,  through  the  available  mediums  for 
that  purpose,  that  the  exhibitor  then  be  given  the  task  of  pre- 

senting this  product  in  an  acceptable  manner,  properly  adver- 
tised locally  in  an  atmosphere  comparable  to  the  product,  that 

runs  be  extended  until  all  possible  returns  are  made  for  both 
the  producer  and  the  exhibitor. 

Pictures  made  for  the  motion  picture  theatre  should  not  be 
shown  on  TV.  Pictures  for  TV  should  be  made  by  the  studios 
for  TV  only.  The  mediums  must  be  kept  separate — one  is  a 
cheap  form  of  entertainment  that  the  motion  picture  industry 
previously  profited  by  under  the  name  of  ""program  pictures" 
— that  market  has  completely  disappeared  and  is  capably  ful- 

filled by  the  TV  industry — but  TV  cannot  compete  with  the 
better  motion  picture  from  any  standpoint.  Technically  they 
cannot  produce  them,  financially  they  are  unable  to  produce 
them,  and  they  are  unable  to  present  them  properly  on  a  small 
screen  in  the  living  rooms  of  their  viewers. 

Clearly,  there  are  two  businesses  today — one  is  TV  which  the 
producers  can  completely  dominate;  the  other  is  the  motion 
picture  business  which  only  they  can  provide  the  material  for. 
The  public  is  anxious  to  support  a  program  of  that  nature. 
Evidence:  Cinerama,  80  Days,  Ten  Commandments,  Giant,  Pey- 

ton Place,  Sayonara,  Witness  For  The  Prosecution,  Farewell  To 
Arms,  and  numerous  others. 
We  have  no  qualms  about  our  future,  if  the  producer  will 

not  lose  his  head  and  sell  any  of  his  post  '48  product  for  TV 
showings.  Profits  on  that  product  have  already  been  made — 
there  is  no  reason  for  additional  gain  which  will  endanger  their 
future  existence.  There  will  be  some  companies  who  will  break 

the  lines  but  the  major  companies  should  maintain  a  firm 
policy  in  this  respect  regardless  of  the  shortcomings  of  smaller 
people  w  ho  are  no  longer  successful  in  our  business. 

Motion  picture  stars  currently  popular  should  not  appeal 
promiscuously  on  TV.  It  is  detrimental  to  their  future  in  mo- 

tion pictures  and  has  proven  so  in  the  past.  You  cannot  give 
something  for  nothing  and  then  expect  the  public  to  pay  for  it 
the  next  day.  That  is  completely  against  human  psycholog\ . 

Toll  TV  is  rapidly  losing  whatever  grounds  it  had  originally. 
In  my  opinion  toll  TV  if  taken  to  the  polls  would  be  beaten 
90  to  10.  In  San  Francisco  even  the  toll  showing  of  the  San 
Francisco  Giants  has  been  completely  abandoned  due  to  lack  of 
interest  on  the  part  of  the  public  in  paying  for  something  that, 
they  have  always  received  free. 
Summing  up  all  of  these  many  words,  in  my  opinion  as  a 

crystal  gazer,  the  motion  picture  industry  will  attain  a  niche  in 
this  world  which  will  become  more  important  as  time  goes  by,; 
if  all  branches  of  our  business  keep  their  heads  and  calmly  pro- 

ceed with  a  program  to  re-establish  the  importance  of  our  in- 
dustry in  the  minds  of  the  pleasure  seeking  public  of  our  coun-j 

try.  This  desire  will  not  and  cannot  be  satisfied  by  a  small 
screen  in  the  living  room  or  bedroom  of  the  home.  People  are 
now  of  the  opinion  that  our  business  is  getting  better,  that  our 
pictures  are  better — that  is  a  good  sign  psychologically. 

The  watch  word  is  "work  harder"  to  establish  greater  im- 
portance to  the  motion  picture  industry. 

i 
THALHEIMER 
(Conti)iiu'd  from  Page  13) 
crowds  of  people  where  they  obtain  greater  enjoyment  from 
the  spontaneous  reaction  of  the  audiences,  rather  than  viewing 
them  on  a  small  screen  which  is  incapable  of  producing  the 
desired  picture  or  effects  that  the  theatre  screen  gives,  and 
where  they  view  them  with  but  a  few  people  present. 

With  so  many  other  things  being  offered  to  them,  pictures 
must  be  worth  while;  and  they  must  be  released  in  an  orderly 
manner  throughout  the  whole  twelve  months  of  the  year, 
rather  than  in  sporadic  doses,  and  for  certain  holidays.  It  is  my 
opinion  that  a  steady  flow  must  continue  because  it  is  easy  to 
get  out  of  the  habit  of  going  to  the  theatre  if  quality  pictures 
are  not  produced  and  released  in  an  orderly  fashion. 

Of  course,  we  have  a  very  difficult  problem  with  sub-run 
houses,  and,  too,  in  small  towns.  We  find  that  it  is  difficult  to  I 
secure  an  orderly  release  in  the  sub-run  situations  because  of 
longer  runs  in  the  first  run  situations.  And  it  is  my  opinion 
that  much  thought  should  be  given  to  this.  The  same  applies 
for  the  small  towns  where  it  is  sometimes  difficult  to  get  prints 
on  top  pictures  near  national  release.  It  seems  that  there  is  a 
shortage  of  prints  which  sometimes  makes  booking  these  small 
towns  and  sub-run  houses  difficult  indeed.  I  think  here,  too, 
there  is  room  for  improvement. 

I  sincerely  feel  that  if  such  problems  are  overcome  and  that  i 
if  the  entire  industry  production,  distribution,  and  exhibition, 
works  together,  this  business  will  continue  to  go  forw  ard. 
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HUNGRY  TV 
The  rapid  consumption  of  feature  films  b\ 

TV  s  hungrj'  channels  brought  a  warning  at 
the  recent  National  Association  of  Broad- 

casters convention  in  Los  Angeles  that  the 
"point  of  no  return"  in  the  flow  of  films  is fast  approaching.  The  admonition  was  made 
by  Oliver  A.  Unger,  president  of  NTA,  who 
declared  that  "the  manner  in  which  both 
(TV)  distributors  and  exhibitors  have  dis- 

sipated the  enormous  value  of  feature  films 
on  TV  has  been  like  a  drunken  sailor  spend- 

ing his  money  on  leave."  Unger  asserted that  between  8000  and  9000  features  already 
have  had  their  first  television  exposure  and 
will  now  be  available  only  for  re-runs. 
The  NBA  convention  also  heard  FCC 

chairman  John  C.  Doerfer  call  television 
broadcasters  "unfair"  in  their  presentation  of 
the  toll-TV  issue.  "Broadcasters  in  some  re- 

cent attemps  to  editorialize  have  displayed 
some  peculiar  ideas  of  what  constitutes  an 
adequate  presentation  of  opposing  views", Doerfer  said. 

STELLINGS  PROPOSES 
Heads  of  the  major  film  companies  were 

asked  by  TOA  president  Ernest  G.  Stellings 
for  their  reaction  to  a  proposal  to  halt  the 
sale  of  post-1948  pictures  to  television.  In 
a  letter  to  the  distributors,  Stellings  sug- 

gested a  program  of  re-releasing  two  of  the 
top  films  a  month  for  a  two-mcinth  period. 
In  conjunction  with  this  plan,  Stellings  said 
"TOA  could  get  behind  these  pictures  to 
urge  exhibition  to  give  them  the  best  pos- 

sible playing  time."  He  expressed  the  hope that  other  exhibitor  groups  would  follow 
suit.  Stellings  declared  that  the  program  was 
part  of  the  exhibitor  organization's  campaign to  block  the  sale  of  post-48  product  to  TV. 
The  plan,  he  wrote  the  film  men,  "would give  you  and  other  distributors  revenue  from 
old  product  in  such  size  and  amounts"  that could  well  answer  stockholders  and  directors 
proposing  to  sell  to  TV.  "It  would  also give  exhibitors  a  better  idea  of  what  they 
would  have  to  do  in  order  to  do  their  part 
in  keeping  post-48  films  off  TV."  Stellings suggested  that  exhibition  assist  in  selecting 

STELLINGS 

WL  &  WU 

YOUNGSTEIN  &  PICKER 

the  reissue  films.  He  pointed  out  that  good 
results  might  also  encourage  TOA's  proposal that  exhibitors  set  up  a  Trust  Fund  to  buy 
post-48  feature  libraries  in  order  to  keep 
them  from  TV. 

NT-NTA  TALK  MERGER 
The  merger  between  National  Theatres 

and  National  Telefilm  Associates  is  in  the 
discussion  stages.  Elmer  C.  Rhoden,  presi- 

dent of  NT,  and  Ely  A.  Landau,  chairman 
of  NTA,  are  exploring  the  question  of 
"whether  there  would  be  a  basis  for  an  asso- 

ciation" of  the  companies  and  they  will  con- 
duct "exhaustive  studies  of  the  matter"  dur- 
ing the  next  few  months.  NTA  operates 

television  and  radio  stations,  distributes  and 
produces  films  for  TV. 

BALABAN 

Barne\'  Balaban,  president  of  Paramount 
Pictures,  told  the  stockholders  in  his  annual 
message  that  motion  picture  viewing  time 
increased  about  25  per  cent  last  )ear,  but 
most  of  the  viewing  was  on  TV.  Though 
people  were  enjoying  mo\  ies  as  much  or 
more  so,  Balaban  declared,  a  "responsible 
survey"  indicated  feature  films  on  television 
were  a  big  cause  in  the  cut  of  boxoffice  busi- 

ness last  year.  He  said  "the  survey  period coincides  with  the  television  release  of  the 
pre-1948  libraries  of  almost  all  the  motion 
picture  producer  companies,  particular!)  the 
important  libraries  released  in  1957." 

YOUNGSTEIN 

"Make  a  product  that  is  attractive  to  the 
public,"  Max  Youngstein,  vice  president  of 
United  Artists,  proclaimed  as  his  company's solution  to  the  problems  of  the  industry. 
Addressing  a  meeting  of  Wilby-Kincy  The- 

atres managers,  he  cited  his  company's  ex- perience as  proof  that  prosperity  is  there 
for  those  who  work  for  it.  "In  1957,"  he 

[More  NEWS  on  Page  16] 

declared,  "we  made  over  S.S,00(),()00  and 
expect  to  make  even  more  this  year.  "  In reference  to  declining  theatre  attendance,  the 
UA  executive  commented:  "It's  a  whole  lot 
more  than  TV.  It's  night  baseball,  night  open- 

ings of  stores  and  many  other  things.  The 
public  entertaining  habits  never  changed." 

PICKER 
David  V.  Picker  has  been  named  executive 

assistant  to  Max  E.  Youngstein,  vice  presi- 
dent of  United  Artists.  Sales-promotion  liai- 

son representative  since  becoming  associated 
with  UA  in  January,  1956,  Picker  will  head- 

quarter in  the  home  office.  His  father, 
Eugene  Picker,  is  vice  president  of  Loew's Theatres,  and  his  grandfather,  David  V. 
Picker,  pioneered  as  a  theatre  operator  to 
become  \  ice  president  of  Loew 's.  Inc. 

OUR  FILMS  ABROAD 
A  recent  survey  prepared  by  Eric  Johnston, 

president  of  MPAA,  reveals  that  85  percent 
of  the  American  films  shown  abroad  have 
created  a  "favorable"  impression  toward  the 
LInited  States.  Johnston  delivered  his  report 
to  the  association's  directors,  explaining  that 
he  based  his  study  on  talks  with  leaders  in 
nations  all  around  the  globe.  Included  were 
people  in  key  government  posts,  industry, 
press  and  educational  fields.  According  to 
the  survey,  about  fi\e  per  cent  of  the  films 
were  criticized  as  creating  an  unfavorable 
attitude;  another  10  per  cent  created  an  atti- 

tude neither  favorable  nor  unfavorable. 
Johnston  requested  the  study  to  learn  reac- tions of  the  rest  of  the  world  to  our  pictures 
and  the  function  of  the  industry  as  a  medium 
of  communication  with  those  abroad.  He 
said,  "No  one  questions  that  our  films  have 
an  influence  and  impact  abroad,"  but  the 
question  arises  as  to  whether  "the  impres- sion we  create  through  our  films  is  always 
in  the  best  interests  of  the  U.  S."  In  sum- 

ming up  the  general  opinion,  the  MPAA 
president  found  "the  overwhelming  majority 
votes  'favorably'  to  the  majority  of  American 

films." 

BALABAN 
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U-l  SHOWCASE 
An  agreement  between  I'nixersal  Pictures 

and  the  Mayf.iir  Theatre  In  Nc«  >  (.rk  to 
assure  the  theatre  a  continuous  flow  of  top 
first-run  pictures  and  the  distributor  an  ex- 

clusive first-run  Broadway  outlet  for  its  im- 
portant releases,  was  announced  by  Henry 

H.  Martin,  Universal  general  sales  manager, 
and  Mauri'e  Maurer,  managing  director  of 
the  Ma\fair.  The  deal  initially  starts  with 
•Horroi  of  Di.Kula,"  "This  Happy  Feeling," 
"A  Time  To  Love  and  A  Time  To  Die" 
and  "Twilight  For  the  Gods."  Martin  said that  through  this  deal  the  film  company  can 
give  long-range  promotional  planning  to  its 
major  films. 

UA  DRIVE 
"A  Salute  to  Arthur  Krim"  is  the  title  of 

the  sales  drive  honoring  United  Artists' 
president.  The  37-week  sales  and  booking 
campaign,  announced  by  co-captains  Robert 
S.  Benjamin,  board  chairman,  and  William 
J.  Heinenian,  vice  president  in  charge  of 
distribution,  will  offer  members  of  the  com- 

pany's field  staff  a  total  of  $60,000  in  prize money. 
TAXES 
COMPO's  annual  sur\ey  of  state  and  local admission  taxes  reveals  that  62  taxes  have 

been  repealed  since  the  first  of  last  year. 
Special  counsel  Robert  W.  Co)ne,  who  re- 

leased the  preliminary  report,  said  23  local 
taxes  have  been  reduced  and  in  five  munici- 

palities tax  exemptions  on  admissions  ha\e 
been  raised.  Montgomery,  Ala.,  was  re- 

ported the  only  area  instituting  a  new  ad- 
mission toll  in  the  same  period.  Coyne 

pointed  out  that  the  majority  of  exhibitors 
retained  most  tax  sa\ings.  Reduced  taxes 
and  increased  exemptions,  he  said,  will  ex- 

ceed the  sa\  ings  from  repeal,  as  in  Phila- 
delphia, which  cut  its  local  tax  from  10  per 

cent  to  five  per  cent,  and  New  York  City, 

KRIM 

which  exempted  the  first  90  cents  of  admis- 
sion prices.  "These  repeals  and  cuts,"  Coyne 

declared,  "did  not  just  happen  but  were  the results  of  long  and  painstaking  efforts  by 
local  exhibitors  and  exhibitor  associations 
and  other  industry  representatives." 

HOOVER 
FBI  chief  J.  Edgar  Hoover  issued  a  blast 

against  crime  films,  which  he  labeled  harm- 
ful to  the  "immpressionable  minds  of  youth  ", in  an  editorial  published  in  the  FBI  Law 

Enforcement  Bulletin.  He  attacked  tele- 
vision programs  as  well  as  motion  pictures 

for  "glorifying  violence"  and  "picturing 
criminals  as  heroes  for  youths  to  idolize.  " He  made  no  specific  references.  The  FBI 
director  conceded  that  many  of  the  business 
leaders  in  motion  pictures  and  TV  were  aid- 

ing the  law  enforcement  agencies  by  char- 
acterizing criminals  realistically,  but  he  said, 

"llnless  motion  pictures  and  TV  industry officials  take  the  initiative  to  correct  the 
situation,  the  pressure  of  public  opinion  w  ill 
be  brought  to  bear."  He  expressed  his  op- 

position to  censorship,  saying,  "Law  officials have  no  right  to  dictate  what  should  be 
shown  on  screens,  but  have  the  right  to 
speak  up  when  the  law  is  held  up  to 

ridicule." 

Retirement  of  HARRY  G.  BALLANCE, 
Southern  division  sales  manager  of  20th 
Century-Fox,  on  Sept.  1  announced  by  gen- 

eral sales  manager  ALEX  HARRISON  .  .  . 
JOE  SOLOMON  is  new  American-Interna- tional Pictures  distributor  in  E.  Penna.  ter- 

ritory .  .  .  SEYMOUR  POE  retained  as  pro- 
ducers representative  for  Anthony  Mann- Security  Pictures  production  of  UA  release 

of  "God's  Little  Acre  "  .  .  .  M.  A.  (PETE) LUNDGREN  named  chief  film  buyer  for National  Theatres  .  .  .  MARGARET  G. 
TV£'"\'MAN  appointed  director  of  MPAA's Community  Relations  Dept  .  .  .  Condolences 
to  HERBERT  BENNIN,  M-G-M's  branch manager  in  Washington,  D.C.,  whose  father, 
GEORGE  W.  BENNIN,  died  recently  .  .  . 
MRS.  KATO  FENTON-DORMER  named 
UA  director  of  publicity  and  advertising  in 

!  ■  ■  -y 

Too  long  absent  from  the  screen,  lovely 
Marilyn  Monroe  signs  for  her  return  in  the 
starring  role  in  "Some  Like  It  Hot",  while producer  Harold  Mirisch  beams.  United Artists  will  release. 
Europe  .  .  .  CECIL  B.  DEMILLE  received 
"Churchman  of  the  Year  "  award  from  Re- 

ligious Heritage  of  America  .  .  .  HERBERT H.  GREENBLATT  appointed  to  general 
sales  manager  post  of  NTA  Pictures  . Oakton  Manor  Resort  selected  as  site  of  the 
19'i8  convention  of  Allied  Theatres  of  Wis- 

consin .  .  .  Producer  JERRY  WALD  re- ceived the  American  Public  Relations  Asso- ciation Silver  Anvil  award  on  behalf  of  the 
Academy  of  Motion  Picture  Arts  and 
Sciences  .  .  .  JACK  GREENBERG  assumed 
newly  created  post  of  sales  manager  of  New 
York  Exchange  of  National  Screen  Service 
Corp  .  .  .  SAMUEL  GOLDWYN,  JR.  re- 

ceived the  "Man  and  Boy  Award"  of  the 
Boys  Club  of  America  .  .  .  LEO  F.  SAM- LIELS,  president  of  Buena  Vista,  announced 
appointment  of  JOHN  ALEXANDER  as sales  representative  for  the  Cincinnati  area .  .  .  SPYROS  P.  SKOURAS,  20th  president, 
returned  from  Europe.  He  convened  with 
film  company  officials  on  release  plans  for 
the  top  summer  product  .  .  .  ALFRED  W. 
SCHWALBERG,  director  of  NTA  Pictures 
chosen  chairman  of  the  Motion  Picture  Di- 

vision of  the  I'nited  Cerebral  Pals\-  drive .  .  .  GLORIA  HEINEMAN,  daughter  of  the 
William  J.  Heineman's  v^edded  in  Rome  .  .  . TED  SPIEGEL,  Columbia  International  pub- 

licity man,  welcomed  his  second  daughter, RANDI  SUE. 

Henry  H.  "Hi"  Martin,  Universal  general 
sales  manager,  accepts  a  commendation 
honoring  John  Gavin  for  his  "outstanding" work  in  "A  Time  To  Love  And  A  Time  To 
Die."  Presentation  was  by  Mrs.  Dean  Gray 
Edwards,  president  of  the  Federation  of Motion  Picture  Councils. 

Plans  for  the  organization's  1959  convention  were  formulated  at  a  recent  board  of  directors 
meeting  in  Dallas  of  the  Texas  Drive-In  Theatre  Owners'  Association.  (Standing  left  to  right) 
Wayne  Long,  Monahans;  C.  D.  Leon,  Abilene;  Jack  Groves,  Houston;  A,  J.  Valentine, 
Georgetow  n;  Harold  Brooks,  Dallas;  Tim  Ferguson,  Grand  Prairie;  Frank  Nelson,  McCamev ; 
E.  F.  Ray,  Amhurst;  Charles  Weisenburg,  Dallas;  and  E.  L.  Pack,  Dallas.  (Seated  left  to 
right)  executive  secretary  David  A.  Shapiro,  Dallas;  Rubin  Frels,  Jr.,  Victoria;  counsel  Edwin 
Tobolovvsky,  Dallas;  president  Eddie  Joseph,  Austin;  Johnny  Fagan,  Borger;  L.  C.  Tidball, 
Fort  Wt)rth:  and  Bob  Davis,  Sherman.   The  ass'n  is  the  largest  drive-in  group  in  the  U.S. 
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Lazarus  Appeals  To  Exhibitors  for 

Dollar  Support  of  Business  Campaign 

)ew's  is  throwing  plenty  of  promotional 
uscle  into  the  selling  of  "Gigi,"  its  hit  musi- il  starring  Leslie  Caron,  Maurice  Chevalier, 
)uis  Jourdan.  Top:  Marsha  Rivers,  affectlon- 
ely  known  as  "the  girl  with  the  'Gigi'  wink" id  Metro  director  of  publicity,  Dan  Terrell, 
ok  over  some  music  promotional  material. 
)ttom:  Giant  1000  square  foot  display  over 
ashington,  D.  C.'s  Capitol  Theatre.  Look- g  on  are  (from  left)  Norman  Rosemont, 
ineral  manager  of  Lowal,  Inc.;  Orvil  Crouch, 
i/ision  manager  of  Loew's  Theatres;  Bob lumgart,  president  of  Chappell  Music;  Metro 
ploitation  chief  Emery  Austin. 

)w-Cost  'Merchandising 

ackage'  Offered  by  20tti 
The  "public  merchandising  package" — a  com- 

et, economical,  streamlined  promotional  cam- 
ign — has  been  introduced  by  Charles  Einfeld, 

'  .e  president  of  2()th  Century-Fox  to  encourage 
d  simplify  the  exhibitor's  long-range  merchan- >ing  effort. 
First  of  these  new,  modernized  packages  is 
ini;  offered  on  "Fraulein",  2()th's  current 
nem-iScope-DeLuxe  color  rc-lease,  and  the  ob- 
t,  as  Einfeld  states  it,  is  "to  do  an  important 
ling  job — within  a  budget  any  exhibitor  can 
ord '. 
Prime  facet  of  the  ■'Fraulein  '  merchandising 

I  ckage  is  the  availability  of  live  separate  re- 
rdings  of  the  title  song,  each  in  a  different 

:  ng  style.  It  is  Einfeld's  theory  that  this  diver- 
'  y  of  disks  will   enable  exhibitors  to  thor- ghly   saturate    their   communities    with  the 
n's  title  and  story. 
The  advertising  components  in  the  "public 
;rchandising  package"  include  a  series  of  six 
niature  teaser  ads,  a  low-budget  radio  cam- 
ign  and  display  ads  that  contain  "maximum 
1  in  a  minimum  amount  of  space". 
Einfeld  introduced  his  plan  at  a  recent  meet- 
;  of  20th  executives  and  district  sales  man- 

ors, presided  over  by  general  sales  manager 
ex  Harrison.  "Starting  w  ith  'Fraulein'  ",  Ein- 
d  told  them,  "exhibitors  will  be  able  to 
ill  themselves,  well  in  advance  of  playdates, 
this  up-to-date  merchandising  program." 
Fraulein",  filmed  on  location  in  Berlin,  is 
story  of  a  German  girl  forced  to  make  her 

■  in  the  Russian-occupied  sector  of  the  city. 

"Put  your  money  where  your  mouth  is." 
That's  the  word  to  exhibition  from  Paul 

N.  Lazarus,  Jr.,  chairman  of  the  business- 
builciing  operating  committee  and  Colum- 

bia Pictures  vice  president,  in  a  declara- 
tion that  the  fate  of  the  promotional  push 

rests  in  the  hands  of  theatremen. 

Speaking  as  guest  of  honor  at  a  luncheon 
meeting  sponsored  by  the  Associated  Motion 
Picture  Advertisers  in  New  York  City,  Lazarus 
forcefully  pointed  out  that  the  B-B  campaign 
"is  now  at  the  crossrt>ads  ". 

"There  is  a  need  for  haste,  but,  abo\e  all, 
there  is  a  need  for  mone> .  VC'e  can't  do  with- 

out it.    Where  is  it.''" 
No  sooner  had  Lazarus  sat  down  than  exhibi- 

tion started  "putting  its  mone>  where  its 
mouth  is".  Samuel  Rosen,  executive  vice  presi- 

dent of  Stanley  Warner  and  Fabian  Theatres 
stepped  up  with  checks  for  the  first  payment 
on  contribution  that  will  eventualh  reach 
S60,0()().  Harry  Mandel,  assistant  to  RKO  The- 

atres president  Sol  A.  Schwartz,  presented  a 
check  for  S5,()00.  It  was  then  announced  that 
a  S4,()00  check  had  been  received  from  theatres 

operated  by  TOA  president  Ernest  G.  Stellings. 
According  to  terms  of  the  business-building 
agreement,  exhibition  is  to  contribute  51,150,000 
and  the  MPAA,  in  turn,  is  to  match  this  sum. 

Striking  out  against  exhibitors  who  are  with- 
holding monies  until  they  personally  approve 

the  drive,  Lazarus  declared,  "If  an)'one  is  going to  hold  up  his  money  until  he  has  appro\ed 
the  campaign,  then  we  are  not  going  to  do  the 
campaign.  .Any  exhibitor  who  can't  trust  the planning  group  should  not  be  part  of  the 

campaign." 
He  reported  that  the  radio  pronn)tion  phase 

of  the  campaign  is  scheduled  for  July  1  and 
will  cost  5300,000.  This  will  be  followed  by  a 
5900,000  newspaper  push  September  1  and  a 
5150,000  public  relations  dri\e.  "How  can  we 
afford  not  to  go  ahead  with  this  campaign.'  "  he 
asked.  "To  walk  awa>  from  it  at  this  point 
would  be  as  shameful  a  piece  of  statesmanship 
as  can  be  remembered.  And  we've  had  some 
startling  examples  .  .  .  Too  many  people  have 
labored  too  long  and  too  well  on  this  campaign." 

The  motion  picture  industry  has  been  a  "des- 
perate" business  for  too  long  a  time,  he  de- 
clared. "For  the  tirst  time  in  our  history,  we 

can't  take  the  w  rong  turn.  " 

20th  vice  president  Einfeld  outlines  details  of  his  newly  devised  "public  merchandis- ing package"  program  to  company  officials.  He  is  holding  one  of  the  provocative ads  on  "Fraulein",  first  release  on  which  the  low-cost  package  is  being  offered. 
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AB-PT  Circuit  Sets  Up  Field  Teams 

To  Bolster  Local-Level  Exploitation 

Rooney  receives  "Rooney".  Entertainment personality  Pat  Rooney  is  gifted  with  motion 
picture  print  of  Rank's  "Rooney"  by  steward- ess of  Irish  Airlines  at  N.  Y.'s  Idlewild  Airport. Event  was  part-and-parcel  of  ceremonies 
marking  first  Irish  export  to  be  carried  by  the 

Airlines'  "St.  Patrick"  plane. 

Schine's  LaFarr  Plugs  'Run 

Silent'  Via  Boat  Model  Contest 
Credit  Jim  LaFarr,  manager  of  Sthine's 

Seneta  Theatre,  Salamanca,  New  "S'ork,  witli 
a  bang-up  promotional  job  on  United  Artists' 
"Run  Silent,  Run  Deep".  Basis  of  his  top- 
notch  campaign  was  a  tie-in  with  the  local 
J.  J.  Newberry  Store  for  a  U.  S.  Navy 
model  boat  building  contest. 

VC'ith  the  retail  outlet  contributing  $45.00 
worth  of  merchandises  as  prizes  and  an  at- 

tractive window  display  complete  with  pic- 
ture and  playdate  credits,  LaFarr  generated 

plenty  of  interest  in  the  Clark  Gable-Burt 
Lancaster  starrer  \  ia  the  contest,  w  ith  co-op 
ads  running  for  two  da>s  in  the  local  news- 

paper. The  paper  helped  out  with  a  story 
on  the  contest,  a  story  and  a  photo  on  the 
judging. 
The  recruiting  oflke  also  participated  in 

setting  up  an  eye-catching  display  in  the 
theatre  lobby.  Three  recruiters  from  the 
Olean,  N.  Y.,  U.  S.  Navy  Recruiting  Office 
served  as  judges. 

LaFarr  utilized  pocket  book  display  cards 
in  local  stores,  posted  signs  on  school  bul- 

letin boards,  inserted  a  display  in  the  Sala- 
manca library — and  just  about  everything 

else  to  make  the  contest  a  whopping  success. 
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Specially  trained  exploitation  teams  will 
be  sent  into  the  field  by  AB-Paramount 
Theatres  in  a  concentrated  dri\e  to  boost 
boxoffice  potential  in  three  of  its  southern 
circuits — Florida  State  Theatres,  Interstate 
Circuit  and  Paramount  Gulf.  This  far-reach- 

ing development  was  announced  by  vice 
president  Sidney  M.  Markley. 

"With  this  program  we  expect  to  supple- 
ment the  merchandising  and  exploitation  ac- 

tivities now  being  done  by  distributors  and 
ourselves.  These  exploitations  people  have 
onl)  one  job  to  do — that  is,  to  get  the  fullest 
return  out  of  a  picture,"  declared  Markley. He  pointed  out  that  the  teams,  which  will 
operate  under  his  personal  supervision,  will 
concentrate  their  attention  on  specific  pic- 

tures. The  films  on  which  the  new  promo- 
tional squads  will  first  turn  their  attention 

to  are  20th-Fox's  "From  Hell  to  Texas" 
and  Paramount's  "Hot  Spell". 

Markley  emphasized  that  the  plan  will  not 
be  restricted  to  first  and  key  runs;  smaller 
situations  will  get  attention,  too.  "We  don't 

There's  one  area  in  the  United  States 
that's  not  just  talking  about  business-build- 

ing— they're  rolling  up  their  sleeves,  going to  work.  The  place:  Detroit.  In  a  powerful 
promotional  drive  to  pick  up  additional 
patrons,  the  Metropolitan  Exhibitors  of  De- 

troit are  sponsoring  an  all-out  push  aimed 
at  stay-at-homes  and  TV-ers.  Theme  of  the 
campaign  is,  "Develop  an  outgoing  person- 

ality ...  go  out  to  a  movie  tonight!" 
Using  a  variety  of  media,  the  campaign, 

which  bowed  two  weeks  ago,  is  making  ex- 
cellent progress.  To  achieve  area-wide  pene- 
tration Motor  City  theatremen  are  bombard- 

ing localities  with  five  minute  radio  pro- 
grams, saturation  radio  spots  and  10-second animated  TV  commercials. 

The  airwave  shows  feature  inside  gossip 
on  Hollywood  topcasters  and  news  about 
current  and  forthcoming  product  at  theatres 
all  over  town.  Basic  vehicle  for  the  radio 
spots  is  a  musical  jingle  that  urges  Detroiters 
to,  "Get  out,  get  out  wherever  you  are  .  .  . see  a  modern  movie  with  a  modern  movie 
star  .  .  ."  On  the  television  front,  the  com- 

mercial follows  this  format:  "Video  portion of  the  commercial  itself  shows  a  bored  cou- 
ple inside  their  home.  Suddenly  a  voice  is 

heard — one  that  resembles  Edward  G.  Rob- 
inson, Charles  Boyer  or  Charles  Laughton 

— saving:  'Got  that  hemmed-in  feeling?  De- 
velop an  outgoing  personality.  Go  out  to  a 

movie  tonight!'  And  the  couple  do  just that.  As  the  walls  of  the  home  close  in, 
they  whiz  out  of  the  house  and  up  to  the 
movie  boxoffice,  happy  and  smiling  of 

course!" Another  important  link  in  the  drive  are 

believe  the  small  theatre  situations  should  be 
wiped  off  the  map.  We  believe  the  small 
situations  have  substantial  potential,"  he 
said,  adding  that  the  very  fact  that  70  per 
cent  of  the  potential  playdates  reveals  how 
the  smaller  situations  have  been  neglected. 

Each  of  the  exploitation  teams,  Markley 
explained,  will  be  composed  of  18  to  20 
members — half  of  them  newcomes,  the  others 
present  employees  who  will  be  assigned  full- 
time  to  the  program.  "Aggressive  merchan- 

dising by  exhibitors  is  extremely  v  ital  today," he  declared,  stressing  the  fact  that  the  plan 
is  not  designed  to  replace  any  exploitation 
efforts  now  being  done  by  the  three  circuits 
or  film  distributors. 

The  AB-PT  executive  voiced  the  opinion 
that  the  successful  operation  of  the  plan 
would  induce  other  theatremen  to  follow  the 
circuit's  lead  by  setting  up  similar  programs. 

Some  observers  read  into  the  AB-PT  plan 
as  an  answer  to  those  film  companies  who 
have  virtually  eliminated  their  field  forces, 
forcing  exhibition  to  take  up  the  slack  on 
the  promotional  battlefield. 

exhibitor  tie-ins  closely  integrated  to  the 
theme  of  the  all-out  campaign. 

Realizing  that  the  task  of  building  busi- 
ness is  not  a  one-man  job,  the  Detroit  the- 

atremen have  enlisted  the  aid  of  all  their 
emplo>ees  —  ushers,  ticket-takers,  ticket- 
sellers,  candy  clerks,  projectionists,  managers, 
assistant  managers,  everyone  connected  with 
the  theatre — with  the  aid  of  a  contest  which 
offers  cash  prizes  for  business-building  sug- 

gestions. A  tabloid  newspaper  detailing  all 
facets  of  the  promotion  was  distributed  to 
all  employees.  To  stimulate  enthusiasm 
among  their  personnel,  the  Detroit  theatre- 
men  are  also  sending  out  a  "Mystery  Patron" — a  generous  gentlemen  who  will  regularly 
visit  area  theatres  solely  for  the  purpose  of 
dispensing  silver  dollars  to  courteous,  atten- tive employees. 

Seventeen  Magazine's  Picture  of  the  Montf award  for  May  is  given  to  Susan  Strasberj 
for  "Stage  Struck,"  in  which  she  stars  witf Henry  Fonda.  Plaque  was  presented  by  Edwir 
Miller  (left),  entertainment  editor  of  the  teen 
age  publication.  Looking  on  is  Irving  H.  Lud 
wig,  domestic  sales  manager  of  Buena  Vista distributors  of  the  RKO  production. 

Detroit  Group  Enlists  Employees'  Aid 

In  Pushing  Business-Building  Drive 



PASSING  DF  THE  MOVIE  FALAnE' 

IHsirihuiurs  Fintt  Small  Hwust's  .\l»r*>  l*r»l'iltihlt' 

Conliiiiitd  from  P^tge  ) 
iCCtion  and  screen  dimensions,  combined  with  the  trend  toward 
less  seats  in  the  de  luxe  first  run  houses,  will  prove  the  National 
Theatres  executive  a  competent  prophet. 
One  of  the  main  reasons  for  the  interest  in  smaller  seating 

rapacities  is  that  it  has  been  found  that  a  distributor  can  often 
Tiake  more  money  with  a  long  run  at  a  small  premiere  house 
Han  with  a  quick  first-run  playoff.  This  is  certainly  not  to  the 
idvantage  of  subsequent  run  houses  whose  normal  market  is 
Dcing  bled  off  by  the  downtown  road  show,  and  there  is  no 
doubt  that  for  the  garden  variety  of  picture  the  restricted  seat 
3olicy  just  won't  work.  But  right  now  on  Broadway  there  are lalf  a  dozen  roadshow  attractions,  which  is  the  highest  number 
jf  such  offerings  simultaneously  in  just  about  a  generation. 

Upgrading  a  theatre  by  cutting  down  the  number  of  seats — 
ind  often  using  some  of  the  freed  space  to  accommodate  more 
uxurious  seating  than  before  —  is  a  psychological  weapon 
.vhich  has  succeeded  in  ""selling  "  a  rise  in  ticket  prices.  It 
.hould  also  be  borne  in  mind,  however,  that  today's  American 
s  bigger  (both  taller  and  wider)  than  his  father.  He  is  apt  to 
leed  a  bigger  theatre  seat. 
The  theatre  he  attends  is  burdened  with  heavy  real  estate 

axes.  It  is  taxed  on  the  basis  of  its  value  as  a  building  and 
I  location.  Consistently  empty  seats  are  therefore  a  double 
Irain — they  inflate  the  taxable  value  of  the  theatre  and  they 
)ring  in  an  insufficient  income.  Hence  it  is  good  economics  to 
onvert  the  space  they  occupy.  Loew  s  State,  for  example,  plans 
o  rent  the  lopped-off  back  end  of  its  auditorium  to  a  restaurant, 
hereby  deriving  stead\-  income. 

Man\  Broadway  theatres  are  wrestling  with  the  problem  of 
altering  their  space-wasting  lobbies  to  other  uses.  When  the 
old  Hollywood  Theatre  on  Broadway  \%as  taken  o\er  for  stage 
presentations,  its  Broadway  lobby  was  abandoned  in  favor  of  a 
51st  Street  entrance,  and  the  Main  Stem  space  was  turned  into 
a  store.  It  is  likely  that  other  theatres  will  be  seeking  to  do 
the  same. 

In  this  discussion  there  has  been  no  mention  of  the  biggest 
and  most  lavish  showplace,  the  Radio  City  Music  Hall.  Unlike 
its  Broadway  contemporaries,  the  Music  Hall  is  under  no  eco- 

nomic pressure.  It  is  truly  the  showplace  of  the  nation  and 
completely  unique.  But  it  is  worth  noting  that  the  Center 
Theatre,  running  mate  of  the  Music  Hall,  was  unable  to  con- 

tinue as  either  a  movie  or  stage  house,  and  was  torn  down  to 
make  way  for  an  office  building. 

Is  the  huge  movie  "palace"  passe.''  The  real  estate  men  and 
the  projection  engineers  say  yes..  Showmen  hedge  a  bit.  They 
think  a  certain  number  of  the  biggest  and  most  lavish  theatres 
will  continue.  But  they  base  this  opinion  on  the  inevitable  fact 
that  the  number  of  palatial  behemoths  is  being  brought  down. 
Broadway  only  a  few  years  ago  was  able  to  support  twice  as 
many  huge  theatres  as  it  does  today.  Not  even  a  cut  in  the 
number  of  performances  has  sufficed.  The  number  of  seats  has 
had  to  be  cut  too.  Under  these  circumstances,  it  seems  safe  to 
predict  that  the  era  of  the  5,000  seat  house  is  ended.  As  one 
industry  observer  commented  the  other  day,  "If  I  wanted  to 
accommodate  5,000  people  in  a  new  theatre  at  one  performance 

today,  I'd  build  a  drive-in." 

SHOWMEN . .  . 

What  Are  YOU  Doing? 

Send  us  your  advertising,  pubiicify  and  exploitation 

campaigns  —  with   photos  —  for  inclusion   in  our 

MERCHANDISING     &     EXPLOITATION     DEPARTMENT  f 
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S  IS  YOUR  PRODUCT 

All  The  Vital  Details  on  Ciu*rent  &>  Con&in^  Features 
(Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis! 

ALLIED  ARTISTS 

December 
UP  IN  SMOKE  Hunti  Hall.  Producer  Richard  Heer- mance.  Director  William  Beardine.  Comedy.  Bowery Boys  become  involved  in  horse  race  betting.    42  min. 

January 
BLONDE  BLACKMAILER  Richard  Arlen.  Producer Charles  Deane.  Melodrama.  Convicted  wrongly,  man finds  real  murderer.    58  min. 
MAN  FROM  GOD'S  COUNTRY  CinemaScope,  Color, George  Montgomery,  Randy  Stuart,  Susan  Cummings. Producer  Scott  R.  Dunlap.  Director  Paul  Landres. 
Western.  Believed  to  be  agent  for  railroad,  hero  be- comes a  marked  man.  82  min.  3/3 
RAWHIDE  TRAIL.  THE  Rex  Reason,  Nancy  Gates.  Pro- ducer Earle  Lyon.  Director  Robert  Gordon.  Western. Two  men  are  falsely  accused  of  leading  wagon  train into  an  Indian  ambush.   48  min. 

February 
EEAST  OF  BUDAPEST  Michael  Mills,  Greta  Thyssen, 
Violet  Rensing.  Producer  Archie  Mayo.  Director  Har- mon Jones.    Drama  of  freedom  fighters  in  Budapest. 
IN  THE  MONEY  Hunti  Hall.  Producer  Richard  Heer- mance.  Director  William  Beaudine.  Comedy.  Interna- natlonal  smugglers  make  Hall  fall  guy  in  robbery. 41  min. 

March 
BRIDE  AND  THE  BEAST.  THE  Charlotte  Austin,  Lance Fuller.  Producer-director  Adrian  Weiss.  Horror.  Girl falls  in  love  with  gorilla.  78  min. 
COLE  YOUNGER.  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  Lovejoy.  Producer  Ben  Schwalb.  Director R  G.  Springsteen.  Western.  Rebellion  against  carpet- bag rule  in  Texas. 
MACABRE  William  Prince,  Jacqueline director  William  Castle.  Melodrama, to  gain  fcrtune.  73  min.  3/31. 
SEVEN  GUNS  TO  MESA  Lola  Albright,  Charles  Quin- liven.  Producer  William  F.  Broidy.  Director  Edward Dein.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 

April 
HELL'S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man trys  to  blow  up  plant  manufacturing  rocket  fuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericsen.  Produced  Lindsley  Parsons.  Direstor  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory,    82  min. 
QUANTRILL'S  RAIDERS  CinemaScope,  DeLuxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. May 

BULLWHIP  CinemaScope.  DeLuxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 
HONG  KONG  AFFAIR  Jack  Kelly,  May  Wynn  Pro- ducer H.  R.  Ebenstein.  Director  Paul  Heard.  Melo- drama. Man  arrives  in  Hong  Kong  to  claim  inheritance. 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore,  Lita Milan,  Robert  Bray.  Producer  Harold  Robbins.  Drama. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Drama. 

Coming 
ATTACK  OF  THE  FIFTY  FOOT  WOMAN  Allison  Hayes, William  Hudson.  Producer  Bernard  Woolner.  Director N.  Herti.  Science-fiction. 
CRY  BABY  KILLER.  THE  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.  German  scientist  creates  horrible  monster. 
GUNSMOKE  IN  TUCSON  CinemaScope,  DeLuxe  Color Mark  Stevens.  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law. 
HOT  CAR  GIRL  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 

KING  OF  THE  WILD  STALLIONS  CinemaScope,  DeLuxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben  Schwalb.  Director  R.  G.  Springsteen.  Western. 
Unscrupulous    rancher    attempts    to    foreclose  widow's 
pXgANS.  the  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Piior.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  14th  Century  Rome  by  Spanish hordes.  80  min. 
QUEEN  OF  OUTER  SPACE  CinemaScope,  Color.  Zsa Zsa  Gabor,  Eric  Fleming.  Producer  Ben  Schwalb. Director  Edward  Bernds. 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 

AMERICAN  INTERNATIONAL 

December 
JET  ATTACK  John  Agar,  Audrey  Totter.  Producer  Alex Gordon.  Director  Edward  L.  Cahn.  Drama.  Pilots  go behind  enemy  lines  in  Korea  to  find  missing  scientist. 48  min.  3/31. 

January 
ASTOUNDING  SHE  MONSTER.  THE  Robert  Clarke, 
Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror.  40  min. 
VIKING  WOMEN  VS.  SEA  SERPENT  Abby  Dalton,  Susan 
Caot,  Brad  Jackson.  Producer-director  Roger  Corman. Science-Fiction.    70  min. 

February 

SUICIDE  BATTALION  Michael  Connors,  John  Ashley, Russ  Bender.  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama  Hide-and-seek  warfare  behind  the  lines  in WWII.    79  min.  4/11. Mav 
FANTASTIC  PUPPETT  PEOPLE.  THE  John  Agar.  John Hoyt.  Producer-director  Bert  I.  Gordon.  Science- fiction. 

Coming 

COLOSSAL  BEAST.  THE 
HIGH  SCHOOL  HELL  CATS 
HOT  ROD  GANG 
HOW  TO  MAKE  A  MONSTER 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan Producer-director  Roger  Corman,  Melodrama. Victoria  I.    107  min,  2/3. 
TOMMY  GUN  CONNIE 

COLUMBIA 
February 

BONJOUR  TRISTESSE  CinemaScope,  Color.  David Niven,  Deborah  Kerr,  Jean  Seberq.  Producer-director Otto  Preminger.  Drama.  Filmiiation  of  Francoise  Sa- gan  novel.  94  min.  1/20. 

GOING  STEADY  Molly  Bee,  Alan  Reed,  Jr.,  Producer Sam  Katiman.  Director  Fred  Sears.  Comedy.  High school  senior  surprise  parents,  get  married  secretly. 79  min. 
HOW  TO  MURDER  A  RICH  UNCLE  CinemaScope Charles  Coburn,  Nigel  Patrick.  Comedy.  80  min. 
WORLD  WAS  HIS  JURY.  THE  Edmond  O'Brien.  Mona Freeman,  Karin  Booth.  Producer  Sam  Katiman.  Director Fred  F.  Sears.  Melodrama.  Captain  of  ocean  liner  is charged  with  mass  murder.  82  min.  1/20. 

March 
BITTER  VICTORY  CinemaScope,  Technicolor.  Richard Burton  Curd  Jurgens,  Raymond  Pellegrin.  Producer Paul  Graeti.  Director  Nick  Ray.  Drama.  Soldiers attempt  to  capture  secret  Nazi  document.  82  min. 2/17. 
COWBOY  Glenn  Ford,  Jack  Lemmon,  Anna  Kashfi. Producer  Julian  Blaustein.  Director  Delmer  Daves. 
Western.  Free-soending  cowboy  helps  friend  save cattle.  92  min.  2/17. 
CURSE  OF  THE  DEMON  Dana  Andrews.  Peggy  Cum- mins, Niall  MacGinnis.  Horror.  American  psychologist investigates  devil  cult  in  England.  83  min. 

TRUE  STORY  OF  LYNN  STUART.  THE  Betsy  Palmer Jack  Lord,  Barry  Atwater.  Producer  Bryan  Foy.  Direc tor  Lewis  Seller.  Melodrama.  Housewife  crusade! against  dope  addiction.  78  min.  3/3. 

April GHOST  OF  THE  CHINA  SEA  David  Brian.  Lynn  Bernay Adventure.    Director    Fred    Sears.    Small    group  flee Japanese  invasion  of  Philippines.  79  min. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Kelly Kenneth    Haight.    Producers    Irving    Allen    and    A.  R Brocolli.  Director  John  Gilllng.  Melodrama.  85  min, 
PARADISE  LAGOON  Technicolor.  Kenneth  More,  Diam Cilento.  Drama. 
SCREAMING   MIMI  Anita   Ekberg,    Phil  Corey,   Gypiu  K Rose  Lee.  Harry  Townes.    A  Brown-Fellows  Production Director  Gerd  Oswald.  79  min.  3/17. 

May 

GODDESS.  THE  Kim  Stanley,   Lloyd  Bridges.  Produeal Milton  Perlman.  Director  John  Cromwell.  Drama.  Stor' about  a  dame  who  becomes  a  movie  star.  105  min 
4/14. THIS  ANGRY  AGE  Technirama  and  Technicolor.  Silvan^ Mangano.  Richard  Conte,  Anthony  Perkins.  ProduceJ DIno  De  Laurentils.  Director  Rene  Clement.  Drama 
Family  fights  to  keep  land. June 

LaRosa.     Producer-director  Harr' Coming 

GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins Dianne  Foster.  Producer-director  John  Ford.  Melo drama. 
GUNMAN'S  WALK  CinemaScope,  Technicolor.  Va^ Heflin,  Tab  Hunter,  Kathryn  Grant.  Producer  Free, Kohlmar.    Director  Phil  Karlson.  Western. 

LINEUP,  THE  Eli  Wallach,  Robert  Keith.  Melodrama 
NIGHT  OF  THE  DEMON  Dana  Andrews.    Producer  Mil E.  Chester.  Director  Jacques  Tourneur. 
7TH  VOYAGE  OF  SINBAD.  THE  Technicolor.  Kerwit Matthews.  Kathryn  Grant.  Producer  Charles  Schneerj Director  Nathan  Juran. 
SHE  PLAYED  WITH  FIRE  Jack Dennis  Price.  Producers  Fran Gilliat.    Director  Sidney  Gilliat. 

I  Eyck,  Betta  St.  John. Director  Guy  Green. 
TANK    FORCE    Victor    Mature,    Leo    Genn.  Pre Phil  Samuel.    Director  Terence  Young. 

INDEPENDENTS 

December 
CAST  A  DARK  SHADOW  IDCA)  Dirk  Bogarde,  Mar 
gatet  Lockwood,  Kay  Walsh.  Producer-dire«*or  Lewii! Gilbert.  Melodrama.  A  man-about-town  murders  ladie? for  their  wealth.  80  min.  12/8. 
GIRVAISE  IContinentall  Eastman  Color.  Maria  Schall^ Francois  Ferrer.  Director  Rene  Clement.  Drama.  Baiee on  a  famous  novel  by  Emile  Zola.  Drama.  114  min 12/9. 
rrS  GREAT  TO  BE  YOUNG  (Fine  Arts)  Technieolor John  Mills,  Cecil  Parker,  Jeremy  Spenser,  Musical A  spoof  of  the  British  public  school  tradition. 
OLD  YELLER  (Walt  Disney  Productions!  Dorothy  Mc 
Guire,  Fess  Parker,  Chuck  Connors.  Producer  Wal' Disney.  Director  Robert  Stevenson.  Western.  Tale  of  ■ boy  and  his  dog.  83  min.  11/25. 
ORDET  IKlngsley-lnternationall  Henrik  Malberg,  Preber Lerdorff  Rye.   Director  Carl  Dreyer.  Drama. Robert  Parrish.  Western. 
SILKEN  AFFAIR.  THE  IDCA)  David  Niven,  Genevievj  j 
Page,  Ronafd  Squire.  Producer  Fred  Feldkamp.  Direc- ( tor  Roy  Kelllno.  English  Comedy.  94  min. January 

MISSOURI  TRAVELER.  THE  (Buena  Vistal  Technicolor 
Brandon  DeWilde,  Fess  Parker.  A  C.  V.  Whitney  Pro- duction. Story  about  an  orphan  in  a  small  town  dur-ifl||^ ing  the  I900's.  104  min.  1/20. BULLETIN YOUR  PROD 

1 



IME  WITHOUT  PITY  lAslor)  Michael  Redgrave,  Ann odd.  Peter  Gushing.  Director  Joseph  Losey.  Melo- rama.  Chronic  alcoholic  saves  long-neglected  son rom  nnurder  charge.   88  min.  12/9. 
February 

TORY  OF  VICKIE.  THE  IBuena  Vista  1  Technicolor, 
omy  Schneider.  Adrian  Hoven.  Producer-director 
rnst  Marischka.  Drama.  The  romance  of  England's ictoria  I.    107  min.  2/3. 

March 
RIDE  IS  MUCH  TOO  BEAUTIFUL,  THE  lEIIis-Lux  Films) 
rigetle  Bardot.  Micheline  Presle,  Louis  Jourdan.  Pro- ucer  Gaspar-Huit.  Director  Fred  Surin.  Comedy, erfect  male  model  falls  in  love  with  perfect  female lodel,    90  min.  2/3. 
:ONFESSIONS  OF  FELIX  KRULL.  THE  IDCAI  Henry ookholt,  Lisa  Pulner.  Director  Kurt  Hoffman.  Story f  a  young  man  of  seemingly  irresistable  charms. 
rS  GREAT  TO  BE  YOUNG  IFine  Arts  Filmsl  John /(ills  Cecil  Parker.  Producer  Victor  Skutesky.  Director 
",yril  Frankel.  Musical.  Teacher  reconciles  student roubles.    91  min.  2/3. 
OVEMAKER,  THE  ITrans-Lux)  Betsy  Blair.  Producer- 
lirector  Juan  A.  Bardem.  Drama.  A  small  town's  Don uan  pretends  a  love  affair  with  a  spinster.  99  min. ,  17. 

April 
4ITS0U  (Zenith  International)  Eastman  Color.  Danielle lelerme.  Fernand  Gravey.  Director  Jacqueline  Audry. Comedy.  How  understanding  comes  to  young  French lirls. 
[ED  AND  THE  BLACK,  THE  IDCA)  Gerard  Philipe. )anielle  Darrleux.  Director  Claude  Autant-Lara.  Drama. AS  min. 
.ENECHAL  THE  MAGNIFICENT  IDCA).  Fernandel. ;omedy  A  second-rate  ham  actor  appears  offstage n  his  theatrical  costumes. 
INCLE  VANYA  lUncle  Vanya  Co.)  Franchot  Tone.  Pro- iucers  Marion  Parsonnet,  Franchot  Tone.  Director ■ranchot  Tone.    Drama.    Country  doctor  succumbs  to 
harms  of  professor's  wife.   98  min.  4/28. VINDJAMMER  (National  Theatres)  Cinemiracle.  Color. *  Louis  de   Rochemont  production.    Director   Louis  de lochemont,  Bill  Colleran.    A  tumultous  travelogue  in  a ew  wide  screen  process.    142  min.  4/14. May 

.TAGE  STRUCK  IBuena  Vista)  Technicolor.  Henry 
onda,  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- or  Sidney  Lumet.  Drama.  Producer  falls  for  actres. till  in  her  teens.  102  min.  3/3. 

June 
•ROUD  LAND.  THE  (Buena  Vista)  Technicolor.  Alan .add,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn. r.  Director  Michael  Curtii. 
'ROUD  REBEL,  THE  IBuena  Vista)  Technicolor.  Alan .add.  Olivia  de  Havilland.  Producer  Samuel  Goldwyn. r.  Director  Michael  Curtii,  Jr.  Affliction  of  a  young loy  is  cured.    103  min.  4/14. 

Coming 
\  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) im  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat ieti.  Director  Oliver  Drake. 
ILUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce jrenfell,  Alastair  Simm.  Producers  Sidney  Gilllat, 
-rank  Launder.  Director  F.  Launder.  Comedy. 
)AV  OF  THE  TRUMPET.  THE  IC.  Santiago  Film  Organi- ation  Prod.)  John  Agar,  Richard  Arlen.  Bill  Phipps. 
'roducer  Harry  Smith.  Director  Eddie  Romero. 
>REAM  MACHINE.  THE  (Amalgamated  Prods.)  Rod 
Cameron,  Marty  Murphy,  Peter  filing.  Producers  Rich- rd  Gordon  and  Charles  Vetter,  Jr.  Director  Mont- lomery  Tully. 
.IGHT  ACROSS  THE  STREET,  THE  (UMPO)  Brigitte lardot,  Raymond  Pellegrin.  Roger  Pigaut.  Producer acques  Gauthier.  Director  Georges  Lacombe.  Drama. V  French  husband  and  wife  try  to  live  without  normal en  relations,  after  the  husband  had  a  near-fatal  acci- lent.  76  min. 
.IGHT  IN  THE  FOREST,  THE  IBuena  Vista)  Techni- olor.  Fess  Parker,  Wendell  Corey,  Joanne  Dru,  James <1acArthur.  Director  H.  Daugherty.  Adventure. 
WHITE  WILDERNESS  (Buena  Vista)  Technicolor.  Docu- nentary  adventure  feature  of  wild  life  in  the  Arctic Circle  region. 
rOUNG  LAND,  THE  IBuena  Vista)  Technicolor.  Pai 
^ayne,  Yvonne  Cragi,  Dennis  Hopper.  Producer  Pat- ick  Frd.  Director  Ted  Tetzloff.  Adventure. 

METRO-GO  LDWYN -MAYER 

December 
)ON  T  GO  NEAR  THE  WATER  CinemaScope,  Metro- ^olor.  Glenn  Ford,  Gia  Scala,  Keenan  Wynn.  Producer 
^awrence     Weingarten.     Director     Charles  Wafters. 

SEVEN  HILLS  OF  ROME  LeCloud  Productions.  Mario Lama.  Marisa  Allasio.  Producer  Lester  Welch.  Director Roy  Rowland.  Musical.  Tenor  makes  good  in  It^ly. 107  min.  1/20. 
February 

ALL  AT  SEA  Alec  Guinness.  Irene  Brown.  Producer Michael  Balcon.  Director  Charles  Freud.  Comedy. Story  of  a  seasick  sailor.    87  min. 
BROTHERS  KARAMAZOV,  THE  MetroColor.  Yul  Bryn- ner.  Maria  Schell.  Claire  Bloom.  Producer  Pandro  S. Berman.  Director  Richard  Brooks.  Drama.  Based  on famous  novel  by  Dostoyevsky.  146  min.  2/17. 
I  ACCUSE  Jose  Ferrer,  Viveca  Lindfors.  Leo  Genn. Producer  Sam  Zimballst.  Director  Jose  Ferrer.  Drama. French   officer   unjustly  accused   of  treason.    99  min. 

UNDERWATER  WARRIOR  CinemaScope.  Dan  Daily, Claire  Kelly.  Producer  Ivan  Tors.  Director  Andrew 
Marton  Adventure.  Tale  of  a  "frogman"  and  his exploits.  82  min.  3/3. 

March 
HIGH  COST  OF  LOVING.  THE  Jose  Ferrer,  Gena  Row- lands, Jim  Backus.  Producer  Milo  Frank.  Director  Jose Ferrar.  Comedy.  A  young  couple  and  their  shenanigans. 87  min.  3/17. 
SADDLE  THE  WIND  CinemaScope.  Robert  Taylor,  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrish.  Western.  Story  of  two brothers  on  opposite  sides  of  law.  84  min.  3/3. 

April 
CRY  TERROR  James  Mason,  Inger  Stevens,  Rod  Steiger. Producer-director  Andrew  Stone.  Melodrama.  Elec- tronic expert  unwittingly  fashions  bomb  for  extortion- ist.   96  min.  4/28. 
MERRY  ANDREW  CinemaScope,  Metrocolor.  Danny Kaye.  Pier  Ageli.  Baccpopmo.  Producer  Sol  C.  Siegel. Director  Michael  Kidd.  A  staid  and  shy  teacher  is transformed  into  a  circus  clown.  103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones.  Joan  O'Brien, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plavs  district  attorney  in  small  college  town.  82  mm. 
4/14. SHEEPMAN,  THE  CinemaScope  Metrocolor.  Glenn Ford  Shirley  MacLaine,  Leslie  Nielson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    86  min.  4/28. 

Comins 

January 
tAINTREE  COUNTY  MetroColor.  MGM  Camera  iS. 
iilubttfc  T«ylor,  MoBtqomary  Oift.  Produear  David .•wit.  Dirteter  Bdward  Dymtryk*.  Drama.  Ufa  in  Indi- 
ina  during  the  middle  I880's.    187  min.  1/6. iAFECRACKER.  THE  Ray   MHIand,   Barry  Jones.  Pro- Jucer.    David  E.  Rose.    Director  Ray  Milland.  Melo- Irama.    Safecracker  becomes  war  hero.    96  min.    1/6.  87  min.  3/31. 

BADLANDERS,  THE  CinemaScope.  Metrocolor.  Alan Ladd,  Ernest  Borgnlne,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves. 
GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier. Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  MInnelli.  Musical. 
HIGH  SCHOOL  CONFIDENTIAL  Russ  Tamblyn.  Jan Sterling.  Producer  Albert  Zugsmith.  Director  Jack Arnold. 
IMITATION  GENERAL  Glenn  Ford,  Red  Buttons.  Pro- ducer William  Hawks.    Director  George  Marshall. 
TERROR  AT  SEA  James   Mason,    Broderick  Crawford, Dorothy  Dandridge.  Producer-director  Andrew  L.  Stone. Melodrama. 
LAW  AND  JAKE  WADE.  THE  CinemaScope,  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.  Director  John  Sturges. 
RELUCTANT  DEBUTANTE.  THE  Rex  Harrison.  Kay  Ken- dall. Producer  Pandro  Berman.  Director  Vincente  MIn- nelli. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 
TUNNEL  OF  LOVE.  THE  Doris  Day,  Richard  Widmark. A  Joseph  Fields  Production.    Director  Gene  Kelly. 

PARAMOUNT 

December 
SAD  SACK  VistaVision,  Technicolor.  Jerry  Lewis,  David 
Wayne.  Producer  Hal  W.;llis.  Director  George  Mar- shall. Comedy.  Life  in  the  Army.  98  min.  10/28. 
SPANISH  AFFAiR  VistaVision,  Teclinlcolor.  Carman SaTllla.  Uchard  Kilay.  Producer  Bruce  Odium.  Diractor Donald  Siegel.  Adventure.  An  American  architect travelling  in  Spain  is  attracted  to  a  beautiful  girl, half-Gypsy,  half-Spanish.  95  min.  2/17. January 

WILD  IS  THE  WIND  VistaVision.  Anna  Magnani,  An- thony Quinn.  Producer  Hal  Wallis.  Director  John Sturges.  Drama.  Love,  hate,  and  violence  on  a  Nevada sheep  ranch.    I  14  min  12/9. 
March 

DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  Del- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife.  Ill  min.  3/17. 
HIGH  HELL  VistaVision.  John  Derek,  Elaine  Stewart. Melodrama.    Mountain    climbing    In    the    Swiss  Alps. 

MAY  SUMMARY 
The  revised  total  of  May  releases  shows 
32  features  for  the  month,  one  less 

than  previously  announced.  United  Ar- 
tists tops  the  list  with  six  films.  War- ner Bros.,  usually  a  limited  output 

company,  follow  with  five,  while  Allied 
Artists  matches  Universal's  output  of 
four.  20th  Century-Fox  will  release 
three.  Listed  for  two  features  each  are 
Metro-Goldwyn-Mayer,  Columbia,  Rank 
and  American-International.  Paramount 
and  Buena  Vista  each  have  one  sched- uled for  May. 

1  3  Dramas 
9  Melodramas 
5  Westerns 
2  Science-fiction 

2  Comedies 
1  Adventure 
1  Musical 

April ST   LOUIS  BLUES  VistaVision.  Nat    "Kmg"  Cole,  Eartha Kitt     Pearl    Bailey.    Ella    Fitigerald.     Producer  Robert Smith.    Director   Allan    Reisner.  M,'^''"^^^ W    C    Handy,   composer  of   St.   Louis   Blues.    93  mm. 
4/14. TEACHER'S  PET  VistaVision.  Clark  Gable,  Doris  Day. 
A  Pearlberg-Seaton  Production.  Director  George  Sea- Ton.  ComeJy.  Tough  newspaper  editor  and  college iournalism  teacher  have  a  ball.  120  mm. 

May 

MARACAIBO  Technicolor,  Vistavision.  Cornel  Wilde, Jean  Wallace,  Abbe  Lane.  Drama. 
June 

ANOTHER  TIME,  ANOTHER  PLACE  Lono  Turner.  Barry 
Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen  Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
HOT  SPELL  VistaVision  Shirley  Booth,  Anthony  <?u.nn, 
Thirley  MacLaine.  Producer  Hal  Wallis.  D-ec  or  Dan iel  Mann.  Drama.  The  disintegration  of  a  Southern family  during  a  torrid  heat  wave. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie Coogan. 
VERTIGO  Technicolor,  VistaVision.  James  Stewart^  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock. 

July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.    Director  Michael  Curtii. 
ROCK-A.BYE    BABY    Technicolor,     VistaVision.  Jerry 
Lewis,   Marilyn   Maxwell.    Producer  Jerry  Lewis.  Di- rector Frank  Tashlin. Coming 

BLACK  ORCHID,  THE  VistaVision.  Sophia  Lpren,  An- thony Quinn.  Producers  Carlo  Ponti,  Marcello  Girosi. Director  Michael  Curtii. 
BUCCANEER.  THE  Technicolor,  VistaVision  Yul  Bryn- ner  Charlton  Heston,  Charles  Boyer,  Claire  Bloom. Producer  Henry  Wilcoxon.  Director  Anthony  Quinn. 
HOT  ANGEL.  THE  Jackie  Loughery.  Edward  Kemmer. Drama,  Today's  younger  generation. 
HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant, 
Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  ot master. 
MATCHMAKER.  THE  VistaVision.  Shirley  Booth.  An- 

thony Perkins.  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself. 
TOO  YOUNG  TO  LOVE  Robert  Yurgatis,  Phippa  Scott. Producer  William  Alland. 

December 
ONE  WAY  OUT  Jill  Adams,  Lyndon  Brook,  Eddie  Byrne. John  Chandos.    60  min. January 

ACROSS  THE  BRIDGE  Rod  Steiger,  David  Knight,  Mar- la  Landi  Noel  Willman.  Producer  John  Stafford.  Di- rector Ken  Annakin.  Melodrama.  Scotland  Yard  de- tective hunts  international  high-finance  crook  In  Mexi- co.   94  min.  10/28. 
BOLSHOI  BALLET,  THE  Eastman  Color.  Galince  Ula- nova.    99  min. February 

HENRY  V  Technicolor,  CinemaScope.  Laurence  Olivier. Producer-director  Laurence  Olivier.  Drama.  137  mm. Parker.  Melodrama. 
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SICIIT  PLACE  Balinda  L*a,  Ronald  Lawli.  Producar John  Bryan.   Diractor  Cliva  Donnar.   81  min. 
SMILES  OF  A  SUMMER  NIGHT  Ulla  Jacobian,  Eva Dahlback,  Harriat  Andarson.    Drama,    lOS  min. 

March 
CAMPBELL'S  KIN&DOM  Eastman  Color.  Dink  Bogarda, Stanlay  Baker.  Producer  Betty  Box.  Direcor  Ralph Thomas.  Drama.  Story  about  the  Canadian  Northwest territory.  102  min.  3/17. 

April ONE  THAT  GOT  AWAY.  THE  Hardy  Kruger.  Producer J.  Wintle.  Director  Roy  Baker.  Drama.  A  Luftwaffe pilot  escapes  three  times  from  a  British  P.O.W.  camp in  WW  II  104  men. May 

HELL  DRIVERS  VistaVision.  Stanley  Baker,  Herbert Lorn,  Peggy  Cummins.  Producer  S.  B.  Rsi.  Director R.  Endfield.    Melodrama.    91  min. 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Janni. Director  J.  Lee.  83  min.  Drama. 

Coming 
DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector B.  D.  Hurst.    90  min. 
NIGHT  AMBUSH  Dirk  Bogarde,   Marius  Goring.  Pro- ducer E.  Pressburger.   Director  M.  Powell.   93  min. 
WINDOM'S  WAY  Eastman  Color.    Peter  Finch.  Mary Ure.    Producer  John  Bryan.    Director  R.  Meame.  108 min. 

REPUBLIC 

December 
FIGHTING  WILDCATS  Keefe  Braselle,  Kay  Callard, Karel  Stepanek,  Ursula  Howells.  American  engineer saves  Mid-east  diplomat  on  peace  mission.    74  min. 
GUNFIRE  AT  INDIAN  GAP  Vera  Ralston,  Anthony George,  George  Macready.  Producer  Rudy  Ralston. Director  Joe  Kane.  Western.  70  min. 
HELL  SHIP  MUTINY  Jon  Hall  John  Carradine,  Peter Lorre.  Lovina  Production.  Schooner  skipper  saves young  princess  treasurer,   bt  min. 

January 
OUTCASTS  OF  THE  CITY  Osa  Massen,  Robert  Huttoo, Maria  Palmer.  Producer-director  Boris  L.  Petroff. Drama.  Former  sweetheart  attempts  to  murder  Ger- 

man girl's  American  sweetheart.   61  min. 
WEST  OF  SUEZ  John  Bentley,  Vera  Fusek,  Martin Boddey. 

February 
SCOTLAND  YARD  DRAGNET  Roland  Clark,  Patricia Roc,  Paul  Carpenter.  Melodrama.  Psychiatrist  tries  to drive  young  test  pilot  insane.    74  min. 
INTERNATIONAL  COUNTERFEITERS  Gordon  Howard. Melodrama.  70  min. 
NOTORIOUS  MR.  MONKS.  THE  Naturama.  Vera  Ral- ston, Don  Kelly,  Paul  Fix,  Leo  Gordon.  Drama.  70  min. 

March 
JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin, Gene  Evans.  Producer  S.  Picker.  Direcor  W.  Witney. Melodrama.   Young  hoodlum  terroriies  family. 
JUVENILE  JUNGLE  Naturama.  Corey  Allen,  Rebecca Welles.  Melodrama.  Story  of  juvenile  delinquents.  70 min. 
STRANGE  CASE  OF  DR.  MANNING  Ron  Randell, Greta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

April 
MAN  WHO  DIED  TWICE.  THE  Naturama.  Rod  Camer- 

on. Ve'a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Kayas,  John  Clota, Sheila  Ryan.  Melodrama. 

Coming 

MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vanca  Skarsadt.  Director  A.  C.  Ganaway. 
SEARCHING  WIND.  THE  Naturama.  Vera  Ralston Don  Kelly.  Producer  Rudy  Ralston.  Director  Joe  Kane. 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sails  forged  passports  to  displaced  per- sons.  U  min. 

20TH  CENTURY-FOX 

December 
A  FAREWELL  TO  ARMS  CinemaScopa,  DaLuxa  Color. 
Rock  Hudson,  Jennifer  Jones,  Vittorio  de  Sica.  Pro- ducer David  Salinick.  Director  Charles  Vidor.  Drama. Rlmi-iation  of  famous  Hemingway  novel.  I&S  min.  12/23 
ENEMY  BELOW.  THE  CinemaScopa,  Color.  Robert Mitchum,  Curd  Jurgens.  Producer-Director  Dick  Powall. Adventure.  A  life-and-death  struggle  between  a  Ger- man U-boat  and  an  American  destroyer.  92  min.  11/25. 
KISS  THEM  FOR  ME  CinemaScope,  DaLuxe  Color. Cary  Grant,  Jayne  Mansfield,  Suzy  Parker.  Producer Jerry  Wald.  Director  Stanley  Donen.  Comedy.  Three war  buddies  on  leave  paint  the  town  red.     105  min. 

January 

ESCAPE  FROM  RED  ROCK  Regalscope.  Brian  Donlevy, J.  C.   Flippen,   Eileen  Janssen.    Producer  B.  Glasser. Director  E.  Bernds.    Western.    75  min. 
PEYTON  PLACE  Jerry  Wald  Prods.  CinemaScope,  De Luxe  Color.  Lana  Turner,  Lloyd  Nolan,  Hope  Lange. Producer  Jerry  Wald.  Director  Mark  Robson.  Drama. Life  in  an  All-American  small  town. February 

BEAUTIFUL  BUT  DANGEROUS  Eastman  Color.  Gina Lollobrigida,  Vittorio  Gassman.  Producer  Manuella Malotti.  Director  Robert  Leonard.  Drama.  The  vise  of a  singer  from  guttersnipe  to  granddiva.  103  min.  3/3. 
GIFT  OF  LOVE,  THE  CinemaScope,  Color.  Robert Stack,  Lauren  Bacall,  Evelyn  Rudie.  Producer  Charles Brackett.  Director  Jean  Negulesco.  Drama.  Adopted 
child  wins  way  to  father's  heart.  105  min.  2/17. 
PLUNDER  ROAD  Regalscope.  Gene  Raymond,  Wayne Morris,  Jeanne  Cooper.  Producer  L.  Stewart.  Director H.  Cornfield.    Drama.    72  min. 
SING  BOY  SING  CinemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama.  Story  of  a  teenage  heart-throbber. 90  min.  1/20. 

March 
AMBUSH  AT  CIMMARON  PASS  Regal  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant is  forced  to  join  Confederates.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, Nigel  Patrick.  Producer  Ernest  Gartside.  Victor  Vicas. Melodrama.  Five  men  and  one  woman  are  snowbound in  a  cabin  atop  a  mountain.  87  min. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Braiii, Mitii  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Joshua  Logan.  Filmiiation  of  famed  Broadway musical.  171  min.  3/31. 

April BARBARIAN.  THE  CinemaScope  DeLuxe  Color.  John Wayne.  Producer  Eugene  Frenke.  Director  John Huston.  Adventure. 
CATTLE  EMPIRE  CinemaScope  DeLuxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 
LONG  HOT  SUMMER.  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Filmiiation  of  famous  Faulkner  story.    117  min. 
YOUNG  LIONS.  THE  CinemaScope.  Marlon  Brando, Montgomery  Clift,  Joanne  Woodward.  Producer  Al Lichtman.  Director  Edward  Dmytryk.  Drama.  A  view  of WW  II  though  the  lives  of  3  soldiers.  147  min.  3/17. 

May 

10  NORTH  FREDERICK  CinemaScopa.  Gary  Cooper, Suiy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min.  4/28. 
THUNDERING  JETS  Regalscope.  Dick  Foran,  Rex Reason.  Producer  Jack  Leewood.  Director  Helmut Dantine.  Adventure. 

June 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.     Director    Henry    Hathaway.     Western.  100 

Coming 

A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano Braiii,  Christene  Carere.  Joan  Fontaine,  Johnny 
Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- 
gulesco. BLOOD  ARROW  Regalscope.  Scott  Brady.  Phyllis 
Coates,  Diane  Darrrin.  Producer  Robert  Staber.  Di- rector C.  M.  Warren. 
BRAVADOS,  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King. 

HOW  TO  ROB  A  NICE  LITTLE  BANK  CinemaScopa Tom  Ewell,  Mickey  Rooney.  Producer  Anthony  Muto Director  H.  Levin. 
SIERRA  BARON  CinemaScopa,  DaLuxa  Color.  Bri Kaith,  Rick  Jason.    Producer  Plato  Skourat.  Dir«c 
J.  Clark. 

SHOWDOOWN  AT  BOOT  HILL  Regalscope.  Charle:|| Bronson,  Robert  Hutton.  Producer  H.  Knox..  Directoiil G.  Fowler.   Western.    72  min.  ! 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gantlaj 
Mark  Damon,  Ann  Doran.  Producer-Director  Williani| F.  Claxton.   78  min.  | 
VIOLENT  ROAD.  THE  Regal  Films.  Gene  Raymond Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Chooj luck  and  Laurence  Stew Director  Hubert  Cornfield?! 

JNiTED  ARTISTS 

December  1 
BABY  FACE  NELSON  Mickey  Rooney,  Carolyn  JoneM 
Sir  Cedric  Hardwicke.  Producer  Al  Zimbalist.  Directoilj 
Don  Siegel.  Drama.  Story  of  one  of  America's  notorijl ous  gangsters.  85  min.  11/25.  i| 

HELL  BOUND  John  Russell,  June  Blair.  Producer  Au'' brey  Schenk.  Director  William  Hole,  Jr.  Adventuresj Hi-jacking  on  the  high  seas.  l\ 
PATHS  OF  GLORY  Kirk  Douglas.  Ralph  Meeker|i 
Adolphe  Menjou.  Producer  James  B.  Harris.  Directoij Stanley  Kubrick.    World  War  I  courtroom  drama.  B^lj January 

QUIET  AMERICAN  Audie  Murphy,  Michael  RedgravtJ Claude  Dauphin.  Figaro  Produciion.  Director  Joiapr Mankiewicz.  Drama.  Story  sat  against  the  recanj fighting  in  IndoChina.  120  min.  1/20. February 

FORT 
Cabot. Newm, 
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GUN  FEVER  Mark  Stevens.  Producers  Harry  JacksonI Sam  Weston.  Director  Mark  Stevens.  Western.  Coldjf blooded  killer  plots  revenge. 
LAST  PARADISE.  THE  CinemaScope,  Technicolor.  Pr ducer   Golfrero  Colonna.   Director   FoJco  Quilici.  AdJ) venture.  Polynesians  battle  tiger  sharks. 
MAN  ON  THE  PROWL  Mala  Powers,  James  Best. Jana  Production.  Director  Art  Napoleon.  Melodramaj Psychopathic  killer  chooses  young  ladies  as  victimj|| 73  min.  12/23. 
OPERATION  MURDER  Tom  Conway,  Sandra  Dornall 
Producers  Ed  and  Harry  Danziger.  Director  E.  Morris Melodrama.  Doctor  plans  to  murder  his  wealthy  cou sin.    67  min. 

March 
FORT  BOWIE  Ben  Johnson,  Jan  Harrison.  Kent  Taylor Producer  Aubrey  Schenck.  Director  Howard  W.  Koch Western.  80 
I  BURY  THE  LIVING  Richard  Boone,  Peggy  Maurer Producers  Band  and  Garfinkle.  Director  Albert  Band Monster  arises  from  dead.  70  mil 
LOST  LAGOON  Jeffrey  Lynn,  Leiia  Barry.  Producer director  John  Rawlins.  Drama.  Man  makes 
on  tropic  isle.  78  min. 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Power Marlene  Dietrich,  Charles  Laughton.  Producer  Arthu Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  T uncovering  of  a  perfect  crime.    114  min.  11/25. 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Mon Berman.  Adventure.  American  newspaperman  in  Lon don  rounds  up  criminals.  83 
PARIS  HOLIDAY  Bob  Hope,  Farnandel,  Anita  Ekberq Director  Gerd  Oswald.  Producer  Bob  Hope.  Comedy 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter national  counterfeiters.  100  min.  3/17.  ' 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  Ebar{ 
hardt,  Ray  Strlcklyn.  A  Levy-Gardner  Production.  Dl| rector  Paul  Landres.  Horror.  77  min.  4/28.  J 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gr3 hama,  Joanna  Gilbert.  Producer  Norman  Retchin.  DiJ rector  Barney  GIrard.  Indian  war  and  Cheyanna Indians.  I 
RUN  SILENT,  RUN  DEEP  Clark  Gable,  Burt  LancaslafJ Producer  Harold  Hecht.  Director  Robert  Wise.  Adl venture.  Submarine  commander  fights  Jap  warshipsl 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  ProducarJ director  Michael  Carreras.  Adventure.  British  troop* defend  observation  post  against  German  onslaughtl 78  min. 

May 

EDGE  OF  FURY  Michael  Higglns,  Lois  Holmes.  Pro] duear  Robert  Gurnay,  Jr.  Directors  Robert  GurnayJ Jr.  and  Irving  Lernar.  Suspense  Thriller  based  on  thi 
novel  "Wisteria  Cottage".   77  min. 

MASSACRE  Joel  McCrea,  Forrest  Tucker.  Sinai Producer    Walter    MIrisch.     Director  Joseph Western.    80  min. 



iOOS  LITTtE  ACRE  Robert  Ryan.  Aldo  Ray,  Tina ^uiic.  Producer  Sidney  Harmon.  Director  Anthony v(dnn  Drama.  Filmiiation  of  Erskine  Caldwell  novel. 
SLAND  WOMEN  Marie  Windtor,  Vince  Edwardi.  Pro- lucer-director  William  Berke.  Musical.  Calypso  film ilmed  in  the  Bahama  Islands. 
HUNDER  ROAD  Robert  Mitchum.  Gene  Barry.  Jacques vubuchon.  Producer  Robert  Mitchum.  Director  Arthur 
(ipley  Melodrama.  T-Men  outsmart  Kentucky  boot- ,  eqgers  92  min.  4/28. 
OUGHEST  GUN  IN  TOMBSTONE  George  Montgom- ry  Producer  Robert  Kent.  Director  Earl  Bellamy. Vestern.    72  min. 

Coming 
IIG  COUNTRY.  THE  Technirama.  Gregory  Peck, ;harlton  Heston,  Jean  Simmons.  Producers  Gregory 'eck  Wi^tiam  Wyler.  Director  William  Wyler. 
:HINA  doll  Victor  Mature,  Lili  Hua.  Producer-Di- ector  Frank  Boriage.  Drama.  United  States  Air  Force ;aptaln  marries  a  Chinese  girl. 
;0P  HATER  Robert  Loggia,  Gerald  O'Loughlin.  Pro- lucer-director  William  Berke. 
:0UNTERPLOT  Forrest  Tucker,  Allison  Hayes.  Pro- jucer-director  Kurt  Neumann. 
^EARMAKERS,  THE  Dana  Andrews,  Dick  Foran.  Pro- iucer  Martin  Lencer.   Director  J.  Tourneur. 
:LAME  BARRIER  Arthur  Frani.  Kathleen  Crowley.  Pro- Jucer  Arthur  Gardner.  Director  Paul  Landres.  Melo- irama.  Wife  searches  for  missing  scientist  in  Mexico. '0  min. 

'(INGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis,  Natalie Vood.    Producer  Frank  Russ.    Director  Delmer  Daves. 
.ONE  RANGER  AND  THE  LOST  CITY  OF  GOLD.  THE 
iastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- .  iucer  Jack  Wrather.  Western. 
iEPARATE    TABLES    Burt    Lancaster.    Rita  Hayworth, Jeborah  Kerr.    Producer  Harold  Hecht.    Director  Del- jert  Mann. 
0  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. reducers  George  Sherman,  Clarence  Eurist.  Director ieorge  Sherman. 
ERROR  IN  A  TEXAS  TOWN  Sterling  Hayden.  Carol Celly.    Producer  Frank  Seltier.    Director  J.  H.  Lewis. 
■IGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert laker  Monty  Berman.  Director  John  Gilling.  Melo- irama.  The  tribulations  of  an  Americean  correspondent >n  assignment  in  London.   83  min. 
'1KINGS.  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- line.  Producer  Jerry  Bresler.  Director  Richard  Fleischer. 
¥INK  OF  AN  EYE  Jonathan  Kidd.  Doris  Dowling, '  rene  Seidner.  Producer  Fernando  Carrere.  Director Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- jing  wife.  72  min. 

UNIVERSAL-INTL 

December 
aOLATORS,  THE  Arthur  O'Conadl,  N«ncy  M«loii*. 'rodocar  H.  Irowii.  Diractor  John  NawUnd.  Drama, itorv  of  a  probaMofl  officar  in  tha   Naw  York  City ourh.    76  min. 

January 
aL  MINE  TO  GIVE  Eastman  Color.  Glynis  Johns, Cameron  Mitchell,  Re«  Thompson.  Producer  Sam  Weis- 'Hthal.  Director  Allen  Raisner.  Drama.  The  story  of  a .cottish  immigrant  couple  in  Wisconsin  in  the  l?th :entury.   102  min.  10/28. 
rfAN  IN  THE  SHADOW  CinemaScope.  Jeff  Chandler. 3rson  Walles.  Producer  Albert  Zugimit*i.  Director lack  Arnold.  Drama.  Sheriff  destroy*  one-man  domina- ion  of  Texas  town.  79  min.  12/23. 
ARNISHED  ANGELS.  THE  CinemaScope.  Rock  Hud- on.  Robert  Stack,  Dorothy  Malone,  Jack  Carson, 
'roducer  Albert  Zugsmith.  Director  Douglas  SIrk. )rama.  Reporter  uncovers  World  War  I  hero  of  the afayette  Escadrille.    91  min.  11/14. 
THIS  IS  RUSSIA  Eastman  Color.  Documentary  of  life n  RussM.  Written  and  photographed  by  Sid  Feder. i7  min.  12/9. 

February 
ilU.  MOST  LIKELY.  THE  Eattmaa  Color.  Jana  Fowall, ^ff  Robartioa,  Kalth  Aodai.  Preduear  Staalay  Roblla. Xrector  Mitckall  Uiioa.  C«mady.  A  firl  it  prepoiad 0  by  three  men  on  the  same  day.   98  min.  1/6. 
=LOOD  TIDE  CinemaScope.  George  Nader,  Cornell iorchers.  Michael  Ray.  Producer  Robert  Arthur.  Di- ector  Abner  BIberman.  Melodrama.  Story  of  a  psy- :hopathic  boy.   82  min.  2/3. 
rOUCH  OF  EVIL  Charlton  Heston,  Janet  Leigh.  Orson Relies.  Producer  Albert  Zugsmith.  Director  Orson «elles.  Melodrama,  Policeman  frames  suspects,  finally tilled  by  henchman.  95  min.  3/17. 

March 
)AMN  CITIZEN  Keith  Andes,  Margaret  Hayes,  Gene :vans.  Producer  Herman  Webber.  Director  Robert cordon.  Melodrama.  Real  estate  man  becomes  leader "  police  in  fight  against  crime. 
^ADY  TAKES  A  FLYER.  THE  CinemaScope,  Eastman -olor.  Lana  Turner,  Jeff  Chandler,  Richard  Denning, 'roducer  William  Alland.  Director  Jack  Aronld.  Dra- ia.  Pilot  and  wife  realiie  true  love  in  the  air.  94 iin.  1/20. 

MARK  OF  THE  HAWK.  THE  Technicolor.  Superscope. Eartha  Kitt,  Juano  Hernandei,  John  Mclntire.  Sidney Poitier.  Producer  Lloyd  Young.  Director  Michael Audlcy.  Drama.  Unrest  and  nationalism  in  Africa. 83  min.  2/17. 

April BIG  BEAT.  THE  Color.  William  Reynolds,  Andra  Mar- tin. Producer-Director  Will  Cowan.  Musical  merry-go- round.    83  min. 
DAY  OF  THE  BAD  MAN  CinemaScope.  Eastman  Color. Fred  MacMurray.  Joan  Weldon,  John  Ericson,  Robert Middleton.  Producer  Gordon  Kay.  Director  Harry Keller.  Western.  Brothers  of  a  murderer  attack  town on  day  of  trial.    92  min.  2/3. 
FEMALE  ANIMAL.  THE  CinemaScope.  Hedy  Lamarr. Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.   Comedy.   84  min.  1/6. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady.  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  iob.  85  min.  2/3 

May 

GIRLS  ON  THE  LOOSE  Mara  Corday,,  Lita  Milan. Director  Paul  Henreid.  Melodrama.  Story  of  girl  gangs. 
I  MAItRIED  A  WOMAN  Gaerga  Gobal,  Diana  Don, Adolph  Manjou.  Producer  William  Bloom.  Director  Hal Kantar.  Coamdy.  Wifa  objacti  to  taking  lacoad  placa to  a    bear  advarHsing   cantpaign   with   har  husband. 
LIVE  FAST.  DIE  YOUNG  Mary  Murphy,  Norma  Eker- hardt.  Director  Paul  Henreid.  Melodrama.  The  lives  of runaway  teenage  girls. 
PORTRAIT  OF  AN  AMERICAN  WOMAN  O.  W.  Fischer, Ruth  Lemmerick.  Director  Helmut  Kantner.  Drama. A  nude  painting  causes  controversy  in  diplomatic circles. 

June 
HORROR  OF  DRACULA  Technicolor.  Peter  Gushing. Producer  Anthony  Hinds.  Director  Terence  Fisher.  Hor- ror. Monster  rises  from  coffin  to  feed  itself  on  fresh blood. 
THING  THAT  COULDN'T  DIE.  THE  William  Reynolds. Andra    Martin.   rPoducer-director  Will   Cowan.  Horror. 
THIS  HAPPY  FEELING  CinemaScope.  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  in  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 

July 

LAST  OF  THE  FAST  GUNS  CinemaScope.  June  Allyson, Jeff  Chandler.  Producer  Ross  Hunter.  Director  H. Kantner. Coming 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kantner. 
A  TIME  TO  LOVE  AND  A  TIME  TO  DIE  CinemaScope, Color.  John  Gavin.  Lilo  Pulver.  Producer  Robert  Ar- thur. Director  Douglas  Sirk.  Filmiiation  of  Erich Remarque  novel.    133  min.  4/14. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader.  Joanna  Moore.  Producer  H,  Horowitz. Director  R.  Carlson. 
GIRLS  ON  THE  LOOSE  Mara  Corday,  Lita  Milan.  A Jewel  Production.    Director  Paul  Henreid. 
KATHY  O.  Color.  Dan  Duryea,  Jan  Sterling.  Producer Sy  Gomberg.    Director  Jack  Sher. 
MONEY.  WOMEN  AND  GUNS  CinemaScope,  Eastman, Color.  Jack  Hahoney,  Jean  Hagen,  Jeffrey  Stone. Producer  Howie  Horowitz.  Director  Richard  Bartlett. 
Drama.  Tale  of  a  pig-tailed  movie  tyrant.  99  min. 4/28. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
ONCE  UPON  A  HORSE  Dan  Rowan,  Dick  Martin, Martha  Hyer.    Producer-director  Hal  Kanter. 
PERFECT  FURLOUGH.  THE  CinemaScope.  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color. Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  island  and  are  stuck  for  weeks. 
RIDE  A  CROOKED  TRAIL  Cinemascope.  Eastman  Color. Audie  Murphy,  Gia  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope.  Color. Rory  Calhoun,  Beveily  Garland.  Producer  Gordon  Kay. Director  Harry  Keller.  Producer  Gordon  Kay.  Director Richard  Carlson. 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son, Cyd  Charisse.  Arthur  Kennedy.  Producer  Gordon Kay.    Director  Joseph  Peuney. 
VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.    Director  Harry  Keller. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ton.    Director  Charles  Haas. 
WONDERFUL  YEARS.  THE  CinemaScope.  John  Saxon. Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine. 

warne:^  brothers 
January 

DEEP  SIX.  THE  Warnercolor.  Alan  Ladd.  Dianne  Foster, William  Bendix.  Melodrama.  Sub  warfare  in  WW  II. 108  min.  1/6. February 

DARBY'S  RANGERS.  James  Garner.  Etchika  Choureau. Jack  Warden.  Melodrama.  Exploits  of  famed  combat unit  of  WW  II.    121  min. 
FORT  DOBBS  Clint  Walker.  Virginia  Mayo.  Producer Martin  Rackin.  Director  Gordon  Douglas.  Western. 90  min.  1/6. 

March 
LAFAYETTE  ESCADRILLE  lab  Hunter,  Etchika  Choureau. 
J.  Carrol  Naish.  Producer-Director  William  A.  Well- man.  Melodrama.  New  England  playboy  joins  French Air  Force,  World  War  I.  96  min.  2/17. 

A  pril CHASE  A  CROOKED  SHADOW  Richard  Todd.  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama.  Mystery  man  attempts  to  drive heiress  to  insanity.  87  min.  2/17. 
MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly. 
Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Filmiiation  of Herman  Wouk  novel.  125  min.  3/17. 

May 

LEFT  HANDED  GUN,  THE  Paul  Newman,  Lita  Milan. Producer  Fred  Coe.  Director  Arthur  Penn.  Western. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes.  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man who  disappeared  in  Amazon  back  country  in  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH.  TOO  SOON  Dorothy  Malone,  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. 
Biography  of  Diana  Barrymoe.  121  min.  4/14. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran,  Efram  Zimba- list,  Jr.  Producer  Aubrey  Schenck.  Director  Howard 
Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks. 

June 
DANGEROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents.    98  min. Coming 

ACROSS  THE  EVERGLADES  Christopher  Plummer,  Burl Ives.    Producer  S.  Schulberg.    Director  N.  Ray. 
BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards.  Pro- ducer A.  Schenk.    Director  H.  W.  Koch. 
BOTH    ENDS   OF   THE   CANDLE   CinemaScope.  Ann 
BIyth.    Paul  Newman,  Richard  Carlson.    Producer  Mar- tin Rackin.    Director  Michael  Curtii. 
GIRL  ON  THE  RUN  Frin  O'Brien.  Efren  Zimbalist,  Jr. Melodrama. 
INDISCREET  Cary  Grant,  Ingrid  Bergman.  Producer Stanley  Donen. 
NAKED  AND  THE  DEAD.  THE  Aldo  Ray,  Cliff  Robert- son.   Producer  Paul  Gregory.    Director  R.  Walsh. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormick,    Nick   Adams.    Producer-Director   Marvyn  La- Roy. 

NUN'S  STORY.  THE  WarnerColor.  Audrey  Hepburn. Producer  Henry  Blanke.  Director  Fred  Zinnemann. 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope.  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward. Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  priie-winning  novel. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.    Director  Norman  Taurog. 
TENDER  FURY  Susan  Oliver,  Linda  Reynolds,  Carta Merey.  Producer  Martin  Melcher.  Director  Bernard Girard. 
WESTBOUND  Randolph  Scott.  Virginia  Mayo,  Karen Steele.  Producer  Henry  Blanke.  Director  Budd  Boet- ticher. 

DEPENDABLE  SERVICE! 
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TRANSFER 
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Always  on  his  toes,  the  Prize  Baby  has  developed  a  well-nigh  faultless 

service  that  just  can't  be  touched  by  any  other  medium.  He's  in  there  swing- 
ing to  deliver  the  kind  of  performance  that  theatres  need  . . .  and  get! 

When  exhibition  matches  point-by-point  the  merits  and  COSTS  of  every 

other  method  used  in  selling  admissions,  trailers  are  'way  out  in  front  as 
the  driving  force  motivating  repeat  attendance. 

So  for  solid  returns*  at  the  lowest  net  cost,  count  on  trailers— as 

your  patrons  do!** 

*Sindlinger's  survey  on  trailer  impact  con- 
ducted for  a  group  of  theatre  clients  re- 

veals that  trailers  influence  the  expendi- 
ture of  42.9  cents  out  of  every  dollar 

taken  in  at  the  box  office. 

*  *Trailers  get  "fop  mention"  as  the  most  reli- 
able film  advertising  in  a  public  opinion 

poll  conducted  for  the  Motion  Picture 
Association  by  Opinion  Research  Corp.  of 
Princeton. 

mmmv\ct^€/l  service p/iUfB/iBrof  nffinousmr 
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Business-Wise 
Analysis  of 

the  New  Films 

,  HE  OLD  MAN  AND  THE  SEA I 
I         ROUGE  ET  NOIR 

VERTIGO 
FROM  HELL  TO  TEXAS 

HOT  SPELL 
HELL  DRIVERS 
MARACAIBO 

I  ACK  OF  THE  50  FOOT  WOMAN 

Where  Are 

Today's Showmen? 

3  ̂///nJ  0^  hUtiHcticH 
THE  VIKINGS GIG! GOD'S  LITTLE  ACRE 



Peyton  Place 

A  Farewell  To  Arms 

The  Long,  Hot  Summer 

The  Young  Lions 

and  now  from  20th . . . 

for  Decoration  Day. . . 

GARY  COOPER 

DIANE  VARSI 

SUZY  PARKER 

CI  I  rsj  E  N/i  A  s  cz  o  ̂  

John  O'Hara^s  hotly-discussed 
best-seller. . .  ivinner  of 
the  National  Book  Award! 

Mr.  Showman!  Be  sure  to  get 
the  special  Diane  Varsi 
teaser  trailer  for  advance 
selling!  From  your  20th  branch! GERALDINE  FITZGIW 



DIANE  VARSI,  Oscar-nominated  star  of  "Peyton  Place" 
-acclaimed  "One  of  Hollywood's 

most  exciting  new  actresses"  by  Look  Magazine. 

"my  father 

wanted  to 
be  President! 

my  room-mate became  his 
sweetiieart! 

my  mother 
unfaitfiful  and 
boasting  of  it! 

my  brother 
went  for 

liquor  instead 
of  women! 

and  I 
fell  for 

tiie  hottest  trumpet 

in  town -the 
boy  responsible 

for  my  baby!"\ 

lITULLY-  Produced  by  Cf^ARLES  BRACKETT-  Directed  from  his  own  Screenplay  by  PHILIP  DUNNE 



SHE  S  TELLING  IT  TO 

MILLIONS  OF  WOMEN 

IN  TOP  MAGAZINES! 

Quote  from  Patricia  Owens,  guest  columnist  for 

M-G-M's  "Picture  of  the  Month"  in  big  national 
magazine  and  fan  magazine  campaign : 

Most  stories  of 

the  West  are 

about  men.  This 

one  is  about  a 

woman.  I  know 

because  I  play 

her  part  in  this 

thrilling  and 

unusual  story." 

i7  >-  ' 

Robert  TayJor  was  the 
respected  law  . . .  until 
his  own  dark  past came  to  haunt  him. 

i 

ROBERT 

TAYLOR 

Richard  Widmark, 
renegade  outlaw  .  .  . he  returned  to  collect 
on  an  old  debt. 

Patricia  Owens,  a 
lovely  hostage  at  the 
mercy  of  the  West's most  savage  killer. 

RICHARD 

WIDMARK 

Filmed  in  Color  amidst  the  grandeur 
and  terror  of  the  High  Sierras. 

PATRICIA  OWENS  •  ROBERT  MIDDLETON  •  henry  silva  •  wiLui'" BOWER 
M-G-M  Picture 
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Shanvntott  *? 
A  generation  ago  our  industry  was 

peopled  with  men  who  had  a  flair  for 
showmanship  —  colorful,  imaginative 
personalities  who  spun  ideas  from  fig- 

ments and  intoxicated  the  fancy  of 
countless  millions.  They  were  in  all 
the  branches  of  this  wondrous  movie 
business — creating,  producing,  promot- 

ing, exhibiting.  Where  are  the  show- 
men today.'' 

Sad  to  relate,  the  showman  has  been 
replaced  in  so  many  places  by  the 
bookkeeper,  the  man  with  the  sharp 
pencil  and  keen  eye  for  cutting  costs. 

What  is  the  showmanship  we  need.' 
For  one  thing,  it  is  the  kind  of  daring 
and  vision  that  captures  popular  atten- 

tion. It  is  the  colorful  personality  who 
creates  a  greater  want-to-see  on  the  part 
of  the  audience.  It  is  the  promotional 
genius  which  takes  an  awkward  girl 
from  Sweden  and  makes  her  the  incom- 

parable Garbo.  It  is  the  grandiosity  of 
a  DeMille,  the  individuality  of  a  Gold- 
wyn,  the  brashness  of  a  Mike  Todd.  It 
is  the  verve  and  adventure  of  all  the 
film  and  theatre  exploiteers  who  devise 
ways  and  means  to  attract  an  audience. 

So  many  of  our  industry's  troubles trace  in  a  direct  line  from  the  rise  of 
the  bookkeepers,  who  regard  creativity 
as  an  expense  item  rather  than  an  in- 

vestment. For  ten  years  or  more  we 
have  been  in  an  era  of  cautious  but 
steady  liquidation — termination  of  long 
term  contracts,  disposal  of  theatres,  cut- 

ting down  the  number  of  new  pictures 
being  made,  selling  backlogs  lock, 
stock  and  barrel  to  television,  dispersing 
our  industry's  manpower.  This  is  not 
creative,  inspired  show  business. 

Charles  Schwab  once  remarked  that 
the  business  community  is  populated 
with  just  two  types  of  species:  the 
bookkeeper  and  the  salesman.  The  one 

accounts  for  the  money;  the  other 
makes  it.  A  review  of  the  commercial 

growth  of  any  of  the  nation's  leading 
corporate  enterprises  will  sustain  the 
belief  that  these  business  behemoths 
were  in  the  first  instance  spawned  by 
showmen  (or  salesmen,  if  you  will), 
spurred  by  showmen  and  nurtured  to 
their  eventual  stature  by  individuals  re- 

flecting the  show  men's  instincts.  When 
the  dynamics  of  creative  salesmanship 
and  all  that  it  encompasses,  namely  the 
willingness  to  accept  risks,  to  entertain 
the  calculated  speculation,  to  take  the 
brash  and  brassy  chance,  falls  in  sub- 

servience to  sharp-pencil  management 
it  is  a  sure  sign  of  decay  from  within, 
and  worse  yet,  reaction. 

Our  shortage  of  showmen  is,  in  a 
large  degree,  of  our  own  creation.  We 
have  sat  by  for  years  and  let  other  fields 
drain  our  talent.  We  have  mustered 
no  resources  other  than  money.  Let 
the  Broadway  stage  or  television  de- 

velop the  producers,  the  directors, 
writers  and  actors,  because  we  can  al- 

ways outbid  these  media  once  they 
prove  their  talent.  We  have  been  un- 

willing to  take  gambles  on  our  own; 
it's  safer  to  back  an  independent  pro- 

ducer and  split  the  headaches  with  him. 
We  use  ancient  actors  to  play  young 
men's  roles  because  we  won't  create 
new  talent.  We  think  in  deprecatory 
terms.  We  make  less  pictures.  We  play 
it  safe  by  diversifying  into  other  busi- nesses. 
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And  certainly  it  must  be  said  that 
we  have  managed  to  imbue  our  younger 
generation  with  a  kind  of  fatalism  that 
would  have  stopped  this  industry  in  its 
tracks  back  in  1910.  The  average 

young  man  with  a  job  at  a  movie  com- 
pany today  is  looking  for  a  job  some- 
place else,  or  at  best  sitting  it  out  wait- 

ing for  a  break.  He  sees  no  golden 
ladder  with  a  Holl)'wood  rainbow  at 
the  top.  He  is  more  concerned  with 
protecting  his  double  severance  pay. 

Our  principal  asset  is  people.  Show 
business  is  show  people.  As  Irving 
Berlin  put  it,  "there's  no  people  like 
show^  people."  But  what  are  we.-* 

Saund 

It  has  long  been  obvious  to  the  mo- 
tion picture  industry  that  the  duplica- 
tion of  physical  distribution  facilities — 

none  operating  at  anywhere  near  capac- 
ity— was  becoming  an  expensive  luxury 

for  a  hard-pressed  business.  Therefore, 
the  announcement  that  Warner  Bros,  is 
turning  over  its  entire  physical  distribu- 

tion operation  to  National  Film  Service 
hardly  comes  out  of  the  blue. 

United  Artists  and  some  of  the  lesser 
companies  have  benefited  greatly  from 
this  same  kind  of  distribution  set-up, 
and  it  is  likely  that  before  long  most 
of  the  other  companies  will  adopt  the 
same  policy.  Savings  totalling  hun- dreds of  thousands  of  dollars  can  be 
achieved  in  this  manner,  without  in  the 
slightest  impairing  the  availability  of 
product,  service  to  customers,  or  the 
activity  of  the  company's  own  sales  staff. 

At  a  time  when  promotional  budgets 
are  being  lopped  at  some  companies 
and  customer  promotion  is  conse- 

quently being  neglected,  it  is  important 
to  recognize  the  wisdom  of  the  Warner 
physical  distribution  arrangement.  This 
is  the  right  kind  of  economy — a  savings 
with  no  impairment  of  function. 
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By  Philip  R.  Ward 

PARAMOUNT  ISSUE.  Paramount  Pictures'  latest  financial 
statement  seems  to  suggest  that  new  pictures  are  no  longer 

paramount  in  the  company's  cautious  cosmos.  While  it  is  easy 
to  take  comfort,  as  the  first-impression  Wall  Street  barometer 
has  seemed  to  be  doing,  from  the  comparison  of  net  earnings 
for  Paramount  in  the  first  quarters  of  1958  and  1957,  a  few 
second  thoughts  deserve  consideration. 

Net  earnings  from  operations  are  estimated  by  Paramount 
at  §1,405,000  in  the  first  1958  quarter,  compared  to  $1,299,000 

for  the  1957  period.  In  addition,  this  year's  first  three  months 
also  shows  a  net  of  $6,947,000  from  the  first  installment  of  pay- 

ment for  Paramount's  pre- 1948  features,  which  were  sold  re- 
cently to  a  subsidiary  of  MCA.  All  this  adds  up  to  a  quarterly 

net  income  figure  calculated  to  impress  the  stockholders  no  end. 
But  what  does  it  signify? 

The  difference  between  the  take  from  operations  in  the  1958 
and  1957  first  quarters  certainly  traces  in  some  measure  to  the 
fact  that  Dot  Records,  a  highly  profitable  company,  is  included 
in  the  1958  total,  whereas  it  was  not  a  Paramount  subsidiary 

in  the  1957  period.  It  can  also  be  assumed  that  as  the  amorti- 
zation of  "The  Ten  Commandments  "  continued  a  larger  amount 

of  the  earnings  of  this  fabulous  picture  could  be  included  in 
the  profit  column. 

One  might  almost  ask:  Is  Paramount  a  subsidiary  of  "The 
Ten  Commandments"?  Discounting  the  non-recurring  profits 
derived  from  partial  liquidation  —  which  is  what  the  sale  of 
pre- 1948  features  amounts  to  —  and  viewing  the  company  as 
what  it  purports  to  be  principally,  a  motion  picture  producer- 
distributor,  we  find  ourselves  wondering  whether  the  moon  has 
already  come  over  the  Paramountain. 

Cecil  B.  DeMille,  according  to  an  industry  epigram,  has  con- 
founded Pharaoh,  parted  the  waters  of  the  Red  Sea  and  deliv- 

ered Barney  Balaban.  Certainly  without  DeMille  the  company 
would  probably  be  completely  deficient  in  production  assets  — 
and  Mr.  DeMille,  while  still  lending  his  aegis  to  an  upcoming 
production,  is  no  longer  assuming  the  same  degree  of  personal 
responsibility. 

Only  recently  has  Mr.  Balaban  done  an  about  face  from  his 
previously  promulgated  theory  that  very  limited  production 
volume  is  the  only  answer  for  the  film  companies.  Of  late,  his 
company  has  been  scurrying  about  to  pick  up  any  kind  of  inde- 

pendent product  that's  available  to  bolster  Paramount's  gross 
income.  But  this  corporate  Perils  of  Pauline  method  of  opera- 

tion —  even  with  the  cushion  of  further  installment  payments 
from  TV  —  depends  on  coming  up  with  that  one  big  picture 
whenever  you  need  it.  Despite  its  dollar  riches,  Paramount 
does  not  appear  to  be  in  as  sound  a  position  as  some  other 
majors  in  regard  to  film  earning  capacity. 

O  0 

20TH'S  BRIGHT  PICTURE.  20th  Century-Fox,  one  of  the 
companies  which  has  been  most  energetically  committed  to  the 
idea  that  you  can  bring  in  more  customers  by  offering  more 

pictures,  had  upbeat  news  for  its  stockholders  at  the  annual 
meeting  in  New  York  City.  President  Spyros  P.  Skouras  pre- 

dicted that  the  net  profit  for  the  first  six  months  of  1958 
would  be  approximately  $5,000,000,  compared  to  $4,070,000 
in  the  1957  period.  The  improvement  is  even  greater  on  a  pet 
share  basis,  since  Fox  has  bought  in  more  than  330,000  of  its 
shares  so  far  this  year.  Mr.  Skouras  estimated  that  per  share 
earnings  would  be  $2  for  the  1958  half  year,  compared  to  $1.54 
for  the  1957  period. 

It  is  notable  that  this  buying  in  of  stock  has  been  accom- 
plished without  impairing  the  quantity  flow  of  new  product 

from  the  Fox  organization.  No  other  company  has  as  many 
pictures  to  offer.  Unlike  Paramount,  20th  Century-Fox  seems 
to  be  committed  to  the  idea  that  the  way  to  keep  the  customers 
coming  to  your  store  is  to  have  enough  cans  of  pictures  on 
the  shelf. 

0 

UA  GROWING.  United  Artists'  first  annual  report  since  be- 
coming a  publicly  owned  company  contains  the  same  kind  of 

upbeat  forecasting  that  has  been  characteristic  of  this  organi- 
zation, and  that  so  far  always  seems  to  come  true.  This  com- 

pany continues  to  grow  at  a  phenomenal  pace.  The  improve- 
ment in  both  gross  and  net  earnings  ($3,262,466  vs.  $3,106,497) 

has  already  been  reported.  One  of  the  more  interesting  aspects 
of  the  annual  report  is  the  revelation  that  United  Artists  Asso- 

ciated, which,  courts  permitting,  assumes  control  of  Associated 
Artists  Productions,  is  not  a  subsidiary  of  United  Artists,  al- 

though UA  has  a  purchase  option.  UA  will  collect  fees  for 
its  services  to  UAA. 

O  O 
DISNEY-GROSS  &  NET.  Walt  Disney  Productions  showed 
a  neat  increase  in  net  profit  for  the  six  months  ended  March 
29th,  but  the  report  raises  a  question.  Although  the  earnings 
of  Disneyland  figure  to  some  extent  in  the  increase,  since  this 
is  the  first  half  year  that  they  have  been  included,  they  are 
described  as  not  materially  affecting  the  report  because  Disney- 

land's income  comes  mainly  in  the  summer  season.  The  ques- 
tion which  the  six  month  report  raises  can  be  detected  in  the 

figures  themselves.  Net  profit  for  the  six  months  to  March  29, 
1958,   was   $1,633,250,   on   consolidated   gross   revenues   of  j 
$22,499,750,  compared  to  a  net  of  $1,532,391  on  a  gross  of 
$16,457,933  in  the  1957  half  year.  Thus  an  increase  of  more' 
than  $6,000,000  in  gross  income  was  translated  into  a  net  gain  " of  $101,000.   Something  has  obviously  happened  to  the  old] 
gross  to  net  ratio,  and  the  question  is  what. O  0  I 

WHITHER  AB-PT?  American  Broadcasting-Paramount  Thea-  : 
tre  looks  toward  a  future  that  will  see  what  might  be  called  a  ̂  
"refinement"  of  its  theatre  holdings,  and  expansion  of  its  tele- 

vision investment.  This  was  spelled  out,  without  being  said  in 
so  many  words,  by  president  Leonard  H.  Goldenson  at  the 
company's  annual  meeting  in  New  York.  And  we  interpreted, 
also,  some  of  Mr.  Goldenson's  remarks  as  meaning  there  may 
be  no  further  AB-PT  film  production.  He  said  that  while  the 
company  would  get  back  its  investment  on  the  four  AB-PT 
pictures  it  has  made,  future  productions  will  only  be  started 
if  sufficiently  strong  scripts  can  be  found.  The  AB-PT  executive 
also  declared  that  the  theatre  holdings  of  the  corporation  will 
continue  to  be  reduced  and  that  some  $20,000,000  will  be  re- 

quired for  initial  color  conversion  when  color  television  be- 
comes commercially  advisable.  Asked  about  expanding  into  the 

drive-in  field,  he  expressed  the  view  that  this  field  is  over- 
expanded  right  now. 
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Plain  talk  on  basic  issues  is  essential  to  the  vitality  and 
growth  of  any  institution  or  industry.  This  department  will 
be  devoted  to  constructive  opinions  on  all  movie  matters. 

Their  Opinion 

Exhibitor's  Faults 
ROBERT  L  LIPPERT 

Lipptrl  Thiuilres,  Su>i  Fmiichco,  Cul. 
Priutli'iit,  <;«</  Independent  Film  Producer 

Having  acquired  three  new  theatres  in  the  last  month,  and 
having  let  contracts  for  the  building  of  a  brand  new  theatre  to 

be  completed  by  August  1st  in  the  San  Fer- 
nando Valley,  California,  along  with  the 

other  30  theatres  that  comprise  the  Lippert 
Theatre  chain,  I  feel  somewhat  qualified  in 
making  the  following  statements.  Along 
with  the  theatre  operation,  as  everyone  is 
aware,  I  am  active  directly  and  indirectly  in 
motion  picture  production. 
We  are  going  through  changes  and  we 

have  many  more  to  come.  We  all  know 
what  it  takes  today  to  compete  with  television,  and  that  is  big  pic- 

tures. We  all  know  the  studios  are  gambling,  and  I  mean  gam- 
bling millions  and  millions  of  dollars  in  trying  to  fill  this  need. 

I  am  an  exhibitor  and  I  must  take  my  share  of  the  respon- 
sibility, but,  let's  admit  that  basically  the  exhibitor  has  been 

complacent,  has  sat  back,  and  actually  fought  his  very  source  of 
supply  which  is  Hollywood.  He  has  failed  to  go  out  and  do 
the  proper  kind  of  merchandising  that  is  necessary  to  sell  pic- 

tures today  to  the  public.  Let  him  take  a  look  at  his  local  de- 
partment store,  or  any  operation  in  his  town  that  goes  out, 

creates  daily  and  weekly  sales,  and  does  something  to  keep  its 
name  and  product  in  front  of  the  public.  Theatre  after  theatre 
throughout  the  country  is  using  the  same  old  style  of  ad,  same 
size  newspaper  space,  and  these  people  throw  all  the  blame  on 
the  producer  and  Hollywood. 

If  theatremen  want  to  see  costs  reduced,  they  should  cooper- 
ate with  every  distributing  company  so  they  can  avoid  heavy 

sales  expenses  and  the  crazy  duplication  in  the  distribution  of 
pictures  today.  Slowly  the  film  companies  are  streamlining  this 
and  the  results  can  only  be  helpful  to  the  ultimate  user  of  the 
pictures,  the  exhibitor. 

It  is  not  easy  to  make  pictures  in  Hollywood  any  more.  You 
night  have  the  money,  you  might  even  have  the  story,  but  then 
.uu  may  find  the  people  you  need  for  your  cast  are  involved  in 
television,  or,  due  to  their  tax  position,  any  additional  earnings 
vMJuld  cost  them  90%. 

Ultimately,  we  are  going  to  get  less  and  less  pictures.  From 
;rial  and  error,  the  producers  know  today  that  in  reducing  the 
ichedules  they  therefore  must  re-invest  this  money  in  bigger 
I  productions.  But  the  smaller  picture  still  has  a  place.  They  are 
in  absolute  necessity  for  successful  drive-in  operation,  especial- 

( Continued  on  Page  21) 

False  Philosophy 

TRUEMAN  T.  REMBUSCH 
Syndicate  Theatres,  Franilin,  Indiana 

Nothing  is  wrong  with  the  motion  picture  industry  that 
couldn't  be  corrected  if  the  industry  adopted  sound  business 
philosophies  in  place  of  the  philosophy 
presently  in  vogue  restraining,  hindering 
and  choking  it. 

The  restraints  I  speak  of  are  the  so-called 
pre-release,  specials,  road-show  types  with 
their  attendant  fixing  of  admission  prices  by 
distribution  and  spurious  unequitable  terms 
quoted  to  the  majority  of  theatres.  All  of 
these  restraints,  these  short-sighted  practices, 
are  designed  and  forced  on  the  industry  for 
but  one  purpose — to  relegate  the  majority  of  theatres  to  a  sec- 

ond class  service  on  the  bigger  and  better  pictures.  All  of  the 
practices  presently  dominating  the  industry  are  diametically  op- 

posed to  the  American  business  philosophy;  the  American  phil- 
osophy that  brought  our  country  to  a  dominate  position  in  the 

world  economy.  It  must  be  remembered  that  the  American 
philosophy  was  and  is  built  on  the  premise  that  if  you  make 
more  of  a  product,  make  it  better,  reduce  cost  of  manufacture, 
increase  retail  outlets,  decrease  price  to  the  consuming  public, 
profits  will  increase.  Today  in  the  motion  picture  industry  we 
have  the  so-called  leaders  in  distribution  and  production 
preaching  a  false  philosophy  completely  contrary  to  our  Ameri- 

can business  philosophy — these  industry  leaders  who  would 
have  us  believe  that  all  within  the  industry  will  be  much  better 
off  with  fewer  pictures  and  fewer  theatres.  I  have  yet  to  hear 
one  of  them  explain  how  this  could  come  about.  Common  sense 
tells  us  that  gearing  the  industry  to  fewer  pictures  and  fewer 
theatres  will  eventually  liquidate  the  business.  Such  a  policy,  if 
it  perseveres,  will  result  eventually  in  only  a  handful  of  large 
city  extended  first  run  theatres  remaining  as  outlets  for  motion 
pictures.  Once  the  industry  is  reduced  to  the  minimum  retail 
market  distribution  seeks,  it  cannot  possibly  support  production 
of  the  stature  needed  to  maintain  even  these  large  first  run 
city  theatres. 

How  far  down  the  road  have  we  driven  on  the  fewer  picture, 
fewer  theatre  route.''  Much  farther  than  many  of  us  want  to 
admit.  The  restraints  imposed  by  distribution,  pre-release,  un- 

realistic pricing,  illegal  fixing  of  admissions  have  already  taken 
their  toll  testified  to  by  thousands  of  theatres  closed  unneces- 

sarily. Even  the  drive-in  theatres  are  beginning  to  feel  the 
pinch.  It  is  a  fact  that  if  these  artificially  created  blocks  to  in- 

dustry prosperity  were  removed  the  burdened  theatres  of  this 
( Continued  on  Page  21) 
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The  Vikings"  Ranks  with  Greatest  Spectacles 

Scu^HC^  l^atiHf  O  O  O  O 

iMagnificent  spectacle  in  tradition  of  screen's  greatest 
lepics.  Vast,  exciting,  superbly  filmed  in  Technirama,  Tech- 

nicolor. Great,  robust  performances.  Boxoffice  blockbuster. 

Here  is  the  best  adventure  film  in  a  dec- 
ade, a  stirring,  powerful,  sumptuous  spec- 

tacle  which  achieves  the  miraculous.  It  re-  ff^^|gE 
turns  the  adult  viewer  to  the  privileged  V^^^^ 
world  of  childhood  where  one's  imagina-  M  ̂   „. 
tion  had  no  logical  barriers  to  contend  with.  /   |  Ira 
It  is  in  the  tradition  of  the  great  motion  M^lM^PMC.- 
pictures  of  all  times.  Without  doubt,  "The  ̂ ^l^fP^L^B Vikings"  will  transcend  all  age  brackets  ̂ ^K*  ««1Wb?k.-W 
and  be  one  of  the  most  awesome  boxoffice  performers  of  recent 
years  in  every  market. 

Everything  United  Artists  hoped  last  year's  "The  Pride  And 
The  Passion"  would  be,  is  now  gloriously  present  in  "The  Vik- 

ings". For  in  this  sweeping  tale  of  adventure  when  the  Norse- 
men rioted  upon  the  seas,  the  Technirama  and  Technicolor 

screen  comes  to  life  in  bold  and  blazing  tapestries.  History  and 
legend  have  never  been  made  to  look  so  exciting,  so  entertain- 

ing. Filmed  overseas  against  the  glacial  wonders  of  the  Nor- 
wegian fjords,  startling  sequences  show  Viking  raids  and  vic- 
torious festivals,  their  savage  customs  and  their  pagan  honor, 

coupled  with  a  full-blooded  romantic  yarn  and  peopled  by  a 
dashing  set  of  robust  personages. 

In  the  last  sequence  of  the  film,  as  the  Norsemen  shoot  flam- 
ing arrows  onto  the  sails  of  a  ship  which  carries  the  body  of 

the  heroic  Viking  leader  out  to  sea,  the  viewer  is  caught  up 
completely  in  the  legends  and  deeds  of  old.  A  summing  up 
that  befits  this  might)'  multi-million  dollar  production;  a  gal- 

lant past  has  been  stompingly  recreated. 

To  make  all  of  this  flamboyance  ring  true,  every  department 
concerned  had  to  come  through  in  extraordinary  style,  and 
that,  fortunately,  is  just  what  happened.  Certainly,  Kirk  Doug- 

las as  the  blond  and  sun-burnished  Einar,  he  with  one  eye  and 
fury  in  his  heart,  rides  roughshod  in  the  grandest  syle.  Proud, 
vengeful,  romantic,  the  most  stalwart  of  the  Vikings,  he  comes 
through  in  one  of  the  most  spontaneous  and  volatile  of  charac- 

terizations. And  Tony  Curtis  as  the  bastard  son  of  an  English 
]ueen  and  Janet  Leigh  as  the  Irish  princess  for  whose  love  he 
ights — these  two  handsome  thespians  make  something  both 
lyrical  and  fiery  of  their  material.  While  Ernest  Borgnine  as 
:he  chieftain  of  the  Norsemen  and  father  of  Douglas  is  as  huge 
ind  lusty  as  they  come. 

Screenplaywright  Calder  Willingham  has  done  a  marvellous 
job  of  keeping  an  involved  plot  taut  and  yet  redolent  with  the 
roaring  flavor  of  the  time.  He  has  adapted  it  from  an  old  Edi- 

son Marshall  potboiler,  and  if  coincidence  seems  to  have  an 
extended  part  in  the  proceedings,  no  one  will  mind  much  for 
the  surging  tempo  of  the  piece  runs  down  any  reservation  in 
sight. 

This  sunlight-on-clanging-swords  business  has  been  given 
tremendous  settings  and  vista-like  scope  by  producer  Jerry 
Bresler,  who  seems  to  have  garnered  every  inch  in  showman- 

ship costumes  and  make-up.  And  director  Richard  Fleischer 
can  get  full  marks  for  superbly  staged  battles  and  frenzied 
crowd  scenes;  he  has  made  the  pageantry  throb  rudely  with  life. 
Photographer  Jack  Cardiff  has  outdone  his  considerable  past  in 
the  richness  of  natural  colors,  and  composer  Mario  Nascimbene 
has  provided  a  lush  and  turbulent  score,  exactly  fitting  the  mood. 

As  for  the  actual  story,  suffice  to  say  it  has  two  fronts:  the 
first  pivots  the  Vikings  against  the  dastardly  English  King  of 
Northumbria,  the  second  forges  the  personal  war  between 
Douglas  and  Curtis.  Curtis  a  Viking  slave,  had  set  his  trained 
hawk  upon  Douglas,  with  the  result  that  the  latter  lost  one  eye. 

Kirk  Douglas  denounces  Tony  Curtis. 

As  it  turns  out,  Curtis  is  really  half-brother  to  the  Viking,  for 
Borgnine  during  a  raid  had  ravished  the  now  dead  English 
queen.  In  the  end,  Curtis  claims  his  birthright  and  Miss  Leigh, 
while  the  wildly  heroic  Douglas  is  killed  and  given  a  Viking's funeral. 
United  Artists.  114  minutes.  Kirk  Douglas,  Tony  Curtis.  Produced  by  Jerry 
Bresler.    Directed  by  Richard  Fleischer. 
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"God's  Little  Acre"  Hit  from  All-Time  Best-Seller 

ScUCHCdd  'RCUCH^  O   O   O  Plus 
Lusty,  robust  movie  version  of  Erskine  Caldvi^eirs  best  best- 

seller.  Loaded  with  boxoffice  potential  in  all  situations. 

Tina  Louise.  Robert  Ryan.  Jack  Lord 
Erskine  Caldwell  and  his  nine  million  and  more  readers  can 

now  rest  easy,  for  United  Artists  and  Security  Pictures  have 
turned  "God's  Little  Acre"  into  a  huge,  robust  and  humorous 
film,  an  entertainment  of  pure  Americana  as  it  looks  from  the 
sharecropper's  perch  way  down  South.  And  it  looks  loaded with  money. 

All  the  colorful  and  bizarre  characters  of  the  original  have 
been  given  screen  prototypes  which  in  some  cases  are  so  exact 
and  so  full-blooded  one  feels  not  a  shred  of  improvement  is 
necessary.  Robert  Ryan  as  Ty  Ty,  that  earthy,  gold-diggin' 
patriarch  with  his  crazy  dreams  and  passionately  primitive  talks 
with  God  and  rock-bottom  love  for  his  children,  emerges  as  an 
actor  of  gargantuan  richness  in  a  performance  that  is  every- 

thing you  might  want.  Then,  too,  there  is  the  lush  debut  of 
Tina  Louise  as  the  bountiful  Griselda  whom  all  the  toffs  of  the 
town  trot  around,  but  who  is  herself  caught  up  in  an  unhappy 
love  affair.  Miss  Louise,  besides  being  a  monument  to  her  sex, 
can  also  act  and  she  makes  something  touching  and  true  out 
of  her  role.  Aldo  Ray  is  fine  and  dishevelled  as  the  brother-in- 
law  she  can't  have  and  the  millhand  who  refuses  to  believe  in 
the  bankruptcy  which  a  depression  has  brought  to  the  company 
town.  And  Buddy  Hackett,  of  all  people,  is  supreme  as  the 
rolly-poIly,  word-sucking  Pluto,  running  for  sheriff  and  after 
Ty  Ty's  peach-plump  daughter,  zestfully  portrayed  by  new- comer Fay  Spain. 

As  a  matter  of  fact,  most  everyone  and  everything  in  the  film 
surges  with  energy  and  vitality.  There  are  scenes  as  fresh  and 
frank  as  anything  ever  witnessed  in  a  movie  and  others  that  are 
rustically  poetic  and  still  others  that  are  compellingly  crude 
with  human  hopes  and  frustrations  and  unbridled  outbursts. 
Director  Anthony  Mann,  screenplaywright  Philip  Yordan  and 
producer  Sidney  Harmon  have  given  UA  and  theatremen  a 
notable  work,  a  racy,  realistic,  hard  and  fast  adult  film  which 
will  cause  comment  and  definitely  rank  with  the  season's  big 
grossers  in  all  situations. 

Most  of  "God's  Little  Acre  "  is  so  lean  and  lusty  and  bold  in 
the  best  sense,  a  reviewer  regrets  having  to  note  that  director 
Mann  allowed  the  pace  to  lag  a  bit  during  the  middle  portions 

when  some  psychological  business  brings  on  a  general  lessening 
of  definition  and  imaginative  scope  and  sharpness  of  effect. 
Fortunately,  none  of  this  lasts  too  long.  And  over  the  whole 
production  there  is  such  an  armada  of  top  technicians  that  they 
often  drown  out  the  defects.  The  score  by  Elmer  Bernstein  is 
admirably  varied;  at  times  hillybilly  bullish,  at  others  pastoral 
and  in  some  scenes,  as  the  Tina  Louise-Aldo  Ray  back  porch 
passionale,  scorchingly  lyrical.  While  the  black  and  white  leas- 

ing of  Ernest  Haller  makes  full  use  of  the  on-location  shooting 
in  Kentucky  and  the  absurd  gold-diggin'  holes  scattered  about 
the  grounds  of  Ty  Ty's  cotton-pickin'  "plantation".  His  modu- 

lations in  tone  pin-point  the  dramatic  action,  from  ironic  sun- 
light on  the  faces  of  the  sweating  men  shoveling  twelve  feet 

deep  to  the  onrush  of  shadows  in  the  would-be  seduction  scene. 
But  it  remains  that  the  characters,  more  than  the  local  color, 

animate  the  tale,  and  a  supporting  cast  does  a  remarkable  job 
by  them.  Jack  Lord  as  Griselda's  hot  headed  and  jealous  hus- band, Helen  Westcott  as  the  daughter  who  married  Ray  only  to 
tragically  discover  his  love  for  Miss  Louise  and  his  nightly 
drunken  bouts  as  an  escape  from  frustration  and  joblessness, 
Michael  Landon  as  the  albino  youth  Ty  Ty  captures  in  order  to 
"divine"  the  hidden  bullions,  Vic  Morrow  as  the  gentle  younger 
son  and  Lance  Fuller  as  the  snobbish,  well-to-do  Augustan  one 
— all  of  them  lend  immensely  to  the  proceedings. 

The  story  is  like  a  fable  stuffed  with  the  healthy  facts  of  life 
and  the  humans  who  err  this  side  of  paradise.  Yet  in  the  end, 
even  amidst  their  "white  trash  "  tatters,  they  reach  a  depth  and 
dignity  their  citified  cousins  don't  possess.  We  see  Ty  Ty  and 
his  sons  plugging  for  gold,  using  the  albino  who  makes  out 

Aldo  Ray  and  J  ina  Louis 

with  Miss  Spain  while  Griselda  and  Ray  confess  their  love; 
then  onwards  to  town  with  a  drunken  Ray  turning  on  the  mill 
power  to  save  the  destitute  people,  shot  down  by  a  guard, 
brought  home  to  Miss  Westcott  who  a  moment  before  had 
silently  sanctioned  her  husband's  extra-marital  love  in  order  to save  his  manhood.  In  the  end,  after  a  climax  in  which  the  Ty 
Ty  family  almost  reaches  the  breaking  point,  humanity  wins 
out  and  the  happy  primitive  hearth  restored. 

BULLETIN    May  26,  1958 



"Gigi"  A  Delight  by  'Fair  Lady'  Composers 

Scuutedd  1R<zU4tf  O  O  O  O 
Delightful  and  eye-filling.  A  treat  for  the  adult  audiences 
who  enjoy  the  smart,  sophisticated,  naughty.  Beautiful  pro- 

duction, beautifully  acted.  Rating  is  for  deluxe  situations. 

The  entrancing  "Gigi"  is  bound  to  be  the  new  sweetheart 
of  a  vast  audience,  for  her  charms  are  too  delightful  to  resist. 
And  she  bestows  garlands  and  laurels  on  everyone  concerned 
with  this  grand  movie  from  the  resurgent  M-G-M  studio. 

For  composer  Frederick  Loewe  and  librettist  Alan  Jay  Lerner, 
"Gigi"  performs  the  impossible:  a  new  and  delectable  musical 
success  to  follow  their  incomparable  stage  success,  "My  Fair 
Lady",  only  this  time  the  famous  partnership  expand  their  magic 
against  a  CinemaScope  screen  and  in  eye-filling  MetroColor. 

For  stars  Leslie  Caron,  Maurice  Chevalier  and  Louis  Jourdan, 
it  is  the  thrill  of  being  discovered  all  over  again.  Never  have 
the  talents  of  these  redoubtable  performers  been  given  a  more 
flattering  showcase.  And  they  take  to  it  with  absolute  gusto 
and  sparkle  and  make  it  their  own. 

For  designer  Cecil  Beaton  it  is  the  last  word  in  fin  de  Steele 
elegance.  Every  bit  of  on-location  Paris,  from  the  Bois  de 
Boulogne  to  Maxim's  and  the  Palais  de  Glace,  has  been  dazzl- 
ingly  peopled  by  cads  and  countesses  all  decked  out  in  mad  and 
marvelous  frocks,  every  inch  a  Toulouse  Lautrec  delight.  Style 
is  everywhere  in  "Gigi".  It  will  win  the  "oohs"  and  "ahs"  of 
appreciative  audiences. 

And  for  France's  late,  great  novelist  Colette,  it  is  an  almost 
exact  rendering  of  the  original  text,  with  all  the  subtleties, 
bon  mots,  dashing  ennui  and  the  delightful  Parisian  drolleries 
pungently  preserved. 

But  perhaps  above  all,  for  M-G-M  it  is  the  big  and  bountiful 
show  they've  long  been  waiting  for,  and  Leo  the  Lion  can  well 
roar  proudly  from  Culver  City  to  1540  Broadway.  Of  course, 
the  ultimate  enthusiasts  will  be  the  public.  "Gigi"  on  its  hard 
ticket  basis  is  bound  to  be  a  long-run  favorite  on  every  metro- 

politan stand.  Its  appeal  extends  over  age  and  taste  brackets; 
the  matinee  trade,  teenagers  and  sophisticates  will  all  relish  it. 
However,  the  hinterlands  will  find  it  more  than  a  shade  too 
sophisticated  and  the  basic  joke  just  this  side  of  "shocking". 

The  gay  tale  that  Colette  spins  concerns  the  education  of  an 
1890  lass  at  the  hands  of  her  grandmother  and  grandaunt  as 
she  learns  the  ways  of  demimonde  respectability.  Tirelessly 
tutored  in  the  social  graces  and  cultural  etiquettes,  "bad  table 
manners  having  broken  up  more  households  than  infidelity  ", 
the  innocent  and  natural  child  is  to  one  day  become  the  mis- 

tress of  a  wealthy  man  and  follow  the  tradition  of  her  elders. 
Of  course,  the  eligible  bachelor  turns  out  to  be  Jourdan,  things 
:urn  upside  down  and  in  the  end  history  is  given  a  blow,  for 

[More  REVIE' 

Gigi  is  honored  in  matrimony.  A  slight  fable,  to  be  sure,  but 
one  which  is  as  lilting  as  a  spring  day  and  just  as  irresistible. 
Producer  Arthur  Freed  and  director  Vincent  Minnelli  have 
kept  it  continually  engaging  and  a  feast  for  the  eyes  with  scenic 
extravaganzas,  buoyant  characterizations  and  the  tempo  of  an 
outrageous  waltz. 

As  for  the  songs,  in  such  romps  as  "The  Night  They  In- 
^  ented  Champagne  "  and  such  dazzlers  as  the  title  song  and 
"She's  Not  Thinking  Of  Me",  Lerner  and  Loewe  come  very 
close  to  their  great  "My  Fair  Lady"  score. 

Miss  Caron  is  breathlessly  right  as  the  naughty  gamine  with 
just  the  right  nuance  and  just  the  right  twinkle  about  her 
every  gesture.  Chevalier  as  an  ageless  roue  and  commentator 
on  the  tale  is  superb;  he  magnetizes  a  whole  theatre  when  he 
sings  "I'm  Glad  I'm  Not  Young  Anymore".  Hermione  Gin- 
gold  makes  a  fine  nosegay  out  of  the  grandmother  and  Isabel 
Jeans  is  wickedly  delightful  as  the  imperious  grandaunt  and  re- 

tired courtesan.  Finally,  Jourdan  in  the  role  of  Chevalier's 
nephew,  a  bored  dandy  about  town  who  finds  more  pleasure 
with  the  teenaged  Gigi  and  Miss  Gingold  than  with  his  current 
grand  mistress  (played  flamboyantly  by  Eva  Gabor)  is  a  tower- 

ing performer  and  on  the  brink  of  a  new  career. 

Leslie  Caron  giggles  us  aunt  Isabel  Jeans  and  grandma  Hermione 
Gingold  try  to  make  a  lady  out  of  the  irrepressible  gamin. 

Metro-Goldwyn-Mayer.  116  minutes.  Leslie  Caron,  Maurice  Chevalier.  Produced by  Arthur  Freed.   Directed  by  Vincent  Minnelli. on  Page  22] 
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iHi:  Camp  oh  mm 

starring 

CARL  MOHNER  •  ANDRE  MORELL  •  EDWARD  UNDERDOWN  •  WALTER  FITZGERALD also  starring 
PHIL  BROWN  .  BARBARA  SHELLEY  •  MICHAEL  GOODLIFFE  .  Screenplay  by  JON  MANCHIP  WHITE  and 

VAL  GUEST  .  Produced  by  ANTHONY  HINDS  .  Associate  Producer  ANTHONY  NELSON-KEYS  .  Executive 
Producer  MICHAEL  CARRERAS  .  Directed  by  VAL  GUEST  -  A  HAMMER  FILM  PRODUCTION 
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SKOURaS 

SKOURAS  REPORTS 
Spyros  P.  Skouras  told  2()th  Century-Fox 

stockholders  that  prohts  for  the  six  months 
ending  in  June  will  approximate  55,000,000. 
The  20th  president  revealed  that  first  quar- 

ter profit  amounted  to  52,147,411  (84  cents 
a  share)  compared  with  52,171,620  (82  cents 
a  share)  last  year,  but  he  predicted  a  sharp 
rise  for  the  second  quarter.  A  quarterly  cash 
dividend  of  5.40  per  share  on  the  outstand- 

ing common  stock  has  been  declared  payable 
June  28  to  stockholders  of  record  at  the 
close  of  business  on  June  13.  He  disclosed 
that  the  company  purchased  a  block  of 
191,000  Fox  shares  (526.50  a  share)  from 
Howard  Hughes.  Skouras  sounded  out 
against  the  sale  of  films  to  TV  stating  "We are  fighting  60,000,000  free  theatres  ...  I 
believe  motion  picture  theatre  attendance 
would  be  25-40  per  cent  better  than  it  is 
now  had  it  not  been  for  the  sale  of  pre- 1948 
features  to  TV."  He  appealed  to  exhibitors to  unite  into  one  single  organization.  The 
board  of  directors  re-elected  Skouras  presi- 

dent of  the  company  following  the  election 
of  10  directors  by  stockholders.  Members 
chosen  to  serve  until  1959  are:  L.  Sherman 
Adams,  Colby  M.  Chester,  Robert  L.  Clark- 
son,  Daniel  O.  Hastings,  Robert  Lehman, 
Kevin  C.  McCann,  B.  Earl  Puckett,  W.  C. 
Michel,  Skouras  and  James  A.  Van  Fleet. 
Officers  elected  to  serve  with  Skouras  in- 

cluded: Murray  Silverstone,  vice  president; 
Joseph  H.  Moskowitz,  vice  president;  S. 
Charles  Einfeld,  vice  president  in  charge  of 
advertising,  publicit>  and  exploitation; 
Michel,  executi\  e  \  ice  president;  Donald  A. 
Henderson,  treasurer  and  secretary;  C.  El- 
wood  McCartney,  comptroller  and  assistant 
treasurer;  J.  V.  Codd,  assistant  treasurer; 
Francis  T.  Kelly,  assistant  treasurer,  Frank 
H.  Ferguson,  assistant  secretary;  J.  Harold 
Lang,  assistant  secretary;  Norman  B.  Stein- 

berg, assistant  secretary;  William  Werner, 
assistant  secretary;  and  Morris  L.  Breggin, 
assistant  comptroller. 

UA'S  NEWS  FOR  STOCKHOLDERS 
Robert  S.  Benjamin,  board  chairman,  and 

Arthur  B.  Krim,  president,  reported  record 
high  marks  in  United  Artists'  gross  revenues and  net  earnings  this  year  in  their  first  mes- 

sage to  stockholders.  Along  with  their  state- 

THEY 

MADE  THE  HEWS 

ments  was  LA  first  annual  report  since  be- 
comin;^  a  public  company.  Net  earnings  this 
year  amounted  to  53,262,466  (53.05  per 
share)  compared  to  53,106,497  (52.90  a 
share)  on  the  same  basis  last  year.  The 
executi\es  noted:  "We  have  not  even  begun to  realize  the  benefits  of  the  public  financing 
of  1957.  The  company's  strengthened  finan- cial structure  enabled  us  to  finance  the  pro- 

duction in  1957  of  a  far  stronger  program  of 
important  pictures  than  in  any  comparable 
period  in  the  past.  The  impact  of  this  pro- 

gram will  first  be  felt  in  volume  and  profits 
in  1953  and  1959  when  the:e  pictures  go 
into  distribution.  " 
UNIVERSAL  STARTS  TO  MOVE 

Milton  R.  Rackmil,  president  of  Universal, 
pointed  to  important  production  arran;;e- 
ments  as  evidence  that  his  company  is  "mo%  - 
ing  ahead"  to  meet  the  changing  industry market.  He  made  the  statement  to  employees 
in  a  recent  issue  of  Progress.  Li's  house organ.  Rackmil  announced  a  deal  with  Kirk 
Douglas'  independent  Bryna  Productions  to 
produce  "Viva  Gringo"  budgeted  at  521/, million,  starring  Dougas  and  Rock  Hudson, 
and  Li's  plans  to  film  a  new  version  of  "Imi- 

tation of  Life",  starring  Lana  Turner.  The 
latter  will  be  the  studio's  own  undertaking. 
"We  will  not  deal  in  fantasies  and  rumors 
but  only  in  statements  of  fact,  and  these 
facts  will  be  forthcoming  as  each  picture  is 
finalized,"  he  declared.  Listing  a  number  of summer  releases,  the  Universal  executive 
said:  "Our  advertising  and  publicity  depart- 

ments are  backing  these  pictures  with  ag- 
gressive promotional  campaigns.  The  success 

of  these  pictures  is  more  significant  than 
ever  because  only  through  their  revenue  will 
we  be  able  to  re-invest  the  enormous  monies 
required  for  the  ambitious  production  plans 
now  being  formulated." 

RACKMIL 
[More  NEWS  on  Page  14] 

SCHNEIDER 
TELEMOVIES  FOLDS 

Telemovies,  the  cable  theatre  experiment 
in  Bartlesville,  Oklahoma,  folds  next  month. 
It  had  been  known  that  the  subscription  TV 
system  was  limping  along  and  official  word 
came  dow  n  last  w  eek  that  the  ser\  ice  would 
be  discontinued.  Robert  L.  Getter,  manager 
of  Video  Independent  Theatres,  which  had 
sponsored  the  costly  experiment,  said  that 
additional  customers  had  been  obtained  in 
recent  weeks,  but  "its  acceptance  had  been too  little  and  too  late  to  keep  it  out  of  the 
red".  Video  president  Henry  S.  Griffing 
looked  ahead,  declaring  that  telemovies  op- 

erations will  not  be  disbanded.  "We  believe 
more  strongly  than  ever",  he  declared,  "that audio-visual  entertainment  by  wire  will  be 
in  the  home  in  future  years  as  surely  as 
television,  vacuum  cleaners  and  washing  ma- 

chines. We  just  happened  to  be  a  little 

premature." 
COLUMBIA  POLICY 

Abe  Schneider,  president  of  Columbia  Pic- 
tures, said  his  company  will  concentrate  on 

high-budget,  quality  films  and  will  release  36 
pictures  during  1958-59.  The  announcement 
was  made  following  a  series  of  meetings  in 
Hollywood  between  home  office  and  studio 
executives,  including  A.  Montague,  executive 
\ke  president;  Leo  Jaffe,  first  vice  president 
and  treasurer;  B.  B.  Kahane,  Samuel  J. 
Briskin  and  Paul  N.  Lazarus,  Jr.,  vice  presi- 

dents. "No  property  or  cast  will  be  too  big 
for  our  productions",  Schneider  declared. 
"We  will  aim  to  secure  the  finest  literary 
properties,  the  best  talent,  outstanding  pro- ducers and  directors  to  assure  exhibitors 
everywhere  a  continuous  flow  of  outstanding 
pictures.  "  The  Columbia  chief  executive pointed  up  deals  made  with  Stanley  Donen, 
Roger  Edens,  Carl  Foreman,  William  Goetz, 
Fred  Kohlmar,  Raoul  Levy,  Otto  Preminger, 
Richard  Quine,  Charles  Schnee,  George  Sid- 

ney and  Sam  Spiegel. 

SIEGEL  ON  LOEWS  BOARD 
Sol  C.  Siegel  was  elected  vice  president  in 

charge  of  production  by  Loew  s  board  of 
directors.  Siegel  had  previously  been  named 
by  president  Joseph  R.  Vogel  to  head  M-G-M studio  operations.  The  board  also  elected 
John  I.  Snyder,  Jr.,  a  director. 
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THEY 

MADE  THE  NEWS 

TECHNICOLOR  TO  EXPAND 
Dr.  Herbert  T.  Kalmus,  president  of 

Technicolor  Corp.,  told  the  stockholders  that 
a  reversal  of  declininj;  theatre  business 
would  prompt  the  company  to  expand  its 
facilities.  "Man;,  executives  in  the  industry believe  that  this  upturn  marks  the  end  of 
a  prolonged  falling  off  in  theatre  attendance 
which,  it  is  reported,  brought  the  nation's a\erage  weekly  attendance  down  to  about 
43  million  last  year  as  compared  with  75 
million  ten  years  ago,"  he  said.  In  reference 
to  the  industry  pickup,  Kalmus  stated:  "Im- portant among  the  reasons  is  that  the  motion 
picture  producers  are  making  pictures  more 
in  keeping  with  public  demand  to  attract 
television  audiences  away  from  their  sets 
with  the  general  rule  that  the  biggest  and 
best  pictures  are  doing  very  well  at  the 
boxoffice.  Another  reason  to  which  it  is  at- 

tributed is  showmanship.  The  theatre  owners 
are  beginning  to  offer  more  in  the  way  of 
physical  improvement  in  their  theatres  to 
make  them  attractive  and  have  made  a  great 
variety  of  merchandising  efforts." 
U  OFFERS  REISSUES 

Universal  Pictures  is  surveying  key  exhibi- 
tors through  its  film  exchanges  to  determine 

their  preferences  of  post- 1948  films  for  re- 
issue, Henry  H.  Martin,  company  sales  man- 
ager, announced.  A  total  of  53  pictures,  42 

of  them  in  color,  released  during  1948-49 
to  1951-52  will  be  made  available  to  ex- 

hibitors for  their  selections.  Titles  and  the 
number  of  pictures  to  be  released  under  the 
plan  will  be  determined  by  the  survey  and 
will  be  announced  soon.  The  company  is 
urging  branch  managers  to  contact  exhibitors 
in  their  territories  for  selections. 

FUND  RAISERS 
Eight  district  co-chairmen,  four  from  each 

of  the  two  national  exhibitor  organizations, 
were  named  recently  to  supervise  the  work 
of  the  exchange  area  fund-raising  committees 
in  the  business  building  campaign.  Ernest 
G.  Stellings,  TOA  president,  and  Horace 
Adams,  Allied  president,  appointed  the  fol- 

lowing: East— Sam  Rosen,  TOA,  and  Wilbur 
Snaper,  Allied;  South— Robert  J.  O'Donnell, 
TOA,  and  Phil  R.  Isley,  Allied;  Midwest- 
George  Kerasotes,  TOA,  and  Marc  J.  Wolf, 
Allied;  Far  West— Frank  H.  Ricketson,  Jr., 
TOA,  and  Tom  Smiley,  Allied. 

Mcdonald 
Commander  Eugene  F.  McDonald,  Jr.,  72, 

a  leading  proponent  of  toll-TV,  board  chair- 
man of  Zenith  Radio  Corp.,  died  after  a 

long  illness.  Under  McDonald  leadership. 
Zenith  pioneered  in  the  toll-TV  field  with  its 
Phonevision  system  and  fought  a  vigorous 
campaign  to  gain  FCC  approval  of  the  sub- 

scription system. 

Samuel  Goldwyn.  Jr.  presented  uith  "Man and  Boy  Award"  for  his  presentation  of 
"Proud  Rebel"  by  John  M.  Gleason,  national 
director  of  the  Boys'  Clubs  of  America. Buena  Vista  will  release. 
LOCAL  TAXES 

Additional  findings  of  COMPO's  survey  of state  and  local  admission  taxes  disclosed  that 
21  states  continue  to  impose  sales  taxes, 
special  counsel  Robert  W.  Coyne  reported. 
Only  Montana  and  Kentucky  ha\e  repealed 
their  tax  during  the  past  year,  while  Indiana 
and  Arkan;as  increased  their  rates.  Indiana 
upped  its  toll  from  1  to  ll/,  percent  and 
Arkansas  showed  a  raise  from  2  to  3  percent. 
The  tax  from  13  of  the  reponed  21  states  de- 

clined in  1957  compared  to  the  pre\  ious  year. 
ALLIED  BOARD 

National  Allied,  at  its  Spring  board  of 
directors  meeting;,  will  review  its  progress  in 
seeking  to  find  a  solution  for  exhibitors'  "in- ability to  get  access  to  the  newer  and  bigger 
pictures  while  there  is  still  life  in  them  and 
on  terms  they  can  afford  to  pay."  In  a current  bulletin  outlining  the  agenda.  Allied 
announced  that  it  is  considering  an  economic 
survey  to  determine  "whether  further  licens- 

ing of  theatrical  films  to  television  is  or  is 
not  in  the  best  interests  of  the  film  com- 

panies themselves."  The  bulletin  reported 
that  "some  Allied  men  deem  it  hopeless  to make  further  attempts  to  secure  commit- 

ments or  assurances  from  the  company  heads 
that  they  will  make  no  more  pictures  avail- 

able to  television.  They  think  that  as  an 
alternate,  and  without  abandoning  the  posi- 

tion against  any  pictures  for  TV,  the  smart 

r 1. 

thing  now  would  be  to  seek  extensive  clear- ances over  television,  the  duration  thereof 
to  take  into  account  the  purpose  to  protect 
the  theatres."  On  the  subject  of  the  business- 
building  campaign  the  bulletin  reported  that 
many  exhibitors  are  dismayed  by  the  long 
delay  in  getting  the  national  campaign 
started.  However,  Allied  is  eager  to  support 
the  drive  and  a  member  of  the  advertising 
group  handling  the  program  will  be  in  Balti- more to  acquaint  the  board  members  with 
the  display  material  and  recordings. 
AB-PT  PROFITS 

Leonard  H.  Goldenson,  president  of 
American  Broadcasting-Paramount  Theatres, 
told  stockholders  at  the  annual  meeting: 
"We  firmly  believe  that  with  an  adequate 
supply  of  good  boxoffice  pictures,  and  at  the 
same  time,  w  ith  a  national  theatre  plant  that  is 
much  more  streamlined  than  it  is  today,  this 
industry  can  continue  to  be  successful  and 
profitable,"  Goldenson  declared.  "To  date 
our  ABC  broadcasting  business  and  our  the- 

atre business  are  ahead  of  last  year  despite 
strong  competition  and  present  economic 
conditions."  He  said  he  expects  profits  "will 
show  some  improvement"  in  second  quarter earnings  over  the  previous  period  last  year. 
In  1957,  AB-PT  had  net  profits  of  $957,000 
(21  cents  a  share)  for  the  second  quarter. 
PHYSICAL  DISTRIBUTION 

Physical  distribution  of  Warner  Brothers' 28  film  exchanges  will  be  taken  over  by 
National  Film  Service,  Benjamin  Kalmenson, 
Warner  executive  vice  president  and  James 
P.  Clark,  NFS  president,  announced.  Kal- 

menson said  the  NFS  syndicate  would  handle 
the  "backroom"  work  but  he  gave  no  esti- 

mate of  the  number  of  Warner  employees 
who  would  be  affected  by  the  change.  "We hope  that  most  of  them  will  be  absorbed 
into  the  company,"  he  stated,  and  explained: 
"The  move  is  being  undertaken  in  the  name 
of  economies  and  efficiency  after  experiments 
with  the  new  method  in  several  cities  over 
the  last  few  years.  We  will  maintain  our 
sales  forces  in  the  exchange  areas  effected." NFS  also  handles  distribution  functions  of 
United  Artists  and  Buena  Vista  releases,  and 
lately  has  taken  over  physical  distribution 
from  other  major  film  companies  on  a  re- stricted basis  in  certain  areas. 

STELLINGS  ON  B-B  FUNDS 
"Sufficient  money  is  now  in  sight"  to  get 

the  radio  phase  of  the  business  building 
campaign  underway  by  July,  Ernest  G.  Stell- 

ings, president  of  TOA,  told  the  trade  press 
in  New  York.  $300,000  has  been  allotted  for 
this  facet  of  the  campaign,  he  said,  and  a 
series  of  30-second  and  one-minute  spot  an- nouncements has  been  made  and  recorded 
for  handling  by  disc  jockeys  on  the  three 
major  radio  networks.  Stellings  indicated 
he  was  optimistic  about  the  campaign  after 
admitting  there  was  some  delay  on  the 
schedule.  "It  wasn't  entirely  a  matter  of mones  .  We  had  many  ideas  to  pour  into  a 
funnel  and  ha\  e  them  come  out  blended.  The 
money  in  hand  and  assured  is  sufficient  to 
eliminate  the  dark  impressions  held  by 
many  people,"  he  said.  "The  newspaper plan  will  start  in  September.  It  has  taken 
time.  Seven  ad\ertising  agencies  submitted 
12  ideas  for  it  with  tentative  layouts  and 
these  are  under  discussion." 
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|[0  TIME  FOR  SERGEANTS'  TO 
no  5-STAR  BLOCK-RrSTER  BIZ 

llervyn  LeRoy  Film 

Tops  Book,  Play 
NO  TIME  FOR  SERGEANTS" 
4ervyn  LeRoy  Prods.- Warners) 
ie  patrons  will  be  laughing  so  hard 
Mo  Time  for  Sergeants"  they  may 

I  scant  time  for  breathing.  Belly- 
I  ns  come  so  thick  and  fast,  as 
/yn  LeRoy  has  directed  them,  that 
;'re  apt  to  be  a  lot  of  broken  belts burst  girdles  in  the  wake  of  the 
jre's  playdates.  Boxoffice  records Id  be  broken  as  well,  for  John  Lee 
in's  hilarious  screenplay,  about  a illy  buck  private  who  is  so  dumb 
ilmost  grounds  the  U.S.  Air  Force 
ore  rib-tickling  than  Mac  Hyman's 
ly  novel  and  Ira  Levin's  uproarious 
.  It's  an  amusement  sputnik  that a  new  high  in  entertainment. 
;e  who  wish  to  stay  happy  will  miss 
their  own  risk. 
ndy  Griffith  makes  Will,  the 
:kle-domed  hero,  one  of  the  most 
ming  boneheads  in  military  history, 
mer  Bros,  has  taken  a  best-seller 
a  hit  and  expanded  it  into  a  block- 
er. 
he  picture  acquires  a  shapely  note 
«x  in  the  person  of  Jean  Willes, 
I  appears  as  a  W.A.F.  captain,  and 
:w  set  of  laughs  when  Griffith  (who 
been  told  he  must  notice  the  office 
not  the  individual)  insists  that  he 
t  tell  a  man  from  a  woman. 
)ther  well -acted  roles  are  played  by 
ray  Hamilton,  Will  Hutchins,  Don 
itts,  Henry  McCann  and  Dub  Tay- 
Sets  by  art  director  Malcolm  Brown 
set  decorations  by  Robert  Benton 

ude  such  witty  touches  as  dd  bed- 
ds  used  as  wrought^ss^^tes  to 
.  beat-up  farrnjsjssii'***^  Innotto 
ling.''Mot^S!s*****^  %s  of 
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Big  as  life,  this  king-size  Viking  ship, 
used  in  the  location  filming  of  "The  Vikings" 
in  Norway,  is  landed  in  New  York  City  to  help 
ballyhoo  the  multi-million  dollar  epic,  being 
released  via  United  Artists.  The  vessel,  which 
will  spotlight  the  dual  N.  Y.  debut  at  the 
Victoria  and  Astor  Theatres  on  June  11,  will 
sail  the  East  Coast  as  part  of  an  all-out 

promotional  drive. 

If  she  winks  at  you,  don't  be  surprised. 
Colorful  Broadway  display  for  Metro's  "Gigi" 
features  a  mechanically-operated  blinking  eye 
to  attract  the  attention  of  strollers  on  the 
Great  White  Way.  Film  is  now  playing  a 
reserved  seat  engagement  at  the  Royale 

Theatre,  just  off  Broadway. 

B-B  Radio  Campaign  a 

Guaranteed  Value:  Bergman 
The  radio  phase  of  the  all-industr\  promo- 

tional drive  "will  have  a  penetration  vshich 
guarantees  a  dollar  value  to  every  theatre  con- 

tributing to  the  business-building  campaign,  " 
declared  Maurice  A.  Bergman,  co-administrator 
of  the  drive,  at  the  joint  annual  convention  of 
the  Theatre  Owners  of  Georgia  and  Alabama. 

Featuring  such  "name"  radio-TV  personali- 
ties as  Bert  Parks,  Mitch  Miller  and  Dave  Gar- 

roway,  the  3-month  national  radio  push  will  be 
heard  on  approximate!)  690  stations  and  utilize 
a  total  of  92,204  spot  announcements. 
"We  are  concentrating  all  our  radio  for  the 

summer  months,"  he  said,  "mainly  to  take  ad- vantage of  the  tremendous  audience  that  radio 
attracts  during  this  period." All  of  the  three  major  networks — NBC,  CBS 
and  ABC  will  be  utilized  in  the  drive  which 
kicks-off  July,  w  inds-up  right  after  Labor  Day. 
Cost  of  the  drive  will  hit  $300,000  or  about 
5100,000  for  each  network. 

Bergman,  who  played  a  sample  of  recordings 
to  the  convention  delegates,  voiced  the  opinion 
that  the  nation  will  be  fully  saturated  by  the 
approximately  526,000,000  paid  listener  impres- 

sions expected  from  the  campaign.  In  addition, 
he  said,  it  is  hoped  that  another  500,000,000 
impression  will  be  garnered  via  song  plugs, 
bonus  announcements  and  special  mentions. 

Looking  ahead  to  the  future,  he  pointed  out 
"that  this  radio  campaign  is  a  most  important 
springboard  to  the  newspaper  campaign  which 
we  hope  to  start  right  after  Labor  Day." 

[More  SHOWMEN  on  Page  20] 

Fem  Previews  Set  in  151 

Cities  to  Hypo  'Kings'  W-O-M "Never  underestimate  the  power  of  a  woman." 
That's  the  credo  of  "Kings  Go  Forth"  pro- ducer Frank  Ross,  who  is  attempting  to  utilize 

some  100,000  fems  as  personal  press  agents  for 
the  United  Artists  release. 

BorrovNing  the  catch-line  of  the  Ladies  Home 
journal  as  his  theme,  Ross  announced  that  UA 
boxofficers  w  ill  stage  special  women's  preview  s in  15  1  ke\  cities  throughout  the  LInited  States 
to  hypo  word-of-mouth  for  the  Frank  Sinatra- 
Tons  Curtis-Natalie  Wood  starrer.  The  for- 
women-only  pre\  lew  screenings  will  be  pat- 

terned after  a  successful  test  run  staged  at  the 
Strand  Theatre  in  Harift)rd,  Conn.,  early  in  May. 

A  novel  promotional  approach  like  this  one, 
if  intensiveh  pursued,  is  vital  to  developing 
maximum  potential  for  the  big  picture  in  to- 

day's market,  declared  the  youthful-looking producer  at  a  recent  New  York  press  session. 
In  Hartford,  a  popular  TV  program  keyed  to 

the  fem  audience  was  used  to  in\ite  women  to 
write  in  for  preview  tickets.  After  the  preview 
screenings,  taped  responses  were  taken  from  the 
fems  in  the  lobby  for  spot  commercials. 

Participating  in  the  press  conference  for  "Kinij;s Go  Forth"  are,  I.  to  r.  L  A  i  .  p.  Max  E.  Young- stein,  Frank  Ross  and  Roger  H.  Lewis,  national 
director  of  advertising,  publicity,  exploitation. 
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EXPLOITATION 

PICTTJRE 
of  the  issue 

Controversy  of  Famed  Novel 

A  Natural  for  SEXploitation 

Except  for  the  Holy  Bible,  the  great  preachment  "In  His 
Steps"  and  a  book  on  child  care  by  noted  pediatrician  Dr.  Ben- 

jamin Spock,  "God's  Little  Acre"  stands  as  the  best-selling, 
most  censored  book  of  all  time.  Penned  by  Erskine  Caldwell 
some  twenty-five  years  ago,  it  has  sold  more  than  u'trie  million 
copies,  been  read  by  over  twenty  million  people — and  is  still 
going  strong. 

It  is  not  an  understatement  to  point  out  that  this  is  one  film 
that  is  truly  pre-sold. 

Chock-full  of  sex  and  lust,  the  film  offers  a  potential  show- 
manship paradise  to  exhibitors.  As  the  object  of  more  censor- 

ship attempts  than  any  other  book  in  American  publishing  his- 

tory, the  filmization  of  "Acre"  presents  theatremen  with  a 
splendid  opportunity  to  cash  in  on  notoriety,  a  la  "Peyton  Place". 

Boasting  some  better-than-average  marquee  power  in  Robert 
Ryan  and  Aldo  Ray,  and  newcomer  sexpots  Tina  Louise  and 
Fay  Spain,  "GLA  '  contains  all  of  the  raw  showmanship  ma- 

terials out  of  which  exhibitors  can  fashion  a  top-grossing 
blockbuster. 

Scorching  scene.  Aldo  Ray  and  Tina  Louise 
declare  their  love  for  each  other.  Both  are 
married — but  not  to  each  other.  Scenes  such 
as  these  pour  from  the  lusty  pages  of  Cald- well's classic  novel. 

Page  18       Film  BULLETIN    May  2i,  l?SS 



On  the  musical  front,  UA  has  a 
hreepronged  campaign  covering 
:wo  single  discs  and  an  LP  sound 
rack.  Featured  on  the  singles  are 
Tina  Louise  singing  "I'll  Be  Yours" 3nd  Joe  Valino  with  the  title  tune. 
The  LP  spotlights  composer  conduc- 
or    Elmer    Bernstein    and  Valino 

Ads  and  Angles 

The  advertising  logically  emphasizes 
the  phenomenal  readership  of  the  book 
and  the  explosiveness  of  the  subject 
matter.  In  vivid  illustrations  and  pro- 

vocative copy,  the  ads  powerfully  re- 
flect the  earthiness  and  notoriety  of  the 

best-selling  novel.  Of  special  interest  is 
a  large,  varied  selection  of  teasers,  for 
placement  both  on  and  off  the  movie 
page.  Available  without  charge  are  the 
following  promotional  items:  one-and- 
a-half  minute  teaser  trailer,  TV  spot 
trailers  and  radio  announcements,  sound 
record  for  lobby  use.  In  a  nifty  tie-up 
UA  is  running  a  nation-wide  contest 
keyed  to  the  title,  giving  away  an  acre 
of  ground  in  a  resort  area  in  Florida. 
Four  winners  will  be  chosen.  Details 
on  this  contest  can  be  obtained  from 

Special  Events  Dept.  at  UA's  N.  Y. 
headquarters.  King-size  40x60  photo 
enlargements  of  provocative  scenes  are 
available  for  lobby  and  window  dis- 

plays. An  invitation  to  all  local  lasses 
to  try  for  merchant-donated  prizes  by 
matching  their  measurements  with  vo- 
loptuous  Tina  Louise  (see  photos  on 
left)  is  just  one  of  many  promotional 
angles  tossed  out  by  UA  exploiteers. 
Check  your  pressbook  carefully  for 
your  promotion  on  this  film.  It  con- 

tains loads  of  worthwhile  patron-pull- 
ing stunts  and  gimmicks. 

Speaking  of  girls,  here's  provocative  Tina Louise.  Fabulously  endowed  with  natura 
attributes,  she  also  displays  plenty  of  act- 
ing  ability  in  her  role  as  Griselda  one  of 
the    lustiest    gals    in    American  fiction 
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Reade  Managers  Rewarded 
With  Cash  for  Extra  Efforts 

Four  hard-working  Walter  Reade  Theatres 
managers  were  honored  with  cold  hard  cash  in 
the  lirtuit's  Manager  of  the  Month  contest  for I  cbm.ir\  and  March.  Kach  month,  managers  of 
ihe  fort)  Reade  situations  compete  with  each 
other  for  cash  awards.  Criteria  for  judging  the 
competition  are  gross  receipts,  showmanship,  ex- 
phiitation,  physical  management,  public  rela- tions and  courtesy. 
Top  honors  for  February  were  taken  by 

Bernard  Depa,  manager  of  the  chain's  two drive-ins  in  the  Atlantic  City  area.  Second 
February  prize  winner  was  Michael  Dorso, 
Community  Theatre,  Kingston,  N.  Y.  John 
Balmer,  Mayfair  Theatre,  Asbury  Park,  New 
Jersey,  grabbed  off  the  March  first  prize,  while 
runner-up  honors  for  the  month  went  to  Paul 
Petersen,  Community,  Morristown,  N.  J. 

The  awards  were  announced  last  week  at  the 
circuit's  Manager's  Conventionette. 

Fresh  from  stumping  for  "Paris  Holiday"  in such  spots  as  Moscow  and  Miami,  Bob  Hope 
sparked  the  Astor  Theatre  Gotham  opening  of 
the  United  Artists  with  loads  of  showmanship. 
Top:  Stressing  the  French  flavor  of  the  film  are 
a  quartet  of  Can-Can  girls  and  a  street  musi- 

cian at  debut  festivities.  Center:  Hope  greets 
UA  vice  president  Mox  E.  Youngstein  and  ac- 

tress Monique  Van  Voreen  prior  to  ceremonies. 
Bottom:  Some  of  the  crowd  at  the  premiere. 
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Toledo  Theatremen  Woo 

Medicos'  Patients  with  Mags 
Some  468  M.  D.'s  in  Toledo,  Ohio,  are  being 

given  complimentary  subscriptions  to  a  motion 
picture  fan  magazine  in  a  novel  drive  to  stimu- 

late moviegoing  interest  by  the  Toledo  Theatres 
Association. 

The  six-month  subs  are  being  sent  with  the 
following  gift  announcement:  "Greetings  from Toledo  Theatres  Association  for  Photoplay  Mag- 

azine, which  will  come  to  you  each  month  dur- 
ing the  coming  half  year  as  a  pleasant  reminder 

of  the  doner  .  .  .  'Get  More  Out  of  Life  .  .  . 
Go  Out  to  a  Movie  ." The  clever  p.r.  idea  was  conceived  by  Martin 
G.  Smith  of  the  Toledo  Theatres  Association, 
and  he  would  be  happy  to  have  other  theatre- men  use  it. 

Loew's  Sets  'Movie  Fair' 
To  Bally  Springtime  Product 
Come  Spring,  a  shov^man's  fancy  turns  to 

showmanship,  and  Loew's  Theatres  is  turning 
to  a  "Springtime  Movie  Fair"  promotion  to ballyhoo  an  octet  of  top  films  during  the  next 
two  months.  At  a  meeting  of  company  execu- 
ti\es  and  theatre  managers  and  advertising  men, 
president  Leopold  Friedman,  vice  president 
Eugene  Picker  and  advertising-publicity  chief 
Ernest  Emerling  outlined  details  of  the  rousing 
promotion. One  of  the  highlights  of  the  enthusiastic 
meeting  was  the  display  of  exhibits,  posters  and 
signs  emphasizing  the  feeling  of  Spring.  The 
striking  array  illustrated  what  could  be  accom- 

plished with  cheap  materials  and  animation. 
The  "Fair"  will  feature  a  contest  with  a  trip 

for  two  to  the  Brussels  Exposition  as  top  prize. 

N.Y.  Paramount  Provides 

Train  and  Bus  Schedule  Info 
In  an  attempt  to  make  moviegoing  a  pleasant, 

convenient  occasion,  the  N.  Y.  Paramount  The- 
atre has  developed  a  policy  to  win  friends  and 

influence  commuters.  As  a  service  to  patrons 
residing  in  outlying  New  York  areas,  the  AB-PT 
house  is  making  available  up-to-the-minute  rail 
and  bus  schedules  of  all  New  York,  New  Jersey 
and  Connecticut  lines  feeding  the  metropolis. 

Aptly  dubbed,  the  Commuters'  Information Ser\  ice,  the  service  started  with  the  May  22  op- 
ening of  20th-Fox's  "Ten  North  Frederick". 

Seeking  Gobel's  TV  Fans, 
U  l  Goes  To  Papers'  TV  Pages Where  is  the  best  place  to  capture  the  atten- 

tion of  television  viewers.''  Try  the  television 
page  of  a  newspaper,  says  Universal-Interna- tional. 

To  push  "I  Married  a  Woman",  Universal  is 
placing  ads  on  the  TV  pages  of  newspapers 
featuring  a  head  shot  of  George  Gobel  and  a 
reclining  figure  pose  of  Diana  Dors.  The  ad 
headlines:  "See  George  Gobel  in  Color  on  a 
52,416  inch  screen!" 

Taking  to  the  promotional  trail,  Columbia  pub- 
liciteer  Ted  Galanter  (right)  goes  on  an  18-city 
safari  on  behalf  of  "The  Key"  and  other  block- 

busters in  the  company's  "Super  Seven". 
Looking  over  Galanter's  advertising-publicity- 
exploitation  "bible"  are  ad  toppers  Jonas Rosenfield,  Jr.  (left)  anci  Robert  S.  Ferguson. 
While  on  tour,  Travelin'  Ted  will  distribute 

normal-size  editions  to  newspapermen. 

Huge  Magazine  Ad  Drive 

Set  to  Back  Columbia's  'Key' Columbia's  got  "the  key"  to  some  50,000,000 
American  homes.  Using  a  combination  of  na- 

tional magazines,  fan  publications  and  Sunday 
supplements,  the  film  company  is  throwing  in 
plenty  of  advertising  dollars  to  promote  Carol 
Reed's  "The  Key"  in  what  is  touted  as  a  "block- 

busting magazine  budget." The  national  magazine  facet  of  the  campaign 
includes  full-page  ads  in  the  July  issue  of 
McCalls  and  the  July  8  issue  of  Look.  Also 
scheduled  for  full-pagers  for  the  Bill  Holden- 
Sophia  Loren-Trevor  Howard  starrer  are  the 
Pictorial  Sunday  Magazine  group  and  This 
Week  Magazine.  In  the  Pictorial  Group,  inser- 

tions will  be  keyed  to  openings  in  the  10  cities 
where  the  publication  is  distributed.  This  Week 
will  feature  the  ad  in  its  June  29  issue  with 
coverage  in  37  key-market  Sunday  papers. 

Ten  fan  magazines  will  also  be  utilized  to 
woo  their  readers   to   the  Reed-directed  film. 

Deep  in  the  heart  of  Texas,  manager  Homer 
McCallon,  Loew's  State  Theatre,  Houston,  gar- 

nered plenty  of  attention  with  this  novel  stunt. 
A  clown,  together  with  a  talking  parrot,  invited 
passes-by  to  attend  Metro's  "Merry  Andrew" by  distributing  cute  calling  cards.  As  for  the 

parrot,  he  bit  holes  in  the  cards. 



THEIR  DPINIDN 

R  V1BUSCH 
from  Pjifi-  7) 

would  be  restored  to  their  former  ability  to  gross.  In 
ise,  distribution  and  production  would  profit  as  well  as 

huion. 
ciciuly  we  saw  theatres  in  Indiana  turn  in  outstanding  and 

.  I  tl  breaking  grosses  on  such  pictures  as  Old  Yeller.  April 
c  ind  Peyton  Place.  These  pictures,  at  least  in  the  Indiana 
u  ir\,  were  made  available  when  new  and  fresh.  Boxoffice 
luiuum  was  achieved  by  the  theatres  banging  away  with 
c  pictures.  If  other  companies,  such  as  Warners  with  Sayo- 

Metro  with  Raintree  County  had  seen  fit  to  let  theatres 
Li  illv  have  access  to  these  pictures  when  they  were  new  and 
h.  and  I  could  name  several  other  pictures  in  the  same  cate- 

I  am  positi\e  that  the  industry  weekly  average  of  admis- 
ild  would  have  doubled  over  what  they  actually  were. 

,  rchant  can  stay  in  business  w  ho  does  not  have  access  to 
and  fresh  merchandise  for  his  shelves.   Distributors'  de- 

rate withholding  of  the  bigger  pictures  from  thousands  of 
nation  s  theatres  is  a  crime  against  not  only  the  industry  but 
I  against  millions  of  citizens  in  the  country  depending  upon 

(1  >e  theatres  for  their  motion  picture  service. 
Or  many  years  I  have  pondered  the  growing  strangulation 
the  >maller  theatres  by  distribution's  un-American  business 
Ltues.  I  have  come  to  the  conclusion  that  the  leaders  in  pro- 
[i and  distribution  have  pursued  such  a  policy  in  an  effort 
prcNcrve  the  large  city  first  run  theatres;  preserve  them  at 

i.  'ist  and  at  the  e.xpense  of  liquidating  the  smaller  theatres 
111.  nation.  Examine  the  statements  these  leaders  have  made 

t  :he  press  as  to  what  the  future  holds,  the  sales  policies  they 
1^  e  imposed,  and  this  conclusion  becomes  self  evident. 

t  is  not  my  intent  in  writing  as  I  have  heretofore  to  cast  a 
I  1  on  the  future  of  the  industry — rather  to  look  at  the  facts, 
e  iuate  the  cause  of  the  industry  ills  and  then  propose  how 
t  >,e  ills  might  be  rectified  by  one  means  or  another. 
)ne  avenue  of  relief  that  would  rectify  these  industry  ills 

I  r  nii^ht  is  within  the  power  of  a  Federal  agency;  an  agency 
\  o^e  duty  and  obligation  it  is  to  protect  the  weak  from  the 
i  ed  of  the  strong.  That  agency  is  charged  with  enforcing 
t  recb  handed  down  by  the  Federal  Courts.  I  refer  of  course, 
I  the  Antitrust  Division  of  the  Department  of  Justice.  Not 
[  y  has  the  agency  refused  to  enforce  the  motion  picture  de- 
.  es  for  the  last  six  years  but  they  have  damaged  the  effective- 
I  of  the  decrees  by  ridiculous  interpretations  of  the  plain 
1  t^Llage  of  the  decrees.  I  know  some  readers  of  this  piece  will 
onie  bored  when  the  word  decree  is  mentioned,  however,  I 

I  St  point  out  that  the  decrees  are  the  constitution  of  our  in- 
I  >try.  We  should  not  be  any  more  bored  with  the  decrees 
n  we  would  be  bored  with  the  constitution  upon  w  hich  this 
intry  was  founded.  So,  let's  refresh  our  memory  on  just  three 
jvisions  of  the  decrees  which  if  enforced  by  the  Antitrust  Di- 
ion  would  bring  an  immediate  end  to  many  of  the  industry's 
)blems.  Fixing  of  admissions  is  specifically  forbidden  by  the 
:rees  yet  every  exhibitor  knows  that  admissions  are  being 
ed  by  distribution  on  certain  pictures.  The  prohibition 
linst  fixing  of  admissions  winds  up  with  the  words  that  they 
y  not  be  fixed  "by  any  means  or  any  manner  " — plain  lan- 
age.  Pictures  are  being  withheld  through  fictitious  terms  and 
>er  means  from  thousands  of  theatres,  yet  the  decree  plainly 
tes  that  there  can  be  no  discrimination  in  the  sale  of  motion 

pictures.  Pre-releases,  road  shows,  etc.  violate  the  provisions  of 
the  decree  forbidding  imposition  of  unreasonable  clearance 
where  there  is  competition  between  theatres.  If  exhibitors  gen- 

erally, exercised  their  political  know-how  I  am  sure  the  Anti- 
trust Division  would  find  itself  in  the  same  embarrassing  po- 
sition the  FCC  presently  finds  itself  in  the  Congressional  inves- 

tigation being  made  of  that  agency.  Once  the  Antitrust  Divi- 
sion was  brought  to  task  by  Congress,  the  decree  would  be  en- 

forced and  a  free  motion  picture  market  would  once  more  be 
available  to  the  smaller  theatres. 

As  to  long-term  relief,  individual  law-suits  if  prosecuted  to 
a  successful  conclusion  would  bring  relief  in  individual  cases. 
There  are  many  examples  of  such  relief  being  obtained  by  ex- 

hibitors who  had  the  foresight  and  the  guts  to  push  an  anti- 
trust suit  to  a  successful  conclusion. 

If  and  unless  exhibition  demands  and  gets  the  rights  and 
protections  due  it  under  the  motion  picture  decrees  and  laws  of 
the  country  its  future  is  bleak,  to  say  the  least.  Slogans,  cam- 

paigns and  good  theatre  operation  cannot  overcome  the  handi- 
cap of  the  second  class  motion  picture  service  thousands  of  the- 

atres must  offer  its  patrons  in  the  present  market.  I  for  one, 
with  all  my  strength  and  know-how  will  continue  to  seek  relief 
from  distributor-imposed  restraints  not  only  for  my  theatres 
but  all  like  operations  through  congressional  channels  and 
through  the  courts. 

LIPPERT 
( Coutiniiid  from  Page  ) 

ly  when  it  comes  to  the  snack  bar  revenue.  Instead  of  just 
throwing  these  small  pictures  into  a  program,  the  exhibitor 
should  go  through  the  pressbook  and  see  if  he  can  find  some- 

thing to  sell.  Unless  the  small  exhibitor  becomes  aware  of  con- 
ditions and  tries  to  cooperate,  he  is  simply  going  to  fall  by 

the  wayside. 
I  have  several  of  my  theatre  towns  where  we  have  gone  in 

and  reseated  the  theatres,  repainted  and  redecorated  them,  and 
in  every  instance  we  have  been  able  to  hold  our  own  against  all 
of  the  various  kinds  of  competition  we  have. 

I  question  some  of  the  terms  exacted  by  the  film  companies 
today  on  some  of  their  so-called  super  attractions.  But,  at  the 
same  time,  the  exhibitor  himself  is  to  blame  for  creating  this 
condition,  because  he  will  attempt  to  beat  down  the  rentals  of 
the  medium  and  small  pictures  to  such  a  point  that  the  distribu- 

tor has  no  defense  but  to  get  the  total  dollars  he  needs  to  oper- 
ate out  of  his  top  pictures. 

Theatres  will  have  to  be  eliminated,  as  much  as  we  hate  to  see 
it,  and  I  hate  to  see  anyone  hurt,  but  the  sooner  the  exhibitors 
throughout  the  country  put  their  own  house  in  order,  get  their 
overheads  properly  in  line,  get  the  seating  of  their  towns  ar- 

ranged based  on  the  product  they  expect  to  do  business  for 
them,  the  better  off  everyone  will  be. 

The  studios  in  Hollywood  can  no  longer  make  film  to  main- 
tain these  duplications  in  theatres  or  old  antiquated  theatres 

that  should  have  been  modernized  or  closed  up  years  ago. 
There  is  no  room  for  any  of  this.  Whether  the  exhibitor 

knows  it  or  not,  the  wolf  is  not  at  the  door  any  longer — he  has 
moved  right  in.  Either  he  realizes  the  facts  that  face  him,  or  he 
is  going  to  be  devoured  in  the  progress  of  the  motion  picture 
business. 
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"Vertigo" 

Scuute^  'R<ntcHf  O  O  O 
Not  one  of  Hitchcock's  best,  but  entertaining  enough  mys- 

tery, James  Stewart.  Kim  Novak  furnish  marquee  power. 
With  Alfred  Hitchcock  at  the  helm  and  James  Stewart  and 

Kim  Novak  as  the  stars,  "Vertigo"  is  off  to  a  good  start  as 
popular  entertainment.  It  is  a  splashy  and  synthetic  show  with 
some  typical  Hitchcock  thrills  and  a  spankingly  sumptuous 
VistaVision-Technicolor  production  shot  on-location  in  San 
Francisco.  Grosses  should  be  well  above  average  in  most  situ- 

ations. However,  the  Hitchcock  fans  who  were  hoping  for  a 
return  of  the  Master's  hand  to  something  like  "Rebecca"  or 
"Notorious  ",  will  be  sadly  disappointed.  The  celebrated  direc- 

tor of  the  ingenious  and  the  unexpected  has  here  settled  simply 
for  the  bizarre  and  the  bogus  and  a  grabbag  of  purely  technical 
and  pictorial  effects.  The  chills  are  just  too  calculated,  a  bit  too 
obvious.  The  script  by  Alec  Coppel  and  Samuel  Taylor  is  one 
that  unstintingly  takes  advantage  of  mystery  license  and  relies 
strictly  on  gimmick  bit  of  terror.  It  finds  retired  detective 
Stewart  hired  by  a  shipbuilding  magnate  and  friend  to  trail  the 
man's  beautiful  wife.  Miss  Novak,  a  suicidal  neurotic.  Stewart 
falls  for  her,  attempts  to  save  her,  but  finds  himself  powerless, 
due  to  a  vertigo  attack,  to  stop  the  beauty  from  leaping  off  a 
church  tower.  Stewart  cracks  up  with  guilt,  is  revived  when  he 
stumbles  across  the  Novak  double,  a  brash  salesgirl,  and  finally 
has  his  mind  laid  at  rest  when  he  discovers  he's  been  the 
dummy  witness  to  a  murder:  the  shipbuilder  threw  his  real  wife 
from  the  tower  and  Miss  Novak  was  only  a  dodge.  Stewart  is 
his  usual  self  and  his  co-star  is  somewhat  at  a  loss  in  her  double 
role.  Barbara  Bel  Geddes  is  good  as  a  Vassarite  girl  friend  and 
Tom  Helmore  is  cool  as  the  sly  murderer.  Robert  Burks'  pho- 

tography is  superb,  with  Frisco  resplendently  lensed. 
Novak,  Barbara  Bel  Geddes nd  Directed  by  Alfred 

"Hell  Drivers" 

Hard-hitting  British  action  entry.  OK  dualler. 
This  Rank  import  about  drifters  turned  truckers  has  some 

hard  and  gruelling  scenes  of  warfare  on  the  speedways.  Mark 
it  down  as  a  good  dualler  for  action  houses.  It  tells,  in  hard- 

hitting terms,  the  tale  of  an  ex-con  down  on  his  luck  who  joins 
a  gravel  transporter-crew  and  finds  himself  at  odds  with  the 
psychotic  pace-setter,  a  steel-tempered  goon  whom  the  men 
regard  as  undisputed  leader.  The  dramatic  set-up  as  fashioned 
by  scripters  John  Kruse  and  C.  Raker  Endfield  has  all  the 
hokum  props  usually  reserved  for  gangster  epics.  Stanley 
Baker,  strong,  silent,  sharp-featured,  is  the  handsome  goodie 
and  Patrick  McGoohan,  the  monster-like  baddie;  both  play 
their  roles  for  utter  intensity  in  a  seething  waterfront-of-Lon- 
don  style.  Herbert  Lom  takes  care  of  the  sub-plot  business  in 
which  he  befriends  fledgling  Baker  only  to  find  his  girl,  Peggy 
Cummins,  falling  for  him.  Producer  S.  Benjamin  Fisz  has  pro- 

vided some  rough-and-tumble  backdrops  for  the  proceedings 
and  co-scripter  Endfield  has  directed  them  in  a  fast  and  furious 
way,  occasionally  hitting  some  high-mileage  suspense.  The  plot, 
however,  is  deadly  predictable.  It  winds  up  with  Baker  avenging 
the  death  of  Lom  and  ending  McGoohan's  crooked  dealings. 

rbert  Lom.     Produced   by  S. Rank  Organization.  91  minutes.  Stanley  Ba Benjamin  Fisi.   Directed  by  C.  Baker  Endfield. 
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"From  Hell  to  Texas" 
ScUiHC^  ̂ <lUtU^  O  O  PLUS 

Rating  is  higher  for  action  houses  and  drive-in  market.  T« 
chase  western  in  handsome  C'Scope  &  DeLuxe  Color. 

Here  is  a  good  chase-thriller  from  20th  Century-Fox.  E|j 
pertly  directed  by  Henry  Hathaway  with  an  eye  for  both 
chological  tremblers  and  hell-for-leather  shooting  and  starr 
two  popular  young  players,  Don  Murray  and  Diane  Va 
"From  Hell  To  Texas"  should  find  strong  response  in  the  a|| 
tion  markets.   And  the  tumbleweed  ranges  that  sprawl  han<' 
somely  in  DeLuxe  Color  acorss  the  CinemaScope  screen  aii 
sure  to  give  it  an  extra  pull  with  drive-in  audiences  this  surr 
mer.   Producer  Robert  Buckner  has  co-scripted  with  Wendaii 
Mayes  a  taut  screenplay  in  which  tenderfoot  Murray  accidentj 
kills  the  son  of  a  cattle  baron  and  is  pursued  across  the  baij 
lands  by  the  latter's  vengeance  party.  Diane  Varsi  is  her  usuji 
sensitive  self  as  the  girl  who  gives  Murray  love  and  shelter  duJ 
ing  his  flight.   Chill  Wills,  Miss  Varsi's  humanitarian  fathejl 
Dennis  Hopper,  the  dead  boy  's  brother,  and  R.  G.  Armstrong  I 
the  blood  and  thunder  cattleman,  provide  trenchant  characti| 
sketches.  The  slick  Hathaway  director,  the  acting  and  the  vivijj 
pictorial  lensing  make  this  a  more-than-satisfying  entertailjj 
ment.  Tension  is  built  up  by  the  trampling  to  death  of  Arri] 
strong's  second  son  during  the  trackdown  on  Murray.  In  tl^| 
end,  the  beleagured  fugitive  risks  his  neck  to  save  the  cattlJ 
man's  sole  remaining  progeny,  Hopper,  who  gets  caught  in 
flaming  turmoil  with  some  warring  Indians. 
20th  Century-Fox.  100  minutes.  Don  Murray,  Diane  Varsi.  Produced  by  Rob^ Buckner.    Directed  by  Henry  Hathaway.  ^ 

"Hot  Spell"  I 

SctUiteM  l^aUtf  Q  O  Plus 
Disappointing.  Shirley  Booth  and  Anthony  Quinn  will  heiji 
b.o.  returns  in  better  class  situations.  Prospects  not  brigh. 

This  Hal  Wallis  production  for  Paramount  sets  out  to  mall 
a  realistically  downbeat  tale  of  domestic  troubles  in  New  O 
leans,  but,  although  it  has  the  wonderful  Shirley  Booth  ani 
Anthony  Quinn  in  the  leads,  it  proves  quite  disappointinjl 
Grosses  will  be  only  fair  and  word-of-mouth  will  not  be  heljl 
ful.  The  stars'  names  will  give  it  a  lift  in  class  spots.  For  th 
most  part,  "Hot  Spell  "  wrangles  all  over  the  place  in  its  hunj drum  subject  matter  and  winds  like  a  confused  soap  operl 
Daniel  Mann,  directed  with  the  grim  devastation  of  "Coi 
Back,  Little  Sheba"  well  in  mind,  but  the  screenplay  James  Pd 
provided  is  too  familiar  and  fuzzy  an  affair.  What  we  have  't plot  is  the  increasingly  threadbare  tale  of  a  father  who  doesi 
understand  his  son  and  vice  versa,  a  middle-aged  husband  w 
hopes  to  reclaim  his  youth  in  an  extra-marital  frenzy  and 
mother  and  wife  who  smothers  everyone  with  too  much  lov 
Miss  Booth  is  touching  as  a  woman  who  can't  understand  w 
she  is  losing  her  husband  and  why  the  family  is  breaking  u 
As  usual,  she's  better  than  her  material.  Quinn  registers  as  w 
as  possible  with  some  rather  familiar  situations.   Shirley  M 
Laine  and  Earl  Holliman  are  fine  as  the  older  children,  Cli 
Kimbrough  is  superbly  sensitive  as  the  younger  one,  and  Eil 
Heckart  is  appropriately  daffy  as  the  comic  relief.  The  honori 
Wallis  trademark  is  everywhere  in  evidence.  The  story  revea! 
Quinn  two-timing  on  his  wife.  Miss  Booth,  filled  with  shai 
that  his  children  know,  finally  running  off  with  girl  only  to 
killed  on  the  speedway.  His  death  brings  the  family  togeth 

Shirley  Booth, 
by  Hal  Wallil 



The  nid  Man  and  Ihc  .^ca" 
'BcUlKC^  ̂ <tUH<^  O  O  O 

r^ing  is  for  class  houses.  Will  require  (and  is  getting)  spe- 
[  I  deluxe  promotion.  A  problem  for  mass  market. 
wo  things  are  clear  here:  producer  Leiand  Hayward  and 

'  iriier  Bros,  have  given  Hemingway  his  finest  cinematic  tran- 
ptioii  and  director  John  Sturges  has  composed  a  mighty 
nil  fi)  the  sea.  However,  on  dramatic  grounds  the  report  is 
Ml  bright.  For,  while  Pieter  Viertel  has  done  a  wondrously 
htiil  adaptation  of  the  original  and  Spencer  Tracy  in  his 
il  mie  as  narrator  and  protagonist  is  well-nigh  impeccable, 
at  emerges  dramatically  on  screen  simply  is  not  strong 
)ugh.  Hemingway  wrote  a  little  parable  that  touched  on  the 
iversal  questions  of  human  dignity  and  endurance  and  he 
ote  it  in  a  sparse  and  noble  prose;  it  had,  unfortunately  for 
!  screen,  no  plot  to  speak  of.   So  this  question  must  arise: 

1 1  how  much  boxoffice  can  a  mood  piece  be,  however  master- 
[  ly  created.-*  Warners  is  evidently  aware  of  the  problem  and 
I  its  first  laps  around  "The  Old  Man  And  The  Sea"  will  re- 
I  ve  special-type,  prestige  showings.   But  aside  from  the  so- 
'isticates  and  the  literate,  adult  element,  "The  Old  Man's" 
idience  does  not  figures  to  be  expansive.  Certainly,  this  is  a 
jstige  picture,  for  seldom  is  so  much  beauty  of  detail  and 
ictness  of  pictorial  form  blessedly  apparent.  Director  Sturges 
s  outdone  every  previous  examination  of  the  sea  in  all  her 
bulent  and  tender  feelings  and  photographer  James  Wong 
)we  has  used  the  Warner  Color  for  amazing  hues  as  in  a 
inslow  Homer  painting.   Dimitri  Tiomkin's  score  adds  im- 
;nsely  to  the  sweep  and  sensitivity  of  the  scenes.  It  is  too  bad 
it  so  many  brilliant  talents  have  been  somewhat  vitiated  on 
cinematic  material.  This  is  the  too  simple  tale  of  a  fisherman 
sea  and  his  fight  to  snare  a  prized  marlin,  only  to  have  it 
stroyed  by  sharks  on  the  route  back.  Tracy  is  superb  and  so, 
0,  is  Felipe  Pazos  as  the  boy  who  believes  in  the  old  man. 

irner  Bros.  86  minutes.  Spencer  Tracy,  Felipe  Pazos.  Produced  by  Leiand  Hay- rd.    Directed    by   John  Sturges. 

"Maracaibo" 

ipporting  feature.  Technicolor,  Abbe  Lane  are  plus  factors. 
This  Paramount  programmer  is  strictly  second  feature  fare 
■r  the  mass  market.  With  the  Venezuelan  oil  lands  as  its  back- 
ound  and  Cornel  Wilde  in  a  fight  against  some  blazing  wells, 
s  routine  and  "old  hat"  all  the  way.  The  pace  producer-direc- 
r  Wilde  has  set  is  snappy  enough,  but  one  finds  it  hard  to 
ork  up  much  interest  in  the  depressingly  standard  plot  and 
e  familiar  characterizations.  Wilde,  for  example,  is  the  swag- 
;ring  lady  killer  who  is  also  a  whiz  at  extinguishing  offshore 
1  fires,  not  to  mention  being  a  real  Galahad  when  the  chips 
e  down.  His  co-star,  wife  Jean  Wallace,  wanders  in  as  a 
assy  novelist  who  at  first  snubs  our  brash  hero  but  ultimately 
lelts  when  he  smiles  and  displays  his  muscles.  The  Vista- 
ision-Technicolor  lensing  is  a  plus-factor,  as  is  Abbe  Lane,  a 
ery  performer  as  the  bad  girl  of  the  piece.  She  is  making  a 
lay  for  wealthy  Francis  Lederer,  who  for  some  inexplicable 
!ason  is  presented  as  a  mute.  All  these  situational  set-ups 
;ach  their  peaks  just  as  Lederer's  oil  wells  threaten  to  explode 
H  over  the  postcard  vistas  of  Maracaibo. 

iramount.  88  minutes.  Cornel  Wilde.  Jean  Wallace,  Abbe  Lane.  Produced  and rected  by  Cornel  Wilde. 

"lldiiffn  r.t  Ndir" ScuUct^  ̂ cUiH^  O  O  O 

Rating  is  for  art  houses.  Superb  French  import. 
If  there  is  circulating  around  the  land  just  now  a  more  chic 

and  clinical,  sumptuous  and  scintillating  look  at  the  haut  monde 
aspects  of  amour  and  social  corruption  than  France  s  "Rouge  et 
Noir",  we've  yet  to  hear  of  it.  As  directed  by  Claude  Autant- 
Lara  and  fetchingly  set  against  a  whirlwind  of  Technicolor  and 
post-Napoleonic  fripperies,  this  Franco-London  film  version  of 
the  Stendhal  classic  is  just  the  kind  of  mordantly  romantic  ex- 

travaganza art  house  audiences  will  be  lapping  up  for  some 
time  to  come.  Certainly  the  performances  of  stars  Gerard 
Philipe  and  Danielle  Darrieux  will  titilate  the  sophisticates  no 
end;  they  are,  in  a  phrase,  as  elegant  and  exact  as  some  king- 

dom's crown  jewels.  M.  Philipe  plays  Julien  Sorel,  the  pro- 
vincial nobody  who  conquers  a  decadent  but  class-conscious 

fairy  land,  and  he  plays  him  for  every  ounce  of  skullduggery 
and  sensuousness,  the  very  personification  of  the  devastating 
cad,  the  unscrupulous  charmer  who  cavorts  and  chatters  in 
whatever  fashion  best  serves  his  rags  to  riches  route.  And  Mile. 
Darrieux  as  Mathilde,  wife  of  a  bumpkin  Mayor  where  our 
hero  first  sets  up  shop  as  a  tutor,  is  all  langurous  lust  and 
ennui;  she  falls  easy  prey  to  Philipe's  seduction  and  makes  of 
this  embattled  soul  an  exquisitely  doomed  grande  dame  teeter- 

ing on  the  verge  of  middle  age,  athirst  for  one  last,  volcanic 
fling.  Later,  Philipe  is  packed  off  to  a  seminary  after  scandal 
has  nipped  the  passions,  then  onwards  and  upwards  to  a 
marquis'  Paris  estate  where  another  damsel  in  the  busty  proto- 

type of  Antonella  Lualdi  welcomes  his  ardent  maneuverings 
and  finally  ending  with  his  moral  comeuppance  and  fall  from 
social  grace.  It  is  in  these  later  stretches  that  scripters  Jean 
Aurenche  and  Pierre  Host  allow  the  Stendhal  crystals  of  insight 
and  wit  to  get  rather  cloudy. 
DCA.  137  minutes.  Gerard  Philipe,  Danielle  Darrieux.  Directed  by  Claude 
Autant-Lara. 

"Attack  of  the  5D  Foot  Woman" 

Horror  and  soap  opera  combined.  Fair  entry  for  sub-runs. 

Allied  Artists'  latest  wide-eyed  bit  of  science  fiction  has  an 
eerie  exploitation  title,  a  switch  from  male  to  female  fright, 
and  a  kind  of  horror  soap  opera.  For  in  the  screenplay,  which 
Mark  Hanna  has  cooked  up,  Allison  Hayes  goes  oflf  her  rocker 
because  hubby  William  Hudson  is  making  time  with  another 
filly,  Yvette  Vickers.  But  since  producer  Bernard  Woolmer 
can  think  of  no  greater  fury  than  a  woman  scorned,  the  special 
effects  department  under  the  able  Jacques  R.  Marquette  creates 
an  outer-space  monster  coming  down  to  visit  her  in  the  lady's 
luxurious  desert  pad,  and  causing  her  incredible  growth  with  a 
few  ray  burns.  Immediately,  the  fifty  foot  femme  fatale  shoots 
ofif  to  the  local  pub,  finds  Hudson  in  compromising  rites  with 
Miss  Vickers,  advances  like  a  Buck  Rogers  nightmare  on  both 
and  throttles  the  poor  philanderer  to  death  like  a  boa  constric- 

tor. However,  neither  she  nor  the  monster-at-home  is  long  for 
the  world,  for  sheriff  George  Douglas  kills  them  with  a  few 
riot  guns.  Nathan  Hertz  has  directed  all  this  in  rather  lethargic 
and  loose  avenues.  There  is  very  little  suspense,  the  events 
being  too  farcical  for  that,  and  just  a  few  tremblers.  Being 
sold  in  a  package  deal  with  "War  Of  The  Satellites",  the  show 
should  show  fair  gross  in  sub-run  and  ballyhoo  situations. 
Allied  Artists.  76  minutes.  Allison  Hayes,  William  Hudson.  Produced  by  Bernard Woolmer.    Directed  by  Nathan  Hertz. 
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THIS  IS  YOUR  PRODUCT 

All  The  Vital  Details  on  Cnrrent  &)  Coming  Features 
(Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 
January 

BLONDE  BLACKMAILER  Richard  Arlen.  Producer Charles  Deane.  Melodrama.  Convicted  wrongly,  man finds  real  murderer.    58  min. 
MAN  FROM  GOD'S  COUNTRY  CinemaScope,  Color, George  Montgomery,  Randy  Stuart,  Susan  Cummings. Producer  Scott  R.  Dunlap.  Director  Paul  Landres. 
Western.  Believed  to  be  agent  for  railroad,  hero  be- comes a  marked  man.  82  min.  3/3 
RAWHIDE  TRAIL.  THE  Rex  Reason,  Nancy  Gates.  Pro- ducer Earle  Lyon.  Director  Robert  Gordon.  Western. Two  men  are  falsely  accused  of  leading  wagon  train into  an  Indian  ambush.   &8  min. 

GUNSMOKE  IN  TUCSON  CinemaScope,  Deluxe  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.    Two  brothers  are  on  opposing  sides  of  the 

February 
BCAST  OF  BUDAPEST  Michael  Mills,  Greta  Thyssen, 
V»oUt  Reniing.  Producer  Archie  Mayo.  Director  Har- mon Jonei.  Drama  of  freedom  fighters  in  Budapest. 72  min. 
IM  THE  MONEY  Hunti  Hall.  Producer  Richard  Heer- msnc*.  Direeter  William  Beaudine.  Comedy.  Interna- national  smugglers  make  Hall  fall  guy  in  robbery. 61  min. 

March 
BRIDE  AND  THE  BEAST,  THE  Charlotte  Austin,  Lance hiller.  Producer-director  Adrian  Weiss.  Horror.  Girl falls  in  love  with  gorilla.  78  min. 
COLE  YOUNGER.  GUNFIGHTER  CinemaScope,  Deluxe 
Color.  Frank  Lovejoy.  Producer  Ben  Schwalb.  Director 

MACABRE  William  Prince,  Jacqueline  Scott.  Producer- director  William  Castle.  Melodrama.  Doctor  murders to  gain  fcrtune.  73  min.  3/31. 
SEVEN  GUNS  TO  MESA  Lola  Albright,  Charles  Quln- liven.  Producer  William  F.  Broidy.  Director  Edward 
Dein.  We$tern.  Stagecoach  passengers  are  held  pris- oneri  by  outlaw-killers. 

April 
HELL'S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man trys  to  blow  up  plant  manufacturing  rocket  fuel. 73  min.  3/31. 
OUGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Erieion.  Produced  Lindiley  Parsons.  Direetor  Paul Lanrfret.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
flUANTRILL'S  RAIDERS  CinemaScope,  DeLuxe  Color, teve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. May 

ATTACK  OF  THE  50  FT.  WOMAN  Allison  Hayes,  Wil- liam Hudson.  Producer  Bernard  Woolner.  Director Nathan  Hertz.  Woman  captured  by  Space  monster. Science  fiction,    it  min. 
BULLWHIP  CinemaScope,  DeLuxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 
WAR  OF  THE  SATELLITES  Susan  C^.bot,  Dick  Miller. Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. 

June 
NEVER  LOVE  A  STRANGER  John  Drew  Barrvmore  Lita Milan,  Robert  Bray.  Producer  Harold  Robbins.  Drama NEW  ORLEANS  AFTER  DARK 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli  Helen Remy.  Producer  William  Piior.  Director  Ferrucio  Cerio 
Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. July 

FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan Producer  Aubrey  Schenk.  Director  Howard  Koch Horror.  German  scientist  creates  horrible  monster. ROAD  WITHOUT  END 

SPY  IN  THE  SKY 
TRAITOR,  THE 

August 
uV^  n*"J  J*"-'-".'  Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis MiJodrama.  Juvenile  filler  on  a  crime  spree. 

Coming 

FAR  WANDERER,  THE 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  DeLuxe 
Color.  George  Montgomery,  Diane  Brewster.  Producer Ben  Schwalb.  Director  R.  G.  Springsteen.  Western. 
Unscrupulous   rancher   attempts   to    foreclose  widow's 
LEGION  OF  THE  DAMNED 
QUEEN  OF  OUTER  SPACE  CinemaScope,  Color.  Zsa 2sa  Gabor,  Eric  Fleming.  Producer  Ben  Schwalb. Director  Edward  Bernds. 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 

AMERICAN  INTERNATIONAL 
January 

ASTOUNDING  SHE  MONSTER.  THE  Robert  Clarke, 
Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror.  60  min. 
VIKING  WOMEN  VS.  SEA  SERPENT  Abby  Dalton,  Susan Caot,  Brad  Jackson.  Producer-director  Roger  Corman. Science-Fiction.    70  min. February 

SUICIDE  BATTALION  Michael  Connors,  John  Ash'ey, Russ  Bender.  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama.  Hide-and-seek  warfare  behind  the  lines  in WWII.    79  min.  4/14. 

May 

FANTASTIC  PUPPETT  PEOPLE.  THE  John  Agar,  John 
Hoyt.  Producer-director  Bert  I.  Gordon.  Science- fiction. 

MACHINE  GUN  KELLY  Charles  Bronson.  Susan  Cabot Producer-director  Roger  Corman.  Melodrama. Victoria  I.    107  min.  2/3. 
June 

Coming 

COLOSSAL  BEAST,  THE 
HOW  TO  MAKE  A  MONSTER 
TOMMY  GUN  CONNIE 

COLUMBIA 
February 

BONJOUR  TRISTESSE  CinemaScope,  Color.  David Niven,  Deborah  Kerr,  Jean  Seberq.  Producer-direcfor Otto  Preminger.  Drama.  Filmiiation  of  Francoise  Sa- gan  novel.  94  min.  1/20. 
CRASH  LANDING  Gary  Merrill,  Nancy  Davis,  Irene Hervey.    Director  Fred  Sears.    Melodrama.    77  min. 
GOING  STEADY  Molly  Bee,  Alan  Reed,  Jr.,  Producer Sam  Katiman.  Director  Fred  Sears.  Comedy.  High school  senior  surprise  parents,  get  married  secretly. 79  min. 
HOW  TO  MURDER  A  RICH  UNCLE  CinemaScope. Charles  Coburn,  Nigel  Patrick.  Comedy.  80  min. 
WORLD  WAS  HIS  JURY,  THE  Edmond  O'Brien.  Mona Freeman,  Karin  Booth.  Producer  Sam  Katiman.  Director Fred  F.  Sears.  Melodrama.  Captain  of  ocean  liner  is charged  with  mass  murder.  82  min.  1/20. 
BULLETIN  —  THIS     IS     YOUR  PRO 

March 
BITTER  VICTORY  CinemaScope,  Technicolor.  Richa Burton,  Curd  Jurgens,  Raymond  Pellegrin.  Produc Paul  Graeti.  Director  Nick  Ray.  Drama.  Soldii attempt  to  capture  secret  Nazi  document.  82  m 
2/17. COWBOY  Glenn  Ford,  Jack  Lemmon,  Anna  KasI Producer  Julian  Blaustein.  Director  Delmer  Dav Western.  Free-spending  cowboy  helps  friend  a cattle.  92  min.  2/17. 
CURSE  OF  THE  DEMON  Dana  Andrews.    Peggy  Cu mins,   Niall  MacGinnls.  Horror.  American  psycholog  . investigates  devil  cult  in  England.  83  min. 
TRUE  STORY  OF  LYNN   STUART,   THE   Betsy  Palm 
Jack  Lord,  Barry  Atwater.  Producer  Bryan  Foy.  DirllBlM ' 
tor    Lewis    Seller.     Melodrama.    Housewife  crusadBK"'' against  dope  addiction.  78  min.  3/3. 

April GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Berni^ Adventure.  Director  Fred  Sears.  Small  group  fij Japanese  invasion  of  Philippines.  79  min. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Kol| Kenneth    Haight.    Producers    Irving    Allen    and  A. Brocolli.  Director  John  Gilling.  Melodrama.  85  min. 
PARADISE  LAGOON  Technicolor.  Kenneth  More,  Di^ Cilento.  Drama. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Corey,  Gy^ 
Rose  Lee,  Harry  Townes.  A  Brown-Fellows  Productf Director  Gerd  Oswald.  79  min.  3/17. 

May 

GODDESS,  THE  Kim  Stanley,  Lloyd  Bridges.  Produ<l| Milton  Perlman.  Director  Jonn  Cromwell.  Drama.  St<|l about  a  dame  who  becomes  a  movie  star.  105  mil 4/14.  J 
THIS  ANGRY  AGE  Technirama  and  Technicolor.  Silva'j Mangano,  Richard  Conte,  Anthony  Perkins.  Produ<jl Dino  De  Laurentiis.  Director  Rene  Clement.  Dran|l Family  fights  to  keep  land.  || 

June 
CASE  AGAINST  BROOKLYN,  THE  Darren  McGav  I Maggie  Hayes.    82  min.  jl 
LET'S  ROCK  Julius  LaRosa.  Producer-director  Hal*j Foster.    Musical.  I 
LINEUP,  THE  Eli  Wallach,   Robert  Keilh.  Melodranjl Coming 

GIDEON  OF  SCOTLAND  YARD  Color  Jack  Hawkil, Dianne  Foster.  Producer-director  John  Ford.  Me'i drama.  i 
GUNMAN'S  WALK  CinemaScope,  Technicolor.  vi Heflin,  Tab  Hunter,  Kathryn  Grant.  Producer  Fr Kohlmar.    Director  Phil  Karlson.    Western.  ] 
KEY,  THE  CinemaScope.  William  Holden,  Sophia  Lor^ Producer  Carl   Forman.    Director  Carol   Reed.  J, 
LIFE  BEGINS  AT  17  Mark  Damon,  Edward  Byrnes,  pi ducer  Sam  Katiman.  Director  A.  Dreifuss.  f 
NIGHT  OF  THE  DEMON  Dana  Andrews.  Producer  H E.  Chester.    Director  Jacques  Tourneur. 
7TH  VOYAGE  OF  SINBAD,  THE  Technicolor.  Kervj 
Matthews,  Kathryn  Grant.  Producer  Charles  Schne^ Director  Nathan  Juran.  5 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Oajj Dennis  Price.  Producers  Frank  Launder  and  Sidnj Gilliat.  Director  Sidney  Gilliat.  I 
SNORKEL,  THE  Pater  Van  Eyck,  Botta  St.  John.  P«| ducer  Michael  Oarreras.  Director  Guy  Green.  J 
TANK  FORCE  Victor  Mature,  Leo  Genn.  Produ<| Phil  Samuel.    Director  Terence  Young. 

INDEPENDENT 
January 

MISSOURI  TRAVELER,  THE  (Buena  Vista)  Tochnieollij Brandon  DeWilde,  Fess  Parker.  A  C.  V.  Whitney  Pi  | duction.  Story  about  an  orphan  in  a  small  town  aq 
ing  the  I900's.  104  min.  1/20. 
TIME  WITHOUT  PITY   lAstorl   Michael  Redgrave Todd,    Peter  Gushing,    Director  Joseph   Losey.  M drama.     Chronic    alcoholic    saves  long-neglected from  murder  charge.   88  min.  12/9. 
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IDE  IS  MUCH  TOO  BEAUTIFUL,  THE  (Ellis-Lux  Films) gette  Bardot.  Micheline  Presle,  Louis  Jourdan.  Pro- cef  Gaspar-Huit.  Director  Fred  Surln.  Comedy, rfect  male  model  falls  in  love  with  perfect  female )del.    90  min.  2/3. 
>NFESSIONS  OF  FELIX  KRULL.  THE  IDCA)  Henry okholt.  Lisa  Pulner.  Director  Kurt  Hoffman.  Story a  young  man  of  seemingly  irresistable  charms. S  GREAT  TO  BE  YOUNG  IFine  Arts  Filmsl  John I  (Is  Cecil  Parker.  Producer  Victor  Skutesky.  Director 'ril  Frankel.  Musical.  Teacher  reconciles  student >ubles.    91  min.  2/3. 
>VEMAKER,  THE  (Trans-Lux)  Betsy  Blair.  Producer- rector  Juan  A.  Bardem.  Drama.  A  small  town's  Don an  pretends  a  love  affair  with  a  spinster.  99  min. 17. 

April 
ITSOU  (Zenith  International)  Eastman  Color.  Danielle 
■  lerme,  Fernand  Gravey.  Director  Jacqueline  Audry. jmedy.  How  understanding  comes  to  young  French I  ris. 

i;D  AND  THE  BLACK,  THE  IDCA)  Gerard  Philips, inielle  Darrieux.  Director  Claude  Autant-Lara.  Drama. 5  min. 
;NECHAL  THE  MAGNIFICENT  IDCA).  Fernandel. 
jmedy.  A  second-rate  ham  actor  appears  offstage his  theatrical  costumes. 
HOLE  VANYA  lUncle  Vanya  Co.)  Franchot  Tone.  Pro- icers    Marion    Parsonnet,    Franchot    Tone.  Director anchot  Tone.    Drama.    Country  doctor  succumbs  to 

I  larms  of  professor's  wife.    98  min.  4/28. 
•INDJAMMER  INational  Theatres)  Cinemiracle.  Color. Loulb  de  Rochemont  production.  Director  Louis  de )chemont,  Bill  Colleran.    A  tumultous  travelogue  in  a w  wide  screen  process.    142  min.  4/14. May 

rAGE  STRUCK  (Buena  Vista)  Technicoior.  Henry )nda  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- r  Sidney  Lumet.  Drama.  Producer  falls  for  actres- ill  in  her  teens.  102  min.  3/3. 
June 

»OUD  LAND,  THE  (Buena  Vista)  Technicolor.  Alan sdd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn. •.  Director  Michael  Curtiz. 
?OUD  REBEL,  THE    IBuena  Vista)    Technicolor.  Alan sdd,  Olivia  de  Havilland.    Producer  Samuel  Goldwyn, Director  Michael  Curtiz.  Jr.    Affliction  of  a  young oy  is  cured.    103  min.  4/14. 

Coming 
TIME  TO  KILL  I  Producers  Associated  Pictures  Co.) 
m  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat tti.  Director  Oliver  Drake. 
LUE  MURDER  AT  ST.  TRINIAN'S  IContinental ) .  Joyce ■renfell,  Alastair  Simm.  Producers  Sidney  Gilliat, rank  Launder.  Director  F.  Launder.  Comedy. 
AY  OF  THE  TRUMPET,  THE  (C.  Santiago  Film  Organi- jtion  Prod.)  John  Agar,  Richard  Arlen,  Bid  Phipps. 

'  reducer  Harry  Smith.  Director  Eddie  Romero. REAM  MACHINE,  THE  (Ama(gamafed  Prods.)  Rod ameron,  Marty  Murphy,  Peter  fding.  Producers  Rich- rd  Gordon  and  Charles  Vetter,  Jr.  Director  Mont- omery  Tully. 
IGHT  ACROSS  THE  STREET,  THE  (UMPO)  Brigitte ardot,  Raymond  Pedegrin,  Roger  Pigaut.  Producer acques  Gauthier.  Director  Georges  Lacombe.  Drama. .  French  husband  and  wife  try  to  live  without  normal ex  relations,  after  the  husband  had  a  near-fatal  acci- ent.  74  min. 
IGHT  IN  THE  FOREST,  THE  (Buena  Vista)  Techni- olor.  Fess  Parker,  Wendell  Corey,  Joanne  Dru,  James •lacArthur.  Producer  Walt  Disney.  Director  H.  Daugh- rty.  Adventure.  White  teen-ager  raised  as  an  Indian. 3  min.  5/12. 
VHITE  WILDERNESS  IBuena  Vista)  Technicolor.  Docu- nentary  adventure  feature  of  wild  life  in  the  Arctic Circle  region. 
'OUNG  LAND,  THE  (Buena  Vista)  Technicolor.  Pat Vayne,  Yvonne  Cragi,  Dennis  Hopper.  Producer  Pat- ck  Frd.  Director  Ted  Tetzloff.  Adventure. 

METRO-GOLDWYN -MAYER 
December 

JON'T  GO  NEAR  THE  WATER  CinemaScope,  Metro- -oior  Glenn  Ford,  Gia  Scala,  Keenan  Wynn.  Producer -awrence  Weingarten.  Director  Charles  Wafters. Comedy.  Story  of  a  South  Seas  naval  base  during Vorld  War  I.    107  min.    I  !/l4. 
January 

tAINTREE  COUNTY  MetroColor.  MGM  Camera  45. 
eliubttti  T«ylor,  Moatqomary  Clift.  Producer  David I  Lewii.  Director  Edward  Dymtryka.  Drama.  Life  in  Indi- ,  ana  during  the  middle  1880's.    187  min.  1/4. 

!  SAFECRACKER,  THE  Ray  Milland,  Barrv  Jones.  Pro- I  ducer.  David  E.  Rose.  Director  Ray  Milland.  Melo- ,  drama.    Safecracker  becomes  war  hero.    94  min.  1/4. 

SEVEN  HILLS  OF  ROME  LeCloud  Productions.  Mario Lanza,  Marita  Allaiio.  Producer  Lester  Welch.  Director Roy  Rowland.  Musical.  Tenor  makes  good  in  Italy. 107  min.  1/20. 
February 

ALL  AT  SEA  Alec  Guinness,   Irene  Brown.  Producer Michael  Balcon.  Director  Charles  Frend.  Comedy. Story  of  a  seasick  sailor.   87  min. 
BROTHERS  KARAMAZOV,  THE  MetroColor.  Yul  Bryn- ner,  Maria  Schell,  Claire  Bloom.  Producer  Pandro  S. Berman.  Director  Richard  Brooks.  Drama.  Based  on famous  novel  by  Dostoyevsky.  144  min.  2/17. 
I  ACCUSE  Jose  Ferrer,  Viveca  Lindfors,  Leo  Genn. Producer  Sam  Zimballst.  Director  Jose  Ferrer.  Drama. 
French  officer  unjustly  accused  of  treason.  99  min. 
2/3. 
UNDERWATER  WARRIOR  CinemaScope.  Dan  Daily, Claire  Kelly.  Producer  Ivan  Tors.  Director  Andrew 
Marton  Adventure.  Tale  of  a  "frogman"  and  his exploits.  82  min.  3/3. 

March 
HIGH  COST  OF  LOVING.  THE  Jose  Ferrer,  Gena  Row- lands, Jim  Backus.  Producer  Milo  Frank.  Director  Jo»e Ferrar.  Comedy.  A  young  couple  and  their  shenanigans. 87  min.  3/17. 
SADDLE  THE  WIND  CinemaScope.  Robert  Taylor,  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrish.  Western.  Story  of  two brothers  on  opposite  sides  of  law.  84  min.  3/3. 

April 
CRY  TERROR  James  Mason,  Inger  Stevens.  Rod  Steiqer. Producer-director  Andrew  Stone.  Melodrama.  Elec- 

tronic expert  unwittingly  fashions  bomb  for  extortion- ist.   96  min.  4/28. 
MERRY  ANDREW  CinemaScope,  Metrocolor.  Danny Kaye,  Pier  Angeli,  Baccaloni.  Producer  Sol  C.  Siegel. Director  Michael  Kidd.  A  staid  and  shy  teacher  is transformed  into  a  circus  clown.  103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plays  district  attorney  in  small  college  town.  82  min. 
4/14. SHEEPMAN,  THE  CinemaScope  Metrocolor.  Glenn Ford.  Shirley  MacLaine,  Leslie  Nielson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    86  min.  4/28. Coming 

BADLANDERS,  THE  CinemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borgnine,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves. 
GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  Minnelli.  Musical. 
HIGH  SCHOOL  CONFIDENTIAL  Russ  Tamblyn,  Jan Sterling.  Producer  Albert  Zugsmith.  Director  Jack Arnold. 
IMITATION  GENERAL  Glenn  Ford,   Red  Buttons.  Pro- ducer William  Hawks.    Director  George  Marshall. 
TERROR  AT  SEA  James   Mason,    Broderick  Crawford, Dorothy  Dandridge.  Producer-director  Andrew  L.  Stone. Melodrama. 
LAW  AND  JAKE  WADE,  THE  CinemaScope,  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.  Director  John  Sturges. 
RELUCTANT  DEBUTANTE,  THE  Rex  Harrison,  Kay  Ken- dall. Producer  Pandro  Berman.  Director  Vincente  Min- nelli. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 
TUNNEL  OF  LOVE,  THE  Doris  Day,  Richard  Widmark. A  Joseph  Fields  Production.    Director  Gene  Kelly. 

PARAMOUNT 

December 
SAD  SACK  VistaVision,  Technicolor.  Jerry  Lewis,  David 
Wayne.  Producer  Hal  Wc-llis.  Director  George  Mar- shall. Comedy.  Life  in  the  Army.  98  min.  10/28. 
SPANISH  AFFAIR  VistaVision,  Technicolor.  Carmen Sarilla^  Richard  Klley.  Producer  Bruce  Odium.  Director Donald  Siegel.  Adventure.  An  American  architect travelling  in  Spain  Is  attracted  to  a  beautiful  girl, half-Gypsy,  half-Spanish.  95  min.  2/17. January 

WILD  IS  THE  WIND  VistaVision.  Anna  Magnani,  An- thony Quinn.  Producer  Hal  Wallis.  Director  John Sturges.  Drama.  Love,  hate,  and  violence  on  a  Nevada sheep  ranch.    114  min  12/9. 
March 

DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  Del- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife.  Ill  min.  3/17. 
HIGH  HELL  VistaVision.  John  Derek,  Elaine  Stewart. Melodrama.  Mountain  climbing  in  the  Swiss  Alps. 87  min.  3/31. 

April ST.  LOUIS  BLUES  VistaVision.  Nat  "King  "  Cole,  Eartha Kitt.  Pearl  Bailey.  Ella  Fitzgerald  Producer  Robert Smith.  Director  Allan  Reisner.  Musical.  Biography  of 
W.  C.  Handy,  composer  of  St.  Louis  Blues.  93  min. 
4/14. TEACHER'S  PET  VistaVision.  Clark  Gable,  Doris  Day. A  Pearlberg-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college journalism  teacher  have  a  ball.  120  min.  3/31. 

May 

MARACAIBO  Technicolor,  Vistavision.  Cornel  Wilde, Jean  Wallace,  Abbe  Lane.  Drama. 
June 

ANOTHER  TIME.  ANOTHER  PLACE  Lona  Turner.  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.  Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers,  Otto  Kruger, 
John  Baragrey.  Producer  William  Alland.  Director Eugene  Lourie.  Science  fiction.  Brain  of  a  scientist  is transferred  to  the  body  of  mechanical  monster. 
HOT  SPELL  VistaVision  Shirley  Booth,  Anthony  QuInn, 
Shirley  MacLaine.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave. SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie 
Coogan. VERTIGO  Technicolor,  VistaVision.  James  Stewart,  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock. 

July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.    Director  Michael  Curtiz. 
ROCK-A-BYE  BABY  Technicolor,  VistaVision.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin. 

August 
MATCHMAKER,  THE  VistaVision.  Shirley  Booth,  An- 

thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself.  101  min. 
5/12. 

Coming 

BLACK  ORCHID,  THE  VistaVision.  Sophia  Loren,  An- thony (?uinn.  Producers  Carlo  Ponti,  Marcello  Girosi. Director  Michael  Curtiz. 
BUCCANEER,  THE  Technicolor,  VistaVision.  Yul  Bryn- ner,  Charlton  Heston,  Charles  Boyer,  Claire  Bloom. Producer  Henry  Wilcoxon.  Director  Anthony  Quinn. 
HOT  ANGEL,  THE  Jaekie  Loughery,  Edward  Kemmer. 
Drama.  Today's  younger  generation. HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant, 
Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master TOO  YOUNG  TO  LOVE  Robert  Yurgatls,  Phippa  Scott. Producer  William  Alland. 

RANK 

December 
ONE  WAY  OUT  Jill  Adams,  Lyndon  Brook,  Eddie  Byrne, John  Chandos.    60  min. January 

ACROSS  THE  BRIDGE  Rod  Steiger,  David  Knight,  Mar- la  Landi,  Noel  Willman.  Producer  John  Stafford.  Di- rector Ken  Annakln.  Melodrama.  Scotland  Yard  de- tective hunts  International  high-finance  crook  hi  Mexi- co.   94  min.  10/28. 
BOLSHOI  BALLET.  THE  Eastman  Color.  Galinae  Ula- nova.    99  min. February 

HENRY  V  Technicolor,  CinemaScope.  Laurence  Olivier. Producer-director  Laurence  Olivier.  Drama.  137  min. Parker.  Melodrama. 

JUNE  SUMMARY 
The  tentative  tabulation  of  June  re- 

leases amounts  to  25  features,  with 
more  films  expected  to  be  added  later. 
Paramount  heads  the  list  quantitatively 
with  a  total  of  five  films,  followed  by 
American-International  with  four.  Co- 

lumbia, Universal  and  Allied  Artists 
each  scheduled  three.  United  Artists, 
20th  Century-Fox  and  Buena  Vista  thus 
far  account  for  two  each.  Warner  Bros, 
following  a  heavy  schedule  in  May,  has 
reduced  to  one  release  for  June.  MGM 
and  Rank  have  none  listed  yet. 
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SECRET  PLACE  Belinda  Lee,  Ronald  Lewis.  Producer John  Bryan.    Director  Clive  Donner.    81  min. 

March 
CAMPBELL'S  KINGDOM  Eastnnan  Color.  Dink  Bogarde, Stanley  Baker.  Producer  Betty  Box.  Dlrecor  Ralph Thomas.  Drama.  Story  about  the  Canadian  Northwest territory.  102  min.  3/17. 

April ONE  THAT  GOT  AWAY,  THE  Hardy  Kruger.  Producer J.  Wintle.  Director  Roy  Baker.  Drama.  A  Luftwaffe pilot  escapes  three  times  from  a  British  P.O.W.  camp in  WW  II  106  min. 
May 

HELL  DRIVERS  VistaVision.  Stanley  Baker,  Herbert Lorn.  Peggy  Cummins.  Producer  S.  B.  Fisi.  Director R.  Endfield.    Melodrama.    91  min. 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Janni. Director  J.  Lee.  83  min.  Drama. 

Coming 
DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector B.  D.  Hurst.    70  min. 
NIGHT  AMBUSH  VistaVision.  Dirk  Bogarde,  Marius Goring.  Producer  E.  Pressburger.  Director  M.  Powell. Adventure.  Commandos  capture  German  general.  93 min.  5/12. 

REPUBLIC 
January 

OUTCASTS  OF  THE  CITY  Osa  Massen,  Robert  Hutton, Maria  Palmer.  Producer-director  Boris  L.  Petroff. Drama.  Former  sweetheart  attempts  to  murder  Ger- 
man girl's  American  sweetheart.    61  min. 

WEST  OF  SUEZ  John  Bentley,  Vera  Fusek,  Martin Boddey. 
February 

SCOTLAND  YARD  DRAGNET  Roland  Clark,  Patricia Roc,  Paul  Carpenter.  Melodrama.  Psychiatrist  tries  to drive  young  test  pilot  insane.    74  min. 

NOTORIOUS  MR.  MONKS.  THE  Naturama.  Vera  Ral- ston, Don  Kelly,  Paul  Fix,  Leo  Gordon.  Drama.  70  min. 
March 

JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin Gene  Evans.  Producer  S.  Picker.  Direcor  W.  Witney. Melodrama.   Young  hoodlum  terrorizes  family. 
JUVENILE  JUNGLE  Naturama.  Corey  Allen,  Rebecca Welles.  Melodrama.  Story  of  juvenile  delinquents.  70 min. 
STRANGE  CASE  OF  DR.  MANNING  Ron  Randell, Greta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

April 
MAN  WHO  DIED  TWICE.  THE  Naturama.  Rod  Camer- 

on, Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan.  Melodrama. 

Coming 

MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter  Pro- ducer Vance  Skarsedt.  Director  A.  C.  Ganaway. 
SEARCHING  WIND.  THE  Naturama.  Vera  Ralston Don  Kelly.  Producer  Rudy  Ralston.  Director  Joe  Kane! 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni Martm  Benson.  Sunset  Palisades  production.  Underl world  gang  sells  forged  passports  to  displaced  per- sons.  66  min 
YOUNG  RUN  WILD.  THE  Naturama.  Gene  Evans Scott  Marlowe.  Melodrama.  70  min. 

20TH  CENTURY-FOX 
Januarv 

DIAMOND  SAFARI  Regalscope.  Kevin  McCarthy,  Adre Morrell.    Producer-director  Gerald  Mayer.  Adventure. 
Regalscope.  Brian  Donlevy, 

J.  C.  Flippen,  Eileen  Janssen.  Producer  B.  GIssser Director  E.  Bernds.   Western.   75  min. 

February 

BEAUTIFUL  BUT  DANGEROUS  Eastman  Color.  Gina Lollobrigida,  Vittorio  Gassman.  Producer  Manuella Malotti.  Director  Robert  Leonard.  Drama.  The  vise  of 
a  singer  from  guttersnipe  to  granddiva.  103  min.  3/3. 
GIFT  OF  LOVE.  THE  CinemaScope,  Color.  Robert Stack,  Lauren  Bacall,  Evelyn  Rudie.  Producer  Charles Brackett.  Director  Jean  Negulesco.  Drama.  Adopted 
child  wins  way  to  father's  heart.  105  min.  2/17. 
PLUNDER  ROAD  Regalscope.  Gene  Raymond,  Wayne Morris,  Jeanne  Cooper.  Producer  L.  Stewart.  Director H.  Cornfield.    Drama.    72  min. 
SING  BOY  SING  CinemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama.  Story  of  a  teenage  heart-throbber. 90  min.  1/20. 

March 
AMBUSH  AT  CIMMARON  PASS  Re^ai  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant is  forced  to  join  Confederates.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, Nigel  Patrick.  Producer  Ernest  Gartside,  Victor  Vicas. Melodrama.  Five  men  and  one  woman  are  snowbound in  a  cabin  atop  a  mountain.  87  min. 
LONG  HOT  SUMMER.  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Filmization  of  famous  Faulkner  story.     117  min. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Braiii, Mitzi  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Joshua  Logan.  Filmiiation  of  famed  Broadway musical.  171  min.  3/31. 
YOUNG  LIONS,  THE  CinemaScope.  Marlon  Brando, Montgomery  Clift,  Joanne  Woodward.  Producer  Al Lichtman.  Director  Edward  Dmytryk.  Drama.  A  view  of WW  II  though  the  lives  of  3  soldiers.   167  min.  3/17. 

April CATTLE  EMPIRE  CinemaScope,  DeUxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 
ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 

May 

BLOOD  ARROW  Regalscope.  Scott  Brady,  Phyllis Coates,  Diane  Darrrin.  Producer  Robert  Staber.  Di- rector C.  M.  Warren. 
FRAULEIN  CinemaScope,  DeLuxe  Color.  Dana  Wynter Mel  Ferrer.  Produced  W.  Reisch.  Director  H.  Koster! 
Drama,  Young  girl's  post-war  experiences  in  Berlin. 98  min.  5/12. 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.     Director    Henry    Hathaway.     Western.  100 
SHOWDOOWN  AT  BOOT  HILL  Regalscope.  Charles Bronson,  Robert  Hutton.  Producer  H.  Knox..  Director G.  Fowler.    Western.    72  min. 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, Suiy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min.  4/28. 
THUNDERING  JETS  Regalscope.  Dick  Foran,  Rex Reason.  Producer  Jack  Leewood.  Director  Helmut Dantine.  Adventure. 

June 
BARBARIAN,  THE  CinemaScope  DeLuxe  Color.  John Wayne.  Producer  Eugene  Frenke.  Director  John Huston.  Adventure. 
FLY,  THE  CinemaScope,  DeLuxe.  Al  Hedison,  Patricia Owens.  Producer  K.  Newman.  Director  K.  Newman. Shock  drama. 

July 

BRAVADOS.  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King. 

SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Director J.  Clark. 
August 

FLAMING  FRONTIER  Regalscope,  Bruce  Bennett,  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Noufeld Western.    70  min. 
HOW  TO  ROB  A  NICE  LITTLE  BANK  CinemaScope. Tom  Ewell,  Mickey  Rooney.  Producer  Anthony  Muto. Director  H.  Levin. 
RX  MURDER  CinemaScope,  Rick  Jason,  Marino  Young. Producer  J.  Gossage.    Director  D.  Twist.    85  min. Coming 

A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano Braizi,  Christene  Carere,  Joan  Fontaine,  Johnny Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- 
gulesco. 
SHADOW  OF  A  GUNMAN  Charles  Bronson,  John  Car- radine.  Producer  Harold  Knox.  Director  Gene  Fow- ler, Jr. 

YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentla, Mark  Damon,  Ann  Doran.  Producer-Director  Willian F.  Claxton.    78  min. 
VIOLENT  ROAD.  THE  Regal  Films.  Gene  Raymond, Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo^ luck  and  Laurence  Stewart.  Director  Hubert  Cornfield 

NsTED  ARTISTS 

December 
BABY  FACE  NELSON  Mickey  Rooney,  Carolyn  Jones, Sir  Cedric  Hardwicke.  Producer  Al  Zimbalist.  Director 
Don  Siegel.  Drama.  Story  of  one  of  America's  notorl ous  gangsters.  85  min.  11/25. 
HELL  BOUND  John  Russell,  June  Blair.  Producer  Au brey  Schenk.  Director  William  Hole,  Jr.  Adventure Hi-jacking  on  the  high  seas. 
PATHS  OF  GLORY  Kirk  Douglas,  Ralph  Meeker Adolphe  Menjou.  Producer  James  B.  Harris.  Director Stanley  Kubrick.    World  War  I  courtroom  drama.  86 January 

QUIET  AMERICAN  Audie  Murphy,   Michael  Redg Claude  Dauphin.    Figaro  Production.    Director  Josei 
February 

GUN  FEVER  Mark  Stevens.  Producers  Harry  Jackson Sam  Weston.  Director  Mark  Stevens.  Western.  Cold blooded  killer  plots  revenge. 
LAST  PARADISE.  THE  CinemaScope,  Technicolor.  Pi ducer   Golfrero  Colonna.   Director   Foico  Quilici.  Ad' venture.  Polynesians  battle  tiger  sharks. 
MAN  ON  THE  PROWL  Mala  Powers,  James  Best.  A Jana  Production.  Director  Art  Napoleon.  Melodrama Psychopathic  killer  chooses  young  ladles  as  victims 73  min.  12/23. 
OPERATION  MURDER  Tom  Conway,  Sandra  Dome Producers  Ed  and  Harry  Danziger.  Director  E.  Morris Melodrama.  Doctor  plans  to  murder  his  wealthy  cou sin.    67  min. 

March 
FORT  BOWIE  Ben  Johnson,  Jan  Harrison,  Kent  Taylor Producer  Aubrey  Schenck.  Director  Howard  W.  Koch Western     80  min. 
LOST  LAGOON  Jeffrey  Lynn, director  John   Rawlins.  Drama, 
on  tropic  isle.    78  min. 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Power Marlene  Dietrich,  Charles  Laughton.  Producer  Arthui Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  The ing  of  a  perfect  crime.    114  min.  11/25. 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Mont> Berman.  Adventure.  American  newspaperman  in  Lon don  rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope,  Fernandel,  Anita  EkbergJ Director  Gerd  Oswald.  Producer  Bob  Hope.  Connedy.. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter-J national  counterfeiters.  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  Eber 
hardt,  Ray  Stricklyn.  A  Levy-Gardner  Production.  Di- rector Paul  Landres.    Horror.   77  min.  4/28. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra hame,  Joanne  Gilbert.  Producer  Norman  Retchin.  Di rector    Barney    Girard.     Indian    war    and  Cheyannej 
RUN  SILENT.  RUN  DEEP  Clark  Gable,  Burt  Lancaster^ Producer  Harold  Hecht.  Director  Robert  Wise.  Ad- venture.  Submarine  commander  fights  Jap  warships 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producer-l director  Michael  Carreras.  Adventure.  British  troopi 
defend    observation    post   against    German  onslaught. 

May 

EDGE  OF  FURY  Michael  Higgins,  Lois  Holmes.  Proi ducer  Robert  Gurney,  Jr.  Directors  Robert  Gurney Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the. 
novel  "Wisteria  Cottage".    77  min. 
FORT  MASSACRE  CinemaScope.  DeLuxe  Color.  Joel-' McCrea,  Forrest  Tucker,  Susan  Cabot.  Producer  Walter! 
Mirisch.  Director  Joseph  Newman.  Western.  Cavalry-; man  seeks  revenge  on  Indians.  80  min.  5/12. 
GOD'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina^ Louise.  Producer  Sidney  Harmon.  Director  Anthonyl Mann.  Drama.  Filmiiation  of  Erskine  Caldwell  novel, 
ISLAND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- ducer-director William  Berke.  Musical.  Calypso  film filmed  in  the  Bahama  Islands. 
THUNDER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur 
Ripley.  Melodrama.  T-Men  outsmart  Kentucky  boot.) leggers.    92  min.  4/28. 
TOUGHEST  GUN   IN  TOMBSTONE  George  Montgom^ ery.    Producer  Robert  Kent.    Director  Earl  Bellamy. Western.    72  min. 

June 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD,  THgI 
Eastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
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/INK  OF  AN  EYE  Jondthan  Kidd.  Doris  Dowling, ene    Seidner.    Producer    Fernando   Carrere.  Director 
/  -s*on  Jones.  Comedy.  Story  of  a  man  with  a  nag- -q  -Ife.  72  min. July 

BURY  THE  LIVING  Richard  Boone,  Peggy  Maurer. reducers  Band  and  Garfinkle.    Director  Albert  Band. tonster  arises  from  dead.  70  min. 
INGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis,  Natalie /cod.  Producer  Frank  Russ.  Director  Delmer  Daves. 
IKINGS.  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- ine    Producer  Jerry  Bresler.  Director  Richard  Fleischer. 

Coming 
IG  COUNTRY,  THE  Technirama.  Gregory  Peck, harlfon  Hesfon.  Jean  Simmons.  Producers  Gregory eck    Wifliam  Wyler.    Director  William  Wyler. 
:HINA  DOLL  Victor   Mature,    Lili   Hua.  Producer-Di- ector  Frank  Boriage.  Drama.  United  States  Air  Force :aptain  marries  a  Chinese  girl. 
:0P  HATER  Robert  Loggia,  Gerald  O  Loughlin.  Pro- ucer-director  William  Berke. 
:OUNTERPLOT  Forrest  Tucker,  Allison  Hayes.  Pro- .  ucer-director  Kurt  Neumann. 

'  EARMAKERS,  THE  Dana  Andrews,  Dick  Foran.  Pro- ucer  Martin  Lencer.    Director  J.  Tourneur. 
LAME  BARRIER  Arthur  Frani,  Kathleen  Crowley.  Pro- ucer  Arthur  Gardner.  Director  Paul  Landres.  Melo- rama    Wife  searches  for  missing  scientist  in  Mexico. 
.EPARATE  TABLES  Burt  Lancaster.  Rita  Hayworth, )eborah  Kerr.  Producer  Harold  Hecht.  Director  Del- 'ert  Mann. 
0  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. reducers  George  Sherman,  Clarence  Eurist.  Director ieorge  Sherman. 
ERROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol ;eily.    Producer  Frank  Seltier.    Director  J.  H.  Lewis. 
•|GER  BY  THE  TAIL  Larry  Parks.  Producers  Robert I 'aker,    Monty    Berman.    Director   John    Gilling.  Melo- Irama.  The  tribulations  of  an  Americean  correspondent 

'in  assignment  in  London.   83  min. 

UNIVERSAL-INT-L 
January 

'KLL  MINE  TO  GIVE  Eastman  Color.  Glynis  Johns, Cameron  Mitchell,  Rex  Thompson.  Producer  Sam  Weis- ■nthal.  Director  Allen  Reisner.  Drama.  The  story  of  a )COttish  immigrant  couple  in  Wisconsin  in  the  19th :entury.   102  nin.  10/28. 
MAN  IN  THE  SHADOW  CinemaScope.  Jeff  Chandler, 3rson  Welles.  Producer  Albert  Zugsmitii.  Director Jack  Arnold.  Drama.  Sheriff  destroy*  one-man  domlna- ion  of  Texas  town.  79  min.  12/23. 
ARNISHED  ANGELS.  THE  CinemaScope.  Rock  Hud- on,  Robert  Stack,  Dorothy  Malone,  Jack  Carson, 
'roducer  Albert  Zugsmith.  Director  Douglas  Sirk. )rama.  Reporter  uncovers  World  War  I  hero  of  the .afayette  Escadrille.    9!  min.  Il/U. 
THIS  IS  RUSSIA  Eastman  Color.  Documentary  of  life n  Russra.  Written  and  photographed  by  Sid  Feder. j7  min.  12/9. 

February 
>IRL  MOST  UKELY,  THE  E«itmat  C«ler.  J<n«  Powtll. ^ff  Robtrttes,  Kalth  Aodai.  Preducar  Stasiay  Rablla. Xractor  MItekall  Ult«a.  C«mady.  A  qiri  Is  prepotad 
.■0  by  three  men  on  the  same  day.   98  min.  1/6. 
=LOOD   TIDE    CinemaScope.    George    Nader,  Cornell Sorchers,    Michael    Ray.    Producer   Robert   Arthur.  Di- 
•ector  Abner  Biberman.    Melodrama.    Story  of  a  psy- chopathic boy.    82  min.  2/3. 
TOUCH  OF  EVIL  Charlton  Heston,  Janet  Leigh,  Orson iWelles.  Producer  Albert  Zugsmith.  Director  Orson vVelles.  Melodrama.  Policeman  frames  suspects,  finally Itilled  by  henchman.  95  min.  3/17. 

M  arch 
DAMN  CITIZEN  Keith  Andes,  Margaret  Hayes,  Gene 
cvans.  Producer  Herman  Webber.  Director  'Robert Gordon.  Melodrama.  Real  estate  man  becomes  leader 3t  police  in  fight  against  crime. 
LADY  TAKES  A  FLYER.  THE  CinemaScope,  Eastman Color.  Lana  Turner,  Jeff  Chandler,  Richard  Denning. Producer  William  Alland.  Director  Jack  Aronld.  Dra- ma. Pilot  and  wife  realize  true  love  in  the  air.  94 min.  1/20. 
MARK  OF  THE  HAWK,  THE  Technicolor,  Superscope. Eartha  Kitt,  Juano  Hernandez,  John  Mclntire.  Sidney Poitier.  Producer  Lloyd  Young.  Director  Michael Audley.  Drama.  Unrest  and  nationalism  in  Africa. 83  min.  2/17. 

April 
BIG  BEAT,  THE  Eastman  Color.  William  Reynolds Andra  Martin.  Producer-Director  Will  Cowan.  Musical merry-go-round.    83  min. 
DAY  OF  THE  BAD  MAN  CinemaScope.  Eastman  Color. Fred  MacMurray,  Joan  Weldon,  John  Ericson,  Robert Middleton.  Producer  Gordon  Kay.  Director  Harry Keller.  Western.  Brothers  of  a  murderer  attack  town on  day  of  trial.    92  min.  2/3. 
FEMALE  ANIMAL.  THE  CinemaScope.  Hedy  Lamarr, Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.   Comedy.   84  min.  1/6. 

SUMMER  LOVE  John  Saxon.  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady,  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  job.  85  min.  2/3 

May 

GIRLS  ON  THE  LOOSE  Mara  Corday,,  Lita  Milan. Director  Paul  Henreid.  Melodrama.  Story  of  girl  gangs. 
I  MAgRIED  A  WOMAN  Gaarge  Gobal,  Diana  Dors, Adolph  Manjou.  Producar  Witllain  Bloera.  Director  Hal Kantar.  Coamdy.  Wifa  objacti  to  takMiq  sacoad  place to  a    baar  advartitmg   campaign   with   har  huibaad. 80  min.  5/12. 
LIVE  FAST,  DIE  YOUNG  Mary  Murphy,  Norma  Eber- hardt.  Producers  Harry  Rybnick,  Richard  Kay.  Director Paul  Henreid.  Melodrama.  The  lives  of  runaway  teen- 

age girls. PORTRAIT  OF  AN  AMERICAN  WOMAN  O.  W  Fischer, 
Ruth  Lemmerick.  Producer  Herbert  Junghanns.  Direc- tor Helmut  Kantner.  Drama.  A  nude  painting  causes controversy  In  diplomatic  circles.  English  and  German versions. 

June 
HORROR  OF  DRACULA  Technicolor.  Peter  Cushing. 
Producer  Anthony  Hinds.  Director  Terence  Fisher.  Hor- ror. Monster  rises  from  coffin  to  feed  itself  on  fresh blood.    82  min.  5/12. 

THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  in  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 
July 

A  TIME  TO  LOVE  AND  A  TIME  TO  DIE  CinemaScope, Eastman  Color.  John  Gavin.  Lllo  Pulver.  Producer Robert  Arthur.  Director  Douglas  Sirk.  Filmization  of Erich  Remarque  novel.  132  min.  4/14. 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman Color.  Jack  Mahoney,  Gilbert  Roland.  Linda  Crlstal. Producer   Howard   Chrlstl.     Director   George  Sherman. Coming 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kantner. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope 
George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea, Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack 
Sher. 
MONEY.  WOMEN  AND  GUNS  CinemaScope,  Eastman, Color.  Jack  Hahoney,  Jean  Hagen,  Jeffrey  Stone. Producer  Howie  Horowitz.  Director  Richard  Bartlett. 
Drama.  Tale  of  a  pig-tailed  movie  tyrant.  99  min. 4/28. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. 
James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
ONCE  UPON  A  HORSE  Dan  Rowan,  Dick  Martin, 
Martha  Hyer.    Producer-director  Hal  Kanter. 
PERFECT  FURLOUGH,  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color, 
Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  Island  and  are  stuck  for  weeks. 
RIDE  A  CROOKED  TRAIL  Cinemascope,  Eastman  Color. 
Audie  Murphy,  Gla  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope,  Eastman 
Color.  Rory  Calhoun.  Beverly  Garland.  Producer  Gor- don Kay.  Director  Harry  Keller.  Producer  Gordon Kay.    Director  Richard  Carlson. 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son. Cyd  Charlsse,  Arthur  Kennedy.  Producer  Gordon Kay.    Director  Joseph  Peuney. 
VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.    Director  Harry  Keller. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulllvan.  Producer  John  Hor- ton.    Director  Charles  Haas. 
WONDERFUL  YEARS,  THE  CinemaScope.  John  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantlne. 

March 
LAFAYETTE  ESCADRILLE  lab  Hunter,  Etchika  Chouraau. J.  Carrol  Naish.  Producer-Director  William  A.  Well- man.  Melodrama.  New  England  playboy  joins  French Air  Force,  World  War  I.  96  min.  2/17. 

A  pril CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michaal Anderson.  Melodrama  Mystery  man  attempts  to  drive heiress  to  insanity.  87  min.  2/17. 
MARJORIE  MORNIN6STAR  WarnerColor.  Gene  Kelly, Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Filmization  of Herman  Wouk  novel.  125  min.  3/17. 

May 

LEFT  HANDED  GUN,  THE  Paul  Newman,  Llta  Milan. Producer  Fred  Coe.  Director  Arthur  Penn.  Western. Billy  The  Kid  legend.  105  min.  5/12. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes,  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man 
who  disappeared  in  Amazon  back  country  in  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH.  TOO  SOON  Dorothy  Malone.  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. Biography  of  Diana  Barrymoe.     121   min.  4/14. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran  Efram  Zimba- list,  Jr.  Producer  Aubrey  Schenck.  Director  Howard 
Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks.    85  min.  5/12. 

June 
DANGEROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  Juvenile  delinquents. 

Julv 
Coming 

BOTH  ENDS  OF  THE  CANDLE  CinemaScope.  Ann 
BIyth.  Paul  Newman,  Richard  Carlson.  Producer  Mar- tin Rackin.    Director  Michael  Curtiz. 

NAKED  AND  THE  DEAD.  THE  Aldo  Ray,  Cliff  Robert- son.   Producer  Paul  Gregory.    Director  R.  Walsh. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormlck,  Nick  Adams.  Producer-Director  Mervyn  Le- Roy.  Comedy.  Soldier  upsets  service  life  in  U.  S.  Air Force.     Ill   min.  5/12. 
NUN'S  STORY.  THE  WarnerColor.  Audrey  Hepburn. Producer  Henry  Blanke.    Director  Fred  Zinnemann. 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope,  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward. Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.    Director  Nofman  Taurog. 
TENDER  FURY  Susan  Oliver,  Linda  Reynolds,  Caria Merey.  Producer  Martin  Melcher.  Director  Bernard Girard. 

To  Better  Serve  You  .  .  . 
Offiea  &  Terminal  Cembinad  Al 
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Member  National  Film  Carriers 

WARNER  BROTHERS 

January 

February 
DARBY'S  RANGERS.  James  Garner,  Etchika  Choureau, Jack  Warden.  Melodrama.  Exploits  of  famed  combat unit  of  WW  II.    121  min. 
FORT  DOBBS  Clint  Walker,  Virginia  Mayo.  Producer Martin  Rackin.  Director  Gordon  Douglas.  Western. 90  min.  1/6. 

DEPENDABLE  SERVICE! 
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100,000,000  people  reached  weekly  thru  heavy  TV  and  radio  network  plugs 

90,000,000  consumers  reached  thru  around -the -country  store  displays! 

LONE  RANGER  personal  appearance  tour! 

Huge  newspaper  and  magazine  ad  campaigns  set  up  by  nationally  known  pi 

Comic  strips  in  161  Sunday  newspapers  reaching  into  40,000,000  homes! 

Dell  comic  books  that  sell  in  the  millions! 

76  Licensees  exploit  LONE  RANGER  in  thousands  of  stores  thruout  the  coun 

LONE  RANGER  theme  song  on  UA  record.,  .headed  for  the  hit  parade! 

4ND  MORE/  MOREl  MORE! 

The  Pressbook  carries  the  complete  lineup  of  participating 

sponsors  and  a  breakdown  of  exactly  what  each 
will  do  for  YOU  in  YOUR  situation.  See  iff 

NEVER  SUCH  A  MIGHTY  EXPLOITATII 



starring 

CLAYTON  MOORE  as  THE  LONE  RANGER 
JAY  SILVERHEELS  as  Y QNTO 

featuring  DOUGLAS  KENNEDY '  CHARLES  WATTS 
with  NOREEN  NASH  •  LISA  MONTELL 
RALPH  MOODY  •  NORMAN  FREDRIC 

Directed  by  LESLEY  SELANDER 
Produced  by  SHERMAN  A.HARRIS 

Written  by  ROBERT  SCHAEFER  and  ERIC  FREIWALD 
on  the  LONE  RANGER  LEGEND 

A  JACK  WRATHER  Production 

COLOR  BY  EASTMAN  COLOR 

HVIPAIGN.../rs  your  big  JUNE  moneymaker.: 



*  Nothing  to  fear 

once  you  set  aside 
choice  playing  tinne in  July 

for  20th's shock-surprise 
showmanship  special! 

ONCE  IT  WAS  HUMAN - 
EVEN  AS  YOU  AND  I! 
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Salt  in  Exhibition's  If  an n f Is 
The  address  made  to  the  stockholders 

of  Paramount  Pictures  Corporation  by 
the  company  president  last  week  con- 

tained, at  best,  small  crumbs  of  com- 
fort for  exhibitors.  As  a  matter  of  fact, 

it  seemed  almost  that  Mr.  Balaban  en- 

joyed rubbing  salt  into  his  customers' I  wounds. 

I  He  painted  Paramount's  handsome 
i  profit  picture  and  its  money  rich  status; 
he  bemoaned  the  company's  difficulties 
in  competing  with  other  film  producers; 
he  paid  tribute  to  the  boxoffice  power 
of  the  "blockbuster"  film  like  "The 
Ten  Commandments",  which  has  al- 

ready grossed  over  twenty  million  dol- 
lars in  the  U.  S.  and  Canada;  he  de- 

cried the  "panic  in  Hollywood"  stories, but  made  no  reference  to  the  fears  and 
I  problems  of  theatre  owners. 

Some  particular  passages  of  Mr.  Bal- 
aban's  statement  sounded  like  they  were 

I  deliberately  designed  to  plague  exhibi- 
tors, to  increase  their  worries  about  the 

future.  Certainly,  they  were  not  con- 
ducive to  allaying  their  apprehension. 

But  let  the  Paramount  president  speak 
for  himself: 

"What  happens  to  television  when 
the  available  supply  of  motion  pictures 
has  been  run  and  re-run  a  number  of 
times  and  then  is  exhausted.'  It  is  esti- 

mated that  all  of  the  pre-1948  feature 
films  will  be  used  up  within  two  or 
three  years.  With  production  costs  of 
live  programming  rising  constantly  and 
with  the  current  alarming  mortality 
rate  of  live  shows,  television  would 
seem  to  be  facing  some  serious  prob- 

lems. What  happens  to  television  is 
bound  to  affect  the  motion  picture  in- 

dustry— favorably  or  unfavorably — as 
it  has  in  the  past. 

"It  has  been  most  gratifying  to  ob- serve the  tremendous  success  scored  by 
feature  films  on  this  netv  medium.  Be- 

tween television  and  theatres  there  are 
more  people  viewing  feature  pictures 
today  than  ever  before.   The  feature 

motion  picture  remains  unchallenged  as 
the  most  popular  form  of  entertain- 

ment throughout  the  world.  As  I  stated 
to  you  last  year,  producing  pictures  is 
our  business — regardless  of  the  medium 
through  u'hich  they  are  shown." 

What  of  toll-T"V,  that  nemesis  of  ex- 
hibition.-* There  was  a  hint  that  Para- 

mount will  ask  the  public  to  pick  up 
the  tab,  via  a  stock  issue,  for  further 
development  of  Telemeter,  but  Mr. 
Balaban  made  it  crystal  clear  that  he 
was  going  to  push  the  pay-TV  system. 
Again,  the  words  are  his: 

"International  Telemeter  Corpora- 
tion, in  which  our  Company  hold  an 

interest  of  about  90%,  is  now  complet- 
ing arrangements  to  get  pay  television 

"off  the  ground'.  A  number  of  factors 
which  I  referred  to  earlier  as  existing 
in  both  motion  pictures  and  television 
press  irresistibly  for  the  adoption  of 
pay  television.  There  can  no  longer  be 
much  question  about  the  major  stimu- 

lus that  pay  television  can  give  to  mo- 
tion pictures.  This  new  medium  — 

utilizing  modern  electronic  means  to 
provide  a  boxoffice  in  the  home — can 
supplement  traditional  theatre  outlets 
with  a  vast  new  market.  With  regard 
to  television,  when  the  pre- '48  inven- tories have  been  exhausted  the  public 
will  realize  that  their  favorite  form  of 
entertainment  will  no  longer  be  avail- 

able in  any  appreciable  quantity  for 
sponsored  television.    Television  will 

'/A. 
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have  to  fill  the  gap.  With  feature  pic- 
tures, sports  events  and  others  becoming 

increasingly  unavailable  to  television,  / 
believe  the  advent  of  pay  TV  will  be 
welcomed  by  television  as  well  as  the 

public." 

*         *  * 

"Although  we  have  every  confidence 
that  the  Telemeter  unit  is  designed  to 
meet  the  practical  requirements  of  an 
effective  pay  television  system,  we 
recognize  that  the  best  technical  equip- 

ment is  only  as  good  as  the  programs 
that  are  offered.  With  this  in  mind, 
Telemeter  is  now  organizing  a  first  rate 
team  to  develop  and  obtain  a  wide  va- 

riety of  programming.  During  the 
months  ahead.  Telemeter  will  concen- 

trate heavily  on  the  programming  as- 

pects of  pay  TV." In  the  year  1957  Paramount  Pictures 
Corporation  did  a  gross  business  in  ex- 

cess of  109  million  dollars.  The  oper- 
ators of  motion  picture  theatres  might 

properly  ask  Mr.  Balaban  what  propor- 
tion of  that  huge  income  was  derived 

from  theatre  boxoffices. 

Many  an  exhibitor  will  be  tempted 
to  contrast  Mr.  Balaban's  apparent  in- 

souciance in  regard  to  television's  awe- 
some impact  on  theatre  business  with 

Spyros  Skouras'  deep  concern  about  the 
problem.  Just  a  few  weeks  ago  the  20th 
Century-Fox  president  told  his  com- 

pany's stockholders  that  he  believed theatre  attendance  would  be  from  25  to 
40  percent  higher  today  if  exhibitors 
were  not  competing  with  "60,000,000 
free  theatres"  (homes  with  TV).  He 
called  on  exhibition  to  unite  to  prevent 
any  future  sales  to  television  of  films 
made  for  theatre  exhibition. 

So,  while  Mr.  Skouras  rallies  his  cus- 
tomers to  resist  any  further  encroach- 

ment on  their  established  domain  by 

TV,  Paramount's  Balaban  speaks  of  in- 
stalling "a  boxoffice  in  the  home",  the 

inevitable  prelude  to  the  shuttering  of 
every  movie  house  in  the  land. 
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By  Philip  R.  Ward 

PROFITS  IN  MOVIE  STOCKS.  We  were  pleased  to  learn 
that  a  New  York  investment  syndicate  is  studying  the  possibili- 

ties of  an  all-movie  share  mutual  fund. 

We  were  further  pleased  that  this  group  has  numbered  the 
Film  BULLETIN  Cinema  Aggregate  among  its  many  guides 
of  reference.  To  a  certain  extent  our  little  index  operates  much 
like  a  film  industry  investment  trust  might.  For  it  includes 
representatives  of  all  spheres  of  the  trade,  majors  and  minors, 
film  makers,  film  distributors  and  film  exhibitors.  And  the 
whole  ball  of  statistical  wax  has  been  carefully  weighted  to 
account  for  stock  splits,  recapitalizations  stemming  from  di- 

vorcement and  ultimately  set  up  on  the  basis  of  one  share  per 
constituent  company. 

Had  our  readers  purchased  one  share  each  of  the  firms  mak- 
ing up  the  Cinema  Aggregate  and  surrendered  them  for  one 

flat  share  representing  the  entire  works,  they  would  indeed 
have  purchased  the  equivalent  of  a  movie  mutual  fund.  Of 
course,  the  Cinema  Aggregate  consists  of  permanent  members. 
The  management  function  relating  to  liquidation  of  some  stocks 
and  replacement  by  others  is  left  exclusively  to  the  purchaser. 
Nor  does  the  Cinema  Aggregate  take  into  account  the  dividend 
yield.  Nonetheless,  it  is  believed  that  over  the  past  five  years, 
the  Film  BULLETIN  Cinema  Aggregate,  more  than  any  other 
barometer,  has  reflected  the  degree  to  which  a  hypothetical 
movie  mutual  fund  might  have  behaved. 

Just  how  would  a  movie  mutual  fund  make  out.'  Based  on 
the  Cinema  Aggregate,  a  purchaser  would  have  paid  approxi- 

mately §110  per  share  in  December  1953  (date  of  our  Cinema 
Aggregate's  birth).  One  year  later  the  value  would  have 
climbed  to  $178.  By  December,  1955,  the  equity  would  have 
declined  to  $158  and  continued  in  retreat  through  the  next 
two  years  (December,  1956:  $131;  December,  1957:  $112). 
Without  accounting  for  dividends,  which  some  funds  plough 
back  into  the  capital  assets,  a  purchaser  would  have  merely 
turned  full  circle  by  this  point.  By  accounting  for  dividends 
over  the  four-year  term,  its  estimated  value  would  have 
amounted  to  roughly  $140. 

0 

Since  January,  1958,  the  picture  brightens.  Starting  from  a 
1957  close  of  $112,  the  value  of  the  movie  fund  shares  have 
closed  each  succeeding  month  in  this  fashion:  January — $126; 
February— $125;  March— $124;  April— $130;  May— $142. 

The  strength  of  a  movie  fund  so  far  in  1958  would  have  been 
the  story  of  strength  in  a  few  select  companies.  For  example: 

Close  mi 

Loew's  $131/4 
Paramount  $31V4 

Twentieth-Fox  $22 
United  Artists  $151/4 

Close  May,  1958 

$157/8 
$373/8 

$311/4 

$23 

In  short,  four  companies  would  have  accounted  for  a  capi 
rise  of  $25%  in  the  valuation  of  a  mythical  movie  mutual  fur 
All  of  the  other  companies  comprising  the  Cinema  Aggregs  ̂ " 
contrived  to  produce  a  gain  of  $41/^ 

As  it  has  frequently  been  voiced  in  this  department,  the  afoi  jg; 
mentioned  quartet  is  an  assemblage  to  be  reckoned  with  in 
ever-shifting  power  balances  within  the  movie  industry.  In  |*|; 
very  real  sense  they  are  filmdom's  Big  Four.  Boldly,  dynam  g|j 
ally,  systematically  are  UA  and  20th-Fox,  especially,  taki. over  the  play. 

It  has  been  reckoned  by  accredited  statistical  agencies  tt 
the  per-share  asset  valuation  of  the  Big  Four  equals  about  $2 
combined.  On  a  strictly  aggregate  basis,  the  market  value 
the  Big  Four,  as  of  the  May  close,  totaled  $1071/3.  Even  taki 
into  account  the  play  in  these  shares  since  the  beginning  of  t 
year,  the  best  may  be  yet  to  come. 
We  would  therefore  strongly  urge  that  any  consideration 

an  all  movie  mutual  fund  begin  with  a  basis  comprising  t 
ascendant  Big  Four. 

O  O 

A  word  about  UA.  No  one  firm  in  the  industry  seems 
hold  the  growth  potential  of  this  enveloping  concern.  O 
has  only  to  study  the  below  table,  as  compiled  by  Walston 
Co.,  to  project  the  future  by  past  performance.  And  recall 
UA  growth  was  achieved  in  a  hectic  time  for  the  movies: Share  ̂  

ittsc 

$0-2'|  ft, 

o.aj 

o.5i  Ife 

0.8^ 

2.51 
2.9< 
3.0! 

Year Gross  Revenues Net  Income 

1951 $20,136,829 $  313,398 1952 29,468,277 414,031 
1953 38,893,149 621,531 
1954 43,837,725 883,320 
1955 54,470,765 2,682,749 1956 

64,771,784 3,106,497 
1957 70,000,000 3,260,000 
■\Based  upon  the  1,071,233  shares  presently  outstanding. 
^Before  special  credit. 
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7    H.nili'sville  promoters  say  they  were  ahead  of  their 
lliniey  Balaban  says  Paraniount's  Telemeter  will  soon 

the  ground";  other  pay-TV  pushers  still  peddle 
.  me.  But  in  last  Sunday's  Sew  York  Times,  TV 

'.uk  Gould  wrote  off  toll-TV  as  a  practical  enter- 
Jlowing  art-  the  highlights  of  Air.  Gould's  analysis: 

Obituary 

for  Toll-TV 

I  he  idea  of  pay-as-you-see  television  received  a  severe  setback 
I  da\  night.  The  experimental  toll  system  in  Bartlesville, 
(  ia..  widely  hailed  as  a  harbinger  of  video  things  to  come, 
I  ̂ed  down  for  lack  of  support. 
\  hile  unfortunate  for  the  individuals  who  invested  heavily 

j  the  Oklahoma  venture,  the  termination  may  have  the  bene- 
I  .il  effect  of  injecting  a  note  of  realism  into  the  protracted 
I  itrc)\ersy  over  installing  a  box  office  in  the  home. 

•r'or  >>everal  years,  toll  TV  has  been  the  center  of  a  storm  of 
,teria  on  all  sides.  Some  network  executives  have  opposed 
n  .1  test  of  the  box  office  idea  on  the  air  and  made  themselves 
lear  a  little  foolish  by  stoutly  objecting  to  free  enterprise 
am  body  but  themselves. 

Proponents  of  subscription  video,  on  the  other  hand,  have 
idied  about  magnificent  figures  and  promises,  suggesting  that 
svoLild  be  a  simple  matter  to  rewire  entire  cities  or  induce 

I  llions  of  set  owners  to  buy  supplementary  gadgetry.  Baseball 
)moters  and  eggheads  alike  have  maintained  with  a  straight 
e  that  toll  TV  would  offer  a  solution  to  all  their  grievances 
linst  the  status  quo. 
ACTION 
While  the  press  agents  for  the  participants  enthusiastically 
pped  up  the  tempo  of  debate,  which  thrived  on  the  absence 
facts,  the  most  elementary  and  expected  reaction  of  the 
wer  was  largely  overlooked.  The  Oklahoma  test  offers  a 
Bering  lesson:  after  years  of  free  entertainment  the  public  is 
t  eager  to  pay  for  it. 
If  anything,  the  Bartlesville  experiment  was  not  typical  of 
•  t)dds  that  toll  TV  might  face  in  many  communities.  Sev- 
il  factors  were  working  in  favor  of  the  test;  yet  it  still  was 

I  "ced  to  abandon  operations  after  nine  months. 
I  The  Bartlesville  project  was  financed  by  Video  Independent 
jieatres,  of  which  Henry  S.  Griffing  is  president.  The  concern 
I  o  operates  all  three  conventional  motion  picture  theatres  in 
I ;  community  so  there  w  as  no  tussle  between  theatre  exhibitors 
[  d  advocates  of  the  home  toll  method.  This  enabled  the  pres- 

tation of  new  films  and  the  major  Hollywood  producers 
operated  fully. 
Initially,  a  fee  of  S9.50  a  month  was  asked  of  each  Bartles- 
le  subscriber;  for  this  he  received  approximately  thirty  films. 
»  meet  operating  expenses  1,600  subscribers  were  required  but 
1 2  peak  number  at  the  S9.50  rate  was  said  to  be  only  650. 
st  March  the  monthly  charge  was  reduced  to  S4.50,  but  the 
mber  of  subscribers  rose  to  only  about  800. 
Mr.  Griffing  said  that  apparently  viewers  did  not  favor  the 
Jscription  method  but  rather  would  pay  only  for  each  film 
;ually  seen.  He  added  that  pay-as-you-see  movies  were  handi- 
3ped  by  the  innumerable  films  shown  without  charge  on 
esent  advertising-supported  stations.  He  also  doubted  whether 
Tis  alone  could  support  a  toll  system.*** 

That  the  consuming  public  would  agree  to  "block  purchase" 
of  a  batch  of  films  certainly  does  not  seem  very  realistic.  Sim- 

ilarly, the  initial  assumption  that  a  set  owner  would  increase 
his  annual  entertainment  budget  by  very  nearly  S120,  when  he 
has  hours  of  free  diversion  available  on  the  same  screen,  would 
not  seem  too  practical. 

Moreover,  there  is  much  wishful  thinking  behind  the  notion 
that  a  system  involving  payment  for  individual  programs  nec- 

essarily would  succeed.  In  1953  a  subsidiary  of  Paramount  Pic- 
tures ran  a  test  in  Palm  Springs,  Calif.,  where  a  viewer  fed 

coins  into  a  meter  for  each  picture  he  wished  to  see;  the  test 
was  quietly  dropped,  even  though  five  years  ago  free  TV  had 
nothing  like  the  store  of  feature-length  films  that  it  now 

possesses. In  the  debate  over  toll  TV  the  mathematics  peculiar  to  a 
mass  media  have  tended  to  run  away  with  common  sense. 
Dreams  of  millions  and  millions  of  homes  dropping  quarters 
and  dollars  into  the  coffers  of  sports  promoters  and  film  pro- 

ducers have  excited  impressionable  beginners  in  Wall  Street 
and  acted  as  a  sedative  for  leaders  of  the  Hollywood  colony 
who  refuse  to  accept  the  charges  wrought  by  free  TV. 
EXPENSE 

Much  less  attention  has  been  paid  to  the  mammoth  invest- 
ment required  to  institute  any  kind  of  toll  TV.  Every  system 

extant  is  complicated  and  also  expensive  to  administer.  If  the 
pviblic  balks  at  a  S5  monthly  charge,  which  works  out  to  only 
a  little  more  than  16  cents  a  night,  who  is  going  to  gamble 
millions  and  millions  of  dollars  on  toll  video.-' 

The  plain  fact  of  the  matter  is  that  for  all  the  faults,  sins 
and  shortcomings  of  advertising-sponsored  television  it  has 
obtained  too  much  momentum  to  be  checked  or  halted  easily. 
Manifestly,  it  is  providing  a  service  that  the  mass  public  enjoys 
and  accepts.  It  would  be  fine,  for  example,  to  see  "The  Bridge 
on  the  River  Kw  ai  '  in  the  home.  But  there  also  are  available 
on  free  TV  some  fine  films.  For  many  viewers — by  now  almost 
a  generation — these  motion  pictures  are  "new"  in  the  sense 
that,  regardless  of  their  age,  they  have  not  been  seen  before. 

Largely  because  of  television,  the  concept  of  presenting  at- 
tractions free  of  charge  as  part  of  the  function  of  advertising 

is  firmly  rooted  in  contemporary  culture.  It  is  also  spreading 
beyond  the  broadcasting  media,  as  witness  last  week's  announce- 

ment of  a  tie-in  between  a  soap  manufacturer  and  the  New 
York  City  subway  system.  Buy  the  right  soap  and  one  can 
ride  free  to  work. 

Under  the  pressure  of  mass  economics  there  is  developing 
a  national  philosophy  of  life  on  a  free  pass.  To  make  that 
philosophy  workable  and  wholesome  is  one  of  the  democratic 
world's  staggering  problems  of  the  future.  The  experience  of 
Bartlesville  is  symptomatic. 
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THE  FANS  ASK: 

''Give  us  more  fun  like 

'Don't  Go  Near  The  Water'!" 

M-G-M  ANSWERS 

(With  another  riotously  funny  entertainment!) 

I  null 

This  is  Glenn  Ford  as 
the  sergeant  who  promoted 

himself  to  "General." 

This  is  Taina  Elg,  the 
French  farm  girl  who 
spoke  no  English  but 
could  read  minds. 

This  is  Red  Buttons,  the  corpo  Mtl 
who  kept  his  lips  buttoned  aht 
the  hilarious  hoax. 
{First  role  since  his  Oscar!) 

M-G-M  presents 

THE  WILDEST  SNAFU  THE  ARMY  EVER  KNEW 

GLENN  FORD 

RED  BUTTONS  TAINA  ELG Screen  Play  by 
WILLIAM  CHAMBERLAIN DEAN  JONES  -  william  bowers 

:,nemaScope  •  GEORGE  MARSHALL  •  WILLIAM  HAWKS  ■ 



HE  B-B  BANKROLL.  The  failure  of  exhibition  to  come  up 
ith  anywhere  near  enough  early  money  for  the  industry's  busi- 
!SS  building  campaign  is  not  an  isolated  episode.  It  is  viewed 
'  many  exhibition  leaders  as  a  melancholy  symptom  of  an  all- 
o  pervasive  state  of  mind,  for  which  the  majority  of  the  film 
impanies  must  accept  responsibility.  We  asked  one  well- 
lown,  able  and  rather  conservative  theatreman  this  question: 
Thy  have  exhibitors  refused  to  contribute  to  the  business 
jilding  program,  which  was  designed  to  help  their  business.' 
he  answers,  he  replied,  go  to  the  heart  of  the  crisis  that  faces 
lany  theatre  operations. 

To  support  the  business  building  program,  our  spokesmen 
jr  exhibition  said,  the  theatreman  has  to  have  faith  in  his 
Deration.  He  has  to  feel  there  is  a  great  potential  for  expan- 
on,  a  strong  market  and  a  steady  flow  of  product.  But  the 
chibitor  today  must  face  reality.  Instead  of  making  more  pic- 
ares,  Hollywood  is  making  less.  Instead  of  fighting  with  the 
Revision  competitor  the  major  distributors  are  all  supplying 
lore  and  more  filmed  programs  for  video.  Instead  of  booking 
)p  product  in  as  many  theatres  as  possible,  distributors  are  go- 
ig  in  for  extended  pre-release  runs  that  drain  the  cream  off  an 
ntire  territory.  And  when  a  top  picture  comes  through  to  the 
\erage  key  or  sub  run  theatre  the  terms  make  it  well  nigh 

jj'rofitless. 
I  Exhibition  today  is  a  business  gamble.  It  is  a  gamble  whether 
lou'll  have  enough  pictures  available  in  the  Fall  season;  it  is  a 
pamble  whether  in  the  face  of  constantly  spiralling  film  rentals 
I'ou'll  be  able  to  pay  the  rent  between  blockbusters.  It  is  a 
;amble  whether  more  recent  pictures  go  on  television,  or 
s  hether  tollevision  will  be  grabbing  them  in  another  year. 

Some  companies  have  attempted  to  discharge  their  responsi- 
)ilities  properly  toward  their  exhibitor  customers,  the  theatre- 
nan  continued.  Twentieth  Century-Fox  in  particular  has  main- 
ained  the  steadiest  rate  of  releasing  its  pictures,  developing 
lew  stars  and  creating  audience  excitement  for  its  product.  But 
ust  consider  the  number  of  other  companies  which  won't  even 
et  exhibitors  know  how  many  pictures  they  expect  to  issue. 
(He  attributes  this  to  lack  of  aggressive  executive  leadership.) 
Consider  the  number  of  companies  which  have  cut  promotional 
itafifs  and  budgets  to  the  bone  and  thereby  reduced  the  amount 
of  marketing  assistance  they  create  for  the  exhibitor.  They  have 
created  a  void  between  the  producer-distributors  and  the  ex- 

hibitors, who,  in  turn,  are  being  isolated  from  a  vast  part  of 
the  public,  this  showman  contends. 
I  In  this  kind  of  climate  ask  yourself,  he  says,  whether  the  ex- 
I  hibitor  w  ho  hesitates  to  contribute  to  the  business  building 
campaign  is  more  sinned  against  than  sinner.  Ask  yourself 
whether  the  first  ingredient  of  the  business  building  campaign 
— even  before  money — must  be  the  industry's  confidence  in  it- 

self. Exhibition,  he  will  tell  you,  has  lost  faith  in  itself.  His 
solution:  the  film  companies  must  start  thinking  in  terms  of 
serving  their  theatre  market. 

0 

ENTERTAINMENT  FATIGUE'.  One  of  Hollywood  corres- 
ipondent  Erskine  Johnson's  recent  columns  struck  a  note  that 

What  They'te  Mini  About 
□   □   □    In  tha  Hovia  Builnast    □    □  □ 

makes  a  lot  of  sense  to  many  movie  industryites.  He  cited  sta- 
tistics to  prove  that  a  large  segment  of  the  public  is  suffering 

from  what  he  termed  "entertainment  fatigue" — an  overdosage 
of  viewing  that  has  many  people  surfeited  with  entertainment 
of  all  kinds.  Here's  how  Johnson  put  it:  "Falling  asleep  in 
front  of  your  TV  set.'  Not  turning  it  on  as  often?  Particular 
about  your  choice  of  movies.' 

"If  your  answer  to  these  questions  is  'Yes',  you  could  be 
suffering  from  Entertainment  Fatigue.  With  accompanying 

strained  eyes,  pooped  derriere  and  the  critical  wail,  'It's  gotta 
be  GOOD'.  Hollywood  discovered  some  time  ago  that  it's  get- 

ting tougher  all  the  time  to  please  today's  high-quality  demand- 
ing audiences.  Now  TV  is  saying  the  same  thing.  Entertain- 

ment Fatigue  could  be  the  answ  er,  and  TV  can  take  the  rap  for  it. 
"In  10  years  of  TV  (1948-'58),  average  persons,  45  years  or 

older,  spent  400  percent  MORE  TIME  watching  TV  screens 
than  they  spent  in  theaters  as  average  weekly  movie-goers  dur- 

ing all  of  the  30  years  from  1920  to  1950. 
"The  figures,  based  on  movie  and  TV  entertainment  seen  by 

average  persons  45  years  or  older,  are  staggering.  Now  hear  this: 
"In  30  years  (1920-'50),  of  the  weekly  movie-going  habit, 

considering  two-hour  single  feature-shorts-new  sreel  programs 
for  the  first  20  years,  and  then  three-hour  double-feature  pro- 

grams, you  saw  approximately  2,080  movies. 
"That's  about  3,640  hours  of  screen  watching  in  30  years. 
"But  in  the  first  10  years  (1948-  58)  of  TV  wow  ! 
"Conservative  estimates  for  the  electronic  era,  based  on  polls 

I'm  told,  say  the  average  adult  watched  four  hours  per  day. Broken  down  it  adds  up  to: 

"Twenty-eight  hours  of  TV-watching  in  a  seven-day  week; 
1,456  hours  in  a  year  and  14,560  hours  for  the  10-year  period. 

"Let's  say  you  also  averaged  a  couple  of  two-hour  stage  show  s 
a  year  for  those  10  years  (40  hours)  plus  12  three-hour  movie 
programs  a  year  during  the  same  10  years.  That's  another  360 hours.  So  from  1948  to  1958  you  watched  stage,  TV  and  screen 
for  a  grand  total  of  14,960  hours! "So  compare: 

"A  diet  of  4,000  hours  of  movie  and  stage  entertainment  in 
30  years  before  TV. 

"A  diet  of  14,960  hours  of  movie,  stage  and  entertain- 
ment during  the  last  10  years! 

"  No  wonder  you  may  have  Entertainment  Fatigue  caused  by 
the  novelty  of  TV,  not  the  quality  (now  worrying  TV). 

"In  the  last  10  years  of  TV,  stage  and  movies  you: 
"Watched  10,960  more  hours  of  entertainment  than  you  did 

in  the  30  years  from  1920  to  1950.  But  of  these  hours  you 
spent  10,920  more  hours  watching  a  TV  screen  than  you  spent 

in  30  years  of  movie-going!" 
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"Kings  Go  Forth" 
Scuutc^  O  O  O 

Intriguing  off-beat  drama  will  prove  engrossing  to  adult 
audiences.  Sinatra,  Curtis,  Natalie  Wood  strong  for  marquee. 

With  Frank  Sinatra,  Tony  Curtis  and  Natalie  Wood  provid- 
ing plenty  of  marquee  power,  this  Frank  Ross  production  for 

United  Artists  is  assured  of  wide  audience  response.  But  not 
for  that  reason  alone,  for  Mr.  Ross  has  turned  out  a  deeply 
engrossing  and  well-tempered  study  of  a  strange  war  romance. 
"Kings  Go  Forth"  shapes  up  as  a  strong  attraction  in  all  mar- 

kets, best  for  metropolitan  areas.  The  three  stellar  personalities 
contribute  distinctly  and  with  individual  fervor  to  the  charac- 

terizations at  hand.  Sinatra  is  very  effective  in  suggesting  the 
inner  anxieties  of  a  battle-scarred  lieutenant  in  the  grips  of  a 
love  affair  that  goes  awry,  while  Curtis  expertly  creates  the 
caddish  non  com  who  breaks  the  heart  of  Miss  Wood.  And 
that  young  lady  sensitively  delineates  the  pivotal  role,  that  of 
an  American  girl  brought  up  in  France  and  who,  we  later  learn, 
had  a  Negro  father.  This  is  the  plot  gimmick,  attended  by  the 
differing  attitudes  of  the  men  to  it.  The  last  guerrilla  stages  of 
the  war  is  the  atmospheric  backdrop  for  the  story  and  director 
Delmer  Daves  has  used  it  for  some  telling  contrapuntal  effects, 
from  the  vividly  depicted  skirmishes  in  the  Maritime  Alps  to 
the  on-leave  sequences  of  the  Riviera  which  serves  as  an  ironic 
idyl  to  the  romance.  Admittedly,  producer  Ross  and  scripter 
Merle  Miller  are  tackling  "controversial"  subject  matter,  and 
it  is  bound  to  stir  considerable  word-of-mouth,  but  actually  the 
issue  of  Miss  Wood's  color  and  the  reactions  of  the  men  to 
her  is  never  really  synthesized.  However,  it  is  an  intriguing, 
adult  theme  that  will  hold  the  interest  of  all  audiences.  Daniel 

Fapp's  black-and-white  lensing  is  always  skilfully  keyed  and 
Elmer  Bernstein's  score  has  vibrancy  and  variation.  We  first 
encounter  Sinatra's  good- Joe  reaction  to  his  sweetheart's  secret, 
then  comes  Curtis'  steal  of  the  girl,  his  deceit  in  promising  to 
marry  her,  culminating  in  his  later  refusal  and  name-calling. 
In  the  end,  he  repents  just  before  being  shot  by  Germans. 
Sinatra,  one-armed  from  battle,  returns  to  Riviera  and  the  now- 
loving  girl. 

Wood.  Produced 

"The  Law  And  Jake  Wade" 

S(C44Ked4-  l^aUHf  Q  O  O 
Rating  is  for  action  houses.  Will  please  in  general  market 
on  clever  direction,  good  Taylor,  Widmark  performances. 

Thanks  to  director  John  Sturges'  M-G-M's  "The  Law  And 
Jake  Wade"  radiates  with  incisiveness,  a  forward-thrust  pace, 
some  remarkable  pictorial  compositions  in  Cinemascope  and 
Metrocolor,  highly  charged  scenes  and  a  brace  of  shrewd  and 
suspenseful  portraits.  And  he  has  certainly  garnered  from  his 
stars,  Robert  Taylor  and  Richard  Widmark,  performances  which 
they  can  count  among  their  best.  Much  the  same  can  be  said 
for  the  rest  of  the  cast:  Patricia  Owens  as  the  damsel  in  distress, 
Robert  Middleton  and  Henry  Silva  as  two  ruffians.  Despite  its 
familiar  plot  path,  "The  Law  and  Jake  Wade"  is  a  rousing  and 
taut  western  that  will  go  well  in  its  market.  Widmark  gives  a 

r^«4<tee44  7^<MHf         O  O  O  O 

savage  and  snarling  exposition  of  a  maniacal  leader,  while 
Taylor  quietly  but  surely  sketches  in  the  character  of  a  marshall 
who  was  once  Widmark's  ally  in  crime.  William  Bower's 
screenplay  is  old-shoe  and  the  dialogue  not  exactly  revolution-j  ̂  
ary,  but  Sturges,  with  a  cool  eye  on  graphic  detail  and  am  ■jji 
unerring  sense  of  the  all-revealing  close-up  or  staccato  change, 
has  by-passed  the  literate  realms  of  story-telling  and  used  the 
camera  to  underscore  action  and  suspense.  He  has  made  sure 
to  pump  his  material  for  a  variety  of  action  and  gruelling 
skirmishes,  with  the  showdown  between  the  stars  side-stepping 
in  and  out  of  the  shadows  of  a  ghost  town  the  film's  masterful 
finale.  Story  tracks  down  the  kidnapping  of  Taylor's  girl.  Miss 
Owen,  in  order  to  force  him  to  give  away  the  hiding  place  of 
gold  he  once  buried  when  he  was  a  member  of  Widmark's 
gang.  It  is  only  when  the  party  is  attacked  by  Indians  that  the 
unequal  contest  changes  and  Taylor  is  able  eventually  to  shoot 
it  out  successfully  with  Widmark.  All  this  may  sound  old  shoe, 
but  with  it  Sturges  cuts  enormous  mileage  and  gives  us  a  top 
western  with  a  strong  general  market  in  view. 
Metro-Goldwyn-Mayc Richard  Widmark.  Produ 

"High  School  Confidential!" 
Su4UtC44,  l^ilUH^  Q  Q  O 

Fast-moving  meller  about  school  toughies.   Will  click  in 
teenage,  action  markets.  Questions  for  class  houses. 

Because  of  its  unbridled  sensationalism,  the  expose  style  of 
its  characterization  and  the  machine-gun  pacing  of  jive  talk,  hot 
rods  and  narcotics,  Albert  Zugsmith's  first  production  for 
M-G-M,  "High  School  Confidential ",  should  have  the  teenagers 
and  the  exploitation  market  in  white-hot  excitement  for  a  spelL 
However,  there  is  an  essential  cheapness  about  the  yarn  which 
keeps  it  definitely  out  of  "The  Blackboard  Jungle"  league  and 
will  keep  it  from  attaining  real  stature  with  the  discriminating 
adult  audience.  "Jungle"  was  lean,  lucent  and  adult  in  its 
handling  of  a  similar  subject  while  this  current  entry  rarely 
says  anything  decisive.  Still,  this  is  a  smart  show.  Zugsmith 
has  given  it  a  bold  and  brassy  handling  in  CinemaScope  and 
Jack  Arnold  has  directed  with  a  nerve-shattering  schema  of  our 
headline-youth  on  the  skids.  Russ  Tamblyn,  fresh  from  "Peyton 
Place"  kudos,  is  seen  as  a  delinquent  dynamo  who,  in  his  first 
day  at  Santa  Bello  High  School,  upsets  the  power  politics  and 
becomes  big-man-of-the-rowdy-set.  John  Drew  Barrymore  plays 
the  pretty  boy  leader  Tamblyn  overthrows  and  Diane  Jergens 
is  his  "on  the  weed"  doxy,  while  Jan  Sterling  is  effective  as  the 
teacher  who  suspects  Tamblyn  of  having  a  heart.  As  it  turns 
out  in  the  screenplay  of  Lewis  Meltzer  and  Robert  Blees,  the 
switchblade  coups  are  just  a  front  to  place  undercover  agent 
Tamblyn  in  touch  with  the  local  vice  syndicate.  As  head  of 
that  organization  we  find  Jackie  Coogan  in  a  nice  smooth-slob 
role  and  bandland's  Ray  Anthony  as  one  of  his  henchmen. 
There  is  also  Mamie  Van  Doren  as  a  promiscuous  doll,  Charles 
Chaplin,  Jr.  as  Tamblyn's  relay  man  and  the  juke  box  frenzy  of Jerry  Lee  Lewis  who  sings  the  credits  song  and  appears  as  a 
niterie  entertainer.  A  lot  of  complicated  plot  goes  on  before 
Tamblyn  nails  the  villains,  helps  Miss  Jergens  get  off  the  dope 
kick  and  sets  his  former  cohorts  on  the  straight  and  narrow. 

sterling.    Produced  by  Al- 
TORS 
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"The  Bravados" 
ScUCHC^  1^<!iUt<^  O   O   O  Plus 

op-drawer  western  starring  Gregory  Peck,  Joan  Collins. 
'.'Scope  and  color.  Figures  with  biggest  summer  grossers. 
20th-Fo.\  has  the  biggest  western  of  the  season  and  one  of 

rie  best  to  come  stomping  our  way  in  recent  years.   It  figures 
3  be  one  of  the  summer's  big  grossers.    Its  success  derives 
irgely  from  the  superb,  granite-face  playing  of  the  star,  Greg- 
ry  Peck,  and  the  bold,  bristling  uses  veteran  director  Henry 
Ling  has  made  of  the  Cinemascope  frame.  Filmed  on  location 
a  Mexico  against  a  DeLuxe  Color  canvas,  King  and  his  ace 
ameraman,  Leon  Shamroy,  have  gone  all  out  investing  the 
equence  of  events  with  a  rude  and  rugged  grandeur,  both 
leightening  the  suspense  of  what  is  basically  a  chase  story  and 
ilso  giving  the  viewer  a  taste  of  the  inherent  drama  and  excite- 
aent  of  the  scenic  backgrounds,  which  stand  like  sentinels 
imidst  the  violent  proceedings.  And  with  Peck  as  the  stranger 
vho  comes  to  see  a  border  town  hanging  and  then  becomes  a 
elentless  hunter  of  the  four  murderers  when  they  escape,  we 
jet  a  sharp,  authentic  sense  of  the  avenger's  code  in  the  old 
57est.  For,  as  it  turns  out  in  Philip  Yordan's  trenchant  screen- 
jlay,  the  protagonist  has  a  private  score  to  settle:  one  of  the 
lesperados  raped  and  killed  his  wife  while  the  others  ran- 

sacked his  ranch.  It  is  this  tight-lipped  thirst  for  justice  which 
rarries  the  tale  along  and  produces  showdown  scenes  between 
Peck  and  each  of  the  men  which  are  as  gritty  and  grim  as 
inything  we've  seen.  As  a  crinolinized  counterbalance,  we  have 
the  lush  beauty  of  Joan  Collins,  here  portraying  an  old  flame 
of  the  Peck's.  Stephen  Boyd,  a  Britisher,  puts  on  a  muddled 
midwestern  tone  to  play  the  ruthless  young  lecher  of  the 
group;  for  the  most  part  he's  miscast.  However,  Albert  Salmi, 
Henry  Silva  and  Lee  Van  Cleef  portray  their  roles  strongly  as 
scoundrels  of  various  shades.  The  plot's  twister  has  Peck  dis- 

covering he  has  killed  the  wrong  quarry.  Silva,  last  bandit  left 
alive,  tells  him  Peck's  own  foreman,  shot  by  Boyd,  was  the  real 
culprit.  This  produces  a  somewhat  schmaltzy  ending  whereby 
Peck  confesses  his  guilt  to  a  padre,  is  absolved,  and  then  goes 
oflf  with  Miss  Collins. 

20fh  Century-Fox.    98  minutes.    Gregory  Peck,  Joan  Collins.    Produced  by  Herbert B.  Swope.  Jr.    Directed  by  Henry  King. 

"Rock-A-Bye  Baby" 
I  WtU^H€44  IRilUHf  O  O  O 
^  Comedy  with  music  is  strictly  for  Jerry  Lewis  fans.  Others will  find  it  a  bore.  In  Technicolor. 

Jerry  Lewis'  new  gag-and-girlie  melange  looks  very  much 
like  a  remake  of  Preston  Sturges'  "Miracle  Of  Morgan's  Creek  ". 
However,  whenever  the  brash  star  is  around  the  wry  humor  of 
the  original  gives  way  to  borscht  circuit  and  TV  antics.  Re- 
\ainped  with  songs,  production  numbers,  VistaVision,  Techni- 

color and  slapstick  galore,  all  of  which  ultimately  salaam  down 
before  the  katzenjammer  majesty  of  Jerry  (who  also  happens 
to  be  the  producer),  "Rock-A-Bye  Baby  "  is  strictly  for  the 
Lewis  addicts;  for  those  who  tire  of  unending  farce,  however, 
the  show  will  prove  a  mammoth  bore.  There  is  an  armada  of 
specialty  scenes  for  Jerry:  wetnurse  to  three  screaming  infants, 
a  hopped-up  rock  n'  roller,  singing  side  by  side  with  real  life 
son,  Garry,  etc.,  etc.  Writer-director  Frank  Tashlin  has  added 
a  few  snappy  touches  kidding  Hollywood,  soap  opera  sponsors 
and  the  like,  something  he  did  with  far  greater  zest  in  "Will 
Success  Spoil  Rock  Hunter.' ",  but  his  direction  is  for  the  most 

[More  REVIEWS 

part  routine.  Marilyn  Maxwell  is  lissome  as  a  dafify  celluloid 
queen,  newcomer  Connie  Stevens  is  peaches  and  cream  as  the 
younger  sister  who's  nuts  for  Jerry,  and  Baccaloni  fumes  and 
frolics  all  over  the  place  as  their  old-country  papa.  The  plot 
fancies  Miss  Maxwell  as  the  mother  of  triplets  after  a  secret 
marriage  with  a  bullfighter  who  died  the  day  after,  giving  birth 
in  secret  so  as  not  to  alienate  her  fans  and  then  asking  the 
small  town  boy  friend  to  take  care  of  the  tots  until  she  can 
claim  them.  Baccaloni  thinks  the  worst  has  happened  between 
Miss  Stevens  and  Jerry.  In  between  the  charades,  Jerry  sings  a 
few  schmaltzy  lullabys.  Miss  Maxwell  does  a  ribald  take-off  on 
the  "Virgin  Of  The  Nile"  role  she's  playing  on  location  in 
Egypt  and  Reginald  Gardiner  wanders  in  and  out  as  an  agent 
spewing  forth  Romanoff  witticisms. 
Paramount.  90  minutes.  Jerry  Lewis,  Marilyn  Waiwell  Produced  by  Jerry  Lewis. Directed  by  Frank  Tashlin. 

"The  Key" 

StuiKC^  l^aUHf  O  O  O 
Well-played  and  has  high  spots,  but  does  not  jell  as  compact 
drama.  William  Holden,  Sophia  Loren  top  cast.  Figures 
strong  for  class  houses;  questionable  elsewhere. 

Many  notable  talents  are  connected  with  Columbia's  "The 
Key"  and  much  of  it  is  noteworthy  cinema.  But  whatever  the 
reason,  this  eagerly-awaited  Carl  Foreman  production,  directed 
by  Carol  Reed,  must  ultimately  be  viewed  as  a  film  which  never 
quite  emerges  as  a  fully-realized  creation.  And  that  is  a  sad 
commentary  indeed,  for  there  are  individual  sequences  in  it 
which  few^  recent  films  can  match.  Boxofiicewise,  this  looks 
like  a  strong  attraction  for  the  class  trade;  elsewhere  it  stands 
in  need  of  special  exploitation,  and  it  is  a  dubious  entry  for 
the  hinterland.  Among  its  many  assets  one  must  certainly  check 
off  the  auspicious  acting  of  its  three  leads.  William  Holden 
makes  a  very  dynamic  figure  out  of  the  sea-going  hero,  an 
American  captain  in  a  British  rescue  contingent  who  moves 
within  the  shadows  of  operational  death  and  the  on-shore  love 
he  strangely  finds.  As  the  waif  who  brings  it  to  him,  Sophia 
Loren  sensitively  projects  the  plight  of  a  girl  haunted  by  a  past 
filled  with  lovers  who  have  died  at  sea.  Trevor  Howard,  an 
old  friend  of  Holden  s  and  the  skipper  of  a  similar  ship,  bows 
out  of  the  film  after  the  first  quarter  when  he  is  fatally 
wounded,  the  day  before  he  was  scheduled  to  marry  Miss 
Loren,  who  had  known  another  fiance  to  meet  the  same  doom. 
And  it  is  the  memory  of  this  that  has  kept  her  isolated  in 
her  apartment.  After  the  death  of  her  first  lover,  she  allowed 
another  skipper  to  move  in,  who  in  turn  gave  How  ard  a  key  to 
the  place  and  upon  his  death  Howard  moved  in.  When  How- 

ard dies,  Holden  becomes  recipient  of  the  key  and  Miss  Loren 
continues  in  her  strange  world  of  seeing  in  all  men  the  original 
lover  she  lost,  until  Holden  brings  her  back  to  reality,  although 
in  the  end  she  leaves  him.  This  plot  is  a  complex  one,  and 
Reed,  one  of  the  most  brilliant  of  directors,  fails  to  make  for 
cumulative  effect.  The  tempo  shifts  from  powerful  scenes  to 
very  slow,  drawn-out  sequences.  He  works  up  amazing  storms 
of  action,  he  uses  his  black  and  white  Cinemascope  screen  for 
extremely  poetic  intensity  and  he  has  a  magical  touch  in  isolat- 

ing the  tell-tale  mannerisms  of  almost  all  the  characters.  Yet 
the  over-all  poignancy  and  the  thunderbolt  of  human  involve- 

ment that  should  be  there  is  always  eluding  us.  A  lot  of  the 
blame  for  this  must  be  credited  to  scripter  Foreman  for  his 
murky  adaptation  of  a  Jan  De  Hartog  novel. 
Columbia.  125  minutes.  William  Holden,  Sophia  Loren,  Trevor  Howard.  Produced by  Carl  Foreman.   Directed  by  Carol  Reed. 
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"Indiscreet" 
ScuUM  1^<U£h^  O  O  O 

Cary  Grant,  Ingrid  Bergman  make  romance  sparkle.  Good 
fare  for  adult  audiences  In  metropolitan  areas. 

In  the  adroit  hands  of  Cary  Grant  and  Ingrid  Bergman  "In- 
discreet" seems  to  sparkle  like  fine  champagne.  What  this  War- 

ner offering  would  have  been  like  without  them  is  something 
else,  but,  fortunately,  under  their  charming  mesmerizing  the 
script  Norman  Krasna  has  fashioned  from  one  of  his  former 
plays  springs  to  pungent  and  palpable  life.  Here  is  high  come- 

dy indeed,  with  an  ultra-fashionable  London  background  which 
the  Technicolor  cameras  have  smartly  captured,  a  moonlight 
and  caviar  sort  of  music  score,  and  above  all  the  very  romantic, 
slightly  ribald  and  wholely  delectable  playing  of  the  stars.  It  is 
bound  to  prove  a  satisfying  entertainment  for  adult  audiences 
in  metropolitan  areas.  The  bedroom  charade  devised  by  Mr. 
Krasna  posits  Miss  Bergman  as  a  world-weary  international 
star  who  suddenly  effervesces  when  the  dapper  Mr.  Grant,  a 
NATO  romeo,  comes  into  her  ken.  He  tells  the  lovely  creature 
that  he  is  already,  albeit  unhappily,  married  and  hints  darkly 
that  his  spouse  will  never  divorce  him.  This  only  increases  his 
charm,  and  soon  he  and  Miss  Bergman  are  enjoying  an  illicit 
Eden  on  a  London  to  Paris  speedway.  However,  the  gambit 
falls  empty  when  she  discovers  her  lover  is  really  just  a  roving 
bachelor.  Then  the  irony  of  the  situation  comes  into  view,  re- 

sulting in  the  lady  making  a  bogus  cuckold  out  of  him,  with 
Grant  realizing  he's  finally  met  his  matrimonial  match.  Pro- 

ducer-director Stanley  Donen  has  managed  some  impudent  and 
sly  touches.  Cecil  Parker  is  perfect  as  Ingrid's  stuffy  and  be- 

fuddled brother-in-law  and  Phyllis  Calvert  is  fine  as  her  match- 
making sister. 

jtes.    Cary  Grant,  Ingrid  Bergman.    Produced  and  directed 

"Bullwhip" 

C'Scope,  color  western  with  story  on  the  light  side. 
Call  this  a  "lightwestern" — a  comedy  about  the  old  West  in 

which  cowboy  Guy  Madison  goes  hot  on  the  trail  after  cow- 
girl Rhonda  Fleming,  who,  it  seems,  saved  him  from  a  hanging 

by  marrying  him  and  then  skedaddled  away  on  the  wedding 
night.  Later  we  find  that  this  truly  staggering  beauty  is  a 
frontier  goddess  who  keeps  a  lusty  crew  at  heel  with  purple 
oaths  and  a  skin-splitting  whip,  while  they  lend  their  brawn 
to  making  her  one  of  the  top  fur-traders  around.  Occasionally, 
the  screenplay  of  Adele  Buffington  gets  right  down  to  some 
outlandish  bits  of  buckskin  humor  and  not  a  few  of  the  char- 

acters prove  picaresque.  For  the  most  part,  however,  this  Al- 
lied Artists  entry  smartly  done  up  in  CinemaScope  and  DeLuxe 

Color,  is  a  patchwork  performance;  neither  producer  Helen 
Ainsworth  nor  director  Harmon  Jones  handle  the  chores  with 
a  fully-conceived  plan — both  the  perspective  and  the  pace  being 
rather  irregular.  There  is  a  title  song  sung  by  Frankie  Laine, 
and  most  of  the  acting  has  style,  if  of  a  raucous  sort.  Madison, 
right  at  home  in  the  saddle,  makes  a  good  and  leathery  hero, 
while  Miss  Fleming  in  a  bravura  rendition  is  certainly  the  red- 

head all  pioneers  must  have  dreamed  about.  To  be  sure,  our 
hero  eventually  breaks  down  her  proud  resistance,  clears  himself 
of  the  bogus  hanging  charge,  dispatches  the  villains  and  finally 
makes  Miss  Fleming  a  real  bride. 

da  Fleming.    Produced  by  Helen 

witj 

"Voice  In  The  Mirror" 
9u4iH€44  ̂ ^letHf  O  ©  PLUS 

Graphic  account  of  an  alcoholic.  Should  meet  favor 
adult  audiences  In  metropolitan  areas. 

Here  is  a  sober,  grim  and  surprisingly  graphic  account  of  a 
man  turned  lush.  Dealing  with  the  alcoholic  problem  in  adult 
manner,  this  Universal  offering  is  favored  by  some  painstaking 
playing  by  the  three  leads,  Richard  Egan,  Julie  London  and 
Arthur  O'Connell.  The  Gordon  Kay  production  in  black  and  1^ 
white  CinemaScope  benefits  also  from  some  skid-row  location  ilm 
shooting  in  downtown  Los  Angeles,  where  the  scenes  of  alco- 

holic duds  stumbling  about  in  their  daytime  nightmare  is  vivid- 
ly captured.  Where  exploited  in  metropolitan  areas,  "Voice  in  ms* 

the  Mirror"  should  produce  above  average  grosses.  Chief  weak- 
ness is  the  preachment  style  of  the  Larry  Marcus  screenplay, 

which  hovers  between  documentary  and  normal  narrative  tech- 
nique, always  underscoring  its  rather  obvious  moral  about  one 

barfly  helping  another  to  on-the-wagon  salvation.  However, 
the  dialogue  is  straightforward  and  sharp,  the  characterizations 
always  sympathetic  and  humanly  focused,  and  Harry  Keller's trenchant  direction  makes  it  an  absorbing  drama.  Story  follows 
Egan  on  one  bender  after  another,  unable  to  forget  the  death 
of  his  infant  daughter  or  accept  help  from  his  faithful  w  ife,  Julie 
London.  Wanting  out  of  his  tormented  world  but  by  now 
human  shambles,  Egan  meets  fellow-addict  O'Connell  and  other cronies,  finds  their  personal  problems  can  be  surmounted  by 
each  having  faith  in  the  other.  In  the  end,  they  courageously 
set  out  on  the  road  back,  with  happiness  finally  in  sight  for' 
Egan  and  Miss  London. 

Hier 

Universal-International.     105  minutes.    Richard  Egan,  Julie  London.  Producec Gordan  Kay     Directed  by  Harry  Keller. 

"The  Haunted  Strangler" 

British  horror  Import  starring  that  old  ghoul,  Karloff. 

The  only  big  news  about  this  Victorian  spare-no-scare  show 
is  that  it  returns  legendary  Boris  Karloff  to  his  old  ghoul-yards 
The  Jekyll  and  Hyde  tale  he  presides  over  is  a  rather  heavy 
blood  and  gore  epic  from  Britain  which  M-G-M  is  releasing 
Mark  it  down,  Mr.  Exhibitor,  as  a  routine  horror  entry  for  dual 
billing.  Directed  by  Robert  Day  and  scripted  by  Jan  Read  and 
John  C.  Cooper,  "The  Haunted  Strangler  "  unfolds  with  all  the eerie  tapestries  and  shadowy  motifs  one  might  expect  of  an  old 
wives'  tale.  A  few  of  the  scenes  manage  to  generate  some  real 
suspense,  but  for  the  most  part  much  too  much  reliance  is 
placed  on  the  purely  macabre  aspects  of  the  story  and  the  gaslit 
London  atmosphere  without  any  exploitational  eye-poppers 
along  the  route.  Basically,  producer  John  Croyden  has  simply 
been  remiss  in  his  overly  pat  handling  of  all  the  horror  gim 
micks.  The  plot  depicts  Karloff,  a  much-respected  novelist,  do 
ing  research  on  a  20  year  old  execution  of  the  Haymarket 
Strangler  and  coming  up  with  the  astounding  theory  that  it  was 
the  doctor  who  performed  the  autopsies  on  the  strangler's  fivti victims  who  was  the  real  killer  and  the  hanged  man  a  duped) 
innocent.  And  who  is  the  doctor.-'  Karloff,  of  course,  who  foi 
20  years  has  had  a  memory  block.  But  when  he  gets  the  scalpe 
in  his  hands  again,  the  old  yearnings  come  back  and  he's  of^ 
slashing  some  more  unwaries,  one  of  them  his  wife.  In  the  rolt 
of  the  schizoid  fiend  the  star  is  fine  as  the  gentle  writer  anc 
whoppingly  gruesome  as  the  drooling,  eye-twisting  maniac 
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VIVE  LE  CINEMA1 

By  ELLIOTT  ABRAMS 

Paris,  June,  1958 

Although  keeping  a  government  in  office  for  longer  than  the 
irunning  time  of  "Gone  With  the  Wind"  seemed  an  impossible :ask  in  France  until  General  de  Gaulle  took  over,  American 
film  executives  and  exhibitors  can  still  look  with  admiration 
apon  their  French  counterparts  as  far  as  analyzing  a  slumping 
trend  in  theatre  admissions  and  coming  up  with  the  right 
inswers  is  concerned. 

Four  years  ago  when  theatre  attendance  in  France  began  to 
show  a  noticeable  decline,  the  French  Cinema  Center  hired  an 
independent  agency,  the  Dourdin  Institute,  to  conduct  a  scien- 

tific market  study  or  "Gallup  poll"  of  the  French  audience. 
Then,  once  the  tabulations  on  the  public's  taste  were  in,  French 
theatremen  in  many  instance  took  action  by  keying  their  adver- 

tising, theatre  hours,  programs,  subject  matter,  etc.,  to  suit  the 
public's  preferences.  This  has  certainly  been  one  of  the  reasons 
why  movie  business  in  France  steadily  climbed  to  hit  an  all- 
time  high  in  1957. 
Now,  four  years  later,  at  a  time  when  admissions  are  rising 

in  France,  the  industry  (letting  no  grass  grow  under  its  feet) 
is  studying  the  results  of  a  second  identical  survey  which  it 
asked  this  same  independent  institute  to  conduct. 

It  is  interesting  to  note  that  the  statement  of  Ralph  D.  Hetzel, 
vice-president  of  the  M.P.A.A.,  who  had  a  similar  sur\  ey  made 
on  behalf  of  the  American  film  industry,  is  quoted  in  the  sec- 

ond French  survey  report.  At  the  time  when  Mr.  Hetzel  pre- 
sented the  results  of  the  U.S.  poll  to  American  theatremen,  he 

said,  "What  would  be  the  use  of  such  researches  if  it  was  to 
remain  another  bottom-of-the-drawer  item."  He  added  that  the 
motivational  profile  provided  in  the  survey  was  but  a  tool  to 
carry  on  further  work. 

TICKET-BUYING  "PRE-MEDITATED" 
The  introduction  to  the  French  survey  concludes  by  asking, 

"Does  not  the  same  apply  in  France  where  any  attempt  to 
widen  the  film  audience  will  be,  in  the  long  run,  a  matter  as 
much  of  individual  company  as  of  industry  application.-'" 

The  findings  noted  in  the  French  survey — only  data  of  inter- 
est in  the  U.S.  is  mentioned  in  this  article — will  give  the  Amer- 

ican exhibitor  an  opportunity  to  compare  the  preferences  of  the 
highly  movie-conscious  French  with  those  of  his  own  patrons. 
No  doubt  he  ll  find  many  French  and  American  tastes  identical. 

The  results,  attained  through  individual  interviews  with  a 
cross-section  of  the  rural  and  urban  population,  show  that  the 
average  movie-goer  buys  his  ticket  because  he  wants  to  see  a 
specific  film,  not  out  of  a  weekly  habit  or  because  he  prefers  the 
comforts  or  location  of  a  particular  theatre.  In  other  words,  his 
ticket  buying  is  a  "pre-meditated  purchase.  "  The  movie-goer 
visits  the  theatre  accompanied,  usually,  by  some  member  of  the 
family.  It  is  the  woman  of  the  household  who  decides  on  the 
picture  and  the  man  who  is  generally  in  agreement. 

In  1954  it  was  discovered  that  a  third  of  the  French  public 
chose  their  films  because  of  the  stars  and  subject  matter.  Critics 
and  word  of  mouth  accounted  for  another  third,  while  the  final 

segment  of  a  film's  audience  was  attracted  by  the  theatre  build- 

ing's appearance  and  the  still  photos  displayed  in  front  of the  boxoffice. 

The  recent  poll  now  reveals  that  stars'  names  are  the  biggest 
single  influence,  with  subject  matter  and  advice  of  friends  also 
important  factors.  Critics  and  photos  lost  in  influence  while 
the  factor  of  a  large  screen  attracted  15%  of  those  interviewed. 

Today,  89'7f  prefer  a  film  in  color  to  one  in  black  and  white  as 
contrasted  to  only  44<y'<-  in  1954.  Eighty  per  cent  prefer  a  large 
screen  and,  of  these,  59%  now  feel  that  color  and  a  large  screen 
are  almost  indispensable  for  filming  certain  subjects. 

STILL  FAVORS  SINGLE  FEATURES 

The  legitimate  theatre  (in  Paris),  music  halls,  and  sports 
events  still  furnish  movie  people  with  a  greater  part  of  their 
competition  but  television  is  gradually  being  felt.  Almost  half 
of  the  set  owners  queried  said  that  they  go  to  the  movies  less 
because  they  own  sets  but  a  goodly  number  of  these  stated  that 
they  were  still  movie  fans  because  they  made  it  a  point  to 
watch  old  films  on  TV.   (Sounds  familiar!) 

A  large  majority  of  the  French  expressed  satisfaction  with 
the  current  make-up  of  their  movie  programs  consisting  of 
news,  shorts  and  a  single  main  feature.  A  small  but  increasing 
number  favored  the  American  idea  of  the  double-feature. 

Other  facts  brought  out  in  the  study  reveal:  three-quarters  of 
those  interviewed  said  they  would  not  go  to  the  movies  more 
often  during  the  nice  weather  period,  even  if  films  were  shown 
in  outdoor  or  "drive-in"  types  of  theatres  .  .  .  The  most  fav- 

ored hour  for  beginning  a  complete  show  is  9  P.M.  .  .  .  The 
French  public  most  prefers  films  based  on  famous  novels  or 
stage  successes,  followed  by  pictures  dealing  with  sentimental 
themes.  Next  in  popularity  are  police,  historical  background, 
and  adventure  stories,  while  musicals,  westerns,  science  fiction, 
and  full-length  documentaries  are  the  least  appreciated  ...  In 
its  choice  of  foreign  films,  the  French  prefer  Italian  and  Ger- 

man pictures.  The  Hollywood  product  runs  a  close  third  .  .  . 
The  idea  of  having  to  book  seats  in  advance  for  any  kind  of  a 
film  is  extremely  distasteful  in  France  .  .  .  Among  vintage 
American  pictures,  the  French  would  most  like  to  re-see  the 
old  Bogart  films  .  .  .  American  productions  listed  among  the 
best  ever  seen  in  France  include  "Gone  With  the  Wind," 
"War  and  Peace, "  "Bridge  on  the  River  Kwai,"  and  "From 
Here  to  Eternity." 

One  other  item  of  interest  to  American  theatremen  is  that 
to  the  surprise  of  many  French  executives,  the  survey  found 
the  public  well  aware  of  the  increasing  costs  of  film  produc- 

tion. As  a  result,  the  study  revealed  that  only  11%  of  those 
interviewed  reported  that  their  visits  to  movie  theatres  were 
at  all  affected  by  the  recent  boost  in  ticket  prices. 

With  a  finger  pointed  toward  the  less  prosperous  exhibitor 
in  America,  the  survey  concludes  by  warning  theatre  owners 
against  resting  on  their  laurels.  It  urges  them  to  keep  abreast 
of  the  times — not  by  guesswork  or  through  the  traditional 
showman's  "French  flair"  for  judgments  based  on  personal  ex- 

perience— but  by  using  every  tool  of  scientific  audience  analysis 
available  to  the  industry. 
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EXPLOITATION 

PICTURE 
of  the  issue 

In  preparing  for  the  exploitation  of  this 
20th  Century-Fox  release  the  showmen 
must  condition  himself  to  think  of  "From 
Hell  to  Texas"  as  something  more  than  an 
ordinary  western.  And  it  is.  It  is  a  taut 
chase-thriller  that  boasts  a  story  contain- 

ing plenty  of  dramatic  meat,  two  fast-ris- 
ing young  stars  in  Don  Murray  ("Bus 

Stop")  and  Diane  Varsi  ("Peyton  Place"), 
plus  plenty  of  handsome  production  values 
in  wide,  wide  CinemaScope  and  vivid 
color  by  DeLuxe. 
To  help  theatremen  obtain  full  value 

from  the  advertising,  Charles  Einfeld's 
admen  at  20th  Century-Fox  have  devel- 

oped a  custom-made  economy  campaign, 
one  designed  to  garner  maximum  results 
on  a  minimum  budget.  Containing  four 
2-column  teaser  ads  and  building  up  to  a 
four-column  opening  day  climax  ad,  the 
campaign  gives  the  cumulative  effect  of  a 
program  approximately  twice  its  size.  Pre- 

tested and  proved  by  20th-Fox,  this  special 
six-ad  program  has  a  total  lineage  of  1159. 
Note  that  these  striking  ads  (some  addi- 

tional ones  are  included  at  right)  sell  this 
picture  hard  to  the  action  market,  but  do 
not  neglect  the  fem  trade,  devoting  a  fair 
share  of  space  to  the  romance  between 
tofcasters  Murray  and  Varsi. 

The  title  packs  plenty  of  punch  and 
power  and  is  certainly  a  plus-factor  that 
exhibitors  can  exploit  to  the  fullest  in  all 
promotional  gimmicks  and  stunts. 

An  action  standee,  available  from  Na- 
tional Screen  Service,  epitomizes  the  hard- 

hitting ingredients  that  keynote  much  of 
the  advertising  campaign.  Featuring  the 
central  figure  of  Murray,  the  full-color  dis- 

play piece  can  be  a  big  attention-grabber, 
in  the  theatre  lobby  and  in  windows  of 
cooperating  merchants. 

Radio  and  Records 

Summertime  brings  a  big  increase  in  the 
number  of  people  who  listen  to  radio. 
With  this  fact  in  mind,  20th-Fox,  long 
an  advocate  of  wider  use  of  radio  as  a 
persuasion  medium,  is  offering  theatremen 
a  series  of  six  free  radio  spots  on  "Hell  to 
Texas".  Featured  in  the  airwave  package 
are  two  60-second,  two  30-second  and  two 
20-second  announcements  complete  with 
sound  effects  for  extra  selling  push.  These 
spots  can  perform  as  pre-selling  catalysts, 
constant  reminders  that  "  "From  Hell  to 
Texas'  is  coming  to  take  its  place  with 
the  giants  of  the  west".  A  special  promo- tion between  20th  and  Waldorf  Records 
has  been  set  for  an  LP  album  and  the  disc 
concern  is  releasing  a  platter  tabbed, 
"Themes  from  Hollywood  as  inspired  by 
'From  Hell  to  Texas'."  On  the  face  of 
the  album  cover  is  a  full-color  scene  from 
the  film  featuring  Murray,  Miss  Varsi  and 
Chill  Wills  with  full-credits  to  the  pro- 

duction. Waldorf  distributes  its  records  to 
specialty  shops,  record  stores,  five-and- 
dime  outlets  and  department  stores  in 
every  section  of  the  country. 

The  Story 

Based  on  a  best-selling  novel  by  Charles 
O.  Locke,  "From  Hell  to  Texas  "  details  a 
situation  tingling  with  violence  and  sus- 

pense. Don  Murray,  a  peace-loving  man, 
accidentally  kills  the  son  of  cattle  baron 
R.  G.  Armstrong  during  a  fight.  The 
latter's  two  remaining  sons,  Dennis  Hop- 

per and  Ken  Scott,  form  a  posse,  seek  to 
revenge  their  brother's  death.  During  the trackdown  Scott  is  killed  by  a  stampeding 
cattle  herd  and  Hopper  is  wounded.  Mur- 

ray is  given  shelter  by  rancher  Chill  Wills, 
and  his  daughter,  Diane  Varsi,  supplies 
the  affection  during  a  pause  in  the  chase. 
A  new  posse  is  formed,  the  search  intensi- 

fied. In  a  final  battle  with  the  vengeance 

party,  Murray  holds  his  own  against  su- 
perior numbers.  When  he  shoots  out  an 

oil  lamps,  it  ignites  the  clothing  of  Hop- 
per who  turns  into  a  raging  inferno  (see 

photo,  lower  left).  Murray  rushes  into  the 
open,  beats  out  the  flames,  saves  his 
enemy's  life.  Because  of  this  heroic  act, 
cattle  king  Armstrong  calls  off  the  ven- 

detta, offers  the  olive  branch.  With  peace 
and  calm  restored,  Murray  returns  to 
the  arms  of  his  girl. 
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NO  MIGHTIER  ADVENTURE 
EVER  SWEPT  OUT  OF  THE  MIGHTY  WEST. . . 
ACROSS  RAGING  PLAINS  AND  ROARING  RIVERS... 

Exciting  Posters 
The  vividly  colored,  artfully  composed  lithos  are 

charged  with  the  kind  of  action  and  suspense  that  will 
excite  the  interest  of  every  action-loving  fan.  All  of  the 
dramatic  hell-for-leather  ingredients  that  a  showman 
can  ask  for  are  present.  For  instance,  in  the  24-sheet 
illustrated  below,  the  eye-compelling  art  forcefully  de- 

livers the  impression  of  violence  that  underlies  the 

theme.  For  the  distaff  side,  a  romantic  clinch  is  present 
to  proclaim  that  there's  something  extra  in  this  film  that 
will  appeal  to  them.  For  those  showmen  who  believe  in 
door-to-door  selling,  a  specially  designed  two-color  her- 

ald is  available  from  Cato  Show  Printing  Co.,  Cato,  N.  Y. 
It  packs  plenty  of  selling  punch  that  can  help  drive  home 
the  entertainment  values  inherent  in  this  20th-Fox  release. 

FROM 
HELL 

TO 

COLOR  r,  DE  LUXE 

DON  MURRAY- DIANE  VARSi 
CHILL  WILLS  - DENNIS  HOPPER  RosERiBopEfi  ■  mmmm  ^  •  mi  bm  mli mates 
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MERCHANDISING      4      EXPLOITATION      DEPARTMENT  f  , 

B-B  Day'  Set  for  Industry 
)rive,  Radio  Push  Stalled 
Business-Building  is  to  ha\e  its  "da>".  At 111  executive  committee  meeting  attended  by 

\liibitor  and  distributor  leaders  of  the  all- 
iKlusiry  promotional  drive  last  week,  it  v\as 
Iccided  that  a  special  "Business  Building 
D.i\  '  be  held.  Format  and  date  are  expected 0  be  announced  shortly. 
Because  of  lagging  interest  and  coopera- 

luni  in  the  drive,  the  radio  phase  of  the 
.ampaign,  which  was  scheduled  for  July  1, 
li.i-  been  postponed  until  after  the  "Business 
Building  Day". W  ith  exhibitor  contributions  coming  in  at 
.1  slow  rate,  the  executive  committee  decided 
.Ml  .1  "showmanship  approach"  to  fund-rais- 
luu  activities  in  an  effort  to  beef-up  the 
irc.isury  with  sufficient  funds.  Meanwhile, 
(he  executive  committee  ordered  the  operat- 
int;  committee  to  move  forward  with  prepa- 
r.uioiis  for  the  radio  dri\e. 

Present  at  the  executive  committee  meet- 
ing;: .\be  Montague,  Paul  N.  Lazarus,  Jr., 

1  rnest  Stellings,  Horace  Adams,  Samuel 
Rosen,  Wilbur  Snaper,  Samuel  Pinanski,  Rob- 
cri  W.  Coyne,  Sidney  Schreiber,  Eugene 
I'uker,  Herman  Levy,  John  Phillips,  Albert 
1  locrsheimer,  J.  Alterman. 

Gavin's  P.A.  Tour  Climaxes 

'Time  to  Love'  Pre-Sell  Drive I  niversal's  new  screen  personality,  John 
Cia\in,  is  off  on  a  three-week  twelve-city 
lour  of  the  U.  S.  and  Canada  to  win  friends 
and  influence  ticket  buyers  for  "A  Time  to 
Lo\e  and  a  Time  to  Die". 

The  film,  one  of  the  most  ambitious  under- 
takings in  L's  history,  features  Gavin  and Lib)  Pulver,  both  \  irtual  unknow  ns  to  Amer- 

ican audiences.  Gavin's  tour  will  climax  an 
extensive  pre-sell  drive.  Just  recently,  direc- 

tor Douglas  Sirk  completed  a  drum-beating 
expedition  of  key  cities  and  Universal  pro- 

motional executives  have  been  taking  to  the 
field  during  the  past  six  months  to  bally  the 
film  via  special  screenings  and  direct  con- 

tacts with  the  press.  Miss  PuKer  was  also 
on  the  promotional  trail  earlier  this  year. 
Among  the  cities  Gavin  is  visiting:  Toronto, 
Montreal,  Chicago,  Boston,  Detroit. 

Summer  Is  A  Selling 

Season  for  Schine  Circuit 

With  the  coming  of  Summer,  "Reel 
News",  house  organ  of  the  Schine  Circuit, alerts  its  managers  to  the  opportunity  of 
bringing  in  extra  revenue  with  a  large  va- 

riety of  promotional  tools  and  gimmicks. 
The  theatre  chain  gives  out  with  a  few 
money-making  pointers  on  how  to  cash  in on  the  lucrative  hot  %veather  market.  Here 
are  a  few  of  the  suggestions: 

Celebrate  the  end  of  school  classes  by 
holding  a  "school's  out  rental"  in  coopera- tion w  ith  local  merchants. 

P/«g  gifts  books  as  the  ideal  gift  for  the 
local  graduates. 

L/«f  up  kid  shov\s  so  youngsters  can  at- 
tend at  special  prices  during  vacation  period. 

Promote  a  stage  wedding  for  your  theatre 
with  gifts,  prizes  and  honeymoon  donated  by 
local  merchants. 

Newspaper  Readers  Want 

More  Movie  News:  COMPO 
In  its  90th  advertisement  in  Editor  and 

Publisher,  COMPO  asked  editors  to  print 
more  movie  news  because  their  readers'  in- 

terest in  going  out  to  a  movie  is  at  peak 
during  the  summer  months  television  and 
other  activities  declines. 
"Why  print  skiing  stories  in  the  sum- 

mer.-'", the  ad  asks.  "The  likelihood  that 
the  country's  mov  ie  attendance  will  soar  this 
summer  to  more  than  ̂ 5,000,000  each  year 
should  be  of  keen  interest  to  newspaper  edi- 

tors. For  this  rise  in  attendance  means  that 
newspaper  readers  will  want  to  read  more 
about  the  movies  .  .  .  Coincidental  with  this 
rise  in  movie  theatre  attendance,  there  is 
expected  to  be  a  deep  decline  in  television 
viewing,  if  forecasts  of  TV  critics  are  to  be 
accepted  .  .  .  These  two  events — the  rise  of 
movie  attendance  and  the  decrease  in  tele- 

vision audiences  —  should,  it  seems  to  us, 
cause  newspaper  editors  to  give  more  space 
to  movie  news.  After  all,  they  make  seasonal 
changes  in  their  sport  pages.  They  don't play  up  football  in  the  spring,  and  they 
don't  waste  space  on  skiing  stories  in 
the  summer." 

Universal  is  backing  "Horror  of  Dracula"  with beaucoup  ballyhoo  and  exploitation.  Top:  (I  to  r) 
actor  Peter  Gushing,  executive  vice  president  Alfred 
E.  Daff  and  James  E.  Carreras,  managing  director 
of  Hammer  Film  Productions  wish  a  "happy  birth- 

day" to  Christopher  Lee,  who  plays  Count  Dracula in  this  new  Technicolor  version  of  the  horror  classic 
at  N.  Y.  press  luncheon.  Below:  at  a  sneak  preview 
of  film  at  N.  Y.'s  RKO  86th  Street  Theatre  are  (from left)  U  general  sales  manager  Henry  H.  Martin,  two actors  from  the  film  and  RKO  Theatres  division 

manager  Mike  Edelstein. 

Voluptuous  Tina  Louise,  on  a  coast-to-coast  drum- 
beating  tour  for  "God's  Little  Acre",  stops  off  in Chicago.  Looking  over  a  snappy  lobby  display  at 
the  United  Artists  Theatre  with  Tina  is  manager 

Max  Milstein. 
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Swinging  in  a  bosun's  chair  high  over  Broad- way, producer-star  Kirk  Douglas  breaks  a bottle  of  Norwegian  sea  water  to  christen  the 
massive  ship  display  for  "The  Vikings".  Look- ing on  at  the  splashy  proceedings  are  a 
hustling,  bustling  throng.  Arrow  in  top  photo 
points  to  Douglas  floating  in  the  breeze  be- 

tween twin-premiere  theatres,  Astor,  Victoria. 

Second  'Viking'  Bally  Ship 
Sailing  from  Norway  to  N.Y. 

Make  way  for  "Viking  H"!  A  7()-foot  replica 
of  an  ancient  Norse  ship  is  sailing  from  Nor- 

way to  New  York  City  to  ballyhoo  "The  Vik- 
ings", United  Artists  spectacular  scheduled  to 

debut  at  the  New  York's  Astor  and  Victoria 
Theatres  on  June  1 1. 

Information  coordinator  for  the  3,462-mile 
vo\age  is  Seymour  "Sy"  Friedman.  The  veteran film  promotion  man  is  radioing  daily  bulletins 
from  the  ship  in  its  Trans-Atlantic  cruise  and 
will  take  charge  of  the  reception  for  ship  and 
crev\  when  it  arrives  in  N.  Y.,  late  this  month. 

The  vessel,  under  command  of  a  Norwegian 
sea  captain,  is  manned  hs  a  crew  of  six  volun- 

teer sailors,  all  of  whom  are  amateurs.  Equipped 
with  the  newest  in  nautical  safety  devices,  in- 

cluding a  short  wave  radio,  the  ship  is  pro- 
pelled via  sail  and  oars. 

Premiere  plans  for  "The  Vikings"  include  an 
official  city-wide  celebration,  in-the-flesh  appear- 

ances by  topcasters  Kirk  Douglas,  Tony  Curtis 
and  Janet  Leigh  on  21  TV  and  radio  shows, 
and  a  flood  of  radio  spots  in  N.  Y. 

Featured  in  a  Norwegian  Day  parade  ... 
Brooklyn  is  a  69-foot  replica  of  an  ancient 
'Vikings  vessel,  built  in  Norway,  where  scenes tor  the  Technirama  blockbuster  were  filmed. 

20th  Sets  Big  Spot  Radio 

Campaign  To  Push  'Bravados' .A  catch)'  musical  jingle  and  the  title  song 
from  "The  Bravados"  will  be  featured  in  a 
king-size  spot  radio  campaign  to  pre-sell  the 
CinemaScope-DeLuxe  Color  adventure  drama, 
scheduled  for  July  4  release. 

The  dri\e,  one  of  the  biggest  in  20th's  history, w  ill  utilize  three  top  radio  networks  and  leading 
independent  stations  in  all  key  market  areas. 
Extensive  time  buys  have  been  consummated 
for  the  weekends  of  June  21-22  and  June  28-29 
on  NBC,  ABC  and  Mutual.  In  addition,  1500 
exposures  on  independent  outlets  will  be  used. 
The  drive  will  reach  some  80,000,000  listeners 
during  each  weekend.  All  spots  will  be  broad- 

cast in  advance  of  the  production's  playdates. 

Attending  the  gala  premiere  of  "Ten  North 
Frederick"  at  the  New  York  Paramount  are, top  (from  left):  Dr.  Everett  Clinchy,  stars  Rita 
Gam  and  Suzy  Parker,  Mr.  and  Mrs.  Spyros 
P.  Skouras.  Below:  20th  v. p.  Charles  Einfeld, 
Mrs.  Wolfgang  Wolf,  Miss  Parker,  Mrs.  Ein- feld, socialite  Sterling  Lord. 

Comfy,  Attractive  Theatres 

Vital  to  B-B  Campaign:  Lewis 
"No  matter  how  powerful  and  persuasi\e  the 

business-building  campaign  actually  is,"  declared 
Merlin  Lew  is,  executi\e  secretarj'  of  the  Theatre 
Equipment  and  Supply  Manufacturers  Associa- 

tion, "it  cannot  succeed  in  the  long  run  unless the  theatres  of  the  country  do  something  about 
inaking  their  theatres  at  least  nearly  as  comfort- 

able as  the  average  living  room." 
Lew  is,  admitting  that  he  has  an  axe  to  grind 

because  he  represents  a  group  whose  members 
supply  equipment  for  the  physical  theatre,  is 
disturbed  about  the  condition  of  American  thea- 

tres. "Should  the  theatres  be  done  over  im- 
mediately or  should  the  theatre  owner  wait  for 

better  business.-',"  he  asks.  Answering  his  own 
question,  Lewis  points  out  that  attractive,  clean 
theatres  are  a  necessity. 

"There  might  be  a  temporary  spurt,  but  no 
mo\  ie  patron  is  going  to  continue  to  suffer  the 
discomfort  of  a  dirty,  smelly  and  uncomfortable 
theatre  when  he  can  get  at  least  some  kind  of 
entertainment  in  his  own  easy  chair  in  front  of 
the  little  black  box." 

Hoopla  m  Atlanta.  Scene  of  the  world  debuti 
of  Samuel  Goldwyn,  Jr.'s  "Proud  Rebel",  the city  put  on  a  festive  parade  to  kick-off  thfj Buena  Vista  release.  Below,  left:  producei 
Goldwyn  and  BV  president  at  a  press  lunch 
eon.  Right:  Olivia  de  Havilland,  star  of  the 
Technicolor  drama,  and  BV  advertising  chie' Charles  Levy.  Premiere  at  Rialto  Theatre  was 

sponsored  by  local  Variety  Club. 

I 

I 

Columbia  Unveils  Special 

Exploitation  Kit  for  Shocker 
"The  Re\  enge  of  Frankenstein,  "  Columbia': entry  into  the  horror  derby  will  be  backed  by  ; 

special  32-page  exploitation  kit.  Specially  de 
signed  for  use  by  field  exploitation  men  as  a] 
companion  aid  to  the  pressbook,  the  horroit 
package  outlines  tested-and-true  promotional^ 
gimmicks  and  stunts.  i 

Supplemented  by  theatre  and  television  trail-; 
ers,  radio-TV  spots  and  the  like,  the  kit  will 
used  first  in  saturation  breaks  later  this  inoath| 

All  components  of  the  kit  are  keyed  to  th^ 
building  of  a  hard-hitting  local  level  campaigi^ 
for  the  Hammer  production. 

Described  in  detail  in  the  promotional  kii 
are  a  series  of  ideas  and  gimmicks  featuring 
special  costuming  and  makeups  that  can  be 
to  good  effect — and  at  surprisingly  low  cost. 

Every  macabre  street-stopper  stunt  is  being 
dragged  out  to  plug  Allied  Artists'  "Macabre" Top:  usher  from  RKO  Orpheum,  Minneapolis, 
dons  special  skull  headgear  to  pass  out 
$1000  fright  insurance  policies.  Stunt  was 
telecast  over  KSMP-TV.  Below:  Hippodrome Theatre,  Cleveland,  arranged  this  ghoulish hearse  and  nurse  stunt  to  drumbeat  the  film 



GOLDWYN 

GOLDWYN 
Samuel  Goldwyn  said  the  production  of 

quality  pictures  are  the  only  answer  to  the 
industry's  problems.  Regardless  of  all  the 
promotional  efforts  to  advance  theatre  at- 

tendance, the  noted  producer  told  a  trade 
press  conference,  only  "good"  pictures  will 
attract  the  public.  "The  difference  in  the business  today  is  that  people  no  longer  want 
to  see  the  small  pictures.  They're  free  on TV.  Instead  of  going  to  the  movies  twice  a 
week,  as  they  once  did,  people  now  go  once 
a  month  and  choose  their  films  carefully," 
Goldwyn  declared.  He  revealed  to  the  news- 

men that  he  was  not  even  aware  of  the  pro- 
jected business-building  campaign.  The  trend 

continues  to  fewer  but  improved  films  de- 
manding higher  prices,  longer  runs  and  in 

less  houses,  he  said,  adding  that  he  expected 
to  see  Hollywood  produce  fewer  than  100 
pictures  annually.  Insisting  that  distribution 
costs  must  be  reduced  and  production  costs 
are  certain  to  rise,  he  observed,  "There  are twice  as  many  film  exchanges  in  the  country 
as  are  needed."  His  answer  to  the  effects  of 
toll  TV  on  the  business:  "Nothing  will  harm 
good  pictures." 

HYMAN 
Edward  L.  Hyman,  vice  president  of 

American  Broadcasting-Paramount  Theatres, 
reported  an  increase  in  quality  product 
scheduled  to  be  distributed  to  exhibitors  by 
the  end  of  the  year.  Hyman  and  AB-PT 
president  Leonard  Goldenson  prepared  a  re- lease schedule  for  exhibitors  on  a  total  of 
177  films  for  the  summer  months  and  for 
the  fourth  quarter  of  the  year,  "^'e  all  know that  our  business  fell  apart  right  after  Labor 
Day  last  year  and  it  is  hoped  that,  with  so 
much  time  to  plan  advertising  and  exploita- 

tion on  the  attractions  for  the  fourth  quarter 
this  year,  a  greatly  improved  fourth  quarter 
will  result,"  Hyman  declared.  He  noted  that 
every  company  has  increased  its  quality  pro- 

ductions and  "is  cooperating  with  us  in  the orderly  distribution  of  them  .  .  .  Because  we 
were  overly  anxious  that  the  availabilities  be 
as  accurate  as  possible,  we  decided  to  cover 
only  the  balance  of  this  year  and  then  list  a 
number  of  outstanding  attractions  that  will 
be  released  in  1959  in  the  instance  of  each 

THEY 

MADE  THE  NEWS 

company.  It  is  our  intention  that  at  the  end 
of  September  we  will  compile  and  distribute 
another  release  schedule  which  will  carry 
confirmation  of  the  fourth  quarter  releases 
together  with  the  attractions  which  will  he 
axaiiable  for  the  first  nine  months  of  19^9." The  executive  explained  that  distributors 
were  promised,  if  given  quality  product 
e\ery  month  in  the  year,  the  exhibitors 
would  turnout  the  biggest  exploitation  and 
ad\ertising  campaigns  ever  imagined  at  the 
grass  roots  level. 

BALABAN  TO  STOCKHOLDERS 
Barney  Balaban  told  Paramount  stock- 

holders that  he  hoped  the  company's  profits for  1958  will  be  as  good  as  last  year  (close 
to  S5  million).  And  he  also  told  them  that 
toll-TV,  in  which  Paramount  has  a  stake 
through  Telemeter,  may  soon  be  here  to 
compete  with  theatres.  Balaban  estimated 
earnings  for  the  second  quarter  would  "be 
not  less"  than  the  Sl,060,000  (53c  per  share) 
earned  for  the  similar  period  last  year.  Fol- 

lowing the  meeting,  the  Paramount  president 
made  some  comments  to  newsmen  on  the 
state  of  the  business:  "On  one  hand,  the  so 
called  'block  buster'  does  more  business  in 
the  world  market  than  comparable  pictures 
have  done  throughout  the  history  of  the  mo- 

tion picture  industry.  On  the  other  hand, 
there  can  be  no  doubt  that  the  general  level 
of  our  'non-block  busting'  business  has  de- 

clined." Turning  to  the  subject  of  pay-TV, Balaban  said  International  Telemeter  Corp., 
in  which  Paramount  holds  a  90  percent  inter- 

est, is  readying  to  get  toll-TV  "off  the 
ground".  He  had  this  message  for  exhibi- 

tors: "I  believe  the  advent  of  pay-TV  will  be 
welcomed  by  television  as  well  as  the  public.  " 

U  POLL  ON  REISSUES 
Llniversal's  sur\ey  to  test  audience  interest 

in  53  of  its  potential  reissues  of  1948-52 
product  has  been  assigned  to  Sindlinger  & 
Co.,  Henry  H.  Martin,  U  sales  manager,  an- 

nounced. More  that  2,200  exhibitors  already 
have  designated  their  preferences  in  the 
rtudy  and  Martin  said  exhibitors  have  taken 
an  acti\e  part  in  the  poll  indicating  favor- 

able reactions  to  the  plans  of  selecting  a 
package  of  box  office  attractions.  Sindlinger 
will  utilize  the  material  sent  in  by  theatre 
owners  and  will  further  the  research  by 
covering  selected  metropolitan  and  small 
town  areas  to  obtain  a  cross-section  of  pub- 

lic opinion.  The  study  will  require  about 
one  month,  and  results  will  be  made  avail- 

able to  exhibitors  short!)'  thereafter. 

STELLINGS  APPEALS 
Ernest  G.  Stellings,  President  of  TOA,  is- 

sued an  urgent  plea  to  the  nation's  exhibi- tors to  speed  up  their  contributions  to  the 
business    building    campaign    in    order  to 

BALABAN 

launch  the  radio  phase  of  the  program  under- 
way  by  July  1.  He  stated  that  insufficient funds  had  been  received  to  meet  the  June  1 
deadline  for  placement  of  radio  spots  and 
declared:  "While  I  am  confident  the  money 
will  be  raised,  some  exhibitors  do  not  seem 
to  appreciate  the  urgency  of  sending  in  their 
checks.  Every  exhibitor  should  consider  send- 

ing in  his  check  as  important  as  writing  the 
newspaper  ad  for  his  next  feature  attraction." Contributions  are  to  be  sent  to  the  Business 
Building  Fund  at  COMPO,  New  York  City. 

COMPO  REVIEWS 
COMPO  will  review  its  by-laws  and  ad- 

ministration in  accordance  to  agreements 
made  at  its  last  executive  meeting  to  rein- state National  Allied  membership,  special 
counsel  Robert  \V.  Coyne  announced.  Two 
committees  were  appointed  for  the  task  and 
constituent  charter  members  nominated  the 
committee  representatives.  The  following 
were  named  to  the  legal  committee  to  re- 

view the  by-laws:  Abram  F.  Myers,  National 
Allied;  Herman  Levy,  TOA;  Emanuel  Frisch, 
MMPTA;  Harry  Smetkin,  ITOA,  and  Sid- 

ney Schreiber,  MPAA.  Variety  Clubs,  SIMPP 
and  the  Trade  Press  committee,  the  three 
other  constituent  member  organizations,  de- 

clined representation.  Named  to  survey  the 
administration  were:  Ben  Marcus  and  Ir\ing 
DoUinger,  National  Allied;  Walter  Reade, 
Jr.,  and  Philip  Harling,  TOA;  Solomon 
Strausberg  and  Russell  Downing,  MMPTA; 
Martin  Le\ine,  ITOA;  Abe  Montague  and 
Stanley  Weber,  MPAA,  and  Robert  J. 
O'Donnell,  Variety  Clubs. 

FOX  PROGRAM 
20th  Century-Fox  announced  14  produc- 

tions scheduled  for  release  in  the  third  quar- 
ter of  1958.  "The  Bravados,"  starring  Greg- 
ory Peck  and  Joan  Collins,  tops  the  list  in 

July.  Herbert  B.  Swope,  Jr.  produced  and 
Henry  King  directed.  Another  July  offering 
will  be  "The  Fly",  in  CinemaScope  and  De- 
Luxe  color.  Heading  the  August  list  is  "A 
Certain  Smile",  the  Francoise  Sagan  best- seller, starring  Rossano  Brazzi  and  Joan 
Fontaine.  Also  to  be  released  in  August  will 
be  "Quick  Draw  at  Fort  Smith  ",  w  ith  Hugh O'Brian,  Robert  Evans. 
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THIS  IS  YOUR  PRODUCT 

All  The  Vital  Details  on  Current  &>  Coming  Features 
(Date  of  Rim  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 
January 

BLONDE  BLACKMAILER  Richard  Arlen.  Producer Charles  Deane.  Melodrama.  Convicted  wrongly,  man finds  real  murderer.    58  min. 
MAN  FROM  GOD'S  COUNTRY  CinemaScope,  Color, George  Montgomery,  Randy  Stuart,  Susan  Cummings. Producer  Scott  R.  Dunlap.  Director  Paul  Landres. Western.  Believed  to  be  agent  for  railroad,  hero  be- comes a  marked  man.  82  min.  3/3 
RAWHIDE  TRAIL.  THE  Rex  Reason,  Nancy  Gates.  Pro- ducer Earle  Lyon.  Director  Robert  Gordon.  Western. Two  men  are  falsely  accused  of  leading  wagon  train into  an  Indian  ambush.   68  min. 

February 
BEAST  OF  BUDAPEST  Michael  Mills,  Greta  Thyssen, 
Violet  Rensing.  Producer  Archie  Mayo.  Director  Har- mon Jones.  Drama  of  freedom  fighters  in  Budapest. 72  min. 
IM  THE  MONEY  Huntj  Hall.  Producer  Richard  Heer- mance.  Director  William  Beaudine.  Comedy.  Interna- national  smugglers  make  Hall  fall  guy  in  robbery. t\  min. 

March 
BRIDE  AND  THE  BEAST,  THE  Charlotte  Austin,  Lance Fuller.  Producer-director  Adrian  Weiss.  Horror.  Girl falls  in  love  with  gorilla.  78  min. 
COLE  YOUNGER,  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  Lovejoy.  Producer  Ben  Schwalb.  Director R  G.  Springsteen.  Western.  Rebellion  against  carpet- bag rule  in  Texas.   78  min.  5/12. 
MACABRE  William  Prince,  Jacqueline  Scott.  Producer- director  William  Castle.  Melodrama.  Doctor  murders to  gain  fortune.  73  min.  3/31. 
SEVEN  GUNS  TO  MESA  Lola  Albright,  Charles  Quin- liven.  Producer  William  F.  Broidy.  Director  Edward 
Dein.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 

August 

April 
HELL'S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man trys  to  blow  up  plant  manufacturing  rocket  fuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericion.  Produced  LIndsley  Parsons.  DIrestor  Paul L«n4res.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
fiUANTRILL'S  RAIDERS  CinemaScope,  DeLuxe  Color, teve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. May 

ATTACK  OF  THE  50  FT.  WOMAN  Allison  Hayes,  Wil- liam Hudson.  Producer  Bernard  Woolner.  Director Nathan  Hertz.  Woman  captured  by  Space  monster. Science  fiction.   44  min.  5/24. 
BUU.WHIP  CinemaScope,  DeLuxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broldy  Production. Western.  Crooked  cowboy  turns  honest. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. 

June 

NEW  ORLEANS  AFTER  DARK 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Pizor,  Director  Ferrucio  Cerio. Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED,  THE  Robert  Bray. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.    German    scientist    creates    horrible  monster. 
NEW  ORLEANS  AFTER  DARK  Stacy  Harris,  Louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.  Drama.  Detectives  hunt  down  killer. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.  Drama.  Girl  communicates  with  a  horse. 73  min. 
SPY  IN  THE  SKY 

CRY  BABY  KILLER,  1WE  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  fiKer  on  a  crime  spree. GUNSMOKE  IN  TUCSON  CinemaScope,  DeLuxe  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law. 

Coming 

FAR  WANDERER,  THE 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  DeLuxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben  Schwalb.  Director  R.  G.  Springsteen.  Western. 
Unscrupulous   rancher   attempts   to   foreclose  widow's 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer  William  F.  Broidy.  Director  Thor  Brooks. Drama.  American  serving  in  French  Foreign  Legion. 
QUEEN  OF  OUTER  SPACE  CinemaScope,  Color.  Zsa Zsa  Gabor,  Eric  Fleming.  Producer  Ben  Schwalb. Director  Edward  Bernds. 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 

AMERICAN  INTERNATIONAL 
January 

ASTOUNDING  SHE  MONSTER,  THE  Robert  Clarke, 
Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror.  60  min. 
VIKING  WOMEN  VS.  SEA  SERPENT  Abby  Dalton,  Susan 
Caot,  Brad  Jackson.  Producer-director  Roger  Corman. Science-Fiction.    70  min. February 
SUICIDE  BATTALION  Michael  Connors,  John  Ashley, Russ  Bender.  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama  Hide-and-seek  warfare  behind  the  lines  in WWII.    79  min.  4/14. 

May 

BONNIE  PARKER  STORY,  THE  Dorothy  Provine,  Jack Hogan.  Producer  Stan  Shpetner.  Director  William Whitney.    80  min. 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. Producer-director  Roger  Corman.  Melodrama. Victoria  I.   83  min.  2/3. 

June 
ATTACK  OF  THE  PUPPET  PEOPLE,  John  Agar,  John 
Hoyt.  Producer-Director  Bert  I.  Gordon.  Science-Fic- tion.   80  min, 
HIGH  SCHOOL  HELLCATS  Yvonne  Lime,  Brett  Halsey. Exec.  Producer  Buddy  Rogers.  Director  Edward  L. 
Bernds.   Teenage-Action.    70  min. HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers Lou  Rusoff  &  Lou  Kimzey.  Director  Lew  Landers. Teenage-Action.    72  min. WAR  OF  THE  COLOSSAL  BEAST  Roger  Pace,  Sally Fraser,  Dean  Parkin.  Producer-Director  Bert  I.  Gordon. Horror. 

July 

HELL  SQUAD  War-Action. HOW  TO  MAKE  A  MONSTER  Robert  H.  Harris,  Paul Brinegar.  Producer  Herman  Cohen.  Director  Herbert L.  Strock.  Horror. 
TERROR  FROM  THE  YEAR  5,000  Joyce  Holden,  John Stratten. 
TANK  BATTALION  Don  Kelly,  Mariorie  Hellen.  Pro- ducer Richard  Bernstein.  Director  Sherman  A.  Rose. War-Action.    80  min. Coming 

TOMMY  GUN  CONNIE 

COLUMBIA 
February 

BONJOUR  TRISTESSE  CinemaScope,  Color.  David Niven,  Deborah  Kerr,  Jean  Seberg.  Producer-director Otto  Preminger,  Drama.  Filmization  of  Francolse  Sa- gan  novel.  94  min.  1/20. 

GOING  STEADY  Molly  Bee,  Alan  Reed,  Jr.,  Producer Sam  Katiman.  Director  Fred  Sears.  Comedy.  High school  senior  surprise  parents,  get  married  secretly. 79  min. 
HOW  TO  MURDER  A  RICH  UNCLE  CinemaScope. Charles  Coburn,  Nigel  Patrick.  Comedy.  80  min. 
WORLD  WAS  HIS  JURY,  THE  Edmond  O'Brien,  Mona Freeman,  Karin  Booth.  Producer  Sam  Katiman.  Director Fred  F.  Sears.  Melodrama.  Captain  of  ocean  liner  Ii charged  with  mass  murder.  82  min.  1/20. 

March 
BITTER  VICTORY  CinemaScope,  Technicolor.  Richard: 
Burton,  Curd  Jurgens,  Raymond  Pellegrin.  Producer' Paul  Graetz.  Director  Nick  Ray.  Drama.  Soldiers attempt  to  capture  secret  Nazi  document.  82  min. 
2/17. COWBOY  Glenn  Ford,  Jack  Lemmon,  Anna  Kashfi. Producer  Julian  Blaustein.  Director  Delmer  Daves. Western.  Free-spending  cowboy  helps  friend  s*ve cattle.  92  min.  2/17. 
CURSE  OF  THE  DEMON  Dana  Andrews.  Peggy  Cum- mins, Niall  MacGinnis.  Horror.  American  psychologist Investigates  devil  cult  In  England.  83  min. 
TRUE  STORY  OF  LYNN  STUART,  THE  Betsy  Palmer, 
Jack  Lord,  Barry  Atwater.  Producer  Bryan  Foy.  Direc- tor Lewis  Seller.  Melodrama.  Housewife  crusades 
against  dope  addiction.  78  min.  3/3. 

April GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bernay. Adventure.  Director  Fred  Sears.  Small  group  flees Japanese  invasion  of  Philippines.  79  min. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Kelly, Kenneth  Haight.  Producers  Irving  Allen  and  A.  R. Brocolli.  Director  John  Gilling.  Melodrama.  85  min. 
PARADISE  LAGOON  Technicolor.  Kenneth  More,  Diane Cilento.  Drama. 
SCREAMING  MIMI  Anita  Ekberg,   Phil  Corey,  Gypsy 

May 

GODDESS,  THE  Kim  Stanley,  Lloyd  Bridges.  Producer Milton  Perlman.  Director  John  Cromwell.  Drama.  Story about  a  dame  who  becomes  a  movie  star.  105  min. 
4/14. THIS  ANGRY  AGE  Technirama  and  Technicolor.  Silvana 
Mangano,  Richard  Conte,  Anthony  Perkins.  Producer Dino  De  Laurentiis.  Director  Rene  Clement.  Drama. 
Family  fights  to  keep  land. 

June 

LINEUP,  THE  Eli  Wallach.   Robert  Keith.  Melodrama. Coming 

APACHE  TERRITORY  Eastman  Color.  Rory  Calhoun, Barbara  Bates.  Producers  Rory  Calhoun,  Victor  M. Orsatti.  Director  Ray  Nazarro.  Western.  Drifter  takes command  of  group  during  Indian  attack. 

GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins, Dianne    Foster.    Producer-director    John    Ford.  Melo- 
GUNMAN'S  WALK  CinemaScope,  Technicolor.  Van Heflin,  Tab  Hunter,  Kathryn  Grant.  Producer  Fred Kohlmar.   Director  Phil  Karlson.  Western. 

NIGHT  OF  THE  DEMON  Dana  Andrews.  Producer  Hal E.  Chester.   Director  Jacques  Tourneur. 
7TH  VOYAGE  OF  SINBAD,  THE  Technicolor.  Kerwin Matthews,  Kathryn  Grant.  Producer  Charles  Schneer. Director  Nathan  Juran. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Dahl, Dennis  Price.  Producers  Frank  Launder  and  Sidney Gilliat.    Director  Sidney  GilHat. 
SNORKEL,  THE  Peter  Van  Eyek,  Betta  St.  J«hn.  Pro- ducer Michael  Oarreras.    Direcfor  Guy  Green. 

Film     BULLETIN  —  THIS     IS     YOUR  PROD 



TANK  FORCE  Victor  Mature.  Leo  Genn.  Producer Phil  Samuel.  Director  Terence  Young.  Drama.  Pris- oners escape  from  desert  camp  during  WW  II. 

INDEPENDENTS 

February 
STORY  OF  VICKIE.  THE  IBuena  Vista)  Technicolor. Romy  Schneider,  Adrian  Hoven.  Producer-director 
Brnst  Mariichka.  Drama.  The  romance  of  England's Victoria  I.    107  min.  2/3. 

March 
BRIDE  IS  MUCH  TOO  BEAUTIFUL.  THE  lEIIis-Lux  Films) Brigette  Bardot,  Micheline  Presle,  Louis  Jourdan.  Pro- 
duce<-  Gaspar-Huit.  Director  Fred  Surin.  Comedy. Perfect  male  model  falls  in  love  with  perfect  female model.    90  min.  2/3. 
CONFESSIONS  OF  FELIX  KRULL.  THE  IDCA)  Henry Bookholt.  Lisa  Pulner.  Director  Kurt  Hoffman.  Story of    a    young    man    of    seemingly    irresistable  charms. 
IT'S  GREAT  TO  BE  YOUNG  IFine  Arts  Films)  John Mills  Cecil  Parker.  Producer  Victor  Skutesky.  Director Cyril  Frankel.  Musical.  Teacher  reconciles  student troubles.    91  min.  2/3. 
LOVEMAKER.  THE  ITrans-Lux)  Betsy  Blair.  Producer- director  Juan  A.  Bardem.  Drama.  A  small  town's  Don Juan  pretends  a  love  affair  with  a  spinster.  99  min. 3/17. 

April 
MITSOU  (Zenith  International)  Eastman  Color.  Danielle 
Delerme,  Fernand  Gravey.  Director  Jacqueline  Audry. Comedy.  How  understanding  comes  to  young  French girls. 
RED  AND  THE  BLACK,  THE  IDCAI  Gerard  Philipe Danielle  Darrieux.  Director  Claude  Autant-Lara.  Drama. 145  min. 
SENECHAL  THE  MAGNIFICENT  IDCA).  Fernandel 
Comedv.  A  second-rate  ham  actor  appears  offstage in  his  theatrical  costumes. 
UNCLE  VANYA  lUncle  Vanya  Co. I  Franchot  Tone.  Pro- ducers Marion  Parsonnet,  Franchot  Tone.  Director Franchot  Tone.  Drama.  Country  doctor  succumbs  to 
charms  of  professor's  wife.   98  min.  4/28. 
WINDJAMMER  (National  Theatres)  Cinemiracle,  Color. A  Louis  de  Rochemont  production.  Director  Louis  de Rochemont,  Bill  Colleran.  A  tumultous  travelogue  in  a new  wide  screen  process.    142  min.  4/14. May 

STAGE  STRUCK  IBuena  Vista)  Technicolor.  Henry Fonda,  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- tor Sidney  Lumet.  Drama.  Producer  falls  for  actres. Still  in  her  teens.  102  min.  3/3. 
June 

PROUD  LAND.  THE  IBuena  Vista)  Technicolor.  Alan Ladd,  Olivia  de  Havllland.  Producer  Samuel  Goldwyn Jr.  Director  Michael  Curtii. 
PROUD  REBEL.  THE  (Buena  Vista)  Technicolor  Alan 
Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn Jr.  Director  Michael  Curtii,  Jr.  Affliction  of  a  young boy  Is  cured.    103  min.  4/14. 

Coming 
A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) Jim  Davit,  Don  Megowan,  Allison  Hayes.  Producer  Pat Beti.  Director  Oliver  Drake. 
BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental)  Joyce Grenfell,  Alastair  Simm.  Producers  Sidney  Gilliat Frank  Launder.  Director  F.  Launder.  Comedy. 
DAY  OF  THE  TRUMPET.  THE  (C.  Santiago  Film  Organl- lation  Prod.)  John  Agar,  Richard  Arlen,  Bill  Phipps. Producer  Harry  Smith.  Director  Eddie  Romero. 
DREAM  MACHINE.  THE  I  Amalgamated  Prods.)  Rod Cameron,  Marty  Murphy,  Peter  filing.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
LIGHT  ACROSS  THE  STREET.  THE  (UMPO)  Brigltte Bardot,  Raymond  Pellegrin,  Roger  Pigaut.  Producer Jacques  Gauthier.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal fx  relations,  after  the  husband  had  a  near-fatal  acci- dent. 74  min. 
LIGHT  IN  THE  FOREST.  THE  (Buena  Vista)  Techni- color. Fess  Parker.  Wendell  Corey.  Joanne  Dru  James MacArthur.  Producer  Walt  Disney.  Director  H.  Daugh- erty.  Adventure.  White  teen-ager  raised  as  an  Indian. 93  min.  5/12. 
ROUGE  ET  NOIR  (DCA)  Technicolor.  Gerald  Philipe Danielle  Darrieux.  Directed  Claude  Autant-Lara.  A provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/26. 
THIRD  MAN  ON  THE  MOUNTAIN  (Buena  Vista)  Tech- nicolor. James  MacArthur,  Janet  Monro.  Producer William  H.  Anderson,   Director  Ken  Annakin.  Drama. 
WHITE  WILDERNESS  (Buena  Vista)  Technicolor.  Docu- mentary adventure  feature  of  wild  life  in  the  Arctic Circle  region. 
YOUNG  LAND.  THE  (Buena  Vista)  Technicolor.  Pat Wayne.  Yvonne  CragI,  Dennis  Hopper.  Producer  Pat- rick Frd.  Director  Ted  Tetiloff.  Adventure. 

METRO-GO  LDWY  N  -  M  AYE  R 
January 

RAINTREE  COUNTY  MetroColor.  MGM  Camera  45. 
Blubatk  Taylor,  Moatgomary  Cllft.  Producer  David Lawn.  Director  Edward  Dymtryka.  Drama.  Ufa  In  Indi- 

ana during  the  middle  I880's.  187  min.  1/4. 
SAFECRACKER,  THE  Ray  Mitland  Barry  Jones.  Pro- ducer. David  E.  Rose.  Director  Ray  Milland.  Melo- drama.   Safecracker  becomes  war  hero.    94  min.  1/4. 
SEVEN  HILLS  OF  ROME  LeCloud  Productions.  Mario Lama,  Marlsa  Allaslo.  Producer  Lester  Welch.  Director Roy  Rowland.  Musical.  Tenor  makes  good  in  Italy. 107  min.  1/20. 

February 

ALL  AT  SEA  Alec  Guinness.  Irene  Brown.  Producer Michael  Balcon.  Director  Charles  Frend.  Comedy. Story  of  a  seasick  sailor.   87  min. 
BROTHERS  KARAMAZOV.  THE  MetroColor.  Yul  Bryn- ner,  Maria  Schell.  Claire  Bloom.  Producer  Pandro  S. Berman.  Director  Richard  Brooks.  Drama.  Based  on famous  novel  by  Dostoyevsky.  146  min.  2/17. 
I  ACCUSE  Jose  Ferrer.  Viveca  Lindfors,  Leo  Genn. Producer  Sam  Zimballst.  Director  Jose  Ferrer.  Drama. French  officer  unjustly  accused  of  treason.  99  min. 
2/3. 
UNDERWATER  WARRIOR  ClnemaScope.  Dan  Daily, Claire  Kelly.  Producer  Ivan  Tors.  Director  Andrew 
Marton  Adventure.  Tale  of  a  "frogman  "  and  his exploits.  82  min.  3/3. 

March 
HIGH  COST  OF  LOVING,  THE  Jose  Ferrer,  Gena  Row- lands. Jim  Backus.  Producer  Mi(o  Frank.  Director  Jose Ferrar.  Comedy.  A  young  couple  and  their  shenanigans. 87  min.  3/17. 
SADDLE  THE  WIND  ClnemaScope.  Robert  Taylor,  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrlsh.  Western.  Story  of  two brothers  on  opposite  sides  of  law.  84  min.  3/3. 

April CRY  TERROR  James  Mason,  Inger  Stevens,  Rod  Steiger. Producer-director  Andrew  Stone.  Melodrama.  Elec- tronic expert  unwittingly  fashions  bomb  for  extortion- ist.   96  min.  4/28. 
MERRY  ANDREW  ClnemaScope,  Metrocolor.  Danny Kaye,  Pier  Angell,  Baccaloni.  Producer  Sol  C.  Siegel. Director  Michael  Kidd.  A  staid  and  shy  teacher  Is transformed  into  a  circus  clown.  103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell.  John  Smith.  Producer  Marton  Fine. Director  David  Frledkin.  Melodrama.  College  student plays  district  attorney  In  small  college  town.  82  min. 
4/14. SHEEPMAN.  THE  ClnemaScope  Metrocolor.  Glenn Ford.  Shirley  MacLalne,  Le-slle  NIelson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    86  min.  4/28. 

June 
HAUNTED  STRANGLER,  THE  Boris  Karloff.  Producer John  Croydon.    Director  Robert  Day. 
HIGH    SCHOOL   CONFIDENTIAL    Russ    Tamblyn,  Jan Sterling.  Producer  Albert  Zugsmlth.  Director  Jack Arnold. 
FIEND  WITHOUT  A   FACE   Marshall   Thompson.  Pro- ducer John  Crovdon.    Director  Arthur  Crabtree. 
RELUCTANT  DEBUTANTE.  THE  Rex  Harrison.  Kay  Ken- dall. Producer  Pandro  Berman.  Director  Vlncente  Mln- 

Coming 

BADLANDERS.  THE  ClnemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borgnlne,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves. 
GIGI  ClnemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vlncente  Mlnnelll.  Musical. 
IMITATION  GENERAL  Glenn  Ford,  Red  Buttons.  Pro- ducer William  Hawks.    Director  George  Marshall. 
TERROR  AT  SEA  James   Mason,    Broderick  Crawford, 
Dorothy  Dandridge.  Producer-director  Andrew  L.  Stone. Melodrama. 
LAW  AND  JAKE  WADE.  THE  ClnemaScope,  Metro- Color.  Robert  Taylor,  Richard  WIdmark.  Producer William  Hawks.  Director  John  Sturges. 
TARZAN'S  FIGHT  FOR  LIFE  ClnemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 
TUNNEL  OF  LOVE.  THE  Doris  Day,  Richard  Widmark. A  Joseph  Fields  Production.    Director  Gene  Kelly. 

PARAMOUNT 
March 

DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  Del- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife.  Ill  min.  3/17. 

JUNE  SUMMARY Additional  films  recorded  in  the  June 
tabulation  revises  the  total  to  31  features, 
headed  by  Paramount's  output  of  five. 
MGM.  previously  listing  none  for  the 
month,  will  release  four  films  along  with 
the  same  number  scheduled  by  American- 
International.  Columbia.  Universal  and 
Allied  Artists  remain  with  three  releases. 
Rank  now  accounts  for  two  and  20th 
Century-Fox.  United  Artists  and  Buena 
Vista  also  list  two  each.  Warner  Bros, 
show  no  change  in  its  one  release  in  June. 

HIGH  HELL  VistaVisIon.  John  Derek,  Elaine  Stewart. Melodrama.  Mountain  climbing  in  the  Swiss  Alps. 87  min.  3/31. 

April ST.  LOUIS  BLUES  VlstaVlslon.  Nat  "King  "  Cole.  Eartha KItt  Pearl  Bailey  Ella  Fitzgerald.  Producer  Robert Smith.  Director  Allan  Relsner.  Musical.  Biography  of 
W.  C.  Handy,  composer  of  St.  Louis  Blues.  93  min. 
4/14. TEACHER'S  PET  VlstaVlslon.  Clark  Gable.  Doris  Day. A  Pearlberq-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  collega iournalism  teacher  have  a  ball.  120  min.  3/31. 

May 

MARACAIBO  Technicolor,  Vistavislon.  Cornel  Wilde. 
Jean  Wallace.  Abbe  Lane.  Producer-Director  Cornel Wilde.  Drama.  Man  fights  fires  In  Venezuelan  oil lands.    88  min.  5/26. 

June 
ANOTHER  TIME,  ANOTHER  PLACE  Lono  Turner.  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.  Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers,  Otto  Kruger, 
John  Baragrey.  Producer  William  Alland.  Director Eugene  Lourle.  Science  fiction.  Brain  of  a  scientist  is transferred  to  the  body  of  mechanical  monster. 
HOT  SPflL  VlttaViiion  Shirley  Booth,  Anttiony  Quinn. 
Shirlay  MacUina.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  ditintaqration  of  a  Soutfcarn family  during  a  torrid  heat  wave.  86  min.  5/26. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie 
Coogan. 
VERTIGO  Technicolor.  VlstaVlslon.  James  Stewart,  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  In  love  with  clients  wife who  is  a  suicidal  neurotic.    123  min.  5/26. 

July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallls.    Director  Michael  Curtii. 
ROCK-A-BYE    BABY    Technicolor,     VlstaVlslon.  Jerry 
Lewis,    Marilyn   Maxwell.     Producer  Jerry   Lewis.  Di- rector Frank  Tashlin.    103  min. 

August 
MATCHMAKER,  THE  VlstaVlslon.  Shirley  Booth,  An- 

thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Coaiedy.  Lovable widow  becomes  matchmaker  for  herself.  101  min. 
5/12-  ^ 

Coming 

BLACK  ORCHID.  THE  VlstaVlslon.  Sophia  Loren,  An- thony Quinn.  Producers  Carlo  PontI,  Marcello  Girosi. Director  Michael  Curtii. 
BUCCANEER.  THE  Technicolor,  VlstaVlslon.  Yul  Bryn- ner,  Charlton  Heston.  Charles  Boyer.  Claire  Bloom. Producer  Henry  Wilcoxon.  Director  Anthony  Qulnn. 
HOT  ANGEL.  THE  Jackie  Loughcry,  Edward  Kemmer. 
Drama.  Today's  younger  generation. HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant, 
Sophia  Loren.  Producer  Jack  Rose.  Director  Malville Shavelson.  Maid  reunites  family  and  becomes  wife  ot master. 
TOO  YOUNG  TO  LOVE  Robert  Yurgatls.  Phlppa  Scott. Producer  William  Alland. 

RANK January 

ACROSS  THE  BRIDGE  Rod  Steiger,  David  Knight,  Mar- la  Landl,  Noel  Wlllman.  Producer  John  Stafford.  Di- rector Ken  Annakin.  Melodrama.  Scotland  Yard  de- tective hunts  International  high-finance  crook  In  Mexi- co.   94  min.  10/28. 
BOLSHOI  BALLET,  THE  Eastman  Color.  Galinae  Ula- nova.    99  min. 

BULLETIN  —  THIS     IS     YOUR  PRODUCT 



February 
HENRY  V  Technicolor,  CinemaScope.  Laurence  Olivier Producer-director  Laurence  Olivier.  Drama.  137  min Parker  Melodrama. 
SECRET  PLACE  Belinda  Lee,  Ronald  Lewis.  Producer John  Bryan.    Director  Clive  Donner.   81  min. 
n^ki'-K^L^E.  NIGHT  una   Jacobsen,  Eva Dahlbeck,  Harriet  Anderson.    Drama,    108  min. 

March 
CAMPBELL'S  KINGDOM  Eastman  Color.  Dink  Bogarde, n"''"-    ̂ °<^""'-    Betty    Box.    Direcor  Ralph 
Je'rTto^y.^ormin'*?;!;.''"'"  '"^ 

April 
?''w"Ji*^  THE  Hardy  Kruger.  Producer J.    Wintle.    Director    Roy    Baker.    Drama.    A  Luftwaffe 
Tn  WW  n  lol  mir        "  ''""^  "  '^'"'"^  "-"P 

May 

Lo!^*"  P^^n'^^r  ̂ '^♦^Vision.  Stanley  Baker,  Herbert R    EnHr^lT  ̂ "T"],'"'-  S.  B.  Rsi.  Director K.  Endfield.  Melodrama.  Ex-con  joins  a  gravel  trans- port-crew and  finds  trouble  with  the  leader.    91  min. 
NIGHT  AMBUSH  VistaVision.  Dirk  Bogarde  Marius A^venT  ̂ '°r""'  E.  Pressburger.  Director  M.  Powell 
min     5/12'  capture  German  general.  93 

"■''"5  ̂ ""^^  Color.    Peter  Finch, 
Dir?ct'or'rLee.''8rmir  DrrmT"' June 

leo°r^f^H.'lr7wn.''ll^r;t:'' 
July 

jt^H.^'^^^l  Color,   VistaVision  Louis 
re°ctor^B:  D.^  Hu'rIt.'Vo  Jr'"'''  "'"'^^ 

August 
SIh^J  m'^"  ̂"-^  GENTLEMAN,  THE  Eastman  Color Melma  Mercoun,  Keith  Michell.  Producer  Maur°ce Cowan,  Director  Joseph  Losey.    90  min.  "^^^^ice 
WINDOM-S  WAY  Eastman  Color.  Peter  Finch  Marv Ure.    Producer  John  Bryan.    Director  Meame.^'iol 

January 

Sar^*Va^lm°er  '"p'  h'^  """"O. Maria    Palmer.     Producer-director    Boris    L  Petroff 
maraiVrf";""-  to  murder  Ge  l man  girl  s  American  sweetheart,   t]  min. 
B^dly.*"'  ^•'■^  Martin February 

toc^^a^VcJ*"?   ""A'^i'^F  Clark,  Patricia 
d"?i%';o"u'n^re^rp*rrot  irsa'n°e'.^^7min'.'^^•"^*^''*  *° 
K?'am^i°70*'-min*^°"'*"''"'""^  "°*^^<^- 
!ton^°^!°'i■^,"^  ̂ ,°r'^''5'  Naturama.  Vera  Ral- ston. Don  Kelly,  Paul  Fix,  Leo  Gordon.  Drama.  70  min. March 
JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin 
MeTodr.',^;"'-  jr  P'^ke^-    Direcor  W.  Witnej! Melodrama.   Young  hoodlum  terrorizes  family 
We^feT^Me'lod^ram'  .  Corey  Allen,  Rebecca weiles.    Melodrama.    Story  of  luvenile  delinquents.  70 
l^efa'*  r^.„t*^*u  ,  MANNING    Ron  Randell, Greta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

April 

SI,*  VpTp°  ̂ '55-  '^"^  Naturama.  Rod  Camer- on Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- coTics  cnarge. 

Coming 

DEAD  END  STREET  Roland  Culver,  Patricia  Roc  Paul Carpenter. 
HIDDEN  HOMICIDE  Griffith  Jones,  Patricia  Laffan Melodrama.  70  min. 
LAST  BULLET.  THE  Robert  Mutton,  Mary  Castle MTchael  O'Connell. 
MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter  Pro- ducer Vance  Skarsedt.   Director  A.  C.  Ganaway. 
SEARCHING    WIND.    THE    Naturama.     Vera  Ralston Don  Kelly.    Producer  Rudy  Ralston.    Director  Joe  Kane! 

THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons,   ti  min. 
YOUNG  RUN  WILD.  THE  Naturama.  Gene  Evans, Scott  Marlowe.  Melodrama.  70  min. 

20TH  CENTURY-FOX 
January 

DIAMOND  SAFARI  Regalscope.  Kevin  McCarthy,  Adre Morrell.  Producer-director  Gerald  Mayer.  Adventure. 
ESCAPE  FROM  RED  ROCK  Regalscope.  Brian  Donlevy, 
J.  C.  Flippen,  Eileen  Janssen.  Producer  B.  Glasser'. Director  E.  Bernds.   Western.   75  min. February 

BEAUTIFUL  BUT  DANGEROUS  Eastman  Color.  Gina Lollobrigida,  Vittorio  Gassman.  Producer  Manuella Malotti.  Director  Robert  Leonard.  Drama.  The  vise  of a  singer  from  guttersnipe  to  granddiva.  103  min.  3/3. 
GIFT  OF  LOVE.  THE  CinemaScope,  Color.  Robert Stack,  Lauren  Bacall,  Evelyn  Rudie.  Producer  Charles Brackett.  Director  Jean  Negulesco.  Drama.  Adopted 
child  wins  way  to  father's  heart.  105  min.  2/17. 
PLUNDER  ROAD  Regalscope.  Gene  Raymond,  Wayne Morris,  Jeanne  Cooper.  Producer  L.  Stewart.  Director H.  Cornfield.    Drama.    72  min. 
SING  BOY  SING  CinemaScope  Tommy  Sands  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama.  Story  of  a  teenage  heart-throbber. 90  min.  1/20. 

March 
AMBUSH  AT  CIMMARON  PASS  Regal  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant IS  forced  to  join  Confederates.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter 
Nigel  Patrick.  Producer  Ernest  Gartside,  Victor  Vicas'. Melodrama.  Five  men  and  one  woman  are  snowbound in  a  cabin  atop  a  mountain.  87  min. 
LONG  HOT  SUMMER,  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Filmization  of  famous  Faulkner  story.  117  min! 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Brazzi, .Mitzi  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Joshua  Logan.  Filmization  of  famed  Broadway musical.  171  min.  3/31. 
YOUNG  LIONS.  THE  CinemaScope.  Marlon  Brando Montgomery  Cliff,  Joanne  Woodward  Producer  Al Lichtman.  Director  Edward  Dmytryk.  Drama  A  view  of WW  II  though  the  lives  of  3  soldiers.   147  min.  3/17. 

April CATTLE  EMPIRE  CinemaScope,  DeLuxe  Color  Joel  Mc- Croa  Producer  Robert  Staber.  Director  Charles  War- 
ren. Western.  C«wboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 

May 

BLOOD  ARROW  Regalscope.  Scott  Brady,  Phyllis Coates,  Diane  Darrrin.  Producer  Robert  Staber.  Di- rector C.  M.  Warren. 
FRAULEIN  CinemaScope,  DeLuxe  Color.  Dana  Wynter Mel  Ferrer.  Produced  W.  Reisch.  Director  H.  Koster! 
Drama.  Young  girl's  post-war  experiences  in  Berlin. 98  min.  5/12. 
FROM  HELL  TO  TEXAS  CinemaScope  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway.  Western,  A  ten- derfoot accidently  kills  the  son  of  a  cattle  baron  and is  pursued  by  a  vengeance  gang.     100  min.  5/24. 
SHOWDOOWN  AT  BOOT  HILL  Regalscope.  Charles Bronson,  Robert  Hutton.  Producer  H.  Knox..  Director G.  Fowler.   Western,    72  min. 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper. Suzy  Parker.  Producer  Charles  Brackett.  Director 
Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min.  4/28. 
THUNDERING  JETS  Regalscope.  Dick  Foran,  Rex Reason.  Producer  Jack  Leewood.  Director  Helmut Dantine.  Adventure. 

June 

August 
FLAMING  FRONTIER  Regalscope,  Bruce  Bennett,  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 
HOW  TO  ROB  A  NICE  LITTLE  BANK  CinemaScope: Tom  Ewell,  Mickey  Rooney.  Producer  Anthony  Muto. Director  H.  Levin. 

Coming 

A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano Brazzi,  Christene  Carere,  Joan  Fontaine,  Johnny Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- 
gulesco. SHADOW  OF  A  GUNMAN  Charles  Bronson,  John  Car- radine.     Producer   Harold   Knox.    Director  Gene  Fow- 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentle, 
Mark  Damon,  Ann  Doran.  Producer-Director  Wil F.  Claxton.  78  min. 
VIOLENT  ROAD.  THE  Regal  Films.  Gene  Raymond, 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 

JNSTED  ARTISTS 
January 

PUIET  AMERICAN  Audie  Murphy,  Michael  Redgrave, 
Claude  Dauphin.  Figaro  Production.  Director  Joseph' Mankiewicz.  Drama.  Story  set  against  the  recent' fighting  in  IndoChina.  120  min.  1/20. February 

GUN  FEVER  Mark  Stevens.   Producers  Harry  Jacks Sam  Weston.   Director  Mark  Stevens.  Western.  Cold- blooded killer  plots  revenge. 
LAST  PARADISE.  THE  CinemaScope,  Technicolor.  Pro- ducer Golfrero  Colonna.  Director  Foico  Quilici.  Ad- venture. Polynesians  battle  tiger  sharks. 
MAN  ON  THE  PROWL  Mala  Powers,  James  Best.  A Jana  Production.  Director  Art  Napoleon.  Melodran 
Psychopathic  killer  chooses  young  ladies  as  victims. 73  min.  12/23. 
OPERATION  MURDER  Tom  Conway,  Sandra  Dome. Producers  Ed  and  Harry  Danziger.  Director  E.  Morris. Melodrama.    Doctor  plans  to  murder  his  wealthy  cou- 

47 
March 

FORT  BOWIE  Ben  Johnson,  Jan  Harrison,  Kent  Taylor. Producer  Aubrey  Schenck.  Director  Howard  W.  Koch. Western.  80  min. 
LOST  LAGOON  Jeffrey  Lynn,  Leiia  Barry.  Producer- director  John  Rawlins.  Drama.  Man  makes  new  life on  tropic  isle.  78  min. 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Power. Marlene  Dietrich,  Charles  Laughton.  Producer  Arthur Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  The uncovering  of  a  perfect  crime.    114  min.  11/25. 

April 
CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Monty 
Berman.  Adventure.  American  newspaperman  in  Lon- don rounds  up  criminals.  83  min. 
PAJilS  HOLIDAY  Bob  Hope.  Fernandel,  Anita  Ekberg. Director  Gerd  Oswald.  Producer  Bob  Hope.  Connedy. Hope  and  Fernandel  get  mixed  up  with  gang  of  inter national  counterfeiters.  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  Eber 
hardt,  Ray  Stricklyn.  A  Levy-Gardner  Production.  Di rector  Paul  Landres.  Horror.  77  min.  4/28. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra- hame,  Joanne  Gilbert.  Producer  Norman  Retchin.  Di- rector Barney  Girard.  Indian  war  and  Cheyanne Indians. 
RUN  SILENT.  RUN  DEEP  Clark  Gable,  Burt  Lancaster. Producer  Harold  Hecht.  Director  Robert  Wise.  Ad- venture. Submarine  commander  fights  Jap  warships. 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producer- director  Michael  Carreras.  Adventure.  British  troops 
defend   observation    post  against   German  onslaught. 

May 

BARBARIAN    AND    THE    GEISHA,    THE  Ci DeLuxe  Color.  John  Wayne.  Producer  Euge Director  John  Huston.  Adventure. 
FLY,  THE  Cine Owens.  Produ Shock  drama. 

July 

CRAVADOS,  THE  CinemaScope 
Peck,  Joan  Collins.   Producer  I- rector  Henry  King. 

SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Director J.  Clark. 
B  U  L  L  E  T  I  N  —  T  H  1  S     IS    YOUR  PRODUCT 

EDGE  OF  FURY  Michael  Higgins,  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney, 
Jr.  and  Irving  Lerner.  Suspense  Thri^ller  based  on  the novel  "Wisteria  Cottage".    77  min. 

laScope.  DeLuxe  Color.  Joel Susan  Cabot.  Producer  Walter Mirisch.  Director  Joseph  Newman.  Western.  Cavalry- man seeks  revenge  on  Indians.  80  min.  5/12. 
GOD'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina Louise.  Producer  Sidney  Harmon.  Director  Anthony Mann.  Drama.  Filmization  of  Erskine  Caldwell  novel. 
ISLAND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- ducer-director William  Berke.  Musical.  Calypso  film filmed  in  the  Bahama  Islands. 
THUNDER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur 
Ripley.  Melodrama.  T-Men  outsmart  Kentucky  boot- leggers.   92  min.  4/28. 
TOUGHEST  GUN   IN  TOMBSTONE  George  Montgom- ery.   Producer  Robert  Kent.    Director  Earl  Bellamy. Western.   72  min. 



June 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD.  THE tman  Color.  Douglaj  Kennedy.  Charles  Watts.  Pro- :ar  Jack  Wrather.  Western. 

OF   AN    EYE   Jonathan    Kidd.    Doris  Dowling, Stidner.    Producer    Fernando   Carrere.  Director 
Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- fe.  72  min. July 

«l  lURY  THE  LIVING  Richard  Boone,  Ptqqy  Maurar. Producers  Band  and  Garfinkle.  Director  Albert  Band. Monster  arises  from  dead.  70  min. 

nKINGS,  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- !iine.  Producer  Jerry  Bresler.  Director  Kichard  Fleischer. 
Coming 

BIG  COUNTRY.  THE  Technirama.  Gregory  Peck, Charlton  Heston,  Jean  Simmons.  Producers  Gregory Peck,  wmiam  Wyler.    Director  William  Wyler. 
CHINA  OOU  Victor  Mature,  Lill  Hua.  Producer-Di- rector  Frank  Bonage.  Drama.  United  States  Air  Force Captain  marries  a  Chinese  girl. 

FEARMAKERS,  THE  Dana  Andrews,  Dick  Foran.  Pro- ducer Martin  Lencer.    Director  J.  Tourneur. 
FLAME  BARRIER  Arthur  Frani,  Kathleen  Crowley.  Pro- ducer Arthur  Gardner.  Director  Paul  Landres.  Melo- drama. Wife  searches  for  missing  scientist  in  Mexico. 70  min. 
SEPARATE  TABLES  Burt  Lancaster,  Rita  Hayworth, Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. producers  George  Sherman,  Clarence  Eurist.  Director Seorge  Sherman. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol Kelly.  Producer  Frank  Seltier.  Director  J.  H.  Lewis. 
riGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Americean  correspondent 30  assignment  in  London.   83  min. 

UNIVERSAL-INT-L 
January 

jkLL  MINE  TO  GIVE  Eastman  Color.  Glynis  Johns, -ameron  Mitchell,  Ren  Thompson.  Producer  Sam  Weis- tnfhal.  Director  Allen  Reisner.  Drama.  The  story  of  a Scottish  immigrant  couple  in  Wisconsin  in  the  19th century.  102  min.  10/28. 
MAN  IN  THE  SHADOW  CinemaScope.  Jeff  Chandler, Orson  Welles.  Producer  Albert  Zugsmjtii.  Director Jack  Arnold.  Drama.  Sheriff  destroy*  one-man  domina- Hon  of  Texas  town.  79  min.  12/23. 
fARNISHED  ANGELS.  THE  CinemaScope.  Rock  Hud- fon.  Robert  Stack,  Dorothy  Malone,  Jack  Carson 
'roducer  Albert  Zugsmith.  Director  Douglas  Sirk Jrama.  Reporter  uncovers  World  War  I  hero  of  the -afayette  Escadrille.  91  min.  Il/U. 
THIS  IS  RUSSIA  Eastman  Color.  Documentary  of  life 
n^  RussM.^^Written   and   photographed   by   Sid  Feder. 

February 
^  i*?^  THE  Ustmt,  Color.  Jan.  Pow.ll, Cnif  Rob.rtK>m,  K.It*  Aodjj..  Preducar  St«sl.y  Roblla. Wrector  Mitchell  Laiiea.  Comedy.  A  qirl  it  prepotod ■0  by  three  men  on  the  same  day.   98  min.  1/6. 
=LOOD    TIDE    CinemaScope.    George    Nader  Cornell Sorchers,    Michael    Ray.    Producer   Robert   Arthur  Di- 
■ector  Abner  Biberman.    Melodrama.    Story  of  a  psy- :hopathic  boy.   82  min.  2/3. 
TOUCH  OF  EVIL  Charlton  Heston,  Janet  Leigh  Orson 
■^e  es.  Producer  Albert  Zugsmith.  Director  Orson belles  Melodrama.  Policeman  frames  suspects  finally Silled  by  henchman.  95  min.  3/17. 

March 
5AMN  CITIZEN  Keith  Andes,  Margaret  Hayes  Gene 
:vans.  Producer  Herman  Webber.  Director  'Robert cordon.  Melodrama.  Real  estate  man  becomes  leader >t  police  in  fight  against  crime. 
-ADY  TAKES  A  FLYER,  THE  CinemaScope,  Eastman -olor.  Lana  Turner,  Jeff  Chandler,  Richard  Denning, roducer  William  Alland.  Director  Jack  Aronld.  Dra- •na.  Pilot  and  wife  realize  true  love  in  the  air  94 Tim.  1/20. 
ylARK  OF  THE  HAWK,  THE  Technicolor,  Superscope lartha  Kitt.  Juaro  Hernandez,  John  Mclntire.  Sidney oitier.  Producer  Lloyd  Young.  Director  Michael ^udley.  Drama.  Unrest  and  nationalism  in  Africa 13  mm.  2/17. 

April 
JIG  BEAT,  THE  Eastman  Color.  William  Reynolds ^ndra  Martin.  Producer-Director  Will  Cowan.  Musical nerry-go-round.    83  min. 
?AY  OF  THE  BAD  MAN  CinemaScope.  Eastman  Color, 
"i-jj  ̂ ^'^►^"'•'■ay.  Joan  V/eldon,  John  Ericson  Robert vliddleton.  Producer  Gordon  Kay.  Director  Harry teller.  Western.  Brothers  of  a  murderer  attack  town >n  day  of  trial.   92  min.  2/3. 

Film 

FEMALE  ANIMAL.  THE  CinemaScope.  Hedy  Lamarr Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.   Comedy.   84  min.  1/4. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady,  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  job.  85  min.  2/3 

May 

GIRLS  ON  THE  LOOSE  Mara  Corday,,  Lita  Milan. Director  Paul  Henreid.  Melodrama.  Story  of  girl  gangs. 
I  MAUtlEO  A  WOMAN  G.orq.  Gekol,  DUn.  Dort, Adolph  M*a|o«.  Proscar  Wtmam  ti—m.  Diractor  Hal Kaatar.  Coaoidy.  Wif*  eb|aeti  to  toUag  lacoad  placa to  a    bear   advartliinq   campatqa   with   har  huibaad. 80  min.  5/12. 
LIVE  FAST.  DIE  YOUNG  Mary  Murphy,  Norma  Eber- hardt.  Producers  Harry  Rybnick,  Richard  Kay.  Director Paul  Henreid.  Melodrama.  The  lives  of  runaway  teen- 

age girls. PORTRAIT  OF  AN  AMERICAN  WOMAN  O  W.  Fischer, Ruth  Lemmerick.  Producer  Herbert  Junghanns.  Direc- tor Helmut  Kantner.  Drama.  A  nude  painting  causes controversy  in  diplomatic  circles.  English  and  German versions. 
June 

HORROR  OF  DRACULA  Technicolor.  Peter  Cushing. Producer  Anthony  Hinds.  Director  Terence  Fisher.  Hor- ror. Monster  rises  from  coffin  to  feed  Itself  on  fresh blood.    82  min.  5/12. 

THIS  HAPPY  FEELING  CinemaScope.  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  in  love  with  matinee  Idol,  eventually  marries the  boy  back  home.  92  min.  3/17, 
Julv 

A  TIME  TO  LOVE  AND  A  TIME  TO  DIE  CinemaScope, Eastman  Color.  John  Gavin,  LIlo  Pulver.  Producer Robert  Arthur.  Director  Douglas  Sirk.  Fllmliatlon  of Erich  Remarque  novel.    132  min.  4/14. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea, Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack Sher. 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman Color.  Jack  Mahoney,  Gilbert  Roland,  Linda  Cristal. Producer  Howard  Christl.    Director  George  Sherman. 

August 
VOICE  IN  THE  MIRROR  ClemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.    Director  Harry  Keller. Coming 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kantner. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson. 
MONEY.  WOMEN  AND  GUNS  CinemaScope,  Eastman, Color.  Jack  Hahoney,  Jean  Hagen,  Jeffrey  Stone. Producer  Howie  Horowitz.  Director  Richard  Bartlett. 
Drama.  Tale  of  a  pig-tailed  movie  tyrant.  99  min. 4/28. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 

PERFECT  FURLOUGH.  THE  CinemaScope.  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
RAW  WiND  IN  EDEN  CinemaScope,  Eastman  Color, Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  Island  and  are  stuck  for  weeks. 
RIDE  A  CROOKED  TRAIL  Cinemascope,  Eastman  Color. Audie  Murphy,  Gla  Scala.  Producer  Howard  Pine.  Di- rector Jesse  HIbbs. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope.  Eastman Color.  Rory  Calhoun,  Beverly  Garland.  Producer  Gor- don Kay.  Director  Harry  Keller.  Producer  Gordon Kay.    Director  Richard  Carlson. 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son, Cyd  Charlsse,  Arthur  Kennedy.  Producer  Gordon Kay.    Director  Joseph  Peuney. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers.  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ton.    Director  Charles  Haas. 
WONDERFUL  YEARS.  THE  CinemaScope.  John  Saxon. Sandra  Dee.  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine. 

WARNER  BROTHERS 

January 

February 

DARBY'S  RANGERS.  James  Garner,  Etchika  Choureau, Jack  Warden     Melodrama.    Exploits  of  famed  combat unit  of  WW  II.    121  min. 
FORT  DOBBS  Clint  Walker,  Virginia  Mayo.  Producer Martin    Rackln.    Director   Gordon    Douglas.  Wettarn. 90  min.  1/6. 

March 
LAFAYETTE  ESCADRILLE  fab  Hunter.  Etchika  Chouraau. J.  Carrol  Nalsh.  Producer-Director  William  A.  Wall- man.  Melodrama.  New  England  playboy  joins  French Air  Force,  World  War  I.  96  min.  2/17. 

A  pril CHASE  A  CROOKED  SHADOW  Richard  Todd.  Ann Baiter.  Producer  Douglas  Fairbanks.  Director  Michaal Anderson.  Melodrama.  Mystery  man  attempts  to  drive heiress  to  Insanity.  87  min.  2/17. 
MARJORIE  MORNINGSTAR  WarnerColor  Gene  Kelly. Natalie  Wood,  Claire  Trevor.  Producer  Milton  Spar- ling. Director  Irving  Rapper.  Drama.  Fllmizatlon  of Herman  Wouk  novel.  125  min.  3/17. 

May 

LEFT  HANDED  GUN.  THE  Paul  Newman,  Lita  Milan. Producer  Fred  Coe.  Director  Arthur  Pcnn.  Western. Billy  The  Kid  legend.    105  min.  5/12. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes,  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man who  disappeared  In  Amazon  back  country  In  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH.  TOO  SOON  Dorothy  Malone.  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. Biography  of  Diana  Barrymoe.    121   min.  4/14. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran.  Efram  Zimba- llst,  Jr.  Producer  Aubrey  Schenck.  Director  Howard 
Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks.    85  min.  5/12. 

June 
DANGEROUS  YOUTH  George  Baker.  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents.    98  min. 

July 

NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormick,  Nick  Adams.  Producer  Director  Mervyn  Le- Roy.  Comedy.  Soldier  upsets  service  life  in  U.  S.  Air Force.    Ill   min.  5/12. Coming 

ACROSS  THE  EVERGLADES  Christopher  Plummer,  Burl Ives.    Producer  S.  Schulberg.   Director  N.  Ray. 

BOTH  ENDS  OF  THE  CANDLE  CinemaScope.  Ann 
BIyth.  Paul  Newman,  Richard  Carlson.  Producer  Mar- tin Rackln.    Director  Michael  Curtli. 

Efren  ZImballst,  Jr. 

NAKED  AND  THE  DEAD.  THE  Aldo  Ray,  Cliff  Robert- son.   Producer  Paul  Gregory.   Director  R.  Walsh. 
NUN'S  STORY.  THE  WarnerColor.  Audrey  Hepburn. Producer  Henry  Blanke.    Director  Fred  ZInnemann. 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope,  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward. Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel.  86  min.  5/26. 
ONIONHEAD  Andy  Griffith,  Erin  O  Brlen,  Ray  Danton. Producer  Jules  Shermer.    Director  Norman  Taurog. 
TENDER  FURY  Susan  Oliver,  Linda  Reynolds,  Carta Merey.    Producer    Martin    Melcher.    Director  Bernard 
GIrard. 
WESTBOUND  Randolph  Scott,  Virginia  Mayo.  Karen Steele.    Producer  Henry  Blanke.    Director  Budd  Boet- tlcher. 

DEPENDABLE  SERVICE! 

CLARK 

TRANSFER 

MsmbsT  ^'ational  Film  Carriers 
Philadelphia,  Pa.:  LOcust  4-3469 
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Opinion  Research  Corp.  of  Princeton  Re- 
port for  the  Motion  Picture  Association. 

**SindHnger  &  Co.  Survey  prepared  for  a 
group  of  national  theatre  clients.  Copies 
on  request. 
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KIRKDOUGIASMCURI 

with  JAMES  DONALD  •  ALEXANDER  KNOX  •  Screenplay  by  CALOER  WILljj 
Produced  by  JERRY  B 



:ST  CONQUEST 

RAVES  FROM 

THE  NEW  YORK 

CRITICS! 

HIGHEST  RATING!  AN  ACTION 

PiaURE  IN  A  CLASS  BY  ITSELF! 

GOING  TO  MAKE  A  LOT  OF 

MONEY!"  -Wanda  Hale 

Daily  News 

Swashbuckling  bravado! 

Gaudy,  brawling,  lusty . . .  hard 
to  resist!"      -Paul  V.  Beckley 

N.  Y.  Herald-Tribune 

it's  a  whopper!  Full  of  intrigue 
and  romance!" -Rose  Pelswick 

Journal-American 

'Fascinating!  Exciting  fun!" —Alton  Cook 

World-Telegram  &  Sun 

'Designed  to  please  multitudes!" —Archer  Winsfen 

N.  Y.  Post 

Surging,  stormy  movie  of  epic 

proportions!"  -Justin  Gilbert 
N.  Y.  Mirror 

The  goldarndest  wide-screen 
and  color  action  film  that  is 

physically  possible!" 
—Bosley  Crowther 

N.  Y  Times 





i^tanding  importance  in  any  season,  in  any  year. .  .Vast 

reation.. .  an  achievement  for  the  summer  of  1958! 



FINANCIAL 

BULLETIN 

By  Philip  R.  Ward 

MYSTERY  MELODRAMA  IN  THE  MARKET.  Those  with 
a  cultivated  taste  for  the  fiscal  who-done-it  will  relish  the 
puzzlement  of  the  rising  market  in  movie  stocks. 

Wall  Streeters  act  amazed,  Hollywood  Boulevardiers  amused, 
but  both  elements  concur  that  the  thing  is  a  blasted  mystery, 
albeit  a  mighty  toothsome  one  to  grapple  with. 

What's  clouding  up  the  ticker  tapes  is  essentially  this:  no concrete  basis  for  an  overall  bull-tide  in  movie  shares  at  this 
moment  is  evident.  Conversely,  a  welter  of  evidence  would 
seem  to  indicate  that  softness  in  said  shares  should  represent  a 
far  more  realistic  deportment  for  a  presumably  realistic  market. 
For  there  is  no  gainsaying  the  lassitude  which  has  overtaken 
boxoffice  affairs  in  the  year's  second  quarter  following  the  rous- 

ing and  promising  first  period  of  1958. 

Officials  of  both  Hollywood  and  exhibition,  who  just  six 
weeks  were  mouthing  earthy  little  gasconades,  are  pulling  in 
their  horns,  watching  and  waiting.  Spring  has  come  and  Spring 
is  going  out  but  the  Spring  slump  continues.  The  rugged  indi- 

vidualism of  a  couple  months  back  is  soaring  into  carefully 
guarded  expressions  of  optimism,  as  the  second  quarter  state- 

ments of  key  distributors  seem  destined  to  slip  into  reverse 
drive  as  the  result  of  the  protracted  downturn  in  attendance since  Easter. 

Withal,  the  shares  of  many  only  mildly  prospering  film  firms 
continue  to  surge  without  apparent  relationship  to  the  actual 
earnings  outlook  for  the  shortly  closing  second  quarter. 

O 

To  point  up  the  paradox,  note  this:  in  February,  when  the 
weather  forecast  for  1958  was  never  brighter,  the  Film  BUL- 

LETIN Cinema  Aggregate  ended  the  month  at  125y8.  Pres- 
ently, with  turbulence  overhead,  the  Cinema  Aggregate  reads 

some  25  points  higher. 

Or  check  this:  February's  close  listed  Columbia  at  14;  today Columbia  weighs  in  up  3  points.  Loew  s  closed  February  at 
141^;  it  just  recently  established  a  year  high  of  171/2.  Paramount 
closed  February  at  333^;  is  now  over  39.  20th  Century-Fox 
ended  February  at  24;  now  is  in  the  neighborhood  of  30,  hav- 

ing sprinted  as  high  as  311/2-  United  Artists  closed  February 
around  181^;  is  now  22 14,  once  reached  235/3. 

Why.>  One  explanation  is  that  the  market  was  late  in  ap- 
praising the  radiant  resurgence  of  the  movies  earlier  this  year. 

Once  having  made  its  assessments,  promptly  overdiscounted,  as so  often  occurs  with  volatile  industries. 

Another  is  that  the  market  in  its  ool  and  professional  aplomb simply  included  the  movies  as  just  one  more  of  those  under- 
valued categories  meriting  speculation,  when,  a  month  or  so 

ago,  it  was  deemed  that  the  general  slump  was  broken  and  that 
the  market  must  rise.  This  possibility  is  questioned,  for  it  is 
seen  that  the  recovery  action  in  trade  shares  actually  preceded 
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by  three  to  four  weeks  the  comeback  in  the  overall  market. 
Or  could  it  be,  as  one  knowledgeable  trencherman  expound) 

in  Sardi's  recently,  that  someone  is  "trying  to  buy  up  tl 
whole  industry". Is  someone  or  some  group,  indeed,  in  a  contest  to  wn 
control  from  the  established  order Hardly.  But  it  is  co 
ceivable,  even  probable,  that  calculated  buying  action  is  (ai 
has  been)  directed  at  one  or  two  individual  concerns.  20 
Century-Fox  is  admittedly  a  tasty  corporate  compote,  even  wit 
out  reckoning  the  oil.  Likewise  Loew's,  a  manipulator's  veri| 
able  Golconda,  a  sweet  blending  of  theatre  spin-off  potenti 
plus  high  liquidation  riches.  One  group  reportedly  eyed  Par 
mount,  then  abandoned  the  idea  because  of  the  firm's  almo 
anomalous  high  cash  position. 

0 

Though  tinged  with  the  melodrama  of  a  bad  script,  the  po 
sibility  of  systematic  purchasing  in  the  open  market  by  tho 
with  an  axe  to  grind,  cannot  be  readily  dismissed.  Develoj 
ments  in  this  vein  shall  be  eargerly  watched.  Doubtless,  at 
activities  of  this  sort,  if  indeed  they  have  basis  in  fact,  has  COi 
tributed  mightily  to  the  upturn  in  other  movie  issues,  by  encou 
aging  outside  elements  that  a  return  to  more  profitable  industi 
operation  is  a  real  not  fancied  thing. 

Finally,  the  rising  condition  in  movie  shares  may  be  playt  jj^ 
straight.  This  means  the  acknowledgment  of  an  improvio 
year-long  earnings  condition  notwithstanding  a  mediocre  2t 
quarter,  and  a  trust  into  the  longer  term  outlook  for  the  con 
panies  concerned.  Utilizing  this  theory,  a  capsule  critique  mi 

be  in  order:  ' 
COLUMBIA:  The  word  is  that  this  company  is  rallying  aroun 
president  Abe  Schneider  as  around  no  Columbia  leader  of  tl  ̂ 
past  and  that  morale  and  enthusiasm  is  high.  Profits  froi 
"River  Kwai  "  just  beginning  to  redound  to  Columbia  followic 
pay-offs  on  participations  deals. 
LOEWS:  Lower  overheads,  the  stabilizing  of  the  Vogel  regim 
one  blockbuster  and  a  sudden  host  of  above  average  grosser 
are  bearing  this  recently  anxiety-ridden  firm  to  a  sound  finat; 
cial  position. 

PARAMOUNT:  Gobs  of  money,  "Ten  Commandments"  an backlog  revenues  are  overcoming  apathetic  product  and  prodm 
prospects.  Boss  Balaban  continues  to  throw  sops  to  exhibitioi 
but  looks  for  Telemeter  to  replace  many,  many  theatres. 

20th  CENTURY-FOX:  Best  product  in  the  industry  so  far  i; 
'58  and  a  leader  in  the  promotion  of  films  for  theatres.  Thi  j, 
plus  the  industry's  most  dynamic  executive  in  Spyros  Skoura; 
UNITED  ARTISTS:  Minor  overhead  in  the  ordinary  sens 
crack  management  and  crackling  good  product — and  lots  of  i 
fully  justifies  every  hard-earned  fraction  gained  since  its  listin 
on  the  NYSE.  ' 
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This  Summ€»r^und  What  Falh^tvs 

There  can  be  no  doubt  that  busi- 
ness prospects  are  looking  up  for 

the  summer  months  following  a 
rather  disappointing  second  quar- 

ter. Exhibitors  are  facing  the  com- 
ing months  hopefully,  and  the  cali- 
bre of  the  product  is  such  as  to 

breed  an  atmosphere  of  optimism. 
However,  last  year's  depressing 
post-summer  performance  casts  a 
pall  over  the  future  in  the  minds 
of  many  theatremen.  To  dispel 
these  doubts,  we  present  below 
the  highlights  of  a  recent  address 
made  to  the  trade  press  by  Ed- 

ward L.  Hyman,  vice  president  of 
AB-Paramount  Theatres,  who  has 
devoted  his  time  and  energies 
most  generously  to  bring  about  an 
orderly  release  of  product  to  sus- 

tain theatre  business  throughout 
the  year.  Mr.  Hyman's  comments 
merit  the  attention  of  every  ex- 

hibitor everywhere.  Editor. 

We  have  now  completed  our  current 
ound  of  visits  with  the  various  heads 
)f  the  distributing  companies  and  we 
lave  obtained  all  the  information  avail- 

able on  releases  from  now  until  the  end 
f  the  year. 
This  schedule  will  show  that  our 

Third  Quarter  beginning  with  July  will 
ave  the  usual  abundance  of  fine  prod- 
ct.  More  important,  however,  is  the 
eflected  improvement  in  quality  prod- 

in  the  Fourth  Quarter  as  compared 
o  the  very  poor  '57  Fourth  Quarter. 
It  is  our  aim  to  get  these  release 

schedules  into  the  hands  of  the  exhibi- 
;ors  of  the  country  as  quickly  as  pos- 

sible so  that  they  will  have  all  available 
nformation,  not  only  on  the  Summer 
releases,  which  are  extremely  attractive, 
but  also  so  that  they  can  plan  now  for 

attractions  that  will  be  available  be- 
ginning on  Labor  Day  for  the  Fourth 

Quarter  of  this  year.  We  all  know  that 
our  business  fell  apart  right  after  Labor 
Day  last  year  and  it  is  hoped  that,  with 
so  much  time  to  plan  advertising  and 
exploitation  on  the  attractions  for  the 
Fourth  Quarter  this  year,  a  greatly  im- 

proved Fourth  Quarter  will  result. 
We  promised  the  distributors  that, 

if  given  quality  product  every  month 

in  the  year,  the  exhibitors  of  America 
would  stage  the  greatest  advertising 
and  exploitation  campaigns  ever  con- 

ceived at  the  grass  roots  level.  This  is 
being  done.  When  our  tour  of  ex- 

change centers  started  last  year,  there 
vsere  good  sized  audiences  and  when 
we  got  to  Kansas  City  and  Minne- 

apolis, there  were  crowds  of  over  500 
at  each  of  those  meetings.  I  am  posi- 

tive that  the  enthusiasm  that  was  dis- 
played at  these  meetings  will  continue 

at  future  ones.  When  time  permits,  I 
am  hopeful  of  accepting  some  of  the 
invitations  to  talk  on  orderly  distribu- 

tion which  I  have  been  unable  to  fill 
to  date.  And  at  these  forthcoming 
meetings,  I  plan  to  analyze  with  the 
exhibitors  the  product  being  released 
not  only  in  the  Fourth  Quarter  of  1958, 
but  also  the  quality  product  that  we 
have  to  look  forward  to  in  the  first  9 
months  of  1959.  And  we  are  going  to 
urge  exhibitors  everywhere  to  continue 
to  flood  distributors  with  specimens  of 
their  advertising  and  exploitation  ac- 

complishments. At  all  previous  meet- 
ings there  was  a  large  attendance  by 

distributors  and  all  future  meetings 
will  include  distributors  also  because 
we  advocate  unity  in  our  industry,  not 
only  between  exhibitors  and  distribu- 

tors, but  also  producers. 
I  would  like  to  interject  one  more 

idea  which  I  feel  ties  in  very  aptly  with 
our  orderly  distribution  project. 
Now  that  we  have  attained  a  fair 

measure  of  orderly  distribution  with  all 
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indications  pointing  to  a  continuous 
broadening  of  this  plan,  I  feel  it  is 
more  important  than  ever  to  give  much 
more  attention  to  the  physical  condi- 

tion and  operation  of  our  theatres. 
With  orderly  distribution  becoming 
more  and  more  a  reality,  and  with 
greater  attendance  for  the  quality  pic- 

tures, we  must  develop  and  maintain  a 
pleasant  and  inviting  atmosphere  for 
our  patrons.  The  lighting  inside  and 
outside  the  theatre  should  always  be 
proper  with  softer  lighting  for  the 
Summer.  The  sound  and  projection 
should  at  all  times  be  in  first  rate  oper- 

ating condition.  It  must  be  remem- 
bered that  our  kind  of  projection  and 

sound  with  the  large  screens  and  color 
are  the  vital  advantages  we  have  over 
television  since  we  can  always  point  out 
the  complete  superiority  our  theatres 
have  in  this  respect  over  the  tiny 
screens  and  interruptions  our  patrons 
have  in  their  living  rooms.  But  in  addi- 

tion, we  must  make  certain  that  these 
same  patrons  will  find  as  much  or  more 
comfort  in  our  theatres.  Our  chairs 

should  be  kept  up  to  date  and  comfort- 
able with  as  much  leg  room  and  seat 

room  as  is  possible.  Our  air-condition- 
ing should  be  maintained  at  top  level. 

We  should  have  young,  attractive  and 
courteous  service  people.  Our  rest 

rooms,  especially  the  ladies'  rooms 
should  be  spotless.  Our  advertising  dis- 

plays should  embody  all  the  showman- 
ship and  know-how  of  which  we  are 

capable.  Our  uprights  and  marquees 
should  be  redecorated  in  soft  colors  for 
the  Summer.  In  other  words,  the  ex- 

hibitor must  make  his  theatre  the  most 
inviting  place  in  town,  a  place  which 
should  be  the  focal  point  for  recreation 
and  for  which  his  patron  has  no  com- 

punction in  leaving  his  living  room.  It 
is  by  giving  attention  to  all  these  de- tials  that  we  can  develop  the  right  kind 
of  personality  in  our  theatres  and  take 
complete  advantage  of  the  orderly  dis- tribution of  quality  product. 

With  unity  we  know  we  can  silence 
forever  the  prophets  of  doom  and  with 
unity  we  can  make  certain  that  our 
industry  will  continue  to  show  growth, 
strength  and  prosperity. 
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Summer,  1958 

oduct  Prospectus 

Let's  Make 

Tliis  Siiiiinier 

MOVIE 

COMEBACK 

SEASON! 

i)im:n  hlre  0 

'  glittering  array  of  imposing  films 
brighten  the  summer  horizon.  The  sea- 

son's entire  product  has  been  carefully sifted  and  weighed  to  find  the  best,  and 
no  less  than  twenty  (20)  features  have 
been  chosen  as  the  likeliest  prospects  for 
widest  public  favor  this  summertide. 

^HE  list  of  the  Summer's  20  Best  {at 
right)  immediately  discloses  that  a  va- 

riety of  factors  entered  into  the  selec- 
tions. Quality,  of  course,  is  a  preeminent 

quahfication.  But  the  potentialities  in 
the  names  of  stars  and  creative  person- 

alities, fame  of  story  properties,  and  pro- motional facets  have  all  been  considered 
in  the  nominations  presented  in  this 
select  group.  Frankly,  not  every  one  of 
the  Summer's  20  Best  can  be  classified 
in  the  "blockbuster"  category;  some  look 
only  very  good.  In  the  main,  this  is  a 
stock  of  merchandise  that  should  glad- 

den the  hearts  of  theatremen  everywhere. 

THE  BARBARIAN AND  THE  GEISHA 
THE  VIKINGS 
CAT  ON  A HOT  TIN  ROOF 
THE  KEY 

SOUTH  PACIFIC 
THE  BRAVADOS 

THE  BIG  COUNTRY 
GICI THE  NAKED 

AND  THE  DEAD 
LIGHT  IN  THE  FOREST 

KINGS  GO  FORTH 
A  TIME  TO  LOVE 

AND  A  TIME  TO  DIE 
INDISCREET 

A  CERTAIN  SMILE 
TWILIGHT  FOR THE  GODS 

THE  FLY 
LA  PARISIENNE 

BEST  OF  ENEMIES 
PROUD  REBEL 

NO  TIME FOR  SERGEANTS 

Tin:  VIHINGS" 

UNITED  ARTISTS 
onv  Curtis,  Janet  Leigh,  Ernest  Borgnlne. 

iding  per- 

best  all. 

the  large 

'A  CEHTAIN  ,SMILr 
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Aldo  Ray.  Clltf  Robertson.  Raymond  Massey,  Lili  St. Cyr.  Barbara  Nichols,  Producer,  Paul  Gregory.  Director, 

Summers  Jj>c 

>est 

THK  HEY" 

TAT  UN  A  HUT  TIN  iinill" 

)  Foreman  has  faNlimnni 
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"The  Ke\"  of  ihc  title  (to  her  i.id^inL;)  i-,  that  which 1  friiin  man  tu  man  when  each  experiences  the  pre- I  rh.it  ht  is  tu  die.  The  slory  ends  on  a  note  of  heart- 
itnounh  .1  glimmer  i>f  hope  for  the  ill-starred  lo\ers 

HAIinAHIAiX  AMI  1111:  liKliillA 
20TH  CENTURY  FOX 

hn  Wayne,  Eiko  Ando,  Sam  Jatfe.  Producer.  Eugene 

i"  tinijlcs  with  the  same  curious  Oricni,!] 
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INIIISI  llELT WARNER  BROS. 
Gary  Grant.  Ingrid  Bergman.  Producer-director  staniey  Donen. Warners'  "Indiscrccf.  .m  urhan  tale  of  mature  love,  appcii 

1)  have  been  expressly  f.isliioncd  fur  the  polished  talents  of  li 



"A  TIME  TO  LOVE  nnd  A  TIME  TO  DIE" UNIVERSAL 
John  Gavin,  Lilo  Pulver,  Jock  Mahoney,  Don  DeFore, 
Keenan   Wynn,    Erich    Maria    Remarque.  Producer, 

Robert  Arthur.   Director,  Douglas  Sirk. 

Uncompromisingly  adapted  from  the  best-seller  by  Erich 
Maria  Remarque,  whose  famed  "All  Quiet  on  the  Western 
Front"  made  a  profound  impression  on  movie  audiences  of 
another  era,  this  Universal  offering  must  be  ranked  with  the 
Summer's  Best.  With  stinging  and  unblanching  realism  it  pins 
a  fresh,  wistful  love  story  on  a  thundering  backdrop  of  World 
War  II  horror  and  the  last  gasps  of  the  crumbling  German 
Empire.  Pleased  with  the  faithful  translation  of  his  original, 
author  Remarque  assumed  a  supporting  role  himself.  Ciambling 
on  a  cast  of  virtual  unknowns,  Universal  has  turned  the  Kleigs 
on  a  pair  of  potential  new  stars — dark  and  handsome  John 
Gavin,  as  the  soldier  who  desperately  gropes  for  affection  as 
his  country  comes  tumbling  down  about  him,  and  piquant  Lilo 
Pulver,  a  girl  caught  in  the  mesh  of  the  Nazi  war  machine  that 
has  destroyed  her  family.  Together  they  etch  the  portrait  of 
an  ill-fated  couple,  momentarily  secure  in  the  haven  of  each 
other's  love,  only  to  find  dissolution  in  the  impending  tragedy 
of  their  ill-fated  lives.  To  fill  their  cinematic  canvas,  producer 
Robert  Arthur  and  director  Douglas  Sirk  took  the  CinemaScope- 
Eastman  Color  cameras  and  their  company  directly  to  Berlin 
for  impressively  real  location  filming. 

"LA  PARISIENNE" UNITED  ARTISTS 
Brigitte  Bardot,  Charles  Boyer,  Henri  Vidal.  Producer, 

Francis  Cosne.  Director,  Michel  Boisrond. 
For  the  first  time  in  its  years  of  warm  weather  prospecting, 

Film  BULLETIN  has  selected  a  foreign-language  film  for 
choice  mass  boxoffice.  A  a  matter  of  fact,  we  might  very  well 
have  named  "La  Parisienne"  to  the  select  Summer  group  even 
if  it  were  a  silent  picture  solely  on  the  strength  of  the  Gallic 
star  sensation,  Brigitte  Bardot.  This  superbly  fashioned  incarna- 

tion of  sex,  whose  appearance  in  "And  God  Created  Woman" 
elicited  the  most  extreme  reactions  among  critics,  censors  and 
the  lay  public  alike,  has  another  role  as  a  sex-starved,  sensual 
hoyden  that  permits  further  displays  of  an  incredible  anatomy 
with  a  little-girl  face  that  requires  no  words  to  convey  mean- 

ing. The  grosses  piled  up  by  her  earlier  success,  first  in  art 
houses,  then  snowballing  through  neighborhoods,  verify  this. 
Now  firmly  established  as  a  stellar  personality  in  this  country, 
bulwarked  by  Charles  Boyer  as  a  co-star,  and  rolling  strongly 
behind  one  of  those  high-powered  United  Artists  promotional 
campaigns,  Bardot  bodes  boxofiice. 
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"FROM  HERE  TO  ETERNITY" 

"THE  CAINE  MUTINY" 

"THE  BRIDGE  ON  THE  RIVER  KWAI" 

•  Stella"  by  JAN  DE  HARTOG  •  Wntten  for  the  screen  and  Produced  by  CARL  FOREMAN  •  Directed  by  CAROL  REED  •  Associate  Producer.  AUBREY  BARING   A  HIGHROAD  PRESENTATK' 



THE  PRDUD  REBEL' BUENA  VISTA 
Alan  Ladd,  Olivio  deHavllland,  Dean  Jagger,  David 

Ladd.   Producer,  Samuel  Goldwyn,  Jr. 
Director,  Michael  Curtiz. 

In  "The  Proud  Rebel"  HolI}'\N'ood  shows  that  a  second  gen- 
eration is  rising  with  signs  of  equalling  its  pioneer  entrepre- 

neurs and  proven  acting  talents.  Samuel  Goldwyn,  Jr.'s  pro- duction contains  the  same  beef-broth  entertainment  elements 
that  saw  "Old  Yeller"  roll  up  such  big  grosses  earlier  this 
season,  and  Buena  Vista  wisely  got  the  distribution  rights.  And 
another  son  of  a  famous  father,  David  Ladd,  delivers  an  in- 

gratiating performance  that  has  won  him  critical  and  audience 
acclaim.  The  Joe  Petracca-Lillie  Ha}'ward  screenplay  mixes 
mutism  with  muttism  for  a  rather  unique  combination.  Ladd 
and  his  son,  an  appealing  lad  with  a  shock  of  straight  blonde 
hair,  journey  to  Illinois  from  the  battered  South  in  search  of  a 
doctor  to  cure  the  boy's  lost  voice,  an  affliction  caused  by  the 
horror  of  the  Civil  War.  A  pair  of  sheep-herder  heavies  try  to 
make  off  with  the  tyke's  dog,  Ladd  fights  them  and  gains  the 
sympathy  of  woman  rancher  deHavilland.  Incurring  his  son's 
hate  when  later  forced  to  sell  the  dog,  father  Ladd  finally 
saves  the  youngster's  wounded  feelings  in  a  climax  gun  battle 
with  the  sheepmen,  after  which  the  boy  gets  back  both  the  dog 
and  his  voice  while  pop  aligns  with  the  lovely  rancher.  Director 
Mike  Curtiz  has  bolstered  many  scenes  with  pastoral  appeal  bv 
letting  his  Technicolor  cameras  unwind  in  the  Utah  plateau 
country.  Where  it  is  backed  by  the  right  promotion,  "The 
Proud  Rebel"  will  make  a  depth  penetration  on  the  family and  action  markets. 

Leslie  Caron,  Maurice  Chevalier,  Louis  Jourdan,  Her-  1 
mione  Gingold,  Eva  Gabor.  Producer,  Arthur  Freed.  1 

Director,  Vincente  Minnelli.  | 

In  "Gigi "  there  is  a  brisk  and  breezy  tune  called  "The  Nightl 
They  Invented  Champagne"  and,  if  one  were  just  a  mite  in-^ 
ebriated,  he  could  easily  believe  that  it  was  composed  as  a 
jubilant  toast  to  M-G-M's  latest  victory  in  fabulous  musical 
flamboyancy.  For  when  they  uncorked  "Gigi",  the  resounding, 
blithesome  pop  told  all  the  world  that  this  is  perhaps  the  most 
sparkling  and  bubbly  musical  brew  ever  to  reach  the  screen. 
The  production  of  "Gigi"  involved  a  formula  that  couldn't 
miss.  They  took  Broadway's  brightest  musician-librettist  team, 
Frederick  Loewe  and  Allan  Jay  Lerner,  whose  intoxicating  "My 
Fair  Lady"  has  out-ranked  any  musical  show  ever  to  reach  the 
stage.  They  gave  them  the  sprightly  saucy  Colette  tale  of  a 
Parisian  gamine  who  is  drilled  assiduously  for  le  grand  encoun- 

ter by  an  austere  grandmother  and  grandaunt,  a  merry  round 
of  romantic  by-play  with  a  sleek  dandy  and  a  final  zestful  ful- 

fillment in  matrimony.  With  such  masters  at  the  helm  as 
producer  Arthur  Freed  and  director  Vincente  Minnelli,  the  odds 
were  further  stacked  in  favor  of  a  resounding  success.  They 
inspirationally  cast  Leslie  ("Lili")  Caron  as  the  grauzy  French 
Eliza  Doolittle,  Louis  Jourdan  as  her  debonair  partner,  Maurice 
Chevalier  as  his  sly  uncle.  Then  they  took  the  whole  adorable 
package,  dressed  it  up  in  broad  Cinemascope  and  tied  it  with 
a  gorgeous  MetroColor  knot.  Voila!  A  "My  Fair  Lady"  of the  screen,  adorned  with  a  crack  score  that  rings  with  lilting 
melody,  breathless  novelty  numbers  and  the  incomparable  verbal 
flourishes  of  Lerner  s  lyrics,  Cecil  Beaton  sets  that  exude  that 
quaint  turn-of-the-century  flavor,  and  color  that  is  a  bacchanal 
of  blazing  hue.  Well-warranting  its  hard-ticket  exhibition  in 
the  first-runs,  "Gigi"  is  a  magnificent  addition  to  this  summer's roster  of  films. 
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The  Most  ChallengimI 



iVE  Story  Of  Our  Time! 

•  Directed  by  DELMER  DAVES -Screenplay  by  MERLE  MILLER 

the  novel  "Kings  Go  Forth"  by  JOE  DAVID  BROWN  •  Music  by  ELMER  BERNSTEIN  •  A  ROSS-ETON  Production 

BOOK  IT  NOW  FOR  JULY... 



■BEST  Ui'  ENEMIES" COLUMBIA 
Danny  Kaye,  Curt  Jurgens,  Nicole  Maurey,  Akim  Tamiroff. 

Producer,  William  Goetz.  Director,  Peter  Glenville. 

In  "The  Court  Jester"  Danny  Kaye  maniacally  careened 
through  the  streets  in  ahsurd  crimson  sportscar.  Well,  he  has 
made  an  eminently  shrewd  trade  for  a  Rolls  Royce  in  his  forth- 

coming romp,  "Best  of  Enemies",  which  Columbia  numbers 
among  its  Summer  releases.  Producer  William  ("Sayonara") Cioetz,  whose  boxoffice  alchemy  is  near  movie  legend,  has  seen 
that  this  comedy  is  inlaid  with  vast  resources  of  laugh  value 
that  promise  sizeable  returns.  He  has  shrewdly  bolstered  the 
Kaye  draw  with  the  rising  b.o.  power  of  handsome  Curt  Jur- 

gens. The  latest  oracle  for  the  farcial  Kaye  antics  is  a  calculat- 
ing Polish  Jew  who  can  round  up  most  anything  he  wants  by 

astounding  feats  of  guile  and  deception — even  in  a  wartime 
Paris  imperiled  by  Nazi  hordes.  The  comedy  situation  goes 
from  mad  to  worse  when  Kaye  takes  up  with  a  straight-laced 
anti-Semitic  colonel  (Curt  Jurgens)  who  carts  his  mistress 
(Nicole  Murray)  around  as  more  than  pretty  baggage.  Together 
the  unlikely  trio  go  rollicking  across  the  French  countryside  in 
the  filched  Rolls,  duelling,  Murray-swapping,  and  alternately 
despising  and  lavishing  affection  on  each  other,  while  neither 
ever  misses  the  opportunity  to  confound  the  pompous  Germans. 

"NO  TIME  FDR  SERGEANTS" WARNER  BROS. 
Andy  Griffith,  Myron  McCormick,  Nick  Adams. 

Producer-director,  Mervyn  LeRoy. 
This  uproarious  comedy  has  made  a  full  circuit — from  a 

comic  novel  by  Mac  Hyman  to  a  five-star  Broadway  production 
accompanied  by  a  jubilant  chorus  of  critical  raves,  and  now, 
filmed  by  Mervyn  LeRoy  under  the  Warner  Bros,  banner,  it 
looks  like  a  million.  "No  Time  for  Sergeants"  is  in  the  same 
"war  is  fun"  vein  that  carried  "Mr.  Roberts"  to  the  summit  of 
the  profits  heap.  In  addition  to  directly  transplanting  the  per- 

fectly suited  star  of  the  Broadway  effort — Andy  Griffith,  who 
superbly  renders  draftee  Will  Stockdale's  brand  of  hilarious 
idiocy — producer-director  LeRoy  has  also  made  otherwise  cast- 

ing choices  in  Nick  Adams  of  the  original  "Roberts"  cast  and 
Don  Knotts,  the  popular  nervous  comedian  of  the  Steve  Allen 
TV  show.  Stockdale's  demolition  of  a  Georgia  Air  Force  base 
through  witless  amiability  is  as  catastrophically  hilarious  as 
ever.  Mentally  4H,  Will  eventually  gets  his  covered  infantry 
transfer.  A  triumph  in  zany,  brazen  comedy,  "No  Time  for 
Sergeants"  figures  to  have  audiences  rolling  in  the  aisles  through- out the  summer. 

"SOUTH  PACIFIC" Rossano  Brazzi,  Mitzi  Gaynor,  John  Kerr.  Producer, 
Buddy  Adier.  Director,  Josh  Logan. 

Seldom  in  all  the  history  of  show  business  has  a  title  meant 
so  many  gay  and  touching,  delightful  and  wonderful  things  to 
so  many  people  as  has  "South  Pacific".  This  great  musical romance  from  the  facile  Rodgers  and  Hammerstein  team  stirred 
the  hearts  and  pleasured  the  senses  of  Broadway  theatergoers 
for  years  on  end.  Now,  through  the  cinematic  magic  that  is 
Todd-AO  and  the  glamor  that  is  Technicolor.  "South  Pacific" 
is  thrilling  millions  of  moviegoers.  Under  the  seasoned  hand 
of  the  great  director.  Josh  Logan,  "South  Pacific"  blooms 
brighter  than  ever,  with  the  gay,  gusty  and  sometimes  sober- 

ing tones  of  the  great  play,  but  it  has  been  set  down  right  in 
the  midst  of  its  native  element.  Logan  filmed  it  on  a  foam- 
flecked  fairyland  of  the  Pacific,  captured  completely  and  faith- 

fully the  locale  in  which  the  romantic,  middle-aged  French 
planter  meets  and  falls  in  love  with  the  sprightly  little  Ameri- 

can. Rossano  Brazzi  weaves  a  spell  of  smooth  elegance  into  the 
lead  role  and  Mitzi  Gaynor  unquestionably  becomes  a  star  in 
her  rendition  of  Nellie  Forbush.  The  love  ballad  of  Emile  de 
Becque  and  Nellie,  the  beautiful  attachment  of  Lt.  Cable  (John 
Kerr)  for  the  sunny  native  girl  Liat  (France  Nuyen) — all  this 
has  found  its  way  into  American  legend.  And  the  superb 
Rodgers  &  Hammerstein  melodies,  most  every  one  of  them  a 
cherished  standard,  are  given  a  fresh  and  sparkling  unfolding. 
For  balance,  there  is  the  bounty  of  Juanita  Hall,  the  original 
Bloody  Mary,  giving  new  dimension  to  her  classic  role.  The 
entire  production  moves  at  a  fast  bounding  pace.  Long  after 
Summer  has  faded  "South  Pacific"  will  be  casting  a  spell  over 
moviegoers  everywhere. 
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'THE  FLY' Al  Hedison,  Patricia  Owens,  Vincent  Price,  Herbert 
Marshall.  Producer-director,  Kurt  Neumann. 

At  the  outset,  it  should  be  noted  that  this  is  a  rather  unusual 
choice  among  those  films  named  as  our  prospects  for  the  Sum- 

mer's Best.  Seldom  does  the  list  include  an  obvious  exploita- 
tion entry  like  this  one,  but  there  are  factors  that  force  the 

conclusion  that  "The  Fly"  might  very  well  be  the  season's  real 
"sleeper".  First  of  all,  it  is  an  exceptionally  cleverly  devised 
"gimmick  "  film  with  bone-chilling  horror  overtones.  Secondly, 
it  is  getting  "the  works"  from  the  aggressive  20th-Fox  promo- 

tion force  commanded  by  vice  president  Charles  Einfeld.  An 
advance  look  at  the  slick  and  compelling  campaign  prepared 
to  sell  "The  Fly"  convinces  us  that  it  will  engender  a  vast 
amount  of  "want-to-see".  Ail  the  sure-fire  shock  elements  are 
being  given  a  new  twist  to  provoke  the  public's  curiosity,  and 
we  venture  the  prediction  that  this  movie  will  roll  up  surpris- 

ing grosses  in  the  drive-ins  and  many  walled  theatres  through- 
out the  summer  months.  This  ghoulish  tale  involves  a  "matter 

transmitter  "  invented  by  scientist  Vincent  Price.  The  machine 
goes  awry  and  exchanges  half  his  body's  organs  with  those  of 
a  passing  fly.  He  remains  essentially  human,  except  for  his 
head  and  left  shoulder,  which  he  must  keep  shrouded  from  his 
horrified  wife  (Patricia  Owens).  His  only  hope  is  to  find  the 
half-human  fly,  which  has  acquired  the  transmitted  portion  of 
hib  body,  but  when  these  efforts  fail,  he  commands  his  wife  to 
crush  him  in  a  giant  press.  The  ending  sports  a  real  chill  when 
the  skeptical  police  find  the  human-headed  fly  in  a  spider  web. 

She  had  to  kill  the  thing 
her  husband  had  become 
...Bur  COULD  SHE? 

'  "KINGS  GD  FOnTH" UNITED  ARTISTS 
Frank  Sinatra,  Tony  Curtis,  Natalie  Wood.  Producer, 

Frank  Ross.  Director,  Delmer  Daves. 

Offbeat  enough  to  stir  stimulating  word-of-mouth,  dramatic 
and  poignant  in  its  sensitive  love  story,  solidly  star-powered  in 
its  trio  of  top  names,  there  is  every  indication  that  "Kings  Go 
Forth"  will  be  a  significant  boxoffice  entry  this  Summer.  The 
Frank  Ross  production  for  United  Artists  contains  controversial 
elements  that  will  provoke  plenty  of  discussion.  This  is  inher- 

ent in  the  unusual  war  romance  in  w  hich  two  American  soldiers 
fall  in  love  with  a  French  girl,  who  turns  out  to  be  half  Negro. 
Their  reactions,  when  they  learn  her  racial  origin,  form  the 
dramatic  crux  of  the  Merle  Miller  script.  Under  the  direction 
of  Delmer  Daves,  the  subtlety  of  the  film's  handling  is  evident 
in  the  finely  tuned  performances  of  Frank  Sinatra,  as  the  lieu- 

tenant who  finds  the  color  background  no  bar  to  his  feelings; 
Tony  Curtis,  the  caddish  soldier  who  steals  the  girl  from  the 
officer  and  finally  spews  his  prejudice  in  a  name-calling  out- 

burst as  marriage  looms,  and  Natalie  'VC^ood,  as  the  appealing 
girl  who  finds  heartbreak  and  ultimate  understanding  in  a  love 
tormented  by  racial  differences.  UA  is  capitalizing  to  the  fullest 
the  word-of-mouth  potential  with  a  series  of  special  women's 
previews  throughout  the  country,  using  taped  lobby  interview 
comment  for  radio  spots  and  teasers.  Added  plus  factor:  The 
Monaco  world  premiere  sponsored  by  Princess  Grace. 

"THE  LIGHT  IN  THE  FOREST' BUENA  VISTA 
Fess  Parker,  Wendell  Corey,  Joanne 
Dru,  James  MacArthur,  Jessica  Tan- 

dy, Carol  Lynley.  Producer,  Walt  Dis- 
ney.   Director,  Herschel  Daugherty. 

This  is  by  Disney — with  all  the  box- 
office  magic  that  name  connotes.  Walt 
Disney's  forte  is  wholesome,  full-bodied entertainment  that  sends  the  moviegoer 
home  with  a  mellow  good  taste  in  his 
mouth.  "The  Light  in  the  Forest"  is  a Technicolor  excursion  into  the  American 
colonies  of  the  18th  Century  and  its 
glowing  charm,  picturesqueness  and  free- 
swinging  adventure  are  qualities  very 

much  in  the  Disney  tradition.  'With  the 
big  cathode  guns  of  TV's  Disneyland show  booming  out  the  sales  shibboleths, 
not  to  mention  a  host  of  other  tie-ins, 
this  figures  to  be  one  of  the  top  grossers  || 
in  the  vast  family  market.  The  story 
chronicles  the  return  to  his  family  of  a 
white  lad  (James  MacArthur)  raised  as 
an  Indian,  his  difficulties  in  adapting  to 
his  new  life  in  the  face  of  a  vituperous 
Indian-hater  (Wendell  Corey),  and  his 
"coming  around"  under  the  romantic 
coaching  of  a  young  servant  girl  (Caro 
Lynley).  Suspense  is  heightened  when, 
under  crisis,  the  boy  flees  to  the  Indians, 
but  eventually  he  realizes  where  his  true 
home  is  and  he  comes  full  circle  to  marry 
the  waif. 
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AND  NOW  ACROSS  THE  NATION 

HERE  ARE  THE  FIRST 

RESERVED  SEAT  BOOKINGS 

They  will  get  a  "Royaie"  launching 

Atlanta,  Loew's  Grand Baltimore,  Film  Centre 
Boston,  Gary 

Chicago,  Harris 
Cincinnati,  Grand 

Cleveland,  Loew's  Stillman Dallas,  Tower 
Detroit,  Adams 
Houston,  Tower 
Los  Angeles,  Paramount  Hollywood 
Minneapolis,  Lyric 
Philadelphia,  Boyd 

Pittsburgh,  Warner's San  Antonio,  Broadway 
San  Francisco,  Stage  Door 

Washington,  Loew's  Columbia Toronto,  Town 

The  phenomenal  reception  of  "Gigi"  on 
Broadway  fulfills  these  headlines  in  the 
N.  Y.  press: 

"  'GlCr  MAIL  ORDERS  SET  RECORD." 
— N.  Y.  Journal- American 

"SRO  SIGN  FOR  'GIGI'." — N.  Y.  Mirror 

"THE  'FAIR  LADY'  OF  FILMDOM." — N.  Y.  Times 

The  career  of  this  mighty  attraction  now 
takes  its  natural  course  in  reserved  seat 

engagements  that  will  spread  its  fame  into 
every  corner  of  the  nation. 

M-G-M  Presents 

AN  ARTHUR  FREED  PRODUCTION.  

LESLIE  CARON- MAURICE  CHEVALIER -LOUIS  JOURDAN 
HERMIONE  GINGOLD-EVA  GABOR- JACQUES  BER6ERAC  •  ISABEL  JEANS Music 

by 

METROCOLOR  ' 

r,'?ALAN  JAY  LERNER-  TFREDERICK  LOEWE- 
VINCENTE  MINNELLI 



ummer  J &6t 

'THE  BIG  COUNTRY' 

"TWILIGHT  FOR  THE  GODS" UNIVERSAL 
Rock  Hudson,  Cyd  Charisse,  Arthur  Kennedy.  Pro- 

ducer, Gordon  Kay.  Director,  Joseph  Pevney. 

In  "Twilight  for  the  Gods"  Universal  has  cooked  up  a  dra- 
matic porridge  that  will  not  only  satiate  the  entertainment- 

hungry  patron  but  assuage  his  summer  yearning  for  churning 
blue  seas  and  cool  island  retreats  as  well.  The  production 
values,  though  not  unlimited,  provide  elements  that  will  hold 
the  film  in  good  stead  on  the  marquee.  Rock  Hudson  and  Cyd 
Charisse  (who  makes  a  pleasing  pirouette  about-face  from 
her  usual  dance-ballet  roles)  dominate  a  competent  cast  which 
is  bulwarked  by  Arthur  Kennedy.  The  pervading  sea  panorama 
is  infused  with  authenticit}'  by  the  extensive  South  Pacific  loca- 

tion work,  while  the  Eastman  Color  has  etched  the  tropical 
tint  on  celluloid  in  eye-filling  fashion.  The  story,  adapated 
from  Ernest  K.  Grann's  novel,  has  ample  action  which  takes 
place  on  the  brigantine  Cannibal  as  it  cuts  a  saltwater  swath 
between  the  Marquesas  and  Mexico.  Commanding  the  battered, 
wind-whipped  craft,  skipper  Hudson  leaves  his  drinking  habit 
ashore  and  tries  to  raise  repair  money  for  his  near-foundering 
schooner  by  squiring  a  richly  variegated  band  of  passengers  to 
Mexico.  When  these  people  are  thrown  into  close  proximity 
on  the  rolling  decks  of  the  Cannibal,  the  chemistry  of  human 
relations  produces  an  enchanting  series  of  events.  Beset  by  a 
mutinous  crew  and  fearful  of  rising  water  in  the  hold  on  his 
port  side,  Hudson  still  surrenders  himself  to  the  love  of  Miss 
Charisse,  a  beautiful  American  trying  to  drown  her  past  in 
sea-wandering. 

larlton  g  « Villiam  %  \ 
UNITED  ARTISTS 

Gregory  Peck,  Jean  Simmons,  Carroll  Baker,  Charlton 
Heston,  Burl  Ives,  Charles  Bickford.  Producers,  Willi 

Wyler  and  Gregory  Peck.  Director,  William  Wyler. 

No  doubt  about  it,  "The  Big  Country"  is  chockful  of  per- 
sonalities and  story  elements  that  push  this  United  Artists  re- 

lease near  the  top  of  the  outstanding  prospects  in  this  Summer's 
roll-call  of  moviefare.  Every  facet  of  its  production  is  strongly 
stamped  with  the  keynote  trait  of  quality,  size  and  scope  of 
undertaking.  To  animate  "The  Big  Country"  and  blow  it  full 
of  the  bold,  full-bodied  acting  force  it  needs,  imagine  a  blat- 

antly spectacular  line-up  of  screen  luminaries  as  Gregory  Peck 
and  Jean  Simmons,  who  bring  vitality  to  the  romantic  duo, 
Charles  Bickford  and  Burl  Ives  as  the  bitter  lords  of  the  rival 

clans,  sensuous  Carroll  Baker  as  the  rancher's  daughter  who 
can't  reconcile  the  Easterner's  refined  exterior  and  the  ideals 
of  bluff  pugnacity  she  expects  to  find  a  man,  and  Charlton 
Heston,  the  foreman  who  shares  her  distrusts.  With  this  talent 
guided  by  the  knowing  directorial  hand  of  William  Wyler, 
"The  Big  Country"  should  hardly  spell  out  less  than  huge  suc- 

cess. The  setting  is  the  Old  West — not  glossy  and  romanticized, 
but  stark  and  lawlessly  explosive.  The  story  line  visualizes  a 
brutal  vendetta  between  the  families  of  two  powerful  rancher- 
land  barons  whose  feuding  rapidly  reaches  critical  mass  as  they 
vie  for  a  vital  strip  of  lush  watering  land.  Against  this  pattern 
of  seething  conflict  runs  a  tender  alliance  between  the  hated 
Easterner  whose  courageous  clear-thinking  is  resented  by  both 
warring  clans  and  the  tender  school  teacher  who  owns  the 
prized  land  as  a  sympathetic  current  of  romantic  counterpoint. 
The  climax  erupts  into  a  crackling  range  war,  slashing  fatally, 
yet  conclusively,  into  the  ranks  of  both  hostile  families. 
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/Inalif^U  of  the 

SUMMER,  1958  PRODUCT 

20th  Centurtj-JFox 

'  ■  This  company,  a  wellspring  of  topflight  prod- uct through  the  first  half  of  the  year,  again 
comes  through  with  a  big,  bountiful  supply  of 
summer  releases.  As  ampl)'  endowed  as  ever, 20th  bows  to  no  other  distributor  in  its  wealth 
of  solid  revenue-producing  product  —  from 
hn  ishly  endowed  blockbusters  to  socko  exploi- tation tilms. 

Four  films  on  the  20th  list  have  earned  the 
distinction  as  Summer's  Best  on  the  basis  of 
analysis  by  Film  BULLETIN  editors.  These  in- 

clude: "The  Bravados",  "A  Certain  Smile", 
"The  Fly"  and  "The  Barbarian  and  the  Geisha". 

The  4th  of  July  release  is  "The  Bravados",  a 
■walloping  western  of  outstanding  quality.  Star- 

ring Gregory  Peck,  Joan  Collins,  Stephen  Boyd 
and  Albert  Salmi,  this  C'Scope-DeLuxe  Color show  tells  the  dramatically  powerful  story  of  a 
man  sworn  to  avenge  the  rape  of  his  wife. 

"A  Certain  Smile",  set  for  August,  is  a  so- 
phisticated drama  about  three  kinds  of  love — 

young  lo\e,  marital  love  and  extra-curricular 
love.  Aimed  right  to  the  heart  of  the  fem  audi- 

ence and  with  a  top-name  cast  that  includes  con- 
tinental lover  Rossano  Brazzi,  Joan  Fontaine 

Rkh^inl  Todd,  Ji/lh'tic  Gr 
in  "Naked  Earth" 

and  Christine  Carere,  this  C'Scope-DeLuxe  film- 
ization  of  Francoise  Sagan's  sex-sational  novel 
has  the  elements  of  a  heavy  grosser. 

"The  Fly,"  listed  as  one  of  the  Summer's 
Best,  is  not  just  another  exploitation  picture.  It 
could  very  well  be  the  ultimate  in  its  field.  The 
yarn  of  a  man-turned-fly  has  a  grossing  poten- 

tial equal  to  that  of  many  blockbusters.  20th 
is  backing  it  with  a  great  campaign. 

The  big  one  for  labor  Day  is  "The  Barbarian 
and  the  Geisha",  and  a  big  one  it  is.  Tabbed  by 
many  as  this  year's  "Sayonara",  this  John  Hus- ton film  has  the  necessary  ingredients  to  cook 
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up  a  nuclear  boxofifice  explosion.  For  the  mar- 
quee, there's  John  Wayne  in  a  fresh,  sensitive role  as  an  American  official  in  Japan,  who  falls 

in  love  with  an  Oriental.  In  C'Scope  and  De- Luxe  Color. 
The  balance  of  the  slate  is  chock-full  of  solid 

entertainment  features  and  showmanship  possi- 
bilities that  could  push  any  of  them  to  boxoffice 

heights. 
"Naked  Earth",  a  June  release  has  been 

tabbed  an  Exploitation  Winner  on  the  basis  of 
its  savage  spectacle.  With  good  performances 
by  Richard  Todd  and  Juliette  Greco,  this  black- 
and-white  CinemaScope  offering  sells  mighty adventure. 

Another  Exploitation  Winner,  "Gang  War", 
a  story  of  cop  and  robbers  has  plenty  of  pro- 

/f  she  /ooked upon  the  horror 
her  husband  had  become... 

she  would  scream  for 

the  rest  of  her  life! 

motional  angles  with  which  exhibitors  can  work. 
"Sierra  Baron"  is  an  Exploitation  Winner 

scheduled  for  July  release.  Touted  as  a  "savage 
saga  of  the  'Fortj-Niners'  whose  blood  watered 
the  seeds  of  empire  in  Old  California,"  this CinemaScope-DeLuxe  Color  western  shapes  up 
as  an  actionful  entry. 

Producer-director  Dick  Powell  ("The  Enemy 
Below")  has  deli\ered  a  rough,  tough  story 
about  jet  pilots  for  September  release.  It's called  "The  Hunters",  and  Robert  Mitchum 
heads  the  cast  in  this  Exploitation  Winner.  In 
DeLuxe  Color  and  CinemaScope.  Set  for  Sep- 

tember release. 
Other  20th-Fox  releases  for  the  hot  weather 

season: 

June:  Don  Murray  and  Diane  Varsi  in  "From 
Hell  to  Texas",  a  CinemaScope-DeLuxe  Color 
western.  "Wolf  Dog,"  Disney-style  story  about 

Robert  Mitchum,  May  Britt  in 
"The  Hunters" 

a  boy  and  his  canine  friend.  "Desert  Hell,"  a foreign  legion  adventure  starring  Brian  Keith 
and  Johnny  Desmond. 

July:  "Space  Master  X-7,"  a  timely  science- 
fiction  yarn  inspired  by  today's  interest  in  earth sattellites. 

August:  "Quick  Draw"  with  Hugh  O'Brian 
of  TV  fame.  A  western,  of  course,  in  C'Scope, 
color.  "Rx  Murder,"  a  crime  melodrama  that 
closely  parallels  the  recent  front  page  stories  of 
the  English  doctor  whose  patients  died,  leaving 
their  fortunes  to  him.  "Flaming  Frontier,"  In- dian drama  starring  Bruce  Bennett  and  Jim Da%  is. 

September:  "Harry  Black,"  CinemaScope-De Luxe  Color,  starring  Stewart  Granger,  Anthony 
Steel,  Barbara  Rush.  "Villa,"  a  western  pro- 

duced by  Plato  Skouras,  in  C'Scope  and  Color. 
"Smiley  Gets  a  Gun",  western  in  C'Scope  and Color. 
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ANALYSIS  DF  THE  PRODUCT 

Unitetl  Artists 

This  tompaii)-  unquestionably  has  a  summer 
season  product  that  ri^als  that  of  any  of  the 
majors.  No  less  than  four  of  United  Artists' 
June-throuj;h-September  releases  must  be  in- 

cluded among  the  Summer's  Best.  The  block- 
buster quartet:  "The  Vikings,"  "The  Big  Coun- 

try," "Kings  Cio  Forth  "  and  "La  Parasienne". 
Right  now,  any  reference  to  "the  big  one", 

can  only  mean  "The  Vikings".  Big  in  every- thing, from  the  marquee  power  of  its  stars  to 
the  size  of  its  spectacle,  this  magnificent  Cine- 
maScope-Technicolor  ad\enture  spectacle  will 
surely  be  one  of  the  tt)p  grossers  of  the  year. 
And  for  the  benefit  of  exhibitors,  it  is  matched 
by  an  advertising-exploitation-publicity  cam- 

paign as  big  as  the  show  itself. 
"The  Big  Country"  has  the  stamp  of  quality 

— make  no  mistake  about  that.  With  such  per- 
formers as  Gregory  Peck,  Jean  Simmons,  Carrol 

Baker,  Charlton  Heston,  Burl  Ives  and  Charles 
Bickford  lending  their  talents  and  marquee 
p(i>\  ei  U)  a  dramatic  tale  of  the  first  order,  and 
with  direction  h\  William  Wyler,  here  is  a  film 
that  \\ill  appeal  to  the  mass  audience,  yet  has 
elements  to  satisfy  discriminating  theatregoers. 

Sure  to  join  the  blockbuster  parade  is  "Kings 
Go  Forth,"  a  contro\ersial  lo\e  story  that  in- volves two  American  soldiers   (Frank  Sinatra 

Wvo  Vikings 

Poster  art  on  "La  P. ariswnne 

and  Tony  Curtis)  and  a  French  girl  \\  ith  Negro 
blood  (Natalie  Wood).  A  powerful  drama,  yet 
with  many  sensitive  facets,  this  Frank  Ross  pro- 

duction directed  by  Delmer  Daves  is  highly  ex- 
ploitable in  all  areas  save,  perhaps,  the  hard 

core  of  Southern  states. 
Brigitte  Bardot  is  the  boxoffice  djnamite  that 

must  carry  "La  Parasienne"  to  the  list  of  the 
Summer's  Best.  Firmly  established  in  the  U.  S. 
as  a  top  personality,  this  luscious  French  sexpot 
pushes  this  foreign-language  film  to  the  heights. 
Teamed  with  her  are  Charles  Boyer  and  Henri 
Vidal.  We  look  for  this  one  to  rival  the  fabu- 

lous "And  God  Created  Woman". 
Behind  this  top  array  of  blockbusters  are  a 

number  of  promising  Exploitation  Winners. 

"The  Lone  Ranger  and  the  Lost  City  of 
Gold"  presents  a  golden  exploitation  opportuni- ty for  theatremen.  This  June  release  in  Eastman 
Color  is  being  backed  by  a  red-hot  promotional 
campaign  that  includes  comic  strips  in  161  Sun- 

day newspapers,  brand  merchandise  co-ops  on  a 
national  level,  a  Decca  album,  point-of-sale 
promotions  with  General  Mills  and  American 
Bakeries,  covering  TV,  radio,  newspapers,  bill- 

boards and  mail-in  offers. 

"China  Doll,"  an  August  release  is  an  un- 
usual adventure  story.  Victor  Mature  stars  as  a 

Flying  Tiger  pilot  who  buys  a  Chinese  girl, 

falls  in  love  with  her.  Turning  in  a  top  per- 
formance is  Li  Li  Hua  as  the  girl. 

"It,  The  Terror  from  Outer  Space"  is  a  good- 
looking  exploitation  entry.  Brimming  with 
science-fiction  gimmicks  and  stunts,  "It"  is  a natural  for  showmen  oriented  in  this  direction. 
An  Ernest  Hemingway  yarn,  "The  Gun  Run- 

ners", has  been  named  another  Exploitation Winner,  and  it  is  one  that  could  move  into  the 
better-than-average  gross  class  with  the  proper 
exploitation  backing.  Boasting  a  top-notch 
group  of  thespians  (Audie  Murphy,  Eddie  Al- 

bert, Patricia  Owens,  Everett  Sloane)  this  Sep- 
tember release  concerns  a  fishing  craft  owner 

who  gets  involved  in  running  guns  to  Cuban revolutionaries. 
"Ten  Seconds  to  Hell,"  filmed  on  location  in 

Germany,  must  be  classified  with  the  Exploita- 
tion Winners  on  the  basis  of  stars  Jack  Palance 

and  Jeff  Chandler,  and  its  suspenseful  tale  of  a 
demolition  team  on  a  risky  mission  in  war-torn Berlin. 
Add  to  the  list  of  hot  weather  releases  the 

following  appetizing  fare: 
June:  "Wink  of  an  Eye,"  taut  crime  melo- 

drama starring  Jonathan  Kidd  and  Doris  Dowl- 

ing. 

July:  "1  Bury  the  Living,  "  a  neat  little  film that  lends  itself  to  screaming  showmanship. 
Topcast  is  Richard  Boone  of  TV  fame. 

August:  "Curse  of  the  Faceless  Man,"  an- other horror  entry  with  plenty  of  exploitables. 
September:  "Terror  in  a  Texas  Town,"  a 

western  starring  Sterling  Hayden,  and  "The 
Cop  Hater,  "  a  melodrama  with  plenty  of  sex and  violence. 

FRANK SINAIM 

NY 

URTIS 
NATALIE 

WOOD 

Page  26       Film  BULLETIN    June  23,  1958 



ANALYSIS  OF  THE  PRODUCT 

3§etro'Goldwtin  -3§a  tier 

There  is  no  doubt  that  M-G-M,  under  the 
/ogel  regime,  is  showing  a  new  awareness  of 
howmanship  in  presenting  its  product.  Leo's ummer  lineup  will  give  exhibitors  plenty  to 
oar  about  because  the  schedule  contains  a  bal- 
inced  arrar)-  t)f  top-drawer  films  and  expolita- ion  entries. 
The  release  schedule  of  ten  films  for  the  hot 

veather  season  is  diversified,  being  di\ided 
imong  horror,  comedy,  western  and  drama.  Two 
ntries,  "Cat  on  a  Hot  Tin  Roof"  and  "Gigi", 
ire  listed  among  the  Summer's  Best,  while  sev- ;ral  others  appear  likely  to  give  a  good  account 

'litiitdtion  General" 

of  themselves  at  the  boxoffice.  One,  "Imitation 
General  ",  a  comedy  in  the  vein  of  "Don't  Go 
Near  the  Water  ",  has  the  potential  to  move  up into  the  select  class. 

"Gigi",  with  its  hit  songs  now  flooding  the 
airwaves,  is  headed  for  fame  and  fortune.  This 
first  Alan  Jay  Lerner-Frederick  Loewe  musical 
since  "My  Fair  Lady"  is  a  real  class  show.  At 
present  it's  on  a  hard-ticket  basis. 

"Cat  on  a  Hot  Tin  Roof",  the  filmization  of 
Tennessee  Williams'  award-winning  drama, 
rates  highly  for  its  dramatic  story  content  and 
first-rate  cast  (Elizabeth  Taylor,  Paul  Newman, 
Burl  Ives  and  Jack  Carson). 

For  horror  fans,  a  brisk  combo  "The  Haunted Strangler  (Boris  Karloff,  Dorothy  Gordon)  and 
"Fiend  Without  a  Face"  promises  to  liven 
things  up.  This  pair  is  scheduled  for  June  re- 

lease. Also  on  the  June  agenda  is  "High  School 
Confidental",  melodrama  in  the  "Blackboard 
Jungle"  vein.  It  stars  Russ  Tambhn  and  Jan Sterling. 

"The  Law  and  Jake  Wade  "  teams  Robert 
Taylor  and  Richard  Widmark  in  a  hard-hitting 
western.  It  has  the  looks  of  a  money-maker,  if 
exploited  properly.  In  CinemaScope  and  Metro- color. 

"Imitation  General",  a  rollicking  laughfest 
starring  Glenn  Ford.  Academy  Award  winner 
Red  Buttons  and  succulent  Taina  Elg,  is  a  July 
release.  This  month  also  brings  another  of  pro- 

ducer Sol  Lesser's  Tarzan  entries,  "Tarzan's 
Fight  for  Life".  With  the  forward  look  of 
CinemaScope  and  Color  added  to  this  adventure 
series,  it  is  being  given  a  new  lease  on  life. 

"The  Badlanders",  a  CinemaScope-Metrocolor 

western  (Alan  Ladd,  Frnest  Borgnine,  Kai> 
Jurado)  looks  ideal  for  action  fans. 

Husband-and-wife  Rex  Harrison  and  Kay 
Kendall  (she  scored  sensationally  in  "Les 
Girls  ")  are  starred  in  a  light  CinemaScope-  ; 
Metrocolor  comedy,  "The  Reluctant  Debutante", 
set  for  August  release.  This  ma\-  push  its  way 
into  the  "best "  category. 

"Andy  Hardy  Comes  Back"  is  Metro's  effort to  stage  a  comeback  for  this  once  universally 
popular  series.  Mickey  Roone)  is  back  in  the 
title  role,  with  Fay  Holden  and  Rooney  s  young 
son.  Great  for  the  family  trade. 

"The  Reliictuul  Deh' 

Buena  Vista  will  prove  a  highly  reliable  sup- 
olier  of  product  to  theatremen  during  the  sum- 
ler  months.  Although  the  company  is  releas- 
ng  only  four  films,  two  are  classified  as  the 
Summer's  Best  and  the  others  should  give  a 
good  account  of  themselves.  Production  values 
on  the  hot  weather  quartet  are  all  above  aver- 

ARE  NO  WORDS 
J"©  express  this  boy' Ihe  proud  man  and  ■ loved. ..and  the  emotional impact  of  the he  longed  to them! 

scsm«iU)«w.iR .- 
ALAN  LADD  - OLIVIA  deHAVILLAND 

DEAN  JAGGER  - DAVID  UOO 

age  and  each  has  the  advantage  of  Technicolor tinting. 

"Light  in  the  Forest,"'  a  top  summer  choice  is crammed  full  of  the  excitement  and  romance  of 
pioneer  days.  Produced  by  the  master  himself, 
Disney,  it  looks  like  a  worthy  successor  to  "Old 

Yeller". Samuel  Goldwyn  Jr.'s  "Proud  Rebel  "  shapes 
up  as  another  of  the  Summer's  Best.  With  a top  story  and  a  top  cast  (Alan  Ladd  and  son 
David,  Olivia  de  Havilland)  and  direction  by 
Academy  Award  winning  Michael  Curtiz, 
"Rebel  "  contains  the  ingredients  to  work  box- office  magic. 

In  August,  BV  will  pull  the  wraps  off  "The 
Young  Land,"  another  in  the  colorful  films  deal- 

ing with  little-told  phases  of  American  history 
from  C.  V.  Whitney.  Starred  in  this  Technicolor 
feature  are  Pat  Wayne  (son  of  John  Wayne), 
Yvonne  Craig,  Dennis  Hopper  and  Dan  O'Her- 
lihy.  Also  being  released  in  August  is  "White 

Wilderness",  latest  in  Disney's  magnificent  True- Life  adventure  series.  This  one  covers  the 
frost-bitten  Arctic  regions  of  North  America.  It 
has  been  named  one  of  the  season's  Exploita- tion ^X'inners. 

-The  Yoiaiii  Unni 
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ittfe  isV>t  a  single  Paramount  film  of  suffic- 
ent  merit  to  be  classed  among  the  summer's 
best.  A  couple  of  this  company's  entries  can  be 
grated  as  above-average  boxoffice  prospects,  but 
for  the  most  part,  the  forthcoming,  product  falls 

the  run-of-the-mill  category.  The  most  prom- 
ising moneymaker  in  the  group  appears  to  be 

HKing  Creole",  an  Exploitation  Winner  selec- 
'tion,  with  Pvt.  Elvis  Presley  in  the  starring  role. 
If  the  rock  n'  roller's  previous  films  are  any criteria,  this  one  should  do  very  well  with  the 
teenageers.  The  Hal  Wallis  production  is  a 
July  release. 

SUSPENSE... 
EXCITEMENT. 
EMOTION 

^  JAMES  STEWM 

\  KIMNQM -       ALFRED  HITTHCDCK'S 
^  VERTIGO 

Falling  below  expectations,  we  hear,  is  "Ver- 
tigo", a  June  release.  With  a  cast  headed  by James  Stewart  and  Kim  Novak,  this  Hitchcock 

VistaVision-Technicolor  production  nevertheless 
figures  to  draw  above  par  grosses. 
"Hot  Spell",  from  the  Wallis  stable,  and 

featuring  Anthony  Quinn  and  Shirly  Booth,  tells 
the  story  of  a  family  crisis  in  the  midst  of  a 
heat  wave  in  a  small  Louisiana  town.  Although 
this  picture  has  some  good  dramatic  elements 
and  a  topnotch  cast,  it  never  reaches  its  poten- 
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SHIRLEY  ANTHONY 
BOOTH  •  QUINN SHIRLEY  EARL 

MacLAINE  ■  HOLLIMANl 

tial,  looms  as  a  fair  entry  in  the  summer  derby. 
The  science-fiction  combination,  "The  Space 

Children"  and  "The  Colossus  of  New  York", 
might  be  expected  to  do  OK  in  the  drive-ins 
and  ballyhoo  houses.  To  be  released  in  June, 

these  films  were  produced  by  William  Alia 
of  "Creature  From  the  Black  Lagoon"  fam 
Michel  Ray  is  featured  in  "Children". 

For  Jerry  Lewis  fans  August  will  brin 
"Rock-A-Bye  Baby".  A  VistaVision-Technicolc 
comedy,  this  is  a  musical  remake  of  "The  Mi 

"The  Matchtnaker 

acle  of  Morgan's  Creek",  and  might  be  terme^ an  overdose  of  Lewis.  Produced  by  the  star, 
introduces   his    twelve-year-old   son   to  movi 
audiences.  Rounding  out  the  cast:  Marilyn  Ma* 
well,  Baccaloni  and  Reginald  Gardner. 

"The  Matchmaker",  a  black-and-white  film 
ization  of  the  Broadway  comedy  features  Shirl 
Booth  as  a  conniving  widow  who  trys  to  solv 
the  romantic  problems  of  a  rich  widower  am* 
a  lovely  lass.  Qualitatively,  this  might  be  Para 
mount's  best  film  of  the  season.  Featured  witl 
Miss  Booth  in  this  one  arc  Anthony  Perkin 
and  Shirly  Maclaine. 

Allied  A^rtists 

While  none  of  AA's  summer  releases  can  be 
classified  in  the  top-drawer  category,  this  com- 

pany nevertheless  has  a  good  quota  of  product 
that  ranks  high  in  the  exploitation  derby.  Re- 

leases aimed  at  the  youth  and  action  audiences 
and  containing  plenty  of  selling  angles  mark 
the  Allied  Artists'  program  and  they  should help  many  a  theatre  beef  up  boxoflSce  returns 
during  the  summer  months. 

"Never  Love  a  Stranger"  shapes  up  as  a  late June  Exploitation  Winner.  Based  on  Harold 
Robbin's  sensational  novel  that  sold  more  than 
3,000,000  copies,  "Stranger"  tells  the  story  of  a youth  who  rises  from  the  streets  of  New  York 
to  become  No.  1  racketeer  in  the  country.  John 
Drew  Barrymore  heads  a  cast  that  includes  Lita Milan. 

"Snowfire",  yarn  about  a  stallion  in  color,  is 
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another  Exploitation  Winner  and  it  is  being 
teamed  with  "The  Littlest  Hobo"  to  form  a 
verv  attractive  summer  combo.   "Snowfire"  was 

"Giinsmok 

(More  ANALYSIS 

hailed  by  Louella  Parsons  as  having  "all  th^i 
thrill  of  a  Walt  Disney  hit",  and  AA  hal latched  on  to  this  line  in  the  promotional  cam 

paign. 
"Frankenstein — 1970"  (Boris  Karloff),  se 

lected  as  another  Exploitation  Winner,  anc 
"Spy  in  the  Sky,"  a  story  of  satellites  am scientists,  round  out  the  July  agenda. 

In  August,  "Cry  Baby  Killer"  and  "Hot  Ca Girl  "  —  an  Exploitation  choice  combo  —  anc 
"Everybody  Rock"  are  August  releases.  Sched 
uled  in  the  same  month  is  "Gunsmoke  in  Tut 
son,"  a  CinemaScope-De  Luxe  Color  westerr 
starring  Mark  Stevens,  Forrest  Tucker  and  Gait Robbins. 

Current  among  this  company's  releases  is  .' 
gimmick  show,  "Attack  of  the  50-ft.  Woman" that  is  rolling  up  some  handsome  grosses  it\ 
drive-ins  and  ballyhoo  situations. 
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WILL  HIS 

OWN  FATHER 

SHOOT  HIM  DOWN? 

ELL  CHEER  TAB'S  SONG  HIT 
"I'M  A  RUNAWAY" 

lUssoclated  Press  top  tune! 

REMEMBER 

rll  sell  you"GUNMAN'S  WALK" 
01  on  a  "subject-to-personal- 

viewing"  basis. 
HMUSTSEE  IT  TO  PLAY  IT! 

COLUMBIA  PICTURES  presents 

VAN  HEFLIN  TAB  HUNTER Ml 

KATHRYN  GRANT  JAMES  DARREN  .  .MICKEY  SHAUGHNESSY 
Screenpii,  i,  FRANK  NUGENT  •  F>om  3  slor)  ti;  RIC  HAROMAN  .  Produced  ti>  FRED  KOHLMAR  •  Oirecled  t»  PHIL  KARLSON 

CiNemaScoPE 

TECHNICOLOR® 

OLUMBIA'S  BIG  GUN  WITH  THE  BIG 
EXPLODES  ACROSS  THE  COUNTRY 
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Columbia's  summer  schedule  will  provide  a 
steady  supply  of  boxoffice  product  with  heavy 
emphasis  on  t«o  liig  ones — "The  Key"  and 
"Best  of  Enemies  ' — plus  a  mighty  good-looking 
exploitation  entry,  "Gunman's  Walk".  The  first 
two  have  been  listed  among  the  Summer's  Best; the  latter  film  has  the  potential  to  make  the  top 

[b.o.  grade  in  many  situations. 
The  balance  of  the  slate  is  chock-full  of 

'showmanship  possibilities  that  could  boost  their 
boxoffice  prospects  into  the  better  grosser  cate- 
gory. 

'The  Key"  should  rank  v.nh  the  season's better  films.  With  William  Holden  and  Sophia 
Loren  as  the  topcasters,  this  July  release,  filmed 
in    black-and-white    C'Scope,    should  intrigue 

V  The  door  opened  'in 

Caluwnhia 

adult  audiences  in  most  situations.  Holden,  per- 
haps the  top  male  b.o.  draw  of  today,  makes 

this  Carol  Reed  production  sure  money-winner, 
this  Carol  Reed  production  a  sure  money- winner. 
On  the  lighter  side,  "Best  of  Enemies,"  with 

Danny  Kaye  in  the  lead  role,  is  an  odds-on 
favorite  to  make  summertime  moviegoers  laugh 
their  way  into  theatres  throughout  the  country. 
The  film's  potential  is  boosted  by  the  presence 
of  upcoming  Curt  Jurgens  as  co-star. 
"Gunman's  Walk,"  a  CinemaScope-Techni- 

color  western  featuring  Van  Heflin,  Tab  Hunter 
and  Kathryn  Grant  (Mrs.  Bing  Crosby)  is  a 
natural  for  inclusion  among  the  Exploitation 
Winners.  Were  it  not  for  the  rash  of  oaters 
currently  on  TV  a  western  of  this  calibre  would 
be  on  the  list  of  Summer's  Best. 

Highly  exploitable  is  "The  Lineup,"  (June  re- lease) a  fast-moving  crime  melodrama  that 
packs  beacoup  b.o.  power.  Cast  includes  Eli 
Wallach,  Robert  Keith,  Warner  Anderson.  Being 
re-released  this  month  is  "From  Here  to  Eter- 

nity", the  great  hit  that  should  woo  summer 
patrons  who  didn't  see  it  the  first  time  and those  who  want  a  second  look.  On  the  July 
agenda:  "Curse  of  the  Demon,"  a  hair-raising thriller  starring  Dana  Andrews.  This  one  has 
some  terrifying  ad  art  that  will  sell  hard.  "The 
Revenge  of  Frankenstein"  returns  a  Techni- colored  Frankenstein  to  the  screen.  Topcast  as 
the  monster  is  Peter  Cushing.  "The  Camp  on 
Blood  Island  "  details  events  in  a  barbaric  pris- 

on camp  after  V^'WII.  "The  Snorkel,"  tale  of a  killer  that  murders  his  victims  under  water  is 
a  natural.  "Life  Begins  at  17,"  an  intimate  view of  teenagers  and  their  sex  problems,  makes  a 
strong  play  for  the  youth  market.  Ads  on  this 
one  are  provocative. 

No  definite  dates  ha\e  been  set  yet  for  th 
following  hot  weather  films:  "Tank  Force,"  at tion   drama   about   a   titanic   desert  battle 
WWII,  starring  Victor  Mature,  Leo  Genn.  £ 
CinemaScope  and  Technicolor.    "Ghost  of 
China  Sea",  adventure  story  of  three  ill-assorto men  and  a  blonde  trapped  in  the  Phillipin 
jungle  during  WWII,  with  David  Brian  stan 
"She  Played  With  Fire  "  (Jack  Hawkins,  Arlen 
Dahl),  crime  melodrama  spiced  with  sex  aot 
murder.    Randolph   Scott  western,  "Buchao^ 
Rides  Alone  ".    Stewart  Granger,  Donna  R 
and  George  Sanders  in  a  melodrama  set  in 
south  of  France,  "The  Whole  Truth". 

Tab  Hunter  in  "Gunman's  Walk'' 

Rank  Filwn  Distributors 

RFDA,  an  aggressive  newcomer  to  the  U.  S. 
film  distribution  scene,  has  assembled  a  diversi- 

fied and  entertaining  schedule  of  summer  re- 
leases. Now  in  its  second  year,  the  American 

distributing  arm  of  the  famed  English  produc- 
tion company  is  winning  its  battle  to  take 

British  films  out  of  the  art  house  classification, 
put  them  in  the  general  market.  In  fact,  several 
of  the  entries,  with  proper  exploitatifin  hackirm. 

'  Windom's  Way" 

Pegs  30       Film  BULLETIN    June  23,  1958 

could  move  into  the  better-than-average  gross- 
ing classification. 

An  Irish  comedy,  "Rooney,"  featuring  John Gregson,  Muriel  Pavlow  and  Barry  Fitzgerald, 
and  "There's  Always  a  Price  Tag,"  fast-moving 
melodrama,  kick  off  the  parade  in  June. 

"Dangerous  Exile,"  historical  drama  starring 
Louis  Jourdan  (VistaVision-Eastman  Color)  is 
set  for  July  release.  Jourdan's  performance  in 
M-G-M's  "Gigi"  is  bound  to  increase  his  box- 
office  draw  tenfold.  In  August  "The  Gypsy  and 
the  Gentleman,"  the  tale  of  one  man's  destruc- tion in  the  arms  of  a  voluptuous,  corrupting 
woman  should  find  a  ready  market.  An  adap- 

tion of  James  Ramsey  Ullman's  novel,  "Win- 
dom's Way"  (Peter  Finch,  Mary  Ure)  will  be released  in  the  same  month. 

September  brings  two  attractive  Rank  films  to 
the  American  scene,  "A  Tale  of  Two  Cities" 
and  "Carve  Her  Name  With  Pride  ".  The  filmi- /ation  of  the  Charles  Dickens  classic  has  been 
chosen  as  a  Summer  Exploitation  Winner  and 
can  prove  to  be  a  real  "sleeper".  Dirk  Bogarde 

(More  ANALYSIS  on  Page  34) 

has  the  lead  role,  and  this  film  has  the  potentia 
to  establish  him  as  an  American  boxoffice  win 
ner.  "Carve  Her  Name  With  Pride"  is  an  off 
beat  tale  of  French  counter-spy  work  durinj World  War  II. 

"Dangooi/s  Z  a/7c 



GmoiT&TioN  Winners 

)DD-JOLIETTEGRECO 

Fast-paced  story  and  authentic  back- 
grounds blended  into  an  entertaining  ex- 

ploitation package.  Vivid  illustrations  and 
hard-hitting  copy  are  keyed  to  adventure 

theme  in  this  20th-Fox  release. 

Jack  Palance  stars  with  Jeff  Chandler  and 
Martine  Carol  in  this  spine-tingler  about  a 
demolition  team  in  WWII  Berlin.  Titled 
"Ten  Seconds  To  Hell",  it  will  be  released 
by   United  Artists.    Potential  "sleeper". 

-SUDDEN  — 

f  ON 

Gunman's 

WALK/ 

M  

Striking,  actionful  art  on  Columbia's  "Gun- man's Walk"  injects  a  powerful  note  into 
all  ads.  Cinemascope  and  Technicolor  are 
plus  factors.  Strong  marquee  in  Van  Hef- 
lin,  Tab  Hunter  and  Kathryn  Grant.  Con- 

tains elements  of  a  first-rate  western. 

Chalk  up  this  M-G-M  thriller-chiller  double 
bill  as  one  of  the  top  exploitation  combes 
of  the  hot  weather  season.    Horror  art 

and  Karloff  name  will  sell. 

You  loved 

Yammy..'. 
and  you'll  love  iij' 

Happy    '  ̂\N|TM|^ 

REYNOLDS 

THE  BLOOD  IN  HIS  VEINS  ONCE 
FLOWED  THROUGH  HERS 

A  nifty  sequel  to  "Tammy".  U-l  is  fea- turing Debbie  Reynolds,  Curt  Jurgens, 
John  Saxon  in  a  light,  entertaining  come- 

dy, that  is  ideal  hot  weather  fare.  Title 
soncs  is  moving  along  nicely  on  best 

seller  lists  in  records  and  sheets. 

(More  EXPLOITATION  WINNERS  on  Page  32) 

PETER  GUSHING  •MiCHA£.G5uGh...MtLi 
Unlversal's  entry  in  the  summer's  horror 
derby  adds  sex  to  the  usual  thrill-and- 
chill  theme.  In  Technicolor,  it  has  ail  the 
s'lock  gimmicks.  Made  by  producer  of 
last  year's  "Curse  of  Frankenstein"  hit. 

Film  BULLETIN 



EZFLOITATION 

WiNNBBS 

THE  DOUBLE  SCORCH!  JET  POWERED 
TO  TOP  THE  JOLTS  OF  ANY  DOUBLE  HIT  SHOW  ON  RECORD! 

Allied  Artists  fias  come  up  with  a  package 
keyed  to  the  current  juvenile  delinquency 
craze.  Nothing  subtle  about  the  art  or  the 
copy,  but  it  smashes  its  point  across.  Dis- 

play emphasis  is  on  terror,  violence. 

IT  WAS  OLD  CALIFORNIA'S 
HOUR  OF  LIFE  OR  DEATH! 

™  •  ̂J^i?^  •  GAM  -  POWERS  •  BRODIE PLATO  rSKOUBAS  ■  JAMisT  CLARK  ■  HOUSTof  MANCH  S  I  6  
Fierce  action,  wild  adventure  keynote  the 
20th  Century-Fox  campaign  on  this  one. 
Striking    illustrations   of   outdoor  sweep 

featured  in  all  the  ads. 

"Allied  Artists'  SNOWFIRE  has  all  the  thrill >       ■•■   I.  iv-  _        L!»l"    LOUELLA  PARSONS of  a  Walt  Disney  hit!  Hoii,.ood.Fo™.dcoi„™,., 

This  AA  entry  looms  as  the  hot  weather 
successor  to  Disney's  "Old  Yeller".  Team 
il  with  "Littlest  Hobo"  for  topnotch  re- 

turns from  family,  kid  trade.  A  good  con- 
tender for  better-than-average  grosses  in 

most  situations. 

"The  Badlanders"  is  an  exploitation-keyed 
western  from  M-G-M.  Featuring  Alan  Ladd 
and  Ernest  Borgnine,  it's  a  shoot-'em-up story  that  figures  to  be  a  natural  for 
drive-ins  and  action  houses.  In  Cinema- 

Scope  and  Metrocolor. 

THE  MOB  MOVED  IN. . .  THE  HOODS  RAN  WILD 
and  a  city  became  a  *hell  in  concrete! 

taLEsBROON-faMOR T  HAROLD  E.  W-TGENE  FOlERJr 

20th-Fox  is  putting  the  emphasis  on  the 
hard-hitting  title.   Yarn  deals  with  one  of 
the  major  problems  facing  law  enforce- ment officers. 

mmm  unsime 
miftiMS  mmm 
m  COOCW  ■  WHS  mH .  -  m  ms » ...  ■  m  m.':m\  m  ■  mm  ■  mmn 
Behind-the-scenes  with  teenage  delin- 

quents. Will  sell  where  exhibitors  use 
"Blackboard  Jungle"  promotion  angles. 
Strong  ad  campaign  prepared  by  M-G-M. 

American  International  has  a  unique  hor- 
ror entry  that  is  aptly  titled,  "How  to Make  a  Monster".  Tells  about  a  movie 

make-up  man  who  goes  beserk  in  creat- 
ing monsters. 
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"No.  1
 

Soxoffice  Cham
pion!" 

The  Greatest  Siiow  IN  TODD-AO! 

Has  grossed  to  date 

$2,571,835.25 

In  only  23  engagements,  playing  only  10  shows  per  week! 

And  this  is  only  tlie  beginning! 

13th  week  New  York  •  12tti  week  Miami  Beach  •  11tti  week  Chicago, 
Philadelphia,  Washington  •  10tti  week  Baltimore,  Cleveland  •  gth  week  Pittsburgh, 
Boston,  Detroit  •  8th  week  Dallas,  St.  Louis  •  7th  week  Indianapolis,  Cincinnati, 
Denver,  Montreal  •  6th  week  New  Orleans  •  5th  week  Louisville 
3rd  week  Buffalo,  Los  Angeles,  Atlantic  City,  Portland  •  2nd  week  Seattle 

NOTE-'SOUTH  PACIFIC  v^ill  be  shown  only  in  TODD-AO  indefinitely! 
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JVarner  Bros. 

Limited  is  quantity,  the  Warner  Bros,  prod- 
uct for  this  siiinmer  season  is  ne\ertheless  high- 
ly promisiiiu  The  company's  summer  slate carries  o:il\  cluht  films,  but  three  of  these  have 

been  tabbed  anionj;  the  Summer's  Best — "In- 
discreet," "No  Time  for  Serjjeants"  and  "The 

Naked  and  The  Dead  ". 
"Old  Man  and  the  Sea,"  Ernest  Hemingway novel  filmed  in  Technicolor,  while  not  listed 

among  the  season's  best — yet  has  possibilities  to force  its  way  into  that  chosen  group.  Powerfully 
acted  by  Spencer  Tracy,  Felipe  Pazos  and  Harry 
Bella\er,  this  Leland  Hayward  production,  di- 

rected by  John  Sturges,  has  a  quality  appeal  to 
the  discriminating  segment  of  the  motion  pic- 

ture audience,  will  need  to  be  pushed  to  satisfy 
popular  mass  tastes.  This  will  be  released  in 
August. 

"Indiscreet"  is  a  mature  love  story  that  will appeal  strongly  to  the  adult  segment  of  the 
moviegoing  public.  "With  Gary  Grant  and  Ingrid Bergman  teamed  as  the  principals,  director 
Stanley  Donen  has  fashioned  a  film  of  stature 
from  the  Norman  Krasna  screenplay,  one  sure 
to  delight  the  most  discriminating  of  movie- 
goers. 

One  of  Broadway's  most  successful  comedies, 
"No  Time  for  Sergeants"  is  a  real  hit  in  the 
film  version.  Starring  Andy  Griffiths  as  a  back- 

woods Georgia  draftee,  it  has  enough  laughs  for everyone. 

"The  Naked  and  The  Dead,"  most  acclaimed novel  of  World  War  II,  has  a  vast  audience 
awaiting  its  release.  It  must  rank  among  the 
Summer's  Best  on  this  factor  alone.  Starring 
Aldo  Ray  ("Battle  Cry"),  Cliff  Robertson,  Ray- 

mond Massey,  Lili  St.  Cyr  and  Barbara  Nichols, 
the  filmization  of  the  Norman  Mailer  best-seller 
is  sure  to  generate  excitement  in  every  situation. 

"The  Old  ALin  and  the  Sea" 

Balance  of  the  summer  product  from  Warners 
tends  to  the  lower  grade  classification.  Current- 

ly in  release:  "Dangerous  Youth,"  a  melodrama about  teenagers  (George  Baker,  Frankie 
Wright).  "Badman's  Country, "  a  western  star- 

ring George  Montgomery  is  listed  for  August release. 

In  September,  WB  will  release  Budd  Schul- 
berg's  "Across  the  E%erglades,  "  (Christopher 
Plummer,  Burl  Ives)  a  melodrama  with  a  Flori- 

da background,  and  "Home  Before  Dark,"  tale of  the  rehabilitation  of  a  mental  patient  (Jean 
Simmons,  Dan  O'Herlihy,  Rhonda  Fleming). 

MERVYNLeROY  ̂   WARNER  BROS. 

tJ n  i  versa  l^In  tern  atianal 

Though  the  Universal  studio  has  been  virtual- 
ly shuttered  for  the  past  four  or  five  months, 

the  company  will  release  six  features  through 
the  summer.  On  a  more  optimistic  note,  produc- 

tion at  the  Universal  City  lot  is  resuming  just 
about  now. 

Tops  among  the  upcoming  releases  are  two 
that  rank  with  the  Summer's  Best — "A  Time  to 
Love  and  A  Time  to  Die  "  and  'Twilight  for 
the  Gods." 

Art  on  "A  Time  To  Lore  and 
A  Time  To  Die" 

"Horror  of  Dracula,"  a  meaty  exploitation 
chiller  from  England  leads  the  current  release 
parade  in  June  Filmed  in  color,  this  one  has 
been  named  an  Exploitation  Winner  and  where 
it  is  sold  by  shriek,  shudder  and  shock  show- 

manship grosses  should  respond. 
That  "Tammy"  girl,  Debbie  Reynolds,  stars 

in  a  bright,  bouncy  June  release  titled  "This 
Happy  Feeling".  Teaming  with  her  in  this  June release  are  continental  favorite  Curt  Jurgens  and 
fast-rising  young  John  Saxon.  With  Cinema- 
Scope  and  Eastman  Color  as  extra  plus  factors, 
this  Ross  Hunter-produced  comedy  based  on  the 
Broadway  hit,  "For  Love  or  Money"  is  chock- full  of  the  necessary  requisites  to  duplicate  the 
money-making  feats  of  "Tammy". 

One  of  the  great  tragic  love  stories  of  our 
time,  "A  Time  to  Love  and  a  Time  to  Die"  is 
set  for  July  release.  Based  on  the  Erich  Maria 
Remarque  novel,  it  has  been  pre-sold  for  the 
past  year  by  U-I  boxofficers. 

Rock  Hudson  and  lithe  Cyd  Charise  are  co- 
starred  in  "Twilight  for  the  Gods,"  scheduled 
for  August  release.  Hudson  plays  the  skipper 
of  a  modern  sea-going  sailing  ship  and  Miss 

Chaiise  a  fugitive  among  the  passengers. 
A  July  release  is  "Kathy  O  ",  an  item  for  the family.  In  CinemaScope  and  Eastman  Color, 

w  ith  Patty  McCormack,  Dan  Duryea  and  Jan 
Sterling,  the  Sy  Gomberg  production  spells  out 
the  life  of  a  nine-year-old  film  celebrity  in heart-warming  style. 

"Voice  in  the  Mirror"  is  the  graphic  account 
of  an  alcoholic  and  should  appeal  strongly  to 

"Raw  Wind  in  Eden" 
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Summer  Showmanship 

Showmanship  knows  no  season,  as  far  as  the  basic  elements  are  concerned;  but 
times  change.  Summertime  is  now  the  big  motion  picture  season,  the  time  for 
utilizing  every  bit  of  showmanship  not  only  to  get  a  fair  share  of  the  hot  weather 
business  but  also  to  build  customer  interest  for  the  seasons  to  come.  Every  one 
of  the  ideas  presented  here  is  taken  from  actual  successful  theatre  operations. 
Enterprising  theatre  operators  will  undoubtedy  devise  many  individual  variations. 
Sell  your  promotional  stunts  via  heralds  and  window  cards  during  the  warm 
weather  seasons  when  the  population  is  roaming  out  of  doors. 

ANALYSIS  DF  PRODUCT 

UNIVERSAL  INTERNAT'L  (Cont.) 
adult  audiences  in  urban  situations.  An  ex- 

ploitable entry,  it  will  be  released  in  Auj;ust. 
Richard  Egan,  Julie  London  and  Arthur  O'Con- nell  have  top  roles. 

In  September,  "Raw  Wind  in  Eden",  a  fiery romantic  adventure  starring  Esther  Williams, 
Jeff  Chandler,  Rossana  Podesta  and  Carlos 
Thompson  will  be  offered.  This  one  is  in  Cine- 
maScope  and  Eastman  Color. 

Rounding  out  U's  summer  prospects  is  "The 
Last  of  the  Fast  Guns,"  CinemaScope-Color 
western  filmed  on  location  in  Mexico.  Jock  Ma- 
honey,  Gilbert  Roland  head  the  cast. 

Exploitation  product  has  always  been  the  hall- 
mark of  this  young,  aggressive  organization. 

And  the  summer  of  '58  is  no  exception.  With 
a  rousing  selection  of  science-fiction,  horror, 
teenage  action  and  war  films  set  for  release, 
ozoners  and  bally  houses  will  welcome  with 
open  arms  the  company's  twelve  releases. 

The  James  H.  Nicholson-Samuel  Z.  Arkoff 
team  has  fashioned  a  slate  of  six  combo  pack- 

ages, one  to  be  released  in  June,  five  in  July. 
Wise  showmen  do  not  underestimate  the  box- 
office  possibilities  inherent  in  these  profit-mak- 

ing exploitation  double-bills. 
"Attack  of  the  Puppet  People  '  and  "War  of 

the  Colossal  Beast"  (part  color),  a  duo  aimed 

"The  Teenage  Caveman" 

right  to  the  heart  of  the  thrill-and-chill  market 
is  being  released  this  month.  We  have  entered 
"Colossal  Beast"  among  the  season  s  Exploita- tion Winners. 

"Hot  Rod  Gang  "  and  "High  School  Hellcats" goes  early  in  July.  This  is  to  be  followed  by 
"How  to  Make  A  Monster"  and  "Teenage  Cave- 

man", a  horror  show  that  should  lend  itself 
to  a  multitude  of  promotional  ideas. 

The  other  July  combos  are:  "Tank  Battalion" 
and  "Hell  Squad,"  two  hell-and-guts  melodra- 

mas; "Screaming  Skull"  and  "Terror  From  the 
Year  5,000";  "The  Monster"  and  "She-Gods  of 
Shark  Reef". 

NSS   'SUMMER  AIDS' 
Air  conditioning  is  always  a  major  summer- 

time attraction,  and  National  Screen  Service  is 
doing  its  bit  to  lead  the  way  to  proper  show- 

manship of  this  vital  theatre  asset.  A  20-page 
booklet  titled  "Summer  Aids"  has  gone  out 
to  every  theatre,  and  contained  therein  is  every 
conceivable  trailer  and  poster  accessory  to  help 
theatremen  sell  their  air  conditioning  and 
other  features  of  summertime  operation.  Make 
full  use  of  this  valuable  NSS  service. 

SALES  MERCHANDISING 
Stores  often  run  big  sales  with  their  goods 

priced  so  low  that  they  sustain  a  loss  on 
these  items;  but  usually  the  people  who  come 
in  for  the  sale  buy  so  many  other  things,  on 
which  the  store  realizes  a  fair  profit,  that  the 
loss  leader  pays  for  itself.  Some  theatres  have 
promoted  community  bargain  days,  at  which 
they  along  with  the  other  merchants  reduce 
prices  to  real  bargain  levels.  Use  a  flat  rental 
picture  for  a  special  10c  or  25c  show,  for  exam- 

ple, tied  in  with  equal  values  at  the  hardware 
store,  the  grocery  and  the  drugstore  in  a  big 
downtown  bargain  day. 

PACKAGE  COMBINATIONS 
Because  family  groups  and  indi\iduals 

generally  have  more  leisure  time  during  the 
summer,  they  are  apt  to  be  receptive  to 
combination  offers  such  as  a  bargain  price  for 
dinner-and-a-movie,  reduced  bus-ride-and-mo\  ie 
or  sometimes  even  baby-sitter-and-a-movie.  Con- 

tact your  local  merchant  neighbors  for  the 
most  attractive  combination  package  arrange- 

ments— and  don't  overlook  your  local  news- 
paper as  a  possible  partner  (with  a  combination 

price  for  a  week's  newspaper  deliveries  plus mo%  ie  tickets.) 

MERCHANDISE  AUCTIONS 

Summertime,  particularly  in  resort  and  vaca- 
tion areas  (and  don't  forget  that  the  big  cities 

are  also  vacation  areas  for  people  from  out-of- 
town),  is  a  time  when  people  love  to  do  im- 

pulse buying.  An  antiques  auction  or  sale  of 
gadgets  or  handicrafts  at  the  theatre  can  be 
an  important  added  attraction  to  your  regular 
program.  It  is  particularly  advantageous  if  you 
are  not  competing  with  existing  local  enter- 

prises. Turn  this  merchandise  operation  over 
to  the  local  auctioneer,  for  example,  or  develop 
a  new  type  of  sale  such  as  a  left-over  jamboree 
on  behalf  of  all  the  community  merchants. 

FAMILY   DISCOUNT  CARDS 

Used  by  some  exhibitors  as  a  means  of 
getting  larger  group  attendance  at  the  movies. 
These  cards  sometimes  operate  on  a  one-show 
bargain  price  for  the  family  on  week  nights, 
and  sometimes  on  the  basis  of  a  monthly  family 
ticket,  non-transferable,  good  for  each  attraction 
which  plays  during  the  month.  This  is  an- other version  of  a  widely  used  juvenile  sales 
promotion,  the  teen  age  discount  card. 

PLAYGROUND  PROMOTIONS 

Extremely  important  for  dri\e-ins,  particu- 
larly where  there  are  separate-charge  attrac- 
tions at  the  playground.  Attention  must  be 

given  to  seeing  that  customers  know  how 
early  the  playground  opens  and  what  facilities 
it  contains.  Special  club  stickers  for  automobile 
bumpers,  souvenir  pins  for  the  youngsters  a.n.l 
occasion  gate  prizes  are  helpful  in  publicizing 
the  facilities.  It  is  surprising  hov.  many  people 
still  don't  know  that  drive-ins  offer  playground facilities. 

Successfully  promoted,  particularly  in  the 
midwest,  for  a  number  of  years  now.  Tickets 
are  sold  on  a  series  basis  for  a  special  morn- 

ing show  held  once  a  week.  Often  the  sale 
of  the  tickets  becomes  a  sort  of  community 
promotion,  since  the  programs  are  specially 
selected  and  part  of  the  sales  appeal  is  that 
the  venture  is  approved  by  the  local  school 
system,   parent-teacher   organizations,  etc. 

GROUP  TICKET  SALES 

Potentially  important  all  \ear  round,  but  in 
the  summer  there  are  certain  special  opportun- 

ities. For  example,  in  resort  and  summer 
camp  areas  attention  should  be  devoted  toward 
selling  the  entire  house  or  a  large  block  of 
seats  to  a  specific  children's  camp  or  a  hotel, 
even  if  only  a  one-shot  basis.  In  larger  com- munities and  industrial  locations,  office  and 
factory  parties  at  the  theatre  can  be  suggested 
to  personnel  departments  and  trade  unions. 
Also,  on  occasion  when  a  particular  attraction 
warrants  it,  group  tickets  can  be  sold  to  special 
purpose  clubs.  The  local  camera  club,  for 
example,  might  be  interested  in  a  group  pur- 

chase for  a  program  featuring  unusual  photo- 
graphic effects. 
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esploitation 

Winners 

THKnONC^RANGER 

An  old-time  favorite  returns  in  an  East- 
man Color  version  via  UA.  Tie-ups  galore 
and  plenty  of  TV  support  on  tap. 

Exploitable  tale  of  life  in  a  Japanese  pris- 
on camp  is  sold  by  Columbia  with  brutal 

realism.  Overpowering  line  art  and  shock- 
ing copy  delineate  exciting  elements  in  ads. 

Strong  melodrama  (by  Hemingway),  strong 
cast  (Audie  Murphy,  Eddie  Albert,  Patricia 
Owens,  Everett  Sloane)  spark  "The  Gun 
Runners",  United  Artists  release.  It  will 

get  typical  hard-hitting  UA  campaign. 

Boris  Karloff  returns  to  his  familiar  haunts 
in    "Frankenstein — 1970",    Allied  Artists 
futuristic  horror  release.  Might  more  than 

hold  its  own  with  current  scare  crop. 

A  tense  moment  as  Dirk  Bogarde,  in  the 
role  of  Sidney  Carton,  grimly  faces  the 
guillotine  in  the  Rank  production  of  Charles 
Dickens'  "A  Tale  of  Two  Cities".  Classic 
is  RFDA's  most  promising  Summer  ex- 

ploitation bet. 

THE  DARK  HEAR!  OF  ASIA. 

Exciting  adventure  spiced  by  sex.  Victor 
Mature  stars  as  a  Flying  Tiger  pilot.  Ad 

art  of  this  UA  release  conveys  action. 

Latest  of  Disney's  True  Life  Adventure 
series  is  "White  Wilderness",  exploitable 
documentary  feature  about  creatures  of 
the  frozen  north.  Filmed  in  Technicolor: 

Buena  Vista  releases. 

Hot  after  the  "horror"  gold  mine  is  Co- 
lumbia's "Revenge  of  Frankenstein"  with 

Technicolor  as  an  added  exploitation-plus. 

Harold  Robbins  best-selling  novel,  "Never 
Love  a  Stranger,"  is  an  exciting  looking 
entry  from  Allied  Artists.  Starring  John 
Drew  Barrymore,  it  depicts  the  rise  and 

fall  of  a  racket  boss. 
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THEY 

MADE  THE  NEWS 

plans  to  concentarte  on  quality  him,  types 
that  the  public  will  come  out  to  \ie\\,  he 
stated.  The  Columbia  board  declared  a  stock 
dividend  of  2' 2  percent  on  its  outstanding 
CD.nino:!  stock  and  \oted  a  quarterly  divi- 

dend of  Sl.Of)'/-,  on  the  S4.25  cumulati%e 
preferred  stock  payable  Aug.  15  to  share- 

holders of  record  Aug.  1. 

UNIVERSAL  SEES  UP  SIGN 

Universal  had  an  optimistic  sign,  despite 
showing  a  net  loss  for  the  26-weeks  period 
ended  May  3.  A  78  percent  improvement 
was  noted  in  the  second  13  weeks  over  the 
first  13  weeks.  Of  the  $519,249  loss  for  the 
26  week  period  (67c  a  share)  this  year, 
only  592,349  of  the  reduction  was  sustained 
in  the  second  quarter.  The  26-weeks  loss 
compares  to  a  net  profit  of  $1,727,623 
($1.74  a  share)  in  the  same  1957  period. 

Joseph  R.  \  ogi'l,  Lot'u  's  president  (center), and    Benjamin    Than,    M-G-M    studio    v. p., 
host  Elizabeth   Taylor  on  set   of   "Cat  on A  Hot  Tin  Roof. 

COMPO  COMMITTEES 
COMPO  named  Emanuel  Frisch  of 

MMPTA  as  temporary  committee  chairman 
to  review  the  organization's  by-laws  and also  selected  Ben  Marcus  of  Allied  as  tem- 

porary committee  chairman  to  review  the 
administration.  Members  of  the  two  com- 
mittes  previously  were  nominated  by 
COMPO  charter  organizations  and  ap- 

pointed on  recommendation  by  special  con- 
sul, Robert  W.  Coyne.  The  review  com- 

mittees were  set  up  in  accordance  with 
agreements  made  with  National  Allied  for 
its  return  to  membership,  and  were  author- 

ized by  the  executive  committee  at  its  last 
meeting.  Frisch  and  Marcus  will  call  meet- 

ings of  their  groups  to  choose  permanent 
heads  and  adopt  committee  procedures. 

KRIM,  BENJAMIN,  PIONEERS 

Robert  S.  Benjamin,  UA  board  chair- 
man, and  Arthur  B.  Krim,  UA  president, 

won    the    distinction    of    Motion  Picture 

S'ed     E.     Depinet.     president     of  Motion Picture    Pioneers,    conyiratulates    Robert  S. 
Benjamin    and    Arthur    B.    Krim.  named 

Pioneers   of  '^H. 

Pioneers  of  1958  and  will  be  honored  at 
the  20th  annual  MPP  dinner  in  New  York. 
Ned  E.  Depinet,  MPP  president  announced 
the  selection  made  by  the  organization's board  of  directors  at  the  annual  meeting. 

OUT  MEDIOCRITY— GERARD 
Universal  Pictures  publicity  manager  Philip 

Gerard,  speaking  before  the  Schine  Theatre 
Convention,  declared  that  there  is  a  bright 
future  in  the  industry  for  those  who  will 
labor  for  it.  The  circuit  meeting  was  based 
on  the  theme,  "Our  Industry  on  the  Upbeat", 
and  Gerard  declared:  "Today  there  is  no room  for  complacency  in  our  business,  there 
is  no  room  for  mediocrity — and  this  is  good 
— this  is  a  healthy  de\elopment  for  it  means 
for  those  who  want  to  succeed — for  those 
who  want  to  strive  and  work  at  something 
they  belie\e  in — for  those  with  imagination 
and  a  sense  of  showmanship — the  rewards 
are  greater  than  ever.  For  the  future  of  our 
industry  is  in  the  hands  of  those  who  will 
deserve  it  and  not  for  those  who  have  aban- 

doned it." 

WARNER  PROMOTION 

Warner  Bros,  is  seeking  closer  liaison 
with  its  important  customers  by  conducting 
a  series  of  merchandising-advertising  forums 
on  new  product.  The  aim  is  to  develop 
closer  relationship  between  exhibitor-distrib- 

utor cooperation  in  promoting  films,  Charles 
Boasberg,  Warners  sales  manager,  an- 

nounced. "Home  before  Dark"  will  be screened  and  discussed  in  the  first  series  of 
meetings  and  top  calibre  men  in  the  adver- 

tising, publicity  and  promotion  departments 
will  represent  the  nation's  theatre  circuits in  the  forums  at  the  home  office. 

H  H-L  NAMES  BATCHELOR 

The  firm  of  Bill  Batchelor,  Ltd.  was 
named  as  press  representatives  for  Hecht, 
Hill  and  Lancaster  Companies  in  Great  Brit- 

ain, it  was  announced  by  H-H-L  head,  Har- 
old Hecht.  The  inde  company  will  maintain 

offices  in  four  other  foreign  countries, 
France,  Italy,  Germany  and  Japan  with  the 
press  activities  to  be  coordinated  by  Bernard 
M.  Kamber,  H-H-L  advertising  and  publi- 

city head. 

HEADLINERS... 

BEATRICE  ROSS  resigned  Republic  Pic- tures post  of  director  of  advertising  and 
publicitv,  effective  the  end  of  June  .  .  . 
JOE  FEEDER  and  IRVING  WERNICK 
purchased  Famous  Pictures  exchange  from HARRY  .V  SAM  GOLDSTONE.  Releases 
include  Astor  and  Dominant  product  .  .  . 
\X'ALTER  E.  BRANSON,  vice  president  in 
charge  of  world-wide  distribution  for  RKO Radio  Pictures,  announced  appointment  of 
ARTHUR  GOOD  to  post  of  foreign  service 
manager.  Succeeds  HARRY  EHRREICH, 
who  resigned  tt)  join  Buena  Vista  .  .  . 
NATE  B'.  SPINGOLD,  vice  president  and director  of  Columbia  Pictures,  died  after 
long  illness  .  .  .  NEIL  AGNEW,  20th-Fox distribution  executive,  died  recently  in 
Boston.  He  was  62  .  .  .  JULES  LAPIDUS, 
Warners  assistant  sales  manager,  celebrated 
his  34th  wedding  anniversary  .  .  .  MARTIN 
RICHMAN,  a  member  of  UA's  legal  staff, married  RENEE  SPECTOR  in  New  York 
.  .  .  CARL  H.  WINSTON  resigned  his  post 
as  assistant  publicity  manager  of  Columbia. 
Returns  to  full-time  free-lancing  writing  .  .  . 
PHIL  LAUFER,  57,  veteran  free  lance 
writer  and  publicist,  died  following  pro- 

longed illness  .  .  .  BARBARA  MOORE 
added  to  Hallmark  Productions'  office  staff 
.  .  .  BETTY  RIOS  joins  Hallmark's  public relations  staff  .  .  .  CECIL  B.  DEMILLE 
received  degree  of  Doctor  of  Laws  from 
Temple  University  in  Philadelphia  .  .  . 
JACK  GORDON  steps  in  as  director  of MGM  16mm  operations  .  .  .  JEAN  PICKER 

Elmer    C.    Rhoden    (left)    receives  Parents 
Magazine    medal    from    Philp    Wilcox  for 
"Windjammer",  first   Cinemiracle  film. 

FIRSTENBERG,  daughter  of  Loew  s  The- atres vice  president  EUGENE  PICKER, 
graduated  with  honors  from  Boston  Uni- versity .  .  .  GEORGE  VOGEL  left  his executive  vice  president  post  at  the  Mutual 
Broadcasting  System  .  .  .  IRVING  ASHER 
named  executive  vice  president  of  20th-Fox Television  in  charge  of  sales,  president 
SPYROS  P.  SKOURAS  announced  .  .  . 
DON  CONLEY  in  as  Pacific  coast  division 
manager  for  Buena  Vista  .  .  .  JACK  CUM- 
MINGS  newest  addition  to  20th-Fox's  roster of  producers,  executive  BUDDY  ADLER reports  .  .  .  ALFRED  G.  SWETT  upped  to 
district  manager  of  seven  theatres  in  Albany, 
Troy  and  Utica,  by  Stanley  Warner  .  .  . ROBERT  L.  GLOTH  resumes  control  of  the 
Pike  Theatre  Corp.  operating  the  7()0-car Pike  drive-in  .  .  .  JOHN  CROVO  elected 
president  of  the  Jacksonville,  Fla.,  Motion Picture  Council  for  the  fourth  consecutive 
year  .  .  .  FRED  COLEMAN,  Atlanta  the- atre owner,  convalescing  following  a  heart 
attack  .  .  .  SAM  WEISS,  Columbia  branch 
manager  in  Cleveland,  convalescing  at  home after  a  mild  heart  failure  .  .  .  DR. 
HERBERT  T.  KALMUS,  Technicolor,  Inc. 
president,  and  wife  departed  on  the  "Queen Mary"  for  Europe  .  .  .  LOUIS  VORZIMER, Brandt  Theatres  executive,  married  ANNE 
SHAW  ...  A  son  horned  to  MRS. 
HELYNN  lOYCE  STRONG,  wife  of "SKIP  "  STRONG,  Movietone  New  s  foreign 
editor  .  .  .  CHARLES  SCHLAIFER's  daugh- ter ARLENE  graduated  from  Smith  College with  honors  and  a  Bachelor  of  Arts  degree 
.  .  .  ELMER  C.  RHODEN,  head  of  Na- 

tional Theatres  attended  opening  of  "Wind- jammer"   in  Chicago 
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YOUNGSTEIN  ON  THE  FUTURE 
Max  E.  Youngstein,  vice  president  of 

United  Artists,  predicted  that  changing  in- 
dustr>-  patterns  will  diminish  the  number 
of  producer-distributor  units  and  theatres, 
put  that  all  will  operate  on  a  sounder  basis. 
Speaking  before  a  Schine  Circuit  con\en- 
tion  of  theatre  managers  in  Glennis  Falls, 
New  York,  he  called  on  theatremen  to  show 
more  iniative  in  this  crucial  period  for  the 
industry-.  Youngstein  called  on  theatremen 
to  actively  back  promotions,  to  assume  their 
equitable  share  of  promotional  expenses  and 
to  develop  new  manpower.  In  forcasting  the 
future,  the  UA  executive  expressed  the  view 
that  there  may  remain  only  10,000  theatres 
and  fewer  film  companies,  but  earnings 
would  increase  for  those  who  remain.  The 
industry,  Youngstein  declared,  will  be  "far 
healthier  than  what  we've  known  in  the 
past." 

ALLIED  SEEKS  TV  PLEDGES 
Allied  States  is  seeking  top  le\el  meetings 

with  company  executives  this  week  in  hopes 
of  being  assured  that  post-1948  pictures  will 
be  barred  to  television.  Allied  president, 
Horace  Adams,  declared.  A  resolution 
against  further  sale  of  films  to  TV  was 
adopted  by  the  Allied  board  at  its  spring 
session.  Adams  and  the  other  members  of 
the  Allied  committee  including  Irving  Dol- 
linger  of  ATO  of  New  Jersey  and  Jack 
Kirsch  of  Illinois  Allied  will  ask  for  definite 
pledges  from  the  distribution  heads  to  fore- 

stall post-48  picture  sales.  "The  competition of  feature  films  shown  free  on  television  is 
one  of  the  most  serious  and  injurious  prob- 

lems which  exhibitors  have  obliged  to  face. 
If  we  are  unable  to  get  some  definite  com- 

mitment from  every  major  company  with 
respect  to  withholding  post-1948  films  from 
television,  further  incalculable  damage  will 
be  done  to  the  theatres  of  this  country," Adams  said. 

UA  PROFITS  RISE 
United  Artists  continued  to  show  rising 

profits  for  its  first  quarter  this  year,  increas- 
ing 11.7  per  cent  over  last  year,  Robert  S. 

L  A    board    chairman    Robert    S.  Ben]ainin 
addresses  stockholders  iiieelhig  as  president Arthur  B.  Krim  looks  on. 

THEY 

MADE  THE  NEWS 

come  taxes  and  a  provision  of  S2,S()0,000 
for  estimated  loss  on  advances  to  independ- 

ent producers.  In  the  same  period  last  year, 
the  company  reported  a  net  profit  of  S2,630,- 
000  after  a  S2, 50(),0()0  provision  for  income 
taxes.  A  dividend  of  30c  a  share  was  de- 

clared on  Warners'  common  stock  payable 
Aug.  5  to  stockholders  of  record  July  18. 
WB  film  rentals,  sales,  etc.  were  down  an 
approximate  S8  million  in  the  six-months 
period  this  year. 

YOUNGSTEIN 

Benjamin,  board  chairman,  told  stockholders 
at  the  annual  meeting.  Income  for  the  quar- 

terly net  equaled  5636,000  (59c  a  share) 
against  5569,000  (53c  a  share)  for  the  first 
195"  period,  he  said,  and  informed  share- 

holders that  UA's  gross  world-wide  income totaled  516,485,000  in  the  first  quarter  up 
from  514,389,000  in  the  1957  period. 

FCC  PONDERS  TOLL  TV 
While  the  FCC  is  awaiting  possible  legis- 

lation from  Congress  on  toll-TV,  the  agency 
declared  it  will  go  ahead  with  "a  careful  re- 
\;cv.  '  of  subscription  television  30  days 
after  Congress  adjourns.  Adoption  of  House 
and  Senate  resolutions  requiring  the  FCC  to 
maintain  the  status  quo  was  discussed  with 
House  Commerce  Committee  chairman  Oren 
Harris,  but  no  reference  was  made  to  any 
terminal  date  for  the  status  quo  to  be  main- 

tained. Alternatively,  FCC  suggested  a  defi- 
nite period  to  gi\e  Congress  sufficient  time 

for  the  enactment  of  legislatic  i,  rather  than 
to  request  an  indefinite  period  until  specific 
legislation  is  passed  on  tolI-T\'.  The  Com- mission indicated  that  it  would  be  difficult 
to  anticipate  what  action  it  should  take 
w  ithout  being  aw  are  of  w  hat  Congress 
miuht  decide  on  the  pay-TV  question. 
Meanwhile,  there  were  no  indications  that 
an\  formal  applications  for  tool-TV  tests have  been  filed  with  the  FCC. 

WB  LOSS 
Warner  Bros,  and  subsidiary  companies 

showed  a  net  loss  of  52,894,000  for  the  six 
months  ending  March  1,  1958.  This  actually 
represents  a  loss  of  5394,000  after  an  esti- 

mated carry-back  credit  of  5800,000  for  in- 

G.  SKOURAS  SEES  'GOLDEN  AGE' 
Qualit\  product  with  appeal  for  the 

family  audience  will  have  brighter  boxoffice 
prospects  than  ever  before  in  the  industry's history,  said  George  P.  Skouras,  president 
of  Magna  Theatre  Corp.,  at  a  press  con- 

ference. Reporting  on  his  six-weeks  tour  of 
Europe  on  behalf  of  "South  Pacific",  he  de- clared that  movie  business  stands  on  the 
verge  of  a  "golden  age."  Emphasizing  the 
need  for  a  strong  story  over  all  other  factors 
including  the  selection  of  stars,  Skouras 
pointed  up  pictures  failing  due  to  the  actors 
chosen  for  their  personalit)  rather  than  their 
talent  for  pla\  ing  the  roles.  "South  Pacific" in  T()dd-;\0  is  playing  to  90  per  cent  of 
capacity  in  the  23  engagements  current  in 
the  U.  S.  Arrangements  were  made  by 
Skouras  and  his  assistant,  Albert  Leonard, 
for  bookings  all  over  Europe.  Skouras  is 
optimistic  that  "South  Pacific  "  ultimately will  be  one  of  the  top  grossers  in  the  in- 
dustrv's  historv. 

SCHNEIDER  REPORTS 
Columbia  president  Abe  Schneider,  in  a 

progress  report,  advised  company  stock- 
holders of  the  need  for  readjustments  to 

meet  industry  changes  and  to  cut  the  per- 
picture  overhead  of  the  studio.  He  noted 
the  effect  of  income  tax  on  talent  and  the 
increase  in  the  number  of  pictures  filmed 
abroad  instead  of  in  Hollywood.  These  fac- 

tors, Schneider  said,  make  it  difficult  to 
manage  overhead  charges.  "We  are  en- deavoring to  cut  down  this  overhead  burden 
materially.  ̂ X'e  are  also  concentrating  upon 
having  more  pictures  produced  at  the  studio 
so  that  overhead  may  be  apportioned  over 
a  larger  number  of  pictures."  The  company 

George    P.    Skouers.    president    of  Ma^na 
Theatre    Corp.    proudly    displays    big  b.o. 

report  on  "South  Pacific". 
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lEHNICOLOR'From  WARNER  BROS.  Screenplay  by  NORMAN  KRASNA  Produced  and  Directed  by  SIANLEY  DONEN  % 
A  GRANOON  PRODUCTION 

This  Is  Warners  Next  Great 

Attraction.  Opening  June  26 

At  Radio  City  Music  Hall  -  - 

And  Nationally  In  July. 
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IVt*  Oisagrf*^  with  Sum  Gaitltvyn 
In  one  of  his  periodic  forays  from 

ivory  tower  into  headlines,  Samuel 
Goidwyn  made  a  number  of  predic- 

tions recently.  Among  them  was  the 
pronouncement  that  the  day  is  near 
when  the  total  output  of  Hollywood 
product  would  be  less  than  100  pic- 

tures annually.  And  this,  Mr.  Goid- 
wyn professes,  bodes  a  brighter  future 

t\)r  the  motion  picture  industry  than 
e\er  before! 

Of  course,  Mr.  Goidwyn  solemnly 
admits,  it  will  mean  the  closing  of 
thousands  more  theatres,  but,  he 
shrugs,  "you  can't  go  on  making  pic- 

tures just  to  keep  small  houses  open  ". 
This  thesis  of  fewer,  bigger  and 

"better"  pictures,  with  the  resultant 
constriction  of  exhibition  generally,  is 
held  privately  by  many  film  executives, 
says  Mr.  Goidwyn,  but  they  are  not 
quite  as  frank  and  honest  as  he. 
We  are  hardly  surprised  by  Sam 

Goldwyn's  revelation  that  some  film 
companies'  top  men  soothe  the  exhibi- 

tor with  one  hand  and  wallop  him 
with  the  other.  By  the  same  token, 
however,  we  cannot  swallow  Mr.  Gold- 

wyn's pious  utterances  and  confound- 
ing conclusions  as  to  the  future  of 

production  and  exhibition. 

"There  is  a  great  audience  in  Amer- 
ica that  wants  to  see  pictures,  but 

they've  got  to  be  good  pictures".  This 
granule  of  Goidwyn  wisdom  was  fol- 

lowed by  a  condemnation  of  various 
types  of  pictures,  principally  the 
"small  "  films. 

There  is  no  denying  that  in  the 
main  the  type  of  picture  Mr.  Goid- 

wyn has  produced  in  the  past  has  been 
a  credit  to  the  industry's  product. 
Many  fine — and  some  great — movies 
have  been  produced  under  the  Goid- 

wyn aegis  in  the  past  four  decades. 
Mr.  Goidwyn,  however,  does  not  make 
pictures  very  often,  and  he,  along  with 
a  few  other  prestige  producers  who 
limit  their  output  to  a  picture  every 
one  or  two  years  do  not  sustain  this 

business.  Verily,  if  exhibitors  waited 
for  Mr.  Goidwyn  to  deliver  his  oc- 

casional picture,  his  vision  of  thous- 
ands of  shuttered  theatres  would  have 

been  realit)'  long,  long  ago. 
If  Mr.  Goidwyn  sees  fit  to  limit  the 

entire  annual  HoUj-wood  output  to, 
say,  one  hundred  pictures,  he  must 
then  be  asked  to  define  the  term 

"good  "  pictures.  Does  he  mean  expens- 
ively budgeted.'  Starring  big  names.'' 

Based  on  a  best-seller  or  Broadway  hit? 
Or  does  he  imply  that  any  picture  a 
teenager  should  not  see  cannot  be  a 
"good"  picture.  If  he  means  any  one 
of  these,  then  he  must  explain  away 
the  boxofiice  success  of  a  "Marty",  or 
an  "On  the  Waterfront",  or  even  the 
imported  "And  God  Created  Woman  ". 
How  does  Mr.  Goidwyn  propose  to 

make  100  "good"  pictures  each  year? 
Certainly,  in  today's  market,  no  pro- ducer sets  out  to  make  a  bad  picture, 

that  is,  a  picture  that  won't  make 
money.  In  Mr.  Goldwyn's  Utopia  what 
guarantee  would  there  be  that  quite  a 
few  of  the  projects  would  not  end  up 
as  boxofftce  flops,  any  more  than  in  the 
present  expanded  output?  If  there 
actually  were  100  "good"  pictures 
among  the  larger  total  made  today, 
does  Mr.  Goidwyn  propose  to  elimi- 

nate the  others  merely  by  cutting  down 
the  production  volume?  Perhaps  this 
would  suggest  to  book  publishers  that 
they  kill  off  all  authors  except  those 
with  established  reputations,  in  order 
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to  assure  themselves  of  an  uninter- 

ruupred  supply  of  best-sellers! 
No,  movie-making  cannot  be  re- 

duced to  a  handful  of  high-budgeted 
films  for  "the  great  audience  in  Amer- 

ica" to  absorb.  On  the  contrary,  such 
a  policy  would  in  all  probability  be 
suicidal,  if  only  because  the  supply  of 
movie  "best-sellers "  would  thus  be 
drastically  reduced. 
Mr.  Goidwyn,  we  believe,  some- 

times confuses  movie  business  with  the 
legitimate  theatre  in  his  approach  to 
th  industry's  problems.  While  the 
making  of  a  movie  is  initially  a  crea- 
ative  venture,  presenting  the  finished 
product  becomes  a  connnercial  and 
mechanical  enterprise.  Unlike  the  stage 
plan,  a  movie  can  be  shown  any  place, 
at  any  time,  and  in  many  places  at  the 
same  time.  The  print  is  the  product 
once  the  film  is  completed.  If  prints 
can  be  distributed  profitably,  this  de- 

termines how  many  pictures  will  be 
made  and  how  many  theatres  will  re- 

main open  to  exhibit  them. 

The  thesis  that  our  industry's  sur- 
vival demands  constriction  of  produc- 

tion and  exhibition  is  being  expounded 
in  many  quarters.  We  disagree,  and 
emphatically.  We  believe  firmly  that 
this  thesis  can  lead  to  only  one  finale 
— a  dessication,  a  mummification  of 
the  industry. 

We  refuse  to  accept  the  Goidwyn 
thesis  as  inevitable,  because  we  foresee 
that  new  blood  will  come  in  to  fill  the 

gap  between  supply  and  demand.  And 
ultimately  these  new  movie  makers, 
entering  with  the  single  purpose  of 
making  pictures  to  attract  and  enter- 

tain audiences,  will  refresh  and  revivify 
our  great  art-industry.  This  invariably 
happens  in  the  arts  when  decadence, 
inertia  or  despair  sets  in. 

And,  in  the  long  run,  it  is  these  new 
men,  making  the  daily  bread  to  keep 
theatres  alive  the  year  'round,  who  will 
save  this  business — not  Mr.  Goidwyn 
with  his  occasional  piece  of  cake. 
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By  Philip  R.  Ward 

EXCLUSIVE:  ANOTHER  UNITED  ARTISTS?  It's  all  in 
the  back  room  stage,  but  one  of  New  York's  leading  banking 
establishments,  long  affiliated  with  film  financing,  has  been 
quietly  drafting  a  blueprint  for  a  United  Artists  prototype 
concern  to  be  situated  in  Manhatten,  privately  controlled  and 
geared  to  corral  the  most  notable  independent  production 
elements  at  large  by  dint  of  superior  capital  resources,  attrac- 

tive distribution  machinery  and  a  hard-to-top  profit  sharing 
formula. 

Word  is  that  the  hush-hush  talks  were  initiated  by  three 
presently  unaffiliated  artists-turned-entrepreuers,  all  highly 
regarded  by  creative  measures,  who  evolved  their  scheme  at  a 
chance  martini-hour  gathering.  Impressed  both  by  the  char- 

acter of  the  promotors  and  the  rousing  success  of  UA-style 
operations,  the  banking  organization  promised  study  and  is 
now  the  leading  advocate  of  the  program. 

According  to  reliable  sources,  the  plan  would  utilize  the 
facilities  of  a  wholesale  number  of  small  and  medium  sized 
distributors  and  talks  are  believed  to  have  taken  place  with  at 
least  two  firms  having  national  coverage. 

Moreover,  it  is  believed  the  bank  has  sounded  out  a  score  of 
the  most  successful  lone-wolf  film  makers.  Like  UA,  the  pro- 

posed picture  purveyor  will  limit  its  activities  to  the  financing 
and  marketing  of  product,  attempt  to  establish  itself  as  the 
premiere  organization  of  its  kind  in  the  business. 

As  we  hear  it,  the  bank,  as  a  last  precaution,  is  plumbing 
the  reaction  of  key  exhibitor  segments  before  striking  the 
bargain.  One  possible  hitch:  a  move  by  UA,  as  well  as  inte- 

grated film  makers  currying  the  independent's  favor  to  head 
off  the  interloper  with  more  attractive  percentage  and  credit 
clauses  of  their  own. 

If  the  brainstorming  never  materializes,  it  is  nonetheless  a 
healthy  symptom  of  banking  confidence  in  the  prospect  of 
trade  affairs. 

FILM  STOCKS  CONTINUE  RISE.  For  the  third  consecutive 
month  the  shares  of  representative  industry  firms  showed  a 
gaining  trend.  As  recorded  by  the  Film  BULLETIN  Cinema 
Aggregate,  film  company  stocks  rose  3V8  points,  theatre  com- 

pany stocks,  114  points. 
The  figures  below  indicate  the  level  of  the  Cinema  Aggre- 

gate from  the  close  of  1957  month  by  month  through 
June,  1958. 

Film  Companies  Theatre  Companies 
Close  '57 112 

291/8 

Jan. 1263/8 
311/8 

Feb. 1253/8 

30% 

March 1233/4 
321/2 

April 
1301/8 

31% 

May 1421/4 
313/4 

Juno 1453/8 33 

Paramount  was  the  June  trailblazer,  setting  a  year's  high 
with  a  3  point-plus  spurt  and  is  currently  pushing  well  over 
40.  Loew  's  firmed  nicely  and  above  17  is  also  selling  near  itS; 
year  peak.  Both  United  Artists  and  20th-Fox  dropped  off  a 
bit  to  profit-taking,  but  are  getting  strong  action.  Warner 
Brothers  drifted  to  20  and  early  in  July  failed  to  make  a 
market,  a  rare  happening  for  this  issue.  Universal,  as  usual, 
was  little  traded,  a  common  happening  for  this  closely  held security. 

o  I 

WALL  STREET  HIGH  ON  20th-FOX.  Among  admirers  of| 
20th  Century-Fox  in  the  investment  world  is  Reynolds  &  Co. 
(NYSE)  and  Hornblower  &  Weeks  (NYSE).  In  the  regular 
Hornblower  Market  Letter,  Editor  William  R.  White  com- 

ments: "Although  prospects  for  motion  picture  producers  have 
improved,  the  recent  advance  in  Twentieth  Century-Fox  to  its 
highest  level  in  three  years  may  be  explained  in  part  by  aggres- , 
sive  company  purchases.  More  than  337,000  shares  were^ 
acquired  in  the  first  four  months  this  year  at  a  cost  of  $8.8 
million  to  reduce  common  to  2,280,386  shares.  Management 
is  projecting  earnings  of  about  $2.20  a  share  for  the  first  six, 
months,  compared  with  $1.54  last  year". 

Reynolds  has  this  to  say: 

"Over  the  course  of  time,  we  have  often  commented  on  the' 
shifts  and  changes  occurring  within  the  companies  engaged  in 

the  motion  picture  business.  About  ten  years  ago  the  motion ' 
picture  industry  abruptly  came  to  the  end  of  an  era.  Many 
forces  have  been  adversely  operating  against  the  film  business, 
but  the  principal  one  is  the  advent  of  television.  The  response 
of  the  motion  picture  companies  to  the  changed  enviroment 
and  the  challenge  of  new  competitive  forces  has  been  ex- 

tremely diverse.  The  common  stocks  of  most  of  these  com- 
panies may  be  regarded  as  attractive  special  situations  for  the 

long  term,  patient  investor. 

"Twentieth  Century-Fox  Film  has  continued  to  be  one  of 
the  outstanding  motion  picture  production  companies  whose 
earnings  are  dependent  on  the  success  or  failure  of  individual 
productions  as  well  as  the  level  of  theatre  attendance  itself. 
In  addition,  the  company  has  made  some  very  important  moves 
in  other  directions  in  order  to  bolster  its  income.  A  large 
number  of  the  company's  films  have  been  leased  for  showing | 
by  television  stations,  and  the  company  has  a  50%  interest  in! 
an  organization  known  as  the  NTA  Film  Network.  Moreover, 
under  royalty  agreements  the  company  has  made  available  for 
exploration  and  drilling  for  gas  and  oil  its  extensive  acreage 
in  California.  Royalties  in  1957  from  the  oil  and  gas  opera- 

tions were  around  $300,000.  This  business  promises  con- 
tinued expansion. 

"In  addition,  the  company  plans  to  use  about  200  acres  of 
its  Los  Angeles  property  for  an  extensive  real  estate  develop- 

ment. This  would  be  known  as  Century  City,  comprising  office 
buildings,  hotels,  department  stores,  shops,  and  convention hall  and  cultural  center. 

"And  finally,  the  company  through  subsidiaries  has  an  ex- 
tensive foreign  business  controlling  hundreds  of  motion  picture 

theatres  throughout  the  free  world". 
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"The  Naked  And  The  Dead" 

^U4^KC4^  'RaU^  O   O  O 
'Vill  disappoint  readers  of  Mailer's  best-seller,  but  ranks  as 
•ne  of  better  war  films.  Strong  for  action  houses. 

Paul  Gregory,  who  had  won  a  wide  reputation  as  a  ""boy 
'  k'onder"  of  the  American  stage,  provides  no  evidence  that  he 
■  las  mastered  the  cinema  technique.  In  the  last  half  of  his  ran- 
lom  transcription  of  the  famed  Norman  Mailer  novel,  director 
laoul  Walsh  has  furnished  a  sustained  flow  of  combat  in- 
ensity  and  pictorial  vi\idness  that  place  ""The  Naked  And  The 
)ead"  among  the  better  war  films  of  the  season.  But  little  of 
he  novel's  fine  psychological  conflict  has  been  preserved  and 
liaracter  studies  emerge  only  fitfully.  As  a  matter  of  fact, 
cripters  Denis  and  Terry  Sanders  have  hardly  used  enough  of 
he  original's  off-beat  flavor  to  make  this  Paul  Gregory-RKO 
Teleradio  Production  much  more  than  just  a  standardized 
Pacific  Campaign  meller.  Readers  of  the  novel  will  be  dis- 
ippointed,  but  for  the  mass  audience  there  are  enough  popular 
war-film  elements  to  give  this  Warner  Bros,  release  ample 
joxofiice  power,  especially  for  action  market.  Aldo  Ray  does 
arove  a  stompingly  sadistic  Sgt.  Croft,  while  Cliff  Robertson 
sensitively  projects  the  troubled  Lt.  Hearn  and  Raymond 
Massey  neatly  suggests  the  ramrod  mania  of  General  Cum- 
oiings.  A  few  shrewd  sex  angles  come  in  by  way  of  Lili  St. 
Cyr,  an  off-limits  stripper,  and  Barbara  Nichols,  the  brassy 
Dlonde  who  cuckolds  Ray.  But,  the  most  striking  aspect  of  the 
&lm  is  Walsh's  use  of  razor-sharp  timing  during  the  recon- 
tioitering  sequences,  the  steely  suspense  he  creates  within 
Croft's  platoon  as  the  men  realize  the  hopelessness  of  their 
(nission  and  the  viciousness  of  their  leader  and  the  bold  man- 

ner with  which  he  splashes  the  war  scenes  across  the  Warner- 
Scope-Technicolor  canvas.  Considerable  weakness  exists  in  the 
pretentious  philosophical  exchanges  between  Robertson  and 
Massey,  a  telling  relationship  in  Mailer's  original  but  only obscure  here,  and  the  first  half  flamboyant  flashbacks  and 
routine  developments.  For  the  most  part  stock  types  round 
out  the  supporting  cast,  but  Greg  Roman,  James  Best,  Richard 
Jaeckel  and  Robert  Gist  have  some  moments  of  conviction  and 
one  shatteringly  human  scene  after  the  death  of  Ray.  Story 
centers  on  the  assaulting  of  a  Jap  island  by  Ray  and  his  men 
on  the  one  hand  and  the  strange  power-struggle  between  the 
General  and  the  Lieutenant  who  serves  as  his  aide  on  the 
other.  Robertson  represents  the  idealist  caught  in  the  in- 

humanity of  war  and  Massey  the  proto-fascist  realist  who 
attempts  to  force  him  toward  his  thinking.  Denouement  comes 
when  Robertson  leads  Ray's  men  into  combat,  is  shot  down 
by  Japs  through  the  chicanery  of  Ray,  but  finally  makes  his 
way  to  a  hospital  with  help  of  Best,  thereby  having  his  faith 
in  mankind  restored.  Ray,  after  attempting  a  half-crazed  raid, 
is  killed,  and  Massey  gets  his  comeuppance  from  headquarters. 
Ending  is  sentimentalized  with  democratic,  humanistic  speeches. 

1    Warner    Bros.     131    minutes.     Aldo    Ray,    Cliff    Robertson.     Produced    by  Paul 
I Gregory.    Directed  by  Raoul

  Walsh. 

"White  Wilderness" 
ScUlHCU,  1^€UUf  Q  Q  O 

One  of  the  best  in  Disney  True-Life  series.  Fascinating 

sights  of  animal  life  on  "roof  of  the  world". 
Walt  Disney's  latest  True-Life  Adventure  explores  the  maj- 

esty and  mystery  of  the  Arctic  with  all  the  superb  artistry  and 
accuracy  we  have  learned  to  expect  from  this  series.  Like  its 

honored  predecessors,  "White  Wilderness"  is  fascinating  stuff 
and  should  make  a  good  showing  within  its  particular  boxoffice 
realm.  Probably  nowhere  else  is  Nature  so  cruel  yet  so  beauti- 

ful as  that  tremendous  vista  we're  shown  on  the  ""roof  of  the 
world".  And  here  a  retinue  of  Disney  cameramen  and  ex- 

plorers have  garnered  an  amazingly  detailed,  continually 
absorbing  account  of  that  region's  fabled  wild  life.  The 
Technicolor  photography  vividly  covers  a  complete  Polar  cycle 
through  its  three  seasons,  making  for  loads  of  indigenous 
dramatics  and  excitement.  Writer-director  James  Algar  never 
allows  any  slackness  in  the  multi-episodes  and  the  Winston 
Hibler  narration  is  telling,  direct  and  always  informative. 
Occasionally,  some  of  the  Disney  cuteness-with-animals  shows 
itself,  adding  a  bit  of  humor  for  the  kids,  yet  never  detracting 
from  the  power  of  the  camera  to  show  things  ""just  as  they 
are".  Into  graphic  view  come  a  herd  of  bull  walrus  sunning 
themselves  on  enormous  ice  floes,  followed  by  underwater 
glimpses  of  white  whales  swimming  in  ballet  formation.  And 
then  one  visits  polar  bears  on  the  hunt,  striking  terror  in  their 
neighbors,  plus  some  intimate  depictions  of  its  family  life  in 
the  teaching  of  cubs.  The  legendary  lemmings  are  observed  in 
the  immense  tundra  as  they  begin  their  inexplicable  mass 
migrations  which  result  in  a  ""suicide  march  "  over  cliffs  into 
the  icy  seas  below.  This  masterfully  documented  incident  is  a 
classic  and  sure  to  cause  talk.  Beyond  a  doubt,  James  R.  Simon, 
Lloyd  Beebe,  the  Crislers  and  the  other  lensmen  have  given 
Disney  fans  a  memorable  look  at  an  unknown  world. 
Buena  Vista  IWalt  Disney)  80  nninutes.  Documentary.  Produced  by  Ben  Sharp- steen.    Directed  by  James  Algar. 

"The  Naked  Earth" 

Diffused,  slow-moving  melodrama  in  African  locale. 

As  an  African  adventure  story  set  in  the  1890's,  20th  Cen- 
tury-Fox's "Naked  Earth"  proves  a  picaresque  but  somewhat 

pondersome  exhibit.  It  figures  to  serve  only  as  a  supporting 
feature  in  the  general  market.  The  best  impact  is  made  by 
French  chanteuse,  Juliette  Greco,  who  scored  recently  in  "The 
Sun  Also  Rises "  and  is  here  showing  real  talent  in  her  first 
stellar  assignment.  She  plays  a  Marseilles  waif  brought  to  the 
Uganda  jungle  by  a  sailor  friend  of  co-star  Richard  Todd. 
When  the  sailor  is  killed  by  crocodiles,  Todd  arrives  on  the 
scene  in  the  hope  of  building  a  tobacco  plantation  but  meets  a 
series  of  discouraging  setbacks,  not  the  least  of  which  concerns 
a  rocky  romance  with  Mile.  Greco.  Todd  gives  a  competent 
performance.  The  sultry  beauty  of  La  Greco  stands  her  in  good 
stead  in  a  role  physically  akin  to  the  natural  sexiness  of  Silvana 
Mangano  in  "'Bitter  Rice  ".  On  the  emotive  side,  however,  she 
tends  to  overact  a  tempestuous  and  termagant  portrayal  and 
her  stormy  exchanges  with  Todd  are  a  shade  tiresome.  The  di- 

rection by  Vincent  Sherman  is  slow  and  too  little  in  the  way  of 
dark  continent  excitement  has  been  achieved.  Some  thrills  de- 

rive from  the  crocodile  hunt,  an  eerie  native  drum  score  and  the 

night-time  camera  work.  L'nfortunately,  the  on-location  pho- 
tography is  in  black-and-white  making  the  Cinemascope  screen 

for  the  most  part  a  somber  background.  In  addition,  the  script 
of  Milton  Holmes  rarely  catches  fire  as  the  various  narrative 
strangs  go  their  repetitious  ways.  The  misfortunes  of  the  stars 
in  tobacco  planting,  trouble  with  lazy  blacks  at  harvest  time, 
chicanery  at  the  hands  of  nefarious  traders  and  a  marriage  be- 

tween the  two  which  begins  as  one  of  convenience  and  ends  as 
one  of  love — all  this  makes  up  the  plot. 
20th  Century-Fox.  96  minutes.  Juliette  Greco.  Richard  Todd.  Produced  by  Adrian Worker.    Directed  by  Vincent  Sherman. 
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"Sierra  Baron" 
Su^lKc^  ̂ <iUk^  O  O  plus 

C'Scope-color  western,  well-stocked  with  production  values, 
action.  Will  satisfy  patrons  of  outdoor  fare. 

This  colorful  Western  with  a  rambling  narrative,  an  early 
Californian  setting  stuffed  with  picaresgue  Mexican  landscapes 
and  a  brigade  of  stock  but  undeniably  handsome  characters, 
will  well  satisfy  the  patrons  of  outdoor  fare.  Certainly,  young 
producer  Plato  A.  Skouras  has  made  the  20th  Century-Fox 
entry  chock-full  of  production  values,  showmanship  and  dash, 
putting  all  sorts  of  pictorial  and  physical  excitement  within 
its  Cinemascope-DeLuxe  Color  vistas.  And  one  couldn't  ask 
for  more  breathtaking  panoramas  or  two  more  natty  cowboys 
than  Brian  Keith  and  Rick  Jason.  Add  the  above-western  par 
female  assets  of  Rita  Gam  and  Mala  Powers  and  the  villainy 
of  badman  Steve  Brodie.  The  chief  weakness  of  "Sierra  Baron" 
is  the  lack  of  a  more  defined  tale  from  scripter  Houston 
Branch,  who  details  in  laconic  fashion  the  efforts  of  Jason,  a 
young  Mexican  don,  to  keep  the  vast  Sierra  lands  of  an  in- 

heritance out  of  the  gunslinging  hands  of  Keith  and  Brodie. 
Director  James  B.  Clark  manages  to  hold  tight  reins  on  the 
melodramatics  and  makes  something  sharp  and  crackling  out 
of  the  routine  chase  or  wagon  train  bits.  Action  fans  should 
be  impressed  with  the  steely  acting  of  Keith  and  his  gruelling 
showdown  with  Brodie  after  he  switches  sides.  Tale  finds 
Brodie,  a  power-mad  cattleman,  hiring  killer  Keith  to  knock- 
off  Jason,  thereby  gaining  the  latter's  prized  land  for  his 
empire.  But  chicanery  hits  impasse  when  Keith  meets  Jason's 
sister.  Miss  Gam,  falls  in  love  and  begins  reformation.  Tug  of 
war  between  Mexicans  and  Brodie's  Yankees  serves  as  the 
combat  filler,  with  understanding  reached  upon  the  death  of 
Brodie. 

20th  Century  Fox.  78  minutes.  Brian  Keith,  Rick  Jason.  Produced  by  Plato  A. Skouras.    Directed  by  James  B.  Clark. 

"DesGrt  Heir 

SeUiHCAA  1^€itiH^  O  Plus 
Tepid  Foreign  Legion  melier  for  supporting  slot. 

This  minor  Regal  production  for  20th  Fox  brings  back  the 
French  Foreign  Legion  for  some  sustained  forays  in  melodrama 
and  action.  It's  a  mild  supporting  feature  for  action  houses. 
Brian  Keith,  Richard  Denning  and  Johnny  Desmond  are  the 
strutting  male  stars  and  Barbara  Hale  is  the  beauty  upon  whom 
the  romantic  conflict  revolves.  The  Robert  W.  Stabler  produc- 

tion is  obviously  low  on  the  purse  strings.  The  bouts  with  the 
mysterious  Arabs  and  secret  missions  within  the  Sahara  have 
been  pumped  up  by  director  Charles  Marquis  Warren  for  a  few 
sporadic  thrills.  However,  uneven  timing  of  key  sequences 
tends  towards  a  diffusion  of  impact.  The  familiar  script  of 
Endre  Bohem  has  the  shaggy  plot-gimmick  of  Captain  Keith 
finding  Lieutenant  Desmond  in  a  compromising  position  with 
his  wife,  Miss  Hale,  just  before  the  two  are  readying  departure 
on  a  dangerous  trek  into  enemy  territory.  From  there  on  in,  the 
viewer  is  given  to  wonder  which  way  vengeance  will  fall,  while 
the  Arabs  stalk  near  the  encampment  and  the  showdown  draws 
near.  There  are  also  a  few  disruptions  among  the  men  under 
Keith,  plus  quarrels  over  military  tactics  on  Desmond's  part 
and  some  standard  humor  attesting  to  the  motley  recruits  the 
Legion  is  too  well  known  for. 

20th  Century-Fox.  82  minutes.  Brian  Keith.  Barbara  Hale  Richard  Denning.  Pro- duced by  Robert  W.  Stabler.    Directed  by  Charles  Marquis  Warren. 
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"Gunman's  Walk" 
SuUhc^  l^atiK^  O  Q  O 

Tab  Hunter,  Van  Heflin  in  strong  western  meller.  C'Scopc| 
and  Technicolor.  For  action  and  teenage  fans.  | 

This  handsomely  produced  western  from  Columbia  has  the 
golden  boy  appeal  of  Tab  Hunter  cast  as  a  psychopathic 
cowboy,  the  capable  performing  of  Van  Heflin  as  Tab's  hard-i 
riding,  pioneer-legend  of  a  father,  plus  wide  ranges  of  Wyom-^ 
ing  emblazoned  in  Cinemascope  and  Technicolor.  For  the 
action  fans  and  Tab's  teenage  following  "Gunman's  Walk" 
shapes  up  as  potent  merchandise.  Story-wise,  nothing  screen- 
playwright  Frank  Nugent  has  invented  is  very  much  different 
from  a  number  of  previous  westerns,  but  it  has  been  entertain- 

ingly put  together.  The  gimmick  here  fancies  a  father  and  son 
tug-of-war:  rebellious  Tab  tries  to  shoot  faster  and  whoop  it' 
up  harder  than  his  famed  Pa,  a  man  who  made  his  name  during  , 
the  untamed  days  of  the  West  and  who  looks  with  indulgence 
on  his  son's  lawlessness  until  he  realizes  Tab  is  on  the  way  to 
ruin.  In  the  end,  after  the  boy  has  tasted  blood  and  sets  out, 
for  more,  it  is  Heflin  and  not  the  sheriff's  posse  who  goes  gun- 

ning for  him  and  finally  has  to  kill  him.  Cutie  Kathryn  Grant 
as  the  half  breed  sister  of  a  cowhand  Hunter  had  ruthlessly 
ridden  off  a  cliff  and  James  Darren  as  his  sensitive  youngeij 
brother  provide  some  bittersweet  interludes  of  romance.  An^ 
Micke)'  Shaughnessy  has  some  amusing  moments  as  a  deputy.; 
The  direction  of  Phil  Karlson  is  always  clean  and  crisp,  al- 

though a  shade  loose  on  action  and  the  usual  cattle  stampedes,, 
and  the  production  of  Fred  Kohlmar  is  first-rate. 
Columbia.  97  minutes.  Van  Heflin,  Tab  Hunter,  Kathryn  Grant.  Produced  b^ 
Fred   Kohlmar.    Directed  by   Phil  Karlson. 

"The  Space  Children"  ■ 
ScuiHC^  1^eUi4U^  O  PLUS 

Science-fiction  quickie  strictly  for  kid  trade. 

This  Paramount  science-fiction  quickie  tagged  "The  Space] 
Children"  offers  one  novelty:  a  batch  of  tots  who  don't  mind 
taking  orders  from  some  mysterious  nebulae  that  has  floated 
down  from  the  stratosphere.  It's  strictly  lower  bill  stuff  fori 
the  kid  trade.  The  fantasy  works  itself  within  the  technical 
realms  used  by  oldie  "Next  Voice  You  Here  ",  whereby  an  in- 

explicable something  can  communicate  secretly  with  and  direct 
the  thinking  and  the  conduct  of  children,  presumably  be-! 
cause  they  are  the  pure  in  heart.  The  modest  William  AUand 
production  is  bolstered  by  a  good  performance  by  young, 
Michel  ("The  Brave  One")  Ray.  As  an  unwitting  irony,  one- 

time child  star  Jackie  Coogan  weighs  in  as  a  paunchy  pop  who, 
can't  dig  his  daughter's  enrapture  with  the  "thing".  Director 
Jack  Arnold  has  most  success  with  the  youngsters,  for  onlyi 
they  fill  the  air-bubble  script  with  some  brightness.  The  script 
by  Bernard  C.  Schoenfield  rarely  actually  gets  off  the  ground.! 
The  situations  he  creates  are  uniformly  trite  and  the  salutary 
"message"  and  warning  to  adults  not  to  disabuse  science  andj 
the  universe  smacks  of  the  pretentious.  Kids  band  together  at) 
film's  end  to  sabotage  a  hydrogen  satellite,  bring  governments  i 
to  peaceful  assembly  and  hear  the  "thing"  ask  for  end  of  mis- sile warfare. 

Paramount.  69  minutes.  Adam  Williams.  Michel  Ray,  Peggy  Webber.  Produced  *, by  William  Alland.    Directed  by  Jack  Arnold.  !; 

I 



"Twilight  For  The  Gods" 
'Bcc^utc^  "Rcituu^  O  O  O 

^or  the  Rock  Hudson  fans.  Good  adventure,  action,  ro- 
nonce.  Cyd  Charisse,  Arthur  Kennedy,  color  plus  factors. 

The  new  Rock  Hudson  starrer  for  Universal,  "Twilight  For 
■  The  Gods",  is  a  mild  summertime  piece  of  seagoing  melo- 

irama,  though  notably  lacking  in  emotional  thunderbolts. 
■  vlark  it  down  as  straight  fare  for  the  avid  Hudson  fans,  and 
"  hose  who  like  adventure  action.  Filled  with  gorgeous  glimpses 
^  )f  the  Pacific  in  Eastman  Color,  it  offers  a  complex  of  assorted 

•haracters  all  thrown  together  on  a  perilous  voyage  from  the 
jouth  Seas  to  Mexico  and  a  romance  between  daring  captain 
.-ludson  and  co-star  Cyd  Charisse,  a  Honolulu  waif  with  a 
sast.  The  narrative,  concocted  by  scripter  Ernest  K.  Gann  from 
lis  best-selling  novel,  is  an  obvious  and  rambling  bit  of  ad- 
■  enture  about  a  treacherous  crew,  an  attempted  mutiny,  an 
lorrendous  tropical  storm  and  passengers  who  tell  all  when 
he  going  gets  rough.  Producer  Gordon  Kay  has  glossed  it 
jp  with  atmospheric  magic  by  way  of  on-location  shooting  in 
rlawaii  and  the  Marquesas,  while  director  Joseph  Pevney  has 
'avored  the  navigational  action  over  characterization  or  dra- 
natic  logic.  But  it  must  be  admitted  that  this  is  a  pretty  savor- 
ess  brew  as  far  as  telling  dialogue  or  psychological  motivations 
50.  Hudson  is  pictorially  perfect  as  the  strong  and  silent  hero 
who  lost  his  naval  stripes  after  hitting  the  bottle  and  now  com- 

mands a  rotting  brigantine  in  a  last  chance  to  recoup  honor 
md  money,  while  Miss  Charisse  is  decorative  as  the  girl  he 
romes  to  love.  Their  affair  hits  a  snag  when  he  learns  she's  a 
fugitive  from  an  accidental  murder  committed  during  her 
Fancy  "call  girl"  days,  a  fact  the  sneaky  first  mate,  Arthur 
Kennedy,  uses  to  badger  her  with.  Kennedy  incites  the  crew 
:o  lose  faith  in  both  the  ship  and  Hudson  and  works  on  the 
fears  of  the  passengers:  Leif  Erickson,  a  bankrupt  carnie; 
Judith  Evelyn,  his  worn-out  soprano;  Richard  Haydn,  the 
Etonian  beachcomber;  Ernest  Truex,  a  daffy  missionary.  How- 

ever, after  the  storm  strikes,  Hudson's  indomitable  courage  in- 
spires everyone  to  pull  together,  the  vessel  lands  safely.  Miss 

Charisse  goes  gallantly  off  to  jail  for  two  years  and  our  captain 
promises  to  wait.   
Universal-International.  119  minutes.  Rock  Hudson,  Cyd  Charisse  Arthur  Ken- nedy.   Produced  by  Gordon  Kay.    Directed  by  Joseph  Pevney. 

"Tarzan's  Fight  For  Life" 

Good  addition  to  jungle  series.  Kids  will  love  it. 
The  latest  Tarzan  entry  from  Sol  Lesser  which  M-G-M  is 

releasing  in  a  whizbang  exploitation  manner  is  assured  the 
smallfry's  summer  vote.  During  the  balmy  vacation  days, 
Lesser's  far-ranging  use  of  African  marvels,  fantastic  jungle lore,  comic  book  anthropology  and  the  herculean  ardors  of 
star  Gordon  Scott  as  set  against  the  wide-screen  and  lush 
MetroColor— all  these  three-ring  circus  assets  should  lure  the 
youngsters  in  large  number.  The  big  question  is  this:  How  much 
of  an  adult  audience  does  the  ancient  jungle  hero  still  com- 

mand Bruce  Humberstone  s  direction  has  kept  something 
suitably  awesome  happening  every  minute.  Most  of  which  in- 

volve the  rope-swinging,  waterfall-diving,  ape-cry  talents  of 
Scott.  The  latter,  all  thumbs  as  an  actor,  is  just  perfect  when 
some  dazzling  athletics  are  called  for,  which  is  practically  all 

the  time.  Eve  Brent,  as  Jane,  and  Rickie  Sorensen,  as  their  son, 
add  a  touch  of  family  charm.  Acting  by  others  is  generally 
competent.  The  script  of  Thomas  Hal  Phillips  is  a  blatantly 
hokey  job,  killing  off  whate\er  primitive  realism  the  Edgar 
Rice  Burroughs  original  had.  Lesser,  however,  has  infused  the 
film  with  all-important  throbbing  sense  of  adventure  where 
the  incredible  can  and  does  happen.  Good  special  effects  and 
on-location  camera  work  further  the  spirit  of  things,  while  the 
antics  of  Chita,  the  chimp,  the  bizarre  scenes  of  the  Pygmies, 
and  Tarzan's  captivity  with  the  Golden  Lions  are  among  the 
many  oh-golly  events.  Plot  centers  on  the  hero's  attempts  to 
stop  superstitious  influence  of  witch  doctor  James  Edwards 
who  is  planning  warfare  on  benevolent  doctor  Benton  Reid's 
hospital.  After  a  number  of  deaths  through  Edwards'  misuse 
of  drugs,  attacks  on  Tarzan's  wife  and  the  like,  peace  is  re- 

stored when  Tarzan  and  Reid's  medicine  save  life  of  tribal chief. 

Metro  Goldwyn  Mayer.  84  minutes.  Gordon  Scott,  Eve  Brent.  Produced  by Sol  Lesser.    Directed  by  Bruce  Humberstone. 

"The  Case  Df  Dr.  Laurent" 

Fine  French  import  dramatically  argues  case  for  natural 
childbirth.  Strong  for  art  spots.  Dubbed  version  may  regis- 

ter generally. 

A  notable  French  film  has  been  made  on  the  subject  of  na- 
tural childbirth.  Frank,  informative  and  humane,  this  Trans- 

Lux  release  shapes  up  as  a  sort  of  Gallic  "Story  of  Louis  Pas- 
teur". However,  writer-director  Jean-Paul  le  Chanois  is  work- 

ing within  fictional  realms,  employing  the  suggestion  of  docu- 
mentary technique  to  heighten  the  realism  and  allowing  the 

story  and  characterizations  to  put  across  the  "message".  Cer- tainly, a  must  for  the  art  houses,  its  prospects  are  good  in  many 
other  situations.  (Trans-Lux  is  preparing  dubbed  version  for 
nationwide  distribution.)  As  acted  by  Jean  Gabin  in  the  titular 
role  and  Nicole  Courcel  as  his  first  enceinte  patient,  the 
Concinor  production  is  one  of  taste,  integrity  and,  at  times, 
even  heart-warming  proportions.  Of  course,  the  highlight  is 
the  delivery  scene,  a  remarkably  graphic  account  of  natural 
labor  whereby  Mile.  Courcel  fully  awake  brings  forth  her  child 
sans  any  forceps.  At  every  contraction,  she  performs  her  breath- 

ing exercises  with  legs  in  the  stirrups  until  Gabin  is  able  to 
draw  forth  the  child  from  the  pelvis,  all  of  which  the  audience 
sees.  There  has  been  no  attempt  to  sensationalize  this  or  any 
other  sequence  and  it  is  unlikely  that  the  film  will  offend.  Di- 

rector le  Chanois  has  set  his  tale  in  an  Alpine  hamlet  flooded 
with  superstitions  and  a  backward  culture,  thereby  taking  gen- 

erous advantage  of  the  humorous  reactions.  He  has  also  not 
bothered  to  embellish  the  simple  tale  with  bogus  plottings;  in- 

stead, he  has  created  townspeople  who  spring  to  life  and  who 
make  something  very  touching  and  sincere  about  the  business 
of  expectant  motherhood.  Gabin  is  wonderfully  straightfor- 

ward as  the  dedicated  doctor  from  Paris.  Mile.  Courcel  shines 
as  the  peasant  girl  awaiting  the  bitrh  of  her  illegitimate  child 
and  Sylvia  Monfort  is  superb  as  a  wife  refusing  sexual  contact 
with  her  husband  due  to  a  terrifying  "old  fashioned  "  delivery. Climax  has  Gabin  before  irate  Medical  Council,  finally  saved 
when  women  of  the  town  bring  Mile.  Courcel  over  to  prove 
natural  childbirth  is  neither  wicked  nor  dangerous.  Photogra- 

phy, music  score  and  settings  are  all  of  front  rank. 
Trans-Lux.  94  minutes.  Jean  Gabin,  Nicole  Courcel.  A  Cocinor  Production.  Di- 

rected by  Jean-Paul  le  Chanois. 
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"King  Creole" 
ScuUe^  'RciUk^  O  O  O 

Rating  is  strictly  for  theatres  where  teenage  draw  is  im- 
portant. Elsewhere,  this  Elvis  Presley  item  is  lower  half  stuff. 

Pri\ate  Ehis  Presley  ghes  evidence,  albeit  slight,  of  some 
acting  ability  in  "King  Creole".  Producer  Hal  Wallis  has  let 
his  rock'n  roll  star  run  the  full  Actors  Studio  gamut  as  a  two- 
bit  singer  who  gets  shenghaied  into  the  New  Orleans  under- 

world where  he  finds  life,  love  and  loot  a  complex  business  in- 
deed. For  Presley  fans  this  is  solid.  For  more  discriminating 

audiences  it  rates  only  second  slot  billing.  With  Michael  Curtiz 
as  director  and  Michael  Gazzo  and  Herbert  Baker  supplying  the 
hip  dialogue,  the  Presley  performance  registers  as  a  surprisingly 
sensitive  study  of  youth  at  the  crossroads.  However,  it's  a  far 
cry  from  the  definitive  stellar  playing  needed  to  make  this  any- 

thing more  than  a  melodrama  with  music.  Wallis  has  made 
sure  to  pack  the  film  with  atmopsheric  contrast  of  the  sensa- 

tionalist variety  of  sleazy  sex  pitted  against  the  sacred  brand, 
plus  a  number  of  brawls,  shoot-outs  and  saloon  slumming.  In 
addition,  there's  the  popular  story  slant  of  the  misunderstood 
and  much-maligned  rebel,  current  catnip  for  the  teeners.  Caro- 

lyn Jones  is  superb  as  a  neurotic  gun  moll  who  teaches  Elvis  the 
facts  of  boudoirs  and  Dolores  Hart  makes  an  appealing  small 
town  ingenue,  waiting  for  her  wayward  hero  to  return  to  the 
orange  blossoms.  Strong  cast  support  comes  also  from  Walter 
Matthau,  the  gangster  typcoon  who  demands  Elvis  sing  at  his 
gin  mill;  Dean  Jagger,  the  weakling  father,  and  Paul  Stewart 
as  the  cabaret  owner  who  gives  Elvis  his  first  break.  Plot  deals 
with  the  business  of  our  hero's  dismissal  from  school,  involve- 

ment in  minor  heist,  later  singing  career,  attempt  at  going 

straight,  showdown  with  Matthau  resulting  in  the  gangster's 
and  Miss  Jones  death,  and  the  final  patch-up  with  Miss  Hart. 
It's  all  very  familiar  stuff,  but  a  better-than-average  backdrop 
for  the  Presley  histrionics  both  with  dialogue  and  13  rousing- 
to-crooning  songs. 

Paramount.  1 1&  minutes. 
Directed  by  Michael  Cur Elvis  Presley,  Carolyn  Jones.    Produced  by  Hal  We 

"Imitation  General" 
^u4cHed4  I^oUh^  O  O  plus 

Amiable  war  comedy  gets  life  from  good  cast.  Glenn  Ford, 
Red  Buttons  for  marquee.  OK  for  general  market. 

Latest  in  the  recent  spate  of  service  comeides,  MGM's 
"Imitation  General"  proves  a  good-natured  spoof  of  war-time 
adventuring.  The  three  leads,  Glenn  Ford,  Red  Buttons  and 
Taina  Elg  perform  in  rollicking  fashion.  And  veteran  director 
George  Marshall  has  worked  in  a  number  of  snappy  and  won- 

derfully slap-happy  sight  gags.  But  this  all  amounts  to  some- 
thing considerably  less  than  "Don't  Go  Near  The  Water".  One 

of  the  main  reasons  for  this  is  the  repetitious  quality  of  Army 
humor;  scripter  William  Bowers,  spends  too  much  time  on 
snafu  and  shake-up  laughs.  Another  finds  him  dribbling  out 
the  meager  plot  into  episodic  channels,  regretably  similar  to 
the  TV  situational  joke.  Nevertheless,  much  of  the  dialogue 
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has  flavor  and  verve,  and  where  it  doesn't  the  expert  cast  makej 
it  seem  so.  Nicely  staged  in  black-and-white  Cinemascope  bj 
producer  William  Hawks,  "Imitation  General"  should  prove  ac 
amiable  entertainment  for  the  general  market.  Glenn  Ford  is  a 
good-Joe  sergeant  who  "promotes"  himself  to  General  wher his  own  dies  and  Germans  are  roaming  the  French  countryside 
His  sidekick,  corporal  Buttons  and  a  girl  in  whose  farmhouse  is  65 

Abai 

they  stay.  Miss  Elg,  are  the  only  ones  who  know  of  the  decep- 
tion. They  go  along  with  it  when  they  realize  a  high-ranking 

officer  amidst  the  chaos  might  stir  order  in  the  retreating  Yan  ]  mgil 
kees.  A  few  tactical  side-splitters  result,  e.g..  Ford  and  teenage  i-n rail 
Dean  Jones  with  the  aid  of  a  crazy  jeep  wipe  out  an  enemy  posij  si 
and  later  the  "General  "  and  Buttons  fool  the  Nazis  into  a  fan  (  ;fitai 
tastic  ambush.  The  nemesis  to  all  the  foolery  is  Tige  Andrews 
an  old  enemy  of  Ford's.  There  are  a  number  of  Keystone  G.I 
sequences  for  Buttons  to  prevent  any  revelation.  Ford  play; 
with  easy  assurance  and  Miss  Elg  is  delightful,  both  in  her  owr 
only-French-speaking  right  and  also  as  the  romantic  spice 
Andrews  goes  full-blast  on  his  carricature  and  Buttons  some-Idle 
times  scratches  pretty  hard  to  find  the  funnybone. ickii 

Metro-Goldwyn-Mayer.  88  minutes.  Glenn  Ford, liam  Hawks.    Directed  by  George  Marshall. 

by  Wil|^, 

edii "Revenge  of  Frankenstein" 
ScMlKM  I^oUh^  O  O  Plus 

Good  horror  entry,  in  Technicolor,  from  England. 

Hammer  Film's  follow-up  to  their  bogey-buster  of  last  sum 
mer,  "Curse  of  Frankenstein",  is  a  good  Victorian  thriller,  bu 
more  in  the  bizarre  idiom  of  "Dr.  Jekyll  and  Mr.  Hyde"  thai' 
the  outright  blood-curdling  one  would  have  expected.  In 
market  that  is  pretty  well  surfeited  by  the  recent  spate  o: 
horror  films,  this  entry  from  England  should  do  as  well  as  an 
of  them.  Columbia  is  distributing.  That  trio  with  a  flair  foJ 
the  successfully  sinister,  director  Terence  Fisher,  producer  Afl 

thony  Hinds  and  scripter  Jimmy  Sangster,  won't  find  thei 
credit  gone  at  the  local  ghoulyards.  For  sheer  narrative  coa' 
struction  this  is  good  stuff,  and  it  is  bolstered  by  some  ominou: 
Technicolor,  a  sense  of  intrigue,  suspense,  mystery  and  not 
little  wry  humor.  Peter  Cushing  is  on  hand  once  again  as  th« 
ubiquitous  Baron  Frankenstein  and  he  goes  through  his  ploy! 
with  finesse  and  cold-blooded  amiableness.  The  monster  i: 
hardly  shocking  as  handled  by  Michael  Gwynn.  And  here  w{ 
have  the  crux  of  the  film's  fault,  for  this  characterization  ha; 
produced  the  humanization  of  the  monster.  Cushing  has  con 
s:ructed  a  perfect  body  into  which  he  plants  the  good  brain  o: 
a  misshapen  dwarf  who  had  helped  the  doctor  cheat  the  gal 
lows.  When  the  monster  comes  to  life  he's  a  likeable  enougl  ij 
fellow,  mooning  after  nurse  Eunice  Gayson  and  even  when  hi: ' 
head  is  damaged  in  a  brawl  causing  him  to  become  a  killer,  th( 
other-world  scariness  has  evaporated:  we  understand  the  ghou 
and  can't  be  frightened.  Aside  from  this,  the  British  film  ha< 
been  given  a  sizeable  production  loaded  with  graveyards,  a  fan 
tastic  laboratory,  some  chilling  camera  angles  and  a  granci 
guignol  sort  of  score. 
Columbia.  90  minutes.  Peter  Cushing,  Francis  Matthews.  Produced  by  Anthon  ̂  Hinds.    Directed  by  Terence  Fisher.  /i 

Q~^'''^COOD       Q  Q'  AVERAGE        Q  POQr] 



"Quantrill's  Raiders" 

DK  civil  war  actioner  in  C'Scope  &  color. 
A  barrage  of  slambany  Civil  War  action  thunders  through 

his  65-minute  feature  from  Allied  Artists.  Vaguely  based  on 
:he  life  of  the  famed  guerrilla  band  commander,  this  Ben 
schwalb  production  makes  up  for  its  historical  faux-pas  by 
Tiling  the  Cinemascope-DeLuxe  Color  screen  with  rough-riding, 
gun-rattling  footage  almost  all  the  way.  Strictly  for  the  action 
rowd,  this  should  serve  well  as  a  supporting  feature.  Steve 
Cochran  is  starred  as  a  Confederate  officer  who  becomes  liaison 
man  for  leathery  Leo  Gordon,  savagely  portraying  the  demonic 
Quantrill.  According  to  the  tin-sounding  screenplay  of  Polly 
ames,  these  two  come  to  loggerheads  when  Quantrill  attacks 
the  union  arsenal  at  Lawrence,  Kansas,  after  being  told  by 
Cochran  that  the  ammunition  has  been  moved  out.  The  fierce- 
eyed  leader  does  so  only  to  settle  an  old  score  with  some  people 
in  town  and  savagely  massacres  the  inhabitants  before  getting 
the  fatal  bullet.  Diane  Brewster  is  a  fancy  belle  in  love  with 
Cochran  and  Gale  Robbins  plays  the  flashy  mistress  of  Quantrill. 
The  direction  of  Edward  Bernds  bristles  in  the  action  scenes. 

s.     Steve   Cochran,   Diane   Brewster.     Produced   by  Ben 

'Rooney' 

Mild  comedy  should  please  fans  of  Irish  humor. 

As  sentimental  Irish  comedies  go.  Rank's  "Rooney"  is  a  re- 
spectable enough  entry.  The  George  H.  Brown  production  is 

ibathed  in  warm  colors,  whimsical  stratagems  and  little  people 
itouches  galore.  With  John  Gregson  as  a  sturdy  bachelor,  Muriel 
Pavlow  as  a  sweet  but  poor  drudge,  and  Barry  Fitzgerald  as  her 
whisky-worshipping  grandfather,  the  characters  have  charm 
and  a  few  of  the  episodes  prove  real  howlers.  Weakness  is  in 
!the  direction  of  George  Pollock,  which  is  without  any  originali- 

ty and  tends  to  drag.  He  fails  to  work  up  outrageous  humor 
over  a  theme  that  clearly  calls  for  it:  Gregson's  romantic  prob- 

lems as  a  garbage  collector  who  is  also  a  confirmed  woman- 
hater  and  a  champion  in  sports  to  boot.  The  Patrick  Kirwan 
screenplay  adheres  to  the  quaint  in  dialogue,  tears  amidst  the 
blarney,  the  odd-ball  in  characterization  and  the  contrived  in 
plot  situations.  It's  a  family  entertainment  for  the  Irish  seg- ments and  the  hinterlands,  but  lacks  the  robustness  and  satirical 
viewpoint  to  make  any  mark  with  either  the  mass  or  class 
markets.  Gregson  and  Miss  Pavlow  are  fine  and  Fitzgerald  has 
a  few  moments  of  grand  comic  style.  Marie  Kean  does  well  as 
a  snobbish  landlady  who  can't  help  falling  for  the  hero. 
Rank  Distributing  Organization.  88  minutes.  John  Gregson,  Muriel  Pavlow.  Pro- duced by  George  H.  Brown.    Directed  by  George  Pollock, 

"Dangerous  Youth" 

Weak  British  juve  delinquency  meller. 

England's  first  try-out  with  the  juvenile  delinquency  theme 
runs  a  pale  second  to  its  American  counterparts.  One  wonders 
how  Warner  Bros,  gets  involved  in  the  distribution  of  such 
product.  Aside  from  a  few  vocal  rumbles  and  schmaltzy  bal- 

lads, Frankie  Vaughan,  "Britain's  Elvis  Presley",  sticks  strictly 
to  the  bad-boy-from-Liverpool  antics.  He  performs  in  appro- 

priately sullen  fashion,  but  the  direction  by  Herbert  Wilcox 
lacks  vitality  and  the  pace  is  frequency  laconic.  The  Anna 
Neagle  production  captures  some  of  the  realism  of  the  crime- 
infested  waterfront  and  the  training  camp  Vaughan  is  sent  to 
when  he's  drafted.  The  complications  which  ensue  from  the 
latter  stint  make  up  most  of  the  melodrama  in  the  tepid  Jack 
Trevor  Story  screenplay.  The  dialogue  sounds  flat,  and  most  of 
the  characterizations  are  either  routine  or  lack  development. 
However,  co-star  George  Baker  makes  something  compelling 
out  of  the  chaplain  who  stands  by  Vaughan  and  Katherine 
Kath  is  quite  moving  as  the  boy's  bedraggled  mother.  There 
is  also  some  tender  romance  provided  by  the  pretty  Carole 
Lesley,  who  also  contributes  a  warbling  valentine.  Mark  this 
down  as  a  weak  lower  half  dualler  for  sub-runs  only. 
Warner  Bros. Anna  Neagle. release.  97  minutes.  Frankie  Vaughan,  George  Bake 

Directed  by  Herbert  Wilcox. 

SHOWMEN . . . 

What  Are  YOU  Doing? 

Send  us  your  advertising,  publicity  and  exploitation 

campaigns  —  with   photos  —  for  inclusion   in  our 
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WARNER 

WB  GOES  WEST 
Jack  L.  Warner  finally  confirmed  reports 

that  Warner  Brothers  will  transfer  its 
domestic  and  foreign  sales  departments  and 
all  allied  components  from  New  York  to 
the  company  studios  in  Burbank,  California. 
On  June  25  the  WB  president  declared  that 
the  move  is  "aimed  to  effect  the  maximum 
efficiency  in  the  future  handling  of  the 
most  ambitious  program  in  the  company's history  to  insure  the  greatest  boxoffice 
potential".  The  move  will  get  underway quickly  to  put  the  international  sales  and 
production  activities  "under  one  roof",  he 
said.  Shortly  after  Warner's  announcement 
notices  of  discharge  -were  issued  to  16  ad- 

vertising-publicity staffers,  serving  under 
Charles  Cohen,  eastern  advertising  manager, 
Meyer  Hunter,  eastern  publicity  manager, 
and  Jerry  Kaiser,  foreign  publicity  depart- 

ment. The  three  department  heads  are  not 
affected  by  the  reduction  in  personnel  and 
it  is  regarded  as  likely  that  they  will  remain 
in  New  York.  A  WB  spokesman  said  the 
Guild  will  contest  some  of  dismissals. 
Speaking  directly  on  the  operational  changes, 
Warner  had  this  to  say:  "Warner  Bros,  is the  first  motion  picture  company  to  realize 
fully  that  the  changes  taking  place  in  the 
industry  as  a  whole  necessarily  must  bring 
about  new  procedures  for  expansion  and 
diversification".  Key  executives  who  will 
set  up  offices  at  the  studio  include  Ben  Kal- 
menson,  executive  vice  president;  Charles 
Boasberg,  general  sales  manager;  Jules 
Lapidus,  assistant  sales  manager,  and  Wolfe 
Cohen,  president  of  the  international 
subsidiary. 

NEW  D-DAY  FOR  LOEW'S 
D  (for  divorcement)  Day  for  Loew's theatres  has  been  set  as  August  31,  1959. 

That  is  the  date  set  by  New  York  District 
Court  Judge  Edmund  L.  Palmieri  for  the 
■final"  divorcement  of  the  theatre  chain 
from  its  parent  production-distribution  com- 

pany, Loew's,  Inc.  There  already  have  been two  pre\  ious  postponements,  and  the  court 
left  open  the  possibility  of  another  delay 
for  "good  cause".    The  court's  order  de- 

THEY 

MADE  THE  NEWS 

clared  that  Loew's  board  of  directors  shall 
have  "sole  and  exclusive  responsibility  an;l 
authority  "  for  presenting  a  plan  that  fixes 
the  assets  and  liabilities  of  the  parent  com- 

pany and  its  theatre  subsidiary  before  they 
are  separated.  Loew's  is  the  only  company 
who  has  not  yet  effected  the  di\orcement  of 
its  theatre  holdings  from  its  production- 
distribution  branches  under  the  conditions 
of  the  consent  decree  in  the  anti-trust  case. 

ALLIED  GETS  ASSURANCES 

Spyros  P.  Skouras,  president  of  20th-Fox, 
and  Abe  Montague,  executi\e  vice  president 
of  Columbia,  told  representati\ es  of  Allied 
States  Ass'n.  that  their  companies  are  not 
in  favor  of  post- 1948  picture  sales  to  TV. 
The  Allied  delegation  including  Horace 
Adams,  Jack  Kirsch  and  Irving  Dollinger 
described  their  conferences  with  the  two  in- 

dustry heads  as  "encouraging".  The  exhibi- 
tor group's  aim  is  to  obtain  assurances 

from  responsible  company  executives  that 
post- 1948  libraries  will  not  be  sold  to  TV, 
or,  alternatively,  as  commitments  to  allow 
exhibitors  to  advertise  that  current  films 
will  not  be  made  a\ailable  to  TV  for  10 
or  more  years.  Adams  reported  that  Skouras 
and  Montague  both  "agreed  v\  holeheartedly 
that  the  sale  of  major  company  film  to  tele- 

vision has  proved  to  be  one  of  the  most 
disruptive  things  that  has  ever  happened  to 
the  industry". 
SPYROS  SKOURAS  HONORED 

Movies  in  America  are  presented  v%ith 
"truthfulness  and  frankness"  whether  they 
be  bad  or  good,  Spyros  Skouras  told  the 
Motion  Picture  Council  of  the  District  of 
Columbia  at  a  testimonial  luncheon  in 
honor  of  the  20th-Fox  chief.    Speaking  be- 

READE 

fore  a  notable  audience  that  included  Vice 
President  Richard  M.  Nixon,  the  20th 
Century-Fox  president  declared  that  people 
around  the  world  approve  of  the  honesty  of 
U.  S.  pitures.  "Movies  have  a  mission  to 
entertain  and  to  inform",  he  said,  "but  in addition  the  motion  picture  serves  mankind 
a  number  of  ways".  He  agreed  that  TV  has had  a  serious  impact  on  the  movies  but 
emphasized  the  fact  that  they  are  being 
used  more  in  TV  productions.  Nixon's appearance  at  the  luncheon  was  a  surprise, 
and  he  took  the  occasion  to  tell  the  mem- 

bers he  favors  movies  over  TV.  Lauding 
Skouras  for  achievements  in  the  business, 
Nixon  described  him  as  a  "great  leader 
and  a  great  humanitarian". 

READE  ASKS  'MORATORIUM' 
Walter  Reade,  Jr.  proposed  that  an  im- 

mediate six-months  moratorium  be  delared 
to  halt  the  sale  of  post- 1948  features  to 
television.  In  a  trade  paper  advertisement, 
the  New  Jersey  exhibitor  called  for  estab- 

lishment of  "an  autonomous,  non-profit organization  constituted  on  a  basis  quite 
similar  to  ASCAP  to  which  all  producers 
would  license  'or  gi\e'  "  TV  rights  to  their 
films.  This  unit,  he  suggested,  could  con- 

trol release  of  the  pictures  to  television, 
with  each  producer  being  remunrated  from 
the  pooled  revenue  "in  direct  proportion  to 
his  film's  total  domstic  gross".  Reade  urged 
a  meetin;^  of  all  interested  parties  to  dis- 

cuss his  proposal. 

CINERAMA  STOCK  EXCHANGE 
In  a  letter  to  shareholders  of  Cinerama 

Productions,  Stanley  Warner  Corp.  proposed 
to  exchange  its  shares  of  Cinerama,  Inc.  for 
shares  of  CP.  SW  owns  935,000  (35  per 
lent)  of  the  outstanding  stock  of  Cinerama, 
I.nc,  which  holds  the  process  patents,  and 
under  a  court  agreement  must  sell  its  hold- 
in;^s  by  the  end  of  the  year.  By  exchanging 
these  shares  with  Cinerama  Productions  it 
would  pre%ent  a  possible  upset  in  the 
market  if  SW  was  forced  to  dispose  more 
than  one-third  of  its  holdings  at  once. 
Holders  of  CP  stock  would  receive  higbec 
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THEY 

MADE  THE  NEWS 

diNidends  in  the  exchange,  while  an  ad- 
vantageous point  for  Stanley  VC'arner  would 

result  by  not  too  many  parties  sharing  in 
the  profits  of  Cinerama  films.  It  is  antici- 

pated that  this  would  make  it  easier  for 
SW  to  lure  outside  producers  to  use  the 
Cinerama  process. 

PAY-TV  'NEAR'— ARNALL 
Rising  costs  of  production,  curtailment  of 

advertising  budgets  and  lack  of  public  in- 
terest in  conventional  TV  will  froce  pay-TV 

out  in  the  open,  declared  Ellis  Arnall  at  a 
Hollywood  meeting  of  the  Society  of  In- 

dependent Motion  Picture  Producers.  "Pa>- 
TV  is  nearer  than  you  think",  he  said,  and 
should  "be  of  great  benefit  to  producers  of 
quality  pictures".  He  added  he  believed modern,  well  operated  theatres  will  also 
flourish  in  the  changing  business.  SIMPP 
members  voted  authority  to  Arnall  to  name 
an  activities  committee  to  investigate  prob- 

lems of  independent  production  arising  from 
industry  changes. 

CONTINENTAL  EXPANDS 
Irving  Wormser,  president,  and  Walter 

Reade,  Jr.,  board  chairman,  of  Continental 
Distributing,  Inc.,  outlined  a  plan  for  ex- 

pansion of  its  foreign  film  operations.  The 
company  has  acquired  nine  films  for  release 
this  year,  concluded  a  long-range  co-produc- 

tion deal  with  Romulus  Films,  and  com- 
pleted a  long  time  credit  with  the  Bankers 

Trust  Co.  The  Continental  executives  issued 
a  statement  declaring  that  "The  distribution and  exhibition  of  specialized  films  form  a 
vital  segment  of  the  total  industry,  and  are 
becoming  responsible  for  a  greater  portion  of 
the  over-all  gross  each  year.  We  believe 
that  our  program  will  meet  some,  if  not 

ARNALL 

BENJAMIN 

all,  of  the  problems",  ^"ormser  said  the program  represents  an  in\estment  of  more 
than  S2  million  dollars. 

UA  STOCK  SALE 
Proposed  sale  of  200,()()()  shares  of  United 

Artists  Corp.  Si  par  value  common  stock 
and  100,000  shares  for  eight  members  of 
the  UA  management  team,  has  been  filed 
with  the  Securities  and  Exchange  Com- 

mission. Proceeds  from  the  company  shares 
will  provide  revenue  needed  to  finance 
motion  picture  production  and  to  expand 
UA's  participation  in  TV,  recording  and 
music  publication  fields.  The  management 
will  turn  over  10,000  shares  of  their  Class 
B  common  to  Eberstadt  &  Co.,  under- 
v\riters,  to  be  converted  into  commc^n  stock 
shares.  Arthur  B.  Krim  and  Robert  S. 
Benjamin,  as  joint  tenants,  will  sell  the 
Class  B  common  to  be  converted  into  com- 

mon. The  100,000  shares  to  be  sold  for  the 
executives  is  di\ided:  Krim  and  Benjamin, 
23,637  each;  William  J.  Heineman,  Max 
Youngstein,  Arnold  M.  Picker,  and  Charles 
Smadja,  each  11,844  shares;  Seymour  M. 
Peyser,  3,000,  and  Robert  F.  Blumofe,  2,250. 
No  per  share  price  has  been  indicated  in 
the  preliminary  prospectus. 

RHODEN  SAYS  'GET  WITH  IT'! 
"The  times  and  conditions  call  for  in- 

telligent action  and  a  safeguard  against  the 
future  of  this  business",  Elmer  C.  Rhoden, 
president  of  National  Theatres,  told  dele- 

gate to  the  circuit's  annual  convention  in Los  Angeles.  Pointing  up  reasons  for  the 
change  of  meeting  time  from  September  to 
July,  he  said:  "For  years,  the  motion  picture industr\  has  considered  Labor  Day  as  the 
'official'  opening  of  a  Greater  Movie  Season. 
Consequenth',  the  former  high  months  of 
September  and  October  ha\e  now  become 
the  low  months  for  us.  This  year,  the  so- 
called  Greater  Movie  Season  starts  July  1, 
with  us.  TV  is  in  the  doldrums".  Speaking 
of  plans  for  the  future  he  continued:  "We must  take  the  determined  stand  that  we 
are  in  business  to  stay,  that  we  will  'get 
^^ith'  these  changing  times  and  that  we 
will  be  constantly  alert  to  the  new  demands 
of  modern-day  showmanship". 

HEADLINERS... 

.  .  .  H.  E.  JAMEVSON,  board  chairman 
of  Commonwealth  Theatres,  back  at  his 
desk  after  major  surgery.  Pushing  ahead 
with  his  Motion  Pictures  Investors  plan  .  .  . 
JACK  D.  BRAUNAGEL,  former  district 
manager  of  United  Theatres  in  North  Little 
Rock,  Ark.,  announced  opening  of  the  Jay 
D.  Bee  Amusement  Co.,  .  .  .  BRAUNAGEL 
will  buy  and  book  film  and  direct  manage- ment of  his  theatres  out  of  the  Little  Rock 
office  .  .  .  DCA's  Philadelphia  office  closes this  month.  E.  Penna.  operations  will  be 
directed  from  the  Washington  branch  .  .  . 
RUBE  JACKTER  off  on  a  coast  to  Coast 
merchandising  trip  to  meet  with  key  ex- 

hibitors on  dating  of  Columbia's  "The  7th Vo\age  of  Sinbad"  for  the  Christmas  (!) season  .  .  .  LEO  F.  SAMUELS,  Buena 
Vista  president,  announced  apptiintments  of MEL  RYDELL  and  HARRY  EHRREICH 
to  posts  assisting  NED  CLARKE,  foreign 
sales  manager  .  .  .  CLAUDE  C.  EZELL  re- 

sumed operation  of  his  30  drive-in  theatres and  purchased  an  additional  circuit  of  eight 
drive-ins  for  S51/2  million  .  .  .  THOMAS 
E.  RODGERS,  vice  president  of  Trans-Lux 
Corp.,  elected  co-chairman  of  the  National Junior  Committee  of  Will  Roger  Memorial 
Hospital.  He  succeeds  DAVID  V.  PICKER of  UA  .  .  .  LEN  SIROWITZ  named  art 
director  and  FRED  GORDON  named  ad- 

vertising production  manager  of  NTA  .  .  . 
ALEX  HARRISON,  20th-Fox  sales  man- 

ager, and  his  wife  returned  from  Europe 
where  the  discussed  forthcoming  summer 
releases  .  .  .  EDMUND  C.  DEBERRY,  pro- moted to  executive  assistant  to  HUGH 
OWEN  at  Paramount  .  .  .  MRS.  MATILDA 
WEILL,  sister  of  Leopold  Friedman,  presi- 

dent of  Lowe's  Theatres,  died  recently  .  .  . 
JOSEPH  R.  VOGEL,  president  of  Loew's, Inc.,  returned  from  Rome  where  he  visited 
the  "Ben-Hur"  production  set  .  .  .  LEON ROTH  n^.med  vice  president  of  the  Mirisch 
Co.,  president  Harold  Mirisch  announced. 
ROTH  was  UA  west  coast  publicity  co- 

ordinator for  the  past  five  years  .  .  .  ED- WARD RUFF  appointed  New  England 
sub-distributor  for  three  films  released  by 
Trans-Lux  Distributing  Corp.  .  .  .  Relign- ment  of  Rank  eastern  sales  regions  include: 
ABE  WEINER,  Pittsburgh  exchange  terri- 

tory supervisor;  BERT  FREESE,  Rank  branch 
manager,  Pittsburgh  manager  under  WEI- NER; ROBERT  FOLLIARD  will  handle 
Washington  and  Philadelphia  .  .  .  Luncheon 
given  in  honor  of  PHIL  ISAACS,  resigning 
assistant  eastern  sales  manager  of  Paramount 
.  .  .  HARRY  GAFFNEY  appointed  distribu- tor for  American-International  in  Kansas 
City  .  .  .  HARRY  BACHE,  MGM  branch 
manager,  transferred  to  Philadelphia  from 
St.  Louis  .  .  .  MAX  E.  YOUNGSTEIN, 
L'A  vice  president,  accepted  chairman  post 
of  the  20th  annual  Motion  Picture  Pioneers 
Dinner,  which  will  honor  ROBERT  S. 
BENJAMIN  and  ARTHUR  B.  KRIM  as Pioneers  of  1958  ...  A  daughter  born  to 
wife  of  JOE  KAITZ,  Warner  Brothers  office 
manager  in  Denver  .  .  .  GUS  BASIL,  head 
of  Basil  Theatre  circuit  in  New  York,  re- leased from  hospital  after  thorough  checkup 
.  .  .  MRS.  SARA  STARRETT  MADDEN, 
wife  of  William  Madden,  MGM  branch 
manager  in  Philadelphia,  graduated  from 
the  University  of  Pennsylvania  v\ith  degree 
of  Bachelor  of  Science  .  .  .  CHARLES  SIMP- 

SON, vice  president  of  Capital  Releasing 
Co.,  Atlanta,  home  after  recent  automobile accident  .  .  .  CHARLES  LEVY,  Buena  Vista 
advertising-publicity  director,  in  Toronto  for 
a  series  of  meetings  with  Empire-Universal 
Films.  Plans  w  ill  be  set  for  Canadian  pro- 

motion of  "Proud  Rebel",  "The  Light  in  the 
Forest"  and  other  upcoming  BV  releases  .  .  . JOHN  P.  BYRNE,  general  sales  manager of  MGM,  announced  division  and  district 
sales  conferences  for  campaigns  on  19  MGM 
films  to  be  released  by  end  of  year  .  .  . 
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Schine  Switches  from 

'Soft'  To  "Hard  Sell'  in  Drive 
The  "soft  sell"  is  giving  way  to  the  "hard 

sell"  in  the  Schine  Circuit. 
"Project  Hard  Sell"  is  the  official  title  of  a 

vigorous,  upbeat  drive  to  sell  motion  pictures 
and  movie  theatres  to  moviegoers  in  Schine 
theatre  areas.  Theme  for  the  concerted  dri%e 
was  set  at  a  circuit  convention  attended  by 
home  office  personnel,  zone,  group  and  cit> 
managers  at  the  Queensbury  Hotel,  Glens 
Tails,  N.  Y. 
Guest  speaker  Max  E.  Youngstein,  vice 

president  of  United  Artists,  told  the  gathering 
that  "guts,  courage  and  imaginative  drive"  are three  requisites  for  successful  mo\  ie  business. 
Youngstein,  v^ho  detailed  a  program  for  ex- 

hibitors, told  the  theatremen  to  1)  stop  talking 
about  promotion,  start  working,  2)  put  more 
money  into  the  advertising-exploitation  end 
of  the  business,  and  3)  train  new  manpower. 

Universal's  eastern  publicity  manager  Philip Gerard,  who  also  addressed  the  group,  said: 
"We  cannot  wait  for  word-of-mouth  to  build 
results.  We  must  pre-sell  and  then  hard  sell 
for  unless  you  open  with  success,  your  chances 
for  solid  boxoffice  results  are  slim  .  .  .  The 
problems  that  we  face  in  merchandising  our 
product  to  our  audience  are  much  the  same 
that  all  merchants  face  who  deal  with  the 
public — only  ours  is  more  intensified  .  .  . 
Upbeat  means  work — it  means  stri\  ing — it 
means  imagination,  it  means  a  constant  gi\ing 
to  an  idea  .  .  ." 

^  Two  most  happy  fellas  are  Roger  H.  Lewis 
(seated),  United  Artists  national  director  of 
advertising,  publicity  and  exploitation,  and 
Lige  Brien,  director  of  special  events,  as 
they  look  over  various  samples  of  merchan- dise items  and  ads  being  used  to  back 
'The  Vikings"  in  a  giant-size  tie-up  drive. 
Among  the  firms  participating  in  the  $850,- 
000  co-op  piogram:  Dairy  Queen,  TWA  Air- lines, Dell  Publications. 

^Ben  Kalmenson,  Warner  Bros,  executive 
vice  president  (standing),  gives  out  with  the 
promotional  word  on  "Home  Before  Dark" in  a  merchandising-advertising  seminar  at 

tho  company's  office  in N.  Y.  Flanking  him  are 
Ernie  Emerling,  Loew's Theatres  topper  (in  back- ground), and  Texas  Bob 
O'Donnell  of  Interstate  Cir- cuit. Forum  was  first  in  a 
series  designed  to  insure 
closer  exhibitot-distributor 
cooperation  in  the  pro- motion of  WB  films. 

I  Credit  the  manager  of 
Detroit's  Broadway  Capitol 
Theatre  with  this  attention- 
grabbing  float  to  ballyhoo Allied  Artists  feature  that 
is  chocktull  o'l  exploitation the  traveling  display  drew 
plenty  o,  stares  in  the angles.  Needless  to  say, 
"The  Pagans",  upcoming 

Motor  City  area. 

The  Fly'  Set  for  Huge 
Saturation  Drive  on  Coast 

2()th  Century-Fox'  exploitation  shocker,  "The 
Fly'  will  open  in  124  theatres  in  the  Los 
Angeles,  San  Frantisto,  Seattle,  Portland,  Salt 
Lake  City  and  l)en\er  areas  on  July  16th. 

This  was  aniKuuKed  by  Rodney  Bush,  na- 
tional exploitation  clirettor,  following  a  con- 

ference with  studio  publicity  heads  and 
National  Theatres  otticials.  Campaign  will  be 
the  largest  day-and-date  schedule  since  the 
launching  of  "Farewell  to  Arms"  in  the  same region  earlier  this  year. 

Supplementing  the  regular  advertising-ex- 
ploitation drive  will  be  a  special  concentration 

of  "horror"  radio  spots. 
Fi\e  hundred  dollars  in  showmanship  prizes 

will  be  awarded  to  National  Theatres  managers 
and  advertising  starters  in  a  competition  open 
exclusively  to  that  circuit,  for  the  best  and 
most  productive  ad\ ertising-publicity-exploita- 
tion  campaigns  on  the  film. 

All-inclusive  'Time  to  Love' 
Pre-Sell  Drive  Winding  Up 

The  Fourth  of  July  climaxed  one  of  the 
longest,  most-extensi\e  pre-selling  drives  in 
motion  picture  prt)motional  histor\  .  I  iiix  ers.il's 
"A  Time  to  Lo\e  and  a  Time  to  Die  ",  whUi 
kicked-off  key  city  engagements  last  week,  is 
literally  an  advertising  textbook  example  of 
the  best  in  pre-selling. 

The  all-inclusive  drive  for  the  filmization  of 
Erich  Maria  Remarque's  best-seller,  captained 
by  U-I  vice  president  David  Lipton,  was 
launched  last  Fall  with  the  start  of  shooting 
in  West  Germany.  At  that  time  ads  were 
placed  in  the  N.  Y.  Times  and  production 
photos  of  the  John  Gavin-Lilo  Pulver  starrer 
garnered  big  breaks  in  syndicated  columns  and 
in  the  general  press. 

Miss  Pulver  hit  the  drumbeating  trail  to 
Hollywood  and  New  York  in  February,  just 
about  the  time  final  cutting  on  film  was  being 
done.  In  March,  U-I  kicked-off  a  saturation 
screening  drive  keyed  to  fourth  estaters  in  all 
media  and  other  opinion-makers. 
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Customer  Complaints,  Handled  Tactfully, 

Can  Be  Used  to  Build  Patron  Good-Will 
People  in  all  t>  pes  of  businesses  have  to 

answer  complaints,  and  theatremen  are  no  ex- 
ception. Because  it  is  good  business  to  answer 

them  tactfully,  wise  exhibitors  would  do  well 
to  take  a  tip  from  a  recent  Independent  Theatre 
Owners  of  Ohio  Bulletin  which  details  some 
sensible  answers  to  some  of  the  more  common 
beefs.  Says  the  ITO  Bulletin:  "This  job  (of 
answering  complaints)  will  fall  to  your  theatre 
staff  v\ho  probably  have  a  ready  answer  that 
will  make  the  employee  feel  better,  but  is 
hardly  designed  to  make  friends  and  wm 
customers.  For  most  people,  their  only  contact 
is  with  your  employees;  so  wouldn't  it  be  wise to  see  that  your  cashier,  doorman  and  ushers 
could  properly  answer  those  criticisms  that 
arc  common". 

Listed  are  common  complaints  and  answers 
that  may  help  theatremen  win  friends  and  in- 

fluence patrons: 
WHY  DO  YOU  RAISE  YOUR  PRICES  ON 

EVERY  GOOD  PICTURE?  Different  people 
have  different  ideas  on  what  is  a  "good  pic- 

ture". But  some  pictures  cost  several  million 
dollars  to  make  and  others  can  be  made  for 
much  less  expense.  You  expect  to  pay  more 
for  some  shoes  and  shirts  than  others  because 
of  the  difference  in  material  and  labor.  For 
the  same  reason,  this  theatre  must  charge 
more  for  some  pictures  it  shows.  I  hope  you'll enjoy  our  program. 

I    DIDN'T    LIKE    THE    PICTURE  TO- 

Quite  a  lad.  Eieven  year-old  David  Ladd,  son 
of  Alan,  arrives  in  N.  Y.  for  promotional  duty 
at  Guild  Tiieatre  opening  BV's  "Proud 
Rebel".  Youngster,  who  makes  his  film debut  with  his  father,  is  receiving  gobs  of 
good  notices  for  his  first  acting  effort  in  the 

Samuel  Goldwyn,  Jr.  production. 

NIGHT.  I'm  sorry  it  didn't  entertain  you. 
People  have  different  tastes  in  pictures  just 
like  they  have  in  food,  but  the  theatre  can 
only  put  one  item  on  their  menu  each  night. 
We  try  to  vary  our  programs  so  that  all  cus- 

tomers will  be  able  to  see  the  sort  of  picture 
they  like  best.  If  you  like  comedies  (or  horror, 
or  musicals,  etc.)  I  am  sure  you  will  like 

 ,  which  starts  Wednesday. 

WHY  DID  YOU  RAISE  YOUR  TICKET 
PRICES  (ON  ALL  PICTURES).'  Like  other 
businesses,  our  overhead  has  gone  up  as  well 
as  the  price  we  have  to  pay  for  film.  We  also 
installed  new  projectors  (sound,  seats,  etc.). 
It's  expensive,  but  we  are  trying  to  give  our customers  the  best  available.  I  am  sure  you 
will  notice  the  improvement. 

CRUNCHING  POPCORN  AND  RATTL- 
ING CANDY  PAPERS  SPOILED  THE  PIC- 

TURE FOR  ME.  Movies  are  the  main  enter- 
tainment for  many  of  our  young  people  and 

sweets — candy,  popcorn,  etc. — are  a  part  of 
their  fun.  So  we  have  made  it  available  to 
them  in  our  theatre.  If  you  attend  the  show 
on  nights  when  our  audience 
is  mainly  adults,  you  may  not  find  the  con- cessions such  a  distraction. 

THE  THEATRE  IS  A 
BETTER  BARGAIN.  THEY  GIVE  YOU 
TWO  FEATURES.  Many  of  our  customers 
like  to  get  home  at  a  reasonable  hour.  If  th?> 
miss  the  start  of  a  feature  of  their  choice  and 
must  sit  through  a  second  picture,  it  keeps 
them  out  much  too  late.  Besides  it  is  often 
difficult  to  book  two  appropriate  good  p'c- 
tures  on  the  same  program. 

I  HATE  DOUBLE  BILLS.  The  majority  of 
people  will  take  the  "two  for  the  price  of 
one"  deal  whether  its  in  shoes  or  soap  chips. We  must  offer  two  features  in  order  to  meet 
our  competition.  (We  try  to  play  two  pictures 
that  will  give  our  patrons  a  wider  choice  of 
their  favorite  kind  of  movies).  However,  the 
starting  times  of  each  feature  are  available  (in 
the  newspaper  or  by  phone)  and  we  suggest 
our  customers  refer  to  this  in  order  to  see  the 
picture  of  their  choice. 

ITS  TOO  HOT  IN  THIS  THEATRE.  Our 
air-conditioning  engineers  tell  us  that  different 
people  are  "comfortable"  at  different  temper- 

atures in  a  rather  wide  range.  You  may  have 
noticed  this  wherever  you  have  a  group  of 
people.  Our  thermostats  are  set  in  the  middle 
of  this  "comfort  range"  but  perhaps  I  can 
find  a  seat  for  you  where  it  is  a  little  cooler. 

IT  S  TOO  COLD,  THE  SOUND  IS  TOO 
LOUD,  Etc.  Answer  similar  to  the  previous 
complain;. 

Howdy  Sheriff.  TV  cowboy  Hugh  O'Brian swears  in  pretty  Clayre  Peters  as  "Sheriff  of the  Paramount  Theatre"  for  the  benefit 
debut  of  20th  Century-Fox's  "The  Bravados" at  the  New  York  City  showcase.  The  new 
sheriff  promptly  deputized  three  other  cuties 
tc  help  "keep  the  peace"  at  the  gala "Bravados"  opening,  sponsored  by  the  Na- tional Urban  League.  The  four  cowgals  were stationed  in  front  o\  the  theatre  tc  escort 
civic  and  showbusiness  personalities  attend- 

ing the  affair. 

For  women  only.  To  hypo  word-of-mouth 
on  "Kings  Go  Forth",  United  Artists  is  hold- ing 151  opinion-building  previews  across  the 
country.  Top:  in  Manhattan,  Loew's  division manager  Bill  Phillips  greets  ferns  arriving  at 
Loew'r  Sheridan  Theatre.  Assisting  him  is 
manager  Reginald  Dowell.  Bottom:  Jean 
Loach  or  WXYZ-TV  (holding  microphone) 
taper  spontaneous  comments  o1  guest  at 
preview  in  Detroit.  Comments  will  be  utilized 
for  spot  announcements  and  in  teaser  ad 
drive.  In  rear  is  UA  exploiteer  Howard  Pearl. 
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THIS  IS  YOUR  PRODUCT 

All  The  Vital  Details  en  Current  &>  Comin;^  Features 
(Date  of  Rim  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

February 
BEAST  OF  BUDAPEST  Michael  Mills,  Greta  Thyssen, 
Violet  Rensing.  Producer  Archie  Mayo.  Director  Har- mon Jones.  Drama  of  freedom  fighters  in  Budapest. 72  min. 
IM  THE  MONEY  Hunti  Hall.  Producer  Richard  Heer- mance.  Dire«tor  William  Beaudine.  Comedy.  Interna- natlonal  smugglers  make  Hall  fall  guy  in  robbery. &I  min. 

March 
BRIDE  AND  THE  BEAST,  THE  Charlotte  Austin,  Lance Fuller.  Producer-director  Adrian  Weiss.  Horror.  Girl falls  in  love  with  gorilla.  78  min. 
COLE  YOUNGER,  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  Loveioy.  Producer  Ben  Schwalb.  Director G.  Springsteen.  Western.  Rebellion  against  carpet- bag rule  in  Texas.  78 5/12. 
MACABRE  William  Prince,  Jacqueline  Scott.  Producer- director  William  Castle.  Melodrama.  Doctor  murders to  gain  fcrtune.  73  min.  3/31. 
SEVEN  GUNS  TO  MESA  Lola  Albright,  Charles  <Puin- liven.  Producer  William  F.  Broidy.  Director  Edward 
Dein.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 

April 
HELL'S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man trys  to  blow  up  plant  manufacturing  rocket  fuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericson.  Produced  Lindsley  Parsons.  Direator  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
PUANTRILL'S  RAIDERS  CinemaScope,  DeLuxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. May 

ATTACK  OF  THE  50  FT.  WOMAN  Allison  Hayes,  Wil- liam Hudson.  Producer  Bernard  Woolner.  Director Nathan  Hertz.  Woman  captured  by  Space  monster. Science  fiction.   66  min.  5/26. 
BULLWHIP  CinemaScope,  DeLuxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 
WAR  OF  THE  SATELLITES  Susan  Cabot.  Dick  Miller. 
Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. 

June 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore,  Lita Milan,  Robert  Bray.    Producer  Harold  Robbins.  Drama. 
NEW  ORLEANS  AFTER  DARK 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Pizor.  Director  Ferrucio  Cerio, Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED,  THE  Robert  Bray. 
FRANKENSTEIN— 1970    Boris     Karloff,     Tom  Duggan. 

NEW  ORLEANS  AFTER  DARK  Stacy  Harris,  Louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.    Drama.    Detectives  hunt  down  killer. 
SNOWFIRE  Eastman  Color.  Molly  McGowan.  Don McGowan.  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.  Drama.  Girl  communicates  with  a  horse. 73  min. 
SPY  IN  THE  SKY 

August 

CRY  BABY  KILLER,  THE  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. MeJodrama.  Juvenile  killer  on  a  crime  spree. 
GUNSMOKE  IN  TUCSON  CinemaScope,  DeLuxe  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law. 

September 
QUEEN  OF  OUTER  SPACE  CinemaScope,  Color.  Zsa Zsa  Gabor,  Eric  Fleming,  Producer  Ben  Schwalb. Director  Edward  Bernds. Coming 

FAR  WANDERER,  THE 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  DeLuxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben  Schwalb.  Director  R.  G.  Springsteen.  Western. 
Unscrupulous  rancher  attempts  to  foreclose  widow's ranch. 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer  William  F.  Broidy.  Director  Thor  Brooks. Drama.  American  serving  in  French  Foreign  Legion. 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 

AMERICAN  INTERNATIONAL 
January 

ASTOUNDING  SHE  MONSTER,  THE  Robert  Clarke, 
Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror.  60  min. 
VIKING  WOMEN  VS.  SEA  SERPENT  Abby  Dalton,  Susan Caot,  Brad  Jackson.  Producer-director  Roger  Corman. Science-Fiction.    70  min. February 

SUICIDE  BATTALION  Michael  Connors,  John  Ashley, Russ  Bender.  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama.  Hide-and-seek  warfare  behind  the  lines  in WWII.    79  min.  4/M. 

May 

BONNIE  PARKER  STORY,  THE  Dorothy  Provlne.  Jack Hogan.  Producer  Stan  Shpetner.  Director  William Whitney.    80  min. 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. 
Producer-director  Roge--  Corman.  Melodrama. Victoria  I.   83  min.  2/3. 

June 
ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John Hoyt.  Producer-Director  Bert  I.  Gordon.  Science-fic- tion.   80  min.  ISuperama). 
WAR  OF  THE  COLOSSAL  BEAST  I  Part  Color),  Roger 
Pace,  Sally  Fraser,  Dean  Parkin.  Producer-Director Bert  I.  Gordon.  Horror. 

July 

HELL  SQUAD.  War-Action. 
HIGH  SCHOOL  HELLCATS  Yvon Exec.  Producer  Buddy  Rogers. 
Bernds.    Teenage-Action.    70  min. 
HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers Lou  Rusoff  and  Lou  Kimzey.  Director  Lew  Landers. 
Teenage-Action.    72  min. 
HpW  TO  MAKE  A  MONSTER  Robert  H.  Harris,  Paul Brinegar.  Producer  Herman  Cohen.  Director  Herbert L.  Strock.  Horror. 
NIGHT  OF  THE  BLOOD  BEAST.  Horror. 
SCREAMING  SKULL.  Horror. 
SHE-GODS  OF  SHARK  REEF  (Color).  Horror. 
TANK  BATTALION  Don  Kelly,  Marjorie  Hellen,  Edward G.  Robinson,  Jr.    Producer  Richard  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 
TEENAGE  CAVEMAN  ISuperama).  Horror. 
TERROR  FROM  THE  YEAR  5,000  Joyce   Holden,  John Stratten  Science-fiction. Coming 

HORRORS  OF  THE  BLACK  MUSEUM  (Color  and  Super ama )  .  Horror. 
PARATROOP  BATTALION  (Superamal.  War-Action. 
SUBMARINE  X-2  (Superama).  War-Action. 

COLUMBIA 
February 

GOING  STEADY  Molly  Bee,  Alan  Reed,  Jr.,  Producer Sam  Katiman,  Director  Fred  Sears.  Comedy.  High school  senior  surprise  parents,  get  married  secretly. 79  min. 
HOW  TO    MURDER   A   RICH    UNCLE  CinemaScope. Charles  Coburn,  Nigel  Patrick.  Comedy.  80  min. 
WORLD  WAS  HIS  JURY,  THE  Edmond  O  Brien,  Mona Freeman,  Karin  Booth.  Prodycer  Sam  Katiman.  Diractor Fred  F.  Sears.  Melodrama.  Captain  of  ocean  liner  it charged  with  mass  murder.  82  min.  1/20. 

March 
BITTER   VICTORY   CinemaScope,    Technicolor.  Richard 
Burfsn,    Curd    Jurgens,    Raymond    Pellagrin.    Producer  l**" Paul    Graeti.     Director    Nick    Ray.     Drama.     Soldiers  V*:'' attempt   to   capture   secret    Nazi   document.    82  min. 
2/17. COWBOY  Glenn  Ford,  Jack  Lemmon,  Anna  Kashfi. Producer  Julian  Blaustein.  Director  Delmer  Daves. 
Western.  Free-spending  cowboy  helps  friend  save cattle.  92  min.  2/17. 
CURSE  OF  THE  DEMON  Dana  Andrews.  Peggy  Cum- mins, Niall  MacGinnis.  Horror.  American  psychologist investigates  devil  cult  in  England.  83  min. 
TRUE  STORY  OF  LYNN  STUART,  THE  Betsy  Palmer, 
Jack  Lord,  Barry  Atwater.  Producer  Bryan  Foy.  Direc- tor Lewis  Seller.  Melodrama.  Housewife  crusades 
against  dope  addiction,  78  min.  3/3. 

April GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bernay. Adventure.  Director  Fred  Sears.  Small  group  flees Japanese  invasion  of  Philippines.  79  min. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Kelly, Kenneth  Haight,  Producers  Irving  Allen  and  A.  R. Brocolli.  Director  John  Gilling.  Melodrama.  85  min. 

Kenneth  More,  Diane 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Corey,  Gypsy 
Rose  Lee,  Harry  Townes.    A  Brown-Fellows  Production. Director  Gerd  Oswald.  79  min.  3/17. 

May 

GODDESS,  THE  Kim  Stanley,  Lloyd  Bridges.  Producer Milton  Perlman.  Director  John  Cromwell.  Drama.  Story about  a  dame  who  becomes  a  movie  star.  105  min. 
4/M. THIS  ANGRY  AGE  Technlrama  and  Technicolor.  Silvana 
Mangano,  Richard  Conte,  Anthony  Perkins.  Producer Dino  De  Laurentiis.  Director  Rene  Clement.  Drama. 
Family  fights  to  keep  land. 

June 
CASE  AGAINST  BROOKLYN,  THE  Darren  McGavin, 
Maggie  Hayes.    82  min. LET'S  ROCK  Julius  LaRosa.  Producer-director  Harry Foster.  Musical. 
LINEUP,  THE  Ell  Wallach,  Robert  Keith.  Melodrama. 
86  min. 

July 

CAMP  ON  BLOOD  ISLAND,  THE  Carl  Mohner,  Andre. Morell.  Producer  Michael  Carreras.  Director  Val 
Guest.  War-action. 
GUNMAN'S    WALK    CinemaScope,    Technicolor.  Van Heflin,    Tab    Hunter,    Kathryn    Grant.     Producer  Fred Kohlmar.    Director  Phil  Karlson.  Western. 
KEY.  THE  CinemaScope.  William  Holden,  Sophia  Loren. Producer  Carl  Forman.    Director  Carol  Reed.  6/23. 
LIFE  BEGINS  AT  17  Mark  Damon,  Edward  Byrnes.  Pro- ducer Sam  Katzman.   Director  A.  Dreifuss. 
REVENGE  OF  FRANKENSTEIN  Pete  Gushing. 

August BEST  OF  ENEMIES  Danny   Kaye,   Curt  Jurgens.  Pro- ducer William  Goeti.    Director  Peter  Glenville.    6/23.  ' 
BUCHANON  RIDES  ALONE  Randolph  Scott.  Western. 
CURSE  OF  THE  DEMON  Dana  Andrews.    Producer  Hal E.  Chester.   Director  Jacques  Tourneur. 
SNORKEL,  THE  Peter  Van  Eyck,  Betta  St.  John.  Pro- ducer Michael  Carreras.    Director  Guy  Green. 
TANK    FORCE    Victor    Mature.    Leo    Genn.  Producer Phil   Samuel.     Director  Terence   Young.    Drama.  Pris- oners escape  from  desert  camp  during  WW  II. 
7TH  VOYAGE  OF  SINBAD,  THE  Technicolor.  Kerwin Matthews,   Kathryn  Grant.    Producer  Charles  Schneer. Director  Nathan  Juran. 

BONJOUR  TRISTESSE  CinemaScope,  Color.  David Niven,  Deborah  Kerr,  Jean  Seberg.  Producer-director Otto  Preminger.  Drama.  Filmization  of  Francoise  Sa- gan  novel.  94  min.  1/20. CRASH  LANDING  Gary  Merrill,  Nancy  Davis,  Irene Hervey.    Director  Fred  Sears.    Melodrama.    77  min. 
Film    BULLETIN  —  THIS     IS    YOUR  PROD 

September GHOST  OF  THE  CHINA  SEA  David  Brian. 
GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins. Dianne    Foster,    Producer-director    John    Ford.  Melo- drama. 
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WHOLE  TRUTH,  THE  Stewart  Granger.  Alma  Reed. 
October 

APACHE  TERRITORY  Eastman  Color.  Rory  Calhoun, Barbara  Bates.  Producers  Rory  Calhoun,  Victor  M. Orsatti.  Director  Ray  Naiarro.  Western.  Drifter  takes command  of  group  during  Indian  attack. 
BELL,  BOOK  AND  CANDLE  Kim  Novak,  James  Stewart. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Dahl, Dennis    Price.     Producers    Frank    Launder   and  Sidney Gilliat.    Director  Sidney  GiDiat. 

INDEPENDENTS 

February 
STORY  OF  VICKIE,  THE  (Buena  Vitta)  Technicolor. 
Romy  Schneider,  Adrian  Hoven.  Producer-director 
firnit  Mariichka.  Drama.  The  romance  of  England's Victoria  I.    107  min.  2/3. 

March 
HIDE  IS  MUCH  TOO  BEAUTIFUL.  THE  (Ell!s-Lux  Films) 
■rigette  Bardot,  Micheline  Presle,  Louis  Jourdan.  Pro- dacar  Gaspar-Huit.  Director  Fred  Surin.  Comedy. Perfect  male  model  falls  in  love  with  perfect  female model.   TO  min.  2/3. 
CONFESSIONS  OF  FELIX  KRULL.  THE  (DCA)  Menry Sookholt,  Lisa  Pulner.  Director  Kurt  Hoffman.  Story of  a  young  man  of  seemingly  irresistable  charms. 
ITS  GREAT  TO  BE  YOUNG  (Fine  Arts  Films)  John Mills  Cecil  Parker.  Producer  Victor  Skutesky.  Director Cyril  Frankel.  Musical.  Teacher  reconciles  student troubles.   91  min.  2/3. 
LOVEMAKER.  THE  (Trans-Lux)  Betsy  Blair.  Producer- 
director  Juan  A.  Bardem.  Drama.  A  small  town's  Don Juan  pretends  a  love  affair  with  a  spinster.  99  min. 1/17. 

April 
MITSOU  (Zenith  International  I  Eastman  Color.  Danielle Delerme.  Fernand  Gravey.  Director  Jacqueline  Audry. Comedy.  How  understanding  comes  to  young  French girls. 
RED  AND  THE  BLACK.  THE  (DCA)  Gerard  Philipe, Danielle  Darrieux.  Director  Claude  Autant-Lara.  Drama. I4S  min. 
SENECHAL  THE  MAGNIFICENT  IDCA).  Fernandel. 
Comedy.  A  second-rate  ham  actor  appears  offstage in  his  theatrical  costumes. 
UNCLE  VANYA  (Uncle  Vanya  Co.)  Franchot  Tone.  Pro- ducers Marion  Parsonnet,  Franchot  Tone.  Director Franchot  Tone.  Drama.  Country  doctor  succumbs  to 
charms  of  professor's  wife.   98  min.  4/28. 
WINDJAMMER  (National  Theatres)  Cinemiracle,  Color. A  Louis  de  Rochemont  production.  Director  Louis  de Rochemont,  Bill  Colleran.  A  tumultOAJS  travelogue  in  a new  wide  screen  process.    142  min.  4/14. 

May 

STAGE  STRUCK  (Buena  Vista)  Technicolor.  Henry 
Fonda,  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- tor Sidney  Lumet.  Drama.  Producer  falls  for  actres. itill  in  her  teens.  102  min.  3/3. 

June 
PROUD  LAND.  THE  (Buena  Vista)  Technicolor.  Alan Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtiz. 
PROUD  REBEL,  THE  (Buena  Vista)  Technicoior.  Alan Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtii,  Jr.  Affliction  of  a  young boy  is  cured.    103  min.  4/14. July 

LIGHT  IN  THE  FOREST,  THE  (Buena  Vista)  Techni- color. Fess  Parker.  Wendell  Corey,  Joanne  Dru,  James MacArthur.  Producer  Walt  Disney.  Director  H.  Daugh- erty.  Adventure.  White  teen-ager  raised  as  an  Indian. 93  min.  5/12. 
Coming 

A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) 
Jim  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Betz.  Director  Oliver  Drake. 
BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce Grenfell,  Alastair  Simm.  Producers  Sidney  Gilliat, Frank  Launder.  Director  F.  Launder.  Comedy. 
DAY  OF  THE  TRUMPET,  THE  (C.  Santiago  Film  Organi- zation Prod.)  John  Agar,  Richard  Arlen,  Bill  Phipps. Producer  Harry  Smith.  Director  Eddie  Romero. 
DREAM  MACHINE,  THE  ( Amalgamated  Prods.)  Rod Cameron,  Marty  Murphy,  Peter  filing.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
LIGHT  ACROSS  THE  STREET.  THE  (UMPO)  Brigitte Bardot.  Raymond  Pellegrin,  Roger  Pigaut.  Producer Jacques  Gauthier.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent. 74  min. 
ROUGE  ET  NOIR  (DCA)  Technicolor.  Gerald  Philipe. Danielle  Darrieux.  Directed  Claude  Autant-Lara.  A provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/26. 

THIRD  MAN  ON  THE  MOUNTAIN  (Buena  Vista)  Tech- nicolor. James  MacArthur.  Janet  Monro.  Producer William  H.  Anderson.   Director  Ken  Annakin.  Drama. 
WHITE  WILDERNESS  (Buena  Vistal  Technicolor.  Docu- mentary adventure  feature  of  wild  life  in  the  Arctk Circle  region. 
YOUNG  LAND.  THE  (Buena  Vistal  Technicolor.  Pat Wayne.  Yvonne  Cragl.  Dennis  Hopper.  Producer  Pat- rick Frd.  Director  Ted  Tetiloff.  Adventure. 

METRO-GOLDWYN -MAYER 

February 
ALL  AT  SEA  Alec  Guinness.  Irene  Brown.  Producer Michael  Balcon.  Director  Charles  Frend.  Comedy. Story  of  a  seasick  sailor.   87  min. 
BROTHERS  KARAMAZOV.  THE  MetroColor.  Yul  Bryn- ner,  Maria  Schell.  Claire  Bloom.  Producer  Pandro  S. Berman.  Director  Richard  Brooks.  Drama.  Based  on 
famous  novel  by  Dostoyevsky.  I4&  min.  2/17. 
I  ACCUSE  Jose  Ferrer,  Viveca  LIndfors.  Leo  Genn. Producer  Sam  Zimbalist.  Director  Jose  Ferrer.  Drama. French  officer  unjustly  accused  of  treason.  99  min. 
2/3. UNDERWATER  WARRIOR  CinemaScope.  Dan  Daily. Claire  Kelly.  Producer  Ivan  Tors.  Director  Andrew 
Marton.  Adventure.  Tale  of  a  "frogman"  and  his exploits.  82  min.  3/3. 

March 
HIGH  COST  OF  LOVING.  THE  Jose  Ferrer,  Gena  Row- lands, Jim  Backus.  Producer  Milo  Frank.  Director  Jose Ferrer.  Comedy.  A  young  couple  and  their  shenanigans. 87  min.  3/17. 
SADDLE  THE  WIND  CinemaScope.  Robert  Taylor.  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrlsh.  Western.  Story  of  two brothers  on  opposite  sides  of  law.  84  min.  3/3. 

April CRY  TERROR  James  Mason.  Inger  Stevens.  Rod  Steiger. Producer-director  Andrew  Stone.  Melodrama.  Elec- 
tronic expert  unwittingly  fashions  bomb  for  extortion- ist.   94  min.  4/28. 

MERRY  ANDREW  CinemaScope.  Metrocolor.  Danny Kaye.  Pier  Angell.  Baccalonl.  Producer  Sol  C.  Slegel. Director  Michael  KIdd.  A  staid  and  shy  teacher  Is transformed  Into  a  circus  clown.  103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones.  Joan  O'Brien, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkln.  Melodrama.  College  student pUvs  district  attorney  In  small  college  town.  82  min. 
4/14. SHEEPMAN,  THE  CinemaScope  Metrocolor.  Glenn Ford.  Shirley  MacLalne.  Leslie  Nielson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    84  min.  4/28. 

June 
HAUNTED  STRANGLER.  THE  Boris   Karloff.  Producer John  Croydon.    Director  Robert  Day. 
HIGH    SCHOOL   CONFIDENTIAL    Russ    Tamblyn.  Jan Sterling.    Producer    Albert    Zugsmlth.    Director  Jack Arnold. 

LAW  AND  JAKE  WADE.  THE  CinemaScope.  Metro- Color.     Robert   Taylor,    Richard    WIdmark.  Producer William  Hawks.    Director  John  Sturges. 
RELUCTANT  DEBUTANTE.  THE  Rex  Harrison.  Kay  Ken- dall. Producer  Pandro  Berman.  Director  VIncente  Mln- elll. 

July 

GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier. Leslie  Caron.  Louis  Jourdan.  Producer  Arthur  Freed. Director  VIncente  MInnelli.  Musical. 
IMITATION  GENERAL  Glenn  Ford,  Red  Buttons.  Pro- ducer William  Hawks.    Director  George  Marshall. Coming 

BADLANDERS.  THE  CinemaScope.  Metrocolor.  Alan Ladd.  Ernest  Borgnlne.  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves. 
DECKS  RAN  RED,  THE  James  Mason.  Broderick  Craw- ford. Dorothy  Dandridge.  Producer-director  Andrew L.  Stone.  Melodrama. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope.  Metrocolor. Gordon  Scott.  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 
TUNNEL  OF  LOVE,  THE  Doris  Day,  Richard  WIdmark. A  Joseph  Fields  Production.    Director  Gene  Kelly. 

PARAMOUNT 

March 
DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins. Burl  Ives.  Producer  Don  Hartman.  Director  Del- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife.  Ill  min.  3/17. 
HIGH  HELL  VistaVision.  John  Derek,  Elaine  Stewart. Melodrama.  Mountain  climbing  in  the  Swiss  Alps. 87  min.  3/31. 

JULY  SUMMARY 
With  a  grand  total  of  40  pictures 

listed  for  release  in  July,  American- 
International  tops  all  suppliers  with  10 
features.  Next  in  quantitative  ranking 
are  20th  Century-Fox,  Columbia  and 
Allied  Artists  each  numbering  five  films. 
United  Artists  and  Universal  follow  with 
three.  Four  companies  including  MGM, 
Paramount,  Warner  Bros,  and  Rank 
each  account  for  two.  Buena  Vista  lists 
only  one  to  date  in  July. 

April ST.  LOUIS  BLUES  VistaVision.  Nat  "King"  Cole,  Eartha Kitt.  Pearl  Bailey,  Ella  Fitzgerald.  Producer  Robert Smith.  Director  Allan  Reisner.  Musical.  Biography  of 
W.  C.  Handy,  composer  of  St.  Louis  Blues.  93  min. 
4/14. TEACHER'S  PET  VistaVision.  Clark  Gable.  Doris  Day. A  Pearlberg-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college journalism  teacher  have  a  ball.  120  min.  3/31. 

May 

MARACAIBO  Technicolor.  Vistavlslon.  Cornel  Wilde, 
Jean  Wallace.  Abbe  Lane.  Producer-Director  Cornel Wilde.  Drama.  Man  fights  fires  In  Venezuelan  oil lands.    88  min.  5/26. 

June 
ANOTHER  TIME.  ANOTHER  PLACE  Lana  Turner.  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.  Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers.  Otto  Kruger, John  Baragrey.  Producer  William  Alland.  Director Eugene  Lourle.  Science  fiction.  Brain  of  a  scientist  Is transferred  to  the  body  of  mechanical  monster.  70  min. 
HOT  SPELL  VistaVision  Shirley  Booth.  Anthony  Quinn, 
Shirley  MacLalne.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern family  during  a  torrid  heat  wave.  86  min.  5/24. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie 
Coogan.    69  min. VERTIGO  Technicolor,  VistaVision.  James  Stewart.  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  In  love  with  clients  wife who  Is  a  suicidal  neurotic.    123  min.  5/24. 

July 

KING  CREOLE  Elvis  Presley.  Carolyn  Jones.  Producer Hal  Wallis.    DIector  Michael  Curtiz.    114  min. 
ROCK-A-BYE    BABY    Technicolor,     VistaVision.  Jerry 
Lewis,    Marilyn   Maxwell.     Producer  Jerry   Lewis.  Di- rector Frank  Tashlin.    103  min. 

August 
MATCHMAKER.  THE  VistaVision.  Shirley  Booth.  An- 

thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow    becomes    matchmaker    for    herself.     101  min. Coming 

BLACK  ORCHID.  THE  VistaVision.  Sophia  Loren,  An- thony Quinn.  Producers  Carlo  Ponti,  Marcello  GIrosi. Director  Michael  Curtiz. 
BUCCANEER.  THE  Technicolor.  VistaVision.  Yul  Bryn- ner.  Charlton  Heston,  Charles  Boyer.  Claire  Bloom. Producer  Henry  Wilcoxon.  Director  Anthony  Quinn. 
HOT  ANGEL,  THE  Jackie  Loughery,  Edward  Kemmer. 
Drama.  Today's  younger  generation. HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant, 
Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master 

January 

rector  Ken  Annakin.  Melodrama.  Scotland  Yard  de- tective hunts  international  high-finance  crook  in  Mexi- co.   94  min.  10/28. 
BOLSHOI  BALLET.  THE  Eastman  Color.  Galina  Ula- nova.    99  min. February 

HENRY  V  Technicolor,  CinemaScope.  Laurence  Olivier. Producer-director  Laurence  Olivier.  Drama.  137  min. Parker.  Melodrama. 
Film  BULLET T  H YOUR  PRODUCT 



SECRET  PLACE  Belinda  Lee,  Ronald  Lewis.  Producer John  Bryan.   Director  Cllve  Donner.   81  min. 
Eva 

ma,    108  min. 
March 

CAMPBELL'S  KINGDOM  Eastman  Color.  Dirk  Bogarde, Stanley  Baker.  Producer  Betty  Box.  Direcor  Ralph Thomas.  Drama.  Story  about  the  Canadian  Northwest territory.  102  min.  3/17. 
April ONE  THAT  GOT  AWAY,  THE  Hardy  Kruger.  Producer J.  Wintle.  Director  Roy  Baker.  Drama.  A  Luftwaffe pilot  escapes  three  times  from  a  British  P.O.W.  camp in  WW  II  104  min. May 

HELL  DRIVERS  VistaVision.  Stanley  Baker,  Herbert Lom,  Peggy  Cummins.  Producer  S.  B.  Fisi.  Director R.  Endfield.  Melodrama.  Ex-con  joins  a  gravel  trans- port-crew and  finds  trouble  with  the  leader.  91  min. 5/26. 
NIGHT  AMBUSH  VistaVision.  Dirk  Bogarde.  Marius Goring.  Producer  E.  Pressburger.  Director  M.  Powell. Adventure.  Commandos  capture  German  general.  93 min.  5/12. 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Janni. Director  J.  Lee.  83  min.  Drama. 

June 
ROONEY  Barry  Fitzgerald,  John  Gregson.  Producer George  H.  Brown.    88  min. 

July 

DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector B.  D.  Hurst.    90  min. 
YOUR  PAST  IS  SHOWING!  Terry  Thomas,  Peter  Sellers. Peggy  Mount.    Producer-Director  Mario  Zampi  comedy. 

August 
GYPSY  AND  THE  GENTLEMAN,  THE   Eastman  Color. Melina    Mercouri,    Keith    Michell.      Producer  Maurice Cowan,  Director  Joseph   Losey.    90  min. 
WINDOM'S  WAY  Eastman  Color.    Peter  Finch.  Mary Ure.     Producer  John   Bryan.    Director  R.   Neame.  108 

REPUBLIC 

January 
OUTCASTS  OF  THE  CITY  Osa  Massen,  Robert  Huttoo, Maria  Palmer.  Producer-director  Boris  L.  Petroff. Drama.  Former  sweetheart  attempts  to  murder  Ger- 

man girl's  American  sweetheart.   61  min. 
Bentley,    Vera    Fusek,  Martin 

February 
SCOTLAND  YARD  DRAGNET  Roland  Clark,  Patricia Roc,  Paul  Carpenter.  Melodrama.  Psychiatrist  tries  to drive  young  test  pilot  insane.   74  min. 
INTERNATIONAL  COUNTERFEITERS  Gordon  Howard. Melodrama.  70  min. 
NOTORIOUS  MR.  MONKS,  THE  Naturama.  Vera  Ral- ston, Don  Kelly,  Paul  Fix,  Leo  Gordon.  Drama.  70  min. 

March 
JOYRIDE    Naturama.     Scott    Marlowe,    James  Kevin, Gene  Evans.    Producer  S.  Picker.    Direcor  W.  Witney. Melodrama.   Young  hoodlum  terrorizes  family. 
JUVENILE  JUNGLE   Naturama.   Corey  Allen,  Rebecca Welles.    Melodrama.    Story  of  juvenile  delinquents.  70 
STRANGE  CASE  OF  DR.  MANNING  Ron  Randell, Greta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

April 
MAN  WHO  DIED  TWICE.  THE  Naturama.  Rod  Camer- 

on, Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan.  Melodrama. 

Coming 

MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.  Director  A  C.  Ganaway. SEARCHING  WIND,  THE  Naturama.  Vera  Ralston Don  Kelly.  Producer  Rudy  Ralston.  Director  Joe  Kane. 
THUNDER  OVER  TANGIER  Robert  Mutton.  Lisa  Gastoni, Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.  66  min. 

20TH  CENTURY-FOX 
February 

BEAUTIFUL  BUT  DANGEROUS  Eastman  Color.  Gina Lollobrigida,  Vittorio  Gassman.  Producer  Manuella Malotti.  Director  Robert  Leonard.  Drama.  The  vise  of a  singer  from  guttersnipe  to  granddiva.  103  min.  3/3. 
GIFT  OF  LOVE,  THE  CinemaScope,  Color.  Robert Stack,  Lauren  Bacall,  Evelyn  Rudie.  Producer  Charles Brackett.  Director  Jean  Negulesco.  Drama.  Adopted 
child  wins  way  to  father's  heart.  105  min.  2/17. 
PLUNDER  ROAD  Regalscope.  Gene  Raymond,  Wayne Morris,  Jeanne  Cooper.  Producer  L.  Stewart.  Director H.  Cornfield.    Drama.   72  min. 
SING  EOY  SING  CinemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama.  Story  of  a  teenage  heart-throbber. 90  min.  1/20. 

March 
AMBUSH  AT  CIMMARON  PASS  Regal  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant is  forced  to  join  Confederates.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, Nigel  Patrick.  Producer  Ernest  Gartside,  Victor  Vicas. Melodrama.  Five  men  and  one  woman  are  snowbound in  a  cabin  atop  a  mountain.  87  min. 
FLY,  THE  CinemaScope,  DeLux( Owens.  Producer  K.  Newman. Shock  drama. 
LONG  HOT  SUMMED.  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Filmization  of  famous  Faulkner  story.    117  min. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Brazzi, Mitzi  Gaynor,  John  Kerr.  Producer  Buddy  Adler.  Di- rector Joshua  Logan.  Filmization  of  famed  Broadway musical.  171  min.  3/31. 
YOUNG  LIONS,  THE  CinemaScope.  Marlon  Brando, Montgomery  Cliff,  Joanne  Woodward.  Producer  Al Lichtman.  Director  Edward  Dmytryk.  Drama.  A  view  of WW  II  though  the  lives  of  3  soldiers.   167  min.  3/17. 

April BLOOD  ARROW  Regalscope.  Scott  Brady,  Phyllis Coates,  Diane  Darrrin.  Producer  Robert  Staber.  Di- rector C.  M.  Warren.   75  min. 
CATTLE  EMPIRE  CinemaScope,  DeLuxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 
Mav 

FRAULEIN  CinemaScope,  DeLuxe  Color.  Dana  Wynter, Mel  Ferrer.  Produced  W.  Reisch.  Director  H.  Koster. 
Drama.  Young  girl's  post-war  experiences  in  Berlin. 98  min.  5/12. 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway.  Western.  A  ten- derfoot accldently  kills  the  son  of  a  cattle  baron  and is  pursued  by  a  vengeance  gang.     100  min.  5/26. 
SHOWDOOWN  AT  BOOT  HILL  Regalscope.  Charles Bronson,  Robert  Hutton.  Producer  H.  Knox..  Director G.  Fowler.    Western.    72  min. 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, Suiy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min.  4/28. 
THUNDERING  JETS  Regalscope.  Dick  Foran,  Rex Reason.  Producer  Jack  Leewood.  Director  Helmut Dantlne.  Adventure. 

June 
BRAVADOS,  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King.    98  min.  6/23. 
GANG  WAR  Regalscope.  Charles  Bronson,  Kent  Taylor. Producer  M.  Knox.    Director  G.  Fowler.    74  min. 
SPACEMASTER   X-7    Regalscope.     Bill    Williams,  Lynn Thomas.    Producer  A.  Glasser.    Director  E.  Burns. July 

A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano Brazzi,  Christene  Carerc,  Joan  Fontaine,  Johnny Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- gulesco. Frenchman  and  teenager  become  romantically involved.  6/23. 
DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.    82  min. 
NAKED  EARTH  CinemaScope,  Juliette  Greco,  Richard Todd.    Producer  A.  Walker.    Director  U.  Sherman.  96 
SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Director J.  Clark.    80  min. 

August 
A    NICE    LITTLE    BANK   THAT   SHOULD    BE  ROBBED CinemaScope.  Tom  Ewell,  Mickey  Rooney.  Producer Anthony  Muto.    Director  H.  Levin. 
BARBARIAN  AND  THE  GEISHA,  THE  CinemaScope DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston.  Adventure. 

FLAMING  FRONTIER  Regalscope,  Bruce  Bennett,  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 
Coming 

SHADOW  OF  A  GUNMAN  Charles  Bronson,  John  Car- radine.  Producer  Harold  Knox.  Director  Gene  Fow- 
ler. Jr. 

YOUNG  AND  DANGEROUS  Regal  Films.  L!l  Gentl*. Mark  Damon,  Ann  Doran.  Producer-Director  William F.  Claxton.    78  min. 
VIOLENT  ROAD.  THE  Regal  Films.  Gene  Raymond. 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 

JNITED  ARTISTS 
February 

GUN  FEVER  Mark  Stevens.  Producers  Harry  Jackson, Sam  Weston.  Director  Mark  Stevens.  Western.  Cold- blooded killer  plots  revenge. 
LAST  PARADISE.  THE  CinemaScope,  Technicolor.  Pro- ducer Golfrero  Colonna.  Director  Foico  Quilici.  Ad- venture. Polynesians  battle  tiger  sharks. 
MAN  ON  THE  PROWL  Mala  Powers,  James  Best.  A Jana  Production.  Director  Art  Napoleon.  Melodrama. 
Psychopathic  killer  chooses  young  ladies  as  victims. 73  min.  12/23. 
OPERATION  MURDER  Tom  Conway,  Sandra  Dome. Producers  Ed  and  Harry  Danziger.  Director  E.  Morris. Melodrama.  Doctor  plans  to  murder  his  wealthy  cou- sin.   67  min. 

March 
FORT  EOWIE  Ben  Johnson,  Jan  Harrison,  Kent  Taylor. Producer  Aubrey  Schenck.  Director  Howard  W.  Koeh; Western-    80  min. 
LOST  LAGOON  Jeffrey  Lynn,  Leiia  Barry.  Producer- director  John  Rawlins.  Drama.  Man  makes  new  life 
on  tropic  isle.    78  min. 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Power. Marlene  Dietrich,  Charles  Laughton.  Producer  Arthur Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  The uncovering  of  a  perfect  crime.    114  min.  11/25. 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Monty Berman.  Adventure.  American  newspaperman  in  Lon- don rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope,  Fernandel,  Anita  Ekberg. Director  Gerd  Oswald.  Producer  Bob  Hope.  Comedy. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter- national counterfeiters.  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  Eber- 
hardt,  Ray  Stricklyn.  A  Levy-Gardner  Production.  Di- rector Paul  Landres.  Horror.  77  min.  4/28. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra- hame,  Joanne  Gilbert.  Producer  Norman  Retchin.  Di- rector Barney  Girard.  Indian  war  and  Cheyanne Indians. 
RUN  SILENT,  RUN  DEEP  Clark  Gable,  Burt  Lancaster. Producer  Harold  Hecht.  Director  Robert  Wise.  Ad- venture. Submarine  commander  fights  Jap  warships. 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producer- director  Michael  Carreras.  Adventure.  British  troops defend  observation  post  against  German  onslaught. 78  min. 

May 

EDGE  OF  FURY  Michael  Higgins,  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney, Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the 
novel  "Wisteria  Cottage".   77  min. 
FORT  MASSACRE  CinemaScope.  DeLuxe  Color.  Joel McCrea,  Forrest  Tucker,  Susan  Cabot.  Producer  Walter 
Mirisch.  Director  Joseph  Newman.  Western.  Cavalry- man seeks  revenge  on  Indians.  80  min.  5/12. 
GOD'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina Louise.  Producer  Sidney  Harmon.  Director  Anthony Mann.    Drama.    Filmization  of  Erskine  Caldwell  novel. 
ISLAND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- ducer-director William  Berk*.  Musical.  Calypso  film filmed  in  the  Bahama  Islands. 
THUNDER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur 
Ripley.  Melodrama.  T-Men  outsmart  Kentucky  boot- leggers.   92  min.  4/28. 
TOUGHEST  GUN   IN  TOMBSTONE  George  Montgom- ery.   Producer  Robert  Kent.    Director  Earl  Bellamy. Western.    72  min. 

June 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD.  THE 
Eastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling. Irene  Seidner.  Producer  Fernando  Carrere.  Director 
Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- 

ging wife.  72  mi 

July 

I  BURY  THE  LIVING  Richard  Boone.  Peggy  Maurer. Producers  Band  and  Garfinkle.  Director  Albert  Band. Monster  arises  from  dead.  70  min. 
Film  BULLET THIS YOUR  PRODUCT 



KINGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis,  Natalie Wood.  Producer  Frank  Russ.  Director  Delmer  Daves. 
VIKINGS.  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- nine.  Producer  Jerry  Bresler.  Director  Richard  Fleischer. Adventeure.    Vikings  raid  British  Coast.  4/23. 

August 
BIG  COUNTRY.  THE  Technlrama-Technlcolor.  Gregory Peck,  Charlton  Heston,  Jean  Simmons.  Producers  Greg- ory Peck,  William  Wyler.  Director  William  Wyler. Western.     171  min. 
CHINA  DOLL  Victor  Mature,  Lili  Hua.  Producer-Dl- rtctor  Frank  Borzage.    Drama.    United  States  Air  Force Captain  marries  a  Chinese  girl.    88  min. 
LA  PARISIENNE  Brigitte  Bardot,  Charles  Boyer,  Henri Vidal.    Technicolor.    Producer  Francis  Cosne,  Director Michel  Boisrond.    Comedy  romance.    87  min.  4/23. 
TERROR  FROM  BEYOND  SPACE.  THE  Marshall  Thomp- son, Shawn  Smith.    Proeducer  Robert  E.  Kent.  Director Edward  L.  Cahn.    Science-fiction.    48  min. 
THE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- son, Elaine  Edwards.    Producer  Robert  E.  Kent.  Direc- tor Edward  L.  Cahn.    Science-fiction.    44  min. 

Coming 
BIG  COUNTRY.  THE  Technlrama.  Gregory  Peck, Charlton  Heston,  Jean  Simmons.  Producers  Gregory Peck,  Wffllam  Wyler.    Director  William  Wyler. 
COP  HATER  Robert  Loggia,  Gerald  O'Loughlin.  Pro- ducer-director William  Berke. 
COUNTERPLOT  Forrest  Tucker.  Allison  Hayes.  Pro- ducer-director Kurt  Neumann. 
FEARMAKERS.  THE  Dana  Andrews,  Dick  Foran.  Pro- ducer Martin  Lencer.    Director  J.  Tourneur. 
FLAME  BARRIER  Arthur  Frani,  Kathleen  Crowley.  Pro- ducer Arthur  Gardner.  Director  Paul  Landres.  Melo- drama. Wife  searches  for  missing  scientist  in  Mexico. 70  min. 
SEPARATE  TABLES  Burt  Lancaster,  Rita  Hayworth, Deborah  Kerr.    Producer  Harold  Hecht.    Director  Del- 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol Kelly.  Producer  Frank  Seltier.  Director  J.  H.  Lewis. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Amerlcean  correspondent on  assignment  in  London.   83  min. 

UNIVERSAL-INT'L 
February 

GIRL  MOST  LIKELY,  THE  Eastman  Color.  Jane  Powell. Cliff  Robertson,  Keith  Andes.  Producer  Stanley  Rublin! Director  Mitchell  Leison.  Comedy.  A  girl  is  proposed to  by  three  men  on  the  same  day.  98  min.  1/4. 
FLOOD  TIDE  CinemaScope.  George  Nader  Cornell Borchers,  Michael  Ray.  Producer  Robert  Arthur.  Di- 

rector Abner  BIberman.  Melodrama.  Story  of  a  psy- chopathic boy.   82  min.  2/3. 
TOUCH  OF  EVIL  Charlton  Heston,  Janet  Leigh  Orson Welles.  Producer  Albert  Zugsmith.  Director  Orson Welles.  Melodrama.  Policeman  frames  suspects  finally killed  by  henchman.  95  min.  3/17. 

March 
DAMN  CITIZEN  Keith  Andes,  Margaret  Hayes,  Gene Evans.  Producer  Herman  Webber.  Director  Robert Gordon.  Melodrama.  Real  estate  man  becomes  leader of  police  in  fight  against  crime. 
LADY  TAKES  A  FLYER.  THE  CinemaScope,  Eastman Color.  Lana  Turner,  Jeff  Chandler,  Richard  Denning. Producer  William  Alland.  Director  Jack  Aronld.  Dra- ma. Pilot  and  wife  realize  true  love  In  the  air  94 min.  1/20. 
MARK  OF  THE  HAWK.  THE  Technicolor,  Superscope. Eartha  Kitt,  Juano  Hernandez,  John  Mclntlre.  Sidney Poitier.  Producer  Lloyd  Young.  Director  Michael 
Audley.  ̂ Drama.    Unrest    and    nationalism    In  Africa. 

April 
BIG  BEAT.  THE  Eastman  Color.  William  Reynolds Andra  Martin.  Producer-Director  Will  Cowan.  Musical merry-go-round.    B3  min. 
DAY  OF  THE  BAD  MAN  CinemaScope.  Eastman  Color. Fred  MacMurray,  Joan  Weldon,  John  Ericson,  Robert Middleton.  Producer  Gordon  Kay.  Director  Harry Keller.  Western.  Brothers  of  a  murderer  attack  town on  day  of  trial.   92  min.  2/3. 
FEMALE  ANIMAL.  THE  CinemaScope.  Hedy  Lamarr Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.  Comedy.  84  min.  1/4. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and Wiiliam  Grady,  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  job.  85  min.  2/3 May 

GIRLS  ON  THE  LOOSE  Mara  Corday,,  Lita  Milan. Director  Paul  Henreld.  Melodrama.  Story  of  girl  gangs. 'MARRIED  A  WOMAN  George  Gobel,  Diana  Dors Adolphe  Meniou.  Producer  William  Bloom.  Director  Hal Konter.  Comedy.  Wife  objects  to  taking  second  place 
'•1   a    beer   advertising    campaign    with    her  husband. 

Film 

LIVE  FAST.  DIE  YOUNG  Mary  Murphy,  Norma  Eber- hardt.  Producers  Harry  Rybnlck,  Richard  Kay.  Director Paul  Henreid.  Melodrama.  The  lives  of  runaway  teen- 
age girls. PORTRAIT  OF  AN  AMERICAN  WOMAN  O.  W.  Fischer, Ruth  Lemmerlck.  Producer  Herbert  Junghanns.  Direc- tor Helmut  Kantner.  Drama.  A  nude  painting  causes controversy  in  diplomatic  circles.  English  and  German versions. 

June 

HORROR  OF  DRACULA  Technicolor.  Peter  Cushlng. Michael  Goregh.  Producer  Anthony  Hinds.  Director Terence  Fisher.  Horror.  Monster  rises  from  coffin  to feed  itself  on  fresh  blood.    82  min.  5/12. 
THING  THAT  COULDN'T  DIE.  THE  William  Reynolds, Andra   Martin.  rPoducer-director  Will  Cowan.  Horror. 
THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  In  love  with  matinee  Idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 

July 

A  TIME  TO  LOVE  AND  A  TIME  TO  DIE  CinemaScope. Eastman  Color.  John  Gavin.  LIlo  Pulver.  Producer Robert  Arthur.  Director  Douglas  SIrk.  Filmlzation  of Erich  Remarque  novel.    132  min.  4/14. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea, Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack Sher. 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman Color.  Jack  Mahoney,  Gilbert  Roland,  Linda  Crlstal. Producer  Howard  Christl.    Director  George  Sherman. 

August 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son, Cyd  Charisse,  Arthur  Kennedy.  Producer  Gordon Kay.    Director  Joseph    Peuney.     Sea   adventure.  4/23. 
VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.    Director  Harry  Keller. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ton.    Director  Charles  Haas. 

Coming 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Ka-itner. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson. 
MONEY.  WOMEN  AND  GUNS  CinemaScope,  Eastman, Color.  Jack  Mahoney,  Kim  Hunter,  Tim  Honey.  Pro- ducers Howie  Horowitz,  Albert  Zugsmith.  Director Richard  Bartlett.  Drama.  Tale  of  a  pig-tailed  movie tyrant.    99  min.  4/28. 
MONSTER  IN  THE  NIGHT  Arthur  Franz,  Joanna  Moore, Judson  Pratt.  Producer  Joseph  Gershenson.  Director Jack  Arnold. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
ONCE  UPON  A  HORSE  CinemaScope.  Dan  Rowan, Dick  Martin,  Martha  Hyer.  Producer-director  Hal Kanter. 
PERFECT  FURLOUGH.  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color, Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  Island  and  are  stuck  for  weeks. 
RIDE  A  CROOKED  TRAIL  Cinemascope,  Eastman  Color. Audie  Murphy,  Gia  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs. 
SAGA  OF  HEMP  BROWN,  THE  CinemaScope,  Eastman Color.  Rory  Calhoun,  Beverly  Garland.  Producer  Gor- don Kay.  Director  Harry  Keller.  Producer  Gordon Kay.    Director  Richard  Carlson. 
STEP  DOWN  TO  TERROR  Colleen  Miller,  Charles  Drake, Rod  Taylor.  Producer  Joseph  Gershenson.  Director Harry  Keller. 
WONDERFUL  YEARS.  THE  CinemaScope.  John  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine. 

WARNER  BROTHERS 

A  pril CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama.  Mystery  man  attempts  to  drive heiress  to  insanity.  87  min.  2/17. 
MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly, Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Filmlzation  of Herman  Wouk  novel.  125  min.  3/17. 

May 

LEFT  HANDED  GUN.  THE  Paul  Newman,  Lita  Milan. Producer  Fred  Coe.  Director  Arthur  Penn.  Western. Billy  The  Kid  legend.    105  min.  5/12. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes,  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man who  disappeared  In  Amazon  back  country  In  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH.  TOO  SOON  Dorothy  Malone.  Errol  Flynti. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. Biography  of  Diana  Barrymoe.    121  min.  4/14. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran,  Efram  Zimba- llst,  Jr.  Producer  Aubrey  Schenck.  Director  Howard Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks.    85  min.  5/12. 

June 
DANGEROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents.   98  min. 

July 

INDISCREET  Cary  Grant,  Ingrid  Bergman.  Producer Stanley  Donen. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormick,  Nick  Adams.  Producer-Director  Mervyn  Le- Roy.  Comedy.  Soldier  upsets  service  life  in  U.  S.  Air Force.     Ill   min.  5/12. 

August 
BAD   MAN'S  COUNTRY  George   Montgomery,  Neville Brand,  Buster  Crabbe 
NAKED  AND  THE  DEAD.  THE  Aldo  Ray,  Cliff  Robert- son.   Producer  Paul  Gregory.    Director  R.  Walsh. Coming 

ACROSS  THE  EVERGLADES  Christopher  Plummer,  Burl Ives.  Producer  S.  Schulberg.  Director  N.  Ray. 
BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards.  Pro- ducer A.  Schenk.  Director  H.  W.  Koch. 
BOTH  ENDS  OF  THE  CANDLE  CinemaScope.  Ann 
BIyth.  Paul  Newman,  Richard  Carlson.  Producer  Mar- tin Rackin.   Director  Michael  Curtiz. 
GIRL  ON  THE  RUN  Frin  O'Brien,  Efren  ZImballst,  Jr. Melodrama. 
NUN'S  STORY.  THE  WarnerColor.  Audrey  Hepburn. Producer  Henry  Blanke.  Director  Fred  ZInnemann. 
OLD  MAN  AND  THE  SEA,  THE  CinemaScope,  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward. Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel.  84  min.  5/24. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.  Director  Norman  Taurog. 
TENDER  FURY  Susan  Oliver,  Linda  Reynolds,  Caria Merey.  Producer  Martin  Melcher.  Director  Bernard Glrard. 
WESTBOUND  Randolph  Scott,  Virginia  Mayo,  Karen 
Steele.    Producer  Henry  Blanke.    Director  Budd  Boet- tlcher. 
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DARBY'S  RANGERS.  James  Garner,  Etchika  Choureau, Jack  Warden.  Melodrama.  Exploits  of  famed  combat unit  of  WW  II.    121  min. 
FORT  DOBBS  Clint  Walker,  Virginia  Mayo.  Producer Martin  Rackin.  Director  Gordon  Douglas.  Western. 90  min.  1/4. 

March 
LAFAYEHE  ESCADRILLE  fab  Hunter,  Etchika  Choureau, J.  Carrol  Naish.  Producer-Director  William  A.  Well- man.  Melodrama.  New  England  playboy  joins  French Air  Force,  World  War  I.  94  min.  2/17. 
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Trailers  are  dynamite  on  your  theatre 

screen  blasting  a  solid  foundation  for  bang- 
up  business!  And  the  Prize  Baby  is  the  little 

dynamo  sparking  this  chain  reaction  to 
mushrooming  attendance. 

There's  no  doubt  about  it!  Check  the  latest 

reports'' for  absolute  proof  that  trailers  still 
produce  the  most  pay  dirt  at  costs  that  are 
dirt  cheap! 

mmrnvSidee/^  scrvicc \y  PRUfpaBY  Of  Wf /nous TRY 

*SindHnger's  most  recent  report  on  trailer  impact  prepared  for  national  theatre  clients  reveals  that  trailers 
influence  the  expenditure  of  42.9  cents  out  of  every  dollar  in  box  office  admissions. 

Opinion  Research  Corp.  of  Princeton's  survey  for  the  Motion  Picture  Association  gives  trailers  "top 
mention"  for  reliability  above  all  other  forms  of  motion  picture  advertising. 

Copies  of  both  reports  available  on  request. 
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"NAKED  EARTH 

SMASH 

JULIETTE  GRECO 

AN  EXCELLENT  FILM... bound  to 

create  sNord-of-mouthV -variety 

"JULIETTE  GRECO  makes  a  stunning 
innpression  on  audiences.  Her 

electric  personality  brings 

the  fiery  wonnan  completely 

a\\ye\" -Motion  Picture  Daily 

"The  start  of  a  brilliant  career  for 

JULIETTE  GRECO!"  —  Hollywood  Reporter 

"GRECO  is  genuine  excitement!"-F//m  Daify 
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Haw  llVise  Is  fVarner^s  3Mave  l%^est? 
There  is,  we  belie\e,  a  very  real 

danger  in  the  projected  move  of  War- 
ner Bros.'  distribution  branch  to  the 

West  Coast  studio.  It  strikes  us  an  ill- 
considered  "economy"  move  that  will 
prove  costly  in  the  long  run.  And, 
since  this  is  another  of  those  periods  in 
our  industry's  history  when  almost 
everybody  blindly  plays  "follow  the 
leader"  (especially  when  the  objective 
seems  to  be  economy),  it  is  not  unlikely 
that  other  film  companies  are  thinking 
how  cozy  and  cheap  it  would  be  to 
ha\e  everybody  under  one  roof  out  in 
sunny  California. 

The  surface  benefits  of  centralizing 
all  film  company  operations  are  imme- 

diately apparent.  The  end  product  of 
this  trend,  however,  may  not  make  its 
full  effect  felt  for  some  time. 

Initial  savings  are  visible  in  physical 
facilities,  communications  and  trans- 

portation expenses,  and,  perhaps,  in 
personnel — quantitatively.  On  the  op- 

timistic side,  more  intimate  contact 
between  picture-makers  and  their  dis- 

tribution people  promises  to  exert  a 
benevolent  influence  on  the  product. 
And  the  proximity  of  the  advertising 
department  seems  to  offer  the  prospect 
of  better,  longer-range  campaigns. 

But  movie  business  is  a  strange  com- 
bination of  the  artistic  and  the  com- 

mercial, requiring  unique  functions  by 
experts  in  each  of  its  phases — the  crea- 

tive artist  and  the  hard-headed  business- 
man and  the  angle-searching  advertiser. 

The  thinking  of  these  branches  are 
often  at  opposite  poles,  but  at  long 
range  their  views  can  and  frequently 
are  fused  to  complement  each  other. 
Grind  them  together  in  the  Hollywood 
crucible  and — pow! 
What  will  happen  to  the  perspective 

that  distribution  must  have  in  order 
to  wisely  counsel  the  producers  at  its 
studio  and  to  market  the  product 
throughout  the  country.'  And  abroad.' 

As  one  estimable  film  executive  suc- 

cintly  put  it:  "If  the  sales  guys  move 
to  the  Coast,  they'll  start  thinking  like 
the  production  men".  And  distributors 
should  not  think  like  production  men; 
they  should,  rather,  serve  as  a  check 
and  a  balance  to  producers. 

Production,  it  seems  to  us,  should 
function  as  an  entity,  albeit  under  the 
judicious  surveillance  of  the  realistic, 
down-to-earth  businessmen  who  are  re- 

sponsible for  control  of  the  purse- 
strings.  When  an  entire  film  company 
organization  is  housed  under  one  roof, 
however,  it  seems  inevitable  that  sales 
executives  might  impose  their  com- 

merce thinking  on  the  creative  pro- 
duction people  to  an  ever-increasing 

degree.  Such  an  imbalance  of  business 
control  over  production  would  result 
in  product  that  is  planned  to  make 
money.  That  kind  of  product — especi- 

ally in  today's  discerning  market — 
rarely  does  make  money.  Motion  pic- 

tures designed  to  entertain  are  the  ones 
that  usually  make  money,  and  such 
films  are  turned  out  by  talented,  and 
comparatively  unfettered,  creators. 

But  our  concern  is  not  so  much  for 
the  impact  the  New  York  personnel 
will  have  on  production  as  it  is  for  the 
influence  Hollywood  will  have  on  the 
outlook  and  perspective,  the  utility  and 
flexibility  of  the  sales  and  promotion 
divisions  of  the  film  companies.  Even 
when  stationed  in  New  York,  some  of 
the  film  companies  operate  under  too 
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rigid  a  centralized  sales  control.  Little 
or  no  autonomy  is  granted  the  men  in 
the  field,  with  the  result  that  customer 
contact  is  minimized  and  customer  re- 

lations drift  to  a  low  ebb.  If  sales 
policies  are  to  emanate  from  the  studios 
they  can  only  become  more  unrealistic 
and  bring  about  a  wider  breach  in  dis- 

tributor-exhibitor relations.  The  film 
company  that  operates  in  this  manner 
is  bound  to  meet  increasingly  stiff  buyer 
resistance  and  will  find  its  market  more 
and  more  constricted. 

And  what  of  the  promotion  branch.' 
Isolated  at  one  end  of  our  industry's 
lines  of  communications,  their  perspec- 

tive severely  restricted,  out  of  touch 
with  local  level  theatre  operations, 
subject  to  the  pressures  of  willful  per- 

sonalities in  a  land  where  glamour 
people  rule — what  chance  will  the  ad- 

vertising people  have  to  assume  the 
kind  of  objectively  analytical  com- 

posure so  necessary  to  devise  intelligent 
promotion  campaigns.  Anyone  with 
experience  in  these  matters  is  aware 
that  Hollywood  producers  claim  to 
know  all  there  is  to  know  about  how 
their  films  should  be  exploited,  and, 
if  the  advertising  department  is  at  their 
elbow,  they  will  ultimately  dominate 
that  department,  too. 
Working  in  the  emotional  Holly- 

wood habitat,  the  objective  perspective 
that  3000  miles  and  sound  contact  with 
their  customers  had  given  the  sales  and 
promotion  staffs  would  of  necessity  be 
telescoped  and  distorted.  The  overpow- 

ering impact  of  Hollywood's  basically provincial  atmosphere  might  impair,  if 
not  warp,  the  broad  view  of  those  who 
must  deal  in  all  the  markets  of  the  w  orld. 

Our  industry  today  is  involved  in  too 
many  penny  wise-pound  foolish  eco- 

nomy strategies.  The  one  Warner  Bros, 
is  embarking  on,  we  predict,  will  lower 
that  company's  standards  of  production, 
distribution  and  promotion.  It  should 
be  reconsidered. 
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DIG  THIS  GOLDMINE 

The  Public  Paid  More  Than  $73,855,000  To  See 

Hardy  Family  Pictures!  Here's  The  Brand  NEW 

1958  Version!  Pre-sold!  Hot  For  Showmanship! 

FACTS  " 
ABOUT ANDY  HARDY  COMES  HOME 

■1    It's  NEWS  when  Mickey's  own  son 
■  makes  his  movie  bow. 

9  NEW  FUN  with  the  screen's  famed 
Hardy  family.  Everybody's  heard  of 
the  Hardys  and  millions  await  the 

new  adventures  of  Andy  and  Son 
in  1958! 

3.  "FATHER- AND-SON"  promotion: 
Newspaper  contest  —  "Vote  for  the 
Most  Popular  Father-and-Son."  Tie 
in  with  local  Kiwanis,  Rotary,  etc. 

4,  Song  promotion  ''Lazy  Summer 

Night,"  Four  Preps  on  Capitol 
Records. 

5>  Use  the  Showmanship  Press  Book 
for  a  hearty  Hardy  engagement ! 

M-G-M  Presents 

MICKEY  ROONEY 

"AIMDY  HARDY 

COMES  HOME" 

Co-Starring 

PATRICIA  BRESLIN  •  FAY  HOLDEN With 

CECILIA  PARKER  •  SARA  HADEN 
JOEY  FORMAN  •  JERRY  COLONNA 

And  Introducing  Mickey's  own  Son 
TEDDY  ROONEY Written  by 

EDWARD  EVEREn  HUTS  RING 
And  ROBERT  MORRIS  DONLEY 

A  FRYMAN  ENTERPRISES  PRODUCTION 
Directed  by  HOWARD  W.  KOCH 

Produced  by  RED  DOFF 



THE  'WHITE  PAPER'.  Immediate  reactions  to  Allied  s  '"white 
paper"  were  strong  on  both  sides  of  the  fence.  The  45-page 
pamphlet  compiled  by  the  organization's  Emergency  Defense Committee  and  drafted  by  general  counsel  Abram  F.  Myers 
contained  a  blistering  attack  on  the  U.  S.  Attorney  General 
for  his  alleged  "refusal"  to  enforce  the  Consent  Decrees  in  the 
paramount  monopoly  case  and  issued  a  warning  to  the  film 
companies  that  certain  of  their  distribution  policies  will  bring 
about  new  legislative  action  to  protect  many  theatres  from 
being  forced  out  of  business.  Film  executives  quickly  made 
known  their  feelings  by  charging  that  Allied  was  "rocking  the 
boat  ",  as  one  put  it,  while  the  industry  w  as  passing  through 
rough  waters.  "Allied  refuses  to  face  the  facts  of  life  in  our 
industry  ",  this  distributor  said,  "by  realizing  that  we  are  all  en- 

gaged in  a  struggle  to  exist."  Asked  about  the  pamphlet's  alle- 
gation that  many  sub-runs  and  theatres  in  small  towns  are  being 

forced  to  the  wall  by  sales  policies,  his  retort  was  that  there 
simply  does  not  seem  to  be  any  place  for  such  theatres  in  the 
present  scheme  of  things.  "Television,  not  we,  done  them  in", was  his  summation.  The  revenue  realized  from  the  small  the- 

atres today  does  not  justify  economically  serving  them,  he 
declared,  and  the  film  companies  "can't  afford  to  be  big-hearted 
today  ".  From  exhibition  quarters  the  comments  were  mostly 
vehement  in  support  of  the  Allied  pamphlet.  Even  some  im- 

portant circuit  operators  gave  the  impression  that  they  would 
like  to  see  legislation  to  curtail  the  sales  policies  of  certain  film 
companies.  One  exhibitor  comment  that  was  rather  typical: 
"The  greed  of  the  producers  and  the  sales  personnel  who  rep- 

resent them — and  can  hang  on  to  their  jobs  apparently  only 
by  slaughtering  exhibitors — is  going  to  lead  them  right  into 
some  sort  of  Government  control.  The  'little  guys'  all  over  the 
country  are  screaming  for  help,  and  Congress  must  listen.  It 
uill  listen,  mark  me." 0 

FROM  'FLY'  TO  'FIEND'.  With  "The  Fly"  opening  to  fabu- 
lous grosses  in  initial  engagements  out  on  the  west  coast,  20th 

Century-Fox  isn't  sitting  still  counting  its  money.  The  com- 
pany's boxofficers  under  vice  president  and  promotion  chief 

Charles  Einfeld  is  hard  at  work  drumming  up  another  sock 
campaign  on  a  "gimmick"  show  that  looks  like  it  might  be  a 
ballyhoo  blockbuster.  Titled  "The  Fiend  Who  Walked  the 
W  est  ",  this  is  the  first  entry  in  the  shock  picture  field  with  a 
western  background,  and  20th  believes  it  has  a  real  money- 

maker in  this  one.  "The  Fly",  backed  by  a  powerful  campaign, 
outgrossed  "Peyton  Place"  in  some  spots  in  its  west  coast openings. 

O 
VALUE  LINE  ON  THEATRES.  The  current  Valt4e  Line  sur- 

vey on  the  amusement  industry  makes  good  reading  for  the 
film  companies,  but  paints  a  rather  gloomy  picture  for  thou- 

sands of  movie  theatres.  The  study  attempts  to  explain  why 
the  producers  and  distributors  can  prosper  while  a  great  many 
of  their  customers  seem  doomed  to  fall  by  the  wayside.  The 
film  branch,  \'alue  Line  says,  has  made  a  "successful  adapta- 

tion to  the  industry's  new  economic  climate"  by  smarter  distri- bution techniques  {roadshows,  higher  admission  prices,  etc.), 
by  diversification  (into  oil,  records,  etc.),  by  fast  inventory 

Whi  Then'te  Tslkini  About 
□    □    □    In  tha  Movie  Butinett    □    □  □ 

write-offs.  Exhibition,  on  the  other  hand,  is  pictured  as  unwill- 
ing or  unable  to  adjust  to  the  new  circumstances.  What  I'alue 

Line  doesn't  spell  out  for  the  theatreman  is  how  he  is  to  utilize 
his  one-purpose  building  and  his  decades  of  experience  as  a 
movie  man  in  some  other  venture. 

O 
ALL  THAT  GLITTERS.  Some  pertinent  observations  on  the 
subject  of  advanced  admission  prices  are  contained  in  a  recent 
bulletin  of  the  Independent  Theatre  Owners  of  Ohio.  Many 
theatremen  believe  that  the  "roadshow  "  hand  has  been  over- 

played and  they  argue  that  damaging  after-ef¥ects  are  suffered 
by  in  many  situations  following  advanced  admissions  engage- 

ments. The  ITO  of  Ohio  bulletin  has  this  to  say  on  the  sub- 
ject: "That  what  is  good  for  one  branch  of  our  industry  is  of 

necessity  good  for  everyone  else  may  be  an  assumption  that 
has  made  settlement  of  some  of  our  differences  difficult.  There 
are  times  when  the  interests  of  exhibition  and  distribution  are 
not  mutual — at  least  over  a  short  span  of  time.  Take  the  case 
of  advanced  admission  prices.  The  interest  of  the  producer  who 
delivers  one,  two  or  even  six  pictures  a  year  is  only  on  how 
much  gross  he  can  get  on  those  particular  1  or  2  playdates. 
Often,  like  the  carnival  operator,  he  is  only  interested  in  the 
most  money  he  can  inveigle  from  that  day's  movie  customer. 
It  may  be  another  6  months  before  he  has  another  piece  of 
merchandise  to  sell.  And  he  doesn't  care  what  happens  to  busi- ness after  he  leaves  town.  But  the  exhibitor  is  in  business  365 
days  a  year  catering  to  a  good  percentage  of  the  same  movie 
customers.  It  is  apparent  to  many  theatre  managers  who  spend 
much  time  in  their  lobbies  and  around  the  boxoffice  that  there 
are  many  customers  who  pay  the  advanced  admission  but  are 
obviously  disgruntled  about  it.  The  theatre  owner  cannot  af- 

ford to  be  governed  in  his  pricing  schedule  by  what  the  distrib- 
utor wants  to  charge  any  more  than  a  main  street  merchant 

can  value  his  stock  by  how  a  fly-by-night  carnival  operator 
prices  his  goods.  Certainly,  there  are  some  occasional  pictures 
that  do  merit  advanced  prices.  And  when  those  come  along  we 
think  that  they  should  be  given  some  other  phases  of  'road- 

show' treatment  besides  just  hiking  the  price.  But  our  point  is 
— at  least  from  the  exhibitor's  standpoint — that  the  wisdom 
of  numerous  advanced  priced  pictures  is  not  proved  simply  by 
the  fact  that  any  particular  advanced  admission  price  picture 
has  garnered  an  unusually  good  gross.  There  is  no  way  to 
prove  or  disprove  it,  but  we  put  a  lot  of  credence  in  the  con- 

tention that  the  numerous  advanced  price  pictures  have  been 
one  important  factor  in  the  tremendous  decrease  in  the  number 
of  regular  movie  patrons.  Any  business  man  knows  that  he 
could  make  more  profits  in  one  day  or  on  one  line  of  mer- 

chandise by  changing  his  mark-up.  But  he  also  knows  that 
the  answer  as  to  whether  or  not  it  is  really  good  business  lies 
a  little  deeper  than  his  sales  figures  for  that  special  day.  All 

that  glitters  is  not  gold." 
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"The  Fly" 

'StUiHC^  l^iltiHf  GOO 
Season's  exploitation  "sleeper".  Will  roll  up  big  grosses 
where  given  ballyhoo  treatment.  In  C'Scope  and  Deluxe Color. 

That  vast  audience  of  horror  and/or  science  fiction  addicts 
will  undoubtedly  flip  over  "The  Fly",  the  most  exploitable 
shocker  of  the  season.  This  could  very  well  be  the  "sleeper" 
of  the  season.  Where  exploited  it  will  do  very  well.  For  the 
bizarre  Playboy  Magazine  tale  about  a  young  scientist  whose 
perilous  experiments  turn  him  into  a  grotesque  half-man, 
half-fly,  has  been  given  a  spankingly  effective  and  believable 
treatment  in  Cinemascope  and  DeLuxe  Color  against  a  special 
effects  photography  which  absolutely  crackles  within  a  net- 

work of  electronic-age  chills.  As  produced  and  directed  by 
Kurt  Neumann  and  written  by  James  Clavell,  this  20th  Century- 
Fox  release  makes  excellent  use  of  its  gimmick  by  always 
accenting  the  incredible  with  a  tautly  everyday  background,  by 
unraveling  the  unusual  narrative  in  the  form  of  a  murder 
mystery,  and  by  building  to  its  humdinger  of  a  climax  in  such 
a  way  as  to  make  the  audience  leave  the  theatre  in  a  "must  talk 
about  it"  dither.  In  addition,  stars  Al  Hedison  and  Patricia 
Owens  make  the  scientist  and  his  wife  an  eminently  likeable 
and  handsome  couple  enlisting  the  patron's  sympathy,  while Vincent  Price  and  Herbert  Marshall  bring  some  dramatic 
finesse  rare  to  such  a  genre.  Special  effects  photographer  L. 
B.  Abbott  has  lensed  a  stunning  scene  when  Hedison  mutated 
with  the  giant  head  of  a  house  fly  upon  his  shoulders  is  viewed 
for  the  first  time  by  the  hysterical  Miss  Owens  and  we  see  her 
screaming  face  multiplied  a  thousand  times  upon  the  screen  to 
simulate  the  fly's  vision.  And  later,  when  an  ordinary  fly  with 
the  scientist's  head  is  caught  in  a  death  web  and  shrieks  for 
help  as  the  spider  advances  towards  it:  this  is  horror  that  will 
fascinate.  Of  further  note  is  the  sound  of  a  buzzing  fly  which 
Neumann  has  used  throughout  the  film  at  key  sequences  as  a 
motif  of  terror  and  which  Paul  Sawtell  has  admirably  incorpo- 

rated in  his  tense  score.  Plot  centers  on  Hedison's  revolutionary 
machine  which  breaks  down  matter  into  atomic  components, 
transfers  them  to  another  location  where  they  are  automatically 
reassembled.  When  he  attempts  to  transmit  himself,  a  fly 
enters  with  him,  thus  causing  the  fantastic  mutation.  After  a 
frantic  but  fruitless  search  for  this  fly,  he  convinces  his  wife  to 
kill  him.  The  act  marks  her  as  insane  until  police  inspector 
Marshall  sees  the  fly  with  human  head  being  devoured  by  a 
spider  and  puts  the  fly-man  out  of  its  misery. 

minutes.    Al  Hedison,   Patricia  Owens.    Produced  and 

"Never  Love  A  Stranger" 
S€i^cHe^  l^atcH^  O  O 

Lurid,  unconvincing  gangster  yarn.  Lead  role  overplayed  by 
Barrymore  offspring.  OK  for  action-ballyhoo  houses. 

Harold  Robbins'  drugstore  best-seller  about  a  pretty  boy  who 
became  gangland's  biggest  wheel  gets  pretty  thin  mileage  in 
this  Allied  Artists  version.  And  its  star,  John  Drew  Barry- 
more,  apparently  hellbent  on  emulating  his  famous  dad,  dis- 

astrously falls  prey  to  the  scenery-chewing  histrionics  popular 
in  a  bygone  era.  The  gangster  gimmick  gives  this  a  bit  above- 
average  value  in  the  action  market.  It's  strictly  lower-half  fare 
elsewhere.  Filmed  on  location  in  New  York,  "Never  Love  A 
Stranger"  has  been  given  a  racy  and  realistic  look  of  the  city 

by  lensman  Lee  Garmes,  while  co-star  Lita  Milan  smolders  in 
cisively  enough  in  her  au  naturel  dramatics.  But  the  uncon 
vincing  script  that  Robbins  and  Richard  Day  have  concoctec 
for  their  production  is  loose  anB  outmodedly  lurid,  filled  witll  I* 
atmospheric  exaggerations,  and  a  series  of  underworld  strata 
gems  that  are  mighty  farfetched.  Further,  the  hero's  psycho 
logical  problems  emanating  from  discovery  in  his  late  teen: 
that  his  parents  were  Jewish  and  not  of  the  faith  a  Catholi 
orphanage  had  raised  him  in,  sends  him  off  into  the  comfort 
ing  arms  of  hoods  for  any  number  of  specious  encounters 
Director  Robert  Stevens  attempts  to  cover  up  the  hollownes 
with  a  lot  of  trigger-happy  noise,  depicting  young  Barrymow 
as  a  steel-nerved  scourge  of  any  man  or  woman  foolhard 
enough  to  withstand  him.  Characterizations  as  written  anc 
played  are  inordinately  inept;  none  of  the  actors  seem  able  t( 
rise  above  the  hackneyed  dialogue.  The  plot  follows  firsi 
Barrymore  as  the  confused  tyro,  then  he  takes  over  the  metro 
politan  syndicate,  is  betrayed  by  his  cookie,  hunted  by  rival 
gangs,  machine-gunned  by  police. 

lutes.  John  Drew  Barrymore.  Lita  Milan.  Produced :hard  Day.    Directed  by  Robert  Stevens. 

la  Parisienne' 

auced 

StuUe^  IRatUH^  O  O  O 
Boxoffice  bombshell  Bardot  displays  her  physical  and  com- 

edy talents  in  amusing  import.  French  and  dubbed  versions. 
Has  Charles  Boyer  and  Technicolor,  too. 

That  new  international  Aphrodite  and  boxoffice  sensation, 
Brigitte  Bardot,  reveals  in  scene  after  steam  not  only  a  physical[| 
attributes  of  the  most  eye-blinking  sort,  but  also  that  she  is 
saucy  enough  comedienne  who  can  make  sparks  of  scintillation 
out  of  the  merest  souffle.  For  certainly  "La  Parisienne  ",  the new  French  bonbon  which  United  Artists  is  releasing  in  both, 
dubbed  and  original  versions  is  nothing  more  than  a  feather- 
light  bedroom  farce  arrayed  with  a  sophisticated  veneer  by  way^ 
of  splashy  Technicolor,  finely  shaded  photography,  a  terribly| 
cool  modern  jazz  score  and  a  plot  which  has  our  B.B.  half  out 
of  her  ultra  Balmain  frocks  sizzling  over  her  dapper  co-stars' 
Charles  Boyer  and  Henri  Vidal.  The  gold-plated  guarantee  for! 
exhibitors,  however,  is  in  the  awesome  measurements  of  la' 
Bardot,  whose  pulchritudinous  pouts  and  undraped  talents  as 
she  dances,  takes  a  bath  or  hides  nude  behind  a  sheet  on  her 
wedding  night  are  all  there  for  men  to  ogle  and  women  to 
envy.  Mark  this  one  as  sure-fire  in  the  metropolitan  markets, 
a  blazer  for  the  drive-ins.  And,  from  what  we  hear,  Bardot  is' 
even  boxoffice  in  the  hinterlands.  Director  Michael  Boisrondi 

has  kept  things  moving  at  a  nicely  spinning  tempo  to  draw' 
some  racy  chuckles,  and  the  Annette  Wademant-Jean  Aurel 
script  on  occasion  manages  a  sharp  verbal  thrust  at  sex  and 
politics  in  high  places.  Francis  Cosne's  production  is  smart 
and  snazzy  throughout;  backgrounds  shift  breezily  from  the' 
Champs  Elysee  to  grand  old  chateaus,  from  royal  visit  pagean- 

try to  Riviera  frolics.  The  story  has  Brigitte  chasing  her  Prime 
Minister  father's  Foreign  Affairs  secretary,  Vidal,  an  ambitious 
careerist  and  rake.  When  they  finally  marry  she  cannot  help 
being  jealous  of  his  former  mistresses,  decides  to  cuckold  him 
after  suspicion  of  infidelity  and  chooses  visiting  Prince  Consort 
Boyer.  However,  as  it  turns  out  both  remain  faithful.  Boyer 
is  superbly  droll,  Vidal  good-looking  and  competent.  Andre 
Luguet  has  some  deliciously  harassed  interludes  as  the  father 
and  Nadia  Gray  is  ironically  imperious  as  the  Queen. 

Artists.  85  minutes.  Brigitte  Bardot.  Char Directed  by  Michael  Boisrond. Produced  by  Francis 
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"Ride  A  Crooked  Trail" "Raw  Wind  In  Eden" 
^€i^iH€^  I^OIUh^  O   O  Plus 

^udie  Murphy  in  OK  C'Scope-color  western. 
Pleasantly  painted  in  Eastman  Color  on  a  Cinemascope 
mvas  with  some  amiable  characterizations  and  a  few  rum  ones 
cm  old  oater-writer  Borden  Chase,  Universal's  "Ride  A 
rooked  Trail",  starring  Audie  Murphy,  should  be  right  popu- r  with  the  hinterlanders  and  the  action  fans.  Murphy,  one 
f  the  top  lasso  boys,  has  a  role  that  calls  for  him  to  be  steely 
id  two-faced,  taking  the  trusting  citizens  for  a  ride  until  he 
m  haul  off  with  bank  loot,  then  slowly  evolving  into  the 
>odie.  Jesse  Hibbs'  direction  and  the  Chase  dialogue  make 
>me  refreshing  points  for  this  genre  in  their  accent  on  humor, 
imance  and  Americana  charm.  Gia  Scala  as  the  Creole  beauty 
ho  poses  as  Audie's  spouse  adds  a  lot  of  Latin  sympatico, 
hile  Walter  Matthau  is  roaringly  colorful  as  the  town's 
hisky-wise  judge.  Not  too  much  action  \\orks  its  way  into  the 
ript,  but  there's  a  dandy  cattle  drive  sequence  followed  by  a 
lundering  stampede,  plus  the  maniacal  mannerisms  of  Henry 
Iva  as  Murphy's  outlaw  nemesis.  The  simple  narrative  has 
udie  posing  as  a  law  officer  in  order  to  lay  groundwork  for 
bank  robbery.  However,  Matthau,  orphan  boy  Eddie  Little 
id  eventually  Miss  Scala  bring  out  his  better  nature.  He  foils 
Iva's  desperados  and  wins  his  right  to  wear  the  tin  star. 
iversdi-lnternational.  87  minutes.  Audie  Murphy,  Gia  Scala.  Produced  by iward  Pine.    Directed  by  Jesse  Hibbs. 

"The  Hadlanders" 
^*uiHeM  ̂ otiH^  O  O  PLUS 

Utisfying  western  stars  Alan  Ladd  and  Ernest  Borgnine. 
inemaScope  and  color  plus-factors. 
Alan  Ladd  and  Ernest  Borgnine  team  up  for  some  fancy 
ooting  as  two  saddle  tramps  turned  outlaws  in  M-G-M's 
The  Badlanders  ",  another  of  those  picaresque  westerns  in  the 
vie  of  "Cowboy"  and  "The  Sheepman".  Most  of  the  off-beat 
ents  in  this  handsomely  mounted  Cinemascope-Metrocolor 
ms.  come  off  as  pleasing  entertainment  dealing  in  stark  sus- 
nse,  elemental  roughouse  and  glinty,  leathery  satire.  But  the 
ements  don't  all  jell,  for  Delmer  Daves,  while  always  giving 
a  good  and  pleasantly  different  western,  has  failed  to  direct 
th  the  necessary  definition  and  scope  to  move  it  into  the  big 
isb.  Even  so,  the  Aaron  Rosenberg  production  is  smart  and 
appy.  The  western  market  today  is  rather  weak,  so  prospects 
e  just  fair  to  fair-plus  for  this  one.  Ladd  turns  in  a  taut  per- 
rmance  as  a  gunmen  whose  odds  with  society  stem  from 
underprivileged  childhood  and  brutal  treatment  by  the  law, 

lile  Borgnine  is  wonderfully  human  and  humorous  as  his 
a\Miy  sidekick.  The  inevitable  belles  are  ravishingly  repre- 
Tted  by  Claire  Kelly  and  tempestuously  by  Katy  Jurado,  the 
ter  bringing  a  great  deal  of  passionate  intensity  to  her  por- 
lyal  of  a  Mexican  tart  who  finds  fidelity  with  Borgnine.  Kent 
lith  overacts  as  an  unctuous  landowner.  The  Richard  Collins 

"ipt  concentrates  on  the  prison-formed  friendship  of  the  stars, 
ablishing  their  rugged,  if  rampageous,  individualism.  They 
refully  plan  a  gold  mine  robbery,  execute  it  successfully  but 
i  double-crossed  by  Smith,  who  has  his  henchmen  attempt 
ling  them.  In  the  end,  they  lose  the  gold  to  the  marshall. 
>rgnine  with  Miss  Jurado  plans  on  going  straight  and  Ladd 
les  off  for  further  adventure. 

tro-Goldwyn-Mayer.  85  minutes.  Alan  Ladd,  Ernest  Borgnine.  Produced  by on  Rosenberg.    Directed  by  Delmer  Daves. 

Esther  Williams,  Jeff  Chandler  provide  some  name  value  to 
confused  meller  in  C'Scope  and  color. 

Universal's  "Raw  Wind  In  Eden"  sports  the  names  of  Esther 
Williams  and  Jeff  Chandler  and  gives  them  a  ruggedly 
romantic  background  filmed  on  location  off  Italy  in  the 
Tyrrhenian  Sea  in  Cinemascope  and  Eastman  Color,  but  it  is 
burdened  with  a  confused  and  unconvincing  script.  The  plot 
by  Elizabeth  and  Richard  Wilson  is  another  of  those  five- 
people-stranded-on-an-island  yarns,  where  the  participants 
eventually  come  to  blows,  discover  each  other's  dark  secrets 
and  occasionally  give  way  to  primitive  passion.  But  under  the 
rambling  direction  of  Wilson  and  the  tasteless  dialogue  and 
unconvincing  motivations  plaguing  the  characters,  the  hand- 

some William  Alland  production  seems  dispersed  under  a  cloud 
of  doldrums,  relieved  now  and  then  by  a  burst  of  staggering 
yet  rather  meaningless  action.  This  should  offer  some  appeal  to 
the  matinee  trade,  but  for  the  most  part  it  presents  a  boxoffice 
problem.  Miss  Williams,  playing  a  Dior-gowned  model  whose 
plane  crash  forces  her  to  the  island,  runs  around  the  rocks  and 
beach  in  stunning  attire,  takes  time  out  for  some  fancy  swim- 

ming and  shows  enough  of  her  Venus  form  to  satisfy  her  fans. 
And  Chandler,  an  ex-playboy  who  has  fled  from  his  worldly 
past  to  seek  peace  of  mind  in  isolation,  goes  through  the  hard- 

hitting histrionics  and  brawny  love-making  he's  noted  for. 
Carlos  Thompson  is  all  continental  chicanery  as  the  socialite 
rake,  while  lovely  Rossana  Podesta  is  the  islander  lovely  in 
whose  house  Chandler  stays.  After  some  melodramatics,  Miss 
Williams  convinces  Chandler  to  start  a  new  life. 

Universal-International.  89  minutes.  Esther  Williams,  Jeff  Chandler.  Produced  by William  Alland.    Directed  by  Richard  Wilson. 

'T  Bury  The  Living" 
SuUkm,  IRatOtf  Q  O 

Mild  horror  entry  should  do  fairly  as  dualler. 
TV's  Richard  Boone  has  left  his  cowboy  duds  hanging  on 

the  antennas  to  flirt  with  the  supernatural  and  graveyards  in 
an  odd-ball  mystery  from  United  Artists  called,  intriguingly 
enough,  "I  Bury  The  Living".  While  it  is  being  exploited  as 
a  ghoul-haunted  horrorama,  this  Albert  Band-Louis  Garfinkle 
production  is  really  quite  a  bit  more  literate  than  that  and 
seems  evocative  of  those  eerie  Edgar  Allan  Poe  tales.  As 
scripted  by  Garfinkle  and  directed  by  Band,  the  sometimes  fail 
to  make  logical  contact  and  the  movement  at  times  resembles  a 
funeral  march,  but  they've  covered  the  black  and  white  screen 
with  an  insinuating  aura  of  impending  doom  that  should  im- 

press any  audience  in  the  market  for  an  evening  of  low-budget 
spine-tinglings.  It  figures  as  a  supporting  feature  on  an  all- 
horror  bill.  Boone  in  the  role  of  the  baffled  hero,  that  of  a 
socialite  who  takes  over  chairmanship  of  a  local  cemetery,  plays 
it  for  crisp  effects.  The  tale  finds  Boone  going  over  a  map  of 
the  burial  plots,  placing  a  white  pin  indicating  a  sold  section 
and  a  black  pin  indicating  an  occupied  one.  Becoming  fasci- 

nated with  this  process  he  inadvertently  mixes  up  the  pins 
putting  blacks  where  whites  should  be  and  immediately  the 
original  white  pin  owners  pass  away  one  after  another.  Be- 

lieving himself  damned  with  voodoo  powers  his  mind  begins 
to  snap.  All  ends  well,  however,  when  he  finds  the  crazed 
caretaker  (Theodore  Bikel)  had  murdered  the  owners. 
United  Artists.  76  minutes.  Richard  Boone,  Theodore  Bikel.  Produced  by  Albert Band  and  Louis  Garfinkle.   Directed  by  Albert  Band. 
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Is  There  Profit  Only 

In  the  Blockbusters? 

The  most  popular  and  most  widely  accepted  thesis  of  our  business 
today  is  that  only  the  so-called  "blockbuster"  picture  can  make  money. 
Samuel  Goldwyn  recently  added  the  weight  of  his  reputation  to  this 
thinking  by  predicting  that  before  long  there  would  be  no  more  than 
100  features  produced  per  year.  We  asked  a  select  group  of  prominent 
Iheatremen  (1)  if  they  agreed  with  Mr.  Goldwyn,  and  (2)  if  they  find 
a  profitable  market  for  pictures  other  than  the  blockbuster.  Their  inter- 

esting comments  and  observations  follow  below. — Editor's  Note 

EDWARD  L.  HYMAN 
\"kc  President.  American  Brocukasting-Parivnoiint  Theatres,  Inc. 
1  know  that  Sam  Goldwyn  did  predict  recently  that  we  would 
less  than  100  features  produced  per  year  before  long.  Mr. 

Goldwyn  is  one  of  the  pioneers  in  our  in- 
dustry and   I  respect  his  thinking  and 

judgement,  but  in  this  instance  I  must 
disagree  with  him.  He  must  be  basing  his 
prediction  upon  his  own  production  activi- 

ties.  In  my  opinion,  all  signs  point  to  a 
substantial   maintenance   of   the  current 
overall  number  of  features  produced  each 
year  and,  more  important,  to  an  increase 
in  the  number  of  quality  productions.  If 

[ere  is  any  decrease  at  all,  it  will  be  slight  and  I  am  positive 
I  ere  will  always  be  an  adequate  supply.  To  demonstrate  w  hy 
feel  this  way,  I  refer  you  to  a  copy  of  a  report  I  sent  from 
bllywood  last  February  to  the  exhibitors  of  America  in  the 
;erest  of  an  Orderly  Distribution  of  Quality  Product  Through- 
t  the  Year.   This  report  in  part  relates  my  experiences  in 
siting  all  of  the  studios  in  Hollywood.   During  my  visit  I 
•eened  either  all  or  parts  of  forthcoming  releases  and  inter- 
;wed  the  top  personnel  at  all  the  studios.  All  of  these  men 
|;re  enthusiastic  about  future  production  and  all  the  studios 
j:re  very  optimistic  about  the  future.  Without  exception,  they 
?re  broadening  their  production  plans.   The  pictures  I  saw, 
whole  or  in  part,  and  the  pictures  I  discussed  which  were 

lout  to  go  into  production,  totalled  108,  and  most  of  these 
lire  scheduled  to  go  into  release  within  six  months  thereafter, 
loreover,  they  represented  only  a  small  minority  of  Holly- 
nod's  overall  production  plans. 
There  definitely  is  a  profitable  market  for  pictures  other 
jin  blockbuster.  I  assume  that,  by  "blockbuster",  you  mean 
:tures  in  the  category  of  Teti  Conima>idmeuts,  Around  The 
\orld  In  80  Days,  South  Pacific,  Bridge  On  The  River  Kuai, 
>e  Young  Lons,  Sayonara,  Peyton  Place,  The  Vikings,  etc. 

|iere  is  no  question  but  that  there  is  a  tremendous  market  for 
( Continued  on  Pdge  22 ) 

E.  C.  RHODEN 
President,  National  Theatres  Amusement  Co.,  Inc. 

This  is  in  reply  to  your  request  as  to  my  reaction  to  Mr.  Sam 
ioldwyn's  prediction  that  less  than  one  hundred  features 

would  be  produced  per  year  before  long. 
If  the  past  trend  of  fewer  pictures  con- 

tinues, undoubtedly  Sam  Goldwyn's  pre- diction will  come  true.  However,  I  am 
not  so  sure  that  it  is  important  how  many 
pictures  are  made  so  far  as  numbers  are 
concerned.  We  are  interested  in  how 
many  boxoffice  pictures  are  going  to  be 
made,  or  how  many  will  make  money  for 
the  exhibitor  and  distributor.  I  think  if 

you  check  the  records  you  will  find  no  more  than  twenty  or 
thirty  outstanding  boxoffice  attractions  in  any  one  year,  and 
that  was  true  when  we  had  up  to  four  hundred  pictures 

per  year. There  is  no  question  but  what  blockbusters  are  important 
to  this  industry.  However,  many  times  a  picture  that  has  been 
designed  to  be  a  blockbuster  has  turned  out  to  be  otherwise, 
and  the  producers  are  ner\  ous  today  about  putting  out  a  multi- 
million  dollars  unless  they  have  a  guaranteed  insurance  policy 
that  it  is  going  to  make  money.  That  is  why  they  are  so  fran- 

tically after  star  value.  In  star  value  they  find  an  insurance 
policy,  or  think  they  do.  That  is  why  they  are  paying  the  star 
10%  of  the  boxoffice  gross,  which  runs  into  a  million  dollars 
or  more  for  a  few  weeks'  work.  There  will  always  be  the 
argument  as  to  whether  the  star  makes  the  picture,  or  the 
picture  makes  the  star.  We  believe  that  there  are  more  in- 

stances where  a  good  picture  makes  the  star,  and  we  know  of 
many  instances  where  a  good  star  could  not  save  a  bad  picture. 

It  seems  to  me  that  the  number  of  pictures  to  be  produced 
and  the  kind  of  pictures  to  be  produced  depends  entirely  upon 
the  economics  of  the  day.  Attendance  in  the  past  ten  years  has 
dropped  from  90  million  to  one-half  or  approximately  45 
million.  The  cost  of  making  pictures  on  the  other  hand  has 

( Continued  on  Page  12) 
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BLDCKBUSTEflS.  PRaFITS  S.  GDLDWYN 

(Continuiil  from  Page  9) 
R.  V.  JONES 

Affiliated  Theatres.  Incorporated 
I  am  inclined  to  agree  with  Goldw  yn's  prediction  of  approxi- 

mately 100  pictures  per  year  from  the  entire  distributing  com- 
panies, since  it  appears  to  us  in  operating  small-town  theatres 

from  2500  population  to  18,000  population  that  the  average 
third  or  fourth  allocation  picture  has  ceased  to  attract  movie- 
goers. 
My  prediction  has  been  for  some  time  that  we  would  one 

day,  in  the  not  too  distant  future,  be  operating  on  a  spasmodic 
basis  in  small  towns  and  suburban  runs.  By  this  I  refer  to  the 
block-buster  type  picture  playing  for  an  unlimited  length  of 
time  or  until  it  no  longer  is  profitable,  and  then  taking  the 
picture  off  and  either  following  with  another  block-buster  or 
closing  the  theatre  until  another  block-buster  is  available. 

I  think  if  an  accurate  analysis  were  made  totalling  the  receipts 
and  profits  and  operating  costs,  based  on  the  block-buster  type 
picture  as  compared  to  52-week  operation,  where  six  months 
approximately  were  consumed  with  average  run-of-the-mill  pic- 

tures, it  would  be  found  that  even  today  spasmodic  operation 
might  be  more  profitable  than  attempting  to  operate  52  weeks 
a  year.  Naturally,  there  are  many  factors  to  be  taken  into  con- 

sideration in  determining  the  feasibility  of  such  a  policy  and 
each  and  every  exhibitor  must  analyze  this  problem  for  himself. 

The  help  situation  is  something  that  would  probably  require 
careful  consideration  but  even  on  this  basis,  it  might  be  possible 
to  work  out  some  basis  for  the  employees  in  a  theatre,  to  retain 
them  for  the  entire  year  but  perhaps  only  actually  working  six 
or  eight  months  during  the  year. 

Bear  in  mind,  in  my  foregoing  statements  I  am  thinking  only 
of  the  small-town  and  suburban  run  type  operation.  This,  of 
course,  cannot  apply  to  key  runs  and  large  town  first  runs. 
With  regard  to  the  double  bill  combination  and  gimmick 

type  pictures,  we  have  certainly  experienced  profitable  engage- 
ments on  some  of  the  teen-age  type  combinations  and  the  horror 

and  science  fiction  type  combinations;  however,  in  my  opinion, 
all  of  these  will  run  their  course  and  we  are  even  now  seeing  a 
weakening  of  the  grosses  in  this  type  of  product.  I  think  it 
will  only  be  a  matter  of  time  until  they  all  have  run  their 
course  and  I  do  not  know,  nor  do  I  think  anyone  else  knows, 
what  can  replace  them. 

I  would  much  prefer  50  block-busters  a  year  and  no  other 
product  than  the  large  numbers  of  pictures  available  now  from 
all  companies.  Certainly  this  will  constitute  a  seller's  market 
but,  in  my  opinion,  we  have  been  in  a  seller's  market  for  the 
past  two  or  three  years  so  how  much  more  harm  can  be  done 
than  has  already  been  done  in  the  sale  of  the  block-buster  pic- 

tures. I  do  believe,  however,  that  the  distributing  companies 
must  take  a  realistic  view  in  marketing  the  block-buster  pictures 
to  allow  the  exhibitor  a  reasonable  profit.  If  this  is  not  done, 
the  distributors  will  not  have  the  suburban  runs  and  the  small 
towns  in  which  to  exhibit  their  block-buster  pictures. 

Certainly  an  attitude  such  as  Paramount's  on  their  Ten  Com- 
mandments  is  not  the  answer  nor  is  it  a  realistic  approach  to 
solving  any  of  the  distributor-exhibitor  problems  that  arise 
when  a  block-buster  type  picture  is  offered  for  sale. 

I  am  sure  there  will  be  many  who  will  disagree  with  my 
thoughts;  however  from  experience  and  from  factual  informa- 

tion at  hand,  this  is  my  conclusion. 

^1 

MARC  J.  WOLF 
Y&W  Management  Corporation 

I  do  not  agree  with  the  idea  that  only  the  so-called  "block 
buster"  can  make  money.  I  do  agree  that  we  need  "block 
busters",  but  in  order  for  them  to  be  of 
any  real  help  to  most  exhibitors  we  would 
like  to  have  these  "blockbusters"  at  livable 
terms.  It  does  not  do  us  much  good  to 
take  in  a  lot  of  money  if  we  are  not  able 
to  keep  a  fair  profit  for  our  efforts. 

The  so-called  "gimmick"  or  "combina- 
tion pictures"  have  done  quite  well  in 

many  instances.  These  exploitation  double 
feature  combinations  can  continue  to  do 
some  business  if  they  are  spaced  properly  by  the  distributors. 
It  should  be  very  evident  that  we  cannot  give  any  theatre  a 
steady  diet  of  this  type  of  show,  but  with  proper  intervals 
between  these  programs  we  do  quite  well  with  them.  At  the 
moment  there  are  a  great  many  horror  combinations  available, 
too  many  to  use.  Had  these  been  released  further  apart  they 
might  all  have  been  given  playdates.  I  hope  that  they  do  not 
release  so  many  of  these  offbeat  combinations  that  they  ruin 
a  good  idea. 

There  is  product  outside  of  the  "blockbuster"  category  that 
finds  a  waiting  audience.  I  refer  particularly  to  the  family  type 
of  entertainment  that  comes  from  Disney.  His  pictures  are  not 
"blockbusters"  but  they  appeal  to  a  family  type  of  audience 
and  they  do  well  at  the  boxoHice.  Of  course,  all  producers 
cannot  give  a  feature  "the  Disney  treatment",  but  I  feel  that 
there  is  a  market  for  that  type  of  feature  which  can  be  sold 
for  family  trade. 
Good  solid  showmanship  is  more  necessary  today  than  ever. 

Programs  must  be  exploited.  However,  I  cannot  agree  that  you 
must  have  a  "blockbuster"  or  you  cannot  make  any  money. 

ROBERT  W.  SELIG 
President,  Fox  Inter-Mountuin  Amusement  Corporation 

Sam  Goldwyn  may  be  right  in  his  prediction  that  only  the 
so-called  "blockbuster"  can  make  money.  We  all  know  that 
exploitation,  sex  and  other  "fast  buck"  pictures  have  no  endur- 

ing qualities,  nor  is  there  an  assured  supply  even  for  those 
houses  w  hich  use  them. 

Our  full-fledged  experimentation  with  so-called  "art"  or 
"unusual"  films  throughout  our  entire  territory  convinces  us 
that  here  is  a  vast  and  untapped  market.  We  all  were  skeptical 
when  we  launched  our  first  Film  Festival  series  a  few  years 
ago,  picking  small  towns  and  rural  farming  communities.  To 
our  surprise,  we  found  there  is  a  waiting  public  which  is  far 
more  culturally  and  educationally  inclined  than  we  dreamed. 
Moreover,  the  Film  Festival  idea — in  series  form — affords  small- 

town devotees  an  opportunity  for  a  "dress-up"  evening  out. 
In  most  cases,  our  Unusual  Films  Series  attracts  a  "black-tie" 
audience  which  gathers  in  advance  of  the  showings  at  the  local 
country  club  for  a  subscription  dinner. 
We  dress  up  our  theatres  for  the  occasion;  roll  out  the  red 

carpet;  serve  tea,  coffee  and  cookies — and  otherwise  change  the 
entire  format  of  movie-going  for  the  evening. 
We  also  have  been  astonished  by  the  potency  of  Spanish- 

language  pictures,  even  in  communities  where  census  records 
and  county  agents  report  no  substantial  Spanish-American  popu- 

lation. I  don't  know  where  they  are  coming  from.  But  under 
heavy  promotion,  we  have  a  half-dozen  theatres  where  the 
Spanish-language  change  produces  our  top  gross  of  the  week. ( Continued  on  Page  22) 
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.DCKBUSTERS,  PROFITS  S.  GDLDWYN 

R.  J.  O'DONNELL 
Intersluti'  Circuit,  Inc. 

With  reference  to  the  controversial  prediction  of  my  good 
friend,  Sam  Goldwyn,  I  can  only  say  that  when  I  am  Mr.  Gold- 
wyn's  age,  I  hope  I  will  have  the  facili- 

ties of  being  a  prophet. 
With  eternal  optimism  that  comes  from 

living  in  Texas,  and  the  additional  fact 
that  since  the  middle  of  May  our  business 
has  taken  a  sound  upturn,  I  do  not  be-  ■  / 
bieve  that  the  only  market  for  motion  pic- 

ture theatres  is  so-called  "block-busters." 
Frankly,  I  thank  the  Lord  for  block- 

busters, as  I  believe  they  ha\  e  gone  a  long 
way  this  year  toward  reviving  motion  picture  attendance,  such 
as  Sayoi/ara,  Peyton  Place,  Rahitree  County,  etc.  Right  now, 
this  summer,  we  are  playing  to  more  paid  admissions  than  we 
did  with  any  of  those  block-busters  with  No  Time  For  Sergeants. 

As  yet,  the  above  statements  do  not  answer  your  question. 
We  have  been  doing  well  with  the  modest-budget  pictures 

such  as  Macabre  and  the  Frankenstein  horror  pictures,  and  all 
of  the  gimmick  pictures  that  seem  to  excite  the  public,  and  our 
only  disappointment  is  that  whether  or  not  it  is  caused  by  the 
over-saturation  on  television,  our  outstanding  Westerns,  such 
as  Coiiboy,  Sheepman,  Saddle  The  Wind,  and  Law  And  Jake 
Wade,  are  not  doing  609f  of  what  we  formerly  did  with  these 
in  our  best  theatres.  Certainly,  as  the  publisher  of  a  trade 
paper,  you  must  agree  that  these  were  fine  entertaining  pictures 
of  the  W^estern  and  outdoor  type  and  with  fantastic  color. 
We  find  that  business  is  reverting  to  the  old  days  of  hard 

selling.  It  is  going  to  take  showmanship,  sweat  and  plenty  of 
elbow  grease,  but  it  can  be  done  and  we  are  proving  it. 

EDWIN  SILVERMAN 
Essaness  Theatres  Corporation 

I  agree  with  Sam  Goldwyn  when  he  says  that  we  will  see 
less  than  100  features  produced  per  years  before  long. 

There  is  no  question  but  that  the  "gimmick"  pictures  are 
important  to  the  industry;  without  the  ingenuity  put  forth 
occasionally  in  merchandising  the  so-called  "gimmick"  off-beat 
pictures,  the  industry  would  suffer  a  big  loss. 

The  block-busters  are  important.  However,  I  feel  that  pro- 
duction and  distribution  costs  at  the  present  moment  are  so 

out  of  kilter  with  economic  potentialities  that  the  present  low 
grosses  will  force  a  re-appraisal  and  possibly  a  rcN  ised  plan  of 
[prediction  and  distribution. 

GLEN  W.  DICKINSON 
Dickinson  Operating  Company 

I  believe  Mr.  Goldwyn's  prediction  is  wrong. 
I  think  there  is  a  profitable  market  for  pictures  other  than 

the  blockbusters. 
I  believe  Allied  Artists,  American  International,  United 

Artists,  and  companies  of  this  kind  are  on  the  right  track  by 
making  combinations  with  exploitation  angles.  I  do  believe 
that  most  of  the  pictures  made  by  Metro,  Paramount,  and  other 
majors  completely  misfire  and  everybody  loses  money,  the  pro- 

ducer as  well  as  the  exhibitor  on  this  type  of  product. 

pictures  other  than 

J.  J.  FITZGIBBONS 
President.  Famous  Players.  Canadian  Corporation  limited 

We  do  not  pretend  to  be  geniuses  or  to  have  any  special 
gifts  of  seeing  into  the  future,  but  answering  your  questions 

categorically,  Goldwyn's  prediction  of  100 features  produced  per  year  before  long 
(I  presume,  of  course,  these  refer  to  what 
would  be  considered  top  flight  features) 
in  our  opinion  is  inevitable  and  because  of 
the  quality  they  represent  will  make  for 
a  sounder  exhibition  business  as  that  type 
of  product  will  command  presentation  in 
up-to-date  theatres  that  can  offer  comforts 
and  a  climate  that  cannot  be  created  in 
obsolete  theatres. 

Yes,  there  is  a  profitable  market  for blockbusters. 

In  answer  to  your  third  question  "What  kind  of  product 
outside  of  the  blockbuster  category  are  you  finding  an  audience 
for.-*"  Naturally  there  is  an  audience  for  the  morbid,  sadistic 
and  pornographic  type  of  picture  that  adds  nothing  to  the 
future  of  this  industry.  You  have  covered  in  your  own  edi- 

torials the  magnificent  returns  satisfaction  and  theatre 
audience-building  type  of  picture  such  as  Old  Yeller,  Snow 
White,  Ten  Commandments,  Around  The  World  In  80  Days, 
River  Ktiai,  Young  Lions,  only  to  mention  a  few  of  the  fine 
pictures  that  can  be  made  and  that  have  been  receiving  long 
playing  time,  that  give  satisfaction  from  which  word  of  mouth 
favourable  comment  has  done  much  to  recreate  a  desire  to 
enjoy  the  full  benefits  of  the  tremendous  technological  ad- 

vances that  have  been  made  in  projection,  sound  and  colour. 
Those  are  my  opinions  for  what  they  are  worth  from  the 

experience  we  have  had  in  this  circuit  which  is  interested  in 
theatres  of  practically  every  type  and  level. 

WALTER  READE,  JR. 
President.  Walter  Rcade.  Inc. 

I  think  that  there  is  a  great  deal  of  logic  to  Goldwyn's  pre- 
diction, but  inasmuch  as  no  one  can  foresee  the  future  I  can't 

agree  that  this  is  the  ultimate  windup  of  the  motion  picture 
industry.  I  believe  that  in  America,  and  the  world,  the  scales 
of  supply  and  demand  have  controlled  ultimately  all  produc- 

tion, regardless  of  planning  of  smart  business  people. 
I,  therefore,  will  say  that  if  showmen  can't  continue  to  whet 

and  increase  whetting  the  appetites  of  the  potential  theatre- 
going  millions  in  America,  Goldwyn's  prediction  might  be 
accurate,  but  I  like  his  cynicism  and  I  believe  we  will  continue 
to  whet  people's  appetites  to  see  and  desire  more  films,  and that  this  prediction  will  not  come  to  pass. 

I  think  there  is  a  profitable  market  for  films  other  than 
blockbusters,  but  I  believe,  as  you  said,  you  need  a  gimmick, 
or  in  words  of  the  trade  parlance,  a  fresh,  novel  approach. 
It  is  true  there  is  nothing  new  under  the  sun,  and  it  is  equally 
true  there  is  something  new  every  minute.  Too  often  our  pro- 

ducers and  showmen  have  failed  to  improvise  and  create  and 
anticipate  trends  of  the  American  shoppers.  Just  think  how 
dead  the  manufacturers  of  clothing  would  be  in  America  if  it 
were  not  for  style  other  than  the  creation  by  a  few  people  of 
a  want-to-buy  attitude. 

Frankly  we  continue  to  be  surprised  by  some  of  the  films 
that  do  do  business  and  many  of  those  that  don't.  It  doesn't seem  to  be  a  regular  pattern,  but  it  seems  they  will  buy  films 
that  are  well  made,  fresh  and  different.  I  feel  that  distributors, 
however,  are  still  responsible  for  the  lethargy  at  the  boxoffice. 
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E.  C.  RHODEN 
( Co-It iiiiied  from  Pai'f  ')) 
increased  by  300%  to  400%.  With  the  boxofifice  going  down 
and  the  cost  of  pictures  going  up,  our  industry  faces  an  eco- 

nomic squeeze.  Perhaps  this  country  will  no  longer  afford  to 
support  studios  located  on  land  that  is  worth  $50,000,000; 
perhaps  it  will  not  support  studios  that  have  an  overhead  of 
$10,000,000  per  year. 

As  I  see  it,  the  producers  are  making  a  valiant  attempt  to 
keep  theatres  open  and  profitable  by  making  as  many  good 
pictures  as  they  can,  but  there  have  been  economic  changes 
come  to  this  industry  beyond  the  control  of  our  executive 
heads.  Undoubtedly  as  time  goes  on,  a  more  solid  ground  will 
be  found.  Organized  labor  will  have  to  become  realistic 
in  its  demands. 

It  is  hardly  a  question  of  what  a  picture  costs  as  to  whether 
it  finds  a  profitable  market.  It  is  a  question  of  whether  or  not 
it  attracts  a  sufficient  number  of  people  to  the  boxoffice  to  be 
profitable;  in  other  words,  it  is  a  question  of  its  appeal.  It  has 
been  demonstrated  time  and  again  that  a  low  budget  picture 
that  strikes  the  fancy  of  the  market  is  profitable,  and  a  multi- 
million  blockbuster  that  does  not  hit  the  mark  is  a  failure. 
There  is  no  yardstick  for  success  in  making  motion  pictures. 
Today  in  aiming  a  picture  for  the  market,  a  particular  class  of 
people  must  be  in  mind.  No  longer  can  we  say  that  we  are 
playing  to  the  masses.  That  being  the  case,  we  must  be  specific 
in  designing  a  picture  for  the  market.  People  are  very  choosey 
in  selecting  their  entertainment.  They  know  what  they  want 
to  see  and  cannot  be  influenced  by  good  or  bad  reviews.  The 
good  reviews  do  not  necessarily  guarantee  you  an  audience; 
on  the  other  hand,  a  bad  review  will  not  keep  the  people  from 
coming  if  they  think  a  picture  contains  the  ingredients  that 
they  are  looking  for. 

If  there  is  any  specific  quality  that  the  public  is  demanding 
today  in  their  motion  picture  entertainment,  it  is  that  of  sen- 

sationalism. It  cannot  be  just  ordinary.  It  has  to  be  lifted 
above  the  usual  run.  If  it  is  a  sensational  type,  it  must  be 
more  sensational.  If  it  is  dramatic,  then  it  must  be  more 
dramatic.  People  are  looking  for  the  extremes,  even  though 
unbelievable. 

I  am  sorry  that  this  reply  has  taken  on  such  length,  but 
after  all,  the  questions  that  you  asked  could  hardly  be  answered 
in  a  paragraph.  It  is  always  good  to  hear  from  you,  and,  of 
course,  I  enjoy  reading  Film  Bulletin  very  much. 

WILBUR  SNAPER 
Tricmglc  Theatre  Service 

Frankly,  Goldwyn's  predictions  are  of  little  interest  to  me, and  I  think  to  the  trade  in  general. 
In  New  Jersey  the  film  companies  refuse  to  sell  the  top  pic- 

tures such  as  The  Ten  Commandments,  Bridge  On  The  River 
Ku-iii.  Around  The  World  In  Eighty  Days,  and  others,  except 
on  exclusive  runs.  Thus,  we  haven't  got  the  pictures  that  are 
produced  today,  never  mind  those  that  are  being  produced 
tomorrow. 

"Gimmick"  shows  are  alright  on  occassion. 
Our  business  in  general  is  so  poor  because  we  are  denied  the 

top  pictures  that  I  find  it  impossible  to  give  a  sensible  answer 
to  your  questions. 

TRUEMAN  T  REMBUSCH 
Secretary  a>id  Treasurer.  Syndicate  Theatres.  Inc. 

Mr.  Sam  Goldwyn's  recent  statement  predicting  that  ther 
will  be  less  than  100  feature  pictures  per  year  produced  in  th 
near  future  is,  in  my  opinion,  ridiculous. 
In  the  first  place  if  such  a  happening 
would  come  about  there  wouldn't  be  suffi- 

cient theatres  left  to  support  even  the 
production  of  100  pictures  per  year;  for 
100  pictures  would  not  throw  off  a  greater 
percentage  of  hits  than  400  pictures  per 
year.    That  percentage  of  hits,  and  you 
can  examine  performance  over  the  years, 
runs  between  ten  and  eleven  percent  of 
the  number  of  pictures  produced  each  year.   Produce  403  pic 
tures  and  you  will  have  between  40  and  50  hit  pictures,  product 
100  and  you  will  have  ten  to  twelve  hit  pictures;  the  lattei  j^, 
number  of  hits  thrown  off  by  the  percentage  too  few  to  carrj 
the  increased  overhead  per  picture  due  to  reduction  of  numbei 
of  pictures  produced.   Fox  is  showing  that  by  increasing  pro 
duction  in  their  studio  fixed  overhead  is  spread  over  moroAtoi 
pictures  and  thereby  reducing  the  amount  of  fixed  overheac  w 
each  picture  must  carry. 

There  are  many  pictures  in  the  present  market  besides  the 
blockbusters  that  would  do  business.  However,  the  prestige  of 
the  city  subsequent  runs,  small  city  and  small  town  first  runj, 
has  been  so  damaged  by  distribution  withholding  from  these 
theatres  the  blockbusters  until  they  are  old  and  stale  the  public 
thinks  these  theatres  are  offering  a  second  rate  motion  picture 
service.  This  I  know,  for  I  have  gone  into  the  field  and  talked 
to  business  people  and  our  customers  and  they  all  ask  the 
same  thing — why  don't  you  play  the  big  pictures  when  they 
are  new.''  I  pointed  out  to  them  that  we  play  many  fine  motion 
pictures  new  and  fresh;  that  it  was  not  our  fault  that  we  did 
not  have  access  to  Giant,  The  Ten  Commandments,  The  Say- 
onara,  The  Bridge  On  The  River  Ktiai,  etc.,  when  new  and 
fresh,  that  these  pictures  were  being  arbitrarily  withheld  until 
old  and  stale  by  the  distributors  and  the  large  first  run  city 
theatres;  that  the  withholding  of  these  big  pictures  from  small' 
cities  and  towns  such  as  we  operate  in,  lead  all  patrons  in  these 
communities  to  the  erroneous  conclusion  that  we  play  all  pic 
tures  old;  that  the  delayed  availabilities  on  the  big  pictures  has 
not  only  damaged  the  theatre's  business  in  the  community  for the  retail  merchants  also  suffer  for  when  patrons  want  to  see 
the  blockbusters  new  and  go  to  the  large  city  first  runs  to  see 
them  they  also  spend  their  shopping  dollars  with  the  city  mer 
chants.  These  shopping  dollars  are  thus  lost  to  the  merchants; 
in  their  communities. 

It  is  my  opinion  that  Mr.  Goldwyn  who  for  many  years  nowi 
has  constantly  drummed  up  his  philosophy  of  "fewer  theatres 
and  fewer  pictures  will  make  a  bigger  and  better  motion  pic- 

ture industry"  has  by  his  irrational  arguments,  done  the  in-i 
dustry  irreparable  harm  for  Mr.  Goldwyn,  as  one  of  the  alleged 
Deans  of  the  industry,  has  rallied  many  foolish  distribution 
individuals  to  his  cause — artificial  shrinkage  of  the  industry — 
and  these  individuals  by  the  imposition  of  discriminating  sales 
policies  upon  thousands  of  theatres,  aided  and  abetted  by  the! 
Antitrust  Division  of  the  Department  of  Justice's  failure  toi 
enforce  the  decrees,  are  doing  all  in  their  power  to  make  the 
Goldwyn  philosophy  an  accomplished  fact.  May  I  point  out 
that  the  delayed  availabilities  and  illegal  fixing  of  admission 
prices  are  not  limited  to  the  small  towns  but  are  now  being 

( Continued  on  Page  22) 
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By  Philip  R.  Ward 

MID-YEAR  OUTLOOK.  The  balance  of  1958  will  resemble 
something  less  than  the  Golconda  prophesied  by  ear  industry 
optimists;  on  the  other  hand,  prospects  appear  substantially 
brighter  than  imagined  at  the  year's  beginning. 
The  full  year  1958  will  be  record-smashing  for  several  in- 

dividual film  firms,  below  par  for  several  more  and  about  on 
an  average  with  1957  for  the  balance. 

In  all  1958  will  show  a  moderate  increase  in  film  company 
(profits  over  the  preceeding  year  thanks  mainly  to  the  high 
income  thrust  of  such  firms  as  20th  Century-Fox  and  United 
Artists. 

The  rise  in  stock  prices  of  key  film  producers  will  be  more 
dramatic,  generally,  than  the  rise  in  net  profits  because  of  a 
tightening  of  capitalizations  by  the  systematic  retirement  of 
shares  purchased  on  the  open  market  by  several  leading  com- 

panies. Nothwithstanding,  a  few  concerns  will  end  1958  with 
considerable  market  gains  due  in  greatest  part  to  improvement 
in  operating  efficiency. 

O 

Retarding  Hollywood  from  enjoying  its  first  truly  banner 
year  since  1954-55  are  these  factors: 

1.  A  spotty  first  half,  punctuated  by  cyclical  patterns  of  high 
business  activity  followed  by  decline. 

Winter  grosses  ran  generally  above  expectations  but  a  pro- 
nounced post-Easter  lag  cut  deeply  into  second  calendar  quarter income. 

2.  The  failure  of  a  balanced  product  output.  While  it  is 
true  that  authentic  big  films  are  mining  extravagant  riches  for 
their  creators,  the  mere  designation  "blockbuster  "  has  begun 
to  pall  on  the  public — as  per  HoUj-wood  custom.  To  merit  the 
appellation  of  big  picture,  intrinsic  values  must  truly  exist  in 
order  to  attract  a  mass  audience.  Paying  little  heed  to  this 
ancient  canon,  the  major  producers  have  erected  a  virtual 
arsenal  of  self-styled  blockbusters  at  prodigious  investment. 
The  fallacy  in  this  is  that  the  undertaking  is  following  the 
same  formula  lines  as  the  development  of  the  ""B"  movie  some 
years  back.  The  majority  is  routine  and  commonplace.  The 
emphasis  is  not  on  distinction;  it  is  on  pure  commercial  con- 

sideration— emulation  of  the  boxoffice  results  of  earlier  but 
more  discriminately  made  blockbusters.  In  consequence  the 
1958  quota  of  really  superior  films  will  not  run  appreciably 
higher  than  other  fruitful  years  when  the  emphasis  on  outsized 
picture  making  was  not  nearly  so  great.  Any  gains  at  all  in 
this  connection  will  flow  from  the  pure  rise  in  the  volume  of 
expensively  tooled  films.  Overall,  from  the  standpoint  of 
return  on  investment,  it  grows  increasingly  evident  that  the 
film  makers  would  have  fared  better  balancing  their  output 
more  judiciously  between  the  big  shows  and  the  less  elaborate 
ones. 

3.  Scarcity  of  lower  budget  product.  The  natural  conse- 
quence of  the  unbalance  stated  above  has  been  a  constriction  of 

the  less  costly,  though  dearly  needed,  bread-and-butter  picture, 
the  everyday  staple  of  the  exhibition  industry — which  to  cull 
an  ironic  term  we  call  the  "pebble-buster  ". 
Up  to  its  neck  hackles  in  so-called  blockbusters,  Hollywood 

is  shying  more  and  more  away  from  consideration  of  the  little 
lower-bracket  quality  film,  and  the  resulting  void  is  contribut- 

ing mightily  to  the  demise  of  marginal  theatres  everywhere, 
houses  which  vitally  require  the  modest  pebble-buster  to  fill 
out  its  operating  schedules.  At  the  same  time  most  majors  are 
missing  a  good  profits  bet  and  leaving  it  to  the  occasional  in- 

dependent to  reap  the  harvest  from  well-constructed  features 
rendered  on  comparative  shoestrings  of  a  quarter  million 
dollars  and  under.  Fortunately,  the  most  successful  among  the 
majors  have  shown  an  alertness  to  this  truth,  so  it  not  surpris- 

ing that  both  20th-Fox  and  United  Artist  are  fortified  with 
this  class  of  entertainment — some  it  pretty  provocative  stuff, 
to  hear  advance  reports. 

0 

It  behooves  film  makers  to  study  means  of  restoring  a  reason- 
able balance  to  their  output.  Prompt  steps  toward  this  goal 

will  not  only  contribute  to  their  personal  prosperity,  but  to 
the  well-being  of  the  theatre  market  as  well.  And  it  is  theatres 
by  which  film  makers  live  and  prosper  to  produce  again. 

O  O 
STANLEY  WARNER  OUTLOOK.  Up  beat  brokerage  com- 

ment on  this  concern  of  multitudinous  interests  comes  from 
Filor,  Bullard  &  Smyth  (NYSE),  which  prepared  both  the 
text  and  statistical  intelligence  reported  below: 

Current  price:  11^2'  Y'^^^-'  ̂ •7%.  Capitalization:  long  term 
debt:  $2^,366,823.  Common  stock  outstanding:  2,061,099  shares 

Net  Sales 
In  Millions   Earnings  Dividends  Book  Value  Price  Range 

1957  $115.13  $1.82  $1.00  34.13  181/2—133/8 
1956  96.06  1.47  1.00  32.54  173^— 131/3 
1955  92.25  1.39  1.00  31.83  22%— 163^ 
1954  66.25  .80  .70  31.30  203/8—111/8 

"Stanley  Warner's  diverse  operations  range  all  the  way  from 
managing  297  motion  picture  theatres  to  manufacturing  syn- 

thetic latex.  Its  three  main  divisions:  theatre,  Cinerama,  and 
International  Latex  all  were  profitable  in  1957.  For  the  first 
half  of  fiscal  1957-58  year  per  share  earnings  were  off  35% 
from  the  year  earlier  to  $.64;  however,  a  part  of  this  drop  was 
due  to  increased  depreciation  and  to  a  loss  on  a  property  sale. 
In  this  six  months  period  there  was  a  sales  gain  of  5%  indicat- 

ing volume  for  the  full  year  should  be  moderately  above  that 
of  last  year.  Finances  are  strong  and  the  dividend  of  $1.00 
per  share  seems  safe.  The  company  continues  buying  its  own 
common  stock  which  should  accelerate  any  earnings  gain  in 
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Highlights  of  Allied's  'White  Paper' 
FoUoivhig  are  some  of  the  most  significant  points  made  in 

the  45-page  pamphlet  issued  by  Allied  States  Association  in 
connection  with  enforcement  of  the  Consent  Decrees: 

FOREWORD 
This  pamphlet  tells  an  amazing  story  about 

losses  inflicted  upon  and  the  forced  closing  of 
independent  motion  picture  theatres  by  market- 

ing policies  and  practices  of  the  big  film  com- 
panies, which  are  violative  of  injunctions  issued 

by  the  Courts  in  an  action  under  the  Sherman 
Act  brought  by  a  previous  Administration,  and 
which  the  present  Attorney  General  refuses  to 
enforce. 

Publication  of  the  pamphlet  was  authorized  by 
the  governing  board  of  a  national  association  of 
motion  picture  exhibitors.  It  has  been  compiled 
under  the  direction  of  the  Emergency  Defense 
Committee  of  that  association.  This  was  done  in 
the  belief  that  the  pamphlet  will  remind  many 
Americans  —  merchants,  property  owners  and 
members  of  commercial,  civic  and  welfare  organ- 

izations—  of  the  importance  to  themselves  and 
their  communities  of  keeping  the  theatres  open. 

It  is  hoped  that  all  readers  who  believe  that 
"equal  justice  under  law"  means  something  and 
is  not  a  mere  inscription  on  a  public  building  in 
Washington,  will  do  all  that  they  can  to  induce 
the  Attorney  General  to  perform  his  duty  to  up- 

hold the  integrity  and  validity  of  orders  of  the 
Courts.  Throughout  this  publication  Attorney 
General,  Department  of  Justice  and  Antitrust 
Division  are  used  interchangeably.  The  Attorney 
General,  however,  is  the  responsible  official  — 
the  chief  law  officer  of  the  Government  —  and  if 
the  decrees  are  to  be  upheld  and  enforced,  he 
must  act. 

I.  Importance  Of  The  Theatre 
To  The  Community 
The  independently  owned  and  operated  motion  picture  thea- 

tres, located  mainly  in  residential  sections  and  suburbs  of  large 
cities  and  in  smaller  cities  and  towns,  have  been  so  familiar  a 
part  of  the  American  scene  for  so  many  years  that  their  con- 

tinued existence  is  taken  for  granted. 
Little  thought  has  been  given  to  the  contributions  of  these 

theatres  to  the  communities  which  they  serve.  We  refer,  of 
course,  to  the  relaxation  and  enjoyment  they  afford  those  who 
are  dependent  on  them  for  motion  picture  entertainment.  We 
also  refer  to  and  stress  their  contribution  to  the  prosperity  and 
stability  of  other  business  enterprises  located  therein. 

It  is  no  secret  that  these  theatres  are  in  trouble — so  much  so 
that  many  have  been  forced  to  close  and  others  are  barely  hold- 

ing on.  Notwithstanding  their  present  distress,  most  of  the 
remaining  theatres  can  be  saved  and  some  of  the  closed  thea- 

tres can  be  reopened,  by  prompt  action  along  the  lines  ad- 
vocated herein.  A  brief  reminder  of  the  importance  of  the 

theatres  to  their  respective  communities  should  convince  the 

reader,  u  hate\  er  his  business  or  avocation,  that  preservation  of 
the  theatres  is  to  his  interest  and  that  he  should  join  in  the 
fight  to  save  them. 
1.  When  the  Lights  Go  Out  on  Main  Street 
The  people  in  a  community  too  often  fail  to  realize  what 

their  motion  picture  theatre  means  to  them — until  it  closes. 
This  is  especially  true  of  merchants  and  other  business  men 
w  ho  are  absorbed  by  their  own  problems  and  interests.  It  is  not 
until  the  theatre  has  shut  its  doors  and  extinguished  its  mar- 

quee lights  that  they  come  to  a  full  realization  of  what  it  means 
to  the  community  and  to  themselves. 
They  then  realize  that  the  theatres  create  traffic  and  that 

traffic  means  trade.  The  restaurant  keeper  feels  the  pinch  when 
people  no  longer  go  out  to  a  meal  and  a  movie.  The  impulse 
buying  w  hich  occurs  when  people  on  the  streets  see  something 
in  the  store  w  indows  they  want,  declines.  The  cavernous  front 
that  once  was  bright  and  inviting  casts  a  pall  over  the  entire 
area.  A  section  that  was  once  lively  and  gay  now  is  dead. 

2.  Why  Has  Theatre  Attendance  Declined? 
A  widely  held  belief  is  that  the  falling  off  in  movie  attend- 

ance is  due  solely  to  changes  in  public  taste  in  entertainment; 
that  the  shift  from  the  movies  to  television  is  akin  to  the  march 
of  progress,  inevitable  and  irremediable. 

It  would  be  foolish  to  pretend  that  television  has  not  seri- 
ously affected  the  motion  picture  business.  It  has.  Moreover, 

the  stay-at-home  tendencies  created  by  television  are  adversely 
affecting  the  national  economy  more  than  many  people  realize. 
Nevertheless,  most  theatres  survived  the  initial  impact  of  tele- 

vision. Their  business  began  to  improve  as  the  public  grew 
w  eary  of  TV's  listless  programming  and  blatant  commercialism. 
Then  the  film  companies  made  conditions  worse  than  ever  by 
turning  o\  er  to  the  broadcasters  virtually  all  of  their  pre-1948 
films,  including  many  splendid  attractions. 

But  television  is  not  the  sole  cause  of  the  independent  thea- 
tres' present  distress.  The  reader  probably  has  noted  the  grow- 
ing attendance  at  big  city  downtown  theatres  and  newspaper 

accounts  of  an  upsurge  in  business.  These  observations  make  it 
plain  that  people  still  want  to  see  current  motion  pictures  in 
theatres,  regardless  of  what  is  being  show  n  on  television.  Also 
they  point  up  the  vital  question  why  the  subsequent-run  thea- 

tres and  those  in  the  smaller  cities  and  towns  are  in  such  dire 
straits  while  other  theatres  are  booming. 

In  barest  outline,  the  reasons  are: 

A.  The  film  companies  no  longer  deliver  their  "A"  pictures 
to  the  theatres  on  general  release,  in  the  sequence  of  their  runs, 
with  only  reasonable  waiting  periods  or  "clearance"  between runs. 

B.  Instead  they  are  making  such  pictures  available  in  the  first 
instance  to  a  limited  number  of  favored  theatres  in  certain  large 
cities  (to  the  exclusion  of  other  cities  which  normally  play  pic- 

tures on  national  release)  for  extended  runs  at  increased  ad- 
mission prices,  such  runs  being  termed  "special  engagements" 

or  "roadshows".  During  the  continuance  of  such  runs  the  pic- 
tures are  not  made  available,  often  not  even  offered,  to  other 

exhibitors  in  the  same  city  or  in  other  cities  not  so  favored. 
C.  At  the  conclusion  of  these  roadshows  the  large  cities  fre- 

quently are  arbitrarily  divided  into  zones  for  distribution  pur- 
(Continued  on  Page  21) 

Page  14       Film  BULLETIN    July  21,  1958 



ALLIED  CHARGES 
Allied  States  Association  charued  the  De- 

partment of  Justice  uith  failure  to  enforce 
the  consent  decrees  entered  in  the  monopoly 
suit  against  the  major  film  companies.  In 
a  45-page  "white  paper"  compiled  by  its Emergency  Defense  Ct>mmittee  and  drafted 
by  counsel  A.  F.  M\ers  (.uc  hiifhlighls 
page  14),  Allied  alledged  that  "The  De- partment of  Justice  without  invoking  the 
reserved  powers  of  the  Court  has  construed 
the  decrees  in  all  known  instances  against 
the  interests  of  the  independent  exhibitors 
and  in  favor  of  the  film  companies.  It  has 
gixen  the  green  light  to  policies  and  prac- 

tices which  have  doomed  many  theatres  and 
threaten  the  existence  of  many  more".  The 
pamphlet  declared  that  if  the  Attorney  Gen- 

eral should  not  act  now  to  sa\e  the  inde- 
pendent theatres,  to  prevent  business  failures, 

unemployment  and  damage  to  community 
property,  legislation  will  be  sought  b\  Allied 
to  correct  the  situation. 

THE  MUSIC  STARTS 
The  newly  formed  Musicians  Guild  of 

America  won  the  right  to  act  as  bargaining 
agent  in  contract  negotiations  with  motion 
picture  studios  and  thereby  halted  the  strike 
by  the  American  Federation  of  Musicians 
against  eight  film  company  members  of  the 
AMPP  since  Februar\.  In  a  National  Labor 
Relations  Board  election  in  Los  Angeles,  to 
determine  whether  the  AFM  or  MGA  would 
represent  studio  musicians,  MGA  came  out 
on  top,  5S0  to  434.  Cecil  F.  Read,  MGA 
chairman,  said  he  will  draw  up  an  agree- 

ment, pending  certification  from  the  NRLB, 
to  permit  musicians  to  return  to  work,  and 
indicated  his  group  has  no  immediate  in- 

terest in  an  AFL  charter.  Herman  Kenin, 
president  of  the  AFM,  declared:  "This  can 
only  be  a  short-lived  victory  for  a  small 
splinter  group  that  can  never  hope  to  find 
a  place  within  organized  labor".  The  Fed- 

eration's strike  issue  called  for  a  share 
of  profits  acquired  from  post- 1948  films  to 
television.    After  a  series  of  meetings  with 

GOLDENSON 

THEY 

the  studios  ended  in  a  stalemate,  the  union 
stopped  work  when  its  contract  expired  on 
Feb.  19. 

DELAY  ON  TOLL-TV 
The  FCC  has  been  asked  to  delay  any 

toll-TV  measures  by  House  Commerce  Com- 
mittee chairman  Oren  Harris  until  Congress 

might  study  the  problem  next  year.  Harris 
said  a  postponement  of  the  processing  pro- 

cedure may  ensue  should  the  Commission 
disagree  with  the  request.  Previously,  the 
FCC  agreed  to  postpone  field  tests  at  least 
30  days  after  Congress  adjourned.  Then  the 
Commission  indicated  that  another  request 
for  delay  in  its  action  should  specif\  a 
definite  cut-off  date  to  be  followed  b\  the 
FCC's  authority  for  action.  Due  to  the  o\er- load  on  the  Commerce  Committee  agenda, 
many  members  asked  the  chairman  to  re- 

quest delay  action  on  pay-TV  until  they  had more  time  for  its  consideration. 

GOLDENSON  CELEBRATES 
More  young  people  and  new  methods  of 

showmanship  are  needed  to  meet  the  prob- 
lems of  the  industry,  declared  Leonard  H. 

Goldenson,  president  of  American  Broad- 
casting-Paramount Theatres,  in  an  interview- 

marking  his  25th  anniversary  in  show  busi- 
ness. The  circuit  executive  said  young  ideas 

are  essential  to  re\itilize  all  three  branches 
of  the  industry.  "We're  trying  to  operate a  business  with  methods  de\eloped  thirty 
years  ago — a  horse  and  buggy  operation  in 
an  electronic  age",  he  declared.  For  ex- 

hibition he  had  this  to  say:  "We  need  show- manship more  than  ever.  But  it  has  to  be 
showmanship  concei\ed  and  executed  in  a 
manner  so  fresh  that,  e\en  if  the  methods 
themselves  are  old  and  time-tried,  they  will 
seem  new  to  the  public — our  customers". He  indicated  that  movies  and  TV  have  no 

cause  to  be  at  odds,  contending  that  "the two  media  cater  to  diflferent  needs  under 
different  conditions.  "  Speaking  as  an  indi- vidual who  has  watched  the  industrj  at  its 
good  and  bad  times  since  19.V^,  Goldenson 
stated  that  it  will  meet  the  challenge  it  faces 
if  those  in  the  business  "mo\e  forward"  to 
the  job.  He  believes  the  number  t)f  theatres 
will  diminish  b\  half  the  total  in  the  future 
and  sees  less  suburban  houses  due  to  the  in- 

terest in  downtown  ke\  theatres.  Comment- 
ing on  his  25  years  in  the  business,  he  said 

"It's  been  exciting  and  it's  likely  to  be  even 

more  so." SURVEY  IN  ST.  LOUIS 
A  survey  to  be  conducted  by  Arthur  Enter- 

prises in  St.  Louis  will  seek  the  public's views  on  film  entertainment,  it  was  an- 
nounced by  general  manager  Edward  Arthur. 

A  squad  of  high  school  and  college  students 
will  contact  the  public  in  person-to-person 
inter\iews,  at  the  same  time  seeking  to  sell 
discount  admission  tickets.  "The  plan  will enable  us  to  reach  the  potential  patrons 
who  are  not  acquainted  with  the  advantages 
of  motion  picture  theatres  and  the  new  tech- 

niques as  a  perfect  vehicle  for  family  enter- 
tainment and  enjoyment  together,"  Arthur 

stated.  "And,  also,  enable  us  to  reach  the 
patron  who  is  now  attending  motion  picture 
theatres  regularly,  and  encourage  him  to  do 
so  and  possibly  more  often.  "The  survey will  pro\ide  \aluable  information  to  our 
company  as  exhibitors,  and  this  information, 
will  in  turn,  be  forwarded  to  major  pro- 

ducers and  producing  companies  for  their 

guidance." 
KIRSCH  FOR  ACTION 

"Con\ention  for  Action"  is  the  slogan 
adopted  by  general  chairman  Jack  Kirsch  for 
National  .Allied's  1958  convention.  The  con- 

vention, to  be  held  Oct.  13-15  in  Chicago, 
is  being  combined  with  the  TESMA-TEDA 
trade  show.  Kirsch  detlared:  "If  it's  action 
the  exhibitors  w.mt,  tlic\  are  assured  of  get- 

ting it  at  the  Xationiil  .Mlied  convention  in 
Chicago  in  October.    And  what's  more  this 

KIRSCH 
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convention  is  going  to  be  open  to  every  ex- 
hibitor in  the  country,  regardless  of  organi- 
zation affiliation,  size,  drive-in  or  conven- 

tional type  theatre."  Continuing,  Kirsch  said: 
"We're  all  in  the  same  boat  this  time  and 
\\e  cannot  afford  to  make  any  distinctions 
any  more,  because  the  big  city  theatre  finds 
it  just  as  difficult  to  cope  with  operational 
problems  as  the  smallest  town  theatre,  and 
the  1953  National  Allied  convention  will 
pro\  ide  a  forum  through  which  many  of  the 
burning  issues  facing  exhibition  today  can 
be  forcefully  and  intelligently  dealt  with  by 
way  of  free  and  open  discussion." 

'HI'  MARTIN  REPORTS  ON  U 
Universal  currently  is  25  percent  ahead  in 

domestic  bookings  in  the  fiscal  period  that 
ends  Oct.  31  compared  to  this  same  period 
last  year,  reported  U-I  general  sales  man- 

ager Henry  H.  "Hi"  Martin.  Offering  an 
optimistic  review  of  the  company's  present situation  and  a  preview  of  its  future  plans, 
Martin  said  the  third  and  fourth  quarters 
both  should  be  at  least  equal  to  last  year's. 
The  company  will  release  "definitely  fewer" 
films,  with  stress  on  quality  because  "the 
market  has  changed."  Martin  told  the  trade press  that  Universal  has  eight  pictures  set  for 
release  in  the  first  quarter  of  next  year  and 
that  five  of  52  1948-52  releases  have  been 
selected  for  re-issue  from  the  results  of  exhi- 

bition preference  survey  by  Sindlinger  &  Co. 
He  also  revealed  that  the  title  of  the  current 
'A  Time  to  Love  and  A  Time  to  Die  "  will 
be  changed  because  first-run  grosses  have 
been  disappointing. 

8  FEATURES  ROLL  AT  20TH 
Production  volume  for  the  summertime 

rolled  to  a  new  high  at  20th  Century-Fox 
last  week.  Eight  CinemaScope  features  are 
either  being  filmed  or  receiving  final  writing. 
Finishing  touches  are  being  made  in  Paris 
on  Darryl  F.  Zanuck's  "The  Roots  of 
Heaven",  which  boasts  a  big  cast  including Errol  Flynn,  Trevor  Howard,  Juliette  Greco, 
Eddie  Albert,  Paul  Lukas  and  Orson  Welles. 
Buddy  Adler's  "The  Inn  Of  the  Sixth  Happi- 

ness", filmed  in  London,  Wales  and  Hong Kong,  is  also  recei\ing  final  editing.  Ingrid 
Bergman,  Curt  Jurgens  and  Robert  Donat 
star  in  "The  Small  Woman",  now  being edited  in  London  by  director  Mark  Robson. 
And  in  Amsterdam,  "The  Diary  of  Anne 
Frank"  based  on  the  Pulitzer  Prize-winning stage  play,  is  on  location.  At  the  20th 
studios  are;  "In  Love  and  War  ",  "Mardi 
Gras",  Rally  Round  The  Flag',  "These 
Thousand  Hills  ",  and  "The  Remarkable  Mr. 
Penn)  packer." 

COYNE  ON  TAXES 
COMPO  reported  that  local  admission 

taxes  were  dropped  in  145  situations  through- 
out the  nation  from  the  start  of  1956  to 

July  1,  1958.  Special  counsel  Robert  W. 
Coyne  released  the  annual  survey,  and  de- 

clared that  chances  of  obtaining  favorable 
legislative  action  on  the  Federal  admissions 
tax  repeal  are  good.  He  said  hearings  are 
slated  before  the  Senate  Finance  committee 
on  a  bill  concerning  repeal  of  the  Federal 
admission  tax  and  a  decision  will  be  made 
to  attempt  to  include  an  amendment  for  tax 
repeal  in  that  bill  or  in  the  Small  Business 
assistance  bill  approved  by  the  House  Ways 
and  Means  committee  last  week.  Coyne  de- 

clared: "I  believe  we  have  a  good,  gambler's 
chance  of  getting  favorable  action.  The  $30 
million  to  $40  million  involved  in  our  case 
is  not  likely  to  invite  a  Presidential  veto, 
as  would  legislation  carrying  provision  for 
the  loss  of  far  greater  amounts  of  Federal 
revenue,  particularly  if  our  amendment  is  at- 

tached to  some  valuable  piece  of  legislation." 

HEADLINERS... 

BURT  SLOANE  named  assistant  publicity 
manager  for  United  Artists,  announced 
ROGER  H.  LEWIS,  national  director  of  ad- 

vertising, publicity  and  exploitation.  He 
moves  up  from  post  of  trade  publicity  rep- resentative. JOHN  SKOURAS  replaces  him 
in  that  slot  .  .  .  ROBERT  A.  WILE,  director 
of  20th-Fox  exhibitor  relations,  died  recently. 
He  was  52  .  .  .  SID  BLUMENSTOCK,  Para- 

mount advertising  manager  since  1949,  an- nounced his  resignation  effective  Aug.  1  .  .  . 
SPYROS  P.  SKOURAS  will  be  recipient  of 
the  European  Exhibitors  Association's  1957- 58  Donatello's  David  Prize  for  "his  excep- tional activity  in  elevating  the  world-wide 
motion  picture  industry."  Presentation  will be  made  in  Sicily,  July  26  .  .  .  H.  D. 
(HANK)  HEARN,  veteran  distribution  and exhibition  executive,  appointed  special  sales 
representative  for  Rank  Film  Distributors. 
He'll  work  under  supervision  of  regional manager  DAVE  PRINCE  in  the  Southern 
territory  .  .  .  DANIEL  R.  HOULIHAN  pro- 

moted from  Paramount  Albany  branch  man- 
ager post  to  Boston  branch  manager  .  .  . NED  CLARKE,  BV  foreign  sales  manager, 

announced  appointment  of  HERB  FLETCEIER 
as  Latin-American  supervisor  for  Walt  Dis- ney Productions  .  .  .  JOHN  NEWFIELD 
joins  Columbia's  home  office  publicity  staff, announced  ROBERT  S.  FERGUSON,  direc- 

tor of  advertising-publicity  .  .  .  TRUMAN HENDRIX,  vet  motion  picture  executive, 
named  southwestern  division  sales  manager 
for  NTA  Pictures  .  .  .  HAROLD  HECHT, 
president,  and  BERNARD  M.  KAMBER,  na- 

tional advertising-publicity  chief  of  H-H-L Co.,  were  in  New  York  for  conferences  with 
UA  executives  on  promotion  and  distribution 
plans  for  H-H-L's  "Separate  Tables"  .  .  . TED  KRASSNER  named  executive  aide  to 
EDWARD  G.  CHUMLEY,  U.  S.  and  Cana- 

dian sales  manager  for  CECIL  B.  DeMILLE 
production  of  "The  Ten  Commandments" .  .  .  JOHN  C.  FLINN,  AA  national  adver- 

tising-publicity director  and  WILLIAM  CAS- 
TLE, producer-director  of  AA  "Macabre", were  in  New  York  for  promotional  trip  for 

saturation  opening  .  .  .  CHARLES  LEVY, 
BV  advertising-publicity  director,  traveling 
to  Pennsylvania  cities  in  connection  with  op- 

enings of  Walt  Disney's  "The  Light  in  The Forest "  .  .  .  BUDDY  ADLER,  20th-Fox  pro- duction chief,  and  vice  president  Joseph  H. 
Moskowitz  in  New  York  for  promotion  and 
release  plans  on  "The  Fiend  Who  Walked the  West "  .  .  .  FRANK  J.  DAMIS,  vice 
president  in  charge  of  Stanley  Warner  The- atres in  Philadelphia  and  Washington,  D.  C, 
announced  appointments  of  JACK  Y.  BROD- SKY  as  contact  manager  and  J.  ELLIS 
SHIPMAN  as  assistant  zone  manager  in 
charge  of  real  estate  and  labor  relations  .  .  . 
ROY  DISNEY,  president  of  Walt  Disney 
Productions,  and  CARD  WALKER,  vice 
president  in  charge  of  advertising-sales,  re- 

turned to  Hollywood  after  a  series  of  meet- 
ings in  New  York  with  BV  officials  on  BV's summer,  fall  and  winter  releases  .  .  .  JOHN 

BRYAN  back  to  London  after  conferring 
with  UA  executives  on  promotion  plans,  for 
his  production  of  "The  Horse's  Mouth"  .  .  . HORACE  ADAMS,  president  of  Allied 
States  Assoc.,  slated  as  principle  speaker  at convention  of  the  Allied  Theatre  Owners  of 
the  Gulf  States  .  .  .  CHARLES  ADAMS 
joins  Transfilm  as  producer  account  executive 
.  .  .  ERIC  LAMB,  west  Australian  branch 
manager  for  UA,  retired.  He  held  the  post 
since  1929  .  .  .  D.  H.  HULL,  appointed 
manager  of  the  Capitol  theatre  in  Plant  City, 
Fla.  .  .  .  CLIVE  WAXMAN,  of  Independent 
Theatres  Service,  Detroit,  out  of  the  hos- 

pital, after  a  recent  illness  .  .  .  DAVE  KAP- LAN, manager  of  the  Trans-Lux  theatre, Boston,  announced  his  candidacy  for  the Massachusetts  State  Senate  on  Democratic 
ticket  .  .  .  ROBERT  W.  SELIG,  president 
of  Fox  Inter-Mountain  Theatres,  elected  to 
11th  consecutive  term  as  president  of  Univer- sity of  Denver  board  of  trustees. 
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Lipton  Lowers  the  Boom 

on  'Madison  Ave'  Critics 
Univ  ersal  \  ice  president  Da\  id  Lipton  blasted 

those  "Madison  Avenue"  advertising  executives 
who  enjoy  criticizing  movie  advertising  but 
don't  practice  what  they  preach.  He  pointed  out 
that  many  tried-and-true  advertising-exploitation 
innovations,  which,  when  introduced  by  the  film 
industry,  were  condemmed  by  the  gray-flannel 
set,  but  are  now  standard  operating  procedure 
in  the  field,  especially  in  television.  "Bingo  or bank  night,  now  generally  discarded  by  the 
motion  picture  business,  holds  full  sway  on  TV 
under  fancy  giveaway  titles",  Lipton  declared. 
"Now  that  the  recession  has  put  the  pinch  on selling,  Madison  Avenue  is  resorting  to  such 
'up  to  date'  devices  as  shoot-'em-up  westerns  to 
sell  their  products". 

Big  Pre-Sell  Drives 

Set  for  UA's  'Big  Country' 
United  Artists  is  pre-selling  "The  Big  Country  " in  a  big  way.  Set  for  Labor  day  release,  the 

William  Wyler-Gregory  Peck  production  vvill 
be  given  the  strong  support  of  a  16-day  personal 
appearance  tour  by  star  Peck.  The  Technicolor- 
Technirama  spectacle  will  also  be  backed  by 
national  tie-ups  with  Trans  World  Airlines  and 
Avis  Rent-A-Car  System. 

As  detailed  by  national  ad-pub  director  Roger 
H.  Lewis,  TWA  will  feature  Peck  in  full-page 
newspaper  ads  in  52  key  markets  throughout 
the  U.  S.  Backing  up  the  newspaper  campaign 
will  be  a  direct  mail  campaign  to  all  TWA 
patrons  and  counter  displays  in  travel  agencies 
and  air  terminals. 

Avis  will  plug  the  film  via  a  contest  in  which 
the  top  five  winners  will  be  awarded  the  free 
use  of  an  auto  for  a  two  weeks  drive  cross- 

country. Basis  of  this  promotion  is  a  letter 
write-in  by  contestants  on  why  they  \\ou\d  like 
to  drive  across  "The  Big  Country  ". 

Peck's  coast-to-coast  drumbeating  safari  will 
include  press  interviews,  civic  receptions  and 
TV-radio  appearances.  His  itinerary  is  linked 
with  promotion  of  a  series  of  regional  premieres. 

The  United  Artists  ballyhooers  are  working 
that  Vikings  ship  to  a  fare-thee  well — and  it's paying  off  at  the  boxoffice.  The  Statue  of 
Liberty  and  a  fire-boat  welcome  ancient Norse  sailing  ship  and  its  crew  of  seven  as 
it  completes  a  22  day,  3500-mile  voyage  from 
Norway  to  N.  Y.  The  trip,  part-and-parcel  of 
the  king-size  UA  promotion  drive  to  boost 
"The  Vikings",  unleashed  a  publicity  tidal wave.  Arrival  was  covered  by  three  TV  webs, 

sixty  newsmen  and  all  wire  services. 

To  merchandise  the  engagement  of  Colum- 
bia's "The  Key"  at  the  Goldman  Theatre  in Philadelphia,  radio  station  WREN  and  the 

Sun  Ray  Drug  chain  teamed  up  with  the 
Goldman  circuit  for  a  novel  $1000  cash  give- away. A  huge  board  containing  1000  keys 
and  a  treasure  chest  containing  the  loot 
were  placed  In  front  of  the  theatre.  Sun  Ray customers  received  numbered  cards  which 

entitled  them  to  try  to  open  the  chest. 
[More  SHOWMEN  on  Page  20] 

Sloane  Named  Assistant 

Publicity  Manager  of  UA 
Burt  Sloane,  who  has 

served  as  United  Artists 
trade  press  contact  since 
1953,  has  been  named  as- 

sistant publicity  manager 

by  Roger  H.  Lewis,  na- tional director  of  adver- 
tising, publicity  and  ex- 

ploitation. In  his  new 
post,  Sloane  will  work 
under  publicity  manager  Mort  Nathanson.  He 
replaces  Maurice  Segal,  recently  named  West 
Coast  publicity  coordinator  for  UA.  Educated 
at  Stevens  Prep,  Hoboken,  N.  J.,  and  Columbia 
University,  Sloane  entered  the  industry  in  1950 
as  a  pressbook  writer  for  Paramount  Pictures. 

John  Skouras,  former  assistant  to  I 'A  s  direc- 
tor of  special  events  has  taken  o\er  Sloane's old  spot  as  trade  press  representative. 

Showmanship  Demands  Constant- 
Alertness,  Rhoden  Tells  NT  Staff 

Theatremen  must  be  "constantly  alert  to  the 
new  demands  of  modern  £liowmanshi|i".  Thus spoke  Elmer  C.  Rhoden,  president  of  National 
Theatres,  at  the  circuit's  recent  Business  Booster Convention  in  Los  Angeles.  Rhoden  urged  some 
125  delegates  from  20  states  to  work  hard,  take 
adxantage  of  the  summer  tele\ision  slump,  not 
wait  for  Labor  Day  for  official  openings.  "This 
year  ",  he  said,  "the  so-called  Greater  Movie Season  starts  July  1  with  us.  TV  is  in  the 
doldrums.  Thus  it  makes  sense  that  we  lay 
our  plans  accordingly". Frank  H.  Ricketson,  vice  president  in  charge 
of  NT  operation,  gave  the  conventioneers  a 
slogan,  "Find  a  better  way  to  do  it"  as  the  key- note for  business-building  ideas  and  promotional 
plans  de\eloped  by  the  convention. 
Amon-  the  topics  which  were  emphasized  at 

the  3-da\-  session:  giveaways,  outside  revenue, 
gift  books,  new  ideas  for  more  effective  selling 
of  films  and  motion  picture  advertising. 
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EXPLOITATION 

PICTURE 
of  the  issue 

20th  Century-Fox'  "Naked  Earth", 
seething  adventure  drama  of  life  and  love 
in  the  African  wilderness,  is  a  summer 
offering  that  provides  showmen  a  wel- 

come exploitation  change  of  pace.  Featur- 
ing Richard  Todd  and  Juliette  Greco,  this 

incisive  filmization  of  a  story  set  in  the 
dawn  of  Christian  civilization  in  primitive 
Africa  in  1894  encompasses  a  wide  variety 
of  ingredients  that  can  be  converted  by 
aggressive  promotion  into  boxoffice  success. 

Savage  spectacle,  raw  adventure,  scenic 
splendor  and  a  tender  love  story  have 
been  blended  into  a  pleasing  entertainment 
effort.  It  remains  for  the  showmanship- 
wise  theatremen  to  merchandise  these 
basic  raw  materials  to  fit  the  tastes  of  his 
audience.  And  to  help  him  accomplish 
this  end,  20th  Century's  facile  boxolficers 
have  whipped  up  a  topnotch  campaign 
complete  with  a  full  line  of  selling  aids. 

Advertising  is  aimed  squarely  at  the 
action-minded  market  with  special  em- 

phasis on  Adventure  with  a  capital  "A". 
To  pique  the  ladies'  interest,  several  of 
the  ads  feature  the  Todd-Greco  romantics. 
A  special  lou  -budget  ad  drive  emphasizing 
economy  and  penetration  is  available.  It 
consists  of  four  one-column  teasers  and 
any  one  of  those  featured  above.  In  addi- 

tion, there  are  a  series  of  four  one-column 

11(;ii#toi)I)jij1ii;tte(1co 

ads  suitable  for  off-the-amusement-page 
placement.  All  of  the  ads  comprise  vivid 
illustrations  and  bold  hard-hitting  type 
stressing  the  excitement  of  the  locale. 
A  strong  merchandising  assist  comes 

from  three  top-selling  Juliette  Greco  al- 
bums (Columbia  Records)  currently  in 

release.  The  French  singer-actress  is  one 
of  the  hottest  names  on  record  popularity 
lists  and  she  is  getting  a  big  play  from 
platter  spinners.  This  should  make  her 
albums  a  natural  for  window  displays  in 
music  and  record  shops. 

A  useful  talk-breeder  could  be  special 
youth  groups,  clergymen,  Negro  leaders, 
and  other  elements  whose  word-of-mouth 
support  would  be  an  important  factor  in 
selling  this  film. 

Colorful  posters  and  accessories  are 
available  from  National  Screen  Service, 
including  a  striking  window  card.  Cato 
Show  Printing  Co.  has  produced  a  flashy 
2-color  heralds  for  door-to-door  distribu- 

tion, as  mailing  pieces  or  package-stuffers. 
Tie-in  possibilities  for  this  Adrian 

Worker  production  include  displays  of 
African  art,  curios,  jewelry,  pottery  and 
the  like  at  local  stores,  library  or  in 
theatre  lobby — all  with  ample  credit  to 
feature  and  playdate.  Because  crocodiles 

play  an  important  part  in  "Naked  Earth", tie-in  with  local  retailers  on  products 
made  from  reptile  skins — shoes,  wallets, 
handbags,  etc. 

The  title  is  catchy  and  provocative,  and 
should  be  utilized  to  attract  attention  and 
talk  wherever  possible. 

Bright  New  Star 
Juliette  Greco,  appearing  in  her  first  starring 
role,  must  be  rated  as  a  "comer".  The  ex- 

citing French  import,  who  first  came  to  atten- 
tion in  20th's  "The  Sun  Also  Rises",  turns 

in  excellent  performance  as  an  ex-prostitute 
who  finds  love  and  security  in  the  arms  of 
a  bold  Irishman  (Todd).  Currently  one  of  the 
top  vocalists  on  the  American  musical  scene, 
she  has  waxed  three  albums  for  Columbia 
Records,  and  every  one  has  made  the  best- 

seller lists.  With  plenty  cf  physical  attributes 
La  Greco  could  well  rise  to  stardom. 
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live'  Radio  Spots To  take  advantage  of  summertime  radio 
— the  time  of  the  year  when  the  airwaves 
audience  is  at  its  peak — 20th's  showmen 
have  prepared  a  series  of  spot  announce- 

ments keyed  to  appeal  to  those  people 
who  crave  outdoor  living — vacationeers, 
teenagers,  just  about  eNerybody.  The  an- 

nouncements come  in  20-,  30-,  and  60- 
second  versions  and  are  not  recorded.  By 
using  announcers  from  their  local  radio 
station(s)  in  a  live  presentation,  exhibitors 
will  probably  add  to  the  effectiveness  of 
the  spot  by  getting  away  from  the  usual 
canned  approach. 

Here  is  the  20-second  spot:  ""  "Naked 
Earth',  the  thrilling  story  of  two  white 
people  cut  off  from  civilization  .  .  .  alone 
with  their  fears  .  .  .  their  passions  .  .  . 
opens  on  .  .  .,  at  the  Theatre. 
You'll  never  forget  "Naked  Earth',  starring 
Richard  Todd  in  his  most  exciting  por- 

trayal and  exciting  Juliette  Greco  .  .  . 
Don't  miss  "Naked  Earth' !  " 

Used  in  proper  rotation  to  take  ad- 
vantage of  the  listening  habits  of  your 

patrons,  these  spots  can  help  you  to 
reach  a  vast  segment  of  your  audience. 

Above:  topcasters  Richard  Todd  and  Juliette 
Greco  discuss  their  future  together.  Below: 
African  natives  attack  two  white  hunters  who 
have  attempted  to  steal  valuable  crocodile 

skins  from  Miss  Greco  and  Todd. 

NAKED EARTH 

CIlMeN/i/<\Sc:ol=>e 

Richard  IoddJulieiie  Greco 
^„  >,  AGRIIK  WORKER .  !>..,<.<  >,  VINCiNT  SMRtMN  UlCTON  HOlUiS 

The  Story 

An  impoverished  young  Irishman,  Rich- 
ard Todd,  comes  to  Africa  in  the  hope  of 

building  a  tobacco  plantation  in  the 
Uganda  jungle.  He  meets  up  with  Juliette 
Greco,  a  sexy  French  beauty  of  unruly 
character.  In  time,  he  becomes  romantic- 

ally involved  with  the  sultry  Miss  Greco. 
On  the  insistence  of  Finlay  Currie,  an  old 
traveling  missionary,  they  decide  to  get 
married  as  a  matter  of  convenience,  work 
the  plantation.  Together,  they  try  to 
make  a  success  of  the  tobacco  farm,  but 
are  dogged  by  hard  luck — misfortunes  in 
tobacco  planting,  trouble  with  lazy  blacks. 
They  then  turn  to  crocodile  hunting,  an 
extremely  dangerous  occupation.  When 
two  degenerate  white  hunters  attempt  to 
steal  the  young  couple  s  valuable  skins, 
John  Kitzmiller,  a  Christian  native,  leads 
an  attack  on  the  nefarious  traders.  In  the 
end,  the  marriage  of  convenience  turns 
into  one  of  love  and  the  two  principals 
decide  to  stay  on,  give  the  plantation  an- other try. 
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NOW  AT  COOT 
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%  Thriller-chiller-diller.  To 
bally  Columbia's  "Revenge 
of  Frankenstein"  and "Curse  of  the  Demon", Loew's  circuit  sent  this 
horror-packed  float  on  a tour  of  the  New  York  City 
area.  It  was  crowded  witn 
an  assortment  of  weird 
characters,  and  a  coffin. 

Allied  Artists  Outlines 

'Macabre'  Drive  to  N.  Y.  Exhibs 
Allied  Artists  has  prepared  for  the  New  York 

125-theatre  saturation  engagement  of  its  weirdie, 
"Macabre"  with  the  same  care  as  an  army 
general  planning  a  big  offensive  campaign. 

Twenty-three  publicists,  representing  major 
circuits  and  independents  in  the  N.  Y.  metro- 

politan area,  were  briefed  by  AA  promotion 
chief  John  C.  Flinn  and  Harry  Goldstein,  N.  Y. 
exploitation  manager,  on  the  "exploitation 
naturals"  inherent  in  "Macabre"  which  have 
been  employed  so  successfully  in  other  areas, 
and  the  promotional  techniquest  used  to  sell 
the  film. 

The  AA  showmen  emphasized  that  boxoffice 
returns  on  this  William  Castle-Robb  White 
film  depend  heavily  on  the  promotion  put  be- 

hind it.  The  campaign  includes  heavy  news- 
paper, radio  and  TV  advertising,  use  of  $1000 

fright  insurance  blanks,  lobby  records  and  a 
variety  of  chiller  gimmicks. 

Pennsy  Governor  Boosts 

Disney's  light  in  the  Forest' Pennsylvania's  Governor  George  M.  Leader 
proclaimed  July  9  "Walt  Disney  Day  as  part 
of  the  promotional  build-up  for  the  premiere 
of  "The  Light  in  the  Forest"  at  Harrisburg's Senate  Theatre.  In  a  message  to  a  luncheon 
benefit  for  the  local  Lions'  Club,  Leader  de- 

clared. "The  name  of  Walt  Disney  is  famous 
throuhgout  the  world  for  his  many  contribu- 

tions to  the  pleasure,  happiness  and  education 
of  children  and  adults  alike.  We  in  Pennsy- 
vania  are  proud  that  the  Commonwealth  has 
been  chosen  as  the  site  of  the  world  premiere 
of  Walt  Disney's  new  motion  picture,  'The 
Light  in  the  Forest.'  " 

Biumenstock  Exits  Para 
.Sid  Biumenstock  has  resigned  as  advertising 

manager  of  Paramount  Pictures,  effective  August 
1.  He  had  served  as  assistant  chief  of  the  com- 

pany's ad-pub  department  since  1949.  Pre- viously, he  held  promotional  posts  with  20th 
Century-Fox  and  Warner  Bros.  Theatres.  His 
future  plans  have  not  been  announced. 

Newfield  Rejoins  Columbia 
John  Newfield  has  rejoined  Columbia's  pub- licity department,  it  was  announced  by  Robert 

S.  Ferguson,  director  of  advertising  and  publi- 
city. Ne\\ field,  who  will  serve  under  publicity 

manager  Hortcnce  Schorr,  leaves  Blowitz  and 
Maskel.  He  had  previously  been  associated 
with  Columbia  for  aiiout  three  years. 

Beaut  es  and  the  boys.  Adding  their 
glamour  to  the  array  of  executives  present 
at  the  Gotham  debut  of  "The  Key"  were Sophia  Loren  and  Kim  Novak.  Columbia 
officials  (I.  to  r.):  Jaffe,  first  vice  president; 
president  Abe  Schneider;  sales  manager  Rube 
Jackter  and  Abe  Montague,  executive  v.p. 

%  Open  up  for  the  Al- batros.  London's  famed Tower  bridge  makes  way 
for  the  Albatros,  brigan- tine  owned  by  author 
Ernest  K.  Gann,  whose 
"Twilight  for  the  Gods" is  being  released  by 
Universal  -  International. Boat  is  now  on  a  world 
wide  promotional  tour. 

Flying  high.  Getting  ready  to  board plane  from  New  York  airport  is  Cary 
Grant  with  a  print  for  the  London 
premiere  of  "Indiscreet",  WB  film  in which  he  stars  with  Ingrld  Bergman. 

♦  'Sergeant'  Star  Tours.  Kicking  off  the 
southern  saturation  debut  of  WB's  "No  Time 
for  Sergeants"  in  Raleigh,  N.  C,  is  Andy Griffith.  With  him  are  (from  left)  Governor 
Luther  Hodges  and  Bill  Humble  and  Tom Tucker  of  radio  station  WRAL.  Below:  movie 
fans  throng  Ambassador  Theatre  waiting  for 

Griffith's  arrival. 
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lighlights  of  Allied's  'White  Paper' 
Coiitiuiied  from  Pa^e  14) 
OSes,  often  without  regard  to  the  competitive  position  of  the 
leatres  located  therein.  Certain  of  the  theatres  are  invited  to 
id  for  pictures  on  forms  which  require  engagements  longer 
lan  usual  and  at  admission  prices  higher  than  those  customarily 
larged,  to  which  an  exhibitor  must  involuntarily  accede  in 
rder  to  secure  the  pictures.  By  the  time  the  pictures  have 
nished  playing  the  first  wave  of  zoned  theatres,  they  have 
een  bled  white  insofar  as  less  fortunate  competing  theatres 
re  concerned. 

D.  Other  theatres  in  the  meantime  must  piece  out  their  play- 
ig  time  with  inferior  pictures  and  re-issues  to  the  disgust  of 
leir  regular  patrons  and  damage  to  their  prestige  and  stand- 
,ig.  Their  patrons  are  compelled  either  to  travel  to  the  nearest 
igcity  (sometimes  50  miles  or  more)  in  order  to  see  such  fine 
flms  as  "The  Ten  Commandments",  "Bridge  on  the  River 
Iwai",  "Around  the  World  in  80  Days",  "Gigi",  "Old  Man  of 
le  Sea",  "South  Pacific"  and  "Windjammer",  or  else  abandon 
ope  of  seeing  them  in  the  foreseeable  future  and  turn  to  other vailable  forms  of  entertainment. 

E.  When  and  if  a  film  company  with  a  top  picture  ("block- 
uster"  is  the  word  in  current  use)  gets  around  to  offering  it  to 
lese  smaller  exhibitors,  whose  theatres  are  often  quite  fine,  the 
icture  has  lost  most  of  its  boxoffice  appeal  by  reason  of  age; 
le  terms  demanded  are  beyond  reach  of  this  class  of  exhibitors, 
nd  the  required  admission  prices  are  too  high  for  the  patrons 
3  pay. 
F.  An  otherwise  fine  theatre  suffers  an  irreparable  loss  in 

restige  and  good  will  when  regularly  or  for  considerable 
eriods  it  is  denied  the  right  to  play  the  "blockbusters"  while 
tiey  are  new  and  fresh.  It  becomes  associated  in  the  public 
lind  with  second  class  theatre  service  and  people  are  reluctant 
0  attend  it  even  if,  on  occasion,  it  is  permitted  to  exhibit  such 
picture  on  an  early  availability. 
Admission  prices  continue  to  climb  while  attendance  falls — 

tiat  is  the  present  pattern  of  the  motion  picture  business.  It  is 
he  antithesis  of  public  policy  that  underlies  the  antitrust  laws. 
\  less  grasping  attitude  by  the  film  companies  and  performance 
if  his  duty  by  the  Attorney  General  could  broaden  the  base  of 
novie  attendance  to  the  benefit  of  all  branches  of  the  business, 
t  is  hoped  that  the  publication  of  this  booklet  will  contribute 
0  this  salutary  end. 

'he  Attorney  General  Should  Act  Now 
The  Department  of  Justice  without  invoking  the  reserved 

)Owers  of  the  Court  has  construed  the  decrees  in  all  known  in- 
tances  against  the  interests  of  the  independent  exhibitors  and 
n  favor  of  the  film  companies.  It  has  given  the  green  light  to 
i)olicies  and  practices  which  have  doomed  many  theatres  and 
hreaten  the  existence  of  many  more.  The  depressing  effects  of 
uch  closings  upon  the  communities  they  serve  has  already  been 
noted.  The  reader  will  appreciate  that  in  times  like  these  busi- 
fiess  failures  with  resulting  unemployment  should  be  prevented 
|ind  not  promoted  by  governmental  policies. 
1  Contrary  to  the  caption  the  decrees  we  are  considering  are 
liot  consent  decrees  but  litigated  decrees  as  to  most  of  the  pro- 
■isions  cited  in  this  pamphlet.  No  one  can  question  the  good 
aith  of  the  judges  who  sat  at  the  hearing  on  settlement  of  the 
lecrees.  It  is  fair  to  assume  that  if  they  were  alive  they  would 
•e  shocked  that  their  orders  have  been  so  ineffective;  that  poli- 

cies and  practices  are  being  pursued  thereunder  which,  unless 
curbed,  will  inevitably  result  in  restoring  the  conditions  of  re- 

straint of  trade  and  monopoly  which  they  tried  so  diligently  to 
end.  Their  successors  should  have  the  opportunity  to  say 
whether  they  labored  in  vain. 

Therefore  the  Attorney  General  should  take  the  following steps: 

A.  File  citations  in  contempt  for  violation  of  the  injunction 
against  fixing  admission  prices  since  those  violations  are  most 
flagrant,  involve  conduct  which  is  unlawful  f}er  se,  and  directly 
affect  the  theatre-going  public. 

B.  Apply  to  the  Court  for  construction  of  the  provisions  re 
lating  to  discrimination,  runs  and  clearances  and  the  acquisition 
of  theatres  by  the  divorced  circuits  in  the  light  of  the  facts  set 
forth  in  this  pamphlet. 

C.  If  the  Court  shall  find  the  injunctions  are  indeed  in- 
effective to  curb  the  march  toward  monopoly  and  the  threat- 

ened extinction  of  the  independent  exhibitors,  then  the  At- 
torney General  should  apply  for  "other  and  further  relief". D.  In  case  the  Court  should  hold  that  the  reservation  of 

jurisdiction  does  not  extend  to  the  granting  of  additional  relief 
for  devices  and  subterfuges  adopted  subsequent  to  the  entry  of 
the  decrees,  then  the  Attorney  General  should  treat  the  actions 
complained  of  as  new  and  separate  violations  of  the  Sherman 
Act  and  proceed  accordingly. 
What  You  Can  Do 
We  have  already  pointed  out  that  many  people  besides  the 

exhibitors  have  a  stake  in  the  preservation  of  the  theatres.  It  is 
to  the  interest  of  virtually  everybody  in  the  community  that 
they  remain  open.  But  if  remedial  steps  are  to  be  taken  before 
it  is  too  late,  all  interested  parties  should  join  in  the  effort. 

The  condition  calls  for  prompt  energetic  action  by  all  ex- 
hibitors who  would  save  their  business  and  investment,  by  all 

theatre  landlords  if  they  would  preserve  their  property,  by  all 
landowners  whose  values  shrink  when  a  theatre  closes,  by  all 
merchants  who  prosper  from  the  traffic  created  by  a  theatre,  by 
all  who  sell  supplies  and  equipment  to  the  theatres  and,  last 
but  not  least  all  theatre  employees  who  want  to  hold  on  to 
their  jobs. 

If  the  Attorney  General  cannot  be  induced  to  invoke  the  de- 
crees or  the  antitrust  laws  in  behalf  of  the  hard  pressed  exhibi- 
tors, a  movement  to  secure  legislative  relief  may  be  the  only 

alternative.  The  Small  Business  Committee  in  1956  was  re- 
luctant to  recommend  Government  regulation  for  the  motion 

picture  industry.  It  prescribed  harmony  within  the  industry  and 
an  effort  to  cooperate  in  the  solution  of  difficulties,  especially 
by  arbitration.  But  the  Committee  very  clearly  implied  that  if 
such  cooperation  was  not  forthcoming,  resort  to  legislation 
would  be  necessary. 
We  have  seen  that  the  effort  of  the  exhibitors  to  negotiate 

an  arbitration  system  was  thwarted  by  the  film  companies'  un- 
yielding opposition  to  the  Committee's  recommendation  for 

ameliorating  the  hardships  imposed  upon  independent  exhibi- 
tors by  the  special  handling  of  pictures. 

Unless  the  Attorney  General  relents  and  secures  relief  for  the 
theatres  through  orderly  processes  of  law  enforcement,  the 
problems  of  the  motion  picture  industry  inevitably  will  be  car- 

ried to  the  legislative  halls.  The  survivors  among  independent 
exhibitors  and  those  who  have  been  excluded  from  the  business, 
will  be  knocking  at  the  doors  of  Congress.  And  they  will  be 
fortified  with  a  factual  background  that  is  a  complete  justifica- 

tion for  governmental  intervention. 
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BLOCKBUSTERS,  PHnFITS  R  GDLDWYN 

EDWARD  L.  HYMAN 
(CoHlhiind  froDi  Page  ')) 
this  kind  of  picture  and  the  more  we  get,  the  better  we  like  it. 
But  there  is  also  a  very  substantial  market  for  pictures  which 
are  boxoffice  but  cannot  be  classified  as  a  blockbuster.  I  mean 
pictures  in  the  category  of  a  Jerry  Lewis  Picture,  a  Hitchcock 
production,  an  Elvis  Presley  picture,  a  picture  like  No  Time 
For  S-jrgeants  which  was  not  rated  as  a  blockbuster  but  is  doing 
that  kind  of  business,  a  picture  like  Indiscreet,  etc. 

In  addition  to  the  pictures  which  fall  into  the  classification 
immediately  below  the  blockbuster,  I  feel  that  there  definitely 
is  a  good  market  for  an  occasional  gimmick  picture  if  accom- 

panied by  the  proper  exploitation  and  saturation  campaign. 
Pictures  of  this  kind  are  inexpensive  to  produce  and,  with  the 
proper  kind  of  a  campaign,  will  bring  fine  returns  to  both  the 
distributor  and  the  exhibitor,  provided  they  are  not  overdone. 
There  is  no  need  for  me  to  point  out  examples  but  the  most 
recent  are  Macabre  and  Attila. 

These  are  my  answers  to  the  questions  you  asked  in  your 
letter.  I  might  also  say  here  what  I  have  said  many  times. 
Numbers  of  features,  in  and  of  itself,  mean  nothing.  It  is  the 
quality  picture  which  must  be  the  backbone  of  our  future  and, 
as  I  said  above  in  answer  to  your  questions,  this  does  not 
necessarily  mean  blockbusters  only.  I  might  also  add  that  an 
orderly  distribution  of  the  quality  product  throughout  the  year 
is  playing  and  will  play  an  extremely  vital  part  in  our  renais- 

sance. As  I  have  previously  reported  to  the  trade  press,  I  am 
of  the  opinion  that  we  are  having  and  will  have,  in  1958,  a 
far  greater  measure  of  orderly  distribution  than  we  have  ever 
had  before.  I  know  that  this  will  enable  us  to  overcome,  in 
the  forthcoming  fourth  quarter,  the  disasterous  results  of  the 
fourth  quarter  of  1957.  And  we  will  all  remember  that  it  was 
the  fourth  quarter  of  1957  which  brought  out  all  the  prophets 
of  doom.  I  think  that  these  prophets  are  now  going  back  into 
hiding  and  I  am  confident  that  the  fourth  quarter  of  1958,  with 
the  orderly  distribution  of  quality  product  coupled  with  tre- 

mendous advertising  and  exploitation  campaigns  conceived  by 
exhibitors  on  the  local  levels  of  the  country,  will  find  us  in  an 
upward  momentum  on  the  road  to  regain  our  rightful  position 
at  the  very  top  of  the  amusement  field. 

TRUEMAN  REMBUSCH 
( Coiiti)iiU'd  fioiii  Page  12) 
imposed  on  first  runs  in  small  cities  from  50,000  to  100,000 
population.  Such  a  happening  is  ridiculous,  intolerable  and 
uneconomic,  and  it  is  amazing  that  it  not  only  persists  but  con- 

tinues to  encompass  even  larger  and  larger  first  run  com- 
munities. One  needs  only  examine  the  sales  policies  of  Para- 

mount as  to  The  Ten  Commandments  and  the  shadow  it  casts 
on  the  majority  of  theatres'  future  to  conclude  that  there  is 

going  on  within  a  segment  of  the  industry  a  deliberate  plan  to 
destroy  the  majority  of  the  theatres  in  this  nation. 

Any  philosophy  designed  to  reduce  the  manufacturers'  out- 
put— reduce  the  number  of  retail  outlets — reduce  the  number 

of  potential  customers  while  increasing  the  per  unit  cost  to 
the  customer  is  as  Un-American  as  Communism.  One  need 
only  pause  and  think  as  to  what  philosophy  made  American 
economy  the  highest  in  the  world  to  know  this  is  true.  The 
American  way — the  American  philosophy  is  to  increase  pro- 

duction— increase  retail  outlets — increase  the  number  of  poten- 
tial customers  and  lower  the  cost  to  the  customer.  This  Ameri- 
can wa)  made  business  grow  and  grow,  expand  and  expand, 

and  enabled  it  to  reach  its  present  unprecedented  level.  Mr. 
Goldwyn  would  have  the  motion  picture  industry  adopt  a 
philosophy  diametrically  opposed  to  the  American  one  and  if 
his  philosophy  prevails  of  100  pictures  per  year,  neither  Mr. 
Goldwyn,  this  writer  or  any  other  present  member  of  the  in- 

dustry, including  trade  journals  will  earn  their  daily  bread 
through  the  medium  of  the  motion  picture. 

However,  common  sense  is  prevailing  in  some  quarters. 
Spyros  Skouras,  president  of  Fox,  is  leading  the  way  to  more 
production.  I  am  told  that  other  company  heads,  fearing  loss 
of  stature  within  the  industry  due  to  Skouras'  success,  are 
going  to  follow  suit.  Until  it  is  generally  recognized  by  dis- 

tribution that  delayed  availabilities — the  illegal  fixing  of  ad- 
mission prices  is  giving  support  to  the  Goldwyn  philosophy, 

or  until  the  Antitrust  Division  begins  enforcing  the  decrees  to 
end  these  destructive  practices  theatres  will  continue  to  lose 
prestige  and  grosses  of  all  pictures  at  the  boxoffice  will  suffer. 

This  I  believe:  restore  the  city  subsequent  runs,  the  smaller 
city  and  smaller  town  first  runs  to  their  rightful  playing  posi- 

tion on  the  bigger  and  better  pictures  and  you  will  restore  the 
prestige  of  these  theatres.  You  will  convince  the  public  that 
these  theatres  can  and  are  offering  a  first  class  service  in  their 
respective  communities.  In  such  a  market,  momentum  will  be 
built  up  at  the  boxoffice  and  all  pictures  both  large  and  small, 
will  do  more  business. 

ROBERT  W.  SELIG 
(Continued  from  Page  10) 
(This  does  not  refer  to  Southern  Colorado  nor  to  New  Mexico, 
where  we  have  had  long-established  Spanish-language  houses 
and  policies.) 
We  are  just  now  instituting  a  family  night  plan  which  is 

aimed  at  getting  potential  patronage  away  from  home  and  in 
family  groups.  While  we  are  offering  a  unit  price,  our  booking 
pattern  provides  a  carefully-selected  family-type  of  program. 
For  example,  we  are  using  the  combination  of  Gulliver's 
Travels — Suzannah  Of  The  Mounties  in  a  number  of  situations 
because  of  the  broad  family  appeal.  Whether  this  policy — 
once  thoroughly  established — will  prove  anything,  remains 
to  be  seen. 

Send  us  your  advertising,  publicity  and  exploitation 

campaigns  —  with   photos  —  for  inclusion   in  our 

TiJ^^      S^oiumm  Ate MERCHANDISING     &     EXPLOITATION  DEPAR 
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THIS  IS  W)UR  PRODUCT 

All  The  Vital  Details  on  Current  &)  Comin;^  Features 
(Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis) 

>  ALLIED  ARTISTS 
February 

EEAST  OF  DUDAPEST  Michael  Mills,  Greta  Thyssen, 
Violet  Rensing  Producer  Archie  Mayo.  Director  Har- mon  Jones.     Drama   of  freedom   fighters   in  Budapest. 72  min. 
IN  THE  MONITY  Hunti  Hall.  Producer  Richard  Heer- mance  Director  William  Beaudine.  Comedy.  Interna- national  smugglers  make  Hall  fall  guy  in  robbery. i\  min. 

March 
DRIDE  AND  THE  BEAST.  THE  Charlotte  Austin,  Lance Fuller.  Producer-director  Adrian  Weiss.  Horror.  Girl falls  in  love  with  gorilla.  78  min. 
COLE  YOUNGER.  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  Lovejoy.  Producer  Ben  Schwalb.  Director R    G.  Springsteen.    Western.    Rebellion  against  carpet- bag  rule  in  Texas.    78  min.  5/12. 
MACABRE  William  Prince,  Jacqueline  Scott.  Producer- director  William  Castle.  Melodrama.  Doctor  murders to  gain  fortune.  73  min.  3/31. 
SEVEN  GUNS  TO  MESA  Lola  Albright,  Charles  Quin- liven.  Producer  William  F.  Broidy.  Director  Edward 
Dein.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 

April 
HELL'S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man trys    to    blow    up    plant    manufacturing    rocket  fuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericson.  Produced  Lindsley  Parsons.  Direstor  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
QUANTRILL'S  RAIDERS  CinemaScope,  DeLuxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. May 

ATTACK  OF  THE  50  FT.  WOMAN  Allison  Hayes,  Wil- liam Hudson.  Producer  Bernard  Woolner.  Director 
Nathan  Hertz.  Woman  captured  by  Space  monster. Science  fiction,   it  min.  5/26. 
BULLWHIP  CinemaScope,  DeLuxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller 
Producer  Roger  Corman,  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. 

June 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore,  Lita Milan,  Robert  Bray.    Producer  Harold  Robbins.  Drama. 
PAGANS.  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Piior.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  14th  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED,  THE  Robert  Bray,  Donald  Wolfit.  Producer E.  J.  Fancey.  Director  Michael  McCarthy.  Leader  of resistance  group  is  betrayed. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.    German    scientist    creates    horrible  monster. 
NEW  ORLEANS  AFTER  DARK  Stacy  Harris,  Louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.    Drama.    Detectives  hunt  down  killer. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan,  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.  Drama.  Girl  communicates  with  a  horse. 73  min. 
SPY  IN  THE  SKY 

August 
DEHEMOTH,  TH;  Gene  Evans.  Producer  David  Dia- mond. 
CRY  BAEY  KILLER.  THE  Jack  Nicholson,  Carolyn 
Mitchell.  ProHucer  Roqer  Corman.  Director  Jus  Addis. Melodrama.  Jjvenlle  killer  on  a  crime  spree. 
GUNSMOKE  IN  TUCSON  CinemaScope.  DeLuxe  Color. Mark  Stevens,  Forreft  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law. 

Film 

HOT  Car  girl  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 
September 

QUEEN  OF  OUTER  SPACE  CinemaScope,  Color.  Zsa Zsa  Gabor,  Eric  Fleming.  Producer  Ben  Schwalb. Director  Edward  Bernds. Coming 

JOY  RIDE  Regis  Toomey,  Ann  Doran.  Producer  Ben Schwalb.  Director  Edward  Bernds.  Juveniles  thwarted in  attempted  car  theft. 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  DeLuxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben  Schwalb.  Director  R.  G.  Springsteen.  Western. 
Unscrupulous  rancher  attempts  to  foreclose  widow's ranch. 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer  William  F.  Broidy.  Director  Thor  Brooks. Drama.  American  serving  in  French  Foreign  Legion. 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 
WOLF  LARSEN  Barry  Sullivan,  Peter  Graves,  Gita 
Hall.  Producer  Lindsley  Parsons.  Director  Harmon Jones.  Drama.  Man  shipwrecked  forced  to  work  on ship  of  sadistic  captain. 

AMEPICAN  INTERNATIONAL 
January 

ASTOUNDING  SHE  MONSTER.  THE  Robert  Clarke, 
Kenne  Duncan,  Marilyn  Harvey.  Producer-director Ronnie  Ashcroft.  Horror.  60  min. 
VIKING  WOMEN  VS.  SEA  SERPENT  Abby  Dalton,  Susan 
Caot,  Brad  Jackson.  Producer-director  Roger  Corman. Science-Fiction.    70  min. February 

SUICIDE  BATTALION  Michael  Connors.  John  Ashley, Russ  Bender.  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama.  Hide-and-seek  warfare  behind  the  lines  in WWII.    79  min.  4/14. 

May 

CONNIE  PARKER  STORY.  THE  Dorothy  Provine,  Jack Hogan.  Producer  Stan  Shpetner.  Director  William Whitney.    80  min. 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. Producer-director  Roge'  Corman.  Melodrama. Victoria  I.    83  min.  2/3. 

June 
ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John Hoyt.  Producer-Director  Bert  I.  Gordon.  Science-fic- tion.   80  min.  (Superama). 
WAR  OF  THE  COLOSSAL  BEAST  I  Part  Colorl,  Roger 
Pace,  Sally  Fraser,  Dean  Parkin.  Producer-Director Bert  I.  Gordon.  Horror. 

July 

HELL  SQUAD.  War-Action. 
HIGH  SCHOOL  HELLCATS  Yvonne  Lime,  Brett  Halsey. Exec.  Producer  Buddy  Rogers.  Director  Edward  L. Bernds.   Teenage-Action.    70  min. 
HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers Lou  Rusoff  and  Lou  Kimiey.  Director  Lew  Landers. 
Teenage-Action.    72  min. 
HOW  TO  MAKE  A  MONSTER  Robert  H.  Harris,  Paul Brinegar.  Producer  Heiman  Cohen.  Director  Herbert L.  Strock.  Horror. 
NIGHT  OF  THE  BLOOD  BEAST.  Horror. 
SCREAMING  SKULL.  Horror. 
SHE-GODS  OF  SHARK  REEF  (Colorl.  Horror. 
TANK  BATTALION  Don  Kelly,   Marjorie  Hellen,  Edward G.  Robinson,  Jr.    Producer  Richard  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 
TEENAGE  CAVEMAN  (Superama).  Horror. 
TERROR  FROM  THE  YEAR  5,000  Joyce   Holden,  John Stratten  Science-fiction. 

August 
NIGHT  OF  THE  BIOOD-BEAST  Michael  Emmet,  Angela Greene.    Horror.    65  min. 
SHE-GODS  OF  SHARK  REEF  Color.  Don  Durant.  Bill Cord,  Lisa  Montell.    Horror.    65  min. Coming 

HORRORS  OF  THE  BLACK  MUSEUM  (Color  and  Super- ama). Horror. 
BULLETIN  —  THIS     IS     YOUR  PROD 

PARATROOP  BATTALION  (Superama).  War-Action. 
SUBMARINE  X-2  (Superama).  War-Action. 

COLUMBIA February 

BONJOUR  TRISTE5SE  CinemaScope,  Color.  David Niven,  Deborah  Keir,  Jean  Seberg.  Producer-direcfnr Otto  Preminger.  Drama.  Filmiiation  of  Francoise  Sa- gan  novel.  94  min.  1/20. 
CRASH  LANDING  Gary  Merrill,  Nancy  Davis,  Irene Hervey.  Director  Fred  Sears.  Melodrama.  77  min. 
GOING  STEADY  Molly  Bee,  Alan  Reed,  Jr.,  Producer Sam  Katiman.  Director  Fred  Sears.  Comedy.  High school  senior  surprise  parents,  get  married  secretly. 79  min. 
HOW  TO    MURDER   A   RICH    UNCLE  CinemaScope. Charles  Coburn,  Nigel  Patrick.  Comedy.  80  min. 
WORLD  WAS  HIS  JURY.  THE  Edmond  C  Brien,  Mona Freeman,  Karin  Booth.  Producer  Sam  Katiman.  Director Fred  F.  Sears.  Melodrama.  Captain  of  ocean  liner  it charged  with  mass  murder.  82  min.  1/20. 

March 
BITTER  VICTORY  CinemaScope,  Technicolor.  Richard Burton,  Curd  Jurgens,  Raymond  Pellegrin.  Producer Paul  Graeti.  Director  Nick  Ray.  Drama.  Soldiers attempt  to  capture  secret  Naii  document.  82  min. 
2/17. 
COWBOY  Glenn  Ford,  Jack  Lemmon,  Anna  Kashfi.' Producer  Julian  Blaustein.  Director  Delmer  Daves.; 
Western.  Free-spending  cowboy  helps  friend  save' 
cattle.  92  min.  2/17.  ' TRUE  STORY  OF  LYNN  STUART.  THE  Betsy  Palmer, 
Jack  Lord,  Barry  Atwater.  Producer  Bryan  Foy.  Direc-' tor  Lewis  Seller.  Melodrama.  Housewife  crusades 
against  dope  addiction.  78  min.  3/3. 

April GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bernay.! 
Adventure.  Director  Fred  Sears.  Small  group  flees" Japanese  invasion  of  Philippines.  79  min. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Kelly.j Kenneth  Halght.  Producers  Irving  Allen  and  A.  R.' Brocolli.  Director  John  Gilling.  Melodrama.  85  min. 
PARADISE  LAGOON  Technicolor.  Kenneth  More,  Diane Cllento.  Drama. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Corey,  Gypsy 
Rose  Lee,  Harrv  Townes.  A  Brown-Fellows  Production. 
Director  Gerd  Oswald.  79  min.  3/17.  ' 

May 

GODDESS,  THE  Kim  Stanley,  Lloyd  Bridges.  Produeeil Milton  Perlman.  Director  John  Cromwell.  Drama.  Story about  a  dame  who  becomes  a  movie  star.  105  min. J 

4/14. THIS  ANGRY  AGE  Technirama  and  Technicolor.  Silvana 
Mangano,  Richard  Conte,  Anthony  Perkins.  Produeer; Dino  De  Laurentiis.  Director  Rene  Clement.  Drama j 
Family  fights  to  keep  land. 

June  ' CASE   AGAINST    BROOKLYN.    THE    Darren  McGavin 
Maggie  Hayes.    82  min. 
LET'S  ROCK  Julius  LaRosa.  Producer-director  Harr> Foster.  Musical. 
LINEUP.  THE  Eli  Wallach,  Robert  Keith.  Melodrama 86  min. 

July 

CAMP  ON  BLOOD  ISLAND.  THE  Carl  Mohner,  Andre Morell.  Producer  Michael  Carreras.  Director  Va Guest.  War-action. 
GUNMAN'S  WALK  CinemaScope,  Technicolor.  Var Heflin,  Tab  Hunter,  Kathryn  Grant.  Producer  Free Koh  mar.  Direcetor  Phil  Karlson.  Western.  Fathei and  son  vie  for  reputation.    97  min.  7/7. 
KEY,  THE  CinemaScope.  William  Holden,  Sophia  Loren Producer  Carl   Forman.    Director  Carol  Reed.  6/23. 
LIFE  BEGINS  AT  17  Mark  Damon,  Edward  Byrnes.  Pro ducer  Sam  Katiman.    Director  A.  Dreifuss. 
REVENGE  OF  FRANKENSTEIN  Pete  Cushing,  Franci' Matthews.  Producer  Anthony  Hinds.  Director  Terence Fisher.    Horror.    Monster  comes  to  life.    90  min.  7/7 

August 
CUCHANON  RIDES  ALONE  Randolph  Scott.    Western  I 
CURSE  OF  THE  DEMON  Dana  Andrews.  Producer  Ha  I E.  Chester.   Director  Jacques  Tourneur. 



AND  THE  COLONEL  Danny  Kaye,  Curt  Jurqens. Producer  William  Goeti.  Director  Peter  Glenville  4/23 SNOim.  THE  P.t.r  Van  Eyck.  B.tt«  St.  Jchn!  Pro- ducer Michael  Carrerai.  Director  Guy  Green. TANK  FORCE  Victor  Mature.  Leo  Genn.  Producer Phil  Samoel.  Director  Terence  Young  Drama  Pris- onffi  escape  from  desert  camp  during  WW  II 
7TH  VOYAGE  OF  SINBAD.  THE  Technicolor  Kerwin Matthews  Kathryn  Grant.  Producer  Charles  Schneer. Director  Nathan  Juran. 

September 
GHOST  OF  THE  CHINA  SEA  David  Brian 
GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins panne    Foster.    Producer-director    John    Ford.  Melo- drama. 
WHOLE  TRUTH.  THE  Stewart  Granger,  Alma  Reed. 

October 
APACHE  TERRITORY  Eastman  Color.  Rory  Calhoun Barbara  Bates.  Producers  Rory  Calhoun,  Victor  M Orsatti.  Director  Ray  Nazarro.  Western.  Drifter  takes cc^ma.Td  of  group  during   Indian  attack. 
BELL,  BOOK  AND  CANDLE  Kim  Novak,  James  Stewart. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Dahl s    Price.     Producers    Frank    Launder   and  Sidney at.    Director  Sidney  Gilliat. 

INDEPENDENTS 

February 
STORY  OF  VICKIE.  THE  IBuena  Vista  I  Technicolor. Romy  Schneider,  Adrian  Hoven.  Producer-director Brnst  Marischka.  Drama.  The  romance  of  England's Victoria  I.    107  min.  2/3. 

March 
BRIDE  IS  MUCH  TOO  BEAUTIFUL.  THE  (Ellis-Lux  Films) Bngette  Bardot,  Micheline  Presle,  Louis  Jourdan  Pro- 

ducer Gaspar-Huit.  Director  Fred  Surin  Comedy Perfect  male  model  falls  in  love  with  perfect  female model.   90  min.  2/3. 
f°!;'K"i5^'?-^^  ""-"^  THE    (DCAI  Henry Bookholt,  Lisa  Pulner.  Director  Kurt  Hoffman.  Story ot   a    young    man    of    seemingly    irresistable  charms. 
II-M  ̂ "m^d^^  be  YOUNG  (Fine  Arts  Films)  John Mills  Cecil  Parker.  Producer  Victor  Skutesky.  Director Cyril  Frankel.  Musical.  Teacher  reconciles  student troubles.   91  min.  2/3. 
LOVEMAKER.  the  (Trans-Lux)  Betsy  Blair.  Producer- director  Juan  A.  Bardem.  Drama.  A  small  town's  Don Juan  pretends  a  love  affair  with  a  spinster.  99  min. 

April 
MITSOU  (Zenith  International)  Eastman  Color.  Danielle Delerme,  Fernand  Gravey.  Director  Jacqueline  Audry. 
tj«rne<Jy.   How  understanding  comes  to  younq  French 
UD  AND  THE  BLACK.  THE  IDCA)  Gerard  Philipe Danielle  Darneux.  Director  Claude  Autant-Lara.  Drama! MS  mm. 
SiNKHAL    THE    MAGNIFICENT    (DCA).  Fernandel 

A  second-rate  ham  actor  appears  offstage in  his  theatrical  costumes. 
UNCLE  VANYA  (Uncle  Vanya  Co.)  Franchot  Tone.  Pro- ducers  Marion  Parsonnet.  Franchot  Tone.  Director franchot  Tone.  Drama.  Country  doctor  succumbs  to charms  of  professor's  wife.   98  min.  4/28. 
WINDJAMMER  (National  Theatres)  Clnemlracle  Color A  Louis  de  Rochemont  production.  Director  Louis  de Kochemont,  Bill  Colleran.  A  tumultous  travelogue  In  a new  wide  screen  process.    142  min.  4/14. May 

STAGE  STRUCK  (Buena  Vista)  Technicolor.  Henry wnda  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- tor Sidney  Lumet  Drama.  Producer  falls  for  actres. Itill  in  her  teens.  102  min.  3/3. 
June 

r!?H"''o,-*''1-  ̂ "^'8""*  V'^**'  Technicolor.  Alan Ladd,  Olivia  de  HavMland.  Producer  Samuel  Goldwyn Jr.  Director  Michael  Curtii. 
Wo,""^'  Vista)   Technicolor.  Alan Ladd  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michae  Curtiz,  Jr.  Affliction  of  a  young boy  IS  cured.    103  min.  4/14. July 

J"!  FOREST.  THE  IBuena  Vista)  Techni- color Fess  Parker,  Wendell  Corey,  Joanne  Dru,  James MacArthur.  Producer  Walt  Disney.  Director  H  Daugh- erty.  Adventure.  White  teen-ager  raised  as  an  Indian. t3  mm,  5/12. 
September 

WHITE  WILDERNESS  (Buena  Vista)  Technicolor.  Pro- ducer Ben  Sharpsteen.  Director  James  Algar.  Docu- mentary adventure  feature  of  wild  life  in  the  Arctic Circle  region.    80  mil.  7/7. 
Coming 

A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) Jim  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Beti.  Director  Oliver  Drake. 

BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce Grenfell.  Alastair  Simm.  Producers  Sidney  Gilliat, Frank  Launder  Director  F.  Launder.  Comedy. 
DAY  OF  THE  TRUMPET.  THE  IC.  Santiago  Film  Organi- lation  Prod.)  John  Agar,  Richard  Arlen,  Bill  Phipps. Producer  Harry  Smith.  Director  Eddia  Romero. 
DREAM  MACHINE.  THE  lAmalaamatad  Prods.)  Rod 
Cameron.  Marty  Murphy.  Patar  filing.  Producers  Rich- ard Gordon  and  Charles  Vettar,  Jr.  Director  Mont- gomery Tully. 
LIGHT  ACROSS  THE  STREET.  THE  lUMPO)  Brigitte Bardot,  Raymond  Pellagrin,  Roger  Pigaut.  Producer Jacques  Gauthiar.  Director  Georges  Lacomba.  Drama. A  French  husband  and  wife  try  to  live  without  normal sei  relations,  after  the  husband  had  a  near-fatal  acci- dent. 74  min. 
ROUGE  ET  NOIR  (DCA)  Technicolor.  Gerald  Philipe. Danielle  Darrieux.  Directed  Claude  Autant-Lara.  A provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/24. 
THE  CASE  OF  DR.  LAURENT  (Trans-Lux).  Jean  Gabin, Nicole  Courcel.  Director  Jean-Paul  Le  Chanois.  Drama. Natural  childbirth.    94  min.  7/7. 
THIRD  MAN  ON  THE  MOUNTAIN  IBuena  Vista)  Tech- nicolor. James  MacArthur,  Janet  Monro.  Producer William   H.   Anderson,   Director   Ken  Annakin.  Drama. 
YOUNG  LAND,  THE  (Buena  Vista)  Technicolor.  Pat Wayne,  Yvonne  Craql,  Dennis  Hopper.  Producer  Pat- rick Frd.  Director  Ted  Tetzloff.  Adventure. 

METRO-GOLDWYN-MAYER 
February 

ALL  AT  SEA  Alec  Guinness,  Irene  Brown.  Producer Michael  Balcon.  Director  Charles  Frend.  Comedy. Story  of  a  seasick  sailor.    87  min. 
BROTHERS  KARAMAZOV.  THE  MetroColor.  Yul  Bryn- ner,  Maria  Schell,  Claire  Bloom.  Producer  Pandro  S. Bermar.  Director  Richard  Brooks.  Drama.  Based  on 
famous  novel  by  Dostoyevsky.  146  min.  2/17. 
I  ACCUSE  Jose  Ferrer,  Vlveca  Lindfors,  Leo  Genn. Producer  Sam  Zimbalist.  Director  Jose  Ferrer.  Drama. 
French  officer  uniustly  accused  of  treason.  99  min. 
2/3. UNDERWATER  WARRIOR  CinemaScope.  Dan  Daily, Claire  Kelly.  Producer  Ivan  Tors.  Director  Andrew 
Marton  Adventure.  Tale  of  a  "frogman"  and  his exploits.  82  min.  3/3. 

March 
HIGH  COST  OF  LOVING.  THE  Jose  Ferrer,  Gena  Row- lands, Jim  Backus.  Producer  Milo  Frank.  Director  Jose Ferrer.  Comedy.  A  young  couple  and  their  shenanigans. 87  min.  3/17. 
SADDLE  THE  WIND  CinemaScope.  Robert  Taylor,  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrish.  Western.  Story  of  two brothers  on  opposite  sides  of  law.  84  min.  3/3. 

April CRY  TERROIt  Jamai  Maion,  Inger  Stevens.  Rod  Steiger. Producer-director  Andrew  Stone.  Melodrama.  Elec- 
tronic expert  unwittingly  fashions  bomb  tor  extortion- ist.   94  min.  4/28. 

MERRY  AND«EW  CinemaScope.  Matrocolor.  Danny Kaye,  Pier  Angeli,  Baccaloni.  Producer  Sol  C.  Siegel. Director  Michael  Kidd.  A  staid  and  shy  teacher  is transformed  into  a  circus  clown.  103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plays  district  attorney  In  small  college  town.  82  min. 
4/14. 
SHEEPMAN,  THE  CinemaScope  Metrocolor.  Glenn 
Ford,  Shirley  MacLaine,  Leslie  Nielson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    84  min.  4/28. 

June 
HAUNTED  STRANGLER.  THE  Boris  Karloff.  Producer John  Croydon.    Director  Robert  Day. 
HIGH  SCHOOL  CONFIDENTIAL  Russ  Tamblyn,  Jan Sterling.  Producer  Albert  Zugsmith.  Director  Jack Arnold. 
FIEND  WITHOUT  A  FACE  Marshall  Thompson.  Pro- ducer John  Croydon.  Director  Arthur  Crabtree. 
LAW  AND  JAKE  WADE,  THE  CinemaScope,  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.  Director  John  Sturges. 
RELUCTANT  DEBUTANTE,  THE  Rex  Harrison,  Kay  Ken- dall. Producer  Pandro  Berman.  Director  VIncente  Min- nelli. 

July 

GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  Minnelli.  Musical. 
IMITATION  GENERAL  Glenn  Ford,  Red  Buttons.  Pro- ducer William  Hawks.    Director  George  Marshall.  War comedy.   88  min.  7/7. Coming 

BADLANDERS.  THE  CinemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borgnine,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves. 

AUGUST  SUMMARY 
Releases  for  August  stand  at  the  tenta- 

tive total  of  28  features,  with  several 
more  expected  to  be  added  later.  Colum- 
bio  and  United  Artists  top  the  companies 
quantitatively  with  five  films  each  for  the 
month.  Following  in  order  are  20th  Cen- 

tury-Fox and  Allied  Artist  with  four  fea- 
tures. Universal  with  three,  while  Rank. 

Warner  Bros,  and  American-International 
each  accounting  for  two  features  in 
August.  Paramount  has  scheduled  only 
one  to  date.  At  this  writing,  neither  MGM 
nor  Buena  Vista  have  announced  any  re- 

leases next  month. 

DECKS  RAN  RED,  THE  James  Mason,  Broderick  Craw- ford,    Dorothy    Dandrldge.     Producer-director  Andrew L.  Stone.  Melodrama. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone.  Action.  Hero  stops  tribal  warfare. 84 

7/7. TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 
TUNNEL  OF  LOVE,  THE  Doris  Day  Richard  Widmark. 
A  Joseph  Fields  Production.    Director  Gene  Kelly. 

PARAMOUNT 

March 
DESIRE  UNDER  THE  ELMS  Sophia  Loren.  Anthony  Per- kins. Burl  Ives.  Producer  Don  Hartnoan.  Director  Oel- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife.  Ill  min.  3/17. 
HIGH  HELL  VistaVision.  John  Derek,  Elaine  Stewart. Melodrama.  Mountain  climbing  in  the  Swiss  Alps. 87  min.  3/31. 

April ST.  LOUIS  BLUES  VistaVision.  Nat  "King"  Cole,  Eartha KItt  Pearl  Bailey,  Ella  Fitzgerald.  Producer  Robert Smith.  Director  Allan  Relsner.  Musical.  Biograohy  of 
W.  C  Handy,  composer  of  St.  Louis  Blues.  93  mm. 
4/14. TEACHER'S  PET  VistaVision.  Clark  Gable,  Doris  Day. 
A  Paarlberq-Seaton  Production.  Director  George  Sea- ton.  Comeay.  Tough  newspaper  editor  and  college iournalism  teacher  have  a  ball.  120  min.  3/31. 

May 

MARACAIBO  Technicolor.  Vistavision.  Cornel  Wilda, 
Jean  Wallace,  Abbe  Lane.  Producer-Director  Cornel Wilde.  Drama.  Man  fights  fires  In  Venezuelan  oil lands.    88  min.  5/24. 

June 
ANOTHER  TIME.  ANOTHER  PLACE  Lana  Turner,  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.  Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers,  Otto  Kruger, 
John  Baraqrey.  Producer  William  Alland.  Director Eugene  Lourie.  Science  fiction.  Brain  of  a  scientist  Is transferred  to  the  body  of  mechanical  monster.  70  min. 
HOT  SPELL  VistaVision  Shirley  Booth.  Anthony  Quinn, 
Shirley  MacLaine.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave.  84  min.  5/24. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie 
Coogan.  Producer  William  Alland.  Director  Jack Arnold.  Science-Fiction.  Space  fantasy.  49  min.  7/7. 
VERTIGO  Technicolor,  VistaVision.  James  Stewart,  Kim 
Novak  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  in  love  with  clients  wife who  is  a  suicidal  neurotic.    123  min.  5/24. 

July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.  Director  Michael  Curtiz.  114  min.  7/7. 
ROCK-A-BYE  BABY  Technicolor,  VistaVision.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlln.    103  min. 

August 
MATCHMAKER.  THE  VistaVision.  Shirley  Booth,  An- 

thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow    becomes    matchmaker    for    herself.     101  min. Coming 

BLACK  ORCHID.  THE  VistaVision.  Sophia  Loren.  An- thony Quinn.  Producers  Carlo  PontI,  Marcello  Girosi. Director  Michael  Curtiz. 
BUCCANEER.  THE  Technicolor,  VistaVision.  Yul  Bryn- ner,  Charlton  Heston,  Charles  Boyer,  Claire  Bloom. Producer  Henry  Wllcoxon.    Director  Anthony  Quinn. 

Film     BULLETIN  —  THIS     IS     YOUR  PRODUCT 



HOT  ANGEL.  THE  Jackie  Loughery,  Edward  Kemmer, 
Drama.   Today's  younger  generation. HOUSEBOAT    VistaVlsion,    Technicolor.     Cary  Grant, Sophia  Loren.    Producer  Jack  Rose.    Director  Melville Shavelson.    Maid  reunites  family  and  becomes  wife  of master. 
TOO  YOUNG  TO  LOVE  Robert  Yurgatis,  Phlppa  Scott. Producer  William  Alland. 

RANK 
January 

ACROSS  THE  BRIDGE  Rod  Stelger,  David  Knight,  Mar- la  Landi,  Noel  Willman.  Producer  John  Stafford.  Di- rector Ken  Annakin.  Melodrama.  Scotland  Yard  de- tective hunts  international  high-finance  crook  in  Mexi- co.   94  min.  10/28. 
BOLSHOI  BALLET.  THE  Eastman  Color.  Gallna  Ula- nova.    99  min. 

February 
HENRY  V  Technicolor,  CinemaScope.  Laurence  Olivier. Producer-director  Laurence  Olivier.  Drama.  137  min. Parker.  Melodrama. 
SECRET  PLACE  Belinda  Lee,  Ronald  Lewis.  Producer John  Bryan,   Director  Cllve  Donner.   81  min. 
SMILES  OF  A  SUMMER  NIGHT  Ulla  Jacobsen,  Eva Dahlbeck,  Harriet  Anderson.    Drama,    108  min. 

March 
CAMPBELL'S  KINGDOM  Eastman  Color.  Dirk  Bogarde Stanley  Baker.  Producer  Betty  Box.  Direcor  Ralpti Thomas.  Drama.  Story  about  the  Canadian  Northwest territory.  102  min.  3/17. 

April 
ONE  THAT  GOT  AWAY.  THE  Hardy  Kruger.  Producer J.  Wintle.  Director  Roy  Baker.  Drama.  A  Luftwaffe 
P  fwx.VrfRt',  «  British  P.O.W.  camp in  WW  II  106  mm. May 

HELL  DRIVERS  VIstaVIsIon.  Stanley  Baker,  Herbert Lom  Peggy  Cummins.  Producer  S.  B.  Rsi.  Director R.  Endfield.  Melodrama.  Ex-con  joins  a  gravel  trans- port-crew and  finds  trouble  with  the  leader.  91  min 5/26. 
NIGHT  AMBUSH  VIstaVIsIon.  Dirk  Bogarde  Marlus Gormg.  Producer  E.  Pressburger.  Director  M.  Powell. Adventure.    Commandos  capture  German  general.  93 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, 
Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Jannl' Director  J.  Lee.  83  min.  Drama. 

June 
ROONEY  Barry  Fitigerald,  John  Gregson.  Producer George  H.  Brown.  Director  George  Pollock.  Comedy. Irish  humor.    88  min.  7/7. 
THERE'S  ALWAYS  A  PRICE  TAG  MIchele  Morgan Daniel  Gelin,   Peter  Van  Eyck.     102  min. July 

DANGEROUS  EXILE  Eastman  Color,  VIstaVIsIon.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector B.  D.  Hurst.    90  min. 
YOUR  PAST  IS  SHOWING!  Terry  Thomas,  Peter  Sellers Peggy  Mount.    Producer-Director  Mario  ZampI  comedy! 

August 
GYPSY  AND  THE  GENTLEMAN.  THE  Eastman  Color Melina  Mercouri,  Keith  Michell.  Producer  Maurice Cowan,  Director  Joseph  Losey.    90  min. 
WINDOM'S  WAY  Eastman  Color.  Peter  Finch.  Mary Ure.     Producer  John   Bryan.    Director  R.   Neame.  108 

REPUBLIC 

January 
OUTCASTS  OF  THE  CITY  Osa  Massen,  Robert  Huttoo Maria  Palmer.  Producer-director  Boris  L.  Petroff. Drama.  Former  sweetheart  attempts  to  murder  Ger- 

man girl's  American  sweetheart.   61  min. 
WEST  OF  SUEZ  John  Bentley,  Vera  Fusek,  Martin Boddey. 

February 
SCOTLAND  YARD  DRAGNET  Roland  Clark,  Patricia Roc,  Paul  Carpenter.  Melodrama.  Psychiatrist  tries  to drive  young  test  pilot  Insane.   74  min. 
INTERNATIONAL  COUNTERFEITERS  Gordon  Howard. Melodrama.  70  min. 
NOTORIOUS  MR.  MONKS.  THE  Naturama.  Vera  Ral- ston, Don  Kelly,  Paul  Fix,  Leo  Gordon.  Drama.  70  min. 

March 
JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin Gene  Evans.  Producer  S.  Picker.  Direcor  W.  Witney! Melodrama.  Young  hoodlum  terrorizes  family. 
JUVENILE  JUNGVE  Naturama.  Corey  Allen  Rebecca Welles.  Melodrama.  Story  of  juvenile  delinquents.  70 min. 

STRANGE  CASE  OF  DR.  MANNING  Ron  Randell, Greta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

April MAN  WHO  DIED  TWICE,  THE  Naturama.  Rod  Camer- on, Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan.  Melodrama. Coming 

DEAD  END  STREET  Roland  Culver,  Patricia  Roc,  Paul 
Carpenter. HIDDEN  HOMICIDE  Griffith  Jones,  Patricia  Laffan. Melodrama.  70  min. 
LAST  BULLET.  THE  Robert  Hutton,  Mary  Castle, 
Mtcliael  O'Connell. MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.  Director  A  C.  Ganaway. 
SEARCHING  WIND.  THE  Naturama.  Vera  Ralston, Don  Kelly.  Producer  Rudy  Ralston.  Director  Joe  Kane. 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, 
Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.   66  min. 
YOUNG  RUN  WILD,  THE  Naturama.  Gene  Evans, Scott  Marlowe.  Melodrama.  70  min. 

20TH  CENTURY-FOX 
February 

BEAUTIFUL  BUT  DANGEROUS  Eastman  Color.  GIna 
Lollobriglda,  Vlttorlo  Gassman.  Producer  Manuella Malotti.  Director  Robert  Leonard.  Drama.  The  vise  of 
a  singer  from  guttersnipe  to  granddlva.   103  min.  3/3. 
GIFT  OF  LOVE.  THE  CinemaScope,  Color.  Robert Stack,  Lauren  Bacall,  Evelyn  Rudle.  Producer  Charles Brackett.  Director  Jean  Negulesco.  Drama.  Adopted 
child  wins  way  to  father's  heart.  105  min.  2/17. 
PLUNDER  ROAD  Regalscope.  Gene  Raymond,  Wayne Morris,  Jeanne  Cooper.  Producer  L.  Stewart.  Director H.  Cornfield.    Drama.    72  min. 
SING  BOY  SING  CinemaScope  Tommy  Sands,  Edmund 
O'Brien,  Nick  Adams.  Producer-director  Henry  Ephron. Musical  drama.  Story  of  a  teenage  heart-throbber. 90  min.  1/20. 

March 
AMBUSH  AT  CIMMARON  PASS  Reeial  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant Is  for&ed  to  join  Confederates.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, Nigel  Patrick.  Producer  Ernest  Gartside.  Victor  VIcas. Melodrama.  Five  men  and  one  woman  are  snowbound In  a  cabin  atop  a  mountain.  87  min. 
FLY.  THE  CinemaScope,  DeLuxe.  Al  Hedison,  Patricia Owens.  Producer  K.  Newman.  Director  K.  Newman. Shock  drama. 
LONG  HOT  SUMMER.  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franclosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  RItt. Drama.  Fllmlzatlon  of  famous  Faulkner  story.    117  min. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Braiil, MItii  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Joshua  Logan.  Filmliatlon  of  famed  Broadway musical.  171  min.  3/31. 
YOUNG  LIONS.  THE  CinemaScope.  Marlon  Brando, Montgomery  Cllft,  Joanne  Woodward.  Producer  Al Lichtman.  Director  Edward  Dmytryk.  Drama.  A  view  of WW  II  though  the  lives  of  3  soldiers.   167  min.  3/17. 

April BLOOD  ARROW  Regalscope.  Scott  Brady,  Phyllis Coates,  Diane  Darrrln.  Producer  Robert  Staber.  Di- rector C.  M.  Warren.   75  min. 
CATTLE  EMPIRE  CinemaScope,  DeLuxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 

May 

FRAULEIN  CinemaScope,  DeLuxe  Color.  Dana  Wynter, Mel  Ferrer.  Produced  W.  Relsch.  Director  H.  Koster. 
Drama.  Young  girl's  post-war  experiences  In  Berlin. 98  min.  5/12. 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway.  Western.  A  ten- derfoot accldently  kills  the  son  of  a  cattle  baron  and Is  pursued  by  a  vengeance  gang.     100  min.  5/26. 
SHOWDOOWN  AT  BOOT  HILL  Regalscope.  Charles Bronson,  Robert  Hutton.  Producer  H.  Knox..  Director G.  Fowler.   Western.    72  min. 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, Suiy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min.  4/28. 
THUNDERING  JETS  Regalscope.  Dick  Foran,  Rex Reason.  Producer  Jack  Leewood.  Director  tHelmut Dantlne.  Adventure. 

June 
BRAVADOS.  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope  Jr.  Di- rector Henry  King.    98  min.  6/23. 

GANG  WAR  Regalscope.  Charles  Bronson,  Kent  Taylor. Producer  M.  Knox.    Director  G.  Fowler.    74  min. 
SPACEMASTER   X-7    Regalscope.     Bill   Williams,  Lynn Thomas.    Producer  A.  Glasser.    Director  E.  Burns. 

July 

A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano Brazil,  Christene  Carere,  Joan  Fontaine,  Johnny Mathls.  Producer  Henry  Ephron.  Director  Jean  Ne- gulesco. Frenchman  and  teenager  become  romantically involved.  6/23. 
DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.  Drama.  French  Foreign  Legion.  82 min.  7/7, 
NAKED  EARTH  CinemaScope,  Juliette  Greco,  Richard Todd.    Producer  A.  Walker.    Director  U.  Sherman.  94 min.  7/7. 
SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Director J.  Clark.  Western.  Cattleman  hires  killer  to  gain land.    80  min.  7/7. 

August 
A    NICE    LITTLE    BANK   THAT    SHOULD    BE  ROBBED CinemaScope.  Tom  Ewell.  Mickey  Rooney.  Producer Anthony  Muto.    Director  H.  Levin. 
BARBARIAN  AND  THE  GEISHA.  THE  CinemaScope DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston.  Adventure. 
FLAMING  FRONTIER  Regalscope,  Bruce  Bennett,  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 
RX  MURDER  CinemaScope,  Rick  Jason,  Marino  Young. Producer  J.  Gossage.    Director  D.  Twist.    85  min. Coming 

SHADOW  OF  A  GUNMAN  Charles  Bronson,  John  Car- radine.  Producer  Harold  Knox.  Director  Gene  Fow- ler. Jr. 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentle, 
Mark    Damon,    Ann    Doran.    Producer-Director  William F.  Claxton.    78  min. 
VIOLENT  ROAD.  THE  Regal  Films.  Gene  Raymond. 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 

•JNITED  ARTISTS 
February 

GUN  FEVER  Mark  Stevens.  Producers  Harry  Jackson, Sam  Weston.  Director  Mark  Stevens.  Western.  Cold- blooded killer  plots  revenge. 
LAST  PARADISE.  THE  CinemaScope,  Technicolor.  Pro- ducer Golfrero  Colonna.  Director  Foico  QuIIIci.  Ad- venture. Polynesians  battle  tiger  sharks. 
MAN  ON  THE  PROWL  Mala  Powers,  James  Best.  A Jana  Production.  Director  Art  Napoleon.  Melodrama. Psychopathic  killer  chooses  young  ladies  as  victims. 73  min.  12/23. 
OPERATION  MURDER  Tom  Conway,  Sandra  Dome. Producers  Ed  and  Harry  Danilger.  Director  E.  Morris. Melodrama.  Doctor  plans  to  murder  his  wealthy  cou- sin.   67  min. 

March 
FORT  BOWIE  Ben  Johnson,  Jan  Harrison,  Kent  Taylor. Producer  Aubrey  Schenck.  Director  Howard  W.  Koch. Western.    80  min. 
LOST  LAGOON  Jeffrey  Lynn,  Leila  Barry.  Producer- director  John  Rawlins.  Drama.  Man  makes  new  life 
on  tropic  Isle.   78  min. 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Power, Marlene  Dietrich,  Charles  Laughton.  Producer  Arthur Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  The uncovering  of  a  perfect  crime.    114  min.  11/25. 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Monty Berman.  Adventure.  American  newspaperman  in  Lon- don rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope,  Fernandel,  Anita  Ekberg. Director  Gerd  Oswald.  Producer  Bob  Hope.  Comedy. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter- national counterfeiters,  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  Eber- 
hardt,  Ray  Stricklyn.  A  Levy-Gardner  Production.  Di- rector Paul  Landres.  Horror.  77  min.  4/28. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra- hame,  Joanne  Gilbert.  Producer  Norman  Retchin.  Di- rector Barney  GIrard.  Indian  war  and  Cheyanne Indians. 
RUN  SILENT,  RUN  DEEP  Clark  Gable,  Burt  Lancaster. Producer  Harold  Hecht.  Director  Robert  Wise,  Ad- venture. Submarine  commander  fights  Jap  warships. 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producer- director  Michael  Carreras.  Adventure.  British  troops defend  observation  post  against  German  onslaught. 78  min. 

May 

EDGE  OF  FURY  Michael  Higglns,  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney. Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the novel  "Wisteria  Cottage".   77  min. 
FORT  MASSACRE  CinemaScope.  DeLuxe  Color.  Joel McCrea,  Forrest  Tucker,  Susan  Cabot.  Producer  Walter 
Mirisch.  Director  Joseph  Newman.  Western.  Cavalry- man seeks  revenge  on  Indians.    80  min.  5/12. 
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GODS  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina Louise.  Producer  Sidney  Harmon.  Director  Anthony Mdn.n,  Drama.  Filmiiation  of  Erskine  Caldwell  novel. 
ISLAND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- ducer-director William  Berke.  Musical.  Calypso  film filmed  In  the  Bahama  Islands. 
THUNDER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur 
Ripley.  Melodrama.  T-Men  outsmart  Kentucky  boot- leggers.   92  min.  4/28. 
TOUGHEST  GUN   IN   TOMBSTONE   George  Montgom- ery    Producer  Robert  Kent.    Director  Earl  Bellamy. Western.    72  min. 

June 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD,  THE Eastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd.  Doris  Dowling, Irene  Seidner.  Producer  Fernando  Carrere.  Director 
Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- 

I  BURY  THE  LIVING  Richard  Boone,  Peggy  Maurer. Producers  Band  and  Garfinkle.  Director  Albert  Band. Monster  arises  from  dead.  70  min. 
KINGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis,  Natalie Wood.  Producer  Frank  Russ.  Director  Delmer  Daves. 
VIKINGS,  THE  Kirk  Douglas,  Tony  Curtis,  Ernest  Borg- nine.  Producer  Jerry  Bresler.  Director  Richard  Fleischer. Adventeure.    Vikings  raid  British  Coast.  6/23. 

August 
BIG  COUNTRY,  THE  Technirama-Technicolor.  Gregory Peck  Charlton  Heston.  Jean  Simmons.  Producers  Greg- ory Peck.  William  Wyler.  Director  William  Wyler. Western.     171  min. 
CHINA  DOLL  Victor   Mature,    Lili   Hua.  Producer-Di- rector Frank  Boriage.    Drama.    United  States  Air  Force Captain  marries  a  Chinese  girl.    88  min. 
LA  PARISIENNE  Brigitte  Bardot,  Charles  Boyer,  Henri Viddl,    Technicolor.     Producer   Francis  Cosne,  Director Michel  Boisrond.    Comedy  romance.    87  min.  6/23. 
TERROR  FROM  BEYOND  SPACs,  THE  Marshall  Thomp- son   Shawn  Smith.    Proeducer  Robert  E.  Kent.  Director Ed^~ard  L.  Cahn.    Science-fiction.    68  min. 
THE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- 
so-    Elaine  Edwards.    Producer  Robert  E.  Kent.  Direc- tor Edward  L.  Cahn.    Science-fiction.    66  min. 

Coming 
COP  HATER  Robert  Loggia,  Gerald  O'Loughiin.  Pro- ducer-director William  Berke. 
COUNTERPLOT  Forrest  Tucker,  Allison  Hayes.  Pro- ducer-director Kurt  Neumann. 
FEARMAKERS,  THE  Dana  Andrews,  Dick  Foran.  Pro- ducer Martin  Lencer.    Director  J.  Tourneur. 
FLAME  BARRIER  Arthur  Franz,  Kathleen  Crowley.  Pro- ducer Arthur  Gardner.  Director  Paul  Landres.  Melo- drama. Wife  searches  for  missing  scientist  in  Mexico. 
SEPARATE  TABLES  Burt  Lancaster,  Rita  Hayworth, Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol Ke  ly.  Producer  Frank  Seltzer.  Director  J.  H.  Lewis. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Amerlcean  correspondent on  assignment  in  London.    83  min. 
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February 
GIRL  MOST  LIKELY,  THE  Eastman  Color.  Jane  Powell, Cliff  Robertson.  Keith  Andes.  Producer  Stanley  Rublin. Director  Mitchell  Leison.  Comedy.  A  girl  is  proposed fo  by  three  men  on  the  same  day.  98  min.  1/6. 
FLOOD  TIDE  CInemaScope.  George  Nader,  Cornell Borchers.  Michael  Ray.  Producer  Robert  Arthur.  Di- 

rector Abner  Biberman.  Melodrama.  Story  of  a  psy- chopathic boy.    82  min.  2/3. 
TOUCH  OF  EVIL  Charlton  Heston.  Janet  Leigh,  Orson Welles.  Producer  Albert  Zugsmith.  Director  Orson Welles.  Melodrama.  Policeman  frames  suspects,  finally killed  by  henchman.  95  min.  3/17. 

March 
DAMN  CITIZEN  Keith  Andes,  Margaret  Hayes,  Gene Evans.  Producer  Herman  Webber.  Director  Robert Gordon.  Melodrama.  Real  estate  man  becomes  leader of  police  in  fight  against  crime. 
LADY  TAKES  A  FLYER,  THE  CinemaScope,  Eastman Color.  Lana  Turner,  Jeff  Chandler,  Richard  Denning. Producer  William  Alland.  Director  Jack  Aronld.  Dra- ma. Pilot  and  wife  realize  true  love  in  the  air.  94 min.  1/20. 
MARK  OF  THE  HAWK.  THE  Tfechnicolor,  Superscope. Eartha  Kitt,  Juano  Hernandez,  John  Mclntlre.  Sidney Poitier.  Producer  Lloyd  Young.  Director  Michael Audley.  Drama.  Unrest  and  nationalism  in  Africa. 83  min.  2/17. 

April 
BIG  BEAT,  THE  Eastman  Color.  William  Reynolds, Andra  Martin.  Producer-Director  Will  Cowan.  Musical merry-go-round.    83  min. 

DAY  OF  THE  BAD  MAN  CinemaScope.  Eastman  Color. Fred  MacMurray,  Joan  Weldon,  John  Ericson,  Robert Middleton.  Producer  Gordon  Kay.  Director  Harry Keller.  Western.  Brothers  of  a  murderer  attack  town on  day  of  trial.   92  min.  2/3. 
FEMALE  ANIMAL,  THE  CinemaScope.  Hedy  Lamarr. Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.   Comedy.   84  min.  1/4. 
SUMMER  LOVE  John  Saion,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady,  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  iob.  85  min.  2/3 

May 

GIRLS  ON  THE  LOOSE  Mara  Corday.,  Lita  Milan. Director  Paul  Henreld.  Melodrama.  Story  of  girl  gangs. 
I  MARRIED  A  WOMAN  George  Gobel,  Diana  Dors. Adolphe  Menjou.  Producer  William  Bloom.  Director  Hal Kanter.  Comedy.  Wife  obiects  to  taking  second  place to  a  beer  advertising  campaign  with  her  husband. 80  min.  5/12. 
LIVE  FAST,  DIE  YOUNG  Mary  Murphy,  Norma  Eber- hardt.  Producers  Harry  Rybnick,  Richard  Kay.  Director Paul  Henreld.  Melodrama.  The  lives  of  runaway  teen- 

age girls. PORTRAIT  OF  AN  AMERICAN  WOMAN  O.  W.  Fischer, Ruth  Lemmerick.  Producer  Herbert  Junghanns.  Direc- tor Helmut  Kantner.  Drama.  A  nude  painting  causes controversy  In  diplomatic  circles.  English  and  German versions. ■June 

HORROR  OF  DRACULA  Technicolor.  Peter  Gushing, Michael  Goregh.  Producer  Anthony  Hinds.  Director Terence  Fisher.  Horror.  Monster  rises  from  coffin  to feed  itself  on  fresh  blood.    82  min.  5/12. 
THING  THAT  COULDN'T  DIE,  THE  William  Reynolds, Andra   Martin.  rPoducer-director  Will  Cowan.  Horror. 
THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  In  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 

July 

A  TIME  TO  LOVE  AND  A  TIME  TO  DIE  CinemaScope. Eastman  Color.  John  Gavin,  Lilo  Pulver.  Producer Robert  Arthur.  Director  Douglas  Sirk.  Filmization  of Erich  Remarque  novel.    132  min.  4/14. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea, Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack Sher. 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman Color.  Jack  Mahoney,  Gilbert  Roland,  Linda  Cristal. Producer  Howard  Chrlstl.    Director  George  Sherman. 

August 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son. Cyd  Charlsse,  Arthur  Kennedy.  Producer  Gordon Kay.     Director  Joseph    Peuney.     Sea  adventure.  6/23. 
VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan, 
Julie  London.  Arthur  O'Connell.  Producer  Gordon Kay,    Director  Harry  Keller. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ton.    Director  Charles  Haas. Coming 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kantner. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson. 
MONEY,  WOMEN  AND  GUNS  CinemaScope.  Eastman. Color.  Jack  Mahoney.  Kim  Hunter.  Tim  Honey.  Pro- ducers Howie  Horowitz.  Albert  Zugsmith.  Director Richard  Bartlett.  Drama.  Tale  of  a  pig-talled  movie tyrant.    99  min.  4/28. 
MONSTER  IN  THE  NIGHT  Arthur  Franz.  Joanna  Moore, Judson  Pratt.  Producer  Joseph  Gershenson.  Director Jack  Arnold. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney.  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
ONCE  UPON  A  HORSE  CinemaScope.  Dan  Rowan. Dick  Martin,  Martha  Hyer.  Producer-director  Hal Kanter. 
PERFECT  FURLOUGH,  THE  CinemaScope.  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color, 
Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  island  and  are  stuck  for  weeks. 
RIDE  A  CROOKED  TRAIL  Cinemascope,  Eastman  Color. 
Audie  Murphy.  Gia  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs. 
SAGA  OF  HEMP  BROWN,  THE  CinemaScope,  Eastman 
Color.  Rcry  Calhoun,  Beverly  Garland.  Producer  Gor- don Kay.  Director  Harry  Keller.  Producer  Gordon Kay.    Director  Richjrd  Carlson. 
STEP  DOWN  TO  TEP.ROR  Colleen  Miller,  Charles  Drake. Rod  Taylor.  Producer  Joseph  Gershenson.  Director Harry  Keller. 
WONDERFUL  YEARS,  THE  CinemaScope.  John  Saxon, Sandra  Dee.  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine. 

WARNEF»  BROTHERS 
February 

DARBY'S  RANGERS.  James  Garner,  Etchika  Choureau. Jack  Warden.  Melodrama.  Exploits  of  famed  combat unit  of  WW  II.    121  min. 
FORT  DOBBS  Clint  Walker,  Virginia  Mayo.  Producer Martin  Rackin.  Director  Gordon  Douglas.  Western. 90  min.  1/6. 

March 
LAFAYETTE  ESCADRILLE  fab  Hunter,  Etchika  Choureau, 
J.  Carrol  Naish.  Producer-Director  William  A.  Well- man.  Melodrama.  New  England  playboy  joins  French Air  Force,  World  War  I.  96  min.  2/17. 

April CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama.  Mystery  man  attempts  to  drive heiress  to  Insanity.  87  min.  2/17. 
MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly, 
Natalie  Wood.  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Filmization  of Herman  Wouk  novel.  125  min.  3/17. 

M  ay 

LEFT  HANDED  GUN,  THE  Paul  Newman.  Lita  Milan. Producer  Fred  Coe.  Director  Arthur  Penn.  Western. Billy  The  Kid  legend.  105  min.  5/12. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes.  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man who  disappeared  in  Amazon  back  country  in  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. 
Director  Irvin  Kershner.  Melodrama.  You-thful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH,  TOO  SOON  Dorothy  Malone.  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. 
Biography  of  Diana  Barrymoe.  121  min.  4/14. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran.  Efram  Zimba- list,  Jr.  Producer  Aubrey  Schenck.  Director  Howard Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks.    85  min.  5/12. 

June 
DANGEROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents.   98  min. 

July 

INDISCREET  Cary  Grant,  Ingrid  Bergman.  Producer 
Stanley  Donen. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormlck,  Nick  Adams.  Producer-Director  Mervyn  Le- Roy  Comedy.  Soldier  upsets  service  life  in  U.  S.  Air Force.     Ill   min.  5/12. 

August BAD  MAN'S  COUNTRY  George  Montgomery,  Neville Brand,  Buster  Crabbe. 
NAKED  AND  THE  DEAD,  THE  Aldo  Ray,  Cliff  Robert- son. Producer  Paul  Gregory.  Director  R.  Walsh.  War- Action.     Assaulting   of  a  Jap  island.     131    min.  7/7. Coming 

BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards.  Pro- ducer A.  Schenk.    Director  H.  W.  Koch. 
BOTH    ENDS    OF    THE    CANDLE    CinemaScope.  Ann 
BIyth.    Paul  Newman,  Richard  Carlson.    Producer  Mar- tin Rackin.    Director  Michael  Curtlz. 
GIRL  ON  THE  RUN  Frin  O'Brien,  Efren  ZImbalist,  Jr. Melodrama. 
NUN'S  STORY,  THE  WarnerColor.  Audrey  Hepburn. 
Producer  Henry  Blanke.  Director  Fred  Zinnemann. 
OLD  MAN  AND  THE  SEA,  THE  CinemaScope,  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward. Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel.  86  mi.-.  •:/26. ONIONHEAD  Andy  Griffith.  Eri^  O  Bricn.  Rv  Danton. Producer  Jules  Shermer.  Direc.^r  Norm:.-,  faurog. TENDER  FURY  Susan  Oliver,  Linda  Reynolds,  Caria 
Merey.  Producer  Martin  Melcher.  Director  Bernard Glrard. 
WESTBOUND  Randolph  Scott,  Virginia  Mayo,  Karen 
Steele.  Producer  Henry  Blanke.  Director  Budd  Boet- ticher. 
WIND  ACROSS  THE  EVERGLADES  Christopher  Plummer, Burl  Ives.    Producer  S.  Schulberg.    Director  N.  Ray. 

DEPENDABLE  SERVICE! 

CLARK 

TRANSFER 
Membsr  KatioTud  Film  Carriers 
Philadelphia.  Pd.:  LOcaif  4-34E9 

Wathiogroa.  D.  C:  OUpoat  7-7200 
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and  the  valiant,  violent  vaqueros 
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IT  IS  EVERYTHING  YOU  IMAGINEDI  .  .  . 

Every  sultry  moment  of  Tennessee  Williams'  Pulitzer  Prize  Play 
has  been  captured  to  make  a  milestone  box-office  attraction! 

Maggie 

Cat... 

WOrf-M-G-M's"Cat  On  AHotTin 
Roof"  follows  M-G-M's  "The  Re- 

luctant Debutante,"  next  attrac- 
tion at  Radio  City  Music  Hall.N.Y. 

Scren  Play  by 

Paulmewmm 

Jack  Carsow-Judiik  Anderson 
I  on  the  Play  "CAT  ON  A  HOT  TIN  ROOF"  by 

HARD  BROOKS  and  JAMES  POE  ■  TENNESSEE  WILLIAMS '  an 

.METROCOLOR 
Producea  by 

AVON  PRODUCTION RICHARD  BROOKS  LAWRENCE  WEINGART, 
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Vulue  ai  Our  Pramatian  MliBnpawer 

"The  publicity,  advertising  and  ex- 
ploitation people  are  the  first  line  of  de- 

fense against  television  or  any  other 
boxoffice  recession  factors",  warned  Fox 
producer  Jerry  Wald  in  Hollywood  re- 
cently. 

One  of  the  most  cannily  prophetic 
and  forcefully  aggressive  men  in  the  in- 

dustry, Jerry  Wald  keeps  a  firm  finger 
on  tho  nation's  entertainment  pulse  in 
addition  to  a  sensitive  stethoscope  to 
the  industry  heartbeat.  And  now  there 
is  reason  for  making  a  somewhat  jaun- 

diced diagnosis  of  the  patient.  "Slam 
the  studio  publicity  gates  shut",  he  de- 

clared, "and  we  might  all  be  amazed  at 
the  resuhant  upsurge  of  public  apathy". 

Shutting  off  the  flow  of  film  promo- 
tion is  precisely  what  most  of  the  film 

companies  (with  two  notable  excep- 
tions: 20th  Century-Fox  and  United 

Artists)  have  been  doing;  and  doing, 
from  the  ugly  statistics,  with  grim 
relish.  Recession  strategy  has  thundered 
home  with  depression  impact  on  the 
ranks  of  the  promotion  men  and  the 
campaign  of  attrition  continues.  The 
manpower  that  has  always  been  produc- 

tion's chief  liaison  link  with  the  all- 
important  spheres  of  exhibition  and 
consumption,  is  being  depleted,  and 
our  industry  must  suffer  irreparably  if 
this  trend  is  allowed  to  continue.  When 
belt-tightening  leads  to  starvation  it  is 
senseless. 

Undoubtedly,  the  problem  stems  in 
nart  from  the  shift  of  production  em- 

need  for  aggressive  merchandising, 
while  the  smaller  entries  aren't  worth 
plugging  due  to  competition  from  the 
"twenty-one  inch  knot  hole  ".  If  you 
like  your  contradictions  raw  and  un- 

digested, this  latter  reasoning  is  a 
sterling  example. 

William  Wrigley,  whose  name  is  on 
the  lips  of  millions  of  chewing  gum 
devotees,  once  made  a  wry  comment 
that  can  do  sobering  double  duty  in 
cinemaland.  Story  has  it  that  Wrigley 
boarded  a  Chicago-bound  train  with  a 
friend  who,  during  the  conversation, 
queried:  "As  long  as  your  gum  is 
known  the  world  over,  why  don't  you 
save  the  millions  of  dollars  spent  on 
advertising.' "  Wrigley  promptly  shot 
back,  "How  fast  is  this  train  going.''" 
And  was  answered,  "About  60  m.p.h.  " 
Then  Wrigley  parried,  "Why  doesn't the  railroad  remove  the  engine  and  let 
the  train  travel  on  its  own  momentum.-*  " 
Chewing  gum  is  a  product  which  would 
seem  to  require  far  less  promotion 
than  movies,  but  the  Wrigley  company 
still  holds  to  a  profound  faith  in  the 
advertising  gospel. 

Even  more  obvious  than  this  parable 
is  the  fact  that  the  commercial  product 
manufacturers,  whose  models  each  day 
more  resemble  that  of  their  rivals, 
channel  fabulous  sums  of  money  into 
advertising  to  move  their  wares.  The 
a^^ency  men  call  it  "marginal  differen- 

tiation"— selling  the  increasingly  mi- 

)n  Picture  Trade  Paper 
Monday  bv  Wa.  Publi- ■  .  Editor  and  Pubiisi'er. AL  OFFICES  1239  V  ne 
Pa..  LOcusI  8-0V50.  0951. ssociate  Editor-  Leonard ociate  Editor;  Duncan 
ager;  Marvin  Schiller, bert  Heath  Circulation 

DFFICE:  341  Madison  Ave- ^.    Y  .    OReqon  9-8747; Editorial  Represen. n  Rates:  ONE  YEAR. 
Canada.  S4.00;  Eu- YEARS:  $5.00  in  the 

>7.5D;   Europe.  $9.00. 

nute  differences  in  product.  What  a 
world  apart,  then,  is  the  movie  business 
by  its  very  nature.  Each  new  entry  is 
an  absolutely  new-born  and  unique  pro- 

duct that  takes  its  cue  from  no  other 
film.  Whether  this  brand-new  movie 
v.ith  its  own  singular  qualities  can  be 
nurtured  into  a  grossing  giant  is  a  trick 
which  can  be  turned  properly  only  by 

a  shrewdly  devised,  well-nourished  pro- 
motional thrust.  Unlike  any  other  mass- 

produced  item,  each  and  every  feature 
presents  an  unprecedented  prospect  of 
boxoffice  harvest  and  an  unprecedented 
challenge  for  keenly  manipulated  ex- 

ploitation. How  senseless  and  reaction- 
ary is,  as  Mr.  Wald  puts  it,  the  studios' "disastrously  short-sighted  policy  of 

cutting  off  their  costs  to  spite  their 

grosses". 

Proof  of  the  pudding  is  in  the  ac- 
tivities of  the  straight-thinkers  who 

have  embodied  the  promotion-essential 
axiom  in  their  every  activity  in  lieu  of 
nervously  fingering  the  panic  button. 
They  are  meeting  the  infectious  blight 
of  sales  negativism  with  a  basic  faith 
in  their  product  and  then  surpassing 
that  with  a  bedrock  belief  in  promoting 
it  actively  and  dynamically.  The  anti- 

dote to  recession  woes  does  not  lie  with 
the  emetic  of  illusory  self-confidence  in 
retrenching,  but  rather  in  the  simple 
time-tested  balm  of  blazing,  creative 
showmanship.  There  is  ample  evidence 
at  hand. 

20rh  Century-Fox  mounted  a  bonfire 
campaign  on  "The  Fly"  that  merits prime  credit  for  this  major  grossing 
bonanza  of  the  year.  Allied  Artists 
made  everyone  sit  up  by  its  promotion 
of  "Macabre ",  with  some  amazing 
grosses  to  prove  their  wisdom.  Ameri- can International  can  trace  its  steady 
rise  to  the  thundering  impact  of  its 
bold-toned  promotion. 

Lest  anyone  rise  to  argue  that  these 

arc  special  cases  of  the  "gimmick" ( Continued  on  Page  1 2 ) 
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By  Philip  R.  Ward 

DO  EXHIBITORS  BUY  MOVIE  SHARES?  Along  with  the 
thousand  or  so  things  wrong  with  movie  business  at  present,  is 
one  development  which  couldn't  be  rightt-r  short  of  a  rigging 
scandal  or  an  SEC  violation.  It  is  the  persistent  gaining  trend 
the  while  issuing  incantations  of  the  humiliation  they  suffered 
exemplified  by  key  Hollywood  firms  traded  in  public  security 
markets. 

While  some  exhibitors  moan  and  others  evince  only  guarded 
optimism,  the  holders  of  top-flight  movie  shares  couldn't  be 
sitting  prettier.  Movie  business  is  coming  back  say  they,  and 
if  Mr.  Exhibitor  argues  the  point  they'll  argue  right  back  with 
capital  gains  to  prove  it.  Someone's  mighty  confused,  and  from 
this  department's  perch  it  is  not  the  stock  buyer. 

A  great  source  of  wonder  is  why  more  exhibitors  do  not 
hedge  their  positions  by  investing  in  their  suppliers,  as  leading 
retailers  do  in  the  non-theatrical  fields.  Not  only  does  this  place 
the  buyer  in  an  unassailable  position  with  respect  to  seller,  it 
balances  his  economic  interests  strategically,  invests  him  with 
a  voice,  however  faint,  in  policy.  A  more  hard-nosed  investment 
reason  is  that  Hollywood  assets  are  palpably  more  capable  of 
earnings  today  than  exhibition's  narrowly  circumscribed  physical 
plant.  In  short  Hollywood  caters  to  a  diverse  and  widening 
market,  theatredom  to  a  fixed  or  dwindling  bloc  of  consumers. 

Evidence  of  exhibition  apathy  in  this  connection  derives  from 
a  spot  sample  Financial  Bulletin  poll  of  theatre  owners  in  three 
metropolitan  areas. 

r  Most  interesting  is  that  only  one  out  of  nine,  or  roughly 
12%,  of  those  questioned  admitted  owning  shares  in  any  of  the 
companies  whose  product  they  exhibit. 

^  Almost  as  noteworthy  is  the  fact  that  over  70  percent  ad- 
mitted owning  publicly  traded  stocks  of  some  kind. 

^  Among  those  holding  movie  company  shares  almost  none 
expressed  as  their  reason  for  the  original  purchase  any  ambition 
for  bettering  their  bargaining  position  or  influencing  manage- 
ment. 

f  Chief  reason  for  purchasing  movie  shares  seemed  to  be  a 
vague  feeling  of  fealty  toward  the  industry  and  an  intimacy 
with  Hollywood  affairs. 

^  Surprising  attitude  of  non-movie  share  holders  was  industry 
stocks  are  speculative  and  generally  a  risky  business.  With  in- 

teresting candor  several  respondents  indicated  they  are  willing 
but  financially  unable  to  entertain  film  securities. 

r  A  few  of  the  respondents  also  expressed  an  interest  in  the 
proposed  MPI  investment  fund  and  sympathy  with  its  aims. 

0 
The  MPI  Fund,  brainstormed  by  H.  E.  Jameyson  is  perhaps 
the  soundest  step  yet  advanced  by  a  responsible  trade  leader 
toward  making  exhibition  whole  in  its  relations  with  the  great 
producing-distributing  enterprises.  In  no  wise  does  this  pro- 

gram appear  prejudicial  to  the  Hollywood  interests.  To  the 
contrary,  it  contributes  the  very  fundamental  merits  of  market 
price  support,  plus  a  tolerance  of  internal  operating  problems 
few  stockholders  outside  the  immediate  industry  could  counte- 

nance for  long.  Had  exhibitors  represented  a  more  sizable  seg- 
ment of  Loew's  control,  it  is  questionable  whether  its  operation 

would  have  been  hamstrung  to  the  degree  it  was  during  the 
Vogel-Tomlinson  struggle.  And  in  difficult  times  it  is  pleasant 
to  contemplate  an  arrangement  wherein  a  firm's  stockholders 
are  in  certain  measure  its  customers  as  well.  A  balancing  ele- 

ment in  such  a  scheme  is  that  unlike  Hollywood's  one-time 
control  of  theatre  outlets,  this  plan  violates  no  anti-trust  stat- 

utes. Nor  is  this  the  case  of  tail  wagging  dog,  for  control  is 
spread  thinly  across  multifarious  interests.  Only  at  the  trust 
management  level  would  exhibition  as  a  class  be  represented 
in  the  first  instance.  Even  at  this  stage,  how,  it  is  asked,  can 
interests  clash  when  heretofore  conflicting  positions  are  wedded 
in  common  objectives,  namely  profits? 

0 

A  barometer  of  how  a  movie  mutual  fund  might  have  fared 
since  the  beginning  of  1958  is  indicated  below.  Included  are 
both  film  company  and  exhibition  company  results  which  are 
based  on  the  Film  BULLETIN  Cinema  Aggregate  of  represen- 

tative industry  shares.  Theatre  company  shares  show  movement 
in  a  typically  narrow  band.  A  movie  investment  trust  will,  of 
course,  be  established  on  a  base  of  film  companies  almost  exclu- 

sively. Note  the  steadily  rising  trend  in  the  film  company 
shares  over  purportedly  good  months  and  bad. 
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The  Defiant  Ones'  Powerful 

Rating  is  for  class  houses;  will  not  do  as  well  in  mass  market. 
Strong,  meaty  drama,  superbly  acted.  Kramer's  direction 
lifts  it  far  above  the  ordinary.  In  black  and  white. 

To  all  those  who  have  been  rather  noisy  lately  claiming  the 
future  of  the  motion  picture  to  lie  only  with  overpowering 
blockbuster,  producer-director  Stanley  Kramer's  "The  Defiant 
Ones  "  should  provide  a  strong  contradiction.  For  this  produc- 

tion of  moderate  budget,  which  United  Artists  is  releasing,  in 
simple  black-and-white  is  one  of  the  most  alive  and  vital  ex- 

periences to  be  had  in  a  theatre  in  quite  a  spell. 
Although  this  reviewer  would  not  rate  it  a  truly  great  film, 

this  tale  of  a  Negro  and  a  white  ironically  chained  together  in 
their  escape  from  the  law,  is  an  eminently  notable  event  and 
one  which  returns  the  ""little"  movie  of  artistic  merit  to  all  its 
glory.  From  the  point  of  view  of  direction  and  performance, 
'"The  Defiant  Ones"  is  sure  to  be  in  line  for  '58  awards. 

Undoubtedly,  it  will  win  high  praise  from  the  critics.  It  will 
be  hailed  and  patronized  by  the  class  and  art  film  audience.  In 
the  general  mass  market,  its  boxoffice  performance  will  depend 
to  a  large  extent  on  how  it  is  exploited. 

The  stars  are  Tony  Curtis  and  Sidney  Poitier  and  they  have 
never  done  anything  better  in  their  professional  lives.  From 
their  first  scene  together,  the  conflict,  the  passions,  the  preju- 

dices, and  the  bitterness  against  society  which  both  divide  them 
and  bring  them  into  a  grim  solidarity,  flares  scorchingly  on  the 
screen.  And  this  kind  of  fire,  so  primitive  yet  so  powerful, 
continues  almost  unabatedly  throughout. 

There  must  be  praise  indeed  for  the  direction  of  Stanley 
Kramer.  Despite  his  earlier  successes,  we  have  never  before 
been  given  a  hint  of  the  subtle  mastery  he  reveals  here.  And 
in  ""The  Defiant  Ones",  mastery  it  is.  Under  his  camera  the 
visual  touch  is  supreme:  the  shots,  the  compositions,  the  quick 
cuts,  the  expert  capturing  of  physical  detail  that  speaks  volumes, 
the  rolling  imagery  that  underscores  the  chase  genre  of  the  film 
— all  these  have  been  used  without  artiness  or  studied  effect, 
used  with  an  elemental  exactness  so  very  rare  in  the  American 
cinema  of  recent  years. 

Actually,  Kramer's  direction  here  equals  and  is  borrowed from  the  lauded  Italian  neo-realism  school.  But  there  is  no 
sedulous  copying  here;  Kramer  has  assimilated  everything  he 
learned  and  brought  it  to  bear  on  new  channels,  forged  it  into 
the  American  idiom  and  the  American  feeling.  And  he  has 
even  bettered  some  of  his  teachers,  for  in  "The  Defiant  Ones  ' 
there  is  none  of  that  dragging  dolorosa  which  Fellini  and  Ros- 
sellini  sometimes  indulge  in.  Kramer's  direction  is  one  of  the 
leanest  and  most  sharply  edited  jobs  we've  seen  in  an  age. 

The  script  runs  behind  the  other  elements  of  the  production. 
Whereas  the  direction  offers  the  skeleton  for  an  almost  classic 
bit  of  cinema,  writers  Nathan  E.  Douglas  and  Harold  Jacob 
Smith  have  turned  in  a  story,  Nshile,  tightly  drawn,  is  below 
the  mark  for  a  film  of  this  stature.  The  idea  of  a  black  and  a 
white,  escapees  from  a  chain  gang,  linked  together  by  more 
than  the  iron  knots  between  their  wrists,  outsiders  even  from 
the  poor-white  squalor  of  the  South,  tramping  through  swamps 

Drama  From  Stanley  Kramer 

Sidney  Poitier  drags  exhausted  Tony  Curtis 
through  swamp  in  dash  to  escape  the  law. 

and  ravines  with  a  dog-pack  on  their  trail  and  hating  each 
other  all  the  way — this  idea,  we  say,  is  solid,  pithy  and  soundly 
capable  of  development  and  depth.  However,  though  there 
are  occasional  sparks  of  incisiNe  dialogue,  as  that  brilliant 
scene  where  the  two  hammer  with  a  rock  on  their  chains  all 
the  while  incantations  of  the  humiliation  they  suffered  in  the 
outside  world,  for  the  most  part  the  psychological  probing  and 
characterizations  are  not  particularly  inspired.  We  never  really 
learn  the  history  and  backgrounds  of  the  protagonists,  their 
ambivalent  relationship  never  takes  on  size  and  appropriate  sig- 

nificance. Nor  do  the  picaresque,  forlorn,  shabbly  or  venemous 
creatures  they  meet  on  the  journey.  These  are  ""types":  lots  of 
suggestions  of  the  genuine  article  and  that  alone,  unlike  the 
direction  and  acting  where  it's  all  bona  fide. 

Storywise,  the  film  follows  the  fugitives  over  raging  rivers, 
clay  pits,  an  attempted  lynching  by  a  sadistic  mob,  temporary 
refuge  on  an  isolated  farm  where  the  woman  owner  offers 
Curtis  her  charms,  finally  down  to  the  last  steely-perfect  scene 
where  the  two  just  miss  the  train  that  would  take  them  to 
safety.  Underlying  it  all  is  the  grudging,  frightened  evolution 
of  the  two  from  hate  to  understanding  and  affection,  their 
growing  realization  that  aloneness  is  the  enemy  not  society. 
Cara  Williams  is  finely  passionate  as  the  frustrated  drab,  Lon 
Chaney,  Jr.  scores  as  a  former  con\ict  who  sa\es  them  from 
the  mob,  Theodore  Bikel  makes  a  human,  troubled  sheriff. 
United  Artists.  97  minutes  Tony  Curtis,  Sidney  Poitier.  Produced  and  directed  by 
Stanley  Kramer. 
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 1  and  ROBERT  WILDER.  Screen  Adaptation  by  JESSAMYN  WEST  and  ROBERT  WYLER 
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"Me  and  the  Colonel" 
ScuUe^  l^sitUf  O  O  O 

Funful  and  sophisticated  comedy  with  Danny  Kaye  in  less 
frenetic  role.  Curt  Jurgens  adds  marquee  weight.  Top- 
drawer  Goetz  production.  First  rate  for  class  situations. 

A  new  Danny  Kaye,  for  the  first  time  delineating  a  full  char- 
acterization without  reverting  to  his  familiar  clown  and  capers 

act,  scores  happily  in  this  classy  comedy  from  Columbia.  Based 
on  a  charming  Franz  Werfel  play,  "Me  And  The  Colonel",  an 
intelligently  conceived  William  Goetz  production  with  a  war- 

time French  countryside  backdrop,  is  a  warmly  human,  ironic 
and  occasionally  rollicking  enterprise.  Mark  it  down  as  one  of 
the  season's  best  comedy  entries.  It  should  roll  up  good  grosses 
in  metropolitan  areas.  Class  audiences  will  be  delighted.  Its 
basic  conceit,  that  of  pitting  a  resourceful  Polish  Jew  and  an 
aristocratic,  anti-semitic  officer  together  on  a  mad  escape  from 
the  conquering  Nazis,  is  highly  original  and  provocative. 
With  Kaye  as  the  plucky  proletariot  and  Curt  Jurgens  as  the 
swashbuckling  Colonel  who  lives,  drinks  and  makes  love  in  the 
grand  style  while  bombs  fall  all  over,  the  viewer  is  regaled  dur- 

ing the  film's  high  moments  with  sparkling  shafts  of  acting  and 
rib-tickling  revealing  dialogue.  Director  Peter  Glenville  and 
scripters  S.  N.  Behrman  and  George  Froeschel,  while  ably  es- 

tablishing a  tone  of  civilized  fun  and  fancy,  allow  the  pace  to 
lag  at  times,  and  there  are  a  few  heavy  portions  of  schmaltz 
and  sermonizing.  But,  for  the  most  part,  it  moves  at  a  fast  pace. 
Noteworthy  is  the  make-fun-of-the-Germans  angle,  running 
counter  to  the  now-fashionable  tolerance  bit.  Filmed  overseas, 
smartly  photographed  in  black  and  white  with  a  sterling  sup- 

porting cast  including  such  foreign  luminaries  as  Francoise 
Rosay  and  Martita  Hunt,  "Me  And  The  Colonel"  is  a  very  cos- 

mopolitan affair,  another  in  the  increasing  list  of  Hollywood 
films  made  for  the  world-market  with  the  built-in  international 
outlook.  Lissome  Nicole  Maurey  makes  a  piquant  mistress  for 
Jurgens  and  Akim  Tamiroff  is  splendidly  befuddled  as  his  order- 

ly. These  three  and  Kaye  romp  over  Nazi-occupied  France  in 
a  Rolls  borrowed  from  the  Rothschilds — just  one  of  Danny's 
amazing  feats.  At  any  rate,  in  every  adventure  or  escapade  it's 
always  the  refugee  Jew  who  quietly  but  shrewdly  gets  his  be- 

grudging Colonel  out  of  trouble.  There  is  even  some  nonsense 
of  duelling  over  Mile.  Maurey  and  some  plot-suspense  of  secret 
papers.  Finally,  Jurgens  engineers  a  fantastic  plan  to  save 
Danny  from  the  Nazis,  the  two  reach  the  safety  of  the  British 
and  their  comradeship  is  now  forever. 
Columbia.  109  minutes.  Danny  Kaye,  Curt  Jurgens.  Produced  by  William  Goeti. Directed  by  Peter  Glenville. 

"Andy  Hardy  Comes  Home" 
SuUhcm  'RiUiH^  O  O  O Andy  returns  with  many  members  of  Hardy  family.  Should 

please  the  family  trade.  Grown-up  Rooney  good. 
Andy  Hardy  is  back  in  basically  the  same  sort  of  All-Ameri- 

can  schmaltz  and  refreshing-as-ice-cream  humor  which  delighted 
the  family  audience  during  the  late  Thirties.  It  should  receive 
a  hearty  welcome  from  the  middle-aging  generation  who  en- 

joyed Andy  so  much  in  the  past,  and  from  the  younger  element 
who  have  followed  him  of  late  on  their  TV  screens.  Sporting 
a  mature  (and  subdued)  Mickey  Rooney,  now  married  and 
happy,  responsible  father  of  two  kids,  M-G-M's  "Andy  Hardy 
Comes  Home  "  has  a  breezy  plot  that  floats  along  on  all  the 
home-life-in-small-town  gimmicks  that  made  the  famed  series 

so  endearing.  Sadly  missing  is  Lewis  Stone,  the  memorable 
Judge  Hardy,  but  still  around  are  Fay  Holden  (Ma  Hardy), 
Cecilia  Parker  (sister  Marion)  and  Sara  Haden  (Aunt  Millie). 
They,  along  with  Pat  Breslin  as  Rooney's  pretty  wife,  and 
Mickey's  son,  Teddy,  and  Gena  Gillespie  as  his  frolicsome 
progeny,  spread  a  warm  and  winning  glow  over  everything, 
shining  with  both  tears  and  laughter.  The  Red  Doff  production 
is  in  the  Hardy  tradition,  the  direction  of  Howard  W.  Koch  is 
strictly  for  the  tender-minded  and  the  script  by  Edward  Everett 
Hutsching  and  Robert  Morris  Donley  is  just  about  as  complex  as 
a  main  street  hardware  store.  A  novel  flashback  works  in  Judy 
Garland,  Esther  Williams  and  Lana  Turner  when  Mickey 
dreams  of  his  stripling  days:  these  cut  strips  from  old  Hardy 
epics  are  agreeably  nostalgic.  Then  there's  a  heart-lifting  en- 

counter between  Rooney  and  his  son,  recalling  the  man-to-man 
talks  he  used  to  have  with  the  Judge.  Johnny  Weissmuller,  Jr. 
and  Jerry  Colonna  are  added  starters.  Plot  has  Mickey  return 
to  boyhood  town  of  Carvel,  meet  resentment  from  townspeople 
when  he  tries  to  persuade  them  to  let  an  aircraft  plant  be  estab- 

lished there,  get  in  some  romantic  entanglement  wholly  un- 
wittingly, finally  exonerated  by  everyone,  offered  his  father's 

famous  bench,  etc.  This  leaves  the  way  open  for  continuation  of 
the  series,  if  the  paying  public  proves  its  interest. 
Metro-Goldwyn-Mayer.  80  minutes.  Mickey  Rooney,  Patricia  Breslin.  Produced by  Red  Dotf.   Directed  by  Howard  W.  Koch. 

"A  Tale  of  Two  Cities" 
Sct^tKC^  1^€Uui^  Q  O  PLUS 

Dickens'  classic  comes  thru  as  heavy,  pedestrian  melodrama. 
Should  hold  interest  of  those  who  enjoy  historical  adventure. 

That  sprawling  novel  of  the  French  Revolution  by  Charles 
Dickens  is  on  screen  once  again,  this  time  under  the  Rank  ban- 

ner, in  a  faithful  but  hardly  stirring  adaptation.  Starring  Dirk 
Bogarde  in  the  role  of  the  tarnished  hero,  "A  Tale  of  Two 
Cities  "  should  fit  the  bill  for  those  who  enjoy  plots  of  revenge, 
conspiracy,  highly  romanticized  love  affairs  and  the  like  set 
against  handsome  historical  fripperies.  Director  Ralph  Thomas 
has  managed  to  invest  the  storming  of  the  Bastille  with  color, 
bounce  and  excitement,  and  he  manages  some  sharp  tension 
during  the  Tribunal  sequences,  bringing  the  spectator  into 
gritty  confrontation  with  the  heat  and  hate  of  a  mob  out  for 
aristocratic  blood,  but  the  pace  generally  is  pedestrian.  And 
the  Betty  E.  Box  production  in  black-and-white  is  heavy-handed. 
Scripter  T.  E.  B.  Clarke  doesn't  succeed  in  transcribing  a  good 
on-the-page  episode  into  viable  cinematic  terms.  The  exhibi- 

tor's best  hope  is  to  sell  this  to  the  family  audience  and  to  stu- 
dent groups  seeking  "culture".  Bogarde  fails  to  grasp  the  char- 
acter he  is  playing,  so  much  so  that  at  times  we  get  the  Noel 

Coward  version  of  Sidney  Carton.  His  support,  for  the  most 
part,  is  competent.  Dorothy  Tutin  makes  a  charming  heroine 
and  French  star  Paul  Guers  is  appropriately  dashing  as  the 
Marquis  who  loves  her.  It  is  about  this  character  that  the  in- 

volved plot  pivots.  One  turn  has  him  the  scion  of  the  hated 
feudal  family,  the  St.  Evremondes;  another  twist  has  it  that  the 
young  noble's  vilainous  older  cousin  had  imprisoned  Miss 
Tutin's  doctor-father  for  many  years  to  prevent  his  revealing  the 
horrible  murders  and  perversities  done  by  the  ancient  regime. 
The  well-known  climax  comes  when  Bogarde,  the  soused,  de- 

jected lawyer,  helps  Guers  to  escape,  takes  his  place  on  the  guil- 
lotine, happy  to  redeem  his  life  by  self-sacrifice  in  order  to 

bring  happiness  to  Miss  Tutin. 
Rank  Film  Distributors  ot  America.  117  minutes.  Dirk  Bogarde,  Dorothy  Tutin Paul  Guers.    Produced  by  Betty  E.  Box.    Directed  by  Ralph  Thomas. 
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"A  Certain  Smile" 
SuAiKC44-  ̂ atCK^  O  O  O 

Placid  romantic  tale  laid  against  breathtaking  views  of 
France's  scenic  beauties.  C'Scope  and  Color.  Good  for fern  trade. 

Francois  Sagan's  naughty  n()\el  about  a  May-December  has 
been  too  thoroughly  hiundered  by  its  screen  authors,  "A  Certain 
Smile"  certainly  has  been  gi^en  the  lushest  visual  background 
in  years.  Scenes  of  Paris  and  the  Ri\  iera  have  been  done  up  in 
ail  their  enticing  magnificence  via  the  opulence  of  Cinemascope 
and  DeLuxe  Color.  The  mounting,  as  a  matter  of  fact,  out- 

weighs the  dramatics.  Scripters  Francis  Goodrich  and  Albert 
Hackett  in  taking  the  bite  out  of  the  Sagan  original  have  less- 

ened considerably  the  no^e^s  adult  appeal.  Instead,  this  su- 
premely scenic  production  from  Henry  Ephron  is  a  rose-colored 

examination  of  love  and  the  merest  suggestion  of  adultery 
among  the  rich.  Director  Jean  Negulesco,  employing  the  same 
photographic  magic  he  used  in  "Three  Coins  In  The  Fountain", 
establishes  a  bitter-sweet  mood  with  changes  of  season  along 
the  Seine,  panoramic  rides  through  the  hills  of  Cannes,  chic 
Champs  Elysees  apartments,  le  jazz  hot  in  the  boites  around 
the  Sorbonne  and  a  thousand  other  just-right  cameos.  It's  a 
scenic  treat,  to  be  sure.  Rossano  Brazzi,  Joan  Fontaine,  Brad- 

ford Dillman  and  Christine  Carere,  the  leads,  are  an  undeniably 
handsome  quartet.  The  exhibitor  can  mark  this  one  as  pure 
catnip  for  women  of  all  ages,  a  strong  draw  in  the  metropolitan 
market.  Mile.  Carere,  is  a  childishly  voluptuous  creature  some- 

what a  la  Bardot,  but  lacking  that  sexpot's  fire.  Brazzi  brings his  usual  continental  flair  to  the  role  of  her  rakish  lover,  but 
Joan  Fontaine  has  only  a  few  poignant  scenes  as  the  understand- 

ing wife.  Newcomer  Dillman  is  off-key  most  of  the  times  as 
the  girl's  pre-cuckolded  suitor.  The  story  tells  of  the  week- long  affair  between  Christine  and  Brazzi,  uncle  of  her  fiance. 
In  the  end,  both  realize  their  mistake,  bringing  hurt  to  others 
and  they  vow  to  make  amends.  A  good  selling  point  is  offered 
in  popular  singer  Johnny  Mathis  delivering  the  theme  song 
against  a  sumptuous  supper  club.  Tensing  of  Milton  Krasner 
should  win  an  Oscar. 

20fh  Century-Fox.  104  minutes.  Rossano  Braiii,  Joan  Fontaine,  Christine  Carere. Produced  by  Henry  Ephron.    Directed  by  Jean  Negulesco. 

"South  Seas  Adventure" 

SeuUc^  'RiXtU^  O  O  O Latest  Cinerama  show  reveals  some  new  beauty  and  wonder 
spots,  but  adds  nothing  to  the  wide-screen  process. 

Although  Cinerama  is  a  miracle  of  photography,  its  latest 
use  in  "South  Seas  Adventure"  adds  up  to  a  considerable  lessen- 

ing of  its  original  sock  and  shock  appeal.  For  this  presentation 
of  the  Carl  Dudley  production  is  basically  steamship  line  pro- 

motional fodder  in  which  the  scenic  wonders  of  Honolulu, 
Tahiti,  Australia,  the  New  Hebrides  and  other  Pacific  gems  go 
by  in  oppulent  pictorial  array,  but  also  with  a  notable  dearth 
of  inventivness,  incisivness  and  genuine  gusto.  Nevertheless, 
despite  the  over-glossy  touches  of  five  directors  and  an  un- 
illuminating  narration,  the  film  boasts  the  balmiest  barrage  of 
sheer  and  spectacular  beauty  now  on  the  market.  This  alone 
should  carry  this  fifth  Cinerama  enterprise  on  some  brisk  big 
city,  hard-ticket  business.  Orson  Welles  and  three  other  actors 
rotate  their  voices  in  some  pedestrian  off-screen  pointers,  dwell- 

ing on  an  historical  whimsy  here,  a  sentimental  posy  there. 
The  Alec  North  score  commendably  captures  the  surge  and 

sway  of  the  regions  depicted  and  John  F.  Warren's  Techni- 
color cameras  outdazzle  the  rainbow,  even  though  Cinerama's 

three  seams  occasionally  make  themselves  known.  A  surplus 
of  everything  pagan  or  primitive  oozes  throughout,  from  the 
fabled  hula-hula  pirouettes  to  a  tribal  ritual  in  which  the  young 
natives  attempting  to  prove  their  manhood  must  jump  from 
giant  towers,  making  their  fall  a  split-second  escape  from 
death.  This  latter  sequence  is  superbly  executed  in  a  series  of 
stand-out  shots  which  will  have  any  audience  on  a  real  qui 
vive.  Hawaii  comes  in  for  red  plush  treatment  as  do  the  tourist 
frolics  aboard  the  S.S.  Lurline  and  a  shmaltzy  outdoor  wedding 
around  surf-board  studded  VC'aikiki  Beach.  Some  "serious  " 
religious  overtones  occupy  important  sections  dealing  with 
missionary  work  in  a  Tonga  outpost,  high-powered  choir  sing- 

ing in  a  veritable  wilderness  and  the  counterpoint  picare- 
sequeness  of  the  old  ceremonial  idolatry.  Later,  New  Zealand 
and  Australia  get  their  share  of  searching  appraisal  with  in- 

timate glimpses  of  the  people,  industrial  progress,  social 
changes  and,  of  course,  the  bush  country  and  kangaroo  life. 
Most  of  the  footage  here  has  been  rarely  shot  before,  and  ex- 

citement is  generated  by  some  obvious  first-look  spectacles. 
All  in  all,  for  the  travel-minded  and  just  plain  escapists  "South 
Seas  Adventure  "  is  a  treasure  trove;  for  the  more  demanding, 
however,  the  baubles  will  quickly  begin  to  bore. 
Stanley  Warner.  120  minutes.  Cinerama.  Produced  by  Carl  Dudley.  Directed  by Carl  Dudley,  Richard  Goldstone,  Francis  D.  Lyon,  Walter  Thompson.  Basil  Wranqell. 

"Gunsmolie  in  Tucson" 

Routine  western  abetted  by  CinemaScope  &  Technicolor. 
The  William  D.  Coates  production  for  Allied  Artists  is  strict- 
ly standard  western  fare,  albeit  in  wide  CinemaScope  and  pic- 

turesque DeLuxe  Color.  Starring  Mark  Ste\ens  and  Forrest 
Tucker  in  the  familiar  tale  of  the  good  brother  vs.  the  bad 
brother,  the  script  of  Paul  Leslie  Peil  and  Robert  Joseph  pits 
these  two  stalwarts  against  the  well-trod  battleground  between 
robber  barons  in  the  form  of  cattlemen  and  hard-working  bible- 
thumbers  in  the  shape  of  farmers.  The  studiously  sandy  direc- 

tion of  Thomas  Carr  keeps  it  grinding  along  at  a  fair  clip.  On 
the  whole,  however,  this  boss  opera  should  serve  adequately  as 
a  dualler  in  the  action  market.  William  Whitley's  outdoor  shots 
capture  all  the  indigenous  excitement  not  in  the  script  and  some 
of  the  indoor  brawls  a  la  saloon  and  ranch  house  have  a  neat 
pictorial  wham.  Performances  are  credible  enough.  Mark 
Stevens  as  the  roguish  brother  is  slick  at  times,  nasty  at  others; 
in  the  end,  when  he  switches  sides  to  the  farmers  the  motiva- 

tions are  arbitrary  and  not  exactly  convincing.  Tucker  is  rea- 
sonably effective  as  the  brother  who's  a  sheriff,  even  though  the 

role  sports  little  in  the  way  of  hard-leather  realism.  Vaughan 
Taylor,  however,  hits  the  mark  palpably  as  a  lascivious  and 
land-lusting  cattleman,  leader  of  the  war  against  the  farmers. 
Romantic  interest  sashays  in  and  out  with  the  glamorous  Gale 
Robbins,  wife  to  Taylor  but  inamorata  of  Stevens.  For  the 
action  fans  there's  a  variety  of  gunbouts  culminating  in  the 
usual  down-the-street-into-the-barn  cataclysm.  Stevens  handles 
the  hot  rods  well  enough  and  director  Carr  builds  up  some  ten- 

sion in  the  fracases  between  the  warring  parties.  Tucker  re- 
forms his  brother,  the  baddie  Ta\  lor  and  his  gang  bite  the  dust 

when  a  righteous  farmers  defend  their  crops,  and  Miss  Robbins 
rides  off  for  a  new  life  with  Stevens. 

Allied  Artists.  80  minutes.  Mark  Stevens,  Forrest  Tucker.  Produced  by  William D.  Coates.   Directed  by  Thomas  Carr. 
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Wh9f  Iktj'n  Tslkini  Abom □    □    □    In  the  Movie  Bujinesj    □    □  □ 

PARAMOUNT  WINS  AD  "HONOR".  Advertising  Age,  the 
marketing  trade  paper,  in  its  annual  Summer  Workshop  on 
Creativity  in  Advertising  rated  some  fifty  advertising  campaigns 
and  accorded  a  movie  ad  the  low  spot  on  the  totem  pole.  The 
judging  by  a  panel  of  five  admen  from  leading  agencies  re- 

sulted in  a  Two  rating  (the  lowest  any  ad  averaged)  for  the 
advertising  on  Paramount's  ""Desire  Under  the  Elms".  This 
booby  prize  score  identifies  copy  that  is  ""really  bad"  and  some- 

thing any  adman  should  be  "ashamed  to  turn  out".  The  panel- 
ists ranked  the  "Desire"  ad  so  low  on  the  basis  of  its  ""offensive 

highlighting  of  lustful,  illicit  love,  sensuality,  adultery  and 
abandonment  of  conventional  ideals  in  the  copy  and  poor 
taste  in  general".  In  view  of  the  fact  that  "Desire"  was  such  an 
utter  boxoffice  failure,  industryites  are  wondering  what  impact 
this  slap  may  have  on  Paramount's  advertising  department. 0 
WESTERNS  COMEBACK  IN  '59.  It  s  no  trade  secret  that  the 
long-established  audiences  for  westerns  in  theatres  have  been 
gobbled  up  by  TV  in  the  past  year.  Video's  homebred  horse 
operas  and  the  spate  of  old  saddle  epics  tossed  in  the  TV  pot 
by  the  film  companies  have  virtually  killed  off  what  was  once  a 
lucrative  market.  Bob  O'Donnell  of  Interstate  Circuit  reports 
a  forty  per  cent  drop-off  in  the  westerns  audience  in  his  Texas 
theatres — and  this  type  of  film  has  long  been  bread-and-butter 
product  for  Lone  Star  exhibitors.  If  TV  viewing  patterns  run 
true  to  form — and  they  have  not  deviated  since  the  inception 
of  the  medium — the  public  will  soon  have  had  its  fill  of 
westerns  on  the  little  screen.  Shrewd  industry  observers  look 
for  oaters  to  make  a  strong  comeback  in  theatres  by  the  early 
part  of  '59. 0 
DRIVE-IN  BOOM.  The  growth  and  revenue-producing  im- 

portance of  drive-in  theatres  continues  unabated.  It  has  been 
estimated  prior  to  this  season  that  the  open-airs  accounted  for 
15  to  20  per  cent  of  theatre  business  done  in  the  U.  S.,  but 
some  film  men  now  predict  that  1958  will  see  them  account  for 
a  whopping  30  to  35  per  cent  of  domestic  film  revenues.  And 
the  zenith  of  drive-ins  potential  is  a  long  way  off,  they  say. 
Before  another  five  years  pass,  if  their  marketing  projections 
are  accurate,  ozoners  may  be  doing  more  than  half  of  all 
theatre  business.  Apparently,  the  public  is  still  taking  to  the  re- 

laxed, informal  come-as-you-are  atmosphere  of  movies  under  the 
stars — and  this  trend  figures  to  be  accentuated  in  coming  years. 

O 
TOLL-TV  FADEOUT.  The  recent  decision  by  the  Federal 
Communications  Commission  to  delay  for  a  year  toll-television 
tests  is  viewed  by  some  as  sounding  the  death-knell  of  pay-TV 
— at  least  for  years  to  come.  Not  the  FCC  action  itself  is  held 
responsible  for  this  view,  but  those  who  were  promoting  the 
operation  found  that  they  were  playing  with  something  that 
was  a  little  too  big  to  handle.  When  it  gets  right  down  to 
specifics,  wired  toll-TV  was  dead  even  before  they  pulled  the 

final  curtain  on  the  Bartlesville  experiment.  It's  too  expensive. 
Several  cost  studies  have  conclusively  proved  that  the  wiring  of 
entire  cities,  or  even  the  use  of  existing  telephone  lines  to  relay 
pay  telecasts  is  uneconomic.  All  the  talk  from  various  pro- 

moters about  baseball  games  and  various  other  events  has  van- 
ished into  thin  air.  One  keen  observer  of  toll-TV  develop- 
ments on  the  Washington  scene  has  this  to  say:  '"They  (the 

FCC)  delayed  the  tests  for  one  year  because  they  believe  that 
Congress  will  kill  this  thing  once  and  for  all  during  its  next 
session.  After  all,  when  you  give  Americans  free  television  for 
approximately  ten  years  and  then  try  to  take  it  away,  you're 
playing  with  political  dynamite.  And  there's  not  a  single 
politico  I  know  who  deliberately  wants  to  get  defeated  tne 
next  time  he  runs  for  office.  Of  course,  you  can  figure  that 
the  fee-television  proponents  won't  take  this  death  sentence 
without  fighting  back,  but  there's  not  much  they  can  do  to  sell 
this  thing  to  Congress  or  the  public". O 

TV'S  TREMORS.  Movie  people  are  more  than  a  bit  amused 
by  the  current  condition  of  the  television  industry.  Having 
grown  accustomed  to  hearing  the  obituary  of  motion  pictures 
sung  by  all  the  wiseacres  in  video,  the  film  clan  is  relaxed  as 
they  observe  the  nervous  state  of  TV.  With  a  reported  ten 
percent  of  its  choice  time  for  the  Fall  season  still  unsold,  TV 
is  having  a  real  case  of  jitters.  And  the  programming  problem 
is  more  acute  than  ever.  The  60-and  90-minute  dramatic  shows 
have  been  dropped  by  many  sponsors;  there  has  been  an  over- 

dose of  westerns;  comedy  is  at  an  all-time  low  ebb;  top  talent 
is  more  fearful  than  ever  of  "overexposure".  And  there  is  a 
business  recession  to  make  sponsors  more  cautious  with  their 
money.  You  say  the  movie  business  has  troubles ! ! 

( Continued  from  Page  5  ) 

picture,  turn  to  United  Artists'  treatment  of  "'The  Vikings",  a 
blustering  giant  of  a  motion  picture  if  ever  there  was  one. 
Bolstered  with  an  enormously  appealing  picaresque  tale,  vivified 
with  premium  star  power,  U.A.  executives  could  easily  have 
been  enticed  into  leaning  back  in  their  leather  chairs  and  letting 
the  built-in  values  of  "The  Vikings"  carry  it  along.  But  specta- 

tor behavior  has  never  worn  well  with  that  keen  organization, 
and  "The  Vikings"  was  spearheaded  with  a  bountiful  promo- 

tion barrage  that  matched  the  film  in  zest  and  massiveness. 
We  say  that  those  executives  who  neglect  to  promote  their 

product  to  the  hilt  are  flirting  dangerously  with  administrative 
negligence  and  are  guilty  of  cheating  their  companies'  stock- holders of  the  maximum  effort  to  which  an  investor  is  entitled. 

Self-induced  anemia  in  the  heartland  of  the  industry  seems  to 
be  the  remedy  imposed  by  the  coterie  who  maintain  ""axing 
speaks  louder  than  words".  The  weapsons  of  promotion  are 
the  most  potent  in  the  still-lethal  arsenal  of  the  film  industry. 

Regardless  of  the  size  of  a  film,  it  is  entitled  to  a  full-bodied, 
three-letter  promotion  push.  And  until  it  is  realized  industry- 

wide that  our  promotion  manpower  is  the  sine  qua  iion  of  con- 
sistently successful,  economical  picture  selling,  as  well  as  the 

basis  for  the  glittering  Eldorado  picture,  the  future  bodes 
naught  but  recurring  defeat  and  enforced  stagnation. 
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HOLDEN  ^  LOREN 
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Love 
Story! 

FORBES  LEHMAN^ 
OSCAR  HOMOLKA 
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tea  0,  CAROL  REED  •  Associjie  p-od^cer  AUBREY  BARING 
CARL  FOREMAN  Picture     A  HIGHROAD  PRESENTATIOf^ 

CINEMASCOPE 
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FRANKENSTEIN 

surring  PETER  GUSHING  •  EUNICE  GAYSON 
FRANCIS  MATTHEWS  •  MICHAEL  GWYNN 

WriHen  by  JIMMY  SANGSTER  •  Produced  by  ANTHONY  HINDS 
Directed  by  TERENCE  FISHER  •  A  HAMMER  FILM  PRODUCTION 

TECHNICOLOR® 

JAMES  KIM 

STEWART  •  NOVAK 

co-starring 

JACK  LEMMON  •  ERNIE  KOVACS 

!iUP[ll 
Play  Into 
Movie! 

ELSUANCHESIEMANICE  RULE 
Screenplay  by  DANIEL  TARADASH  •  From  the  play  by  )OHN  VAN  ORUIEN As  pioduced  in  New  Voik  by  Irene  Mayer  Sel;nick 

Dnecled  by  RICHARD  QUINE  •  Produceii  by  lULIAN  BLAUSTEIN 
A  PHOENIX  PRODUCTION  •  TECHNICOLOR 

VAN  TAB 

HEFLIN  HUNTER 

KATHRYN  GRANT  •  MS  DARREN 
..rh  MICKEY  SHAUGHNESSY 

Screenplay  by  FRANK  NUGENT  •  From  a  story  by  RIG  HARDMAN 
Produced  by  FRED  KDHLMAR  •  Directed  by  PHIL  KARLSON 

CINEMASCOPE  TECHNICOLOR® 

OAiYKAYE-CURIJURGENS 

NICOLE  MAUREY 

"ME  AND  THE  COLONEL" 
with  Francoise    Akim      Martita  Alexander 
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Dooper! 

Screenplay  by  S.  N.  BEHRMAN  and  GEORGE  FR0E8CHEL 
Produced  by  V^ILLIAM  GOETZ  •  Directed  by  PETER  GLENVILLE 

A  COURT-GOETZ  PICTURE 

SPENCER 

TRACY 

THE  LAST 

HURRAH 
A  JOHN  FORD  PRODUCTION co-starring 

Oianne      Pat        Basil  Doni E-CRI lanes 

Screenplay  by  FRANK  NUGENT 
on  the  Novel  by  EDWIN  O'CONNOR Directed  and  Produced  by  JOHN  FORD 

FROM 

P.S.  Have  you  checked  the  smash 

grosses  on  "The  Camp  On  Blood  Island"? I 



"ThG  Reluctant  Debutante" 
SCUCHM.  IRiUcHf  O   O  O 

Highly  amusing  comedy.  Sparkling  Harrison-Kendall  per- 
formances. Good  for  class  and  family  audiences. 

Rex  Harrison  and  Kay  Kendall  pro^e  a  smart  and  scintillat- 
ing team  in  this  happy  bit  of  upper-class  hokum  which  M-G-M 

is  offering.  "The  Reluctant  Debutante"  appears  to  have  the  in- 
gredients that  will  please  the  discriminating  adult  audience  as 

well  as  the  family  and  teenage  grougs.  Brightly  arrayed  in 
MetroColor  w  ith  sumptuous  London  backgrounds  on  a  Cinema- 
Scope  mounting,  the  ultra-chic  Pandro  S.  Berman  production 
takes  some  fluff  about  the  Debutante's  coming-out  season,  whips 
it  up  into  a  farcical  plot  with  snappy  dialogue,  clever  sight  gags, 
some  romantic  flip-flops  and  turns  it  over  to  the  bubbling  talents 
of  the  two  stars  and  an  attractive  supporting  cast  topped  by 
heart-throbber  John  Saxon  and  the  lovely  ingenue  Sandra  Dee. 
Angela  Lansbury  is  often  hilarious  as  a  husband-hunting-for- 
daughter  mama  and  Peter  Myers  is  a  wonderful  carricuture  of 
the  propous  ass  she'd  like  to  ensnare.  Scripter  William  Douglas 
Home  adapted  from  his  successful  London-Broadway  play,  ex- 

hibiting quite  a  few  improvements  along  the  way.  And  director 
Vincente  Minelli  has  certainly  filled  the  screwball  jugglings 
with  verve  and  vivacity.  As  the  father  and  stepmother  of  Miss 
Dee,  Harrion  and  Miss  Kendall  go  all  out  diplaying  the  anxie- 

ties and  harassments  of  parents  attempting  to  whirl  their  darl- 
ing through  her  first  social  season.  Fresh  from  her  laurels  in 

"Les  Girls",  Miss  Kendall  is  once  again  ravishing  even  when performing  slapstick,  while  Harrison  is  supreme  with  a  nuance 
or  skeptical  turn  of  eyebrow.  As  the  drummer  the  girl  falls  for 
much  to  the  dismay  of  the  parents,  Saxon  is  surprisingly  smooth 
and  Miss  Dee  is  an  eyeful.  All  turns  out  well  when  it  is  dis- 

covered Saxon  reallv  is  an  Italian  duke's  heir. 
Metro-Goldwyn-Mayer.  96  minute Pandro  S.  Berman.   Directed  by  Vin ison,    Kay  Ken 

"Buchanan  Rides  Alone" 
^U4£h€^  1^€ltiK<f^  Q  Q  PLUS 

Solid  Randolph  Scott  western  in  color  and  with  action. 
The  new  Randolph  Scott  western  is  a  fast-moving  78  minutes 

of  chicanery  and  gunbouts  in  a  law  less  border  tow  n.  Although 
it  winds  up  in  a  fantastic  blaze  of  who-shot-who.^  action,  this 
Columbia  release  should  thoroughly  satisfy  the  Scott  fans  and 
add  another  notch  to  his  enduring  reputation.  Producer  Harry 
Joe  Brown's  mounting  is  modest  but  atmospheric  enough,  and 
Lucien  Ballard's  lensing  in  Columbia  Color  is  unusually  effec- tive in  modulated  tones.  The  Budd  Boetticher  direction  is  trim 
and  taut,  suspense  and  mystery  being  generated  with  sharp,  deft 
strokes.  While  the  second  half  slows  down  somewhat  as  the 
Charles  Land  screenplay  gets  more  populated  with  characters 
and  plot  complexities,  the  climactic  scenes  are  crowded  with 
strong  action.  The  supporting  cast  is  generally  competent,  but 
star  Scott  shines  in  a  characterization  he  has  made  his  ow  n:  the 
tight-lipped  drifter  with  a  hard  core  of  honesty  and  a  lightning- 
fast  draw.  Bad  men  of  the  proceedings  are  flamboyantly  repre- 

sented by  three  brothers  who  run  the  town:  Tol  Avery,  a 
silken  sharpster  and  politician;  Barry  Kelley,  the  sadistic  sheriff; 
and  Peter  Whitney,  slobbering  idiot  who  owns  the  hotel.  Plot 
revolves  around  the  killing  of  this  motley  trio's  weakling 
nephew  by  a  young  Mexican  w  hose  sister  he  had  raped. 

"YDur  Past  is  Showing" 
ScuiHC^  IRatiH^  O  PLUS 

Frantic  British  comedy  will  get  mild  response  here. 
This  comedy  from  the  Rank  Organization  works  within  the 
zany-plus-macabre  tradition  of  the  memorable  "Kind  Hearts 
And  Coronets  ",  and  it  can  be  credited  with  an  impudent  idea 
but  only  an  occasional  spark  of  inspired  wit.  Produced  and  di- 

rected by  Mario  Zampi  and  enacted  by  a  troop  of  England's 
star  clowns,  the  film  is  basically  a  hodge-podge  of  ludicrous 
situations,  belly-laugh  dialogue  and  the  frantic  scamperings 
Keystone  Cops  used  to  revel  in.  This  may  be  fine  for  the  masses 
back  home;  on  these  shores,  however,  it  appears  to  have  a 
rather  limited  market.  The  script  of  Michael  Pertwee  has 
Dennis  Price  portraying  a  suave  blackmailer  who  threatens  to 
publish  the  truth  about  a  number  of  sacrosanct  personalities 
unless  pay-off  loot  is  forthcoming.  The  victims  of  this  charade 
are  Terry-Thomas,  a  befuddled  but  philanthropic  peer;  Peter 
Sellers,  a  TV  just-plain-folks  delight;  Peggy  Mount,  a  novelist 
noted  for  her  purity,  and  Shirley  Eaton,  a  dazzling  model  intent 
on  catching  a  Texas  oil  heir.  All  four  stew  about  until  they 
decide  on  murdering  their  nemesis  and  it  is  this  contriving  of 
outlandish  "accidents"  from  which  Price  always  manages  to 
escape  which  gives  the  film  its  series  of  gag-upon-gag  routine. 
When  Price  is  captured  by  police  his  victims  engineer  his  escape 
to  prevent  any  scandal  during  trial  and  the  last  scene  finds  them 
all  going  down  into  the  Atlantic  on  an  exploding  zeppelin. 

"Flesh  and  the  Woman" 

Gina  Lollobrigida  in  implausible  melodrama.  Dubbed  for 
general  market.  Technicolor. 

Gina  Lollobrigida  and  her  undulating  charms  fill  out  most  of 
"Flesh  And  The  Woman  ",  a  rather  old  fashioned  drama  with  a 
Foreign  Legion  background,  a  set  of  passionately  ill-fated  char- 

acters and  some  heavily  ironic  touches.  Dominant  Pictures  is 
releasing  this  French-Italian  import  in  Technicolor,  which  has 
been  dubbed  for  U.S.  consumption.  Where  heavily  exploited 
in  the  ballyhoo  and  drive-in  situations,  returns  might  be  above 
average.  The  dubbing  is  extraordinarily  inept,  especially  in  the 
star's  transcription,  and  quite  often  detracts  from  the  histrionics. 
Director  Robert  Siodmak  has  reverently  encased  Gina  in  her 
most  alluring  poses  with  liberal  views  of  both  bust  and  bottom 
and  glamorized  close-ups  of  the  face.  And  scripter  Charles 
Spaak  has  rewarded  her  w  ith  a  meaty,  if  implausible,  dual  role: 
first  has  a  ravishing  Parisian  beauty  who  drives  her  adoring  hus- 

band, frenetically  played  by  Jean-Claude  Pascal,  to  bankruptcy, 
and  later  as  the  desert  harlot  the  disgraced  man  meets  after  he 
has  retreated  into  the  legendary  anonymity  of  the  Legion.  Can 
this  be,  as  the  husband  believes,  the  haut-monde  Gina  of  his 
past,  even  though  the  girl  denies  it.'  It's  confusing.  Acting 
honors  go  to  Arletty  as  the  enigmatic  mistress  of  a  local  hostelry 
and  confidante  of  the  soldiers.  It  is  she  who  accurately  reads  in 
the  cards  of  the  forthcoming  demise  of  Pascal  and  his  legion- 

naire buddies.  Finally,  Pascal  leaves  the  service,  renewed  with 
life,  in  love  w  ith  Gina,  only  to  meet  his  former  wife,  who  crush- 
ingly  patronizes  him.  Unable  to  marry  his  desert  love  after  that, 
he  rejoins  the  Legion,  goes  off  to  the  death  Arletty  predicted. 

by  Budd  Boetticher Randolph  Scott.    Produced  by  Harry  Joe  Brown.  Directed Dominant  Pictures  release.  107  minut. 
Arletty.    Directed  by  Robert  Siodmak. Lollobrigida.  Jean-Claude 

by  Henri  Baum. 
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Shor  Hits  D  of  J  On  'Commandments' 

The  follouiiig  is  iin  open  letter  uritlen  to 
Attorne\  General  \  "ntor  R.  Hansen  by  Riihen Shor.  Cleveland  exhibitor,  on  the  matter  of 
Pantinoitnt's  alleged  price-fixin-j,  one  "The 

Ten  Commandments" . 

"While,  no  doubt,  you  are  not  pleased  to 
hear  from  me  as  in  the  past  most  of  my  com- 

munications to  you  have  not  produced  re- 
sponses which  indicated  that  you  vsere  de- 

lighted to  receive  them,  I  feel  it  is  necessary 
to  call  your  attention  to  what  I  believe  even 
the  Department  of  Justice  will  consider  a 
violation  of  the  anti-trust  laws.  I  have  refer- 

ence to  the  manner  in  which  Paramount  is 
attempting  to  force  drive-in  theatres  to  fix 
admission  prices  on  the  picture  'Ten  Com- 
mandments.' 
"Although  'Ten  Commandments'  was shown  on  subsequent  run  in  conventional 

theatres  throughout  the  country  at  the  price 
of  $1.25  for  adults  and  50c  for  children 
under  licensing  contracts  which  in  the  Cin- 

cinnati area  gave  Paramount  60%  of  the 
gross  for  the  first  week  and  50%  for  the 
second,  and  I  have  heard,  even  larger  per- 

centages in  other  communities,  the  Depart- 
ment of  Justice  did  not  intervene  inspite  of 

the  unusual  uniformity  in  the  admission  price 
charged,  although  in  many  of  the  theatres  in 
which  this  uniform  price  was  charged  the 
ordinary  admission  price  was  quite  different. 
That  these  were  fixed  prices  I  know  from 
my  own  experience  at  the  Westwood  Theatre 
in  Cincinnati,  Ohio.  In  Cincinnati,  Ohio, 
Paramount  let  it  definitely  be  known  that 
unless  theatres  would  agree  to  charge  SI. 25 
for  adults  and  50c  for  children.  Paramount 
would  not  license  the  'Ten  Commandments' 
to  be  shown  at  such  theatre,  and,  of  course, 
the  film  rental  charged  was  60%  of  the  gross 
for  the  first  week  and  50%  for  the  second. 

"In  spite  of  the  fact  that  the  Twin  Drive- 
in  Theatre  is  the  largest  grossing  theatre  in 
Cincinnati,  including  even  the  downtown 
theatres,  and  plays  either  first  runs  or  earliest 
subsequent  runs.  Paramount  never  offered  the 
picture  to  the  Twin  Drive-In  nor  gave  it  an 
opportunity  to  play  the  picture,  although 
many  requests  were  made  for  the  picture 
while  the  picture  played  on  subsequent  runs 
in  Cincinnati.  The  picture  played  nineteen 
weeks  on  first  run  in  downtown  Cincinnati 
from  December  21,  1956  to  May  7,  1957.  It 
opened  on  second  run  in  arbitrarily  chosen 
conventional  houses  in  the  suburbs  on  July 
24,  1957.  It  was  replayed  in  some  suburban 
conventional  theatres  on  December  20,  1957. 
It  was  given  sole  playing  time  at  the  Monte 
Vista  (conventional)  Theatre  on  March  30, 
1958.  Mind  you.  Paramount  Pictures  had 
agreed  to  play  its  pictures  on  a  twenty-one 
day  availability  in  the  better  (and  some  not 
so  good)  suburban  houses  and  drive-in  thea- 

tres. In  spite  of  this  agreement  the  first  su- 
burban run  did  not  start  until  eleven  weeks 

after  closing  downtown,  and  then  was  con- 
fined to  a  few  houses  excluding  many  of  the 

regular  twenty-one  day  houses  and  all  the 
drive-ins.  The  second  suburban  run  was  like- 

wise restricted  and  did  not  begin  until  more 
than  a  year  and  a  half  after  closing  down- 

town. The  third  suburban  run  was  restricted 
to  only  one  suburban  house  and  was  almost 
two  years  after  downtown  with  drive-ins 
still  excluded.  The  fact  that  the  picture  is 
now  being  first  offered  to  the  drive-in  thea- 

tres indicates  the  most  unreasonable  clear- 
ance in  the  history  of  motion  picture  business. 

"To  make  matters  worse,  however.  Para- 
mount is  attempting  to  fix  admission  prices 

charged  by  the  drive-in  theatres  in  a  com- 
pulsory fashion  by  use  of  what,  no  doubt. 

Paramount  considers  a  very  cute  trick.  The 
Paramount  form  of  contract  offered  to  the 
drive-in  theatres  for  the  pictures  charges  a 
fixed  amount  per  person  for  all  over  twelve 
years  of  age,  calling  such  amount  a  'royalty,' and  another  fixed  amount  per  person  called 
a  'royalty'  for  all  persons  under  twelve  for 
the  first  week,  and  different  amount  per  per- 

son of  each  class  for  the  second  week.  I  have 
in  my  possession  forms  of  contract  submitted 
by  Paramount  for  the  Twin  Drive-In  Theatre 
in  Cincinnati,  Ohio,  The  Valley,  Ramona 
and  Holiday  Drive-In  Theatres  in  Hamilton, 
Ohio,  and  the  Owens  and  Frontier  Drive-In 
Theatres  in  Charleston,  W.  Va.,  the  Valley 
Drive-In  Theatre  at  St.  Albans,  W.  Va.,  and 
the  Trail  Drive-In  Theatre  at  Belle,  West 
Virginia. 

"It  is  apparent  that  all  these  contracts  in 
effect  require  the  drive-in  theatres  to  charge 
the  equivalent  of  SI. 25  per  person  for  indi- 

viduals over  twelve  years  of  age  and  50c  per 
person  for  individuals  under  twelve  years  of 
age,  depending  on  whether  there  is  or  is  not 
a  local  tax,  and  insure  Paramount's  getting 60%  of  the  gross  the  first  week  and  50%  of 
gross  the  second  week.  Thus,  for  example, 
at  the  Twin  Drive-In  Theatre  at  Cincinati, 
Ohio,  Paramount  makes  the  charge  of  68c 
per  person  for  those  over  twelve  years  of  age 
and  30c  per  person  for  those  under  twelve 
years  of  age  the  first  week  and  the  second 
week  57c  per  person  for  those  over  twelve 
years  of  age  and  25c  per  person  for  those 
under  twelve  years  of  age.  These  figures 
clearly  shows  that  it  is  the  exact  equivalent 
for  the  first  week  of  60%  of  Sl.25  less  Fed- 

eral and  local  admission  taxes  for  persons 
over  twelve  years  of  age  and  60%  of  50c 
per  person  for  children  under  twelve  years 
of  age  (there  being  no  admission  taxes  on 
50c  admissions);  and  for  the  second  week 
50%  of  Sl.25  for  those  over  twelve  years  of 
age,  deducting  the  Federal  and  local  admis- 

sion taxes,  and  50%  of  50c  per  person  under 
twelve. 

"The  fact  that  this  is  definitely  price  fixing 
without  a  doubt  is  made  conclusive  by  the 
fact  that  Paramount  knows  that  the  drive-in 
theatres  do  not  charge  admission  for  child- 

ren under  twelve  at  all,  yet  Paramount  is  re- 
quiring the  theatres  to  make  this  charge  for 

children  under  twelve. 
"It  hardly  seems  right  that  the  burden should  be  placed  on  me,  an  individual  citizen 

and  operator  of  a  theatre  to  fight  the  battle  of 
the  anti-trust  laws  for  the  benefit  of  the  pub- 

lic and  the  exhibiting  industry-  generally  when 
the  Department  of  Justice  is  required  by  law 
to  undertake  that  function.  When  your  pred- 

ecessor. Judge  Barnes,  was  head  of  the  anti- 
trust division,  the  'Peter  Pan'  'Hans  Christian 

Andersen'  price  fixing  efforts  occured.  At that  time  I  defied  the  distributors  and  refused 
to  fix  the  price  of  admission  in  spite  of  the 
devices  they  attempted  to  use  at  that  time  to 
accomplish  the  same  result.  I  was  threatened 
by  them,  but  I,  nevertheless,  challenged  them 
to  bring  suit,  which  of  course,  they  did  not 
do,  as  they  knew  they  could  not  win  in 
Court.  At  that  time,  unfortunately,  I  re- 

ceived no  support  from  the  Department  of 

Justice. "My  attorney  advises  me  that  the  mere  fact that  a  motion  picture  is  copyrighted,  gives  it 
no  greater  protection  under  the  anti-trust 
laws  than  if  it  were  not  copyrighted,  and 
there  are  a  number  of  cases  in  which  the 
Supreme  Court  and  the  Federal  Courts  have 
held  that  the  owner  of  a  patent  cannot  use 
the  exclusive  control  which  the  patentee 
holds  over  the  patented  invention  to  fix  the 
price  to  be  charged  for  the  article  by  li- 

censee or  otherwise  to  violate  the  anti-trust 
laws.  I  know  from  reading  decisions  of  the 
Supreme  Court  as  a  layman  myself,  the  Su- 

preme Court  does  not  countenance  price  fix- 
ing with  respect  to  the  price  to  be  charged 

by  exhibitors  insofar  as  motion  picture  dis- 
tributors are  concerned.  I  noticed  just  re- 

cently in  the  papers  that  your  very  depart- 
ment frowned  on  the  efforts  of  the  auto  in- 

dustry to  fix  prices,  and  that  various  repre- 
sentatives of  your  department  had,  from 

time  to  time,  indicated  to  Congress  various 
dangers  inherent  in  the  price  fixing  aspects 
of  the  so-called  fair  trade  laws. 

"It  appears  from  what  I  read  in  the  trade 
papers,  that  in  spite  of  the  fact  that  the  above 
method  of  licensing  'Ten  Commandments'  is a  flagrant  attempt  at  price  fixing,  by  requir- 

ing the  drive-ins  to  charge  a  particular  price 
of  admission,  not  only  for  adults  but  also  for 
children  who  in  the  past  they  had  been  ad- 

mitting free,  your  Department  has  indicated 
that  it  sees  nothing  wrong  or  illegal  in  the 
method  pursued  by  Paramount.  I  certainly 
hope  that  the  trade  papers  have  either  mis- 

quoted or  misunderstood  the  attitude  of  your 
Department.  If  you  condone  Paramount's method  of  price  fixing,  what  is  to  prevent 
every  distributor  from  fixing  the  price  of 
every  motion  picture  that  must  be  charged 
by  an  exhibitor,  by  substituting  for  a  per- 

centage of  the  gross  of  specified  admission 
prices,  the  requirement  that  the  exhibitors 
pay  a  specific  amount  per  adult  and  per  child 
which  comes  out  exactly  as  the  same  per- 

centage of  the  gross  at  the  specified  admis- 
sion price.  Surely  such  subterfuges  cannot 

be  countenanced  by  the  courts  if  brought  to 
judicial  attention. 

"As  might  be  expected  one  of  the  results 
of  this  price  fixing  is  that  there  has  been  a 
serious  restraint  in  trade  because  practically 
none  of  the  successful  or  prestige  drive-in 
theatres  have  been  willing  to  play  the  pic- 

ture on  Paramount's  dictated  play  basis,  and 
the  only  drive-ins  that  have  been  willing  to 

(Continued  on  Page  18) 
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Film  Companies  Prosper, 

But  Theatres  Lag  in  '58 

Following  is  Latest  Summary  of  Movie  Industry  by  Value  Line  Investment  Survey 

During  the  early  part  of  this  year,  a  number  of  ma- 
jor movie  companies  (Loew's,  Warner  Bros.,  Columbia 

Pictures  and  Universal  Pictures)  operated  in  the  red. 

Yet  indications  are  that  this  year  will  be  a  pros- 
perous one  for  movie  producer-distributors. 

The  recent  financial  plight  of  the  film  studios  was 
largely  due  to  last  Fall's  Asian  flu  epidemic.  As  peo- 

ple tended  to  avoid  public  places,  most  film  distribu- 
tors suspended  the  release  of  their  more  important 

productions. 
This  year,  with  so  many  newly  distributed  films  out, 

a  good  portion  of  the  film  rentals  received  so  far  in 
1958  has  had  to  stand  heavy  amortization  charges. 
From  here  on,  an  increasing  percentage  of  box  office 
receipts  will  be  carried  down  to  net  income. 

The  industry  is  operating  in  a  new  economic  cli- 
mate brought  about  by  the  advent  of  television.  The 

size  of  the  movie  audience  has  contracted  nearly  50% 
between  1946  and  1957. 

Practically  all  the  film  companies  have  readjusted 
their  mode  of  operations  in  line  with  the  new  con- ditions. 

But  the  theatres,  as  a  group,  have  not  adjusted 
nearly  as  well. 

Despite  the  sharp  decrease  in  theatre  attendance, 
there  was  about  the  same  number  of  theatre  operating 
in  1957  as  in  1946. 

Thus  the  average  number  of  movie  admissions  per 
theatre  today  is  only  half  that  of  1946. 

Many  theatres  will  be  forced  to  close  in  the  years 
ahead.  Wa  believe,  however,  that  the  small  indepen- 

dent theatres  will  fare  much  wore  than  the  large 
chains  reviewed  in  this  issue. 

The  problems  of  the  motion  picture  industry,  then, 
are  now  concentrated  principally  in  the  exhibition  field. 

A  Bountiful  Harvest 

Mr.  Buddy  Adler,  production  chief  of  Tuentieth  Century- 
Fox,  has  predicted  that  1958  will  be  the  best  year  in  the  history 
of  his  company.  Recent  developments  suggest  that  his  forecast 
may  well  be  fulfilled.  Not  only  is  his  company  reaping  in- 

creasing income  from  television,  from  oil  drilling  activities, 
and  from  foreign  theatre  subsidiaries,  but  it  is  also  enjoying  a 
banner  year  in  its  long-lethargic  movie  production  business. 
Succesful  releases  so  far  this  year  include  "A  Farewell  to 
Arms",  "Peyton  Place",  "The  Long  Hot  Summer",  "The 
Young  Lions",  and  "Ten  North  Frederick". 

Moreover,  Tuentieth  Century-Fox  is  not  the  only  producer 
that  has  been  turning  out  hit  films  (although  it  does  have  the 
most).  Virtually  all  other  major  film  companies  can  boast  of 
one  or  more  major  successes.  From  Columbia  Pictures,  for  ex- 

ample, has  come  "The  Bridge  on  the  River  Kwai";  from  War- 
ner Bros.,  "Sayonara",  "Marjorie  Morningstar"  and  "No  Time 

For  Sergeants";  from  Loew's,  "Raintree  County"  and  "Don't 
Go  Near  the  Water";  from  Paramount  Pictures,  "Vertigo"; 
and  from  United  Artists,  "The  Vikings".  As  a  matter  of  fact, 
even  some  of  the  smaller  distributors  are  having  their  share  of 
box  office  successes.  These  include  "Old  Yeller",  from  Walt 
Disney  Productions,  and  "South  Pacific",  from  Magna  Theatre 
Corp.  All  in  all,  as  we  noted  in  our  review  3  months  ago, 
there  will  probably  be  more  pictures  grossing  S5  million  or 
more  (in  the  U.S.  and  Canada)  this  year  than  in  any  other  year 
in  the  history  of  Hollywood. 

Hollywood  Paradoxes 

This  prospect  is  probably  viewed  with  a  jaundiced  eye  by  dis- 
gruntled shareholders,  the  recipients  of  red-ink-splashed  in- 

come statements  from  such  major  companies  as  Loew's,  Warner 
Bros.,  Columbia  Pictures  and  Universal  Pictures  (an  affiliate  of 
Decca  Records),  unhappy  theatre  owners,  many  of  whom  are 
still  operating  with  mostly  empty  seats  and  still  sustaining 
heavy  losses;  and  a  skeptical  public,  still  reading  untimely  re- 

ports of  the  film  industry's  demise.  After  an  extensive  study,  a 
prominent  professor  of  the  University  of  California  concluded 
that  Hollywood  "has  laid  an  egg  "  and  that  "the  very  structure 
of  the  industry  has  been  fractured  ". 
How  then,  can  these  disparities  be  explained.-'  And  what  do 

they  signify.'  The  recent  unsatisfactory  financial  results  of  the 
film  studios  can  easily  be  understood.  Last  fall,  this  country 
was  plagued  by  an  epidemic  of  Asian  flu.  As  moviegoers 
stayed  away  from  the  theatres  to  avoid  the  risk  of  contagion, 
most  film  distributors  decided  to  suspend  the  release  of  their 
more  important  products.  Thus,  virtually  all  of  the  recent  hit 
pictures  have  been  in  general  distribution  only  since  last  Christ- 

mas. Moreover,  the  film  companies  generally  follow  a  policy 
of  writing  off  most  of  the  negative  cost  of  a  picture  during  the 
first  few  months  after  its  original  release.  Since  nearly  all  of 
the  recent  hits  carried  multi-million  dollar  budgets,  it  appears 
that  heavy  amortization  charges  have  absorbed  a  good  portion 
of  the  film  rentals  received  to  date.  From  here  on,  however,  an 
increasing  percentage  of  the  box  office  receipts  will  be  carried 
down  to  the  distributors'  net  income. 

(Continued  on  Page  18) 
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VALUE  LINE  ANALYSIS 

(Conlhiued  from  Page  17) 

A  Changed  Economic  Environment 

The  reason  why  most  film  producers  and  distributors  can 
prosper  while  many  theatres  are  in  financial  distress  is,  in  our 
opinion,  their  more  successful  adaptation  to  the  industry's  new 
economic  climate.  Primarily  because  of  television,  the  nation's 
movie  attendance  has  dropped  nearly  50%  since  World  War 
II.  While  still  longing  for  a  return  of  the  lush  days  of  the 
mid-Forties,  Hollywood  film  producers  and  distributors  have 
begun  to  adjust  their  activities  to  the  grim  reality  of  television. 
They  have  realized  that  (1)  as  long  as  television  is  here,  even 
the  prospective  sharp  increase  in  teen-age  population  can  be 
expected  to  bring  about  only  a  moderate  recovery  at  best  in 
theatre  admissions  in  the  years  ahead;  and  (2)  today's  audi- 

ences are  highly  selective  in  the  kinds  of  movies  they  will  see 
and  the  kinds  of  theatres  they  will  attend.  Accordingly,  in  ad- 

dition to  making  fewer  but  better  pictures  (usually  based  on 
established  Broadway  successes  or  best-selling  books),  film 
companies  have  adopted  a  new  pattern  of  film  distribution,  i.e., 
they  are  releasing  many  of  their  spectaculars  in  a  limited  num- 

ber of  better  theatres  at  advanced  prices 

As  a  group,  however,  the  exhibitors  have  not  adjusted  them- 
selves nearly  so  well  to  the  new  economic  environment.  Their 

lack  of  flexibility  and  complete  dependence  on  Hollywood's 
output  would  seem  to  argue  for  a  gradual  abandonment  of  a 
portion  of  their  facilities  and  entry  into  some  new  enterprise. 
But  too  proud  to  swallow  this  pill,  they  have  contented  them- 

selves with  railing  against  the  treachery  of  Hollywood  (in  sell- 
ing its  output  to  the  dreaded  rival,  TV)  and  have  clung  stub- 

bornly to  a  melting  cake  of  ice.  The  latest  "Film  Daily  Year 
Book  of  Motion  Pictures"  shows  that  despite  the  50%  decrease in  theatre  attendance  between  1946  and  1957,  there  were  almost 
as  many  theatres  in  operation  in  United  States  last  year  as  in 
1946  (19,003,  vs.  19,019).  True,  many  conventional  four-wall 
theatres  have  closed  down  during  the  last  decade  or  so,  but 
approximately  the  same  number  of  new  drive-ins  has  been 
erected.  In  fact,  the  seating  capacity  of  the  new  drive-ins  is 
probably  more  than  that  of  the  cinema  houses  they  have  re- 

placed. It  thus  can  easily  be  seen  that  notwithstanding  the  large 
number  of  current  box  office  hits,  the  average  audience  per  thea- 

ter today  is  still  only  about  half  as  great  as  in  1946.  Not  many 
business  enterprises  can  operate  profitably  at  50%  of  capacity. 

In  short,  the  motion  picture  industry's  troubles  now  lie  prin- 

cipally in  the  exhibition  field.  The  sore  spots  are  probably  con- 
centrated in  the  poorly  equipped  and  poorly  maintained  houses. 

If  most  of  today's  unprofitable  or  marginal  theatres  should  be 
closed  down,  the  surviving  theatres,  each  with  a  larger  share  of 
the  audience  market,  might  then  have  a  better  chance  to  pros- 

per. At  the  same  time,  the  distributing  companies  might  obtain 
savings  in  distribution  expenses  more  than  sufficient  to  offset 
the  resultant  decline  in  film  rentals. 

A  Challenge  to  Management 

Actually,  just  as  the  advent  of  supermarkets  caused  many 
small  grocery  stores  to  succumb,  the  new  television-influenced 
climate  in  Hollywood  will  probably  dictate  the  closing  of  a 
large  number  of  movie  theatres  in  the  years  ahead,  voluntarily 
or  involuntarily.  This  prospect,  of  course,  does  not  bode  well 
for  the  small,  independent  theatre  owners.  But  to  the  share- 

holders of  large  theatre  corporations,  it  is  no  cause  for  alarm. 
Rather,  it  merely  presents  a  challenge  to  the  managements  they 
have  elected.  By  systematic  divestment  of  unprofitable  or  mar- 

ginal theatre  properties,  by  strengthening  the  earning  power  of 
the  remaining  houses,  and  by  careful  diversification  into  other 
promising  fields,  astute  managements  can  indeed  come  through 
with  flying  colors.  Already,  for  instance,  American  Broadcast- 
hig-Paramouiit  has  reduced  the  number  of  theatres  it  operates 
some  60%  during  the  last  nine  years  and  has  made  excellent 
progress  in  cultivating  its  broadcasting  division.  Today,  the 
ABC  television  network  is  a  strong  third  in  the  broadcasting 
industry.  Likewise,  Stanley  Warner  made  an  excellent  move  a 
few  years  back  in  acquiring  the  International  Latex  Corp.  At 
present,  this  rapidly  expanding  subsidiary,  a  leading  manufac- 

turer of  consumer  rubber  goods  and  pharmaceutical  items,  ac- 
counts for  more  than  half  of  the  "theatre"  company's  revenues 

and  earnings.  Somewhat  slower  than  American  Broadcasting- 
Paramount  and  Stanley  Warner  in  getting  started,  even  Na- 

tional Theatres  is  ready  to  take  a  major  diversification  step. 
Following  the  acquisition  of  television  and  radio  broadcasting 
stations  in  Kansas  City  and  investment  of  some  $750,000  in  a 
new  amusement  park  near  Santa  Monica,  Calif.,  it  is  now  con- 

sidering a  merger  with  National  Telefilm  Associates,  a  growing 
company  in  the  television  film  syndicating  business. 

Despite  the  dour  prospects  for  the  movie  theatre  business, 
therefore,  we  believe  the  major  theatre  corporations,  as  well  as 
the  film  distributors,  will  be  able  to  report  improving  financial 
results  over  the  years  ahead.  The  common  shares  of  many  of  the 
mo\ie  companies  now  appear  attractive  for  inclusion  in  risk- 
taking  portfolios  for  better-than-average  Probable  Market  Per- 

formance in  the  Next  12  Months,  as  well  as  for  superior  3-  to  5- 
year  Appreciation  Potentiality,  relative  to  the  general  market. 

Shor  To  Justice  Dep't (Continued  jrom  Page  16) 
play  the  picture  on  such  terms  have  been  the 
unsuccessful  or  fringe  operators,  as  for  ex- 

ample, the  Frontier  Drive-In  Theatre  which 
is  under  water  a  great  deal  of  the  time  and 
the  Holiday  Theatre  at  Hamilton,  Ohio, 
which  is  behind  all  theatres  and  usually  plays 
triple  or  quadruple  bills  or  the  Milford  or 
Mt.  Healthy  drive-ins  in  the  Cincinnati  area. 
As  yet,  none  of  the  better  drive-ins  in  the 
Cincinnati  area  has  bought  the  picture.  In 
fact,  the  Twin  Drive-In  Theatre  has  been 

offered  an  exclusive  run  of  the  picture  if 
they  would  only  take  it  on  Paramount's terms,  but  the  Twin  Drive-In  Theatre  to  date 
has  refused. 

"Based  on  correspondence  with  your  prede- 
cessor, Judge  Barnes,  when  the  matter  of 

price  fixing  in  the  'Peter  Pan'  and  'Hans 
Christian  Andersen'  cases  came  up,  I  know  I 
could  sign  a  contract  for  the  Twin  Drive-In 
Theatre  involving  Paramount's  price  fixing, 
and  then  with  complete  legal  impunity  re- 

fuse to  comply  with  it,  even  though  initially 
I  could  be  in  collusion  with  the  distributor 
for  having  signed  the  contract.   Certainly  I 

should  not  be  put  into  the  position  of  being 
required  to  collude  in  a  violation  of  the 
anti-trust  laws  and  then  be  embarrassed  by 
having  to  repudiate  the  contract  on  the 
ground  of  illegality. 

"I  urgently  request  that  you  take  immedi- 
ate steps  to  stop  this  price  fixing  by  Para- 

mount and  please  advise  me  as  soon  as  pos- 
sible what  action  your  department  will  take. 

"I  insist  on  having  a  reply  to  my  requests 
dated  May  2,  1958  and  May  20,  1958  in 
which  I  wanted  to  know  what  are  the  rights 
of  the  independent  exhibitor  under  the 

decree." 
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SPECIAL  SUPPLEMENT 

BALLYHOO 

BLOCKBUSTER 

2()lh  (leiilury-Fox 

"IWaiiiiracliires"  A 
Bo\(»(licc  Success 

"The  Fiend  Who  Walked  the  West" 
is  a  stirring  laboratory  example  of  the 
theory  that  maintains  riotous  ballyhoo 
is  king  in  the  domain  of  movie  busi- ness. Armed  with  fresh  schemes  from 
Its  thriving  promotion  department, 
20th  Century-Fox  has  togged  out  this 
bizarre  western  in  the  chilling  crimson 
raiments  of  a  top-drawer  horror  entry 
that  will  have  the  financially  nostalgic 
remembering  the  '30's  when  shock films  made  boxoffice  history. 
Hard-driving  vice-president  in 

charge  of  advertising,  Charles  Einfeld, 
and  his  crew,  have,  simply  by  bold- 
toning  the  shock  values  in  a  six-gun 
framework,  super-charged  this  film 

TiiiiN  iii:iti:  O 

Einfeld  Tells  Press  of  "Fiend"  Campaign 

BALLYHOO  BLOCKBUSTER BALLYHOO  BLOCKBUSTER 

with  a  whole  new  coloration  that  is  ad- 
mirably suited  for  supernatural  box- 

office  results.  "The  Fly",  a  similar 20th-Fox  enterprise,  has  gone  on  to 
shun  the  so-called  "gimmick"  picture category  and  now  only  hobnobs  with 
the  year's  top  grossers. 

The  problem  facing  the  facile  Fox 
pluggers  was  roughly  this:  out  of  the 
dough  of  the  finished  film,  the  ad-men could  use  two  cookie  molds.  One  was 
the  familiar  mounted  gunslinqer,  the 
other,  a  wild-eyed  lunatic  on  the  loose 
in  the  plains.  The  bright  Einfeld-led staff  turned  to  the  latter  approach  and 
has  literally  manufactured  "a  new  kind of  shock  against  a  new  kind  of  back- 

ground". Now  they  are  primed  to  give 
it  volcanic  force  with  a  minimum  half- million-dollar  promotion  budget. 

Einfeld,  whose  business  crede  is  "a picture  worth  making  is  worth  sell- 
ing", plunged  deep  into  the  crypi  for his  campaign  inspiration.  The  ad  copy 

is  riddled  with  horror  catch-slogans 
and  novelty  bait— some  of  it  tongue- 
in-cheek,  some  of  it  ghoulishly  realis- 

tic. Striving  for  genuine  saturation, 
Fox  will  beat  its  tattoo  of  terror  in 
most  every  medium— including  shriek- ing radio  and  TV  spots,  gory  telephone 
gimmicks  and  paralytic  lobby  sound  ef- 

fects. All  this,  plus  Hugh  O'Brian. 
Moral:  This  "miracle"  didn't  just 

happen— it  was  created  by  the  ingen- ious selling  tactics  of  a  promotion 
staff  operating  at  white  heat. 

TLIHN  lllilti:  1^ 

A  PROTEST 

in  fair  '#V#  t'^ii^utls 

I  have  been  instructed  by  the  De- moniacal Council  of  the  Fraternal  Order 
of  Fiends,  of  which  I  am  a  Life-blood Member,  to  enter  a  vehement  protest 
m.  Charles  S.  Emfeld with  a  film  which  his  company  will 
shortly  be  releasing  under  the  title 
"The  Fiend  Who  Walked  the  West". 

meeting,  held 

the 

Sherry  Nethermost  Hotel,  our  Incarnate Fiend,  President  of  the  FOF,  proposed  a 
resolution  threatening  the  most  gory  re- 

prisals if  Mr.  Einfeld  proceeds  with  the exploitation  campaign  he  has  mapped out  for  this  picture. 
It  IS  wholly  irresponsible,  and  gravely 

prejudicial  to  our  interests.  Sir,  in  viev/ of  the  fact  that  if  the  stunts  proposed 
by  Mr.  Einfeld  are  put  into  operation, our  membership  will  be  deprived  of  all 
opportunity  to  practice  their  horror techniques  on  the  general  public. 

We  understand,  for  example,  that  he 
proposes  to  supply  to  all  exhibitors playing  this  picture  special  projection slides  which  will  cast  shadowy  images 

He  also  plans,  we  learn,  to xhibitors  with  records  conta 
pecial  sound-track  of  creepy 
^e  agonized  shrieks  of  horror-i 

furnish 

ricken 
These  and  similar  devices,  including 

special  advertisements  in  the  Press,  on radio  and  TV,  are  calculated  to  strike terror  into  the  hearts  of  the  population. 
Members  of  the  public  are  to  be  told, 
"Run  for  Your  Lives",  or  "Don't  Turn Your  Backs",  or  "Will  He  Get  You 

Next?" 

Sir,  this  is  the  most  flagrant  infringe- ment of  the  rights  and  privileges  of  the Fraternal  Order  of  Fiends  since  Orson Welles'  "End  of  the  World"  radio  pro 
gram  some  years  ago,  which  did  our Order  incalculable  damage,  causing 
widespread  unemployment  and  distress 
among  our  Fiends. 

f 

May  I  point  out  to readers  that  the 
(who  alone  is  admitted  to  our  distin- guished membership)  is  an  Invisible Ghoul,  pledged  never  to  permit  himself to  be  seen  by  anyone  on  earth,  under penalty  of  h.iving  to  spend  the  rest  of 

instead  of  human  blood  and entrails.  The  Fiend  who  is  to 
appear  in  Mr.  Einfeld's  film,  however, is  a  Mr.  Robert  Evans,  a  Hollywood  ac- tor who,  according  to  our  records,  has never  applied  for  admission  to  the  FOF, 
and  who  has  never  learned  the  Disap- 

pearing Act. Mr.  Evans,  in  the  picture,  wreaks  his murderous  deeds  by  such  weapons  as 
knives,  guns,  arrows,  whips,  and  even 
powdered  glass.  Sir,  no  properly  Initi- ated demon  would  descend  to  these 
cheap  methods  of  assassination.  We 
prefer— and,  indeed,  insist  on — death by  cancer  or  insanity,  nuclear  radiation, or  even,  in  extreme  cases,  an  overdose 
of  "Gone  With  the  Wind." The  ostentatious  murders  committed 
by  Mr.  Evans,  therefore,  and  the  scream, ing  and  swooning  which  he  is  bound  to cause  in  many  thousands  of  U.S.  mo- 

tion picture  theatres  as  a  result  of  "The Fiend  Who  Walked  the  West",  cannot but  deprive  us  of  our  rightful  heritage. 
We  of  the  Fraternal  Order  of  Fiends 

appeal  to  you,  Sir,  and  to  your  readers, in  the  interests  of  justice  and  fair  play, 
to  bring  all  possible  influence  to  bear on  Mr,  Charles  Einfeld  for  a  public  dec- laration in  unequivocable  terms  that  the Fiend  who  walked  the  West  is  a  fake 
and  a  phoney  with  whose  spine-chilling tactics  we  decline  to  associate  our- 

Sir,  if  Mr.  Einfeld  does  not  take  such steps  forthwith,  I  am  authorized  by  my 
Committee  of  Arch  Demons  to  put  re- 

spit  in  his  w 
I  am.  Sir, 

lisky. 

Your  evil  servant, 

li.  A.  N.  She,' 
(Senior  Spitter,  FOF). 



BALLYHOO  BLOCKBUSTER 

The  Kooky  Killer 
Slalks  His  Prey 

These  scenes  (from  lop  to  bottom) 
show  how  hopelessly  insane,  fiendish Felix  Griffin  (Robert  Evans)  takes  his 
p.rim  toll  of  human  life  in  an  ever  chang- ing serial  of  brutality. 
(1)  Determined  to  coerce  bank  thief Paul  Finney  (Ken  Scott)  into  yieldrng 
the  loot,  he  bails  Finney's  crippled mother  (Georgia  Simmons)  with  a  mask of  kindness,  A  moment  later  he  fires 

(2)  Finney,  reduced  to  sniveling  terror 
by  Griffin's  threats,  finally  hands  over the  money.  Believing  himself  safe  from the  Fiend,  he  sits  down  in  a  chair  and receives  a  thundering  shotgun  blast  in the  back  as  a  receipt. 
(3)  Continuing  his  psychotic  pattern  of crime,  tlie  Fiend  confronts  rancher  Dan 
Hardy  (Hugh  O'Brian),  pledge  to  track him  down,  and  pistol-taunts  he  will  "put 
a  nice,  big  hunk  of  lead"  in  him.  Grif- fin's abused  mistress.  May  (Dolores Michaels),  destined  to  d  e  at  his  hands, foils  the  attempt. 
(4)  The  end  of  Griffin's  demented  ram- page comes  when  he  flinches  from  a scheduled  gun  duel  with  Hardy,  fires 
two  slugs  into  the  latter's  back.  But Hardy  pivots  and  empties  his  gun  into the  Fiend's  writhing  body. .and  hand  it  to  you! 

HUGH  O'BRIAN  ROBERT  EVANS 
DOLORES  MICHAELS  •  LINDA  CRISTAL-  STEPHEN  McNALLY 

'  HERBERT  B.  SWOPE,  Jt, GORDON  DOUGLAS  ̂ ".r  ''  HARRY  Br(OWN  -  PHILIP  YORDAN  CitMe^^^s.=oPB 

SHOCK  ADS 

The  array  of  shock  ads  for  "The  Fiend Who  Walked  fhe  Wesf",  pitched  and 
pegged  around  the  mad.  shadow-haunted countenance  of  Robert  Evans,  strikes  the 
major  chord  in  the  symphony  of  dread 
that  is  Charles  Einfeld's  advertising  cam- paign. It  is  a  powerful  anthem  of  visual 
and  verbal  percussion. 

Building  their  advertisements  with  con- 
summate industry,  the  20th-Fox  boxoffi- cers  have  thus  patterned  their  efforts around  the  Evans  mask  of  insanity  which 

lends  a  crazy  banshee-like  theme  to  the 
wide  variety  of  ads  and  evokes  the  main visual  punch.  In  some  of  the  ads  a  single 
Evans  pose  projects  a  zenith  of  lunacy, 
while  in  others  a  throng  of  Medusas  com- bine to  form  a  hideous  tableau.  Slashed 
across  and  around  these  attention-com- pelling faces  are  lead  captions  that  carry 
you  into  the  title.  Then,  peppery  "sick" slogans  and  "warnings"  are  blocked  off  in boxes.  The  wide  range  of  the  latter,  some 
designed  to  titillate  the  fun-bone  and others  for  fright  impact,  should  snare  not 
only  those  in  quest  of  the  Machiavellian, 

but  also  the  patron  who  takes  his  horror 

in  flip,  party-mood  fashion. 
Promotion  chief  Einfeld  frankly  vows 

his  ad  campaign  "will  help  any  exhibitor 
who  wants  to  go  out  and  raise  holy  hell". Clever  in  the  way  it  harps  on  audience 
curiosity,  masterful  in  its  mirroring  of  the 
film's  sadistic  elements  and  rampant  bru- 

tality, the  Fox  advertising  promises  an  ec- centric motion  picture  experience  that  is 
an  unlikely  cross  between  a  Western  bac- 

chanal and  a  seance.  "This  will  give  the audience  a  sense  of  participation  in  the 
excitement  found  in  the  picture,"  asserts Einfeld.  In  addition,  a  sex  leitmotif,  utilix- 
Ing  Linda  Cristal  and  Dolores  Michaels  of the  movie's  wench  gallery,  tinges  the  ads 
in  a  beleagured  damsel  key. 

Another  potent  item  is  the  chain  of 
count-down  teasers  (see  below)  that  pro- 

claim the  expiring  time  interval  until  the 
Fiend  will  "be  loose"  in  the  old  home- town. This  tailors  the  ads  to  the  geogra- 

phy, an  intent  which  carries  through  in many  facets  of  the  exploitation  campaign 
and  will  see  Fox  field  men  equipped  with 
material  for  achieving  local  choler. 

He  breaks  a  neck  and  kuqk 
— wafch  ot/f  fbi-  you«  wkn 

^^"TTHF  FIEND 

WHO  WALKED 
THE  WEST 



DON'T  BE 

ASHAMED 

TO  SCREAM! 
Everyone  in  the  | 
theatre  will  be  | 

screaming  with  you!  | 

Anyone 
the 

Kooky 

Killer 
can't  scare 

is  a  liar! 

SHOCK 
TREATMENT if  needed! 

Ask 
Management! 

DON'T 

DARE 
TURN 
YOUR 
BACK 

ON  HIMI 

A  NEW  KIND  OF  Thrill  Sensation  Against  a  New  Kind  of  Background! 

HUGH  O'BRIAN  ROBERT  EVANS 
PSODUCEO  BY  DinECIEOeY 

B.  SWOPE,  Jr.  GORDON 
SCI<EJNPl«>  9» 

PHILIP yOROAN  C=lMEN/iA 



Who's  Who  with  "The  Fiend  Who  Walked  the  West" 

The  producer  is  Herbert  Bayard  Swope,  Jr.,  a  highly 
promising  recruit  from  the  TV  and  newspaper  fields. 
The  director  is  Gordon  Douglas,  knowledgeable  and 
with  plenty  of  movie-making  savvy  derived  from  a  wide 
experience  that  goes  back  to  "Our  Gang"  comedy  days. 
A  tough  taskmaster,  he  insisted  on  such  realism  in  stag- 

ing fight  sequences  that  the  actors  nursed  bruises  for 
days  after.  The  screenplay  is  the  handiwork  of  two  top 

writers,  Philip  Yordan  and  Harry  Brown.  The  cast  is 

headed  by  Hugh  O'Brian,  of  Wyatt  Earp  fame,  and 
Robert  Evans,  ladies  garment  manufacturer-turned-actor, 
who  first  scored  as  the  bullfighter  in  "The  Sun  Also 
Rises",  and  is  headed  for  stardom.  Support  is  furnished 
by  Dolores  Michaels,  Linda  Cristal  and  Stephen  Mc- 
Nally.  "The  Fiend  Who  Walked  the  West"  was  filmed 
in  black-and-white  CinemaScope. 
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he  BULLETS,  The  BLONDES,  The  BOOZE,  The  BLOOD 

if  the  Era  That's  TODAY'S  HOTTEST  CRAZE! 
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LOVE  A 

STRANGER 

JOHN  DREW  BARRYMORE      lita  MILAN  •  Robert  BRAY 

BOXOFFICE 

says . . . 
GUTTY! 
Pulls  no 

punches... 

ir-ralsing 

Produced  by  Directed  by  Screenplay  H^^^j^  ̂ y  RAYMONO  SCOIT 

HAROLD  ROBBINS  and  RICHARD  DAY  •  ROBERT  STEVENS  •  HAROLD  ROBBINS  and  RICHARD  DAY '  o.recor  of  Pho,og,.^hy.  lee  garmes.  a- 

\nother  SHOWMAN'S  SMASH  from  ALLIED  ARTISTS! 



'BARBARIAN'  RELEASE  HAILED 
The  decision  of  Spyros  Skouras,  20th  Cen- 

tury-Fox president,  and  general  sales  manager 
Alex  Harrison  to  release  "The  Barbarian  and 
The  Geisha"  on  a  continuous  performance basis  may  result  in  the  greatest  number  of 
playdates  on  any  picture  in  the  history  of  the 
business.  20th  had  originally  planned  a  two- 
a-day  roadshow  release,  but  heeded  the  plea 
of  Leonard  Goldenson  and  Edward  L.  Hy- 
man,  AB-Paramount  Theatres  executives  and 
leading  advocates  of  an  orderly  distribution 
system,  to  give  "The  Barbarian"  a  normal release.  Citing  the  usual  scarcity  of  top 
quality  films  during  October,  they  persuaded 
Skouras  and  Harrison  to  make  the  picture 
available  in  that  month.  Hyman  told  the 
20th-Fox  president  that  he  was  certain  exhi- 

bitors would  back  the  film  with  maximum 
showmanship  effort  at  the  local  level.  Im- 

mediately after  20th's  decision  was  made 
known  the  company  was  deluged  with  con- 

gratulatory letters  and  wires  from  theatremen. 

BROIDY  ON  AA'S  PRODUCT 
Four  blockbuster  films  will  be  included  in 

Allied  Artists  roster  of  32  pictures  to  be  pro- 
duced between  September  of  this  year  and 

August,  1959,  president  Steve  Broidy  an- 
nounced at  a  press  conference  in  New  York. 

"Allied  Artists  needs  pictures  which  qualify as  blockbusters.  The  four  films  to  be  in  that 
category  are  scheduled  to  enter  production  in 
late  August  and  November  of  this  year  and 
April  and  May  of  1959",  he  said.  A  total 
budget  of  over  $6  million  will  be  forthcom- 

ing for  the  year's  releases.  Only  one  of  the 
quartet  of  big  budget  films,  "Man  From 
Montmarte",  a  biography  of  the  French 
painter  Maurice  Utrillo,  by  Stephen  Long- 
street,  has  thus  far  been  set.  Broidy  said  all 
the  blockbusters  will  be  made  by  indepen- 

dents and  "will  involve  AA  financing".  The 
balance  of  AA's  t)utput,  he  told  the  press, 
will  have  "built-in  selling  points". 

PROGRESS  ON  TAX  CUT 
The  campaign  to  gain  further  relief  from 

the  Federal  admission  tax  made  headway 
when  a  complete  exemption  of  the  first  $1 
was  voted  by  the  Senate  Finance  Committee. 
The  action  was  on  an  amendment  offered  by 
Senator  Robert  S.  Kerr,  Oklahoma,  for  a  tech- 

nical revision  of  the  10  percent  internal 
revenue  laws.  The  current  law  exempts  90c, 
providing  the  admission  rate  is  not  more 
than  that  amount.  Already  passed  by  the 
House,  the  amendment  is  expected  to  pass 
the  Senate  and  receive  Presidential  approval, 
COMPO  special  counsel  Robert  W.  Coyne 
declared.  He  said  Senator  Kerr  was  confident 
the  Senate  would  pass  the  bill  with  his 
amendment.  "While  we  can  expect  oppo- 

sition from  the  treasury,  this  opposition  is 
not  likely  to  be  so  vigorous  or  adamant  as  it 
might  be  if  the  exemption  were  higher," Coyne  predicted. 

JULY  ATTENDANCE  UP 
Moviegoing  hit  its  high-water  mark  of  the 

year  during  the  week  ended  July  19,  accord- 
ing to  Sindlinger  and  Co.  Theatres  reported- 
ly reached  an  attendance  of  63,818,000  in 

mid-July  and  exceeded  the  same  week  last 
\ear  by  more  than  3V2  million.    Albert  E. 

THEY 

MADE  THE  NEWS 

SKOURAS 

Sindlinger,  head  of  the  market  analysis  firm, 
declared  that  admissions  (including  free  at- 

tendance) for  the  first  19  days  in  July  were 
approximate!)  190  million,  and  he  predicted 
that  'if  the  uptrend  continues  throughout the  month,  the  total  will  exceed  that  for 
July,  1957,  b)  a  w  ide  margin.." 
EINFELD  ON  PROMOTION 

Charles  Einfeld,  20th  Century-Fox  vice 
president  in  charge  of  advertising,  publicity 
and  exploitation,  expressed  his  opposition  to 
reductions  in  promotion  personnel  and  ac- 

tivity at  a  press  conference  last  week.  "If  a 
picture  is  worth  making,  it's  worth  selling," he  declared,  and  cited  examples  to  prove 
that  the  special  picture  backed  by  extra  sell- 

ing power  does  extra  business.  He  pointed 
up  the  success  of  "The  Fly",  which  promises 

to  be  one  of  20th's  top  grossers  of  the  sea- son, and  said  20th  will  support  novelty  pic- 
tures with  campaigns  equal  to  that  of  road- 
show films.  Einfeld  told  the  newsmen  that 

a  half  million  dollars  is  budgeted  for  "The 
Fiend  'Who  'Walked  the  'West",  upcoming 
2()th  release.  "At  present  we  are  merchan- dising for  audiences  looking  for  thrills,  a 
new  kind  of  shock  picture  against  a  new  kind 
of  background,"  he  said.  "The  Fiend"  will start  on  a  mass  regional  basis,  the  ad  execu- 

tive stated,  since  20th  "could  not  afford  to 
spend  this  kind  of  money  for  one-theatre 
openings  in  different  cities  .  .  .  Each  theatre 
comes  up  with  a  certain  amount  of  money 
and  the  results  are  terrific." 
The  campaign  on  "The  Fiend",  he  de- 

clared, "will  give  the  audience  a  sense  of 
participation  in  the  excitement  the  audience 
w  ill  find  in  the  picture."  Radio  and  TV  will be  used  extensively  to  sell  the  film,  and  these 
media  w  ill  be  designed  for  "maximum  shock 

value". 
COMPLAINT  ON  ADVERTISING 
MPAA  commended  the  Los  Angeles  News- 

paper Publishers  Association  for  its  letter  to 
studios,  distributors  and  theatres  concerning 
the  mounting  complaints  against  some  movie 
advertising,  but  pointed  out  that  this  applies 
to  so-called  "sex"  films  which  lack  the  Pro- 

duction Code  Seal.  LANPA  chairman  Ar- 
thur G.  Pollock  had  urged  that  the  industry 

act  as  its  own  censor  to  protect  "young  peo- 
ple of  an  impressionable  age".  Replying  for the  MPAA,  Taylor  M.  Mills,  director  of 

public  relations,  declared:  "The  Advertising Code  Administration  of  the  MPAA  reviews 
all  advertising  prepared  in  connection  with 
films  which  carry  the  Production  Code  seal 
...  As  a  result  of  this  self-regulation  pro- 

cedure we  have  had  comparatively  little  pub- 
lic complaint  over  the  years  on  motion  pic- 

ture advertising  of  films  carrying  the  indus- 
try's Production  Code  seal". 

AB-PT  EARNINGS  UP 
AB-Paramount  Theatres  raised  its  con- 

solidated earnings  for  the  first  half  of  1958 
to  S3,265,000  (75c  a  share)  compared  to 
52,793,000  (63c  a  share)  in  this  same  period 
last  year,  Leonard  H.  Goldenson,  president, 
told  stockholders.  Estimated  net  profits  for 
the  second  quarter  were  $1,307,000  (30c  a 
share)  representing  a  24  percent  increase  over 
last  year's  period.  Goldenson  told  stock- holders that  the  summer  has  become  the 
most  favorable  period  for  theatres.  Net  oper- 

ating profits  for  the  first  half  of  the  year 
showed  $3,042,000  (70c  a  share)  compared 
to  $2,700,000  (6Ic  a  share)  last  year. 
NT  PROFITS 
National  Theatres  and  its  subsidiaries 

netted  $904,198  (34c  a  share)  for  the  39 
weeks  ended  June  24,  1958,  president  Elmer 
C.  Rhoden  reported.  In  the  same  period  last 
year  net  income  amounted  to  $1,365,820  (5lc 
a  share).  Earnings  for  the  third  quarter  of 
the  fiscal  year  showed  $160,301  (6c  a  share) 
compared  to  $178,054  (7c  a  share)  last  year. 
Gross  income  for  the  39  weeks  was  $39,230,- 
655  compared  with  $43,391,043  for  the  cor- 

responding period  last  year.  Rhoden  indi- cated an  improvement  in  the  film  supply  and 
said  "important  films  are  in  the  course  of 

production." 
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TOLL-TV  TESTING  POSTPONED 

Approval  of  pay-T\'  testinj;  was  postponed by  the  FCC  to  permit  Congress  more  time 
for  consideration  of  such  action  at  next  year's session.  FCC  chairman  Doerfer  made  the 
official  announcement  in  a  letter  to  House 
Commerce  Committee  chairman  Oren  Harris 
in  which  he  stated  the  Commission  will  not 
grant  toll-TV  applications  until  after  the 
Congress  adjourns  next  summer.  Previously 
the  Commission  agreed  to  delay  its  move 
until  30  days  after  the  current  session  of 
Congress.  Harris  asked  for  another  postpone- 

ment to  give  Congress  time  to  act.  Mean- 
while, the  Commission  said  it  will  process 

new  applications  but  none  will  be  granted 
until  the  new  deadline  next  \ear.  The  FCC 
gave  indications  that  it  will  not  agree  to  any 
further  delays  next  year. 

DISNEY  PROFITS  RISE 

Walt  Disney  Productions  showed  a  con- 
solidated net  profit  increase  to  S2, 900, 094 

(SI. 89  a  share)  for  the  nine  months  ended 
June  28.  This  compares  with  S2,3-4~,~45 
(Si. 5'  a  share)  for  the  same  period  last 
year,  president  Roy  O.  Disney  announced. 
Net  for  the  third  quarter  totaled  83c  a  share 
compared  with  54c  in  1957.  Included  in  the 
figures  for  the  current  fiscal  year  is  income 
from  Disneyland,  Inc.  for  the  period  since 
June,  1957,  when  >XT)P  increased  its  stock 
ownership  to  65.52  per  cent.  Consolidated 
gross  income  for  the  nine  months  amounted 
to  an  increase  of  510,882,312  over  last  >  ear's period.  Disneyland  accounted  for  more  than 
S7  million  of  these  profits. 

WILL  ROGERS  DRIVE  ROLLING 
Two  national  key  committees  of  distribu- 

tors and  exhibitors  are  shaping  up  the  cam- 
paign work  in  their  exchange  areas  for  the 

Vf'ill  Rogers  Hospital  drive,  announced  Si 
Fabian  and  Ned  Depinet,  co-chairman  of  the 
Combined  Audience  Collection  and  Christmas 
Salute  of  the  hospital.  Kick-off  meetings  to 
work  out  the  local  campaign  patterns  have 
been  taking  place  in  many  situations,  the 
chairman  said.  Audience  collection  pledges 
by  circuits  and  independent  theatres  ha\  e 
been  received  for  the  official  collection  week 
starting  Aug.  18.  However,  many  theatres 
have  set  their  collections  for  Aug.  11,  and 
others  in  September. 

MARTIN  G.  SMITH 
Martin  G.  Smith,  former  president  and 

board  member  of  Allied  States  Association, 
died  July  26  at  his  home  in  Toledo,  Ohio. 
He  had  served  as  president  of  Ohio  exhibi- 

tor groups  for  over  25  years.  The  funeral 
was  attended  by  many  Allied  leaders. 

HARRY  M.  WARNER 

HARRY  M.  WARNER 
Harr\  M.  Warner  co-founder  unci  former 

president  of  VC'arner  Brothers,  died  sudden- ly at  his  Bel  Aire,  Calif.,  home,  Jul>  25, 
from  a  cerebral  occlusion.  He  was  "^6.  Fun- 

eral services  took  place  at  Wilshire  Boule- 
vard Temple,  Hollywood,  where  many  indus- 

try leaders  of  all  phases  paid  tribute  to  the 
pioneer.  One  of  four  brothers  who  founded 
the  him  company,  he  served  as  president  for 
33  years,  retiring  in  1956.  In  1926  his  com- 

pany revolutionized  the  industrv  by  intro- 
ducing the  "talking  picture".  Eldest  of  12 children,  Harry  Warner  was  born  Dec.  12, 

1881,  in  Poland  and  arrived  in  the  U.S.  when 
he  was  six.  The  family  settled  in  Youngs- 
town,  Ohio,  where  Harry  M.  opened  a  bi- 

cycle shop.  Later,  he  and  his  brothers  opened 
their  first  theatre  in  Newcastle,  Pa. 

LOEW'S  EARNINGS 
Loevv's  reported  earnings  of  15c  per  share 

for  the  40-week  period  ended  June  5,  and 
gross  sales  amounting  to  5118,440,000.  For 
the  third  quarter  of  the  current  fiscal  year, 
ended  June  5,  earnings  were  5c  per  share, 
while  gross  sales  were  539,816,000.  Since  a 
new  accounting  system  has  been  adopted  this 
year,  no  comparison  with  quarterly  periods 
of  the  previous  year  could  be  made. 

Harold  Hecht.  president  of  Hecht-Hill-Lan- castcr  Productions,  htippily  looks  on  tis 
Jancttc  Scott  siuns  contract  for  fern  lead  in 
GBS-  -The  Deiil-s  Disciple-,  now  shooting in  London.  The  Brilish  .ictress  uill  play  op- 

posite three  top  wale  stars.  B  nt  Lancaster. 
L'.:n:euce  Olii  .er  and  Kirk  Doiivilas. 

HEADLINERS... 

HARR^  COLDSTIIN  named  assistant  ad- 
vertisint;  manager  of  l.nited  Artists  bv 
ROGHR  H.  LFAX'IS.  In  addition  he  will  con- 

tinue as  coordinator  of  New  '^'ork  campaigns and  serve  as  ad-publititv  liaison  with  the 
sales  staff  .  .  .  tRIC  JOHNSON,  president 
of  iMPAA,  lectured  to  uraduatc  members  of 
the  University  of  Washinmon  urging  "eco nomic  concentration  "  as  solution  to  the  prob- lems of  the  next  two  decades  .  .  .  SYD 
GATES  elected  president  of  Virginia  Motion Picture  Assoc.  .  .  .  Other  officers  are:  R.  G. 
FLANARY  and  F.  M.  WESTFALL,  vice 
prexvs  WILLIAM  DALKE,  IR.,  treasurer; 
ROY  A.  RICHARDSON,  secretarv:  JEROME 
GORDON,  sergeant-at-arms;  CARLTON DI  FFI  S.  executive  secretarv  .  .  .  WILLIAM 
LEC.GIERO,  manauer  of  SW  s  Stanley  Thea- 

tre in  I'tica,  N.  Y.,  upped  to  city  manager 
of  the  circuit.  He'll  direct  the  Stanley  and 
supervise  the  Avon  Theatre.  CARL  MOON- EY  promoted  to  manager  of  Avon,  Utica  .  .  . 
GERALD  R.  KEYSER.  60,  director  of  foreign 
publicity  and  advertising  for  Warner  Bros. International  Corp.,  died  suddenly  of  a  heart 
attack  at  his  home  in  Darien,  Conn.  .  .  . 
FAY  McMLILLEN  named  assistant  to  MAU- 

RICE SEGAL,  recently  appointed  west  coast 
publicity  coordinator  for  UA  .  .  .  LEO 
lAFFE,  vice  president  and  treasurer  of  Co- lumbia, elected  to  the  board  of  directors,  A. 
SCHNEIDER,  president,  announced.  Recent death  of  NATE  B.  SPINGOLD  created  a 
vacancy  on  the  board  .  .  .  CHARLES  LEVY, 
Buena  Vista  director  of  advertising  and  pub- 

licity, on  a  promotional  trip  to  Chicago  and 
Minneapolis  .  .  .  Rank  Distributors  have 
taken  on  Walt  Disney  product  for  Latin America  and  Far  Eastern  countries  .  .  . 
HERMAN  LEVINE,  in  charge  of  real  estate 
for  Stanley  Warner  Theatres  in  Philadelphia 
area,  resigned  after  28  years  service  with 
SW  and  WB  .  .  .  EUGENE  PICKER,  vice 
president  of  Loew's  Theatres,  announced  ap- pointment of  THOMAS  CURTAIN  to  post  of 
acting  manager  of  Loew's  Spooner  Theatre .  .  .  SAMUEL  GANG,  NTA  foreign  repre- sentative, left  for  Latin,  Central  and  South 
America  for  a  two  month  selling  trip  .  .  . 
ARNOLD  KAUFMAN,  vice  president  of 
RKO  Teleradio  Pictures,  elected  an  opera- tor trustee  of  the  Welfare  Trust  Fund  of 
American  Guild  of  Variety  Artists  .  .  .  ED- GAVIN  takes  over  branch  manager  slot  in 
Milwaukee  for  American-International  .  .  . 
CY  EICHMAN  appointed  director  of  adver- 

tising and  publicity  for  National  Screen  Ser- vice .  .  .  New  England  exhibitors  and  film 
buyers  gathered  for  luncheon  testimonial  for 
EDMUND  C.  DeBERRY,  who  leaves  his 
Paramount  branch  manager  post  to  assume duties  as  executive  assistant  to  HUGH 
OWEN,  vice  president  of  Paramount  Film 
Dist.  Corp.  .  .  .  BURTON  E.  ROBBINS. 
NSS  vice  president,  off  to  Europe  for  con- 

ferences in  Rome  and  London  .  .  .  HARR"\' GITTLESON.  RKO  executive,  vacationing 
in  New  En<:land  .  .  .  LEOPOLD  FRIED- 

MAN, president  of  Loew 's  Theatres,  returned from  California  trip  .  .  .  JEFF  LIVING- 
STON. Universal  eastern  advertising  man- ager, on  trip  to  Europe  .  .  .  MICHAEL 

MINDLIN  resigned  as  advertising-publicity 
director  of  Figaro.  Inc.  to  become  prixiuc- 
lion  associate  to  DAVID  MERRICK.  Broad- 
vva\  producer  .  .  .  LEO  JONES,  owner  of 
the  Star  Theatre  in  I'pper  Sandusky,  Ohio, 
died  recently.  He  was  a  former  board  mem- ber of  the  Independent  Theatre  Owners  of 
Ohio  .  .  .  GORDON  W.  HER'VX'IG,  joins Movielab  Film  Laboratories  as  assistant  to 
BENJAMIN  BLOOM,  sales  manager  .  .  . 
I.  L.  SHIELDS  of  Victory  Drive-In  Theatre, 
Columbus,  Ga..  is  recuperating  from  a  recent 
illness  .  .  .  CHARLES  FRANKE.  Paramount 
publicist,  vacationing  in  N'ermont  .  .  .  ED- GAR J.  MANNIX  relinquishing  his  duties 
as  general  manager  of  MGM  studios.  He 
will  continue  to  serve  in  an  advisory  ca- 

pacity.  RAYMOND  A.  KLUNE  takes  over. 
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Hollywood  Producer 

tells 

JUST  WHY  I  MUST  FILM 

THE  IMAGE  MAKERS'" 

When  I  rrachfd  page  IS  of  Bern  Dryer  s  manuscript  of 
The  Ima^e  Makers.  1  thought  "This  novel's  got  bfe  — 
this  guy  can  really  write  "  A  hundred  pages  later  I  thought "Somebody  must  turn  alt  this  mto  a  picture  Fifty  fasci 
nating  pages  later  I  thought  "Who  do  I  get  to  play  the  leads'" 

who  should  play 

You'll  find  at  the  bottom  of  this 
)ust  that  purpose.  It's  not  a  contest.  I  am  not  puttmg  up pn/cs.  I  figure  those  of  you  who  take  the  time  and  trouble 
(o  fill  in  your  nominations  will  really  be  interested.  Just 
mail  them  to  me  in  Hollywood  or  turn  them  over  to  your 

r  forwarding.  You.  I'll  be  happy  to  listen make  this  movie  for  Columbia  Pictures. 

Casting  a  picture  takes  imagination  Use  yours'  Imagine 
the  bristling  backgrounds  of  Dryer's  story'  Pans,  its  salons and  boulevards  Connecticut  and  its  amoral  exurbanite 
colonies  Algeria  and  Morocco  exploding  in  today's  head lines.  Tangier,  where  two  continents  kiss,  warily.  A  screen 
ful  of  glamorous  or  dangerous  worlds— all  in  collision 
Who  are  The  Image  Makers' 
Men  and  women  of  action  and  passion  strong-willed, self  questioning  seekers  of  happiness,  crowding  the  smoking 
world  into  the  shapes  of  their  own  dreams  Libertines, sybarites  and  soldiers,  the  destroyers  and  the  dedicated 
Like  you— as  you  are  or  you  would  like  to  be 
They  cry  for  filming.  So  docs  the  powerful  book  that  has 
flung  them  together  I  heard  the  cry  on  every  one  of  the 
49"  tempestuous  pages  of  "The  Image  Makers 

that  the  roles  should  be  played  by  the  perform crt  whose  names  I  have  written  in  the  blank  lines  below. 

MALCOLM MAIA EVE JEANJEAN ROGER 

■Nol  a  lady  doctor  But 
? 

Mill',  handiomc  hilf 
of  unhoodcd  ralcons,  fa.t- movinc  can  and  unaiiak 

Buffalo-Style  Showmanship 

Boosts  'Sierra  Baron'  Business Sho\\manship  is  running  rampant  in  Buffalo. 
Recent  premiere  of  20th-Fox's  "Sierra  Baron" proved  conclusively  that  the  right  combination 
of  careful  preparation,  creative  showmen  and 
an  exploitable  picture  can't  be  stopped  from rolling  up  happy  tunes  at  the  boxoffice. 

Featuring  a  pony  give-away  in  cooperation 
with  Sample  Corporation's  five  retail  stores, 
The  Center  Theatre  grabbed  plenty  of  atten- 

tion— and  business.  Through  the  use  of  heralds 
featuring  a  line  drawing  of  a  scene  from  the 
Plato  Skouras  production  localities  were  in- 

vited to  color  the  scene  from  the  film,  return 
it  to  the  store,  with  best  drawing  grabbing  off 
the  pony.  Tie-up  was  publicized  via  ads  in 
dailies  and  window  and  counter  displays  in 
Sample  outlets. 

Another  stunt  was  a  hayride  arranged  by  a 
local  ridin-;  academj  on  opening  night.  The 
wagon  loaded  w  ith  teenagers  covered  the  entire 
length  of  Buffalo's  main  stem  and  plugged  the film  with  attractive  signs.  In  addition,  a  parade 
complete  with  band  was  held  in  dov\ntov\n  area. 
Two  radio  contests  also  took  place,  one  spon- 

sored by  WGR,  other  by  WKEW. 

King-Size  'Lobby  Spectacular' 
Unveiled  for  'Naked  and  Dead' 
A  special  nine-feet-wide,  h\ e-feet-high  "lobby 

spectacular"  in  full-color  on  WB's  "The  Naked and  the  Dead"  is  now  available  to  exhibitors 
for  use  for  advance  promotion. 

Created  by  poster  designer  Bill  Gold,  the 
huge  die-cut  display,  which  sells  for  $16.50,  is 
fully  easled  and  can  also  be  hung  across  thea- 

tre lobbies.  Warner  Bros,  reports  that  one  of 
the  first  orders  for  the  king-size  cutout  was 
placed  by  Bob  O'Donnell,  Interstate  Theatres. 

On  another  promotional  front,  the  American 
Library  is  pushing  its  Signet  movie  edition  of 
Norman  Mailer's  celebrated  novel  to  110,000 
book  dealers  throughout  the  country. 

»  Welcome  back.  To  the  blare  of  publicity 
trumpets,  Marilyn  Monroe  set  up  camp  in 
Hollywood  where  she  has  started  filming 
"Some  Like  It  Hot"  for  the  Mirisch  Bros,  and 
United  Artists.  Top:  at  the  welcoming  press 
reception  are  co-star  Tony  Curtis  and  (from 
left)  the  brothers  Mirisch — Marvin,  Harold 
and  Walter.  Below:  Billy  Wilder,  producer- director  of  the  film,  feeds  Marilyn  an  hors 

d'oeuvre  while  Curtis  looks  on. 

4  Producer  Charles  Schnee,  who  will 
film  Bernard  Dryer's  novel,  "The 
Image  Makers",  for  Columbia  went into  the  Sunday  Magazine  of  the 
New  York  Times  to  ask  to  quiz  the 
public  on  the  casting  of  his  up- coming production.  The  provocative 
full-page  advertisement  spearheaded a  unique  drive  to  whip  up  advance 
interest  and  enthusiasm  in  the  liim 

among  readers  of  the  novel. 

MERCHANDISING  1 

EXPLOITATION  DEPARTMEN 

Lack  of  Cash  Stalls 

Business-Building  Campaign Vi'herc'i  the  money? 
Thats  the  question  on  the  lips  of  industryites 

in  reference  to  the  bogged-down  business- 
building  drive.  As  things  stand  now,  the  radio 
promotion  phase  of  the  drive,  scheduled  to 
kick-off  September  I,  ma\  have  to  be  dela\ed 
again  because  of  a  lack  of  funds  to  meet  neces- 

sary commitments. 
It  is  estimated  that  approximately  sixty  thous- and dollars  additional  is  needed  from  exhibitors 

to  get  the  promotion  launched.  The  drive, 
budgeted  at  S30(),000,  one  half  of  which  is  to 
be  contributed  by  distributors,  was  originally 
scheduled  for  July  1,  but  was  postponed  to  next 
month  because  of  financial  problems. 
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NEWS  ABOUU^ 
THE   BIGGEST   PRODUCTION   IN    FILM    H ISTORY .  .  .  .  BEI NG FILMED 

l-HUR 

IN    ROME   BY  M-G-M 

"Ben-Hur"  Bulletin.  As  part  of  a  vast  pre-selling  drive  on  what it  claims  is  the  biggest  production  in  film  history,  Metro  is 
sending  out  bulletins  highlighting  production  scenes  and  the 
like  in  producer  Sam  Zimbalist's  giltedge  spectacular.  Bulletin, portion  of  which  is  shown  here,  will  be  on  display  in  store 
windows  throughout  the  world,  with  a  new  edition  published 

each  month  during  the  shooting. 

Columbia  Readies  Tinted 

TV  Commercials  for  'Sinbad' 
There's  quite  a  few  days  'til  Christmas — but 

Columbia  isn't  waiting  for  the  holiday  season 
to  start  making  promotional  plans  for  "The 
Seventh  Voyage  of  Sinbad",  its  Xmas  release. 
Robert  S.  Ferguson,  advertising-publicity  direc- 

tor, announced  that  the  company  has  already 
set  in  motion  a  vast  television  commercial  cam- 

paign to  plug  the  Morningside  production. 
One  phase  of  the  TV  program  \\  '\\\  be  the first  use  of  color  trailers  to  push  Dynamation, 

a  process  that  increases  the  effectiveness  of 
Technicolor.  These  clips  and  spots  will  be 
employed  adjacent  to  color  TV  shows.  Fer- 

guson stressed  the  importance  of  TV  as  a  pro- 
motional medium  in  promoting  the  unique  and 

spectacular  aspects  of  motion  pictures. 

Promotional  roundtable.  Roger  H.  Lewis 
(seated,  left),  UA  national  director  of  adver- 

tising, publicity  and  exploitation,  discusses 
ad-pub  plans  with  John  Bryan  producer  of 
"The  Horses  Mouth",  new  Alec  fiuinness starrer.  Looking  on  are  members  of  the  UA 
promotion  staff,  I.  to  r.;  Harry  Goldstein,  Al 

Fisher,  Maurice  Segal  and  David  Picker. 

COMPO  Ad  Plugs  Summer 

Movies  to  Newspaper  Editors 
COMPO,  in  its  92nd  ad  in  Editor  &  Publisher 

declares  that  "publishing  news  about  mo\ies  is one  of  the  best  ways  to  create  and  hold  reader 
interest.  Titled  "Better  Mousetraps  .  .  .  Better 
Movies",  the  ad  urges  the  nation's  newspaper editors  to  beef  up  their  movie  coverage,  use 
motion  picture  news  as  bait  to  build  readership. 

Listed  in  the  advertisement  are  the  titles  of 
26  films  that  are  being  offered  this  summer, 
among  them:  "Kings  Go  Forth",  "The  Hunters  ", 
"Gigi",  "A  Time  to  Love",  "Indiscreet",  "The 
Big  Country",  "The  Bridge  on  the  River  Kwai  ", 
"The  Inn  of  the  Sixth  Happiness". 

"Far  be  it  from  us  even  to  hint  that  movie 
theatres  are  mousetraps",  "but  the  copy  reads, 
there's  a  lot  of  sense  in  what  Emerson  said 
about  people  beating  a  path  to  your  door  when 
you  offer  superior  quality  for  sale.  At  any  rate, 
people  are  flocking  to  movie  theatres.  They 
are  doing  so  because  they  realize  that  it  is  at 
movie  theatres  they  will  find  the  entertainment 
they  are  looking  for  .  .  .  The  people  going  to 
these  pictures  are  your  readers.  They  like  to 
read  about  mo%  ies,  movie  people,  mo\  ie 

activities". 
i  Royalty  salutes  "The  Vikings".  Top:  His Royal  Highness  the  Duke  of  Edinburgh  is 
gifted  with  a  replica  of  a  Viking  ship  by  pro- ducer-star Kirk  Douglas  at  European  debut, 
Leicester  Square  Theatre,  London.  Center; 
Greeting  the  Duke  on  the  receiving  line  (from 
left)  Mr.  and  Mrs.  Arnold  Picker  and  Mr.  and 
Mrs.  Robert  Benjamin.  Benjamin  is  UA  board chairman;  Picker,  vice  president  in  charge  of 
foreign  distribution.  Bottom;  band  sails around  dance  floor  in  Viking  ship  at  Mayfair 

Hotel  reception  following  the  premiere. 

NT  Showman  Urges  Ad  Effort 

When  Public's  in  Buying  Mood 
"Let's  advertise  what  the  public  wants  when 

they  want  to  see  it". This  perceptive  statement,  delivered  by  vet- eran National  Theatres  showman  Bill  Sorenson 
of  Long  Beach,  California,  at  the  recent  NT 
convention  in  Los  Angeles,  underscores  one  of 
the  many  realistic  showmanship  views  produced 
at  the  session. 

Sorenson  blasted  the  tendency  of  some  dis- 
tributors to  favor  heavy  advertising  expenditures 

on  days  other  than  Friday,  Saturday  and  Sun- 
day. Because  most  people  do  their  shopping 

Thursday  thru  Saturday,  he  explained,  depart- 
ment stores  and  food  supers  spend  most  of  their 

ad\ertising  monies  on  these  days.  Would  it  be 
smart  merchandising  for  theatremen  to  concen- 

trate their  strongest  promotional  fire,  he  asked 
on  the  days  when  attendance  is  the  heaviest? 
"Let's  have  a  pre-opening  ad,  to  be  sure,  and 
an  opening  ad,  but  let  us  save  a  little  bit  of 
money  for  Friday,  Saturday  and  Sunday". 

The  Long  Beach  showman  in  his  Showmen's Forum  report  also  recommended  a  new  ap- 
proach to  selling  in  the  schools.  Rather  than 

the  outmoded  "visual  education  guide",  he 
urged  use  of  the  schools'  own  projection  equip- ment via  slides  and  film.  He  was  also  critical  of 
trailers  for  their  "similarity". 

Fred  Souttar,  chairman  of  the  Showmens 
Forum,  urged  the  attending  managers  to  re- 

examine all  advertising  campaigns  that  are  not 
doing  a  proper  promotional  job.  "Re-evaluate what  you  have  to  sell,  see  if  you  can  find  a 
better  way  to  do  it.  Maybe  we're  not  going  to come  up  with  a  solution  on  the  picture  any 
more  than  the  studio  ad  department  has,  but 

we  can  try". 
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ALLIED  THEATRE  OWNERS  OF NEW  JERSEY 

Concord  Hotel,  Kiamesha  Lake,  New  York 

AUGUST  lB-ig-2D 

It  is  the  big  "no  percentage"  deal  formulated  to  make  both  exhibition  and  distribution 
happy.   Here's  the  fabulous  package  plan  Allied  of  New  Jersey  has  arranged  for  you. 

•  Height-  of  the  Concord  season. 

•  All  gratuities  included. 

•  Free  golf  on  the  famous  international  Concord  courses. 

•  Two  special  nights  in  new  giant  nightclub,  fea- 
turing top  headliners.  Liquor  and  set-ups  free. 

•  Lavish  cocktail  party. 

•  All  activities — two  swimming  pools,  horseback  riding, 
tennis,  boating,  dancing  lessons,  ice  skating.  (  Plus  pari- 
mutuel  harnass  racing  nightly  at  Monticello  Raceway.) 

•  All  rooms  air  conditioned. 

Pfe^eHt 

Biggest Combination  Vacation- Convention 

at  the  OakuUuS 

COMPLETE -!fiB4.DD 

r  further  information  and  reservations,  contact  Allied  office: 
234  West  44th  Street, 
New  York  36,  New  York 
LAckawanna  4-2530 



THIS  IS  YOUR  PRODUCI 

All  Tkc  Vital  Details  on  Current  &)  Coming  Features 
(Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis) 

March 
BRIDE  AND  THE  BEAST.  THE  Charlotte  Austin,  Lance Fuller.  Producer-director  Adrian  Weiss,  Horror.  t>irl falls  in  love  witti  gorilla.  78  min. 
COLE  YOUNGER,  GUNFIGHTER  CinemaScope,  Deluxe Color  Frank  Loveioy.  Producer  Ben  Schwalb.  Director 
R  G  Sprinqsteen.  Western.  Rebellion  against  carpet- bag rule  in  Texas.    78  min.  5/12. 
MACABRE  William  Prince,  Jacqueline  Scott.  Producer- director  William  Castle,  tvlelodrama.  Doctor  murders to  gain  fortune.  73  min.  3/31. 
SEVEN  GUNS  TO  MESA  Lola  Albright,  Charles  Quin- liven.  Producer  William  F.  Broidy.  Director  Edward 
Dein.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 

April 
HELL'S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man trys  to  blow  up  plant  manufacturing  rocket  fuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericton.  Produced  Lindsley  Parsons.  Director  Paul LanJres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
pUANTRILL'S  RAIDERS  CinemaScope,  DeLuxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. 

May 

ATTACK  OF  THE  50  FT.  WOMAN  Allison  Hayes,  Wil- liam Hudson.  Producer  Bernard  Woolner.  Director Nathan  Herti.  Woman  captured  by  Space  monster. Science  fiction.    66  min.  5/26. 
BULLWHIP  CinemaScope,  DeLuxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. 
Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. 

June 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore,  Lita 
Milan,  Robert  Bray.  Producer  Harold  Robbins.  Direc- tor Robert  Stevens.  Drama.  Gangster  takes  over  big city  syndicate.    91  min.  7/21. 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy  Producer  William  Pizor.  Director  Ferrucio  Cerio. Adventure.   Sacking  of   lith  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED,  THE  Robert  Bray,  Donald  Wolfit.  Producer E.  J.  Fancey.  Director  Michael  McCarthy.  Leader  of resistance  group  is  betrayed. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk,  Director  Howard  Koch. Horror.    German    scientist    creates    horrible  monster. 
NEW  ORLEANS  AFTER  DARK  Stacy  Harris,  Louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.    Drama.    Detectives  hunt  down  killer. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.    Drama.    Girl   communicates  with   a  horse. 
SPY  IN  THE  SKY  Steve  Brodie,  Sandra  Francis.  Pro- ducer-Director W.  Lee  Wilder.  Drama.  U.  S.  intelli- gence officer  seeks  Russian   satellite   secrets.    74  min. 

August 

CRY  BABY  KILLER,  THE  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  kilfer  on  a  crime  spree. 
GUNSMOKE  IN  TUCSON  CinemaScope,  DeLuxe  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law. 
HOT  CAR  GIRL  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman  Director  B.  Kowalski.  Melodrama. 
Man  embarks  on  life  of  crime  and  refuses  girl  friend's request  to  reform.    71  min. 
LITTLEST  HOBO,  THE  Buddy  Hart,  Wendy  Stuart.  Pro- ducer Hugh  M.  Hooker  Direcetor  Charles  R.  Rondeau. Drama.  A  dog  and  lamb  help  little  girl  to  walk  after crippling  illness. 

September 
QUEEN  OF  OUTER  SPACE  CinemaScope,  Color  Zsa Zsa  Gabor,  Eric  Fleming.  Producer  Ben  Schwalb. Director  Edward  Bernds. Coming 

CRIME  AND  PUNISHMENT,  U.S.A. 
JOY  RIDE  Regis  Toomey,  Ann  Doran.  Producer  Ben Schwalb.  Director  Edward  Bernds.  Juveniles  thwarted in  attempted  car  theft. 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  DeLuxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben  Schwalb.  Director  R.  G.  Springsteen.  Western. 
Unscrupulous  rancher  attempts  to  foreclose  widow's ranch. 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer  William  F.  Broidy.  Director  Thor  Brooks. Drama.  American  serving  In  French  Foreign  Legion. 
REVOLT  IN  THE  BIG  HOUSE 
SPEED  CSAZY 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 
WOLF  LARSEN  Barry  Sullivan,  Peter  Graves,  Gita Hall.  Producer  Lindsley  Parsons.  Director  Harmon Jones.  Drama.  Man  shipwrecked  forced  to  work  on ship  of  sadistic  captain. 

AMERICAN  INTERNATIONAL 
February 

SUICIDE  BATTALION  Michael  Connors,  John  Ashley, Russ  Bender  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama  Hide-and-seek  warfare  behind  the  lines  in WWII.    79  min.  4/14. 
May 

CONNIE  PARKER  STORY,  THE  Dorolhy  Provlne,  Jack Hogan.  Producer  Stan  Shpetner.  Director  William Whitney.    80  min. 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. 
Producer-director  Roger  Corman.  Melodrama. Victoria  1.    83  min.  2/3. 

June 
ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John 
Hoyt.  Producer-Director  Bert  1.  Gordon.  Science-fic- tion.  80  min.  ISupcramal. 
WAR  OF  THE  COLOSSAL  BEAST  I  Part  Color),  Roger 
Pace,  Sally  Fraser,  Dean  Parkin.  Producer-Director Bert  1.  Gordon.  Horror. 

July 

HELL  SQUAD  Brandon  Carroll,   Frederic  Gavlin.  War- 
HIGH  SCHOOL  HELLCATS  Yvonne  Lime,  Brett  Halsey. Exec.  Producer  Buddy  Rogers.  Director  Edward  L. Bernds.    Teenage-Action.    68  min. 
HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers Lou  Rusoff  and  Lou  Kimzey.  Director  Lew  Landers. Teenage-Action.    72  min. 
HOW  TO  MAKE  A  MONSTER  Robert  H.  Harris,  Paul Brinegar.  Producer  Heiman  Cohen.  Director  Herbert L.  Strock.    Horror.    75  min. 

SHE-GODS  OF  SHARK  REEF  (Color).  Horror. 
TANK  BATTALION  Don  Kelly,  Mariorie  Hellen,  Edward G.  Robinson,  Jr.  Producer  Richard  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 

August 

Coming 

PARATROOP  BATTALION  ISuperamal.  War-Action. 
SUBMARINE  X-2  ISuperama).  War-Action. 

COLUMBIA 
March 

BITTER  VICTORY  CinemaScope,  Technicolor.  Richard Bur^in,  Cuid  Jurgens,  Raymond  Psilegrln.  Producer Paul  Graeti.  Director  Nick  Ray.  Drama.  Soldiers attempt  to  capture  secret  Naii  document.  82  min. 2/17. 
COWBOY  Glenn  Ford,  Jack  Lemmon,  Anna  Kashfl. Producer  Julian  Blaustein.  Director  Delmer  Daves. Western.  Free-spending  cowboy  helps  friend  i*ve cattle.  92  min.  2/17. 
TRUE  STORY  OF  LYNN  STUART.  THE  Betsy  Palmer, Jack  Lord,  Barry  Atwater.  Producer  Bryan  Foy.  Direc- tor Lewis  Seller.  Melodrama.  Housewife  crusadot against  dope  addiction.  78  min.  3/3. 

April GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bernay. Adventure.    Director    Fred    Sears.    Small    group  flees Japanese  invasion  of  Philippines.  79  min. 
HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Sean  Kelly, Kenneth  Haiqht.  Producers  Irving  Allen  and  A.  R. Brocolli.  Director  John  GiUing.  Melodrama.  85  min. 
PARADISE  LAGOON  Technicolor.  Kenneth  More,  Diane Cllento.  Drama. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Corey.  Gypty 
Rose  Lee,  Harry  Townes  A  Brown-Fellows  Production. Director  Gerd  Oswald.  79  min.  3/17. 

May 

GODDESS,  THE  Kim  Stanley,  Lloyd  Bridges.  Producer Milton  Perlman.  Director  John  Cromwell.  Drama.  Story about  a  dame  who  becomes  a  movie  star.  105  min. 
4/14. THIS  ANGRY  AGE  Technirama  and  Technicolor.  Silvana 
Mangano,  Richard  Conte,  Anthony  Perkins.  Produeer Dino  De  Laurentiis.  Director  Rene  Clement.  Drama. 
Family  fights  to  keep  land. 

June 
CASE  AGAINST  BROOKLYN.  THE  Darren  McGavln. 
Maggie  Hayes.    82  min. 
LET'S  ROCK  Julius  LaRosa.  Producer-director  Harry Foster.  Musical. 
LINEUP.  THE  Eli  Wallach,   Robert  Keith.  Melodrama. 

July 

CAMP  ON  BLOOD  ISLAND,  THE  Megascope.  Carl Mohner,  Andre  Morell.  Producer  Michael  Carreras. Director  Val  Guest.  War-action. 
CURSE  OF  THE  DEMON  Dana  Andrews.  Producer  Hal 
E.  Chester.    Director  Jacques  Tourneur. 
GUNMAN'S  WALK  CinemaScope,  Technicolor.  Van Heflin,  Tab  Hunter,  Kathryn  Grant.  Producer  Fred Kohlmar,  Direcetor  Phil  Karlson.  Western.  Father and  son  vie  for  reputation.    97  min.  7/7. 

REVENGE  OF  FRANKENSTEIN  Technicolor.  Pete  Gush- 
ing, Eunice  Gayson,  Francis  Matthews.  Producer  An- thony Hinds.  Director  Terence  Fisher.  Horror.  Mon- ster comes  to  life.    90  mm.  7/7. 

August 

TANK  FORCE  CinemaScope,  Technicolor.  Victor  Ma- ture, Leo  teenn.  Producer  Phil  Samuel.  Director  Ter- ence Young.  Drama.  Prisoners  escape  from  desert camp  during  WW  II. 

September GHOST  OF  THE  CHINA  SEA  David  Brian. 
GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins, Dianne    Foster.    Producer-director    John    Ford.  Melo- 

drama . WHOLE  TRUTH.  THE  Stewart  Granger,  Alma  Reed. 
October 

APACHE  TERRITORY  Eastman  Color.  Rory  Calhoun. Barbara  Bates.  Producers  Rory  Calhoun,  Victor  M. Orsatti.  Director  Ray  Naiarro.  Western.  Drifter  takes command  of  group  during  Indian  attack. 
Film     BULLETIN  —  THIS     IS     YOUR  PROD 



AUGUST  SUMMARY 
The  revised  total  of  releases  for  August 

amounts  to  31,  three  more  than  previously 
announced.  Companies  heading  the  list 
include  Allied  Artists,  20fh  Century-Fox 
and  United  Artists  with  five  films  each. 
MGM  adds  three  for  the  month,  matching 
Unlversal's  output.  Following  in  quantita- 

tive order  are  American-International,  Co- 
lumbia, Ran;<  and  Warner  Bros,  with  two 

each.  Paramount  remains  with  one  fea- 
ture while  Buena  Visia  adds  one  to  the 

supply  for  August. 

BELL,  BCOK  AND  CANDLE  Kim  Novak,  James  Stewart. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Dahl, Dennis  Price.  Producers  Frank  Launder  and  Sidney Giliiat.    Director  Sidney  Gilliat. 

Coming 
ME  AND  THE  COLONEL  Danny  Kaye,  Curt  Jurgens. Producer  William  Goeti.  Director  Peter  Glenville.  6/23. 
HH  VOYAGE  OF  SINBAD,  THE  Technicolor.  Kerwln Matthews,  Kathryn  Grant.  Producer  Charles  Schneer. Director  Nathan  Juran. 

INDEPENDENTS 

March 
BRIDE  IS  MUCH  TOO  BEAUTIFUL,  THE  lEllis-Lux  Films) Brigette  Bardot,  Micheline  Presle,  Louis  Jourdan.  Pro- ducer Gaspar-Huit.  Director  Fred  Surin.  Comedy. Perfect  male  model  falls  In  love  with  perfect  female model.   90  min.  2/3. 
CONFESSIONS  OF  FELIX  KRULL,  THE  (DCAl  Henry Bookholt,  Lisa  Pulner.  Director  Kurt  Hoffman.  Story of    a    young    man    of    seemingly    irresistable  charms. 
IT'S  GREAT  TO  BE  YOUNG  (Fine  Arts  Films)  John Mills  Cecil  Parker.  Producer  Victor  Skutesky.  Director Cyril  Frankel.  Musical.  Teacher  reconciles  student troubles     91  mIn.  2/3. 
LOVEMAKER,  THE  (Trans-Lux)  Betsy  Blair.  Producer- 
director  Juan  A.  Bardem.  Drama.  A  small  town's  Don Juan  pretends  a  love  affair  with  a  spinster.  99  min. 3/17. 

April MITSOU  (Zenith  International)  Eastman  Color.  Danielle Delerme,  Fernand  Gravey.  Director  Jacqueline  Audry. Comedy.  How  understanding  comes  to  young  French 
girls. 
RED  AND  THE  BLACK,  THE  IDCA)  Gerard  Philipe, Danielle  Darrleux.  DIecetor  Claude  Autant-Lara.  Drama. 145  min. 
SENECHAL  THE  MAGNIFICENT  IDCAI.  Fernandel. 
Comedy.  A  second-rate  ham  actor  appears  offstage in  his  theatrical  costumes. 
UNCLE  VANYA  lUncle  Vanya  Co.)  Franchot  Tone.  Pro- ducers Marlon  Parsonnet,  Franchot  Tone.  Director Franchot  Tone.  Drama.  Country  doctor  succumbs  to 
charms  of  professor's  wife.    98  min.  4/28. 
WINDJAMMER  (National  Theatres)  Cinemiracle,  Color. A  Louis  de  Rochemont  production.  Director  Louis  de Rochemont,  Bill  Colleran.  A  tumu(tous  travelogue  in  a new  wide  screen  process.    142  min.  4/14. May 

STAGE  STRUCK  (Buena  Vista)  Technicolor.  Henry Fonda,  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- tor Sidney  Lumet.  Drama.  Producer  falls  for  actres^ still  in  her  teens.  102  min.  3/3. 
June 

A  PLEA  FOR  PASSION  (DCA)  Vittorio  De  Sica,  Mar- cello  Mastrolanni.    84  min. 
LIANE,  JUNGLE  GODDESS  (DCAl  Co(or.  Marion  Mi- chael, Hardy  Kruger.    85  min. 
PLAN  9  FROM  OUTER  SPACE  (DCAl  Vampira  Bela LugosI,  Lyle  Ta(bot.    79  min. 
PROUD  LAND,  THE  (Buena  Vista)  Technicolor.  Alan Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtlz. 
PROUD  REBEL,  THE  (Buena  Vista)  Technicolor.  Alan Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtli,  Jr.  Affliction  of  a  young boy  Is  cured.    103  min.  4/14. July 

ADVENTURES  OF  TOM  SAWYER  (NTAl. 
CAPTAIN  FROM  KOEPENICK,  THE  (DCA)  Co(or.  Heinz Ruhmann,  Hannelore  Schroth.    93  min. 
CIRCUS  OF  LOVE    (DCA)    Color.    Curt  Jurgens,  Eva Bartok.    93  min. 
LIGHT  IN  THE  FOREST,  THE  (Buena  Vista)  Techni- color. Fess  Parker,  Wended  Corey,  Joanne  Dru,  James MacArthur.  Producer  Walt  Disney.  Director  H.  Daugh- erty.  Adventure.  White  teen-ager  raised  as  an  Indian. 93  min  5/12. 

August 
LAW  AND  DISORDER  (Continental  Dist.l  Michael  Red- grave, Robert  Morley.  Producer  Paul  Soskin.  Director Charles  Crichton.  Con-man  attempts  to  reform  and causes  arrest  of  Judge.  Comedy. 
LISA  (DCAl.  Maria  Schell,  O.  W.  Fischer. 
LOVERS  AND  THIEVES  (ZENITHl  Jeon  Polret,  Michel Serrault,  Magali  Noel.  Director  Sacha  Gultry.  Comedy. 
RICE    (DCA)    Color.    Yuko   Machlzuki,    Masaka  Naka- 
YOUNG  LAND,  THE  (Buena  Vista)  Technicolor.  Pat Wayne,  Yvonne  Cragi,  Dennis  Hopper.  Producer  Pat- rick Frd.  Director  Ted  Tetzloff.  Adventure. 

September 
DEFEND  MY  LOVE  IDCA)  Martlne  Carol,  Vittorio Gassman. 
LOVERS,  THE   (DCA)   Anteoneda   Lualdi,   Franco  Inter- lenghi. 
SSCRET,  THE  (DCA)  Sam  Wanamaker,  Mandy.  79  min. 
TIME  LOCK   (DCAl    Robert  Beatty,   Lee  Patterson.  74 

Film 

October 
WHITE  WILDERNESS  (Buena  Vista)  Technicolor.  Pro- ducer Ben  Sharpsteen.  Director  James  Algar.  Docu- mentary adventure  feature  of  wild  life  in  the  Arctic Circle  region.    80  mh.  7/7. Coming 

A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) Jim  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Betz.  Director  Oliver  Drake. 
BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce Grenfell,  Alastair  Simm.  Producers  Sidney  Gilliat, Frank  Launder.  Director  F.  Launder.  Comedy. 
DAY  OF  THE  TRUMPET,  THE  IC.  Santiago  Film  Organi- zation Prod. I  John  Agar,  Richard  Arlen,  Bill  Phipps. Producer  Harry  Smith.    Director  Eddie  Romero. 
DREAM  MACHINE,  THE  (Ama(gamated  Prods.)  Rod 
Cameron,  Marty  Murphy,  Peter  llllng.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
LIGHT  ACROSS  THE  STREET,  THE  (UMPO)  Brigltte Bardot,  Raymond  Pellcgrin,  Roger  Piquat.  Producer Jacques  Gauthier.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent.   76  min. 
ROUGE  ET  NOIR  (DCA)  Technicolor.  Gerald  Philipe, Danielle  Darrleux.  Directed  Claude  Autant-Lara.  A 
provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/26. 
THE  CASE  OF  DR.  LAURENT  (Trans-Luxl.  Jean  Gabin Nicole  Courcel.  Director  Jean-Paul  Le  Chanols.  Drama. Natural   childbirth.    94  min.  7/7. 
THIRD  MAN  ON  THE  MOUNTAIN  IBuena  VIstal  Tech- nicolor. James  MacArthur,  Janet  Monro.  Producer William   H.   Anderson,    Director   Ken   Annakln.  Drama. 

METRO-GOLDWYN-MAYER 
March 

HIGH  COST  OF  LOVING,  THE  Jose  Ferrer.  Gena  Row- lands, Jim  Backus.  Producer  Mllo  Frank.  Director  Jose Ferrer.  Comedy.  A  young  couple  and  their  shenanigans. 87  min.  3/17. 
SADDLE  THE  WIND  CinemaScope.  Robert  Taylor,  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrlsh.  Western.  Story  of  two brothers  on  opposite  sides  of  law.  84  min.  3/3. 

April CRY  TERROR  James  Mason,  Inger  Stevens,  Rod  Stelger. Producer-director  Andrew  Stone.  Melodrama.  Elec- 
tronic expert  unwittingly  fashions  bomb  for  extortion- ist.   96  min.  4/28. 

MERRY  ANDREW  CinemaScope,  Metrocolor.  Danny Kaye,  Pier  Angeli,  Baccaloni.  Producer  Sol  C.  Siege!. Director  Michael  Kidd.  A  staid  and  shy  teacher  Is transformed  into  a  circus  clown.     103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plavs  district  attorney  In  small  college  town.  82  min. 
4/14. SHEEPMAN,  THE  CinemaScope  Metrocolor.  Glenn 
Ford,  Shirley  MacLalne,  Leslie  Nielson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    86  min.  4/28. 

June 
HAUNTED  STRANGLER,  THE  Boris  Karloff.  Producer John  Croydon.    Director  Robert  Day. 
HIGH  SCHOOL  CONFIDENTIAL  CinemaScope  Russ 
Tamblyn,  Jan  Sterling.  Producer  Albert  Zugsmlth.  Di- rector Jack  Arnold.  Narcotics  problem  in  high  schools. 
FIEND  WITHOUT  A  FACE  Marshall  Thompson.  Pro- ducer John  Croydon.    Director  Arthur  Crabtree. 
LAW  AND  JAKE  WADE,  THE  CinemaScope,  Metro- Color.  Robert  Taylor.  Richard  WIdmark.  Producer William  Hawks.    Director  John  Sturges. 

July 

GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  VIncente  Minnelll.    Musical.    115  min. 
IMITATION  GENERAL  CinemaScope.  Glenn  Ford,  Red Buttons.  Producer  William  Hawks.  Director  George Marshall.    War  comedy.    88  min.  7/7. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone.  Action.  Hero  stops  tribal  warfare. 86  min.  7/7, 

August 
ANDY  HARDY  COMES  HOME  Mickey  Rooney,  Patricia Breslln,  Fay  Holden.  Producer  Red  Doff.  Director Howard  W.  Koch.  New  adventures  of  Andy  and  son. Comedy. 
BADLANDERS,  THE  CinemaScope,  Met.-ocolor,  Alan Ladd,  Ernest  Borqnine,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves.  Western.  Two saddle  tramps  turn  outlaws.    85  min.  7/21. 
RELUCTANT  DEBUTANTE,  THE  Color,  CinemaScope.  Rex 
Harrison,  Kay  Kendall.  Producer  Pandro  Berman.  Di- rector VIncente  Minnelll. 

September CAT  ON  A  HOT  TIN  ROOF  Metrocolor.  Elizabeth  Tay- lor, Paul  Newman.  Drama.  Family  tribulations  In  a Southern  town. Coming 

DECKS  RAN  RED,  THE  James  Mason,  Eroderick  Craw- ford, Doroth/  Dandrldge.  Producer-director  Andrew L.  Stons.  Melodrama. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 
TUNNEL  OF  LOVE,  THE  Doris  Day,  Richard  WIdmark. A  Joseph  Fields  Production.    Director  Gene  Kelly. 

PARAMOUNT 
March 

DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kirs.  Burl  Ives.  Producer  Don  Hartman.  Director  Del- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife.  I  1  I  min.  3/17. 
HIGH  HELL  VistaVlsion.  John  Derek,  Elaine  Stewart. Melodrama.  Mountain  climbing  in  the  Swiss  Alps. 87  min.  3/31. 

April ST.  LOUIS  BLUES  VistaVlsion.  Nat  "King  "  Cole,  Eartha KItt,  Pearl  Bailey  Ella  Fitzgerald.  Producer  Robert Smith.  Director  Allan  Relsner.  Musical.  Biography  of 
W.  C.  Handy,  composer  of  St.  Louis  Blues.  93  min. 4/14. 
TEACHER'S  PET  VistaVlsion.  Clark  Gable,  Doris  Day, A  Peariberg-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college iournallsm  teacher  have  a  ball.  120  min.  3/31. 

May 

MARACAIBO  Technicolor,  VIstavision,  Cornel  Wilde, 
Jean  Wallace,  Abbe  Lane.  Producer-Director  Cornel Wilde.  Drama.  Man  fights  fires  In  Venezuelan  oil lands.    88  min.  5/26. 

June 
ANOTHER  TIME,  ANOTHER  PLACE  Lana  Turner,  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.  Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers,  Otto  Kruger. John  Baragrey.  Producer  William  Alland.  Director Eugene  Lourie.  Science  fiction.  Brain  of  a  scientist  Is transferred  to  the  body  of  mechanical  monster.  70  min. 
HOT  SPELL  VistaVlsion  Shirley  Booth,  Anthony  Quinn, 
Shirley  MacLalne.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern family  during  a  torrid  heat  wave.    86  min.  5/26. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie Coogan.  Producer  William  Alland.  Director  Jack Arnold.    Science-Fiction.    Space  fantasy.    69  min.  7/7. 
VERTIGO  Technicolor,  VistaVlsion.  James  Stewart,  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  In  love  with  clients  wife who  is  a  suicidal  neurotic.    123  min.  5/26. 

July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.  Director  Michael  Curtiz.  Drama.  Singer is  forced  Into  New  Orleans  underworld.    116  min.  7/7. 
ROCK-A-BYE  BABY  Technicolor,  VistaVlsion.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin.    103  min. 

August 
MATCHMAKER,  THE  VistaVlsion.  Shirley  Booth.  An- 

thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself.  101  min. 
5/12. 

September BLOB,  THE  DeLuxe  Color.  Steven  McQueen,  Aneta Corseaut,  Earl  Rowe. 
BULLETIN  —  THIS     IS     YOUR  PRODUCT 



Coming Coming 
August 

BLACK  ORCHID,  THE  VistaVision.  Sophia  Loren,  An- fhony  Quinn.  Producers  Carlo  Ponti,  Marcello  GIrosi. Director  Michael  Curtii. 
BUCCANEER.  THE  Technicolor,  VijtaVision.    Yul  Bryn- ner.    Charlton    Heston,    Charles   Boyer,    Claire  Bloom. Producer  Henry  Wilcoxon.    Director  Anthony  Quinn. 
HOT  ANGEL.  THE  Jackie  Loughery,  Edward  Kemmer. 
Drama.    Today's  younger  generation. 
HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant, Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master. 

February 
HENRY  V  Technicolor,  CinemaScope.  Laurence  Olivier Producer-director  Laurence  Olivier.  Drama.  137  min. Parker.  Melodrama. 
SECRET  PLACE  Belinda   Lee,   Ronald  Lewis.  Producer John  Bryan.    Director  Clive  Donner.    81  min. 
SMILES   OF  A   SUMMER   NIGHT   Ulla   Jacobsen,  Eva Dahlbeck,  Harriet  Anderson.    Drama,    108  min. 

March 
CAMPBELL'S  KINGDOM  Eastman  Color.  Dirk  Bogarde Stanley  Baker.  Producer  Betty  Box.  Direcor  Ralph 1  nomas.  Drama  Story  about  the  Canadian  Northwest territory.  102  min.  3/17. 

April 
?'*V*1f^  ^^'^y  Kruger.  Producer J.^  Wintle.    Director   Roy   Baker.    Drama.   A  Luftwaffe three  times  from  a  British  P.O.W.  camp May 

HELL  DRIVERS  VistaVision.  Stanley  Baker  Herbert Lorn  Peggy  Curnmins.  Producer  S.  B.  Fisz.  Director K.  bndtield.  Melodrama.  Ex-con  joins  a  gravel  trans- 
P°2^t-<:rew  and  finds  trouble  with  the  leader.    91  min. 
Go?i!^J  *p"^^"^"  VistaVision.  Dirk  Bogarde,  Marius Gormg.  Producer  E.  Pressburger.  Director  M.  Powell 
min     5/12'  capture  German  general.  93 
Sfnlu"!  ""^"^  ̂ ''"S  Color.    Peter  Finch, Konald  Lewis,  Maureen  Swanson.  Producer  J.  Janni Director  J.  Lee.  83  min.  Drama. 

June 
ROONEY   Barry   Fitzgerald,    John    Gregson.  Producer toeorge  H.  Brown.  Director  George  Pollock.  Comedy Irish  humor.    88  min.    7/7.  ' 
THERE'S  ALWAYS  A  PRICE  TAG  Michele  Morgan, Daniel  Gelin,  Peter  Van  Eyck.    102  min. July 

DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis 
re°ctnr^"R'  n  m''%  '■^on'  .f''°d''"r  George  Brown.  Di- rector  B.  D.  Hurst.   90  min. 
YOUR  PAST  IS  SHOWING!  Terry-Thomas,  Peter  Sellers 
87  m^n  Producer-Director  Mario  Zampi  comedy! 

August 
GYPSY  AND  THE  GENTLEMAN.  THE  Eastman  Color. Melina  Mercouri,  Keith  Michell.  Producer  Maurice Cowan,   Director  Joseph  Losey.    90  min. 
WINDOM'S  WAY  Eastman  Color.  Peter  Finch  Mary Ure.     Producer  John   Bryan.    Director  R.   Neame.  108 

September 
PrJd**;^  °R  T'"  Ri^^  Bogarde,  Dorothy  Tutin. (producer   Betty   E.    Box.     Director   Ralph   Thomas.  117 
PaTlnr^M  ^'^"r,  ^'^'3'"'^  McKenna, Paul  Scofield.  Producer  Daniel  M.  Angel.  Director^ Lewis  Gilbert.    I  19  min. 

March 
JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin Gene  Evans.  Producer  S.  Picker.  Direcor  W.  Witney! Melodrama.   Young  hoodlum  terrorizes  family. 
WHf.^"-l<-',"^'*^'-^  Naturama.  Corey  Allen,  Rebecca Welles.    Melodrama.    Story  of  juvenile  delinquents.  70 
STRANGE  CASE  OF  DR.  MANNING  Ron  Randell, &reta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

April 
MAN  WHO  DIED  TWICE.  THE  Naturama.  Rod  Camer- on  Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
fl^M^n  DARKNESS  [Robert  Keyes,  John  Close, Sheila  Ryan.  Melodrama. 

DEAD  END  STREET  Roland  Culver,  Patricia  Roc,  Paul 
Carpenter. 

■Ichael  O'Connell. 
MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.   Director  A.  C.  Ganaway. 

THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.   66  min. 

20TH  CENTURY-FOX 
March 

AMBUSH  AT  CIMMARON  PASS  Regal  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant is  forted  to  join  Confederates.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, Nigel  Patrick.  Producer  Ernest  Gartslde.  Victor  Vicas. Melodrama.  Five  men  and  one  woman  are  snowbound in  a  cabin  atop  a  mountain.  87  min. 
FLY,  THE  CinemaScope,  Deluxe.  Al  Hedison,  Patricia Owens.  Producer  K.  Newman.  Director  K.  Newman. Shock  drama. 
LONG  HOT  SUMMER,  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Fllmlzatlon  of  famous  Faulkner  story.    117  min. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Brazzi, Mitzi  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Joshua  Logan.  Filmization  of  famed  Broadway musical.  171  min.  3/31. 
YOUNG  LIONS,  THE  CinemaScope.  Marlon  Brando, Montgomery  Clift,  Joanne  Woodward.  Producer  Al Lichtman.  Director  Edward  Dmytryk.  Drama.  A  view  of WW  II  though  the  lives  of  3  soldiers.   167  min.  3/17. 

April BLOOD  ARROW  Regalscope.  Scott  Brady,  Phyllis Coates,  Diane  Darrrin.  Producer  Robert  Staber.  Di- rector C.  M.  Warren.   75  min. 
CATTLE  EMPIRE  CinemaScope,  DeLuxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 

May 

FRAULEIN  CinemaScope,  DeLuxe  Color.  Dana  Wynter, Mel  Ferrer.  Produced  W.  Reisch.  Director  H.  Koster. 
Drama.  Young  girl's  post-war  experiences  in  Berlin. 98  min.  5/12. 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway.  Western.  A  ten- derfoot accidently  kills  the  son  of  a  cattle  baron  and is  pursued  by  a  vengeance  gang.     100  min.  5/26. 
SHOWDOOWN  AT  BOOT  HILL  Regalscope.  Charles Bronson,  Robert  Hutton.  Producer  H.  Knox..  Director G.  Fowler.   Western.    72  min. 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, Suzy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min.  4/28. 
THUNDERING  JETS  Regalscope.  Dick  Foran,  Rex Reason.  Producer  Jack  Leewood.  Director  Helmut Dantine.  Adventure. 

June 
BRAVADOS,  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King.    98  min.  6/23. 
GANG  WAR  Regalscope.  Charles  Bronson,  Kent  Taylor. Producer  M.  Knox.    Director  G.  Fowler.    74  min. July 

A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano Brazzi,  Christene  Carere,  Joan  Fontaine,  Johnny Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- gulesco.  Frenchman  and  teenager  become  romantically involved.  6/23. 
DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.  Drama.  French  Foreign  Legion.  82 min.  7/7 
FLY,  THE  CinemaScope,  DeLuxe  Color.  Al  Hedison, Pat  Owens,  Vincent  Price.  Producer  K.  Neumann. 
Director  K.  Neumann.  Horror.  Scientist's  experiments turn  him  into  half-fly,   half-man.    94  min.  7/21. 
NAKED  EARTH  CinemaScope,  Juliette  Greco,  Richard Todd.  Producer  A.  Walker.  Director  U.  Sherman.  96 min.  7/7. 
SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Director J.  Clark.  Western.  Cattleman  hires  killer  to  gain land.   80  min.  7/7. 

BARBARIAN  AND  THE  GEISHA,  THE  CinemaScope DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston.  Adventure. 
FLAMING  FRONTIER  Regalscope,  Bruce  Bennett,  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 
RX  MURDER  CinemaScope,  Rick  Jason,  Marino  Young. Producer  J.  Gossage.    Director  D.  Twist.    85  min. 
VILLA!   CinemaScope     DeLuxe   Color.     Cesar  Romero, 
Brian   Kieth,   Margia  Dean.    Producer  P.  Skouras.  Di- rector J.  Clark. 
HUNTER.  THE  CinemaScope,  DeLuxe  Color.  Robert Mitchum,  Robert  Wagner,  May  Britt,  Richard  Egan. Producer  D.  Powell.    Director  D.  Powell. Coming 

A    NICE    LITTLE    BANK   THAT    SHOULD    BE  ROBBED CinemaScope.  Tom  Ewell,  Mickey  Rooney.  Producer Anthony  Muto.    Director  H.  Levin. 
HARRY  BLACK  AND  THE  TIGER  CinemaScope,  DeLuxe Color.  Stewart  Granger.  Barbara  Rush,  Anthony  Steel. Horror.    Monster  arises  from  dead.    70  min.  7/21. 
SHADOW  OF  A  GUNMAN  Charles  Bronson.  John  Car- radine.  Producer  Harold  Knox.  Director  Gene  Fow- ler. Jr. 
THE  FIEND  WHO  WALKED  THE  WEST  CinemaScope. 
Hugh  O'Brian,  Robert  Evans.  Producer  Herbert  B. Swope,  Jr.  Western.  Killer  destroys  his  victims  in macabre  style. 
VIOLENT  ROAD.  THE  Regal  Films.  Gene  Raymond, 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentle, 
Mark  Damon,  Ann  Doran.  Producer-Director  William F.  Claxton.    78  min. 

UNITED  ARTISTS 
February 

GUN  FEVER  Mark  Stevens.  Producers  Harry  Jackson. 
Sam  Weston.  Director  Mark  Stevens.  Western.  Cold- blooded killer  plots  revenge. 
LAST  PARADISE.  THE  CinemaScope,  Technicolor.  Pro- ducer Golfrero  Colonna.  Director  Foico  Qulllci.  Ad- venture. Polynesians  battle  tiger  sharks. 
MAN  ON  THE  PROWL  Mala  Powers,  James  Best.  A Jana  Production.  Director  Art  Napoleon.  Melodrama. 
Psychopathic  killer  chooses  young  ladles  as  victims. 73  min.  12/23. 
OPERATION  MURDEA  Tom  Conway,  Sandra  Dome. 
Producers  Ed  and  Harry  Danziger.  Director  E.  Morris. Melodrama.    Doctor  plans  to  murder  his  wealthy  cou- 67 

March 
FORT  BOWIE  Ben  Johnson,  Jan  Harrison,  Kent  Taylor. Producer  Aubrey  Schenck.  Director  Howard  W.  Koch. Western.    80  min. 
LOST  LAGOON  Jeffrey  Lynn,  Leila  Barry.  Producer- director  John  Rawlins.  Drama.  Man  makes  new  life 
on  tropic  isle.    78  min. 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Power, Marlene  Dietrich,  Charles  Laughton.  Producer  Arthur Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  The uncovering  of  a  perfect  crime.    114  min.  11/25. 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Monty Berman.  Adventure.  American  newspaperman  in  Lon- don rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope,  Fernandel,  Anita  Ekberg. Director  Gerd  Oswald.  Producer  Bob  Hope.  Connedy. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter- national counterfeiters.  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  Eber- 
hardt,  Ray  Stricklyn.  A  Levy-Gardner  Production.  Di- rector Paul  Landres.  Horror.  77  min.  4/28. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra- hame,  Joanne  Gilbert.  Producer  Norman  Retchln.  Di- rector Barney  GIrard.  Indian  war  and  Cheyanne Indians. 
RUN  SILENT,  RUN  DEEP  Clark  Gable,  Burt  Lancaster. Producer  Harold  Hecht.  Director  Robert  Wise.  Ad- venture. Submarine  commander  fights  Jap  warships. 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producer- director  Michael  Carreras.  Adventure.  British  troops 
defend    observation    post   against    German  onslaught. 

May 

EDGE  OF  FURY  Michael  Higglns,  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney. Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the 
novel  "Wisteria  Cottage".   77  min. 
FORT  MASSACRE  CinemaScope.  DeLuxe  Color.  Joel McCrea,  Forrest  Tucker,  Susan  Cabot.  Producer  Walter 
Mirlsch.  Director  Joseph  Newman.  Western.  Cavalry- man seeks  revenge  on  Indians.    80  min.  5/12. 
GOD'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina Louise.  Producer  Sidney  Harmon.  Director  Anthony Mann.    Drama.    Fllmlzatlon  of  Ersklne  Caldwell  novel. 
ISLAND  WOMEN  Marie  Windsor,  Vlnce  Edwards.  Pro- ducer-director William  Berke.  Musical.  Calypso  film filmed  in  the  Bahama  Islands. 
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THUNDER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur 
Ripley.  Melodrama.  T-Men  outsmart  Kentuci<y  boot- leggers.   92  min.  4/28. 
TOUGHEST  GUN   IN   TOMBSTONE   George  Montgom- ery.   Producer  Robert  Kent.    Director  Earl  Bellamy. Western.    72  min. 

June 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD.  THE 
Eastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd.  Doris  Dowling, Irene  Seidner.  Producer  Fernando  Carrere.  Director 
Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- ging wife.  72  min. July 

I  BURY  THE  LIVING  Richard  Boone.  Peggy  Maurer. Producers  Band  and  Garfinkle.  Director  Albert  Band. Monster  arises  from  dead.  70  min.  7/21. 
KINGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis,  Natalie Wood.  Producer  Frank  Russ.  Director  Delmer  Daves. 
VIKINGS.  THE  Tech.nirama,  Technicolor.  Kirk  Douglas, Tony  Curtis,  Ernest  Borqnine.  Producer  Jerry  Bresler. Director  Richard  Fleischer.  Adventure.  Vikings  raid British  Coast.  &/23. 

May 

A  pril 

August 
BIG  COUNTRY.  THE  Technirama-Technicolor.  Gregory Peck,  Charlton  Heston,  Jean  Simmons.  Producers  Greg- ory Peck,  William  Wyler.  Director  William  Wyler. Western.     171  min. 
CHINA  DOLL  Victor  Mature,  Lili  Hua.  Producer-Di- rector Frank  Boriage.  Drama.  United  States  Air  Force Captain  marries  a  Chinese  girl.  88  min. 
LA  PARISIENNE  Brigitte  Bardot.  Charles  Boyer,  Henri Vidal.  Technicolor.  Producer  Francis  Cosne,  Director 
Michel  Boisrond.    Comedy  ror.-.ance.    87  min.  7/21. 
TERROR  FROM  BEYOND  SPACE,  THE  Marshall  Thomp- son, Shawn  Smith.  Proeducer  Robert  E.  Kent.  Director Edward  L.  Cahn.    Science-fiction.    68  min. 
THE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- son, Elaine  Edwards.  Producer  Robert  E.  Kent.  Direc- tor Edward  L.  Cahn.    Science-fiction.    66  min. 

Coming 

FLAME  BARRIER  Arthur  Frani,  Kathleen  Crowley.  Pro- ducer Arthur  Gardner.  Director  Paul  Landres.  Melo- drama. Wife  searches  for  missing  scientist  in  Mexico. 70  min. 
SEPARATE  TABLES  Burt  Lancaster.  Rita  Hayworth, Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman. 
TEN  SECONDS  TO  HELL  Jeff  Chandler,  Jack  Palance, Martine  Carol.  Producer  Michael  Carreras.  Director Robert  Aldrich.  Drama.  Former  German  soldiers  work as  bomb  demolition  experts  after  W.W.  2. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol Kelly.    Producer  Frank  Seltier.    Director  J.  H.  Lewis. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert 
Baker,  Monty  Berman.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Americean  correspondent on  assignment  in  London.   83  min. 

UNIVERSAL-INT'L 
March 

DAMN  CITIZEN  Keith  Andes,  Margaret  Hayes,  Gene Evans.  Producer  Herman  Webber.  Director  Robert Gordon.  Melodrama.  Real  estate  man  becomes  leader 
oi  police  in  fight  against  crime. 
LADY  TAKES  A  FLYER.  THE  CinemaScope,  Eastman Color.  Lana  Turner,  Jeff  Chandler,  Richard  Denning. Producer  William  Alland.  Director  Jack  Aronld.  Dra- ma. Pilot  and  wife  realize  true  love  in  the  air.  94 min.  1/20. 
MARK  OF  THE  HAWK.  THE  T>.ihnicolor,  Superscope. Eartha  Kitt,  Juano  Hernandez,  John  Mclntire.  Sidney Poitier.  Producer  Lloyd  Young.  Director  Michael Audley.  Drama.  Unrest  and  nationalism  in  Africa. 8.3  min.  2/17. 

April 
BIG  BEAT.  THE  Eastman  Color.  William  Reynolds, Andra  Martin.  Producer-Director  Will  Cowan.  Musical 
merry-go-round.    83  min. 
DAY  OF  THE  BAD  MAN  CinemaScope.  Eastman  Color. Fred  MacMurray,  Joan  Weldon,  John  Ericson,  Robert Middleton.  Producer  Gordon  Kay.  Director  Harry Keller.  Western.  Brothers  of  a  murderer  attack  town on  day  of  trial.   92  min.  2/3. 
FEMALE  ANIMAL.  THE  CinemaScope.  Hedy  Lamarr, Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  nusband.  Comedy.  84  min.  1/6. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady,  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  iob.  85  min.  2/3 

GIRLS  ON  THE  LOOSE  Mara  Corday,,  Lita  Milan. Director  Paul  Henreid.  Melodrama.  Story  of  girl  gangs. 
I  MARRIED  A  WOMAN  George  Gobel,  Diana  Dors. Adolphe  Menjou.  Producer  William  Bloom.  Director  Hal Kanter.  Comedy.  Wife  objects  to  taking  second  place to   a    beer   advertising    campaign   with    her  husband. 80  min.  5/12. 
LIVE  FAST,  DIE  YOUNG  Mary  Murphy,  Norma  Eber- hardt.  Producers  Harry  Rybnick,  Richard  Kay.  Director Paul  Henreid.  Melodrama.  The  lives  of  runaway  teen- 

age girls. PORTRAIT  OF  AN  AMERICAN  WOMAN  O.  W.  Fischer, 
Ruth  Lemmerick.  Producer  Herbert  Junghanns.  Direc- tor Helmut  Kantner.  Drama.  A  nude  painting  causes controversy  in  diplomatic  circles.  English  and  German versions. 

June 
HORROR  OF  DRACULA  Technicolor.  Peter  Cushing, Michael  Goregh.  Producer  Anthony  Hinds.  Director Terence  Fisher.  Horror.  Monster  rises  from  coffin  to feed  itself  on  fresh  blood.  82  min.  5/12. 
THING  THAT  COULDN'T  DIE,  THE  William  Revnolds, Andra   Martin.    Producer-.'irector  Will  Cowan.  Horror. 
THIS  HAPPY  FEELING  CinemaScope.  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  In  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 

Juh 
A  TIME  TO  LOVE  CInemaScpoe,  Eastman  Color.  oJhn Gavin,  Lilo  Pulver.  Producer  Robert  Arthur.  Director Douglis  Sirk.  Filmization  of  Erich  Remarque  novel.  132 min.  4/14. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea, Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack 
Sher. 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman Color.  Jack  Mahoney,  Gilbert  Roland,  Linda  Cristal. Producer  Howard  Christi.    Director  George  Sherman. 

August 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son, Cyd  Charisse,  Arthur  Kennedy.  Producer  Gordon Kay.    Director  Joseph   Peuney.    Sea  adventure.  6/23. 
VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.    Director  Harry  Keller. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers.  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ton.    Director  Charles  Haas. Coming 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kantner. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson. 
MONEY.  WOMEN  AND  GUNS  CinemaScope,  Eastman, 
Color.  Jack  Mahoney,  Kim  Hunter,  Tim  Honey.  Pro- ducers Howie  Horowitz,  Albert  Zugsmith.  Director Richard  Bartlett.  Drama.  Tale  of  a  pig-tailed  movie tyrant.    99  min.  4/28. 
MONSTER  IN  THE  NIGHT  Arthur  Franz,  Joanna  Moore, Judson  Pratt.  Producer  Joseph  Gershenson.  Director Jack  Arnold. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
ONCE  UPON  A  HORSE  CinemaScope.  Dan  Rowan, Dick  Martin,  Martha  Hyer.  Producer-director  Hal Kanter. 
PERFECT  FURLOUGH.  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color, Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  island  and  are  stuck  for  weeks.  Melodrama.  89 min.  7/21. 
RIDE  A  CROOKED  TRAIL  Cinemascope,  Eastman  Color. 
Audle  Murphy,  Gla  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs.  Western.  Cowboy  wins  confidence of  citizens  then  runs  off  with  bank  loot.  Later  reforms. 87  min.    7/2  1. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope,  Eastman 
Color.  Rory  Calhoun,  Beverly  Garland.  Producer  Gor- don Kay.  Director  Harry  Keller.  Producer  Gordon Kay.    Director  Richard  Carlson. 
STEP  DOWN  TO  TERROR  Colleen  Miller,  Charles  Drake, Rod  Taylor.  Producer  Joseph  Gershenson.  Director Harry  Keller. 
WONDERFUL  YEARS.  THE  CinemaScope.  John  Saxon, Sandra  Dee  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantlne. 

WARNER  BROTHERS 

March 
LAFAYETTE  ESCADRILLE  fab  Hunter,  Etchika  Choureau, 
J.  Carrol  Naish.  Producer-Director  William  A.  Well- man.  Melodrama.  New  England  dayboy  joins  French Air  Force,  World  War  I.  96  min.  2/17. 

CHASE  A  CROOKED  SHADOW  Richard  Todd  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama.  Mystery  man  attempts  to  drive heiress  to  Insanity.  87  min.  2/17. 
MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly. 
Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- 

ling, Director'  Irving  Rapper.  Drama.  Filmization  of Herman  Wouk  novel.  125  min.  3/17. 

May 

LEFT  HANDED  GUN.  THE  Paul  Newman,  Lita  Milan. Producer  Fred  Coe.  Director  Arthur  Penn.  Western. Billy  The  Kid  legend.  105  min.  5/12. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man who  disappeared  in  Amazon  back  country  in  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH.  TOO  SOON  Dorothy  Malone,  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. 
Biography  of  Diana  Barrymoe.  121  min.  4/14. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran,  Efram  Zlmba- list  Jr  Producer  Aubrey  Schenck.  Director  Howard 
Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks.    85  min.  5/12. 

June 
DANGEROUS  YOUTH  George  Baker,  Frankle  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents.    98  mm. 

July 

INDISCREET  Cary  Grant,  Ingrld  Bergman.  Producer Stanley  Donen. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc 
Cormlck,  Nick  Adams.  Producer-Director  Mervyn  Le- Roy.  Comedy.  Soldier  upsets  service  life  in  U.  5.  Air Force.    Ill  min.  5/12. 

August 
BAD  MAN'S  COUNTRY  George  Montgomery,  Neville Brand,  Buster  Crabbe 
NAKED  AND  THE  DEAD.  THE  Aldo  Ray,  Cliff  Robert- son. Producer  Paul  Gregory.  Director  R  Walsh.  War- Action.     Assaulting  of  a   Jap   island.     131    mm.  ///. Coming 

BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards.  Pro- ducer A.  Schenk.   Director  H.  W.  Koch. 
BOTH    ENDS    OF    THE    CANDLE    CinemaScope.  Ann 
BIyth.    Paul  Newman,  Richard  Carlson.    Producer  Mar- tin Rackin.   Director  Michael  Curtiz. 
GIRL  ON  THE  RUN  Frin  O'Brien,  Efren  Zimbalist,  Jr. Melodrama. 
NUN'S  STORY,  THE  WarnerColor.  Audrey  Hepburn. 
Producer  Henry  Blanke.  Director  Fred  Zinnemann. 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward. Director  John  Sturges.  Adventure.  Filni  version  of Ernest  Hemingway's  prize-winning  novel.  86  mm.  i/ib. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.  Director  Norman  Taurog. 
TENDER  FURY  Susan  Oliver,  Linda  Reynolds  Carla Merey.  Producer  Martin  Melcher.  Director  Bernard Girard. 
WESTBOUND  Randolph  Scott,  Virginia  Mayo,  Karen 
Steele.  Producer  Henry  Blanke.  Director  Budd  Boet- ticher. 
WIND  ACROSS  THE  EVERGLADES  Technicolor.  Chris- topher Plummer,  Burl  Ives.  Producer  S.  Schulber.  Di- rector N.  Ray. 

To  Better  Serve  You  .  .  . 
Offie*  i  Terminal  Ccmbincd  At 

305  N.  12th  St. 
PhlUdalphi*  7,  Pa 

N*w  Phonx 
Phila:  WAInut  5-3944-45 N.J.:  WOodlawn  4-7380 

NEW  JERSEY 
MESSENGER  SERVICE 
Member  National  Film  Carriers 

DEPENDABLE  SERVICE! 

CLARK 

TRANSFER 
Member  Isadontd  Film  Carriers 
Phlladelpiiii,  Pa.:  LOcujt  4-34B9 

Wajhingtea.  D.  C:  DUpont  7-7JO0 
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*Sindlinger's  most  recent  report  on  trailer  impact  prepared  for  national  theatre  clients  reveals  that  trailers  influence fhe  expenditure  of  42.9  cents  out  of  every  dollar  in  boxoffice  admissions.  Opinion  Research  Corp.  of  Princeton's Survey  for  the  Motion  Picture  Association  gives  trailers  "fop  mention"  for  reliability  above  all  other  forms  of  motion picture  advertising.  Copies  of  both  reports  available  on  request. 



BULLET  N 

AUGUST  li 
19  5  8 

PIN  POINT 

REVIEWS 

Business-Wise 
Analysis  of 

fhe  New  Films 

FILMS  OF 
DISTINCTION 

AT  ON  A  HOT  TIN  ROOF 
THE  BIG  COUNTRY 

Other  Reviews: 
THE  HUNTERS 

LAW  AND  DISORDER 
THE  WHOLE  TRUTH 

HE  FIEND  WHO  WALKED 
THE  WEST 

IND  ACROSS  THE  EVERGLADES 

t/ci4;  tc  ̂ai)e  the  ̂ ui'/^uhJ  — 

A  Mutual  Aid 

Program  for 

Film  Promotion 

SUPPLEMENT 

'THE  BIG  COUNTRY' 



aOn.  TIES  UP  THE  BIGGEST 

SHOWMANSHIP  PACKAGE  FOI 

ORDER  AS  MANY  AS  YOU  LIKE  FROM  THIS  VARIETY  !  FREE  FROM  20th  ! 

^tyle      TERROR  CAMPAIGN 

panic-styled  realism! 
Style      WEIRD  CAMPAIGN 

emanating  from  the  city  morgue... 
the  chilliest  broadcast  ever/ 

Style      WARNING  CAMPAIGN 
strange  sound  effects  interspersed  with 

warnings;  ''Don't  turn  your  backl" 
"Don't  talk  to  strangers  while  watching 
THE  FIEND  WHO  WALKED  THE  WEST" 

FREE  LOBBY  TERRIFIER  RECORD 

Based  on  Style  #3  Radio  Spots,  expanded  to  really 
startling  proportions!  Use  in  advance  in  lobby  and  in 

auditorium!  It's  weird!  It's  chilling! 
KOOKY  KILLER  TV  SLIDES 

Eeriest  montage  of  kooky  killer  heads  anyone 
ever  saw!  On  I -minute  and  3  different  20-second 
TV  Slides!  details  for  ordering  in  campaign  book 

TRICK  THEATRE  TRAILERS 

Trick  photography  effects  make  both  the  Teaser  Trailer 
(FROM  20th}  and  Production  Trailer  ifrom  nssi  unique! 

THE  FIEND  S  PHONE  CALLS 

A  voice  of  chill  wind,  a  message  of  dripping  blood! 
Free  Telephone  Recording  for  local  stunt:  Arrange 
lines  through  local  telephone  office!  List  numbers 
in  ads!  Recorded  message  will  respond  to  all  callers! 
THE  Fit 

Use  them  as  novelty  giveaways  from 
theatres,  schools,  stores, 
bus  stations! 

WHO 



TTENTION-DEMANDING  ADS 
Starting  with  this  great 

Teaser  series  for  spot  ads  on  the 

movie  page,  trict<  ads  off 

the  movie  page,  lobby  blow-ups, slides... 

.  WHO 

mwfsT 
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followed  by  the 

right  opening  day  ads 
for  every  situation . . . 

big  or  small. . . 
see  it  all  in  the 

Campaign  Book! 

SHOWMAN'S STUNT  KIT 
Inventive  and 

imaginative. .  .a 
bookful  of  stunts  and 
how-to-do-them!  Get 

20th' s  exploitation-packed 
Campaign  Book! 

THE  SHOW- 
PLUS-THE- SHOWMANSHIP 

COMES 
FROM  20tli! 



Introducing 

BOOK  IT 

NOW! 

LILIHUA 

Co-starring 

WARD  BOND- BOB  MAK Featuring 

lOHNNY  DESMOND  •  ELAINE  CURTIS  •  STUART  WHITMAN 
ANN  McCREA  •  DANNY  CHANG  •  Screenplay  by  KITTY  BUHLER 
Based  on  a  story  by  lAMES  BENSON  NABLO  and 
THOMAS  F.KaiY  Associate  Producer  ROBERT  E.MORRISON 
Produced  and  Directed  by  FRANK  BORZAfiE 

I 
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A.  3iuiuul  Ai€t  Prayranu  far  Filnn  M^rantaiian 

It  is  hard  to  imagine  a  field  of  mar- 
keting endeavor  more  uniquely  suited 

to  the  skilled  practice  of  cooperative  ad- 
vertising than  film  business.  Few  in- 

dustries can  boast,  as  can  ours,  so  great 
a  preponderance  of  the  pure  promo- 

tional instinct  throughout  all  phases  of 
its  operations.  At  the  manufacturing 
stage,  at  the  level  of  distribution  and  to 
a  higher  degree  than  ordinary  in  retail- 

ing are  to  be  found  gifted  showmen, 
individuals  so  oriented  by  leaning  and 
reflex  as  to  make  this  sometimes  gaudy, 
seldom  tiresome  calling  their  life's  pur- 

suit. Where  is  the  theatreman,  no  mat- 
ter his  shortcomings,  in  whom  the  spirit 

of  the  midway  fails  to  prevail.'  For 
these  reasons,  it  is  natural  to  suppose 
that  if  ever  the  conditions  existed  for  a 
smooth  rapport  in  the  combined  mer- 

chandising effort,  it  is  in  picture  selling. 
Yet,  basic  cooperative  advertising  pro- 

grams are  very  nearly  invisible  beyond 
the  measures  granted  by  distributors  to 
first  run  houses,  and  the  occasional  of- 

ferings featured  by  press  books,  which, 
in  reality  may  be  construed  as  mere  lip 
service  on  the  subject. 

In  its  stead  goes  on  a  kind  of  recrim- 
inatory parlor  game  engaged  in  by  film 

sellors  and  theatremen  alike  over  which 
branch  wins  the  promotional  laurels 
when  the  harvest  is  high,  and  who  went 
fishing  when  it  runs  the  other  way. 
Philip  Ward  (see  Financial  Bulletin 
this  issue)  refers  to  this  condition  as 
the  "who-struck-John.'"  of  film  adver- 

tising, a  supercilious  wrangle  in  times 
when  the  total  industry  is  beset  with 
the  monstrous  task  of  arresting  a  plum- 

meting sales  curve.  Prior  to  advocating 
a  reform,  Mr.  Ward  gives  the  lie  to 
distributor  charges  of  exhibitor  indif- 

ference in  the  discharge  of  his  promo- 
tional obligations,  by  citing  some  in- 

triguing figures  compiled  by  the  maga- 
zine Advertising  Age  from  Internal 

Revenue  records  for  the  year  1955,  in 
which  advertising  appropriations  by  in- 

dustries are  shown  as  a  percentage  of 
sales.  It  develops  that  the  theatre  indus- 

try in  that  year  (and  there  is  little 
reason  to  suspect  the  percentages  are 
much  altered  at  present)  spent  5.13% 
of  its  income  for  the  purpose  of  influ- 

encing customers,  as  contrasted  with 
2.37%  by  the  makers  and  sellors  of 
film.  This  hardly  indicates  exhibitor 
lassitude  in  matters  of  merchandising. 
The  nagging  question  is  this:  Did  the- 

atremen receive  full  value  for  the  dol- 
lars statistics  reveal  they  were  willing 

to  expend.'' The  most  probable  answer  is  no,  cer- 
tainly not  to  the  extent  possible  in  a 

systematic,  joint  promotional  effort, 
which  Mr.  Ward  suggests  is  the  avenue 
to  beefed-up  bank  balances  for  all 
branches  of  our  industry.  Though  a 
program  of  mutual  advertising  assis- 

tance is  aimed  chiefly  at  bettering  the 
lot  of  the  subsequent-run  theatre,  it  is 
by  no  means  a  one-sided  affair.  A  ver- 

itable comstock  lode  is  within  grasp  of 
distributors  who  heretofore  may  have 
been  hasty  in  dismissing  sub-run  reve- 

nue as  mere  icing  on  the  cake.  A  fuller 
exploitation  of  gross  income  at  this 
level  seems  not  only  possible  but  likely, 
given  wider  promotional  implementa- 

tion.   By  tradition  a  distributor's  ad 
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outlay  is  much  in  the  vein  of  the  bibli- 
cal farmers  who  irrigated  only  that 

acreage  designed  to  yield  the  cost  of 
seed  and  a  year's  sustenance.  The  essen- 

tial strategy  is  to  work  toward  the 
greatest  possible  aggrandizement  of  a 
film's  gross  in  the  first  run  on  the  the- 

ory you  must  recover  your  negative 
costs  here.  It  is  no  surprise  to  discover 
that  cooperative  subsidies  are  often 
plentiful  at  this  point  in  the  marketing 
effort,  and  distributors  may  properly 
feel  self-righteous  for  the  promotional 
aids  extended,  despite  opinions  to  the 
effect  that  his  grants  are  purely  in  self- 
interest.  The  striving  for  a  fast  and 
furious  recoup  is  perfectly  sound  busi- 

ness practice,  and  a  distributor's  adver- 
tising appropriation  is  sorely  needed  to 

inaugurate  a  film.  But  where  does  this 
leave  the  countless  sub-runs.' 

It  leaves  them  somewhere  between 

last  June's  Life  Magazine  spread  and 
the  newspaper  ads  a  month  later.  This 
is  stale  support  in  the  wan  of  August. 
The  slick  commercials  and  sleek  broad- 

sides which  exploded  with  such  telling 
impact  some  weeks,  often  months,  ear- 

lier have  evaporated  into  murky  resid- 
ual impressions  in  the  memories  of 

today's  consumer,  hounded  as  he  is  by 
advertisers  brandishing  limitless  distrac- 

tions which  do  not  suffer  the  peculiar 
immediacy  of  films.  No  one  decries  the 
need  for  national  advertising  and  other 
help  offered  the  initial  run  situation  for 
the  distributor  must  make  it  at  this 
stage,  if  at  all.  But  it  is  blinking  at 
the  facts  to  expect  promotional  cam- 

paigns which  are  by  now  dog-eared, 
tired  and  spent  to  sustain  subsequent- 
run  exhibitors  in  their  present  problem 
in  anything  but  the  most  marginal  way. 

A  possibly  profitable  solution  would 
commit  the  film  seller  to  approach  his 
advertising  plan  at  two  distinct  levels. 

( Continued  on  Page  21 ) 
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By  Philip  R.  Ward 

WHO  STRUCK  JOHN?  In  the  interminable  and  classic 
struggle  between  theatre  ranks  and  those  who  manufacture 
film  product,  chalk  one  up  for  exhibition. 

For  lo  these  many  years  Hollywood  has  flaunted  a  surly  and 
slightly  superior  finger  at  Joe  Exhibitor  for  his  lassitude  in 
beating  the  drums  of  showmanship.  Now  let  haughty  Holly- 
\\ood  be  chary. 

The  trade  journal  Advertising  Age  in  a  recent  study  of 
1955  advertising  expenditures  hastens  to  the  defense  of 
the  theatre  industry  with  these  noble  statistics:  listing  ad  out- 

lay as  a  percentage  of  gross  sales,  A.A.  reports  motion  picture 
theatres  spend  5.13%  of  their  sales  dollar  for  promotion  as 
contrasted  with  2.37%  for  motion  picture  production.  Thanks 
to  the  heft  of  the  theatre  branch's  ad  budget,  the  total  expedi- 
ture  by  the  trade  is  3.60%. 

In  rebuttal,  Hollywood  might  offer  the  reason  that  news- 
paper directory  advertising  accounts  for  a  high  portion  of  the 

theatre's  total  promotion,  and  that  this  a  peculiarity  which 
Hollywood  cannot  righty  counter  with  broadsides  of  its  own. 
Besides,  Hollywood  might  retort,  what  are  mere  mechanical 
listings  beside  its  polished  pros  in  national  media? 

Joe  Exhibitor  is  not  without  rejoinder.  Observe,  says  he, 
the  example  of  the  common  food  stores  and  the  food  packers, 
a  choice  illustration  of  comparative  outlays  by  retailer  versus 
supplier.  According  to  Advertising  Age,  retail  food  outlets  as 
a  category  spend  0.95%  of  their  total  sales  income  for  adver- 

tising while  the  average  spent  by  all  food  manufacturing 
concerns  is  1.96%.  More  specifically,  canners  spend  2.68%, 
dairy  firms  1.97%,  cereal  companies  4.68%,  meat  packers 
0.57%,  bakers  2.55%,  confectionery  firms  3.14%,. 

Making  the  figures  all  the  more  impressive  to  theatre  folk 
are  the  advertising  allowances  granted  retailers,  especially 
chain  super  markets,  by  the  makers  of  shelf  goods.  Even  taking 
into  account  subsidies  granted  to  customers,  food  suppliers 
appear  far  easier  in  parting  with  the  promotional  buck  than 
those  who  fabricate  films — easier,  that  is,  in  relation  to  what 
the  retailer  spends. 

All  this  might  appear  to  place  outraged  justice  squarely  on 
the  side  of  the  theatre  interests,  if  it  were  not  for  the  suspicion 
that  exhibitors  simply  do  not  behave  like,  respond  like,  or 
promote  like  super  markets  people,  who,  as  a  class,  emerge  as 
perhaps  the  most  dynamic  in  the  entire  retailing  field  today. 

Quite  possibly  the  answer  is  hidden  somewhere  in  the  field 
of  cooperative  effort  where  each  of  the  contending  branches 
is  sure  to  sense  reciprocity  and  the  feel  of  common  muscle  on 
the  oars.  The  matter  merits  responsible  discussion. 
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THE  DISNEY  DOLLARLAND.  T.  L.  Watson  &  Co.  (NYSE) 
offers  an  unusually  interesting  discussion  of  film  amortization 
procedure  by  Walt  Disney  Productions — and  its  relation  to  com- 

pany profits.  Some  excerpts:  ""Film  rentals  present  Disney  a  re- 
curring source  of  income.  Unlike  other  movie  producers  whose 

film  productions  soon  become  relatively  obsolete  as  'revenue 
getters',  Disney  films  are  shown  again  and  again  every  few 
years  as  a  new  audience  of  children  becomes  of  age.  The  ex- 

pense of  re-releasing  a  full  length  Disney  film,  including 
advertising,  promoting  and  making  new  prints,  is  about 
$300,000,  and  as  in  the  case  of  'Snow  White',  currently  to  be 
reissued,  Disney  Productions  expects  to  net  about  $2.5  million. 

"One  of  the  most  interesting  aspects  of  Disney  Productions 
is  its  cash  flow,  (i.e. — earnings  plus  non-cash  charges  against 
income.)  A  very  substantial  portion  of  this  comes  from  amor- 

tization of  film  costs.  The  policy  of  Disney  Productions  has 
been  to  charge  against  current  income  from  a  release,  that 
percentage  of  gross  that  production  costs  bear  to  anticipated 
total  revenues  of  such  release.  Upon  a  film's  retirement,  after 
a  first  run,  therefore,  it  is  almost  totally  written  off.  In  August, 
1957,  Disney  Productions'  inventory  of  334  films,  of  all 
lengths  and  types  with  initial  production  costs  of  $68,638,511, 
was  written  down  to  $3,315,745. 

""Presented  below  is  a  schedule  of  cash  flow  accuring  to 
Disney  Productions  for  the  last  five  years:  (all  but  per  share 
figures  are  in  millions). 

6  mos. 1958 1957 1956 1955 1954 

Amortization 
on  film  costs 

9.53 12.28 11.33 12.69 5.15 

Depreciation 
.68 

1.12 .09 
.03 .02 

Net  Income 1.63 3.65 2.62 
1.35 .73 

Cash  Flow 11.84 17.05 
14.04 14.07 5.90 

Cash  Flow 
Per  Share 

$7.70 

11.09 9.13 9.15 3.94 

"The  cash  flow  per  share  is  extremely  high  in  relation  to 
the  selling  price  of  the  stock,  a  condition  typical  of  the  amuse- 

ment and  motion  picture  industry  due  to  fast  amortization  of 
high  cost  films.  We  feel,  however,  that  the  real  impact  and 
important  of  such  high  cash  flow  is  found  in  its  re-employment v.ithin  the  company. 

In  this  respect,  Disney  Productions  is  outstanding  as  is  shown 
in  the  following  table: 

Net  increase  in 
asets  (in  000) 
Net  increase  in 
assets  per  $1  of 
cash  flow 

1957 

$7,470. 

$  .44 

1956 

$2,624. 
.19 

1955  1954 

$1,352.  $734. 

.10 .12 

"The  implications  of  plowing  back  such  earnings  and  non- 
cash charges  into  new  assets  are  obvious.  This  efficient  employ- 

ment of  cash  flow  has  increased  the  book  value  of  Disney  Pro- 
ductions from  $4.47  in  1951  to  $12.71  in  1957  even  though 

the  amortized  inventory  figure  is  carried  at  a  fractional  value 
of  its  inherent  worth".  bIIi'k 
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Is  There  Profit  Only  in  the  Blockbusters? 

We  recently  asked  a  select  group  of  prominent  theatremen  if  (1)  they  agreed 
with  Samuel  Goldwyn  that  we  may  soon  see  only  100  features  produced  per 
year,  and  (2)  if  they  find  a  profitable  market  for  pictures  other  than  the  block- 

buster. The  reply  of  Mr.  Samuel  Rosen,  executive  vice-president  of  Stanley 
Warner  Theatres,  was  received  too  late  to  appear  with  the  other  replies,  and  we 

are  pleased  to  publish  his  views  here. — Editor's  Ao/r. 

SAMUEL  ROSEN 
Exrciitiir  J  icc-l'rrsidcnl. 

Slartley  li  anicr  ('(>r]>orati()ii 
Yon  ask  three  questions  in  the  order  named: 

(1)  Goldwyn's  predictions — What  is  your  reaction? 
(2)  Is  there  a  profitable  market  for  pictures  other  than  the 

"Block  Buster"? 

(3)  What  kind  of  a  product  outside  of  the  "Block  Buster"  are 
you  finding  an  audience  for? 

I  shall  try  to  answer  these  questions  as 
clearly  and  as  logically  as  I  know  how. 
They  will  not  be  answered  in  the  order 
asked,  but  based  on  my  personal  experi- 

ence, some  of  my  answers  may  make  sense, 
and  can  perhaps  be  helpful  to  all  of  us. 

Let  us  discuss  the  matter  of  the  "Block 
Buster"  first.  What  is  a  "Block  Buster"? 
A  simple  answer  is  a  "Block  Buster"  is  an 
S.R.O.  picture. 

In  my  humble  opinion,  there  is  no  producer  living  today, 
no  matter  how  capable  and  sincere,  who  can  tell  in  advance 
whether  his  picture  will  be  a  "Block  Buster".  The  mere  fact 
that  the  finest  ingredients  go  into  the  making  of  the  particular 
picture,  including  story,  stars,  directors,  technicians,  and  plenty 
of  money,  does  not  guarantee  that  when  the  picture  reaches  the 
theatre  screen,  it  will  be  a  "Block  Buster". 

It  is  in  the  lap  of  the  gods  or  better  still,  the  audience.  The 
making  of  pictures  has  aways  been  a  gamble  and  it  will  be 
ever  thus.  The  multi-million  dollar  picture  can  be  a  big  flop 
and  a  picture  costing  a  few  hundreds  of  thousands  can  be  the 
"Block  Buster". 

There  is  only  one  suggestion  I  have — that  Hollywood  con- 
tinue to  make  them  with  a  real  sincerity  of  purpose — no 

cheaters — and  a  desire  that  each  and  every  picture  that  reaches 
the  theatre  screen  will  be  of  such  capacity  that  it  will  obtain 
public  acceptance  to  the  point  where  it  will  produce  satisfactory 
profit  for  the  producer  and  exhibitor  and  at  the  same  time, 
bring  back  the  lost  audience  to  the  theatres. 

In  my  study  of  motion  pictures  today  and  their  acceptance 
by  the  public,  I  will  say  definitely  there  is  a  profitable  market 
for  pictures  other  than  the  so-called  "Block  Buster"  category, 
provided  the  pictures  contain  in  them  ingredients  that  are  en- 

tirely different  and  new  and  not  the  same  trite  stuff  they  receive 
on  their  television  screens  at  home. 

In  my  opinion,  "Old  Yeller"  was  a  "Block  Buster"  and  yet 
it  was  just  a  story  of  a  man,  a  boy  and  a  dog.  When  I  say 
"Block  Buster"  now,  it  is  hind  sight  speaking  because  neither 
I  nor  many  men  of  vast  experience  in  this  business  with  whom 

I  spoke  prior  to  exhibition  of  this  production  could  prophesy 
the  boxofiice  results. 

When  you  ask  about  "Off-beat"  pictures,  frankly,  I  am  at 
a  loss  to  define  an  off-beat  picture.  Perhaps  ten  years  ago 
"Sayonara"  might  have  been  labelled  an  off-beat  picture.  I 
don't  believe  anybody  felt  that  way  about  it  in  this  market. 

Neither  would  I  call  "Kings  Go  Forth"  off-beat.  It  is  just  a 
facet  of  World  War  II.  Miscegenation  ten  years  ago  was  taboo 
as  far  as  the  motion  picture  screen  is  concerned.  Now  it  is 
acceptable  to  audiences  large  enough  to  be  in  the  "Block 
Buster"  class,  provided  it  is  done  in  good  taste.  I  wouldn't call  that  off-beat. 

There  are  certain  pictures,  however,  that  are  "gimmick"  pic- 
tures. They  are  pseudo-scientific,  fantastic  adventures  into  space 

— horror  yarns — things  that  never  take  place  in  daily  life.  By 
permitting  our  imaginations  to  soar,  we  develop  all  these  stories. 

These  pictures  are  good,  provided  however,  they  are  done 
well  technically  and  that  our  appetites  don't  become  satiated 
with  too  many  of  them.  I  am  convinced  however,  that  if  we 
sell  these  off  to  television,  they  will  be  hurt  at  the  boxofiice 
just  as  the  westerns  were,  but  despite  the  fact  that  TV  is 
crowded  with  old  western  films  and  many  TV  western  series, 
we  now  find  that  some  westerns  are  making  a  comeback  in  the 
theatre.  A  new  breed  is  being  created;  adult,  fresh  locations 
and  situations  that  producers  were  fearful  of  using  prior  to  the 
current  day — a  new  quality  in  story  telling  and  an  angle  that 
is  appealing  to  a  great  many  who  used  to  sneer  at  westerns. 
These  productions  are  recapturing  the  old  audience. 

The  hardest  kind  of  picture  to  sell  today  is  straight  farce 
comedy.  As  a  matter  of  fact,  it  was  always  tough  to  sell  because 
it  requires  an  audience  to  laugh  where  a  situation  would  become 
infectious  and  would  induce  others  to  laugh  also.  Plenty  of 
comedies  were  done  prior  to  World  War  II,  and  after  World 
War  II,  about  the  basic  training  in  the  air  force,  boot  camp 
training  in  the  Marines  or  training  in  the  Navy  with  fair  and 
mediocre  results  and  yet  today,  a  picture  such  as  "No  Time  for 
Sergeants  "  is  panicking  the  audiences  because  it  has  fresh  faces 
— new  gags  that  build  into  belly  laughs  but  still  with  the  same 
universal  appeal  that  can  draw  in  the  customers. 

Hollywood  has  its  problems  in  production  today.  We  are 
familiar  with  that  fact,  together  with  approximately  35,000 
motion  picture  theatres — world  wide — demanding  fresh  new 
motion  pictures  for  their  screens,  based  on  the  law  of  supply 
and  demand  alone. 

I  cannot  see  how  anybody  can  be  so  sure — even  a  successful 
producer  as  Sam  Goldwyn — that  the  creative  force  which  made 
Hollywood  production  the  envy  of  the  world — is  going  to  dry 
up  to  a  shallow  trickle  of  about  100  productions  a  year.  Mr. 
Goldwyn  no  doubt  thinks  that  this  100  will  be  great.  I  hope ( Continued  on  Page  24 ) 
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Whst  Tkey'te  Talking  Abotif □    □    □    In  the  Movie  Business    □    □  □ 

HOUSE  CLEANING.  One  of  the  major  film  companies  will 
experience  a  thorough-going  overhaul  in  its  highest  executive 
echelons  before  the  end  of  1958.  Destined  to  be  swept  aside  to 
make  room  for  newcomers  are  no  less  than  the  general  sales 
manager,  the  director  of  advertising  and  publicity  and  the  chief 
studio  executive.  That  the  axe  has  not  yet  fallen  is  a  tribute  to 
the  nettled  company  president  whose  tolerance  it  is  said  is  fast 
expiring,  and  who,  insiders  maintain,  has  granted  the  incum- 

bents time  to  secure  outside  positions.  It  is  a  fact  that  this  top 
official  has  been  shuffling  across  country  with  airline  regularity 
in  order  to  assume  direct  personal  command  of  all  the  report- 

edly deficient  elements  of  his  firm.  It  is  his  view  that  a  trans- 
fusion is  urgently  required  in  order  to  remain  afloat  in  today's 

stringent  and  highly  competitive  market. 
0 

WARNER  BROS.  SHRINKAGE.  The  industry  is  much  con- 
cerned with  the  unhappy  events  stalking  Warner  Brothers,  and 

agree  that  part  of  the  difficulty  may  derive  from  ill-conceived 
economy  moves.  The  shrinkage  aspects  are  alarming.  Watchful 
observers  point  to  the  shrinkage  in  picture  production,  the 
shrinkage  in  income  (deficit  of  $184,000  for  the  nine  months 
ended  May  31),  and,  most  seriously,  a  shrinkage  of  some  $10 
million  in  gross  revenue  for  the  9  months.  How  much  of  this 
decline  can  be  traced  to  the  shrinkage  of  the  company's  sales 
and  promotion  staffs.'  Some  industryites  refuse  to  sanction  this 
shortening  of  sail  as  mere  economy  footing,  imply  deeper- 
seated  problems  are  at  the  core,  most  probably  a  v^eakened 
financial  structure.  In  any  event,  the  Warner  belt-tightening  is 
not  producing  the  result  originally  sought.  If  anything,  claim 
insiders,  the  shuttering  (and  subsequent  reopening)  of  film 
exchanges  impeded  the  overall  sales  effort  and  obstructed  maxi- 

mum revenues.  At  the  same  time,  the  limitation  on  product  is 
placing  a  severe  burden  on  those  few  films  in  release  to  defray 
studio  overhead. 

O 

THE  COMING  BOOM  IN  THEATRE  SELL-OFFS.  It  is  now 
an  established  fact  that  the  majority  of  top  theatre  circuits  are 
readying  themselves  for  a  wholesale  liquidation  of  subsequent- 
run  properties.  The  soul-searching  is  over,  as  we  hear  it,  with 
the  hard-money  view  in  ascendancy.  The  preceding  months 
have  witnessed  a  brace  of  sell-offs,  principally  among  National 
Theatres  (which  dismissed  nine  houses  at  a  loss  of  $22,000) 
and  Stanley  Warner,  but  key  officials  indicate  this  may  be 
viewed  as  a  mere  warm-up.  Reasons  behind  the  impending  di- 

vestitures are  manifestly  the  same  as  exist  in  any  commercial 
chain  reshuffling:  far  too  many  units  are  failing  to  pull  their 
weight.  As  one  circuit  executive  puts  it:  "The  little  (sub-run) 
houses  no  longer  fit  into  our  scheme  of  things  and  it's  time  to 
kiss  them  off.  "    Because  chains  function  under  standardized 

management  practice,  a  certain  unity  must  exist  among  the 
outlets  in  the  field.  When  this  unity  expires,  the  outlet  becomes 
a  "special  situation"  requiring  coddling  and  individual  atten- 

tion. At  this  point  it  becomes  impractical  to  go  further.  Iron- 
ically, many  a  house  in  this  category  might  be  profitably  man- 

aged in  the  hands  of  independents  close  to  the  operating  scene, 
and  it  is  likely  this  will  be  the  case  in  many  instances.  From 
the  circuits'  standpoint,  recent  earnings  statements  indicate  a 
general  tightening  is  in  order.  As  matters  stand  today  with 
the  chain  operations,  the  low-grossing  houses  are  serving  to 
depress  the  overall  income  rendered  by  the  better  theatres. 

0 

J.  L.  WARNER'S  FUTURE.  There  is  strong  feeling  in  some 
quarters  that  Jack  L.  Warner  may  not  return  to  active  Holly- 

wood service  when  he  recovers  from  his  near-fatal  accident  at 
Cannes.  Insiders  had  suggested  he  may  have  lost  stomach  for 
the  film  business  struggle  before  the  accident,  as  the  result  of 
recent  reported  differences  with  financier  Semenenko.  They 
aver  that  the  doughty  film  veteran  is  faced  with  a  long  mend- 

ing process  and  will  not  profess  surprise  if  he  turns  over  the 
reins  of  the  WB  operation  to  others. 

O 

PARAMOUNT  WINDFALL.  The  headline-making  news  that 
Paramount  would  show  a  $10  million  profit  for  the  first  six 
months  of  the  year  also  revealed  that  three-quarters  of  the 
income  was  liquidation  money  derived  from  the  sale  of  its 
pre- 1948  film  library.  Thanks  to  special  income  of  $7.7  million 
representing  an  installment  on  the  sale  to  MCA  of  the  features 
for  TV  exhibition.  Paramount  reported  total  net  of  $10.3  mil- 

lion, or  $5.58  per  share  for  the  first  half  of  1958.  The  primacy 
of  film  library  income  to  overall  earnings  is  apparent  in  the 
estimate  of  a  per  share  net  of  roughly  $1.40  with  library  revenue 
removed.  In  the  comparable  1957  term,  Paramount  earnings 
were  about  $2.4  million,  or  $1.18  per  share. 

O 

BALLYHOO  PAY-OFF.  The  impression  is  growing  among 
film  executives  that  that's  boxofiice  gold  in  them  thar  ballyhoo 
hills.  Some  of  the  recent  successes  achieved  by  heavily  promoted 
gimmick  offerings  are  looked  upon  as  proof  positive  that  there 
is  plenty  of  grossing  power  in  inexpensive  films — those  with 
a  built-in  promotion  hook  backed  by  hard-hitting  showmanship. 
Even  those  film  toppers  who  are  sold  on  boxoffice  blockbusters 
exclusively  are  investigating  the  merits  of  the  small  film  with  a 
ballyhoo  kick.  The  performances  of  such  offerings  as  20th-Fox' 
"The  Fly"  and  Allied  Artists'  "Macabre  "  are  convincing  a  lot 
of  people  who  recently  had  other  notions  about  this  type  of 
product.  And  now,  "The  Fiend  Who  Walked  the  West",  a 20th  Century-Fox  release,  is  really  making  showmen  sit  up  and 
take  notice.  If  this  film  was  sent  out  as  a  run-of-the-mill  west- 

ern, it  would  be  another  offering,  no  better  or  worse  than  a 
dozen  other  films  which  it  resembles.  But,  given  the  shock 
picture  treatment  and  backed  by  a  first-rate  promotional  cam- 

paign, it  might  wind  up  with  a  gross  three  times  bigger  than 
its  original  potential. 
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"The  Whole  Truth" 
S<MlHe^  l^atitt^  O  O  PLUS 

Silken  murder  mystery  played  with  polish  by  Stewart 
Granger,  George  Sanders,  Donna  Reed.  OK  for  class  trade. 

Here  is  one  of  those  stylish  murder  mysteries  in  which  the 
brittle  accents  of  Mayfair  meet  those  of  Scotland  Yard  against 
some  impeccable  rose-scented,  scotch-and-soda  surroundings.  It 
adds  up  to  a  mild  puzzler  with  a  modicum  of  suspense.  In- 

volved are  dashing  Stewart  Granger,  exquisite  Donna  Reed  and 
fashionably  sardonic  George  Sanders,  who  play  their  roles  with 
polish.  No  one  could  ask  for  a  trio  more  sleek  and  satiny,  nor 
dialogue  with  a  more  velvety  purr.  Screenplay  writer  Jonathan 
Latimer  and  director  John  Guillermin  both  avoid  cinematic 
crudity  or  raffish  sensationalism,  apparently  having  the  upper- 
class  artistry  of  "Witness  For  The  Prosecution"  in  mind,  but 
their  concoction  is  a  glossy,  but  paper-thin  entertainment  that 
misses  its  mark  by  a  good  measure.  This  Jack  Clayton-Romulus 
production  for  Columbia  release  is  a  retelling  of  the  old  standby 
thriller  of  suspected  murderer  having  a  cat-and-mouse  go  of 
his  own  with  the  real  murderer,  while  the  inevitable  falcon 
from  the  Yard  waits  slyly  in  the  shadows  until  the  ending  nears 
and  he  can  spring  his  "twister".  It's  Hitchcock  material,  strictly, 
but  without  a  Hitchcock  to  give  it  bold  touches  or  a  flair  for 
the  chillingly  fanciful.  Instead,  "The  Whole  Truth"  is  a  hand- 

somely photographed,  elegantly  acted  mystery  which  never  gets 
beyond  its  genteel  spheres  of  excitement  and  neat  and  tidy 
revelations.  Mark  it  for  reasonable  interests  at  the  smarter 
metropolitan  retreats  and  moderate  returns  in  the  general  mar- 

ket. Plot  finds  Granger  as  a  philandering  film  producer  booked 
on  suspicion  of  murdering  his  current  flame,  a  volcanic  Latin 
actress  flamboyantly  sketched  in  by  Gianna  Maria  Canale.  The 
latter's  husband,  Sanders,  keeps  producing  clues  to  Granger's 
guilt  for  a  crime  he  himself  committed.  Backed  by  his  devoted 
spouse,  Donna  Reed,  and  police  captain,  Michael  Shillo, 
Granger  finally  maneuvers  Sanders'  confession  by  ruse  of  dou- ble for  Miss  Canale. 
Columbia.  85  minutes.  Stewart  Granger,  Donna  Reed.  George  Sanders.  Produced by  Jack  Clayton.   Directed  by  John  Guillermin. 

"The  Fiend  Who  Walked  the  West" 
Sccdute^  ̂ €UcKf  Q  O  PLUS 

Big  promotion  campaign  will  draw  horror  and  action  fans  to 
this  western  weirdie.  Plenty  of  gimmicks. 

Sensationalized,  sadistic  gimmicks  work  in  and  out  of  this 
combination  western-horror  entry  with  the  highly  exploitable 
title  of  "The  Fiend  Who  Walked  The  West".  Favored  with  an 
engrossing  off-beat  performance  by  Robert  Evans,  starred  as 
the  "Kooky  Killer  ",  and  some  extremely  taut  and  ofJ-beat 
weirdie  scenes  with  western  motif,  it  will  have  to  rely  in  the 
main  on  the  cracker  jack  exploitation  20th  Century-Fox  is  giv- 

ing it  outside  the  theatre  rather  than  what  the  customers  will 
see  inside.  However,  "The  Fiend"  is  a  well  put  together  bit  of 
hokum,  neatly  directed  by  Gordon  Douglas  and  packed  with 
enough  gore  and  gee-whiz  fascination  for  the  fans  of  this  genre 
to  enjoy.  Where  it  is  backed  by  showmanship  its  grosses  might 
be  surprisingly  strong.  An  added  boxoffice  factor  is  Hugh 
O'Brian  of  "Wyatt  Earp"  fame,  here  in  his  first  major  screen 
role.  As  the  co-star  who  clears  himself  of  a  bank  robbery  rec- 
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ord  by  bringing  to  justice  Evans,  O'Brian  re-plays  the  stolid 
Earp  character.  Evans,  who  scored  as  the  matador  in  "Sun  Also 
Rises",  effectively  handles  the  role  of  a  psychopathic  killer  who 
polishes  off  seven  victims  without  a  thought,  leering,  laughing, 
sneering  to  suggest  a  hideous,  frightening  personality  always 
on  the  verge  of  the  catastrophic.  The  screenplay  by  Harry 
Brown  and  Philip  Yordan  is  based  on  "Kiss  Of  Death",  tough 
gangster  film  of  1947.  Good  suport  is  provided  by  Dolores 
Michaels  as  the  dame  Evans  keeps  in  bondage,  Linda  Cristal 
as  O'Brian's  wife,  and  Stephen  McNally  as  the  sheriff  who  ar- 

ranges O'Brian's  escape  from  jail  so  the  latter  can  trap  Evans, 
with  whom  O'Brian  shared  a  cell.  Some  of  the  lurid  high 
points  of  Evans'  ghoulish  career:  he  feeds  ground  glass  to  a fellow  inmate,  and  shoots  an  arrow  into  the  chest  of  an  old 
woman  in  a  wheel  chair.  The  Herbert  B.  Swope  Jr.  production 
is  designed  well,  the  black  and  white  Cinemascope  photography 
quite  graphic  and  the  score  is  effectively  chilling. 

20th  Century-Fox.  101  minutes.  Hugh  O'Brian,  Robert  Evans.  Produced  by  Her- bert B.  Swope,  Jr.    Directed  by  Gordon  Douglas. 

"Wind  Across  the  Everglades" 

Colorful  adventure  proves  mildly  engrossing.  Some  excite- 
ment and  off-beat  casting  are  b.o.  assets.  OK  for  class  and 

action  houses. 

"Wind  Across  The  Everglades  "  is  a  fairly  engrossing  adven- 
ture film  that  offers  some  excitement,  peerless  Technicolor  lens- 

ing  on  location  of  wild  life,  the  gargantuan  performing  of  Burl 
Ives  and  incidentals  which  admirably  depict  primitively  colorful 
Florida  at  the  turn  of  the  century.  The  Budd  Schulberg  tale, 
produced  by  brother  Stuart  for  Warner  Bros,  release,  attempts 
a  character  study,  but  falls  for  the  most  part  into  picaresque 
melodrama,  while  the  Nicholas  Ray  direction  tends  to  be  un- 

even. Lacking  throughout  the  whole  film  is  a  dynamic  structure 
which  could  give  the  simple  plot  pace,  persuasion  and  emo- 

tional power.  The  people  seldom  achieve  real  stature,  especially 
co-star  Christopher  Plummer  in  the  pivotal  role  of  the  ideal- 

istic young  bird  warden  who  tries  to  stop  renegade  Ives  and 
his  swampies  from  "plume  hunting".  The  former's  idealism  is 
never  explored  nor  is  the  Ives  brand  of  rugged  individualism. 
Towards  the  end  these  two  enemies  in  a  drunken  comradeship 
suggest  a  philosophical  affinity:  they're  both  protesting  against 
the  constraining  inroads  of  progress  —  the  "message  "  of  the 
film.  Boxofficewise,  this  should  be  good  for  moderate  returns 
in  both  class  and  action  houses.  Shots  of  alligators,  snakes, 
magnificent  flamingos,  sunsets  over  the  everglades  are  beauti- 

fully fused  both  with  suspense  and  visual  vibrancy.  The  off- 
beat casting  might  add  a  lift,  what  with  Gypsy  Rose  Lee  as  a 

conniving  Madam,  Emmett  Kelly  and  Pat  Henning  as  two 
sousers  in  Ives'  outcast  band,  MacKinlay  Kantor  as  a  corrupt 
judge  and  the  Israeli  beauty,  Chana  Eden,  for  romantic  interest. 
The  plot:  Plummer  gives  up  his  bird  warden's  job  due  to 
opposition,  but  reawakens  when  he  forces  judge  Kantor  to 
issue  a  summons  for  Ives.  Taking  it  personally  to  him,  Plummer 
finds  his  days  are  numbered,  goes  back  through  the  everglades 
with  Ives  waiting  to  see  who  shoots  who  first.  Ives  is  bitten  by  a 
snake,  but  not  until  the  two  have  come  to  respect  each  other. 

Warner  Bros.  96  minutes.  Burl  Ives,  Christopher  Plummer.  Produced  by  Stuart Schulberg.    Directed  by  Nicholas  Ray. 
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Tal  on  a  Hot  Tin  Roof"  Superb-Version  of  Famous  Play 
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M-G-M  has  sure-fire  boxoffice  winner.  Top-drawer  in  every 
aspect.  Contender  for  'Oscar'  honors.  Taylor,  Newman, Ives  excellent. 

Pii/i/  Sewman  takes  refuge  in  />oo:i  his 
uifc.  Elizabeth  Taylor,  pleads  her  love  for  hnii. 

By  WILLIAM  ROBERT  MAZZOCCO 

The  screen  version  of  Tennessee  Williams'  international 
stage  success,  "Cat  On  A  Hot  Tin  Roof  ",  is,  without  a  doubt, 
a  tour  de  force  of  brilliant,  barbarous,  biting  dramatics,  the 
like  of  which  will  be  hard  to  equal  by  any  other  film  during 
the  current  year.  M-G-M  has  a  sure-fire  winner,  a  contender 
for  Academy  Award  honors. 
We  flatly  predict  vast  boxoffice  success  for  this  film  in  all 

metropolitan  areas.  And  there  is  nothing  here  to  offend  the 
adult  family  trade  in  the  hinterlands.  No,  it  is  not  a  picture 
for  children. 

To  throw  critical  caution  to  the  winds,  "Cat"  is  superior  to 
the  play  and  on  its  own  cinematic  terms  it  is  nothing  short  of 
superb.  Producer  Lawrence  Weingarten  and  director  Richard 
Brooks  have  done  up  a  fancy  Delta  mansion  in  MetroColor 
and  then  let  the  sparks  fly  with  overpowering  effect.  They 
have  given  a  display  of  technical  craftsmanship  and  control  to 
the  proceedings  which  literally  beggars  their  other  achieve- 

ments to  date. 

And  the  three  stars  are  just  plain  thunderbolts.  Elizabeth 
Taylor,  sultry,  grasping,  lovelorn,  with  a  Southern-sly  voice 
and  a  new  depth  to  her  loveliness,  is  Maggie  the  Cat,  desper- 

ately trying  to  save  her  marriage  and  her  husband  from  dis- 
aster. Paul  Newman  is  the  husband.  Brick,  ex-football  hero, 

li\ing  in  the  past,  suffering  from  guilt  and  ambiguous  love-hate 
feelings,  daily  drinking  himself  into  an  all-forgetting  stupor. 
And  Burl  h  es  is  Big  Daddy,  head  of  the  clan,  a  cancer-ridden 
old  man  worth  ten  millions,  with  a  lust  for  a  life  he  doesn't 
know  is  doomed  and  a  love  for  Brick,  his  favorite  son,  which 
the  latter  brutally  rejects. 

[More  REVIEWS 

Fine  support  is  furnished  by  Jack  Carson  as  the  other  son, 
older,  settled,  a  lawyer,  father  of  five  children,  planning  with 
his  avaricious  wife,  Madeleine  Sherwood,  to  inherit  the  estate. 
Judith  Anderson  is  a  marvelous  Big  Mama,  the  silly,  gar- 

rulous old  woman  who  has  gi\en  all  of  her  heart  and  life  to 
a  man  who  scorns  her  and  children  who  neglect  her. 

This  set  of  deeply-conflicting,  volatile,  terribly  human  char- 
acters play  out  a  theme  of  mendacity,  loneliness  and  sexual 

frustration  as  it  besets  a  modern  day  Southern  family  for  sheer 
and  shattering  fascination. 

Screenplaywrights  James  Poe  and  Brooks  have  preserved  the 
heart  of  the  Williams  work  with  one  notable  exception:  the 
friendship  between  Newman  and  his  football  buddy  who 
mysteriously  committed  suicide,  alluded  to  in  the  play  as  a 
homosexual  relationship  and  part  of  the  reason  why  Newman 
won't  go  to  bed  with  Miss  Taylor,  is  here  subtly  transformed 
into  the  general  picture  of  the  hero's  at-ends  with  the  world state.  A  lack  of  love  and  understanding  in  his  relations  with 
Miss  Taylor,  Big  Daddy  and  the  dead  friend  has  made  him  sus- 

pect himself  and  the  world  of  horrible  deceptions  and  lies. 
As  a  matter  of  opinion,  without  the  more  vigorous  Freudian- 
isms  of  the  Broadway  play,  "Cat"  impressed  this  reviewer  as 
superior  to  the  play;  as  adult,  hard-hitting  and  psychologically 
true  as  anyone  could  wish.  Certainly,  some  of  the  dialogue  and 
situations  implied  will  set  tongues  \\agging,  and  all  without 
one  show  of  lurid  libido-looking  or  transparent  sensationalism. 

Actually,  this  has  even  more  finesse  than  that  other  memor- 
able Williams  transcription,  "A  Streetcar  Named  Desire". 

Smartly  photographed  by  William  Daniels,  the  color  is  used 
in  a  cooly,  realistic  way,  admirably  underscoring  the  searing 
interchanges.  And  the  sparse  use  of  a  bluesy,  saloon  piano 
and  trumpet  score  at  just  the  right  moments  further  marks  the 
highly  finished  character  of  the  film.  Of  note  too,  is  director 
Brooks'  challenging  decision  to  stick  by  the  continuous  surge 
of  one-set  dialogue  instead  of  falling  back  on  the  usual  flash- 

back here  and  let's-roam-through-the-garden  there  type  of  "ex- 
pansion". While  shifting  the  action  only  moderately  through- 

out the  house,  he  has  wisely  not  diffused  the  dramatics,  since 
the  emotional  value  of  "Cat"  is  so  concentrated  any  unwar- 

ranted deviation  might  have  made  for  a  glaring  gap.  His 
success  this  way  is  such  that  the  magnetic  fluidity  of  his  film 
is  truly  amazing;  from  start  to  finish  there's  not  a  dull  moment, 
and  it  has  an  emotional  sweep  and  pace  one  rarely  encounters. 

Plot  centers  on  a  birthday  party  for  Big  Daddy,  just  out  of 
the  hospital,  who  has  been  told  he's  in  rude  health,  whereas 
he  really  has  only  a  few  months  to  live.  Carson,  wife  and  kids 
try  convincing  him  of  their  right  to  the  estate,  pointing  out 
Miss  Taylor's  childlessness  because  Newman  prefers  the  bottle 
to  her.  At  a  family  crisis,  Newman  confesses  he  blames  him- 

self for  his  friend's  death  and  hates  Maggie  because  she  tried 
to  destroy  that  friendship.  When  Big  Daddy  learns  the  truth 
about  his  condition,  the  revelation  brings  Newman  and  father 
closer  together,  while  Maggie  convinces  her  husband  she  really 
lo\  es  him. 

Metro-Goldwyn-Mayer.  108  mini Produced  by  Lawrence  Weingartc on  Page  12] 
Elizabeth  Taylor,  Paul  Newr Directed  by  Richard  Brooks. 
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'The  Big  Country"  in  the  Tradition  of  'Giant' 

Su^Ue^  1^<UiH^  Q  O  OPIus 
Awesomely  impressive  outdoor  epic  studded  with  imposing 
cast  of  stars  headed  by  Peck.  Wyler's  superb  direction 
mokes  sprawling  Technirama-Technicolor  production  an 
event.  Big  grosser. 

If  there  were  a  prize  for  the  most  physically  awesome  and 
most  magnificently  produced  western,  United  Artists'  "The  Big 
Country"  would  stampede  away  with  it.  Everything  about  this 
sprawling  Technirama-Technicolor  film  is  geared  for  eye-appeal 
from  the  picturesque  assortment  of  stars:  Gregory  Peck,  Jean 
Simmons,  Carroll  Baker,  Charlton  Heston,  Burl  Ives  and 
Charles  Bickford,  to  the  splendidly  pictorial  direction  of  famed 
William  Wyler. 

Unquestionably,  this  figures  to  be  one  of  the  biggest  grossers 
of  the  year,  appealing  to  both  the  mass  and  the  class  audience. 
It  is  being  backed  by  a  huge,  typically  hard-hitting  UA  promo- 

tion campaign  that  is  bound  to  rouse  public  interest. 
This  multi-million  dollar  production,  which  runs  for  nearly 

three  hours,  has  been  largesse  with  everything  except  story, 
which,  while  it  is  solid,  does  not  match  the  film's  overpowering 
visual  greatness.  There  are  individual  scenes,  especially  those 
delineating  the  seething  hate  between  Ives  and  Bickford,  which 
are  elemental,  vital  and  have  a  granite-like  grip.  And  there  are 
others  which  crackle  raucously  upon  the  canvas  as  gritty  gun- 

men whoop  it  up  in  town  and  on  the  range.  Then,  too,  some 
telling  points  are  made  by  hero  Peck  about  the  futility  of  rough- 
housing  and  killing  to  disprove  oneself  a  coward,  and  in  these 
scenes  Wyler  has  given  his  epic  a  bona  fide  thoughtfulness 
westerns  rarely  possess.  The  rest  of  the  James  R.  Webb-Sy 
Bartlett-Robert  Wilder  screenplay  traverses  familiar  ground. 
Nevertheless,  the  stars,  scenery  and  far-ranging  style  of  "The 
Big  Country"  is  of  such  magnitude  many  will  liken  it  to 
"Giant".  There  are  many  moments  that  appear  to  be  invested 
with  all  the  overwhelming  surge  of  nature  at  its  freest  and  best, 
while  others  take  the  simple  scene  of  a  distant  ranch  house 
surrounded  by  an  empire  of  rolling  plains  and  cloudy  vistas  and 
produce  a  stark  and  shattering  effect.  Actually,  director  Wyler 
has  performed  at  these  times  pure  visual  dramatics  that  tell  in 
their  lighting,  compositions  and  camera  angles  far  more  than 
the  sagebrush  storyline  does.  Under  Wyler's  amazingly  selec- 

tive eye  we  are  treated  to  shots  which  seem  to  crystalize  the 
emotions  of  the  characters  involved:  in  all  the  granite  and  grit 
we  get  the  slam-bang  physical  equivalent  of  the  war  of  hate 
between  Ives  and  Bickford,  or  in  that  stretch  of  watering  land 
called  Big  Muddy  we  see  the  peace  and  dignity  the  old  west 
outsiders.  Peck  and  Miss  Simmons,  are  searching  for.  Time  and 
again  throughout  the  film,  Wyler  has  underscored  the  mere 
theatrics  of  dialogue  and  characterization  with  the  natural  ele- 

ments and  fusing  these  very  properties  within  the  dramatic  at- 
mosphere itself,  as  in  that  tremendously  orchestrated  last  ditch 
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fight  betw  een  the  two  rival  desert  barons.  And  his  use  of  color 
captures  the  scorching  manliness  an  age-old  grandeur  of  the 
cowboy  and  his  Eden  more  directly,  more  clearly  and  above  all, 
more  stirringly  than  anything  yet  on  film. 

Franz  Planer's  photography  is  nothing  short  of  superb,  the 
Jerome  Moross  score  a  real  rouser  and  every  technical  credit 
which  producers  Wyler  and  Peck  assembled  bears  the  mark  of 

All  depicts  shoudoun  fight  between  Peck  aftd 
Heston  when  latter  calls  his  eastern  rival  a  coward. 

finely-finished  craftsmanship.  Peck  as  the  Easterner  who  rejects 
the  shoot-em-dead  code.  Miss  Baker  as  the  fiancee  who  suspects 
him  of  cowardice.  Miss  Simmons  as  a  school  teacher  Peck 

finally  loves,  and  Heston  in  the  role  of  Bickford's  foreman  who loves  Miss  Baker  and  resents  the  arrival  of  Peck — these  four 
take  care  of  the  romantic  adventures  with  sure  aplomb.  How- 

ever, it  is  Ives  and  Bickford  who  make  things  really  volatile  as 

they  clash  over  a  vital  watering  area,  resulting  in  the  film's finale  when  the  rancher  clans  ride  on  each  other.  In  the  end, 

with  both  old  men  dead.  Peck's  route  of  peace  with  Miss  Sim- 
mons alongside  seems  the  new  way  for  the  west. 

William  Wyler. 
on  Page  21 ] 

Peck.  Jean  Simmons,  Carro iam  Wyler  and  Gregory  Pe 



is  the  word  for 

"The  Big  Country" .... 
The  grandeur  and  the  primal  passions 

of  America's  long-vanished  Western 
frontier  have  served  as  story  grist  for 

many  an  action-crammed  six-gun  opus. 
However,  it  is  a  rare  screen  achieve- 

ment when  a  motion  picture  does  more 

than  gild  its  story  with  an  Old  West  set- 
ting, projecting  the  entire  panoramic 

view  of  the  tin-plate  justice,  the  fren- 
zied conflicts,  the  tender  romances  in 

a  land  of  almost  ethereal  bucolic  splen- 

dor. "The  Big  Country",  pillared  high 
with  a  towering  line-up  of  acting  talent 
and  wrought  brilliantly  by  the  delicate 
directing  hand  of  William  Wyler,  is  just  . 
such  a  film  and  well  deserves  the  dis- 

tinction  of  being  termed  a  Gilt-Edge 
Production. 

Every  facet  of  its  bold  Technicolor- 
Technirama  production  reveals  the  ele- 

ments of  size,  quality  and  scope  of  ad- 

venture that  declare  "The  Big  Country" 
monumental  in  the  category  of  raw- 
boned,  epic  drama.  The  story  unfolds 
a  feverish  vendetta  between  the  clans 

of  two  autocratic  rancher-barons  whose 
bone  of  contention,  even  survival,  is  a 

verdant  strip  of  watering  land  owned  by  - 
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( Continued  from  Preceding  Page ) 

the  town's  school  teacher.  Into  this 
cauldron  of  hate  rides  an  Easterner  and 

ex-seafarer,  pledged  to  marry  the  war- 
ring daughter  of  one  of  the  ranch  over- 

lords. Gregory  Peck  explores  in  depth 
this  role  of  a  supposed  cowardly  dude 
who  is  annealed  to  frontier  durability 
by  the  hair-trigger  passions  and  trigger- 
finger  ethics  of  the  blood  feuders. 

Director  Wyler  has  embodied  this 
spectacular  pageant  of  emotion  in  no 
patent,  romanticized  style.  He  has  ex- 

ecuted the  film  with  stinging  realism 

and  deep  strokes  of  power  and  "The 
Big  Country"  resonates  handsomely  to 
his  knowing  designs.  United  Artists, 
totally  cognizant  of  the  broad  and  color- 

ful appeal  of  the  film,  has  fired  a  thun- 
dering cannonade  of  publicity  from  the 

largest  promotion-exploitation  staff  that 

it  has  ever  mobilized.  Flaunting  searing 
artwork  and  an  around-the-clock  radio 
saturation,  this  unprecedented  promo- 

tion push  will  use  all  media  as  oracles 
for  its  fever-pitched  sales  efforts. 

From  all  this  it  is  clear  to  see  that 

"The  Big  Country"  does  not  truck  with 
the  stock  Western.  The  money,  acting 
force  and  technical  skill  that  producers 
Wyler  and  Peck  have  lavished  on  their 
film  have  created  a  wide  and  wonderful 
screen  mural  of  the  peculiar  strain  of 
man  that  roamed  the  stark  and  magnifi- 

cent canyons  of  the  West,  punctuating 
his  spectacular  loves  and  passions  with 
the  unleashed  vengeance  of  his  pistol. 
As  a  worthy  and  illuminating  distillate 

of  these  events,  "The  Big  Country"  is  a 
Gilt-Edge  Production  of  character  and  a 
memorable  entertainment. 
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Mighty  Cast! 

San  Rafael,  site  of  "The  Big  Coun- 
try", fairly  overflows  with  talent.  From 

the  crucial  roles  through  the  key  sup- 
porting berths,  this  overpowering  mo- 

tion picture  draws  upon  a  cast  of 
monumental  stature. 

Gregory  Peck,  whose  lode  of  popu- 
larity seems  inexhaustible,  machines  the 

cornerstone  role  to  a  meticulous  and 

glinting  perfection.  In  "Roman  Holi- 
day", William  Wyler  molded  Peck's  re- 

markable acting  versatility  and  together 
they  produced  a  fulfilling  and  even- 
grained  performance.  In  their  present 
effort.  Peck  cuts  a  slice  of  Wyler's  pro- 

ducing pie  and  garners  his  acting  cake 
as  well.   Though  saddled  with  these 

Carroll  Baker  made  her  initial  splash 
in  "Giant"  and  it  is  appropriate  that 
her  high  water  mark  to  date  should  be 
in  "The  Big  Country",  a  film  with  simi- 

lar rustic  Texas  locales,  conflict  themes 
and  sagebrush  atmosphere.  Functioning 
as  a  vain  belle  knotted  up  by  her  feud- 
alistic  family  loyalties,  she  sketches  an 
essentially  different  part  with  large  act- 

ing skill  and  just  a  wisp  of  the  simmer- 
ing provocativeness  she  generated  as  the 

controversial  "Baby  Doll". 
Jean  Simmons  brings  more  than  what 

Time  Magazine  calls  her  "oblique,  indi- 
vidual beauty"  to  "The  Big  Country". 

Here  she  reveals  "the  bloom  and 
poetry"  of  her  acting  talent.  As  Greg- 

ory Peck's  romantic  counterpart,  Miss 
Simmons  gives  us  more  of  that  smolder- 

ing passion  she  first  displayed  in  Gold- 
wyn's  "Guys  and  Dolls". 

The  producers  didn't  yield  to  type- 
casting when  they  selected  Charlton 

Heston  for  the  important  hard-boiled 
foreman  of  the  Terrill  ranch.  This 

brutal  "heavy"  role  stands  as  a  com- 
plete turnabout  for  Heston  whose  va- 

riegated acting  credits  include  such 
gems  as  Moses  in  the  fabulous  "Ten 
Commandments". For  the  two  officious  ranching  mag- 

nates, Charles  Bickford  and  Burl  Ives 
make  a  blustering,  frightfully  domi- 

neering pair.  Bickford  has  a  West 
Coast  reputation  as  an  "insurance  ac- 

tor", i.e.,  a  performer  whose  consistent- 
ly fine  playing  can  be  counted  upon  to 

suffuse  a  picture  with  quality. 
Burl  Ives'  performance  is  already  be- 

ing hailed  as  the  "picture  stealer".  He 
blows  the  acquisitive  head  of  the  Han- 
nassey  clan  full  of  pride,  swagger  and 
glaring  determination.  Ives  has  cata- 

logued a  battery  of  film  successes,  most 
notable  of  which  are  this  characteriza- 

tion and  his  "Big  Daddy"  in  the  up- 
coming "Cat  on  a  Hot  Tin  Roof". 

Big  in  range,  broad  in  appeal,  "The 
Big  Country"  has  no  difficulty  in  filling 
a  theater  marquee  with  the  stellar  glit- 

ter of  the  biggest  names  and  the  big- 
gest talents  in  the  film  world. 
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Big.  wide  and  wonderful  are  the  heap  of  newspapc 

advertisements  designed  by  United  Artists'  b<W 
officers  to  convey  the  heart  and  feeling  of  "The  Bi 
Country".  In  every  ad,  the  emphasis  is  placed  oi 
taut  conflict  and  magnificent  scenic  sweep.  Am 
abetting  the  illustrations,  as  in  the  reproduction  o 
the  mammoth  8-column  ad  pictured  above,  is  copj; 
that  sparkles  with  sharp  and  sensuous  metaphoij 
driving  home  the  romantic  natural  environment 
the  story  and  its  bigness,  recounting  the  talents 
the  imposing  cast.  Shown  at  left  are  several  of 
whole  series  of  teaser  ads  that  trumpet  in  adva' 

the  coming  of  "The  Big  Country". 

1 
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CAMPAIGN! 

The  coast-to-coast  storm  \n  arnings  have  been  sig- 
naling the  typhoon  build-up  unleashed  by  United 

Artists  for  "The  Big  Country".  Tick  off  these  sim- 
ple facts:  (1)  a  year  of  planning  under  the  helms- 

manship  of  Roger  H.  Lewis,  UA  national  director 
of  advertising,  publicity  and  exploitation;  (2)  UA 
will  martial  the  largest  promotion-exploitation 
army  of  its  history;  (3)  "The  Big  Country"  push 
has  been  tooled  to  issue  from  every  medium  with 
maximum  volume  and  strike  with  unprecedented 
impact.  True,  this  big  show  has  the  inherent  values 
to  sell  itself,  but  UA,  no  adherent  of  buttock  sales- 

manship, is  determined  to  sell  it  in  a  big  way — 
precisely  so  it  can  sell  itself.  The  Lewismen  ha^e 
mapped  out  11  key  market  areas  and  lit  the  fuse 
with  12  weeks  of  initial  promotion  activity. 
NEWSPAPERS 

UA  has  mounted  the  biggest  advanced  news- 
paper schedule  in  its  crusading  annals.  Sun- 

scorched  teaser  ads  to  whet  public  appetites  and 
raw,  robust  full-pagers  to  herald  the  openings. 
RADIO  Cr  TV 

Joining  joyously  in  the  total  promotion  barrage 
will  be  a  mammoth  radio  saturation  ballyhoo  that 
stacks  up  as  the  largest  the  film  industry  has  ever 
seen.  The  ether  will  vibrate  relentlessly  to  the 
three-week  round-the-clock  deluge  of  spot  an- 

nouncements uncorked  in  the  key  market  areas. 
And  the  25  million  Sunday  night  peak  audience  of 
the  Steve  Lawrence-Eydie  Gorme  Show  of  August 
17  provided  a  national  break  that  heads  the  top 

(Contiiiutd  on  Next  Page) 

Roger  H.  Lewis  (center,  at  table). United  Artists  national  director  of 
advertising,  publicity  and  exploita- tion, tells  the  trade  press  about  the 
record-breaking  advance  campaign 
on  "The  Big  Country".  Other  UA promotion  executives  in  attendance, 
I.  to  r.:  Mori  Krushen,  exploitation 
manager;  Fred  Goldberg,  executive assistant  to  Lewis;  Lewis;  Joseph 
Gould,  advertising  manager;  Harry 
Goldstein,  assistant  advertising  mgr. 
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The  PromotiDn 
(Continued  from  Preceding  Page) 

video  plugs,  including  network  stalwarts,  "I've  Got 
A  Secret"  and  "What's  My  Line". 
NATIONAL  PUBLICATIONS 

National  mass  media  will  ̂ ut  some  of  the  juici- 
est beef  in  the  blasting  ballyhoo  for  "The  Big 

Country".  The  nation's  biggest  slick  magazines — 
Life,  Look,  Coronet,  McCalls.  The  Saturday  Eve- 

ning Post  and  Esquire  included — will  pound  out 
the  message  to  their  65  million  strong  readership. 
PERSONAL  APPEARANCES 

Star  Gregory  Peck  is  swinging  through  all  the 
important  metropolitan  areas  on  a  personal  appear- 

ance booster,  while  supporting  player  Chuck  Con- 
nors has  staked  out  a  12-city  junket. 

POSTERS 
The  lithos,  several  of  which  are  displayed  on 

this  page,  are  replete  with  the  kind  of  robust  illus- 
trations of  the  stars  and  the  copy  that  make  the 

newspaper  ads  so  strong  and  striking.  They  lend 
themselves  to  effective  cut-outs. 

RECORD 

Composer  Jerome  Moross'  background  melody has  been  recorded  in  a  handsome  L.P.  with  Moross 
conducting  a  60  piece  symphonic  orchestra.  He 
runs  his  themes  over  remarkable  territory  building 
a  tone-picture  of  bitter-sweet  Americana.  Record 
promotion  will  be  paced  with  regional  pitches  and 
touring  star  Peck  will  push  the  platter. 
FIELD  KIT  MATERIAL 
UA  fieldmen  and  other  personnel  on  the  local 

fronts  have  received  the  most  elaborate  brochure  of 
material  ever  designed  to  plug  a  film  spectacle. 
Bound  in  a  leather  display  case,  it  includes  two 
TV  featurettes,  regular  and  teaser  ads,  a  set  of 
35mm  slides,  radio  announcements,  feature  lay-outs 
and  11x14  stills.  Dovetailing  with  this  material  are 
huge  mailing  pieces,  including  a  2x3  ft.  historical 
map  and  a  3x4  ft.  panoramic  group  shot  of  the  cast. 
TIE-INS 

Clever  tie-in  deals  are  just  as  big  and  compre- 
hensive as  the  other  facets  of  the  promotion  and 

they  bode  extra  bonuses  in  market  prospects.  A 
double-barreled  publishing  thrust  under  the  Dell 
label  will  hit  both  the  pocketbook  browsers  and 
the  moppet  sect.  A  paperback  edition  has  been 
fitted  out  from  the  original  Donald  Hamilton  se- 

rialization in  The  Saturday  Evening  Post  and 
equipped  with  a  bold,  high-contrast  cover  plus  a 
bacover  picture  plug.  The  juvenile  bait  is  a  "Big 
Country"  comic  book  that  relates  the  picture  nar- 

rative to  the  film  through  an  inside  front  cover  ad. 
As  the  result  of  another  hook-up,  the  Avis  Rent-a- 
Car  Company  has  fired  off  a  high-powered  contest 
featuring  paid  limousine  excursions  around  "The 
Big  Country"  as  prizes.  A  joiner  with  the  Viyella 
Sport  Coat  Company  will  trigger  publicity  via  full- 
page  ads  in  Esquire  and  other  major  publications. 

ONE-SHEET  THREE-SHEET 

GREGORtPECK    JEmSIMMONS  ̂ CNMuBAKER    CHMO0.HES10N  BURllVES 

24-SHEET 

In  the  blau  of  noon 
Iheyjouehi... on  tht  moon-drenched  men 

they  Umd- 
oul  of  the  grass  and  gun  moke 

they  carved  an  empire! 
GREGORY  JEAN  CARROLL  CHARLTON  BURL 
PECK  •  SIMMONS  •  BAKER  •  HESTON  •  IVES 

ANOTHER  OF  THE  EYE-FILLING  ADS 
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is  the  story 

HE  story  opens  vihen  James  McKay  (Gregory 
Peck),  whose  city-refined  exterior  conceals  a  tough 
seaman's  spirit,  reels  into  the  Texas  Big  Country  in  a 
jolting  stagecoach.  He  finds  his  intended  bride's  family 
involved  in  a  bitter  blood-feud  with  another  rancher  ty- 

coon's clan.  The  battle  ranges  over  claims  to  exclusive 
watering  rights  on  Big  Muddy,  a  valuable  slice  of  proper- 

ty owned  by  school  teacher  Julie  Maragon  (Jean  Sim- 
mons). Though  she  has  tactfully  granted  watering  use  to 

both  powers,  the  teetering  truce  threatens  to  crumble  at 
any  moment  under  each  family's  personal  law  code.  Mc- 

Kay incurs  the  wrath  of  the  Terrill  clan's  ranch  foreman, 
Steve  Leech  (Oiarlton  Heston)  who  has  loved  McKay's 
fiancee,  Pat  Terrill  (Carroll  Baker).  The  easterner's  cour- 

age is  questioned  by  domineering  Major  Henry  Terrill 
(Charles  Bickford)  and  by  daughter  Pat  when  he  stead- 

fastly refuses  to  attack  the  rival  Hannassey  clan,  led  by 
Rufus  Hannassey  (Burl  Ives),  following  a  drunken  as- 

sault on  McKay  and  Pat  by  Hannassey's  son  (Chuck  Con- 
ners).  McKay  rides  off  with  the  unspoken  accusations  of 
"coward  "  behind  him.  Realizing  the  full  deterioration  of 
his  relations  with  inflexible  Pat,  McKay  drifts  into  a 
tender  romance  with  Julie  Maragon  and  finally  succeeds 
in  buying  Big  Muddy  from  her  after  agreeing  to  continue 
joint  watering  rights.  But  the  young  Hannassey  fancies 
himself  in  love  with  Julie  and,  when  Rufus  sees  in  this 
the  chance  for  complete  control  of  Big  Muddy,  he  abducts 
her.  The  Major,  seizing  the  kidnapping  as  excuse  for 
plundering  the  Hannassey  haunts,  plunges  his  ranchmen 
into  an  ambush  concocted  by  his  adversary.  This  final 
explosive  melee  sees  McKay  rebut  the  "coward"  epithets 
in  a  fiery  gun-duel  with  Rufus'  son,  while  the  land  barons 
slaughter  each  other  in  a  withering  exchange  of  fire  that 
is  a  bloody  exclamation  point  to  the  years  of  brutal 
hatred  and  stormy  feuding. 



SUPPLEMENT 

 '  Production 

Team 

. .  and  the  Peerless  Director 

Wyler  holds  barn  door  confer- ence with  star,  Peck,  propman 
and  a  sloe-eyed  steed  as  he 
sets  up  a  scene  for  the  Techni- color-Technirama  production. 

Up  on  a  lofty  perch,  derbied 
actor-turned-producer  Peck  ob- serves scene  being  organized. 
Production  unit  bears  title  An- 

thony Worldwide  Productions. 

The  name  "William  Wyler"  on  any  film's  credit  list 
work  is  an  automatic  come-on  for  discriminating  film 
fans.  It  has  also  come  to  be  associated — due  to  a  long 
string  of  blue-chip  Wyler-directed  movies — with  drama 
tic  intensity,  pictorial  beauty  and  satisfying  screen  ex 
perience  by  the  mass  public.  Likewise,  actor  Gregory 
Peck  has  enhanced  the  cast  of  many  an  outstanding  film 
He  makes  his  debut  as  a  producer  with  "The  Big  Coun 
try",  and  it  is  doubtful  if  anyone  ever  made  a  more 
auspicious  entry  into  the  field. 

William  Wyler  launched  his  spiralling  career  at  Uni- 
versal, quickly  moved  on  to  an  assistant  directorship, 

and,  in  1928,  had  laid  the  keel  on  the  first  Wyler- 
directed  film.  The  Academy  of  Motion  Picture  Arts  and 
Sciences  garlanded  the  director  in  1942  for  "Mrs.  Mini- 

ver" and  gave  him  another  Oscar  for  "The  Best  Years  of 
Our  Lives"  (1946).  Since  then,  he  has  entrenched  his 
position  at  the  summit  with  such  triumphs  in  entertain- 

ment as  "Detective  Story",  "Roman  Holiday",  "The 
Desperate  Hours"  and  "Friendly  Persuasion". Peck  worked  his  way  from  Broadway  into  the  movies 
and  his  eventful  career  therin  has  garnered  for  him  three 
Oscar  nominations  and  a  New  York  Film  Critics  Award 
for  "Twelve  O'Clock  High". 

In  the  instance  of  "The  Big  Country",  co-producer 
Wyler  and  Peck  fixed  on  the  "bigness"  motto  and carried  it  out  with  a  whopping  budget,  a  stable  of  acting 
giants,  mammoth  and  authentic  virginal  locations.  They 
have  blended  their  respective  faculties  to  come  up  with 
this  big,  bountiful  and  vastly  entertaining  motion  picture. 
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"Law  And  Disorder" 
Si4MKC^  ̂ <Ui*u^  O  O  PLUS 

Fine  British  comedy  will  do  well  in  art  and  class  houses. 
Should  serve  as  good  dualler  in  general  market. 

The  British  still  manage  every  so  often  to  turn  out  a  gleeful 
bit  of  tongue-in-cheek  romping  such  as  Lion  International's 
"Law  And  Disorder  ".  Written  by  T.  E.  B.  Clarke  and  directed 
by  Charles  Chrichton,  the  film  is  almost  as  worthy  a  comedy 
as  their  "Lavender  Hill  Mob".  And  the  performing  of  stars 
Michael  Redgrave,  a  con  man  extraordinaire,  and  Robert  Mor- 
ley,  an  absurdly  pompous  judge,  is  thoroughbred  farceuring  all 
the  way.  The  pace  gets  a  bit  hectic  at  times  and  the  initial  gibe 
is  not  bolstered  by  vigorous  satire,  but  the  dialogue  and  tone  is 
usually  irreverent  and  saucy  enough  to  satisfy  the  metropolitan 
arties  and  even  prove  an  entertainer  for  the  general  market 
double  bills.  Paul  Hoskin's  production  is  smart  in  quality  and 
each  incident  of  this  cheerful  melange  is  pictorially  exact  from 
the  Punch-type  physical  zaniness  of  all  the  minor  characters  to 
the  decor  of  pubs,  judge's  chambers,  seacoast  chicanery  and 
those  frilly  boarding  houses.  The  plot  concentrates  on  building 
up  the  double  life  of  Redgrave,  by  profession  a  dashing  scoun- 

drel hoodwinking  the  unwary  but  also  a  loving  father  who 
manages,  while  in  jail,  to  send  his  son  through  law  school. 
When  the  son  reaches  manhood  and  becomes  Morley's  new 
marshall,  Redgrave  begins  treading  the  straight  and  narrow, 
only  to  unwittingly  get  hooked  up  with  his  old  cronies  in  some 
liquor  smuggling.  This  last  crazy  adventure  and  the  efforts  of 
Redgrave  to  keep  out  of  Morley's  court  and  hence  his  son's  eye, furnish  the  rousing  finale,  most  of  which  is  sharpwitted. 
Lion  International-Continental  Distributing.  78  minutes.  Michael  Redgrave,  Robert Morley.    Produced  by  Paul  Soskin.   Directed  by  Charles  Chrichton. 

"The  Hunters" 

StU4He4^  'RiXUK^  O  O  PLUS 
Fairly  exciting  of  air  combat  over  Korea.  Robert  Mitchum. 
Robert  Wagner,  May  Britt  in  cast. 

Well  stocked  with  action  in  the  air  over  the  Korean  battle- 
front,  20th  Century-Fox's  "The  Hunters"  will  provide  ample 
thrills  for  war  film  devotees.  It  boasts  some  striking  combat 
shots  in  Cinemascope  and  DeLuxe  Color,  and  a  cast  of  able 
performers  going  through  traditionally  rugged  adventures.  Pro- 

ducer-director Dick  Powell  has  mounted  his  production  for 
visual  excitement  and  elementary  dramatics.  With  Robert 
Mitchum  in  the  role  of  an  iron-blooded  jet  pilot  commander, 
and  Robert  Wagner,  Richard  Egan,  Lee  Philips  and  the  strik- 

ing May  Britt  as  additional  reinforcements,  "The  Hunters" 
promises  to  draw  above-average  grosses  in  most  situations.  The 
script  by  Wendall  Mayes  from  a  James  Salter  novel  is  routine 
at  best,  dividing  its  time  between  the  personal  missions  of  the 
jet  flyers  knocking  off  Russian  MIGs  near  the  Yalu  River  and 
the  romantic  problems  affecting  Miss  Britt,  husband  Philips  and 
and  lover  Mitchum.  Philips  has  taken  to  drink  in  order  to 
fight  his  piloting  fears.  Transferred  to  Mitchum's  outfit,  he 
gets  his  baptism  under  fire,  is  forced  to  bail  out  in  enemy  terri- 

tory, with  Mitchum  and  Wagner  coming  to  his  aid.  Together, 
they  make  the  danger-laden  trek  back  to  their  camp.  Philips 
regains  his  manhood  through  the  experience  and  also  the  re- 

newed love  of  Miss  Britt,  while  hot-rodder  Wagner  finally 
grows  up.  Powell  has  kept  the  pace  quick,  the  characterizations 
colorful  and  the  explosions  in  the  air  keyed-up  as  high  as 
they  can  go. 

20th  Century-Fox.  108  nninutes.  Robert  Mitchum,  Robert  Wagner.  Produced  and Directed  by  Dick  Powell. 

SJiewpoints 

( Continued  from  Page  5 ) 

He  would  pursue  his  pre-release  and 
first-play  advertising  as  in  the  past,  but 
view  more  realistically  the  promotional 
problems  of  lower  rank  theatres.  What 
this  class  of  exhibitor  requires  more 
than  anything  else  is  guidance,  sure, 
specific  pre-planned,  pre-tested  direc- 

tion, assembled  and  organized  in  a  neat 
package,  and  the  costs  mutually  borne. 
The  showman  is  latent  in  every  exhibi- 

tor, which  explains  his  presence  in  the 
business  in  the  first  place. 

It  behooves  the  film  distributor  to 
bring  this  endowment  into  the  open 
with  constructive  measures.  Mere  press 
book  suggestions  are  not  sufficient.  The 

program  requires  the  preparation  of 
specialized  materials,  at  practical  prices, 
hewed  to  the  character  of  the  neighbor- 

hood theatre  and  the  local  community 
environment.  It  bespeaks  mainly  point- 
of-purchase  devices,  billboards,  banners, 
streamers,  displays,  even  the  production 
of  stunts,  each  promotional  contrivance 
under-scored  with  definite  instructions 
and  the  overall  project  pinpointed  with 
clear  objectives  in  mind. 

Because  of  the  distributor's  superior 
assets  in  promotion  manpower  and  fa- 

cilities, he  inherits  the  task  of  creating 
the  packages  for  resale  at  modest  cost. 
He  is  asked  to  bear  at  least  equal  por- 

tion of  the  expense.  He,  in  short,  must 

take  the  businessman's  calculated  gam- 
ble in  return  for  the  businessman's  gain. 

In  consideration  he  is  offered  the  ex- 
cellent opportunity  of  increasing  the 

gross  revenue  on  his  pictures,  and  con- 
sequently, his  take.  He  is  assured  the 

fullest  degree  of  retailer  support.  He 
is  aware  that  something  is  going  for 
him  in  the  subsequent  runs  where  be- 

fore he  entertained  only  misgivings.  He 
is  capitalizing  the  possibility  that  what 
he  otherwise  wrote  off  as  a  spare 
smidgen  may  come  home  a  goldmine. 
Even  in  the  instance  of  flat  rental  con- 

tracts the  availability  of  whole  merchan- 
dising packages  at  pure  cost  seems  fully 

justified  economically,  for  any  stimula- 
tion of  theatre  business  eventually  re- 

dounds to  the  film  seller's  benefit. 
The  "book  "  on  how  movie  shall  op- 

erate is  being  re-written  in  many  ways 
these  days.  A  whole  new  stream  of 
thought  must  be  applied  to  the  me- 

chanics of  our  business.  Why  not,  then, 
a  wholly  fresh  approach  to  the  problem 
of  salvaging  and  revivifying  the  subse- 

quent-run theatre  market.'  If  it  can  be 
saved,  how  much  more  solid  our  busi- 

ness will  be. 
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O'DONNELL 

TAX  CUT  BILL  TO  IKE 
Late  last  week  it  appeared  certain  that 

movie  theatres  would  witi  additional  relief 
from  the  Federal  admissions  tax.  COMPO 
has  apparently  succeeded  in  its  campaign  to 
raise  the  tax-free  basis  from  90c  following 
Si^nate-House  appro\al  of  a  measure  exempt- 

ing the  first  one  dollar  on  all  admissions. 
The  bill  is  expected  to  be  signed  by  Presi- 

dent Eisenhower.  Though  the  Treasury  had 
stated  its  opposition  to  the  admission  change, 
it  declared  there  would  be  no  presidential 
\eto  because  the  other  excise  revisions  are 
too  important.  Under  the  current  law,  only 
tickets  priced  at  90c  or  less  are  exempt  from 
Federal  tax,  while  the  levy  applies  to  the 
entire  price  if  the  admission  is  more  than 
90c.  The  new  provision  calls  for  a  complete 
exemption  of  the  first  $1  regardless  of  the 
admission  price.  Senator  Robert  S.  Kerr, 
Okla.,  author  of  the  admission  tax  amend- 

ment, helped  to  overrule  Treasury  opposi- 
tion in  conference.  Robert  W.  Coyne,  COM- 

PO special  counsel,  declared  that  the  indus- 
try  "owes  a  debt  of  gratitude"  to  Robert  J. O  Donnell,  chairman  of  the  COMPO  tax 
committee,  and  to  all  those  others  who 
fought  for  the  relief.  This  campaign  was  the 
fourth  held  by  COMPO  for  abolition  of  the 
Federal  admission  tax.  In  1952,  the  first 
drive  resulted  in  the  passage  by  Congress  in 
1953  of  the  Mason  Bill  rubbing  out  the 
entire  20  percent  tax  for  theatres.  Howe\er, 
President  Eisenhower  \etoed  this  bill.  The 
tax  ct)mmittee  resumed  its  efforts  in  the  fol- 

lowing session  of  Congress  in  January,  1954 
and  gained  a  reduction  on  all  tax  admissions 
to  10  percent  with  movie  exemptions  up  to 
50r  exempted.  Then  in  1956,  COMPO  suc- 

ceeded in  having  the  exemption  raised  to 
cover  tickets  priced  at  90c.  The  tax  reduc- 

tions won  b)  COMPO  in  the  first  three  cam- 
;)aigns  are  estimated  to  have  saved  the  in- 

dustry' at  the  rale  of  $175  million  per  >ear. If  the  current  revision  becomes  law  the 
ings  !o  the  business  will  be  upped  to  sJiKi 
r.ii!lii)n  annualh. 

MARLING  ASKS  TOLL-TV  BAN 
Philip  F.  Harlin.^,  TOA's  co-chairman  of 

the  toll-TV  committee,  called  on  exhibition 
to  campaign  for  national  legislation  that  w  ill 
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ban  pa)-TV  permanently.  Many  of  the  bills 
prepared  and  introduced  in  Congress  "ap- pear unlikel)  to  stand  the  test  of  court  action 
in  their  present  form,"  he  said,  and  that 
makes  it  necessary  for  theatremen  to  pre- 

sent new  legislation.  Harling  pointed  up 
three  requisites  for  the  desired  legislation: 
(1)  "meet  with  overwhelming  majority  of 
approval  in  Congress";  (2)  "be  acceptable also  to  the  commercial  TV  industry  (which 
has  as  much  at  stake  in  combatting  toll-TV 
as  the  movie  industry),  to  our  own  industry 
and  to  the  public";  (3)  "be  fool-proof 
against  the  legal,  technical  and  the  consti- 

tutional attacks  which  are  certain  to  be 
brought  against  it  by  the  proponents  of  toll 
TV."  The  Harling  report  also  declared  that legislation  could  be  passed  to  also  control 
cable-TV.  "If  there  has  not  been  a  change 
of  heart  and  if  there  is  sincerity  in  exhibi- 

tion's belief  that  toll-TV  should  be  banned," 
he  declared,  "now  is  the  time  for  the  exhibi- 

tor organizations  to  furnish  the  grass-roots 
help  and  the  support  to  permit  the  Joint 
Committee  on  toll-TV  to  finish  the  job." 

WISCONSIN  ALLIED  ATTACK 
Wisconsin  Allied  mapped  an  all-out  drive 

to  familiarize  legislators  and  state  officials 
with  the  "plight  of  the  exhibitors"  as  out- 

lined in  national  AUied's  "White  Paper",  it 
was  announced  by  president  Edward  E.  John- 

son and  board  chairman  Ben  D.  Marcus  of 
the  Wisconsin  unit.  The  campaign  will  in- 

clude a  series  of  statewide  protest  meetings 
to  explain  the  aims  of  the  Allied  pamphlet, 
which  seeks  to  bring  pressure  on  the  U.  S. 
Attorney  Cieneral  to  take  action  against  al- 

leged violations  of  the  industr)-  consent  de- 
crees.  Meetings  are  scheduled  to  take  place 

in  Green  Bay,  Madison  and  Milwaukee  fol- 
lowing the  return  of  the  legislators  from 

Washington.  In  addition  to  the  legislators 
and  public  officials  from  the  respective  areas, 
local  businessmen  and  all  candidates  for 
public  office  will  be  invited  to  attend  the 
protest  meetings.  The  drive  will  include: 
ietters  (already  sent)  together  with  the 
"white  paper"  to  the  governor  and  attorney 
general  explaining  the  need  for  action  to  aid 
exhibitors;  personal  letters  from  theatremen 
to  legislators  telling  them  the  condition  of 
the  business  and  what  can  be  done  to  help 
exhibition;  distribution  of  the  Allied  pam- 

phlet to  all  radio,  TV  and  newspapers  in 
each  town;  solicitation  of  moviegoers'  sig- natures on  a  petition  expressing  their  disap- 

pointment in  being  deprived  of  certain  big 
features  and  having  to  pay  increased  prices. 
The  petitions  will  be  sent  to  Congressmen 
from  each  district. 

PARAMOUNT  PROFITS 
Paramount  showed  a  whopping  $10,272,- 

000  ($5.58  per  share)  net  income  in  the  first 
six  months  of  1958,  but  the  vast  bulk  of  this 
amount  included  special  income  of  $7,707,- 
000  for  sale  of  films  to  TV.  Net  earnings 
from  operations  was  $2,565,000  ($1.39  a 
share).  Earnings  for  the  same  period  last 
year  equaled  $2,359,000  ($1.18  a  share)  in- cluding no  special  income.  In  the  second 
quarter  of  this  year,  consolidated  net  earn- 

ings from  operations  was  $1,160,000  ($.63  a 
share)  and  net  income  totaled  $1,920,000, 
including  special  income  of  $760,000.  These 
earnings  compare  with  $1,060,000  (53c  a 
share)  in  the  same  period  last  year  with  no 
special  income.  The  board  of  directors  voted 
a  quarterly  dividend  of  50c  a  share  on  the 
common  stock  payable  Sept.  12,  1958,  to 
holders  of  record  Sept.  2. 

UA  UPS  DIVIDEND 
United  Artists'  board  of  directors  voted  a 

5c  increase  from  35  to  40  cents  in  their 
regular  quarterly  dividend  rate  on  common 
stock.  This  higher  rate  is  payable  Sept.  26 
for  the  current  fiscal  quarter  to  stockholders 
of  record  Sept.  12. 
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B-B  DELAY  AGAIN 
The  {;o-aheacl  siijn  in  the  business  buildinji 

campaign  still  had  not  been  flashed  follow- 
ing a  meeting  of  the  executive  committee, 

which  again  delayed  a  decision  to  start  the 
radio  phase  of  the  dri\e.  Co-chairmen  Krn- 
est  G.  Stellings  and  A.  Montague  stated  after 
the  meeting:  "A  discussion  of  the  campaign was  held  and  it  was  decided  that  another 
meeting  would  be  held  in  the  near  future  at 
which  there  would  be  further  discussion." 
Later  it  was  reported  that  the  fate  of  the 
industry  drive  may  be  determined  on  the 
receipts  on  five  circuits  to  make  up  a  deficit 
of  S25,()0()  for  the  radio  portion.  The  co- 
chairmen  indicated  that  total  receipts  were 
lacking  in  that  amount  and  it  would  not  be 
contributed  by  independent  exhibitors.  The 
circuits,  Loe\\"s,  RKO,  National  Theatres, 
Stanley  Warner  and  American  Broadcasting- 
Paramount  agreed  to  offer  one-sixth  of  their 
total  pledges  in  time  for  the  radio  campaign. 
When  independent  returns  were  found  to  be 
disappointing,  the  fi\e  circuits  agreed  to  in- 

crease their  amount  to  one-third  of  their 
total  pledges.  Final  decision  on  the  radio 
plan  in  September  was  reported  to  be  stalled 
because  the  material  already  prepared  would 
have  to  be  rewritten  since  it  was  hinged  at 
summer  product  and  the  hot  weather. 

S-W  PROFITS  LOWER 
Stanley  Warner  Corp.  and  its  subsidiaries 

showed  net  income  from  operations  of  Sl,- 
686,500  (83c  a  share)  for  the  39  weeks 
ended  May  31,  1958,  after  charging  S4,130,- 
000  for  depreciation  and  amortization,  plus 
an  allowance  of  SI, 540,000  for  taxes.  In  this 
same  period  last  year,  the  company  reported 
a  net  of  S2, 665,900  (SI. 24  a  share).  Gross 
receipts  for  the  current  year's  three  quarters were  higher  by  about  Sl,250,()()().  After  de- 

ducting a  net  loss  of  S662,4()()  from  the  dis- 
posal of  properties,  this  year's  net  amounted to  $1,024,000  (50c  a  share)  for  the  39  weeks. 

NT  DROPS  ROXY 

National  Theatres  will  end  its  seven-year 
lease  on  the  Roxy  Theatre  in  New  York  the 
last  week  in  September,  vice  president  Frank 
H.  Ricketson  announced.  He  said  that 
"Windjammer"  the  first  Cinemiracle  film 
now  playing  at  the  Roxy,  will  continue  in 
New  York  at  another  theatre  and  time  to  be 
announced.  Speculation  is  that  the  De 
Rochemont  production  will  go  into  the  War- 

ner Theatre  when  the  engagement  of  Ciner- 
ama's "South  Sea  Adventure"  terminates. 

The  NT  release  of  the  Roxy  points  to  its 
operation  by  Rockefeller  Center  under  direc- 

tion of  Russell  Downing,  president  of  Radio 
City  Music  Hall. 

ROSENFIELD  URGES  MORE  P.R. 
The  small  town  theatre  must  be  reestab- 

lished as  a  center  of  ci\ ic  life,  Jonas  Rosen- 
field,  Jr.,  Columbia  executi\e  in  charge  of 
ad\ertising  and  publicity,  told  members  of 
the  Pioneer  Theatre  circuit  in  Minneapolis. 
Speaking  at  a  seminar  on  merchandising 
problems  of  small  houses  before  executives 
and  managers  of  the  chain,  he  urged  exhibi- 

tors to  organize  to  conduct  cooperative  pro- 
motional campaigns  and  recommended 

stronger  emphasis  on  public  relations  to  re- 
establish the  civic  position  of  the  small  city 

theatre.  Rcisenfield  revealed  that  his  com- 
pany is  conducting  a  survey  of  smaller  hard- 

top theatres  similar  to  last  year's  study  of dri\e-ins.  The  Columbia  ad  chief  declared 
that  the  small  city  houses  often  hn\e  an  ad- 

vantage over  the  key  cities  by  playing  films 
at  a  later  date,  which  permits  them  to  utilize 
all  the  advance  national  and  regional  pro- 

motion and  convert  to  their  use  local  adver- 
tising successfully  employed  for  the  film. 

WB  REPORTS  LOSS 
Warner  Bros,  and  subsidiaries  reported  a 

net  loss  of  S2,6S  i.lioo  for  the  nine  months 
ending  May  31,  19tS,  representing  an  actual 
loss  of  SI84,0()(l  and  providing  for  S2,5()(),- 
000  as  an  estimated  loss  on  advances  to  inde- 

pendent producers.  In  the  prior  year's  peri- od, the  company  showed  a  net  profit  of  S3,- 
174,000.  Film  rentals,  sales,  etc.  totaled 
548,03;-^, 000  for  the  current  nine  months 
compared  with  557,981,000  for  the  same 
period  last  year. 

WARNER  IMPROVING 

Jack  L.  VC'arner,  president  of  Warner Brothers,  is  steadilv  improv  ing  following  his 
serious  injury  in  an  automobile  accident  near 
Cannes,  France,  Aug.  5.  Doctors  earlier  re- 

ported that  he  had  developed  an  aggravated 
lung  condition.  Warner  suffered  a  fractured 
skull  and  chest  injuries.  He  was  driving  his 
Alfa-Romeo  sports  car  when  he  collided 
with  a  coal  truck. 

DAVID  A.  LIin"ON,  Universal  vice  presi- dent returned  to  Hollywood  after  two  weeks 
of  conferences  with  New  York  office  execu- 

tives and  meetings  with  eastern  advertising, 
publicit)  and  promotion  heads  .  .  .  LEON 
P.  BLFNDER,  A-1  sales  manager,  traveled  to 
Kansas  City  to  install  HARR^'  GAFFNEY as  branch  manager  and  conferred  with  Kan- sas-Missouri circuit  and  independent  theatre 
operators  ...  A  girl,  MARGARET  ANN, 
was  born  to  Mr.  and  Mrs.  JERRY  PICK- 
MAN  .  .  .  Tribute  paid  to  CECIL  B.  DE- MlLLi;  at  a  Paramount  studio  luncheon 
lelcbratini;  the  jiroduccr-director's  77th  birth- dav  .  .  .  BILL  HINDHICKS,  WB  studio 
publicity  manager  and  CARL  SCHAEFER, 
of  the  sludio  foreign  publicity  staff,  in  New 
\'ork  to  discuss  the  companv's  west  coast mov  cr  with  huiiic-  (itTKc  cxctulivcs  and 
to  plan  c.imp.iimis  iin  upioiiiiiiL;  W  .iriicr  re- leases .  .  .  SAMl  1  L  KOSI  \,  cxctuuve  vice 
presickni  of  Stanlev  W  arner  (^orp.,  receiv  ing 
conqratulalions  upon  the  birth  of  his  sixth 
grandchild,  JONATHAN  JACOB  .  .  .  LOIS 
WEBliK  named  publicitv  director  for  I'A's •  Solomon  and  Sheba  ",  producer  EDWARD SMALL  announced  .  .  .  Mother  of  BEN 
KATZ,  Universal  midwest  advertising  and 
publicit>  rep,  died  in  Milwaukee  after  a 
long  illness  .  .  .  ABE  SCHNEIDER,  presi- dent of  Columbia,  announced  that  MAX 
GORDON,  Broadway  producer,  retained  as theatrical  consultant  .  .  .  Six  new  salesmen 
added  to  NTA  staff,  HAROLD  GOLDMAN, 
vice  president,  announced.  They  are  WIL- LIAM G.  RHODES,  ROGER  WILSON, 
FRANK  MEYERS,  PALL  WEISS,  M.  C. 
■JIM"  GREGORY,  and  CRENSHAW  BON- NER .  .  .  KENNETH  N.  HARGREAVES, 
president  of  Rank  Film  Dist.,  returned  from 
a  trip  to  Dallas  and  Oklahoma  Cit\  .  .  . 
BENEDICT  BOGEAL  S  announced  the  elec- 

tion of  A.  W.  SCHWALBERG  as  vice  presi- 
dent in  charge  of  sales  and  distribution  of 

Waverly  Productions  .  .  .  LEONARD  H. 
FIELDS,  producer-writer,  signed  by  MGM  to assist  studio  chief  SOL  C.  SIEGEL  as  a 
liaison  in  the  co-ordination  of  the  studio's motion  picture  and  TV  activities  .  .  . 
DAVIi:)  BROWN  assumes  direct  charge  of 
2()th-Fox  literarv  operations.  He  will  also 
continue  in  his  present  duties  as  studio  story 
editor  on  BL^DD^'  ADLER  S  staff  .  .  .  JOE 
H^'AMS  to  take  west  coast  publicity  man- 

ager post  for  Hecht-Hill-Lancaster.  He  re- places STEVE  BROOKS  who  resigned  .  .  . 
W.  W.  (BILL)  SPENCER,  MGM  studio 
manager,  annoimced  his  retirement  after  34 
consecutive  vears  of  serv  ice  in  various  com- 

pany posts  .■  ,  .  SHELDON  ROSKIN  joins tile  Hcclit-Hill-Lancaster  publicitv  office  in New  ^..rk,  BERNARD  M.  KAMBER, 
H-H-L  publicitv  chief,  announced  .  .  . 
JOSEPH  R.  VOGEL.  Loew  s  chief,  in  Europe 
.  .  .  PAl'L  RADIN,  executive  vice  president of  Alciona  Productions  flew  to  Rome  to  join 
VI  L  BRE  NNER  in  scouting  locations  in 
Iialv  for  "The  Gladiators  '  .  .  .  MRS.  WIL- 

LIAM ORR,  daughter  of  JACK  L.  Vi'AR- 
NER,  and  AK.\()LD  GRANT,  Warner's personal  aitoriicv,  in  Cannes  .  .  .  J.AMES  F. 
PATTINSON,  managing  director  for  2()th- 
Fox  in  Great  Britain,  arrived  in  .New  ̂ 'ork .  .  .  WILLIAM  MADDIX,  Philadelphia 
branch  manager  for  MGM,  proud  papa  of  a 
son,  MK;HAEL  .  .  .  ISRAEL  ^  ELLIN,  father 
of  JAC;K  ̂   ELLIN,  Stanley  Warner  exec, 
died  receiitiv  at  his  home  in  New  ^'ork .  .  .  HERMAN  SILVER,  ad  copv  chief  at 
Columbia  and  HENR^'  STRAl  SS,  copy- writer, awarded  S50  each  for  selecting  new 
release  title,  "The  Jane  From  Maine  ",  for the  Doris  Dav-Jack  Lemmon  feature,  pre- 

viously titled  "Miss  Casev  Jones"  .  .  .  LEO- POLD FRIEDMAN,  president  of  Loews 
Theatres;  JOHN  MLRPHY  and  EUGENE 
PICKER,  vice  presidents,  and  ERNEST 
EMERLIXG,  head  of  advertising-publicity, 
b.ick  in  New  \'()rk  from  Florida  .  .  .  LOUIS N()\  ̂   ,  f.S,  president  of  Trans-Texas  Thea- 

tres   in    Dallas,  died   in   the  hospital  . 
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The  Truth 

W.  ROBERT  MAZZOCCO 

*Cai\s*  Jumpin" 
Over  at  the  Loew's  home  offices  the 

word  most  heard  from  board  room  to 

reception  desk  is  "overboard",  for  as 
Loew's  director  of  advertising,  Si  Sead- 
ler,  says,  that's  the  way  the  M-G-M  staff 
feels  about  "Cat  On  A  Hot  Tin  Roof  ", 
the  recently  completed  film  version  of 
the  famed  Tennessee  Williams'  play. 

Believing  that  they  have  on  their 
lucky  hands  a  drama  of  incontestably 
blockbuster  proportions,  Metro  is  going 
all  out  to  spread  the  good  news.  And 
to  prove  their  faith  in  the  property,  a 
big  and  bulging  bundle  will  be  ex- 

pended on  it,  by  far  the  fattest  expendi- 

ture since  that  last  bit  of  Lion  thunder, 

last  year's  "Raintree  County". 
"Cat"  and  its  artistic  achievement 

came  by  way  of  a  surprise,  since  the  pro- 
duction had  long  been  plagued  with 

innumerable  Code  problems  and  fights 
over  the  preservation  of  the  hard  facts 
of  life  a  la  Williams  which  had  made 

the  play  so  memorable.  With  a  "Gigi  ", 
for  example,  though  its  theme  was  bas- 

ically risque,  they  had  no  trouble  at  all 
and  easily  envisioned  the  charming  may- 

pole which  resulted.  But  it  wasn't  until the  first  previews  on  the  Coast  that 

everyone  began  to  realize  "Cat"  was  a major  event  and  a  tremendous  triumph 
for  the  cause  of  the  adult  film:  almost 
every  frank  and  Freudian  turn  within 
the  Williams  labyrinth  had  been  ren- 

dered without  offending  any  except  the 
most  prudish. 

At  any  rate,  the  atmosphere  around 
Mr.  Seadler's  office  during  a  press  con- 

ference last  week  was  clearly  not  one 
of  frenzy;  admittedly  many  problems 
still  lie  ahead  but  the  crew  engaged  in 
tackling  them  seem  very  brisk  and 
bright-eyed  indeed. 

Certainly,  the  national  coverage  and 
sendofi  for  "Cat"  is  as  bold  as  slated 
for  the  months  ahead,  with  a  mammoth 
saturation  in  three  top  marketing  media: 
magazines,  newspapers  and  radio.  TV 
plugs  Mr.  Seadler  thought  worthless  at 
this  time  of  season,  since  the  antenna 
world  is  in  the  summer  slump  and  be- 

cause a  radio  campaign  can  in  the  long 
run  gain  far  more  attention,  what  with 
their  projected  total  of  7,905,146  im- 

pressions per  week.  Magazine  copy  will 
be  in  four  colors  most  of  the  time,  hit- 

ting the  highest-circulation  brackets, 
and  always  accenting  the  sketch  of  star 
Elizabeth  Taylor  questionably  posed 
against  the  old  Southern  bed,  all  of 
which  will  serve  as  a  symbol  for  the 
production.  And  the  make-up  will  be 
simple  but  striking,  emphasizing  the 
starkly  sexual  but  exotic  overtones  of 
the  film,  with  the  title  paramount  for 
eye-appeal  as  befits  the  selling  of  a  real 
class  show.  Yes,  Metro  is  going  to  let 
"Cat  "  prowl  for  customers,  and  it  fig- 

ures to  find  plenty  of  them. 

ROSEN  DN  BiaCKBUSTERS 

(Continued  from  Page  7) 
he  is  right  but  even  Sam,  astute  as  he  is  with  all  his  genius 
and  his  touch  for  making  successful  picture,  cannot  guarantee 
a  "Block  Buster"  in  advance.  He  has  also  slipped  occasionally. 

There  are  many  factors  why  men  of  stature  and  ability  seem 
to  feel  that  the  producing  market  will  shrink  to  about  100  pic- 

tures. This  would  mean  that  the  motion  picture  theatre  is 
going  down  the  same  road  as  the  legitimate  theatre.  I  for  one 
do  not  believe  that. 
We  once  had  a  very  dynamic  business  due  to  great  vision 

and  powerful  thinking.  We  are  still  a  great  dynamic  business 
with  a  tremendous  future  ahead  of  us,  provided  we  are  the 
same  powerful  thinkers  and  men  of  vision  as  the  past  genera- 

tion of  men  that  built  this  business. 
I  believe  that  together  with  the  influence  of  outside  forces 

we  ourselves  have  created  the  situation  we  are  in  today.  1  think 
there  are  many  factors  which  explain  it.  The  consent  decree 
has  retarded  our  industry.  Some  decree  was  necessary.  There 
were  abuses.  These  abuses  should  be  cured,  but  we  are  living 
in  the  1950s  and  going  into  the  1960s  and  these  abuses  cannot 
be  cured  by  a  set  of  rules  applicable  to  the  1920s  and  1930s. 
We  are  in  error  in  yelling  "cop"  so  often. 

I  do  think  however,  the  greatest  mistake  made  was  when  the 
producing  companies  sold  their  libraries  to  television,  thereby 
inviting  the  audience  for  their  prospective  releases  to  stay  home 
and  review  their  old  pictures;  and  last  but  not  least,  I  think 
the  exhibitors  refusal  to  unite  into  one  big  powerful  organiza- 

tion is  a  factor  that  has  been  harmful. 
Hollywood  is  making  a  bold  effort  today  to  differentiate 

between  theatre  and  television  production.   It  is  difficult  to 

define  in  a  few  words  the  new  qualities  that  are  being  built 
into  forthcoming  productions.  I  shall  attempt  to  describe  this 
change  as  clearly  as  possible.  Our  cutomers  will  not  buy  in 
theatres  what  they  can  see  free  on  their  home  TV  sets.  Holly- 

wood recognizing  this,  seems  to  be  planning  pictures  which 
are  entirely  different  in  format  and  technique  from  those  seen 
on  TV  and  which  would  strongly  justify  a  patron  leaving  his 
living  room  to  see  quality  entertainment  in  a  theatre.  Produc- 

tions of  this  kind  will  attract  greater  audiences  with  the  result 
that  theatres  can  make  money  and  the  producer  also,  giving  him 
courage  to  reinvest  in  further  production. 

With  more  people  returning  to  the  theatres,  the  producer 
will  naturally  want  to  make  more  pictures.  Logically  then, 
there  will  be  greater  traffic  to  the  theatres  as  a  result  of  greater 
appetite  for  pictures.  Why  then  should  production  dwindle  to 
a  mere  100  pictures.'  Grosses  under  these  circumstances  would 
range  from  outstanding  to  moderate,  but  large  enough  to  return 
a  profit  to  the  producer  and  to  the  theatre  alike.  The  incentive 
for  those  making  pictures  would  continue  and  new  production 
ventures  should  begin  to  develop. 
We  have  a  vast  and  growing  country  which  naturally  means 

a  growing  market — a  market  which  includes  all  kinds  of  audi- 
ences who  like  a  great  variety  of  entertainment,  particularly  in 

film;  from  the  highbrows  to  the  lowbrows,  from  the  Disneys 
to  the  Dillingers — from  the  great  works  of  literature  to  the 
so-called  "gimmick"  pictures.  Therefore,  I  have  faith  in  a  big 
future,  a  solvent  lush  business,  provided  we  all  work  together, 
the  producers  furnishing  us  with  enough  theatre  product,  en- 

tirely different  from  TV  product.  I  am  confident  that  there  is 
sufficient  intelligence,  incentive  and  enterprise  in  Hollj-wood 
and  other  producing  markets  to  make  an  increasing  number  of 
such  pictures. 
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MERCHAND.  ISING      &      EXPLOITATION     DEPARTMENT  f 

A  sexy  sextette  of  Brigitte  Bardot  look-alikes  plugged  the 
Broadway  opening  of  United  Artists'  "La  Parisienne"  at  the Victoria  and  Plaza  Theatres.  Wrapped  in  bath  towels  a  la 
Bardot.  the  gals,  two  of  whom  are  shown  above,  scooted 
around  the  town  in  sports  cars  whipping  up  beaucoup  enthusi- asm, especially  for  those  of  the  masculine  gender. 

Big-Budget,  All-Media 

Backing  for  'Defiant  Ones' I  nited  Artists  is  throwing  plenty  of  promo- 
tional muscle  into  Stanley  Kramer's  production 

i)f    The  Defiant  Ones". 
On  the  national  front,  national  promotion 

head  Roger  H.  Lewis  announced,  UA  is  pitching 
to  the  big  Negro  market,  17,000,000  strong, 
with  four-column  display  ads  in  eighty-one 
newspapers  throughout  the  country.  The  ads, 
keyed  to  the  film's  story  about  two  chain  gang fugitives,  one  black,  one  white,  features  this 
theme:  "A  black  man  chained  to  a  white  man 
.  .  .  trj'ing  to  escape  from  each  other." 

For  the  August  13  world  debut  in  Chicago  of 
the  highly-touted  film,  UA  poured  some  S50,000 
into  a  tremendous  drive  to  sell  Windy  Cityites. 
The  drive,  as  outlined  by  producer-director 
Kramer  and  David  B.  Wallerstein,  president  of 
Balaban  and  Katz,  operators  of  the  Roosevelt 
Theatre  where  the  film  opened,  included  the 
following:  a  series  of  teaser  ads,  tie-ups  with 
HOC  retail  outlets,  a  giant  premiere  parade, 
daily  radio  and  TV  spots  and  a  four-day  bally- 

hoo tour  by  star  Sidney  Poitier  with  special 
emphasis  on  TV  and  press  appearances.  Other 
key  area  openings  will  get  this  treatment. 

Stage  Promotional  "Splash" 
For  'Raw  Wind'  World  Premiere 

Esther  Williams  made  a  big  promotional 
"splash"  for  Universal's  "Raw  Wind  in  Eden" 
in  connection  with  festi\ities  for  the  world  pre- 

miere at  Hamid's  Warren  in  Atlantic  City. 
With  10,000  bathers  on  the  beach  of  the 

famed  playground.  Miss  Williams  made  a  grand 
entrance  by  diving  from  a  helicopter  into  the 
ocean,  swimming  a  quarter  mile  to  shore  es- 

corted b\  husky  A.C.  lifeguards  to  kick-off  a 
three-da\-  round  of  ballyhoo  for  the  Cinema- 
Scope-Eastman  Color  production  in  which  she 
stars  with  Jeff  Chandler. 

Her  unique  arrival  was  covered  by  all  wire 
ser\  ices,  newsreel  photographers,  representatives 
of  NBC  Radio's  "Monitor  "  and  "Nightline  ". 
Miss  William's  "splash  "  garnered  space  in  all 
media  in  every  section  of  the  nation.  Windup 
of  the  affair  had  the  movie  star  participate  in  a 
gala  boardwalk  parade  riding  a  handsome  float. 

Mickey  Rooney  and  son  Teddy  ham  it  up  k 
at  a  supper  for  the  press  on  the  Metro  set 
where  "Andy  Hardy  Comes  Home"  was lensed.  With  Rooneys  are  musicians  who 
played  at  the  event  welcoming  back  popular 
screen  family  after  absence  of  twelve  years. 

Simonelli  Succeeds  Lazarus 

As  Ad-Pub  Committee  Chairman 
Charles  Simonelli  is  taking  t)ver  as  chairman 

of  the  MPAA's  Advertising  and  Publicity  Direc- tors Committee,  He  succeeds  Paul  N.  Lazarus, 
Jr.,  Columbia  Pictures  vice  president.  Simonelli 
is  eastern  advertising  manager  of  U-L 

Lazarus,  who  will  continue  as  chairman  of 
the  operating  committee  of  the  Business-Build- 

ing campaign,  was  honored  by  the  ad-pub  top- 
pers in  the  following  resolution  praising  his 

services:  "VC'hereas,  Mr.  Paul  N.  Lazarus,  has 
served  for  the  last  year  as  chairman  of  the  ad- 
\ertising  and  publicity  directors  committee  of 
the  Motion  Picture  Association  and  has  shown 
qualities  of  leadership  and  good  counsel  that 
have  been  of  great  value  to  the  committee, 
therefore,  be  it  resolved  that  this  committee  for- 

mally express  its  deep  appreciation  for  the  serv- 
ices he  has  performed,  not  only  for  this  com- 

mittee, but  for  the  industr\  in  general  as  chair- 
man of  the  operating  committee  of  the  indus- 
try's business-building  campaign." 

At  Simonelli's  request,  Roger  H.  Lewis,  UA national  director  of  advertising,  publicity  and 
exploitation,  and  J.  Pickman  will  continue  as 
co-chairmen  of  the  "Oscar  "  telecast  committee. 

Being  studied  by  the  promotional  executives 
are  proposals  for  the  establishment  of  a  Motion 
Picture  Hall  of  Fame,  and  a  plan  for  a  movie 
promotional  contest  that  would  have  the  public 
select  the  casts  of  pictures  slated  for  production. 
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Zinc  V(U^f 

Unemployed  Penna.  Showman 

Develops  Topnotch  Promotion 
Showmen  everywhere  would  do  well  to  sit 

up  and  take  notice  of  Charlie  Poorman  of 
Pottsville,  Pa.,  a  veteran  of  twenty-five  years  in 
movie  business.  Poorman,  out  of  a  job  because 
of  the  death  of  his  last  employer,  is  constantly 
working  up  new  boxoffice-building  ideas  to 
alert  prospective  employers  of  his  value  as  a 
manager. 

He  recently  developed  an  exhibit  as  an  added 
attraction  in  drive-ins  prior  to  the  show  and 
during  intermission.  Tabbed  "MUTA  —  the 
Atomic  Mutation,"  the  exhibit  was  successfully 
tested  at  the  Reading  and  Mt.  Penn  Drive  Ins, 
Reading,  Pa. 

Lasting  about  five  minutes,  the  "MUTA"  dis- play was  presented  periodically  during  the 
course  of  the  evening  and  attracted  scores  of 
curious  patrons  to  the  concession  building 
where  it  was  held. 

"  'MUTA'  itself  is  not  so  important,"  de- 
clared Poorman,  "as  the  fact  of  its  being  a 

symbol  of  unusual  bits  of  showmanship  that 
any  exhibitor  may  apply  to  his  theatre.  Build- 

ing and  holding  patronage  is  the  result  of  keep- 
ing the  public's  eye  continually  on  the  theatre — at  least  I  have  found  that  to  be  true  even 

where  top  product  was  not  available  to  it.  I 
hope  .  .  .  ("MUTA")  will  inspire  exhibitors with  the  fact  that  they  can  do  something  about 
lethargy  at  the  boxoffice." 
Theatremen  interested  in  contacting  Poorman 

about  either  his  "MUTA  "  exhibits  or  a  position 
can  reach  him  at  1300  Mt.  Hope  Ave.,  Potts- 

ville, Pa. 

UA's  Subliminal  Advertising 
"It,  The  Terror  from  Outer  Space"  will  be 

promoted  via  subliminal  advertising  in  a  spe- 
cial trailer  for  the  science-fiction  entry.  That's 

the  word  from  Roger  H.  Lewis,  national  direc- 
tor of  advertising,  publicity  and  exploitation. 

Plans  call  for  such  phrases  as  "See  It!"  and 
"Don't  Miss  It!"  to  be  spotted  at  intervals throughout  the  trailer. 

Columbia  Radio  Spots 
Radio  announcements  for  use  by  exhibitors 

will  be  produced  in  varying  lengths  instead  of 
just  the  standard  8-,  10-,  30-,  and  60-second 
spots,  announced  Robert  S.  Ferguson,  Columbia 
director  of  advertising  and  publicity.  This 
change,  Ferguson  believes,  will  enable  theatre- 
men  to  tailor  radio  announcements  to  the  needs 
of  a  particular  campaign,  without  the  time  re- 

strictions. Move  was  made  because  many  ex- 
hibitors purchase  time  in  bulk  rather  than 

standard  lengths. 

Victoria  Theatre,  N.  Y.,  adapted 
key  art  from  Bardot's  "La  Parisi- enne"  to  come  up  with  this  pro- vocative lobby  display. 

I  The  hard-working  hus-J band-and-wife  team  of  An- drew and  Virginia  Stone 
promote  their  latest  release! 
for  Metro,  "The  Decks  Ran Red,"  at  a  meeting  with London  newspapermen.  The 
Stones  wrote,  produced  and directed  the  film. 

%  To  push  "The  Big  Country"  to  fourth estaters,  UA  hosted  a  ranch  dinner  at 
N.  Y.'s  "21".  Top:  making  like  cow- 
pokes,  UA  ad-pub  chief  Roger  Lewis and  exploitation  manager  Mori  Krushen 
inspect  revolvers.  Below:  all  the  boys 
gather  round  the  "chuck  wagon"  and Jack  Kreindler's  $50,000  saddle. 

Triple  tie-up  among  Universal-Interna- 
tional, N.  Y.'s  Mayfair  Theatre  and  the  Ha- 
waiian Room  of  Hotel  Lexington  booms  "Twi- 

light for  the  Gods".  Distributing  contest' entry  blanks  in  theatre  lobby  are  dancer 
Mealii  (right)  and  Mayfair  mgr.  Israel  Zutkin. 

'THE  MAKE 

THE  DEAD" 

Top:  Receiving  free  copies  of  the  Signe' edition  of  "The  Naked  and  the  Dead"  are  the first  200  patrons  at  the  Capitol  Theatre  en 
gagement  on  Broadway.  Below:  some  of  th« 
crowd  that  thronged  the  theatre  as  a  resul' of  the  WB-American  Library  co-op. 
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Hete'A  A  ifteetiH^  tfcu  Can  't  A^{ot4  lo  IHiM 

THEATRE  OWNERS  DF  AMERICA 

IITH  ANNUAL  CONVENTION 

AND  TRADE  SHOW 

(in  cooperation  with  National  Association  of  Concessionaires) 

AMERICANA  HOTEL  TUES.  THRU  SAT. 

MIAMI  BEACH,  FLA.  OCT.  21-22-23-24-25 

Join  With  Your  Fellow  Exhibitors 

Find  out  how  YOU  YOURSELF  can  cut  operating  expenses  as  well  as  plot  where 
the  industry  is  heading  and  how  best  to  get  there. 

Help  Air  These  Learn  How 
Industry  Problems:  You  Can: 

•  Stopping  Films  to  Television  •  Cut  Your  House  Budgets 

•  Toll-TV  •  Reduce  Your  Payrolls 

•  Orderly  Release  •  Cut  Maintenance  Expenses 

•  More  Production  •  Get  More  for  Your  Ad  Dollar 

•  Easing  the  Consent  Decrees  •  Raise  Your  Concessions  Net 

70 A ̂  ttlaimi  CcHiJenthH  Will  Se^-'Vpetatm  Settet  /SuJiheJj" 
For  Convention  Registration  and  Hotel  Reservations  Write  or  Call 

THEATRE  OWNERS  OF  AMERICA     —      1501  BROADWAY,  N.  Y.  36,  N.  Y. 
LOngacre  3-6238 



THIS  IS  YOUR  PRODUCT 

All  The  Vital  Details  on  Current  SD  Coming  Features 
(Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

March 
BRIDE  AND  THE  BEAST.  THE  Charlotte  Austin,  Lance Fuller.  Producer-director  Adrian  Weiss.  Horror.  Girl falls  in  love  with  gorilla.  78  min. 
COLE  YOUNGER.  GUNFIGHTER  CinemaScope,  Deluxe Color.  Frank  Lovejoy.  Producer  Ben  Schwalb.  Director 
R  G.  Springsteen.  Western.  Rebellion  against  carpet- bag rule  in  Texas.    78  min.  5/12. 
MACABRE  William  Prince,  Jacqueline  Scott.  Producer- director  William  Castle.  Melodrama.  Doctor  murders to  gain  fortune.  73  min.  3/31. 
SEVEN  GUNS  TO  MESA  Lola  Albright,  Charles  Quin- liven.  Producer  William  F.  Broidy.  Director  Edward 
Dein.  Western.  Stagecoach  passengers  are  held  pris- oners by  outlaw-killers. 

April 
HELL'S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man trys  to  blow  up  plant  manufacturing  rocket  fuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Erieien.  Produced  Lindsley  Parsons.  Director  Paul Landrei.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
flUANTRILL'S  RAIDERS  CinemaScope,  Deluxe  Color, teve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. May 

ATTACK  OF  THE  50  FT.  WOMAN  Allison  Hayes,  Wil- liam Hudson.  Producer  Bernard  Woolner.  Director Nathan  Herti.  Woman  captured  by  Space  monster. Science  fiction.   66  min.  5/26. 
BULLWHIP  CinemaScope,  DeLuxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broldy  Production. Western.  Crooked  cowboy  turns  honest. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. 
Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. 

June 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore,  Lita 
Milan,  Robert  Bray.  Producer  Harold  Robbins.  Direc- tor Robert  Stevens.  Drama.  Gangster  takes  over  big city  syndicate.    91  min.  7/21. 
PAGANS.  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Piior.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED.  THE  Robert  Bray,  Donald  Wolfit.  Producer E.  J.  Fancey.  Director  Michael  McCarthy.  Leader  of resistance  group  is  betrayed. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.    German    scientist    creates    horrible  monster. 
NEW  ORLEANS  AFTER  DARK  Stacy  Harris,  Louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.    Drama.    Detectives  hunt  down  killer. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.  Drama.  Girl  communicates  with  a  horse. 73  min. 
SPY  IN  THE  SKY  Steve  Brodie,  Sandra  Francis.  Pro- ducer-Director W.  Lee  Wilder.  Drama.  U.  S.  intelli- gence officer  seeks  Russian  satellite  secrets.    74  min. 

August 
BEHEMOTH,  THE   Gene   Evans.     Producer   David  Dia- 
CRY  BABY  KILLER.  THE  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
GUNSMOKE  IN  TUCSON  CinemaScope,  DeLuxe  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law.    80  min.  8/4. 
HOT  CAR  GIRL  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 
Man  embarks  on  life  of  crime  and  refuses  girl  friend's request  to  reform,    71  min. 
LITTLEST  HOBO.  THE  Buddy  Hart,  Wendy  Stuart,  Pro- ducer Hugh  M.  Hooker.  Direcetor  Charles  R.  Rondeau. Drama.  A  dog  and  lamb  help  little  girl  to  walk  after crippling  Illness. 

Film 

September PUEEN  OF  OUTER  SPACE  CinemaScope,  Color.  Zsa Zsa  Gabor,  Eric  Fleming.  Producer  Ben  Schwalb. Director  Edward  Bernds. Coming 

ARSON  FOR  HIRE  Steve  Brody,  Lyn  Thomas.  William F.  Broidy  Production. 
CRIME  AND  PUNISHMENT.  U.S.A.  George  S.  Hamil- ton, Mary  Murphy.  Producer  Terry  Sanders.  Director Denis  Sanders.    Law-student  turns  criminal. 
GANGSTER'S  BOY JOY  RIDE  Regis  Toomey,  Ann  Doran.  Producer  Ben Schwalb.  Director  Edward  Bernds.  Juveniles  thwarted in  attempted  car  theft. 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  DeLuxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben  Schwalb.  Director  R.  G.  Springsteen.  Western. 
Unscrupulous   rancher   attempts   to   foreclose  widow's 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer  William  F.  Broidy.  Director  Thor  Brooks. Drama.  American  serving  in  French  Foreign  Legion. 
REVOLT  IN  THE  BIG  HOUSE  Gene  Evans,  Robert  Blake, Producer  David  Diamond,  Director  R,  G,  Springsteen, Drama,  Man  plans  prison  break, 
SPEED  CRAZY  Brett  Halsey,  Yvonne  Lime,  Producer Richard  Bernstein,  Director  William  Hole,  Jr,  Drama, Sports  car  racing  driver  kills  man  during  holdup. 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 
WOLF  LARSEN  Barry  Sullivan,  Peter  Graves,  Gita Hall.  Producer  Lindsley  Parsons.  Director  Harmon Jones,  Drama,  Man  shipwrecked  forced  to  work  on ship  of  sadistic  captain. 

AMERICAN  INTERNATIONAL 
February 

SUICIDE  BATTALION  Michael  Connors,  John  Ashley, Russ  Bender.  Producer  Lou  Rusoff.  Director  E.  C.  Cahn. Drama.  Hide-and-seek  warfare  behind  the  lines  in WWII.    79  min,  4/14, 
July 

BONNIE  PARKER  STORY.  THE  Dorothy  Provine,  Jack Hogan,  Producer  Stan  Shpetner,  Director  William Whitney,    80  min, 
HELL  SQUAD  Brandon  Carroll,  Frederic  Gavlin,  War- action,    64  min, 
HIGH  SCHOOL  HELLCATS  Yvonne  Lime,  Brett  Halsey, Exec,  Producer  Buddy  Rogers,  Director  Edward  L, Bernds,    Teenage-Action,    68  min, 
HOT  ROD  GANG  John  Ashley,  Jody  Fair,  Producers Lou  Rusoff  and  Lou  Kimzey,  Director  Lew  Landers. Teenage-Action.    72  min. 
HOW  TO  MAKE  A  MONSTER  Robert  H.  Harris,  Paul Brinegar.  Producer  Herman  Cohen.  Director  Herbert L.  Strock,    Horror,    75  min, 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot, Producer-director  Roger  Corman,  Melodrama, Victoria  I,   83  min.  2/3. 
TANK  BATTALION  Don  Kelly,  Mariorie  Hellen,  Edward G,  Robinson,  Jr.  Producer  Richard  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 
TEENAGE  CAVEMAN  (Superama).  Robert  Vaughn Darrah  Marshall.    Horror.    65  min. 

August 
ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John Hoyt.  Producer-Director  Bert  I.  Gordon.  Science-fic- tion.   80  min.  (Superama). 
NIGHT  OF  THE  BLOOD-BEAST  Michael  Emmet,  Angela Greene.    Horror,    65  min, 
SCREAMING  SKULL  Alex  Nicol,  Peggy  Weber,  Horror, 
SHE-GODS  OF  SHARK  REEF  Color,  Don  Durant  Bill Cord,  Lisa  Montell,    Horror.    65  min. 
TERROR  FROM  THE  YEAR  5.000  Joyce  Holden  Lloyd Costello.    Horror.    74  min. 
WAR  OF  THE  COLOSSAL  BEAST  (Part  Color),  Roger Pace,  Sally  Fraser,  Dean  Parkin.  Producer-Director Bert  I.  Gordon.  Horror. 

September 
PARATROOP  ATTACK  (Superama),  War-Action SPIDER.  THE  Horror. 
B  U  L  L  E  T  I  N  —  T  H  I  S     IS     YOUR  PROD 

Coming 

HORRORS  OF  THE  BLACK  MUSEUM  (Color  and  Super- ama). Horror. 
SUBMARINE  X-2  (Superama).  War-Action. 

COLUMBIA 
March 

BITTER  VICTORY  CinemaScope,  Technicolor.  Richard Burton,  Curd  Jurgens,  Raymond  Pellegrin.  Producer Paul  Graetz.  Director  Nick  Ray.  Drama.  Soldiers attempt  to  capture  secret  Nazi  document.  83  min. 
2/17. COWBOY  Glenn  Ford,  Jack  Lemmon,  Anna  Kashfi. Producer  Julian  Blausteln.  Director  Delmer  Daves. 
Western.  Free-spending  cowboy  helps  friend  save cattle.  92  min.  2/17. 
TRUE  STORY  OF  LYNN  STUART.  THE  Betsy  Palmer, 
Jack  Lord,  Barry  Atwater.  Producer  Bryan  Foy.  Direc- tor Lewis  Seller.  Melodrama.  Housewife  crusades 
against  dope  addiction.  78  min.  3/3. 

April HIGH  FLIGHT  CinemaScope,  Ray  Mllland,  Anthony Newley,  Helen  Cherry,  Producers  Irving  Allen  and  A. R.  BrocollI,  Director  John  Gilling,  Melodrama,  85  min, 
PARADISE  LAGOON  Technicolor,  Kenneth  More,  Diane Cilento,  Drama. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Carey,  Gypsy 
Rose  Lee,  Harry  Townes.  A  Brown-Fellows  Production. Director  Gerd  Oswald.  79  min.  3/17. 

May 

THIS  ANGRY  AGE  Technirama  and  Technicolor.  Silvana 
Mangano,  Richard  Conte,  Anthony  Perkins.  Pradueer Dino  De  Laurentiis.  Director  Rene  Clement.  Drama, 
hamily  fights  to  keep  land.  100  min. 

June 
CASE  AGAINST  BROOKLYN.  THE  Darren  McGavin, 
Maggie  Hayes,  Director  Wendkos,  82  min, 
LET'S  ROCK  Julius  LaRosa.  Producer-director  Harry Foster,  Musical.  79  min. 
LINEUP.  THE  Eli  Wallach,  Robert  Keith.  Melodrama. Director  Siegel.  86  min. 

July 

CAMP  ON  BLOOD  ISLAND,  THE  Megascope.  Carl Mohner,  Andre  Morell.  Producer  Michael  Carreras. Director  Val  Guest.  War-action,  81  min, 
CURSE  OF  THE  DEMON  Dana  Andrews,  Producer  Hal E,  Chester,  Director  Jacques  Tourneur,  83  min, 
GUNMAN'S  WALK  CinemaScope,  Technicolor.  Van Heflin,  Tab  Hunter,  Kathryn  Grant.  Producer  Fred Kohlmar.  Direcetor  Phil  Karlson.  Western,  Father and  son  vie  for  reputation,    97  min,  7/7, 
KEY.  THE  CinemaScope,  William  Holden,  Sophia  Loren, Producer  Carl  Forman,  Director  Carol  Reed,  133  min. 
6/23. 
LIFE  BEGINS  AT  17  Mark  Damon,  Edward  Byrnes.  Pro- ducer Sam  Katiman,  Director  A,  Dreifuss.  73  min, 
REVENGE  OF  FRANKENSTEIN  Technicolor,  Pete  Cush- 
Ing,  Eunice  Gayson,  Francis  Matthews,  Producer  An- ihony  Hinds,  Director  Terence  Fisher.  Horror.  Mon- srer  comes  to  life.  94  min.  7/7. 
SN0.1KEL,  THE  Peter  Van  Eyck,  Betta  St.  John.  Pro- ducer Michael  Carreras,  Director  Guy  Green,  74  min. 

August 
BUCHANAN  RIDES  ALONE  Color,  Randolph  Scott. Producer  Harry  Joe  Brown,  Director  Budd  Boetticher. Western.  Guns  blaze  in  a  lawless  border  town,  78  min. 
8/4. TANK  FORCE  CinemaScope,  Technicolor.  Victor  Ma- ture, Leo  Genn,  Producer  Phil  Samuel,  Director  Ter- ence Young,  Drama,  Prisoners  escape  from  desert 
camp  during  WW  II,   103  min, 

September GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bernay. Adventure.  Director  Fred  Sears,  Small  group  flees Japanese  invasion  of  Philippines.  79  min. 
GODDESS.  THE  Kim  Stanley,  Lloyd  Bridges.  Producer Milton  Perlman.  Director  John  Cromwell.  Drama.  Story about  a  dame  who  becomes  a  movie  star.  105  min. 
4/14. 
WHOLE  TRUTH.  THE   Stewart  Granger,   Donna  Reed. 



October 
APACHE  TERRITORY  Eastman  Color.  Rory  Calhoun, Barbara  Bates.  Producers  Rory  Calhoun,  Victor  M. Orsatti.  Director  Ray  Naiarro.  Western.  Drifter  takes command  of  group  during  Indian  attack. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins.  Arlene  Dahl, Dennis  Price.  Producers  Frank  Launder  and  Sidney Gilliat.   Director  Sidney  Gilliat. 

December 

Coming 
GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins, Dianne  Foster.  Producer-director  John  Ford.  Melo- drama. 
ME  AND  THE  COLONEL  Danny  Kaye,  Curt  Jurgens. Producer  William  Goeti.  Director  Peter  Glenvilie. Comedy.  Refugee  romps  over  Naii  territory  with  anti- semetic  Polish  officer.   109  min.  8/4. 
7TH  VOYAGE  OF  SINBAD.  THE  Technicolor.  Kerwin Matthews,  Kathryn  Grant.  Producer  Charles  Schneer. Director  Nathan  Juran. 

INDEPENDENTS 

March 
BRIDE  IS  MUCH  TOO  BEAUTIFUL.  THE  lEIIis-Lux  Films! Bngette  Bardot,  Micheline  Presle,  Louis  Jourdan.  Pro- 

ducer Gaspar-Huit.  Director  Fred  Surin.  Comedy. Perfect  male  model  falls  in  love  with  perfect  female model.    90  min.  2/3. 
CONFESSIONS  OF  FELIX  KRULL,  THE  (OCA)  Henry Bookholt,  Lisa  Pulner.  Director  Kurt  Hoffman.  Story of  a  young  man  of  seemingly  irresistable  charms. 
IT'S  GREAT  TO  BE  YOUNG  (Fine  Arts  Films)  John Mills  Cecil  Parker.  Producer  Victor  Skutesky.  Director Cyril  Frankel.  Musical.  Teacher  reconciles  student troubles.    91  min.  2/3. 
LOVEMAKER,  THE  ITrans-Luxl  Betsy  Blair.  Producer- director  Juan  A.  Bardem.  Drama.  A  small  town's  Don Juan  pretends  a  love  affaii 3/17. Jth  a  spinster.  99 

April 
MITSOU  (Zenith  International)  Eastman  Color.  Danielle Delerme.  Fernand  Gravey.  Director  Jacquedne  Audry. Comedy.  How  understanding  comes  to  young  French girls. 
RED  AND  THE  BLACK,  THE  (DCA)  Gerard  Phiiipe, 
Danielle  Darrieux.  Diecetor  Claude  Autant-Lara.  Drama' 145  min. 
SENECHAL  THE  MAGNIFICENT  (DCA).  Fernandel. 
Cornedy.  A  second-rate  ham  actor  appears  offstage in  his  theatrical  costumes. 
UNCLE  VANYA  (Uncle  Vanya  Co.)  Franchot  Tone.  Pro- ducers Marion  Parsonnet,  Franchot  Tone.  Director Franchot  Tone.  Drama.  Country  doctor  succumbs  to 
charms  of  professor's  wife.   98  min.  4/28. 
WINDJAMMER  (National  Theatres)  Cinemiracle,  Color. A  Louis  de  Rochemont  production.  Director  Louis  de Rochemont,  Bill  Colleran.  A  tumultous  travelogue  in  a new  wide  screen  process.    142  min.  4/14. May 

STAGE  STRUCK  IBuena  Vista)  Technicolor.  Henry Fonda,  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- tor Sidney  Lumet.  Drama.  Producer  falls  for  actres* still  in  her  teens.  102  min.  3/3. 
June 

LIANE.  JUNGLE  GODDESS  (DCA)  Color.  Marion  Mi- chael, Hardy  Kruger.    85  min. 
PLAN  9  FROM  OUTER  SPACE  (DCAl  Vampira  Bela Lugosi,  Lyie  Talbot.    79  min. 
fOUD  LAND.  THE  (Buena  Vista)  Technicolor.  Alan Ladd,  Ohvia  de  Havilland.  Producer  Samuel  Goldwyn Jr.  Director  Michael  Curtiz. 
PROUD  REBEL.  THE  (Buena  Vista)  Technicolor.  Alan Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn Jr.  Director  Michael  Curtiz,  Jr.  Affliction  of  a  young boy  is  cured.    103  min.  4/14. July 

ADVENTURES  OF  TOM  SAWYER  (NTA). 
CAPTAIN  FROM  KOEPENICK.  THE  (DCA)  Color.  Helm Ruhmann,  Hannelore  Schroth.    93  min. 

LIGHT  IN  THE  FOREST.  THE  (Buena  Vista)  Techni- color. Fess  Parker,  Wendell  Corey,  Joanne  Dru,  James MacArthur.  Producer  Walt  Disney.  Director  H  Daugh- erty.   Adventure.    White  teen-ager  raised  as  an  Indian. 

August 
LAW  AND  DISORDER  (Continental  DIst.)  Michael  Red- grave, Robert  Morley.  Producer  Paul  Soskin.  Director Charles  Crichton.  Con-man  attempts  to  reform  and causes  arrest  of  Judge.  Comedy. 
LISA  (DCA).  Maria  Schell,  O.  W.  Fischer. 
LOVERS  AND  THIEVES  (ZENITH)  Jeon  Poiret  Michel Serrault,  Magali  Noel.  Director  Sacha  Guitry.  Comedy. 

Film 

RICE  (DCAl  Color.  Yuko  Machizuki,  Masaka  Naka- mura. 
YOUNG  LAND.  THE  (Buena  Vista)  Technicolor.  Pat 
Wayne.  Yvonne  Cragi,  Dennis  Hopper.  Producer  Pat- rick Frd.  Director  Ted  Tetiloff.  Adventure. 

September DEFEND  MY  LOVE  (DCA)  Martlne  Carol,  Vittorio Gassman. 
LOVERS.  THE  (DCA)  Anteonella  Lualdi,  Franco  Inter- lenghi. 
SECRET.  THE  (DCA)  Sam  Wanamaker,  Mandy.  79  min. 
TIME  LOCK   (DCA)   Robert  Beatty,   Lee  Patterson.  74 

October 
WHITE  WILDERNESS  (Buena  Vista)  Technicolor.  Pro- ducer Ben  Sharpsteen.  Director  James  Algar.  Docu- mentary adventure  feature  of  wild  life  in  the  Arctic Circle  region.    80  miT.  7/7. Coming 

A  TIME  TO  KILL  I  Producers  Associated  Pictures  Co.) Jim  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Betz.  Director  Oliver  Drake. 
BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce Grenfell,  Alastair  SImm.  Producers  Sidney  Gilliat, Frank  Launder.  Director  F.  Launder.  Comedy. 
DAY  OF  THE  TRUMPET.  THE  (C.  Santiago  Film  Organi- zation Prod.)  John  Agar,  Richard  Arlen,  Bill  Phlpps. Producer  Harry  Smith.    Director  Eddie  Romero. 
DREAM  MACHINE.  THE  (Amalgamated  Prods.)  Rod Cameron,  Marty  Murphy,  Peter  llling.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
LIGHT  ACROSS  THE  STREET,  THE  lUMPO)  Brigltte Bardot,  Raymond  Pellcgrin,  Roger  Piquat.  Producer Jacqjes  Gauthier.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent.   76  min. 
ROUGE  ET  NOIR  (DCA)  Technicolor.  Gerald  Phllipe, Danielle  Darrieux.  Directed  Claude  Autant-Lara.  A 
provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/26. 
THE  CASE  OF  DR.  LAURENT  (Trans-Lux).  Jean  Gabin, Nicole  Courcel.  Director  Jean-Paul  Le  Chanois.  Drama. Natural   childbirth.    94  min.  7/7. 
THIRD  MAN  ON  THE  MOUNTAIN  (Buena  Vista)  Tech- nicolor. James  MacArthur,  Janet  Monro.  Producer William   H.   Anderson,   Director   Ken   Annakln.  Drama. 

METRO-GO  LDWYN -MAYER 
March 

HIGH  COST  OF  LOVING,  THE  Jose  Ferrer,  Gena  Row- lands, Jim  Backus.  Producer  Milo  Frank.  Director  Jose Ferrer.  Comedy.  A  young  couple  and  their  shenanigans. 87  min.  3/17. 
SADDLE  THE  WIND  CinemaScope.  Robert  Taylor,  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrish,  Western.  Story  of  two brothers  on  opposite  sides  of  law.  84  min.  3/3. 

April CRY  TERROR  James  Mason,  Inger  Stevens,  Rod  Steiger. Producer-director  Andrew  Stone.  Melodrama.  Elec- tronic expert  unwittingly  fashions  bomb  for  extortion- ist.   96  min.  4/28. 
MERRY  ANDREW  CinemaScope,  Metrocolor.  Danny Kaye,  Pier  Angeli,  Baccaloni.  Producer  Sol  C.  Siegel. Director  Michael  Kidd.  A  staid  and  shy  teacher  is transformed  Into  a  circus  clown.     103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plays  district  attorney  in  small  college  town.  82  min, 
4/14. SHEEPMAN.  THE  CinemaScope  Metrocolor.  Glenn Ford.  Shirley  MacLaine,  Leslie  Nielson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    86  min.  4/28. 

June 
HAUNTED  STRANGLER.  THE  Boris  Karloff.  Producer John  Croydon.    Director  Robert  Day. 
HIGH  SCHOOL  CONFIDENTIAL  CinemaScope.  Russ Tamblyn,  Jan  Sterling.  Producer  Albert  Zugsmith.  Di- rector Jack  Arnold.  Narcotics  problem  in  high  schools. 
FIEND  WITHOUT  A  FACE  Marshall  Thompson.  Pro- ducer John  Croydon.  Director  Arthur  Crabtree. 
LAW  AND  JAKE  WADE.  THE  CinemaScope,  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.    Director  John  Sturges. 

July 

GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  Minnelll.    Musical.    115  min. 
IMITATION  GENERAL  CinemaScope.  Glenn  Ford,  Red Buttons.  Producer  William  Hawks.  Director  George Marshall.    War  comedy.    88  min.  7/7. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone.  Action.  Hero  stops  tribal  warfare. 86  min.  7/7. 

SEPTEMBER  SUMMARY 
The  tentative  tabulation  of  September 
releases  totals  14  features  at  this  writ- 

ing; it  undoubtedly  will  be  increased  as 
the  schedules  for  the  month  are  formu- 

lated. Five  companies  including  Colum- 
bia, Paramount,  Rank,  20th  Century- Fox  and  Warner  Bros,  all  account  for 

two  films  each.  Following  with  one  re- 
lease to  date  in  September  are  Unietd 

Artists,  MGM,  Allied  Artists  and  Ameri- can-International. Universal  and  Buena 
Vista  have  none  listed  yet  but  they  are 
expected  to  add  to  the  supply  later. 

August 
ANDY  HARDY  COMES  HOME  Mickey  Rooney,  Patricia Breslin,  Fay  Holden.  Producer  Red  Doff.  Director Howard  W.  Koch.  New  adventures  of  Andy  and  son. Comedy.  80  min.  8/4. 
BADLANDERS.  THE  CinemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borgnine.  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves.  Western.  Two saddle  tramps  turn  outlaws.    85  min.  7/21. 
RELUCTANT  DEBUTANTE,  THE  Color,  CinemaScope.  Rex 
Harrison,  Kay  Kendall.  Producer  Pandro  Berman.  Di- rector Vincente  Minnelll.  Comedy.  Parents  attempt  to whirl   their   daughter   through    her   first    ioclal  season. 

September CAT  ON  A  HOT  TIN  ROOF  Metrocolor.  Elizabeth  Tay- lor, Paul  Newman.  Drama.  Family  tribulations  in  a Southern  town. Coming 

DECKS  RAN  RED,  THE  James  Mason,  Broderick  Craw- ford, Dorothy  Dandridge.  Producer-director  Andrew L.  Stone.  Melodrama. 
FLESH  AND  THE  WOMEN  (Dominant)  Technicolor. 
Gina  Lollobrlglda.  Jean-Claude  Pascal.  Arletty.  Direc- tor Robert  Siodmak.  Producer  Henri  Baum.  Melodrama. 
Bankrupt  by  wife,  man  retreats  into  French  oFreign Legion.   102  min.  8/4. 
SOUTH  SEAS  ADVENTURE  IStanley  Warner)  Cinerama. Producer  Carl  Dudley.  Directors  Carl  Dudley,  Richard Goldstone.  Scenic  wonders  of  South  Paclfci.  120  min. 
8/4. TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 
TUNNEL  OF  LOVE,  THE  Doris  Day,  Richard  Widmark. A  Joseph  Fields  Production.    Director  Gene  Kelly. 

PARAMOUNT 
March 

DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  Del- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife.  Ill  min.  3/17. 
HIGH  HELL  VistaVision.  John  Derek,  Elaine  Stewart. Melodrama.  Mountain  climbing  in  the  Swiss  Alps. 87  min,  3/31. 

April ST.  LOUIS  BLUES  VistaVision.  Nat  "King"  Cole,  Eartha Kitt,  Pearl  Bailey,  Ella  Fitzgerald.  Producer  Robert Smith.  Director  Allan  Rcisner.  Musical.  Biography  of W.  C.  Handy,  composer  of  St.  Louis  Blues.  93  min. 
4/14. 
TEACHER'S  PET  VistaVision.  Clark  Gable,  Doris  Day. A  Pearlberq-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college journalism  teacher  have  a  ball.  120  min.  3/31. 

May 

MARACAIBO  Technicolor,  Vistavlslon.  Cornel  Wilde. Jean  Wallace,  Abbe  Lane.  Producer-Director  Cornel Wilde.  Drama.  Man  fights  fires  in  Venezuelan  oil lands.    88  min.  5/26. 
June ANOTHER  TIME,  ANOTHER  PLACE  Lana  Turner,  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.  Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 

COLOSSUS  OF  NEW  YORK  Mala  Powers,  Otto  Kruger, John  Baragrey.  Producer  William  Alland.  Director Eugene  Lourie.  Science  fiction.  Brain  of  a  scientist  is transferred  to  the  body  of  mechanical  monster.  70  min. 
HOT  SPELL  VistaVision  Shirley  Booth,  Anthony  Quinn, Shirley  MacLaine.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern family  during  a  torrid  heat  wave.    86  min.  5/26. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie Coogan.  Producer  William  Alland.  Director  Jack Arnold.    Science-Fiction.    Space  fantasy.    69  min.  7/7. 

U  L  L  E  T  I  N IS     YOUR  PRODUCT 



VERTIGO  Technicolor,  VIstaVisIon.  James  Stewart.  Kim Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  In  love  with  clients  wife who  is  a  suicidal  neurotic.    123  min.  5/2&. July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.  Director  tvlichael  Curtii.  Drama.  Singer is  forced  into  New  Orleans  underworld.    116  min.  7/7. 
ROCK-A-BYE  BABY  Technicolor,  VistaVision.  Jerry Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin.    103  min. 

August 
MATCHMAKER.  THE  VistaVision.  Shirley  Booth,  An- thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow    becomes    matchmaker    for    herself.     101  min. 

September 

October 
BLOB,  THE  DeLuxe  Color.  Steven  McQueen,  Aneta Corseaut,  Earl  Row? I   MARRIED  A   MONSTER   FROM   OUTER   SPACE  Tom Tryon,  Gloria  Talbott.  78  min. 

November 
HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant, Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master 
WHEN  HELL  BROKE  LOOSE  Charles  Gronson  Richard Jaeckel.  78  min. 

December 
HOT  ANGEL,  THE  Jackie  Loughery,  Edward  Kemmer. 
Drama.   Today's  younger  generation. Coming 
BLACK  ORCHID,  THE  VistaVision.  Sophia  Loren  An- thony Quinn.  Producers  Carlo  Ponti,  Marcello  Girosi. Director  Michael  Curtiz. 
BUCCANEER,  THE  Technicolor,  VistaVision.  Yul  Bryn- ner,  Charlton  Heston,  Charles  Boyer,  Claire  Bloom. Producer  Henry  Wilcoxon.    Director  Anthony  Quinn. 

March 
CAMPBELL'S  KINGDOM  Eastman  Color.  Dirk  Bogarde Stanley  Baker.  Producer  Betty  Box.  Direcor  Ralpti Thomas.  Drama.  Story  about  the  Canadian  Northwest territory.  102  min.  3/17. 

April 
ONE  THAT  GOT  AWAY.  THE  Hardy  Kruger.  Producer J.  Wintle.  Director  Roy  Baker.  Drama.  A  Luftwaffe pilot  escapes  three  times  from  a  British  P.O.W.  camp May 

HELL  DRIVERS  VistaVision.  Stanley  Baker,  Herbert Lorn,  Peggy  Cummins.  Producer  S.  B.  Fisi.  Director R.  Endfield.  Melodrama.  Ex-con  joins  a  gravel  trans- 
P°^rt-crew  and  finds  trouble  with  the  leader.    91  min. 
NIGHT  AMBUSH  VistaVision.  Dirk  Bogarde,  Marius 
Goring.  Producer  E.  Pressburger.  Director  m'.  Powell. Adventure.    Commandos  capture  German  general.  93 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, 
Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Janni' Director  J.  Lee.  83  min.  Drama. 

■June 
ROONEY  Barry  Fitzgerald,  John  Gregson.  Producer George  H.  Brown.  Director  George  Pollock.  Comedy Irish  humor.    88  min.  7/7. 
THERE'S  ALWAYS  A  PRICE  TAG  Michele  Morgan Daniel  Gelin,   Peter  Van  Eyck.     102  min. July 

DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown  Di- rector B.  D.  Hurst,    90  min. 
YOUR  PAST  IS  SHOWING!  Terry-Thomas,  Peter  Sellers Peggy  Mount.  Producer-Director  Mario  Zampi.  Come- dy. Blackmailer  threatens  to  publish  scandalous  info about  a  number  of  personalities.  87  min.  8/4. 

August 
GYPSY  AND  THE  GENTLEMAN.  THE  Eastman  Color Melina    Mercouri,    Keith    Michell.     Producer  Maurice Cowan,  Director  Joseph  Losey.    90  min. 
WINDOM-S  WAY  Eastman  Color.    Peter  Finch.  Mary Ure.    Producer  John  Bryan.    Director  R.  Neame.  108 

September 
A  TALE  OF  TWO  CITIES  Dick  Bogarde,  Dorothy  Tutin. Producer  Betty  E.   Box.    Director  Ralph  Thomas.  117 
CARVE  HER  NAME  WITH  PRIDE  Virginia  McKenna Paul  Scofield.  Producer  Daniel  M.  Angel.  Director Lewis  Gilbert.    119  min. 

March 
JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin, Gene  Evans.  Producer  S.  Picker.  Direcor  W.  Witney. Melodrama.   Young  hoodlum  terrorizes  family. 
JUVENILE  JUNGLE  Naturama.  Corey  Allen,  Rebecca Welles.    Melodrama.    Story  of  juvenile  delinquents.  70 
STRANGE  CASE  OF  DR.  MANNING  Ron  Randell, Greta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

April MAN  WHO  DIED  TWICE.  THE  Naturama.  Rod  Camer- on, Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan.  Melodrama. Coming 

SEARCHING  WIND,  THE  Naturama.  Vera  Ralston, Don  Kelly.    Producer  Rudy  Ralston.    Director  Joe  Kane. 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.   66  min. 

20TH  CENTURY-FOX 
March 

AMBUSH  AT  CIMMARON  PASS  Re^al  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant is  forced  to  join  Confederates.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, Nigel  Patrick.  Producer  Ernest  Gartside,  Victor  Vicas. Melodrama.  Five  men  and  one  woman  are  snowbound in  a  cabin  atop  a  mountain.  87  min. 
FLY,  THE  CinemaScope,  DeLuxe.  Al  Hedison,  Patricia Owens.  Producer  K.  Newman.  Director  K.  Newman. Shock  drama. 
LONG  HOT  SUMMER,  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Filmization  of  famous  Faulkner  story.  117  min. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Brazzi, Mitzi  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Joshua  Logan.  Filmization  of  famed  Broadway musical,  171  min.  3/31. 
YOUNG  LIONS,  THE  CinemaScope.  Marlon  Brando, Montgomery  Cliff,  Joanne  Woodward.  Producer  Al Lichtman.  Director  Edward  Dmytryk.  Drama.  A  view  of WW  II  though  the  lives  of  3  soldiers.  167  min.  3/17. 

April BLOOD  ARROW  Regalscope.  Scott  Brady,  Phyllis Coates,  Diane  Darrrin.  Producer  Robert  Staber.  Di- rector C.  M.  Warren.    75  min. 
CATTLE  EMPIRE  CinemaScope,  DeLuxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 

May 

FRAULEIN  CinemaScope,  DeLuxe  Color.  Dana  Wynter, Mel  Ferrer.  Produced  W.  Reisch.  Director  H.  Koster. 
Drama.  Young  girl's  post-war  experiences  in  Berlin. 98  min.  5/12. 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert 
Buckner.  Director  Henry  Hathaway.  Western.  A  ten- derfoot accidently  kills  the  son  of  a  cattle  baron  and Is  pursued  by  a  vengeance  gang.  100  min.  5/26. 
SHOWDOOWN  AT  BOOT  HILL  Regalscope.  Charles Bronson,  Robert  Hutton.  Producer  H.  Knox..  Director G.  Fowler.   Western.    72  min. 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, Suiy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min.  4/28. 
THUNDERING  JETS  Regalscope.  Dick  Foran,  Rex Reason.  Producer  Jack  Leewood.  Director  tHelmut Dantlne.  Adventure. 

July 

BRAVADOS,  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King.    98  min.  6/23. 
DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.  Drama.  French  Foreign  Legion.  82 min.  7/7. 
FLY.  THE  CinemaScope,  DeLuxe  Color.  Al  Hedison, Pat  Owens,  Vincent  Price.  Producer  K.  Neumann. 
Director  K.  Neumann.  Horror.  Scientist's  experiments turn  him  into  half-fly,  half-man.  94  min.  7/21. 
GANG  WAR  Regalscope.  Charles  Bronson,  Kent  Taylor. Producer  M.  Knox.    Director  G.  Fowler.    74  min. 

August 
A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano Brazzi,  Christene  Carere,  Joan  Fontaine,  Johnny 
Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- gulesco.  Frenchman  and  teenager  become  romantically involved.   106  min.  8/4. 
FLAMING  FRONTIER  Regalscope,  Bruce  Bennett.  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 
RX  MURDER  CinemaScope.  Rick  Jason.  Marino  Young. Producer  J.  Gossage.  Director  D.  Twist.  85  min. 
SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Director J.  Clark.  Western.  Cattleman  hires  killer  to  gain land.    80  min.  7/7. 
THE  FIEND  WHO  WALKED  THE  WEST  CinemaScope. 
Hugh  O'Brian,  Robert  Evans.  Producer  Herbert  B. Swope.  Jr.  Western  Killer  destroys  his  victims  in macabre  style.   101  min. 
VILLA!  CinemaScope  DeLuxe  Color.  Cesar  Romero. 
Brian  Kieth,  Margia  Dean.  Producer  P.  Skouras.  Di- rector J.  Clark. 

September HARRY  BLACK  AND  THE  TIGER  CinemaScope,  DeLuxe Color.  Stewart  Granger.  Barbara  Rush,  Anthony  Steel. Horror.  Monster  arises  from  dead.  70  min.  7/21. 
HUNTERS,  THE  CinemaScope,  DeLuxe  Color.  Robert Mitchum,  Robert  Wagner,  May  Britt,  Richard  Egan. Producer  D.  Powell.    Director  D.  Powell. 

October 
BARBARIAN  AND  THE  GEISHA,  THE  CinemaScope DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston.  Adventure. 

December 
A    NICE    LITTLE    BANK   THAT    SHOULD    BE  ROBBED CinemaScope.  Tom  Ewell,  Mickey  Rooney.  Producer Anthony  Muto.    Director  H.  Levin. Coming 

SHADOW  OF  A  GUNMAN  Charles  Bronson,  John  Car- radine.  Producer  Harold  Knox.  Director  Gene  Fow- 
ler, Jr. 

VIOLENT  ROAD.  THE  Rei;al  Films.  Gene  Raymond, 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield.' 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentle. Mark  Damon,  Ann  Doran.  Producer-Director  William F.  Claxton.    78  min. 

UNITED  ARTISTS 
February 

GUN  FEVER  Mark  Stevens.  Producers  Harry  Jackson. Sam  Weston.  Director  Mark  Stevens.  Western.  Cold- blooded killer  plots  revenge. 
LAST  PARADISE,  THE  CinemaScope,  Technicolor.  Pro- ducer Golfrero  Colonna.  Director  Foico  Quilici.  Ad- venture. Polynesians  battle  tiger  sharks. 
MAN  ON  THE  PROWL  Mala  Powers,  James  Best.  A Jana  Production.  Director  Art  Napoleon.  Melodrama. 
Psychopathic  killer  chooses  young  ladies  as  victims. 73  min.  12/23. 
OPERATION  MURDER  Tom  Conway,  Sandra  Dome. Producers  Ed  and  Harry  Danziger.  Director  E.  Morris. Melodrama.  Doctor  plans  to  murder  his  wealthy  cou- sin.   67  min. 

March 
FORT  BOWIE  Ben  Johnson,  Jan  Harrison,  Kent  Taylor. Producer  Aubrey  Schenck.  Director  Howard  W.  Koch. Western-    80  min. 
LOST  LAGOON  Jeffrey  Lynn,  Leiia  Barry.  Producer- director  John  Rawlins.  Drama.  Man  makes  new  life 
on  tropic  isle.   78  min. 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Power. Marlene  Dietrich,  Charles  Laughton.  Producer  Arthur Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  The uncovering  of  a  perfect  crime.    114  min.  11/25. 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Monty Berman.  Adventure.  American  newspaperman  in  Lon- don rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope,  Fernandel,  Anita  Ekberg. Director  Gerd  Oswald.  Producer  Bob  Hope.  Comedy. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter- national counterfeiters.  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer.  Norma  Eber- hardt,  Ray  Stricklyn.  A  Levy-Gardner  Production.  Di- rector Paul  Landres.  Horror.  77  min.  4/28. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun.  Gloria  Gra- hame.  Joanne  Gilbert.  Producer  Norman  Retchin.  Di- rector Barney  Girard.  Indian  war  and  Cheyanne Indians. 
RUN  SILENT.  RUN  DEEP  Clark  Gable,  Burt  Lancaster. Producer  Harold  Hecht,  Director  Robert  Wise.  Ad- venture. Submarine  commander  fights  Jap  warships. 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producer- director  Michael  Carreras.  Adventure.  British  troops defend  observation  post  against  German  onslaught. 78  min. 

BULLET THIS YOUR  PRODUCT 



May 

EDGE  OF  FURY  Michael  Hiqgins,  Lois  Holmes.  Pro- 
ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney, Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the 

novel  "Wisteria  Cottage".    77  min. FORT  MASSACRE  CinemaScope.  Deluxe  Color.  Joel McCrea,  Forrest  Tucker.  Susan  Cabot.  Producer  Walter Mirisch,  Director  Joseph  Newman.  Western.  Cavalry- man seeks  revenge  on  Indians.  80  min.  5/12. 
GOO'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina Louise.  Producer  Sidney  Harmon.  Director  Anthony Mann.  Drama.  Filmliation  of  Erskine  Caldwell  novel. 
ISLAND  WOMEN  Marie  Windsor,  Vince  Edwards  Pro- 

ducer-director William  Berk*.  Musical.  Calypso  film filmed  in  the  Bahama  Islands. 
THUNDER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur Ripley.  Melodrama.  T-Men  outsmart  Kentucky  boot- leggers.   92  min.  4/28. 
TOUGHEST  GUN   IN   TOMBSTONE   George  Montgom- ery.   Producer  Robert  Kent.    Director  Earl  Bellamy Western.    72  min. 

June 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD.  THE Eastman  Color.  Douglas  Kennedy,  Charles  Watts  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling, Irene  Seidner.  Producer  Fernando  Carrere  Director Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- ging wife.  72  min.  ^ July 

I  BURY  THE  LIVING  Richard  Boone,  Peggy  Maurer Producers  Band  and  Garfinkle.  Director  Albert  Band. Monster  arises  from  dead.  70  min.  7/21, 
KINGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis  Natalie Wood.  Producer  Frank  Russ.  Director  Delmer  Daves. 
VIKINGS,  THE  Tech.nirama,  Technicolor.  Kirk  Douglas Tony  Curtis,  Ernest  Borgnine.  Producer  Jerry  Bresler Director  Richard  Fleischer.  Adventure.  Vikings  raid British  Coast.  6/23. 

August 
BIG  COUNTRY.  THE  Technirama-Technicolor.  Gregory Peck  Charlton  Heston,  Jean  Simmons.  Producers  Greg- ory Peck,  William  Wyler.  Director  William  Wyler Western.    171  min. 
CHINA  DOLL  Victor   Mature,    Lili   Hua.  Producer-Di- rector Frank  Boriage.    Drama.    United  States  Air  Force Captain  marries  a  Chinese  girl.   88  min. 
DEFIANT    ONES.    THE    Tony    Curtis,     Sidney  Poitier. 
LA  PARISIENNE  Brigitfe  Bardot,  Charles  Boyer  Henri Vidal.    Technicolor.    Producer  Francis  Cosne  Director Michel  Boisrond.    Comedy  ror^ance.    87  min.  7/21. 
TERROR  FROM  BEYOND  SPACE.  THE  Marshall  Thomp- son,  Shawn  Smith.    Proeducer  Robert  E    Kent  Director Edward  L.  Cahn.    Science-fiction.    68  min. 
THE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- son, Elaine  Edwards.    Producer  Robert  E.  Kent.  Direc- tor Edward  L.  Cahn.    Science-fiction.    66  min. 

September 
COP  HATER  Robert  Loggia,  Gerald  O'Loughlin  Pro- ducer-director William  Berke. 

Coming 
COUNTERPLOT  Forrest  Tucker.  Allison  Hayes.  Pro- ducer-director Kurt  Neumann. 
FEARMAKERS.  THE  Dana  Andrews,  Dick  Foran  Pro- ducer Martin  Lencer.  Director  J.  Tourneur. 
FLAME  BARRIER  Arthur  Franz,  Kathleen  Crowley  Pro- ducer Arthur  Gardner.  Director  Paul  Landres.  Melo- drama. Wife  searches  for  missing  scientist  In  Mexico. 70  mm. 
SEPARATE  TABLES  Burt  Lancaster,  Rita  Hayworth Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman. 
TEN  SECONDS  TO  HELL  Jeff  Chandler.  Jack  Palance, Martine  Carol.  Producer  Michael  Carreras.  Director Robert  Aldnch.  Drama.  Former  German  soldiers  work as  bomb  demolition  experts  after  W.W.  2. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden.  Carol Kelly.  Producer  Frank  Seltzer.  Director  J.  H.  Lewis. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Americean  correspondent on  assignment  in  London.   83  min. 

UNIVERSAL-INT'L 
March 

DAMN  CITIZEN  Keith  Andes,  Margaret  Hayes  Gene 
Evans.  Producer  Herman  Webber.  Director  'Robert bordon.  Melodrama.  Real  estate  man  becomes  leader of  police  in  fight  against  crime. 
LADY  TAKES  A  FLYER.  THE  CinemaScope,  Eastman Color.  Lana  Turner,  Jeff  Chandler,  Richard  Denning. Producer  William  Alland.  Director  Jack  Aronld.  Dra- ma. Pl  ot  and  wife  realize  true  love  in  the  air.  94 mm.  1/20. 
MARK  OF  THE  HAWK.  THE  Ti,chnicolor,  Superscope. tartha  Kitt,  Juano  Hernandez,  John  Mclntire.  Sidney Poitier.  Producer  Lloyd  Young.  Director  Michael Audley.    Drama.    Unrest    and    nationalism    in  Africa. 

April BIG  BEAT.  THE  Eastman  Color.  William  Reynolds. Andra  Martin.  Producer-Director  Will  Cowan.  Musical merry-go-round.    83  min. 
DAY  OF  THE  BAD  MAN  CinemaScope.  Eastman  Color. Fred  MacMurray,  Joan  Weldon.  John  Ericson,  Robert Middleton.  Producer  Gordon  Kay.  Director  Harry Keller.  Western.  Brothers  of  a  murderer  attack  town on  day  of  trial.   92  min.  2/3. 
FEMALE  ANIMAL.  THE  CinemaScope.  Hedy  Lamarr. Jane  Powell.  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.  Comedy.  84  min.  1/4. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady,  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  iob.  85  min.  2/3 

May 

GIRLS  ON  THE  LOOSE  Mara  Corday,,  Lita  Milan. Director  Paul  Henreid.  Melodrama.  Story  of  girl  gangs. 
I  MARRIED  A  WOMAN  George  Gobel,  Diana  Dors, Adolphe  Menjou.  Producer  William  Bloom.  Director  Hal Kanter.  Comedy.  Wife  objects  to  taking  second  place to  a  beer  advertising  campaign  with  her  husband. 80  min.  5/12. 
LIVE  FAST.  DIE  YOUNG  Mary  Murphy.  Norma  Eber- hardt.  Producers  Harry  Rybnick,  Richard  Kay.  Director Paul  Henreid.  Melodrama.  The  lives  of  runaway  teen- 

age girls. PORTRAIT  OF  AN  AMERICAN  WOMAN  O.  W.  Fischer. Ruth  Lemmerick.  Producer  Herbert  Junghanns.  Direc- tor Helmut  Kantner.  Drama.  A  nude  painting  causes controversy  in  diplomatic  circles.  English  and  German versions. 
June 

HORROR  OF  DRACULA  Technicolor.  Peter  Cushlng. Michael  Goregh.  Producer  Anthony  Hinds.  Director Terence  Fisher.  Horror.  Monster  rises  from  coffin  to feed  itself  on  fresh  blood.    82  min.  5/12. 

THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  In  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 
Julv 

A  TIME  TO  LOVE  CInemaScpoe,  Eastman  Color.  oJhn Gavin,  LIlo  Pulver.  Producer  Robert  Arthur.  Director Douglis  Sirk.  Filmization  of  Erich  Remarque  novel.  132 min.  4/14. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea, Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack Sher.  99  min. 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman Color.  Jack  Mahoney,  Gilbert  Roland,  Linda  Cristal. Producer  Howard  Chrlstl.    Director  George  Sherman. 

August 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son, Cyd  Charisse,  Arthur  Kennedy.  Producer  Gordon Kay.  Director  Joseph  Peuney.  Sea  adventure.   120  min. 
VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan, 
Julie  London.  Arthur  O'Connell.  Producer  Gordon Kay.  Director  Harry  Keller.   102  min. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- tcn.  Director  Charles  Haas.  78  min. Coming 

STEP  DOWN  TO  TERROR  Colleen  Miller,  Charles  Drake. 
Rod  Taylor.  Producer  Joseph  Gershenson.  Director Harry  Keller. 
RESTLESS  YEARS.  THE  CinemaScope.  John  Saxon. Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine. 

WARNER  BROTHERS 
March 

LAFAYETTE  ESCADRILLE  lab  Hunter,  Etchika  Choureau, 
J.  Carrol  Naish.  Producer-Director  William  A.  Well- man.  Melodrama.  New  England  playboy  ioins  French Air  Force,  World  War  I.  96  min.  2/17. 

April CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama.  Mystery  man  attempts  io  drive heiress  to  insanity.  87  min.  2/17. 
MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly. 
Natalie  Wood.  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Filmization  of Herman  Wouk  novel.  125  min.  3/17. 

May 

LEFT  HANDED  GUN.  THE  Paul  Newman,  Lita  Milan. Producer  Fred  Coe.  Director  Arthur  Penn.  Western. Billy  The  Kid  legend.  105  min.  5/12. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes.  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man 
who  disappeared  In  Amazon  back  country  in  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH.  TOO  SOON  Dorothy  Malone.  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. Biography  of  Diana  Barrymoe.  121  min.  4/14. 
VIOLENT  ROAD  Brian  Keith.  Dick  Foran,  Efram  Zimba- list,  Jr.  Producer  Aubrey  Schenck.  Director  Howard 
Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks.    85  min.  5/12. 

June DANGEROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents.    98  min. 

July 

INDISCREET  Cary  Grant.  Inqrid  Bergman.  Producer Stanley  Donen. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith.  Myron  Mc- Cormick,  Nick  Adams.  Producer-Director  Mervyn  Le- Roy.  Comedy.  Soldier  upsets  service  life  In  U.  S.  Air Force.    Ill  min.  5/12. 

August 

NAKED  AND  THE  DEAD,  THE  Aldo  Ray,  Cliff  Robert- son. Producer  Paul  Gregory.  Director  R.  Walsh.  War- Action.    Assaulting  of  a   Jap   island.     131    min.  7/7. 

September 

F  i  I 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son.  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kantner. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader.  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson. 
MONEY,  WOMEN  AND  GUNS  CinemaScope,  Eastman, Color.  Jack  Mahoney.  Kim  Hunter.  Tim  Honey.  Pro- ducers Howie  Horowitz.  Albert  Zugsmith.  Director Richard  Bartlett.  Drama.  Tale  of  a  pig-tailed  movie tyrant.    99  min.  4/28. 
MONSTER  IN  THE  NIGHT  Arthur  Franz.  Joanna  Moore. Judson  Pratt.  Producer  Joseph  Gershenson.  Director Jack  Arnold. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. 
James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
ONCE  UPON  A  HORSE  CinemaScope.  Dan  Rowan, Dick    Martin,     Martha    Hyer.     Producer-director  Hal Kanter.  85  min. 
PERFECT  FURLOUGH,  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color. Color.  Esther  Williams.  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  island  and  are  stuck  for  weeks.  Melodrama.  89 min.  7/21. 
RIDE  A  CROOKED  TRAIL  Cinemascope,  Eastman  Color. Audle  Murphy,  Gla  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs.  Western.  Cowboy  wins  confidence of  citizens,  then  runs  off  with  bank  loot.  Later  reforms. 87  min.  7/21. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope.  Eastman Color.  Rory  Calhoun,  Beverly  Garland.  Producer  Gor- don Kay.  Director  Harry  Keller.  Producer  Gordon Kay.  Director  Richard  Carlson.  79  min. 
BULLETIN  —  THIS     IS     YOUR  PRODUCT 

DAMN  YANKEES.  Technicolor. 
WIND  ACROSS  THE  EVERGLADES  Technicol  r.  Chris- topher Plummer,   Burl   Ives.   Producer  S.   Schulber.  Di- rector N.  Ray. 
93  min. Coming 

OLD  MAN  AND  THE  SEA.  THE  CinemaScope.  Warner- 

Ernest  Hemingway's  prize-winning  novel.  86  min.  5/26. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.    Director  Norman  faurog. 
WESTBOUND  Randolph  Scott,  Virginia  Mayo.  Karen 
Steele.  Producer  Henry  Blanke.  Director  Budd  Boet- ticher. 
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Business-Wise 
Analysis  of 

the  New  Films Evinces  Tailh'  in 

Reviews: 
Theatres'  Future 

ATTACK  OF 
THE  PUPPET  PEOPLE 

QUEEN  OF  OUTER  SPACE 
TANK  FORCE 

SAGA  OF  HEMP  BROWN 

■ 

The  Tough  Selling 
DUNKIRK 

THE  TRUTH  ABOUT  WOMEN Season  Lies  Ahead 
CHINA  DOLL 



20th's  UNPARALLELED  ADVENTURE  OF  THE 
FIRST  WHITE  MAN  TO  OPEN  UP  THE  FAR  EAST 
...AND  OF  THE  BEAUTIFUL  GEISHA  WHO  WAS 
SENT  TO  LOVE  HIM...  AND  TO  KILL  HIM! 

and  introducing  the  beauty  and  mystery  of  the  Japanese  discovery EIKO  AN  DO 

PRODUCED  BY  SCREEN 

EUGENF^RENKE-CHAf 



rom  20th  comes  John  HustOlt's 

height  of  creation  ...the  finest 

achievement  of  the  director  of 

The  African  Queen,  Moby  Dick, 

Heaven  Knows,  Mr.  Allison! 

AYNE 

DIRECTED  BY 

JOHN  HUSTON 

^Vl  JAFFE  •  SO  YAMAMURA 

COLOR  by  DE  LUXE 

wYSON     CZlNEIS/IAScOl^e  //f 



the 

magic 

touch / 

nfiTionAL 

*According  to  a  recent  nationwide  survey  conducted  by  Sindlinger  &  Co. for  a  group  of  theatre  clients. 

SERVICC 
£/f  iHe/nousrHY 



u ints 

SEPTEMBER  1,  1958 VOLUME  26,  NO.  18 

3Mr.  Balaban  Evinces  Mis  ̂ Faith 

Barney  Balaban,  president  of  Para- 
mount Pictures,  is  known  to  bring  a 

shrewd  and  astute  perception  of  finan- 
cial matters  to  his  conduct  of  the  affairs 

of  the  company  he  heads.  During  the 
past  few  years,  when  the  thunderclouds 
of  deteriorating  theatre  attendance 
were  massing,  the  conservative  Mr. 
Balaban  moved  Paramount  into  what 

seemed  to  him  to  be  the  "safe"  posi- 
tion by  charting  these  courses:  (1)  ride 

out  the  boxoffice  slump  by  sharply  re- 
ducing the  volume  of  film  production 

for  theatres;  (2)  becoming  an  "impor- 
tant supplier  of  motion  pictures  for 

television",  and  (3)  developing  a  "home 
boxoffice  provided  by  pay  television". 

Well,  Paramount  emerged  from  its 
bomb  shelter  last  week.  Mr.  Balaban 
assembled  the  trade  press  to  herald  the 
news  that  our  movie  industry  is  on  the 
road  back.  And  when  a  conservative 
like  the  Paramount  boss  proclaims  that 
his  "faith  in  the  future  of  this  industry 
is  stronger  now  than  it  has  ever  been", that  is,  indeed,  reassurance.  One  could 
only  have  wished  that  Mr.  Balaban  had 
provided  the  encouragement  and  more 
of  the  wherewithal  when  it  was  direly 
needed. 

Nonetheless,  this  is  what  he  now  has 

to  say:  "I  sincerely  believe  that  today 
the  upswing  in  the  index  of  our  indus- 

try's business  is  at  hand.  We  are  on  the 
way  to  a  renaissance  that  can  dwarf  all 
the  others  we  have  enjoyed  following 
economic  dips.  I  now  urge  that  every 
member  of  this  giant  of  an  industry 
face  the  future  with  confidence  and 
relish  for  the  hard  work  ahead  of  us." 

This  paean  was  accompanied  by  the 
announcement  that  Paramount  would 
get  in  on  the  resurgence  by  stepping  up 
its  production  \olume  next  year  to  at 
least  20  million  dollar-plus  films, 
plus  an  unstated  number  of  low- 
budget  pictures,  for  which,  Mr.  Balaban 

observes,  "there  is  a  proven  world-wide 
market — a  voracious  market". 

Certainly,  this  new  enthusiasm  is  wel- 
come and  encouraging.  We  agree 

wholeheartedly  in  the  Balaban  prog- 
nosis of  a  glorious  future  for  our  indus- 
try, although  the  record  shows  that 

Paramount  is  trailing  the  field  by  a 

year  or  two.  While  20th  Century-Fox's 
dynamic  Spyros  Skouras,  for  one,  and 
the  aggressive  United  Artists  team,  for 
another,  were  delivering  a  volume  of 
product  that  was  so  essential  to  thou- 

sands of  exhibitors,  if  they  were  to  keep 
their  doors  open.  Paramount  had  taken 
cover  behind  a  strategy  of  minimum 
risks  in  its  reduced  volume  policy.  Little 
more  than  a  year  ago,  Mr.  Balaban  told 
the  company's  stockholders  that  he  saw 
revenue  from  theatres  "at  reduced 
levels",  and  implied  that  profits  could 
only  be  counted  on  from  the  big  special. 

Of  course,  Mr.  Balaban  was  not  alone 
in  his  attitude  that  only  a  very  limited 
number  of  films  could  make  any  money 

in  theatres  against  TV's  competition. 
Other  film  executives,  as  well  as  thea- 
tremen  themselves,  were  ready  to  write 
of?  the  little  picture  and  the  little  ex- 

hibitor in  the  industry's  future.  This  is 
not  meant  to  imply  that  the  sub-run 
theatre  is  over  the  hump,  but  hundreds 
of  them  are  fighting  their  way  back — 
and  only  because  certain  film  companies 

Film   BULLETIN:    Motion    Picture   Trada  Paper publistied  every  other  Monday  by  Wax  Publi- catioivt,   Inc.    Mo  Wax,  Editor  and  Publisher. PUBLICATION-EDITORIAL  OFFICES:   1239  Vine 
Street,  Philadelphia  7,  Pa.,  LOcust  8-0950,  0951. Philip    R.    Ward,    Associate    Editor:  Leonard Coulter,    New   York   Associate   Editor;  Duncan G.  Steck,   Business  Manager;  Marvin  Schiller, Publication  Manager;  Robert  Heath,  Circulation 
Manager.  BUSINESS  OFFICE:  341  Madison  Ave- nue,   New    York    17,    N.    Y.,    ORaqon  9-8747; Wm.  R.  Maiiocco,  Editorial  Represen- tative.  Subscription  Rates:  ONE  YEAR, 

$3.00  in  the  U.  S.;  Canada,  $4.00;  Eu- rope, $5.00.  TWO  YEARS:  $5.00  in  the U.  S.;  Canada.  $7.50;  Europe.  $9.00. 

delivered  the  product  these  theatres 
needed,  when  they  needed  it.  While  it 
must  be  recorded  that  Paramount  was 
not  among  those  companies  that  showed 
much  interest  in  the  little  theatre's 
battle  for  survival,  Mr.  Balaban's  an- nouncement that  now  his  company  will 
step  up  its  volume  of  production  should 
further  quicken  the  hopes  of  those  ex- 

hibitors who  had  been  teetering  on  the 
brink  of  extinction  due  to  product 
starvation. 

For  some  theatremen  the  applause 

for  Mr.  Balaban's  pronouncement  of 
an  augmented  production  program  will 
be  drowned  out  by  his  beating  of  the 
same  tired  drum  for  toll  TV.  It  "has 
to  come",  he  vowed.  "You  can't  laugh 

it  off.  " 

The  boxoffice  in  the  home,  Mr.  Bala- 
ban can  believe,  is  no  laughing  matter 

for  theatre  owners;  it's  a  spectre.  Those 
who  have  paid  close  attention  to  the 

public  comments  of  Paramount's  presi- dent on  the  subject  of  subscription  tele- 
vision find  it  difficult  to  reconcile  his 

utterances  with  the  welfare  of  exhibi- 
tion. He  told  the  press  the  other  day, 

"The  theatre  will  be  the  backbone  of 
toll  TV;  far  from  harming,  it  will 
help."  And  one  hears  exhibitors  every- 

where echoing,  "Help!  " When  Mr.  Balaban  addressed  the 
Paramount  stockholders  last  year,  he 
listed  "home  boxoffice  provided  by  pay 
television"  as  one  of  the  principal  busi- nesses in  which  he  foresaw  the  company 
engaged.  He  frankly  expressed  the 
opinion  that  "the  financial  rewards from  production  of  motion  pictures 
through  this  expanded  market  could 
usher  in  a  new  period  of  prosperity  for 

the  producers  of  motion  pictures." 
We  do  not  agree  that  pay  television 

is  "inevitable".  We  say  "it's  not  got  to 
come".  To  the  contrary,  there  is  logic 
and  substance  to  the  opinion  that  the 

(Continued  on  page  13) 
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SHOR  -  D.  of  J.  DISPUTE  ISSUE 

Ruben  Shor,  Cincinnati  independent  exhibitor  and  former 
president  of  National  Allied,  accused  the  Department  of 
Justice  of  willful  failure  to  take  action  to  halt  Paramourit's 
flagrant  attempt  at  price  fixing"  in  its  method  of  licensing "Ten  Commandments".  Following  is  an  exchange  of  letters that  continues  the  disput  on  the  case  raised  by  a  recent 
Shor  letter  to  Assistant  Attorney  General  Hansen  (see 

Film  BULLETIN,  August  4). 

August  4,  1958 
Mr.  Ruben  Shor 
Shor  Theatres 
Cincinnati  10,  Ohio 
Dear  Mr.  Shor: 

We  have  your  letter  of  July  25,  1958,  concerning  the  licens- 
ing of  the  motion  picture  entitled  "The  Ten  Commandments" 

on  the  basis  of  a  royalty  payment  of  a  fixed  amount  per  patron. 
It  is  not  illegal  for  Paramount  to  license  a  motion  picture 

on  the  basis  of  so  much  per  person  admitted  to  the  exhibition 
of  the  picture  concerned,  for  the  exhibitor  is  left  free  to  de- 

termine for  himself  what  the  admission  prices  shall  be.  Of 
course,  the  exhibitor  is  not  likely  to  charge  less  than  the  per 
capita  royalty  payment  charged;  and  in  fact  it  is  to  be  expected 
that  he  will  charge  considerably  more  than  that  to  cover  his 
cost  of  doing  business  and  to  enable  him  to  earn  a  profit. 
However,  this  is  no  different  from  what  the  purchaser  of  a 
commodity  for  resale  generally  does,  which  is  to  endeavor  to 
get  sufficiently  more  for  the  commodity  to  make  his  handling 
of  the  commodity  profitable.  The  fact  that  a  motion  picture 
is  licensed  for  exhibition  rather  than  sold  for  resale  and  the 
fact  that  it  involves  entertainment  rather  than  a  physical  com- 

modity being  purveyed  to  the  customer  does  not  make  the 
situation  materially  different. 

You  state  that  "at  the  Twin  Drive-In  Theatre  in  Cincinnati, 
Ohio,  Paramount  makes  the  charge  of  68c  per  person  for  those 
over  twelve  years  of  age  and  30c  per  person  for  those  under 
twelve  years  of  age  the  first  week  and  the  second  week  57c  per 
person  for  those  over  twelve  years  of  age  and  25c  per  person 
for  those  under  twelve  years  of  age",  and  you  contend  that  this 
fixes  the  Twin's  admission  price  at  $1.25  per  person  for  in- 

dividuals over  twelve  years  of  age  and  50c  per  person  for 
individuals  under  twelve  years  of  age.  Nevertheless,  if  the 
Twin  wished  to  do  so,  it  could  charge  $1.00  or  $1.50  for  adults 
over  twelve  or  40c  or  60c  for  children  under  twelve,  or  any 
other  prices  it  chose  to  charge.  The  Twin's  only  obligation  to 
Paramount  would  be  to  pay  it  the  per  capita  royalty  specified 
in  the  license  agreement. 

With  respect  to  the  price  policy  of  some  drive-ins  in  so  far 
as  children  are  concerned,  Paramount  cannot  be  compelled  to 
permit  a  picture  it  has  produced  and  owns  to  be  seen  free  by 
certain  patrons  with  the  result  that  it  receives  no  compensation 
for  the  picture  having  been  seen  by  such  patrons,  whether 
such  patrons  be  adults  or  children. 

The  inquiry  referred  to  in  the  last  paragraph  of  your  lette 
which  was  contained  in  your  letters  of  May  2,  1958,  and  Mf 
20,  1958,  is  not  in  a  form  which  is  susceptible  of  a  meaningfi 
reply.  Sincerely  yours, VICTOR  R.  HANSEN 

Assistant  Attorney  General 
*  *  * 

August  19,  19; 
Victor  R.  Hansen,  Esq. 
Assistant  Attorney  General 
Anti  Trust  Division 
United  States  Department  of  Justice 

Dear  Mr.  Hansen:  ' 
I  ain  in  receipt  of  your  letter  of  August  4th,  and  your  lettf 

strikes  me  as  being  very  odd  in  that  you  do  not  in  any  manm 
refer  to  any  appropriate  injunction  but  you  take  it  upon  youi 
self  to  write  in  special  legal  rights  for  film  companies.  Yo 
apparently  have  decided  to  bypass  the  decree  completely.  Yo 
are  trying  to  resolve  the  independent  theatre  complaints  upa 
what  the  law  may  or  may  not  have  been  before  the  decrei 
were  entered. 

If  I  am  not  mistaken,  the  department  has  filed  action  G. 
price  fixing  against  three  small  independent  drive-ins  in  tl 
Omaha  area,  which  you  allege  there  is  price  fixing  on  hot  dog 
soft  drinks,  etc. 

I  have  discovered  something  which  might  be  of  much  intere 
to  you  in  this  area  while  discussing  Ten  Commandments  an 
the  Paramount  decree.  It  is  possible  that  price  fixing  migl 
be  in  effect  in  this  neighborhood  amongst  the  small  indepei 
dent  exhibitors  for  their  prices  are  practically  the  same  on  h( 
dogs,  soft  drinks,  etc.  The  most  astounding  fact  I  discovere 
amongst  these  theatres  is  that  they  were,  each  one  withoi 
exception,  not  charging  for  water,  or  children,  with  the  e: 
ception  of  childrens'  admission  on  Ten  Commandments.  Pe 
haps  you  can  find  some  reason  for  price  fixing  action  again 
these  theatre  operators  as  you  have  in  the  Omaha  territory.  ' 

While  I  admit  this  is  only  local  and  perhaps  price  fixin 
decree  is  only  meant  to  effect  the  independents  who  have  n( 
been  found  guilty  of  violating  laws  and  to  be  confined  f 
those  in  small  local  areas  rather  than  on  a  national  picturi 
such  as  the  accidental  uniformity  admission  price  of  Ten  Coti 
mandments  throughout  the  country. 

It  also  strikes  me  as  strange  that  any  request  made  to  tf 
Department  of  Justice  by  those  found  guilty  in  the  Paramoui 
case  (the  divorced  circuits  or  the  distributor-producers)  is  pr 
sented  to  the  Federal  Courts  by  your  department  for  tl 
approval  of  the  courts.  To  me  this  is  proof  positive  that  yq 
are  trying  without  any  authority  to  rewrite  the  decree  in  tli 
interest  of  big  business.  ' 

Again,  1  insist  that  since  you  have  found  it  not  difficult  i 
define  the  rights  of  big  business,  that  you  do  the  same  for  sma 
business,  as  per  my  requests  of  May  2nd  and  May  20th,  195 

Very  truly  yours, 
RUBEN  SHOR 
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By  Philip  R.  Ward 

HE  UBIQUITOUS  MR.  VOGEL.  In  the  dimming  days  of 
ebruary  of  the  present  year  a  Wall  Street  partner  of  some  pre- 
;ience  remarked  of  Joseph  Vogel:  "If  he  lives  through  this 
e'll  live  a  100  years." 
The  trial  by  fire  arrived  within  a  matter  of  days.  A  harried 

jmpany  president  put  the  case  forthrightly.  "If  we  are  not oing  well  in  films  a  year  from  now,  the  directors  may  consider 
quidating  that  operation."  It  was  an  idle,  an  appeasing  sug- 
estion.  Loew's  annual  gathering  of  the  equity-bearers  ad- 
)urned — and  the  Vogel  longevity  commenced. 
That  meeting  is  of  historical  importance  to  the  industry  not 

ecause  it  preserved  the  incumbent  Mr.  Vogel  in  a  contest  with 
le  formidable  Joseph  Tomlinson.  Vogel's  proxy  balance  was 
ever  in  issue.  It  is  significant  for  the  escape  valve  function  it 
endered  a  man  in  whom  the  yeast  was  rising  too  high  to  fit  the 
an  which  imprisoned  him.  The  February  action  at  Loew's  had 
ne  effect  of  freeing  the  firm's  first  officer  from  the  captivity f  inaction. 

In  the  first  flush  of  that  freedom  it  became  apparent  that 
\t.  Vogel's  prior  administration  had  been  wasted  in  niggling 
hores,  in  cheese-parings,  in  oblique  approaches  and  in  tor- 
lenting  frustrations.  One  test  of  a  man  in  the  marketplace,  it 
flight  be  said,  is  the  capacity  to  perform  when  you  are  indeed 
our  own  man.  As  March  dawned,  Joseph  Vogel,  shed  of  his 
ron  maiden,  bound  by  few  strictures  save  those  imposed  by 
;ood  sense,  could  be  rightly  referred  to  as  truly  his  own  man. 

0 

Six  months  may  be  too  soon  to  piece  together  a  record.  How- 
ver,  one  fair  and  objective  evaluation  is  that  of  the  stock 
inarket.  To  the  holder  of  shares,  price  appreciation  is  the  over- 
iding  hallmark  of  investment  value,  exceeding  dividends,  ex- 
eeding  management  capacity,  exceeding  prestige,  exceeding 
|ualitative  attributes  of  product.  Any  sin,  any  excess  is  for- 
;iveable  and  forgiven  in  its  unassailable  wake.  Administration 
n  custody  of  declining  profits  have  been  heir  to  standing  stock- 
lolder  ovations  because  of  special  conditions  that  unaccount- 

ably but  stubbornly  inflated  the  market  value. 

Loew's  of  the  past  year  has  been  a  different  study.  A  notable 
)rice  appreciation  has  been  achieved  not  in  spite  of  shortcom- 
ngs,  but  precisely  because  of  a  controlled  and  carefully  prac- 
iced  attention  to  their  remedies.  The  results  merit  a  con- 
ipicuous  presentation  in  the  open  as  listed  below: 

LOEW'S  PRICE  APPRECIATION 
(at  close  of  each  month) 

March   ISs/g 
April    14% 

May    15% 
June   171/4  ■ 
July    16% 
August    19V2 

0 

Almost  six  months  from  the  day  Joseph  Vogel  parried  Trus- 
tee Judge  Goldstein's  demand  to  throw  out  the  movie  studios 

with  the  rejoinder  to  wait  a  year,  Loew's  shares  have  ascended 
45%  in  market  value.  Over  the  past  month  this  stock  has  been 
among  the  hottest  on  the  entire  board.  Loew's  films  are  mak- 

ing money.  The  product  line-up  has  assumed  greater  depth 
and  balance,  especially  balance,  than  in  years.  From  a  $1.3 
million  first  quarter  deficit,  the  40-week  period  ended  June  5 
recorded  a  15c  per  share  profit  and  a  third  quarter  profit  of  5c 
per  share.  Estimated  annual  sales  income  for  this  year  by  one 
highly  regarded  statistical  agency  (\'alue  Line)  is  put  at  $160, 
placing  Loew's  in  the  forefront  of  all  major  film  makers  (al- 

though it  is  judged  about  one-quarter  of  gross  sales  is  compiled 
by  Loew's  still-not-separated  theatre  wing).  And  around  the 
corner  is  rave-received  "Cat  on  a  Hot  Tin  Roof,"  among  others, 
and  the  gestating  "Ben  Hur",  a  potential  all-time  top  revenue 
producer.  In  the  opinion  of  keen-eyed  observers,  Loew's  pres- 

ently satisfactory  product  output  is  but  an  outrider  for  the  film 
procession  to  be  unloosed  in  the  following  18  months. 

O 

Joseph  Vogel  has  made  his  impress  on  Loew's  not  unob- strusively.  His  most  demanding  function  was  surgical,  and  in 
this  vein  he  has  performed  with  distinction.  He  took  over  a 
firm  which  was  unquestionably  top-heavy  with  overhead.  As 
chief  sentinel  over  costs,  he  has  slashed  expertly,  rooting  out 
waste  where  he  found  it,  preserving  tradition  where  he  could, 
but  in  no  wise  indulging  some  hoary  symbol  if  its  retention 
stood  between  dollars.  This  has  meant  jobs  and  jobs  mean  peo- 

ple and  this  a  duty  to  which  no  man  is  inured.  But  within  the 
compass  of  six  months  the  results  have  been  telling. 

Perhaps  the  secret  is  the  Vogel  ubiquity,  for  associates  main- 
tain he  has  been  everywhere  at  every  time  within  the  confines 

of  the  Loew's  preserve — or  so  it  seemed.  This  hydra-headed 
capacity  has  meant  a  hand  in  the  creative  as  well  as  adminis- 

trative channels,  and,  perhaps,  his  most  signal  contribution  in 
this  sense  was  the  relentless  stalking  and  procuring  of  a  re- 

doubtable studio  head  in  Sol  Siegel,  the  acquisition  of  whom 
filled  a  final  power  vacuum  in  the  Loew  's  management  team. 
Mild  but  gimlet-tough  Joe  Vogel  is  a  building  man,  and  he'll 
be  the  first  to  tell  you  he  is  only  ground  level  high.  Apparent- 

ly Wall  Street  and  a  host  of  recent  buyers  are  looking  for  sky- 
scraper prominence.  We  predict  they  will  not  be  disappointed. 
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Wh$t  They'fe  Mini  About □   □   □    In  the  Movie  Businen   □   □  □ 

TELEMETER'S  FUTURE.  Some  observers  have  the  distinct 
impression  that  Barney  Balaban  would  like  to  find  a  graceful 
posture  for  disposing  of  Paramount's  Telemeter  investment.  He 
has  been  constantly  promising  the  company's  stockholders  some 
sort  of  action  in  that  phase  of  his  diversification  ventures,  but 
concrete  action  in  toll  TV  looks  further  away  than  ever  today. 
At  a  press  conference  recently,  Balaban  tried  to  justify  his  cost- 

ly plunge  into  pay  television  by  professing  to  have  the  indus- 
try's welfare  at  heart,  ("to  keep  toll  TV  in  the  hands  of  the 

film  industry"),  but  what  he  actually  seemed  to  be  admitting 
was  that  the  late  Commander  Eugene  F.  McDonald,  Jr.  of 
Zenith  Radio  Corp.,  the  redoubtable  toll  TV  propagandist, 
scared  the  Paramount  boss  into  believing  that  pay  television 
was  going  to  replace  theatres.  And  Barney  Balaban  rushed  to 
get  in  on  the  ground  floor  of  that  pie-in-the-sky  dream.  Those 
who  have  watched  Paramount's  policies  in  the  past  few  years 
are  pretty  well  convinced  that  every  move  made  by  the  com- 

pany has  been  based  on  the  half-baked  notion  that  the  theatre 
might  be  doomed  as  a  movie  exhibition  outlet. 

O 

PICTURE  BUSINESS.  What's  doing  business?  Our  reports 
say  the  following:  "Cat  On  A  Hot  Tin  Roof  "  and  "Defiant 
Ones  "  are  crocking  them.  The  big,  big  surprise  grosser  of  past 
weeks  has  been  20th's  "The  Fly",  proving  again  that  the  well- 
made,  shrewdly  exploited  gimmick  show  can  roll  up  bigtime 
grosses.  "The  Big  Country"  is  solid.  "The  Naked  and  the 
Dead"  disappointing.  "Wind  Across  the  Everglades"  is  laying 
an  egg,  we  hear.  The  roadshows,  "Gigi"  and  "South  Pacific", 
continue  to  roll  along  beautifully.  "A  Time  To  Love"  ap- 

parently was  not  helped  appreciably  by  the  title  switch  that 
dropped  "And  A  Time  To  Die"  from  its  title.  Change  came 
too  late  to  help.  Reports  from  around  the  country  reveal  that 
August  was  the  best  grossing  month  of  the  year  in  a  majority 
of  situations.  The  subsequent  run  houses  showed  a  nice  pickup 
due  in  the  main  to  the  abundance  and  variety  of  product  with 
strong  promotional  angles. 

O 

THE  PRODUCERS  PROSPER.  It  is  becoming  increasingly 
clear  to  those  who  watch  the  financial  trends  of  movie  com- 

panies that  a  definite  relationship  exists  between  a  company's 
volume  of  production  and  its  earnings.  As  a  matter  of  fact,  it 
is  now  pretty  well  established  that  those  who  were  propounding 
the  "big  pictures  only"  theory  a  year  or  two  ago  were  talking 
through  their  hats.  The  "hottest"  companies  in  the  business 
today  are  20th  Century-Fox  and  United  Artists,  with  Loew's  a 
fast-rising  third.  Why.'  Because  these  are  the  companies  who 
have  been  turning  out  product  in  quantity  as  well  as  quality. 
They  are  providing  their  distribution  branches  throughout  the 
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world  with  sufficient  films  to  keep  their  sales  stafifs  working  full 
time,  and  their  gross  revenues  rise  to  diminish  the  overhead 
charged  against  each  film.  RKO  and  Republic  went  out  of 
business  because  they  didn't  have  enough  pictures  to  allow  their 
distribution  arms  to  operate  profitably.  Universal  has  run  into 
trouble  by  cutting  back  its  production  volume  radically,  and 
is  now  cutting  costs  to  meet  the  lower  income.  Warner  Bros., 
likewise,  is  trying  to  combat  reduced  income  (due  to  fewer 
films)  by  lopping  ofif  offices  and  manpower — and  some  shrewd 
movie  people  say  this  company  is  courting  disaster.  And  all  the 
while,  the  aggressive,  bold,  producing  companies  roll  on  to  new 
prosperity.  How  do  the  others  figure,  one  wonders! 

0 

BATTLE  BREWING.  The  counter-attack  launched  by  Para- 
mount counsel  Louis  Phillips  against  Allied's  "white  paper"  on 

distributor  practices  is  viewed  by  some  as  an  admission  that  the 
film  companies  are  at  least  becoming  aware  of  the  mounting 
pressure  being  put  on  Congress  by  independent  exhibitors 
around  the  country.  Hundreds  of  copies  of  the  "white  paper", 
accompanied  by  personal  appeals,  are  being  sent  to  politicos  by 
exhibitor  constituents,  and  it  was  this  same  kind  of  grassroots 
impact  that  brought  on  the  anti-trust  suit  of  a  dozen  years  ago. 
Unfortunately,  most  distribution  executives  have  a  tendency  to 
look  down  their  noses  at  the  little  exhibitors  (because  their  im- 

portance is  weighed  only  in  terms  of  the  minimal  film  rentals 
they  pay),  but  knowledgeable  students  of  American  politics 
know  how  wrong  this  attitude  can  be.  The  little  businessman 
in  an  industry  is  often  a  big  power  in  his  local  bailiwick  with 
a  direct  pipeline  to  his  Congressman  and  Senator.  Film  execu- 

tives, sad  to  say,  listen  to  lawyers  about  problems  like  this,  com- 
forting themselves  with  legal  information  about  "their  rights". 

That  kind  of  approach  to  growing  customer  complaints  leads 
directly  to  the  courtrooms  or  to  the  halls  of  Congress. 

O 

L.  A.  PUBLISHERS  OFF  BASE.  Movie  advertising  executives  it 
were  nonplussed  by  the  suggestion  of  the  Los  Angeles  News- 

paper Publishers  Association  that  film  ads  be  submitted  to  that 
organization  for  perusal  and  approval.  This  astounding  pro- 

posal is  unheard  of  and  the  retort  of  Gordon  S.  White,  direc- 
tor of  the  MPAA's  Advertising  Code  Administration,  won 

immediate  industrywide  applause.   Expressing  "shock"  at  the 
publishers'  suggestion.  White  told  them  that  while  they  pro- 

fessed a  desire  to  avoid  censorship,  "we  cannot  see  how  the  I 
proposal  you  now  make  could  be  interpreted  in  any  way  ex-  |  * 
cept  as  setting  up  this  very  censorship,  and  in  one  of  its  worst 
forms".  Jealous  as  they,  themselves,  are  of  their  freedoms,  the  ! 
publishers'  effort  to  invade  the  rights  of  the  movie  industry  in 
promoting  its  product  astounded  veterans  in  the  business.  In 
effect.  White  flatly  told  them  to  mind  their  own  business,  that  | 
none  of  their  member  papers  were  bound  to  accept  the  judg- 

ment of  the  film  advertisers,  since  they  were  free  to  refuse  any  \ 
advertising  that  did  not  meet  their  standards. 



The  reigning  sex  queen 

of  films!  The  girl  with  the 

body  beautiful!"-A/ KD/i/z^K/v£ivs 

"Far  and  away  the  most-delightful  of  the  seven 
Bardot  pictures! "-/y/v/^ 

"Saucily  sizzled  sex!"-c^^ 

"The  very  summit  of  sex  appeal! "-c/v/c^go  American 

"BB  is  a  revelation!  The  most  extravagantly 
produced  strip-tease  in  the  history  of  undressing!" —  WA SUING  TON  E VENING  STAR 

"Bardot  employing  all  her  charms  with 
reckless  abandon !  "-/v. /.  times 

"Naughty,  delicious  ...  saucy,  sexy! 
Impossible  to  imagine  failing  to  enjoy  this 

delightful  movie !" -/^, /i. /^a^^m/v^/? 

"France's  most  sexportable  item ! "-/v  k  m//?/?o/? 

"This  film  gets  away  with  rc\uvdierV' -Chicago  daily  news 

"Mile.  Bardot  at  her  beckoning,  feline  best!" -NEW  YORKER 

"Outrageously  naughty!  Miss  Bardot  is  a  charmer!" -  CHIC  A  GO  SUN-  TIMES 
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with  NOEL  ROQUEVERT  •  MADELEINE  LEBEAU  •  NADIA  GRAY  •  ANDRE  LUGUET  .  Original  Screenplay  by  ANNETTE  WADEMANT  and  JEAN  AUREL 
Produced  by  FRANCIS  COSNE  •  Directed  by  MICHEL  BOISROND  •  Released  by  LOPERT  FILMS  INC. 



"Dunkirk" 
SudiKM  l^atiH^  O  O  O 

Rating  is  for  art  and  class  houses.  Excellent  production  of 
England's  "finest  hour"  in  World  War  II. 

Give  the  British  an  inspiring  subject,  that  of  the  famed 
evacuation  of  Allied  soldiers  from  a  Nazi-infested  France,  and 
they  come  up  with  a  well-night  inspired  film.  Certainly, 
Ealing  Studio's  "Dunkirk"  which  M-G-M  is  releasing  proves  a 
gripping,  grueling  reconstruction  of  their  finest  hour;  tautly 
directed,  poignantly  performed,  it  is  probably  the  most  striking 
thing  of  its  kind  since  Noel  Coward's  "In  Which  We  Serve". 
It  will  roll  up  big  grosses  in  the  art  houses  and  in  class  situ- 

ations everywhere.  At  times  director  Leslie  Norman  seems 
overcome  by  the  vast  significance  of  his  project  and  tends  to 
make  his  multi-viewing  technique  a  diffuse  and  dawdling  bit 
of  dramatics,  while  scripters  David  Divine  and  W.  P.  Lips- 

comb occasionally  become  too  enmeshed  with  sprawling  events. 
But  if  these  faults  keep  "Dunkirk  "  from  the  highest  accolades, 
its  other  virtues  make  this  Michael  Balcon  production  a  cine- 

matic tribute  to  human  valor  and  endurance.  Among  the  most 
resounding  sequences,  all  of  which  are  done  honestly  and  sans 
flamboyance,  we  find  a  gun  team  silently  awaiting  slaughter, 
frenzied  refugees  fiddling  with  gas  masks  on  children.  Lee's 
death  in  a  bomb-racked  church.  Mill's  fantastic  escape  through 
enemy  patrols,  and  above  all  those  stretches  depicting  the  now 
legendary  scratch  fleet  the  Englishman  sent  over  to  save  their 
countrymen  from  the  holocaust.  Twelve  hundred  motley 
vessels  shuttled  unendingly  back  and  forth  across  the  Channel, 
while  planes  above  them  fought  off  the  Nazi  air  force  and 
troops  poured  over  the  beaches,  crippled  but  undaunted.  The 
staging  of  all  this  is  a  tumultuous  sight;  thrilling,  terribly 
graphic,  stingingly  clipped  and  never  gaudy  or  sentimental. 
Mark  "Dunkirk"  as  the  current  pride  of  the  British  cinema, 
the  most  rousing  war  film  unveiled  this  year.  And  through  the 
splendidly  orchestrated  performances  of  the  large  cast  we  get 
that  rare  war  film  which  can  shatter  one  both  visually  and 
emotionally.  John  Mills  as  a  Cockney  corporal,  Richard  Atten- 
borough  as  a  civilian  profiteer  who  changes  his  colors  once  the 
war  really  strikes  home  and  Bernard  Lee,  a  newspaper  corres- 

pondent depressed  by  a  country  that  still  talks  of  the  "phoney 
war" — these  three  redoubtable  actors  are  the  pivotal  figures. 
Metro-Goldwyn-Mayer.  135  minutes.  John  Mills,  Bernard  Lee.  Produced  by Michael  Balcon.    Directed  by  Leslie  Norman. 

"The  Truth  About  Women" 
SudOced4  ̂ 4lUKf  O  O  PLUS 

British  high  comedy  smartly  produced,  written.  Good  for 
art,  class  audiences.  In  color. 

This  new  British  comedy  endeavors  to  be  as  fashionably 
continental  and  wickedly  gay  as  both  the  pocketbook  and  in- 

ventiveness will  allow.  And  indeed  the  pre- World  War  cos- 
tumes and  scenic  stunners  of  Cecil  Beaton,  the  sumptuous 

Eastmancolor  settings  in  Paris,  London  and  Prague,  its  sparkl- 
ing array  of  such  chi  chi  stars  as  Laurence  Harvey,  Julie  Harris, 

Eva  Gabor,  Mai  Zetterling  and  others — all  these  give  the  im- 
pression of  a  genuinely  impudent  and  incisive  sex  farce.  But  in 

truth,  "The  Truth  About  Women  "  which  details  the  rise  and 
fall  of  a  young  career  diplomat  turned  international  rake,  is  a 
gaudy  bauble  that  seems  unsure  of  its  course — high  comedy  or 
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the  book  for  a  Strauss  operetta.  This  is  unfortunate,  for  the 
British-Lion  and  Continental  Distributing  release  has  interludes 
which  are  enormously  effervescent  and  flagrantly  colorful. 
And  certainly  the  writer-producer-director  team  of  Muriel  and 
Sydney  Box  work  their  saucy  theme  always  in  a  smart  and 
classy  fashion.  If  the  gibes  prove  ultimately  vacuous,  there's 
always  enough  wit  of  the  frou  frou  and  romantic  sort  to  enter- 

tain art  house  devotees  and  sophisticated  metropolitan  audi- 
ences. The  intriguing  title  makes  it  saleable  in  some  mass 

situations.  Women  especially  should  find  the  antics  quite  appeal- 
ing, since  the  Harvey  amors  show  up  the  distaff  side  as  clearly 

the  superior  species.  At  any  rate,  the  completely  episodic  tale 
takes  our  hero  on  a  tour  of  conquests,  from  a  wild  suffragette 
to  a  Yekrut  slave  girl  in  an  even  wilder  Harem  sequence,  then 
over  to  Paris  where  his  escapades  land  him  in  a  duel,  further 
wooing  during  the  war  years  with  his  hospital  nurse,  finally 
winding  up  marrying  his  first  and  only  innocent  love.  We 
found  Harvey  hardly  dynamic  enough  for  so  demanding  a 
role.  Marius  Goring,  Michael  Dennison,  Wilfrid  Hyde  White 
and  the  superbly  ruffled  Roland  Culver  head  the  male  support. 
Elina  Labourdette  is  a  sheer  delight  as  the  worldly  comtesse, 
while  Miss  Harris,  Miss  Gabor,  Miss  Zetterling  and  Diane 
Cliento  delineate  with  much  individuality,  zest  and  pictorial 
splendor  the  other  lasses  in  Harvey's  personal  anthropology. 
Continental  Distributing.  107  minutes.  Laurence  Harvey,  Julie  Harris.  Produced and  Directed  by  Muriel  and  Sydney  Box. 

"China  Doll" 
^U4iH€^  ̂ €UiH^  O  O  PLUS 

Good  mixture  of  war  excitement  and  East-West  romance. 
Victor  Mature  for  fair  marquee  value. 

Veteran  producer-director  Frank  Borzage  makes  "China 
Doll  "  a  reasonably  exciting  combat  melodrama  and  wartime 
romance  between  Victor  Mature,  a  soused-up  Yankee  airman, 
and  LiLi  Hua,  a  sweet  and  fragile  Oriental  beauty.  Inter- 

spersed with  all  this  are  some  slambang  Jap  raids,  a  retinue  of 
wisecracking  but  amiable  G.I.'s  and  the  usual  amount  of  Far 
East  flavorings.  What  takes  this  United  Artists  release  out  of 
the  realm  of  the  standard  and  pulpy,  is  the  neatly  sentimental 
and  nostalgically  touching  moments  Borzage  has  developed. 
In  his  hands  the  soggy  bit  of  business  Mature  and  Miss  Hua 
engage  in  at  times  reach  a  nice  degree  of  East-meets- West  en- 

chantment. Most  of  "China  Doll  ",  however,  is  old-fashioned 
heart-tugging  and  two-fisted  slugging,  the  latter  by  way  of 
Mature  s  tussel  with  the  enemy.  As  such,  nevertheless,  the  film 
should  find  good  support  in  action  and  family  situations.  The 
star  generates  a  rugged  warmth  as  a  lonely  captain  who's  saved from  the  bottle  by  a  girl  he  first  disabuses  as  a  plaything 
mistress  and  then  unwillingly  comes  to  love.  Miss  Hua,  as 
his  angelic  vis  a  vis,  proves  not  only  a  sloe-eyed  Brigitte  Bardot, 
but  also  an  actress  of  quite  genuine  appeal  and  grace.  Ward 
Bond  makes  a  very  homespun  missionary  and  former  Olympic 
champ  Bob  Mathias  proves  a  toothpaste-clean  soldier.  Plot 
focuses  on  the  air  supply  troubles  of  the  U.S.  during  the  China 
of  '43  and  Mature's  deterioration  from  war  fatigue  and  drink. 
In  a  stupor  he  purchases  slave  girl  Miss  Hua  who  becomes  his 
housekeeper  and  then  his  pregnant  mistress.  Later,  after  their 
marriage,  they  die  in  an  air  raid  but  the  child  survives,  finally 
makes  its  way  to  America  and  friends. 

United  Artists.  99  minutes.  Victor  Mature.  LiLi  Hua.  Produced  and  Directed  bv Frank  Borzage.  \ 



"Attack  of  the  Puppet  People" 
Su4iH€44^  l^atOtf  O  O  Plus 

OK  gimmick  entry  about  puppeteer  who  reduces  victims 
to  midget-size.  Highly  exploitable  for  ballyhoo  houses. 

American-International,  the  foremost  practitioner  in  space- 
age  horror  movie-making,  is  now  digging  up  the  wierdies  right 
here  on  earth.  For  their  latest  exploitationer,  "Attack  Of  The 
Puppet  People",  A-I  has  concocted  a  yarn  about  an  introverted 
puppeteer  delving  into  human  alchemy  and  coming  up  with  a 
gimmick  which  reduces  his  unfortunate  victims  to  one-tenth 
their  normal  size.  Backed  by  the  right  kind  of  promotion,  this 
will  roll  up  some  good  grosses  in  situations  where  ballyhoo 
pays  off.  "Puppet  People"  is  strictly  in  the  sensationalized 
goose-pimple  vogue,  bursting  with  all  sorts  of  shivering  spe- 

cial effects,  shadowy  montages,  a  funeral  score  and  some  chill- 
ing black-and-white  photography  by  lensman  Ernest  Laszlo. 

The  demonic  talent  behind  such  an  entry  is  the  hairs-on-end 
showman,  producer-director  Bert  I.  Gordon,  who  has  put  to- 

gether "Puppet  People"  with  his  usual  flair  for  the  bizarre, 
creating  a  touch  of  real  suspense  here  and  there  and  generally 
bringing  off  the  sleight-of-hand  adventures  with  a  batty  kind  of 
interest.  The  acting  is  adequate  enough.  Arthur  Hoyt  is  the 
puppeteer.  John  Agar  and  June  Kenny  supply  the  romantic 
interest,  playing  two  of  Hoyt's  unfortunates  who  fall  in  love 
and  initiate  a  plan  to  save  themselves  from  pre-midget  doom. 
This  latter  bit  serves  as  the  dramatic  peg  of  the  George  Worth- 

ing Yates  tale,  resulting  in  the  mutiny  of  Hoyt's  playthings,  the 
death  of  their  nemesis  and  a  few  other  stray  murders  before 
things  are  set  right. 

American-International.  78  minutes.  John  Agar,  John  Hoyt.  Produced  and  di- rected by  Bert  I.  Gordon. 

"Saga  of  Hemp  Brown" 

Rory  Calhoun  in  OK  western.  C'Scope  and  color. 
Universal  has  a  punchy  little  western  in  this  latest  Rory 

Calhoun  starrer.  Done  up  in  Eastman  Color  and  a  Cinemascope 
canvas,  the  Gordan  Kay  production  goes  beyond  its  modest 
budgeting  with  some  picturesque  shots  of  an  old  west  show 
wagon  peopled  by  entertainingly  off-beat  characters.  "Saga  of 
Hemp  Brown"  should  serve  as  an  adequate  dualler  in  the 
action  market.  The  desert  carnival  background  serves  as  the 
locale  around  which  Calhoun,  a  maligned  and  stripped-of- 
uniform  cavalry  officer,  charges  into  when  he  starts  out  on 
the  journey  to  clear  himself.  Around  this  vicinity,  Calhoun 
meets  and  hitches  up  with  lovely  Beverly  Garland  and  her 
medicine  man  boss,  Fortunio  Bonanova.  And  it  is  in  these 
sequences  that  the  Bob  Williams  script  and  Richard  Carlson 
direction  makes  for  the  freshest  effects,  accenting  the  hotheaded 
heroics  of  Calhoun  against  the  free-loving  charavari  of  old 
fashioned  circus  life.  Of  course,  Carlson  has  put  in  the  stock 
chase  stretches  with  galloping  horses,  angry  mobs,  whooped-up 
saloons  and  a  really  snide  villain  in  the  person  of  John  Larch. 
It  is  this  blackguard  who  caused  the  ambush  deaths  of  a 
cavalry  patrol,  a  tragedy  for  which  Calhoun  was  unjustly 
accused.  The  last  half  of  the  film  has  him  then  tracking  down 
Larch,  exposing  the  trumped-up  evidence  against  him,  secur- 

ing his  reinstatement  with  the  Army  and  finding  love  and 
moonlight  with  Miss  Garland. 
Universal-International.  80  minutes.  Rory  Calhoun,  Beverly  Garland.  Produced  by Gordon  Kay.    Directed  by  Richard  Carlson. 

"Qiieen  of  Dnter  Space" 
^UUkCM  ^€tUH^  O  Q  PLUS 

Zsa  Zsa  Gabor  as  queen  of  an  outer  planet  of  pretty  girls. 
And  in  CinemoScope  and  color,  yet!   Highly  exploitable. 

In  this  latest  Allied  Artist  confection,  none  other  than  the 
irrepressibly  svelte  Zsa  Zsa  Gabor  goes  vamping  and  strutting 
through  a  science  fictioner,  titled  "Queen  Of  Outer  Space". 
Set  in  1985  and  decked  out  in  appropriately  in  CinemaScope 
and  DeLuxe  Color,  and  with  plenty  of  hocus-pocus  special 
effects,  this  Ben  Schwalb  production  is  certainly  an  exploitable 
item.  Exhibitors  should  have  a  ball  displaying  Zsa  Zsa  as  the 
planetary  empress  who  presides  over  an  all-girl  kingdom  that 
is  on  the  make  for  the  opposite  sex,  especially  the  ones  from 
earth.  This  theme  from  space-age  burlesque  and  the  undraped, 
tinted  posings  of  the  Hungarian  beauty  and  her  equally  cur- 

vaceous constituents  are  most  formidable  promotion  assets. 
Properly  sold,  it  should  intrigue  the  outer  space  fans  and  the 
male  oglers  as  well.  Grosses  might  be  surprisingly  strong. 
Director  Edward  Bernds  and  scripter  Charles  Beaumont  do  not 
always  play  the  yarn  straight,  but  show  occasional  signs  of 
spoofing  the  audience — which  is  all  to  the  good.  No  Academy 
Awards  will  be  won  for  the  performances,  to  say  the  least. 
Miss  Gabor  is,  as  usual,  nothing  less  than  incredible,  but  only 
visually,  believe  us.  Eric  Fleming,  playing  a  U.S.  officer  and 
scientist  makes  one  uneasy  about  manhood  in  1985.  A  few 
attempts  at  suspense  and  mystery  work  their  way  in  whenever 
William  Whitley's  lush  lensing  and  the  Flash  Gordon  archi- 

tecture isn't  on  view.  Story  finds  Fleming  and  two  of  his  men 
captured  by  a  psychotic  satellite  queen  when  their  explorer 
ship  is  downed  on  the  planet  Venus,  only  to  be  eventually 
freed  by  Zsa  Zsa  and  her  girls. 
Allied  Artists.  80  minutes.  Zsa  Zsa  Gabor,  Eric  Fleminq.  Produced  by  Ben Schwalb.    Directed  by  Edward  Bernds. 

"Tank  Force" 
Sct4tHe44  /Ra^c^t^  O  O  plus 

Fair  war  meller  stars  Mature.  C'Scope  and  color. 
Here  is  yet  another  war  film  about  the  Libyan  campaign, 

but  lacking  in  suspense  and  excitement.  It  rates  only  an  average 
dualler,  best  suited  for  action  houses.  Starring  Victor  Mature 
and  Leo  Genn,  this  Columbia  release  of  a  Warwick  (Irving 
Allen-Albert  Broccoli)  Production  posits  a  battered  Allied 
patrol  struggling  through  dunes  and  shrapnel  with  a  mad  pack 
of  Nazis  hot  on  its  trail.  As  directed  by  Terence  Young  and 

scripted  by  him  and  Richard  Maibaum,  "Tank  Force"  is  rid- dled with  service  cliches  that  make  it  all  seem  too  familiar. 
Every  fifteen  minutes  or  so,  fortunately,  someone  in  the  patrol 
meets  a  grisly  death  and  there  is  some  tension  built  as  the 
audience  wonders  who's  to  be  next  or  whether  the  mysterious 
Arabs  en  route  are  to  be  trusted.  The  film's  best  assets  lie  with 
the  starts  and  the  scenic  rewards  generated  by  the  Cinema- 
Scope-Technicolor  photography  as  it  superbly  mirrors  a  mar- 
rauding  tank  force,  the  shattering  stillness  of  an  African  night, 
a  deserted  fort  and  other  atmospherically  ominous  bits  of  busi- 

ness. Mature  plays  an  American  sergeant,  who  escapes  from  a 
prison  camp  with  a  motley  group  of  confederates  headed  by 
Genn,  British  Army  non  com.  Plot  simply  follows  the  usual 
cat  and  mouse  charades  of  the  chase  film,  concentrating  on  the 
characterizations  of  the  escapees,  with  Mature  surviving. 
Columbia-Warwick  Production.  103  minutes.  Victor  Mature,  Leo  Genn.  Produced 
by  Irving  Allen  and  Albert  Broccoli.    Directed  by  Terence  Young. 
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{Jiew points 

(Continued  from  page  5) 
fusion  of  the  majestic  motion  picture 
and  the  impoverished  television  screen 
would  be  an  unnatural  and  an  unhealthy 
thing — unhealthy  not  for  theatres  alone, 
but  for  the  makers  of  motion  pictures, 
too.  Exhibited  on  the  wide  screen  of  a 
theatre,  the  motion  picture  holds  a 
unique  and  imposing  position  in  the 
entertainment  world;  reduced  to  the 
relative  postage  stamp  limitations  of 
the  cathode  screen  and  forced  into 
direct  competition  with  every  form  of 
live  and  taped  show  business  extant, 
the  movie  would  become  just  another 
adjunct  to  the  all-consuming  TV  maw. 
In  one  fell  swoop,  pay  TV  could  dissi- 

pate our  industry's  prestige  and  power 
accumlated  through  a  half-century  of 
development.  Why,  then,  aside  from 
its  commitment  to  an  investment,  does 
Paramount  persist  in  pushing  the  case 
for  toll  TV.' 
How  much  more  reassuring  would 

Mr.  Balaban  s  proclamation  of  faith  in 
our  industry's  future  sound  if  he  did 
not  hedge  it  with  this  threat. 

Taufjh  S^llinff 

Sf^asan  Jth^fi^l 

To  paraphrase  an  old  song:  "How 
ya  gonna  get  'em  out  of  the  house  now 
that  they've  got  TV?  " 

This  is  the  big  fall  and  winter  chal- 
lenge facing  exhibitors,  and  the  answer 

can  only  be  found  through  redoubled 
effort.  For  both  the  elements  and  the 
competition  make  the  selling  of  movie- 
going  tough  in  the  seasons  ahead.  The 
winds  will  blow  and  the  snows  will 
fall,  driving  millions  of  people  into 
living  room  hibernation,  while  TV 
comes  back  with  its  full  roster  of  top 
attractions. 
How  do  we  combat  this  formidable 

combination.'  Constructive  thinking 
and  promotional  muscle,  plus  a  mini- 

mum of  despair.  Just  remember  that 
millions  of  people  leave  their  homes  in 
biting  cold  on  the  weekends  to  attend 
football  games  all  over  the  land.  The 
stores  and  restaurants  draw  their  steady 

flow  of  customers.  People  are  always 
ready  to  go  wherever  they  are  attracted. 

Our  task  is  to  sell  the  public  on  the 
idea  that  going  out  to  a  movie  offers 
release  from  tension,  that's  it's  fun,  a 
most  gratifying  form  of  entertainment. 
What  we  have  to  remember  is  that 
people  are  merely  more  accessible  in 
the  w  arm  seasons;  in  the  colder  seasons 
the  showman  has  to  reach  into  the 
home  to  get  them. 
The  smart  exhibitor  will  think  in 

terms  of  making  his  theatre  seem  a 
w  arm  and  comfortable  show  place  w  here 
friends  and  families  gather  for  enter- 

tainment. This  theme  should  be  a  part 
of  every  picture  promotion  during  the 
seasons  ahead. 

To  the  Editor: 

Thank  you  for  your  quotation  from 
and  comment  about  my  views  on  pro- 

motion in  your  editorial  of  August 
4th.  I  enjoyed  your  further  elucidation 
of  the  present  situation,  the  problem 
facing  us  and  the  necessity  for  solid 
action  in  terms  of  publicity,  exploita- 

tion and  advertising. 
It  is  a  mistake,  a  very  harmful  one, 

when  the  promotional  budget  is  lopped 
at  the  first  sign  of  a  dip  in  boxoffice 
receipts,  presumably  to  take  up  the 

slack.  The  publicity  budget  should  be 
the  last  to  be  reduced,  rather  than  the 
first.  All  of  us  in  the  motion  picture 
business  are  aware  of  many  pictures 
which,  although  they  have  not  lived 
up  to  expectations,  have  been  very  suc- 

cessful because  of  a  clever  and  unceas- 
ing exploitation  campaign.  We  can 

also  name  some  fine  pictures  which 
were  lost  in  the  shuffle  because  of  an 
indifferent  or  unimaginative  campaign. 
Hence,  when  you  have  a  good  picture 
plus  a  top  campaign,  the  sky  is  the limit! 

In  connection  with  our  competitive 
position  versus  television  we  must  re- 

member that  we  have  an  enormous 
institutional  campaign  before  us.  It 
is  not  only  of  the  utmost  importance 
that  each  picture  be  promoted  adequ- 

ately, but  a  continuous  effort  must  be 
put  forth  to  keep  the  public  movie- 
conscious.  We  must  influence  the  public 
psychologically  to  regard  motion  pic- 

tures as  the  most  rewarding  of  all 
entertainment  mediums.  Your  excel- 

lent quote  from  Mr.  Wrigley:  ".  .  . 
you  don't  let  the  train  travel  on  its 
own  momentum"  is  especially  apropos 
in  this  respect. 

Faced  every  day  with  the  problem  of 
assuring  the  success  of  the  pictures  I 
produce,  I  am  naturally  acutely  con- 

scious of  the  importance  of  promotion, 
especially  when,  as  in  the  case  of  my 
two  latest  pictures,  /;/  Lore  And  War 
and  Mardi  Gras,  I  am  not  presenting 
pre-sold  titles.  That  means  from  the 
very  inception  of  the  project  I  must 
start  laying  the  groundwork  publicity- 
wise  so  that  by  the  time  they  are  ready 
for  release  their  titles  will  be  familiar 
to  the  public.  More  than  that,  every- 

thing possible  must  be  done  to  create 
an  aura  of  excitement  about  them  so 
that  they  will  be  well-established  in 
everyone's  mind  as  ""must-see  "  films. 

It  is  a  tremendous  job  and  only  the 
boxoffice  response  during  the  next  sev- 

eral months  will  tell  me  whether  or  not 
we  have  been  successful.  Without  such 
promotion,  /;/  Love  And  War,  which 
I  feel  is  a  real  blockbuster,  and  Mardi 
Gras,  starring  Pat  Boone,  Tommy 
Sands,  Dick  Sargent,  Christine  Carere, 
Sheree  North  and  introducing  young 

Gary  Crosby,  is  also  solid  entertain- ment, would  have  to  enter  the  market 
cold,  which  no  producer  can  afford 
at  present. 

Sincerely, 

JERRY  WALD 
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RHODEN 

NT-NTA  MERGER  PLAN 
The  proposal  to  combine  National  Thea- 

tres and  National  Telefilm  Associates  was  re- 
vealed recently  by  Elmer  C.  Rhoden,  presi- 

dent of  NT,  and  Ely  A.  Landau,  board  chair- 
man of  NTA.  The  plan,  calling  for  an  NT 

offer  to  buy  all  of  NTA  outstanding  shares 
of  common  stock  on  condition  that  NT  ac- 

quires a  controlling  interest  in  NTA,  was 
submitted  and  agreed  upon  by  the  NTA 
board  of  directors  to  recommend  acceptance 
of  the  offer  to  its  stockholders.  Terms  of 
the  proposal  ask  for  an  exchange  of  $11  in 
principal  amount  of  a  15-)ear  S'/i  Sinking Fund  Subordinated  Debenture  for  each  share 
of  NTA  common  stock,  plus  a  warrant  for 
the  purchase  of  one-quarter  share  of  NT 
stock  for  e\ery  share  of  NTA  stock.  NTA 
declared  that  the  offer  is  subject  to  certain 
government  requirements  and  consents  to  be 
obtained  for  approval,  along  with  NT  stock- 

holders consent.  Under  the  proposal  Landau 
and  01i\er  A.  Unger,  NTA  president,  will 
continue  in  their  present  capacities  and  will 
be  elected  to  the  board  of  directors  of  NT. 
Rhoden  had  this  to  say  on  the  proposal: 
"This  plan  culminates  many  months  of  inves- tigation by  our  company.  We  view  it  as  a 
most  important  step  forward  in  implement- 

ing the  policies  we  adopted  several  years  ago 
for  diversification  into  allied  fields.  It  is  our 
firm  belief,  which  is  shared  by  the  directors 
of  NTA  as  well  as  our  directors,  that  the 
proposed  exchange  will  offer  substantial 
benefits  mutually  important  to  the  stock- 

holders of  both  companies — benefits  which 
will  be  increasingly  apparent  as  time  goes 
on."  Landau  commented:  "Our  company  has grown  steadily  since  its  inception  in  1952. 
We  are  still  expanding  in  size,  in  the  scope 
of  our  operations  and  in  di\ crsification  with- 

in the  broadcast  field.  We  believe  that  this 
new  association  will  enable  us  to  emerge  as 
one  of  the  most  pro;.;ressi\ c  forces  in  the 
entertainment  world." 

PUBLISHERS  TO  CENSOR? 
Gordon  S.  White,  MPAA  s  director  of  the 

Advertising  Code  Administration,  termed 
"unthinkable"  and  "shocking"  a  request  b>- 

THEY 

MADE  THE  NEWS 

the  Los  Angeles  Newspaper  Publishers  As- 
sociation to  permit  it  to  pre\  iew  and  pass 

judgment  on  all  advertising  submitted  to 
ACA.  Vi'hite  replied  to  a  letter  sent  by  Ar- thur G.  Pollock,  LANPA  chairman,  calling 
the  request  censorship  "in  one  of  its  worst 
forms."  Pollock  suggested  that  the  MPAA submit  to  the  L.A.  member  newspapers  all 
the  advertising  copy  presented  for  approval 
under  th"  Advertising  Code.  The  publishers 
were  disturbed  by  the  ad  copy  on  a  French 
film  which  did  not  have  an  MPA  Code  seal 
and  other  burlesque  ads  of  downtown  dailies 
which  caused  public  complaints.  In  answer 
to  Pollock  proposal.  White  had  this  to  say: 
"If  burlesque  and  non-Code  Seal  pictures 
are  really  your  chief  worry,  why  stigmatize 
our  member  companies  with  a  proposal  for 
such  a  sweeping  censorship  of  our  advertis- 

ing, which,  under  any  circumstance,  could 
not  sohe  the  rest  of  the  problem.'  Never 
before  has  anybody  ever  suggested  a  plan 
for  imposing  the  standards  of  one  such  local 
group  on  all  the  rest  of  the  country  .  .  . 
The  Los  Angeles  newspapers,  members  of 
j'our  association,  have  been  in  the  forefront 
of  the  continuing  battle  against  censorship 
and  in  defense  of  the  freedom  of  the  press. 
I  simph-  cannot  believe  that  these  papers,  or 
any  group  of  papers  so  dedicated  to  freedom 
of  speech  and  of  the  press,  would  be  party 
to  any  such  suggestion  or  would  participate 
in  any  such  program  of  outright  censorship." 

PHILLIPS  COUNTER-ATTACK 
Louis  Phillips,  vice  president  and  general 

counsel  of  Paramount,  attacked  the  Allied 
"White  Paper"  in  a  letter  to  Senator  Hubert 
H.  Humphrey,  subcommittee  chairman,  charg- 

ing the  independent  exhibitors  organization 
with  destroying  the  "incenti\e  for  making 
anything  but  pictures  of  low  cost  and  low 
quality."  Phillips  referred  to  the  Allied 
pamphlet  as  a  "substantial  rehash"  of  mea- sures already  considered  and  disposed  of  by 
the  Small  Business  Subcommittee  in  1956. 
"If  the  methods  and  restrictions  suggested 
by  the  White  Paper  were  adopted,  the  mo- 

tion picture  industry  would  be  seriously  in- 
jured, if  not  destroyed,"  he  declared.  Allied 

charged  the  Department  of  Justice  with  fail- 
ing to  enforce  the  consent  decrees.  "The 

Allied  leaders  are  seeking  L'topia — low  film 
rentals  and  the  earliest  a\ ailabilities — with- 

out the  slightest  regard  for  the  enormous 
costs  and  risks  incurred  by  the  suppliers  of 
great  motion  pictures,"  the  Paramount  at- 

torney stated,  claiming  that  if  the  "industry is  to  sur\i\e  there  must  be  flexibility  and 
discretion  for  those  who  produce  and  dis- 

tribute pictures  to  induce  them  to  risk  vast 
amounts  of  capital  in  producing  the  pictures 
which  the  public  will  want  to  patronize  in 

large  numbers." 

BALABAN  ON  PAR'S  PLANS 
Forecasting  a  business  upturn  and  express- 

ing complete  confidence  in  the  industry,  Bar- 
ney Balaban,  president  of  Paramount  Pic- 

tures, declared  his  company  will  release  20 
or  more  million  dollar-plus  films  next  year. 
At  a  press  conference  in  the  company's  New 
York  offices,  he  said  Paramount  was  "under- writing its  strong  faith  in  the  future  of  the 
film  business"  with  the  largest  single-year  in- 

ventory of  features  since  its  divorcement 
from  the  theatre  field.  Added  to  these  pro- 

ductions will  be  a  number  of  smaller-bud- 
geted pictures  for  which  there  is  a  "proven 

worldwide  market,"  he  said.  At  the  same 
time  the  Paramount  executive  persisted  in 
his  contention  that  toll  TV,  in  which  his 
company  is  heavily  interested  via  Telemeter 
would  in  some  way  be  beneficial  to  theatres. 
However,  the  press  was  given  the  impres- 

sion that  Telemeter's  progress  has  been 
slowed  down  when  vice  president  Paul  Rai- 
bourn  said  its  inaugural  as  a  closed  circuit 
system  was  still  six  months  to  a  year  away. 
Though  the  industry  has  had  its  problems, 
Balaban  belie\es  it  will  emerge  from  this 
period  "stronger  and  healthier  than  it  has 
e\er  been."  He  warns,  however,  that  the 
new  prosperity  is  far  from  "around  the  cor- ner "  and  may  be  beyond  the  industry's  grasp 
if  "we  fail  to  exercise  to  the  full  the  busi- 

ness and  artistic  talents,  and  merchandising 
genius  that  are  ours."  Citing  the  Business Building  Drive,  he  pointed  up  the  need  and 
importance  of  the  program:  "the  high  ob- jectives of  such  an  effort  can  only  be  realized 
if  solidly  backed  up  by  product — good  pro- 

duct. "  He  said  that  George  Weltner,  vice 
president  in  charge  of  world  sales,  would 
take  his  messages  of  faith  to  the  film  indus- 

try in  all  parts  of  the  world.  Weltner  is 
planning  to  meet  with  executives  and  per- 

sonnel in  LI  S.  and  Canada  and  will  speak 
to  Paramount  representatives  in  many  parts 
of  Europe,  the  Far  East  and  Latin  America. 
Adolph  Zukor,  board  chairman,  told  the 
press  that  he  saw  no  merit  in  moving  home 
office  operations  to  the  west  coast.  Balaban, 
however,  hedged  on  this  problem. 
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UA  CONTINUES  UP 
United  Artists,  reporting  continuous  pro- 

gress in  its  net  earnings,  showed  a  healthy 
11  percent  increase  for  the  first  half  of  the 
year  over  the  same  period  last  year,  Robert 
S.  Benjamin,  board  chairman,  announced. 
The  first  half  net  in  19S8  amounted  to  Sl,- 
319,01)0  (Si. 23  a  share).  This  compares  with 
51,196,000  (SI. 11  a  share)  for  the  previous 
year  period.  Benjamin  indicated  that  figures 
for  the  third  quarter  also  show  an  upward 
trend.  UA's  world-w  ide  gross  income  for  the 
six-month  period  of  1958  totaled  537,453,000 
against  532,498,000  for  last  year. 

KIRSCH  SEES  RETALIATION 

Addressing  the  organization's  28th  annual meeting.  Jack  Kirsch,  president  of  Allied  of 
Illinois,  lashed  out  at  the  film  companies  for 
sales  policies  that  are  making  it  "difficult  for 
many  theatres  to  survive".  On  the  subject  of exhibitor-distributor  relations,  the  Chicago 
leader  said  he  saw  little  room  for  optimism. 
"It  wouldn't  be  an  exaggeration  to  say  that 
exhibition  is  thoroughly  fed  up  with  the  at- 

titude of  distribution,"  he  said,  "and,  as  a 
matter  of  self-defense,  it  wouldn't  surprise me  if  theatremen  the  nation  over  will  under- 

take some  form  of  retaliation  against  the  of- 
fending companies,  feeling  that  it  is  far 

better  to  go  down  fighting  than  being  buried 
alive  without  a  struggle."  Kirsch  was  re- elected president  of  the  Chicago  unit,  while 
Sam  C.  Meyers  was  named  vice  president, 
and  Benjamin  Banowitz,  Secretary-treasurer. 
He  also  urged  film  studios  to  adopt  a  policy 
of  producing  all  pictures  in  color  to  boost 
the  industry's  superiority  over  TV.  "Our industry  cannot  afford  to  sit  still  in  face  of 
the  competition  which  v*e  have  to  contend 
with,"  Kirsch  declared.  "Other  industries 
continually  seek  to  impro\e  their  products 
to  make  them  more  appealing  to  the  public 
while  we  indulge  in  half  measures.  This  is 
a  luxury  which  we  cannot  afford  because  we 
no  longer  enjoy  a  monopoly  in  entertain- 

ment. The  times  call  for  the  best  in  us  and 
the  best  is  in  pro\iding  the  public  with  all 
pictures  in  color." 

READE  PLAN  SHELVED 
The  Walter  Reade,  Jr.  plan  to  control 

sales  of  post-1948  film  libraries  to  television 
met  with  "lack  of  interest  or  enthusiasm"  b\ 
producers  and  will  be  given  up  by  the  circuit 
operator.  Revealing  that  he  sent  letters  to  74 
major  and  independent  producers  and  execu- 

tives inviting  their  reactions  to  his  proposals, 
Reade  said  that  in  more  than  a  month's  time 
he  received  only  15  replies  and  a  mere  two 
from  major  film  executives.  His  plan  asked 
if  the  producers  would  be  willing  to  meet 
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and  discuss  the  over-all  proposals  calling  for 
an  immediate  six-month  moratorium  on  the 
sale  of  post- 1948  films  to  TV,  including 
foreign  product.  The  circuit  executive  pro- 

posed that  an  organiaztion  similar  to  ASCAP 
be  set  up  to  handle  any  distribution  of  films 
u-  TV  on  a  joint  basis.  The  executives  of 
the  two  major  companies  replying  said  they 
would  not  participate  in  a  meeting  such  as 
suggested  by  Reade. 

20TH  PROFITS  RISE 
20th  Century-Fox  reported  more  than  a  51 

million  increase  in  consolidated  earnings  for 
the  26  weeks  ended  June  28,  1958,  over  the 
prior  year's  period.  Earnings  for  the  26 weeks  this  year  amounted  to  55,233,009 
(52.29  per  share)  on  the  2,280,386  shares  of 
common  stock.  This  compares  with  54,069,- 
865  (51.54  per  share)  on  2,644,486  shares  for 
the  26  weeks  of  1957.  Second  quarter  earn- 

ings ended  June  28  totaled  53,085,297,  against 
51,898,185  for  the  last  year  term.  The  com- 

pany announced  a  quarterly  cash  dividend  of 
40  cents  per  share  on  the  outstanding  com- 

mon stock  to  be  payable  Sept.  27,  1958,  to 
stockholders  of  record  at  the  close  of  busi- 

ness on  Sept.  12. 

Spyros  P.  Skoiirus.  presideill  of  20th-Fox.  and Alex  Hair/soii,  sales  manager,  conclude  agree- 
tncnt  on  hard-ticket  engagement  jar  "Roots 
of  Heaven"  uith  Sol  A.  Schwartz  (center) president  of  RKO  Theatres.  World  premiere 
is  set  for  the  RKO  Palace  in  Sew  York. 

Scala  Theatre,  Rotterdam,  to  open  a  Ciner- ama house  in  October,  announced  B.  Cj. 
KRANZF,  vice  president  of  Stanley  Warner 
Cinerama  Corp  .  .  .  MGM  announced  resig- nation of  FLOYD  L.  HFNDRICKSON,  who 
headed  the  studio  contract  department  and 
was  a  member  of  the  MGM  organization 
for  34  years  .  .  .  JOH  HYAMS,  Hecht-Hill- Lancaster  west  coast  publicity  director,  re- 

turned to  Hollywood  after  home  office  meet- 
ings 111  New  S'ork  with  I'nited  Artists  ex- ecutives .  .  .  WILLIAM  J.  HKINEMAN,  UA 

\  ice  [ircsideiK  in  th.iryc  of  distribution,  will 
outline  the  spai cd-rclcase  distribution  pro- 
ura.ii  for  companv  product  at  the  I'A  na- tional ncldmen's  convention  in  Los  Angeles, 
Sept.  --10  .  .  .  K.  B.  "BILU'  COLHMAN, dean  of  MGM  press  reps  until  retiring  in 
January,  died  in  Dallas,  Texas.  He  was  69. COLHMAN  spent  30  >ears  with  the  company 
and  highlighted  his  career  w  ith  the  handling 
of  "Gone  With  The  Wind"  world  premiere in  Atlanta  .  .  .  Universal  sales  manager 
"HI"  MARTIN  announced  the  following 
changes  to  gear  the  compan\'s  domestic  dis- tribution; CARL  F.  REARDON  promoted 
tc;  sales  manager  post  in  Philadelphia  follow- 

ing resignation  of  EDWARD  F.  HEIBER; 
NORMAN  WEITMAN  upped  to  sales  man- 

ager in  Cleveland;  ALBERT  KOLKMEYER 
appointed  sales  manager  in  Pittsburgh  to 
succeed  FRANCIS  J.  GUEHL;  ERNEST 
ZIEGLER,  promoted  to  sales  rep  post  in 
Albany;  MANIE  M.  GOTTLIEB,  U-I  dis- trict manager  in  Chicago,  and  JAMES  V. 
FREW,  district  manager  in  Atlanta,  also  re- signed their  posts;  HARRY  FELLERMAN, 
sales  manager  of  New  York  exchange,  pro- moted to  branch  manager,  succeeding 
JOSEPH  B.  ROSEN  who  became  one  of  the 
four  regional  managers  in  the  reorganization 
.  .  .  ARCHIE  OGDEN  named  head  of  20th- 
Fox  story  dept.  in  London  to  handle  ex- 

panded production  prt)gram  .  .  .  20th-Fox vice  president  JOSEPH  H.  MOSKOWITZ 
left  for  Europe  to  confer  with  company  ex- ecutives in  Paris  and  London  on  acquisition 
of  properties  and  overseas  production  .  .  . 
IRVING  SOCHIN,  sales  manager  for  Rank, 
back  in  New  York  from  Miami,  Fla.  after  a 
week's  tour  meeting  with  exhibitors  and Rank  field  personneL  SOCHIN  addressed 
the  managers  of  the  Wilby-Kincey  Theatre 
circuit  in  Atlanta  for  handling  of  "The Bolshoi  Ballet"  and  other  releases  .  .  .  IRV- ING LICHTENSTEIN  will  take  charge  of 
the  new  NTA  division  in  Nev\  \'ork  to handle  the  licensing  of  manufacturers  and 
merchandising  of  products  presented  nation- 

ally by  NTA,  president  OLIVER  A.  UNGER, 
disclosed.  AL  STERN  will  represent  the  di- 

vision in  the  companv's  west  ctiast  offices  .  .  . 
Reorganization  of  Universal's  domestic  dis- tribution procedures  resulted  in  resignation 
of  PETER  T.  DANA,  eastern  sales  manager, 
and  FOSTER  M.  BLAKE,  western  sales  man- 

ager, effective  Sept.  6.  The  sales  supervision 
will  be  centralized  in  four  regional  head- 

quarters .  .  .  HUGH  OWEN  vice  president 
of  Paramount  Film  Dist.  Corp.  back  from 
a  series  of  mid-eastern  division  sales  con- 

ferences in  Philadelphia,  Washington  and 
Pittsburgh  .  .  .  SYLVIA  SEYMOUR,  NTA 
west  coast  executive,  named  director  of  the 
companv's  west  coast  film  productions.  WIL- LIAM IVI.  KOBLENZER  appointed  to  new  ly- 
created  post  of  director  of  sales  for  NTA 
programs  in  New  York,  HAROLD  GOLD- MAN, executive  vice  president,  announced 
.  .  .  NED  CLARKE,  Buena  Vista  foreign 
sales  manager  in  New  York  from  Europe 
where  he  discussed  BV's  fall  and  winter  re- leases .  .  .  EUGENE  PICKER,  vice  president 
of  Loew's  Theatres  in  charge  of  in-town operations,  announced  appointment  of  KEN- NETH HOLDEN  as  acting  manager  of 
Loew's  Bav  Ridge  Theatre  in  Brooklvn  .  .  . JULIUS  RUBENSTEIN  will  take  charge  of 
116th  Street  Theatre,  Manhattan.  He  re- 

places BEN  TRIPODO  who  moves  uptown 
to  the  Inwood  . 
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Wolfson  and  Meyer  Sell-ebrate 

33  Years  of  Wometco  Showmanship 

Down  Miami  way,  two  aggressive  theatremen, 
Mitchell  Wolfson  and  Sidney  Meyer,  are  cele- 

brating one  third  of  a  century  of  successful 
showmanship.  And  they  are  celebrating  by  stll- 
thrating. 

Over  $5,000  in  cool  cash  has  been  allotted  as 
prizes  for  hard-working  Wometco  managers 
who  beat  weekly  attendance  quotas,  raise  per 
capita  confection  sales  and  bring  in  extra  reve- 

nue via  promoted  shows  and  benefits — all  dur- 
ing the  intensive  three  months  campaign  that 

runs  through  September.  In  addition,  20th  Cen- 
tury-Fox, Universal,  Metro-Goldwyn-Mayer  and 

Allied  Artists  are  pitching  in  with  hundreds  of 
dollars  for  the  best  anniversary  campaigns  fea- 

turing their  films.  And  as  an  extra  treat,  Wo- 
metco vsill  match  dollar  for  dollar  any  prizes 

won  in  national  competition  via  trade  journals. 
In  a  letter  to  all  Wometco  personnel  on  the 

third-of-a-century  jubilee,  Wolfson  declared: 
"Motion  pictures  are  still  America's  favorite paid  entertainment  and  this  is  the  season  when 
we  have  to  expand  our  popularity.  Your  jubilee 
holds  great  promise  of  reward  for  you,  Womet- 

co, and  the  industry  as  a  whole.  It  is  my  sincere 
hope  that  you  will  be  able  to  claim  every  cent 
of  the  prize  money  that  has  been  set  aside  and 
make  us  dig  even  deeper  for  more." 
•Meyer  Sees  B-B  as  Pattern 

"Now  we  are  building  for  the  future  .  .  .", declared  Sidney  Meyer  to  Wometco  employees. 
"The  motion  picture  industry  is  producing  more powerful  ammunition  while  our  competition  is 
weakening.  We  believe  that  you,  here  in  South- 

ern Florida,  can  establish  a  pattern  for  business- 
building  which  will  be  copied  throughout  the 
country.  We  have  provided  the  incentives  and 
it  is  our  sincerest  hope  that  you  will  capture 
every  cent  of  the  prize  money  announced,  if 
not  more." 

In  one  phase  of  the  sell-ebration  aimed  at  the 
public,  the  theatre  chain,  the  South  Florida  Di- 

vision of  the  AAA  and  a  local  Chevrolet  dealer 
have  joined  forces  in  a  novel  promotion  in 
«hich  contestants  drive  through  a  route  that 

passes  sixteen  Wometco  Theatres  marked  on  a 
map.  Prizes  will  be  awarded  to  the  contestants 
whose  time  and  mileage  scores  for  the  route  are 
nearest  in  time  and  miles  to  an  Official  Contest 
Score.  Naturally  enough,  first  prize  is  a  1958 Chevrolet. 

Botel  Top  Prize 
Grand  prize  for  the  public  in  the  thirty-three 

day  drive  is  an  Si  1,000  botel  in  nearby  Mara- 
thon, Florida,  which  will  be  awarded  to  the 

w  inner  of  a  "Make  a  Face  Contest  ".  The  pro- motion consists  of  nine  individual  sheets,  each 
containing  photos  of  mo\  ie  stars  that  have  been 
cut  into  three  strips  and  scrambled.  Entrants 
are  required  to  cut  out  the  strips  and  match 
them  correctly  to  make  the  correct  pictures  of 
the  stars.  The  nine  Make-A-Face  sheets  will  be 
given  free  to  adults  purchasing  admission  tic- 

kets at  all  Wometco  theatres  over  an  eight  week 

period. To  help  Wometco  managers  accomplish  their 
business-building  objectives,  a  comprehensive, 
fully-stocked  campaign  manual  has  been  pre- 

pared for  their  use.  In  it  are  details  and  out- 
lines of  scores  of  boxoffice  boosting  stunts,  gim- 

micks and  ideas.  The  Anniversary  celebration 
committee  is  chairmanned  b>'  Sonny  Shepherd, 
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with  a  board  composed  of  the  following;  Har- 
vey Fleischman,  Elmer  Hecht,  Hal  Kopplin,  Rich- 
ard Wolfson,  Jack  Winters,  Flynn  Stubblelield, 

Burton  Clark,  Walter  Klements,  Frank  Maury. 
Listed  here  are  some  of  the  showmanship 

ideas  incorporated  in  the  Wometco  manual: 
Tie  up  with  dairy  serving  your  neighborhood 

to  imprint  bottle  hangers  advertising  your  thea- tre and  have  them  delivered  during  a  certain 
week.  Admit  free  one  adult  when  accompanied 
by  one  other  adult  upon  presentation  of  the 
milk  bottle  hanger. 

Admit  free  all  fathers  when  accompanied  by 
their  son  or  sons  at  Father  and  Son  Matinee. 
Same  for  mother  and  daughter. 

Admit  adults  for  thirty-three  cents  every  Mon- 
day during  the  33  day  celebration  of  the  jubilee 

period. Admit  any  child  with  a  1925  penny  to  a 
matinee.   (Wometco  was  founded  in  1925.) 

Hold  contest  for  the  girl  w  ith-the-most-beauti- 
ful-legs  and  arrange  tie-up  with  a  hosiery  store. 
Arrange  to  have  only  legs  shown,  select  winner 
by  audience  applause. 
More  Stunts 

Stage  a  pet  parade,  with  a  year's  supply  of dog  or  cat  food  going  to  the  winner. 
Post  five  luck>  car  license  numbers  on  a  bulle- 

tin board  in  the  concession  stand  each  night. 
Listings  are  good  for  free  tickets  to  future 
shows.  Good  stunt  to  increase  concession  build- 

ing traffic. 
Arrange  tie-up  with  a  photographer  to  present 

free  5x7  black  and  white  portrait  to  mother  of 
each  child  under  12. 

Promote  dance  contest  and  arrange  with  Ar- 
thur Murray  or  Fred  Astaire  schciols  for  instruc- 
tors to  give  demonstrations. 

Offer  $10,000  in  cash  to  anyone  who  can't find  yt)ur  theatre.  Best  ad  medium  for  this  stunt 
is  classifieds  or  handbills.  Sample  copy:  $10,000 
in  cash  if  you  can't  locate  the  Miami  Theatre, 
145  Flagler  Street,  where  "The  Young  Lions" starring  Marlon  Brando,  Montgomery  Clift  and Dean  Martin  is  playing. 
Fox  Movietone  News  and  L'niversal  News 

Reel  made  a  special  frame  to  be  inserted  in  their 
newsreel  congratulating  Wometco  on  third-of-a- 
century  jubilee. 
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BIGGEST  YETI 

Allied  Theatre  Owners 

of  Michigan 

3gTH  ANNUAL  CDNVENTIDN 

SHERATON-CADILLAC  HOTEL.  DETROIT,  MICHIGAN 

SEPT.  16-17-18 

Nationally  Prominent  Speakers 

Business-Building  Sessions 
Cash  Prizes  for  best  Promotion  Plans 

Special  Activities  for  the  Ladies 
Luncheons  and  Cocktail  Parties 

Night  Club  Party— Dinner,  Dancing,  Entertainment 
Variety  Club  Theatre  Party 

COMPLETE  REGISTRATION MEN. 15      LADIES  $10 

JVOfV 

ia  aiiend 

For  tickets,  registration  and  information  contact: 

ALLIED  THEATRES  OF  MICHIGAN 

607  Fox  Building,  Detroit  1,  Michigan 



Giant-Size  'Dynamation'  Push    COMPO  Ad  Boosts  Theatres 

to  Sell  Columbia's  'Sinbad'      as  Downtown  Business-Builder 
Columbia  is  selling;  "d\ namation"  to  boom 

"The  7th  Voyage  of  Sinbad,"  its  Christmas  re- lease. 
De\elopcd  by  producer  Charles  Sihneer  and 

special  effects  whi/  Ra\'  Harrjhausen,  "Dyna- 
mation"  is  a  photographic  process  combining animation  and  normal  human  action  in  color. 

To  boost  the  sales  drive  on  "Sinbad,"  Colum- 
bia has  delivered  special  thirty-five  mm.  Tech- 

nicolor trailers  to  all  its  branches  for  display 
and  screenings.  A  special  brochure,  containing 
stills  and  information  on  the  process  has  also 
been  prepared. 

Giant-size  drive  featuring  TV  trailers,  coast 
to  coast  personal  appearance  tour  by  a  group  of 
harem  girls  and  huge  school  promotions  will 
help  pre-sell  the  film. 

'China  Doll'  Book  Tie-Up 
A  read-the-book,  see-the-inovie  tie-up  has  been 

set  by  United  Artists  and  Berkley  Books  for 
"China  Doll,"  it  was  announced  by  UA  national 
ad-pub  chief  Roger  H.  Lewis.  Approximately 
100,000  retail  outlets  in  33  states  will  spotlight 
the  3'>c  paperback.  Point  of  sale  flashes  include counter  cards,  rack  cards  and  truck  banners. 

Ticket-Selling  Workshop 
Mike  Simons,  vice  president  of  Sindlinger  and 

Company's  motion  picture  industry  division, 
will  conduct  a  ticket-selling  workshop  at  the 
convention  on  Oct.  13-14  of  the  Motion  Picture 
Theatre  Owners  of  Arkansas,  Miss,  and  Tenn. 

Latest  COMPO  ad\ ertisement  in  Mditor  & 
Piihlishcr.  titled  "Movie  Theatres  Called  Big 
Asset  for  Downtown,"  offers  sage  advice  to 
fourth  estaters  by  citing  the  plus-factors  in  the- atres a\ailab!c  to  downtown  businesses. 
"Downtown  motion  picture  theatres  are  a 

prime  downtown  asset.  But,  in  many  cities  we 
find  that  the  other  downtowners  are  not  alert  to 
the  values  of  the  movies."  The  ad  then  lists  the 
promotional  advantages  of  theatres.  "Since downtown  retail  establishments  are  the  back- 

bone of  newspaper  advertising,  it  seems  obvious 
that  newspapers,  too  should  want  to  help  movie 
theatres  proper,"  the  ad  concludes. 

New  Movie  Magazine 
Screenbill,  a  giveaway  movie  publication 

keyed  to  the  consumer  market  will  start  pub- 
lication this  fall,  it  was  announced  by  Edward 

L.  Hyman,  AB-Paramount  Theatres  vice  presi- 
dent, and  M.  Y.  Sachs  of  N.  V.'s  Worldmark Press.  Starting  circulation  will  be  2,000,000. 

20th  Search  for  Human  Fly 
To  add  promotional  spice  to  the  one  hundred- 

theatre  saturation  opening  for  "The  Fly"  in  the 
greater  N.  V.  area  last  week,  20th  Century-Fox 
went  on  a  search  for  a  "human  fly"  to  be  guest 
of  honor  on  "Fly-day". 

The  "human  fly"  was  to  be  able  to  scale  walls 
and  use  suction  shoes  while  performing  fly- 
feats.  The  stunt  would  include  buzzing  several 
theatres  and  in-the-flesh  appearances  on  TV. 

Sidney  Poitier  conquered  Chicago  when  some 
500,000  folks  in  the  Windy  City  lined  streets 
to  cheer  him  as  guest  of  honor  in  the  Bud 
Billiken  Day  Parade.  Poitier,  co-star  of  UA's "The  Defiant  Ones",  was  in  Chicago  for  the 
world  debut  of  the  Stanley  Kramer  production 

at  Roosevelt  Theatre. 

United  Artists'  65  Fieldmen 

Meet  To  Plot  '59  Ballylioo  Pusii 
The  men  who  toil  in  "the  field"  for  United Artists  assemble  in  convention  in  Los  Angeles 

next  week  to  draft  plans  for  the  biggest  grass 
roots  promotional  campaign  in  the  company's history. 

Roger  H.  Lewis,  national  director  of  adver- 
tising, publicity  and  exploitation  announced  the 

confab  of  UA's  65  fieldmen  at  the  Ambassador 
Hotel,  September  7-10,  to  detail  the  promotional 
push  that  will  roll  behind  the  $65,000,000  pro- 

duct lineup  scheduled  by  UA  for  the  next  12 
months.  The  meeting  is  the  first  of  its  type 

since  '56. Directing  the  meetings  will  be  vice  president 
Max  E.  Youngstein,  Lewis  and  exploitation 
manager  Mori  Krushen.  On  the  agenda  will  be 
lectures  and  demonstrations  by  promotion  top- 

pers, workshop  sessions,  screenings  and  confabs 
with  producers  and  publicity  representatives. 

During  the  four-day  exploitation  confab,  indi- 
vidual sessions  will  be  scheduled  in  such  areas 

as  exhibitor  liaison,  TV,  radio,  music  and  rec- 
ords; tie-ups;  personal  appearances  and  other 

pertinent  promotional  facets. 
Also  participating  in  the  meetings  will  be 

Robert  F.  Blumofe,  vice  president  in  charge  of 
west  coast  operations,  publicity  chief  Mort 
Nathanson,  ad  manager  Joseph  Ciould  and  pro- 

motion execs  David  W.  Picker,  Al  Fisher  and 
Lige  Brien. 

Style-&-Charm  Demonstrations 
Charm  Milwaukee  Fern  Patrons 

A  St)  le-and-charm  show  can  pay  off.  That's the  word  from  National  Theatre  managers 
Harry  Boesel  and  Milt  Harman  in  Milwaukee. 

Every  Tuesday,  at  their  Palace  and  Wisconsin 
Theatres,  they  welcome  milady  to  a  Ladies 
Matinee  Club,  an  on-the-stage  style  and  charm 
demonstration  plus  the  regular  screen  feature. 
And,  how  those  ladies  love  it!  For  the  low  low 
price  of  forty-nine  cents  the  ferns  are  given  a 
weekly  dose  of  charm  courses,  beauty  hints, 
health  and  reducing  classes,  and  style  reviews. 

Event  has  proven  to  be  valuable  public  rela- 
tions tool,  not  to  mention  the  increased  grosses 

garnered. 

Hundreds  of  news  photographers  had  happy  hunting  at  west 
coast  splash  of  "The  Big  Country",  attended  by  a  flock  of  per- 

sonalities. Black-tie  opening  of  the  William  Wyler-Gregory  Peck 
production,  released  through  United  Artists,  was  held  at  War- 

ner Beverly  Theatre,  Los  Angeles.    All  major  domestic  and 
foreign  wire  services  covered  the  gala  affair. 
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THIS  IS  YOUR  PRODUCT 

All  The  Vital  Details  on  Current  &>  Coming  Features 
(Date  of  Rim  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

April 
HELL'S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man tryi  to  blow  up  plant  manufacturing  rocket  fuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  Jolin Erieien.  Produced  Lindsley  Parsons.  Oireator  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
OUANTRILL'S  RAIDERS  CinemaScope,  Deluxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. May 

ATTACK  OF  THE  50  FT.  WOMAN  Allison  Hayes,  Wil- liam Hudson.  Producer  Bernard  Woolner.  Director Nathan  Herti.  Woman  captured  by  Space  monster. Science  fiction.   46  min.  5/24. 
BUILWHIP  CinemaScope,  Deluxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. 
Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. 

June 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore,  Ufa 
Milan,  Robert  Bray.  Producer  Harold  Robbins.  Direc- tor Robert  Stevens.  Drama.  Gangster  takes  over  big city  syndicate.    91  min.  7/21. 
NEW  ORLEANS  AFTER  DARK  Stacy  Harris,  louis  SIrgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.    Drama.    Detectives  hunt  down  killer. 
PAGANS.  THE  Pierre  Cressoy,  Vittorlo  Sanitoli,  Helen Remy.  Producer  William  Piior.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  14th  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED,  THE  Robert  Bray,  Donald  Wolfit.  Producer E.  J.  Fancey.  Director  Michael  McCarthy,  leader  of resistance  group  is  betrayed. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.  German  scientist  creates  horrible  monster. 
LITTLEST  HOBO.  THE  Buddy  Hart,  Wendy  Stuart.  Pro- ducer Hugh  M.  Hooker.  Direcetor  Charles  R.  Rondeau. Drama.  A  dog  and  lamb  help  little  girl  to  walk  after crippling  illness. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.  Drama.  Girl  communicates  with  a  horse. 73  min. 
SPY  IN  THE  SKY  Steve  Brodle,  Sandra  Francis.  Pro- ducer-Director W.  lee  Wilder.  Drama.  U.  S.  Intelli- gence officer  seeks  Russian  satellite  secrets.    74  min. 

August 
CRY  BABY  KILLER.  THE  Jack  Nicholson,  Carolyn 
Mitchell.  Producer  Ro^er  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  kiKer  on  a  crime  spree. 
GUNSMOKE  IN  TUCSON  CinemaScope,  Deluxe  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law.    80  min.  8/4. 
HOT  CAR  GIRL  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B,  Kowalski.  Melodrama. 
Man  embarks  on  life  of  crime  and  refuses  girl  friend's request  to  reform.    71  min. 
IN-BETWEEN  AGE 

September 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer   William    F.    Broldy.     Director    Thor  Brooks. Drama.  American  serving  In  French  Foreign  legion. 
NATCHEZ  TRAIL 
QUEEN  OF  OUTER  SPACE  CinemaScope,  Deluxe Color.  Zsa  Zsa  Gabor,  Eric  Fleming.  Producer  Ben Schwalb.    Director  Edward  Bernds. 

October 
JOY  RIDE  Regis  Toomey,  Ann  Doran.  Producer  Ben Schwalb.  Director  Edward  Bernds.  Juveniles  thwarted in  attempted  car  theft. 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  Deluxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben  Schwalb.  Director  R.  G.  Springsteen.  Western. 
Unscrupulous   rancher   attempts   to   foreclose  widow's 

SPEED  CRAZY  Brett  Halsey,  Yvonne  lime.  Producer Richard  Bernstein.  Director  William  Hole,  Jr.  Drama. Sports  car  racing  driver  kills  man  during  holdup. 
WOLF  LARSEN  Barry  Sullivan,  Peter  Graves,  Gita 
Hall.  Producer  lindsley  Parsons.  Director  Harmon Jones.  Drama.  Man  shipwrecked  forced  to  work  on ship  of  sadistic  captain. Coming 

ARSON  FOR  HIRE  Steve  Brody,  Lyn  Thomas.  William F.  Broldy  Production. 

CRIME  AND  PUNISHMENT,   U.S.A.  George  S.  Hamil- ton,  Mary  Murphy.    Producer  Terry  Sanders.  Director Denis  Sanders.    Law-student  turns  criminal. HOUSE  ON  THE  HAUNTED  HILL 

REVOLT  IN  THE  BIG  HOUSE  Gene  Evans,  Robert  Blake. Producer  David  Diamond.  Director  R.  G.  Springsteen. Drama.  Man  plans  prison  break. 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 

AMERICAN  INTERNATIONAL 
May 

BONNIE  PARKER  STORY,  THE  Dorothy  Provine,  Jack Hogan.  Producer  Stan  Shpetner.  Director  William Whitney.    80  min. 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. Producer-director  Roger  Corman.  Melodrama. Victoria  I.   83  min.  2/3. 

June 
ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John Hoyt.  Producer-Director  Bert  I.  Gordon.  Science-fic- tion.   80  min.  ISuperama). 
WAR  OF  THE  COLOSSAL  BEAST  (Part  Color),  Roger Pace,  Sally  Fraser,  Dean  Parkin.  Producer-Director Bert  I.  Gordon.  Horror. 

July 

HIGH  SCHOOL  HELLCATS  Yvonne  lime,  Brett  Halsey. Exec.  Producer  Buddy  Rogers.  Director  Edward  I. Bernds.    Teenage-Action.    48  min. 
HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers Lou  Rusoff  and  Lou  Kimiey.  Director  lew  Landers. Teenage-Action.    72  min. 
HOW  TO  MAKE  A  MONSTER  Robert  H.  Harris,  Paul Brincgar.  Producer  Herman  Cohen.  Director  Herbert L.  Strock.    Horror.    75  min. 
TANK  BATTALION  Don  Kelly,  Mariorle  Hellen,  Edward G.  Robinson,  Jr.  Producer  Richard  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 
TEENAGE  CAVEMAN  ISuperama).  Robert  Vaughn, Darrah  Marshall.  Producer-Director  Roger  Corman. Horror.    45  min. 

August 
NIGHT  OF  THE  BLOOD-BEAST  Michael  Emmet,  Angela Greene.  Producer  Gene  Corman.  Director  Bernard Kawalskl.    Horror.    45  min. 
PARATROOP  ATTACK  ISuperama).  Producer  Stanley Shpetner.     Director   William   Witney.  War-Action. 

October 
SPIDER,  THE  June  Kenney,  Ed  Kemm Bert  J.  Gordon.    Director  Henry  Schrage Coming 

SUBMARINE  X-2   ISuperama).    Producer  Alex  Gordon 

COLUMBIA 
March 

BITTER  VICTORY   CinemaScope,    Technicolor.  Richard 
Burton,    Curd    Jurgens,    Raymond    Pellegrin.    Pre  ' Paul   Graetz.     Director   Nick   Ray.     Drama.  Soldieri attempt  to  capture  secret  Nazi  document.  83  min. 
2/17. COWBOY  Technicolor.  Glenn  Ford,  Jack  lemmon, Anna  Kashfl.  Producer  Julian  Blausteln.  Director  Del- mer  Dave:.  Western.  Free-spending  cowboy  helps, friend  save  cattle.    92  min.  2/17. 
TRUE  STORY  OF  LYNN  STUART,  THE  Betsy  Palm.r^ 
Jack  lord,  Barry  Atwater.  Producer  Bryan  Foy.  Dirac-; tor  lewis  Seller.  Melodrama.  Housewife  crusadai] 
against  dope  addiction.  78  min.  3/3. 

April HIGH  FLIGHT  CinemaScope.  Ray  Mllland,  Anthony Newley,  Helen  Cherry.  Producers  Irving  Allen  and  A. R.  Brocolli.  Director  John  Gllllng.  Melodrama.  85  min! 
PARADISE  LAGOON  Technicolor.  Kenneth  Mora,  Diani Cilento.    Drama.    94  min. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Carey,  Gypsy 
Rose  lee.  Harry  Townes.    A  Brown-Fellows  Production; Director  Gerd  Oswald.  79  min.  3/17. 

May 

GODDESS,  THE  Kim  Stanley,  lloyd  Bridges.  Produca Milton  Perlman.  Director  John  Cromwell.  Drama.  Stor' about  a  dame  who  becomes  a  movie  star.  105  min 
4/14. THIS  ANGRY  AGE  Technlrama  and  Technicolor.  Silvan. 
Mangano,  Richard  Conte,  Anthony  Perkins.  Produaai Dino  De  laurentlis.  Director  Rene  Clement.  DramaK 
Family  fights  to  keep  land.  100  min. 

June 
CASE  AGAINST  BROOKLYN,  THE  Darren  McGavIn, Maggie  Hayes.  Director  Wendkos.  82  min. 
LET'S  ROCK  Julius   laRosa.    Producer-director  Harr' Foster.  Musical.  79  min. 
LINEUP,  THE  Eli  Wallach,  Robert  Keith.  Melodrama Director  Slegel.  84  min. 

July 

CAMP  ON  BLOOD  ISLAND.  THE  Megascope.  Car Mohner,  Andre  Morell.  Producer  Michael  Carrera^ 
Director  Val  Guest.  War-action.  81  min.  ^ 
CURSE  OF  THE  DEMON  Dana  Andrews.    Producer  H»] E.  Chester.  Director  Jacques  Tourneur.  83  min. 
GUNMAN'S  WALK  CinemaScope,  Technlcslor.  Va Heflln,    Tab    Hunter,    Kathryn    Grant.     Producer  Frai Kohlmar.  Direcetor  Phil  Karlson.  Western.  Fatha and  son  vie  for  reputation.    97  min.  7/7. 
KEY.  THE  CinemaScope.  William  Holden,  Sophia  Lora Producer  Carl  Forman.  Director  Carol  Reed.    133  mil 
4/23. 

REVENGE  OF  FRANKENSTEIN  Technicolor.    Pete  CusI 
ing,   Eunice  Gayson,   Francis  Matthews.     Producer  Ai thony  Hinds.    Director  Terence  Fisher.  Horror, ster  comes  to  life.  94  min.  7/7. 

August 

in.  Pr< 
74  min 

BUCHANAN  RIDES  ALONE  Columbia  Color.  Randolp Scott.  Producer  Harry  Joe  Brown.  Director  Bud Boetcticher.  Western.  Guns  blaze  In  a  lawless  bordc town.    78  min.  8/4. 
ME  AND  THE  COLONEL  Danny  Kaye,  Curt  Jurgen Producer  William  Goetz.  Director  Peter  Glenvlllt 
Comedy.  Refugee  romps  over  Nazi  territory  with  ant semetic  Polish  officer.    110  min.  8/4. 
TANK  FORCE  CinemaScope,  Technicolor.  Victor  M< ture,  Leo  Genn.  Producer  Phil  Samuel.  Director  Te ence  Young.  Drama.  Prisoners  escape  from  desei camp  during  WW  II.    81  min. 

September GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bernai Adventure.  Director  Fred  Sears.  Small  group  fle< Japanese  Invasion  of  Philippines.  79  min. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Dah Dennis  Price.  Producers  Frank  Launder  and  SIdnt 
Gilliat.    Director  Sidney  Gllllat.    95  min. 
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WHOLE  TRUTH,  THE  Stewart  Granger,  Donna  Reed George  Sanders.  Producer  Jack  Clayton.  Director John  Guillermin.  Drama.  Suspected  nnurderer  seeks out  real  killer  for  Scotlan  Yard.    85  min.  8/18. 
October 

APACHE  TERRITORY  Eastman  Color.  Rory  Calhoun. 
Barbara  Bates.  Producers  Rory  Calhoun,  Victor'  M. Orsatti.  Director  Ray  Nazarro.  Western.  Drifter  takes comma.id  of  group  during   Indian  attack. 

December 
BELL.  COOK  AND  CANDLE  Color  Kim  Novak,  James Stewart. 

Coming 
V  GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins, Dianne  Foster.  Producer-director  John  Ford.  Melo- drama. 

7TH  VOYAGE  OF  SINBAD.  THE  Technicolor.  Kerwin Matthews,  Kathryn  Grant.  Producer  Charles  Schneer. Director  Nathan  Juran. 

INDEPENDENTS 

March 
BRIDE  IS  MUCH  TOO  BEAUTIFUL,  THE  (Ellis  Lux  Films) Brigette  Bardot,  Micheline  Presle,  Louis  Jourdan.  Pro- ducer Gaspar-Huit.  Director  Fred  Surin.  Comedy. Perfect  male  model  falls  in  love  with  perfect  female model.    90  min.  2/3. 
CONFESSIONS  OF  FELIX  KRULL,  THE  (DCA)  Henry Bookholt,  Lisa  Pulner.  Director  Kurt  Hoffman.  Story of    a    young    man    of    seemingly    irresistable  charms. 
irS  GREAT  TO  BE  YOUNG  (Fine  Arts  Films)  John 
Mills  Cecil  Parker.  Producer  Victor  Skutesky.  Director Cyril  Frankel.  Musical.  Teacher  reconciles  student troubles.    91  min.  2/3. 
LOVEMAKER,  THE  ITrans-Lux)  Betsy  Blair.  Producer- director  Juan  A.  Bardem.  Drama.  A  small  town's  Don Juan  pretends  a  love  affair  with  a  spinster.  99  min. 3  17. 

April 
MITSOU  IZenith  International)  Eastman  Color.  Danielle 
Delerme,  Fernand  Gravey.  Director  Jacqueline  Audry. Comedy.    How   understanding   comes   to  young  French qiris. 
RED  AND  THE  BLACK,  THE  IDCA)  Gerard  Philipe, Danielle  Darrieux.  Diecetor  Claude  Autant-Lara.  Drama. 145  min. 
SENECHAL  THE  MAGNIFICENT  IDCA).  Fernandel. 
Comedy.  A  second-rate  ham  actor  appears  offstage In  his  theatrical  costumes. 
UNCLE  VANYA  lUncle  Vanya  Co.)  Franchot  Tone.  Pro- ducers Marion  Parsonnet,  Franchot  Tone.  Director Franchot  Tone.  Drama.  Country  doctor  succumbs  to 
charms  of  professor's  wife.    98  min.  4/28. 
WINDJAMMER  (National  Theatres)  Cinemiracle,  Color. A  Louis  de  Rochemont  production.  Director  Louis  de Rochemont,  Bill  Colleran.  A  tumultous  travelogue  in  a new  wide  screen  process.    142  min.  4/14. May 

STAGE  STRUCK  (Buena  Vista)  Technicolor.  Henry Fonda,  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- tor Sidney  Lumet.  Drama.  Producer  falls  for  actres.. stIM  In  her  teens.  102  min.  3/3. 
June 

A  PLEA  FOR  PASSION  IDCA)  Vittorio  De  Sica,  Mar- cello  Mastroianni.    84  min. 
LIANE,  JUNGLE  GODDESS  (DCA)  Color.  Marlon  Mi- chael, Hardy  Kruger.    85  min. 
PLAN  9  FROM  OUTER  SPACE  (DCAI  Vampira,  Bela LuqosI,  Lyie  Talbot.    79  min. 
PROUD  LAND,  THE  (Buena  Vista)  Technicolor.  Alan Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn Jr.  Director  Michael  Curtiz. 
PROUD  REBEL,  THE  (Buena  Vista)  Technicolor.  Alan Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtiz,  Jr.  Affliction  of  a  young boy  Is  cured.    103  min.  4/14. July 

ADVENTURES  OF  TOM  SAWYER  INTA). 
CAPTAIN  FROM  KOEPENICK,  THE  (DCA)  Color.  Heinz Ruhmann,  Hannelore  Schroth.    93  min. 
CIRCUS  OF  LOVE    (DCA)    Color.    Curt  Jurgens,  Eva Bartok.    93  min. 
LIGHT  IN  THE  FOREST,  THE  (Buena  Vista]  Techni- color. Fess  Parker,  Wendell  Corey,  Joanne  Dru,  James MacArthur.  Producer  Walt  Disney.  Director  H.  Daugh- erty.  Adventure.  White  teen-ager  raised  as  an  Indian. n  min,  5/12. 

August 
BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce Grenfell,    Alastair    Simm.    Producers    Sidney  Gilliat, Frank  Launder.  Director  F.  Launder.  Comedy. 
LAW  AND  DISORDER  (Continental  Dist.)   Michael  Red- grave, Robert  Morley.    Producer  Paul  Soskln.  Director Charles   Crichton.     Con-man   attempts   to   reform  and causes  arrest  of  Judge.    Comedy.    78  min.  8/18. 
LISA  (DCA).  Maria  Schell,  O.  W.  Fischer. 
LOVERS  AND  THIEVES   IZENITH)   Jeon   Poiret,  Michel Serrault,  Magali  Noel.  Director  Sacha  Guitry.  Comedy. 

RICE  IDCAI  Color.  Yuko  MachlzukI,  Masaka  Naka- mura . 
SOUTH  SEAS  ADVENTURE  (Stanley  Warner)  Cinerama Producer  Carl  Dudley.  Directors  Carl  Dudley,  Richard Goldstone.  Scenic  wonders  of  South  Pacific.  120  min 
8/4. THE  CASE  OF  DR.  LAURENT  (Trans-Lux).  Jean  Gabin Nicole  Courcel.  Director  Jean-Paul  Le  Chanois.  Drama Natural   childbirth.    94  min.  7/7. 
YOUNG  LAND,  THE  (Buena  Vista)  Technicolor.  Pat Wayne,  Yvonne  Cragi,  Dennis  Hopper.  Producer  Pat- rick Frd.  Director  Ted  Tetzloff.  Adventure. 

September DEFEND  MY  LOVE  (DCA)  Martlne  Carol.  Vittorio Gassman. 
LOVERS,  THE  (DCA)  Anteonella  Lualdi.  Franco  Inter- lenghi. 
SECRET,  THE  (DCA)  Sam  Wanamaker,  Mandy.  79  min. 
TIME  LOCK   (DCA)   Robert  Beatty,   Lee  Patterson.  74 

October 
WHITE  WILDERNESS  (Buena  Vista)  Technicolor.  Pro- ducer Ben  Sharpsteen.  Director  James  Algar.  Docu- mentary adventure  feature  of  wild  life  in  the  Arctic Circle  region.    80  mil.  7/7. Coming 

A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) Jim  Davit,  Don  Megowan,  Allison  Hayes.  Producer  Pat Betz.  Director  Oliver  Drake. 
DAY  OF  THE  TRUMPET,  THE  (C.  Santiago  Film  Organi- zation Prod.)  John  Agar,  Richard  Arlen,  Bill  Phipps. Producer  Harry  Smith.  Director  Eddie  Romero. 
DREAM  MACHINE,  THE  (Amalgamated  Prods.)  Rod Cameron,  Marty  Murphy,  Peter  llling.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
FLESH  AND  THE  WOMEN  (Dominant)  Technicolor. 
Gina  Lollobrigida,  Jean-Claude  Pascal,  Arletty.  Direc- tor Robert  Siodmak.  Producer  Henri  Baum.  Melodrama. 
Bankrupt  by  wife,  man  retreats  into  French  Foreign Legion.    102  min.  8/4. 
LIGHT  ACROSS  THE  STREET,  THE  (UMPO)  Brigitte Bardot,  Raymond  Pellcgrin,  Roger  Piquat.  Producer Jacques  Gauthler.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent.   76  min. 
ROUGE  ET  NOIR  (DCA)  Technicolor.  Gerald  Philipe, Danielle  Darrieux.  Directed  Claude  Autant-Lara.  A 
provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/26. 
THIRD  MAN  ON  THE  MOUNTAIN  IBuena  Vista)  Tech- nicolor. James  MacArthur,  Janet  Monro.  Producer William   H.   Anderson,   Director   Ken   Annakin.  Drama. 

METRO-GOLDWYN -MAYER 
March 

HIGH  COST  OF  LOVING,  THE  Jose  Ferrer,  Gena  Row- lands, Jim  Backus.  Producer  Milo  Frank.  Director  Jose Ferrer.  Comedy.  A  young  couple  and  their  shenanigans. 87  min.  3/17. 
SADDLE  THE  WIND  CinemaScope.  Robert  Taylor,  John Cassavetes,  Julie  London.  Producer  Armand  Deutsch. Director  Robert  Parrish.  Western.  Story  of  two brothers  on  opposite  sides  of  law.  84  min.  3/3. 

April CRY  TERROR  James  Mason,  Inger  Stevens,  Rod  Steiger. Producer-director  Andrew  Stone.  Melodrama.  Elec- tronic expert  unwittingly  fashions  bomb  for  extortion- ist.   96  min.  4/28. 
MERRY  ANDREW  CinemaScope,  Metrocolor.  Danny Kaye,  Pier  Angeli,  Baccaloni.  Producer  Sol  C.  Siegel. Director  Michael  KIdd.  A  staid  and  shy  teacher  is transformed  into  a  circus  clown.     103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plays  district  attorney  in  small  college  town.  82  min. 
4/14. SHEEPMAN,  THE  CinemaScope  Metrocolor.  Glenn 
Ford,  Shirley  MacLaine,  Leslie  NIelson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    86  min.  4/28. 

June 
HAUNTED  STRANGLER,  THE  Boris  Karloff.  Producer John  Croydon.  Director  Robert  Day. 
HIGH  SCHOOL  CONFIDENTIAL  CinemaScope.  Russ 
Tamblyn,  Jan  Sterling.  Producer  Albert  Zugsmith.  Di- rector Jack  Arnold.  Narcotics  problem  in  high  schools. 
FIEND  WITHOUT  A  FACE  Marshall  Thompson.  Pro- ducer John  Croydon.  Director  Arthur  Crabtree. 
LAW  AND  JAKE  WADE,  THE  CinemaScope,  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.    Director  John  Sturges. 

July 

GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  VIncente  Minnelli.  Musical.  115  min. 
IMITATION  GENERAL  CinemaScope.  Glenn  Ford,  Red Buttons.  Producer  William  Hawks.  Director  George Marshall.  War  comedy.  88  min.  7/7. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone.  Action.  Hero  stops  tribal  warfare. 86  min.  7/7. 

SEPTEMBER  SUMMARY 
Releases  slated  for  September  in- 

creased to  18  films  after  revisions  were 
inserted  by  the  major  companies.  The 
total  added  four  since  the  last  schedules 
had  been  formulated.  Two  suppliers, 
Columbia  and  Allied  Artists  now  head 
the  list  with  three  features  each  in  Sep- 

tember. Following  with  two  each  are 
20th  Century-Fox,  United  Artists,  Univer- sal Paramount  and  Warner  Brothers.  The 
new  tabulation  finds  MGM  and  Rank 
with  one  release  while  American-Interna- 

tional and  Buena  Vista  have  none  listed 
in  their  output. 

August 
ANDY  HARDY  COMES  HOME  Mickey  Rooney,  Patricia Breslin,  Fay  Holden.  Producer  Red  Doff.  Director Howard  W.  Koch.    New  adventures  of  Andy  and  son. Comedy.  80  min.  8/4. 
BADLANDERS,  THE  CinemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borgnlne,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves.  Western.  Two saddle  tramps  turn  outlaws.    85  min.  7/21. 
RELUCTANT  DEBUTANTE,  THE  Color,  CinemaScope.  Rex 
Harrison,  Kay  Kendall.  Producer  Pandro  Berman.  Di- rector Vincente  Minnelli.  Comedy.  Parents  attempt  to whirl  their  daughter  through  her  first  social  season. 96  min.  8/4. 

September CAT  ON  A  HOT  TIN  ROOF  Metrocolor  Elizabeth  Tay- lor, Paul  Newman.  Producer  Lawrence  Weingarten. Director  Richard  Brooks.  Drama.  Family  tribulations in  a  Southern  town.     108  min.  8/18. Coming 

DECKS  RAN  RED,  THE  James  Mason.  Broderick  Craw- ford, Dorothy  Dandrldge.  Producer-director  Andrew L.  Stone.  Melodrama. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 
TUNNEL  OF  LOVE,  THE  Doris  Day,  Richard  Widmark. A  Joseph  Fields  Production.    Director  Gene  Kelly. 

PARAMOUNT 

March 
DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  D«l- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife.  Ill  min.  3/17. 
HIGH  HELL  VistaVision.  John  Derek,  Elaine  Stewart. Melodrama.  Mountain  climbing  in  the  Swiss  Alps. 87  min.  3/31. 

April ST.  LOUIS  BLUES  VistaVision.  Nat  "King"  Cole,  Eartha Kitt.  Pearl  Bailey.  Ella  Fitzgerald.  Producer  Robert Smith.  Director  Allan  Reisner.  Musical.  Biography  of 
W.  C.  Handy,  composer  of  St.  Louis  Blues.  93  min. 
4/14. TEACHER'S  PET  VistaVision.  Clark  Gable.  Doris  Day. A  Pearlberq-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college journalism  teacher  have  a  ball.  120  min.  3/31. 

May 

MARACAIBO  Technicolor,  Vistavision.  Cornel  Wilde, 
Jean  Wallace,  Abbe  Lane.  Producer-Director  Cornel Wilde.  Drama.  Man  fights  fires  in  Venezuelan  oil lands.    88  min.  5/26. 

June 
ANOTHER  TIME,  ANOTHER  PLACE  Lana  Turner,  Barry 
Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.  Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers,  Otto  Kruger, 
John  Baraqrey.  Producer  William  Alland.  Director Eugene  Lourie.  Science  fiction.  Brain  of  a  scientist  is transferred  to  the  body  of  mechanical  monster.  70  min. 
HOT  SPELL  VistaVision  Shirley  Booth.  Anthony  Quinn, 
Shirley  MacLaine.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern family  during  a  torrid  heat  wave.    86  min.  5/26. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie Coogan.  Producer  William  Alland.  Director  Jack Arnold.    Science-Fiction.    Space  fantasy.    49  min.  7/7. 
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VERTIGO  Technicolor,  VlstaVision.  James  Stewart,  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  in  love  with  clients  wife who  is  a  suicidal  neurotic.    123  min.  5/26. July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.  Director  Michael  Curtii.  Drama.  Singer is  forced  into  New  Orleans  underworld.  II&  min.  7/7. 
ROCK-A-BYE  BABY  Technicolor,  VistaVision.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin.    103  min. 

August 
MATCHMAKER,  THE  VistaVision.  Shirley  Booth,  An- thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow    becomes    matchmaker   for    herself.     101  min. 

September 
AS  YOUNG  AS  WE  ARE  Robert  Harland,  Phippa  Scott. Producer  William  Alland. 
PARTY  CRASHERS.  THE  Connie  Stevens,  Robert  Dris- coll.  78  min. 

October 
BLOB,  THE  Deluxe  Color.  Steven  McQueen,  Aneta Corseaut,  Earl  Rowe I   MARRIED  A   MONSTER  FROM   OUTER   SPACE  Tom Tryon,  Gloria  Talbott.  78  min. 

November 
HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant, Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master. 
WHEN  HELL  BSOKE  LOOSE  Charles  Gronson.  Richard Jaeckel.  78  min. 

December 
HOT  ANGEL.  THE  Jackie  Loughery,  Edward  Kemmer. 
Drama.   Today's  younger  generation. Coming 
BLACK  ORCHID,  THE  VistaVision.  Sophia  Loren,  An- thony Quinn.  Producers  Carlo  Ponti,  Marcello  Girosi. Director  Michael  Curtii. 
BUCCANEER,  THE  Technicolor,  VistaVision.  Yul  Bryn- ner,  Charlton  Heston,  Charles  Boyer,  Claire  Bloom. Producer  Henry  Wilcoxon.    Director  Anthony  Quinn. 

March 
CAAitPBELL'S  KINGDOM  Eastman  Color.  Dirk  Bogarde Stanley  Baker.  Producer  Betty  Box.  Direcor  Ralph Thomas.  Drama.  Story  about  the  Canadian  Northwest territory.  102  min.  3/17. 

April 
ONE  THAT  GOT  AWAY,  THE  Hardy  Kruger.  Producer J.  Wintle.  Director  Roy  Baker.  Drama.  A  Luftwaffe pilot  escapes  three  times  from  a  British  P.O.W.  camp in  WW  II  104  min. May 

HELL  DRIVERS  VistaVision.  Stanley  Baker,  Herbert Lorn,  Peggy  Cummins.  Producer  S.  B.  Rsz.  Director R.  Endfield.  Melodrama.  Ex-con  joins  a  gravel  trans- port-crew and  finds  trouble  with  the  leader,  91  min. 5/24. 
NIGHT  AMBUSH  VistaVision.  Dirk  Bogarde,  Marlus Goring.  Producer  E.  Pressburger.  Director  M.  Powell. Adventure.  Commandos  capture  German  general  93 min.  5/12. 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch. Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Jannl. Director  J.  Lee.  83  min.  Drama. 

June 
THERE'S  ALWAYS  A  PRICE  TAG  Michele  Morgan Daniel  Gelln,   Peter  Van  Eyck.     102  min. July 

ROONEY  Barry  Fitzgerald,  John  Gregson.  Producer George  H.  Brown.  Director  George  Pollock.  Comedy Irish  humor.    88  min.  7/7. 
YOUR  PAST  IS  SHOWING!  Terry-Thomas,  Peter  Sellers, Peggy  Mount.  Producer-Director  Mario  Zampl.  Come- dy. Blackmailer  threatens  to  publish  scandalous  iifo about  a  number  of  personalities.  87  min.  8/4. 

September 
A  TALE  OF  TWO  CITIES  Dick  Bogarde,  Dorothy  Tutln. Producer   Betty   E.    Box.     Director   Ralph   Thomas.  117 
CARVE  HER  NAME  WITH  PRIDE  Virginia  McKenna, Paul  Scofield.  Producer  Daniel  M.  Angel.  Director Lewis  Gilbert.    119  min. 

October 
DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown  Di- rector B.  D.  Hurst.    90  min. 
GYPSY  AND  THE  GENTLEMAN,  THE  Eastman  Color. Melina  Mercouri,  Keith  MIchell.  Producer  Maurice Cowan,  Director  Joseph  Losey,    90  min. 

November 
WINDOM'S  WAY  Eastman  Color.  Peter  Finch.  Mary Ure.    Producer  John  Bryan.    Director  R.  Neame.  108 

December 
MOST  GALLANT  LADY  Virginia  McKenna.  Paul  Sco- field, Jack  Warner.  Producer  Daniel  M  Angel  Di- rector Lewis  Gilbert.     100  min. 
IT  HAPPENED  IN  ROME  Technicolor-Technlrama.  June Laverick,  Vittorio  De  Sica.  Producer  Erman.io  DonatI, Luigl  Carpentleri.    Director  Antonio  Pletrangeli. 

REPUBLIC 

March 
JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin, Gene  Evans.  Producer  S.  Picker.  Direcor  W.  Witney. Melodrama.   Young  hoodlum  terrorizes  family. 
JUVENILE  JUNGLE  Naturama.  Corey  Allen,  Rebecca Welles.    Melodrama.    Story  of  juvenile  delinquents.  70 
STRANGE  CASE  OF  DR.  MANNING  Ron  Randell. Greta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

April MAN  WHO  DIED  TWICE.  THE  Naturama.  Rod  Camer- on, Ve-a  Ralston.  Melodrama,  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan.  Melodrama. Coming 

DEAD  END  STREET  Roland  Culver,  Patricia  Roc,  Paul Carpenter. 
HIDDEN  HOMICIDE  Griffith  Jones,  Patricia  Laffan. Melodrama.  70  min. 

MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.   Director  A   C.  Ganaway. 
SEARCHING  WIND,  THE  Naturama.  Vera  Ralston, Don  Kelly.    Producer  Rudy  Ralston.    Director  Joe  Kane. 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.   44  min. 
YOUNG  RUN  WILD.  THE  Naturama.  Gene  Evans, Scott  Marlowe.  Melodrama.  70  min. 

20TH  CENTURY-FOX 
March 

AMBUSH  AT  CIMMARON  PASS  Re^al  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant is  forted  to  join  Confederates,  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, Nigel  Patrick.  Producer  Ernest  Gartside,  Victor  Vicas. Melodrama.  Five  men  and  one  woman  are  snowbound in  a  cabin  atop  a  mountain.  87  min. 
FLY,  THE  CinemaScope,  DeLuxe.  Al  Hedison,  Patricia Owens.  Producer  K.  Newman.  Director  K.  Newman. Shock  drama. 
LONG  HOT  SUMMER,  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Filmization  of  famous  Faulkner  story.  117  min. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Braizi, Mitzi  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Joshua  Logan.  Filmization  of  famed  Broadway musical.  171  min.  3/31. 
YOUNG  LIONS.  THE  CinemaScope.  Marlon  Brando, Montgomery  Clift,  Joanne  Woodward.  Producer  Al Lichtman.  Director  Edward  Dmytryk.  Drama.  A  view  of WW  II  though  the  lives  of  3  soldiers.   147  min.  3/17. 

April BLOOD  ARROW  Regalscope.  Scott  Brady,  Phyllis Coates,  Diane  Darrrin.  Producer  Robert  Staber.  Di- rector C.  M.  Warren.    75  min. 
CATTLE  EMPIRE  CinemaScope,  Deluxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 

May 

FRAULEIN  CinemaScope,  Deluxe  Color.  Dana  Wynter, Mel  Ferrer.  Produced  W.  Relsch.  Director  H.  Koster. 
Drama.  Young  girl's  post-war  experiences  in  Berlin. 98  min,  5/12. 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  VarsI,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway.  V/estern.  A  ten- derfoot accldently  kills  the  son  of  a  cattle  baron  and is  pursued  by  a  vengeance  gang.  100  min.  5/26. 
SHOWDOOWN  AT  BOOT  HILL  Regalscope.  Charles Bronson,  Robert  Hutton.  Producer  H.  Knox..  Director G.  Fowler.    Western.    72  min. 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, Suzy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min.  4/28. 
THUNDERING  JETS  Regalscope.  Dick  Foran.  Rex Reason.  Producer  Jack  leewood.  Director  Helmut Dantlne.  Adventure. 

July 

BRAVADOS,  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King.    98  min.  4/23. 

DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.  Drama.  French  Foreign  legion.  82 min.  7/7. 
FLY.  THE  CinemaScope,  DeLuxe  Color.  Al  Hedison, Pat  Owens,  Vincent  Price.  Producer  K.  Neumann! 
Director  K.  Neumann.  Horror.  Scientist's  experiments turn  him  into  half-fly,  half-man.  94  min.  7/21. 
GANG  WAR  Regalscope.  Charles  Bronson,  Kent  Taylor. Producer  M.  Knox.  Director  G.  Fowler.  74  min. 
NAKED  EARTH  CinemaScope,  Juliette  Greco,  Richard Todd.  Producer  A.  Walker.  Director  U.  Sherman.  94 min.  7/7. 

August 
A  CERTAIN  SMILE  CinemaScope,  Deluxe  Color.  Ros- sano BrazzI,  Chrlstene  Carere,  Joan  Fontaine,  Johnny Mathls.  Producer  Henry  Ephron.  Director  Jean  Ne- gulesco.  Frenchman  and  teenager  become  romantically involved.   106  min.  8/4. 
FLAMING  FRONTIER  Regalscope,  Bruce  Bennett,  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 
RX  MURDER  CinemaScope,  Rick  Jason,  Marino  Young. Producer  J.  Gossage.  Director  D.  Twist.  85  min. 
SIERRA  BARON  CinemaScope,  Deluxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Director J.  Clark.  Western.  Cattleman  hires  killer  to  gain land.    80  min.  7/7. 
THE  FIEND  WHO  WALKED  THE  WEST  CinemaScope. 
Hugh  O'Brian,  Robert  Evans.  Producer  Herbert  B. Swope,  Jr.  Director  Gordon  Douglas.  Western.  Killer destroys  his  victims  in  macabre  style.    101   min.  8/18. 

September HARRY  BLACK  AND  THE  TIGER  CinemaScope,  Deluxe, Color.  Stewart  Granger.  Barbara  Rush,  Anthony  Steel.  ; Horror.  Monster  arises  from  dead.  70  min.  7/21. 
HUNTERS.  THE  CinemaScope,  Deluxe  Color.  Robert' Mitchum,  Robert  Wagner,  May  Britt,  Richard  Egan. Producer  D.  Powell.  Director  D.  Powell.  War-Action. U.  S.  jet  fighters  battle  Reds  in  Korea.   108  min.  8/18. 

October 
BARBARIAN  AND  THE  GEISHA.  THE  CinemaScope Deluxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston.  Adventure. 
VILLA!  CinemaScope  DeLuxe  Color.  Cesar  Romero. 
Brian  Kleth,  Margia  Dean.  Producer  P.  Skouras.  Di- rector J.  Clark. 

December 
A    NICE   LITTLE   BANK   THAT   SHOULD   BE  ROBBED, 
CinemaScope.  Tom  Ewell,  Mickey  Rooney.  Producer' Anthony  Muto.  Director  H.  levin.  ; 
INN  OF  THE  SIXTH  HAPPINESS  CinemaScope,  Deluxe) Color.  Ingrld  Bergman,  Curt  Surgens.  Producer  Buddy4 Adler.  Director  Mark  Robson.  I 
RALLY  ROUND  THE  FLAG  BOYS  CinemaScope,  Deluxe' Color.  Joanne  Woodward,  Paul  Newman.  Producer^ Leo  McCarey.    Director  Leo  McCarey. Coming 

SHADOW  OF  A  GUNMAN  Charles  Branson,  John  Car-' radine.  Producer  Harold  Knox.  Director  Gene  Few-- ler,  Jr. 
VIOLENT  ROAD.  THE  Re<;al  Films.  Gene  Raymond. 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentlt.l 
Mark  Damon,  Ann  Doran.  Producer-Director  William F.  Claxton.    78  min. 

NETED  ARTISTS 
March 

FORT  BOWIE  Ben  Johnson,  Jan  Harrison,  Kent  Taylor. ^ Producer  Aubrey  Schenck.  Director  Howard  W.  Koch.j Western     80  min. 
LOST  LAGOON  Jeffrey  Lynn, director  John  Rawlins.  Drama, 
on  tropic  isle.    78  min. 
WITNESS  FOR  THE  PROSECUTION  Tyrone  Power. Marlene  Dietrich,  Charles  Laughton.  Producer  ArthurJ Hornblow,  Jr.  Director  Billy  Wilder.  Melodrama.  TheJ uncovering  of  a  perfect  crime.    114  min.  11/25. 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  MontyJ 
Berman.   Adventure.   American   newspaperman  in  Lon-- don  rounds  up  criminals.  83 
PARIS  HOLIDAY  Bob  Hope,  Fernandel,  Anita  Ekberg Director  Gerd  Oswald.  Producer  Bob  Hope.  Comedy. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter- national counterfeiters.  100  min.  3/17 
RETURN  OF  DRACULA  Francis  lederer.  Norma  Eber 
hardt,  Ray  Strlcklyn.  A  levy-Gardner  Production.  Di- rector Paul  landres.  Horror.  77  min.  4/28 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra 
hame,  Joanne  Gilbert.  Producer  Norman  Retchin.  " rector  Barney  Girard.  Indian  war  and  Cheyai Indians. 
RUN  SILENT.  RUN  DEEP  Clark  Gable.  Burt  Lancaster.' Producer  Harold  Hecht.  Director  Robert  Wise.  Ad- venture. Submarine  commander  fights  Jap  warships. 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producer- director  Michael  Carreras.  Adventure.  British  troops 
defend  observation  post  against  German  onslaught. 78  min. 
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M  ay 

[EDGE  OF  FURY  Michdel  Higgins.  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney. Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the 
novel  "Wisteria  Cottage".    77  mln. FORT  MASSACRE  CinemaScope.  Deluxe  Color.  Joel McCrea,  Forrest  Tucker,  Susan  Cabot.  Producer  Walter Mirlsch.  Director  Joseph  Newman.  Western.  Cavalry- man seeks  revenge  on  Indians.  80  min.  5/12. 
GOD'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina Louise.  Producer  Sidney  Harmon.  Director  Anthony Mann.  Drama.  Filmliation  of  Erskine  Caldwell  novel. 
ISLAND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- 

ducer-director William  Berk*.  Musical.  Calypso  film filmed  in  the  Bahama  Islands. 
THUNDER  ROAD  Robert  Mitchum,  Gene  Barry.  Jacques Aubuchon  Producer  Robert  Mitchum.  Director  Arthur Ripley.  Melodrama.  T-Men  outsmart  Kentucky  boot- leggers.   92  min.  4/28. 
TOUGHEST  GUN    IN   TOMBSTONE   George  Montgom- ery.   Producer  Robert  Kent.    Director  Earl  Bellamy. Western.    72  min. ■June 

LONE  RANGES  AND  THE  LOST  CITY  OF  GOLD,  THE Eastman  Color.  Douglas  Kennedy,  Charles  Watts  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling. Irene  Seidner.  Producer  Fernando  Carrere.  Director 
Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- ging wife.  72  min. July 

I  BURY  THE  LIVING  Richard  Bocne,  Peggy  Maurer Producers  Band  and  GarfinHe.  Dire'tnr  Albert  Band. Monster  arises  from  dead.  70  min.  7/21. 
KINGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis,  Natalie Wood.  Producer  Frank  Russ.  Director  Delmer  Daves. 
VIKINGS,  THE  Tech.-iirama,  Technicolor.  Kirk  Douglas 
Tony  Curtis,  Ernest  Borgnine.  Producer  Jerry  Bresler' Director  Richard  Fleischer.  Adventure.  Vikings  raid British  Coast.  6/23. 

August 
BIG  COUNTRY,  THE  Technlrama-Technicolor.  Gregory Peck  Charlton  Heston,  Jean  Simmons.  Producers  Greg- ory Peck,  William  Wyler.  Director  William  Wyler. Ranchers  clash  over  vital  watering  areas.  Western 171   min.  8/18. 
CHINA  DOLL  Victor   Mature,    Lili   Hua.  Producer-Di- rector Frank  Boriage.    Drama.    United  States  Air  Force Captain  marries  a  Chinese  girl.    88  min. 
DEFIANT    ONES,    THE    Tony    Curtis,    Sidney  Poitier. LA  PARISIENNE  Brigitte  Bardot,  Charles  Boyer  Henri L  ,  J^.<:""icolor.     Producer   Francis  Cosne  Director Michel  Boisrond.    Comedy  ror-ance.    87  min.  7/21. 
TERROR  FROM  BEYOND  SPACE,  THE  Marshall  Thomp- son, Shawn  Smith.    Proeducer  Robert  E.  Kent.  Director fcdward  L.  Cahn.    Science-fiction.    68  min. 
THE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- son   tiaine  Edwards.    Producer  Robert  E.  Kent.  Direc- tor Edward  L.  Cahn.    Science-fiction.    66  min. 

September 
COP  HATER  Robert  Loggia,  Gerald  O'Loughlin.  Pro- ducer-director William  Berke. 
GUN  RUNNERS,  THE  Audie  Murphy  Eddie  Albert Everett  Sloane.  Producer  Clarence  Greene.  Director Don  Siegel.    83  min. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol Kelly.  Producer  Frank  Seltzer.  Director  J  H  Lewis Western.    80  min. 

Coming 
COUNTERPLOT  Forrest  Tucker,  Allison  Hayes  Pro- ducer-director Kurt  Neumann. 
FEARMAKERS,  THE  Dana  Andrews,   Dick   Foran.  Pro- ducer Martin  Lencer.    Director  J.  Tourneur. 
FLAME  BARRIER  Arthur  Franz,  Kathleen  Crowley  Pro- ducer Arthur  Gardner.   Director   Paul    Landres.  Melo- 
^O^mfn  searches  for  missing  scientist  in  Mexico. 
SEPARATE  TABLES  Burt  Lancaster,  Rita  Hayworth Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman. 
TEN  SECONDS  TO  HELL  Jeff  Chandler,  Jack  Palance, ^1k!'?am^-°u-  P'-oducer  Michael  Carreras.  Directo; Kobert  Aldrich.  Drama.  Former  German  soldiers  work as  bomb  demolition  experts  after  W.W.  2. 
bL*?!"  l"^^*"-  L^^^V  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Americean  correspondent on  assignment  in  London.   83  min. 

April 
i'„^  Eastman    Color.     William  Reynolds Andra  Martin  Producer-Director  Will  Cowan.  Musical merry-go-round.    83  min. 
?f  "^AN  Cinemascope.    Eastman  Color, 

^red  MacMurray,  Joan  Weldon,  John  Ericson,  Robert 
K.M=      w     P'"°='^  =  er    Gordon    Kay.     Director  Harry L       yfs.*e'-n.    Brothers  of  a  murderer  attack  town on  day  of  trial.   92  min.  2/3. 

FEMALE  ANIMAL,  THE  CinemaScope.  Hedy  Lamarr, Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.  Comedy.  84  min.  1/4. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady,  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  iob.  85  min.  2/3 

May 

GIRLS  ON  THE  LOOSE  Mara  Corday,,  Lita  Milan. Director  Paul  Henreid.  Melodrama.  Story  of  girl  gangs. 
I  MARRIED  A  WOMAN  George  Gobel,  Diana  Dors Adolphe  Meniou.  Producer  William  Bloom.  Director  Hai Kanter.  Comedy.  Wife  objects  to  taking  second  place to  a  beer  advertising  campaign  with  her  husband. 80  min.  5/12. 
LIVE  FAST,  DIE  YOUNG  Mary  Murphy,  Norma  Eber- hardt.  Producers  Harry  Rybnick,  Richard  Kay.  Director Paul  Henreid.  Melodrama.  The  lives  of  runaway  teen- 

age girls. 
PORTRAIT  OF  AN  AMERICAN  WOMAN  O.  W.  Fischer, Ruth  Lemmerick.  Producer  Herbert  Jungnanns.  uirec- tor  Helmut  Kantner.  Drama.  A  nude  painting  causes controversy  In  diplomatic  circles.  English  and  German versions. 

June 
HORROR  OF  DSACULA  Technicolor.  Peter  Gushing, Michael  Goregh.  Producer  Anihony  Hinds.  Director Terence  Fisher.  Horror.  Monster  rises  from  coffin  to feed  itssif  on  fresh  blood.    82  min.  5/12. 

THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  in  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 
Juh 

A  TIME  TO  LOVE  CinemaScope,  Eastman  Color.  John Gavin,  Lilo  Pulver.  Producer  Robert  Arthur.  Director Douglis  Sirk.  Filmization  of  Erich  Remarque  novel.  132 min.  4/14. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea, Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack Sher.  99  min. 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman Color.  Jack  Mahoney,  Gilbert  Roland,  Linda  Cristal. Producer   Howard   Christi.     Director   George  Sherman. 

August 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son, Cyd  Charlsse,  Arthur  Kennedy.  Producer  Gordon Kay.  Director  Joseph  Peuney.  Sea  adventure.  120  min. 
VOICE  IN  THE  MIRROR  ClemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.  Director  Harry  Keller.   102  min. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- tcn.  Director  Charles  Haas.  78  rr.in. 

September 
ONCE  UPON  A  HO.^SE  CinemaScope.  Dan  Rowan, Dick  Martin,  Martha  Hyer.  Producer-director  Hai Kanter.  85  min. 
RIDE  A  CROOKED  TRAIL  Cinemascope,  Eastman  Color. Audie  Murphy,  Gia  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs.  Western.  Cowboy  wins  confidence of  citizens,  then  runs  off  with  bank  loot.  Later  reforms 87  min.  7/21. 

October 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  island  and  are  stuck  for  weeks.  Melodrama.  89 min.  7/21. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope,  Eastman Color.  Rory  Calhoun,  Beverly  Garland.  Producer  Gor- don Kay.  Director  Harry  Keller.  Producer  Gordon Kay.   Director  Richard  Carlson.  79  min. Coming 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kantner. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson. 
MONEY.  WOMEN  AND  GUNS  CinemaScope,  Eastman, Color.  Jack  Mahoney,  Kim  Hunter,  Tim  Honey.  Pro- ducers Howie  Horowitz,  Albert  Zugsmith.  Director Richard  Bartlett.  Drama.  Tale  of  a  pig-tailed  movie tyrant.    99  min.  4/28. 
MONSTER  IN  THE  NIGHT  Arthur  Franz,  Joanna  Moore, Judson  Pratt.  Producer  Joseph  Gershenson.  Director Jack  Arnold. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope.  Color. James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
PERFECT  FURLOUGH,  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
STEP  DOWN  TO  TERROR  Colleen  Miller,  Charles  Drake, Rod  Taylor.  Producer  Joseph  Gershenson.  Director Harry  Keller. 
RESTLESS  YEARS,  THE  CinemaScope.  Jchn  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine. 

WARNER  BROTHERS 

April CHASE  A  CROOKED  SHADOW  Richard  Todd.  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama.  Mystery  man  attempts  to  drive heiress  to  insanity.  87  min.  2/17. 
MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly, 
Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Filmization  of Herman  Wouk  novel.  125  min.  3/17. 

M  ay 

LEFT  HANDED  GUN.  THE  Paul  Newman  Lita  Milan. Producer  Fred  Coe.  Director  Arlhur  Penn.  Western. Billy  The  Kid  legend.  105  min.  5/12. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes,  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man who  disappeared  in  Amazon  back  country  in  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH,  TOO  SOON  Dorothy  Malone,  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. Biography  of  Diana  Barrymoe.     121   min.  4/14. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran,  Efram  Zimba- list,  Jr.  Producer  Aubrey  Schenck.  Director  Howard 
Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks.    85  min.  5/12. 

June 
DANGEROUS  YOUTH  George  Baker,  Frankle  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents.    98  min. 

Julv 

NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormick,  Nick  Adams.  Producer-Director  Mervyn  Le- Roy.  Comedy.  Soldier  upsets  service  life  in  U.  S.  Air Force.     Ill   min.  5/12. 
August 

NAKED  AND  THE  DEAD,  THE  Aldo  Ray,  Cliff  Robert- son. Producer  Paul  Gregory.  Director  R.  Walsh.  War- Action.    Assaulting  of  a   Jap   island.     131    min.  7/7. 

September DAMN  YANKEES,  Technicolor. 
WIND  ACROSS  THE  EVERGLADES  Technicol  r.  Chris- topher Plummer.  Burl  Ives.  Producer  S.  Schulberg. Director  N.  Ray.  Adventure.  Bird  warden  tries  to stop  renegades  in  swamp  land.    96  min.  8/18. Coming 

NUN'S  STORY.  THE  WarnerColor.  Audrey  Hepburn. Producer  Henry  Blanke.    Director  Fred  Zinnemann. 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope,  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward. Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel.  86  min.  5/26. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.    Director  Norman  faurog. 
WESTBOUND  Randolph  Scott,  Virginia  Mayo,  Karen 
Steele.  Producer  Henry  Blanke.  Director  Budd  Boet- ticher. 

To  Better  Serve  You  .  .  . 
Offiet  &  Terminal  Combined  At 

MS  N.  12th  St.  New  Phonei J  .  u.    ,    »  Phila:  WAInut  5-3S 
Philadelphia  7,  P*.         ̂ .J.:  WOodlawn  A 

NEW  JERSEY 
MESSENGER  SERVICE 
Member  National  Film  Carriers 

DEPENDABLE  SERVICE! 

CLARK 

TRANSFER 
Member  National  Film  Carriers 
Philadelphia,  Pa.:  LOcust  4-34Se 

WashingToa,  D.  C:  DUpoat  7-7200 
Film BULLETIN  —  THIS     IS     YOUR  PRODUCT 



LET'S  TALK  ABOUT  THE  FELLOW  IN  THE  MIDDLE... 

He's  really  not  dead  .  .  .  He's  the  livest  thing  in  show  business  right  now!  Treat  him  right,  and  you'll  find  he's 
the  best  friend  you've  had  in  years! 

The  aim  of  the  founders  of  American  International  Pictures,  Jim  Nicholson  (he's  the  fellow  on  the  right),  anc 
Sam  Arkoff  (he's  the  fellow  on  the  left),  is  to  turn  out  well  planned  exploitation  pictures  that  will  earn  a  profil 
for  showmen.  Wherever  the  Hollywood  originated  "do  it  yourself"  advertising  has  been  thoroughly  used  the 
results  have  been  uniformly  tremendous.  The  highly  acclaimed  ♦machine  gun  kelly  &  **the  bonnie  parkei 
STORY  rolled  up  sensational  record  breaking  grosses  in  an  eighty  theatre  saturation  booking  in  the  Cincinnat 

territory;  attack  of  the  PUPPET  PEOPLE  &  WAR  OF  THE  COLOSSAL  BEAST  topped  all  "big"  company  grosses  in  i 
Los  Angeles  multiple  first  run;  HOT  ROD  GANG  &  HIGH  SCHOOL  HELLCATS  produced  the  best  aip  results  to  dat< 

in  the  Kansas  City  territory.  Impressive  first  engagements  are  coming  in  on  three  more  combinations  jus' 
starting  into  distribution:  tank  battalion  &  hell  squad;  how  to  make  a  monster  &  teenage  caveman:  SHI 
GODS  OF  SHARK  REEF  &  NIGHT  OF  THE  BLOOD  BEAST.  Next  —  come  two  of  the  absolutely  greatest  horro 
shows  ever  produced  by  these  specialists  in  the  field.  First,  the  "gimmick"  loaded  shocker,  the  screamiW 
SKULL  he's  the  fellow  in  the  middle);  and  then,  shortly  afterwards,  the  never-to-be-forgotten  thriller  of  a  life time,  THE  SPIDER! 

•MACHINE  GUN  KELLY  "Roger  Corman,  who  produced  and  directed 
has  taken  a  good  screeyiplay  and  made  a  first  rate  picture"  —Variety 
Variety  also  saj/s,  "One  of  the  best  exploitations  duos  of  the  year." 

•*THE  BONNIE  PARKER  STORY  " Stanley  Shpetner,  who  produced 
andwrote,  deserves  a  plus  credit  for  the  exploitation  shocker" —Independent  Film  Journal 

HIGH  SCHOOL  HELLCATS  "Strong  appeal  for  young  audiences 
and  it  pleases  them"  —Jack  Moffitt,  Hollywood  Reporter 
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box-offices  coast-to-coast! 

er"  that's  KRing  u| 

bigger  than  "20,000,000  Miles  to  Earth"  at  Pilgrim,  Bostoi 
Opera  House,  Newport,  R.I.;  Paramount,  Salem;  Center,  Brockton;  Plymoutj 

Worcester;  Capitol,  Lynn;  RKO  Keith,  Lowell;  RKO  Albee,  Providenc( 

Fitchburg,  Fitchburg;  Empire,  Portlanci,  Me.;  E.  M.  Loew,  HartforcJ!  Bigger  th< 

*'Earth  vs.  the  Flying  Saucers"  at  Leiand,  Albany!  **BLOOD"  sensational 
Kansas  City  Drive-Ins!  first-run  at  Paramount,  San  Francises 

^  right  across  Cincinnati  territory  in  hard-tops  and  Drive-ini 
in  Los  Angeles,  Denver,  Salt  Lake  City,  Chicago SOCK  SATURA 

BfHRBimmnin  Minneapolis  areas! 

Mobile  truck  ballyhoo-float  highlights  tremendous  saturation  pre-sellin 

including  ^8Hfe  campaigns  and  terrific  gimmicks!  Theati Managers  in  big id  small  rave  about  the  Mobile  Unit! 
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The  ancient  proverb  that  "haste 
makes  waste"  might  be  pondered  to 
their  profit  by  distributors,  and  by  ex- 

hibitors, too,  as  they  approach  their 
national  organization  convention  dates. 
We  suggest  they  explore  the  ques- 

tion of  how  much  of  our  industry's 
potential  revenue  might  be  going  down 
the  drain  because  of  present-day  distri- 

bution and  exhibition  policies  that  rush 
motion  pictures  from  camera  to  can  to 
theatre  without  sufficient  time  to  cap- 

ture the  interest  of  a  substantial  audi- 
ence. How  many  films  come  and  are 

gone  before  a  vast  section  of  the  pub- 
lic body  is  even  aware  that  they  were 

even  produced 
There  is  so  much  talk  these  days 

about  the  popular  theory  that  "only 
the  blockbuster  can  succeed  in  today's 
market ".  Instead  of  accepting  this  stale 
truism,  why  not  ask  ourselves:  "Is 
there  something  wrong  with  our  pres- 

ent methods  of  distributing,  exhibit- 
ing, or  promoting  films?"  The  honest 

answer  to  that  question  might  furnish 
a  clue  to  some  of  our  ills. 
We  raise  this  point  because  it  can 

hardly  have  escaped  notice  that  in  re- 
cent seasons  a  fair  number  of  movies 

)f  sub-blockbuster  calibre  have  drawn 
more  than  ordinary  critical  acclaim, 
let  have  failed  to  draw  their  fair  share 
)f  customers.  The  movies  in  point  are 
.hose  almost  invariably  marked  by  an 
underlying  virtuosity — usually  on  un- 

usual, searching  themes — but  without 
:he  big-budget  qualifications  that  some- 
:imes,  if  not  always,  make  for  a  film  of 
blockbuster  proportions.  The  negative 
nvestment  may  not  be  in  excess  of  a 
nillion  dollars,  the  players  may  not 
)e  luminaries  that  make  a  marquee 
•parkle,  yet  the  subject  matter  and  the 
)verall  quality  may  be  such  as  to  strike 
he  fancy  of  that  large  portion  of  the 
)ublic  which  stands  ready  to  buy  enter- 
ainment  in  which  its  interest  is 
iroused.  Too  often  the  picture  they 
vould  belatedly  like  to  see  is  no  longer 

playing  around. There  was  a  time  when  distribution 
and  exhibition  practices  allowed  the 
slow  and  thorough  play-off  of  a  film 
throughout  all  the  normal  levels  of 
exhibition.  In  those  days  it  was  pos- 

sible to  capitalize  the  steady  accumu- 
lation of  stature  that  films  of  quality 

gained  as  the  impetus  of  word-of- 
mouth  gathered. 

Today,  more  often  than  not,  the 
superior  but  modestly  caparisoned 
movie  often  perishes  aborning  for  one 
of  two  reasons:  (1)  want  of  the  pre- 
selling  it  merits,  or  (2)  the  present 
supersonic  distribution  system.  Pur- 

sued in  the  interest  of  quick  amortiza- 
tion of  investment,  the  latter  pattern, 

as  it  unfolds,  works  to  rob  the  deserv- 
ing picture  of  the  audience  potential 

it  might  very  readily  attract.  With 
little  or  no  prior  intelligence  at  hand 
to  sustain  it,  the  film  is  uncerimoni- 
ously  rushed  into  release,  filtered  pell- 
mell  though  an  unwary  exhibition  and 
out  of  circulation  by  just  about  the  time 
an  awareness  of  its  intrinsic  quality 
takes  hold  and  its  rightful  audience 
takes  shape.  We  might  be  aghast  to 
know  the  number  of  ticket  sales  so 
thwarted  by  this  hasty  system  of  dis- 

tributing and  exhibiting,  and  the  num- 
ber of  frustrated  ticket  buyers  so  lost. 

This  current  system  of  haste,  in- 
volving inadequate  pre-selling  and 

quick-silver  play-offs  for  everything  but 
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the  occasional  blockbuster,  has  brought 
on  a  condition  of  waste  which  our  in- 

dustry can  ill  afford  in  a  day  when 
every  admission  ticket  sold  means  so 
much  in  terms  of  overall  survival. 
We  submit  to  exhibition  and  distri- 

bution alike,  that  a  re-evaluation  of 
current  practices  is  clearly  in  order. 

Tfgllis  Sirtiighi 

Those  who  have  lost  faith  in  the  in- 
dustry should  leave  it.  This  straight 

talk  came  from  Max  E.  Youngstein, 
vice  president  of  United  Artists,  who 
believes  that  the  future  of  our  industry 
will  be  in  the  hands  of  only  those  who 
have  confidence  and  are  willing  to  work 
and  to  spend  to  make  it  great  again. 

Mr.  Youngstein  is  entitled  to  more 
than  his  opinion.  He  speaks  for  one  of 
a  select  group  of  film  companies  that 
are  prospering  and  bringing  prosperity 
to  this  business  by  means  of  industrial 
statesmanship  and  fervent  showman- 

ship. When  he  "read  out"  those  who have  lost  faith,  he  was  addressing  a 
convention  of  United  Artists  showmen 
assembled  in  Los  Angeles  from  all  over 
the  world.  And  to  back  his  words,  he 
announced  a  program  of  promotion 
for  the  company's  1959  product  that will  cost  $9,500,000! 

"United  Artists",  Mr.  Youngstein 
declared,  "will  not  engage  in  self-de- 

feating, panic  inspired  economies ", such  as  have  depleted  the  promotional 
ranks  of  several  once-powerful  com- 

panies. He  reaffirmed  his  well-estab- 
lished credo  that  "we  are  basically  a 

ballyhoo  business".  Because  UA  be- 
lieves there  is  a  "big  and  live  market 

for  good  pictures,  he  told  his  force, 
"In  the  coming  year  we're  going  to  pull 
out  all  the  stops  to  reach  more  and 

more  of  that  market." Max  Youngstein  has  e\ery  right  to 

speak  as  he  did.  He's  showing  the 
scared  ones  how  it's  done. 
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Zanuck  Speaks  of  Temperature  ̂   Temperament 

In  putting  Remain  Gray's  Prix  Goncourt  novel,  "The  Roots 
Of  Heaven",  on  screen,  Hollywood's  globe-trotting  entrepre- 

neur, Darryl  F.  Zanuck,  took  himself  and  his  highly  volatile 
entourage  smack  into  French  Equatorial  Africa,  the  Africa  the 
Cook's  Tour  people  never  talk  about.  At  a  recent  press  con- 

ference in  the  20th  Century-Fox  board  room,  Mr.  Zanuck 
talked  at  some  length  about  it,  and  incidentally,  about  his 
forthcoming  movie. 

This  barbarously  beautiful  country  is  not  another  Kenya 
with  lush  vegetation  and  British  colonials  in  white  dinner 
jackets  standing  against  jungle  waterfalls;  it  is,  instead,  a  highly 
intractable,  fiercely  primitive  land  never  before  captured  on 
film.  As  the  Cinemascope-DeLuxe  Color  cameras  will  show, 
the  producer  told  us,  its  scenic  splendor  is  dramatic  rather  than 
just  travelogue-pretty,  with  rugged  coast  lines,  rock-hewn 
deserts  and  natives  so  far  removed  from  civilization  they  were 
found  to  be  awe-struck  by  a  mere  piece  of  ice. 

At  any  rate,  in  this  savage  Eden,  Zanuck  apparently  worked 
under  conditions  as  exacting  as  the  labors  of  Hercules.  Tem- 

peratures ranged  from  135  degrees  in  the  afternoon  to  90 
degrees  at  night.  (One  could  drink  ad  infinitum  and  not  get 
drunk,  since  the  inferno  of  heat  would  always  sweat  it  out). 

Practically  every  member  of  the  company  suffered  some  sort 
of  disability  from  dysentery  to  malaria.  And  not  a  few  were  on 
critical  lists,  including  the  film's  distaff  star,  Juliette  Greco. Mile.  Greco,  after  four  months  of  exhaustive  shooting,  had  to 
be  rushed  back  to  Europe  to  regain  her  health. 
FILM  KEPT  ON  ICE 

Then,  too,  there  was  always  the  threat  of  the  rainy  season 
arriving  before  the  production  schedule  was  completed;  a  sight 
to  behold,  indeed,  when  the  interior  Equatorial  regions  became 
submerged  under  five  feet  of  water!  Also  the  cameramen  and 
logistics  crew  had  their  problem;  the  former  making  sure  all 
negatives  got  into  iced  containers  before  the  atmosphere  de- 

stroyed them,  while  the  latter  faced  the  task  of  arranging  food 
and  shelter  for  a  constantly  shifting  and  stricken  personnel. 

But  perhaps,  as  Zanuck  wryly  hinted,  the  real  fireworks  were 
registered  by  the  emotional  temperature  and  not  the  barometer. 
Referring  to  his  notable  cast,  Trevor  Howard,  Errol  Flynn, 
Orson  Welles,  Eddie  Albert,  Paul  Lukas  and  the  aforementioned 
Mile.  Greco,  as  far  from  placid  types,  he  seemed  to  hint  that 
psychological  as  well  as  physiological  "contretemps"  were  the 
order  of  the  day.  And  at  one  point  he  affably  recognized  la 
Greco  as  tempestuous,  Welles  as  a  character  and  Flynn  as  a 
gadfly  not  celebrated  for  his  unruffled  nature.  He  even  used 
"dangerous"  to  describe  the  group  in  toto,  and  included  him- 

self in  the  classification.  But  then  thinking  better  of  it,  he 
switched  the  adjective  to  "tempermental". 

However,  Zanuck  took  trouble  to  point  out  that  any  rumors 
concerning  disagreements  or  personality-clashes  between  him- 

self and  John  Huston,  the  redoubtable  director  of  the  film, 
were  completely  unfounded.  Huston,  as  chimerical  a  chap  as 
Zanuck  himself,  had  his  own  ideas  about  the  Gary  novel,  and 
so  did  the  producer.  But  these  individual  interpretations  were 

DARRYL  F.  ZANUCK 

all  assimilated  in  pre-production  conferences  and  the  script 
which  resulted  was  happily  agreed  upon  by  both,  Mr.  Zanuck 
assured  the  press. 

As  for  the  necessity  of  treking  into  brush  country  the  Na- 
tional Geographic  might  rightly  call  unfathomable,  Zanuck 

considered  such  an  expedition  vvarranted,  if  only  to  be  faithful 
to  the  regional  setting  of  the  original.  1  or  this  allegorical  tale 
of  a  man  who  wished  to  preserve  the  elephant  from  extinction, 
the  last  dignity  left  to  man,  and  of  those  who  opposed  him  and 
those  who  regarded  him  with  messianic  worship,  is  a  tale  which 
demands  the  terrible  reality  of  nature  to  be  documented  with 
pictorial  vividness  as  well  as  dramatic  impact. 

NEVER  AGAIN! 

"The  Roots  Of  Heaven",  according  to  Zanuck,  is  a  film  un- 
usual to  the  point  of  startling  and  part  of  its  achievement 

comes  from  the  wild  grandeur  and  stark  beauty  of  its  setting. 
Looking  back  over  the  months  spent  in  Equatorial  adversity  and 
downright  discomfort,  Zanuck  said  candidly  this  was  some- 

thing he'd  never  want  to  do  again.  Yet  looking  over  the  film 
which  came  out  of  it,  and  speaking  with  a  creator's  pride,  he 
added  that  it  was  impossible  not  to  feel  every  sun-soaked  mom- 

ent was  worth  it,  by  far. 
And  this,  insiders  report,  seems  to  be  the  overwhelming 

opinion  of  everyone  in  the  trade.  Although  as  yet  seen  by 
only  a  few,  "The  Roots  Of  Heaven"  is  already  tabbed  as  one 
of  the  most  promising  blockbuster,  artistically  speaking  any- 

way, now  on  the  horizon. 
The  Zanuck  film  joins  those  other  imposing  blockbusters  on 

20th-Fox's  upcoming  schedule:  "The  Barbarian  And  The 
Geisha",  Ingrid  Bergman's  "Inn  Of  The  Sixth  Happiness'  and 
George  Stevens'  "Diary  Of  Anne  Frank".  Certainly  as  formid- 

able a  parade  as  this  season  has  yet  turned  up. 
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FINANCIAL 

BULLETIN 
S  EPTEMBER 

By  Philip  R.  Ward 

THE  COMING  BOOM  IN  MOVIES.  In  the  stock  market 
nothing  succeeds  like  excess.  It  is  positively  immoral. 

O 
Joseph  Vogel,  for  one,  who  is  no  authority  on  the  brand  of 

excess  discussed  here,  can  be  heard  to  issue  a  muted  amen.  He 
is  joined  by  others  of  comparable  station.  Spyros  Skouras,  it  is 
learned,  wonders  where  the  bellow  went.  So,  too,  does  Barney 
Balaban,  who,  though  relatively  free  of  querulous  shareholders, 
has  experienced  vexations  of  another  sort.  Only  Mr.  Disney 
takes  it  in  stride,  Mr.  Disney  of  DoUarland  (as  one  may  rightly 
address  his  enterprise),  the  engineer  of  a  l6or^  market  gain  so 
far  in  1958  and  a  seasoned  hand  at  riding  out  whooping  stock 
profits. 

Just  what  has  happened  to  send  the  shareholders  into  such 
giddy  transports  of  joy.-*  The  excesses,  of  course,  which  we 
unabashedly  list  below,  though  heaven  knows  it  hurts  when  we 
reckon  what  we  could  have  done  with  our  dollars  back  around 
January  2  when  1958  trading  commenced.  Just  look: 

Jan.  2     Sept.  11 
Disney  Productions  14  363/8 
Loew's  Inc.  135/8  201^ 
Paramount  Pictures  30%  '^^Vz 
20th  Century-Fox  22  33 

Overall  an  investment  of  510,000  spread  among  the  four 
companies  at  the  beginning  of  the  year  would  be  valued  at 
roughly  1 17,000  today,  not  counting  the  dividend  yields.  Of 
course,  these  issues  belong  in  the  risk-taker's  portfolio,  since  no 
one  but  the  chance-player  buys  into  the  moAies,  they  used  to 
say,  unless  he  is  badly  advised. 

O 
Today  sober  investment  counseling  emphasizes  the  role  of 

enlightened  risk-taking  in  a  most  urgent  way.  The  debilitating 
effect  of  inflation  upon  the  value  of  the  dollar,  plus  the  pangs 
of  taxation,  are  directing  attention  to  capital  gains  situations  as 
never  before.  In  this  connection  the  movies  have  been  much 
overlooked,  often  casually  dismissed  with  generalities  dealing 
with  the  rise  of  TV  and  the  slump  in  attendance. 

A  thoughtful  study,  however,  of  the  emerging  rehabilitation 
of  the  movie  industry  as  it  seeks  its  new  level  in  the  market 
will  lend  support  to  the  belief  that  growth  vistas  are  opening 
to  rival  the  potential  of  other  more  noticable  risk  situations. 
The  two  greatest  elements  working  to  the  favor  of  movies  as 
a  sounder  speculative  opportunity  than  ever  are  these:  1)  The 
incontestable  paling  of  TV  as  a  competitive  factor;  in  short 
the  maximum  damage  has  been  wrought,  the  only  direction  is 
upward.  2)  The  growth  of  leisure  time,  which  augurs  to 
bestow  its  most  telling  favors  upon  movie  earnings  in  the 
next  10  years.  The  task  of  entertaining  180,000,000  Americans 
(and  countless  others  by  1968)  is  a  prodigious  one,  and  though 
other  distractions  are  making  themselves  felt  all  the  time,  the 
intrinsic  appeals  of  movies  indicate  the  medium  will  draw  its 
share  of  the  market.  It  is  not  necessary  or  even  anticipated  that 
movies  assume  a  commanding  position  in  the  rmuser-ient  field 
to  function  profitably.  It  is  essential  only  that  movies  survive 

long  enough  to  exploit  the  unfolding  patterns  of  growth  in 
population  and  idle  time. >  0 

Notice  that  qualitative  considerations  get  no  mention.  It  is 
enough,  in  one  observer's  judgment,  for  the  movies  to  do  no 
better,  no  worse  than  they  do  generally.  Perhaps  this  will  be 
deemed  too  daring  by  those  who  hold  the  success  of  film  busi- 

ness to  be  in  direct  ratio  to  the  quality  of  product.  With  this 
we  hold  no  brief,  for  quality  is  perhaps  the  most  abused, 
misused  shibboleth  in  the  trade.  Hollywood  is  organized  to 
dispense  popular  entertainment,  which  it  does  capably,  if  not 
always  with  distinction.  So  long  as  it  meets  self-imposed 
minimum  standards  the  entire  enterprise  cannot  help  but 
prosper.  To  formulate  as  straight-faced  policy  the  fashioning 
of  quality  product  is  like  demanding  of  one's  wife  to  bear 
only  blond,  blue-eyed  hercules'  of  sons.  In  a  creative  function 
one  does  the  best  he  can  and  there  are  no  guarantees.  The 
misinformed  will  be  tempted  to  blame  the  1958  slump  in  auto 
sales  on  engineering.  The  general  business  decline  is  more 
toward  the  truth. 

In  the  early  1950's,  while  TV  rode  herd  over  the  distraction- 
seeking  public  through  a  veritable  monsoon  of  mediocrity, 
Hollywood  crafted  some  of  its  most  distinguished  films.  Pure 
attributes  of  quality  were  no  mote  capable  of  arresting  the 
movie  decline  then,  than  is  qualtCi'  capable  of  stemming  the 
viewer  reaction  which  has  recentl^vl^eset  TV.  To  the  contrary, 
the  networks  have  suspended  nT<j|tj;of  their  serious,  acclaim- 
winning  shows.  It  strongly  appeiirs-t^at  economic  trends  far 
beyond  the  reach  of  those  imrtiediateh'  in  control  are  more 
decisive  in  determining  profits  that  some  like  to  believe. 

When  the  wind  is  right  the  cprpor«jite,  craft  moves.  General 
Motors,  Ford  and  Chrysler  no  Cmore  >w*ent  off  the  beam  this 
year  than  the  movie  makers  of  a  <pw  years  back.  In  1956  a  top 
auto  year,  the  public  bought  G.M.  eftrs  like  salted  peanuts, 
dispite  the  absence  of  the  overheftd  valve,  the  retrenchable 
hood  and  other  technical  innovation^  manifestly  at  hand.  To 
an  extent  G.M.  met  minimum  standards,  as  any  producer  of 
goods  does.  He  gives  all  he  deems  necessary  commensurate 
with  his  costs  and  the  price  he  commands  in  the  market.  When 
pressed,  he  gives  a  little  more  until  that  point  is  reached  when 
it  is  no  longer  profitable.  The  movies  have  raised  their  mini- 

mum standards  to  thwart  competition,  but  most  of  the  elevation 
has  been  in  technology.  This  industry  can  go  just  so  far  in  the 
artistic  vein  and  remain  popular — which  m,eans  profitable.  It 
behooves  the  industry  to  continue  doing  the  best  it  can  and 
hang  on.  For  the  time  is  growing  more  and  more  propitious 
for  improvement.  / 

FILM  BULLETIN  CINEMA  AGGREGAT^ached  155^8  for 
motion  picture  companies  in  August,  a  gain  of  6%  points  over 
July  and  a  30  month  high, 
up       for  the  month. 

Theatre  companies  closed  at  33, 
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birthlay. 

and  we're  happy  to  share  our 
gifts  with  the  industry! 

in  release 

FORT  MASSACRE  starring  JOEL  McCREA  •  Directed  by 
JOSEPH  NEWMAN  •  Screenplay  by  MARTIN  GOLDSMITI 
A  WALTER  M.  MIRISCH  Production 

for  release  this  fall ;.RV  COOPER  as  MAN  0^^^l^^^;^l^^S,,, 

MIRISCH  Production in  production 
ALAN  LADD  in  MAN  IN  THE  NET  •  Co-starring 
CAROLYN  JONES  •  Directed  by  MICHAEL  CURTIZ 
Screenplay  by  REGINALD  ROSE  •  A  MIRISCH-JAGUAR 
Production 

GUNFIGHT  AT  DODGE  CITY  starring  JOEL  McCREA 
Directed  by  JOSEPH  NEWMAN  •  Screenplay  by  DANIEf 
ULLMAN  and  MARTIN  GOLDSMITH  •  A  WALTER  M. 
MIRISCH  Production 

JOHN  WAYNE.  WiaiAMHO^ 

La  A 

LOOKING  FORWARD  TO  MANY  HAPPY  RETURNS*  ^"^^ 
*BOXOFFICE,thatis! 



ISTERING  REPLY.  Industryites  are  wondering  if  Para- 
f  unt's  counsel,  Louis  Phillips,  regrets  his  recent  attack  on 
,  lied  s  "white  paper"  and,  particularly,  his  comments  in  de- 
i  se  of  Paramount's  policies  on  "Ten  Commandments"  as 
1  ;y  related  to  the  disputed  engagement  of  the  film  at  one  of 
'  ueman  Rembusch's  theatres.  The  Indiana  independent  re- 
1  ned  Phillips'  attack  with  some  blistering  fire  of  his  own, 
i  contained  in  a  letter,  portions  of  which  follow,  to  Senator 
]  ibert  H.  Humphrey,  chairman  of  the  Senate  Small  Business 
I  xommittee  on  Fair  Trade  Practices: 

'  'ear  Senator  Humphrey: 
A  copy  of  an  18-page  letter  dated  August  22,  1958,  from 
.  Louis  Phillips,  Vice  President  and  General  Counsel  of 

I  amount  Picture  Corporation,  and  directed  to  you,  has  come 
i  L)  my  possession. 
Mr.  Phillips,  in  that  letter,  set  forth  gross  untruths  as  to 
exhibition  of  the  Paramount  Picture  'The  Ten  Command- 

I  nts  in  our  Crest  Theatre,  Wabash,  Indiana.  In  fact,  Mr. 

1  illips'  letter  is  made  up  in  the  main  of  untruths  or  half 
t  ths.  No  doubt  Mr.  Phillips,  by  breaking,  bending  or 
s  ;tching  the  truth  hoped  to  'pull  the  wool  over  your  eyes.' 
I  is  only  natural  that  Mr.  Phillips  is  anxious  to  keep  from 
}  I  and  your  committee  Paramount's  and  other  film  com- 
I  lies  flagrant  disregard  for  the  Antitrust  laws  of  this  coun- 
t  and  the  injunctions  of  the  motion  picture  decrees  in  their 
c  iling  with  small  theatre  owners. 

To  illustrate  Mr.  Phillips'  amazing  capacity  for  avoiding 
t  truth  in  his  letter  I  will  set  out  below  specific  lies  con- 
t  led  in  the  passage  of  his  letter  when  he  referred  to  the  ex- 

Iition  of  'The  Ten  Commandments'  in  our  Crest  Theatre, ibash,  Indiana. 

'Mr.  Phillips  says  on  page  15,  paragraph  3: 
Lie  1.  'He  (Rembusch)  declared  that  he  would  not  charge 
admission  price  during  his  exhibition  of  "The  Ten  Com- 

B  ndments".' 
The  fact:   All  our  advertising  contained  the  following 

f  ase:  'You  must  pay  something  for  the  Paramount  contract 
5  cifies  that  an  admission  price  must  be  charged.'  A  complete 
c  y  of  the  advertising  text  used  in  conjunction  with  'The  Ten 
t  nmandments'  is  attached. 
Mr.  Phillips  says  on  page  15,  paragraph  3: 
Lie  2.  'He  (Rembusch)  therefore  declared  that  he  would 

nj  charge  any  admission  price  during  his  exhibition  of  "The 
1  1  Commandments"  but  instead  would  take  up  a  collection, 

^(^uld  permit  every  patron  to  contribute  any  amount 
^  med  appropriate.' 
The  fact:  not  once  during  any  performance  of  the  two 
!ks'  run  of  'The  Ten  Commandments'  in  the  Crest  Theatre, 
bash.  Indiana,  uas  a  collection  taken  up  in  the  theatre. 
Mr.  Phillips  says  on  page  15,  paragraph  4: 

Lie  3.  '.  .  .  Mr.  Rembusch's  policy  of  "passing  the  plate".' 
The  fact:  No  plate  was  ever  passed  during  any  perform- 
e  of  'The  Ten  Commandments'  in  the  Crest  Theatre,  Wa- 
1.  Situated  in  the  box  office  of  the  Crest  Theatre  was  a 
1  register.   Patrons,  before  being  admitted  to  the  theatre. 

Wh9i  They'te  hiking  About 
□    □    □    In  the  Movie  Business    □    □  □ 

paid  what  they  chose.  2,698  or  36.4%  of  the  total  number  of 
admissions  voluntarily  paid  $1.00  or  more.  Each  patron  re- 
cevied  a  ticket  receipt  for  the  amount  paid. 

"Mr.  Phillips  says  on  page  15,  Paragraph  5: 
"Lie  4.  "...  it  (Paramount)  received  only  a  percentage  of 

the  pennies  which  had  been  collected  by  Rembusch.' 
""The  fact:  "Ten  Commandments'  grossed  in  the  Crest  Thea- 

tre, Wabash,  Indiana,  on  a  "Pay  What  You  Choose'  policy, $2,050.72  the  first  week  and  $2,841.00  for  the  second  week,  for 
a  total  of  $4,891.72.  Contrast  this  with  the  average  weekly 
gross  of  the  Crest  for  the  six  weeks'  prior  to  "The  Ten  Com- 

mandments' engagement  which  was  $345.93.  Pennies?  Con- 
nersville,  Indiana,  with  approximately  5,000  greater  population 
than  Wabash  in  a  theatre  comparable  to  the  Crest,  grossed 
$500.00  less  than  Wabash  during  the  two  weeks  it  showed 
"Ten  Commandments'  at  Paramount's  dictated  $1.50  for  adults 
and  75c  for  children.  In  our  town  of  Franklin,  Indiana,  with 
better  drawing  potential  than  Wabash,  playing  much  later 
and  charging  Paramount's  later  dictated  admission  price  policy 
of  $1.25  adults  and  50c  for  children  for  the  two  weeks'  engage- 

ment grossed  $2,041.10  less  than  Wabash  grossed. 
"'Mr.  Phillips  says  on  page  15,  paragraph  5: 
""Lie  5.  "Mr.  Rembusch  undoubtedly  reaped  a  harvest  from 

the  sale  of  refreshments  at  his  theatre.' 
""The  fact:  The  daily  average  gross,  not  profit,  of  the  con- 

cessions stand  in  the  Crest  Theatre  for  two  weeks  prior  to  the 
engagement  of  "The  Ten  Commandments'  was  $7.94  and  for 
the  two  weeks  following  was  $9.53.  The  daily  average  gross 
of  the  concession  stand  during  the  showing  of  'The  Ten  Com- 

mandments' was  only  $28.66.  After  deducting  the  cost  of 
merchandise,  depreciation  of  equipment,  utilities  consumed 
and  labor  used,  the  profit  aevraged  per  day  \\as  approximately 
$10.00  or  $140.00  for  the  two  weeks  of  the  picture's  showing. 
We  contributed  100%  of  our  share  of  the  boxoffice  take,  with- 

out deductions  of  any  expenses,  or  $1,891.62  to  charity  yet. 
Mr.  Phillips  chides  us  for  not  also  contributing  the  $28.66 
average  per  day  to  charity  also. 

"Let  me  point  out  that  the  reason  for  our  trying  the  'Pay 
What  You  Choose'  policy  in  Wabash  was  to  determine  once 
and  for  all  what  admission  price  is  the  correct  one  to  charge 
for  an  old,  big  picture  such  as  'The  Ten  Commandments.'  We 
protected  the  experiment  by  pledging  and  then  giving  our 
entire  proceeds  to  charity.  It  must  be  remembered  that  'The 
Ten  Commandments'  was  not  offered  by  Paramount  for  exhi- 

bition until  seven  months  after  the  opening  of  the  Indianapolis 
engagement  which  was  advertised,  exclusive  —  will  not  be 
shown  in  any  other  Indiana  theatre,  a  blatant  disregard  for 
Section  I,  paragraph  II  of  the  decree  forbidding  discrimination 
in  the  sale  of  motion  pictures  between  theatres." 
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"HousBhoat" 

SeUiHC^  1^€lU4U^  O  O  O 
Cary  Granf  and  a  new  Sophia  Loren  enliven  this  comedy  in 
Technicolor.  Good  family  and  adult  show. 

Because  Gary  Grant  is  so  impeccable  and  his  co-star  Sophia 
Loren  so  sympatica,  "Houseboat"  emerges  as  a  reasonably  fresh 
and  frisky  comedy.  While  this  Technicolor  entry  is  in  the  class 
of  "Indiscreet",  nevertheless  that  new  and  spunky  team,  pro- 

ducer Jack  Rose  and  director  Mel  Shavelson,  have  furnished 
"Houseboat"  with  a  number  of  fast  and  funny  knick-knacks  and 
have  given  the  stars  some  appealing  characterizations.  Miss 
Loren,  for  instance,  gives  the  best  performance  of  her  Holly- 

wood career,  being  a  delightful,  vibrating  and  resourceful  come- 
dienne. As  for  Grant,  playing  a  widower  whose  international 

gadflying  has  made  him  lose  touch  with  his  three  children,  he 
is  as  sure  and  as  gingery  as  ever.  Despite  its  smart  backgrounds 
of  Washington,  D.C.  and  occasional  cultured  filip,  "House- 

boat" is  basically  family  entertainment  garnished  with  the 
worldly  duo  of  Grant  and  Loren.  As  such  it  should  gross 
rather  well  in  the  metropolitan  market,  though  the  ultra-class 
trade  will  find  it  too  flimsy  and  some  of  the  hinterlanders  too 
frivolous.  There  are  numerous  patches  of  vivacious  and  even 
biting  dialogue,  but  it  must  be  noted  the  middle  stretches  tend 
to  lull.  As  the  three  tots,  Charles  Herbert,  Mimi  Gibson  and 
Paul  Petersen  give  smashing  performances,  adding  immeasur- 

ably to  the  human  substance  of  the  film.  Martha  Hyer  is  a 
society  dame  out  to  bag  Grant,  Harry  Guardino  is  a  hilarious 
trucker  ogling  Loren,  and  Eduardo  Ciannelli  is  her  famous 
conductor-father.  Plot  centers  around  the  trials  of  Grant  to 
gain  his  kid's  love,  their  crazy  adventures  on  a  houseboat  with 
Miss  Loren  posing  as  a  housemaid  to  escape  her  father's  stuffy 
world,  the  ultimate  marriage  of  the  two  stars  and  Grant's  final 
success  as  a  father.  Rose  and  Shavelson,  who  also  scripted,  are 
clearly  buoyant  gagsters;  someday  when  they  get  a  really  vig- 

orous idea  they  should  have  a  classic  comedy  for  us. 
Paramount.  110  minutes.  Cary  Grant,  Sophia  Loren.  Produced  by  Jack  Rose. Directed  by  Mel  Shavelson. 

"Apache  Territory" 

Rory  Calhoun  and  color  highlight  routine  western. 
This  is  a  routine  western  abetted  by  Eastman  color  shots 

of  the  Colorado  deserts  and  whizbang  windstorms.  The  Charles 
R.  Marion-George  W.  George  script  and  the  Ray  Nazarro  direc- 

tion follow  the  familiar  pattern  of  sagebrush  whoop-ups  and 
redskins-on-the-warpath,  with  only  some  brisk  pacing  towards 
the  end  providing  a  few  mild  rousers.  The  best  aspect  of  this 
Rorvic  Production  for  Columbia  release  is  Rory  Calhoun's  com- 

manding performance  as  one  of  those  spartan  saddle  tramps, 
all  grit  and  glory,  who  travel  alone  and  like  it.  Calhoun's 
castle  is  the  desert  into  which  some  beleaguered  townspeople 
have  strayed  with  the  awesome  Apaches  hot  upon  them.  Bar- 

bara Bates  brings  Calhoun  love,  while  the  others  are  variously 
petty  and  fear-crazed.  Before  the  film's  finale  most  of  the  latter 
group,  disregarding  Calhoun's  advice,  have  tasted  Apache  arrow 
or  gunshot  and  lie  sprawled  under  the  desert  sun.  However, 
with  the  help  of  a  thundering  windstorm  Calhoun  sets  off  a 
successful  black-powder  explosion  and  the  Injuns  go  sky- 

rocketing to  the  happy  hunting  grounds. 
Columbia.  72  minutes.  Rory  Calhoun,  Barbara  Bates.  Produced  by  Rory  Calhoun and  Victor  M.  Orsatti.    Directed  by  Ray  Naiarro. 

"Lucky  Jim" 
Su4iHCU,  IR^lUKf  O  Q  O 

Funny  British  comedy  should  click  in  art  spots. 
The  Boulting  Brothers  have  turned  out  a  fast  and  funny 

screen  version  of  the  Kingsley  Amis  novel.  All  done  up  in  a 
mad  series  of  misadventures  with  a  farrago  of  tea-and-crumpet 
crackpots,  this  tale  concerning  the  problems,  professional  and 
personal,  of  a  mild-mannered  young  man  turned  fledgling  pro- 

fessor in  a  British  provincial  university,  bounces  and  bubbles 
in  much  the  same  way  the  Brother  B  s  highly  successful  "Priv- 

ate's Progress"  did  a  few  seasons  back.  Starring  Ian  Carmichael 
as  the  embattled  and  befuddled  hero,  Terry  Thomas  as  a  pre- 

posterous pseudo-intellectual,  Hugh  Griffith  as  the  bushy-eyed, 
other-worldly  Department  of  History  head,  and  Sharon  Acker 
as  the  sweet  young  thing  who  has  Lucky  Jim  spinning,  this 
Kingsley  International  release  ofJers  some  sprightly  acting  and 
some  terribly  telling  and  shrewdly  comic  wallopers.  John  Boult- 

ing has  directed  at  the  antic  pace  of  a  Mack  Sennett  two-reeler 
coupled  with  the  vinegary  charm  of  the  early  Guiness  films 
and  producer  Roy  Boulting  has  provided  settings  and  atmo- 

spheres that  are  authentic  and  wonderfully  flavorful.  The 
Patrick  Campbell  script,  for  all  its  glee,  never  really  gets  down 
to  an  incisive  or  provocative  showing  of  satire.  But  for  those 
who  enjoy  seeing  the  English  poke  fun  at  themselves  in  thoro- 

ughly unrestrained  fashion,  "Lucky  Jim"  should  prove  well- nigh  irresistable  and  a  sizeable  item  for  the  arties  and  a  few 
class  houses.  Plot  details  Carmichael's  perilous  academic  inter- 

ludes with  Griffith,  the  university  heads,  student  body  and  the 
like,  culminating  in  his  worm-turning  when  he  drunkenly  re- 

fuses to  read  a  set  lecture,  rebels  against  academic  sham  and 
resigns. 
Kingsley  International.  95  minutes.  Ian  Carmichael,  Terry  Thomas.  Produced  by 
Roy  Boulting.  Directed  by  John  Boulting. 

"Step  Down  To  Terror" 

Minor  melodrama  for  lower  slot  in  action  houses. 

This  new  Universal  melodrama  fails  as  a  psychological  study 
of  a  psychotic  murderer,  but  manages  to  whip  up  a  few  shocks 
here  and  some  minor  shivers  there.  The  Joseph  Gershenson 
production  is  minor  league  all  the  way,  a  low-budget  item 
devoid  of  marquee  power.  With  a  cast  lacking  any  known 
names,  "Step  Down  To  Terror  "  is  suited  only  to  the  supporting 
slot  in  action  houses.  Story  brings  Charles  Drake  back  to  his 
small  town  home  after  a  mysterious  absence  of  six  years. 
Loaded  with  money  and  presents  for  his  mother,  Josephine 
Hutchinson,  widowed  sister-in-law,  Colleen  Miller,  and  her 
child,  Rickey  Kelman,  Drake  attempts  to  settle  down  and  rid 
himself  of  the  anxieties  that  have  been  pressing  upon  him. 
Miss  Miller,  romantically  drawn  to  him,  senses  his  lack  of  bal- 

ance, and  through  various  isolated  incidents  begins  to  piece 
together  his  past,  resulting  in  the  horrible  confrontation  that 
her  handsome  brother-in-law  is  wanted  by  the  police  for  the 
killing  of  wealthy  women.  With  the  help  of  detective  Rod 
Taylor,  she  sets  about  setting  things  right,  but  not  before  Drake 
attempts  her  demise  during  one  of  his  "breakdowns  ".  Fleeing 
from  police,  Drake  dies  in  a  crash  and  Miss  Miller  persuades 
Taylor,  now  her  sweetheart,  to  keep  the  truth  from  Drake's adoring  mother  and  the  townspeople. 
Universal-International.  75  minutes.  Colleen  Miller,  Charles  Drake.  Produced  by Joseph  Gershenson.    Directed  by  Harry  Keller. 
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"Harry  Black  and  The  Tiger" 
ScucKc^  'RcUUf  O  O  O 

Strong  adventure-romance  filmed  in  India.  Stewart  Granger 
In  fine  virile  role.  C'Scope  and  color.  Good  boxoffice. 

The  strong-man-with-scars  flavor  a  la  Hemingway  heroes  is 
coupled  with  the  lushly  violent  big-game  hunting  background 
of  India  in  the  engrossing  psychological  adventure  called 
"Harry  Black  And  The  Tiger".  The  suspense  is  always  sustained 
and  should  give  the  film  good  response  in  action  houses,  while 
the  psychological-romantic  trimmings  will  help  it  in  the  class 
market.  Grandly  photographs  in  Cinemascope-DeLuxe  Color, 
this  20th  Century-Fox  offering  stars  Stewart  Granger  in  a 
smartly  virile  performance,  playing  a  hunter  plagued  with  an 
unhappy  romantic  past  and  involved  in  a  fear-ridden  present. 
Barbara  Rush  is  lovely  as  the  woman  he  loses  and  Anthony 
Steel  is  sensitively  seedy  as  her  husband  and  the  friend  whose 
cowardice  during  a  German  P.O.W.  camp  escape  costs  Granger 
a  permanent  leg  injury.  All  three  meet  years  after  the  war  in 
the  Indian  provinces  where  Granger  has  been  sent  to  kill  a 
ferocious  man-eating  tiger  and  Steel  is  now  a  planter  along 
with  Miss  Rush  and  their  young  son.  One  wishes  that  director 
Hugo  Fregonese  and  scripter  Sydney  Boehm  would  not  have 
used  so  many  maudlin  flashbacks  and  had  always  maintained  the 
brisk  pace  of  the  safari  scenes.  But,  nevertheless,  this  hand- 

some John  Brabourne  production  is  thoughtful,  adult  and 
colorful  during  its  better  moments,  which  are  in  the  main. 
Scenically,  the  on-location  lensing  of  John  Wilcox  is  always  a 
delight  and  director  Fregonese  makes  stomping  use  of  them 
whenever  the  trackdown  of  the  tiger  comes  to  the  fore.  The 
noted  Indian  actor  I.S.  Johar  scores  heavily  as  Granger's  philo- 

sophical Man  Friday  and  the  exquisite  Kamala  Devi  does  well 
as  his  nurse.  Plot  pivots  on  the  character  differences  between 
Steel  and  Granger,  until  the  latter  tastes  fear  then  turns  to 
drink  from  which  Miss  Rush  saves  him.  In  the  end,  Granger 
bags  the  beast,  but  loses  his  lady  fair  who  remains  heartbroken 
yet  loyal  to  Steel. 
20th  Century-Fox.  107  minutes.  Stewart  Granger,  Barbara  Rush,  Anthony  Steel. Produced  by  John  Brabourne.    Directed  by  Hugo  Fergonese. 

"Villa!!" 

^CUiHCM  1^€UiK<^  O  O  O 

Rating  is  for  action  houses.  Rousing  C'Scope-DeLuxe  color 
adventure  about  life  of  Mexico's  famed  bandit  hero. 

Plato  Skouras,  20th-Fox's  enterprising  young  producer,  has 
really  decorated  his  latest  entry  with  a  lustily  Latin  scenic  charm 
aptly  befitting  its  subject  matter.  Based  on  the  life  of  Mexico's 
beloved  bad  boy  and  rapturously  called  "Villa!!",  this  Cinema- 

scope-DeLuxe Color  production  comes  through  as  a  rousing 
movie  of  rugged  charavari,  dashing  revolutionaries  and  lovely 
senoritas.  Directed  by  James  B.  Clark  and  scripted  by  Louis 
Vittes  strictly  for  action  and  adventure,  "Villa!!"  provides 
plenty  of  both.  And  the  eye-filling  on-location  filming  adds 
authenticity  to  the  romanticized  tale.  Rudolfo  Hoyos  makes 
something  quite  sparkling  out  of  the  titular  role  of  the  Mexican 
Robin  Hood,  while  Cesar  Romero,  his  derring-do  lieutenant, 
and  Brian  Keith,  an  American  gun-runner  who  joins  the  ban- 

ditry, help  out  considerably.  Their  relationship  is  somewhat 
like  Dumas'  sw  ashbuckling  three  musketeers;  certainly  the  plot- 

ting and  action  involved  is  almost  as  grand-style  as  the  heroics 
of  the  French  counterpart.  At  any  rate,  with  Margia  Dean, 
Elisa  Loti  and  a  few  other  lovelies  to  supply  the  romantic 
oomph,  "Villa!!"  shapes  up  as  a  sure  winner  for  the  action 
markets.  A  bravura  musical  score  by  Paul  Sawtell  and  Bert 
Shefter  nicely  plays  up  some  martial  cadenzas  along  with  a 
more  lyrical  theme  offered  during  the  emotional  business  be- 

tween Keith  and  Miss  Dean.  Plot  is  largely  episodic,  concen- 
trating on  Villa's  early  outlaw  days,  his  famous  raids  and 

culminating  in  his  help  to  the  peon  patriots  fighting  to  throw 
off  feudal  rule.  The  politics  and  landowner  shenanigans  of  the 
time  are  never  made  clear;  Nevertheless,  Clark's  rousing  pacing 
doing  the  action  sequences  and  Skouras'  atmospheric  know- 
how,  do  much  toward  making  "Villa!!"  highly  colorful  enter- tainment. 

20th  Century-Fox.  72  minutes.  Brian  Keith,  Cesar  Romero.  Produced  by  Plafo Skouras.    Directed  by  James  B.  Clark. 

"Damn  Yankees" 

^<UiH€^  '^(lUHf  O  O  O 
Rating  is  for  metropolitan  houses.  Will  be  a  problem  in 
hinterlands.  Faithful,  too  faithful,  transference  of  Broadway 
musical  hit. 

The  same  lilting  talents  that  fashioned  "Pajama  Game"  now 
deliver  their  other  stage  hit  "Damn  Yankees  "  and  for  those 
who  like  to  see  a  Broadway  musical  filmed  virtually  intact,  this 
Warner  release  should  prove  very  entertaining.  Boxoffice 
returns  should  be  good  in  metropolitan  areas.  Looks  like  a 
problem  in  hinterlands.  With  the  e.xception  of  Tab  Hunter,  all 
the  original  cast  members  are  here,  including  Gwen  Verdon  in 
her  famed  rendition  of  Lola  and  Ray  Walston  recreating  his 
successful  stint  as  Applegate,  the  Devil.  And  then,  too,  the 
perennial  George  Abbott,  following  his  prize  baby  to  Holly- 

wood, has  written  the  script  and  co-directed  and  co-produced 
along  with  Stanley  Donen,  and  Bob  Fosse  has  recreated  his 
much-applauded  choreography.  However,  for  those  who  like 
movies  in  filmic  terms  and  not  photographed  stageplay  frip- 

peries, this  Technicolor  version  of  "Damn  Yankees  "  will  seem 
too  static  lacking  in  spontaneity,  zest  and  free-wheeling  in- 

ventiveness. Further,  the  performers,  e.xcluding  Hunter,  are  all 
acting  for  a  live  audience  and  not  the  camera,  consequently 
making  the  dialogue  and  movements  seem  hokey  and  extrav- 

agantly coy.  Still,  the  novel  idea  of  building  a  musical  around 
the  national  pastime  of  baseball  with  the  popular  songs  by 
Richard  Adier  and  Jerry  Ross,  still  makes  good  musical  comedy. 
When  the  Washington  Senators  do  a  ball  park  "ballet"  or  Miss 
Verdon  and  Hunter  run  through  "Two  Lost  Souls"  to  Fosse's 
sharply  comic  dances  or  the  locker  room  boys  give  out  with 
"Heart",  then  "Damn  Yankees  "  brims  over  with  rousing  enter- 

tainment. Joe  Hardy  (Hunter),  who  sold  his  soul  to  become  a 
long  ball  hitter  for  the  Senators  in  order  to  make  the  invincible 
Yankees  lose  the  pennant,  turns  to  the  business  of  Miss  Ver- 
don's  vamping  of  Joe,  to  whom  she  loses  her  heart.  The  lady  is 
really  a  179  year  old  witch  transformed  by  the  demonic  Wals- 

ton to  suit  his  own  purposes  and  Joe  is  really  a  middleaged 
businessman  with  a  loving  wife.  In  the  end,  Joe  realizes  he 
doesn't  want  to  be  a  hero,  escapes  Walston's  witching  hour  and 
becomes  his  small  town,  paunchy  self  again. 
Warner  Bros.  110  minutes.  Tab  Hunter,  Gwen  Verdon,  Ray  Walston.  Produced 
and  Directed  by  George  Abbott  and  Stanley  Donnen, 
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Hyman  Says  More 

Top  Films  Available 

This  Fall  than  in  '57 

THEY 

There  will  be  no  dearth  of  quality  or 
quantity  in  the  product  scheduled  for  release 
tiuring  the  balance  of  this  year,  according 
to  Edward  L.  Hyman,  vice  president  of 
American  Broadcasting-Paramount  Theatres. 
At  a  recent  press  conference  devoted  to  the 
AB-PT  plan  for  "orderly  distribution  of 
films",  Hyman  stated  that  "a  minimum  of 26  above  boxoffice  value  pictures  will  be 
released  from  September  to  the  end  of  this 
year."  This,  he  believes,  will  eliminate  the 
so-called  "orphan"  periods  and  will  provide 
the  "nation's  exhibitors  with  the  greatest  op- 

portunity to  better  their  business."  A  de- tailed listing  of  all  scheduled  releases  for 
the  balance  of  the  year  was  made  available 
to  the  press  by  the  AB-PT  executive.  He 
noted  that  the  number  of  pictures  scheduled 
is  in  sharp  contrast  to  the  4  or  6  released 
during  the  corresponding  period  in  1957.  A 
tally  of  the  total  amount  of  pictures  to  be 
released  from  now  into  1959  adds  up  to 
158,  with  an  additional  76  for  late  '59  re- lease. In  summation,  Hyman  declared  that 
"ours  is  not  a  dying  business,  but  one  that 
with  reaffirmation  of  faith  and  with  coopera- 

tion will  always  show  growth  and  strength." 

Get  Out  of  the 

Business,  Youngstein 

Admonishes  Laggards 
Max  E.  Youngstein,  vice  president  of 

United  Artists,  made  it  crystal  clear  that  his 
C{)mpany  believes  the  answer  to  the  indus- 

try's present-day  problems  lies  in  hard-hit- 
ting showmanship.  Addressing  UA's  interna- tional promotion  convention  in  Los  Angeles, 

he  suggested  that  those  film  executives  who 
had  lost  their  faith  in  the  industry,  as  exem- 

MADE  THE  NEWS 

Max  E.  Youngstein  addressing  UA  promo- 
tional convention,  as  v.p.   William  Heine- man  n  listens  in. 

plified  by  their  curtailment  of  showmanship 
effort,  should  step  out.  "UA",  the  outspoken 
executive  declared,  "will  not  engage  in  self- 
defeating,  panic  inspired  economies ".  Add- 

ing weight  to  Youngstein's  statements  was the  announcement  of  expenditure  of  a  total 
of  $9,500,000  to  promote  UA's  $65  million 
program  for  1949.  "We  are  basically  a  bally- 

hoo business",  he  told  the  company's  show- 
men. "In  the  coming  year  we're  going  to 

pull  out  all  the  stops"  to  reach  the  big  mar- 
ket that  exists  for  "good  pictures  that  are 

promoted  with  enthusiasm  and  intelligence", he  stated. 

Ricketson  Leaves  NT; 

Rhoden  Also  May  Retire 
Frank  H.  Rickeson  announced  his  resigna- 

tion, effective  September  30,  as  vice  presi- 
dent and  general  manager  of  theatre  opera- 
tions for  National  Theatres.  This  came  on 

the  heels  of  reports  that  there  would  be  a 
complete  reshuffling  of  the  NT  hierarchy, 
and  that  president  Elmer  C.  Rhoden  would 
also  step  out  or  assume  the  board  chairman- 

ship. Ricketson  expressed  his  appreciation 
for  "the  loyalty  and  cooperation  which  I 
have  received  from  our  3700  associates". With  National  Theatres  for  over  29  years, 
he  had  no  word  on  his  future  plans. 

J.  Robert  Rubin  Dead 
J.  Robert  Rubin,  retired  industry  veteran, 

who  for  many  years  was  vice  president  and 
general  counsel  of  Loew's,  Inc.,  is  dead.  He 
was  76.  Joining  Louis  B.  Mayer's  producing 
company  in  1916,  he  remained  with  the 
M-G-M  organization  that  emerged  from  the 
merger  of  the  Samuel  Goldwyn  and  Marcus 
Loew  forces.  He  was  a  director  of  Loew's 
until  1956,  when  he  retired. 

TOA  Lists  Four 

Top  Convention  Topics 
TOA's  1958  convention  in  Miami  Beach, 

October  21  to  25,  will  be  devoted  largely 
to  a  quartet  of  major  topics,  but  will  touch 
on  a  variety  of  other  problems  now  besetting 
exhibition.  Labeled  "vital  "  are  these  four 
subjects:  (1)  "Study  of  all  possible  means 
of  increasing  the  flow  of  product";  (2)  "how 
to  keep  '48  films  off  television";  (3)  "how 
to  sell  more  tickets";  (4)  "how  to  cut  the- 

atre operating  costs."  That  the  consent  de- cree will  come  in  for  a  fair  share  of  time 
and  discussion  is  indicated  by  the  announce- 

ment that  Victor  R.  Hansen,  head  of  the 
antitrust  division  of  the  Department  of  Jus- 

tice, will  address  the  convention. 

HYMAN 
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Skouras  Tells  British 

Business  is  Looking  Up 
In  England  to  attend  board  meetings  and 

confer  on  future  British  production  plans, 
Spyros  P.  Skouras  addressed  British  news- 

men regarding  the  future  of  the  industry. 
He  was  enthusiastic  about  the  upsurge  in 
earnings  in  America  and  declared  that  he 
was  completely  optimistic  about  the  indus- 

try's future,  both  in  the  U.S.  and  abroad. 
The  20th  Century-Fox  president  indicated 
that  his  company  was  planning  to  concen- 

trate on  bigger  productions  of  the  type  of 
Darryl  Zanuck's  "Roots  of  Heaven",  "The 
Inn  of  the  Sixth  Happiness"  and  "The  Sher- 

iff of  Fractured  Jaw."  Accompanying  Skouras 
were  20th  vice-president  Joseph  H.  Mosko- 
witz  and  head  of  European  production,  Rob- ert Goldstein. 

[More  NEWS  on  Page  16] 



CAT  HITS  ROOFf 

MGM 

Cat 
oiiaHot 

TinRoof 

PaulWewmm 

BU/^LlVES 
Jack  Carson 

.RICHARD  BROOKS  and  JAMES  POE. 
TENNESSEE  WILLIAMS 

HEIROCOlOB'AN  JVON  PRODUCTION 
o..,c.« RICHARD  BROOKS 

LAWRENCE  WEINGARTEN 

ABOVE:  one  of  the  ticket-selling  ads! 

LIKE  WE  SAID: 

More  than  $1,000,000  over  Labor  Day 

week-end  at  box-offices  in  a  selected 

number  of  engagements! 

AND  THAT  AINT 

"Congratulations  to 
Elizabeth  Taylor, 
hailed  by  press 
and  public  as 
Star  of  the 

Year!" 

TIN! 

TOPS  "HIGH  SOCIETY"  "TEAHOUSE  OF 

AUGUST  MOON"  "RAINTREE  COUNTY" 
"I'LL  CRY  TOMORROW"  and  equals 

r  "GONE  WITH  THE  WIND" 
in  the  South! 

FOR  INSTANCE!  (Space  permits  only  a  few  of  many  high-lights'.) 

CHIGAGO— Chicago  Theatre  tops  Biggest  of  all  companies  of  the 
year!  Even  Beats  Big  Christmas -New  Year's  attraction! 

BALTIMORE -Biggest  in  the  entire  history  of  Stanley! 

CINCINNATI-Biggest  since  Xmas  holiday  of  '56  at  Albee! 
MIAMI— Biggest  in  more  than  2  years  at  Olympia! 
PROVIDENCE-Doubles  "Don't  Go  Near  The  Water!"  at  State! 
DAYTON-Ditto  at  Loew's! 
TOLEDO-More  than  50%  better  than  "Water"  at  Valentine! 
AKRON  (Loew's)  YOUNGSTOWN  (Warner) -Ditto! 

MEMPfflS -Almost  triples  "Teahouse"  at  Palace! 
CHARLOTTE-Doubles  Xmas  biz  of  "Water"  at  Plaza! 
ORLANDO,  Fla.-Doubles  "Cry  Tomorrow"  at  Beacham! 
JACKSON,  Miss. -More  than  doubles  "Cry  Tomorrow"  at  Lamar! 
BEAUMONT,  Tex.-Doubles  "Teahouse"  at  Liberty! 
DAYTONA  BEACH,  Fla.- Almost  double  "High  Society"  at  the  Daytona! 
GREENSBORO,  N.  C.-Ditto  at  Carolina! 

And  Many  More  of  the  Samel 



EXPLOITATION 

PICTURE 
of  the  issue 

TEASER  ADS 

HARRY 

BLACK 

Beauty  or  the  Beast?  Hunter 

Harry  Black  Faces  a  Dilemma 

20th  Century-Fox  has  whipped  up  a 
showman's  tiger  for  all  situations,  and 
where  the  exploitations  guns  are  fired  at 
the  target  big  boxoffice  game  can  be  cap- 

tured. "Harry  Black  and  the  Tiger"  is loaded  with  adventure,  sex  and  violence, 
boxoffice  bait  from  any  point  of  view. 

Filmed  on  location  in  India  through  the 
wide,  wonderful  CinemaScope  lens  and  in 
DeLuxe  color,  "HBATT"  tells  the  life- 
and-death-and-heart  struggle  between  a 
jungle  beast,  a  beautiful  woman  and  a 
relentless  big-game  hunter.  Starring  Stew- 

art Granger,  Barbara  Rush  and  Anthony 
Steel,  this  John  Brabourne  production 
offers  showmen  opportunity  to  sell  a  well- 
balanced  combination  of  suspense,  sex, 
stars  and  scenery — all  in  one  intriguing 
pacakage 

The  campaign  devised  by  Charles  Ein- 
feld's  20th-Fox  advertising-exploitation 
department  does  justice  to  the  film's  color- ful and  exciting  ingredients.  A  wide 
variety  of  newspaper  ads  spotlight  bold 
line  art  coupled  with  striking  halftones. 

Punch  lines  are  powerful,  provocative  and 
emphasize  two  main  points:  the  struggle 
for  survival  between  the  hunter  and  the 
hunted,  and  a  throbbing  love  conflict 
among  the  three  topcasters. 

Teaser  ads,  illustrated  here  (at  left) 
can  be  used  to  good  advantage,  since  the 
film's  off-beat  title  packs  punch  of  a  per- 

sonalized nature.  It  is  suggested  that 
showmen  employ  "The  Adventurous  Life 
Story  of  "  prefix  to  the  title  in  all  adver- 

tising and  exploitation  material  because 
it  serves  both  to  glamorize  "Harry  Black" and  to  emphasize  the  action  elements. 

20th's  campaign  manual  is  laden  with 
stunts  and  promotional  ideas  of  every 
sort.  Among  them: 

A  photo  of  a  poised  tiger  is  offered  free ' 
of  charge  to  exhibitors  for  a  variety  of 
exploitation  uses.  Showmen  can  make  en- 

largements for  matting  and/or  as  a  self- 
constructed  standee.  A  dupe  negative 
made  from  the  print  would  allow  fori 
large  photos  to  be  posted  in  lobby  or  store 
windows.    One   attention-grabbing  idea 
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suggested  in  the  manual  is  to  make  a  line 
drawing  of  the  tiger  for  use  in  a  color-in 
contest  run  by  the  theatre  or  in  coopera- 

tion with  a  newspaper. 
Cato  Show  Printing  Co.  (Cato,  N.  Y.) 

is  offering  a  stricking  two-color  herald, 
mailable  either  imprinted  or  unimprinted. 
Plenty  of  materials  is  offered  for  those 

who  use  the  airlanes  to  promote.  Radio 
spots  for  live  broadcasting  are  available  in 
20-,  30-  and  60-seconds,  while  a  head- 
turning  combination  of  slides  and  telops 
are  to  be  had  for  TV  sellers. 

POCKET  BOOK 

For  showmen  who  boom  films  via  the  read- 
the-book  .  .  .  see-the  movie  route,  the  special 
Bantam  soft-cover  edition  of  "Harry  Black" 
should  produce  more  than  its  share  of  audi- 

ence interest.  With  full  credit  to  the  20th- 
Fox  release  on  both  front  and  back  covers, 
this  pocket  book  offers  a  natural  for  tie-in- 
minded  theatremen.  For  information  and  aid 
on  this  facet  of  the  campaign,  check  the 
local  representative  of  Curtis  Circulation  Co. 

STUNTS  &  TIE-UPS 

For  maximum  promotional  effective- 
ness, a  wide  variety  of  do-it-yourself  bally- 
hoo stunts  are  outlined  in  the  campaign 

manual.  Included  are  the  following:  rent 
a  tiger  cub  from  your  local  zoo  (in  a  cage, 
of  course)  for  display  in  the  lobby  or  on 
a  flat  truck.  The  local  taxidermist  may 
ha^e  tiger  pelts  or  stuffed  heads  available 
for  display.  Simulate  a  jungle  atmosphere 
in  the  lobby  by  renting  or  borrowing 
imitation  foilage,  trees,  grass,  animals,  etc. 
from  a  theatrical  supply  house.  Play  up 
India  and  the  actual  locales  used  in  the 
filming  with  a  giant  wall  map.  This  can 
be  obtained  from  local  travel  agencies. 

Tie-ups:  The  cosmetic  counters  in  local 
department  and  drug  stores  feature  Tigress 
Perfume  by  Faberge,  which  is  in  a  tiger- 
striped  package.  This  one  might  be  good 
for  a  few  ""sample"  bottles  of  perfume  to 
be  distributed  to  the  fems.  Displays  of 
"Stones  of  India"  might  be  arranged  with 
jewelry  shops.  Sporting  goods  stores  sell- 

ing hunting  equipment  are  a  hot  prospect 
for  a  co-op  arrangement.  Restaurants 
serving  any  Indian  specialty  will  be  in- 

terested in  helping  the  promotion  of  this 
adventure  drama.  Possibly,  reduced  ad- 

missions can  be  granted  to  those  dining 
out,  then  going  to  the  movies.  If  there 
are  Stewart  Granger  or  Barbara  Rush  fan 
clubs  in  your  vicinity,  use  them. 

The  Story 

In  the  steaming  jungles  of  India,  big- 
game  hunter  Stewart  Granger  relentlessly 
stalks  a  man-eating  tiger  w  ho  has  claimed 
over  two  hundred  victims.  Accompanying 
him  on  the  suspenseful  hunt  is  his  faithful 
aide,  I.  S.  Johar.  Later,  they  are  joined  by 
Anthony  Steel  and  his  wife  Barbara  Rush. 
Although  married  to  Steel,  Miss  Rush  is 
obviously  in  love  with  Granger.  It  de- 
^  elops  that  their  love  dates  back  for  a 
number  of  years.  In  stalking  the  tiger, 
Steel  panics,  fires  on  the  tiger,  wounds 
him,  sends  him  into  a  crazed  leap  on 
Granger.  The  latter  is  badly  mauled,  but 
vows  to  continue  the  hunt.  Granger's 
thoughts  turn  to  'VC^''II  when  he  and 
Steel  were  comrades  in  arms.  Steel's  fright 
during  an  attempted  prison  escape  resulted 
in  Granger  being  shot  in  the  leg,  losing  it. 
When  Steel's  young  son  is  lost  in  the 
jungle.  Granger  rescues  him.  Resuming 
his  hunt  for  the  man-eater.  Granger  stalks 
him  into  a  cave,  conquers  the  animal  after 
a  wild,  suspense-filled  fray.  Returning  to 
the  camp,  his  triumphant  moment  is  shat- tered when  Miss  Rush  decides  that  her 
duty  is  to  her  husband  and  son.  She  ex- 

plains that  though  she  loves  him,  she  can- 
not destroy  Steel's  life.  Vanquished  by 

her  rejection.  Granger  bids  her  farewell, 
returns  to  the  jungle  on  another  big  tiger 
hunt  with  his  Indian  aide  at  his  side. 
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MADE  THE  NEWS 

Kirsch  Promises  Allied 

^Shirt-Sleeve'  Confab 
Warning  that  "1958  can  be  the  year  of 

destiny  for  our  industry,  or  it  tan  be  the 
year  of  doom",  Jack  Kirsch,  chairman  of 
National  Allied's  convention,  to  be  held  in 
Chicago,  October  13-15,  urged  exhibitors  to 
grasp  the  opportunities  that  remain  for  sur- vival. This  admonition  and  a  promise  that 
the  annual  meeting  will  be  a  "shirt-sleeve 
convention"  were  contained  in  a  letter 
Kirsch  dispatched  to  several  thousand  thea- 
tremen  throughout  the  country.  Slated  on 
the  agenda  for  detailed  discussion  is  means 
for  implementation  of  Allied's  "white  paper" containing  charges  against  the  Department  of 
Justics  for  alleged  failure  to  enforce  the 
consent  decrees  entered  against  the  major 
film  companies  in  the  Paramount  case. 

Praise  for  COMPO 

In  Tax  Cut  Victory 
COMPO  and  the  various  individuals  who 

had  a  hand  in  the  successful  fight  to  elimi- 
nate all  Federal  tax  on  admissions  up  to  one 

dollar  are  coming  in  for  full  praise.  With 
the  measure  now  law,  messages  of  congratu- 

lations that  poured  into  the  COMPO  offices 
are  unanimous  in  declaring  that  COMPO 
accomplished  a  great  feat  in  obtaining  tax 
relief  under  legislative  conditions  that  pre- 

vailed in  the  capital.  That  the  Eisenhower 
Administration,  always  opposed  to  tax  cuts 
and  now  facing  a  $12  billion  deficit  should 
do  an  about-face,  made  COMPO's  achieve- 

ment under  the  leadership  of  a  special  coun- 
sel Robert  W.  Coyne,  seem  a  victory  without 

parallel.  The  paeans  of  praise  heaped  on 
Coyne  and  the  committee  came  from  many 
sources.  Chairman  of  the  COMPO  Tax  Com- 

mittee Robert  J.  O'Donnell  in  a  lengthy 
victory  telegram  said,  "the  warm  feeling  in my  heart  for  the  perseverance  and  bulldog 
tenacity  of  the  one  and  only  Bob  Coyne 
beggars  description."  In  commenting  on  the victory,  Coyne  singled  out  Senator  Robert 
S.  Kerr  of  Oklahoma  for  special  thanks. 

Rembusch  Levels  "Lies" 

Attack  on  'White  Paper' 
Brand  Against  Phillips 
The  charge  by  Louis  Phillips,  Paramount 

vice  president  and  general  counsel,  that 
Allied's  recent  "white  paper"  contains  sug- 

gestions destructi\e  id  the  indijsrr\  brought 
a  sharp  retort  from  Triiemaii  T.  Rciiihusi h, 
Indiana  independent  and  former  president  ni 
National  Allied.  Branditig  jn;iny  i)f  Phillrps' 
allegations  as  fies^,  Rembusch-  wjrote  Senator 
Hubert  H.  Humphrey  that  Phillips'  prior 
letter  to  the  Senator  was  an  effort  lo  "pull 
the  wool  over  your  eyes  ".  Humphrey  is 
chairman  of  the  Senate  Small  Business  Sub- 

committee on  Retailing,  Distribution  and 
Fair  Trade  Practices.  The  Indiana  theatre- 
man  stated  that  "Phillips  is  anxious  to  keep 
from  you  and  your  committee  Paramount's 
and  other  film  companies'  flagrant  disregard for  the  Antitrust  laws  of  this  country  and 
the  injunctions  of  the  motion  picture  decrees 
in  their  dealings  with  small  theatre  owners." 
He  detailed  what  he  termed  Phillips'  "lies  " 
about  Paramount's  distribution  policies  on 
"Ten  Commandments ". 

COYNE 

Press  conference  luncheon 
at  which  independent  pro- 

duced Joseph  E.  Levine 
told  of  plans  for  his  forth- 

coming "Hercules".  From left:  George  Kraska,  Budd 
Rogers,  Mr.  Levine,  Terry 
Turner,   George  Waldman. 

Board  of  directors  of  Texas 
Drive  In  Theatre  Owners  at 
recent  meeting  in  Dallas 
Standing:  Frank  Nelson 
Rubin  Frels,  Tim  Ferguson 
Chester  Kyle,  A.  J.  Valen 
tine,  Wayne  Long,  L.  C 
Tidball.  Seated:  H.  L 
Durst,  M.  K.  McDaniel, 
Eddie  Joseph,  Counsel  Ed 
win  Tobolowsky,  David  Sha 

plro,  E.  W.  Cox. 

Artist's  concept  of  the  new  and  unique  Walter  Reader  Drive-ln  in  Dover, N.  J.   On  the  top  deck  of  a  double-decked  parking  field  it  will  serve  as  a 
shoppers'  parking  area  during  the  day  and  as  a  drive-in  theatre  by  night. A  new  wireless  sound  system  will  eliminate  conventional  speaker  posts. 
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MERCHANDISING      &      EXPLOITATION      DEPARTMENT  W 

/ 
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UA  Sets  Promotional  Powerhouse 

For  1959,  Emphasis  on  Hard-Sell 
Some  film  companies  just  talk  promotion, 

while  others  follow  up  their  words  with  deeds. 
Unfortunately,  there  are  too  many  of  the  for- 

mer these  days.  However,  United  Artists  is  of 
the  latter  type — and  make  no  mistake  about  that. 
To  meet  the  promotional  challenge  of  the 

coming  twelve  months,  this  enterprising  and 
alert  organization  is  throwing  plenty  of  man- 

power and  money  behind  some  26  major  UA 
releases  comprising  the  biggest  lineup  of  gilt- 
edge  production  in  the  company's  history. 

"There  will  be  no  self-defeating,  panic-in- 
spired economies"  in  UA's  advertising,  publicity 

and  exploitation  efforts.  That's  the  word  from vice  president  Max  E.  Youngstein.  Speaking  in 
his  usual  forthright  manner  at  the  company's 

■We'll  Spend  9Vi  Million 

recent  promotional  conclave  in  Hollywood, 
Youngstein  blasted  promotional  cutbacks  and 
economy  drives  as  detrimental  to  a  successful 
promotional  formula  in  the  motion  picture  in- 

dustry. Taking  a  dim  view  of  the  so-called 
Madison  Avenue  type  of  soft  sales  approach, 
the  hard-hitting  UA  executive  called  for  ag- 

gressive showmanship.  "We  are  basically  a 
ballyhoo  business,"  he  declared.  "We  can't  af- 

ford to  be  subtle  or  quietly  clever." 
Backing  up  Youngstein  s  words,  Roger  H. 

Lewis,  national  director  of  advertising,  publici- 
ty and  exploitation,  reported  a  budget  of  $9,- 

500,000  will  support  the  company's  $65,000,000 
product  roster  for  '59.  He  told  UA's  field  ex- ploitation men  at  the  West  Coast  meeting: 
"Today  the  emphasis  in  selling  and  pre-selling must  be  on  the  local  level.  The  best  creative 
efforts  of  our  planning  staffs  are  meaningless 
unless  they  are  intelligently  and  aggressively 
carried  into  the  field.  " 

Lewis  paid  special  tribute  to  the  company's sixty-five  ballymen  in  the  LI.  S.  and  Canada. 
"The  work  of  you  fieldmen,"  he  pointed  out, 
"in  translating  ideas  into  action  has  been  a 
\ital  factor  in  UA's  performance  as  the  number one  merchandising  company.  The  effectiveness 
of  our  record  promotion  program  for  the  com- 

ing year  is  more  than  ever  dependent  on  your 
ability  to  deliver." Robert  F.  Blumofe,  vice  president  in  charge 
of  West  Coast  production,  told  the  gathering 
that  first-rate  promotional  work  was  an  impor- 

tant factor  in  attracting  inde  stars  and  pro- 
ducers to  UA.  A  growing  awareness  of  the  im- 

portance of  promotion  in  the  production  end  of 
the  business  helps  build  boxoffice,  said  Blumofe. 
"United  Artists  producers  are  enthusiastically 
receptive  to  this  type  of  planned  operation. 
They  have  measured  the  concrete  results  in 
terms  of  tearsheets,  tie-ups,  TV-radio  plugs, 
magazine  breaks  and  even  word-of-mouth  sup- 

port." 

Youngstein,  who  directed  the  workshop  ses- 
sions of  the  convention,  stressed  the  valid,  close 

relationship  between  promotion  and  merchan- 
dising operations.   "It  is  no  accident,"  he  said, (Continued  on  Page  18) 

Amateur  Bogeymen  Hypo 

Tly'  at  Rowley  United  House A  block-long  line  of  monsters  in  Little  Rock, 
Arkansas,  grabbed  plenty  of  attention  for  the 
Center  Theatre  engagement  of  20th  Century- 
Fox'  "The  Fly".  When  the  Rowley  United 
house  offered  free  admission  to  everyone  who 
dressed  as  a  monster,  some  fifty  amateur  bogey- 

men accepted  the  invitation,  came  "dressed  to 
kill".  The  stunt  was  staged  by  Jimmie  Thames, 
Rowley  promotion  chief. 

Everyone  who  was  anyone  in  monsterland 
was  there — Count  Dracula,  Frankenstein,  The 
Ant  Man,  Queen  of  the  Vampires,  witches  and 
goblins  galore.  The  non-professional  ghouls 
even  managed  to  tie  up  traffic  for  a  whole 
hour  on  the  town's  main  artery. 

Although  most  of  the  monsters  were  from  the 
kid  crowd,  surprisingly  enough  there  were  a 
number  of  adults  who  joined  in  the  festi\ities. 
Stunt  also  garnered  photos-and-text  treatment  in 
local  daily.  Paper  noted  "that  Hollywood  make- 

up artists  could  take  a  lesson"  from  the  ama- teurs. The  ballyhoo  was  one 
talked-about  stunts  staged  in  that 

tomic 
iutation 

of  the  most 
area. 

A  trio  of  cool  ghouls  at  the  Center  Theatre 
opening  of  20th-Fox'  "The  Fly"  in  Little 
Rock,  Arkansas.  Some  fifty  amateur  mon- 

sters accepted  an  invitation  to  attend  the 
first  showing  of  the  film. 
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UA's  PROMOTION  POWERHOUSE 
(Continued  jiom  Pugi-  f) 

"that  this  year,  when  our  pre-selling  manpower is  at  a  peak,  we  are  in  the  strongest  position  in 
our  histor\  in  terms  of  both  business  and  pro- 

duct. Effective  merchandising  demands  effec- 
tive manpower.  It  is  ruinous  and  self-deluding 

to  release  important  product  without  the  pro- 
motional men  and  money  and  momentum  that 

develop  the  mass  market  .  .  .  We  don't  intend 
to  stint  on  energy,  ideas  or  money." 

Hecht-Hill-Lancaster  ad-pub  chief  Bernard 
Kamber  also  addressed  the  convention,  and  he 
emphasized  the  importance  of  fieldmen  in  the 
overall  promotional  picture.  "Once-a-year  meet- ings should  not  be  the  only  opportunity  for  an 
exchange  of  ideas  between  field  representatives 

KAMBER 

and  producers.  H-H-L  does  not  believe  pro- 
motion campaigns  for  the  entire  U.  S.  should 

be  the  sole  responsibility  of  New  York  and 
Hollywood,  but  that  basic  selling  ideas,  estab- 

lished in  home  offices  and  studios  should  be 
submitted  far  in  advance  of  piaydates  to  field- 
men  for  criticisms  and  suggestions." 

Detailing  the  release  program  was  William 
Heineman,  vice  president  in  charge  of  distri- 

bution. Expressing  confidence  in  the  industry's future,  Heineman  revealed  that  the  upcoming 
26  blockbusters  will  be  released  at  the  rate  of 
six  per  quarter. 

Pointing  to  the  release  agenda  Youngstein 
termed  it  "the  finest  concentration  of  first  qual- ity pictures  that  the  industry  has  ever  seen. 
"The  challenge  that  faces  us  is  to  exploit  to 
full  potential  this  tremendous  lineup." 

Both  Youngstein  and  Lewis  indicated  that 
UA  will  beef  up  its  promotional  staff  with 
additional  power  even  though  the  ad-pub  force 
is  at  an  all-time  high  in  number  of  personnel. 
"In  the  coming  year,  we're  going  to  pull  out all  the  stops  to  reach  more  and  more  of  the 
market,"  declared  Youngstein. 

Exploitation  Plus  Money 
Can  Sell  Pictures:  Levine 
"We  sell  campaigns" 
That^s  independent  producer  Joseph  E.  Le- 

vine's  formula  for  successful  promotion  of 
motion  pictures.  As  proof  that  the  natty  Boston 
executive  knows  what  he's  talking  about,  it  is 
estimated  that  his  "Attila"  will  reach  the  $2,- 
000,000  level  in  film  rentals  by  next  February. 

At  a  New  York  press  conference  last  week, 
Levine  revealed  that  he  has  poured  some  $500,- 
000  into  newspaper,  radio  and  television  ad- 

vertising for  "Attila"  and  that  he  plans  to  shell 
out  $750,000  on  his  forthcoming  "Hercules". 
"Candidly,  without  a  hard-sell  you  could  have 
taken  "Attila  "  and  thrown  it  in  the  outhouse", 
he  declared,  and  prescribed  the  expenditure  of 
25  per  cent  of  a  film's  estimated  gross  for  ad- vertising and  exploitation.  Standard  promotion 
budget  for  a  top-rated  film  is  approximately 
ten  per  cent. 

Preparing  the  campaign  for  "Hercules",  made in  Italy  by  Lux  and  Galatea  Films,  will  be 
Terry  Turner.  When  asked  about  the  potential 
audience  for  the  film.  Turner  stated:  "We're 
not  hitting  any  particular  audience.  Every  citi- 

zen with  a  buck  in  his  pocket  is  our  potential. 
We'll  hit  him  with  television  and  radio  around 
the  clock,  with  windows,  picture  spreads  and 
newspapers.  And  we'll  get  him  into  the  theatre." 

Levine,  an  exponent  of  regional  saturation 
bookings  coupled  with  hard-hitting  local  bally- 

hoo, chooses  films  for  their  expk)itation  poten- 
tial, not  artistic  quality.  His  upcoming  spec- 

tacular about  the  hero  of  Greek  mythology  will 
pull  out  all  the  prtimotional  stops,  stressing 
every  exploitation  gimmick  in  the  book. 

'Blood  Island'  Mobile  Display 
Drawing  Strong  Response 
Columbia's  travelin'  "Blood  Island"  float, 

which  recently  completed  an  18-city  tour  of  New 
England,  is  now  continuing  its  drumbeating 
safari  throughout  the  country  in  advance  of 
regional  openings.  The  mobile  eye-stopper, 
complete  with  sound  equipment,  is  accompanied 
by  a  Columbia  exploiteer  who  visits  local  news- 

papers, radio  and  TV  stations.  Exhibitors  in 
smaller  situations  are  especially  pleased  by 
mobile  display.  Such  comments  as  "Give  us 
more  "  and  "This  is  the  kind  of  ballyhoo  we 
need"  is  standard  reaction  to  the  float. 

Ornstein  Booms  'Tosca' 
Bill  Ornstein,  former  Loew's  trade  press  rep- 

resentative, has  been  appointed  sales  promotion 
director  for  "Tosca".  Film  will  have  its  Amer- 

ican debut  at  N.Y.'s  Trans-Lux  Normandie  in late  fall. 

'Old  Man'  Premiere 
World  debut  of  Warners'  "The  Old  Man  and 

the  Sea"  will  be  sponsored  by  the  National 
Foundation  at  New  York  City's  Criterion  Thea- 

tre, October  7.  NF  was  originally  known  as 
National  Foundation  for  Infantile  Paralysis. 

Bone-chilling  display  for  "Revenge  of  Franken- 
stein" in  front  of  Pilgrim  Theatre  garnered 

plenty  of  stares.  Ghoulish  idea  was  brain- 
child of  American  Theatres'  Paul  Levi  and 

Columbia's  John  Markle. 

'Decks  Ran  Red*  Drive 
Pre-release  engagements  of  "The  Decks 

Red"  will  be  backed  by  comprehensive  pt< 
motional  drives,  it  was  announced  by  Metro's Si  Seadler.    Test  engagements  set  for  the  Aiii 
drew  and  Virginia  Stone  production  this  month  ,[[ 
include  Philadelphia's  Arcadia,  Loew's  Broad  i, in  Columbus,  the  Orpheum  in  St.  Louis  and)  ̂ 
Loew's  State,  in  Memphis.   Advertising  will  be 
concentrated  in  newspapers,  although  some  radio 
and  TV  will  be  used.   Campaigns  will  feature) 
a  co-op  with  the  Merchant  Marine. 

Boston  Bat-ties  TV  Movies 
American  Theatres  Corp.,  Boston-based  circui 

is  fighting  back  against  heavy  promotional 
efforts  by  two  Bean  City  television  stations  wid 
reduced  prices.  With  Channel  4  and  7  going 
in  heavy  on  a  "Sunday  at  1  "  movie  promotior 
with  two-page  ads  in  local  newspapers,  Edwarc 
Cantor,  treasurer  of  the  circuit,  announced  tha 
the  circuit  is  reducing  admission  prices  or 
Sundays  at  two  of  its  houses  in  a  test  effort  t( 
combat  movies  on  television. 

McWilliams  Joins  20th 
Harry  K.  McWilliams  has  joined  the  20tf 

Century-Fox  promotion  staff.  Formerly  witf 
Columbia,  Screen  Gems  and  Magna  Theatre: 
Corp.,  McWilliams  will  work  on  promotion  fo 
the  company's  special  releases. 

Universal  Cuts  Promotion  Sta 
Universal  has  pinkslipped  seven  peopli 

its  publicity  and  exploitation  department.  The; 
include:  Jack  Lazarus;  fieldmen  Bucky  Harris 
Mike  Vogel,  Duke  Hickey;  artist  Gene  Giam 
balvo;  and  two  secretaries. 

Peck's  'Big  Country' 
Gregory  Peck,  star  and  co-producer  of  "Thj 
ig  Country",  will  make  in-the-flesh  appeal ance  at  benefit  opening  of  film  in  New  Yorl 

October  1,  at  the  Astor  Theatre.  Premiere 
sponsored  by  National  Jewish  Hospital Denver. 
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Fox  Mid-West  Showmen  Briefed  on 

Strong  Drive  to  Sell  Fall  Film-going 

For  the  past  twenty-eight  years,  National 
heatres  showmen  from  the  mid-western  states 
ive  beaten  a  path  to  their  Kansas  City  head- 
Liarters  to  prepare  themselves  for  the  Fall 
ovie  season.    This  year  was  no  exception. 
The  1958  conclave,  presided  over  by  Fox- 
(idwest  division  president,  Dick  Brous,,  de- 
iled  promotional  blueprints  for  the  months 

Keynote  of  the  con\ention  was  sounded 
/  Brous  when  he  declared:  "SHOWMAN-ITE 
lill  do  it.  That  is  the  theme  of  our  conven- 
on.  SHOWMAN-ITE  is  a  new  concept  as  we 
Iter  upon  a  new  period.  It  calls  for  new  ideas, 

E.  C.  RHODEN 

new  approach  and  a  new  technique.  It  is  a 
•werful  force  that  contains  these  qualities: 
thusiasm,  courage,  determination  and  faith." 
All  theatremen  atending  the  confab  were  con- 
mtly  reminded  that  "An  Exhibitor  Shows otion  Pictures  ...  A  Showmen  Sells  Motion 
ctures!"  No  doubt  was  left  .iiJt  I'ox  Midwest 
inted  only  showmen  in  its  ranks 
One  of  the  sales  aids  developed  by  meet- 
g  was  a  snappy  "Happiest  Man  n  Town" omotion.  Basis  behind  the  idea  is  to  sell  and 
II  the  public  that  their  local  theatre  manager 
a  most  happy  fella  because  he  has  booked 

I'.ie  great  shows  th:it  will  make  moviegoers 
ppy  icu.   A  custor  .■■■:d  advertising-publicity 

drive  on  this  theme,  complete  with  instructions 
and  samples,  was  presented  to  the  convention 
delegates. 

Various  facets  of  the  "happiest  man  in  town" 
campaign  include  planting  stories  in  local  news- 

papers, lobby  displays  with  plugs  for  upcom- 
ing hits,  a  short  teaser  drive,  radio  spots  and 

interviews,  cards  and  bumper  strips,  and,  of 
course,  placement  of  advertising. 

Attending  the  meeting  was  a  contingent  from 
the  Los  Angeles  headquarters  of  National  Thea- 

tres, headed  by  president  Elmer  C.  Rhoden  and 
vice  president  Frank  H.  Ricketson,  Jr.  Also  in 
attendance  were  theatre  managers  and  division 
executives  from  the  Wisconsin  division,  under 
Al  Frank. 
Rhoden  counseled  the  Fox-Midwest  group 

that  "showmanship  is  eternal  and  whether  you 
yourself  are  inspired  depends  on  your  being 
alert  to  the  situation,  on  how  well  you  know 
your  people,  how  well  you  work  with  your 
civic  organizations". 

Vice  president  in  charge  of  theatre  operations 
Ricketson  told  the  convention  that  "nobody 
stands  alone — success  comes  with  togetherness". He  urged  them  to  be  different,  to  try  something 
new.  "Make  your  theatre  a  place  of  glamor, 
for  you  can't  de-glamorize  a  theatre  and  main- tain any  sense  of  prestige.  Your  operation  is 
your  personal  mirror,  so  evaluate  yourself 

highly". There  was  no  doubt  in  the  minds  of  all  the 
participants  that  this  was  a  "working  conven- 

tion"— one  where  everybody  rolled  up  their 
sleeves,  went  to  work.  To  be  eligible  for  ad- 

mission to  the  workshop  sessions,  each  show- 
men was  required  to  submit  a  new  idea. 

In  line  with  a  challenge  hurled  by  2()th 
Centura-Fox  production  chief  Buddy  Adier,  the 
selling  of  new  personalities  came  in  for  par- 

ticular attention.  A  step-by-step  drive  to  sell 
new  stars  was  developed  at  the  ct)nclave  as  an 
answer  to  Adler,  who  had  told  the  theatremen 
that  they  must  give  their  support  to  new  per- 

sonalities in  order  to  develop  future  greats: 
1)  Plant  scene  cuts  in  newspapers  of  new 

players. 2)  Give  new  personalities  special  prominence 
in  your  advertising  campaigns. 

3)  Plug  newcomers  in  two  special  4()x6() 
posters  specially  prepared  for  lobby  displays. 

^K^E'VE  BOOKED 

/  w  greatshows 
xsVl  aK  '^0''  Your  Fall  En)oyment 

4)  Develop  a  file  of  stills  and  information  on 
new  players. 

5)  When  young  players  come  to  your  area 
on  tour,  sell  them  to  the  best  of  your  ability. 

In  a  specially  prepared  kit,  labeled  "Danger, 
This  Kit  Contains  SHOWMAN-ITE— a  power- 

ful material  in  the  hands  of  a  showman",  a 
series  of  ads,  pamphlets  and  brochures,  blue- 

printed all  phases  covered  by  the  conclave. 
Four  important  aspects  of  the  big  fall  movie 

season  drive,  scheduled  to  kick  off  October  1, 
were  covered  comprehensively  for  the  showmen, 
who  were  briefed  thusly: 

"First  is  the  personal  attitude  of  you,  the 
manager.  Be  optimistic  and  enthusiastic  about 
the  great  pictures  coming  to  your  theatre.  Let 
your  happiness  be  contagious — spread  it  wher- ever you  go. 

"Second  is  the  physical  aspect  of  your  thea- 
tre. Give  your  theatre  a  thorough  houseclean- 

ing — make  it  inviting,  immaculate  looking, 
sparkling  clean,  refreshing.  Make  your  patrons 
feel  comfortable  and  relaxed. 

"Third  is  your  theatre  personnel.  A  ct)urte- 
ous,  friendl>  staff  of  ushers,  doormen  and 
cashiers  are  important  ...  An  enthused, 
pepped-up  bunch  of  emplov  ees  can  start  a  word- 
of-mouth  campaign  that's  bound  to  result  in  a 
gratifying  reaction  at  the  boxoffice. 

"Fourth  is  civic  contact.  Newspapers — enlist 
their  co-operation.  Tell  them  what  you're planning:  the  additional  newspaper  space  and 
sundry  other  things  designed  to  excite  interest 
in  your  theatre,  etc.  Tell  the  Chamber  of 
Commerce  all  about  it,  particular!)  the  Retail 
Trade  Committee.  They'll  co-operate  with  you. The  calibre  of  big  shows  you  will  be  playing 
brings  big  crowds  to  town.  Merchants  benefit, 
too.  Remember,  retail  stores  make  their  plans 
early — so,  take  your  plans  to  them  early". 

\We  protmsed  would  mal«  ̂ Mi 
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THIS  IS  YOUR  PRODUCT 

All  Tke  Vital  Details  on  Current  &>  Coming  Features 
(Date  of  Rim  BULLETIN  Review  Appears  At  End  of  Synopsis) 

April 
HELL'S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man 
trys  to  blow  up  plant  manufacturing  rocket  fuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericson.  Produced  Lindsley  Parsons.  Direafor  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
QUANTRILL'S  RAIDERS  CinemaScope,  Deluxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. May 

ATTACK  OF  THE  50  FT.  WOMAN  Allison  Hayes,  Wii- liam  Hudson.  Producer  Bernard  Woolner.  Director Nathan  Hertz.  Woman  captured  by  Space  monster. Science  fiction.   66  min.  5/26. 
BULLWHIP  CinemaScope,  Deluxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller 
Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. 

June 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore.  lita 
Milan,  Robert  Bray.  Producer  Harold  Robbins.  Direc- tor Robert  Stevens.  Drama.  Gangster  takes  over  big city  syndicate.    9!  min.  7/21. 
NEW  ORLEANS  AFTER  DARK  Stacy  Harris,  louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.  Drama.  Detectives  hunt  down  killer. 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Piior.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED.  THE  Robert  Bray,  Donald  Wolfit.  Producer E.  J.  Fancey.  Director  Michael  McCarthy.  Leader  of resistance  group  is  betrayed. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.  German  scientist  creates  horrible  monster. 
LITTLEST  HOBO,  THE  Buddy  Hart,  Wendy  Stuart.  Pro- ducer Hugh  M.  Hooker.  Direcetor  Charles  R.  Rondeau. Drama.  A  dog  and  lamb  help  little  girl  to  walk  after crippling  illness. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.  Drama.  Girl  communicates  with  a  horse. 73  min. 
SPY  IN  THE  SKY  Steve  Brodle,  Sandra  Francis.  Pro- ducer-Director W.  lee  Wilder.  Drama.  U.  S.  intelli- gence officer  seeks  Russian  satellite  secrets.    74  min. 

August 
CRY    BABY    KILLER,    THE    Jack    Nicholson,  Carolyn 

GUNSMOKE  IN  TUCSON  CinemaScope,  Deluxe  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law.    80  min.  8/4, 
HOT  CAR  GIRL  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 
Man  embarks  on  life  of  crime  and  refuses  girl  friend's request  to  reform.    71  min. 
IN-BETWEEN  AGE  lee  Patterson,  Mary  Steele.  Pro- ducer W.  G.  Chalmers.  Director  Don  Sharp.  Singer seeks  stardom. 

September 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer   William    F.    Broldy.     Director    Thor  Brooks. Drama.  American  serving  in  French  Foreign  Legion. NATCHEZ  TRAIL 
QUEEN  OF  OUTER  SPACE  CinemaScope,  Deluxe Color.  Zsa  Zsa  Gabor,  Eric  Fleming.  Producer  Ben Schwalb.  Director  Edward  Bernds.  Science  Fiction. All-girl  kingdom  in  outer  space.    80  min.  9/1. 

October 
JOY  RIDE  Regis  Toomey,  Ann  Doran.  Producer  Ben Schwalb,  Director  Edward  Bernds.  Juveniles  thwarted in  attempted  car  theft. 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  Deluxe Color.   George  Montgomery,  Diane  Brewster.  Producer Ben   Schwalb.     Director   R.    G.    Springsteen.  Western. 
Unscrupulous   rancher   attempts   to   foreclose  widow' 

SPEED  CRAZY  Brett  Halsey,  Yvonne  lime.  Producer Richard  Bernstein.  Director  William  Hole,  Jr.  Drama. Sports  car  racing  driver  kills  man  during  holdup. 
WOLF  LARSEN  Barry  Sullivan,  Peter  Graves,  Gita 
Hall.     Producer    lindsley    Parsons.     Director  Harmon 

Coming 

Producers  John 
ARSON  FOR  HIRE  Steve  Brody,  lyn  Thomas.  William F.  Broidy  Production.  Organized  arson  rink  uncovered 
by  police. 

CRIME  AND  PUNISHMENT,  U.S.A.  George  S.  Hamil- ton, Mary  Murphy.  Producer  Terry  Sanders.  Director Denis  Sanders.    Law-student  turns  criminal. 
HOUSE  ON  THE  HAUNTED  HILL  Vincent  Price,  Carol Ohmart.  Producer-Director  William  Castle.  Eerie  ghost story. 
JOHNNY  ROCCO  Stephen  McNally,  Coleen  Gray, 
Richard  Eyer.  Producer  Scott  R.  Dunlap.  Gangster's boy  becomes  pawn  in  underworld  plot. 
REVOLT  IN  THE  BIG  HOUSE  Gene  Evans,  Robert  Blake. Producer  David  Diamond.  Director  R.  G.  Springsteen. Drama.  Man  plans  prison  break. 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 

AMERICAN  INTERNATIONAL, 
May 

BONNIE  PARKER  STORY,  THE  Dorothy  Provine,  Jack Hogan.  Producer  Stan  Shpetner.  Director  William Whitney.    80  min. 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. Producer-director  Roger  Corman.  Melodrama. Victoria  I.   83  min.  2/3. 

June 
ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John Hoyt.  Producer-Director  Bert  I.  Gordon.  Science-fic- tion. Horror.  Introverted  puppeteer  reduces  his  vic- tims to  one-tenth  normal  size.    78  min.  9/1. 
WAR  OF  THE  COLOSSAL  BEAST  I  Part  Color),  Roger 
Pace,  Sally  Eraser,  Dean  Parkin.  Producer-Director Bert  I.  Gordon.  Horror. 

July 

HIGH  SCHOOL  HELLCATS  Yvonne  lime,  Brett  Halsey. Exec.  Producer  Buddy  Rogers.  Director  Edwa/d  I. Bernds.    Teenage-Action.    68  min. 
HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers lou  Rusoff  and  lou  Kimzey.  Director  lew  landers. Teenage-Action.    72  min. 

August 
NIGHT  OF  THE  BLOOD-BEAST  Michael  Emmet,  Angela Greene.  Producer  Gene  Corman.  Director  Bernard Kawalski.    Horror.    65  min. 
PARATROOP  ATTACK    ISuperama).     Producer  Stanley 
Shpetner.     Director   William   Witney.  War-Action. 
SCREAMING  SKULL  Alex  Nicol,  Peggy  Weber.  Horror. 

September 
HOW  TO  MAKE  A  MONSTER  Robert  H.  Harris,  Paul Brinegar.  Producer  Herman  Cohen.  Director  Herbert L.  Strock.    Horror.    75  min. 
TANK  BATTALION  Don  Kelly,  Mariorie  Hellen,  Edward G.  Robinson,  Jr.  Producer  Richard  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 
TEENAGE  CAVEMAN  ISuperama).  Robert  Vaughn, Darrah  Marshall.  Producer-Director  Roger  Corman. Horror.    65  min. 

COLUMBIA 

October 
HORRORS  OF  THE  BLACK  MUSEUM   (Color  and  Cine- mascope).   Producer  Herman  Cohen. 
SPIDER,    THE    June    Kenney,    Ed    Kemmer.  Producer Bert  J.  Gordon.    Director  Henry  Schrage. Coming 

SUBMARINE  X-2   ISuperama).    Producer  Alex  Gordon 

April HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Anthony Newley,  Helen  Cherry.  Producers  Irving  Allen  and  A. R.  Brocolli.  Director  John  Gilling.  Melodrama.  85  min. 
PARADISE  LAGOON  Technicolor.  Kenneth  More,  Dian* Cllento.    Director  Gilbert.    Drama.    94  min. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Carey,  Gypsy 
Rose  lee,  Harry  Townes.    A  Brown-Fellowj  Production. Director  Gerd  Oswald.  79  min.  3/17. 

May 

GODDESS,  THE  Kim  Stanley.  Lloyd  Bridges.  Producar Milton  Perlman.  Director  John  Cromwell.  Drama.  Story about  a  dame  who  becomes  a  movie  star.  105  min. 
4/14. THIS  ANGRY  AGE  Technirama  and  Technicolor.  Silvana 
Mangano,  Richard  Conte,  Anthony  Perkins.  Produ*«r Dino  De  Laurentiis.  Director  Rene  Clement.  Drama. 
Family  fights  to  keep  land.  100  min. 

June 
CASE  AGAINST  BROOKLYN,  THE  Darren  McGavin. 
Maggie  Hayes.  Director  Wendkos.  82  min. 

LINEUP,  THE  Eli  Wallach,  Robert  Keith.  Melodrama. Director  Siegel.  86  min. 

July 

CAMP  ON  BLOOD  ISLAND.  THE  Megascope.  Carl Mohner,  Andre  Morell.  Producer  Michael  Carreras. Director  Val  Guest.  War-action.  81  min. 

GUNMAN'S  WALK  CinemaScope,  Technicolor.  Van Heflin,  Tab  Hunter,  Kathryn  Grant.  Producer  Fred Kohlmar.  Direcetor  Phil  Karlson.  Western.  Father and  son  vie  for  reputation.    97  min.  7/7. 
KEY,  THE  CinemaScope.  William  Holden,  Sophia  Loren. Producer  Carl  Forman.  Director  Carol  Reed.    133  min. 
6/23. 

REVENGE  OF  FRANKENSTEIN  Technicolor.  Pete  Gush- 
ing, Eunice  Gayson,  Francis  Matthews.  Producer  An- thony Hinds.  Director  Terence  Fisher.  Horror.  Mon- ster comes  to  life.  94  min.  7/7. 

August 
BUCHANAN  RIDES  ALONE  Columbia  Color.  Randolph Scott.  Producer  Harry  Joe  Brown.  Director  Budd Boeteticher.  Western.  Guns  blaze  in  a  lawless  border town.    78  min.  8/4. 
ME  AND  THE  COLONEL  Danny  Kaye,  Curt  Jurgens. Producer  William  Goetz.  Director  Peter  Glenville. 
Comedy.  Refugee  romps  over  Nazi  territory  with  anti- semetic  Polish  officer.    110  min.  8/4. 
TANK  FORCE  CinemaScope,  Technicolor.  Victor  Ma- ture, leo  Genn.  Producer  Phil  Samuel.  Director  Ter- ence  Young.     Drama.     Prisoners   escape   from  desert camp  duirng  WW  II.     103  min.  9/1. 
YOUNG  LAND.  THE  Technicolor.  Pat  Wayne,  Yvonne 
Cragi,  Dennis  Hopper.  Producer  Patrick  Ford.  Di- rector Ted  Tetzloff.  Adventure. 

September GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bernay. Adventure.  Director  Fred  Sears.  Small  group  fleai Japanese  Invasion  of  Philippines.  79  min. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Dahl, Dennis  Price.  Producers  Frank  launder  and  Sidney Gilliat.    Director  Sidney  Gilliat.    95  min. 
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WHOLE  TRUTH.  THE  Stewart  Granger.  Donna  Reed George  Sanders.  PrddAc.f  Jack  Clayton.  Director John  Guillermin.  .Drama.  Suspected  murderer  5bek' 
out  real  killer  foriScotlind'Vdrd.    84  rr  n.    8' 18. 

October 
APACHE  TERRITORY  Eastman  Color.    Rory  Calf- Barbara    Bate*.    'Producers    Rory   Calfioun  Vlctcr Orsatti.    Director  Ray  Naiarro.    Western.    Drifter  • connmand  of  group  during  Indian  attack.    75  min 
KILL  HER  GENTLY   Griffith  Jones,    Maureen  Connell Marc  Lawrence.    Director  Saunders.    73  min. 

December 
BELL,  EOOK  AND  CANDLE  Color Stewart. Novak,  James 

Coming 

Di?„^„?'^<:°^  SCOTLAND  YARD  Color.  Jack  Hawkins, drama  Producer-director    John    Ford.  Melo- 
ST!lth*°^*^l.°''  ̂ ri'^^*"'  THE  Technicolor.  Kerwin Matthews  Kathryn  Grant.  Producer  Charles  Schneer. Director  Nathan  Juran. 

ll'|.JjJj.'l.ljHJ,4 

March 
BRIDE  IS  MUCH  TOO  BEAUTIFUL,  THE  lEIIis-Lux  Filmsl Bngette  Bardot,  Micheline  Presle,  Louis  Jourdan  Pro- ducer   Gaspar-Huit.     Director    Fred    Surin.  Comedy 
model    90  min'"°2/3  ''"'"^  '^"'^'^ 
fo*^khni?^'?"^  ""-'n^-  THE    IDCA)  Henry Bookholt,  Lisa  Pulner.  Director  Kurt  Hoffman  Story ot    a    young    man    of    seemingly    Irresistable  charms. 
llin.  r"^^^^  BE  YOUNG  (Fine  Arts  Films)  John Mills  Cecil  Parker.  Producer  Victor  Skutesky.  Director uynl  Frankel.  Musical.  Teacher  reconciles  student Troubles.   71  mm.  2/3. 
lOVEMAKER.  THE  (Trans-Lux)  Betsy  Blair.  Producer- director  Juan  A.  Bardem.  Drama.  A  small  town's  Don Juan  pretends  a  love  affair  with  a  spinster.  99  min. 

April 
MITSOU  (Zenith  International  1  Eastman  Color,  Danielle r^l'T'  Gravey.  Director  Jacqueline  Audry. 
g^Is  *  comes  to  young  French 
S^^vn'^n  ™^    "'CAl    Gerard  Phllipe, 
145  min  '^'«'=«t°'"  Claude  Autant-Lara.  Drarna! 
SENECHAL  THE  MAGNIFICENT  IDCAI.  Fernandel Comedy.  A  second-rate  ham  actor  appears  offstage in  his  theatrical  costumes. 
UNCLE  VANYA  lUncle  Vanya  Co.)  Franchot  Tone.  Pro- ducers Marion  Parsonnet,  Franchot  Tone.  Director hranchot  Tone  Drama.  Country  doctor  succumbs  to charms  of  professor's  wife.  98  min,  4/28. 
WINDJAMMER  (National  Theatres)  CInemiracle  Color A  LOUIS  de  Rochemont  production.  Director  Louis  de Rochemont,  Bill  Colleran.  A  tumultous  travelogue  in  a new  wide  screen  process.    142  min.  4/14 May 

Vand.^  STRUCK  (Buena  Vista)  Technicolor.  Henry Fonda    Susan  Strasberg.  Producer  Stuart  Miller.  Dlrec- 
s?ni  i^'heVte'-enr  l()2°mir3/3:°'""^ June 

tn!:^d  1°"  PASSION  (DCA)  Vlttorlo  De  Sica,  Mar- cello  Mastroianni.    84  min. 

cht1'Hi?d?KMg*;f.''°8P^in"^^' 
Ug^o^'sI.'LyrTt^lbo^'^^^r"    '^CA)    Vampira,  Bela 
Wni-^'l-  'J^i,'^"!"^  ̂ '^♦^l  Technicolor.  Alan Ladd,  Olivia  de  HavUland.  Producer  Samuel  Goldwyn Jr.  Director  Michael  Curtlz.  '  ' 
KV"^^'  TH^,'^"""^  Technicolor.  Alan Udd  Olivia  de  Havilland.  Producer  Samuel  Goldwyn Jr.  Director  Michae  Curtlz,  Jr.  Affliction  of  a  young boy  IS  cured.    103  min.   4/14.  ^ July 

ADVENTURES  OF  TOM  SAWYER  INTA). 
ffh^J*'^  FROM  KOEPENICK.  THE  (DCA)  Color.  Heinz Ruhmann,  Hannelore  Schroth.    93  min. 

ci?or^"^  J"!  ""^v",^"'  THE  IBuena  Vista)  Techni- £?i  A  fu^''  '^t'^Y'  W«"dell  Corey,  Joanne  Oru,  James MacArthur.  Producer  Walt  Disney.  Director  H  Dauqh- erty.  Adventure.  White  teen-ager  raised  as  an  Indian. 73  min  5/12. 
August 

BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce Grenfell,  Alastair  SImm.  Producers  Sidney  Gilllat, hrank  Launder.  Director  F.  Launder.  Comedy. 

LISA,  .t; 

Naka- SOUTH  SEAS  ADVENTURE  Stanley  Warnerl  Cinerama. Producer  Carl  Dudley.  Directors  Carl  Dudley,  Richard Goldstone.  Scenic  wonders  of  South  -Pacific.  120  min. 
8/4. THE  CASE  OF  DR.  LAURENT  (Trans-Lux).  Jean  Gabin Nicole  Courcel.  Director  Jean-Paul  Le  Chanois.  Drama Natural   childbirth.    94  min.  7/7. 
TRUTH  ABOUT  WOMEN,  THE  IContinental) ,  Eastman Color.  Laurence  Harvey.  Julie  Harris.  Producer-direc- tors Muriel  and  Sydney  Box.  Comedy.  Rise  and  fall  of a  young  career  diplomat.    107  min.  9/1. 

September 

LOVERS,  THE lenghl. 
SECRET,  THE 

Anteonella   Lualdi,   Franco  Inter 
DCA)  Sam  Wanamaker,  Mandy.  79 

TIME  LOCK   IDCAI   Robert  Beatty,   Lee  Patterson.  74 
October 

WHITE  WILDERNESS  (Buena  Vista)  Technicolor.  Pro- ducer Ben  Sharpsteen.  Director  James  Algar.  Docu- mentary adventure  feature  of  wild  life  In  the  Arctic Circle  region.    80  min.  7/7. Coming 

A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) Jim  Davis.  Don  Megowan,  Allison  Hayes.  Producer  Pat Betz.  Director  Oliver  Drake. 
DAY  OF  THE  TRUMPET,  THE  (C.  Santiago  Film  Organi- zation Prod. I  John  Agar,  Richard  Arlen,  Bill  Phipps. Producer  Harry  Smith.  Director  Eddie  Romero. 
DREAM  MACHINE,  THE  (Amalgamated  Prods.)  Rod Cameron,  Marty  Murphy,  Peter  llllng.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
FLESH  AND  THE  WOMEN  (Dominant)  Technicolor. 
GIna  Lollobrlglda,  Jean-Claude  Pascal,  Arletty.  Direc- tor Robert  Siodmak.  Producer  Henri  Baum.  Melodrama. 
Bankrupt  by  wife,  man  retreats  Into  French  Foreign Legion.    102  min.  8/4. 
LIGHT  ACROSS  THE  STREET,  THE  (UMPO)  Brigitte Bardot,  Raymond  PellegrIn,  Roger  PIquat.  Producer Jacques  Gauthler.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent.   74  min. 
ROUGE  ET  NOIR  (DCA)  Technicolor,  Gerald  Philipe, Danielle  Darrleux.  Directed  Claude  Autant-Lara.  A 
provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/26. 
THIRD  MAN  ON  THE  MOUNTAIN  IBuena  Vista)  Tech- nicolor. James  MacArthur,  Janet  Monro.  Producer William  H.  Anderson,   Director  Ken  Annakln.  Drama. 

METRO-GOLDWYN -MAYER 

April CRY  TERROR  James  Mason,  Inger  Stevens,  Rod  Stelger. Producer-director  Andrew  Stone.  Melodrama.  Elec- tronic expert  unwittingly  fashions  bomb  for  extortion- ist.   96  min.  4/28. 
MERRY  ANDREW  CInemaScope,  Metrocolor.  Danny Kaye,  Pier  Angell,  Baccalonl.  Producer  Sol  C.  Siegel. Director  Michael  Kidd.  A  staid  and  shy  teacher  is transformed  Into  a  circus  clown.    103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plays  district  attorney  in  small  college  town.  82  min. 4/14. SHEEPMAN.  THE  CInemaScope  Metrocolor.  Glenn Ford,  Shirley  MacLaine.  Leslie  NIelson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    86  min.  4/28. 
June 

HAUNTED  STRANGLER.  THE  Boris  Karloff.  Producer John  Croydon.  Director  Robert  Day. 
HIGH  SCHOOL  CONFIDENTIAL  CInemaScope.  Russ Tamblyn,  Jan  Sterling.  Producer  Albert  Zugsmith.  Di- rector Jack  Arnold.  Narcotics  problem  in  high  schools. 
FIEND  WITHOUT  A  FACE  Marshall  Thompson.  Pro- ducer John  Croydon.  Director  Arthur  Crabtree. 
LAW  AND  JAKE  WADE.  THE  CInemaScope,  Metro- Color.  Robert  Taylor,  Richard  WIdmark.  Producer Willia-n  Hawks.   Director  John  Sturges. 

July 

GIGI  CInemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  VIncente  Minnelli.  Musical.  115  min. 
IMITATION  GENERAL  CInemaScope.  Glenn  Ford,  Red Buttons.  Producer  William  Hawks.  Director  George Marshall.  War  comedy.  88  min.  7/7. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone.  Action.  Hero  stops  tribal  warfare. 

SEPTEMBER  SUMMARY 

The  major  film  companies  have  tenta- 
tively listed  19  releases  for  October.  At 

this  early  date,  it  is  probable  that  most 
of  the  suppliers  will  beef  up  their  output 
OS  schedules  ore  formulated.  Allied  Ar- 

tists tops  the  lineup  with  four  features 
thus  far.  Six  other  companies  including 
American-International.  Columbia.  Para- 

mount. Rank,  20th  Century-Fox  and  Uni- 
versal follow  quantitatively  with  two  films 

each.  Those  listed  for  one  features  are 
Buena  Vista.  MGM.  and  United  Artists. 
To  date  Warner  Bros,  has  none  scheduled 
for  October. 

August 
ANDY  HARDY  COMES  HOME  Mickey  Rooney,  Patricia Breslin,  Fay  Holden.  Producer  Red  Doff.  Director Howard  W.  Koch.  New  adventures  of  Andy  and  son. 
Comedy.  80  min.  8/4. 
BADLANDERS,  THE  CInemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borgnlne,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves.  Western.  Two saddle  tramps  turn  outlaws.    85  min.  7/21. 
RELUCTANT  DEBUTANTE.  THE  Color,  CInemaScope.  Rex 
Harrison,  Kay  Kendall.  Producer  Pandro  Berman.  Di- rector Vincente  Minnelli.  Comedy.  Parents  attempt  to whirl  their  daughter  through  her  first  social  season. 96  min.  8/4. 

September CAT  ON  A  HOT  TIN  ROOF  Metrocolor.  Elizabeth  Tay- lor, Paul  Newman.  Producer  Lawrence  Welngarten. Director  Richard  Brooks.  Drama.  Family  tribulations in  a  Southern  town.     108  min.  8/18. 
October 

DUNKIRK  John  Mills,  Bernard  Lee.  Producer  Michael Balcon.  Director  Leslie  Norman.  Drama.  England evacuates    soldiers    from    Nazi-Infested    France.  135 Coming 

DECKS  RAN  RED.  THE  James  Mason,  Broderick  Craw- ford, Dorothy  Dandrldge.  Producer-director  Andrew L.  Stone.  Melodrama. 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 
TUNNEL  OF  LOVE.  THE  Doris  Day,  Richard  WIdmark. A  Joseph  Fields  Production.    Director  Gene  Kelly. 

PARAMOUNT 

March 
DESIRE  UNDER  THE  ELMS  Sophia  Loren,  Anthony  Per- kins, Burl  Ives.  Producer  Don  Hartman.  Director  D«l- bert  Mann.  Drama.  Emotional  conflicts  of  a  farmer, his  son  and  his  second  wife.  Ill  min.  3/17. 
HIGH  HELL  VistaVision.  John  Derek,  Elaine  Stewart. Melodrama.    Mountain    climbing    in    the    Swiss  Alpj. 87  min.  3/31. 

April 

86 
7/7. 

ST.  LOUIS  BLUES  VistaVision.  Nat  "King"  Cole,  Eartha Kitt,  Pearl  Bailey,  Ella  Fitzgerald.  Producer  Robert Smith.  Director  Allan  Relsner.  Musical.  Biography  of 
W.  C.  Handy,  composer  of  St.  Louis  Blues.  93  min. 
4/14. TEACHER'S  PET  VistaVision.  Clark  Gable,  Doris  Day. A  Pearlberg-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college journalism  teacher  have  a  ball.  120  min.  3/31. 

May 

MARACAIBO  Technicolor,  Vistavlslon.  Cornel  Wilde, 
Jean  Wallace,  Abbe  Lane.  Producer-Director  Cornel Wilde.  Drama.  Man  fights  fires  In  Venezuelan  oil lands.    88  min.  5/26. 

June 
ANOTHER  TIME,  ANOTHER  PLACE  Lana  Turner,  Barr^ Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.  Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers.  Otto  Kruger, John  Baragrey.  Producer  William  Alland.  Director Eugene  Lourle.  Science  fiction.  Brain  of  a  scientist  is transferred  to  the  body  of  mechanical  monster.  70  min. 
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HOT  SPELL  VistaVIsion  Shiiley  Booth,  Anthony  Quinn, 
Shirley  MacLaine.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern family  during  a  torrid  heat  wave.  86  min.  5/26. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie Coogan.  Producer  William  Alland.  Director  Jack Arnold.  Science-Fiction  Space  fantasy.  69  min.  7/7. 
VERTIGO  Technicolor,  VistaVision.  James  Stewart,  Kim Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  in  love  with  clients  wife who  is  a  suicidal  neurotic.    123  min.  5/26. 

July 
KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.  Director  Michael  Curtiz.  Drama.  Singer is  forced  into  New  Orleans  underworld.    116  min.  7/7. 
ROCK-A-BYE  BABY  Technicolor,  VistaVision.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin.    103  min. 

August 
MATCHMAKER,  THE  VistaVision.  Shirley  Booth,  An- thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow    be.omes    matchmaker    for    herself.     10!  min. 

September 

PARTY  CRASHERS,  THE  Connie  Stevens,  Robert  Dris- coll.  78  min. 
October 

BLOB,  THE  Deluxe  Color.  Steven  McQueen,  Aneta Corseaut,  Earl  Rowe.  Producer  Jack  H.  Harris.  Di- rector Irvin  S.  Yeaworth,  Jr.  Science  fiction.  Gela- tinous substance  from  outer  space  sets  about  consum- ing humans.    85  min. 
I   MARRIED  A  MONSTER  FROM   OUTER  SPACE  Tom Tryon,  Gloria  Talbott.  78  min. 

November 
HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant, Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master 
WHEN  HELL  B30KE  LOOSE  Charles  Gronson,  Richard Jaeckel.  78  min. 

December 
HOT  ANGEL,  THE  Jackie  Loughery,  Edward  Kemmer. 
Drama.    Today's  younger  generation.    73  min. Coming 
BLACK  ORCHID,  THE  VistaVision.  Sophia  Loren,  An- thony Quinn.  Producers  Carlo  Ponti,  Marcello  Girosi. Director  Michael  Cu'tiz. 
BUCCANEER,  THE  Technicolor,  VistaVision.  Yul  Bryn- ner,  Charlton  Heston,  Charles  Boyer,  Claire  Bloom. Producer    Henry    Wilcoxon.     Director    Anthony  Quinn. 

March 
CAMPBELL'S  KINGDOM  Eastman  Color.  Dirk  Bogarde, Stanley  Baker.  Producer  Betty  Box.  Direcor  Ralph Thomas.  Drama.  Story  about  the  Canadian  Northwest territory.  102  min.  3/17. 

April 
ONE  THAT  GOT  AWAY,  THE  Hardy  Kruger.  Producer J.  Wintle.  Director  Roy  Baker.  Drama.  A  Luftwaffe pilot  escapes  three  times  from  a  British  P.O.W.  camp In  II    in/  __!_ May 

HELL  DRIVERS  VistaVision.  Stanley  Baker,  Herbert Lorn,  Peggy  Cummins.  Producer  S.  B.  Rsz.  Director R.  Endfield.  Melodrama.  Ex-con  Joins  a  gravel  trans- port-crew and  finds  trouble  with  the  leader.  91  min 5/26. 
NIGHT  AMBUSH  VistaVision.  Dirk  Bogarde,  Marius Goring.  Producer  E.  Pressburger.  Director  M.  Powell. Adventure.    Commandos  capture  German  general.  93 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Janni! Director  J.  Lee.  83  min.  Drama. 

June 
THERE'S  ALWAYS  A  PRICE  TAG  Michele  Morgan Daniel  Gelin,   Peter  Van  Eyck.     102  min. July 

ROONEY  Barry  Fitzgerald,  John  Gregson.  Producer George  H.  Brown.  Director  George  Pollock.  Comedy Irish  humor.    88  min.  7/7. 
YOUR  PAST  IS  SHOWING!  Terry-Thomas,  Peter  Sellers, Peggy  Mount.  Producer-Director  Mario  Zampl.  Come- dy. Blackmailer  threatens  to  publish  scandalous  info about  a  number  of  personalities.  87  min.  8/4 

September 
A  TALE  OF  TWO  CITIES  Dick  Bogarde,  Dorothy  Tutin 
Producer  Betty   E.   Box.     ■5!rector  Ralph  Thomas.  117 
CARVE    HER   NAME  WiTH    PRIDE  ^ Paul    Scofield.     Producer    Daniel  M. Lewis  Gilbert.    119  min. 

October 
DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Loui; 
Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di' rector  B.  D.  Hurst.   90  min. 
GYPSY  AND  THE  GENTLEMAN,  THE  Eastman  Color Mellna  Mercourl,  Keith  Michell.  Producer  Maurice Cowan,  Director  Joseph  Losey.    90  min. 

November 

December 
MOST  GALLANT  LADY  Virginia  McKenna,  Paul  Sco- field, Jack  Warner.  Producer  Daniel  M.  Angel.  Di- rector Lewis  Gilbert.     100  min. 
IT  HAPPENED  IN  ROME  Technicolor-Technirama.  June Laverick,  Vlttorio  De  Sica.  Producer  Ermanno  Donati, Luigi  Carpentieri.    Director  Antonio  Pletrangeli. 

March 
JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin, Gene  Evans.  Producer  S.  Picker.  Direcor  W.  Witney. Melodrama.   Young  hoodlum  terrorizes  family. 
JUVENILE  JUNGLE  Naturama.  Corey  Allen,  Rebecca Welles.    Melodrama.    Story  of  juvenile  delinquents.  70 

April MAN  WHO  DIED  TWICE,  THE  Naturama.  Rod  Camer- on, Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan.  Melodrama. Coming 

DEAD  END  STREET  Roland  Culver,  Patricia  Roc,  Paul Carpenter. 
HIDDEN  HOMICIDE  Griffith  Jones,  Patricia  Laffan. Melodrama.  70  min. 

MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.   Director  A  C.  Ganaway. 

THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.   66  min. 

20TH  CENTURY-FOX 
March 

AMBUSH  AT  CIMMARON  PASS  Regal  Films.  Brian Donlevy,  Jay  C.  Flippen.  Producer  Bernard  Glasser. Director  Edward  Bernds.  Western.  Union  Army  ser- geant Is  forced  to  join  Confederates.  73  min. 
COUNT  FIVE  AND  DIE  CinemaScope.  Jeffrey  Hunter, Nigel  Patrick.  Producer  Ernest  Gartside,  Victor  Vicas. Melodrama.  Five  men  and  one  woman  are  snowbound in  a  cabin  atop  a  mountain.  87  min. 
FLY,  THE  Cinemascope,  DeLuxe.  Al  Hedison,  Patricia Owens.  Producer  K.  Newman.  Director  K.  Newman. Shock  drama. 
LONG  HOT  SUMMER,  THE  CinemaScope,  DeLuxe Color.  Paul  Newman,  Anthony  Franciosa,  Joanne Woodward.  Producer  Jerry  Wald.  Director  Martin  Ritt. Drama.  Fiimizatlon  of  famous  Faulkner  story.  117  min. 
SOUTH  PACIFIC  Todd-AO,  Technicolor.  Rossano  Brazzi, Mitzi  Gaynor,  John  Kerr.  Producer  Buddy  Adier.  Di- rector Joshua  Logan.  Filmization  of  famed  Broadway musical.  171  min.  3/31. 
YOUNG  LIONS,  THE  CinemaScope.  Marlon  Brando, Montgomery  Cliff,  Joanne  Woodward.  Producer  Al LIchtman.  Director  Edward  Dmytryk.  Drama.  A  view  of WW  II  though  the  lives  of  3  soldiers.   167  min.  3/17. 

April BLOOD  ARROW  Regalscope.  Scott  Brady,  Phyllis Coates,  Diane  Darrrin.  Producer  Robert  Staber.  Di- rector C.  M.  Warren,    75  min. 
CATTLE  EMPIRE  CinemaScope,  DeLuxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 

May 

FRAULEIN  CinemaScope,  DeLuxe  Color.  Dana  Wynter, Mel  Ferrer.  Produced  W.  Reisch.  Director  H.  Koster. 
Drama.  Young  girl's  post-war  experiences  in  Berlin. 98  min.  5/12. 
SHOWDOOWN  AT  BOOT  HILL  Regalscope.  Charles Bronson,  Robert  Hutton.  Producer  H.  Knox..  Director G.  Fowler.    Western.    72  min. 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, Suzy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min.  4/28. 

THUNDERING  JETS  Regalscope.  Dick  Foran.  Rex Reason.  Producer  Jack  Leewood.  Director  Helmut Dantlne.  Adventure. 
June 

FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  VarsI,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway.  Western.  A  ten- derfoot accidently  kills  the  son  of  a  cattle  baron  and is  pursued  by  a  vengeance  gang.     100  min.  5/26. 

July 

BRAVADOS,  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King.    98  min.  6/23. DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.  Drama.  French  Foreign  Legion.  82 min.  7/7, 
FLY,  THE  CinemaScope,  DeLuxe  Color.  Al  Hedison, Pat  Owens,  Vincent  Price.  Producer  K.  Neumann. 
Director  K.  Neumann.  Horror.  Scientist's  experiments turn  him  into  half-fly,  half-man.  94  min.  7/21. 
GANG  WAR  Regalscope.  Charles  Bronson,  Kent  Taylor. Producer  M.  Knox.    Director  G.  Fowler.    74  min. 

August 
A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano Brazzi,  Chrlstene  Carere,  Joan  Fontaine,  Johnny Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- gulesco.  Frenchman  and  teenager  become  romantically involved.   106  min.  8/4. 
FLAMING  FRONTIER  Regalscope,  Bruce  Bennett,  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 
RX  MURDER  CinemaScope,  Rick  Jason,  Marino  Young. Producer  J.  Gossage.  Director  D.  Twist.  85  min. 
SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Director J.  Clark,  Western.  Cattleman  hires  killer  to  gain land.    80  min.  7/7. 
THE  FIEND  WHO  WALKED  THE  WEST  CinemaScope. 
Hugh  O'Brian,  Robert  Evans.  Producer  Herbert  8. Swope,  Jr.  Director  Gordon  Douglas.  Western.  Killer destroys  his  victims  in  macabre  style.    101  min.  8/18. 

September HARRY  BLACK  AND  THE  TIGER  CinemaScope,  DeLuxe Color.  Stewart  Granger.  Barbara  Rush,  Anthony  Steel. Horror.  Monster  arises  from  dead.  107  min.  7/21. 
HUNTERS,  THE  CinemaScope,  DeLuxe  Color.  Robert Mitchum,  Robert  Wagner,  May  Britt,  Richard  Egan. Producer  D.  Powell.  Director  D.  Powell.  War-Action. U.  S.  jet  fighters  battle  Reds  in  Korea.  108  min.  8/18. 

October 
BARBARIAN  AND  THE  GEISHA,  THE  CinemaScope DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston.  Adventure. 
VILLA!  CinemaScope  DeLuxe  Color.  Cesar  Romero, 
Brian  Kieth  Margia  Dean.  Producer  P.  Skouras.  Di- rector J.  Clark. 

November 
IN  LOVE  AND  WAR  CinemaScope,  DeLuxe  Color. Robert  Wagner,  Hope  Lange.  Producer  Jerry  Wald. Director  P.  Dunne. 
MARDI  GRAS  CinemaScope,  DeLuxe  Color.  Pat  Boone, 
Gary  Crosby.  Producer  Jerry  Wald,  Director  E. Gouldlng. 
RALLY  ROUND  THE  FLAG  BOYS  CinemaScope,  DeLuxe Color.  Joanne  Woodward,  Paul  Newman.  Producer Leo  McCarey,    Director  Leo  McCarey. 

December 
A    NICE    LITTLE    BANK   THAT    SHOULD    BE  ROBBED CinemaScope.    Tom  Ewell,   Mickey   Rooney.  Producer Anthony  Muto.    Director  H.   Levin.    87  min. 
INN  OF  THE  SIXTH  HAPPINESS  CinemaScope.  DeLuxe Color.   Ingrld  Bergman,   Curt  Surgens.   Producer  Buddy AdIer.    Director  Mark  Robson. Coming 

SHADOW  OF  A  GUNMAN  Charles  Bronson,  John  Car- radlne.  Producer  Harold  Knox.  Director  Gene  Fow- ler, Jr. 
VIOLENT  ROAD,  THE  Regal  Films.  Gene  Raymond, 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 
YOUNG  AND  DANGEROUS  Regal  Films.  LII  Gentle, 
Mark  Damon,  Ann  Doran.  Producer-Director  William F.  Claxton.    78  min. 

JNltED  ARTISTS 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Monty Berman.  Adventure.  American  newspaperman  in  Lon- don rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope.  Fernandel,  Anita  Ekberg. Director  Gerd  Oswald.  Producer  Bob  Hope.  Cornedy. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter- national counterfeiters.  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  Eber- 
hardt,  Ray  Stricklyn.  A  Levy-Gardner  Production.  Di- rector Paul  Landres.   Horror.   77  min.  4/28. 
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RIDE  OUT  FOR  REVENGE  Rory  Calhoun.  Gloria  Gra- hame,  Joanne  Gilbert.  Producer  Norman  Retchin.  Di- 'e;*or    Barney    Girard.     Indian    war    and  Cheyanne 
RUN  SILENT,  RUN  DEEP  Clark  Gable.  Burt  Lancaster. Producer  Harold  Hecht.  Director  Robert  Wise.  Ad- venture. Submarine  commander  fights  Jap  warships. 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producer- director  Michael  Carreras.  Adventure.  British  troops defend    observation    post   against    German  onslaught. 76  mln. May 

EDGE  OF  FURY  Michael  Higgins.  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney, Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the 
novel  "Wisteria  Cottage".    77  min. 
FORT  MASSACRE  CinemaScope.  DeLuxe  Color.  Joel McCrea,  Forrest  Tucker,  Susan  Cabot.  Producer  Walter Mrrisch.  Director  Joseph  Newman.  Western.  Cavalry- nan  seeks  revenge  on  Indians.  80  min.  5/12. 
GOD'S  LITTLE  ACRE  Robert  Ryan.  Aldo  Ray,  Tina Louise.  Producer  Sidney  Harmon.  Director  Anthony Mann.    Drama.     Fllmiiation  of  Erskine  Caldwell  novel. 
ISLAND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- ducer-director William  Berks.  Musical.  Calypso  film 
filmed'  in  the  Bahama  Islands. THUNDER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques Aubuchon,  Producer  Robert  Mitchum.  Director  Arthur 
Ripley.  Melodrama.  T-Men  outsmart  Kentucky  boot- leggers.   92  min.  4/28. 
TOUGHEST   GUN   IN   TOMBSTONE   George  Montgom- ery    Producer  Robert  Kent.    Director  Earl  Bellamy. Western.    72  min. 

June 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD,  THE 
Eastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd.  Doris  Dowling, Irene  Seidner.  Producer  Fernando  Carrere.  Director 
Winston  Jones.  Comedy.  Story  of  a  nnan  with  a  nag- ging wife.  72  min. July 

I  BURY  THE  LIVING  Richard  Boone.  Peggy  Maurer. Producers  Band  and  Garfinkle.    Director  Albert  Band. Monster  arises  from  dead.  70  min.  7/21. 
KINGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis,  Natalie Wood.  Producer  Frank  Russ.  Director  Delmer  Daves. 
VIKINGS.  THE  Technirama,  Technicolor.  Kirk  Douglas, Tony  Curtis,  Ernest  Borgnine.  Producer  Jerry  Bresler. Director  Richard  Fleischer.  Adventure.  Vikings  raid British  Coast.  4/23. 

August 
BIG  COUNTRY,  THE  Technirama-Technicolor.  Gregory Peck,  Charlton  Heston,  Jean  Simmons.  Producers  Greg- ory Peck,  William  Wyler.  Director  William  Wyler. Ranchers  clash  over  vital  watering  areas.  Western. 171   min.  8/18. 
CHINA  DOLL  Victor  Mature,  Lili  Hua.  Producer-Di- rector Frank  Boriage.    Drama.    United  States  Air  Force Captain  marries  a  Chinese  girl.    99  min.  9/1. 
DEFIANT  ONES,  THE  Tony  Curtis.  Sidney  Poitler. 
LA  PARISIENNE  Brlgitte  Bardot.  Charles  Boyer,  Henri Vidal.  Technicolor.  Producer  Francis  Cosne,  Director Michel  Boisrond.    Comedy  rorriance.    87  mln.  7/21. 
TERROR  FROM  BEYOND  SPACE,  THE  Marshall  Thomp- son, Shawn  Smith.  Proeducer  Robert  E.  Kent.  Director Edward  L.  Cahn.    Science-fiction.    68  min. 
THE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- son Elaine  Edwards.  Producer  Robert  E.  Kent.  Direc- tor Edward  L.  Cahn.    Science-fiction.    66  min. 

September 
COP  HATER  Robert  Loggia,  Gerald  O'Loughiin.  Pro- ducer-director William  Berke. 
GUN  RUNNERS,  THE  Audie  Murphy,  Eddie  Albert, Everett  Sloane.  Producer  Clarence  Greene.  Director Don  Siegel.    83  min. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol Kelly.  Producer  Frank  Seltzer.  Director  J.  H.  Lewis. Western.     80  min. 

Coming 
SEPARATE  TABLES  Burt  Lancaster,  Rita  Hayworth, Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann. 

Coming 
COUNTERPLOT  Forrest  Tucker,  Allison  Hayes.  Pro- ducer-director Kurt  Neumann. 
FEARMAKERS,  THE  Dana  Andrews,  Dick  Foran.  Pro- ducer Martin  Lencer.    Director  J.  Tourneur. 
FLAME  BARRIER  Arthur  Franz,  Kathleen  Crowley.  Pro- ducer Arthur  Gardner.  Director  Paul  Landres.  Melo- drama. Wife  searches  for  missing  scientist  in  Mexico. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman. 
TEN  SECONDS  TO  HELL  Jeff  Chandler,  Jack  Palance, Martme  Carol.  Producer  Michael  Carreras.  Director Robert  Aldrich.  Drama.  Former  German  soldiers  work as  bomb  demolition  experts  after  W.W.  2. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Americean  correspondent on  assignment  in  London.   83  min. 

UrilVERSAL-INT'L 

April BIG  BEAT,  THE  Eastman  Color.  William  Reynolds Andra  Martin.  Producer-Director  Will  Cowan.  Musical merry-go-round.    83  min. 
DAY  OF  THE  BAD  MAN  CinemaScope.  Eastman  Color. Fred  MacMurray.  Joan  Weldon.  John  Ericson,  Robert Middleton.  Producer  Gordon  Kay.  Director  Harry Keller.  Western.  Brothers  of  a  murderer  attack  town on  day  of  trial.    92  mln.  2/3. FEMALE  ANIMAL,  THE  CinemaScope.  Hedy  Lamarr, Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  Husband.  Comedy.  84  mln.  1/6. 
SUMMER  LOVE  John  Saxon.  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady.  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  job.  85  mln.  2/3 

May 

GIRLS  ON  THE  LOOSE  Mara  Corday,,  Llta  Milan. Director  Paul  Henreld.  Melodrama.  Story  of  girl  gangs. 
I  MARRIED  A  WOMAN  George  Gobel.  Diana  Dors. Adolphe  Meniou.  Producer  William  Bloom.  Director  Hal Kanter.  Comedy.  Wife  objects  to  taking  second  place to  a  beer  advertising  campaign  with  her  husband. 80  min.  5/12. 
LIVE  FAST,  DIE  YOUNG  Mary  Murphy,  Norma  Eber- hardt.  Producers  Harry  Rybnick,  Richard  Kay.  Director Paul  Henreld.  Melodrama.  The  lives  of  runaway  teen- 

age girls. PORTRAIT  OF  AN  AMERICAN  WOMAN  O.  W.  Fischer, Ruth  Lemmerlck.  Producer  Herbert  Junghanns.  Direc- tor Helmut  Kantner.  Drama.  A  nude  painting  causes controversy  in  diplomatic  circles.  English  and  German versions. 
June 

HORROR  OF  DRACULA  Technicolor.  Peter  Cushlng, Michael  Goregh.  Producer  Anthony  Hinds.  Director Terence  Fisher.  Horror.  Monster  rises  from  coffin  to feed  Itself  on  fresh  blood.    82  mln.  5/12. 

THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  In  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  mln.  3/17. 
July 

A  TIME  TO  LOVE  CinemaScope,  Eastman  Color.  John Gavin,  Lilo  Pulver.  Producer  Robert  Arthur.  Director Douglls  Sirk.  Fllmization  of  Erich  Remarque  novel.  132 min.  4/14. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea, Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack Sher.  99  min. 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman Color.  Jack  Mahoney,  Gilbert  Roland,  Linda  Cristal. Producer  Howard  Christi.    Director  George  Sherman. 

August 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- 

son, Cyd  Charlsse,  Arthur  Kennedy.  Producer  Gordon Kay.  Director  Joseph  Peuney.  Sea  adventure.  120  mln. 
VOICE  IN  THE  MIRROR  ClemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.  Director  Harry  Keller.   102  min. 
WILD  HERITAGE  CinemaScope.  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Nor- ton. Director  Charles  Haas  78 

September 
ONCE  UPON  A  HORSE  Cin 
Dick    Martin.     Martha  Hyer. Kanter.  85  mln. 
RIDE  A  CROOKED  TRAIL  Cinemascope.  Eastman  Color. Audie  Murphy,  Gla  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs.  Western.  Cowboy  wins  confidence of  citizens,  then  runs  off  with  bank  loot.  Later  reforms 87  min.  7/21. 

October 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color Color.  Esther  Williams.  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  Island  and  are  stuck  for  weeks.  Melodrama.  89 mln.  7/21. 
SAGA  OF  HEMP  BROWN,  THE  CinemaScope,  Eastman Color.  Rory  Calhoun,  Beverly  Garland.  Producer  Gor- don Kay.  Director  Richard  Carlson.  Western.  Busted cavalry  officer  tries  to  clear  himself.    80  min.  9/1. Coming 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son.  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kantner. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson. 
MONEY.  WOMEN  AND  GUNS  CinemaScope,  Eastman, Color.  Jack  Mahoney,  Kim  Hunter,  Tim  Honey.  Pro- ducers Howie  Horowitz,  Albert  Zugsmith.  Director Richard  Bartlett.  Drama.  Tale  of  a  pig-tailed  movie tyrant.   99  mln.  4/28. 
MONSTER  IN  THE  NIGHT  Arthur  Franz,  Joanna  Moore, Judson  Pratt.  Producer  Joseph  Gershenson.  Director Jack  Arnold. 

NEVER  STEAL  ANYTHING  SMALL  CinemaScope.  Color. James  Cagney,  Shirley  Jones    Producer  A.  Rosenberg. Director  Chas.  Lederer. 
PERFECT  FURLOUGH,  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
STEP  DOWN  TO  TERROR  Colleen  Miller,  Charles  Drake. Rod  Taylor  Producer  Joseph  Gershenson.  Director Harry  Keller. 
RESTLESS  YEARS.  THE  CinemaScope.  John  Saxon. Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantlne. 

WARNER  BROTHERS 

A.pril CHASE  A  CROOKED  SHADOW  Richard  Todd.  Ann Baiter.  Producer  Douglas  Fairbanks.  Director  Michael Anderson.  Melodrama.  Mystery  man  attempts  to  drive heiress  to  insanity.  87  mln.  2/17. 
MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly, 
Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Fllmization  of Herman  Wouk  novel.  125  min.  3/17. 

May 

LEFT  HANDED  GUN,  THE  Paul  Newman.  Llta  Milan. Producer  Fred  Coe.  Director  Arthur  Penn.  Western. Billy  The  Kid  legend.    105  min.  5/12. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes,  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man who  disappeared  in  Amazon  back  country  in  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fcnady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH.  TOO  SOON  Dorothy  Malone,  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. Biography  of  Diana  Barrymoe.    121  mln.  4/14. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran,  Efram  Zimba- llst,  Jr.  Producer  Aubrey  Schenck.  Director  Howard 
Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks.    85  mln.  5/12. 

June 
DANGEROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents.   98  min. 

July 

INDISCREET  Cary  Grant,  Ingrid  Bergman.  Producer Stanley  Donen. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormick,  Nick  Adams.  Producer-Director  Mervyn  Le- Roy.  Comedy.  Soldier  upsets  service  life  in  U.  S.  Air Force.    Ill   min.  5/12. 

August 

NAKED  AND  THE  DEAD.  THE  Aldo  Ray,  Cliff  Robert- son. Producer  Paul  Gregory.  Director  R.  Walsh.  War- Action.    Assaulting  of  a  Jap  island.     131    min.  7/7. 

September DAMN  YANKEES.  Technicolor. 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope,  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward. Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel.  86  min.  5/26. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.  Director  Norman  Taurog. 
WIND  ACROSS  THE  EVERGLADES  Technlcol  r.  Chris- topher Plummer.  Burl  Ives.  Producer  S.  Schulberg. Director  N.  Ray.  Adventure.  Bird  warden  tries  to stop  renegades  in  swamp  land.    96  mln.  8/18. Coming 

NUN'S  STORY.  THE  WarnerColor.  Audrey  Hepburn. Producer  Henry  Blanke.    Director  Fred  Zlnnemann. 
WESTBOUND  Randolph  Scott,  Virginia  Mayo,  Karen 
Steele.  Producer  Henry  Blanke.  Director  Budd  Boet- ticher. 

DEPENDABLE  SERVICE! 
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Watch  Warners  0 

'  WORLD  PREMIERE 
CAPITOL,  N.Y., SOON 

Four  Terrific  Attractions— And  New  York  s 

WORLD  PREMIERE 
SIMULTANEOUSLY  COAST  TO  COAST  NEXT  WEEK 

■  •     ROXY,  N.Y.,  SEPT.  26 

ANDYGRIFFITH 

Goofin'-up  the  Coast  Guard 
in  the  terrific  follow-up 

to"NoTime  for  Sergeants"^ 

CO-STARRING 

WALTER 
FELICIA  FARR 

■  Ray  Danton  •  James  Gregory  •  Joey  Bishop  •  Roscoe  Karns 
JOE  MANTELL-  nelson  gidding  ■  jules  schermer  •  norman  taurog 

■'''mm  ' 

DRODUCTION 

TECHNICOLOR" OVER  3  YEARS  ON  THE  STAGE! 

OVERWHELMING  ONJHE  SCREEN!! 

Screenplay  by  GEORGE  ABBOTT  Based  upon  the  pla^■D^MNVANIt£[S■  Book  by  GEORGEABBOIIardDOUGWSS  wallop Muse  and  Lynts  by  RICHARD  ADL£R  and  JfRRYROSS  ProdiicedLYBRISSOfiGRlFFITHandPRlNCE  Choreography  by  BOB  fCSSE 
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Disunity  Is  a  Luxury 

Exhibition  Can't  Afford 

Within  the  next  few  weeks  both  national 

exhibitor  organizations  will  assennble  in  an- 
nual conventions  some  1200-odd  miles  apart, 

Allied  in  Chicago,  TOA  at  Miami  Beach.  The 
considerable  cost  to  the  exhibition  body  in 
holding  these  separate  meetings  is,  even  in 
these  hard  times,  of  small  moment;  far  more 
significant  is  the  fact  that  the  schism  in  the 
ranks  of  exhibition  is  again  brought  to  the 
notice  of  everyone  within  and  without  the 
industry. 

At  a  parlous  time  in  the  history  of  our 

business,  when  cooperation  could  be  so  pro- 
ductive for  all,  we  are  not  an  industry,  but 

an  aggregation  of  factions  with  seemingly 

divided  interests  and  sharply  varying  view- 
points. Unity,  we  firmly  believe,  is  necessary 

for  survival  of  the  entire  exhibition  body. 

Where  do  we  start  to  mend  the  fences  that 

one  faction  or  the  other  is  al- 

ways tearing  down?  Let's  start 
at  the  beginning.  The  leaders 
of  TOA  must  admit  to  them- 

selves that  the  leaders  of  Allied 
are  sincere  in  their  efforts  to 
better  the  lot  of  their  members. 

The  leaders  of  Allied,  likewise, 

must  regard  TOA's  leaders  as 
sincere  men  who  are  striving 

for  practical  and  honorable  solutions  to  the 

problems  that  beset  the  business.  If  represen- 
tatives of  the  United  States  and  Red  China 

can  put  aside  their  prejudices  and  find  it  feas- 
ible to  sit  down  in  Warsaw  for  the  hopeful 

purpose  of  avoiding  a  catastrophic  atomic 
war,  is  it  too  much  to  expect  this  same  degree 
of  forbearance  in  the  leaders  of  the  two  ex- 

hibitor groups! 

Exhibition's  troubles  are  not  going  to  be 
erased  by  any  magical  formula  that  might  be 
evolved  by  either  TOA  or  Allied.  The  cure 
for  theatre  business  can  only  come  about 
through  the  slow  processes  of  clear  thinking 

and  hard  labor.  But,  unquestionably,  recov- 
ery could  be  speeded  immeasurably  if  all  the 

available  brainpower  and  manpower  worked 
together  toward  a  common  goal. 
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Disunity  is  a  luxury  we  cannot  now  afford. 
We  cannot  urge  too  strongly 
that  both  TOA  and  Allied  at 

their  annual  conventions  de- 
vote themselves  to  repairing 

exhibition's  divided  house. 
Nothing  else  either  organiza- 

tion might  accomplish  could 
be  more  beneficial  to  their 
members. —Mo  Wax 
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Wli9f  Theu'te  hiking  About 
□    □    □    In  the  Movie  Business    □    □  □ 

BEHIND  THE  SCENES  AT  LOEWS.  Industryites  are  con- 
cerned over  the  reports  that  a  new  battle  is  brewing  between 

Loew's  management  and  some  of  the  big  stockholders.  They 
fear  that  the  company's  rapid  revival  under  the  Joseph  R. 
Vogel  regime  might  be  thwarted  by  involvement  in  another 
protracted,  time-  and  energy-consuming  struggle  for  control. 
Exhibition,  especially,  views  this  possibility  with  real  trepida- 

tion, for  M-G-M's  comeback  as  a  topline  supplier  of  films  has 
been  one  of  the  year's  most  heartening  events  for  the  theatre 
branch.  If  Vogel  and  his  hard-working  cohorts  are  to  be  re- 

quired to  divert  their  efforts  from  the  all-important  job  of 
rebuilding  the  studio  as  a  profitable  entity,  exhibitors  see  the 
already  acute  product  situation  being  considerably  worsened. 
And  even  his  competitors  in  the  production  field  are  rooting 
for  Vogel  to  come  out  on  top,  since  they,  too,  fully  realize 
what  a  salutary  effect  Loew's  return  to  eminence  has  had  on 
the  morale  of  the  entire  industry.  Insiders,  for  the  most  part, 
appear  confident  that  the  Vogel  group  would  emerge  on  top 
in  a  showdown  with  the  faction,  led  by  Louis  A.  Green  and 
Jerome  A.  Newman,  who  are  talking  about  disposing  of  the 
studio  and  retaining  the  theatre,  radio,  record  and  music  pub- 

lishing subsidiaries.  They  reason  that  the  majority  of  stock- 
holders, and  including  most  of  the  important  banking  interests, 

are  already  crediting  Vogel  with  bringing  Loew's  back  from 
the  brink  of  disaster.  They  regard  him  as  a  very  capable,  sin- 

cere, hard-working  executive  who  knows  how  to  apply  his 
years  of  theatre-operating  experience  to  the  production  of 
movies.  And  they  anticipate  that  Loew's  profit  picture  for  the 
current  fiscal  year  will  be  bright  enough  to  take  the  wind  out 
of  the  sails  of  those  who  insist  on  charting  a  course  away  from 
picture  production. 

0 

'WILL  U  CHANGE  HANDS.'  A  persistent  report  on  the 
grapevine  has  it  that  new  hands  will  be  operating  Universal 
Pictures  before  long.  The  tale  goes  that  someone  is  interested 
in  taking  over  the  company  and  has  made  an  approach  to 
Milton  Rackmil.  And  the  latter,  they  say,  will  deny  it  abso- 

lutely. But  "wait  and  see  ",  we're  told. 
O 

SKOURAS  AT  THE  CONVENTIONS.  There  is  speculation 
on  what  Spyros  Skouras  will  have  to  say  to  the  delegates  attend- 

ing the  two  national  exhibitor  organizations.  The  dynamic 
20th  Century-Fox  boss  agreed  to  address  both  the  Allied  and 
TOA  conventions,  and  in  requesting  permission  to  speak  be- 

fore the  latter  group,  he  stated  that  he  would  talk  "on  a 
subject  of  great  importance  in  the  interest  of  the  future  of  our 
industry".  Knowing  Skouras'  deep  concern  about  the  state  of 
exhibition,  and  appreciative  of  his  keen  sense  of  timing,  some 
believe  that  he  will  grasp  the  opportunity  to  make  a  direct 

pitch  for  creation  of  a  one  unified  exhibitor  organization.  He  i^^ 
feels  strongly  that  theatremen  could  solve  some  of  their  prob- 1 
lems  if  they  were  organized  in  a  united  national  group.  "While  {| 
there  has  been  no  intimation  that  this  is  to  be  the  subject  on  •!< 
which  he  will  speak,  it  is  deemed  quite  possible  that  he  figures 
this  is  the  propitous  time  to  call  for  TOA-Allied  solidarity. 

O 

TWO  'HOT'  FILMS.  'While  the  expected  post-summer  slump  i  " 
hit  many  parts  of  the  country  and  brought  dips  in  the  grossing  J" 
power  of  some  previously  strong  attractions,  two  September  ̂  
releases  are  proving  once  again  that  if  the  merchandise  is  what 
the  public  wants  business  is  merry.  Metro's  "Cat  on  a  Hot  Tin 
Roof  "  and  UA's  "The  Defiant  Ones"  are  crocking  'em.  As  of 
late  in  the  week,  "Cat"  had  already  passed  the  $4,000,000  mark 
in  boxoffice  take,  and  it  has  hardly  scratched  the  surface  of  its 
ultimate  potential.   And  the  United  Artists  film  is  shattering 
records  in  some  metropolitan  areas.   Business  generally  is  ex- 

pected to  take  its  lumps  in  the  weeks  ahead  from  the  World 
Series  competition  and  the  opening  of  TV's  top  shows.  Sea- 

soned theatremen,  however,  anticipate  that  the  impact  of  tele- 
vision's big  guns  will  level  off  after  a  month  or  so,  and  they 

ask  only  for  product  like  "Cat  "  and  "Defiant  Ones"  to  buck  . video. 

O 

COYNE  EXIT.'  It  will  not  surprise  many  if  Bob  Coyne,  spe-, 
cial  counsel  of  COMPO,  will  shortly  leave  the  all-industry  i 
organization.  Having  proven  by  his  work  on  the  movie  tax 
measure  to  be  one  of  the  most  adroit  lobbyists  extant,  Coyne 
is  reportedly  much  in  demand  by  other  industries.  The  revela- 

tion that  he  had  rendered  a  large  service  to  organized  baseball 
in  the  course  of  his  lobbying  for  elimination  of  the  admissions 
tax,  while  it  might  have  come  as  a  surprise  to  some  COMPO  1 
leaders,  did  nothing  so  much  as  convince  them  that  Coyne  is 
a  rather  valuable  citizen.  Gossip  has  it  that  the  tobacco  and 
liquor  industries  are  both  dickering  for  his  services. 

O 

FUTURE  OF  BUSINESS-BUILDING.  It  is  pretty  widely  ac- 
cepted now  that  the  only  chance  organized  business-building 

has  in  the  immediate  future  is  on  the  local  level.  Despite  the 
efforts  of  TOA  to  rekindle  interest  in  the  national  campaign, 
few  observers  believe  that  the  money  will  be  forthcoming  to 
undertake  even  the  isolated  radio  phase  of  the  drive.  Some; 
enthusiasm  was  still  to  be  found  here  and  there  during  the 
booming  summer  months,  but  with  the  Fall  drop-off,  exhibitors; 
will  probably  turn  a  deaf  ear  to  the  pitch  for  funds  for  a  na- 

tional campaign.  However,  watchful  eyes  are  on  the  Detroit 
effort,  and  this  might  serve  as  a  model  for  other  regional  pushes 
to  stimulate  moviegoing.  It  is  much  simpler  to  corral  exhibitors 
on  a  local  basis  for  a  drive  in  their  own  areas.  The  results  are 
felt  much  more  directly,  and  the  contributors  do  not  have  the 
feeling  that  their  money  is  going  like  a  "spit  in  the  ocean",  i 
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AGAIN  A  RISE.  In  needle  trade  parlance  "business  is  lousy" 
means  quite  a  bit  to  the  studied  ear.  It  means:  "I'm  eating 
three  meals  a  day.  So  what  if  I'm  not  the  richest  man  in 
America.  I'm  making  and  they're  buying.  So  what  do  you 
want.'  I  wouldn't  tell  you  anjway.  " 

Of  course  the  delivery  is  important.  It  behooves  the  re- 
spondant  to  grow  small,  slack  and  woebegone.  One  never 
gnashes  the  teeth;  this  betrays  the  honest  answer. 

To  reply  simply  that  business  is  "not  good  "  is  to  deliver  up 
a  whole  new  tract  of  special  meanings,  from  which  by  complex 
methods  certain  deductions  may  be  arrived  at.  As  a  rule  "not 
good"  is  just  about  the  equivalent  of  better  than  last  year  in 
the  Eighth  Avenue  scale  of  subterfuge. 

0 

Left  to  their  own  coded  devices,  movie  people  like  to  talk 
high  off  the  hog.  Corporate  language,  of  course,  is  more  re- 

strained. In  speaking  ex  cathedra,  Mister  Movie  Mogul  rarely 
extends  his  vocabulary  beyond  phrases  like  "moderate  improve- 

ment", "hopeful  indications  ",  "a  brightening  outlook  ".  But 
given  the  opportunity  to  address  the  total  subject  of  trade 
portents,  especially  in  non-industry  forums,  he  can  unloose  the 
galloping  hyperbole  with  the  best  of  them.  This  is  because  in 
the  movie  man's  breast  beats  the  heart  of  the  eternal  optimist. 
His  on-the-face-of-things  estimate  of  business  conditions  usual- 

ly conceals  inner  messages  best  left  to  the  cryptographer's 
specialty. 

This  is  why,  when  a  highly  placed  distribution  official  re- 
cently remarked  on  the  "vigorous  performance  of  movie  stock  ", 

the  full  weight  of  the  statement  was  lost  on  many  hard-nosed 
listeners.  Here  w  as  no  idle,  "you-auto-buy  '  talk.  Vigorous  is  a 
fair  and  accurate  evaluation  of  the  goings-on  in  trade  shares. 
One  objective — and  we  hope  significant — barometer  is  the  Film 
BULLETIN  Cinema  Aggregate  comprising  representative  film 
making-distribution  companies  and  theatre  companies.  We  list 
the  1958,  month-by-month  results  below: 

Film  Theatre 
Companies  Companies 

Close  '57 112 
291/8 

Jan. 1263/8 
311/8 

Feb. 125  3/8 
305/8 

March 1233/4 
321/2 

April 1301/8 

31% 

May 1421/4 
313/4 

June 145  3/8 33 

July 1491/2 
321/8 

August 155  7/8 33 

*Sept. 1593/8 
343/4 

■*Close  Sept.  26 

FINANCIAL 

BULLETIN 
SEPTEMBER     29,  1958 

By  Philip  R.  Ward 

Film  company  shares  have  gained  for  six  consecutive  months, 
April  through  September.  At  1593/8  the  Cinema  Aggregate 
stands  at  the  highest  level  since  May,  1956.  The  highest  ever 
recorded  in  the  five  year  history  of  the  Cinema  Aggregate  is 
1791/7  set  in  December,  1954.  It  is  accurate  to  say  that  never 
before  have  film  company  shares  ascended  consecutively  over 
six  reporting  periods.  At  343/j  the  Cinema  Aggregate  for  thea- 

tre companies  is  at  the  1958  high  and  only  13/3  below  the  all- time  high. 
0 

Of  course,  there  is  no  certain  co-relation  between  the  action 
in  movie  stocks  and  movie  conditions  generally,  just  as  there  is 
none  between  the  stock  market  and  the  economy  at  large.  But 
at  the  same  time  neither  is  there  a  disassociation.  In  view  of 
the  abiding  inertia  in  movie  shares  throughout  much  of  1957, 
the  unflagging  climb  throughout  much  of  1958  seems  hopeful 
evidence  of  an  earnings  upthrust  this  year,  or,  at  very  least, 
confidence  by  market  purchasers  that  such  is  not  too  far  distant. 
Another  way  of  saying  this  is  that  the  short  position  in  movie 
shares  is  practically  nil. 

0  O 

HOW  HIGH  DISNEY?  To  the  growing  list  of  financial  liter- 
ature dealing  with  Disney  Productions,  add  the  full  feature 

story  by  C.  Norman  Stabler  in  the  New  York  Herald  Tribune, 
which  in  turn  was  based  on  an  analytical  study  by  Wall  Street's 
Sutro  Brothers  &  Co.  (NYSE).  The  following  is  culled  from 
the  former's  story: 

"...  A  company  of  this  nature  has  a  number  of  unique  fea- 
tures. Possibly  the  most  important,  from  the  Wall  Street  rather 

than  the  artistic  angle,  is  the  policy  it  is  able  to  apply  to  its 
depreciation  and  amortization.  Producers  of  crude  oil,  copper 
and  timber  should  be  envious. 

"For  instance,  as  pointed  out  by  Roy  Disney,  the  president 
and  brother  of  Walt,  who  is  chairman,  the  company  follows 
the  extremely  conservative  policy  of  reporting  earnings  after 
amortizing  75  percent  of  its  theatrical  film  costs  and  100  per- 

cent of  its  TV  film  costs  against  the  first  year's  income  from 
such  productions. 

"That  gives  it  certain  hidden  assets.  They  have  been  com- 
pletely amortized,  yet  they  go  on  earning  money,  for  years  and 

years.  There  is  a  timeless  quality  involved,  which  makes  its 
product  distinct  from  that  of  the  manufacturer  of  soap  or  suits, 
or  even  the  product  of  the  builder  of  bridges  or  office 
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The  Barbarian  And  The 

Su^cKCdd  IRaU^tf  O  O  O  PLUS 
Colorful  East-West  romance  set  in  visually  exciting  back- 
grounci  of  Japan.  John  Wayne  in  off-beat  role.  Superbly 
filmed  by  Huston  in  C'Scope  and  Deluxe  Color. 

A  few  years  ago  Japan  startled  the  world  with  a  magnifi- 
cently picturesque  color  film  called  "Gate  Of  Hell".  Now  with 

the  arrival  of  20th  Century-Fox's  "The  Barbarian  and  the 
Geisha  ",  the  visual  supremacy  of  that  import  has  met  its  match. 
For  this  CinemaScope-DeLuxe  Color  film,  of  which  John 
Wayne  is  the  redoubtable  star  and  the  enchanting  Eiko  Ando 
his  vis  a  vis,  has  been  staged  by  Hollywood's  famed  John  Hus- ton with  an  unerring  eye  for  scenic  excitement. 

Although  similar  in  some  ways  to  the  East- West  romance  of 
"Sayonara",  the  Huston  technique  is  far  different  from  the 
Joshua  Logan  one  of  muted  tones  and  theatrical  grace.  In  this 
tale  of  the  adventures  and  ill-fated  love  affair  of  America's 
first  Consul  General  to  Japan,  we  find  the  Oriental  locales  giv- 

ing off  a  dramatic  fire,  almost  crackling  with  color,  and  yet 
still  creating  mood  of  grandeur,  of  pageantry. 

Photographed  and  performed  down  to  the  last  reel  at  the 
magical  city  of  Kyoto  and  its  coastal  environs,  "The  Barbarian 
and  the  Geisha"  proves  more  than  an  eye-filling  treat.  What- 

ever its  faults,  and  it  has  its  share,  the  canvas  is  so  large,  so 
crowded  with  juxtapositions  of  differing  cultures  as  beautifully 
detailed  as  a  mosaic,  so  thoughtfully  sprinkled  with  a  message 
of  international  understanding  and  delicately  tuned  to  the 
bittersweet  nuances  of  its  19th  century  romance,  that  it  stands 
to  provide  the  kind  of  unusual  entertainment  the  public  is  buy- 

ing today.  Grosses  may  not  be  outstanding,  but  figure  to  be  solid. 
As  to  performances,  we  have  a  few  stunning  exhibitions. 

John  Wayne,  for  instance,  momentarily  rescued  from  the  plains 
and  the  desert,  has  in  the  role  of  Townsend  Harris  a  strapping 
and  sympathetic  character,  stylishly  suited  to  his  rugged  ex- 

terior as  it  moves  about  the  papier-mache  loveliness  of  the 
East.  And  he  makes  something  forceful  and  appealing  out  of 
the  diplomat's  troubles  in  a  land  seething  with  an  ancient 
antipathy  toward  foreigners,  even  though  he's  a  far  cry  from 
anyone's  conception  of  an  envoy  extraordinaire.  As  the  geisha who  brings  him  love  but  cannot  throw  off  the  interdictions  of 
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Geisha'  Eye-Fihing  Treat 
her  sect,  Eiko  Ando  is  indeed  a  fragile,  flower-like  beauty, 
miserably  torn  between  her  feelings  for  Wayne  and  her  un- 

questioned loyalty  to  her  benefactor,  the  governor  of  the  sea- 
port Wayne  takes  residence  in.  So  Yamamura  plays  this  fellow 

with  insight  and  grave  power,  succinctly  etching  in  his  equally 

Sii/n  jajje.  johii  Wayne,  Eiko  Ando 
divided  nature,  unable  to  choose  between  the  code  of  the 
samurai  and  the  old  ways  it  fiercely  guards  or  the  new  way  of 
historical  progress  as  represented  by  Harris. 

These  three  dominate  a  massive  cast  of  mostly  local  extras, 
(Sam  Jaffe,  to  the  contrary,  having  his  Moscow  Art  Theatre 
moments  as  Wayne's  interpreter),  and  bring  forth  a  plot  based 
largely  on  Harris'  bid  for  governmental  recognition,  his  suc- 

cessful struggle  against  a  cholera  epidemic  in  which  he  burns 
down  the  whole  village,  his  subsequent  procession  to  the 
Shogun's  palace  and  the  court  intrigues  that  await  him,  to  the 
final  denouement  when  Miss  Ando  saves  his  life  from  the  oath- 
bound  Yamamura.  Feeling  herself  unfaithful  to  her  ancestral 
gods  by  saving  a  beloved  foreigner.  Miss  Ando  goes  out  of 
Wayne's  life  forever,  just  as  he  rides  forth  in  the  Imperial  pro- 

cession to  sign  the  treaty  fully  establishing  diplomatic  relations between  East  and  West. 

This  then  is  the  rather  operatic  plot  of  "The  Barbarian"  and 
screenplaywright  Charles  Grayson  has  not  embellished  it  with 
any  profundities.  What  comes  across  is  a  pleasantly  episodic 
tale  lacking  definition  and  the  in-depth  dialogue  which  could 
have  given  the  portentous  events,  especially  in  the  last  quarter, 
a  really  dramatic  frame  of  references.  Nor,  getting  back  to 
Huston,  will  the  director's  art  devotees  be  wholly  satisfied  with 
his  neglect  of  his  celebrated  talent  for  sharp  cutting  or  using 
the  camera  for  heightened  effects.  It's  obvious  that  Huston has  followed  the  trend  toward  the  big  picture,  the  one  of  size 
and  graphic  magnitude  which  can  score  a  coup  over  TV.  When 
we  view  Wayne  in  a  staggering  bit  of  action  as  he  battles  a 
renegade  pun  jab  and  his  judo  companion  or  watch  a  truly 
monumental  procession  to  the  royal  city  or  gaze  in  wonder  at 
the  rock  pools,  temples,  blossoms  and  exquisitely  classic  life  of 
Old  Japan,  the  whole  screen  shimmers  with  sights  that  are  a 
delight-in-themselves  to  behold.  Production  values,  from 
Charles  G.  Clarke's  impeccable  lensing  to  the  sumptuous  score 
of  Hugo  Friedhofer,  are  as  right  as  right  can  be. 
Twentieth  Century-Fox.  105  minutes.  John  Wayne,  Eiko  Ando.  Produced  by Eugene  Frenke.    Directed  by  John  Huston. on  Page  12] 
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The  Future^s  Problems  &  Promise 

Folloivhig  is  the  complete  text  of  an  address 
by  S.  H.  Fabian,  President,  Stanley  Warner 
Corp.,  at  CaroUnas  Exhibtors  Association  Con- 

tention in  Charleston,  S.  C,  Sept.  22,  1938. 

It  is  my  pleasure  to  come  here  and  discuss  with  you  the 
conditions  of  our  business.  There  is  something  about  contact 
with  men  in  various  parts  of  the  country  which  is  stimulating. 
You  have  asked  me  here,  no  doubt,  with  the  hope  that  I  can 

give  you  hope  about  the  future  of  our  business — that  perhaps  I 
might  miraculously  bring  with  me  the  panacea  for  all  our  ills. 

I  have  no  panacea — no  simple  cure — not  even  a  sedative  or 
tranquilizer. 

But  I  have  hope  for  the  future  and  I  will  try  to  infect  you 
with  my  faith  in  tomorrow's  motion  picture  business — and  in 
the  meantime,  I  must  also  tell  you  some  hard  brutal  facts  about 
the  situation  of  our  business. 

WHERE  FROM  HERE? 

What  you  really  want  to  know  is — "Where  do  we  go  from 
here"?  Will  there  be  at  the  end  of  this  rugged  road  we  are 
now  traveling,  a  healthy,  prosperous  motion  picture  business.' 
It  is  my  firm  conviction,  that  while  so  many  of  the  old  land- 

"There  ivill  aluay  be  an 
important  theatre  business." 

marks  that  guided  us  are  disappearing,  we  can  with  fortitude 
and  hard  decisions,  hack  out  a  new  pathway  to  prosperity. 

/  say  with  absolute  confidence  there  uill  always  he  an  im- 
portant theatre  business.  I  would  not  come  1000  miles  to  read 

you  a  requiem  on  the  theatres.  I  do  not  predict  that  the  lost 
customers  will  e\er  return  to  the  degree  to  which  we  were 
accustomed.  But  there  is  a  hard  core  of  faithful  movie-goers 
who  have  not  abandoned  the  theatre.  You  find  them  scattered 
throughout  the  country  where  individual  theatre  owners  have 
the  skill  and  the  will  to  keep  them  coming.  You  find  them 
wherever  a  blockbuster  shows  up  on  the  release  schedules  and 
we  play  to  phenomenal  business.  You  find  them  in  specialized 
audiences  who  are  drawn  to  the  theatres  because  of  noteworthy, 
off-beat  entertainments  for  which  they  have  a  special  fondness. 
And,  you  will  find  the  teen-age  dating  generation  stampeding 
your  boxoflfice  if  you  can  excite  them  with  their  fad  of  the 
moment. 

All  this  by  way  of  introduction.  Let  me  state  the  situation 
in  a  very  concrete  drama  out  of  my  own  experience. 

In  1928  I  opened  the  Mastbaum  Theatre  in  Philadelphia — 
a  house  of  5000  seats — costing  85,000,000.  In  1958 — this  year, 
I  issued  an  order  to  destroy  it;  to  raze  to  the  ground  one  of 
the  most  magnificent  entertainment  structures  in  the  world. 

This  was  a  tough  decision — a  very,  very  tough  decision — but 
tough  times  make  tough  decisions  necessary.  Mine  is  not  an 
isolated  case.  The  "Minnesota"  in  Minneapolis — "The  Music 
Hall"  of  the  North  Central  area  of  the  United  States,  was  re- 

cently sold  by  Paramount  to  radio  and  television  interest — and 
National  Theatres  Company  have  given  up  the  Roxy  Theatre 
in  New  York — a  theatre  second  to  none  in  the  capitals  of 
the  earth. 

Why  have  the  former  "Cathedrals  of  the  Motion  Picture" 
become  passe,  uneconomic,  unsuitable  to  the  conditions  of 
these  times.' 

In  1928  when  the  Mastbaum  was  built,  entertainment  on  the 
screen  was  the  practical  monopoly  of  motion  picture  theatres. 
In  1958,  the  theatre  screen  has  a  mammoth  competitor — The 
screen  in  the  living  room.  And — hundreds  of  thousands  of 
seats, — perhaps  millions — (I  have  no  statistics)  throughout  the 
length  and  breadth  of  this  land  are  almost  empty. 

FATE  OF  NON-PAYING  THEATRE 

This  is  the  fact — a  brutal,  realistic  fact.  But  what  else  do 
you  do  about  the  theatre  that  no  longer  pays  its  way  in  your 
business?  Do  you  hold  it — out  of  sentiment — or  affection  for 
the  past — or  an  illogical  hope  in  the  future?  Or  do  you,  as 
a  realistic  business  man,  arrange  for  its  conversion  to  other 

(CoHliniu-d  on  Page  16) 
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"Man  of  the  West" 
ScalHcu.  I^^UcHf  O  O  O 

Gary  Cooper  in  OK  western.  Plot  familiar,  but  has  good 
bally  gimmick.  Julie  London,  Lee  J.  Cobb,  C'Seope  and 
color  are  added  pulse-factors. 

This  Walter  M.  Mirisch  production,  starring  Gary  Cooper, 
makes  splendid  use  of  the  rugged  beauty  of  Arizona  via 
Cinemascope  and  DeLuxe  Color,  and  provides  more  than  its 
share  of  rugged  action.  It  emerges  as  a  reasonably  satisfying 
western,  which  backed  by  United  Artists'  usual  hard-hitting 
promotion,  will  do  well  above  average  in  its  market.  Pro- 

motion will  be  abetted  by  sequence  in  which  Julie  London  is 
forced  to  strip  by  bandits.  Anthony  Mann's  direction  strives 
for  sustained  character  effects,  holding  scenes  for  a  length  un- 

usually long  in  a  film  of  this  genre,  but  the  dramatic  material 
in  Reginald  Rose's  screenplay  is  not  profound  enough  to  war- 

rant such  treatment.  The  yarn  is  the  leathery  staple  about  a 
reformed  gunslinger  quite  unexpectedly  confronted  with  the 
infamous  gang  he  once  whooped  it  up  with,  when  they  raid  a 
train  he's  riding  for  the  honorable  business  of  getting  a  big 
city  schoolmarm  to  come  to  the  small  town  where  he's  been 
peacefully  settled  with  wife  and  kids.  Stranded  after  the  hold- 

up. Cooper  and  two  other  passengers,  Julie  London,  a  sad-eyed 
cabaret  singer,  and  Arthur  O'Connel,  a  card  sharp,  stumble 
upon  the  hideout  of  the  baddies,  commandeered  by  Lee  J  Cobb, 
a  one-time  terror  of  the  desert  now  almost  a  roaring  maniac. 
From  here  on  in,  the  film  settles  on  the  relationship  between 
Cooper  and  Cobb,  whereby  we  learn  the  latter  had  raised 
Cooper  to  a  life  of  gun-blazing  and  robbery  until  the  latter  set 
off  on  the  straight  and  narrow.  There  is  some  good  suspense 
and  action,  while  Miss  London's  bittersweet  romance  with 
Cooper  and  the  sensationalized  scene  where  she's  made  to 
disrobe  for  the  lecherous  pleasure  of  Jack  Lord,  will  give  the 
film  added  filips.  The  climax  finds  Cooper  cleaning  up  the 
gang,  one  member  at  a  time,  when  they  attempt  a  grand-scale 
bank  raid.  His  reputation  finally  secure,  he  trots  off  for  home 
with  Miss  London  treasuring  the  memory  of  a  sweetly  un- 

requited love. 

"Dnionhead" 
S«4^H€44  IR^lUHf  O  O  O 

Another  service  comedy  starring  Andy  Griffith.  No 
"Sergeants",  but  with  plenty  of  laughs. 

If  the  public  is  in  the  market  for  a  pleasant  and  affection- 
ately humorous  service  comedy  and  a  charming-dodo  perform- 
ance from  star  Andy  Griffith,  then  Warner  Bros.  "Onionhead  " 

should  do  right  nicely.  While  this  is  never  as  brash,  bouncy 
or  outrageously  jocular  as  Griffith's  other  assault  on  the  Armed 
Forces,  the  highly-popular  "No  Time  For  Sergeants",  it  is 
good  fun.  And  on  the  heels  of  "Sergeants",  it  figures  to  roll 
up  good  grosses.  Adapted  from  a  novel  by  Weldon  Hill,  this 
Jules  Schermer  production  depicts  the  adventures  of  a  likeable 
but  confused  chap  as  they  befall  him  in  the  Coast  Guard  just 
before  Pearl  Harbor.  The  numerous  episodes  are  either  sta- 

tioned at  sea  during  training  maneuvers  or  in  Boston  bars  dur- 
ing weekend  leaves.  Griffith's  jinx  of  never  being  able  to  get 

past  the  friendship  stage  with  women  is  explored  via  Felicia 
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Farr,  a  nympho  who  marries  his  best  friend,  and  Erin  O'Brien, a  college  sweetheart  whom  he  ultimately  wins  in  wedlock. 
Walter  Matthau  plays  the  head  cook  who  becomes  Griffith's 
bosom  buddy,  but  only  after  a  few  hilarious  snafus  in  which 
the  latter  attempts  culinary  art.  This  laugh-gimmick  of  having 
Griffith  assigned  to  the  ship's  mess  when  he  doesn't  even  know how  to  boil  water,  his  subsequent  tussles  with  Ray  Danton,  a 
conniving  commissary  officer,  and  his  rocky  affairs  with  both 
of  the  above-mentioned  girls,  are  the  main  ingredients  in  the 
screen-play  by  Nelson  Gidding.  Director  Norman  Taurog  has 
managed  to  keep  the  rollicking  evenly  spaced,  adding  some 
sentimental  touches.  Miss  Farr's  unveiling  of  a  nicely  man- 

nered yet  over-sexed  working  girl  makes  its  point  in  subtle 
fashion.  Joe  Mantell  is  Broadway  wacky  as  the  star's  fast-talk- 

ing sidekick,  James  Gregory  makes  a  fatherly  skipper,  while 
Joey  Bishop  and  Claude  Akins  are  boisterously  apt  swabbies. 
The  title  derives  from  the  fact  that  Griffith  has  his  head  shaved 
for  fear  of  balding.  Before  and  after  this  he  has  full  set  of 
wavy  hair. 
Warner  Bros.     NO  minutes.    Andy  Griffith,   Felicia  Farr,   Erin  O'Brien.  Produced 

"The  Gun  Runners" 
^U4lH€^  1^<ZtiHf  Q  O  PLUS 

OK  actioner  with  Audie  Murphy.  From  Hemingway  novel. 

Ernest  Hemingway's  vividly  angular  novel,  "To  Have  and 
Have  Not  ",  about  a  ruggedly  free  fisherman  who  gets  entrapped  * 
in  underworld  high-life  around  Key  West,  now  makes  its  third  '1 
cinematic  appearance  under  the  title  of  "The  Gun  Runners". 
With  Audie  Murphy  as  its  star  and  Don  Siegel  as  director,  this 
United  Artists  release  of  the  Seven  Arts  Production  is  consid- 

erably less  a  virtuouso  acting  and  adventure  yarn  than  memory 
serves  the  other  two  as  being.  Adaptors  Daniel  Manwaring  and 
Paul  Monash  have  preserved  enough  of  the  Hemingway  dia- 

logue to  give  things  a  glinty  lift  every  now  and  then  and  fre- 
quently build  up  scenes  that  have  a  nice  salty  or  sordid  tang 

about  them.  Further,  producer  Clarence  Greene  has  moved  up 
the  tale  to  coincide  with  the  current  Cuban  revolt,  adding  there- 

by some  topical  titillation,  and  in  general  gotten  from  Hal 
Mohr's  Florida  lensing  and  Leith  Stevens  insinuating  score, 
production  values  which  are  a  good  deal  more  than  gloss.  In- 

deed, for  a  moderate  budgeter  this  one  has  some  startling  bursts 
of  scenic  spunkiness  and  its  characters  on  occasion  prove  a 

gusty  and  promising  crew.  All  this  makes  "The  Gun  Runners" good  fare  for  the  action  market,  where  the  Murphy  name,  the 
slug-fests,  the  drinking  bouts  and  the  rough-and-ready  pacing 
should  stand  it  in  good  stead.  Murphy  still  looks  like  the  nice 
Texas  lad  in  a  tough  role.  Eddie  Albert  is  much  more  success- 

ful as  a  freewheeling  Rotarian  who  charters  the  Murphy  boat 
in  order  to  smuggle  in  machine  guns  to  the  rebels  and  Patricia 
Owens  is  fittingly  tender  as  Murphy's  loyal  wife.  Everett 
Sloane  has  some  picaresque  moments  as  the  hero's  barroom 
confederate  and  Gita  Hall  is  suggestive  as  an  expensive  bit  of 
anatomy  with  a  yen  for  yachts  and  skippers.  The  contrasts 
between  the  world  degenerates,  the  simple  villagers  and  the 
hero's  outdated  brand  of  individualism  so  telling  in  the  novel, 
is  here  skimmed  over  in  favor  of  action  and  suspense.  In  the 
end.  Murphy  unhoodwinks  himself,  foils  the  amiably  evil 
Albert,  helps  the  government  wipe  out  the  gun  runners  and 
pays  up  the  back-fee  on  his  beloved  boat. 
United  Artists.  83  minui 
duccd  by  Clarence  Greer on  Page  14] 

.  Audie  Murphy,  Eddie  Albert, Directed  by  Don  Siegel. 
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"The  Decks  Ran  Red" "Teenage  Caveman" 

Fast-moving,  but  far-fetched,  meller.  OK  for  action 
market  or  for  lower  siot  in  general  market. 

The  Andrew- Virginia  Stone  team  has  turned  out  another 

flamboyant,  but  too  far-fetched,  thriller  in  M-G-M's  "The Decks  Ran  Red  ".  It  has  lots  of  slippery  suspense,  staccato  edit- 
ing, colorful  characters  and  a  frankly  bizarre  plot,  but  this 

Stone  production,  (Andrew  was  writer-director  and  Virginia 
editor),  is  nowhere  near  as  taut  and  cracking  as  their  recent 
"Cry  Terror",  and  has  a  definite  drawback  in  ail  the  narrative 
gimmicks,  which  test  the  credulity  of  the  audience.  Best  suited 
for  the  action  market,  it  should  serve  as  an  adequate  second 
feature  generally.  Starred  in  this  tale  of  mutiny,  mayhem  and 
mystery  are  James  Mason,  the  hoodwinked  captain  on  his  first 
command,  Broderick  Crawford,  the  hoodwinking  swabbie  plot- 

ting the  overthrow,  and  Dorothy  Dandridge,  wife  of  the  Negro 
cook  who  insisted  on  her  passage  aboard  ship.  The  ship  hap- 

pens to  be  an  emaciated  freighter,  and  it  is  the  desire  of  Craw- 
ford and  his  lusty  cohort,  Stuart  Whitman,  to  secretly  spread 

dissension  among  the  crew,  compromise  the  innocent  friendship 
of  Mason  and  Miss  Dandridge  and  eventually  wind  up  with 
the  boat  and  the  half-million  dollars  in  salvage  reward  which 

goes  with  it.  Of  course,  the  two  lagos  will  appear  as  Mason's 
most  trusting  mates,  careful  to  see  that  they  receive  commenda- 

tory mention  in  the  captain's  log  and  thereby  be  above  all  sub- 
sequent suspicions  by  authorities.  However,  things  become 

more  complex  than  expected,  Crawford  is  forced  to  kill  an  un- 
willing confrere,  finally  realizes  he  will  have  to  do  the  same 

with  the  entire  crew  and  later  claim  himself  and  Whitman  as 
the  only  survivors  of  a  blood-curdling  mutiny.  Mason  is  suit- 

ably frenzied  in  a  dignified  manner,  Crawford  and  Whitman 
are  alternately  savage  and  sly,  while  Miss  Dandridge  adds  a 
sultry  simmer  to  her  role. 

Metro-Goldwyn-Mayer.  84  minutes.  James  Mason,  Broderick  Crawford,  Dorothy Dandridge.    Produced  by  Andrew  and  Virginia  Stone.    Directed  by  Andrew  Stone. 

"Terror  in  a  Texas  Town" 
Scouted  1^<zUHf  O  O 

yvii/d  western  for  lower  half  of  dual  bills.  Sterling  Hay- 
den  in  lead. 

This  western  produced  by  Frank  Seltzer  is  a  standard  low 
budget  oater.  With  Sterling  Hayden  in  the  role  of  a  Swedish 
seaman  who  returns  to  the  ranch  lands  to  avenge  his  father's 
death,  it  offers  some  fair  action  and  modicum  of  suspense. 
Enter  "Terror  in  A  Texas  Town  "  for  the  lower  slot  on  dual 
bills  in  the  action  market.  Director  Joseph  H.  Lewis  gets  the 
most  out  of  the  Ben  L.  Perry  script,  which  is  studded  with 
only  the  most  basic  motivations  and  black-and-white  denoue- 

ments. The  action  is  heightened  by  some  of  the  rhubarbs  in 
tavern  and  town,  while  the  high  point  is  the  slam-bang  fight- 
to-the-death  climax  between  Hayden  and  Sebastian  Cabot,  who 
plays  the  land-grabbing  heavy.  Support  is  furnished  by  Ned 
Young,  Cabot's  fast-draw  cohort,  and  Carol  Kelly  as  a  gun 
moll  who  reforms.  Cabot  &  Co.  running  down  squatter  farmers 
and  their  families,  killing  the  innocent  etc.,  until  Hayden 
arrives,  finally  overthrows  Cabot  and  knocks  off  Young,  who 
had  earlier  shot  Hayden's  father. 
United  Artists.  80  minutes.  Sterling  Hayden,  Sebastian  Cabot.  Produced  by Franl<  N.  Seltzer.    Directed  by  Joseph  H.  Lewis. 

^€C^UtC44,  ̂ CltiH4^  Q  Q  PLUS 
Stone-age  melodrama  with  prehistoric  monster  battles. 

American-International  have  turned  their  sights  in  a  full- 
circle  reversal  from  the  space  age  right  down  to  the  stone  age 
with  this  new  exploitation  entry,  which  is  being  teamed  with 
"How  To  Make  A  Monster".  The  combination  is  a  likely  one 
for  houses  that  have  had  previous  success  with  such  gimmick 
shows.  Produced  by  those  hoopla  stalwarts,  James  H.  Nichol- 

son and  Samuel  Z.  Arkoff,  and  titled  with  eye-catching  pre- 
posterousness,  "Teenage  Caveman"  successfully  continues  the 
parade  of  big-screen  comic  books  with  built-in  soda  fountain 
appeal.  Fantastically  arrayed  in  a  process  called  Superama  and 
scenically  scrambled  with  rock-marauding  dinosours,  ptero- 

dactyls, plesiosaurs  and  other  paleolithic  domestics,  this  adven- 
turous quickie  provides  a  few  exciting  battles  between  these 

monsters  of  the  past.  It  also  offers  Robert  Vaughan  as  the 
starry-eyed  youth  who  revolts  against  the  barbarisms  and  super- 

stitions of  his  grim  and  gruff  elders  when  he  discovers  that 
tender  passion  known  as  love,  fetchingly  symbolized  by  Sarah 
Marshall.  As  written  by  R.  Wright  Campbell  the  dialogue  is 
sparse  and  declamatory,  while  Roger  Corman's  direction  empha- 

sizes the  dark  and  demon-ridden  mood  of  the  times.  The  plot 
takes  a  nice  twist  at  the  end  when  it  is  suggested  that  the  pre- 

historic scene  we've  been  witnessing  may  be  the  post-nuclear 
war  debris.  This  ending  also  makes  more  palatable  Vaughan's 
jejune  pleas  for  "international"  understanding  among  the  dis- 

trusting tribes,  since  one  of  the  laws  of  his  own  clan  is  no 
fraternization  with  outsiders.  Anyone  breaking  this  covenant 
meets  instant  death  as  does  any  stranger  unhappily  straying 
within  their  territory. 

American-International.  65  minutes.  Robert  Vaughan,  Sarah  Marshall.  A  James H.  Nicholson-Samuel  Z.  Arkoff  Production.    Directed  by  Roger  Corman. 

"The  Fearmakers" 

fair  melodrama  with  "expose"  exploitation  angle. 
"The  Fearmakers"  tells  the  melodramatic  tale  of  a  brain- 

washed Korean  vet  who  returns  home  to  his  public  relations 
business  and  finds  it  being  run  by  a  subversive  group  who  are 
aiming  to  stir  up  nuclear-war  fear  to  sell  a  peace-at-any-price 
platform  to  the  public.  The  plot  screenplaywrights  Elliot  West 
and  Chris  Appley  have  whipped  up  is  the  flag-waving  declama- 

tory sort.  There  is  a  fair  exploitation  angle  in  the  "expose" 
nature  of  the  story,  and  the  film's  boxofiice  chances  hinge  on 
how  that  angle  is  sold.  As  the  much-beset  hero,  Dana  Andrews 
gives  a  competent  performance,  although  some  of  the  dialogue 
he  is  required  to  deliver  is  rather  heavy  corn.  Director  Jacques 
Tourneur  handles  the  Martin  H.  Lancer  production  with  only 
a  modicum  of  ingenuity.  Dick  Foran  plays  the  gray  flannel  bad 
guy  who  mysteriously  took  control  of  the  Andrews  firm  after 
the  latter's  partner  met  with  a  suspicious  auto  death,  and  he 
plays  him  like  a  card  sharp  at  a  football  game.  Mel  Torme  is 
Foran's  whimpering  flunky,  Marilee  Earle  is  the  tremulous 
secretary  who  eventually  sides  with  Andrews.  Plot  follows 
Andrews'  return,  his  suspicion  and  later  discovery  that  Foran 
murdered  his  partner  and  is  now  peddling  a  fear  campaign  for 
supposedly  subversive  interests,  culminating  in  the  showdown 
and  Andrews'  near-miss  death  at  the  hands  of  thugs. 
United  Artists.  83  minutes.  Dana  Andrews.  Dick  Foran,  Mel  Torme.  Produced  by 
Martin  H.  Lancer.    Directed  by  Jacques  Tourneur. 
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%  "Me  and  the  Colonel"  director  Peter  Glen- 
ville  drove  a  Rolls-Royce  right  into  a  Wash- 

ington, D.  C,  television  station  for  an  inter- view. British-made  auto,  which  plays  a  major 
role  in  film,  is  being  utilized  in  a  tie-in  drive 
between  Columbia  and  RR  dealers. 

COMPO  Claims  Increased 

Movie  Coverage  in  Newspapers 
Results  are  apparently  being  realized  from 

COMPO's  steady  hammering  away  at  news- 
paper editors  and  publishers  in  its  series  of 

advertisements  in  Editor  and  Publisher. 
In  the  latest,  the  94th,  ad  in  the  September 

20  issue  of  E  &  P,  COMPO  reports  that  news- 
papers are  getting  the  message  and  are  ex- 

panding coverage  of  motion  picture  news. 
"In  recent  weeks,'"  the  ad  declares,"  we ha\e  heard  of  more  and  more  papers  that  are 

expanding  their  movie  news  coverage.  It  was 
bound  to  happen  of  course,  but  nonetheless 
we  are  deeply  grateful. 

"Credit  for  this  change  should  go,  in  our opinion,  to  those  dedicated  motion  picture 
editors  who  have  uncreasingly  argued  with 
their  bosses  that  the  movies  have  great  reader 
interest  and  therefore  should  recei\e  proper 
(-(iserage.  .  .  .  Fortunately  for  all  concerned, 
the-  tendency  to  give  better  movie  coverage 
will  be  supported  by  the  pictures  coming  up 
for  release.  With  attendance  already  surpass- 

ing last  year"s  attendance  figures,  these  coming 
pictures  are  certain  to  attract  even  more  peo- 

ple to  theatres.  This  will  give  further  justifica- 
tion to  the  claim  of  movie  editors  that  movie 

coverage  should  be  increased."' The  ad  suggests  editors  satisfy  their  readers 
In  giving  them  more  movie  news." 

Wide  Range  Promotion  Drive 

Kicks-Off  "Defiant  Ones'  in  N.Y. 
For  the  New  \'ork  City  premiere  of  Stanley 

Kramer's  "The  Defiant  Ones,"  United  Artists 
poured  out  some  S55, ()()()  for  promotit)nal  cov- 

ering every  facet  of  advertising,  publicity  and 
exploitation. 

In  one  phase  of  the  dri\e,  keyed  specifically 
to  the  city's  large  Negro  population,  four- column  newspaper  ads  were  placed  in  the 
Negro  press.  Ads  played  up  the  film's  theme — the  story  of  two  fugitives  who  escape  from  the 
law  and  are  manacled  together.  Another,  part 
of  the  N.  Y.  campaign,  included  a  series  of 
screenings  for  opinion  makers  from  press, 
labor,  radio  and  TV,  religious  and  educational 
organizations.  Groups  participating  in  these 
selective  screenings  included:  American  Jew- 

ish Congress,  Protestant  Council  of  New  York, 
NAACP,  New  York  City  CIO  Council,  Cath- 

olic Interracial  Council  and  the  Anti-Defama- 
tion League  of  Bnai  Brith. 

Highly  effective  was  a  street  bally  stunt 
featuring  three  pairs  of  men  parading  in  the 
Times  Suqare  area.  The  pairs,  consisting  of  a 
Negro  and  a  white  man,  were  chained  to- 

gether and  carried  appropriate  signs  plugging 
the  film. 

In  addition,  "The  Defiant  Ones"  was  boomed 
^■ia  a  billboard  saturation  drive  of  1500  post- 

ings in  selected  areas.  Coming  of  the  film  to 
the  Victoria  Theatres  was  heralded  by  display 
copy  reading  "10  Days  to  'The  Defiant  Ones'  " with  the  figure  in  the  copy  changed  daily. 

%  That  "Man  of  the  West,"  Gary  Cooper, 
gives  the  once-over  to  a  map  of  the  West 
mailing  piece  used  to  promote  the  UA  re- 

lease, as  UA  promotion  chief  Roger  H. 
Lewis  (left)  and  sales  promotion  director 
Jonas  Arnold  looks  on.  Direct-mailer,  which 
highlights  major  events  and  places  in  the 
West,  is  being  sent  to  exhibitors,  schools 
and  organizations. 

Pretty  redhead  Gwen  Verdon  points  to  her  % 
monicker  on  the  marquee  of  New  York's 
Roxy  Theatre,  where  "Damn  Yankees" 
opened  last  week.  She  co-stars  with  Tab 
Hunter  and  Ray  Walston  in  the  WB  filmiza- 
tion  of  the  hit  Broadway  musical. 

Columbia,  Rolls  Royce  Dealers 

Tie-In  Boosts  'Me  and  Colonel' Columbia  is  making  full  use  of  a  tie-in  with 
Rolls-Royce  dealers  to  plug  Danny  Kaye's  new- 
starrer,  "Me  and  the  Colonel." 
As  the  vehicle  employed  by  Kaye  and  his 

co-stars.  Curt  Jurgens  and  Nicole  Maurey,  to 
escape  from  the  onrushing  Nazi  army,  a  1924 
Rolls  plays  a  major  part  in  the  William  Goetz 
production.  The  LInited  States  office  of  the 
world  famed  British  automobile  concern  has 
provided  its  dealer  organization  throughout 
the  country  with  instructions  on  how  to  tie  in 
with  the  film.  Columbia,  in  return,  has  dis- 

tributed to  its  corps  of  field  exploiters  and  to 
theatremen  a  special  brochure  detailing  tie-ins with  the  Rolls. 

One  of  the  ways  in  which  an  attention-grab- 
bing co-op  can  be  set  up  was  illustrated  at  the recent  world  debut  of  the  film  in  New  York 

City.  When  Kaye  arrived  for  the  premiere,  he 
was  greeted  at  the  airport  by  a  Gothamite  in 
his  1924  Rolls  who  drove  Kaye  into  the  city. 
Needless  to  say,  the  stunt  made  most  of  the 
N.  Y.  papers. 

At  the  film's  Washington,  D.  C,  opening,  a 
series  of  gimmicks  involving  the  Rolls  were 
staged  with  great  success. 
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Muftt  Find  Solution  to  Owr-Svating 

( Conthiiied  from  Page  1 1 ) 
uses  so  that  the  remaining  equity  may  contribute  to  the  con- 

tinuity and  health  of  your  business? 

Let  me  state  this  problem  in  the  concrete,  statistical  form 
which  appeared  in  The  Film  Daily  of  August  26th.  It  is  part 
of  an  article  by  John  Davis,  Managing  Director  of  the  J.  Arthur 
Rank  Organization,  who  is  writing  about  a  similar  problem 
in  Britain.  I  quote  "Mr.  Davis  argues  that  an  industry  which 
was  selling  1,600,000,000  seats  in  1946,  and  only  900,000,000 
in  1957,  is  certainly  faced  with  a  changing  pattern  in  its  activi- 

ties, forecasting  a  further  decline  in  attendance,  eventually 
leveling  off  at  about  600,000,000.  Davis  holds  attendance  will 
be  spread  too  thinly  over  theatres,  with  the  result  that  opera- 

tions will  be  uneconomic,  both  for  owners  and  producers". 

"The  industry,  Davis  hold,  "should  decide  upon  the  number 
of  theatres  needed  to  ensure  adequate  service  to  the  public". 
He  suggested  "This  might  entail  the  closing  of  1000  theatres 
to  cope  with  the  problem."  Davis  calls  for  a  compensation 
fund,  to  be  created  by  a  seat  levy  administered  by  the  industry. 

Such  a  scheme  might  be  possible  in  Britain,  and  my  notion 
is  that  even  for  Britain  it  will  not  work,  but  for  us  Americans 
— such  a  plan  would  he  impossible.  First,  it  would  be  against 
the  law, — and  second, — we  American  Exhibitors  have  refused 
to  organize  one  big  Exhibitor  outfit  which  could  fight  with  a 
mighty  and  powerful  voice  for  all  of  us.  Instead,  we  have  pre- 

ferred to  let  Uncle  Sam  solve  our  problems  and  run  our 
business. 

Now,  Reduction  of  Seats  Has  To  Come.  How  else  can  you 
read  these  figures.''  I  would  not  venture  to  predict  how  many 
seats  will  disappear,  but  let  us  not  permit  the  idea  of  seat 
shrinkage  to  overwhelm  us,  and  paralyze  our  efforts,  when  we 
should  be  thinking  and  working  how  to  solve  the  problem. 
In  my  mind,  a  logical  conclusion  to  be  reached  is  that  less 
seats,  less  theatres,  can  and  should  mean  a  theatre  industry  with 
great  vitality  and  ability  to  withstand  the  outside  competition 
that  now  almost  overwhelms  us. 

FEWER  THEATRES  EASE  PROBLEMS 

Concretely,  I  am  firmly  convinced  (and  I  have  proved  it  by 
actual  performance)  that  many  towns  with  four  theatres,  now 
losing  money,  can  be  prosperous  as  three  or  two  theatre  towns 
— and  the  three  theatre  town  perhaps  must  become  a  two  the- 

atre town — and  a  two  theatre  town  a  one  theatre  town. 

I  ask  each  one  of  you  to  think  for  a  moment — what  would 
happen  in  your  individual  situation  if  a  theatre  were  to  be 
eliminated.  There  would  be  better  bookings — more  consistent 
shows  in  the  remaining  houses — and  greater  opportunities  to 
attract  the  public  to  our  theatres.  As  one  of  my  colleagues 
expressed  it— "Today,  the  well  kept,  well  located  theatre— 
expertly  managed  and  exploited,  having  access  to  sufficient 
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product  for  its  needs  and  in  an  area  that  is  not  overseated — 
is  the  kind  of  theatre  that  still  does  well  and  will  continue 
so  tn  Hn. 

In  the  depression  of  the  1930's,  this  was  recognized.  Exhibi- 
tors used  their  ingenuity — their  courage  and  their  working 

power  to  effect  closings  of  theatres  and  to  the  correction  of 
bad  competitive  situations.  Those  who  survived  the  tough  thir- 

ties were  those  who  followed  these  principles — and  really 
worked — and  they  went  on  to  the  prosperous  decade  of  the forties. 

But,  may  I  ask — what  does  a  man  do  in  a  one  theatre  town.' 
It  is  a  hard  question — but  if  he  sees  that  his  business  has  ebbed 
away,  his  comunity  shows  no  signs  of  a  significant  growth — 
that  its  standard  of  living  is  not  increasing — then  his  position 
is  no  better  than  the  owner  of  a  neighborhood  theatre  in  a 
big  city,  who  faces  the  same  unproductive  facts — and — in  addi- 

tion— suffers  from  heavy  over-seating  in  the  area.  Perhaps  the 
real  cure  for  him  will  come  with  the  entry  of  more  and  better 
pictures  on  the  market,  since  he  has  access  to  all  product. 

SALE  TO  TV  SERIOUS  ERROR 

It  is  true — fantastic  errors  have  been  made — not  only  by 
exhibition  inciting  the  government  to  dismember  the  structure 
of  our  business,  but  also  the  much  more  serious  error — a  mon- 

strous mistake  by  production  and  distribution — in  putting  a 
most  dangerous  competitor  into  the  business  of  showing  great 
motion  picture  films  of  the  past  in  competition  with  new 
product  of  all  grades. 

Do  you  know  that  every  night  for  one  month  in  New  York 
City — on  one  station  alone — there  was  an  Academy  Award 
Night — in  which  the  former  great  creative  talents  of  the  world 
come  into  the  living-rooms  of  this  vast  metropolitan  area.  And 
— while  this  revival  is  on,  128  features  are  being  shown  every 
week  from  the  combined  New  York  City  channels.' 

This  is  competition  created  by  ourselves — of  a  kind  so  fan- 
tastic in  its  damage  to  the  interest  of  the  people  who  did  it, 

that  no  writer  could  have  ever  conceived  such  a  commercial 
atrocity — which  must  never  happen  again. 

Back  to  back,  with  the  decrease  in  seats  sold  is  the  shortage 
of  good  product  available.  On  the  one  hand,  we  encourage  our 
possible  patrons  to  stay  home  and  see  old  movies.  On  the 
other  hand — we  reduce  the  incentive  to  go  out  to  a  movie  by 
short-changing  the  theatres  hungry  for  new  features. 

An  increase  in  solid  commercial  features  is  essential  to  recov- 
ery. The  shortage  of  film  cannot  and  will  not  be  permanent. 

The  laws  of  economics  are  sometimes  very  slow,  but  slow  or 
fast — their  operation  is  inevitable  under  given  circumstances. 

The  law  of  supply  and  demand  must  and  will  operate  in 
our  industry.  I  believe  the  lag  in  bringing  supply  up  to  demand 
is  in  part  due  to  the  fact  that  the  creators  of  film  entertainment 
are  feeling  their  way  in  a  transition  period.  In  Hollywood  there  ,1 



IF  YOU  ARE  A  THEATRE  OWNER 

Regardless  of  Organization  Affiliation  —  whether  Drive-in  or 
Conventional  —  Large  or  Small 

tfcu  ate  incited  to 
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NATIONAL  ALLIED'S  MAMMOTH 

195S  "CONVENTION  FOR  ACTION 

MORRISON  HOTEL -CHICAGO 

OCTOBER  13-14-15 

COMBINED  WITH 

THE  GREAT  TESMA-TEDA  TRADE  SHOW 

IHERFIL  BE  PLENTY  OF  ACTION!   EFFECTIVE  ACTION! 
NO  PUSSYFOOTING!   NO  RED  HERRING  TRAILS! 

NO  SUPPESSION  OF  VITAL  ISSUES! 

.  .  .  Action  against  confiscatory  sales  policies 

.  .  .  Action  against  distributors'  subterfuges  for  dictating  admission  prices 

.  .  .  Action  against  sales  of  films  to  TV 

.  .  .  Action  against  all  operational  problems  plaguing  the  theatres 

THERE'LL  ALSO  BE 
.  .  .  Talks  by  Qualified  Industry  Leaders      .  .  .  Film  Clinics 
.  .  .  Business  Building  Workshops  .  .  .  Equipment  and  Concessions  Forums 

AND,  OF  COURSE,  THERE'LL  BE  LOTS  OF  FUN! 
*  Cocktail  Parties  *  Glamorous  Cabaret  Party 
*  Luncheons  *  Spectacular  Industry  Banquet 

^r/*  f^Cte/  JACK  KIRSCH yO  General    Chairman  Phone 
f^eJefMmJ     W     ,3^5  5  ^^^^^^ 

Write  —  Wire  —  Phone  Chicago  5,  Illinois  7-7425 
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(Continued  from  Pant-  16) 
is  considerable  uncertainty  about  what  the  public  will  buy  on 
the  theatre  screen. 

It  is  obvious  the  customers  will  not  buy,  in  the  theatre,  what 
they  can  obtain  for  "free"  in  the  living-room.  It  seems  to  me 
that  now,  the  eflfort  is  being  made  to  separate  the  kind  of 
film  created  for  theatres  from  the  features  available  for  tele- 
vision. 

But,  the  major  obstacle  is  the  fact  that  the  chains,  which 
formerly  were  affiliated  with  studios,  are  not  permitted  to  go 
into  the  business  of  producing  features.  These  organizations 
have  vast  picture  business  experience.  They  have  the  resources 
and  the  financial  strength  to  embark  upon  progress  which 
would  turn  the  feature  shortage  into  an  adequate  supply. 

National  Theatres  is  eager  to  make  pictures.  Stanley  Warner 
is  ready  to  go  into  production.  Others  would  climb  this  band 
wagon.  All  of  the  exhibitors  of  the  United  States  support  this 
movement  for  more  production  and  should  tell  our  govern- 

ment this  is  what  is  needed  to  survive  and  restore  our  business 
to  health  and  prosperity. 

This  is  one  of  the  most  ifjiportant  tiioves  you  can  make  to 
protect  your  operation. 

I  am  certain  that  those  of  us  who  are  willing  to  gamble  on 
the  business — who  are  willing  to  risk  large  sums  because  of 
our  faith  in  the  ability  of  more  good  pictures  to  re-build  bigger 
audiences  would  then  receive  the  green  light  to  go  ahead  and 
supply  exhibition  with  this  indispensable  product. 

This  would  ""reverse  gears" — a  drastic  change.  But  why  not.-* 
The  facts  have  changed.  You  face  an  entirely  new  situation  in 
the  story  of  this  business. 

HITS  ALLIED  'WHITE  PAPER' 

Let  me  speak  to  you  of  a  subject  that  has  pre-ocupied  me 
lately.  A  few  months  ago  Allied  States  Exhibitors  issued  a 
so-called  white  paper,  setting  forth  its  views  on  the  Consent 
Decrees — the  enforcement  of  these  Decrees  by  the  Department 
of  Justice  and  other  related  matters.  It  is  not  my  intention  to 
discuss  in  detail  the  matters  complained  of  in  this  paper. 

What  concerns  me  is  the  philosophy  expressed  generally  by 
this  paper.  It  would  seem  that  its  main  contention  is  that  fur- 

ther government  regulation  of  our  business  is  the  only  thing 
that  will  cure  all  of  our  ills  and  restore  the  industry  to  good 
health. 

This,  to  me,  is  the  most  startling  thought  that  has  yet  been 
advanced  for  our  troubles.  Perhaps  in  the  dictatorships  behind 
the  Iron  Curtain,  this  sort  of  thing  works  well,  but  in  the  free 
air  of  the  United  States,  it  is  repugnant  even  to  think  of  it. 
Further  government  regulations  can  only  lead  to  eventual 
control  of  our  screens  and  policies.  It  means  telling  us  what  to 
play,  when  to  play,  where  to  play  and  for  how  much. 

Furthermore,  I  contend  that  our  greatest  problems  are  the 

quantity  and  quality  of  pictures  now  being  produced  and  re-  ,i 
leased.   We  can  fight  television,  but  only  with  an  adequate 
supply  of  good  pictures.  Let  me  assure  these  gentlemen  that 
government  regulation  will  not  put  one  more  picture  in  re- 

lease— nor  will  it  attract  any  neiv  capital  to  help  make  the 
additional  pictures  we  so  badly  need.  On  the  contrary,  govern-  ̂  
ment  regulations  must  end  to  destroy  the  initiative  of  both  ̂  
capital  and  creative  people  and  eliminate  any  possibility  of 
more  pictures  being  produced. 

It  is  my  thought  that  the  present  amount  of  government 
regulation  has  tended  to  interfere  with  the  free  flow  of  eco- 

nomic forces  in  our  industry,  and  that  this  interference  has 
worked  to  the  detriment  of  the  industry  as  a  whole. 

Is  there  any  man  here  who  believes  that  our  theatres — our 
operation — our  methods  of  exhibition — are  the  sum  of  all 
showmanship  wisdom — who  believes  that  for  our  industry, 
technological  change  has  stopped.' 

URGES  TECHNOLOGICAL  PROGRESS  | 
I  start  with  the  idea  that  tomorrow  will  not  be  the  same  as 

)esterday  in  any  aspect  of  our  business.  In  every  phase  of 
American  industry,  we  witness  a  speed-up — a  remarkable  accel- 

eration of  change.  In  exhibition,  we  have  tried  color,  wide 
screen,  stereophonic  sound — CinemaScope — all  good  and  useful 
— also  Cinerama,  which  is  a  wonderful  medium,  but  extremely 
expensive  to  produce  and  exhibit.  Is  that  all  there  is  behind 
the  picture  curtain?  You  cannot  sell  me  on  stand  pat  show 
business  any  more. 

In  this  trying  period  we  are  under  pressure  to  test  anew  all 
media  of  promotion  and  ad\ertising — to  try  out  new  policies; 
to  follow  trends  of  public  taste.  The  times  are  changing.  We\ 
must  change  with  them — or  our  business  may  not  survive. 

Let  us  take  a  small  item  like  the  position  of  the  booth.  It 
came  about  as  an  accident — as  a  convenience  when  vaudeville 
houses  began  to  show  film — placing  their  booths  in  the  upper 
balcony,  where  there  would  be  the  least  interference  with  the 
seating  capacity,  and  the  convenience  of  their  patrons.  That  a 
keystone  was  created,  was  ignored.    It  seemed  fixed  in  that 
location  for  all  time.   Then  Cinerama  made  a  major  break- 1 
through,  locating  its  three  booths  on  the  orchestra  floor  soft 
that  the  projection  light  could  hit  the  curved  screen  at  90  de-1 
grees  and  avoid  distortion.  But  I  would  not  predict  that  this] 
is  final  even  for  Cinerama. 

Why  wouldn't  it  be  a  step  forward  for  a  national  exhibitor  i 
organization,  or  the  Johnston  office,  for  that  matter,  to  set  up 
a  competition  in  extensive  research  on  the  theatre  of  tomorrow?  ? 
Some  of  the  producers  are  always  claiming  we  are  backward  in  \ 
technical  exhibition  progress — and  so  we  are.    Perhaps  they 
might  show  us  the  way. 

A  national  architect's  competition — a  competition  among 
motion  picture  engineers — might  stimulate  ideas  now  latent  in 

Page  18       Film  BULLETIN    September  29,  l?58 



PABIAN  DN  RIDDLES 

Ctills  far  Prnffrvssirt'  Thinliint/.  Sh»$vmunship 

the  minds  of  men  and  women  of  imagination  and  talent  and 
result  in  plans  and  devices  which  would  create  new  public  in- 

terest in  going  to  theatres. 

Would  you  say  our  advertising  methods  are  correct — that  w  e 
have  nothing  to  learn  about  improvements  in  making  friends 
and  influencing  more  people  to  attend  our  theatres  more  often? 
No  one  who  really  has  done  any  thinking  on  the  problem  will 
say  we  have  mastered  the  use  of  radio  and  television  to  sell 
pictures,  and  undoubtedly  these  two  media  have  demonstrated 
their  tremendous  selling  power  over  us. 

Thus  far  in  our  use  of  television,  we  have  limited  our  sell- 
ing practically  to  space  pictures,  horror  pictures  and  sensational 

features  of  the  shocker  type.  While  there  are  audiences  for 
such  product — and  very  large  ones  among  TV  \iewers,  there 
are  also  large  segments  of  TV  fans,  representing  a  cross  section 
of  the  American  people  who  enjoy  a  different  order  of  enter- 
itainment  and  who  might  be  persuaded  to  keep  the  TV  screen 
■dark  on  frequent  evenings  and  go  out  to  patronize  the  best 
screen  entertainment  thus  far  created,  which  can  only  be  seen 
in  new  and  current  product  on  a  motion  picture  theatre  screen. 

We  should  have  our  mental  antennas  always  reaching  out 
to  feel  for  changes  in  public  taste,  in  public  thinking,  in  public 
habits — changes  which  will  influence  the  frequency  and  the 
type  of  theatre  going. 

It  is  always  an  important  policy  in  every  alert  and  progres- 
sive business,  to  re-examine  the  basic  assumptions  upon  which 

it  operates.  For  instance,  since  we  no  longer  have  the  huge 
mass  business  which  formerly  sustained  our  theatres  and  since 
we  are  in  a  period  of  higher  incomes  and  more  leisure,  is  it 
profitable  to  stick  so  closely  to  our  continuous  policies?  If 
ipeople  have  the  time,  it  is  easier  for  them  to  come  to  a  theatre 
land  see  pictures  from  the  beginning.  If  there  is  a  popular  trend 
to  see  pictures  from  the  beginning,  then  two-a-day  becomes  a 
more  practical  policy  than  we  ever  thought  it  was. 

HOW  TO  PRESENT  OUR  FILMS 

Note  that  in  the  heyday  of  picture  going  and  picture  making, 
stories  were  designed  so  you  could  drop  in  at  any  time  and 
pick  up  the  thread  of  the  narrative,  but  it  is  my  observation 
that  now,  more  and  more  features  require  that  you  see  the 
story  from  the  beginning,  in  order  to  get  the  utmost  kick  for 
your  admission  price. 

If  the  principal  motivation  is  established  in  the  first  reel  oi 
two,  then  you  lose  some  to  the  quality  and  entertainment  of 
the  picture  the  later  you  drop  into  the  theatre. 

It  might  well  be  that  we  are  watching  the  evolution  of  a 
higher  form  of  entertainment  requiring  you  to  see  a  picture 
in  sequence  as  the  writer  wrote  it  and  the  producer  created  it. 
Knowing  what  you  do  about  American  fads  and  shifts  in 

public  taste,  couldn't  it  easily  become  the  fashion,  the  thing  to 
do — the  style  for  people  to  boast  that  thev  only  see  pictures 

from  the  beginning?  There  is  no  law  of  public  habit — of  taste 
and  entertainment — which  says  that  old-style  theatre  going must  endure. 

Whether  we  can  more  profitably  change  to  two-a-day  or 
some  other  variation  of  non-continuous  policy  is  something  to 
be  carefully  analyzed. 

I  have  been  watching  the  development  of  the  campaign  to 
attract  increasing  numbers  of  senior  citizens  to  our  theatres. 
It  is  a  healthy  sign  of  sharp  thinking  and  sound  showmanship. 
Even  in  our  best  days  we  have  always  complained  that  older 
people  do  not  patronize  the  theatres — and  we  usually  consid- 

ered the  age  of  35  as  a  limit  to  the  overwhelming  percentage 
of  our  customers. 

SEEK  OUT  OLDER  AUDIENCE 

Now  times  have  changed.  Our  young  people  are  more  ma- 
ture— more  educated — more  sophisticated.  Adult  themes  are 

more  popular.  With  families  going  into  smaller  houses  and 
apartments,  grandma  and  grandpa  live  by  themselves.  Elderly 
people  go  into  new  types  of  old  folks'  homes.  There  is  increas- 

ing consideration  given  to  life  in  our  declining  years,  and  fin- 
ally— there  is  social  security,  giving  elderly  people  a  regular 

certain  income,  enabling  them  to  buy  entertainment  on  their 
own  and  not  as  they  did  in  the  past — to  live  solely  on  the 
bounty  of  their  children.  Properly  cultivated,  the  Senior  Citi- 

zen business  in  our  theatres  may  become  important. 
I  have  covered  some  ground — throwing  out  suggestions  in 

various  directions.  Some  may  shrivel — others  may  survive,  but 
I  have  made  these  few  suggestions  only  to  show  you  there  are 
new  ways  of  thinking — new  ways  of  planning — new  sources 
of  patronage. 

It  is  deplorable  to  see  the  "Better  Business  Building  Cam- 
paign" falter  and  possibly  fail.  Other  industries  have  demon- 
strated most  frequently  that  campaigns  of  this  nature  work 

exceptionally  well.  Surely  this  organization  must  support  this 
movement.  The  tremendous  job  and  amount  of  work  so  well 
done  by  your  own  Ernest  Stellings,  our  National  President,  de- 

serves all  the  whole-hearted  support  we  can  give  him.  And 
it's  in  our  own  selfish  interest  to  do  so. 

Certainly  TV,  born  of  radical  innovation  will  not  stand  still. 
Led  by  restless,  aggressive  corporations  who  advertise  that 
progress  is  their  most  important  product,  the\  will  not  stop 
research  and  experiment  in  their  determination  to  dazzle  and 
hold  their  audiences  with  new  styles,  new  innovations,  new 
perfection  of  TV  reproduction  and  story-telling. 

This  is  a  competition  we  should  not,  cannot — must  not  lose. 
On  our  side  is  the  greatest  instrument  for  entertainment  ever 
created.  If  we  encourage  its  refinement  and  improvement — if 
we  use  ingenuity,  resourcefulness  and  fighting  spirit — and 
above  all,  SHOW MANSHIP  —  ASD  DO  IT  OI  RSELVES, 
AND  NOT  DEPEND  ON  THE  GO\'ERSMENT  TO  DO  IT 
FOR  L  S — this  will  once  again  be  a  proud  and  happy  industry. 
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EXPLOITATION 

PICTURE 
of  the  issue 

Blood  and  Brutality  of  'Blood  Island' 

Ballyhoo  Natural  for  Shock-Wise  Showmen 

Play  up  the  "blood"  in  "The  Camp  on  Blood  Island" !  That's 
the  showmanship  angle  on  this  shocker  that  is  getting  the  all- 
stops-out  ballyhoo.  Some  results  are  already  in  proving  that 
this  blood-curdler  can  reap  a  boxoffice  bonanza  where  it  is 
backed  with  hard-hitting  exploitation  efforts. 

Tabbed  by  the  Columbia  promotion  corps  as  "the  Most 
Brutal,  Barbaric  Truth  in  the  History  of  Movies  and  Mankind," 
the  Hammer  production  pulls  no  punches,  lashes  out  hard  with 
a  theme  of  violence,  cruelty,  hate  and  the  like — passions  that 
can  be  exploited  by  shock-wise  showmen. 

Being  distributed  by  Columbia  on  an  exchange-by-exchange 
basis,  it  has  garnered  boxofifice-busting  business  in  diverse  areas 
like  New  England,  Cincinnati  and  Los  Angeles.  One  of  the 
big  factors  in  the  success  of  the  campaign  in  these  areas  has 
been  a  mobile  truck  ballyhoo-float  (see  illustrations  at  right) 
that  highlighted  big  saturation  pre-selling  campaigns.  The 
traveling  eye-stopper,  complete  with  sound  equipment,  is  ac- 

companied by  a  Columbia  exploiteer  who  visits  local  news- 
papers, radio  and  television  stations.  Cost  of  this  promotion 

is  low  enough  to  permit  groups  of  theatres  in  an  area  or  small 
circuits  to  stage  their  own  tours — and  make  it  pay  off  hand- 

somely. To  back  up  the  mobile  display,  the  successful  cam- 
paigns have  also  used  TV  and  radio  spots,  together  with  some 

cleverly  devised  handouts.  Managers  in  big  towns  and  small 
rave  about  the  effectiveness  of  this  showmanship  formula  for 
"Blood  Island".  Such  comments  as  "Give  us  more"  and  "This 
is  the  kind  of  ballyhoo  we  need"  are  standard  reaction  to  the 
towing  float.  In  addition  to  the  "shock"  treatment,  this  film 
permits  an  aggressive  approach  to  veterans  and  their  wives. 

"I'll  kill 
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The  Advertising 

Featured  in  the  ads  are  shudder-and-shake  punch  lines  and 
rugged,  violent  art.  Such  striking  captions  as  "The  War  Has 
Ended  .  .  .  Now  the  Slaughter  Begins",  and  "Authenticated  by 
the  Very  Few  Who  Survived  the  Massacre"  lend  a  sense  of 
primitive  brutality  to  the  overall  tone  of  the  striking  advertise- 

ments. In  keeping  with  this  theme,  the  ads  are  illustrated  with 
the  overpowering  figure  of  a  mean-as-hell  Japanese  soldier 
about  to  lower  a  giant  sword  or  a  whip  on  his  helpless-victim. 

To  supplement  the  newspaper  ads,  Columbia  is  pushing  this 
one  heavily  for  TV  and  radio  selling.  TV  trailers,  which  can 
be  ordered  from  the  film  company,  feature  a  final-frame  freeze 
for  superimposed  visual  credits,  or,  if  desired,  local  announcers 
can  tag  on  theatre  and  playdate  info.  Fifteen-,  thirty-,  and 
sixty-second  transcriptions  are  available  on  a  single  disc  and 
all  spots  have  open  ends  for  theatre  credits  to  be  added  by  the 
announcer.  Radio  spots  feature  blood-chilling  threats  by  simu- 

lated Jap  voices. 



stunts  &  Gimmicks 

Latest  in  the  line  of  motion  pictures  featuring  the  word 
"blood"  in  their  titles,  "Camp  on  Blood  Island  can  be  pro- moted via  a  Blood  Movie  Title  Contest.  Enlist  the  aid  of  a 
local  platter  spinner  to  induce  his  listeners  to  send  in  list  of 
movies  with  "blood"  in  the  title.  Longest  list  wins  contestant two  tickets  to  see  the  film. 

Tie-in  with  your  local  Red  Cross  chapter  for  a  joint  pro- 
motional effort.  Set  up  a  booth  in  your  lobby  with  a  volunteer 

to  accept  contributions  for  Red  Cross  work,  borrow  photos  of 
RC  activities  with  prisoners  during  war,  station  a  Bloodmobile 
in  front  of  your  theatre  for  a  blood  donor  drive,  arrange  to 
display  Red  Cross  packages  prepared  for  distribution  to  POW 
camps. 
To  highlight  the  war  angle,  here  are  a  few  suggestions: 

hold  a  special  veterans  show;  exhibit  souvenirs,  flags,  swords, 
weapons,  helmets,  etc.;  display  a  short  wave  radio  in  your 
lobby  tuned  to  Army  station. 

Drive-in  operators  can  serve  special  POW  food  items  at  their 
concession  counter;  display  roadside  signs  asking  the  public  to 
"spend  a  night  at  'The  Camp  on  Blood  Island'  ". 

A  street  stunt  of  an  unshaven  man,  in  a  ragged,  torn  prison 
uniform  marked  P.  W.  walking  through  town  distributing 
manila  envelopes  containing  small  manila  envelope  of  rice 
with  copy:  "This  was  my  week's  food  in  "The  Camp  on  Blood 
Island,'  State  Theatre  ",  is  sure  to  attract  beaucoup  attention. 

Try  to  locate  some  former  prisoners  of  war  to  participate 
in  a  radio  and/or  television  interview. 

Play  up  the  hot,  humid  tropical  setting  of  the  film  in  theatre 
front  displays.  Such  bally  tools  as  imitation  barbed  wire,  fake 
blood  splattered  on  signs  and  a  peep  box  containing  shock 
stills  will  keep  your  theatre  front  bustling  with  a  parade  of 
curiosity  seekers. 

Appeal  to  the  ferns  by  spotlighting  the  fact  that  the  wives 
of  soldiers  and  other  women  were  "Blood  Island  "  prisoners; 
offer  free  orchids  via  a  co-op  deal  with  a  florist  to  the  first  25 
or  50  w  omen  in  your  opening  day  line. 

YOU  WOULD  BE 
SHOCKED 

IF  THIS  WAS  AN  ACTUAL 

PARKING  TICKET! 
BUT  it:s  nothing 

COMPARED  WITH  THE 
SHOCK 

YOU'LL  RECEIVE  WHEN YOU  SEE 

TlleCAMPow 
BM)0»»SlAW» 

"THE  SNORKEL" 

PILGRIM  THEATRE 
STARTS 

TUESDAY.  JUNE  17 

4  Use  fake  parking  ticket  similar 
to  one  illustrated  here,  placing 
same  under  windshield  wipers  of 
parked  cars.  In  the  same  vein, 
you  can  issue  false  summonses 
ordering  people  "to  appear  in  the court  of  public  opinion  to  witness 
the  most  brutal,  barbaric  truth 
in  the  history  of  movies  and  man- 

kind at  the  (  )  Theatre." 

At  right  is  some  of  the  striking  I 
art  featured  in  the  ads  and 
posters.  These  stills  are  a  natu- 

ral for  "shock"  lobby  and  mar- 
quee displays.  Illustration  show- ing swordsman  about  to  behead 

a  prisoner  can  be  enlarged  and 
cut  out,  used  for  a  standee.  Set 
up  in  a  roped-off  section  and 
illuminated  with  red  spots,  it  will 
strike  home  the  shattering  bar- 

barism theme. 



SKOURAS 

Spyros  Skouras  To  Speak 

At  Both  Exhib  Conventions 
Spyros  P.  Skouras,  who  is  scheduled  to 

address  the  National  Allied  Convention  in 
Chicago  on  October  l4th,  has  also  requested 
the  opportunity  to  discuss  "a  subject  of  great importance  in  the  interest  of  the  future  of 
our  industry"  at  the  annual  Theatre  Owners of  America  convention  in  Miami  Beach.  Ac- 

cording to  Ernest  G.  Stellings,  T.O.A.  head, 
the  2()th  Ceetury-Fox  president  asked  for  one 
half  hour  of  speaking  time  but  will  be  given 
free  run  of  time  and  subject  matter.  He  has 
not  revealed  the  content  of  his  speech.  His 
appearance  is  scheduled  for  Wednesday,  Oc- 

tober 22nd.  Producer  Jerry  Wald  will  par- 
ticipate in  panel  discussion  on  "Better  Busi- 

ness Through  Better  Selling"  on  Friday morning,  October  4th.  He  will  address  the 
convention  on  "The  Development  of  New 
Screen  Personalities".  Agenda  emphasis  will 
be  on  "Better  Concession  Business",  a  dis- 

cussion involving  concession  experts  from 
all  over  the  country  in  cooperation  with 
TOA's  co-sponsor,  The  National  Association of  Concessionaires.  Plans  and  work  for  the 
Will  Rogers  Memorial  Hospital  will  be  out- 

lined by  A.  Montague,  president  of  the 
hospital. 

Allied  To  Air 

Opinions  on  Decrees 
Declaring  that  exhibitors  are  in  a  state 

of  confusion  regarding  the  consent  decree 
in  the  Paramount  monopoly  case,  Jack 
Kirsch,  general  convention  chairman,  said 
the  issues  will  be  thoroughly  aired  during 
Allied's  forthcoming  national  convention  in Chicago,  October  13,  14,  15.  A  thorough  re- 
\  ievv  of  the  decrees  w  ill  be  included  on  the 
agenda  and  time  allowed  for  floor  discussion 
by  the  delegates.  Kirsch  stated  they  are 
torn  between  claims  that  the  decrees  are  the 
cause  of  all  of  their  troubles  and  should  be 
revised,  while  others  insist  that  lack  of  en- 

forcement of  the  decrees  is  responsible  for 
exhibitor's  plight  today.  In  a  matter  so  \  ital 
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to  them,  the  Chicago  Allied  leader  declared, 
"they  should  not  leave  the  determination  of 
it  to  others,  but  should  resolve  it  for  them- 
sehes.  Questions  posed  to  the  Allied  dele- 

gates will  deal  with  three  main  subjects: 
(1)  theatre  divorcement;  (2)  block  booking; 
(3)  production  by  divorced  circuits. 

Hyman  Urges  B-B  Push Edw  ard  L.  Hyman,  \  ice  president  of 
American  Broadcasting-Paramount  Theatres, 
presided  at  a  regional  meeting  of  the  circuit 
in  Detroit  suggested  that  immediate  steps 
be  taken  for  progressi\e  and  aggressive  busi- 

ness building.  He  urged  exhibitors  and  dis- 
tributors to  band  together  for  complete  sup- 

port of  the  b-b  campaign  that  would  of  a 
certainty  net  profits  and  stimulate  movie- 
going.  He  expressed  the  view  that  the  plan 
for  orderly  release  will  o\ercome  so-called 
"orphan  periods"  and  said  "we  are  con- vinced if  a  distributor  will  release  a  block- 

buster during  weak  periods,  he  will  derive 
the  great  advantage  of  having  lean  competi- 

tion, maximum  plaj  ing  time  and  terms."  An estimated  2500  exhibitors  have  been  lined 
up  in  support  of  the  program. 

Bertero  Says  NT  Will 

Pare  Down  To  Solid  Core 
John  B.  Bertero,  newly  elected  president 

and  chief  executi\e  of  National  Theatres, 
Inc.,  announced  his  company's  future  poli- cies in  a  prepared  statement  to  the  press. 
Bertero  said  that  "regardless  of  what  pessi- 

mists may  say,  the  exhibiting  of  motion  pic- tures in  theatres  is  and  will  continue  to  be 
a  profitable  business."  Declaring  that  two 
strong  body  blows,  the  advent  of  commer- 

cial tele\ision,  coming  directly  on  the  heels 
of  restricti\e  decrees,  have  severely  ham- 

pered the  industry's  ability  to  grow,  he nevertheless  asserted  that  National  Theatres 
has  sur\ived  and  prospered  under  these  con- 

ditions and  is  proof  positi\e  of  its  \itality 

and  ability  to  meet  the  challenge  of  the 
future."  Succeeding  Elmer  C.  Rhoden,  who 
becomes  chairman  of  the  board,  Bertero  said 
that  National  had  realized  the  need  years 
ago  to  divest  itself  of  unprofitable  theatres 
and  of  retrenching  until  a  solid  core  could 
be  reached.  "We  now  have  about  three 
hundred  operating  theatres  and  are  reaching 
our  solid  core,  which  will  be  our  theatre 
operation"  with  the  possible  "addition  of 
some  open  air  properties".  The  new  man- agement team  has  Spencer  Lc\e  as  director  of 
theatre  operations,  replacing  Frank  H.  Rick- 
etson,  Jr.;  Charles  L.  Glett  as  television  op- erations director,  and  B.  Gerald  Cantor  as 
chairman  of  the  executive  committee  for 
allied  entertainment  fields. 

Stellings  Asks  Films 
From  Divorced  Chains 
TOA  president,  Ernest  G.  Stellings  told 

the  annual  convention  of  the  Theatre  Owners 
of  North  and  South  Carolina  in  Charleston, 
South  Carolina,  that  "we  must  find  ways  and means  of  encouraging  more  production  of 
good  product,  even  if  we  must  help  produc- tion secure  some  theatres  as  a  trade  for  the 
formerly  affiliated  circuits  going  into  pro- 

duction." He  emphasized  the  need  for  "a 
positive  program  that  will  entirely  eliminate 
the  spectre  of  the  sale  of  more  pictures  to 
television"  and  added  "that  this  must  be  a 

National  Theatres'  Leve,  Cantor,  Glett 
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permanent  and  continuinj^  program  ".  S;at- ing  that  the  sale  of  pictures  to  television 
"was  the  greatest  blunder  ever  made  in  this 
business"  he  outlined  TOA  s  plan  for  the 
organization  of  a  "tax-exempt,  non-profit 
trust"  to  be  set  up  by  theatremen  for  pur- 

chase of  post-'48  films. 

Picker  Named  by  Loew's Eugene  V.  Picker  was  recently  named  ex- 
ecutive vice  president  of  Loew's  Theatres 

by  the  board  of  directors.  The  announce- 
ment was  made  by  president  Leopold  Fried- man. Picker  started  as  an  usher  in  one  of 

his  father's  theatres  during  his  undergraduate days  at  New  York  Llniversity.  He  became 
a  member  of  Loew's  Theatres'  board  in  1956 
when  Joseph  Vogel  resigned  to  head  the 
parent  company. 

Columbia  Stock-Buyers 
The  present  nine  member  board  of  di- 

rectors for  Fico,  the  corporation  formed  sev- 
eral months  ago  for  the  express  purpose  of 

purchasing  shares  of  Columbia  Pictures  in 
the  open  market  is  soon  to  be  expanded  to 
eleven,  according  to  a  statement  released  by 
the  organization.  The  names  of  the  present 
board  members  was  disclosed  along  with  a 
statement  from  the  governing  body  that  said 
"the  purpose  of  these  purchases  is  to  demon- strate confidence  in  Columbia  management 
and  the  confidence  of  management  itself  in 
the  future  of  Columbia  and  the  motion  pic- 

ture industry."  The  board  is  now  made  up of  L.  J.  Barbano,  Leo  M.  Blancke,  Samuel 
J.  Briskin,  Ralph  M.  Cohn,  Alfred  Hart,  A. 
Montague,  A.  Schneider,  Charles  Schwartz 
and  Donald  S.  Stralem.    The  complete  list 

NICHOLSON 

Mux    L.    Youn^slcin    (right)    president  of 
Liiited    Artists    Records    and    LA  Music, 
greets  Monte  Kay,  ncimed  v. p.  and  general 

manager  of  both  companies. 

of  stockholders  follows:  Samuel  J.  Briskin, 
Mrs.  H.irrv  Cohn,  Ralph  M.  Cohn,  Robert  L. 
Cohn,  (;arl  I'oreman,  M,  |.  Frankov  ich,  Wil- liam Cioetz,  Alfred  Hart,  Hemphill,  Noyes 
&  Co.,  Jerome  Hvams,  Rube  Jackter,  Leo 
Jatfe,  Lac\  W.  Kastner,  Paul  N.  Lazarus, 
Jr.,  Mitchell  Ma\,  Jr.,  A.  Montague,  Jansen 
No\es,  A.  Schneider,  Schwartz  &  Froholich, 
Sam  Spiegel,  Mrs.  N.  B.  Spingold,  Mendel 
B.  Silberberg,  Donald  S.  Stralem  and  Ber- nard E.  Zeeman. 

Bergman  To  Torgy' Maurice  Bergman  has  been  named  to  ex- 
ecutive coordinator  of  the  special  publicity 

unit  that  will  handle  Columbia's  release  of 
the  Samuel  Goldwyn  production  of  "Porgy 
and  Bess",  it  was  announced  by  Paul  Laza- 

rus, Columbia  vice-president.  Bergman  re- 
signed his  post  as  director  of  public  affairs 

for  the  Motion  Picture  Association  to  assume 
his  new  position. 

WB  Meeting 
Warner  Bros,  holds  a  sales  and  promotion 

convention  on  October  6-7-8  at  the  home 
office  in  New  "Vork.  Executives  from  sales 
districts  throughout  the  LJnited  States  and 
Canada  w  ill  be  in  attendance  at  the  sessions, 
which  will  be  presided  over  by  Charles  Boas- 
berg,  general  sales  manager,  and  Jules  La- 
pidus,  his  assistant.  The  key  address  w  ill  be 
made  by  Benjamin  Kalmenson,  executive  vice 
president,  and  will  be  devoted  to  the  devel- 

opment of  distribution  and  merchandising 
programs  for  Warners'  upcoming  releases. 

U  Shows  Loss 
After  a  Federal  Income  Tax  credit  of 

51,160,000,  Universal  Pictures  and  subsidiary 
companies  reported  a  net  loss  for  the  thirty 
nine  weeks  ended  August  2,  1958,  of 
S861,247.  After  provision  for  dividends  on 
the  preferred  stock  this  loss  is  equivalent 
to  SI. 09  per  share  on  the  927,254  shares  of 
common  stock.  This  is  in  sharp  contrast  to 
the  same  thirty-nine  week  period  ending 
August  3,  1957,  when  the  net  profit  was 
Sl,88",498  after  providing  S2,005,000  for Federal  taxes. 

Rally  Round,  Boys 
Sp\ri>s  P.  Skouras  spurred  on  special 

handling  and  release  plans  for  2()th  Centur>- 
Fox's  Fall  blockbuster,  Leo  MtCarey's  pro- 

duction of  "Rally  Round  the  Flag,  Boys". 
Advertising  chief  vice  president  Charles  Ein- 
feld  and  general  sales  manager  Alex  Harri- 

son called  immediate  meetings  with  the  ad- 
vertising, publicity  and  sales  forces  to  ready 

the  CinemaScope-DeLuxe  color  attraction  for 
what  is  to  be  the  most  extensive,  all-inclusive 
exploitation  campaigns  in  the  company's  his- 

tory. In  addition  to  "Rally  ",  20th  s  slate  of 
CinemaScope  attractions  for  the  last  quarter 
of  "58  includes:  "The  Barbarian  and  The 
Ceisha  ",  "Mardi  Gras  ",  "In  Love  and  War  ", 
"Villa"',  "The  Inn  of  the  Sixth  Happiness", 
"The  Small  Woman"  and  "A  Nice  Little 
Bank  That  Should  Be  Robbed". 

Nicholson  Says  Theatres 

Must  Be  Kept  Operating 
Prophesying  more  harmonious  relations 

between  producer  and  exhibitor,  James  H. 
Nicholson,  president  of  American  Interna- 

tional Pictures,  also  saw  "a  change  of  Holly- 
wood thinking,  swinging  producers  toward 

a  concept  of  partnership  w  ith  exhibition.  "  In an  address  to  the  Allied  Theatres  of  iMichi- 
gan  convention,  Nicholson  said,  "A  producer cannot  make  pictures  at  such  a  cost  that 
selling  terms  become  prohibitive  to  the  ex- 

hibitor. Theatres  in  great  numbers  must  re- 
main open  in  order  to  provide  a  market. 

Theatres  cannot  remain  open  if  the  net  an 
exhibitor  earns  on  his  investment  is  not  as 
great  as  he  could  secure  in  another  line  of 
industry.  "  Nicholas  stated  that  "he  saw  no lessening  of  the  demand  for  the  kind  of 
■"gimmick""  pictures  his  company  produces. 

NSS  Streamlines 
National  Screen  Service  in  a  move  to 

streamline  its  operations  has  closed  its  Okla- 
homa City  and  Milwaukee  offices.  These 

areas  will  be  handled  from  Dallas  and  Chi- 
cago, respectively.  According  to  Burton  E. 

Robbins,  vice  president  in  charge  of  sales 
"'the  needs  of  some  of  our  smaller  offices 
have  become  so  minimal  that  it  has  become 
increasingly  difficult  to  maintain  a  sufficient 
supply  of  materials  at  these  points".  The company  is  absorbing  complete  transporta- 

tion cost  of  trailers  and  accessories  between 
the  areas,  Robbins  pointed  out. 

Huston  Seeks  Young  Blood 

Dismayed  by  the  fact  that  he  has  "no young  director  treading  on  his  heels  and 
keeping  him  awake  nights"  John  Huston, 
director  of  20th-Fox's  "The  Barbarian  and 
the  Geisha"  told  the  press  that  the  industry- 
is  to  blame  for  "generating  their  own  pessi- 

mism" and  for  limited  vision  in  failing  to 
provide  training  opportunities  for  young 
writers  and  directors.  He  stated  his  firm 
contention  that  ways  must  be  found  to  train 
talent  for  every  facet  of  production  and 
training  grounds  must  be  provided  for  youth 
"coming  up  to  take  over  for  oldsters." 
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All  Tlie  Vital  Details  on  Current  &)  Coming  Features 
(Date  of  Rim  BULLETIN  Review  Appears  At  End  of  Synopsis) 

April 
HELL'S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man 
trys  to  blow  up  plant  manutacturing  rocket  tuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScope.  Deluxe  Color.  John Ericson.  Produced  Lindsley  Parsons.  Direator  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory.    82  min. 
fiUANTRILL'S  RAIDERS  CinemaScope,  Deluxe  Color, teve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. May 

ATTACK  OF  THE  50  FT.  WOMAN  Allison  Hayes,  Wil- liam Hudson.  Producer  Bernard  Woolner.  Director Nathan  Hertz.  Woman  captured  by  Space  monster. Science  fiction.    66  min.  5/26. 
BULLWHIP  CinemaScope,  Deluxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller 
Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. 

June 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore,  LIta 
Milan,  Robert  Bray.  Producer  Harold  Robbins.  Direc- tor Robert  Stevens.  Drama.  Gangster  takes  over  big city  syndicate.    91  min.  7/21. 
NEW  ORLEANS  AFTER  DARK  Stacy  Harris,  louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.  Drama.  Detectives  hunt  down  killer. 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Pizor.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED,  THE  Robert  Bray,  Donald  Wolfit.  Producer E.  J.  Fancey.  Director  Michael  McCarthy,  leader  of resistance  group  Is  betrayed. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.  German  scientist  creates  horrible  monster. 
LITTLEST  HOBO,  THE  Buddy  Hart,  Wendy  Stuart.  Pro- ducer Hugh  M.  Hooker.  Direcetor  Charles  R.  Rondeau. Drama.  A  dog  and  lamb  help  little  girl  to  walk  after crippling  illness. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.  Drama.  Girl  communicates  with  a  horse. 73  min. 
SPY  IN  THE  SKY  Steve  Brodie,  Sandra  Francis.  Pro- ducer-Director W.  lee  Wilder.  Drama.  U.  S.  intelli- gence officer  seeks  Russian  satellite  secrets.    74  min. 

August 
CRY  BABY  KILLER,  THE  Jack  Nicholson,  Carolyn 
Mitchell.  Producer  Roqer  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
GUNSMOKE  IN  TUCSON  CinemaScope,  Deluxe  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.    Two  brothers  are  on  opposing  sides  of  the lav 8/4. 
HOT  Car  GIRL  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 
Man  embarks  on  life  of  crime  and  refuses  girl  friend's request  to  reform.    71  min. 
IN-BETWEEN  AGE  lee  Patterson,  Mary  Steele.  Pro- ducer W.  G.  Chalmers.  Director  Don  Sharp.  Singer seeks  stardom. 

September 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer  William  F.  Broidy.  Director  Thor  Brooks. Drama.  American  serving  in  French  Foreign  Legion. 
QUEEN  OF  OUTER  SPACE  CinemaScope,  Deluxe Color.  Zsa  Zsa  Gabor,  Eric  Fleming.  Producer  Ben Schwalb.  Director  Edward  Bernds.  Science  Fiction. 
All-girl  kingdom  in  outer  space.    80  min.  9/1. 

October 
JOY  RIDE  Regis  Toomey,  Ann  Doran.  Producer  Ben Schwalb.  Director  Edward  Bernds.  Juveniles  thwarted in  attempted  car  theft. 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  Deluxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben  Schwalb.  Director  R.  G.  Springsteen.  Western. 
Unscrupulous   rancher   attempts   to   foreclose  widow's 

Fill 

SPEED  CRAZY  Brett  Halsey,  Yvonne  lime.  Producer Richard  Bernstein.  Director  William  Hole,  Jr.  Drama. Sports  car  racing  driver  kills  man  during  holdup. 
WOLF  LARSEN  Barry  Sullivan,  Peter  Graves,  Gita 
Hall.  Producer  lindsley  Parsons.  Director  Harmon Jones.  Drama.  Man  shipwrecked  forced  to  work  on ship  of  sadistic  captain. Coming 

ARSON  FOR  HIRE  Steve  Brody,  Lyn  Thomas.  William F.  Broidy  Production.  Organized  arson  ring  uncovered 
by  police. 

CRIME  AND  PUNISHMENT,  U.S.A.  George  S.  Hamil- ton, Mary  Murphy.  Producer  Terry  Sanders.  Director Denis  Sanders.    Law-student  turns  criminal. 
HOUSE  ON  THE  HAUNTED  HILL  Vincent  Price,  Carol Ohmart.  Producer-Director  William  Castle.  Eerie  ghost story. 

JOHNNY  ROCCO  Stephen  McNally,  Coleen  Gray, 
Richard  Eyer.  Producer  Scott  R.  Dunlap.  Gangsrer's boy  becomes  pawn  in  underworld  plot. 
REVOLT  IN  THE  BIG  HOUSE  Gene  Evans,  Robert  Blake. Producer  David  Diamond.  Director  R.  G.  Springsteen. Drama.  Man  plans  prison  break. 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 

AMERICAN  INTERNATIONAL 
May 

BONNIE  PARKER  STORY,  THE  Dorothy  Provine,  Jack Hoqan.  Producer  Stan  Shpetner.  Director  William Whitney.    80  min. 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. Producer-director  Roger  Corman.  Melodrama. Victoria  I.   83  min.  2/3. 

June 
ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John Hoyt.  Producer-Director  Bert  I.  Gordon.  Science-fic- tion. Horror.  Introverted  puppoteer  reduces  his  vic- tims to  one-tenth  normal  size.    78  min.  9/1. 
WAR  OF  THE  COLOSSAL  BEAST  I  Part  Color),  Roger 
Pace,  Sally  Eraser,  Dean  Parkin.  Producer-Director Bert  I.  Gordon.  Horroi. 

July 

HIGH  SCHOOL  HELLCATS  Yvonne  Lime,  Brett  Halsey. Exec.  Producer  Buddy  Rogers.  Director  Edward  L. Bernds.    Teenage-Action.    68  min. 
HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers lou  Rusoff  and  lou  Kimzey.  Director  lew  landers. Teenage-Action.    72  min. 

August 
NIGHT  OF  THE  BLOOD-BEAST  Michael  Emmet,  Angela Greene.  Producer  Gene  Corman.  Director  Bernard Kawalskl.    Horror.    65  min. 

September 
HOW  TO  MAKE  A  MONSTER  Robert  H.  Harris,  Paul Brinegar.  Producer  Heiman  Cohen.  Director  Herbert I.  Strock.    Horror.    75  min. 
TANK  BATTALION  Don  Kelly,  Mariorie  Hellen,  Edward G.  Robinson,  Jr.  Producer  Richard  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 
TEENAGE    CAVEMAN     ISuperama).      Robert  Vaughn, Darrah    Marshall.     Producer-Director    Roger  Corman. Horror.    65  min. 

October 
HORRORS  OF  THE  BLACK  MUSEUM   IColor  and  Cine mascope).     Producer  Herman  Cohen. 
SPIDER,    THE    June    Kenney,    Ed    Kemmer.  Produce Bert  J.  Gordon.    Director  Henry  Schrage. Coming 

SUBMARINE  X.2   ISuperama).    Producer  Alex  Gordon 

COLUMBIA 

April HIGH  FLIGHT  CinemaScope.  Ray  Mllland,  Anthony Newley,  Helen  Cherry.  Producers  Irving  Allen  and  A. R.  Brocolli.  Director  John  Gilllng.  Melodrama.  85  min. 
PARADISE  LAGOON  Technicolor.  Kenneth  More,  Diane Cilento.    Director  Gilbert.    Drama.    94  min. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Carey,  Gypsy 
Rose  Lee.  Harry  Townes.  A  Brown-Fellows  Production. Director  Gerd  Oswald.  79  min.  3/17. 

May 

GODDESS,  THE  Kim  Stanley,  Lloyd  Bridges.  Producer Milton  Perlman.  Director  John  Cromwell.  Drama.  Story about  a  dame  who  becomes  a  movie  star.  105  min. 
4/14. THIS  ANGRY  AGE  Technirama  and  Technicolor.  Silvana 
Mangano,  Richard  Conte,  Anthony  Perkins.  Produeer Dino  De  Laurentlis.  Director  Rene  Clement.  Drama. 
Family  fights  to  keep  land.  100  min. 

June 
CASE  AGAINST  BROOKLYN,  THE  Darren  McGavin, Maggie  Hayes.  Director  Wendkos.  82  min. 
LET'S  ROCK  Julius  laRosa.  Phyllis  Newman.  Producer- director  Harry  Foster.    Musical.    79  min. 

July 

CURSE  OF  THE  DEMON  Dana  Andrews,  Peggy  Cum- mins. Producer  Hal  E.  Chester.  Director  Jacques Tourmeur.    83  min. 
GUNMAN'S  WALK  CinemaScope,  Technicolor.  Van Heflin,  Tab  Hunter,  Kathryn  Grant.  Producer  Fred Kohlmar.  Direcetor  Phil  Karlson.  Western.  Father and  son  vie  for  reputation.    97  min.  7/7. 
KEY,  THE  CinemaScope.  William  Holden,  Sophia  loren. Producer  Carl  Forman.  Director  Carol  Reed.  133  min. 
6/23. 

REVENGE  OF  FRANKENSTEIN  Technicolor.  Pete  Cush- Ing,  Eunice  Gayson,  Francis  Matthews.  Producer  An- thony Hinds.  Director  Terence  Fisher.  Horror.  Mon- ster comes  to  life.  94  min.  7/7. 

August 
BUCHANAN  RIDES  ALONE  Columbia  Color.  Randolph Scott.  Producer  Harry  Joe  Brown.  Director  Budd Boetetlcher.  Western.  Guns  blaze  in  a  lawless  border town.    78  min.  8/4. 
ME  AND  THE  COLONEL  Danny  Kaye,  Curt  Jurgens. Producer  William  Goetz.  Director  Peter  Glenville. 
Comedy.  Refugee  romps  over  Nazi  territory  with  anti- semetic  Polish  officer.    110  min.  8/4. 
TANK  FORCE  CinemaScope,  Technicolor.  Victor  Ma- ture, leo  Genn.  Producer  Phil  Samuel.  Director  Ter- ence Young.  Drama.  Prisoners  escape  from  desert camp  during  WW  II.    81  min.  9/1. 
YOUNG  LAND,  THE  Technicolor.  Pat  Wayne,  Yvonne 
CragI,  Dennis  Hopper.  Producer  Patrick  Ford.  Di- rector Ted  Tetzloff.  Adventure. 

September GHOST  OF  THE  CHINA  SEA  David  Brian,  lynn  Bernay. Adventure.  Director  Fred  Sears.  Small  group  fleet Japanese  invasion  of  Philippines.  79  min. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Dahl, Dennis  Price.  Producers  Frank  Launder  and  Sidney Gilliat.    Director  Sidney  Gllliat.    95  min. 
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WHOLE  TRUTH,  THE  Stewarf  Granger,  Donna  Reed George  Sanders.  Producer  Jack  Clayton.  Director John  Guillermln.  Drama.  Suspected  murderer  seeks out  real  killer  for  Scotland  Yard.    84  mm.  8/18. 
October 

APACHE  TERRITORY  Eastman  Color.  Rory  Calhoun, Barbara  Bates.  Producers  Rory  Calhoun,  Victor  M. Orsatti.  Director  Ray  Naiarro.  Western.  Drifter  takes command  of  group  during  Indian  attack.  72  min.  9/15. 

December 
.   Kim   Novak.  James 

Coming 
GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins, Dianne  Foster.  Producer-director  John  Ford.  Melo- drama. 
7TH  VOYAGE  OF  SINBAD.  THE  Technicolor.  Kerwin Matthews,  Kathryn  Grant.  Producer  Charles  Schneer. Director  Nathan  Juran. 

INDEPENDENTS 

March 
BRIDE  IS  MUCH  TOO  BEAUTIFUL,  THE  lEIIis-Lux  Films) Brigette  Bardot,  Michcline  Presle,  Louis  Jourdan.  Pro- 

ducer Gaspar-Huit.  Director  Fred  Surin.  Comedy. Perfect  male  model  falls  in  love  with  perfect  female model.    90  min.  2/3. 
CONFESSIONS  OF  FELIX  KRULL,  THE  (DCAl  Henry Bookholt,  Lisa  Pulner.  Director  Kurt  Hoffman.  Story of    a    young    man    of    seemingly    irresistable  charms. 
ITS  GREAT  TO  BE  YOUNG  (Fine  Arts  Films)  John Mills  Cecil  Parker.  Producer  Victor  Skutesky.  Director Cyril  Frankel.  Musical.  Teacher  reconciles  student troubles.    91  min.  2/3. 
LOVEMAKER,  THE  ITrans-Lux)  Betsy  Blair.  Producer- director  Juan  A.  Bardem.  Drama.  A  small  town's  Don Juan  pretends  a  love  affair  with  a  spinster.  99  min. 3  17. 

April 
MITSOU  IZenith  International)  Eastman  Color.  Danielle 
Delerme,  Fernand  Gravey.  Director  Jacqueline  Audry. Comedy.   How  understanding  comes  to  young  French girls. 
RED  AND  THE  BLACK,  THE  IDCA)  Gerard  Philipe, Danielle  Darrieux.  Olecetor  Claude  Autant-Lara.  Drama. 145  min. 
SENECHAL  THE  MAGNIFICENT  IDCAI.  Fernandel. 
Comedy.  A  second-rate  ham  actor  appears  offstage ■-  his  theatrical  costumes. 
UNCLE  VANYA  lUncle  Vanya  Co.)  Franchot  Tone.  Pro- ducers Marion  Parsonnet,  Franchot  Tone.  Director Franchot  Tone.  Drama.  Country  doctor  succumbs  to 
charms  of  professor's  wife.    98  min.  4/28. 
WINDJAMMER  (National  Theatres)  CInemiracle,  Color. A  Louis  de  Rochemont  production.  Director  Louis  de Rochemont,  Bill  Colleran.  A  tumultous  travelogue  In  a new  wide  screen  process,    142  min.  4/14. May 

STAGE  STRUCK  (Buena  Vista)  Technicolor,  Henry Fonda,  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- tor Sidney  Lumet.  Drama.  Producer  falls  for  actres. st:il  in  her  teens.  102  min.  3/3. 
June 

LIANE,  JUNGLE  GODDESS  (DCA)  Color.  Marion  Mi- chael, Hardy  Kruger.   85  min. 
PLAN  9  FROM  OUTER  SPACE  (DCA)  Vampira,  Bela Lugosi,  Lyie  Talbot.    79  min. 
PROUD  LAND,  THE  (Buena  Vista)  Technicolor.  Alan Ladd,  Ohvia  de  Havllland.  Producer  Samuel  Goldwyn Jr.  Director  Michael  Curtlz. 
PROUD  REBEL,  THE  IBuena  Vista)  Technicolor.  Alan Ladd,  Olivia  de  Havllland.  Producer  Samuel  Goldwyn. Jr.  Director  Michael  Curtiz,  Jr.  Affliction  of  a  young boy  is  cured.    103  min.  4/14. July 

ADVENTURES  OF  TOM  SAWYER  (NTA). 
CAPTAIN  FROM  KOEPENICK,  THE  (DCA)  Color.  Helm Ruhmann,  Hannelore  Schroth.   93  min. 

LIGHT  IN  THE  FOREST.  THE  (Buena  Vista)  Techni- color. Fess  Parker,  Wendell  Corey,  Joanne  Dru,  James MacArthur.  Producer  Walt  Disney.  Director  H.  Daugh- erty.  Adventure.  White  teen-ager  raised  as  an  Indian. 1i  min  5/12. 
August 

BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce Grenfell,  Alastalr  Slmm.  Producers  Sidney  Gllliat, Frank  Launder.  Director  F.  Launder.  Comedy. 

LAW  AND  DISORDER  (Continental  DIst.)  Michael  Red- grave. Robert  Morley  Producer  Paul  Soskln.  Director Charles  Crichton.  Con-man  attempts  to  reform  and causes  arrest  of  Judge.    Comedy.    78  min.  8/18. 
LISA  IDCA).  Maria  Schell.  O.  W.  Fischer. 
LOVERS  AND  THIEVES  IZENITH)  Jeon  Poiret.  Michel Serrault.  Magali  Noel.  Director  Sacha  Guitry.  Comedy. 
RICE    IDCA)    Color.     Yuko   Machliuki.    Masaka  Naka- 
SOUTH  SEAS  ADVENTURE  (Stanley  Warner)  Cinerama. Producer  Carl  Dudley.  Directors  Carl  Dudley.  Richard Goldstone.  Scenic  wonders  of  South  Pacific.  120  min. 
8/4. THE  CASE  OF  DR.  LAURENT  ITrans-Lux).  Jean  Gabln, Nicole  Courcel.  Director  Jean-Paul  Le  Chanois.  Drama. Natural  childbirth.    94  min.  7/7. 
TRUTH  ABOUT  WOMEN,  THE  (Continental).  Eastman Color.  Laurence  Harvey.  Julie  Harris.  Producer-direc- tors Muriel  and  Sydney  Box.  Comedy.  Rise  and  fall  of a  young  career  diplomat.    107  min.  9/1. 

September 

LOVERS,  THE  (DCA)  Anteoneda  Lualdl.  Franco  Inter- lenghi. 
SECRET,  THE  IDCA)  Sam  Wanamaker,  Mandy.  79  min. 
TIME  LOCK   (DCA)   Robert  Beatty,   Lee  Patterson.  74 

October 
LUCKY  JIM  (Kingshy  Internationa  1 1  Ian  Carmlchael. Terry  Thomas.  Porducer  Roy  Boultlng.  Director  John Boulting  comedy.  Man  turns  professor  in  a  British  pro- vincial university.    95  min.  9/15. 
WHITE  WILDERNESS  IBuena  Vista)  Technicolor.  Pro- ducer Ben  Sharpsteen.  Director  James  Algar.  Docu- mentary adventure  feature  of  wild  life  In  the  Arctic Circle  region.    80  mn.  7/7. Coming 

A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) Jim  Davis,  Don  Megowan.  Allison  Hayes.  Producer  Pat Beti.  Director  Oliver  Drake. 
DAY  OF  THE  TRUMPET,  THE  (C.  Santiago  Film  Organi- zation Prod.)  John  Agar.  Richard  Arlen.  Bill  Phlpps. Producer  Harry  Smith.  Director  Eddie  Romero. 
DREAM  MACHINE,  THE  (Amalgamated  Prods.)  Rod Cameron,  Marty  Murphy.  Peter  llllng.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. FLESH  ANO  THE  WOMEN  (Dominant)  Technicolor. 
Gina  Lollobrigida,  Jean-Claude  Pascal,  Arletty.  Direc- tor Robert  Siodmak.  Producer  Henri  Baum.  Melodrama. 
Bankrupt  by  wife,  man  retreats  into  French  Foreign Legion.    102  min.  8/4. 
LIGHT  ACROSS  THE  STREET,  THE  lUMPO)  Brigitte Bardot,  Raymond  Pellegrin,  Roger  Piquat.  Producer Jacques  Gauthier.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent.   76  min. 
ROUGE  ET  NOIR  (DCA)  Technicolor.  Gerald  Philipe, Danielle  Darrleux.  Directed  Claude  Autant-Lara.  A 
provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/26. 
THIRD  MAN  ON  THE  MOUNTAIN  IBuena  Vista)  Tech- nicolor. James  MacArthur.  Janet  Monro.  Producer William  H.  Anderson.   Director  Ken  Annakin.  Drama. 

METRO-GOLDWYN-MAYER 

April CRY  TERROR  James  Mason.  Inger  Stevens.  Rod  Stelger. Producer-director  Andrew  Stone.  Melodrama.  Elec- 
tronic expert  unwittingly  fashions  bomb  for  extortion- ist.   96  min.  4/28. 

MERRY  ANDREW  CInemaScope.  Metrocolor.  Danny Kaye.  Pier  Angell.  Baccalonl.  Producer  Sol  C.  Slegel. Director  Michael  Kldd.  A  staid  and  shy  teacher  is transformed  Into  a  circus  clown.    103  min.  3/17. 

May HANDLE  WITH  CARE  Dean  Jones.  Joan  O'Brien. Thomas  Mitchell.  John  Smith.  Producer  Morton  Fine. Director  David  Friedkln.  Melodrama.  College  student plays  district  attorney  In  small  college  town.  82  min. 
4/14. SHEEPMAN,  THE  CInemaScope  Metrocolor.  Glenn 
Ford.  Shirley  MacLaine.  Leslie  NIelson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    86  min.  4/28. 

June 
HAUNTED  STRANGLER,  THE  Boris  Karloff.  Producer John  Croydon.  Director  Robert  Day. 
HIGH  SCHOOL  CONFIDENTIAL  CInemaScope.  Russ 
Tamblyn.  Jan  Sterling.  Producer  Albert  Zugsmlth.  Di- rector Jack  Arnold.  Narcotics  problem  In  high  schools. 
FIEND  WITHOUT  A  FACE  Marshall  Thompson.  Pro- ducer John  Croydon.  Director  Arthur  Crabtree. 
LAW  AND  JAKE  WADE.  THE  CInemaScope.  Metro- Color.  Robert  Taylor.  Richard  WIdmark.  Producer William  Hawks.   Director  John  Sturges. 

July 

OCTOBER  SUMMARY 
Releases  scheduled  for  October  have 

increased  to  24  since  the  last  writing  and 
tipped  the  total  five  features  by  the 
major  film  companies.  Allied  Artists  still 
is  the  frontrunner  with  four  while  Warner 
Bros,  added  a  big  three.  Those  suppliers 
listed  for  two  films  include  Universal. 
United  Artists.  20th  Century-Fox,  Rank, 
Paramount.  MGM,  Columbia  and  Ameri- 

can-International. Buena  Vista  remains 
with  one  release  for  October.  Additional 
features  may  be  scheduled  before  the  end 
of  the  current  month. 

TARZAN'S  FIGHT  FOR  LIFE  CInemaScope.  Metrocolor. Gordon  Scott.  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone.  Action.  Hero  stops  tribal  warfare. 86  min.  7/7. 
August 

ANDY  HARDY  COMES  HOME  Mickey  Rooney.  Patricia 
Breslln.  Fay  Holden.  Producer  Red  Doff.  Director Howard  W.  Koch.    New  adventures  of  Andy  and  son. Comedy.  80  min.  8/4. 
BADLANDERS,  THE  CInemaScope,  Metrocolor.  Alan Ladd.  Ernest  Borgnine.  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves.  Western.  Two saddle  tramps  turn  outlaws.    85  min.  7/21. 
RELUCTANT  DEBUTANTE,  THE  Color,  CInemaScope.  Rex 
Harrison  Kay  Kendall.  Producer  Pandro  Berman.  Di- rector Vlncente  Minnelli.  Comedy.  Parents  attempt  to whirl   their   daughter   through   her   first   social  season. 

September CAT  ON  A  HOT  TIN  ROOF  Metrocolor.  Elizabeth  Tay- lor. Paul  Newman.  Producer  Lawrence  Weingarten. Director  Richard  Brooks.  Drama.  Family  tribulations in  a  Southern  town.     108  min.  8/18. 
October 

DECKS  RAN  RED,  THE  James  Mason,  Broderlck  Craw- ford. Dorothy  Dandrldge.  Producer-director  Andrew L.  Stone.  Melodrama. 
DUNKIRK  John  Mills,  Bernard  Lee.  Producer  Michael Balcon.  Director  Leslie  Norman.  Drama.  England evacuates    soldiers    from    Nazi-infested    France.  135 

9/1. November 
TORPEDO  RUN  Glenn  Ford,  Ernest  Borgnine. 
TUNNEL  OF  LOVE,  THE  Doris  Day,  Richard  WIdmark. 
A  Joseph  Fields  Production.    Director  Gene  Kelly. Coming 

TOM  THUMB  Technicolor.  Russ  Tamblyn.  Alan  Young. Producer-director  George  Pal. 

PARAMOUNT 

April ST.  LOUIS  BLUES  VIstaVIslon.  Nat  "King  "  Cole.  Eartha Kltt,  Pearl  Bailey,  Ella  Fitzgerald.  Producer  Robert Smith.  Director  Allan  Relsner.  Musical.  Biography  of 
W.  C.  Handy,  composer  of  St.  Louis  Blues.  93  min. 
4/14. 
TEACHER'S  PET  VIstaVIslon.  Clark  Gable,  Doris  Day. A  Pearlberg-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college iournalism  teacher  have  a  ball.  120  min.  3/31. 

May 

GIGI  CInemaScope  Metrocolor.  Maurice  Chevalier. Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vlncente  Minnelli.  Musical.  115  min. 
IMITATION  GENERAL  CInemaScope.  Glenn  Ford.  Red Buttons.  Producer  William  Hawks.  Director  George Marshall.   War  comedy.   88  min.  7/7. 
BULLETIN  —  THIS     IS    YOUR  PRODUCT 

MARACAIBO  Technicolor,  VIstavlslon.  Cornel  Wilde, 
Jean  Wallace.  Abbe  Lane.  Producer-Director  Cornel Wilde.  Drama.  Man  fights  fires  In  Venezuelan  oil lands.    88  min.  5/26. 

June 
ANOTHER  TIME.  ANOTHER  PLACE  Lana  Turner,  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.  Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers.  Otto  Kruger, John  Baragrey.  Producer  William  Alland.  Director Eugene  Lourle.  Science  fiction.  Brain  of  a  scientist  Is transferred  to  the  body  of  mechanical  monster.  70  min. HOT  SPELL  VIstaVIslon  Shirley  Booth.  Anthony  Qulnn, 
Shirley  MacLaine.  Producer  Hal  Wallls.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave.    86  min.  5/26. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie Coogan.  Producer  William  Alland.  Director  Jack Arnold.    Science-Fiction.    Space  fantasy.   69  min.  7/7. 



VERTIGO  Technicolor,  VIstaVisIon.  James  Stewart,  Kim Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  in  love  with  clients  wife who  is  a  suicidal  neurotic.    123  min.  5/26. July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.  Director  Michael  Curtiz.  Drama.  Singer is  forced  into  New  Orleans  underworld.    \\b  min.  7/7. 
ROCK-A-BYE  BABY  Technicolor,  VistaVision.  Jerry Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin.    103  min. 

August 
MATCHMAKER.  THE  VistaVision.  Shirley  Booth,  An- thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself.  101  min. 5/12. 

September 

October 
BLOB,  THE  DeLuxe  Color.  Steven  McQueen,  Aneta Corseaut.  Earl  Rowe.  Producer  Jack  H.  Harris.  Di- rector Irvin  S.  Yeaworth,  Jr.  Science  fiction.  Gela- tinous substance  from  outer  space  sets  about  consum- 

'Nov  ember 
HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master.    I  10  min.  9/15. 
WHEN  HELL  BROKE  LOOSE  Charles  Gronson  Richard Jaeckel.  78  min. 

December 
GEISHA  BOY,  THs  Technicolor.  VistaVision.  Jerry Lewis,  Mario  McDonald,  Sessue  Hayakawa  Producer Jerry  Lewis.  Director  Frank  Tashlin.  Comedy.  Small- 

time mag'cian  joins  a  U.S.O.  unit  in  Japan  and  tangles in  local  and  international  situations. 
HOT  ANGEL,  THE  Jackie  Loughery,  Edward  Kemmer. 
Drama.    Today's  younger  generation.    73  min. Coming 
BLACK  ORCHID,  THE  VistaVision.  Sophia  Loren  An- thony Quinn.  Producers  Carlo  Ponti,  Marcello  Girosi. Director  Michael  Curtli. 
BUCCANEER,  THE  Technicolor,  VistaVision.  Yul  Bryn- ner,    Charlton    Heston,    Charles    Bover,    Claire  Bloom. Producer    Henry    Wllcoxon.     Director    Anthony  Quinn. 

April 
ONE  THAT  GOT  AWAY.  THE  Hardy  Kruger.  Producer J.   Wintle.   Director   Roy   Baker.    Drama.   A  Luftwaffe 
fiiVr^"*'  ^  British  P.O.W.  camp m  WW  II  106  min. May 

HELL  DRIVERS  VistaVision.  Stanley  Baker,  Herbert Lom,  Peggy  Cummins.  Producer  S.  B.  Hsz.  Director R.  Endfield.  Melodrama.  Ex-con  joins  a  gravel  trans- port-crew  and  finds  trouble  with  the  leader.    91  min. 
NIGHT  AMBUSH  VistaVision.  Dirk  Bogarde,  Marius Goring.  Produoer  E.  Pressburger.  Director  M.  Powell. Adventure.  Commandos  capture  German  general.  93 mm.  5/12. 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, Ronald  Lewis,  Maureen  Swanson.  Producer  J  JannI Director  J.  Lee.  83  min.  Drama. 

June 
THERE-S  ALWAYS  A  PRICE  TAG  Michele  Morgan Daniel  Gelin,  Peter  Van  Eyck.    102  min. July 

ROONEY  Barry  Fitzgerald,  John  Gregson.  Producer George  H.  Brown.  Director  George  Pollock.  Comedy. Irish  humor.    88  min.  7/7. 
September 

YOUR  PAST  IS  SHOWING!  Terry-Thomas,  Peter  Sellers Peggy  Mount.  Producer-Director  Mario  Zampi.  Come- dy. Blackmailer  threatens  to  publish  scandalous  info about  a  number  of  personalities.  87  min.  8/4. 
October 

DANGEROUS  EXILE  Eastman  Color,  VistaVision  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown  Di- rector B.  D.  Hurst.   90  min. 
P/PSY  AND  THE  GENTLEMAN.  THE  Eastman  Color. Melina  Mercouri,  Keith  Michell.  Producer  Maurice Cowan,  Director  Joseph  Losey.    90  min. 'November 
A  TALE  OF  TWO  CITIES  Dirk  Bogarde,  Dorothy  Tutin Producer  Betty  E.   Box.    Director  Ralph  Thomas.  117 

WINDOM'S  WAY  Eastman  Color.  Peter  Finch.  Mary Ure.  Producer  John  Bryan.  Director  R.  Neame.  108 min. 
December 

MOST  GALLANT  LADY  Virginia  McKenna,  Paul  Sco- field.  Jack  Warner.  Producer  Daniel  M.  Angel.  Di- rector Lewis  Gilbert.    100  min. 
IT  HAPPENED  IN  ROME  Technicolor-Technlrama.  June Laverick,  Vittorio  De  Sica.  Producer  Ermanno  DonatI, Luigi  Carpentieri.    Director  Antonio  Pietrangell. 

March 
JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin, Gene  Evans.  Producer  S.  Picker.  DIrecor  V/.  Witney. Melodrama.   Young  hoodlum  terrorizes  family. 
JUVENILE  JUNGLE  Naturama.  Corey  Allen,  Rebecca Welles.    Melodrama.    Story  of  juvenile  delinquents.  70 

April MAN  WHO  DIED  TWICE,  THE  Naturama.  Rod  Camer- on, Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan.  Melodrama. Coming 

DEAD  END  STREET  Roland  Culver,  Patricia  Roc,  Paul Carpenter. 
HIDDEN  HOMICIDE  Griffith  Jones,  Patricia  Laffan. Melodrama.  70  min. 'Connell. 

MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.    Director  A  C.  Ganaway. 
SEARCHING  WIND.  THE  Naturama.  Vera  Ralston, Don  Kelly.  Producer  Rudy  Ralston.  Director  Joe  Kane. 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.   66  min. 
YOUNG  RUN  WILD,  THE  Naturama.  Gene  Evans, Scott  Marlowe.  Melodrama.  70  min. 

20TH  CENTURY-FOX 

April BLOOD  ARROW  Regalscope.  Scott  Brady,  Phyllis Coates,  Diane  Darrrin.  Producer  Robert  Staber.  Di- rector C.  M.  Warren.    75  min. 
CATTLE  EMPIRE  CinemaScope,  DeLuxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 

May 

FRAULEIN  CinemaScope,  DeLuxe  Color.  Dana  Wynter, Mel  Ferrer.  Produced  W.  Reisch.  Director  H.  Koster. 
Drama.  Young  girl's  post-war  experiences  in  Berlin. 98  min.  5/12. 
SHOWDOOWN  AT  BOOT  HILL  Regalscope.  Charles Bronson,  Robert  Hutton.  Producer  H.  Knox..  Director G.  Fowler.   Western.    72  min, 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper. Suzy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min.  4/28. 
THUNDERING  JETS  Regalscope.  Dick  Foran,  Rex Reason.  Producer  Jack  Leewood.  Director  Helmut Dantine.  Adventure. 

June 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway.  Western.  A  ten- derfoot accidently  kills  the  son  of  a  cattle  baron  and Is  pursued  by  a  vengeance  gang.    100  min.  5/26. 

July 

ERAVADOS,  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope  Jr.  Di- rector Henry  King.    98  min.  6/23. 
DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.  Drama.  French  Foreign  Legion.  82 min.  7/7. 
FLY,  THE  CinemaScope,  DeLuxe  Color.  Al  Hedison, Pat  Owens,  Vincent  Price.  Producer  K.  Neumann. 
Director  K.  Neumann.  Horror.  Scientist's  experiments turn  him  into  half-fly,  half-man.  94  min.  7/21. 
GANG  WAR  Regalscope.  Charles  Bronson,  Kent  Taylor. Producer  M.  Knox.  Director  G.  Fowler.  74  min. 
NAKED  EARTH  CinemaScope,  Juliette  Greco,  Richard Todd.  Producer  A.  Walker.  Director  U.  Sherman.  96 min.  7/7. 

August 
A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano  Brazzi,  Christene  Carere,  Joan  Fontaine,  Johnny Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- gulasco.  Frenchman  and  teenager  become  romantically Involved.   106  min.  8/4. 

FLAMING  FRONTIER  Regalscope,  Bruce  Bennett.  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 
RX  MURDER  CinemaScope,  Rick  Jason,  Marino  Young. Producer  J.  Gossage.  Director  D.  Twist.  85  min. 
SIERRA  BARON  CinemaScope.  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Directrsr J.  Clark.  Western.  Cattleman  hires  killer  to  gain land.    80  min.  7/7. 
THE  FIEND  WHO  WALKED  THE  WEST  CinemaScope. 
Hugh  O'Brian.  Robert  Evans.  Producer  Herbert  B. Swope,  Jr.  Director  Gordon  Douglas.  Western.  Killer destroys  his  victims  in  macabre  style.     101  min.  8/18. 

September HARRY  BLACK  AND  THE  TIGER  CinemaScope,  DeLuxe Color.  Stewart  Granger.  Barbara  Rush,  Anthony  Steel. Producer  John  Braboure.  Director  Hugo  Fergonese. Drama.  Hunter  is  plagued  with  unhappy  romantic  past and  becomes  involved  with  woman  he  lost.  107  min. 9/15. 
HUNTERS,  THE  CinemaScope,  DeLuxe  Color.  Robert MItchum,  Robert  Wagner,  May  Britt,  Richard  Egan. Producer  D.  Powell.  Director  D.  Powell.  War-Action. U.  S.  jet  fighters  battle  Reds  in  Korea.  108  min.  8/18. 

October 
BARBARIAN  AND  THE  GEISHA,  THE  CinemaScope DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston.  Adventure. 
VILLA!  CinemaScope  DeLuxe  Color.  Cesar  Romero, 
Brian  Kieth.  Margia  Dean.  Producer  P.  Skouras.  Di- rector J.  Clark.  Drama.  Mexican  bandit  adventures. 72  min.  9/15. 

ISlovember 
IN  LOVE  AND  WAR  CinemaScope,  DeLuxe  Color. Robert  Wagner,  Hope  Lange.  Producer  Jerry  Wald. Director  P.  Dunne. 
MARDI  GRAS  CinemaScope,  DeLuxe  Color.  Pat  Boone, Gary  Crosby.  Producer  Jerry  Wald.  Director  E. Gouldlng. 
RALLY  ROUND  THE  FLAG  BOYS  CinemaScope,  DeLuxe Color.  Joanne  Woodward,  Paul  Newman.  Producer Leo  McCarey.    Director  Leo  McCarey. 

December 
A    NICE    LITTLE    BANK   THAT    SHOULD    BE  ROEBED CinemaScope.    Tom   Eweli.    Mickey    Rooney.  Producer 
Anthony  Muto.    Director  H.   Levin.    87  min. INN  OF  THE  SIXTH  HAPPINESS  CinemaScope,  DeLuxe Color.   Ingrid  Bergman,   Curt  Surgens.   Producer  Buddy AdIer.    Director  Mark  Robson. Coming 

SHADOW  OF  A  GUNMAN  Charles  Bronson.  John  Car- radine.  Producer  Harold  Knox.  Director  Gene  Fow- ler, Jr. 
VIOLENT  ROAD,  THE  Regal  Films.  Gene  Raymond, 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  G«nti». 
Mark  Damon,  Ann  Doran.  Producer-Director  William F.  Claxton.    78  min. 

•JNiTED  ARTISTS 

April 
CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Monty Berman.  Adventure.  American  newspaperman  in  Lon- don rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope,  Fernandel,  Anita  Ekberg. Director  Gerd  Oswald.  Producer  Bob  Hope.  Connedy. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter- national counterfeiters.  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  Eber- 
hardt,  Ray  Strlcklyn.  A  Levy-Gardner  Production.  Di- rector Paul  Landres.   Horror.   77  min.  4/28. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra- hame,  Joanne  Gilbert.  Producer  Norman  Retchin.  Di- rector Barney  Girard.  Indian  war  and  Cheyanne Indians. 
RUN  SILENT,  RUN  DEEP  Clark  Gable,  Burt  Lancaster. Producer  Harold  Hecht.  Director  Robert  Wise.  Ad- venture. Submarine  commander  fights  Jap  warships. 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producer- director  Michael  Carreras.  Adventure.  British  troops defend  observation  post  against  German  onslaught. 78  min. 

May 

EDGE  OF  FURY  Michael  Higgins,  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney, Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the 
novel  "Wisteria  Cottage".   77  min. 
FORT  MASSACRE  CinemaScope.  DeLuxe  Color.  Joel McCrea,  Forrest  Tucker,  Susan  Cabot.  Producer  Walter 
Mirisch.  Director  Joseph  Newman.  Western.  Cavalry- man seeks  revenge  on  Indians.    80  min.  5/12. 
GOD'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina Louise.  Producer  Sidney  Harmon.  Director  Anthony Mann.    Drama.    Filmization  of  Erskine  Caldwell  novel. 
ISLAND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- duetr-diractor  William  Berke.    Musical.    Calypso  film filmed  in  the  Bahama  Islands. 
THUNDER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur 
Ripley.  Melodrama.  T-Men  outsmart  Kentucky  boot- leggers.   92  min.  4/28. 

Film  BULLET T  H IS     YOUR  PRODUCT 



)rOUGHEST  GUN   IN   TOMBSTONE   George  Monfgom- iry.    Producer  Robert  Kent.    Director  Earl  Bellamy. Wtstern.    72  min. 
June 

LONE  RANGER  AND  THE  LOST  CITY  OF  COLD.  THE Eashnan  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling. Irene  Seidner.  Producer  Fernando  Carrere.  Director 
Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- ging wife.  72  min. July 

I  BURY  THE  LIVING  Richard  Boone.  Peggy  Maurer. Producers  Band  and  Garfinkle.    Director  Albert  Band. Monster  arises  from  dead.  70  min.  7/21. 
KINGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis.  Natalie Wood.  Producer  Frank  Rust.  Director  Delmer  Daves. 
VIKINGS.  THE  Technlrama.  Technicolor.  Kirk  Douglas, Tony  Curtis,  Ernest  Borgnine.  Producer  Jerry  Bresler! Director  Richard  Fleischer.  Adventure.  Vikings  raid British  Coast.  6/23. 

August 
BIG  COUNTRY.  THE  Technirama-Technicolor.  Gregory Peck  Charlton  Heston,  Jean  Simmons.  Producers  Greg- ory Peck,  William  Wyler.  Director  William  Wyler. Ranchers  clash  over  vital  watering  areai.  Western 171   min.  8/18. 
CHINA  DOLL  Victor  Mature,  Lili  Hua.  Producer-Di- rector Frank  Boriage.  Drama.  United  States  Air  Force Captain  marries  a  Chinese  girl.    99  min.  9/1. 
DEFIANT  ONES,  THE  Tony  Curtis,  Sidney  Poitier. 
LA  PARISIENNE  Brigitte  Bardot,  Charles  Boyer,  Henri Vidal.  Technicolor.  Producer  Francis  Cosne.  Director Michel  Bolsrond.    Comedy  ror;ance.    87  min.  7/21. 
TERROR  FROM  BEYOND  SPAC5,  THE  Marshall  Thomp- son, Shawn  Smith.  Proeducer  Robert  E.  Kent.  Director Edward  L.  Cahn.    Science-fiction.    68  min. 
THE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- son Elaine  Edwards.  Producer  Robert  E.  Kent.  Direc- tor Edward  L.  Cahn.    Science-fiction.    66  min. 

September 

GUN  RUNNERS.  THE  Audie  Murphy,  Eddie  Albert, Everett  Sloane.  Producer  Clarence  Greene.  Director Don  Siegel.    83  min. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol Kelly.  Producer  Frank  Seltzer.  Director  J.  H.  Lewis. Western.    80  min. 

October 
MAN  OF  THE  WEST  CinemaScope.  Deluxe  Color.  Gary Cooper,  Julie  London.  Producer  Walter  M.  Mirisch. Director  Anthony  Mann.  Western. 
SEPARATE  TABLES  Burt  Lancaster,  Rita  Hayworth Deborah  Kerr,  Producer  Harold  Hecht.  Director  Del- bert  Mann. 

Coming 
COUNTERPLOT  Forrest  Tucker,  Allison  Hayes.  Pro- ducer-director Kurt  Neumann. 
FEARMAKERS,  THE  Dana  Andrews,   Dick   Foran.  Pro- ducer Martin  Lencer.    Director  J.  Tourneur. 
FLAME  BARRIER  Arthur  Franz,  Kathleen  Crowley.  Pro- ducer Arthur  Gardner.   Director   Paul    Landres.  Melo- drama. Wife  searches  for  missing  scientist  In  Mexico. 
10  DAYS  TO  TULARA  Sterling  Hayden.  Rodolfo  Hoyos. Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman. 
TEN  SECONDS  TO  HELL  Jeff  Chandler,  Jack  Palance, Martine  Carol.  Producer  Michael  Carreras.  Director Robert  Aldrich.  Drama.  Former  German  soldiers  work as  bomb  demolition  experts  after  W.W.  2. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Gllling.  Melo- drama. The  tribulations  of  an  Americean  correspondent on  assignment  In  London.    83  min. 

UNIVERSAL-INTL 

April 
BIG  BEAT,  THE  Eastman  Color.  William  Reynolds, Andra  Martin.  Producer-Director  Will  Cowan.  Musical merry-go-round.    83  min. 
DAY  OF  THE  BAD  MAN  CinemaScope.  Eastman  Color. Fred  MacMurray.  Joan  Weldon,  John  Ericson,  Robert Middleton.  Producer  Gordon  Kay.  Director  Harry Keller.  Western.  Brothers  of  a  murderer  attack  town on  day  of  trial.   92  min.  2/3. 
FEMALE  ANIMAL,   THE   CinemaScope.    Hedy  Lamarr Jane  Powell,  Jan  Sterling.   Producer  Albert  Zugsmith. Director   Harry   Keller.     Beautiful   movie   star  tries  to buy  a  nusband.   Comedy.   84  min.  1/6. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer am  Grady,  Jr.  Director  Charles  Haas.  Loves  and 

5-n  Grady,  Jr.  Director  Charles  Haas.  Melodrama, and  troubles  of  combo  on  first  job.  85  min.  2/3 May 

GIRLS  ON  THE  LOOSE  Mara  Corday,,  LIta  Milan. Director  Paul  Henreld.  Melodrama.  Story  of  girl  gangs. 

I  MARRIED  A  WOMAN  George  Gobel,  Diana  Dors, Adolphe  Menjou.  Producer  William  Bloom.  Director  Hai Kanter.  Comedy.  Wife  obiects  to  taking  second  place to   a    beer   advertising    campaign    with    her  husband. 80  min.  5/12. 
LIVE  FAST.  DIE  YOUNG  Mary  Murphy.  Norma  Eber- hardt.  Producers  Harry  Rybnick,  Richard  Kay.  Director Paul  Henreld.  Melodrama.  The  lives  of  runaway  teen- 

age girls. PORTRAIT  OF  AN  AMERICAN  WOMAN  O.  W.  Fischer, Ruth  Lemmerlck.  Producer  Herbert  Junghanns.  Direc- tor Helmut  Kantner.  Drama.  A  nude  painting  causes controversy  in  diplomatic  circles.  English  and  German versions. 
June 

HORROR  OF  DRACULA  Technicolor.  Peter  Cushing, Michael  Goregh.  Producer  Anthony  Hinds.  Director Terence  Fisher.  Horror.  Monster  rises  from  coffin  to feed  Itself  on  fresh  blood.    82  min.  5/12. 

THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  in  love  with  matinee  Idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 
July 

A  TIME  TO  LOVE  CinemaScope,  Eastman  Color.  John Gavin,  LIlo  Pulver.  Producer  Robert  Arthur.  Director Douglls  Sirk.  Fllmizatlon  of  Erich  Remarque  novel.  132 min.  4/14. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea. Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack Sher.  99  min. 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman Color.  Jack  Mahoney.  Gilbert  Roland.  Linda  Crlstal. Producer  Howard  Chrlstl.    Director  George  Sherman. 

August 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son, Cyd  Charlsse,  Arthur  Kennedy.  Producer  Gordon Kay.  Director  Joseph  Peuney.  Sea  adventure.  120  min. 
VOICE  IN  THE  MIRROR  ClemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.  Director  Harry  Keller.   102  min. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- tcn.  Director  Charles  Haas.  78  min. 

September 
ONCE  UPON  A  HORSE  CinemaScope.  Dan  Rowan, Dick  Martin  Martha  Hyer.  Producer-director  Hal Kanter.  85  min. 
RIDE  A  CROOKED  TRAIL  Cinemascope.  Eastman  Color. Audie  Murphy,  Gia  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs.  Western.  Cowboy  wins  confidence of  citizens,  then  runs  off  with  bank  loot.  Later  reforms. 87  min.  7/21. 

October 
RAW  WIND  IN  EDEN  CinemaScope.  Eastman  Color, Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  Island  and  are  stuck  for  weeks.  Melodrama.  89 min.  7/21. 
SAGA  OF  HEMP  BROWN,  THE  CinemaScope.  Eastman Color.  Rory  Calhoun.  Beverly  Garland.  Producer  Gor- don Kay.  Director  Richard  Carlson.  Western.  Busted cavalry  officer  tries  to  clear  himself.    80  min.  9/1. Coming 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kantner. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson. 
MONEY,  WOMEN  AND  GUNS  CinemaScope,  Eastman, Color.  Jack  Mahoney,  Kim  Hunter.  Tim  Honey.  Pro- ducers Howie  Horowitz,  Albert  Zugsmith.  Director Richard  Bartlett.  Drama.  Tale  of  a  pig-talled  movie tyrant.    99  min.  4/28. 
MONSTER  IN  THE  NIGHT  Arthur  Franz,  Joanna  Moore, Judson  Pratt.  Producer  Joseph  Gershenson.  Director Jack  Arnold. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
PERFECT  FURLOUGH.  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
STEP  DOWN  TO  TERROR  Colleen  Miller,  Charles  Drake. Rod  Taylor.  Producer  Joseph  Gershenson.  Director Harry  Keller.  Drama.  Pyscotic  killer  returns  to  his home  town,  falls  in  love,  then  flees  police.  75  min. 
9/15. 
RESTLESS  YEARS,  THE  CinemaScope.  John  Saxon. Sandra  Dee.  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantlne. 

WARNER  BROTHERS 

.pril CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks  Director  Michael Anderson.  Melodrama.  Mystery  man  attempts  io  drive heiress  to  insanity.  87  min.  2/17. 
BULLETIN  —  THIS 

MARJORIE  MORNINGSTAR  WarnerColor.  Gtn*  K.lly, Natalie  Wood.  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Fllmizatlon  of Herman  Wouk  novel.  125  min.  3/17. 

May 

LEFT  HANDED  GUN,  THE  Paul  Newman,  LIta  Milan. Producer  Fred  Coe.  Director  Arthur  Penn.  Western. Billy  The  Kid  legend.    105  min.  5/12. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin Hughes.  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan  Adventure.  Search  for  man 
who  disappeared  in  Amazon  back  country  In  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Ftnady. Director  Irvin  Kershner.  Melodrama.  Yoirthful  dop« peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH,  TOO  SOON  Dorothy  Malona,  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. Biography  of  Diana  Barrymoe.     121   min.  4/14. 
VIOLENT  ROAD  Brian  Keith.  Dick  Foran,  Efram  Zimba- list.  Jr.  Producer  Aubrey  Schenck.  Director  Howard Koch.    Melodrama.    Story  of   men   who  drive  hlgh-ex- ploslve  trucks.    85  min.  5/12. 

June 
DANGEROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  iuvenlle  delinquents.   98  min. 

Julv 

NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormlck,  Nick  Adams.  Producer-Director  Mervyn  Le- Roy.  Comedy.  Soldier  upsets  service  life  in  U.  S.  Air Force.    I  I  I   min.  5/12. 
August 

NAKED  AND  THE  DEAD.  THE  Aldo  Ray.  Cliff  Robert- son. Producer  Paul  Gregory.  Director  R.  Walsh.  War- Action.     Assaulting  of  a  Jap   island.     131    min.  7/7. 

September DAMN  YANKEES  Technicolor.  Tab  Hunter.  Gwen  Ver- don.  Producer-Directors  George  Abbott.  Stanley  Don- nen.  Musical.  Built  around  national  pastime  of baseball.     110  min.  9/15. 
WIND  ACROSS  THE  EVERGLADES  Technicol  r.  Chris- topher Plummer.  Burl  Ives.  Producer  S.  Schulberg. Director  N.  Ray.  Adventure.  Bird  warden  tries  to stop  renegades  in  swamp  land.    96  min.  8/18. 

October 
HOME  BEFORE  DARK  Jean   Simmons,   Dan  O  Herlihy. 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope,  Warner- Color.  Spencer  Tracy.  Produced  by  Leland  Hayward. Director  John  Sturces.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel.  86  min.  5/26. 
ONIONHEAD  Andy  Griffith.  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.    Director  Norman  faurog. Coming 

NUN'S  STORY.  THE  WarnerColor.  Audrey  Hepburn. Producer  Henry  Blanke.    Director  Fred  ZInnemann. 
WESTBOUND  Randolph  Scott.  Virginia  Mayo,  Karen 
Steele.  Producer  Henry  Blanke.  Director  Budd  Boet- tlcher. 

To  Better  Serve  You  .  .  . 
Offie*  &  Terminal  Combined  At 

305  N.  12th  St.  N**  'honei J  ,         ,    ,  Phlla:  WAInut  5-3944-45 Philadelphia  7.  Pa.         ̂ .J.:  WOodlawn  4-7380 

NEW  jERSEY 
MESSENGER  SERVICE 
Member  National  Film  Carriers 

DEPENDABLE  SERVICE! 

CLARK 

TRANSFER 
Member  National  Film  Carriers 
Philadelphia,  Pa.:  LOeust  4-34SS 
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*SINDLINGER  &  COMPANY 

conducted  31,824  personal 
Interviews  for  trailer  impact 
on  an  admission  basis... 

HERE  ARE  HIS  FINDINGS: 

If  a  theatre  has  an  average 
admission  price  of  50c,  and  plays 
to  200  people  per  performance, 
it  will  gross  $100.00.  87  of  these 
people  will  be  motivated  by 
the  trailer  to  return  to  see 
the  picture  being  advertised. 
87 admissions  @50c  is  M3.50 

Therefore,  if  the  theatre 
invests  50c  (one  ticket  of 
admission)  in  a  trailer 
showing  to  200  people,  the 
investment  will  return  $43.50. 

...a  ratio  of 
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STARRING  THE  WONDERFUL  NEW  FACES  OF  THE  INDUSTRY'S  FUTURE 

ROBERT        DANA  JEFFREV       HOPE        BRADFORD       SHEREE  FRANCE 

Wagner  -WyNiER  -Honter  Iange  -Dillman  -Nortfi  -Nuh 
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LIP  DUNNE -EDWARD  ANHALI 

COLOR  by  DE  LUXE 
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YOU  CAN  HOLD  THIS  FOR  A  LONG  TIME!" 

0
^
 

ROBERT  TAYLOR 
Powerful  in  his 
toughest  role! 

CYD  CHARISSE 
Torchy,  terrific,  a 

great  performance! 

The  producer  of  famed  ''Love  Me  or  Leave  Me" 
has  made  a  new,  searing -hot  drama  of  the 

toughest  city  in  the  world  in  its  wildest  days. 

"PARTY  GIRL"  has  just  had  a  sensational 

Preview  in  California.  It's  rough,  raw  and  ready 
to  bring  its  drama  of  girl -crazy,  gun -mad  char- 

acters to  the  nation's  thrill-loving  public.  A 
money  movie. 

M-G-M  presents. 

ROBERT  TAYLOR 

CYD  CHARISSE 

LEE  J.  COBB 

KENI SMIIH  •  CLAIRE  KELLY  •  COREy  ALLEN  •  BARBARA  LANG  •  MYRNA  HANSEN 
Screen  Play  by  GEORGE  WELLS  "  Based  on  a  sio-,  b,  uo  katcher  .  A  EUTERPE  PRODUCTION 

Directed  by  NICHOLAS  RAY  •  Produced  by  lOE  PASTERNAK 

LEE  J.  GOBI 

Magnificent 

portrait  of ruthless 

power! 
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Tiva  Views  o#i  Exhihitar  tlitity 

It  was  suggested  on  this  page  in  the 
September  29  issue  that  disunity  in  the 
ranks  of  the  organized  exhibitors  is  a 
luxury  we  cannot  afford  in  these  parlous 
times.  We  urged  Allied  and  TOA  to 
repair  exhibition's  divided  house,  be- 

cause only  by  unified  action  can  the 
theatre  branch  of  our  industry  meet 
today's  conditions  and  speed  its  re- 
covery. 

This  ̂ iewpoint  stirred  a  considerable 
response  in  exhibition  circles.  A  num- 

ber of  off-the-record  comments  were  re- 
ceived from  theatremen,  most  of  them, 

unfortunately,  placing  the  blame  for 
the  TOA-Allied  breach  on  the  organi- 

zation to  which  they  do  not  belong. 
We  feel  strongly  that  if  the  differ- 

ences between  the  two  groups  are  thor- 
oughly and  publicly  talked  out  the  pos- 
sibility increases  that  common  group 

will  be  found,  and  unity,  at  least  in 
some  degree,  eventually  will  come 
about.  Toward  this  end  are  published 
below  the  opinions  of  a  prominent 
spokesman  for  each  of  the  two  national 
exhibitor  organizations.   The  Editor. 

MYRON  N.  BLANK 
Former  President  of  TOA 

I  enjoyed  your  editorial  on  "Dis- 
unity is  a  Luxury  Exhibitors  Can't  Af- 
ford" and  the  only  thing  I  can  say  to that  is  Amen. 

It  is  a  crime  that  exhibitors  can't 
realize  that  if  we  had  a  strong  unified 
voice  that  most  problems  of  the  indus- 

try could  be  worked  out.  For  anyone 
to  feel  that  because  he  owns  and  oper- 

ates one  theatre  that  he  has  nothing  in 
common  with  the  man  that  operates 
more  than  one  theatre  is  fool  hardy. 
All  exhibitors,  no  matter  whether  they 
operate  one  or  five  hundred  theatres, 
having  many  problems  in  common  that 
can  be  solved  if  the  exhibitors  would 
have  a  willingness  to  work  together. 
Practically  without  exception,  every 
country  outside  of  the  U.S.  has  one 

trade  organization  for  exhibitors  and 
this  organization  serves  to  benefit  the 
entire  industry  within  their  country. 

I  have  had  the  pleasure  and  respon- 
sibility of  working  with  both  Allied 

and  TOA  organizations  and  I  kno\\ 
there  are  sincere  and  honorable  men  in 
both  groups.  Unfortunately,  the  small 
man  continues  to  be  suspicious  of  the 
larger  exhibitor.  Because  of  this,  he 
has  run  to  the  go\ernment  for  help 
which,  in  turn,  has  destroyed  the  basic 
strength  of  the  entire  industry.  The 
government,  unfortunately,  can  do  very 
little  to  benefit  exhibition  which  has 
been  proven  over  the  past  fifteen  years. 
I  feel  certain  that  if  the  government 
was  forced  to  expand  their  control  over 
our  industry  that  all  of  the  industry 
will  be  harmed  and  \ery  few,  if  any, 
will  be  benefited.  In  my  opinion,  one 
of  the  main  changes  that  can  aid  our 
industry  will  be  to  reverse  the  basic 
principals  of  the  consent  decree.  When 
that  is  done,  I  cannot  help  but  feel  that 
both  production  and  exhibition  will 
greatly  benefit  by  same.  Only  through 
unity  of  exhibition  can  this  be  brought 
about. 

*         *  * 
TRUEMAN  T.  REMBUSCH 
Former  Prcsideiil  SulioUid  Allied 

Your  editorial  "Disunity  Is  a  Luxury 
Exhibition  Can't  Afford  "  in  Film  Bul- 

letin of  September  29  is  idealistic  in 
the  present  market. 
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The  one  thing  preventing  formation 
of  one  exhibitor  organization  is  basic, 
it's  a  case  of  trying  to  weld  together 
the  "Have  s  "  in  TOA  and  the  "Ha\c 
Nots  "  in  Allied.  Let  me  illustrate.  The 
"Have's"  made  up  mostly  of  the  di- 
\()rced  affiliated  circuits  are  not  de- 
pri\  ed  of  pictures  when  new  and  fresh. 
Sufficient  prints  are  always  available 
for  their  use.  Through  their  buying 
power  they  demand  and  get  adequate 
adjustments  on  pictures  that  do  not 

perform.  On  the  other  hand,  the  "Have Nots"  do  not  have  access  to  the  bigger 
and  better  pictures  when  new  and 
fresh.  In  fact,  when  they  usually  get 
them  the  boxoffice  potential  has  been 
exhausted.  Terms  are  floored  so  that 
when  a  picture  does  not  perform  it  will 
not  be  adjusted  to  a  fair  level.  Prints.-* 
What  prints In  almost  all  exchange 
centers  print  quotas  have  been  reduced 
to  far  below  minimum  requirements. 
For  instance,  in  the  Indianapolis  ter- 

ritory. Paramount  provides  only  four 
prints  on  their  bigger  pictures;  it  is 
seldom  that  additional  prints  can  be 
borrowed.  There  are  315  possibilities 
in  this  territory.  Normally  50  runs  are 
obtained  off  one  print.  So,  going  on — 
Paramount  doesn't  figure  on  serving 
315  possibilities  ever — much  less  when 
these  pictures  are  new  and  fresh.  Back 
in  the  early  forties  when  I  booked  our 
houses.  Paramount  in  Indianapolis  re- 

ceived eight  prints  and  could  borrow 
six  to  ten  more.  In  Cincinnati,  with 

450  plus  possibilities.  Paramount  fur- 
nishes only  five  prints.  The  same  ridic- 
ulous print  quotas  hold  true  for  all 

other  companies  with  the  exception  of 
Fox.  The  net  result  in  the  "Have  Not  " theatres  is  that  their  patrons  almost 
uni\ersally  express  the  opinion  that 
good  pictures  are  not  made  any  more. 
This,  of  course,  is  erroneous.  What 
the  patrons  mean  is  that  old  big  pic- 

tures are  considered  poor  quality.  Un- 
fortunately, this  grass  roots'  opinion  of ( Continued  on  Page  H ) 
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"NO  TRUTH  TO  REPORT"  was  the  comeback  of  Milton 
Rackmil  to  a  direct  Film  BULLETIN  query  last  week  dealing 
with  rumors  of  negotiations  for  the  sale  of  the  Universal 
studios.  Growing  out  of  abnormal  trading  volume  in  Decca 
shares  over  a  period  of  several  weeks,  together  with  a  gain  in 
market  value  of  over  two  points,  the  gossip  suggested  a  sys- 

tematically controlled  buying  binge  by  individuals  of  unknown 
origin. 

Early  this  week,  however.  Film  BULLETIN  learned  from  an 
unimpeachable  Wall  Street  source  the  identities  of  at  least  two 
heavy  buyers.  Since  names  may  not  yet  be  disclosed  in  viola- 

tion of  SEC  rules,  suffice  it  to  relate  that  one  purchaser  is 
presently  involved  in  Decca-Universal  operations.  With  re- 

gard to  the  other,  an  alien  name  to  film  circles,  it  is  impossible 
to  determine  his  relation  to  the  first  or  to  other  buyers  not 
known,  or  ever  to  assess  motivations. 

<0 

The  possibility  of  studio  liquidation  has  been  raised,  but  in- 
siders placed  little  credence  on  this  prospect — at  first.  Now 

they  are  not  so  sure.  The  surge  by  Universal  shares  themselves 
to  a  year's  high  in  the  past  few  days  re-opens  this  line  of  dis- 

cussion. Estimates  of  per  share  value  in  a  dismantling  action 
vary  from  $30  to  $85,  based  principally  on  the  worth  of  U's 
real  property  plus  its  post- 1948  film  library.  Product  in  the 
can  is  not  very  favorably  regarded.  Consequently,  any  odor 
redolent  of  liquidation,  real  or  otherwise,  figures  to  stimulate 
trading. 

0 

An  interesting  side  aspect  of  Universal  stock  action  is  that 
no  more  than  a  bare  handful  of  shares  are  available  at  any 
given  time.  Decca  s  custodianship  of  the  stock  is  in  the  neigh- 

borhood of  764,000  shares,  according  to  the  latest  official  SEC 
Summary,  or  about  82%  of  the  total.  With  the  beefier  portion 
of  its  common  capitalization  secure  in  vaults.  Universal  stock 
may  move  capriciously  on  narrow  volume.  It  is  not  uncommon 
for  U's  common  to  fail  to  make  a  market,  that  is,  undergo  no 
trading  action  for  days  and  days.  Hence,  the  very  thinness  in 
marketable  shares  gives  swift  ascendancy  in  price  to  any  and 
all  demand  pressures.  That  factor  makes  the  issue  a  real  morsel 
for  insiders. 

0 

Returning  to  the  probabilities,  there  is  no  evidence  to  sup- 
port the  suspicion  that  Decca  itself  is  sluicing  in  the  last  few 

droplets  of  Universal  equity.  The  record  shows  Decca's  last 
venture  in  the  open  market  to  be  June  when  it  acquired  1800 
shares.  Of  course  nothing  is  known  of  its  October  actions,  and 
will  not  be  known  for  another  month.  However,  this  develop- 

ment would  not  account  for  Decca  gains  per  se,  at  least  not  on 
the  basis  of  existing  operational  news;  unless — and  this  a  big 
conjecture — the  gunsights  had  been  zeroed  in  on  a  liquidation 
scheme  already.  Naturally,  this  would  have  hastened  the  high- 
rollers  to  their  brokers  with  collateral  in  hand. 

0 

It  would  appear  that  liquidation,  though  drastic,  is  one  of 
the  few  avenues  of  relief  open  to  headman  Rackmil,  Decca  and 
associated  stockholders.  Universal  is  not  healthy.  And  though 
its  film  producing  facility  is  of  sore  value  to  the  theatrical  in- 

dustry where  the  product  pinch  is  ever  stringent,  a  loss,  as  they 
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say,  is  a  loss.  In  more  comprehensive  terms.  Universal  re- 
ported a  39  weeks  (ended  August  2)  net  red  ink  balance  of 

$861,247.  All  the  more  appalling,  this  deficit  came  on  top  of 
a  $1.16  million  income  tax  credit.  The  studio  was  closed  for 
six  months  until  recently  for  what  was  termed  an  agonizing 
reappraisal,  but  the  ef¥ects  of  the  stock-taking  are  still  to  be 
seen  or  felt.  The  company  is  still  limping  along  on  a  very 
limited  supply  of  product,  with  the  vast  expense  of  operating 
its  distribution  system  rolling  on.  And  the  pity  of  it  is  that  but 
a  year  or  two  ago.  Universal  manned  the  ramparts  of  exhibition 
with  countless  estimable  lower  bracket  films  when  such  product 
was  most  dearly  needed.  Tastes  change  and  vanished  apparent- 

ly is  the  appetite  for  the  Kettles,  talking  asses  and  scaley 
monsters.  And  possibly  not.  The  record  does  not  indicate  a 
pandering  in  the  current  U  backlog  to  those  lower  homely  in- 

stincts so  effectively  cultivated  by  the  above  cited  style  of 
entertainment. 

0 

Basically,  one  of  three  developments  appear  imminent:  1)  a 
sellout  of  the  studio-distribution  assets  to  new  interests;  2) 
liquidation;  3)  a  thorough-going  rehabilitation  drive,  though 
it  is  difficult  to  see  how  this  would  influence  the  market  price 
of  both  Decca  and  Universal  shares.  At  the  surface,  Milton 
Rackmil  talks  as  though  the  last-named  eventuality  is  the  only 
one.  In  a  statement  to  Decca  shareholders  which  accompanied 
the  latest  dividend  disbursement,  he  expounded  a  program  of 
expense  slashing  in  Universal  operations,  which,  he  maintained, 
will  produce  a  profit  in  time. 

Those  who  are  in  position  to  appraise  the  situation  believe 
considerably  more  than  expense  slashing  is  in  store  for  UniversaL 

0  0 
VOGEL  VS.  WALL  STREET.  It  may  not  be  entirely  apt  to 
refer  to  the  Green-Newman  combine  as  Wall  Street,  but  it  is 
a  known  fact  that  their  intended  Putsch  had  commanded  favor- 

able attention  in  those  acres.  With  the  passage  of  time,  how- 
ever, the  odds  favoring  their  project,  which  would  separate  the 

M-G-M  picture  wing  from  the  home  company  and  retain  Loew's 
Theatres  as  the  parent  company's  principal  asset,  have  dwindled 
to  less  than  even  money.  A  strong  earnings  comeback  in  the 
film  production  branch  has  tipped  the  balance.  Formerly  un- 

decided shareholders  are  now  convinced  that  profits  from  film 
product  will  outstrip  theatrical  profits,  thereby  meriting  the 
retention  of  M-G-M  studios  as  the  basic  asset.  Shareholders, 
too,  would  not  risk  abandoning  the  production  unit  to  a  neo- 

phyte administration  on  the  heels  of  Joseph  Vogel  s  commend- 
able rebuilding  program.  The  Green-Newman  plan  called  for 

Vogel  s  services  to  be  diverted  to  Loew's  operating  theatres. 
Additionally  militating  against  an  M-G-M  spin  off  is  the  fact 
that  shareholders  are  chary  of  a  repeat  performance  of  the 
proxy  wars  that  convulsed  the  company  into  immobility  when 
Joseph  Tomlinson  sought  to  oust  the  Vogel  management. 
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VALUE  LINE  5UHVEY 

FILM  COMPANIES  ARE  SEEN  MOVING 

FURTHER  INTO  TV  AS  REVENUE  SOURCE 

In  a  somewhat  belated,  albeit  perfectly  logical,  step,  the  major  film  companies  and 
some  of  the  leading  theatre  circuits  will  be  moving  into  more  direct  participation  in 
television  activities,  declares  the  Value  Line  Investment  Survey  in  its  current  analy- 

sis of  the  motion  picture  industry.  Although  the  shift  in  the  direction  of  TV  has  not 
yet  fully  crystallized,  it  is  inevitable,  predicts  Value  Line,  because  a  large  segment 
of  the  theatre  exhibition  market  is  operating  in  the  red.  The  pessimistic  view  that 
this  situation  does  not  seem  likely  to  improve  is  taken  by  the  survey,  which  is  pub- 

lished by  Arnold  Bernhard  &  Co.  Below  is  the  text  of  the  overall  industry  study,  fol- 
lowed by  a  summary  of  the  analysis  of  the  principal  film  and  theatre  companies: 

THE  MARCH  TO  TV 

National  Theatres,  the  nation's  second  largest  theatre  chain, 
is  in  the  process  of  acquiring  National  Telefilm  Associates,  a 
rapidly  growing  company  in  the  television  field. 

Loew's  and  Warner  Bros.,  like  most  other  Hollywood  studios, 
lare  turning  out  an  increasing  number  of  film  series  for  tele- 
icasting,  and  are  planning  to  produce  live  TV  presentations. 

American  Broadcasting-Paramount,  through  its  assiduous  de- 
velopment of  the  ABC-TV  network,  is  establishing  itself  as  a 

strong  third  in  the  television  broadcasting  industry. 
Paramount  Pictures,  according  to  trade  reports,  is  actively 

studying  the  feasibility  of  producing  magnetically  taped  shows 
for  television. 

These  developments  all  point  to  one  important  fact — leading 
companies  in  the  motion  picture  industry,  exhibitors  as  well  as 
producer-distributors,  are  finally  taking  major  steps  beyond  the 
traditional  Hollywood  borders  to  try  their  hands  in  the  growing 
television  industry.  Somewhat  belatedly  in  some  cases,  they  have 
learned  the  hard  way  that  the  motion  picture  theatre  has  defi- 

nitely lost  out  to  television  as  the  nation's  principal  entertain- 
ment medium.  Instead  of  resisting  this  trend,  motion  picture 

producers  are  now  seeking  to  capitalize  on  it. 
It  should  be  pointed  out,  however,  that  the  shift  to  television 

is  not  even  yet  taking  place  throughout  the  entire  motion  pic- 
ture industry.  Thousands  of  independent  exhibitors  across  the 

land  are  still  desperately  clinging  on  to  their  theatres,  many  of 
which  are  operating  in  the  red.  Telling  themselves  that  the 
motion  picture  industry  went  through  many  such  crises  in  the 
ipast  and  still  came  out  victoriously,  many  of  these  exhibitors 
isrill  hope  that  television  is  but  a  fleeting  competitor.  Few  ac- 

cept the  ominous  fact  that  there  are  simply  far  too  many 
theatres  in  relation  to  potential  audiences.  To  be  sure,  the 
individual  exhibitors  can  hardly  be  blamed.  Many  lack  the 
fmancial  ability  or  professional  know-how  to  diversify  or  adapt 
their  business  to  meet  the  demands  of  television  or  some  other 
endeavor. 

A  LOGICAL  STEP 

Nevertheless,  most  publicly-owned  major  motion  picture  cor- 
porations are  indeed  making  their  way  into  videoland.  For  the 

producers,  this  is  quite  a  logical  step  to  take.  With  their  time- 
honored  showmanship  and  excellent  studio  facilities,  they  can 

turn  out  a  variety  of  TV  programmings  that  capture  the  audi- 
ence's fancy.  Warner  Bros.'  "Maverick",  Loew's  (M-G-M) 

"The  Thin  Man  ",  Columbia  Pictures"  (Screen  Gems)  "Father 
Knows  Best  "  and  Disnev  Productions'  "Mickey  Mouse  Club" are  cases  in  point. 

Significantly,  the  production  of  TV  series  entails  much  less 
financial  risk  than  the  production  of  motion  pictures  for  the 
theatre.  A  disappointing  box  office  showing  for  a  movie  spec- 

tacular, for  instance,  could  mean  the  loss  of  several  million 
dollars,  including  the  cost  of  advertising  and  prints  as  well  as 
those  of  making  the  negative.  Hollywood  producers  have  yet 
to  find  a  way  to  insure  against  such  failures.  On  the  other 
hand,  before  incurring  any  sizable  expense  in  the  production 
of  a  TV  series,  Hollywood  studios  have  often  managed  to  pre- 
sell  it  to  broadcasting  networks,  advertisers,  or  film  syndicators. 
True,  now  and  then  a  producer  will  turn  out  a  few  pilots  (sam- 

ple episodes)  of  film  series  for  which  there  are  no  buyers.  But 
investments  in  such  pilots  are  only  a  fraction  of  those  that  must 
necessarily  be  made  in  feature  movies.  Moreover,  such  unsold 
pilots  do  not  always  represent  total  losses  since  they  may  even- 

tually be  taken  up  by  broadcasters  in  subsequent  years,  as  the 
demand  for  TV  shows  becomes  more  acute. 

The  undertaking  of  television  broadcasting  and  film  distrib- 
uting actixities  is  also  a  logical  step  for  the  major  mo\ie  theatre 

chains.  Their  experience  in  the  entertainment  business  is,  of 
course,  an  important  factor.  An  even  more  significant  factor, 
however,  is  the  fact  that  the  purchase  of  broadcasting  facilities 
and  financing  of  television  shows  requires  an  enormous  initial 
cash  outlay.  All  of  the  major  theatre  companies  enjoy  a  large 
cash  flow  from  the  depreciation  of  their  theatre  properties. 
Thus,  they  are  capable  of  financing  these  outlays  internally. 
Moreover,  large  theatre  corporations  are  in  a  position  to  dis- 

pose of  their  unprofitable  theatre  properties  for  additional 
cash  proceeds. 

AN  EXPANDING  MARKET 

Meanwhile,  the  television  industry,  into  which  the  movie 
companies  have  diversified,  offers  enormous  prospects  for 
growth.  The  demand  for  television  programs  will  become  in- 

creasingly strong  in  the  years  ahead.  According  to  a  recent 
trade  survey,  the  average  television  station  in  this  country  uses 
about  one-third  of  its  total  broadcasting  time  to  televise  old 

( Continued  on  Page  I  ) 

Film  BULLETIN    October  13,  1958        Page  7 



l/l/kaf  Theg'te  hiking  About □    □    □    In  the  Movie  Business    □    □  □ 

PARAMOUNT  &  EXHIBITORS.  All  is  not  running  smooth- 
ly, we  hear,  at  some  of  the  "faith"  meetings  Paramount  sales 

executives  are  holding  with  exhibitors.  In  Indianapolis,  for  in- 
stance, some  sharp  queries  were  put  to  the  film  company's 

spokesman.  This  is  reported  in  some  detail  in  the  current  bul- 
letin of  the  Allied  Theatre  Owners  of  Indiana:  ""At  a  special 

Paramount  luncheon  for  Indianapolis  and  Louisville  exhibitors 
held  Tuesday,  October  7th,  at  the  Hotel  Sheraton-Lincoln,  Mr. 
Harold  Stevens,  Midwestern  Division  Manager  for  Paramount 
Pictures,  presented  a  resume,  complete  with  color  slides,  of  the 
line-up  of  top  box  office  pictures  that  Paramount  will  release 
during  1959.  This  line-up  includes  20  pictures  with  a  budget 
of  a  million  dollars  or  more  plus  additional  program  pictures 
for  which  Paramount  believes  there  is  also  a  market.  The  pros- 

pect of  such  a  schedule  is  very  encouraging  since  for  the  past 
several  years  Paramount  production  has  been  down  to  where 
not  over  10-12  million  dollars  plus  pictures  have  been  forth- 

coming each  year.  At  the  close  of  Mr.  Steven's  presentation, 
and  before  the  meeting  could  be  closed,  several  pointed  ques- 

tions were  asked:  1.   'At  the  present  time,  Mr.  Stevens,  the 

Indianapolis  exchange  is  furnished  only  four  prints  on  the  big 
pictures.  It  is  calculated  that  50  runs  can  be  obtained  from 
each  print.  Two  hundred  runs  are  possible  with  four  prints. 
What  with  315  possibilities  in  this  territory,  four  prints  is  an 
inadequate  supply.  Therefore,  do  your  plans  call  for  increas- 

ing print  quotas  in  this  exchange  area.''  Mr.  Stevens  replied 
that  this  was  an  upper  management  problem  but  that  he  would 
see  what  he  could  do.  2.  Mr.  Stevens  was  asked  if  Paramount 
intended,  on  the  pictures  named  in  his  talk,  to  floor  scales  as 
they  have  done  with  some  exhibitors  on  past  releases.  Mr. 
Stevens  replied  to  this  question  also  by  stating  that  this,  too, 
was  an  upper  management  decision.  3.  Mr.  Stevens  then  was 
asked,  'Several  times  in  your  talk  you  used  the  word  merchan- 
disiug  in  referring  to  your  future  releases.  By  merchandising 
do  you  mean  that  Paramount  intends  to  withhold  these  pictures 
for  long  periods  of  time  until  old  and  stale  from  subsequent 
run  and  small  town  theatres  as  you  have  done  in  the  past.'" 
Mr.  Stevens  again  replied  to  this  question  also  by  stating  that 
this,  too,  was  an  upper  management  decision  but  that  he  was 
sure  that  Paramount  would  merchandise  and  make  available 
each  picture  in  the  manner  that  the  company  officials  deter- 

mined would  be  most  beneficial  to  Paramount,  the  theatres,  and 
the  general  public.  The  Paramount  line-up  would  sound  much 
more  encouraging  if  it  were  augmented  and  reinforced  by  an 
adequate  supply  of  prints,  livable  terms  and  regular  availabili- 

ties. Of  what  use  is  a  picture  no  matter  how  big  if  the  exhibi- 
tor cannot  get  it  until  it  is  old  and  stale  with  box  office 

potential  exhausted.'"  . 

SJiewpomts 
(Continued  jrotii  Page  5j 
motion  pictures  is  not  retained  in  the 
grass  roots  but  permeates  all  potential 
movie    customers    so    that    even  the 
"Have's"  theatres  are  being  affected. 
When  my  good  friend  Si  Fabian  re- 

cently addressed  a  meeting  of  exhibi- 
tors in  North  Carolina  and  predicted 

the  closing  of  many  more  theatres  he 
was  not  speaking  of  his  type  of  first 
run  houses  but  the  houses  of  small  ex- 

hibitors for  Si  recently  acquired  the 
first  run  Capitol  Theatre  in  Cincinnati 
and  secured  clearance  from  the  Depart- 

ment of  Justice  to  show  conventional 
films  in  that  theatre  in  1959.  Thereby 
increasing  the  number  of  first  run  thea- 

tres in  that  area. 

Allied  has  made  several  attempts  to 
no  avail,  to  persuade  TOA  leaders  that 
the  problem  of  the  smallest  theatres  is 
also  the  problem  of  the  largest.  Allied 
offered  its  help  to  secure  permission  for 
the  divorced  circuits  to  produce  pic- 

tures with  one  condition,  that  the 
rights  to  these  pictures  could  not  be 
pre-empted  in  theatres  the  circuits  sub- 

sequently might  acquire.  This  was  ne- 
cessary to  prevent  a  reoccurrence  of  the 

circuit  domination  of  film  as  existed 
before  the  decree.  On  the  other  hand, 
I  have  never  heard  any  TOA  leader  ex- 

press concern  over  the  lack  of  prints  to 
serve  the  smaller  theatres.  Why?  Be- 

cause they  enjoy  the  exclusivity  a  short- 
age of  prints  gives  their  theatres.  I 

have  never  heard  any  TOA  leader  ex- 
press concern  over  the  stringent  terms 

being  demanded  of  the  smaller  theatres 
for  they  believe  it  is  to  the  advantage 
of  their  first  run  theatres  to  eliminate 
these  smaller  theatres. 

Let's  face  it.  Greed  on  the  part  of 
the  "Have's",  seeking  domination  of 
exhibition,  is  the  only  thing  preventing 
formation  of  one  exhibitor  organiza- 

tion. Unfortunately  that  greed  is  short- 
sighted for  even  tho'  it  may  pull  down 

the  smaller  theatres  it  will  surely  also 
eventually  pull  down  the  favored  first 
run  houses. 

Alex  Harrison,  in  a  talk  at  our  Con- 

vention just  last  week,  cited  the  paral- 
lel between  present  exhibition  condi- 

tions and  vaudeville  just  prior  to  its 
demise.  Vaudeville  pulled  out  of  the 
smaller  market  and  limited  its  presen- 

tations to  show  case  houses.  We  all 
know  the  result.  I  thought  it  an  excel- 

lent comparison  with  the  trend  in  the 
present  exhibition  market.  Remember, 
the  old  service  that  the  majority  of 
small  theatres  are  now  forced  to  give, 
has  resulted  in  an  almost  universal  pub- 

lic conviction  that  there  are  no  good 
pictures  any  more  and  it  is  hurting  the 
favored  first  run  theatres  as  well  as  the 
small  ones.  One  segment  of  the  exhibi- 

tor industry  fighting  for  its  life  under 
terrific  handicaps  and  restraints  cannot 
be  expected  to  hold  out  the  "Dove  of 
Peace  "  to  another  group  of  first  run 
large  city  theatres  enjoying  the  short 
term  advantages  these  handicaps  and 
restraints  give  their  theatres.  Formation 
of  one  exhibitor  organization  is  idealis- 

tic under  present  market  conditions  and 
will  not  come  until  the  "Have's"  are 
willing  to  embrace  the  principle  that 
the  problems  of  the  smallest  exhibitor 
are  the  problems  of  the  largest. 
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^,^'r.:m  WE  MEAN  ROLLING  UP  TOP  GROSSES! 

...BLOCKBUSTER  MIDWEST  PREMIERE  AT  THE' 

llZ,'>  ESQUIRE  IN  CHICAGO!. . .  RECORD-BREAKER  AT  THE 
EXETER  IN  BOSTON!. . .  8th  SMASH  WEEK  AT  THE 

Z^-'flNE  ARTS  IN  NEW  YORK!...  SOCK  STANDOUT  AT 

Y----^      KEITH  IN  WASHINGTON!... PACKED  HOUSES  "' 

AT  THE  RANDOLPH  IN  PHILADELPHIA!... THAT'S 

>< 

WHY  WE  SAY  "ME  AND  THE  COLONEL"  NOT  ONLY - 

^^'HAS  LEGS-IT  HAS  WHEELS! 

\ 
I 

/ 

DANNY  KAYE  •  CURJ JUR,GENS 

^  NlColf  MAUREY. 

''CviE  -4.>ro  THE  Colonel; ^  with 
FRANCOISE  ROSAY   •   AKIM  TAMIROFF   •   MARTITA  HUNT    •    ALEXANDER  SCOURBY 
Screen  Play  by  S.  N.  BEHRMAN  and  GEORGE  FROESCHEL  •  Produced  by  WILLIAM  GOETZ 

Directed  by  PETER  GLENVILLE  •  a  courtgoetz  picture 



"HoniG  Before  Dark" 
ScUiKC44  'R^lUitf  O  O  O 

SUons  fern  attraction  that  will  realize  its  b.o.  potential 
if  backed  by  heavy  promotion.  Expert  performance  by 
Jean  Simmons. 

Thanks  to  a  remarkably  sensitive  bit  of  acting  by  Jean  Sim- 
mons as  a  tormented  young  wife  just  lately  released  from  a 

sanatorium  and  a  smooth-as-silk  production  job  from  Mervyn 
Le  Roy,  Warner  s  "Home  Before  Dark"  turns  out  to  be  one  of 
the  most  engrossing  matinee  trade  dramas  of  the  season.  For 
this  picturization  of  a  popular  Eileen  Bassing  novel  is,  despite 
its  overlength,  one  of  those  rare  entertainments  which  allow 
the  ladies  an  irresistible  identification  with  the  heroine.  Grosses 
should  run  well  above  average  in  all  situations,  but  the  minor 
marquee  names  demand  that  it  be  strongly  sold — and  the  pro- 

motion angles  are  plentiful.  Producer-director  LeRoy  has  pro- 
vided scenes  of  vibrancy  and  power  and  screenplaywrights 

Eileen  and  Robert  Bassing  have  detailed  for  the  most  part  a 
well-knit,  emotionally  satisfying  pseudo-clinical  study  which  is 
frequently  filled  with  the  tensions  of  a  mystery  as  Miss  Sim- 

mons goes  about  seeking  the  reasons  for  her  breakdown.  In  the 
expert  hands  of  star  Simmons,  Dan  O  Herlihy,  the  husband 
whom  she  learns  does  not  love  her,  and  Rhonda  Fleming,  the 
cold  beauty  of  a  step-sister  whom  she  has  foolishly  tried  to 
emulate.  "Home  Before  Dark"  registers  strongly  and  will  un- 

doubtedly spur  conversation  over  the  canasta  tables.  Dialogue 
is  uneven,  as  is  the  tempo,  yet  the  cumulative  effect  is  striking, 
especially  the  last  twenty  minutes  when  Miss  Simmons  strikes 
out  at  an  unworthy  family,  husband  and  town  with  an  intensity 
and  heart  appeal  that  indisputably  places  her  among  the  very 
finest  younger  actresses.  The  main  points  of  the  involved  plot 
delve  into  Jean's  childhood,  her  insane  jealousy  over  Miss  Flem- 

ing, her  marriage  to  O  Herlihy  and  her  resultant  suspicions 
about  his  infidelity  with  Rhonda.  When  released  from  the 
sanatorium,  she  goes  back  to  same  psychological  situation,  is 
partly  saved  by  the  romantic  attentions  of  Efrem  Zimbalist,  Jr., 
professorial  colleague  of  O'Herlihy's,  but  eventually  is  driven 
to  a  frenzied  spectacle  of  herself  before  her  husband's  friends. 
In  the  end,  she  learns  both  Rhonda  and  O'Herlihy  lied  to  her, 
she  breaks  with  them  and  the  town,  seeks  new  life  and  re- 

covery with  Zimbalist.  Franz  Waxman  score  with  its  eerie 
lyricism  helps  things  considerably. 
Warner  Bros.  I3i  minutes.  Jean  Simmons,  Dan  O'Herlihy,  Rhonda  Fleming.  Pro- duced and  Directed  by  Mervyn  LeRoy. 

"The  Perfect  FurloLigti" 

ScuiHc^  'Rcitot^  O  O  O 
Fast-moving,  zany  comedy  that  may  be  Universal's  best 
attraction  of  the  season.  Tony  Curtis  clicks  as  comedian. 

A  lot  of  whacky  nonsense  of  old  Kaufman  and  Hart  come- 
dies brightly  emerges  in  "The  Perfect  Furlough  ",  along  with 

the  much  favored  Tony  Curtis  showing  forth  as  a  brashly  di- 
verting young  comedian.  This  romantic  comedy  from  Univer- 

sal is  a  decidedly  amiable  bit  of  entertainment,  spiced  up  with 
CinemaScope,  an  Eastman  Color  tour  of  Paris  and  as  many 
fast  and  furious  gags  and  tag  lines  as  could  be  managed.  Co- 
starring  Curtis  and  Janet  Leigh,  written  by  Stanley  Shapiro 
with  some  really  impudent  snappers  and  directed  by  Blake  Ed- 

wards at  Broadway-farce  speed,  this  holiday-spirited  Robert 
Arthur  production  may  pro\e  to  be  Universal's  best  attraction 

of  the  season.  Grosses  should  be  very  good  in  the  metropolitan 
markets.  It  even  has  a  nicely  inventive  idea:  Because  morale  is 
low  at  an  Arctic  base,  the  Pentagon  (by  way  of  WAC  Lt. 
Leigh)  decides  to  award  one  of  the  men  a  perfect  furlough 
which  all  those  left  behind  can  enjoy  vicariously.  The  furlough 
consists  of  three  weeks  in  Paris  with  the  girl  of  one's  dreams and  the  G.I.  winner  turns  out  of  course  to  be  Curtis  and  the 
dream  girl  he  wants  and  gets  is  none  other  than  a  movie  queen, 
played  with  Latin  bombshell  fullness  by  Linda  Cristal.  Com- 

plications and  madcap  escapades  set  in  when  the  Army  dis- 
covers Curtis  is  a  real  rake  and  Miss  Cristal  a  potentially  yield- 

ing senorita.  With  precipitant  scandal  staring  them  all  in  the 
face,  Miss  Leigh  and  Pentagon  entourage  go  on  furlough  with 
them  and  after  many  zany  interludes  Curtis  and  the  prim  WAC 
Lt.  find  they  are  made  for  each  other.  Dialogue  is  sparkling 
and  sight  and  running  gags  abound  with  pacing  kept  at  an 
almost  whirlwind  speed  until  the  last  quarter  which  lags  a  bit. 
There  is  a  distressing  business  about  everyone  thinking  Curtis 
is  responsible  for  Miss  Cristal's  pregnancy  when  the  girl  has 
really  been  secretly  married  all  along.  Elaine  Stritch  and  Kee- 
nan  Wynn  superbly  deliver  as  Hollywood  wisecrackers,  Marcel 
Dalio  makes  a  robust  French  peasant  and  King  Donavan  a 
hilarious  milguetoast  major. 
Universal-International.  93  minutes.  Tony  Curtis,  Janet  Leigh.  Produced  by  Robert Arthur.    Directed  by  Blake  Edwards 

"Dangerous  Exile" 
^4(dcHe4d  /RoUh^  O  Q  plus 

Handsome,  rousing  period  melodrama  from  Britain.  In 
color,  with  Louis  Jourdan  in  adventuresome  role. 

Sumptuously  set  in  France  and  England,  royally  bedecked  in 
18th  century  fauna  and  smartly  burnished  by  VistaVision  and 
Eastman  color,  "Dangerous  Exile"  is  an  adventure  yarn  with 
as  many  plots  and  sub-plots  as  there  are  ruffles  in  the  buxom 
heroine's  crinoline  gown.  Where  audiences  like  their  derring- 
do  bold  and  sweeping,  grosses  should  be  above  average.  And 
it  should  satisfy  in  class  houses  that  cater  to  British  film  fans. 
Louis  Jourdan  makes  mad  dashes  across  the  channel,  thrusts 
his  Bourbon  sword  through  upstart  Jacobins  and  scowls  hand- 

somely like  the  heartbreaker  he  is,  while  Belinda  Lee  is  the 
morsel  for  whom  men  would  kill  or  die.  Under  the  direction 
of  Brian  Desmond  Hurst  and  the  script  of  Robin  Estridge,  this 
George  H.  Brown  production  for  Rank  unravels  like  a  pic- 

turesque tapestry  of  court  intrigues,  political  coups,  cloak  and 
dagger  pursuits  and  rival  doses  of  love  or  lust  in  the  moon- 

light. This  last  bit  is  supplied  by  Keith  Michell,  an  obssessed 
Republican  colonel  and  all-round  lecher,  who  haunts  Jourdan 
and  steams  over  Miss  Lee  as  the  lady  modestly  lounges  about 
in  transparent  nighties.  What  holds  the  plot  together  is  the 
business  of  Jourdan  smuggling  out  of  his  French  prison  the  10 
year  old  son  of  the  guillotined  Louis  XVI  by  replacing  him 
with  his  own  son  and  taking  the  Dauphin  to  a  Welsh  island 
where  he  is  protected  by  wealthy  dowager,  Martita  Hunt,  and 
her  niece.  Miss  Lee.  Complications  ensue  when  Jourdan  returns 
to  Paris,  finds  his  son  murdered  and  Michell  on  his  way  to 
Wales  to  assassinate  the  crown  prince.  Finlay  Currie  and  Anne 
Heywood  add  to  the  mix-up  as  spies,  Jean  Mercure  is  an  adam- 

ant Chief  of  Police  and  Richard  O'Sullivan  is  a  pleasant  juven- 
ile in  the  dual  role  of  Dauphin  and  Jourdan's  son.  Michell 

meets  death  leaving  the  stars  free  to  think  of  marriage  and  the 
crown  prince  to  remain  as  their  ward. 
Rank  Organization.  100  minutes.  Louis  Jourdan,  Belinda  Lee.  Produced  by  George H.  Brown.    Directed  by  Brian  Desmond  Hurst. 
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"TtlR  Tlllllicl  Of  l.llMl" 
I  SeUCHC^  ̂ cUlK^  O  O  O 
Swift  and  naughty  adaptation  of  the  Broadway  comedy. 
Strong  for  big  city  audiences,  but  maybe  "too  strong" 
for  hinterlands.  Doris  Day,  Richard  Widmark  head  cast. 

The  suburban  and  adult  metropolitan  markets  can  look  for- 
ward with  glee  to  a  smart  and  saucy  display  of  marital  rela- 

tions as  they  affect  the  scotch-and-samba  set.  Blithely  performed 
by  Doris  Day  and  Richard  Widmark  and  zestfully  staged  by 
Gene  Kelly,  "The  Tunnel  Of  Love  '  proves  one  of  the  merriest 
explorations  M-G-M  has  made  in  years.  Adapted  from  the  suc- 

cessful Peter  De  Vries  novel  and  play,  this  chicly  tailored  black- 
and-white  CinemaScope  offering  has  wisely  left  intact  almost 
all  the  IKeiv  Yorker-ish  gag  lines  and  even  most  of  those  bawdy 
barbs  which  delighted  Broadway  audiences.  In  fact,  probably 
the  most  striking  feature  Joseph  Fields  and  Martin  iMelcher 
ha\e  gi\en  their  production  is  its  freewheeling  directness,  at 
least  verbally,  with  such  Hollywood-shrouded  tidbits  as  preg- 

nancy, infidelity  and  the  cocktail  party  se.x-recruiting  station. 
The  script,  which  is  also  the  work  of  Fields,  spills  some  affably 
amoral  humor  over  these  subjects  and  quite  often  works  to  a 
point  of  highly  polished  hilarity.  Flowever,  although  nothing 
e\er  becomes  pictorially  offensive,  (there  being  no  "hot"  skir- 

mishes before  the  camera),  the  exhibitor  is  warned  that  some 
less  sophisticated  patrons  in  the  hinterlands  may  take  a  dim 
\iew  of  the  glibly  ribald  proceedings.  Be  that  as  it  may,  the 
charade-like  theme  presents  the  stars'  adventures  as  a  childless 
couple  awaiting  the  adoption  of  an  infant,  during  which  we 
learn  Widmark  is  looked  upon  as  something  of  a  Westport 
freak,  i.e.  an  incorrigibly  faithful  husband.  One  afternoon, 
however,  after  a  major  tift  with  Miss  Day  and  a  huge  assist 
from  a  philandering  neighbor.  Gig  Young,  the  monogamous 
mate  goes  on  a  joy  ride  with  social  worker  Gia  Scala  and 
awakens  the  next  day  in  a  motel  thinking  he  has  slept  with  the 
dame.  So,  following  the  old  comedy  of  errors  bit,  our  hero 
also  assumes  the  girl's  enciente  condition  is  his  fault  and  that 
the  child  he  and  Miss  Day  later  adopt  is  the  offspring  in  ques- 

tion. When  Miss  Day,  struck  by  the  awesome  resemblance, 
thinks  so  too  and  starts  to  move  out,  it  only  remains  for  Miss 
Scala  to  set  the  record  straight:  her  own  husband  is  the  child's 
father,  etc.  Miss  Day  is  warm  and  lilting,  Widmark  surprising- 

ly good  in  a  Tom  Ewell  sort  of  characterization.  Miss  Scala 
undeniably  enticing  and  Young  an  exurbanite  rake  in  perfect 
pitch.  Doris  also  sings  two  sparkling  numbers  along  with  The 
Esquire  Trio  backgrounds,  photography  and  fashions  have  an 
authentic  station  wagon  touch. 

Metro-Goldwyn  Mayer.  98  minutes.  Doris  Day,  Richard  Widmark.  Produced  by Joseph  Fields  and  Martin  Melcher.    Directed  by  Gene  Kelly. 

"Windom's  Way" 

fairly  satisfying  British  entry  for  art  houses. 

James  Ramsay  Ullman's  sprawlingl\'  romantic  novel  of  a dedicated  English  doctor  to  the  underprivileged  in  the  wilds  of 
a  Far  East  island,  has  been  brought  to  the  screen  by  the  Rank 
Organization  with  a  conciseness  and  a  compassion  not  found  in 
the  original.  It  stars  two  popular  British  performers,  Peter 
Finch  and  Mary  Ure,  both  of  whom  give  finely  wrought  char- 

acter studies,  and  has  been  directed  by  Ronald  Neame  with 
dramatic  care.   Lushly  mounted  in  Eastman  Color  and  photo- 

[  More  REVII 

graphed  in  the  turbulent  scenic  settings  of  (Ceylon,  "Windom's 
Way"  should  chart  a  profitable  enough  path  through  the  art 
circuit  and  in  select  class  houses.  However,  for  all  its  expert 
underplaying,  the  immaculate  technical  trimming  producer  John 
Bryam  has  fostered  and  the  amply  literate  script  of  Jill  Craigie, 
the  film  only  rarely  catches  fire  and  only  fitfully  gives  audiences 
a  sense  of  the  profound  passions  supposedly  tearing  at  the 
heart  of  the  humanitarian  hero.  Obviously  this  is  a  work  of 
intelligent  cinematic  craftsmanship,  one  that  offers  a  topical 
warning  to  the  West  about  economic  imperialism  ha\ing  had 
its  day  and  sketches  in  the  marital  difficulties  of  the  stars,  but 
one  which  for  the  most  part  remains  impeccably  dry.  Occa- 

sionally director  Neame  works  up  suitable  tensions  between  the 
natives  and  the  rubber  plantation  owners  and  ably  pivots  Finch 
as  both  the  worker's  doctor  and  their  mediator  with  the  un- 

yielding overseers.  And  before  the  film  finishes  a  riot  and  re- 
volt have  broken  out  with  tragedy  tied  to  both  sides.  In  these 

sequences  a  lot  of  stampeding  e.xcitement  spills  on  the  screen 
with  a  vigorously  exact  editing  job  and  a  loud  and  vital  back- 

ground score.  Tale  follows  Finch  to  island,  his  beloved  status 
with  \illagers  and  involvement  with  their  labor  problems,  later 
dwelling  on  his  relationship  with  estranged  wife  Miss  Ure  and 
winding  up  with  battle  between  landowners  and  natives,  sig- 

naling the  end  of  Colonial  rule.  Miss  Ure  is  fine  as  the  troubled 
wife  and  Finch  gives  a  commanding  portrayal. 

Rank  Organliatlon.  108  minutes.  Peter  Finch,  Mary  Ure.  Produced  by  John Bryam.    Directed  by  Ronald  Neame. 

■"Blood  of  the  Vampire" 

Scc4uee44  1^<itcH^  O  O  PLUS 
British  horror  import  has  ample  ballyhoo  angles. 

This  Uni\ersal-International  release  ma\'  ^ery  well  be  the 
bloodiest  horrorama  the  English  have  yet  sent  us  for  the  ghoul- 
and-gore  market.  W^here,  if  heavily  exploited,  it  should  do 
well  enough.  Yet  curiously  enough  for  all  its  hemoglobin 
feasting  it  rarely  shocks,  being  for  the  most  part  a  somewhat 
pallid,  mid-Victorian  spook  show  with  a  loose-ends  plot  about 
a  Bavarian  prison  doctor  who  sacrifices  the  inmates'  lives  for his  transfusion  experiments  and  also  to  keep  himself  alive.  It 
seems  years  ago  his  experiments  caused  ignorant  folks  to  exe- 

cute him  as  a  vampire;  secretly  restored  to  life  he  finds  he 
needs  constant  rechanging,  hence  the  blood-letting  murders. 
Written  by  Jimmy  Sangster,  the  evil  genius  behind  "Curse  Of 
Frankenstein  "  and  Horror  Of  Dracula  ",  and  directed  by  Henry 
Case,  this  Eros  Films  Production  (Robert  S.  Baker  and  Monty 
Berman)  floods  its  Eastman  Color  screen  with  all  manner  of 
nightmare  trappings,  from  poor  drudges  going  mad  in  rat- 
infested  cells  to  unlucky  confederates  stretched  out  on  operat- 

ing tables  in  a  gruesome  lab  replete  with  skulls,  beating  hearts 
in  glass  barrels  and  ice-encased  zombies.  Outside  these  walls  a 
pack  of  blood-thirsty  hounds  lie  in  wait  for  any  foolhardy  es- 

capee, while  inside  the  doctor's  loyal  ape  of  a  servant,  dressed to  the  hilt  in  harrowing  makeup,  shoves  the  knife  into  any 
dissenter.  The  plotting  is  abetted  by  a  malevolent  star  per- 

formance from  Donald  Wolfit  as  the  medical  sanguinarian. 
Vincent  Ball  is  nicely  controlled  as  the  young  doc  incarcerated 
to  aid  Wolfit  in  his  mad  experiments  and  Barbara  Shelley  is 

pretty  enough  as  the  sweetheart  who  becomes  Wolfit's  house- maid in  order  to  help  her  lover. 

Universal-International.  87  minutes.  Donald  Wolfit.  Vincent  Ball.  Produced  by Robert  S.  Baker  and  Monty  Berman.    Directed  by  Henry  Case. 
on  Page  12  ] 
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"A  Town  Like  Alice" 
Su^iHCM  l^atu^  O  O  PLUS 

Rugged,  realistic  British  import  should  engross  art  film 
devotees  and  class  audiences.  Title  poses  problem. 

Nevil  Shute  s  sentimental  account  about  Malayan  English- 
women taken  prisoner  by  the  Japs  during  early  stages  of  the 

Pacific  war,  has  been  remarkably  trimmed  do\Nn  by  the  Rank 
Organization  into  a  sturdy,  relentlessly  realistic  drama.  Ironic- 

ally titled  "A  Town  Like  Alice",  the  film  is  still  a  fictional 
undertaking  with  the  thwarted  romance  between  its  two  stars, 
Virginia  McKenna  and  Peter  Finch,  serving  as  the  only  isolated 
touch  of  glamor  in  a  detailing  of  hardship,  deprivation,  despair 
and  renewed  courage  as  they  befell  the  distaff  drudges  moving 
along  month  after  month  through  malaria-ridden  jungles  and 
swampy  villages.  Filmed  on  location  in  Australia  and  Malaya, 
director  Jack  Lee  and  producer  Joseph  Janni  have  covered  it 
with  the  stamp  of  authenticity,  from  the  wonderfully  restrained 
agonies  of  the  women  and  children  as  they  plod  heartbrakingly 
under  bayonet  point  to  the  savage  calm  and  hardened  dis- 

interest of  their  captors.  It  is  a  show  that  discriminating  class 
audiences  and  art  film  devotees  should  find  engrossing;  others 
will,  too,  but  the  title  will  probably  scare  off  much  of  the  mass 
audience.  Despite  its  gripping  visual  impact,  "Alice"  is 
strangely  lacking  in  human  appeal.  The  W.  P.  Lipscomb- 
Richard  Mason  script  avoids  any  dramatic  pumping  and  con- 

centrates on  the  harrowing  treks  in  almost  documentary  style. 
Miss  McKenna  makes  something  touching  out  of  the  never- 
say-die  heroine  and  Finch  is  robust  enough  as  the  Australian 
prisoner  turned  Jap  truck  driver  who  becomes  her  clandestine 
lover.  When  he  steals  chickens  to  nourish  the  dying  women, 
he  is  caught,  beaten,  given  up  as  dead;  at  film's  end,  however, he  and  Miss  McKenna  are  reunited  in  a  town  called  Alice. 

Rank  Organization.  106  minutes.  Virginia  McKenna,  Peter  Finch.  Produced  by Joseph  Janni.    Directed  by  Jack  Lee. 

"The  Party  Crashers" 
Sci4CH€<Ul.  IRoUh^  O  Plus 

Minor  teen-age  problem  yarn  for  secondary  slot. 
Newest  and  frilliest  of  the  current  crop  of  low-priced  valen- 

tines on  teenage  problems,  Paramount's  "The  Party  Crashers" is  a  minor  entry,  minus  names,  that  offers  a  pleasant  mixture 
of  jukebox  gush  and  hot-rod  frenzy.  Exhibitors  can  use  this 
low  budgeter  as  a  supporting  feature  in  family  houses.  The 
lack  of  marquee  names  is  offset  by  fast  pacing,  zippy  coke-set 
dialogue,  a  few  bluesy  and  sensationalized  sequences  and  some 
surprisingly  frank  revelations  between  parents  and  children. 
Written  and  directed  by  Bernard  Girard,  this  William  Alland 
production,  the  tale  pairs  off  the  neglected  or  misunderstood 
progeny  with  their  delinquent  or  overly-solicitous  parents  of 
the  country  club  set.  Mark  Damon  plays  the  dashing  hero 
who  gets  his  kicks  by  raiding  parties,  along  with  an  admiring 
coterie,  and  he  plays  this  mixed-up  kid  with  good  frat-house 
charm.  Connie  Stevens  amiable  effervesces  as  his  blond  doll, 

and  Bobby  Driscoll  is  just  right  as  the  courting  stiff  who  can't 
get  with  it.  Doris  Dowling  and  Walter  Brooke  play  Damon's neurotic  parents,  the  father  a  lush,  the  mother  a  cocktail  soiree 
chippy.  Frances  Upshot  finds  Damon  crashing  a  motel  jam- 

boree, meeting  his  mom  during  her  floozy  act,  throwing  the 
lady  in  disgust  down  a  flight  of  stairs,  but  later  awakening  to 
manhood,  forgiveness,  and  reconciliation  with  parents. 
Parannount.  78  minutes.  Mark  Damon,  Connie  Stevens,  Bobby  Driscoll.  Produced by  William  Alland.    Directed  by  Bernard  Girard. 

"Joy  Ride" 

Above-par  melodrama  on  teen-age  problems. 
For  all  its  bre\ity,  (it  runs  a  scant  65  minutes),  and  melo- 

dramatic style,  Allied  Artists'  "Joy  Ride"  has  a  hard  core  of 
honesty  and  a  revealing  frankness  about  it  that  places  this 
Ben  Schwalb  production  a  notch  above  many  teenage  melo- 

dramas. While  modestly  produced,  it  has  some  real  body  and 
should  draw  favorable  audience  response.  Screen-playwright 
Christopher  Knopf  has  realistically  transcribed  the  correct  pool- 

room parlance  and  hot  rod  nuances,  while  Edward  Bernds' 
direction  keeps  the  events  tightly  clipped  and  the  action, 
especially  at  the  climax,  taut  and  suspenseful.  There  are  no 
known  names  in  the  cast,  but  Rad  Fulton,  Nicholas  King,  Jim 
Bridges  and  Robert  Levin  give  sharp  portrayals  of  delinquents 
without  any  anchor  in  life.  As  the  adults  they  come  to  clash 
with.  Regis  Toomey  and  Ann  Doran  make  something  touching 
and  innocent  of  a  middle  class  couple  unable  to  comprehend 
the  anti-social  fury  these  toughs  represent.  When  Fulton  spots 
a  sports  car  owned  by  Toomey,  he  and  his  cohorts  mark  it  for 
themselves  and  wheedle  the  puzzled  owner  into  letting  them 
drive  it.  But  they  soon  exhaust  interest  in  this  and  turn  their 
venom  upon  Toomey  himself,  initiating  a  reign  of  terror  that 
bursts  into  tragedy  when  they  stomp  through  his  home  and 
cause  the  overwhelmed  Miss  Doran  to  have  a  heart  attack. 
At  the  end,  an  amazingly  calm  and  enlightened  Toomey  pleads 
against  prison  terms  for  the  boys.  "Joy  Ride  "  offers  a  lot  of 
excitement,  brisk  editing,  stark  photography  and  a  jazz-moody 
score. 

Allied  Artists.  65  minute'.  Rao  Fulton,  Ann  Doran,  Regis  Toomey.  Produced  by Ben  Schwalb.    Directed  b/  Edmund  Bernds. 

"Money,  Women  and  Guns" 

OK  outdoor  entry  in  C'Scope  and  color. 
Jock  Mahoney,  Kim  Hunter  and  Tim  Hovey  head  a  good 

cast  of  second-feature  players,  while  a  Cinemascope-Eastman 
Color  landscape  give  them  a  handsomely  rangey  background 
in  the  new  Universal  western  "Money,  Women  and  Guns". 
The  eye-catching,  if  brash,  title  is  exploitable,  and  the  Howie 
Horwitz  production  certainly  is  stocked  with  the  above-listed 
three  commodities,  along  with  mystery,  motherly  and  romantic 
love,  and  enough  cowboys  on  dusty  horses  to  provide  satis- 

faction in  the  oater  market.  Montgomery  Pittman's  screenplay 
is  rambling  and  Richard  H.  Bartlett's  direction  stresses  character 
more  than  gunplay,  but  there  is  sufficient  action  to  hold  the 
interest  of  outdoor  movie  fans.  Jock  Hahoney,  who  is  currently 
gaining  admirers  in  a  new  TV  series,  plays  a  frontier  detective 
out  to  track  down  the  beneficiaries  in  an  old  miner's  will  and 
also  to  find  the  three  murderers  who  gunned  him  down. 
Suspense  is  developed  by  his  suspecting  each  claimant  and  dur- 

ing the  investigation  and  various  searchings  he  comes  across 
a  motley  crew,  most  of  whom  could  have  been  the  assailants. 
Kim  Hunter  is  seen  as  a  young  mother  and  widow  with  whom 
Mahoney  falls  in  love.  Tim  Hovey  is  ingratiating  enough  as 
her  son.  Gene  Barry,  Lon  Chaney,  William  Campbell,  Jeffrey 
Stone  and  James  Gleason  are  in  the  cast.  In  the  end,  a  way' 
faring  stranger  admits  to  being  one  of  the  culprits,  the  other 
two  ha^  ing  since  died. 
Universal-International.  80  minutes.  Jock  Mahoney,  Kim  Hunter.  Produced  by Howie  Hcrwitz.    Directed  bv  Richard   H.  Bartlett. 
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MERCHANDISING      &      EXPLOITATION      DEPARTMENT  W 

jix  ><><>< 

Blumenstock  Named  To  Push 

'Oscar'  Telecast  To  New  High 

BLUMENSTOCK 

Promotion  of  the  1959  Academ>  Awards  tele- 
i.ist,  liimdom's  most  important  single  public relations  project,  will  be  coordinated  under  the 
"inj;  of  Sid  Blumenstock,  who  recently  re- 
si>;ned  his  post  as  assistant  advertising  director 
of  Paramount  Pictures.  He  will  concentrate  on 
building  audience  interest  for  the  "Oscar"  spec- tacular next  March. 

The  coordinator,  who  will  headquarter  at  the 
MPAA's  New  York  office,  left  for  Hollywood 
to  confer  with  Roger  H.  Lewis  and  Jerry  Pick- 
man,  co-chairmen  of  AA  telecast  activities  of 
the  ad-pub  directors  committee;  George  Ste\ens, 
president  of  the  Academy,  and  members  of  the 
Academy  Av\  ards  committee.  He  w  ill  be  assisted 
hy  MPAA  director  of  public  relations  Ta\lor 
Mills  and  Clarke  H.  Wales,  secretary  of  the 
Studio  Publicity  Directors  Committee. 

In  announcing  Blumenstock's  appointment, Charles  Simonelli,  chairman  of  the  MPAA  Ad- 
vertising and  Publicity  Directors  Committee, 

said  it  was  deemed  "essential  that  a  man  of 
recognized  abilit\  and  experience  in  this  field 
be  appointed  immediately  ...  It  is  felt  that  the 
1959  telecast  can  be  the  industry's  greatest 
united  public  relations  effort  to  date". 

WB  Boxofficers  Plot 

Promotion  of  New  Films 
Hining  heard  general  sales  manager  Charles 

Boasbcrg  proclaim  "the  strongest  lineup  of 
major  releases  in  Warner  Bros.  histor\",  the 
company's  promotion  chieftains  plunged  into session  to  plot  the  campaigns  that  will  support 
the  expanded  WB  output  for  the  coming  season. 

National  ad\ertising  manager  Gilbert  Golden, 
in  from  the  studio  for  the  .^-day  convention  at 
the  home  office,  outlined  plans  for  "The  Old 
Man  and  the  Sea"  and  for  a  number  of  the  32 
other  properties  slated  for  future  release.  Golden 
also  briefed  the  staff  on  the  campaigns  for 
"Home  Before  Dark  ",  (Jean  Simmons),  slated 
as  the  next  attraction  for  the  Radio  City  Music 

GOLDEN 
ilind  Ki L-ll),  the 

the 

uul  ■ 

Hall;  "Aimtie  Mamc"  (Ri 
Christmas   offering;    Jules  X'crncs 
Earth  to  the  Moon",  and  "Entha (Dana  Andrews,  Jane  Powell). 

Dick  Lederer,  Golden's  assistant,  and  Charles 
Cohen,  eastern  ad  manager,  joined  in  the  pres- 

entation of  the  plans.  The  publicit\  and  pro- 
motion aspects  of  the  campaigns  were  outlined 

by  national  publicit\  manager  Meyer  Hutncr, 
assisted  by  Bill  Hendricks,  studio  publicity 
manager,  and  W.  W.  Brumberg,  field  exploita- tion manager. 

"Charge  it,  please" 
That's  what  moviegoers  in  the  New 

^'ork  Cit\  area  are  now  able  to  say, 
thanks  to  a  unique  merchandising  plan 
launched  by  Bonwii  Teller's  store  and RKO  Theatres.  First  picture  to  reap  the 
benefit  of  this  smart  idea  will  be  20th- 
Fox's  "Roots  of  Heaven  ",  opening  this 
week  at  the  RKO  Palace.  Here's  the  way the  promotion  works:  regular  charge 
patrons  of  Bonw  it's,  w  ho  are  being  sent 
descriptive  literature  and  order  blanks 
for  "Roots  of  Heaven",  can  order  tickets 
by  mail  or  at  booths  in  the  organization's three  metropolitan  outlets.  Tickets  will 
he  charged  at  regular  b.  o.  prices  with 
no  extra  tab  for  the  personalized  service. 

Columbia  Hinges  'Hurrah' On  Get  Out-Vote  Campaign 
With  elections  being  held  cross  the  country 

next  month,  Columbia  and  the  American  Heri- 
tage Foundation  ha\c  joined  promotional  forces 

in  a  natural  tie-in  between  "The  Last  Hurrah" 
and  the  national  "Get  Out  and  Vote  "  campaign. 
To  swell  the  voting  lists,  the  Foundation  is 

distributing  special  material  concerning  the 
tampaign  lo  more  than  600  daih  newspapers, 
ISO  (elc\  isioii  olkIc-is  and  Soo  radio  stations — 
with  a  strong  plug  for  the  forthioniing  (Colum- 

bia release  being  featured  in  all  the  copy. 

Philip  Gerard,  Universal  Eastern  publicity 
manager,  entertains  group  of  national  mag- 

azine writers  on  set  of  "Imitation  of  Life" 
at  U  studio.  It"s  part  of  a  campaign  to 
acquaint  press  with  upcoming  U  l  product. 
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EXPLOITATION 

PICTURE 
of  the  issue 

Shoot  Both  Barrels  on  UA's  'West': 

Cooper  for  Action!  London  for  Sex! 

Showmen  have  a  double  barrelled  approach  to  merchandise  United  Ar- 
tists' "Man  of  the  West".  One  barrel  be  aimed  straight  at  Gary  Cooper 

fans  and  those  who  like  their  films  jam-packed  with  action;  the  other  can 
sell  the  sexy  shenanigans  of  Julie  London  and  her  striptease  at  gunpoint. 

This  DeLuxe  Color-CinemaScope  production  made  under  the  Walter  M. 
Mirisch  aegis,  is  peopled  with  an  imposing  cast  far  above  the  usual  western 
stripe.  In  addition  to  Cooper  and  Miss  London,  we  find  Lee  J.  Cobb  play- 

ing an  off-beat  baddie,  reliable  Arthur  O'Connell  as  a  card-sharp  on  the 
lam,  and  Jack  Lord  as  a  woman-hungry  brute.  Then  there  is  a  tight  hard- 

hitting script  by  Reginald  Rose  of  "12  Angry  Men"  fame,  and  some  breath- 
taking photography  of  California's  Mojave  Desert  and  Red  Rock  Canyon. 

UA  promotion  chief  Roger  H.  Lewis  and  his  staff  of  boxofiicers  have 
turned  out  a  press  book  that  is  replete  with  effective  ads,  posters,  stunts 
and  tie-ins.  Two  of  the  exploitation  items  are  shown  at  right. 

For  the  asking,  UA's  exploitation  department  will  provide  the  following 
material  gratis:  a  full  color  one-sheet  map  of  the  West  that  is  just  right  for 
school,  book-store,  library  or  lobby  display;  a  series  of  nine  radio  spots,  all 

"Take  them  clothes  off,  girl!" 

on  one  record;  a  lobby  sound  record  featuring  special  effects,  narration  and 
music;  and  a  double-sided  record  featuring  one  5-minute  interview  with 
Cooper,  and  a  second  5-minute  recording  with  Miss  London  keyed  to  d.j. 
penetration. 

On  the  musical  front,  the  45  rpm  Liberty  platter  of  Julie  London's  off- 
screen rendition  of  "Man  of  the  West"  is  climbing  high  on  best-seller  lists. 

Disc  is  a  natural  for  d.j.  tie-ups  and  contests,  and  a  lobby  juke  box  promotion. 

"Man  of  the  West  ",  which  was  honored  by  Dell  Books  with  an  award 
as  "the  best  western  of  the  year",  is  a  splendid  choice  for  a  read-the-book- 
see-the-movie  drive.  Dell  dealers  will  cooperate  with  rack  displays,  counter 
cards  and  free  books  for  giveaways  to  opinion-makers. 

Among  the  items  for  the  lobby.  National  Screen  Service  has  an  8x10  still 
featuring  big  space  breaks  for  Cooper  and  London  in  Life  and  Look  Maga- 

zines respectively.  Photo  can  be  enlarged  to  make  an  attractive  40x60  poster. 

A  Strip  Out  West! 

Jack  Lord  is  about  to  cut  a 

notch  in  Gary  Cooper's  throat 

if  Julie  London  doesn't  go  on 
with  the  strip-tease! 

TO  SEE  WHAT 

HAPPENS -SEE 
GARY  COOPER  as 

MAN  OF  THE  WEST" 
^  A  rapid-shot  display  of  Julie  Lon- don disrobing  to  save  Cooper  from 
having  his  throat  slit  is  sure  to  draw 
plenty  of  eyes.  This  unusual  teaser 
display  is  suitable  for  lobby  or  theatre 
front.  Strip,  something  rare  in  a  west- ern movie,  Is  a  novel  exploitation  angle 
that  can  be  exploited  for  maximum 
results.  The  stills  shown  in  illustration 
above  can  be  ordered  from  NSS.  Copy 
can  be  added:  "Take  them  clothes  off 
girl  .  .  .  real  slow  like." 

^P-  Because  Gary  Cooper's  role  "fits 
him  like  a  gun  fits  a  holster",  a  sure- fire stunt  has  been  set  up  around  this 
campaign  catchline.  Theatremen  can 
distribute  small  plastic  guns  in  2"x3" envelopes,  shown  below.  Envelopes, 
which  are  numbered  consecutively  and 
imprinted,  offer  prizes  and  tickets  to 
those  who  get  giveaway  guns  that 
match  holster  numbers  on  displays  in 
lobby.  Guns  and  envelopes  can  be  or- dered form  Economy  Novelty  &  Printing 
Co.,  244  W.  39th  St.,  New  York  City. 

WIN  MOVIE  TICKETS! 

If  the  number  of  this  "gun" 'fits'  the  holster  number  on  dis- 
play in  our  lobby  .  . .  you  will  re- ceive 2  guest  admissions  to  see 

GARY  COOPER 

MAN  OF  THE  WEST 
COLOR  by  DE  LUXE  •  CINEMASCOPE 

IMPRINT 

17965 
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THE  ADS 

"Man  of  the  West"  ads  spot-  | 
light  strong,  powerful  line  art 
and  big  black  line  typography. 
These  two  elements  combine  to 
convey  theme  of  action  and  ur- 

gency. The  strip-tease  gim- 
mick comes  in  for  its  share  of 

space  in  most  of  the  ads  with  a 
shadowed  half-tone  of  Julie 
London  disrobing  at  gunpoint. 

Stunts  and  Gimmicks 

Take  a  tip  from  the  popular  fairy  tale, 
'Cinderella",  and  conduct  a  promotional 
search  for  a  boy  under  sixteen  years  of  age 
who  can  fill  the  boots  of  "the  man  of  the 
west".  Tie  in  with  a  shoe  outlet  for  effec- 

tive newspaper  ads  and  window  displays 
to  plug  this  novel  stunt.  Co-op  copy  can 
follow  this  slant:  "Boys  Under  16!  Can 
You  Fill  the  Boots  of  the  'Man  of  the 
West'?   Wonderful  Prizes.  " 

An  attractive  display  of  guns  and  hol- 
sters can  help  showmen  garner  e.xtra 

mileage  out  of  the  catchy  copy  line,  "the 
role  that  fits  him  like  a  gun  fits  a  holster". 
Photo  of  display  could  also  make  an  inter- 

esting newspaper  feature  or  television 
presentation.  Round  up  as  many  old  and 
new  firearms  as  possible  from  such  sources 
as  gunsmiths,  museums,  rifle  associations 
and  private  collectors. 

Since  Gary  Cooper  totes  a  hoard  of  600 
gold  dollars  in  the  film,  utilize  this  angle 
for  a  promotion  with  the  Merchants  Asso- 

ciation in  your  area.  Hide  600  imitation 
gold  dollars  around  theatre  and  in  stores 
of  participating  merchants.  Follow-up 
with  a  search  for  the  money,  make  coins 
redeemable  at  boxoffice  or  stores. 

The  Story 

Former  badman  Gary  Cooper  meets  up 
with  card  sharp  Arthur  O'Connell  and 
dance-hall  vocalist  Julie  London  aboard  a 
train  in  Arizona.  During  a  stop,  the  train 
is  held  up  by  the  Cooper's  former  com- 

rades in  arms  led  by  Lee  J.  Cobb.  In  order 
to  protect  Miss  London,  Cooper  pretends 
to  want  to  rejoin  the  mob.  Cobb  then 
sends  the  ex-gunslinger  on  a  bank  robbery 
to  find  out  if  he  is  on  the  level.  When 
one  of  the  two  badmen  accompanying  him 
shoots  an  old  Mexican  woman.  Cooper 
grabs  her  gun,  and  after  a  knock-down- 
drag-out  fight,  kills  Cobb's  henchmen.  He 
returns  to  the  hideout  just  in  time  to  pre- 

vent an  assault  on  Julie  by  Cobb,  engages 
latter  in  a  desperate  duel,  kills  him. 
the  gangleader  in  a  desperate  duel,  kills 
him. 



National  Theatres  Managers  Turn  in 

Spate  of  Old  and  New  Showmen  Ideas 

The  recent  showmanship  conxentions  of  Na- 
tional Theatres  personnel  on  the  West  Coast 

and  the  Midwest  brought  forth  a  spate  of  ideas 
on  how  attendance  might  be  stimulated.  Each 
theatre  manager  vias  asked  to  submit  one  idea 
in  writing,  and  the  following  are  called  from 
those  turned  in.  Some  are  old,  some  are  new, 
but  all  should  prove  effective  if  applied  with 
showmanship  and  persistence. 

o 
Bank  Sponsored  "Round-Up"  Club.  Profitable 
year-'round  plan  for  bank  tie  in.  Children  open- ing savings  accounts  are  given  free  theatre 
tickets  with  each  deposit.  Bank  redeems  tickets 
at  or  near  regular  admission  price. 

o 
Movie-Club  Cards.  Initiate  via  direct  mail.  De- 

signed to  stimulate  regular  attendance.  Card 
holders  get  sixth  movie  free  for  attending  five 
within  specified  period  of  time. 

0 
Christmas  in  October.  'S'oungster  package,  com- plete with  Santa  Claus  appearance,  prizes  treats 
and  decorated  lobby  tree. 

o 
"Hi-Neighbor"  Weeks.  For  surrounding  com- munities lacking  theatres  of  their  own.  Dis- 

count coupons  planted  in  small-town  news- 
papers with  merchant  and  Chamber  of  Com- 

merce follow-up. 
0 

Family  Night.  Designed  for  bonafide  fam- 
ilies onl>'  to  enjoy  inviting  bargain  prices  with 

full  admission  prices  prevailing  for  all  others. 
0 

Sustained  Theatre  Auctions.  Weekly  or  monthl) 
auction  nights  with  participating  firms  on  ex- 

tended contracts. 
0 

Get  'Em  Out  for  a  Screening.  Arrange  with popular  radio  personality  to  host  your  preview. 
Disc  jockey  asks  listeners  to  write  station  for 
invitations.  In  return,  he  plugs  attraction  ahead 
of  special  showing,  tapes  comments  at  preview 
and  airs  them  to  good  ad\antage  ahead  of 
picture's  regular  opening. o 
Monthly  Benefit  Plan  Selling.  Mail  movie  cal- 

endars to  important  organizations,  pointing  out 
the  no-investment,  no  gambling  earning  poten- 

tial of  the  extended  benefit  as  a  fund  raiser. 
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Optional  Programming.  Give  patron  his  choice 
of  double  or  single  feature  programming  by 
restricting  the  second  feature  to  mid-afternoon 
and  early  evening  showings. 

o 
Crazy  Movie  Day.  An  all-day  and  evening 
event  featuring  loss  leaders,  prizes  and  loss- 
pricing  on  the  hour.  Can  also  be  used  in  the 
concession  department. 

0 
One  Cent  Sale.  Take  a  tip  from  Rexall  Drug 
Co.  Admit  patron  for  regular  price,  person 
accompanying  him  is  admitted  for  one  cent. 

o 
Package  Student  Deal.  Student  I-D  cards  sold 
in  combination  with  Theatre-Football  Rally 
Night  tickets.   Sponsored  by  student  council. 

o 
Treasure  Grove  oj  Classics.  An  adult  series 
on  big  repeats,  designed  for  single-day  mid- 

week presentation  along  Vacation  Movie  Lines. 

Happiest  Man  in  Town.  Institutional  drive  to 
sell  theatre  manager  as  the  happiest  man  in 
area  because  he  has  so  many  good  pictures 
coming  to  his  theatre. 

0 
Honorary  Club  Week.  Honor  each  major  school 
club  or  group  sometime  during  academic  )ear 
with  special  tickets  a\ailable  at  reduced  rate. 
Student  Cards.  Arrange  with  school  super- 

intendent and  teachers  to  sell  student  discount 
cards  through  schools.  Make  the  ticket  oi 
value.  This  is  good  idea  to  draw  those  in- 
between  agers. 

0 
Automobile  Lobby  Display.  Tie-in  with  local 
auto  dealers  to  display  new  card  in  lobby  of theatre. 

o 
Traveling  Concession.    Use  snack-laden  carts 
for  concession  merchandising  in  auditorium 
during  intermission.  Enlarge  vending  to  include 
devices  other  than  concession  items. 

This  scene  of  a  customer  filling  out  a  cast- 
ing ballot  for  Columbia's  'The  Image  Makers" is  an  example  of  the  way  the  Columbia 

Pictures-Harper's  tie-up  is  working.  The  scene 
in  Snellenberg's,  Philadelphia,  is  typical  of others  across  the  country  in  this  unique 
pre-production  promotion. 

'Barbarian  and  Geisha'  Debut 
In  Simulated  Japanese  Setting 

In  harmony  w  ith  the  shooting  locale  of  "The 
Barbarian  and  The  Geisha,"  20th  Century-Fox 
will  sponsor  an  "Oriental  Night"  premiere  at New  "\'ork's  Paramount  Theatre  October  2nd. 
The  Broadway  showcase  will  be  converted 
into  a  "Japanese  Palace,"  with  a  sextet  of  Japa- 

nese dancing  girls  and  an  authentic  Sumo 
wrestler  participating  in  the  festivities.  Nippon 
beauty  Eiko  Ando,  who  makes  her  film  debut 
in  the  John  Huston  production,  will  arrive  at' the  affair  in  a  riksha,  then  be  escorted  into 
the  theatre  b>  doormen  in  mandarin  uniforms.! 

Long-range  BV  Plans 
Blueprints  for  advertising,  publicity  and  ex- 

ploitation for  a  quintet  of  Buena  Vista  releases 
during  the  next  nine  months  will  be  set  up  by 
H.  Cardon  Walker,  \  ice  president  in  charge  of 
advertising  and  sales;  studio  publicity  chief 
Joe  Reddy,  and  Charles  Le\y,  director  of  ad- 

vertising and  publicity.  In  a  meeting  at  the 
Disne)'  Studios  this  week,  plans  will  be  out- 

lined for  "Sleeping  Beaut>',"  "Tonka,"  "Darby! 
O'Gill  and  the  Little  People,"  "The  Shaggy 
Dt)g,"  and  "Third  Man  on  the  Mountain." 

'Damn  Yankees'  Album 
RCA  Victor  is  going  all  out  to  promote  its 

new  "Damn  "\'ankees"  album.  The  campaign, 
one  of  the  heftiest  ad  efforts  for  a  single  album 
thus  far  in  "58,  is  being  backed  by  space  ads, 
radio  and  TV  spots,  and  point-of-purchase 
displays  in  record  outlets  in  all  fort)-eight. 

Ansco-'Tearmakers"  Tie-Up United  Artists  and  Ansco  Film  have  joined 
promotional  forces  in  a  national  co-op  drive 
on  "The  Fearmakers."  As  announced  by  Roger 
H.  Lewis,  UA's  national  director  of  advertising, 
publicity  and  exploitation,  the  film  manufac- 

turer will  place  full-page  ads  in  the  October 
issue  of  National  Photoplay  and  Professional  \ 
Photography.  Special  merchandising  material 
will  be  displa>ed  by  ISOO  Ansco  outlets. 



VALUE  LINE  SURVEY 

(Continued  from  Page  ) 
feature  movies.  The  supply  of  these  movies  is  gradually  run- 

ning dry.  A  few  years  from  now,  most  of  these  old  pictures 
will  have  been  shown  and  reshown  many  times.  To  attract 
and  hold  audience  interest,  TV  stations  will  have  to  find  new 
program  materials  to  fill  the  many  hours  of  air  time  now  occu- 

pied by  old  movies.  The  recent  fall  from  favor  of  the  once- 
redoubtable  quiz  show  further  suggests  that  the  broadcasters 
will  have  to  look  elsewhere  for  new  program  formats. 

The  market  for  television  shows  is  also  steadily  expanding. 
A  Federal  Communications  Commission  report  shows  that  as 
of  August  31st,  there  were  506  commercial  television  stations 
on  the  air  in  this  country.  In  addition,  however,  there  were  1 13 
new  stations  authorized  and  currently  under  construction. 
When  construction  of  these  new  stations  alone  is  completed 
(probably  within  a  year  or  two),  the  number  of  commercial 
stations  on  the  air  will  be  increased  by  more  than  20*7^-  Few 
industries  face  such  a  rapid,  assured  expansion  of  their  markets. 

Is  it  not  possible,  though,  that  some  day  there  will  be  too 
many  television  stations  just  as  there  are  too  many  theatres 
today?  Is  it  not  also  conceivable  that  television's  market  pene- 

tration may  be  approaching  a  saturation  point,  from  which  its 
future  expansion  will  be  limited  by  population  growth?  The 
answers  to  both  of  these  questions  are,  of  course,  yes.  But  there 
is  this  important  difference  between  the  economics  of  the 
motion  picture  industry  and  those  of  the  television  industry: 
The  motion  picture  theatre  industry  derives  its  revenues  di- 

rectly from  the  movie-going  public.  Unless  there  is  a  major 
change  in  the  average  admission  price,  the  movie  industry's fortunes  are  keyed  directly  to  the  size  of  the  theatre  attendance. 
Over  the  next  few  years,  we  foresee  a  moderate  recovery  in 
such  attendance,  since  movie  producers  have  in  recent  years 
upgraded  considerably  the  quality  of  their  products.  But  as 
long  as  a  large  number  of  people  remain  home  to  watch  tele- 

vision, this  recovery  will  necessarily  be  a  mild  one. 
The  television  industry,  on  the  other  hand,  obtains  its  rev- 

enues from  the  nation's  advertisers.  Since  the  advent  of  tele- 
vision, companies  have  been  budgeting  an  increasing  percentage 

of  their  total  advertising  expenditures  for  television.  Although 
the  increase  in  TV  homes  has  slowed  down  somewhat  during 
the  last  two  or  three  years,  television  s  share  of  total  advertising 
\()lume  has  continued  to  forge  ahead.  This  trend  is  likely  to 
be  extended  in  the  coming  years.  Furthermore,  even  if  tele- 

vision should  not  increase  its  share  of  total  advertising  expendi- 
tures by  business,  its  dollar  revenues  would  still  be  likely  to 

increase  significantly  over  the  next  few  years.  American  busi- 
ness enterprises  are  almost  certain  to  increase  substantially  their 

promotional  expenditures.  Pulling  out  of  its  worst  post-war 
recession,  the  nation's  economy  is  apparently  heading  for  a  new 
boom.  Unlike  previous  upturns,  however,  the  advance  now 
under  way  will,  at  least  in  its  initial  stages,  be  primarily  depend- 

ent upon  increased  consumer  buying.  With  most  manufacturers 
having  excess  capacity,  competition  will  be  keen.  Indications 
are,  therefore,  that  expansion  in  advertising  volume  will  far 
outstrip  the  rate  of  increase  in  gross  national  product. 

CONCLUSION 

In  conclusion,  we  feel  that  the  major  motion  picture  com- 
panies, through  their  decisive  entries  into  the  television  indus- 

try, are  putting  their  idle  assets  and  excess  talents  to  good  use. 
Assuming  that  they  will  continue  to  accelerate  their  activities 
in  this  direction,  we  spectulate  that  over  a  period  of  time,  these 
companies  will  become  important,  if  not  the  dominant,  factors 
in  the  growing  television  field.  While  some  of  the  movie 
stocks  are  somewhat  overpriced  in  terms  of  their  Ratings  of 
Intrinsic  Value  (based  on  earnings  and  dividend  prospects  for 
the  next  12  months),  all  of  these  stocks  offer  superior  3-  to 
5-year  Appreciation  Potentialities. 

lollouhig  is  a  summary  of  Value  Line's 
current  analysis  of  the  individual  film  com- 

panies and  theatre  circuits: 

COLUMBIA  PICTURES 

Recent  deficit  condition  expected  to  be  re- 
versed by  new  trend  toward  multi-million  dollar 

productions,  follow  ing  disappointment  w  ith  low  - 
budget  films. 

DECCA  RECORDS  (UNIVERSAL) 
Current  deficit  due  to  poor  showing  of  Uni- 

versal product  and  drop  in  record  sales.  Re- 
vival seen  through  upturn  in  consumer  income, 

as  well  as  boxoffice  promise  of  new  Universal 
films. 

LOEWS,  INC. 
Earnings  outlook  on  rise  due  to  boxotfice 

returns  on  "Cat  on  a  Hot  Tin  Roof  ",  other  re- 

leases. Vogel  management  credited  with  im- 
pro\ement.  However,  future  of  M-G-M  seen 
in  jeopardy  because  of  spin-off  pressures  and 
potential  liquidation. 

PARAMOUNT  PICTURES 

Earnings  should  jump,  despite  no  more  suc- 
cess with  '59  product  than  '58,  owing  to  con- 

tinuing profits  from  "Ten  Commandments  ",  plus program  of  capital  constriction. 

TWENTIETH  CENTURY-FOX 
Impressive  product  array  combined  with  nar- 

rower capital  structure  strengthens  earnings 
portents.  Fourth  quarter  prospects  bright  on 
basis  of  good  product  coming.  Highly  esteemed 
real  property  adds  to  the  appreciation  potential. 

WARNER  BROS. 
Impro\ement  should  continue  with  heightened 

product  output  and  a  fair  number  of  b;)Xortice 
prospects.  Reductions  in  overhead  and  speed-up 
in  TV  filming  will  aid  performance. 

ABC-PARAMOUNT 

Upturn  in  TV  billings,  plus  addition  of  20 
hours  weekly  broadcasting  time,  imparts  bright- 

ened earnings  outlook,  especially  by  latter  1959. 

NATIONAL  THEATRES 
Reshuffling  of  top  management  indicates 

further  divesifaction  into  TV  enterprises,  pre- 
senting a  more  rounded  show  business  opera- 

tion.   Improvement  seen  as  result. 

STANLEY  WARNER 
Profits  from  International  Latex,  chief  earn- 

ings source,  and  tightening  of  theatre  holdings 
should  contribute  brightei   inco.me  picture. 
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The  Conventions 

The  eyes  of  the  industry  are  on  the  two 
national  exhibitor  organizations  as  they  };o 
into  their  annual  conventions.  In  Chiiago, 
October  13-1^,  Allied  will  speak  out  against 
the  sales  practices  of  distributors;  \(>ice  its 
opinion  of  the  Department  of  Justice  for 
alle^etl  failure  to  enforce  the  consent  decrees: 
plump  1(11  lcK.ili/:ed  business  building  cam- 
p.ii.mi  .IS  .111  (ill set  for  the  still-latent  national 
b  h  dri\e.  In  Miami  Beach,  October  21-25. 
TOA  will  pitch  for  the  natit)nal  b-b  cam- 

paign to  start,  e\en  on  an  abbre\iated  basis; 
ask  the  Justice  Department  to  broaden  its 
interpretation  of  the  consent  decrees  to  allow 
film  production  by  the  divorced  theatre 
chains;  seek  to  hall  an\  possible  sale  of  post- 
"(8  feature  libraries  to  TV  b)  having  exhi- 

bition buy  them  up.  I'lirlhci  lUlails  of  the two  couiiillioin: 

ALLIED  — 
Major  emphasis,  according  to  Jack  Kirsch, 

president  of  Allied  Theatres  of  Illinois  and 
chairman  of  the  convention  committee  will 
be  placed  on  better  business  and  profits. 
"Unless  we  can  reverse  the  downward  trend 
in  this  particular,"  he  declared,  "no  other 
reforms  can  save  us."  A  special  business- building  workshop  is  scheduled  to  determine 
if  exhibition  will  endeavor  to  handle  busi- 

ness building  on  a  local  basis,  since  the  fate 
of  national  campaign  is  still  uncertain.  Some 
difference  of  opinion  in  Allied's  ranks  re- 

garding the  b-b  problem  was  evident  in  the 
letter  by  Milton  H.  London,  president  of 
Allied  Michigan,  to  TOA  s  Hrnest  G.  Stell- 
ings,  stating  that  "Allied  of  Michigan  defi- niielv  does  not  want  the  national  program 
abandoneil  '  and  that  he  (London)  would 
seek  to  get  Detroit  exhibitor  leaders  to  ex- 
|ilore  the  possibilities  of  making  a  sizeable 
contribution  to  the  campaign.  The  "consent 
decrees"  will  be  discussed  at  a  session  pre- 

sided over  In  Allied's  general  counsel  Abram r.  Mv  ers.  Sp\  los  F.  Skouras,  president  of 
2()lh  Camuiu  \ -I'ox  will  address  an  open 
foiiim  on  the  subject,  "How  To  Improve 
Oiu-   lUisiness".    The    Tilm   Clinic  meeting 

THEY 

MADE  THE  NEWS 

will  stress  theatre  operational  problems 
coupled  with  promotional  plans  to  aid  box- 
office  profits.  A  session  will  also  be  devoted 
to  more  effective  merchandising  of  the  prod- 

ucts of  concessionaires. 

TOA  — Spyros  P.  Skouras,  the  dynamic  film 
leader,  will  move  over  from  the  Allied  con- 

fab to  address  TOA's  convention  on  a  prob- 
lem he  terms  vital  to  the  industry's  welfare. 

Keynote  speaker  for  the  event  will  be  Rob- 
ert J.  O'Donnell,  president  of  Interstate 

Theatres  of  Texas.  On  hand  to  hear  TOA's 
point  of  view  regarding  their  desire  for  per- mission to  have  former  affiliated  circuits 
produce  or  finance  pictures  with  preemptive 
rights  to  play  these  films  in  their  own  the- atres will  be  Victor  R.  Hansen,  head  of  the 
anti-trust  div  ision  of  the  Justice  Department. 
The  question  of  pay-TV  will  occupy  a  posi- 

tion of  importance  and  a  motion  will  be 
set  forth  to  encourage  Congress  to  ban  use 
of  the  airways  for  toll  for  all  time.  The 
fate  of  the  national  business-building  cam- 

paign will  be  determined  at  this  session,  w  ith 
a  strong  appeal  for  support  of  the  drive 
being  made  by  retiring  TOA  president  Ern- 

est G.  Stellings.  Forums  will  be  devoted  to 
a  variety  of  subjects,  including:  "Distribu- 

tion Plans  For  Better  Business",  "Better 
Business  Through  Better  Selling",  "New 
Method  of  Building  The  Audience",  "New 
Approach  To  Theatre  Promotions". 

Bertero  Voices  Faith 

Industry  Will  Prosper 
National  Theatres'  new  president  John  B. 

Bertero,  on  assuming  office,  restated  his  com- 
pany's policy  of  disposing  of  most  of  its marginal,  unprofitable  theatres  in  order  to 

reach  a  profitable  "solid  core".  Explaining that  it  is  now  untenable  for  National  to 
expand  its  theatre  exhibition,  due  to  restric- 

tions of  the  consent  decrees  and  unstable 
economic  factors,  Bertero  said  that  his  com- 

pany's "objective  w  ill  be  to  secure  additional earnings  b>  diversification  into  related  fields 
of  entertainment."  Expressing  his  upbeat attitude  toward  the  business  as  a  whole,  the 
NT  executive  declared:  "I  have  full  con- 

fidence that  when  the  period  of  readjustment 
to  changing  conditions  in  the  industry  is 
over,  the  motion  picture  business,  both  pro- 

duction and  exhibition,  will  be  a  strong, 
prosperous  segment  of  our  economy  provid- 

ing the  best  in  entertainment." 

"To  Rehabilitate" 
In  answer  to 

the  widespread 
speculation  on  the future  course  of 
Loew  s,  Inc.,  the 
following  state- ment was  issued last  week  by 
Joseph  R.  Vogel, 
president  of  the company: 
"I  have  had 

numerous  re- 
quests for  inter- views from  the 

trade  press  and  the  financial  journals. 
I  do  not  believe  it  would  serve  the 
best  interests  of  the  company  for  me 
to  speak  out  on  all  matters  at  this 
time.    I  do  want  to  mention  several. 
"With  respect  to  a  proxy  fight,  I 

do  not  believe  there  will  be  any  proxy 
fight.  The  progress  of  the  company 
will  be  fully  documented  at  the  end 
of  the  current  quarter  when  figures 
are  released  to  our  stockholders  in 
accordance  with  our  usual  practice. 
However,  I  want  our  stockholders,  em- 

ployees, and  the  Industry  to  know 
that  our  company  is  again  profitable. 
Our  Studio  in  Hollywood,  which  I 
regard  as  our  prime  asset,  is  making 
money,  notwithstanding  any  unin- 

formed reports  to  the  contrary.  Holly- 
wood is  contributing  to  the  profits.  It 

is  not  eating  up  the  profits  of  the 
company  from  other  activities  as  it 
did  in  the  past.  In  fact,  all  our  enter- 

prises are  now  profitable. 
"I  want  it  plainly  understood  that 

my  associates  and  I  assumed  our  posi- tions in  Loew  s  to  rehabilitate,  not 
liquidate,  our  greatest  potential  earn- 

ing asset — the  MGM  studios.  We  ad- vised the  stockholders  at  the  last 
meeting  that  we  believed,  if  given  a 
brief  opportunity  to  dedicate  ourselves 
to  the  problem,  we  could  turn  the 
earnings  picture  at  the  studio  around. 
I  am  grateful  to  the  stockholders  for 
having  given  us  that  time.  I  am  more 
grateful  to  be  able  to  report  that  even 
in  this  brief  period,  their  faith  and 
judgment  have  been  justified  by  the 
new  earnings  of  MGM. 

"I  am  indeed  confident  of  the  future." 

Boasberg  Hails  WB  Quality 
United  States  and  Canadian  sales  and  pro- 

motion executives  in  New  York  City  for 
Warner  Bros.,  three-day  sales  convention 
heard  general  sales  manager  Charles  Boas- 

berg announce  that  the  company's  lineup  of 
forthcoming  films  is  the  strongest  in  its  his- 

tory. The  company  is  filling  exhibition's demand  for  top-quality  product,  he  told  the meeting. 
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L  iiitvd  Artists'  Excc/itit  c  7  < 

Up!  Up!  Up! 
Inittcl  Ariists'  constantly  incrcasint; 

j;ri)ssing  revenue  hit  a  new  peak  in  the 
third  quarter  of  1958.  Theatrical  distri- 

bution broui;ht  the  company  S23,()78,5()5 
in  the  3rd  quarter  this  year,  an  increase 
of  more  than  fi\e  million  dollars  o\er 
the  1957  period.  As  e^  idence  of  IJA's 
faith  in  the  future,  president  Arthur  B. 
Krim  annt)unced  a  75%  increase  in  major 
feature  releases  planned  for  1959.  Step- 

ping up  the  number  of  top-bracket  pic- 
tures to  28  (cxclusi\c  of  "Around  the 

World  in  80  Da\  ")  portends  "correspond- 
ingly stronger  earning  potentials".  Krim also  disclosed  that  VA  has  its  1960  plans 

already  well  formulated  and  has  listed  a 

total  of  16  productions  lo  dale.  'I"he company  will  continue  to  release  a  total 
of  36  to  18  features  per  \car,  depending 
on  the  number  of  smaller  budget  pictures 
it  believes  the  market  can  absorb.  The 
world-wide  gross  of  S56,938,15()  for  the 
first  nine  months  of  1958  compared  with 
S  18, 11  5,010  for  the  corresponding  period 
in  I95~.  Based  on  this  tremendous  nine 
months  showing,  the  I'nited  Artists  presi- dent anticipates  a  gross  for  1958  that 
should  total  mt)re  than  S8(M'<'t).<'U<>.  a 
new  high  for  the  company's  world  wide 
revenues.  His  progress  report  also  re- 

vealed that  seven  of  the  company's  '58 releases  will  gross  S3,000,000  or  consid- 
erably more  in  the  United  States  and 

Canada,  and  several  others  are  approach- 
ing that  figure. 

'Heart  Award'  to  Lockwood 
"The  Great  Heart  .Award"  presented  an- nually b\  the  Varictv  Club  of  New  Hngland 

was  unanimous!)  bestowed  on  theatreman 
Arthur  H.  Lockwood  of  Brookiine,  Mass. 
The  announcement  was  made  by  Michael 
Redstone,  Chief  Barker  of  the  New  England 
tent.  The  annual  recipient  is  one  who  has 
done  the  greatest  amount  of  g(H)d  for  the 
greatest  amount  of  people.  Mr.  Lockwood  is 
president  of  Lockwood  and  Gordon  Enter- 

prises, operating  thirty-four  theatres  through- 
out New  England.  An  equally  distinguished 

honor  from  the  Boys  Clubs  of  America  will 
be  awarded  attroney  Ezra  E.  Stern,  Inter- 

national Chairman  of  the  Los  Angeles  Va- 
riety Boys  Club  in  recognition  of  his  10 

years  of  outstanding  service  in  the  field  of 
national  and  local  boys  clubs  endeavor. 

Blumenstock  To  Handle 

'59  Oscar  Telecast  Promotion Sid  Blumenstock  was  named  special  coor- 
dinator of  all  Motion  Picture  Association  of 

America  promotional  and  publicity  activities 
in  connection  with  the  1959  Academy  Awards 
telecasts,  it  was  announced  by  Charles  Sim- 
onelli,  chairman  of  the  MPAA  Advertising 
and  Publicity  Directors  committee.  Simonelli 
declared  that  last  year's  success  was  due  in 
great  measure  to  special  promotional  efforts 
toward  building  a  large  audience.  "By doubling  these  efforts  this  year  it  is  felt  that 
the  1959  Academy  Awards  telecast  can  be 
industry's  greatest  united  public  relations  ef- 

fort to  date,"  he  said.  Present  at  the  MP.AA meeting  in  addition  to  Simonelli  of  Lniver- 
sal,  were,  Paul  N.  Lazarus,  Jr.  and  Robert 
Ferguson  of  Columbia;  Si  Seadler,  Loew  s: 

Jerry  Pinkman,  Paramount;  Rodney  Bush, 
20th-Fox;  Roger  Lewis,  LInited  Artists; 
Charles  Cohen,  >X'arncr  Bros.;  Taylor  M. 
Mills,  MPAA.  Blumenstock's  headquarters 
will  be  at  the  MPAA  new  "^'ork  offices. 

Model-T  in  Production 

Thing  of  the  Past— Wanger 
The  voice  of  Walter  Wanger  is  still  an- 

other distinguished  one,  lifted  in  behalf  of 
business  optimism  and  belief  that  industry 
profits  are  there  for  the  taking.  At  a  recent 
press  conference  held  to  discuss  his  Figaro 
production,  "I  Want  To  Live",  for  I'nited 

Walter  Wanger.  ftankid  h\  L  A  promotion 
chief  Roger  H.  Liuis  fright)  and  his  assist- ant. Fred  Goldberg,  talks  to  the  press  about 
independent  production. 

Artists,  Wanger  stated  that  "a  good  picture 
today  can  do  more  than  ever  before."  Un- 

orthodox plots  "and  not  model-T  formats  " are  what  the  public  is  reaching  for,  he 
asserted,  adding  that  as  "soon  as  bankers  can 
be  convinced  that  producers  with  imagina- 

tion can  do  something,  the  better  off  the 
industry  will  be." 

Blake  Named  by  Rank 
Appointment  of  Foster  M.  Blake  as  gen- 

eral sales  manager  for  Rank  Distributors  of 
America,  Inc.,  was  announced  by  Kenneth 
N.  Hargreaves,  president  of  RFDA.  Blake, 
who  v\ill  assume  his  duties  on  October  20, 
had  been  Universal  Pictures  western  division 
manager  and  home  sales  executive  since 
Januar\,  1950. 

HEADLINERS... 

M.  SPENCER  LF\  i:.  m\c  pcMdcm  of  theatre 
operations,  vvill  represent  N.iticin.il  Theatres 
Amusement  Corp  at  TO  As  (.(>n\ention  in Miami  Beach  .  .  .  National  Icwish  Hospital 
in  DenxtT  richer  h\  S15,ii(i(i  ih.inks  to  the 
Astor  (.\  ̂ '.)  ihant\  opL-ninu  of  L'A's  "Big Countrx  .  .  .  SAMl  HL  ROSEN,  executive 
vice  president  of  Stanle>  Warner  Corpora- tion, and  his  wife  are  on  a  European  jaunt 
and  sur\e\  of  (^inc-rania  installations  and  cx- 
p.insion  .  .  .  B.uk  fri>m  1  iiropc  .ind  confer- 

ences sMth  .nersc.is  MOM  re  •(  .u  On  A  Hot 
Tm  Roof,  producer  LAWKINCE  '«'EIN- OARTIN,  again  in  IlolKwood  lo  continue 
pre-prodiK  [ion  actixllius  for  his  new  Avon 
Produuion,  .\Ki.\I  rck-ase  project  .  .  .  SID- .\F^  KKA.MFR,  fortlun  sales  manager  for 
KKO  i^adlo  Piciures,  off  for  a  series  of  sales 
niccinius  In  the  (  .iribhcan  and  Latin  Ameri- ca .  .  .  .MII.TON  R.  RACK.MIL.  president 
of  Universal  Pictures  back  in  New  York 
after  ten  days  in  Hollywood  .  .  .  LEON 
ROTH,  vice  president  of  Mirisch  Produc- 

tions, to  Hollywood  for  10  days  of  confer- 
ences with  l"A  executives  .  .  .  SOL  C. 

SIECiEL  announced  that  "The  Elsie  Janis 
Story  "  will  be  produced  by  JOE  PASTER- NAK .  .  .  Back  to  New  \orV.  after  a  week 
of  business  in  London,  MAURICE  "RED" SILV'ERSTEIN,  vice  president  of  Loew  s  In- ternational .  .  .  Elected  to  board  of  directors 
of  Fico,  MRS.  HARR^'  COHN  and  LEO JAFFE  .  .  .  ARNOLD  SHARTIN  of  Para- fliount  promoted  to  Salt  Lake  City  branch 
manager  to  replace  ailing  FRANK  SMITH. 
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THIS  IS  YOUR  PRODUCT 

All  TLe  Vital  Details  on  Carrent  &>  Comin.^  Features 
(Date  of  Rim  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

April 
HELL-S  FIVE  HOURS  Steven  McNally,  Colleen  Gray. Producer-director  Jack  L,  Copeland.  Melodrama.  Man fryi  to  blow  up  plant  manufacturing  rocket  fuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScepe.  Deluxe  Color.  John Erieton.  Produced  Lindsley  Parsons.  Director  Paul Landres.  Western.  Fight  against  Indian  uprisings  in Oregon  Territory,    82  min. 
OUANTRILL'S  RAIDERS  CinemaScope,  Deluxe  Color. Steve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. May 

ATTACK  OF  THE  50  FT.  WOMAN  Allison  Hayes.  Wil- liam Hudson.  Producer  Bernard  Woolner.  Director Nathan  Hertz.  Woman  captured  by  Space  monster. Science  fiction,    tb  min.  5/26. 
BULLWHIP  CinemaScope,  Deluxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. 
Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. 

June 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore.  Lita 
Milan,  Robert  Bray.  Producer  Harold  Robbins.  Direc- tor Robert  Stevens.  Drama.  Gangster  takes  over  big city  syndicate.    91  min.  7/21. 
NEW  ORLEANS  AFTER  DARK  Stacy  Harris,  louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.    Drama.    Detectives  hunt  down  killer. 
PAGANS.  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Piior.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  lAth  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED.  THE  Robert  Bray,  Donald  Wolfit.  Producer E.  J.  Fancey.  Director  Michael  McCarthy.  Leader  of resistance  group  is  betrayed. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.    German    scientist    creates    horrible  monster. 
LITTLEST  HOBO.  THE  Buddy  Hart,  Wendy  Stuart.  Pro- ducer Hugh  M.  Hooker.  Direcetor  Charles  R.  Rondeau. Drama.  A  dog  and  lamb  help  little  girl  to  walk  after crippling  illness. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.  Drama.  Girl  communicates  with  a  horse. 73  min. 
SPY  IN  THE  SKY  Steve  Brodie,  Sandra  Francis.  Pro- ducer-Director W.  lee  Wilder.  Drama.  U.  S.  intelli- gence officer  seeks  Russian  satellite  secrets.    74  min. 

August 
CRY  BABY  KILLER.  THE  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roqer  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
GUNSMOKE  IN  TUCSON  CinemaScope,  Deluxe  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law.    80  min.  8/4. 
HOT  Car  girl  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 
Man  embarks  on  life  of  crime  and  refuses  girl  friend's request  to  reform.    71  min. 
IN-BETWEEN  AGE  lee  Patterson.  Mary  Steele.  Pro- ducer W.  G.  Chalmers.  Director  Don  Sharp.  Singer seeks  stardom. 

September 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer  William  F.  Broidy.  Director  Thor  Brooks. Drama.  American  serving  in  French  Foreign  Legion. 
9UEEN  OF  OUTER  SPACE  CinemaScope,  Deluxe Color.  Zsa  Zsa  Gabor,  Eric  Fleming.  Producer  Ben Schwalb.  Director  Edward  Bernds.  Science  Fiction. All-girl  kingdom  in  outer  space.    80  min.  9/1. 

October 
JOY  RIDE  Regis  Toomey,  Ann  Doran.  Producer  BSn Schwalb.  Director  Edward  Bernds.  Juveniles  thwarted in  attempted  car  theft. 

Film 

KING  OF  THE  WILD  STALLIONS  CinemaScope,  Deluxe 
Color.  George  Montgomery,  Diane  Brewster.  Producer Ben   Schwalb.     Director  R.   G.   Springsteen.  Western. 
SPEED  CRAZY  Brett  Halsey,  Yvonne  lime.  Producer Richard  Bernstein.  Director  William  Hole,  Jr.  Drama. Sports  car  racing  driver  kills  man  during  holdup. 
WOLF  LARSEN  Barry  Sullivan,  Peter  Graves,  Gita 
Hall.  Producer  lindsley  Parsons.  Director  Harmon Jones.  Drama.  Man  shipwrecked  forced  to  work  on ship  of  sadistic  captain. 

Coming 

AL  CAPONE  Rod  Steiger,  Fay  Spain.  Producers  John H.  Burrows.  Leonard  J.  Ackerman.  Al  Capone  takes 
over  top  spot  as  Chicago's  crime  chief  during  prohibi- tion era. 
ARSON  FOR  HIRE  Steve  Brody,  lyn  Thomas.  William F.  Broidy  Production.  Organiied  arson  ring  uncovered 
by  police. 
DEHEMOTH,  THE  Gene  Evans.  Producer  David  Dia- mond.   Giant  sea  monster  throws  London  into  panic. 
CRIME  AND  PUNISHMENT.  U.S.A.  George  S.  Hamil- ton, Mary  Murphy.  Producer  Terry  Sanders.  Director Denis  Sanders.    Law-student  turns  criminal. 
HOUSE  ON  THE  HAUNTED  HILL  Vincent  Price,  Carol Ohmart.  Producer-Director  William  Castle.  Eerie  ghost story. 
JOHNNY  ROCCO  Stephen  McNally,  Coleen  Gray, 
Richard  Eyer.  Producer  Scott  R.  Dunlap.  Gangster's boy  becomes  pawn  in  underworld  plot. 
REVOLT  IN  THE  BIG  HOUSE  Gene  Evans,  Robert  Blake. Producer  David  Diamond.  Director  R.  G.  Springsteen. Drama.  Man  plans  prison  break. 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 

AMERICAN  INTERNATIONAL 
May 

BONNIE  PARKER  STORY.  THE  Dorothy  Provine.  Jack Hogan.  Producer  Stan  Shpetner.  Director  William Whitney.    80  min. 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. Producer-director  Roger  Corman.  Melodrama. Victoria  I.   83  min.  2/3. 

June 
ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John Hoyt.  Producer-Director  Bert  I.  Gordon.  Science-fic- tion. Horror.  Introverted  puppoteer  reduces  his  vic- tims to  one-tenth  normal  size.    78  min.  9/1. 
WAR  OF  THE  COLOSSAL  BEAST  I  Part  Colorl,  Roger Pace,  Sally  Fraser,  Dean  Parkin.  Producer-Director Bert  1.  Gordon.  Horror. 

July 

HELL  SQUAD  Brandon  Carroll,  Frederic  Gavlin.  War- action.    64  min. 
HIGH  SCHOOL  HELLCATS  Yvonne  Lime,  Brett  Halsey. Exec.  Producer  Buddy  Rogers.  Director  Edward  L. Bernds.    Teenage-Action.    68  min. 
HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers Lou  Rusoff  and  Lou  Kimzey.  Director  lew  landers. Teenage-Action.    72  min. 
TANK  BATTALION  Don  Kelly.  Mariorie  Hellen,  Edward G.  Robinson,  Jr.  Producer  Richard  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 

August 
NIGHT  OF  THE  BLOOD-BEAST  Michael  Emmet,  Angela Greene.  Producer  Gene  Corman.  Director  Bernard Kawalski.    Horror.    65  min, 
PARATROOP  ATTACK  ISuperamal,  Producer  Stanley Shpetner,     Director   William   Witney,  War-Action, 
SCREAMING  SKULL  Alex  Nicol,  Peggy  Weber.  Horror. 

SHE-GODS  OF  SHARK  REEF  Color.  Don  Durant,  Bill Cord,  Lisa  Montell.    Horror.   65  min. 
BULLETIN— THIS     IS     YOUR  PROD 

September HOW  TO  MAKE  A  MONSTER  Robert  H.  Harris,  Paul Brinegar.  Producer  Herman  Cohen.  Director  Herbert L.  Strock.    Horror.    75  min. 
TEENAGE  CAVEMAN  (Superamal.  Robert  Vaughn, Sarah  Marshall.  Producer-Director  Roger  Corman. Horror.  Youth  revolts  against  barbarisms  and  super- stitions of  his  elders.    65  min.  9/29. 
TERROR  FROM  THE  YEAR  5,000  Joyce  Holden,  Lloyd Costello.    Horror.    74  min. 

October 
HORRORS  OF  THE  BLACK  MUSEUM  (Color  and  Cine- mascope).    Producer  Herman  Cohen. 
SPIDER,  THE  June  Kenney,  Ed  Kemmer.  Producer Bert  J.  Gordon.    Director  Henry  Schrage. Coming 

BRAIN  EATERS  Horror. 
SUBMARINE  X-2   ISuperamal.    Producer  Alex  Gordon. 

COLUMBIA 

April HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Anthony Newley,  Helen  Cherry.  Producers  Irving  Allen  and  A. R.  Brocolli.  Director  John  Gillinq,  Melodrama.  85  min. 
PARADISE  LAGOON  Technicolor.  Kenneth  More,  Diane Cilento.    Director  Gilbert.    Drama.    94  min. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Carey,  Gypsy 
Rose  lee,  Harry  Townes.    A  Brown-Fellowj  Production. Director  Gerd  Oswald.  79  min.  3/17. 

May 

GODDESS.  THE  Kim  Stanley,  lloyd  Bridges.  Producer Milton  Perlman.  Director  John  Cromwell.  Drama.  Story about  a  dame  who  becomes  a  movie  star.  105  min. 
4/14, THIS  ANGRY  AGE  Technirama  and  Technicolor,  Silvana 
Mangano,  Richard  Conte,  Anthony  Perkins.  Produeer Dino  De  laurentiis.  Director  Rene  Clement.  Drama. 
Family  fights  to  keep  land.  100  min. 

June 
CASE   AGAINST   BROOKLYN.    THE    Darren  McGavin, 
Maggie  Hayes.  Director  Wendkos.  82  min. 
LET'S  ROCK  Julius  LaRosa,  Phyllis  Newman.  Producer- director  Harry  Foster.    Musical.    79  min. 
LINEUP.  THE  Eli  Wallach,  Robert  Keith.  Melodrama. Director  Siegel.  86  min. 

July 

CAMP  ON  BLOOD  ISLAND,  THE  Megascope.  Carl Mohner,  Andre  Morell.  Producer  Michael  Carreras. Director  Val  Guest.  War-action.  81  min. 
CURSE  OF  THE  DEMON  Dana  Andrews,  Peggy  Cum- mins. Producer  Hal  E.  Chester.  Director  Jacques Tourmeur.    83  min. 
GUNMAN'S    WALK    CinemaScope,    Technicolor.  Van Heflin,    Tab    Hunter,    Kathryn    Grant.     Producer  Fred Kohlmar.     Direcetor    Phil    Karlson.     Western.  Father and  son  vie  for  reputation.    97  min.  7/7. 
KEY,  THE  CinemaScope.  William  Holden,  Sophia  loren. Producer  Carl  Forman.  Director  Carol  Reed.    133  min. 
6/23. LIFE  BEGINS  AT  17  Mark  Damon,  Edward  Byrnes.  Pro- ducer  Sam  Katzman.  Director  A.  Dreifuss.  75  min. 
REVENGE  OF  FRANKENSTEIN  Technicolor.  Pete  Cush- 
inq,  Eunice  Gayson,  Francis  Matthews.  Producer  An- thony Hinds.  Director  Terence  Fisher.  Horror.  Mon- ster comes  to  life.  94  min.  7/7. 
SNORKEL,  THE  Peter  Van  Eyck,  Betta  St.  John.  Pro- ducer Michael  Carreras.  Director  Guy  Green.  74  min. 

August 
BUCHANAN  RIDES  ALONE  Columbia  Color.  Randolph Scott.  Producer  Harry  Joe  Brown.  Director  Budd Boeteticher.  Western.  Guns  blaze  in  a  lawless  border town.    78  min.  8/4. 
ME  AND  THE  COLONEL  Danny  Kaye,  Curt  Jurgens. Producer  William  Goetz.  Director  Peter  Glenville. 
Comedy.  Refugee  romps  over  Nazi  territory  with  anti- scmetic  Polish  officer.    110  min.  8/4. 



OCTOBER  SUMMARY 
With  a  combined  total  of  22  releases 

scheduled  by  the  major  film  companies 
in  October,  Allied  Artists  remains  the 
leader  with  four  films.  Suppliers  listed  for 
two  features  include  Warner  Bros.,  Uni- 

versal, United  Artists,  20th  Century-Fox, 
Paramount,  MGM,  Columbia,  American- 
International  and  Rank.  Buena  Vista  to 
dote  has  one  release  this  month. 

I TANK  FORCE  ClnemaScope,  Technicolor.  Victor  Ma- tur«,  Leo  Genn.  Producer  Phil  Samuel.  Director  Ter- ence Young,  Drama.  Prisoners  escape  from  desert :amp  during  WW  II.  81  min.  9/1. 
iirOUNG  LAND,  THE  Technicolor.  Pat  Wayne.  Yvonne 
'Cragi,  Dennis  Hopper.  Producer  Patrick  Ford.  Di- ector  Ted  TetJioff.  Adventure. 

September 
GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bernay Adventure.  Director  Fred  Sears.  Small  qroup  fleet Japanese  Invasion  of  Philippines.  79  min. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins.  Arlene  Dahl. Dennis  Price.  Producers  Frank  Launder  and  Sidney Siiliat.    Director  Sidney  Giiliat.    95  min. 
WHOLE  TRUTH,  THE  Stewart  Granger,  Donna  Reed. George  Sanders.  Producer  Jack  Clayton.  Director John  Guillermin.  Drama.  Suspected  murderer  seeks out  real  killer  for  Scotland  Yard.    84  min.  8/18. 

October 
APACHE  TERRITORY  Eastman  Color.  Rory  Calhoun, Barbara  Bates.  Producers  Rory  Calhoun.  Victor  M. Orsatti.  Director  Ray  Naiarro.  Western.  Drifter  takes command  of  group  during  Indian  attack.  72  min.  9/15. 
KILL  HER  GENTLY  Griffith  Jones.  Maureen  Connell. Marc   Lawrence.    Director  Saunders.    73  min. 

December 
BELL,  BOOK  AND  CANDLE  Color.  Kim  Novak,  James Stewart. 

Coming 
GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins, Dianne  Foster.  Producer-director  John  Ford.  Melo- drama. 
7TH  VOYAGE  OF  SINBAD,  THE  Technicolor.  Kerwin Matthews,  Kathryn  Grant.  Producer  Charles  Schneer. Director  Nathan  Juran. 
THEY  CAME  TO  CORDURA  Gary  Cooper.  Rita  Hay- worth,  Van  Heflin. 

INDEPENDENTS 

April 
MITSOU  (Zenith  International  I  Eastman  Color.  Danielle 
Delerqne,  Fernand  Gravey.  Director  Jacqueline  Audry. Comedy.   How  understanding  comes  to  young  French girls. 
RED  AND  THE  BLACK,  THE  IDCA)  Gerard  Philipe, Danielle  Darrieux.  Diecetor  Claude  Autant-Lara.  Drama. 145  min. 
SENECHAL  THE  MAGNIFICENT  IDCAl.  Fernandel. 
Comedy.  A  second-rate  ham  actor  appears  offstage 'n  his  theatrical  costumes. 
UNCLE  VANYA  I  Uncle  Vanya  Co.)  Franchot  Tone.  Pro- ducers Marion  Parsonnet,  Franchot  Tone.  Director Franchot  Tone.  Drama.  Country  doctor  succumbs  to 
charms  of  professor's  wife.   98  min.  4/28. 
WINDJAMMER  (National  Theatres)  Cinemiracle,  Color. A  Louis  de  Rochemont  production.  Director  Louis  de Rochemont,  Bill  Colleran.  A  tumultous  travelogue  in  a new  wide  screen  process.    142  min.  4/14. May 

STAGE  STRUCK  (Buena  Vista)  Technicolor.  Henry Fonda,  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- tor Sidney  Lumet.  Drama.  Producer  falls  for  actres^ still  in  her  teens.  102  min.  3/3. 
June 

A  PLEA  FOR  PASSION  (DCA)  Vittorio  De  Sica,  Mar- cello  Mastroianni.    84  min. 
LIANE,  JUNGLE  GODDESS  IDCA)  Color.  Marion  Mi- chael, Hardy  Kruger.    85  min. 
PLAN  9  FROM  OUTER  SPACE  (DCA)  Vampira,  Bela LugosI,  Lyie  Talbot.    79  min. 
PROUD  LAND,  THE  (Buena  Vista)  Technicolor.  Alan Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtii. 
PROUD  REBEL,  THE  I  Buena  Vista)  Technicolor.  Alan Ladd.  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtiz,  Jr.  Affliction  of  a  young boy  is  cured.    103  min.  4/14. July 

ADVENTURES  OF  TOM  SAWYER  (NTA). 
CAPTAIN  FROM  KOEPENICK,  THE  (DCA)  Color.  Heini Ruhmann.  Hannelore  Schroth.    93  min. 
CIRCUS  OF  LOVE  (DCA)  Color.  Curt  Jurgens,  Eva Bartok.    93  min. 
LIGHT  IN  THE  FOREST,  THE  (Buena  Vista)  Techni- color. Fess  Parker,  Wendell  Corey.  Joanne  Dru,  James MacArthur.  Producer  Walt  Disney.  Director  H.  Daugh- erty.  Adventure.  White  teen-ager  raised  as  an  Indian. 93  min  5/12. 

August 
BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce Grenfell,  Alastair  Simm.  Producers  Sidney  Gllliat, Frank  Launder.  Director  F.  Launder.  Comedy. 

Film 

LAW  AND  DISORDER  (Continental  Dist.l  Michael  Red- grave, Robert  Morley.  Producer  Paul  Soskin.  Director Charles  Crlchton.  Con-man  attempts  to  reform  and causes  arrest  of  Judge.    Comedy.    78  min.  8/18. 
LISA  IDCA).  Maria  Schell.  O.  W.  Fischer. 
LOVERS  AND  THIEVES  (ZENITH)  Jeon  Poiret,  Michel Serrault,  Magali  Noel.  Director  Sacha  Guitry.  Comedy. 
RICE  IDCA)  Color.  Yuko  Machiiuki.  Masaka  Naka- mura. 
SOUTH  SEAS  ADVENTURE  IStanley  Warner)  Cinerama Producer  Carl  Dudley.  Directors  Carl  Dudley,  Richard Goldstone.  Scenic  wonders  of  South  Pacific.  120  min. 
8/4. THE  CASE  OF  DR.  LAURENT  ITrans-Luxl.  Jean  Gabin. Nicole  Courcel,  Director  Jean-Paul  Le  Chanois.  Drama. Natural  childbirth.    94  min.  7/7. 
TRUTH  ABOUT  WOMEN,  THE  (Continental),  Eastman Color.  Laurence  Harvey,  Julie  Harris.  Producer-direc- tors Muriel  and  Sydney  Box.  Comedy.  Rise  and  fall  of a  young  career  diplomat.    107  min.  9/1. 

September 
DEFEND  MY  LOVE  (DCA)  Martine  Carol,  Vittorio Gassman. 
LOVERS,  THE   IDCA)   Anteonella  Lualdi,   Franco  Inter- lenghi. 
SECRET,  THE  (DCA)  Sam  Wanamaker,  Mandy.  79  min. 
TIME  LOCK   IDCA)   Robert  Beatty,   Lee  Patterson.  74 

October 
LUCKY  JIM  IKingsl^y  International)  Ian  Carmichael. Terry  Thomas.  Porducer  Roy  Boulting.  Director  John Boulting  comedy.  Man  turns  professor  in  a  British  pro- vincial university.    95  min.  9/15. 
WHITE  WILDERNESS  (Buena  Vista)  Technicolor.  Pro- ducer Ben  Sharpsteen.  Director  James  Algar.  Docu- mentary adventure  feature  of  wild  life  in  the  Arctic Circle  region.    80  min.  7/7. Coming 

A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) Jim  Davit,  Don  Megowan,  Allison  Hayes.  Producer  Pat Beti.  Director  Oliver  Drake. 
DAY  OF  THE  TRUMPET,  THE  (C.  Santiago  Film  Organi- zation Prod.)  John  Agar,  Richard  Arlen,  Bill  Phipps. Producer  Harry  Smith.  Director  Eddie  Romero. 
DREAM  MACHINE,  THE  (Amalgamated  Prods.)  Rod Cameron,  Marty  Murphy,  Peter  llling.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. FLESH  ANO  THE  WOMEN  [Dominant)  Technicolor. 
Gina  Lollobriglda ,  Jean-Claude  Pascal,  Arletty.  Direc- tor Robert  Siodmak.  Producer  Henri  Baum.  Melodrama. 
Bankrupt  by  wife,  man  retreats  into  French  Foreign Legion.    102  min.  8/4. 
LIGHT  ACROSS  THE  STREET,  THE  (UMPO)  Brigitte Bardot,  Raymond  Pellcgrin,  Roger  Piquat.  Producer Jacques  Gauthier.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent.   76  min. 
ROUGE  ET  NOIR  (DCA)  Technicolor.  Gerald  Philipe, Danielle  Darrieux.  Directed  Claude  Autant-Lara.  A 
provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/26. 
THIRD  MAN  ON  THE  MOUNTAIN  IBuena  Vista)  Tech- nicolor. James  MacArthur,  Janet  Monro.  Producer William  H.  Anderson,   Director   Ken  Annakin.  Drama. 

METRO -GOLDWYN -MAYER 

April CRY  TERROR  James  Mason,  Inger  Stevens.  Rod  Steiger. Producer-director  Andrew  Stone.  Melodrama.  Elec- tronic expert  unwittingly  fashions  bomb  for  extortion- ist.   96  min.  4/28. 
MERRY  ANDREW  CinemaScope.  Metrocolor.  Danny Kaye,  Pier  Angeli.  Baccaloni.  Producer  Sol  C.  Siegel. Director  Michael  Kidd.  A  staid  and  shy  teacher  is transformed  into  a  circus  clown.    103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell.  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plays  district  attorney  in  small  college  town.  82  min. 4/14. 
SHEEPMAN,  THE  CinemaScope  Metrocolor.  Glenn 
Ford,  Shirley  MacLaine,  Leslie  Nielson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    86  min.  4/28. 

June 
HAUNTED  STRANGLER,  THE  Boris  Karloff.  Producer John  Croydon.  Director  Robert  Day. 
HIGH  SCHOOL  CONFIDENTIAL  CinemaScope.  Russ 
Tamblyn,  Jan  Sterling.  Producer  Albert  Zugsmith.  Di- rector Jack  Arnold.  Narcotics  problem  in  high  schools. 
FIEND  WITHOUT  A  FACE  Marshall  Thompson.  Pro- ducer John  Croydon.  Director  Arthur  Crabtree. 
LAW  AND  JAKE  WADE.  THE  CinemaScope,  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.   Director  John  Sturges. 

July 

GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  Minnelli.    Musical.    115  min. 
IMITATION  GENERAL  CinemaScope.  Glenn  Ford,  Red Buttons.  Producer  William  Hawks.  Director  George Marshall.   War  comedy.   88  min.  7/7. 

TARZAN'S  FIGHT  FOR  LIFE  CinemaScope.  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone.  Action.  Hero  stops  tribal  warfare. 86  min.  7/7. 

August 
ANDY  HARDY  COMES  HOME  Mickey  Rooney,  Patricia Breslin,  Fay  Holden.  Producer  Red  Doff.  Director Howard  W.  Koch.    New  adventures  of  Andy  and  son. Comedy.  80  min.  8/4. 
BADLANDERS,  THE  CinemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borqnine,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves.  Western.  Two saddle  tramps  turn  outlaws.    85  min.  7/21. 
RELUCTANT  DEBUTANTE,  THE  Color.  CinemaScope.  Rex Harrison,  Kay  Kendall.  Producer  Pandro  Berman.  Di- rector Vincente  Minnelli.  Comedy.  Parents  attempt  to whirl  their  daughter  through  her  first  social  season. 96  min.  8/4. 

September CAT  ON  A  HOT  TIN  ROOF  Metrocolor.  Elizabeth  Tay- lor, Paul  Newman.  Producer  Lawrence  Weingarten. Director  Richard  Brooks.  Drama.  Family  tribulations in  a  Southern  town.     108  min.  8/18. 
October 

DECKS  RAN  RED,  THE  James  Mason,  Broderick  Craw- ford, Dorothy  Dandridge.  Producer-director  Andrew L.  Stone.  Melodrama.  Lust  of  wealth  stirs  mutiny. 84  min.  9/29. 
DUNKIRK  John  Mills,  Bernard  Lee.  Producer  Michael Balcon.  Director  Leslie  Norman.  Drama.  England evacuates  soldiers  from  Nazi-infested  France.  135 min.  9/1. 

November 
TORPEDO  RUN  Glenn  Ford,  Ernest  Borgnlne. 
TUNNEL  OF  LOVE.  THE  Doris  Day,  Richard  Widmark. A  Joseph  Fields  Production.    Director  Gene  Kelly. Coming 

PARTY  GIRL 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal. 

PARAMOUNT 

April ST.  LOUIS  BLUES  VistaVision.  Nat  "King"  Cole,  Eartha Kitt,  Pearl  Bailey,  Ella  Fitzgerald.  Producer  Robert Smith.  Director  Allan  Reisner.  Musical.  Biography  of W.  C.  Handy,  composer  of  St.  Louis  Blues.  93  min. 
4/14. TEACHER'S  PET  VistaVision.  Clark  Gable.  Doris  Day. A  Pearlberg-Seaton  Production.  Director  George  Sea- ton.  Comedy.  Tough  newspaper  editor  and  college journalism  teacher  have  a  bail.  120  min.  3/31. 

May 

MARACAIBO  Technicolor,  Vistavision.  Cornel  Wilde, 
Jean  Wallace,  Abbe  Lane.  Producer-Director  Cornel Wilde.  Drama.  Man  fights  fires  in  Venezuelan  oil lands.    88  min.  5/26. 

June 
ANOTHER  TIME,  ANOTHER  PLACE  Lana  Turner,  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.  Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers,  Otto  Kruger. John  Baragrey.  Producer  William  Alland.  Director Eugene  Lourie.  Science  fiction.  Brain  of  a  scientist  is transferred  to  the  body  of  mechanical  monster.  70  min. 
HOT  SPELL  VistaVision  Shirley  Booth,  Anthony  Quinn, 
Shirley  MacLaine.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern family  during  a  torrid  heat  wave.    86  min.  5/26. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie Coogan.  Producer  William  Alland.  Director  Jack Arnold.    Science-Fiction.    Space  fantasy.    49  min.  7/7. 
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VERTIGO  Technicolor,  VistaVisIon.  James  Stewart,  Kim Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  in  love  with  clients  wife who  is  a  suicidal  neurotic.    123  min.  5/26. July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.  Director  Michael  Curtiz.  Drama.  Singer !s  forced  into  New  Orleans  underworld.    116  min,  7/7. 
ROCK-A-BYE  BABY  Technicolor,  VistaVision.  Jerry Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlln.    103  min. 

August 
MATCHMAKER,  THE  VistaVision.  Shirley  Booth,  An- thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow    becomes    matchmaker    for    herself.     101  min. 

September 

PARTY  CRASHERS,  THE  Connie  Stevens,  Robert  Drls- coll.  78  min. 
October 

BLOB.  THE  DeLuxe  Color.  Steven  Mc<?ueen  Aneta Corseaut,  Earl  Rowe.  Producer  Jack  H.  Harris.  Di- rector Irvin  S.  Yeaworth,  Jr.  Science  fiction.  Gela- tinous substance  from  outer  space  sets  about ing  humans.    85  min. 

November 
HOUSEBOAT  VistaVision,  Technicolor.  Cary  Grant Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master.    I  10  min.  9/15 

December 
GEISHA  BOY.  THE  Technicolor,  VistaVision.  Jerry Lewis,  Mario  McDonald,  Sessue  Hayakawa.  Producer Jerry  Lewis.  Director  Frank  Tashlln.  Comedy.  Small- time mag.cian  joins  a  U.S.O.  unit  In  Japan  and  tangles in  local  and  international  situations. 
HOT  ANGEL,  THE  Jackie  Loughery,  Edward  Kemmer. Drama.    Today  s  younger  generation.    73  min. Coming 
BLACK  ORCHID.  THE  VistaVision.  Sophia  Loren  An- thony puinn.  Producers  Carlo  Ponti,  Marcello  Girosi Director  Michael  Curtiz. 
BUCCANEER.  THE  Technicolor,  VistaVision.  Yul  Bryn- ner,  Charlton  Heston,  Charles  Boyer,  Claire  Bloom Producer    Henry    Wilcoxon.     Director    Anthony  Quinn 

Ami 
ONE  THAT  GOT  AWAY.  THE  Hardy  Kruger.  Producer J.  Wintle.  Director  Roy  Baker.  Drama.  A  Luftwaffe 
Tn  WW*IM06  mi7^  ̂ '""^^  ̂   ̂'''"^'^  P-O.W.  camp 

May 

HELL  DRIVERS  VistaVision.  Stanley  Baker,  Herbert Lorn  Peggy  Cummins.  Producer  S.  B.  Rsz.  Director R.  tndfield.  Melodrama.  Ex-con  joins  a  gravel  trans- 
5/26"'^''^''  ̂ "d  finds  trouble  with  the  leader.    91  min. 
NIGHT  AMBUSH  VistaVision.  Dirk  Bogarde,  Marius Goring  Producer  E.  Pressburger.  Director  M.  Powell, 
min"^  5/12'  capture  German  general.  93 ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Jannl. Director  J.  Lee.  83  min.  Drama. 

June 
THERE'S  ALWAYS  A  PRICE  TAG  Michele  Morgan Daniel  Gelin,   Peter  Van  Eyck,     102  min. July 

ROONEY  Barry  Fitzgerald,  John  Gregson.  Producer t-eorge  H.  Brown.  Director  George  Pollock.  Comedy Irish  humor.    88  min.  7/7. 
September 

YOUR  PAST  IS  SHOWING!  Terry-Thomas,  Peter  Sellers Peggy  Mount.  Producer-Director  Mario  Zampi.  Come- dy. Blackmailer  threatens  to  publish  scandalous  info about  a  number  of  personalities.  87  min.  8/4. 
October 

DANGEROUS  EXILE  Eastman  Color.  VistaVision  Louis Jourdan.  Belinda  Lee.  Producer  George  Brown.  Di- rector  B.  D.  Hurst.   90  min. 
GYPSY  AND  THE  GENTLEMAN.  THE  Eastman  Color. Melina  Mercouri,  Keith  Michell.  Producer  Maurice Cowan,  Director  Joseph  Losey.    90  min. 

November 
A  TALE  OF  TWO  CITIES  Dirk  Bogarde.  Dorothy  Tutin. Producer  Betty  E.  Box.    Director  Ralph  Thomas.  117 

WINDOM'S  WAY  Eastman  Color.  Peter  Finch.  Mary Ure.     Producer  John   Bryan.    Director   R.   Neame.  108 
December 

MOST  GALLANT  LADY  Virginia  McKenna,  Paul  Sco- fleld.  Jack  Warnar.  Producer  Daniel  M.  Angel.  Di- rector Lewis  Gilbert.    100  min. 
IT  HAPPENED  IN  ROME  Technlcolor-Technlrama.  June Laverick,  Vlttorio  De  SIca.  Producer  Ermanno  DonatI, Luigi  Carpentierl.    Director  Antonio  Pietrangeli. 

REPUBLIC 

March 
JOYRIDE  Naturama.  Scott  Marlowe,  James  Kevin, Gene  Evans.  Producer  S.  Picker.  Direcor  W.  Witney. Melodrama.   Young  hoodlum  terrorizes  family. 
JUVENILE  JUNGLE  Naturama.  Corey  Allen,  Rebecca Welles.    Melodrama.    Story  of  juvenile  delinquents.  70 
STRANGE  CASE  OF  DR.  MANNING  Ron  Randell, Greta  Gynt.    Melodrama.    Kidnapper  kidnaps  doctor. 

April MAN  WHO  DIED  TWICE.  THE  Naturama.  Rod  Camer- on,  Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan.  Melodrama. Coming 

DEAD  END  STREET  Roland  Culver,  Patricia  Roc,  Paul Carpenter. 
HIDDEN  HOMICIDE  Griffith  Jones,  Patricia  Laffan. Melodrama.  70  min. 

MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.   Director  A  C.  Ganaway. 
SEARCHING  WIND,  THE  Naturama.  Vera  Ralston, Don  Kelly.  Producer  Rudy  Ralston.  Director  Joe  Kane. 
THUNDER  OVER  TANGIER  Robert  Mutton,  Lisa  Gastoni, 
Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.   66  min. 
YOUNG  RUN  WILD.  THE  Naturama.  Gene  Evans, Scott  Marlowe.  Melodrama.  70  min. 

20TH  CENTURY-FOX 

April BLOOD  ARROW  Regalscope.  Scott  Brady,  Phyllis Coates,  Diane  Darrrin.  Producer  Robert  Staber.  Di- rector C.  M.  Warren.    75  min. 
CATTLE  EMPIRE  CinemaScope,  DeLuxe  Color.  Joel  Mc- Crea.  Producer  Robert  Staber.  Director  Charles  War- 

ren. Western.  Cowboy's  conscience  refuses  to  let  him take  revenge.  83  min.  3/3. 

May 

FRAULEIN  CinemaScope,  DeLuxe  Color.  Dana  Wynter, Mel  Ferrer.  Produced  W.  Reisch.  Director  H.  Koster. 
Drama.  Young  girl's  post-war  experiences  in  Berlin. 98  min.  5/12. 
SHOWDOOWN  AT  BOOT  HILL  Regalscope.  Charles Bronson,  Robert  Button.  Producer  H.  Knox..  Director G.  Fowler.   Western.    72  min. 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, Suzy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min  4/28. 
THUNDERING  JETS  Regalscope.  Dick  Foran,  Rex Reason.  Producer  Jack  Leewood.  Director  Helmut Dantlne.  Adventure. 

June 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert 
Buckner.  Director  Henry  Hathaway.  Western.  A  ten- derfoot accidently  kills  the  son  of  a  cattle  baron  and is  pursued  by  a  vengeance  gang.    100  min.  5/26. 

July 

BRAVADOS,  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King.    98  min.  6/23. 
DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.  Drama.  French  Foreign  Legion.  82 min.  7/7. 
FLY,  THE  CinemaScope,  DeLuxe  Color.  Al  Hedison, Pat  Owens,  Vincent  Price.  Producer  K.  Neumann. 
Director  K.  Neumann.  Horror.  Scientist's  experiments turn  him  into  half-fly,  half-man.  94  min.  7/21. GANG  WAR  Regalscope.  Charles  Bronson,  Kent  Taylor. Producer  M.  Knox.    Director  G.  Fowler.    74  min. 

August 
A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano  Brazil,  Christens  Carere,  Joan  Fontaine,  Johnny Mathls.  Producer  Henry  Ephron.  Director  Jean  Ne- gulasco.  Frenchman  and  teenager  become  romantically involved.  106  min.  8/4. 

FLAMING  FRONTIER  Regalscope,  Bruce  Bennett,  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 
RX  MURDER  CinemaScope,  Rick  Jason,  Marino  Young. Producer  J.  Gossage.  Director  D.  Twist.  85  min. 
SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian 
Keith,  Rick  Jason.  Producer  Plato  Skouras.  Director J.  Clark.  Western.  Cattleman  hires  killer  to  gain land.   80  min.  7/7. 
THE  FIEND  WHO  WALKED  THE  WEST  CinemaScope. 
Hugh  O'Brian,  Robert  Evans.  Producer  Herbert  B. Swope,  Jr.  Director  Gordon  Douglas.  Western.  Killer destroys  his  victims  in  macabre  style.    101  min.  8/18. 

September HARRY  BLACK  AND  THE  TIGER  CinemaScope,  DeLuxe Color.  Stewart  Granger.  Barbara  Rush,  Anthony  Steel. Producer  John  Braboure.  Director  Hugo  Fergonese. Drama.  Hunter  is  plagued  with  unhappy  romantic  past and  becomes  involved  with  woman  he  lost.  107  min. 
9/15. HUNTERS,  THE  CinemaScope,  DeLuxe  Color.  Robert Mitchum,  Robert  Wagner,  May  Britt,  Richard  Eqan. Producer  D.  Powell.  Director  D.  Powell.  War-Action. U.  S.  jet  fighters  battle  Reds  in  Korea.  108  min.  8/18. 

October 
BARBARIAN  AND  THE  GEISHA,  THE  CinemaScope DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston.  Adventure. 
VILLA!  CinemaScope  DeLuxe  Color.  Cesar  Romero. 
Brian  Kieth  Margia  Dean.  Producer  P.  Skouras.  Di- rector J,  Clark.  Drama.  Mexican  bandit  adventures. 72  min.  9/15. 

November 
IN  LOVE  AND  WAR  CinemaScope,  DeLuxe  Color. Robert  Wagner,  Hope  Lange.  Producer  Jerry  Wald. Director  P.  Dunne. 
MARDI  GRAS  CinemaScope,  DeLuxe  Color.  Pat  Boone. 
Gary  Crosby.  Producer  Jerry  Wald.  Director  E. Goulding. 
RALLY  ROUND  THE  FLAG  BOYS  CinemaScope,  DeLuxe Color.  Joanne  Woodward,  Paul  Newman.  Producer 
Leo  McCarey.    Director  Leo  McCarey. 

December 
A    NICE   LITTLE   BANK  THAT   SHOULD   BE  ROBBED' CinemaScope.    Tom  Ewell,   Mickey   Rooney.  Producer." Anthony  Muto.    Director  H.   Levin.    87  mm. 
INN  OF  THE  SIXTH  HAPPINESS  CinemaScope,  DeLuxe Color.   Ingrid  Bergman,  Curt  Surgens.   Producer  Buddy Adier.    Director  Mark  Robson. Coming 

SHADOW  OF  A  GUNMAN  Charles  Bronson,  John  Car- radine.  Producer  Harold  Knox.  Director  Gene  Fow- ler. Jr. 
VIOLENT  ROAD.  THE  Regal  Films.  Gene  Raymond, 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Chro- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentl« Mark  Damon,  Ann  Doran.  Producer-Director  William F.  Claxton.    78  min. 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Monty Berman.  Adventure.  American  newspaperman  in  Lon- don rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope,  Fernandel,  Anita  Ekberg. Director  Gerd  Oswald.  Producer  Bob  Hope.  Cornedy. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter- national counterfeiters.  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  Eber- 
hardt,  Ray  Stricklyn.  A  Levy-Gardner  Production.  Di- rector Paul  Landres.  Horror.  77  mm.  4/28. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra 
hame,  Joanne  Gilbert.  Producer  Norman  Retchln.  Di- rector Barney  Girard.  Indian  war  and  Cheyanne Indians. 
RUN  SILENT,  RUN  DEEP  Clark  Gable,  Burt  Lancaster. Producer  Harold  Hecht.  Director  Robert  Wise.  Ad- venture. Submarine  commander  fights  Jap  warships. 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producer- director  Michael  Carreras.  Adventure.  British  troops defend  observation  post  against  German  onslaught. 78  min. 

May 

EDGE  OF  FURY  Michael  Higgins.  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney, Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the novel  "Wisteria  Cottage".    77  min. 
FORT  MASSACRE  CinemaScope.  DeLuxe  Color.  Joel McCrea,  Forrest  Tucker,  Susan  Cabot.  Producer  Walter Mirlsch.  Director  Joseph  Newman.  Western.  Cavalry- man seeks  revenge  on  Indians.  80  min.  5/12. 
GOO'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray.  Tina Louise.  Producer  Sidney  Harmon.  Director  Anthony Mann.  Drama.  Filmization  of  Erskine  Caldwell  novel. 
ISLAND  WOMEN  Marie  Windsor.  Vince  Edwards.  Pro- ducer-.dlrector  William  Berke.  Musical.  Calypso  film filmed  in  the  Bahama  Islands. 
THUNDER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur 
Ripley.  Melodrama.  T-Men  outsmart  Kentucky  boot- leggers.  92  min.  4/28. 
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TOUGHEST  GUN   IN   TOMBSTONE   George  Montgom- ery.   Producer  Robert  Kent.    Director  Earl  Bellamy. Western.    72  min. ■June 

LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD,  THE Eastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling, Irene  Seidner.  Producer  Fernando  Carrere  Director 
Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- ging wife.  72  min. July 

I  BURY  THE  LIVING  Richard  Boone,  Peggy  Maurer. Producers  Band  and  Garfinkle.  Director  Albert  Band. Monster  arises  from  dead.    70  min.  7/21. 
KINGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis,  Natalie Wood.  Producer  Frank  Russ.  Director  Delmer  Daves. 
VIKINGS,  THE  Technirama,  Technicolor.  Kirk  Douglas, Tony  Curtis,  Ernest  Borgnine.  Producer  Jerry  Bresler! Director  Richard  Fleischer.  Adventure.  Vikings  raid British  Coast.  A/23. 

August 
BIG  COUNTRY.  THE  Technirama-Technicolor.  Gregory Peck,  Charlton  Heston,  Jean  Simmons.  Producers  Greg- ory Peck,  William  Wyler.  Director  William  Wyler. Ranchers  clash  over  vital  watering  areas.  Western 171   min.  8/18. 
CHINA  DOLL  Victor  Mature,  Lili  Hua.  Producer-Di- rector Frank  Boriage.  Drama.  United  States  Air  Force Captain  marries  a  Chinese  girl.    99  min.  9/1. 
DEFIANT  ONES.  THE  Tony  Curtis,  Sidney  Poitier. 
LA  PARISIENNE  Brigltte  Bardot,  Charles  Boyer,  Henri VIdal.  Technicolor.  Producer  Francis  Cosne,  Director 
Michel  Boisrond.  Comedy  ror-iance.  87  min.'  7/21. TERROR  FROM  BEYOND  SPACE,  THE  Marshall  Thomp- son, Shawn  Smith.  Proeducer  Robert  E.  Kent.  Director Edward  L.  Cahn.    Science-fiction.    68  min. 
THE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- son, Elaine  Edwards.  Producer  Robert  E.  Kent.  Direc- tor Edward  L.  Cahn.    Science-fiction.    66  min. 

September 
COP  HATER  Robert  Loggia,  Gerald  O'Loughiin.  Pro- ducer-director William  Berke. 
GUN  RUNNERS,  THE  Audie  Murphy,  Eddie  Albert, Everett  Sloane.  Producer  Clarence  Greene.  Director Don  Slegel.  Smugglers  in  Cuban  revolt.  83  min.  9/25. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden  Carol Kelly.  Producer  Frank  Seltzer.  Director  J.  H.  Lewis. Western.  Rhubarbs  in  Texas  town  kill  innocent  farmers 80  min.  9/29. 

October 
MAN  OF  THE  WEST  CinemaScope,  Deluxe  Color.  Gary Cooper,  Julie  London.  Producer  Walter  M.  Mirisch 
Director  Anthony  Mann.  Western.  Reformed  gun- slinger  meets  his  old  gang  and  cleans  house  when  they attempt  bank  holdup.    100  min.  9/29. 
SEPARATE  TABLES  Burt  Lancaster.  Rita  Hayworth Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann. 

Coming 
COUNTERPLOT  Forrest  Tucker,  Allison  Hayes.  Pro- ducer-director Kurt  Neumann. 
FEARMAKERS,  THE  Dana  Andrews,  Dick  Foran.  Pro- ducer Martin  Lencer.  Director  J.  Tourneur.  Melodrama. Brainwashed  Korean  vet  returns  and  finds  his  business being  run  by  subversives.   83  min.  9/29. 
FLAME  BARRIER  Arthur  Franz,  Kathleen  Crowley.  Pro- ducer Arthur  Gardner.  Director  Paul  Landres.  Melo- drama. Wife  searches  for  missing  scientist  in  Mexico. 70  min. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rodolfo  Hoyos. Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman. 
TEN  SECONDS  TO  HELL  Jeff  Chandler,  Jack  Palance, Martine  Carol.  Producer  Michael  Carreras.  Director Robert  Aldrich.  Drama.  Former  German  soldiers  work as  bomb  demolition  experts  after  W.W.  2. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Americean  correspondent on  assignment  in  London.   83  min. 

UNIVERSAL-INTL 

April 
BIG  BEAT,  THE  Eastman  Color.  William  Reynolds, Andra  Martin.  Producer-Director  Will  Cowan.  Musical merry-go-round.    83  min. 
DAY  OF  THE  BAD  MAN  CinemaScope.  Eastman  Color. Fred  MacMurray,  Joan  Weldon,  John  Ericson,  Robert MIddleton.  Producer  Gordon  Kay.  Director  Harry Keller.  Western.  Brothers  of  a  murderer  attack  town on  day  of  trial.   92  min.  2/3. 
FEMALE  ANIMAL,  THE  CinemaScope.  Hedy  Lamarr, Jane  Powell,  Jan  Sterling.  Producer  Albert  Zugsmith. Director  Harry  Keller.  Beautiful  movie  star  tries  to buy  a  husband.  Comedy.  84  min.  1/6. 
SUMMER  LOVE  John  Saxon,  Judy  Meredith.  Producer William  Grady,  Jr.  Director  Charles  Haas.  Loves  and William  Grady,  Jr.  Director  Charles  Haas.  Melodrama. Loves  and  troubles  of  combo  on  first  iob.  85  min.  2/3 

May 

GIRLS  ON  THE  LOOSE  Mara  Corday,,  Lita  Milan. Director  Paul  Henreid.  Melodrama.  Story  of  girl  gangs. 
I  MARRIED  A  WOMAN  George  Gobel,  Diana  Dors, Adolphe  Menjou.  Producer  William  Bloom.  Director  Hal Kanter.  Comedy.  Wife  objects  to  taking  second  place to  a  beer  advertising  campaign  with  her  husband. 80  min.  5/12. 
LIVE  FAST.  DIE  YOUNG  Mary  Murphy.  Norma  Ebef- hardt.  Producers  Harry  Rybnick,  Richard  Kay.  Director Paul  Henreid.  Melodrama.  The  lives  of  runaway  teen- 

age girls. PORTRAIT  OF  AN  AMERICAN  WOMAN  O.  W.  Fischer, Ruth  Lemmerick.  Producer  Herbert  Junghanns.  Direc- tor Helmut  Kantner.  Drama.  A  nude  painting  causes controversy  in  diplomatic  circles.  English  and  German versions. 
June 

HORROR  OF  DRACULA  Technicolor.  Peter  Cushing, Michael  Goregh.  Producer  Anthony  Hinds.  Director Terence  Fisher.  Horror.  Monster  rises  from  coffin  to feed  itself  on  fresh  blood.    82  min.  5/12. 
THING  THAT  COULDN'T  DIE,  THE  William  Reynolds, Andra   Martin.   Producer- -'irector  Will  Cowan.  Horror. 
THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  in  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 

July 

A  TIME  TO  LOVE  CinemaScope,  Eastman  Color.  John Gavin,  Lilo  Pulver.  Producer  Robert  Arthur.  Director Douglls  Sirk.  Fllmizatlon  of  Erich  Remarque  novel.  132 min.  4/M. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea, Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack Sher.  99  min. 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman Color.  Jack  Mahoney,  Gilbert  Roland,  Linda  Crlstal. Producer  Howard  Christi.    Director  George  Sherman. 

August 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son, Cyd  Charisse,  Arthur  Kennedy.  Producer  Gordon Kay.  Director  Joseph  Peuney.  Sea  adventure.   120  min. 
VOICE  IN  THE  MIRROR  ClemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.  Director  Harry  Keller.   102  min. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- tcn.  Director  Charles  Haas.  78  min. 

September 
ONCE  UPON  A  HORSE  CinemaScope.  Dan  Rowan, Dick  Martin,  Martha  Hyer.  Producer-director  Hal Kanter.  85  min. 
RIDE  A  CROOKED  TRAIL  Cinemascope,  Eastman  Color. Audie  Murphy,  Gia  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hlbbs.  Western.  Cowboy  wins  confidence of  citizens,  then  runs  off  with  bank  loot.  Later  reforms. 87  min.  7/21. 

October 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color, Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  island  and  are  stuck  for  weeks.  Melodrama.  89 min.  7/21. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope,  Eastman Color.  Rory  Calhoun,  Beverly  Garland.  Producer  Gor- don Kay.  Director  Richard  Carlson.  Western.  Busted cavalry  officer  tries  to  clear  himself.    80  min.  9/1. Coming 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kantner. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson. 
BLOOD  OF  THE  VAMPIRE  Eastman  Color.  Donald 
Wolfit,  Barbara  Shelley,  Vincent  Ball.  Producers  Rob- ert S.  Baker,  Monty  Berman.    Director  Henry  Cass. 
MONEY,  WOMEN  AND  GUNS  CinemaScope,  Eastman, 
Color.  Jack  Mahoney.  Kim  Hunter,  Tim  Honey.  Pro- ducers Howie  Horowitz,  Albert  Zugsmith.  Director 
Richard  Bartlett.  Drama.  Tale  of  a  pig-talled  movie tyrant.    99  min.  4/28. 
MONSTER  ON  THE  CAMPUS  Arthur  Franz,  Joanna Moore,  Judson  Pratt.  Producer  Joseph  Gershenson. Director  Jack  Arnold. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
PERFECT  FURLOUGH.  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards. 
STEP  DOWN  TO  TERROR  Colleen  Miller,  Charles  Drake, Rod  Taylor.  Producer  Joseph  Gershenson.  Director Harry  Keller.  Drama.  Pyscotic  killer  returns  to  his home  town,  falls  in  love,  then  flees  police.  75  min. 9/15. 
RESTLESS  YEARS.  THE  CinemaScope.  John  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine. 

WARNER  BROTHERS 

April CHASE  A  CROOKED  SHADOW  Richard  Todd,  Ann Baxter.  Producer  Douglas  Fairbanks.  Director  Mlchaal Anderson.  Melodrama.  Mystery  man  attempts  to  drive heiress  to  insanity.  87  min.  2/17. 
MARJORIE  MORNINGSTAR  WarnerColor.  Gene  Kelly, 
Natalie  Wood,  Claire  Trevor.  Producer  Milton  Sper- ling. Director  Irving  Rapper.  Drama.  Fllmliatlon  of Herman  Wouk  novel.  125  min.  3/17. 

May 

LEFT  HANDED  GUN,  THE  Paul  Newman,  Llta  Milan. Producer  Fred  Coe.  Director  Arthur  Penn.  Western. Billy  The  Kid  legend.  105  min.  5/12. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes,  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man who  disappeared  in  Amazon  back  country  in  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH,  TOO  SOON  Dorothy  Malone,  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. 
Biography  of  Diana  Barrymoe.  121  min.  4/14. 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran,  Efram  Zlmba- list,  Jr.  Producer  Aubrey  Schenck.  Director  Howard Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks.    85  min.  5/12. 

June 
DANGEROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. 
Story  of  juvenile  delinquents.   98  min. 

July 

INDISCREET  Cary  Grant,  Inqrid  Bergman.  Producer Stanley  Donen. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormlck,  Nick  Adams.  Producer-Director  Mervyn  Le- Roy.  Comedy.  Soldier  upsets  service  life  In  U.  S.  Air Force.    Ill   min.  5/12. 

August 
BAD  MAN'S  COUNTRY  George  Montgomery,  Neville Brand,  Buster  Crabbe 
NAKED  AND  THE  DEAD,  THE  Aldo  Ray,  Cliff  Robert- son. Producer  Paul  Gregory.  Director  R.  Walsh.  War- Action.     Assaulting   of   a   Jap   Island.     131    min.  7/7. 

September DAMN  YANKEES  Technicolor.  Tab  Hunter,  Gwen  Ver- don.  Producer-Directors  George  Abbott,  Stanley  Don- nen.  Musical.  Built  around  national  pastime  of baseball.     110  min.  9/15. 
WIND  ACROSS  THE  EVERGLADES  Technicol  r.  Chris- topher Plummer.  Burl  Ives.  Producer  S.  Schulberg. Director  N.  Ray.  Adventure.  Bird  warden  tries  to 
stop  renegades  in  swamp  land.    96  min.  8/18. 

October 
OLD  MAN  AND  THE  SEA,  THE  CinemaScope,  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward. Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel.  86  mm.  5/26. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.  Director  Norman  Taurog 
Comedy  Adventures  of  Coast  Guardsman  before  Pearl Harbor.    I  10  min.  9/29. 

November 
ENCHANTED  ISLAND  Dana  Andrews,  Jane  Powell. 
FROM   THE   EARTH   TO   THE   MOON   Joseph  Gotten, Debra  Paget. 
HOME  BEFORE  DARK  Jean   Simmons,   Dan  O  Herllhy. 

December 
AUNTIE  MAME  Rosalind  Russell. Coming 

BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards.  Pro- ducer A.  Schenk.   Director  H.  W.  Koch. 
GIRL  ON  THE  RUN  Frln  O'Brien,  Efren  Zlmbalist,  Jr. Melodrama. 
NUN'S  STORY,  THE  WarnerColor.    Audrey  Hepburn. 
Producer  Henry  Blanke.    Director  Fred  Zinnemann. 
WESTBOUND    Randolph    Scott,    Virginia    Mayo,  Karen 
Steele.    Producer  Henry  Blanke.    Director  Budd  Boet- ticher. 

DEPENDABLE  SERVICE! 

CLARK 

TRANSFER 
Memoer  National  Film  Carriers 
PlinaaelDiiia.  Pa.:  LOcust  4-34E9 

waininijTon,  D.  C:  OUpont  7-7200 



Mi 



BULLETIN 

OCTOBER  27 
19  5  8 

PIN  POINT 

REVIEWS 

Business-Wise 
Analysis  of 

the  New  Films 

Reviews: 

ROOTS  OF  HEAVEN 
THE  LAST  HURRAH 

PARTY  GIRL 
IN  LOVE  AND  WAR 
TORPEDO  RUN 

THE  RESTLESS  YEARS 
THE  NIGHT  HEAVEN  FELL 
BELL,  BOOK  AND  CANDLE 

INSPECTOR  MAIGRET 

EXHIBITOR  UNITY: 

THE  FULL  TEXT 

WHAT  SKOURAS 

TOLD  ALLIED 





L 

i 

the  screen's  greatest  carnival  Of  joy 
20th  salutes  REDBOOK  for 
its  December  issue:  PAT  BOONE 

on  cover—  12  pages  inside! 

ALDS 
^c::D^C.T'C^f^  OF 

d  I N  E  M  aScZO  P  £ 

COLOR  by  DE  LUXE 

20tii  is 
Get 

witfi  it  for  Tiianksgivingl 
witti  20tfi! 



^liart  exploitation  values  and  solid  entertainment! 

BOXOFFICE  RETURN 

i 

The  H-Bombshell 
that  blasts  the 

greatest  spy- ring 
ever  known! 

DMUINDIIEWS 

starring 

DICK  FORAN  •  MARILEE  EARLE  • 
roduced  by  MARTIN  H.  LANCER 

and 
presenting MELTORME 

Jcreenplay  by  ELLIOT  V/EST  &.  CHRIS  APPLEY 
aUES  TOURNEUR I 

"THRO 

VA 



ie\K>points )BER  27,  1958       '  VOLUME  26,  NO.  22 

TBva  AMare  Vietvs  an  l^xhihitar  Lnitfj 

"Disunity  Is  A  Luxury  Exhibition 
Can't  Afford"  tias  n  lieupoint  ex- 

pressed ill  Film  BULLETIN  of  Sep- 
tember 29.  "At  a  parlous  time  in  the 

history  of  our  business,"  tve  declared, 
"u  hen  cooperation  could  be  so  produc- 

tive for  all.  we  are  not  an  industry,  but 
an  aggregation  of  factions  with  seem- 

ingly divided  interests  and  sharply  vary- 
ing viewpoints.  Unity,  we  firmly  be- 

lieve, is  necessary  for  survival  of  the 
entire  exhibition  body." 

W^e  have  said,  and  repeat,  that  if  the 
differences  between  Allied  and  TOA 
are  thoroughly  talked  out  there  will  be 
increasing  hope  that  common  ground 
can  be  found,  and  unity,  at  least  in 
some  degree,  will  come  about. 

Toward  this  constructive  end  we  are 
publishing  the  opinions  of  exhibitor 
leaders  on  the  problem.  Below  are 
presented  the  comments  of  two  promi- 

nent, widely  experienced  theatre  execu- 
tives.— The  Editor. 

S.  H.  FABIAN 
President.  Stanley  W  urntr  Corp. 

I  am  completely  in  accord  with  your 
editorial  "Disunity  Is  A  Luxury  Exhi- 

bition Can  t  Afford." 
For  years  now  in  public  talk  and 

private  conversation,  I  have  urged,  not 
only  that  one  big  organization  is  de- 

sirable, but  that  it  is  absolutely  essen- 
tial to  help  Exhibitors  fight  their  way 

successfully  through  these  critical  times. 
As  a  practical  matter,  we  now  debate 

our  differences  through  resolutions, 
through  public  attacks  upon  each  other, 
through  speeches  for  and  against  basic 
policies,  all  of  which  tends  to  harden 
our  attitudes  towards  those  who  dis- 

agree with  us. 
Whereas,  if  we  are  all  in  one  organ- 

ization and  thrashed  out  our  contrary 
views  in  committees,  in  reports,  in  con- 

ferences— isn't  it  more  likely  that  we 
would  come  to  a  meeting  of  the  minds 
and  agree  upon  policies  which  would 

strengthen  the  position  of  the  whole 
exhibition  industry  .•' 
You  can  persuade  a  man  across  a 

table,  or  he  may  find  it  possible  to  meet 
you  half  way,  or  together  vou  can  work 
out  acceptable  substitutes,  but  how  is 
it  possible  to  get  a  unified  policy  upon 
so  many  difficult  and  complex  questions 
which  involves  us,  when  you  do  it  with 
the  whole  nation  as  your  audience 

W'e  are  all  after  the  same  thing.  We 
desperately  need  more  product.  We 
need  product  at  a  more  reasonable 
price  than  we  are  now  paying.  Scarcity 
product  has  created  scarcitv  prices. 

In  the  present  market  and  under  the 
present  conditions  of  theatre  operation, 
I  know  of  no  other  questions  which  are 
more  important.  If  anybody  has  a 
different  idea  I  shall  be  happy  to  hear 
and  discuss  it,  but  not  in  public.  I 
would  prefer  to  do  it  within  the  frame- 

work of  one  big  Exhibition  organiza- 
tion, feeling  that  an  immediate  rebuttal, 

if  any,  could  be  met  and  should  be  met, 
face  to  face.  Then — in  the  course  of 
discussion — we  could  arrive  at  a  com- 

mon point  of  view;  if  we  believe  unity 
is  more  important  than  our  indi\idual concept. 

A  little  humilit}  would  do  us  all 

some  good.  Separately,  we  haven't  the power  to  achieve  a  major  objective. 
Together,  we  could  hack  out  a  road 
through  the  jungle  of  our  problems 
and  see  clear  light  ahead. 

BUlfniN 

Film    BULLETIN:    Motion    Picture    Trade  Paper 
published  every  other  Monday  by  Wax  Publi- cations.   Inc.     Mo   Wai.    Editor   and  Publisher. PUBLICATION-EDITORIAL  OFFICES:    1239  Vine Street,  Philadelphia  7.  Pa..  LOcust  8-0950,  0951. Philip    R.    Ward,    Associate    Editor:  Leonard Coulter.    New    York    Associate    Editor;  Duncan G.    Steck.    Business    Manager;    Marvin  Schiller, Publication  Manaqer:  Robert  Heath,  Circulation 
Manager.  BUSINESS  OFFICE:  341  Madison  Ave- nue.   New    York    17,    N,    Y  .    ORegon  9-8747; Wm.  R.  Mazzocco,  Editorial  Represen- tative.   Subscription  Rates:  ONE  YEAR, 

53.00  in  the  U.  S.;  Canada,  S4,00;  Eu- rope, 55.00.  TWO  YEARS:  55.00  in  the U.   S.;  Canada.   $7.50;   Europe.  $9.00. 

As  you  see  so  clearly,  there  is  no 
simple  formula,  no  open  sesame  to  a 
profitable  exhibition  business,  but  once 
cooperation  between  us  all  is  assured 
and  every  decision  on  policy  has  the 
united  support  of  the  whole  organiza- 

tion, I  am  convinced  that  we  can  have 
a  major  impact  upon  production  as 
well  as  go\ernment.  Such  an  accom- 

plishment could  only  improve  our 

position. Now  we  snipe  at  each  other  and 
organize  ineffective  skirmishes.  Under 
one  command,  I  believe  we  can  de- 

velop a  master  plan  for  a  dynamic  and 
aggressive  forward  movement  of  the 
whole  exhibition  industry.  I  would 
consider  it  a  privilege  to  carry  a  banner 
in  your  crusade  for  One  Big  Exhibitor 
Organization. *         *  * 

P.S.:  After  I  dictated  my  letter,  I 
read  the  letter  from  Trueman  Rem- 
busch  in  your  recent  issue.  Trueman 
says  the  basic  problem  is  that  )Ou  can 
not  weld  together  in  one  organization 
the  "Haves  '  and  "Have  Nots.  " 

I  think  Trueman  is  seeing  ghosts  of 

the  past.  There  are  no  "Haves  "  any- more in  exhibition.  We  are  all  subject 
to  the  same  problems — the  same  pres- 

sures— the  same  shortages  of  prints. 
And  Stanley  Warner,  in  addition,  is 
subject  to  the  punitive  restrictions  of 
the  Consent  Decree. 

I  am  sure  there  is  no  problem  with 
distribution  that  Trueman  has  in  any 
single  one  of  his  theatres  that  can  not 
be  matched  in  a  Stanley  Warner  thea- 

tre. An  expose  of  each  other's  prob- lems would  be  useful  to  both  of  us  if 
we  discussed  it  in  private,  but  not  in 
public.  Trueman,  not  in  public.  We 
could  remain  friends  after  a  private 

unveiling  of  each  other's  miseries,  but if  we  joined  issues  in  public,  we  might 
not  be  so  friendly  anymore. 

{Turn  to  page  H  for  E.  G.  S tellings' viewpoint  on  the  same  subject.] 
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By  Philip  R.  Ward 

THE  HIGH  COST  OF  HASTE.  The  subject  of  selling  film  li- 
braries to  television  invokes  in  the  film  trade  heated  emotions, 

to  say  the  least.  Most  stockholders  are  stoutly  in  favor,  most 
company  heads  protest  they  would  rather  not,  and  theatremen 
are  militantly  opposed.  The  reasons  are  as  varied  as  the  inter- 

ests are  large. 
It  is  most  interesting  to  note  that  with  respect  to  pre- 1949 

libraries  no  force  on  earth  could  stay  their  unloosing  to  the  air- 
waves, but  as  concerns  backlogs  of  more  recent  vintage  no 

secular  force  seems  capable  of  prying  them  from  the  custody  of 
the  major  companies. 

The  condition  has  set  us  to  puzzling.  Moral  dictates  we  dis- 
miss it  as  mere  prattle.  To  be  sure,  one  or  two  leaders  can  be 

found  who  view  the  sanctity  of  the  theatre  industry  as  supreme 
and  who  have  shaped  their  company  policies  primarily  toward 
the  fulfillment  of  the  needs  of  this  one  overriding  market.  But 
this  is  rare  breed  and  not  in  the  majority. 

0 

Another  explanation  is  in  order.  A  hard-nosed  answer  might 
derive  from  an  appraisal  of  boxoffice  results  in  the  wake  of  a 
torrent  of  free  home  offerings.  A  film  company  official  who 
would  freeze  his  remaining  library  for  fear  of  reducing  reve- 

nues on  current  and  future  releases  is  perhaps  less  divine  than 
the  type  cited  above,  but  he,  at  least,  is  practical. 

Is  this  the  reason.'  Superficially  it  is.  The  company  presi- 
dent needs  a  riposte  with  which  to  cut  down  the  phalanx  of  on- 

rushing  stockholders,  an  irrational  assemblage  which  might  be 
likened  to  the  predatory  beast  of  the  field.  To  fend  them  off  he 
issues  grave  opinions  dealing  with  the  loss  of  potential  income, 
he  submits  dire  forecasts  and  he  is  for  the  moment  successful. 
In  the  end  the  high  policy  making  official  believes  his  words. 
He  scarcely  could  do  otherwise.  He  could  hardly  disclose  the 
real  blunder  which  he,  in  company  with  others  of  comparable 
rank  in  rival  companies,  have  committed. 

0 

And  what  is  the  great  unpardonable  sin  to  which  we  refer. 
Namely  this:  the  pre- 1948  film  libraries  were  given  away.  They 
were  stolen,  heisted,  burgled,  bamboozled,  sold  for  the  tinest 
fraction  of  their  real  worth  to  keen-witted  visionaries  who 
understood  the  actual  nature  of  the  TV  medium  by  motion 
picture  men  who  knew  very  little  about  it. 

So  instead  of  a  comfortable  cash  reserve  to  tidy  Holl)^'ood 
along  in  barren  times,  it  settled  for  a  sop,  the  effects  of  which 
were  transient  in  terms  of  assets,  earnings  and  market  valuation 
of  shares.  Worse  yet,  it  committed  the  theatre  industry  to  the 

stiffest  penalities,  the  full  toll  of  which  may  be  exacted  for 
years,  with  absolutely  no  recompense.  There  can  be  no  gain- 

saying the  impact  of  home  movies  on  the  boxoffice.  Brave 
statements  have  been  issued  minimizing  the  threat,  but  it  takes 
only  common  sense  and  one  established  fact  to  know  otherwise 
— that  free  TV  movies  are  inflicting  a  dreadful  punishment. 

The  established  fact  is  the  dizzy,  spiraling  profits  of  the  film 
library  syndicators.  One  case  in  point  is  the  TV  wing  of  Music 
Corporation  of  America  which  deals  in  the  Paramount  library. 
A  recent  report  avers  that  MCA  will  have  grossed  approxi- 

mately $50  million  by  the  end  of  its  first  six  months  of  traffick- 
ing in  that  product.  MCA's  obligation  to  Paramount  is  $50 

million.  In  half  a  year  the  syndicator  is  practically  out  of  hock 
for  the  value  of  properties  and  sellor  regarded  so  lightly  that 
revenues  from  one  picture,  "Ten  Commandments,"  bids  well  to 
equal  or  surpass.  Since  Paramount  is  an  asset  rich,  dollar  high 
concern,  the  lapse  could  pass  unnoticed.  Other  less  abundantly 
endowed  companies  are  just  now  realizing  the  extent  of  the  folly. 

Someone  has  reckoned  that  the  average  price  per  library  film 
realized  by  the  major  companies  comes  to  roughly  $25,000.  The 
same  computer  estimates  the  average  gross  per  picture  to  the 
syndicators  at  $225,000  over  a  10  year  span. 

O 

The  question  now  arises  why  did  the  producers  sell  out  for 
the  acknowledged  fishcake.  It  would  seem  they  allowed  them- 

selves to  be  governed  by  the  terms  of  the  earliest  library  sales, 
rather  than  an  assessment  of  the  real  or  intrinsic  values  of  their 
properties.  In  short  they  miscalculated  the  fundamental  attri- 

bute of  TV:  its  illimitable  hunger  for  product. 
In  consequences  Hollywood  has  contracted  a  loss  as  surely 

as  one  deriving  directly  from  operations.  It  is  as  certain  today 
as  two  years  ago  when  Film  BULLETIN  first  cited  the  error 
that  syndicators,  networks  and  others  dealing  in  libraries  can 
— and  are  willing — to  pay  through  the  face.  Haste,  that  dead- 

liest of  management  sins,  removed  any  necessity  for  raising 
the  stakes. 

Next  trip  the  library  merchants  will  know  better.  It  is  one 
of  the  reasons  delaying  a  post- 1948  stampede.  Another  reason 
is  the  supplication  of  theatre  interests,  and  though  Holl}'wood 
would  love  dearly  to  redress  its  battered  dollar  balances  the 
pressures  to  resist  are  better  organized  than  before — the  possi- 

bility of  exhibition  stock  ownership  in  leading  film  concerns 
shaping  up  as  one  concrete  example  of  the  developing  pressures. 
This  time  Hollywood  will  think  long  and  hard.  After  post- 
1948  pictures  are  disposed  of  there  will  be  nothing  to  sell 
except  current  motion  pictures — which,  everything  considered, 
might  be  novel  at  that. 
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"TtiR  HdqIs  Df  Heaven" 
ScUiHC^  I^hUk^  O  O  O 

Big,  colorful  spectacle  of  African  elephant  hunt.  Interest- 
ing characters,  some  good  adventure,  but  burdened  with 

symbolism.  C'Scope,  color.   Poses  tough  selling  job. 

This  a  film  of  far-ranging  ideas  and  full-blown  African 
splendor,  one  with  vehement  partisans  and  no  less  passionate 
dissenters,  and,  most  interesting  from  a  boxofifice  standpoint, 
it  is  well  on  its  way  to  becoming  the  year's  critical  cause  celebre. 
It  must  be  stated  at  the  outset,  however,  that  "Roots  of  Heaven" 
posses  a  difficult  selling  job  for  20th-Fox  and  for  the  exhibitor. 
The  Darryl  Zanuck  picturization  of  a  novel  by  Romain  Gary 
is  an  allegorical  tale  of  a  man  with  a  mission,  that  of  preserving 
the  elephant  as  the  last  symbol  of  dignity  left  on  earth.  Director 
John  Huston  has  mounted  this  rugged  parable  against  the  ap- 

propriately vernal  barbarity  of  the  French  Equatorial  provinces 
and  the  volcanic  grandeur  of  the  Cameroons.  Scenically  the 
film  is  as  bold  and  breathtaking  as  they  come.  It  presents  a 
canvas  of  primitive  hues,  of  craggy,  almost  wild  ways  of  life 
over  which  the  sun  soaks  relentlessly.  And  this  heat  and  all 
the  fierce  outdoor  scenery  hits  the  senses  with  a  physical  urg- 

ency that  is  at  times  shattering.  Clearly  the  big  Cinemascope 
screen  and  DeLuxe  Color  have  rarely  been  used  for  such  steam- 

ing salvos.  An  array  of  international  players  act  out  various 
symbolical,  mythic-like,  or  just  plainly  bizarre  creatures.  Trevor 
Howard,  Errol  Flynn,  Juliette  Greco,  Eddie  Albert,  Orson 
Welles,  Paul  Lukas  and  a  whole  safari  of  others  go  on  a  trek 
over  a  landscape  dizzy  with  ivory  poachers,  colonial  dunces, 
militant  nationalists,  gun-runners  and  innumerable  sorties  of 
one  form  or  another.  Add  to  this  the  pro  and  con  polemics  of 
elephant  hunting  and  the  messianic  fervor  of  the  hero  and 
you've  a  pretty  good  idea  of  the  ground  covered.  Unquestion- 

ably such  a  journey  with  its  torrent  of  ideas,  both  philosophical 
and  timely  affords  a  refreshing  and  somewhat  startling  experi- 

ence for  the  seasoned,  intellectual  filmgoer.  For  the  straight 
adventure-action  fans,  there  is  ample  to  satisfy  them,  although 
the  story's  philosophical  aspects  will  do  less.  But  the  question 
remains,  does  all  this  make  for  a  good  and  forceful  show? 
Yes,  in  part;  No,  in  part.  Too  often  this  journey  of  ideas 
proves  long-winded  and  lacking  in  clarity.  Especially  so,  for 
example,  the  delineation  of  Flynn  as  an  ex-Army  officer  fight- 

ing battle  cowardice  as  a  gentleman  lush  and  then  packing  off 
to  save  the  elephants  with  alcoholic  sentimentalism.  Or  Mile. 
Greco  as  a  bar-room  drab  supposedly  seeking  Existential  exulta- 

tion, or  even  the  all-important  portrait  of  the  hero,  a  former 
member  of  the  Resistance  and  survivor  of  a  Nazi  labor  camp. 
As  Trevor  Howard  plays  him  and  as  Gary  and  Patrick  Leigh- 
Fermor  have  penned  him  in  the  screenplay,  the  once  messianic 
calm  turns  into  an  almost  demoniac  neuroticism  and  his  ex- 

hortation that  if  today  man  thinks  of  the  elephant  as  obselete 
then  tomorrow  he'll  think  the  same  of  his  own  human  rights, comes  across  in  a  confused  manner.  But  within  it  all  director 
Huston  has  still  managed  sequences  which  are  richly  rewarding, 
a  humdinger  of  a  one  when  there's  a  stunningly  clipped  battle 
between  the  Howard  band  and  the  poachers  and  the  pachy- 
dermous  herds  screaming  in  the  background,  plus  a  brightly 
sardonic  scene  where  the  zealots  invade  a  big-game  soiree  and 
give  a  notorious  huntress  a  bare-bottom  whacking.  And  to  be 
sure  Huston's  graphic  eye  for  capturing  the  physical  and  psy- 

chological foibles  of  his  huge  cast  is  still  there.  Excitement 
flares  after  Howard  has  gone  off  to  the  hills,  there  with  his 

[More  REVIEWS 

REVIEWS 

crusaders  to  hunt  the  hunter.  This  business  of  the  chase,  a 
slimly  detailed  romance  between  Mile.  Greco  and  Howard, 
and  a  few  vivid  cameos  (Welles,  a  bumptious  TV  commen- 

tator; Gregoire  Asian,  an  unctuous  profiteer  and  Albert,  a 
comically  war-scarred  photographer),  make  up  the  beef  of  the 
plot.  In  the  end,  his  band  disintegrated  by  the  now  discredited 
poachers,  Howard  wanders  back  in  the  jungle  and  into  legend. 
20th  Century  Fox.  121  minutes.  Errol  Flynn,  Juliette  Greco.  Trevor  Howard. Produced  by  Darryl  F.  Zanuck.   Directed  by  John  Huston. 

"Bell.  Book  And  Candle" 

^tUiHCM  "RtUiH^  O   O  O 
Highly  amusing  yarn  of  love  and  witchcraft.  Plenty  of 
laughs,  charming  romance.  James  Stewart,  Kim  Novak, 

Columbia's  "Bell,  Book  And  Candle  "  is  certainly  the  most 
stylishly  romantic  comedy  of  the  season  and  the  spookiest  spoof 
since  Noel  Coward's  "Blithe  Spirit."  Among  its  fashionable 
assets  we  find  an  amazingly  svelte  Technicolor,  an  engaging 
charade  on  modern  day  witchery  as  set  against  the  champagne 
airs  of  New  York  and  a  boxoffice  brew  of  stars  glowing  with 
Broadway-witty  scintillation.  The  derivation  for  all  this  is,  of 
course,  John  Van  Druten's  stage  success,  gorgeously  revamped 
by  producer  Julian  Blaustein  and  impishly  directed  by  Richard 
Quine.  It  provides  a  terribly  smart,  slightly  naughty  and  gen- 

erally eye-and-ear-pleasing  entertainment,  especially  for  adult 
audiences  in  the  class  and  metropolitan  markets.  On  the  whole, 
"BB&C  "  exudes  a  zany,  shimmeringly  bizarre  charm  with  the 
fantasy  aspect  kept  neatly  in  the  background  and  the  rib-tickling 
way  in  the  forefront.  In  addition,  the  supporting  stars  have 
delicious  bits  which  they  romp  through  making  this  opus  quite 
a  tour  de  force  for  utterly  nutty  character  actors  and  acting. 
James  Stewart  is  the  bewildered  man  about  town  unknowingly 
caught  in  a  love  spell  and  Kim  Novak,  impeccably  groomed 
and  breathtakingly  lighted,  is  the  Harpers  Bazaar  witch  who 
does  the  casting;  together  they  go  through  amours  that  are  as 
ardent  as  they  are  amusing.  Jack  Lemmon  is  the  lady's  bongo- 
playing  clown  of  a  brother  and  warlock  (male  witch)  in  good 
standing,  w  hile  Elsa  Lanchester  is  their  daffy  aunt  whose  occult 
powers  are  distressingly  limited.  Ernie  Kovacs,  he  of  the  wild 
hair  and  gaucho  mustache,  is  a  scotch-and-bourbon  anthro- 

pologist who  thinks  he's  getting  the  lowdown  on  voodoo  in 
Manhattan,  Hermine  Gingold  the  red-wigged  Cabalistic  pries- 

tess of  the  Village  and  Janice  Rule  the  nasty  society  dame  whom 
Miss  Novak  causes  Stewart  to  jilt.  The  plot  has  Kim  hexing 
Stewart  first  as  a  prank  against  Miss  Rule,  then  falling  in  love 
with  him,  only  to  find  the  affair  collapsing  when  she  tells  him 
the  truth  about  herself.  Later,  she  sheds  real  tears,  a  sign  she 
has  lost  her  powers  and  becomes  human,  (even  her  sleek  cat 
and  "familiar  "  called  Pyewacket  leaves  her),  so  Stewart  returns, 
senses  the  change  and  they  reunite  sans  any  magic. 
Columbia.  103  minutes.  James  Stewart.  Kim  Novak,  Jack  Lemmon.  Produced  by Julian  Blaustein.    Directed  by  Richard  Quine. 
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Keep  your  eye  on  thi 

TEXAS -WIDE 

WORLD  PREMIERE 

Starting  November  15  in 

top  theatres  of 

Interstate  Circuit,  Jefferson 

Amusement,  Rowley  United 

and  other  leading  Circuits 

and  Independents... 

421  top  theatres  such  as 

Palace,  Dallas;  Metropolitan,  Houston; 

Liberty,  Beaumont;  Plaza,  El  Paso;  Aztec, 

San  Antonio;  Hollywood,  Ft.  Worth;  Texas, 

San  Ar>gelo;  State,  Galveston;  State,  Austin;  Ector, 
Odessa;  State,  Amarillo;  Paramount,  Abilene;  Ritz, 

Big  Springs;  Palace  Corsicana;  Paramount,  Marshall; 

The 



BECAUSE  YOViiE 

^"^"'n?  a  tender  vo„n 
into  «    •  .  ^  '°»^ance 
"'--^i^t„,areofd.,.ace/ 

^''y you're  bad'' 

s.«..c  JOHN  SAXON  •  SANDRA  DEE .........  luana  patten 

MARGARET  LINDSAY  •  VIRGINIA  GREY  w,™  jody  McCREA  •  alan  Ba
xter 

JERESA  WRIGHT.  ..oBe.o.„.  -JAMES  WHITMORE  o. 

Directed  by  HELMUT  KAUTNER  •  Screenplay  by  EDWARD  ANHALT  ■  Produced  by  ROSS  HUNTER 
 ERSAL-INTERNATIONAL  PICTURE 

AND 



FULL  TEXT  OF  ADDRESS 

BY  2DTH  CENTURY-FDX  PRESIDENT 

TD  NATIONAL  ALLIED  LONVENTION 

What  Spyros  Skouras  Told  Allied 

There  could  be  no  happier  time  for  me  than  when  I  am 
speaking  with  my  old  friends  and  colleagues  since  this  kind  of 
occasion  always  brings  back  happy  memories  of  the  days  when 
I  was  an  exhibitor. 

Because  of  your  kind  invitation,  I  stand  ready  to  speak  to  you 
with  the  feeling  that  this  meeting  may  very  well  provide  a 
remedy  for  some  of  the  problems  of  our  industry. 

This  convention  could  have  no  higher  purpose  than  to  begin 
here  and  now  a  unified  crusade  to  regain  the  supremacy  of  the 
motion  picture  industry  in  entertainment. 
The  American  motion  picture  has  a  greater  purpose  and 

value  as  an  American  instrument  of  expression  than  at  any 
other  time  in  its  history  because  of  the  international  political 
situation. 

In  view  of  the  great  service  the  motion  picture  industry 
renders  the  American  public  on  a  world  scale,  as  an  agency  of 
communication,  it  should  endure  for  the  good  of  the  country. 

This  vital  asset  should  be  properly  protected  by  our  Govern- ment. 

As  a  private  enterprise  the  motion  picture  is  the  greatest 
goodwill  ambassador  any  nation  could  have.  The  American 
film  penetrates  to  the  smallest  village  of  India  or  Japan  to  tell 
the  story  of  our  way  of  life. 

This  penetration  is  not  true  of  the  English,  French,  German 
or  Russian  motion  picture  industries,  yet  practically  all  the 
motion  picture  industries  of  the  world  are  subsidized  by  their 
governments. 

Lists  Problems  Faced 
By  All  Industry  Branches 

I'm  going  to  speak  my  mind  as  I  know  the  conditions  which 
exist  today.  My  purpose  is  to  discuss  with  you  the  problems 
which  confront  our  domestic  business.  The  problems  I'll  dis- 

cuss are  the  problems  which  I  have  learned  from  my  own  ex- 
perience and  from  personal  talks  with  people  on  all  levels — 

in  every  department — of  our  business. 
Working  together,  the  exhibitors,  producers,  distributors, 

and  the  advertising  departments  must  each  analyze  the  ailments 
which  are  common  to  all  of  us.  This  is  the  only  way  wetCan 
find  the  best  means  of  preserving  our  livelihood. 
Let  Us  Examine  The  Problems  Faced  By  The  Exhibitors. 

1.   The  box-ofiice  decline.    2.   Television  competition.  3. 

Insufficient  good  pictures.  4.  High  film  rentals.  5.  Competi- 
tive bidding.  6.  Not  enough  prints.  7.  Exhibition  of  pre-1948 

back-log  on  television.  8.  Complaints  against  the  present  clear- 
ance system.  9.  High  admission  prices.  10.  Unfair  drive-in 

admission  practices — such  as  charging  by  carloads  instead  of 
individually — in  competition  with  conventional  theatres.  11. 
Complaints  against  checkers.  12.  Consent  decree  provisions  not 
being  observed.  13.  Last,  but  no  means  least,  a  complete  lack 
of  a  united  front  representing  all  exhibitors.  (This  does  not 
necessarily  mean  that  exhibitor  organizations  presently  in  exist- 

ence should  be  dissolved,  but  that  all  the  exhibitors  and  all  the 
organizations  representing  them  today  should  have  a  single 
voice  or  agency  to  speak  in  their  behalf  in  Congress  and  else- where.) 

Distributor  Caught  Between 
Exhibitor,  Producer  Demands 

The  Problems  of  the  Distributor: 

1.  His  inherent  predicament  as  the  buffer  between  conflicting 
demands  of  everyone  in  the  industry — principally  the  producer 
and  the  exhibitor.  2.  The  constant  demands  from  the  exhibi- 

tor for  more  and  better  pictures  at  lower  film  rentals.  3.  Con- 
stant demands  from  the  producer  for  greater  rentals.  4.  The 

exhibitors'  complaint  that  he  is  losing  money.  5.  The  pro- 
ducers' complaint  that  he  is  losing  money.  (The  majority  of 

the  films  produced  are  in  the  red.  At  least  this  is  the  case  with 
Twentieth  Century-Fox,  where  only  relatively  few  pictures  are 
profitable.  I  can  substantiate  this  with  facts.)  6.  The  distribu- 

tors' inability  to  sell  his  pictures  to  the  full  possibilities  avail- 
able. 7.  High  distribution  costs  made  necessary  by  the  consent 

decree:  (A)  Selling  of  pictures  singly;  (B)  Demands  for  more 
prints  which  are  more  expensive  due  to  the  present  trend  to- 

wards longer  films.  Before  dcreee:  275.  After  decree:  425-500. 
8.  The  distributors'  great  concern  over  the  under-reporting  of 
theatre  receipts  on  percentage  films  and  the  necessary  expen- 

diture for  checkers.  9.  Persistence  of  exhibitors  to  hard-ticket 
policies.  10.  Unfair  and  oppressive  law  suits  at  additional  cost 
to  the  industry. 

The  Producers'  Problems 
1.  Decline  of  attendance  and  grosses.  2.  The  dearth  of  suf- 

ficient good  subject  matter  to  meet  the  discriminating  demands 
of  the  public  and  satisfy  the  exhibitor's  urgent  need  for  more 
quality  product.  3.  The  highly  competitive  market  due  to  the 
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above  condition  which  has  resulted  in  tremendous  prices  for 
material.  4.  Exorbitant  salary  demands  by  stars,  directors, 
writers  and  technicians,  with  high  guarantees  against  a  per- 

centage of  the  gross  receipts  or  the  profits,  whichever  is  greater. 
(Give  example  of  eight  hundred  thousand  dollar  fee  to  each 
of  two  stars  in  a  single  picture,  plus  percentage  participation.) 
5.  Urgency  of  developing  new  stars  and  the  reluctant  coopera- 

tion on  this  score.  6.  Indifference  of  the  industry  to  technical 
improvements. 

Lot  of  the  Advertising  Man: 
Gets  No  Credit,  Ail  the  Blame 

Problems  of  Advertising 

The  advertising  man's  lot  is  the  worst  of  any  of  the  four  in- 
dustry departments.  1.  If  a  picture  is  successful  the  exhibitor, 

the  distributor,  and  the  producer  take  the  credit.  2.  If  a  pic- 
ture is  a  failure  the  exhibitor  absolves  himself  of  any  blame; 

the  distributor  abdicates  his  responsibility;  and  the  producer, 
of  course,  refuses  his  share  entirely,  and  they  all  point  the 
finger  of  blame  at  the  advertising  department.  3.  The  con- 

tinuous complaints  from  stars,  directors,  writers  and  executives 
that  they  do  not  get  sufficient  attention.  4.  The  impossible 
problem  of  creating  a  campaign  that  will  satisfy  the  producer, 
the  distributor  and  the  exhibitor.  5.  The  failure  of  the  exhibi- 

tor to  share  in  the  cost  of  advertising  or  to  use  advertising  ma- 
terial available.  For  example  only  a  few  hundred  24  sheets  are 

used  in  the  entire  United  States  on  top  pictures.  6.  Ever- 
increasing  advertising  rates.  Prior  to  the  war,  advertising  was 
largely  handled  by  the  exhibitor  who  personally  exploited  his 
theatre  s  program.  Since  1944  the  exhibitor  has  practically 
stopped  spending  money  on  advertising  and  the  distributor  has 
assumed  all  this  expense.  7.  The  advertising  dollar  today  is 
being  stretched  to  cover  more  and  more  media.  Originally 
motion  picture  advertising  was  confined  to  newspaper  and  bill- 

boards. Later  on  magazines  were  used  for  advertising,  and 
still  later  radio  and  then  television  were  put  on  the  advertisnig 
budget.  Now  today  even  lobby  displays  are  on  the  distributors' 
advertising  budget. 

I  am  sure  that  you  will  agree  what  I  have  just  covered  rep- 
resents all  of  the  principal  problems  that  confront  the  exhibi- 

tor, producers,  distributor  and  advertiser  today.  We  have 
created  most  of  these  problems  ourselves  and  it  is  in  an  effort 
to  correct  these  problems  by  ourselves  that  I  am  here  today 
under  the  urgency  of  finding  some  workable  solution  to  our 
diflSculties.  And  from  here  I  intend  to  go  to  the  TOA  conven- 

tion in  Miami  for  the  same  reason. 

You  men  together  with  the  producers  have  the  greatest  in- 
vestments in  this  business.  The  properties  and  theatres  these 

investments  represent  are  in  serious  jeopardy. 
I  have  come  to  this  meeting  at  your  invitation.  In  1945  I 

came  self-invited  to  a  similar  meeting  in  Columbus,  Ohio,  im- 
mediately after  the  end  of  the  second  war.  At  that  time  the 

motion  picture  exhibitor  was  more  prosperous  than  the  small 
businessman  of  any  other  industry  in  the  United  States — and 
this  also  applied  throughout  the  world.   You  were  told  then 

that  your  in\estments  were  on  the  brink  of  danger  and  your 
prosperity  would  be  short-lived.  I  appealed  to  you  at  that  time 
to  avoid  divestiture  of  the  theatres  by  the  producing  companies 
because  this  would  interrupt  the  steady  flow  of  product.  It  was 
only  logical  that  if  the  producers  lost  their  theatres,  there 
would  be  no  necessity  for  them  to  produce  as  many  pictures. 
Therefore,  production  would  be  curtailed,  creating  a  shortage 
which  would  hurt  all  exhibitors,  large  and  small  alike. 

You  were  also  told  that  this  situation  was  complicated  by  an- 
other threat — the  approach  of  television  which  was  also  the 

common  enemy  of  the  big  and  small  theatre  operator.  You 
were  warned  that  television — charging  no  admission — would 
devastate  us,  as  it  did,  in  providing  gratis  entertainment  con- 

veniently in  the  home,  just  in  the  same  way  that  low-priced 
movie  entertainment  devastated  expensive  live  shows,  because 
of  admissions  —  that  when  declining  attendance  and  lower 
grosses  became  evident  to  the  producers  they  would,  in  an  at- 

tempt to  show  some  profit,  begin  selling  their  backlogs  to  tele- 
vision— thereby  creating  greater  competition  for  your  theatres. 

When  I  said  these  things  in  1945,  I  was  laughed  at  and  ridi- 
culed. Speeches  were  made  against  me  in  this  very  forum — 

accusing  me  of  using  unrealistic  threats  to  frighten  you  about 
the  competition  of  television  and — by  intimidation — prevent 
you  from  seeking  divestiture. 

I  regret  more  than  words  can  say  that  these  terrible  predic- 
tions came  true.  In  fact  the  results  were  even  more  devastating 

than  I  had  envisioned.  This  hurt  me,  deeply  and  personally,  be- 
cause many  of  my  old  friends  became  the  victims  of  this  over- 

whelming competition.  Many  of  these  men  lost  their  theatres 
and  their  investments.  It  was  heartbreaking  to  read  letters 
from  close  associates  of  bygone  years  telling  of  their  economic 
flight. 

I  come  before  you  today — for  the  same  reason  that  I  came 
before  you  in  1945 — to  plead  for  the  survival  of  our  industry. 
This  is  a  time  of  even  greater  anxiety  because  our  industry  faces 
a  greater  crisis — and  today  we  are  not  as  fortified  to  ride  out 
the  storm  as  we  were  in  1945. 

Asks  Government  Support  With 
Federal  Loans  for  Modernization 

Because  of  the  importance  of  the  motion  picture  to  the  coun- 
try— and  because  of  the  great  threat  that  production  may  cease 

and  all  our  theatres  may  close — we  must  appeal  to  our  govern- 
ment for  help.  The  United  States  has  a  long  history  of  support 

to  those  businesses  that  are  vital  or  necessary  to  our  nation's 
welfare,  such  as  agriculture,  oil,  the  railroads,  shipping,  air- 

lines and  many  other  essential  industries  which  need  support, 
when  in  trouble. 

We  must  appeal  for  governmental  help  in  the  form  of  fed- 
eral loans  to  modernize  our  theatres.  We  must  revive  the 

luxury  and  comfort  of  theatre  hospitality  which  was  responsible 
for  the  motion  picture's  popularity  in  the  old  days — and  these 
improvements  should  be  financed  by  long-term  loans  carrying 
low  interest  rates. 

The  present  clearance  system,  which  is  a  liability  to  all  of  us, 
(Continued  on  Page  12) 
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Exhibitors,  Sells,  Creuivd  Sellers'  Market 

(Continui'd  from  Page  11) 
should  be  revised.  Our  pictures  are  going  through  the  market 
too  quickly.  Lately,  in  New  York,  Chicago,  Los  Angeles,  or 
in  any  other  metropolitan  city,  a  picture  goes  out  of  existence 
in  a  very  short  time — sometimes  45  days  after  its  first  run  en- 

gagement. Unless  a  patron  sees  it  in  that  time — it's  gone  for- ever. Before  divorcement  a  motion  picture  could  be  seen  in  any 
metropolitan  city  for  a  period  of  100  to  120  days. 

In  the  past,  bookings  were  staggered  at  different  admission 
prices  which  attracted  greater  audiences.  The  public  could 
choose  a  theatre  or  a  picture  to  fit  his  pocketbook.  This  is  no 
longer  the  case.  Today  too  many  theatres  are  playing  a  picture 
at  the  same  time.  We  are  over-pricing  ourselves  in  many  thea- 

tres, and  most  of  the  general  public  stays  away  because  of  this. 

Competitive  Bidding  Turned 
Into  Price-Boosting  IVIonster 

Competitive  Bidding:  This  policy  appeared  in  the  beginning 
to  benefit  both  the  exhibitor  and  distributor — but  in  the  long 
run  it  hurts  both  because  the  distributor  gains  benefits  from 
only  a  few  pictures  while  many  of  his  other  pictures  remain 
unplayed,  since  their  price  is  out  of  the  reach  of  the  exhibitor, 
who  suffers  accordingly. 

The  distributor  is  also  handicapped  under  the  decree  because 
he  has  to  sell  pictures  singly — at  enormous  expense  to  himself 
and  the  exhibitor  in  money,  energy  and  time — which  could  be 
used  to  promote  the  picture.  The  distributor  wants  assurance 
when  he  plans  his  production  program  that  he  can  get  suffi- 

cient dates  for  all  his  pictures — and  the  theatre  man  wants  to 
have  sufficient  pictures  available  in  advance  so  he  can  have  a 
steady  flow  of  pictures  for  more  efficient  operation.  In  the  days 
of  block-booking  an  exhibitor  could  buy  his  pictures  for  one 
year  and  sometimes  two  years  in  advance.  He  was  assured  of 
an  inventory  of  tremendous  value — without  investing  a  cent — 
and  he  could  devote  time  to  selling  these  picturs  in  his  theatre. 

Here  again  I  must  recall  a  little  history  in  my  efforts  to  pre- 
vent the  terrible  calamity  that  has  befallen  us.  During  this 

early  agitation  for  divorcement — when  I  was  an  exhibitor  my- 
self— I  met  with  Al  Steffers  and  the  other  members  of  your 

organization  at  the  St.  Moritz  Hotel  in  New  York  in  an  en- 
deavor to  stop  what  I  felt  was  a  suicidal  action  in  obstructing 

the  valuable  flow  of  inventory  to  the  theatres.  As  you  well 
know,  the  position  of  the  organization  was  adamant  and  I 
failed  in  this  mission,  too.  You  created  a  seller's  market  which 
operated  against  you,  because  as  pictures  became  scarce,  film 
rentals  increased  and  you  had  to  haggle  over  each  booking.  The 
elimination  of  block-booking  was  also  responsible  for  the  in- 

creased cost  of  production.  Your  books  will  tell  you  more  elo- 
quently than  I  can  the  difference  in  film  rental  that  you  paid 

immediately  before  and  after  block-booking  was  eliminated. 
And  the  books  of  the  film  companies  will  tell  you  that  the  cost 
of  production  increased  immediately. 

Any  exhibitor — or  any  other  competent  person  who  wants  to 
go  into  production  and  who  is  financially  able  to  do  so  is  wel- 

come and  has  our  blessings.  This  is  needed  in  our  industry 
today.   In  the  same  spirit  the  distributor  should  be  permitted 

11,491 

9,248 

10,336 

to  have  showcase  theatres  in  important  situations  in  order  to 
properly  exploit  films  to  your  benefit. 

A  workable  arbitration  system  for  the  industry — fair  to  both 
the  exhibitor  and  the  distributor — should  be  set  up. 

/  Became  Alarmed  When  I  Read  Your  "White  Paper". 
When  Paramount  had  the  courage  to  spend  more  than  thir- 

teen million  dollars  to  produce  "The  Ten  Commandments"  are they  not  entitled  to  seek  a  sales  policy  which  would  recoup 
their  investment  and  tremendous  gamble  with  a  profit  to  that company? 

We  are  criticized  for  our  distribution  policy  on  "Peyton 
Place" — in  that  we  held  back  bookings  on  this  picture. 

The  following  facts  show  that  actually  "Peyton  Place"  had 
more  bookings  in  a  shorter  period  of  time  than  a  number  of 
pictures  that  had  immediately  preceded  it  in  release: 
Picture  Weeks  In  Release  Bookings 
The  Sun  Also  Rises  55  10,105 
No  Down  Payment  50  9,084 
The  Three  Faces  of  Eve  49  11,712 
Stopover  Tokyo  46  9,926 
April  Love  44 
Kiss  Them  For  Me  43 
Peyton  Place  39 

I  am  sure  every  theatre  which  played  "Peyton  Place"  had  a 
satisfactory  engagement.  And  I  am  also  sure  you  would  be 
happy  to  have  many  more  "Peyton  Place's"  regardless  of  our distribution  policies. 

It  is  in  your  self-interest  to  encourage  producers  to  make 
important  and  expensive  productions.  When  a  film  company 
invests  ten  to  fifteen  million  dollars  in  a  single  motion  picture, 
they  should  be  applauded  because  these  important  films  give 
vitality  to  our  business — they  keep  motion  pictures  foremost  in 
the  people's  minds — and  our  industry  sorely  needs  subjects 
like  "The  Ten  Commandments" ,  "Gigi",  "Around  The  World 
in  80  Days",  "Farewell  To  Arms",  "South  Pacific",  "The  Young 
Lions",  "Bridge  On  The  River  Kuai",  "The  Vikings",  "Sayo- 
nara",  "Cat  On  A  Hot  Tin  Roof,  Peyton  Place". 

Many  Stockholders  Prefer 
Liquidation  of  Film  Studios 

How  can  you  expect  MGM  to  risk  fifteen  million  dollars  on 
"Ben  Hur"?  How  can  you  expect  Twentieth  Century-Fox  to 
undertake  the  most  ambitious  project  of  its  history — "The 
Greatest  Story  Ever  Told" — without  the  assurance  of  at  least 
getting  back  its  investment  Do  you  want  the  producers  to 
quit  making  films.'  If  that  is  what  you  want  you  will  have  lots 
of  help  because  many  stockholders  believe  that  film  companies 
are  better  off  dead  than  alive.  There  is  constant  stockholder 
agitation  for  liquidation  and  demands  for  more  profit  and 
dividends.  That's  why  they  have  invested  their  money  and 
there  is  more  in  it  for  them  in  the  liquidation  of  assets  rather 
than  the  production  of  motion  pictures. 

I  would  like  to  express  here  my  gratitude  for  the  help  ex- 
tended by  your  organization,  as  well  as  exhibitors  of  the  coun- (CoHtiniH'd  on  Page  23) 
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On  L  it  tit/ 

E.  G.  STELLINGS 
ron//c,  President  of  TO  A 

The  title  of  the  editorial  in  your 
issue  of  September  29,  "DISUNITY  IS A  LUXURY  EXHIBITION  CANT 

AFFORD,  "  is  most  intriguing.  To  me 
it  represents  more  than  the  one  in- 

tended interpretation.  I  think  it  goes 
without  saying  that  for  the  past  several 
years  T.O.A.  has  done  its  utmost  to 
avoid  disunity  and  to  create  harmony 
in  this  business. 

It  has  always  been  my  philosophy 
that  problems  can  be  solved  to  the  best 
interest  of  all  concerned  around  a  table 
and  not  in  the  courts  or  the  political 
halls  of  Washington,  regardless  of  the 
source  of  the  proposal. 

It  is  my  firm  conviction  that  there 
has  been  a  more  harmonious  approach 
to  — and  a  far  greater  understanding 
of — the  mutual  problems  of  the  various 
segments  of  this  business  during  the 
past  few  years  than  e\er  before — and 
this  at  a  time  when  all  segments  of  our 
business  were  individually  beset  by 
more  major  problems  than  at  any  other 
period  in  industry  history. 

To  cite  a  few  examples  of  the  result 
of  harmony  and  co-operation,  I  need 
only  to  mention  the  spirit  of  co-opera- 

tion that  has  existed  in  two  years  of 
effort  to  develop  a  Business  Building 
Campaign  for  the  industry;  the  results 
of  the  effort  to  develop  a  more  orderly 
release  of  product;  the  very  definite 
assistance  rendered  scores  upon  scores 
of  small  exhibitors  by  distributors 
through  a  complete  disregard  of  sales 
policies  and  to  offer  definite  aid  to  the 
small  exhibitors;  the  co-operation  from 
various  people  to  reduce  or  eliminate 
admission  taxes; — these  and  many  more 
illustrations  are  available  to  indicate 
the  results  of  a  co-operative  under- 

standing of  and  a  harmonious  approach 
to  many  problems.  Does  anyone  think 
these  things  could  have  been  accom- 

plished if  all  segments  of  our  business 
had  pulled  in  different  directions 
No  one  element  of  this  business  can 

expect  to  have  everything  it  feels  it 
should  have,  in  many  cases  selfishly. 

There  can  be  no  question  but  that 
one  big,  or  all-encompassing  exhibitor 
organization  would  be  beneficial.  It 
definitely  would  be  helpful  provided  it 
operated  on  a  policy  of  harmon)'  and 
co-operation.  Its  activities  would  nec- 

essitate a  constructive  approach  and 
also  consideration  of  all  factions  in 
this  business.  LInity,  under  such  circum- 

stances and  policies,  \\()uld  be  a  tre- 
mendous factor  for  our  industry. 

It  seems  to  me  that  there  is  little 
difference  in  what  various  groups  de- 

sire to  accomplish — the  big  difference 
is  in  the  method  used  in  trying  to  soh  e 
any  or  all  problems,  in  which  more 
constructive  solutions  should  be  sought. 
Certainly  the  record  indicates  that 
T.O.A  has  always  welcomed  and  sought 
the  co-operation  of  all  groups  in  its 
constructive  and  unified  efforts  in  be- 

half of  the  industry.  We  believe  the 
plans  and  the  efforts  of  T.O.A.  have 
been  directed  in  such  a  way  that  they 
can  be  beneficial  to  the  industry  as  a 
\\hole.  In  the  past,  we  have  pursued 
such  a  policy  and  I  feel  certain,  in  the 
future,  there  will  be  no  change.  We 
will  continue  to  co-operate  with  and 
assist  all  individuals  or  groups  who  are 
sincerely  and  honestly  striving  for  prac- 

tical and  honorable  solutions  to  the 
problems  that  confront  our  industry. 

Sptjras  ShtPttt^tts 

Again  J^ravidtKs 
M^€*ftfl^rsh  ip 

The  keen-eyed,  white-haired  film 
man,  who  sometimes  searches  for  the 
proper  English  word  to  express  his 
thought,  and  invariably  finds  it,  had  a 
perfect  right  to  speak  in  such  forth- 

right and  critical  manner  to  theatre- 
men.  Not  only  was  he  a  man  with 
"happy  memories  of  the  days  when  I 
was  an  exhibitor,"  but  he  had  proven 
time  and  again  that  he  was  the  best 
friend  exhibitors  have  in  the  ranks  of 
film  men. 

What  Spyros  Skouras  told  the  Allied 
and  TOA  conventions  can  be  expected 
to  raise  plenty  of  controversy.  His 
appeal  for  some  form  of  government 
subsidization,  his  pitch  for  a  return  to 

block  booking,  his  condemnation  of 
divorcement,  his  call  for  a  compromise 
with  toll  TV — these  and  other  of  his 
recommendations  are  debatable  and 
there  are  bound  to  be  as  many  cons  as 

pros  on  them.  But  Mr.  Skouras' speeches  to  the  two  con\entions  must 
be  weighted  in  terms  of  their  salutary 
impact  on  the  theatre  branch  of  our industry. 

Admittedly,  it  is  a  pitiable  self- 
portrait  exhibition  has  painted  during 
recent  years.  It  is  a  picture  of  a  har- 

ried, disorganized  industry,  rushing 
hither  and  thither  in  frenetic  attempts 
to  sol\e  the  boxofiice  dilemma,  with 
background  undertones  of  individuals, 
mired  in  the  inertia  of  the  "good  old 
days,"  sitting  back  and  waiting  for  an 
automatic  upsurge  in  attendance  to  re- 

store their  prosperit)-.  Whereas  unit)' 
might  ha^e  produced  a  national  busi- 

ness-building campaign,  we  have  seen 
disunity  negate  this  effort  to  revitalize 
public  interest  in  m()\  ie-going.  Whereas 
cohesi\e  action  might  ha\e  brought  a 
solution  to  the  product  shortage  that 
plagues  theatre  operators,  the  di\ergent 
policies  of  the  national  exhibitor  groups 

produce  only  inaction,  and  the  sellers' market  continues.  Whereas  the  com- 
bined voices  of  all  theatremen  might 

\ery  well  have  headed  off  the  sales  of 
film  libraries  to  television,  the  outcries 
were  ineffectual  and  old  movies  on  TV 
are  keeping  millions  of  people  away 
from  theatres. 

These  are  only  a  few  of  the  pertinent 
points  Spyros  Skouras  made  in  his  talks 
to  the  conventions.  The  overriding 
\  alue  of  what  he  said  is  contained  in 
his  urging  that  they  rc-excw/iiie  the 
policies  the}'  are  following.  Too  much, 
far  too  much,  is  wrong  with  the  busi- 

ness for  anyone  to  deny  that  e\'en  the 
most  basic  concepts  of  the  industry's business  procedures  might  be  altered 
for  the  best. 

The  time  is  growing  short  for  exhi- 
bitors to  put  aside  their  differences, 

real  or  imagined,  to  make  an  agonizing 
reappraisal  of  their  position,  and  get 
together  to  seek  solutions  to  their  prob- 

lems. By  sparking  their  inherent  in- stinct to  plan  for  survival,  Spyros 
Skouras  has  again  proven  his  right  to 
be  known  as  the  friend  of  exhibition 
and  the  leader  of  the  industry. 
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"In  Love  And  War" 
ScUCHC^  l^cUU^  O  O  O 

Rating  based  on  appeal  to  youthful  audience.  Story  ol 
soldiers  and  their  woman.  C'Scope,  co/or.  Attractive  cast. 

In  telling  the  tale  of  three  Marines  and  their  assorted  adven- 
tures inro  manhood  on  the  beachheads,  romance  or  heartbreak 

on  the  homefront  and  their  differing  fates  at  World  War  U  s 
end,  producer  Jerry  Wald  has  bombarded  the  Cinemascope - 
DeLuxe  Color  screen  with  all  sorts  of  sentimental  dramatics, 
punchy  characterizations,  gung-ho  combat  scenes,  on-Ieave 
humor  and  intimate  dialogue  for  the  women.  As  directed  by 
Philip  Dunne  and  scripted  by  Edward  Anhalt  from  a  novel  by 
Anton  Myrer,  20th-Fox's  ""In  Love  And  War"  has  all  the 
elements  of  a  big  and  sprawling  show  that  should  please  the 
masses.  The  people  are  young  and  popular  with  the  teenagers, 
which  augurs  well  for  the  film's  boxoffice  performance.  The 
three  leathernecks  are  handsomely  performed  by  Robert  Wag- 

ner, a  hot  rodder  who  conquers  his  cowardice  in  the  heat  of 
battle;  Jeffrey  Hunter,  the  tough  Sergeant  who  dies  upholding 
the  traditions  of  the  Corps,  and  Bradford  Dillman,  rich  Nob 
Hill  intellectual  who  grapples  with  his  pacifist  sympathies. 
And  the  girls  in  their  life  are  all  beautiful  and  variously  shiny- 
eyed:  Dana  Wynter,  brittle  society  girl  and  Dillman's  gin- 
slugging  fiancee,  torn  apart  by  her  neurotic  set;  Hope  Lang, 
the  sweet  and  loyal  wife  of  Hunter  and  mother  of  his  child; 
Sheree  North,  fun-girl  turned  WAVE  who  realizes  she  can 
never  love  Wagner  until  he  grows  up,  and  finally  France 
Nuyen,  a  Eurasian  nurse  who  brings  Dillman  the  romantic 
stability  he  needs.  First  half  sketches  in  these  relationships 
with  Miss  Lang  and  Hunter  coming  across  as  the  most  real 
and  Miss  Wynter's  explosions  as  the  most  flamboyant.  Second 
half  goes  through  stresses  and  revelations  of  battle  where  Wag- 

ner ultimately  proves  himself,  while  Hunter  is  killed  defending 
his  platoon  against  an  oncoming  tank.  Miss  Lang  offers 
Wagner  hope  of  forgetting  Hunter  in  time. 
20th  Centjry  Fox  Picture.  Ill  minutes.  Robert  Wagner,  Dana  Wynter,  Jeffrey Hunter.    Produced  by  Jerry  Wald.    Directed  by  Philip  Dunne. 

"The  Restless  Years" 

ScC^iKCU,  'RilUHf  O  O  O 
Affecting,  engrossing  story  of  teenagers.  Far  above 
average.  May  be  big  boxoffice  surprise.  John  Saxon, 
Sandra  Dee. 

In  telling  a  simple  tale  of  teeners  and  their  emotional  tor- 
ments with  parents  and  peers.  Universal  has  brought  forth  in 

"The  Restless  Years,"  a  frequently  moving,  affecting  film.  It 
may  very  well  turn  out  to  be  one  of  the  season's  boxoffic  sur- 

prises. Tremulously  and  honestly  performed  by  John  Saxon 
and  Sandra  Dee,  shrewdly  yet  sensitively  staged  by  Helmut 
Kautner,  this  Ross  Hunter  production  is  surely  the  most  im- 

pressive drama  of  the  younger  generation  we  have  witnessed 
since  "Rebel  Without  A  Cause."  Although  not  as  striking  or 
sensationalized  as  the  James  Dean  opus  and  lacking  the  irresist- 

ible star-identification.  "The  Restless  Years"  is  still  bound  to 
cause  a  lot  of  talk  among  teeners  and  adults  alike.  Scripter 
Edward  Anhalt  tells  a  smooth  and  poignant  tale  of  romance 
between  Saxon  and  Miss  Dee,  two  victims  of  small  town  nar- 

rowness, he  as  a  new  member  of  the  community,  she  second 
because  everyone  knows  her  mother  is  demented  and  she  her- 

self is  rumored  to  be  illegitimate.  From  these  tawdry  plottings. 

surprisingly  enough,  quite  a  few  frank  revelations  of  middle- 
class  character  come  through.  The  Cinemascope  mounting  is 
always  natural  but  dramatic,  the  photography  and  scoring 
create  sympathetic  moods  of  young  love  and  the  direction  is 
well-paced,  forceful.  Besides  the  sensitively  sparked  Saxon-Dee 
duo,  Teresa  Wright  is  superb  as  the  distraught  mother  and 
James  Whitmore  is  fine  as  Saxon's  salesman-father.  Alan 
Baxter  plays  Luana's  rich  father  burdened  with  a  alcoholic  wife. Climax  is  reached  when  Luana  intimates  Sandra  and  Saxon  are 

lovers,  Sandra's  mother  tells  her  daughter  the  truth  of  her 
birth  and  Saxon  teaches  the  girl  never  to  be  afraid,  promises 
their  innocent  relationship  will  end  in  marriage. 
Universal-International.  86  minutes.  John  Saxon,  Sandra  Dee.  Produced  by Ron  Hunter.    Directed  by  Helmut  Kautner. 

"Party  Girl" 
ScUCHC^  I^CltU^  Q   O  PLUS 

Good,   although   old-fashioned,   gangster  melodrama. 
Taylor,  Charisse,  Cobb  in  leads.  Best  for  action  houses. 

Flood  your  Cinemascope  screen  with  the  MetroColor  equiva- 
lent of  pink  champagne,  brassy  night  clubs,  long-legged 

tootsies,  gum-chewing  hoods  and  two  lovers,  one  worldly  and 
one  innocent,  both  menaced  by  the  Chicago  gangland  of  1932, 
then  toss  in  the  imposing  talents  of  Robert  Taylor,  Cyd  Charisse 
and  Lee  J.  Cobb  to  get  everything  as  flaming  as  cherries  jubilee, 
and  you  have  M-G-M's  "Party  Girl."  A  royally  produced  pack- 

age from  Joe  Pasternak,  the  Nicholas  Ray  direction  and  George 
Wells  script  are  taut  enough  and  engrossing,  albeit  a  bit  on  the 
obvious  side  and  at  times  a  touch  old-fashioned.  Their  product 
is  a  throw-back  to  the  old  gangster  films,  but  a  flashy  one. 
Business  will  be  good  where  such  fare  is  saleable.  But  its  enter- 

tainment values  are  apparent  in  the  streamlined  melodrama  it 
stitches,  the  flashy  dialogue  it  sports  and  the  underworld 
violence  with  which  it  riddles  the  screen.  The  shimmeringly 
sentimental  romance  on  which  most  of  the  violence  is  pinned 
allows  for  Robert  Taylor,  the  underworld  mouthpiece,  and 
Cyd  Charisse,  the  true-blue  cabaret  dancer  he  loves,  to  be 
vigorously  haunted  by  cigar-smoking,  oath-howling  mobster 
tycoon,  Lee  J.  Cobb.  John  Ireland  is  a  lusting  tough,  Kent 
Smith  the  City  Prosecutor,  and  Myrna  Hansen  and  Barbara 
Lang,  two  floosies  broken  by  men.  The  plot  finds  Taylor,  after 
falling  for  Cyd,  getting  divorce  from  wife  and  having  his  bum 
leg  fixed,  telling  client  Cobb  he's  going  straight.  When  City 
Prosecutor  indicts  Cobb,  the  mobster  tries  to  force  Taylor's 
cooperation,  captures  Cyd,  but  is  eventually  foiled  by  cops  and 
stars  are  now  free  to  love  and  live.  In  between  all  this,  gang 
wars  and  Chicago  bathtub  gin  abounds  soaking  the  screen  in 
nostalgic  atmosphere,  and  Miss  Charisse  warbles  and  dances 
through  two  spectaculars. 
Metro  Goldwyn  Mayer.  100  minutes.  Robert  Taylor,  Cyd  Charisse.  Produced  by Joe  Pasternak.    Directed  by  Nicholas  Ray. 
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"The  Last  Hiirnih" 
Scuute^  ̂ atcK^  O  O  O 

Warm,  human,  amusing  story  of  old-line  politician. 
Excellent  portrayal  by  Spencer  Tracy.  Should  attract 
older  and  sophisticated  audience,  miss  out  on  teeners. 

Columbia's  "The  Last  Hurrah"  is  certainly  a  refreshing  film, 
if  not  a  boxoffice  smash.  At  its  best  moments,  this  John  Ford 
production  overflows  with  a  warm-hearted  gusto  and  rough- 
hewn  eclat.  And  its  star,  Spencer  Tracy,  gives  a  thoroughly 
irresistible  taste  of  Boston  blarney.  He  is  playing,  of  course, 
that  wonderfully  flamboyant  mayor  people  took  to  their  hearts 
when  reading  the  Edwin  O'Conner  best-seller  of  which  this 
film  is  a  pretty  faithful  transcription.  The  mayor  is  called  Frank 
Skeffington  and  his  politics  are  a  picaresque  sort  indeed:  a  real 
old-guard  city  boss  running  for  a  fifth  term,  dandily  dressed  in 
homburg  and  chesterfield,  smart  as  a  whip,  a  democratic 
Machiavelian  who  "knows  what  the  people  want  and  what  they 
will  settle  for."  Plainly  this  is  a  tarnished  hero,  but  it  is  the 
theme  of  this  film  that  something  of  dignity  will  vanish  from 
the  American  scene  when  this  breed  dies  out.  Frank  Nugent's 
barb-filled  screenplay  and  John  Ford's  neatly  nostalgic  direction 
we  get  a  perfect  background  for  our  hero.  The  screen  is 
crowded  with  colorful  characters,  with  the  eccentricities  and 

absurd  rivalries  between  the  "good"  people  and  the  "bad  " 
taking  on  a  vantage  point  in  reality:  that  fine  old  city  of  Boston 
with  its  traditional  free-for-all  between  the  Irish-American 
wards  and  the  Beacon  Hill  brahmins.  From  a  fantastic  Irish 
wake  that  turns  into  an  affectionate  political  rally  to  a  crack- 

ling invasion  by  Skeffington  into  the  upper-stuffy  Plymouth 
Club,  where  the  hardened  Yankees  sit  round  their  Founding 
Fathers  table,  and  finally  to  a  tautly  realistic  yet  touching 
evocation  of  election  night,  "The  Last  Hurrah  "  brims  over 
with  rich  and  flavorful  talk,  finely  atmospheric  vignettes,  just- 
plain-folks  humor  but  done  in  the  grand  and  frequently  hilari- 

ous style  of  the  old  country  and  always  a  seemingly  unending 
string  of  bravura  performances  from  a  large  supporting  cast 
that  is  really  a  delight.  Pat  O'Brien,  James  Gleason,  Ricardo 
Cortez,  Edward  Brophy,  Wallace  Ford  and  Frank  McHugh  are 
grandly  in  tune  as  Skelfington's  political  sounding  boards; 
Basil  Rathbone,  John  Carradine  and  "Willis  Bouchey  are  nice and  flinty  as  the  aristocrats  opposing  him;  and  Donald  Crisp, 
Basil  Ruysdael  and  Ken  Curtis  are  holy  enough  as  men  of  the 
cloth  who  can't  help  liking  him.  Then  there  is  also  handsome 
JefJrey  Hunter  as  Skeffington's  nephew,  a  naivete  who  learns 
that  politics  is  the  country's  greatest  spectator  sport.  As  for  the 
distaff  side  in  a  film  which  has  little  matinee  trade  appeal,  we 
find  pretty  Diane  Foster  as  Hunter's  wife,  Anna  Lee  as  a 
stricken  widow  and  Jane  Darwell  in  a  rollicking  bit  as  one  of 
those  old-timers  who  make  a  hobby  of  funerals.  Actually,  how- 

ever, there  is  a  lack  of  real  plot  and  romantic  interest  and  these 
factors  will  restrict  the  film's  chances  in  the  general  market. 
It  is  certain  to  do  quite  well  with  the  older  and  the  sophisticated 
audiences,  and  may  draw  well  in  the  family  market.  Whatever 
plot  there  is  relies  on  the  war  between  Skeffington  and  the 
snobs,  his  foxy  tactics  against  them  and  his  surprising  defeat 
at  the  hands  of  one  of  their  vacuous  young  candidates  who 
used  Madison  Avenue  techniques  on  TV.  The  grand  old  man 
has  a  stroke,  dies  and  when  one  of  his  arch  rivals  says  to  him 
"you'd  do  it  very,  very  differently  if  you  had  it  to  do  over"  he 
replies  with  a  last  smile:  "Like  hell  I  would!  " 
Columbia.  121  minutes.  Spencer  Tracy,  Diane  Foster,  Jeffrey  Hunter.  Produced and  Directed  by  John  Ford. 

"TorpRdd  Hull" 
SMC4e€4d  T^atCH^  O  O  PLUS 

U.S.  Sub  vs.  Jap  ship  melodrama.  Glenn  Ford,  Ernest  Bor- 
gnine  top  cast.  C'Scope,  color.  Good  for  action  houses. 

Edmund  CJrainger,  an  old  hand  at  cinematic  World  War  II 
blazings,  has  etched  out  some  suspenseful  underwater  photo- 

graphy for  his  Cinemascope-MetroColor  offering  and  director 
Joseph  Pevney  has  staged  most  of  the  battle  scenes  with  sizzl- 

ing authority.  It's  good  action  fare  for  the  audience  that  prefer same.  The  script,  which  has  been  put  together  fairly  vividly  by 
Richard  Sale  and  Will  iam  Wister  Haines,  tells  the  not  un- 

familiar tale  of  how  one  of  the  U.S.  subs  went  full  blast  after 
the  Japanese  aircraft  carrier,  the  Shinaru,  which  led  the  attack 
upon  Pearl  Harbor.  Glenn  Ford  is  commander  of  the  aveng- 

ing sub,  Ernest  Borgnine  his  executive  officer  and  buddy. 
We  meet  sailors  like  Dean  Jones,  Philip  Ober,  Richard  Carlyle 
and  others,  all  embodying  the  virtues,  problems,  dislikes,  fits 
of  cowardice  and  of  heroism  that  lend  themselves  so  easily  to 
sagas  of  this  sort.  The  pace  is  kept  pretty  tight,  with  hot  flares 
of  excitement,  especially  at  film's  climax,  alternating  with  some 
solid  enough  service  humor.  There  is  also  a  touching  flashback 
which  delves  into  Ford's  marital  life  with  lovely  Diane  Brew- 

ster and  reveals  how  she  and  their  child  were  trapped  at 
Manila  during  one  of  the  early  assaults  of  the  war.  This  lends 
itself  much  more  dramatically  later  when  Ford  after  an  ex- 

hausting search  finally  sights  the  Shinaru  only  to  see  that  it  is 
using  a  hospital  ship  carrying  Manila  refugees  as  its  shield  from 
attack.  How  victory  is  eventually  attained  and  how  the  per- 

sonal fracas  between  Ford  and  Borgnine  is  resolved,  make  for 
a  vigorous  denouement. 
Metro-Goldwyn-Mayer.  98  minutes.  Glenn  Ford,  Ernest  Borgnine.  Produced  by Edmund  Grainger.    Directed  by  Joseph  Pevney. 

"The  Night  Heaven  Fell" 
Scuut€4^  ̂ <iUk^  O  O  plus 

Bardot  in  sexy  C'Scope,  color  chase  melodrama. 
S:eamy  Brigitte  Bardot  once  more  undulates  and  pouts  all 

around  and  over  her  latest  lover,  in  this  case  the  English  star, 

Stephen  Boyd.  What  they're  mixed  up  in  is  another  heated confection  from  producer  Raoul  Levy  and  director  Roger 
Vadim.  the  team  who  furnished  "And  God  Created  Woman.  " 
The  U.S.  version  is  dubbed.  Grosses  should  be  good  enough 
where  BB  is  a  boxoffice  product.  Besides  allowing  la  Bardot 
to  drop  her  panties  in  her  by-now  classic  fashion,  "The  Night 
Heaven  Fell"  also  spins  a  thumpingly  melodramatic  tale,  just 
blaring  away  with  stereophonic  castanets,  bullfights,  picturesque 
cop-and-killer  pursuits  and  a  crime  of  passion  in  the  grand 
manner.  Robustly  staged  in  Cinemascope  and  garishly  arty 
Eastman  Color,  this  Kingsley  International  release  is  full  of 

contrived  plottings  and  hollow  dialogue,  the  script  of  "Vadim 
and  Jacques  Remy  ramblingly  telling  the  tale  of  innocent  free- 
love  animal  Brigitte  arriving  in  Spain  to  visit  her  aunt  and 
uncle  and  then  in  a  lightning  burst  of  passion  running  off  with 
the  handsome  hothead  (Boyd)  who  has  just  fatally  stabbed  the 
uncle.  After  that  business,  we  follow  the  two  as  they  struggle 
through  the  coastal  mountain  range,  only  taking  time  out  for 
hungry  kisses  and  B.B.'s  derriere  in  the  moonlight  as  scenic 
inspiration.  In  the  end,  police  catch  up  with  the  pair  and 
Brigitte  shields  Boyd  from  society's  pistols  and  dies. 
Kingsley  International.  91  minutes.  Brigitte  Bardot.  Stephen  Boyd.  Produced  by Raoul  Levy.    Directed  by  Roger  Vadim. 
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EXHIBITOR  CDNVENTIDN 

Allied  Ponders  Nat'l  Buying  Co-op,  Hits  D  of  J, 

Asks  Skouras  Arrange  Round-Table  Conference 

Allied  States  Association  spent  a  large  por- 
tion of  its  annual  convention  in  Chicago  (Oct. 

13-n)  aiming  its  heaviest  artiller)-  at  the  go\ - 
ernment  and  the  major  film  companies,  with 
the  sahos  deli\ered  in  traditionally  militant, 
hard-hitting  Allied  style. 

One  of  the  highlights  of  the  confab  was  a 
sit-up-and-take-notice  speech  delivered  by  20th 
Century-Fox  president  Spyros  P.  Skouras.  The 
dynamic,  white-thatched  executive  placed  much 
of  the  blame  for  the  difficulties  in  which  ex- 

hibitors find  themselves  directly  at  their  own 
door.  He  blasted  the  "white  paper"  and  called divorcement  the  root  of  the  film  shorta;:;e. 
(The  fi/ll  text  of  the  Skouras  address  appears 
in  this  issue.) 

Before  Skouras  spoke.  Allied  spokesmen, 
minced  few  words  in  their  condemnation  of 
distributor's  sales  policies  and  what  were  termed 
"grotesque"  interpretations  and  extensions  of 
the  consent  decrees  by  the  Attorney  General's office.  General  counsel  and  board  chairman 
Abram  F.  Myers  shattered  what  he  said  had 
become  a  false  impression  within  the  industry. 
Antitrust  decrees  in  the  Paramount  case  had 
become  inextricably  entwined  in  many  minds 
with  the  consent  decrees,  claimed  Myers. 

"They  were  consent  decrees  only  as  to  the 
theatres  to  be  disposed  of  and  how  .  .  ."  he 
said.  As  for  all  other  trade  injunctions  affect- 

ing pictures,  waiting  time  and  discriminations 
against  independent  theatres — factors  constantly 

MYERS 

bandied  about  by  the  delegates — Myers  said 
they  were  the  law  of  the  land,  "just  as  much as  the  Supreme  Court  decision  in  the  school 
segregation  case."  The  only  difficulty,  he 
argued,  was  in  "the  attitude  of  the  Department 
of  Justice  toward  each  case."  The  Department 

SKOURAS 

was  quick  to  reply  to  Myers'  charges.  (See separate  story). 
The  Attorney  General  was  pictured  as  the 

\illian,  and  Allied  promised  an  all-out  attempt 
to  back  the  "white  paper"  campaign  and  force his  office  to  bring  exhibitor  complaints  on 
trade  practices  before  the  statutory  courts. 
And  what  of  the  major  film  companies?  What 
would  Allied  do  with  them.-'  Aiming  at  the 
most  \ulnerable  spot  of  all,  Trueman  Rem- 
busch,  the  Indiana  firebrand,  drew  a  sharp  bead 
on  the  distributors'  pocketbooks.  He  suggested  a boycott  of  one  company  deemed  unfair  in  sales 
policies.  "Let's  pick  a  company  and  gi\e  them 
no  bookings  for  a  month,"  Rembusch  said. President  Horace  Adams,  Myers  and  Milton 
London,  president  of  Michigan  Allied,  dis- 

puted the  wisdom  and  legality  of  such  a  movie. 
Finally,  a  committee  was  authorized  to  study 
the  feasibility  of  a  boycott  plan. 

Keynoter  Jack  Kirsch,  head  of  Illinois  Allied, 
howe\er,  had  another  idea.  Dismissing  the  boy- 

cott proposal,  he  suggested  a  national  bu>  ing 
and  booking  agency,  intimating  there  was 
strong  support  prevalent  for  such  a  group. 
With  a  national  co-op,  Kirsch  said,  there  would 
be  no  difference  between  the  theatres  in  the 
buying  organization  and  those  in  the  large 
former  affiliated  circuits.  He  proposed  that  the 
country  be  divided  into  three  or  four  sections 
and  steps  be  taken  to  establish  combines  in 
each  of  them  within  an  overall  national  frame- work. 

Kirsch  made  positive  stands  in  other  areas, 
too.  In  his  keynote  speech,  he  pointed  to 
"more  hopeful  signs  .  .  .  discernible  today  than 
at  any  time  in  recent  years."  The  Illinois  leader blasted  the  notion  of  diminishing  the  number 
of  pictures  and  theatres  in  favor  of  longer  en- 

gagements. "Second  only  to  the  possible  sale 
of  post- 1948  films  to  television,  the  greatest 
menace  to  our  business,"  he  said,  "is  the  at- titude encountered  in  high  plates  that  there 
should  be  fewer  picturs  shown  in  fewer 

theatres." 
The  proposed  business-building  campaign  was 

discussed  in  a  forum  which  heard  details  of 
Detroit's  local  b-b  project.  The  board  of  di- 

rectors had  pre\iously  pledged  Allied's  best efforts  in  stimulating  and  securing  support  for 
the  national  business-building  campaign.  The 
forum  also  heard  Sid  Blumenstock  speak  on 
the  \alue  of  the  Academy  Awards  telecast  as 
a  p.r.  factor. 

Alex  Harrison,  20th  Century-Fox  general 
sales  manager,  speaking  at  an  equipment  forum 
of  the  con\ention,  urged  the  exhibitors  to  keep 
pace  with  technical  advances.  "If  we  do  not 
continually  whet  the  appetite  of  the  public," 
he  warned,  "we  shall  fall  into  a  rut.  We  think 
we  ha\e  a  good  standard  in  CinemaScope,"  he 
said,  "but  we  do  not  want  to  discourage  the 
de\elopment  of  other  new  processes." 

Richard  C.  McKay,  advertising  director  of 
American-International  Pictures,  was  similarly 
demanding  in  his  approach.  If  they  wished  even 
to  hold  their  own,  he  predicted,  the  exhibitors 
would  have  to  "advertise,  publicize,  exploit." 

Of  all  the  messages,  it  was  obvious  that 
Skouras'  left  the  deepest  impression.    His  ad- 

KIRSCH 

dress  was  received  with  rapt  attention  and 
respect,  and  when  he  finished  the  delegates 
petitioned  him  at  once  to  call  a  round-table 
conference  of  all  heads  of  the  film  companies 
and  representatives  of  the  various  organizations of  the  industry. 
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TOA  Calls  for  Revision  of  Decrees,  Considers 

Purchase  of  Film  Stocks,  Pushes  B-B  Campaign 
For  the  first  two  days  (Oct.  21-22)  of  their 

annual  convention.  Theatre  Owners  of  America 
heard  the  walls  of  Miami's  huge  Americana 
Hotel  echo  with  far-reaching  prescriptions  for 
the  ills  of  the  industry. 
To  no  one's  great  surprise,  one  of  the  most 

outspoken  was  written  by  20th  Century-Fox 
president  Spyros  Skouras,  who  told  exhibitors 
to  "organize  groups  for  the  purpose  of  bu\ing 
motion  picture  stock."  Con\ention  keynoter 
Robert  J.  O'Donnell  ad\  ised  the  delegates  to 
"gamble"  with  new  ideas  if  they  wanted  to 
survive.  New  1\ -elected  president  George  Ci. 
Kerasotes  told  TOA  to  lend  full  support  to 
the  Trust  Fund  plan  to  keep  post- 1948  films 
from  TV.  Vice  president  Summer  M.  Redstone 
demanded  immediate  revision  of  the  consent 
decree.  Philip  F.  Harling,  chairman  of  the  TOA 
Toll-TV  Committee,  urged  a  campaign  against 
all  forms  of  toll-TV.  Producer  Jerry  Wald 
came  in  from  Hollywood  to  tell  the  theatremen 
that  the\  must  contribute  the  showmanship  to 
the  building  of  new  stars  for  tomorrow. 

In  short,  the  delegates  were  literally  rocked 
from  pillar  to  post  by  speakers  intent  upon 
startling  them  into  a  realization  that  construc- 

tive action  is  essential  for  survival — and  at  once. 
One  of  the  ideas  looked  on  by  many  ex- 

hibitors as  the  answer  to  their  woes,  however, 
seemed  doomed  to  linger  in  a  continued  state 
of  inaction.  That,  of  course,  was  the  business- 
building  campaign.  First  returns  appeared 
promising,  with  the  TOA  board  of  directors 
voting  to  guarantee  any  deficit  between  the 
present  amount  collected  and  the  5165,000,000 
goal  due  from  exhibition  (it  was  reported  only 
$5,000  short).  But,  at  press  time,  it  was  re- 

ported that  the  MPAA,  representing  the  film 
companies,  would  not  match  the  $165,000,000 
figure  needed  to  launch  "Operation  Movie- 
going,"  the  radio  phase  of  the  B-B  campaign. Some  encouragement  for  the  theatremen  was 
provided  by  a  report  delivered  by  Harling,  in 
his  role  as  chairman  of  the  Small  Business  Ad- 

ministration committee.  He  pointed  out  that 
new  legislation,  adopted  at  the  last  session  of 
Congress,  permits  formation  of  investment  com- 

panies having  paid-in  capital  and  surplus  of  at 
least  $300,000,  for  financing  of  small  business 
in  a  specified  area.  Harling  suggested  strongly 
that  exhibitors  form  these  companies  to  become 
eligible  for  the  5150,000  loan  the  government 
offers  in  return  for  debentures. 

Fresh  from  telling  the  Allied  convention  in 
Chicago  his  views  on  the  industry's  future (see  text  Page  10)  Spyros  Skouras  swept  into 
Miami  Beach  with  more  imaginative  ideas.  The 
20th  Century-Fox  president  told  the  delgates 
to  get  busy  and  preserve  their  source  of  supply 
before  it  becomes  exhuasted.  The  "most  con- 

structive and  intelligent  step"  toward  that  end, 
he  contended,  would  be  to  buy  into  the  produc- 

tion end  of  the  industry.  Skouras  said  that  in 
that  manner,  some  of  the  exhibitors  might  be 
able  to  serve  on  the  boards  of  the  companies 

and  "take  an  active  interest  in  their  affairs,  not 
only  in  assuring  continued  production  but  in- 

creased production." Thus,  too,  Skouras  said,  the  theatremen 
would  also  acquire  "a  voice  in  the  disposition 
of  the  post- 1948  backlogs,"  thereby  fortifying 
both  film  companies  and  circuits  against  specu- 

lators interested  in  "liquidation  of  jour  source 
of  supply."  Skouras  also  repeated  the  blast against  the  consent  decree  he  had  leveled  at 
the  Allied  convention.  "If  we  did  not  have  any 
previous  experience  with  governmental  inter- 

vention in  our  business,  "  he  said,  "we  might  be 
justified  in  sitting  back  and  watching  develop- 

ments. But  our  past  experience  has  been  so 
disastrous  that  any  clear-thinking  person  of 
this  industry  should  be  aroused  to  fight  this 
threat  at  any  and  all  costs.  " 

KERASOTES 

Quiiki),  TOA  decided  to  fight  the  threat. 
Slimmer  Redstone,  at  a  session  called  to  hammer 
out  an  answer  to  the  stand  the  delegates  would 
lake  on  divorcement,  said,  "The  time  has  now K)me  ...  to  come  to  grips  with  the  disease 
itself,  the  consent  decrees,"  rather  than  the 
l^roblems  of  the  theatre  owners,  which  he  called 
sjmptoms  "  of  what  ails  the  industry. 
A  concrete  solution  was  proposed  by  Harold 

Field,  of  the  TOA  executive  committee,  who 
urged  formation  of  a  "congress  of  exhibitors." 
Basically,  the  plan  envisioned  a  series  of  meet- 

ings of  exhibitors  in  each  exchange  territory  to 
discuss  the  matter  in  order  to  "widen  the 
base  of  participation"  by  theatremen  in  the battle  to  revise  the  decrees. 

O'Donnell's  keynote  speech  was  a  revelation 
in  fresh,  new  ideas.  His  Itlca  Teams,  employed 
witli  .1  gooti  deal  of  sun  ess  l.ist  v  car  in  his 
Texas  ihcairc  chain,  sp.irkccl  considerable  en- 

thusiasm among  the  delegates.  The  Texas 
showmanship  campaign  emploved  every  con- 

ceivable angle  in  the  book — from  press  parties 
and  radio  saturation  to  jingles  and  slogans,  in- 

cluding an  original  one  which  stirred  a  spate 
of  reactions. 

One  man  who  especialh'  appreciated  O'Don- nell's message  was  Frnest  d.  Siellings,  oiit.uoing 
president  and  ardent  champion  of  die  business- 
building  campaign.  An  admitted  'incurable 
optimist  about  the  movie  indusirv,"  Stellings 
waxed  cncouragingh  on  the  b-b  issue.  "Fx- 
hibition  is  ready,  "  he  said.  "It  is  now  up  to MPAA  as  to  whether  or  not  we  have  a  radio 
campaign."  The  word  was  that  the  film  com- 

panies were  cool  to  the  idea. 
Stellings'  successor,  Kerasotes,  was  every  bit 

as  optimistic,  with  just  the  right  dash  of  force- 
ful vigor  a  new  president  should  have.  He 

pledged  continued  support  of  Stellings'  plan for  a  trust  fund  to  keep  post-1948  features 
from  the  TV  market.  "I  shall  not  be  content 
with  continued  toleration  of  any  further  de- 

structive and  self-annihilating  business  prac- 
tices," he  stated.  "They  do  not  make  good 

sense." 

Apparently,  no  nonsense  was  to  be  tolerated, 
either,  in  the  ever-waging  battle  against  toll 
TV.  Once  partially  resigned  to  the  inevitability 
of  cable — as  opposed  to  over-the-air — TV,  TOA 
was  now  anxious  to  w  ipe  out  both  enemies 
with  one  legislative  swipe.  "It  will  .  .  .  require  a coordinated  Panzer-like  drive  throughout  the 
country,"  Harling  said,  "not  only  among  ex- hibitors, but  among  all  the  American  people 
to  get  them  to  raise  their  cry  with  ours  to 
ban  toll-TV  through  foolproof  legislation.  " Successful  manufacturers  in  every  field,  Jerry 
Wald  told  the  convention,  are  constantly  re- 

vitalizing their  product  by  introducing  new 
models.  The  same  concept  must  be  applied  to 
our  business.  "Newness  is  one  of  our  most  im- 

portant selling  pegs,"  Wald  declared.  "We  have 
to  build  star  names  today  for  tomorrow." 
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Justice  Dep't  Defends 
Course  on  Consent  Decrees 

Motion  pictures  are  like  any  other  com- 
modity, said  the  Department  of  Justice  in  a 

six-page  answer  to  Allied  States  Associa- 
tion's charges  that  the  consent  decrees  in the  Paramount  case  are  not  being  enforced. 

The  Department  drew  the  comparison  as  it 
refuted,  case  by  case,  charges  Allied  had 
leveled  in  its  now-famous  "white  paper.'" The  Justice  Department  statement  was  sent 
by  Victor  R.  Hansen,  head  of  the  antitrust 
division,  to  senators,  representatives  and  to 
all  others  who  sought  information  about  the 
distribution  trade  practices  decried  by  the 
exhibitor  association.  Although  claiming  that 
much  of  what  was  contained  in  the  Allied 
pamphlet  was  covered  at  hearings  held  in 
March  and  May,  igsfi,  the  Department, 
ne\ertheless,  detailed  each  complaint  and 
defended  its  stand.  The  D  of  J  statement 
took  issue  w  ith  Allied  on  four  major  points: 
(1)  Paramount's  release  policy  for  "The 
Ten  Commandments"  and  2()th  Century-Fox's 
for  "Peyton  Place"  —  The  Department  as- 

serted, "It  is  within  the  business  prerogative of  a  distributor  to  decide  the  number  of 
theatres  it  will  license  in  a  given  community 
on  a  particular  run."  Allied's  contention 
that  Paramount's  licensing  "Commandments" 
on  a  per-admission  basis  constituted  price 
fixing  was  also  blasted  by  the  go\ernment 
statement.  That  is  no  different,  said  the  De- 

partment, from  a  "physical  commodity  being purveyed  to  the  customer.  The  fact  remains 
that  the  exhibitor  is  entirely  free  to  deter- 

mine for  himself  what  his  gross  profit  shall 
be  .  .  ."  (2)  Film  production — The  state- ment noted  that  Allied  some  time  ago  joined 
in  urging  the  Department  to  permit  divorced 
circuits,  prohibited  by  their  decrees  from 
doing  so,  to  engage  in  film  production,  with 
preemptive  rights  to  such  circuits'  theatres. The  Justice  Department  said  it  ruled  against 
National  Theatres'  request  to  engage  in  pro- 

duction because  it  would  be  "inconsistent 
with  the  maintenance  of  competitive  con- 

ditions in  the  industry  .  .  .  and  .  .  .  work 
to  the  detriment  of  small  independent  ex- 

hibitors .  .  ."  (^)  Acquisition  of  theatres  b\ 
divorced  circuits — The  Department  pointed 
out  that  in  more  than  two  years  since  the 
Senate  Small  Business  subcommittee  hear- 

ings, only  six  additional  theatre  acquisitions 
by  divorced  circuits  have  occurred  and  these 
only  after  court  hearings  open  to  any  af- 

fected exhibitor.  It  also  pointed  out  that 
last  August  the  court  refused  authorization 
for  one  proposed  acquisition.  Two  instances 
of  theatre  acquisitions  in  Chicago  were  de- 

tailed. American  Broadcasting-Paramount 
Theatres,  which  acquired  the  Mercury  Thea- 

tre, should  have,  the  Department  maintained, 
"the  same  freedom  to  compete  as  its  com- 

petitors have."  Of  the  acquisition  by  Para- mount Pictures  of  the  Esquire  Theatre,  the 
D  of  J  contended  that  Paramount's  decree 
do  not  enjoin  such  acquisitions,  pointing  to 
the  Supreme  Court  opinion  in  the  monopolv 
case  which  held  that  "vertical  integration  of producing,  distributing  and  exhibiting  mo- 

tion pictures"  was  not  illegal  per  se.  (4) 
Licensing — The  decree  requiring  licensing 
without   discrimination    is   not   a  "compul- 
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sory  selling  provision,"  claimed  the  state- ment, and  does  not  require  that  a  picture 
offered  for  licensing  in  one  city  must  also 
be  offered  in  another;  nor  does  it  require  a 
picture  to  be  licensed  upon  certain  terms 
because  it  has  been  licensed  on  those  terms 
to  other  exhibitors  in  other  competitive 
areas.  It  is  only  required  that  if  a  run  is 
offered  for  licensing  in  one  competitive  area, 
each  competing  theatre  in  that  area  must  be 
given  the  same  oppor;unit\  as  his  competi- 

tor to  license  that  run.  Therefore,  the  state- 
ment asserted.  Paramount  and  2()th  Century- 

Fox  are  within  their  rights  in  licensing  the 
two  disputed  films. 

Vogel  Tells  Wall  Street 

Loew's  Will  Ket  $2,400,000 
Joseph  R.  Vogel,  president  of  Loew's, Inc.,  told  Wall  Street  that  his  production 

.ompany  is  contributing  handsomely  to  the 
greatest  rate  of  profit  Loew's  has  enjoyed in  more  than  ten  years.  Net  for  the  first 
quarter  of  the  current  fiscal  year,  he  pre- 

dicted, will  be  S2,4()(),()0().  His  talk  was  the 
latest  in  a  series  of  reports  he  has  presented 
to  brokers  recently  in  an  attempt  to  convince 
the  skeptical  securities  interests  that  the 
film  industry  is  thriving  again.  "The  MGM Studios  are  to  our  company  what  the  rolling 
mills  and  furnaces  are  to  a  steel  company — 
our  plant  and  factory,"  he  told  an  overflow 
meeting  of  the  New  York  Society  of  Se- 

curity Analysts. 
It  is  reported  that  brokers  and  investment 

bankers  in  Wall  Street  hold  about  2  million 
shares  of  Loew's  common  stock.  In  the  event 

VOGEL 
[More  NEWS  on  Page  20] 

that  the  current  dispute  between  management 
and  two  minority  Loew's  directors,  Louis  A. 
Green  and  Jerome  A.  Newman,  over  divorce- 

ment should  spill  over  into  a  proxy  fight, 
the  Wall  Street  "vote"  is  considered  impor- 

tant enough  to  swing  the  tide  either  way. 
Vogel  reported  that  the  first  12-week  period 
of  the  1958-59  fiscal  year,  ending  Novem- 

ber 20,  will  produce  a  net  profit,  after  taxes 
and  interest,  of  about  45  cents  a  share — 
"the  highest  12-vveek  net  since  1947."  He contrasted  the  profit  with  the  loss  of  24 
cents  per  share  for  the  equivalent  first  period 
of  the  1957-58  fiscal  year  "when  the  com- pany v\as  still  distributing  pictures  produced 
before  the  new  administration."  He  credited the  reviialization  of  MGM  Studios  for  much 
of  the  upsweep  in  earnings. 

Vogel  refrained  from  discussing  the  dis- 
pute over  divorcement,  but  he  did  disclose 

that  management  will  present,  at  the  Octo- 
ber 29  directors'  meeting,  a  plan  to  divide the  assets  and  liabilities  of  the  company  as 

required  by  a  Federal  court  decree.  Divorce- 
ment must  be  completed  by  August,  1959. 

He  wants  to  retain  the  MGM  Studios  along 
with  the  TV,  music  and  phonograph  record 
operations  of  the  company. 

Columbia  Shows  Loss 

Columbia  Pictures  Corp.  suffered  an  oper- 
ating loss  for  the  fiscal  year  ended  June  28, 

1958,  of  51,150,000.  The  loss  was  exclusive 
of  write-offs  of  S3,837,000,  according  to 
president  Abe  Schneider.  The  company  re- 

ported a  net  income  of  S2, 253, 10.3,  or  S1.80 
a  share,  on  a  gross  income  of  8101,552,8^9, 
for  the  prior  year.  Since  Columbia  had  used 
up  its  tax  carry  forward,  Schneider  said  the 
operating  loss  is  equal  to  the  net  loss  be- 

cause "we  have  not  made  any  provision  for 
taxes."  He  added  that  the  writeoffs  were 
for  unabsorbed  overhead  in  operating  Col- 

umbia's Hollywood  studios  and  "for  stories purchased  in  the  old  regime  which  we  doubt 
w  ill  be  used  bv  independent  producers." 

UA  Unit  Takes  Over 

TV  Distributor's  Assets United  Artists  Associated,  Inc.,  organized 
by  United  Artists  Corp.  to  acquire  all  of  the 
assets  of  Associated  Artists  Productions, 
Corp.,  consummated  the  $30,000,000  deal 
last  week,  it  was  announced  by  Robert  S. 
Benjamin  and  Eliot  Hyman,  chairman  and 
president  of  UAA,  respectively.  Principal 
assets  acquired  by  UAA  are  (1)  the  Warner 
Bros,  pre-1950  film  library,  consisting  of 
some  fOO  sound  and  200  silent  films,  60 
"Looney  Tunes,"  277  "Merrie  Melodies" cartoons  and  about  1,400  short  subjects;  (2) 
23  >  "Popeye  "  cartoons,  and  (3)  ownership 
of  many  other  films.  L^A  will  supervise  the 
distribution  of  the  pictures  by  UAA  to  TV 
f  tat  ions  throughout  the  w  orld.  Approximate- 

ly 98  per  cent  of  the  oustanding  shares  of 
AAP  sought  were  tendered.  Officials  an- 

nounced there  would  be  no  change  in  oper- 
ation or  in  operating  personnel. 
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Martin  Hails  U's  1959  Program  of  'Blockbusters' 

Around  ihi  liihU  ,il  L  -I  iiilti-promotiou  coujab.  clockwise 
jroiii  c.xin-we  Icfl:  Alfred  li.  Dajj.  Herman  Kass.  jej] 
Liiinti>lon.  Joseph  B.  Rosen.  /■.  /.  A.  McCarthy.  Henry H.  Martin.  Philip  Gerard.  Da,  id  A.  Lipton.  Charles 

Simonelli.  Robert  Gillham  and  James  J.  Jordan. 

Henry  H.  Martin,  general  sales  man- 
ager, lold  a  meeting  of  l'ni\ersal  sales and  promotion  exetuti\es  last  week  that 

the  company's  program  for  the  coming 
jear  "is  designed  to  meet  the  entertain- 

ment needs  of  today's  motion  picture 
audiences.  "  He  said,  "They  will  repre- sent the  greatest  boxoffice  names  in  our 
business  and  each  property  will  contain 
the  inherent  boxoffice  elements  that  at- 

tract the  overwhelming  mass  of  movie- 
goers in  today's  market  and  provide  the 

potential  blockbuster  grosses."  David  A. 
Lipton,  \ice  president  in  charge  of  pro- 

motion, outlined  the  campaign  plans  for 
number  of  the  top  features  on  Univer- 

sal's  schedule  for  the  balance  of  this 
year  and  for  1959  (see  What  the  Shou- men  Are  Doing). 

Columbia-Hammer  Deal 
Columbia  Pictures  Ltd,  has  reportedly 

completed  negotiations  to  acquire  a  sub- 
stantial interest  in  Hammer  Productions,  the 

British  production  firm.  I'nder  terms  of  the 
deal  Columbia  will  participate  in  a  major 
expansion  of  Hammer-owned  Bray  Studios, 
and  the  American  company  will  take  o\er 
world-wide  distribution  of  all  future  Ham- 

mer product. 

Schine  Conviction  Upheld 
A  conviction  for  contempt  of  court  and 

fines  totaling  S73,()0()  against  J.  Meyer 
Schine  and  his  Schine  Chain  Theatres  of 
Glo\ersville,  N.  Y.,  were  upheld  in  the 
l'.  S.  Circuit  Court  of  Appeals.  The  tme 
was  imposed  in  March,  1957,  by  Federal 
District  Court  Judge  Harold  P.  Burke  in 
Buffalo,  after  the  theatre  circuit  was  accused 
of  failure  to  meet  the  July,  1953,  divorce- 

ment deadline  for  a  number  of  its  houses  as 
required  by  the  consent  decree  which  it 
entered  into  with  the  government  in  1949. 

Coyne  To  Be  Honored 
Robert  W.  Coyne  will  be  honored  at  a 

luncheon  to  be  held  Deceinber  11  at  the 
Hotel  Astor,  New  York.  The  affair  will  be 
in  recognition  of  services  rendered  the  in- 

dustry by  COMPO's  special  counsel,  espe- cially his  efforts  in  obtaining  a  favorable 
revision  of  the  admissions  tax  in  Congress. 
Co-chairmen  of  the  committee  making  ar- 

rangements for  the  luncheon  are  Martin 
Levine,  of  ITOA;  Irving  Dollinger,  of  Na- 

tional  Allied;   Philip   Harling,  representing 

COYNE 
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TOA;  Abe  Montague,  of  MPAA  and  the 
COMPO  Governing  Committee,  and  Solo- 

mon Strausberg,  of  MMPTA.  Harling  will 
serve  as  treasurer. 

Reade  Chain  Dramatized 
NX'alter  Reade,  Inc.  was  slated  to  be  the 

first  subject  in  the  fall  series  of  "Pulsebeat," the  svndicated,  coast-to-coast  television  series 
which  builds  its  dramas  around  American 
industry.  The  program  made  its  fall  debut 
Sunday  (26)  by  honoring  the  Reade  organi- 

zation as  one  of  the  most  progressive  theatre 
circuits. 

Jackter  Col.  Division  Head 
Norman  Jackter  was  named  manager  of 

Columbia's  Southern  California  &  Rocky 
Mountain  division  with  headquarters  in  Los 
Angeles,  general  sales  manager  Rube  Jackter 
announced.  Formerly  manager  of  the  Los 
Angeles  branch,  Norman  Jackter  succeeds 
Wayne  Ball,  who  resigned  the  post. 

Charges  Against  NSS  Quashed 
Monopoly  and  conspiracy  charges  brought 

against  National  Screen  Service  and  the 
major  film  distributors  nine  years  ago  by 
Lawlor  and  Pantzer  were  quashed  in  Phila- 

delphia by  Federal  Judge  C.  William  Kraft, 
Jr.  The  decision  against  L  and  P,  operators 
of  the  Independent  Poster  Exchange,  wiped 
out,  under  a  stipulation  by  all  parties,  six 
other  actions  drawn  by  other  poster  renters 
against  NSS  and  the  distributors. 

HEADLINERS... 

LISA  DANIELS  of  Birmingham,  England, 
married  Sunday,  Oct.  19,  to  ROGER  H. 
LEWIS,  United  Artists'  national  director  of advertising,  publicity  and  exploitation  .  .  . 
GEORGE  J.  SCHAEFER  received  Depart- ment of  Defense  Certificate  of  Esteem  .  .  . 
JAMES  R.  VELDE,  UA  general  sales  man- ager, and  AL  FITTER,  Western  Division 
sales  manager,  held  a  series  of  top-level  sales 
meetings  with  district  managers,  key  exhibi- tors and  branch  managers  in  San  Francisco, 
Los  Angeles,  Omaha  and  Chicago  .  .  .  JERRY 
WALD  conferred  in  New  York  with  20th- 
Fox  home  office  executives  on  New  York 
opening  of  "In  Love  and  War"  .  .  .  MOR- TIMER WORMSER  and  HARRY  J.  TARIFF 
elected  to  board  of  Columbia  Realty  Corp., 
subsidiarv  of  Columbia  .  .  .  CAROL  DIANE 
PICKER,  daughter  of  ARNOLD  M.  PICKER, 
Loew  s  Theatres  executive,  engaged  to  NED 
DAVID  FRANK  of  New  York  .  .  .  DORE 
SCHARY  completing  editing  first  independ- 

ent picture  production,  "Lonelvhearts",  for UA  release  .  .  .  BURT  TOPPER  signed  by 
JAMES  H.  NICHOLSON  and  SAMUEL  Z. 
ARKOFF  to  write,  produce  and  direct  sev- 

eral features  for  American-International  .  .  . 
KENNETH  N.  HARGREAVES,  president  of 
Rank,  set  series  of  regional  managers  con- 

ferences for  New  York,  Chicago,  Los  Angeles 
.  .  .  ALBERT  PICK,  JR.  to  be  honored  at 
testimonial  banquet  Nov.  29  as  Variety  Club 
of  Illinois'  "Man  of  the  Year"  for  outstand- 

ing work  on  behalf  of  La  Rabida  Jackson 
Park  Sanitarium  .  .  .  SANDRA  MARIE 
FELLS,  daughter  of  BRUCE  G.  FELLS,  ex- ecutive vice  president  of  UA  Television,  Inc., 
married  to  PETER  LOL'IS  KLINGE. 



MtHCHANDISIN.G      »      IXnOITATION     OIPARTMENT  f 

UA  Sets  Blue-Chip  Campaigns 

On  Two  New  Films  in  Chicago 

Operating  on  the  assumption  that  \()u  tan't 
get  enough  of  a  good  thing,  L'nited  Artists  has 
swung  into  a  dual  blue  chip,  saturation  cam- 

paign in  Chicago,  patterned  after  the  intensi\e 
regional  merchandising  plan  which  proved  so 
successful  there  recently  for  "The  Defiant  Ones." 

In  the  hopes  that  the  sock  engagement  of 
"Defiant  Ones',  which  shattered  all  boxoftice 
records  for  the  37-year-old  Roose\elt  Theatre, 
can  be  repeated,  promotion  executi\e  Fred  Gold- 

berg went  to  the  Windy  Cits  to  organize  simi- 
lar campaigns  for  Figaro's  "I  ̂ X'ant  To  Live  " 

and  Phillip  '^'ordan's  "Anna  Lucasta."  Both  will have  gala  world  premieres  in  Chicago  during 
November. 

Goldberg,  executive  assistant  to  Roger  H. 
Lewis,  L'A  national  director  of  advertising,  pub- 

licity and  exploitation,  met  with  local  Ignited 
fieldmen  and  with  ke\  exhibitor  promotion  per- sonnel. 

"I  Want  To  Live ",  starring  Susan  Hayward as  the  convicted  murderess,  Barbara  Graham, 
will  open  at  the  State-Lake  Theatre,  Nov.  11. 
"Anna  Lucasta",  starring  Eartha  Kitt  and  Sammv Davis,  Jr.,  in  his  first  film  role,  will  open  later 
in  the  month  at  the  Oriental. 

As  part  of  Columbia's  campaign  to  pre-sell 
important  film  properties  before  production, 
"Anatomy  of  a   Murder"   is  plugged  over 

Washington's  WRC-TV. 

.a 
Strong  Ticket  Sale  Proves 

Merit  of  Bonwit-'Roots'  Tie-in New  Yorkers,  a  jaded  bunch  at  best,  have 
made  the  excitingly  novel  merchandising  idea 
—  "Get  your  tickets  at  Bonw  it's"  —  a  prime 
topic  of  discussion. 
The  idea,  wherebv-  B;)nwit  Teller's  sent  a 

mailing  piece  to  its  20(1, 0(10  charge  account  cus- 
tomers informing  them  that  reserved  tickets  to 

2()th  Century-Fox's  "Roots  of  Heaven"  (at 
RKO's  Palace  Theatre)  were  available  by  re- turn mail,  elicited  a  happy  burst  of  response. 
(Over  3,000  ticekts  were  sold  at  the  store 
within  the  first  week.) 

Not  forgetting  the  in-store  shoppers,  Bonwit's set  up  ticket  booths  in  its  three  stores  (Man- 
hattan, White  Plains  and  Manhasset),  with  a 

direct  line  to  the  Palace.  All  a  customer  had 
to  do  was  purchase  an  order  blank,  have  it 
filled  out  in  the  store  and  present  it  at  the 
boxoffice  the  night  of  the  performance.  The 
reservation  had  already  been  confirmed  on  the 
direct  line  between  the  store  and  the  theatre. 

The  plan,  especially  by  promotional  standards, 
was  a  resounding  success.  Word-of-mouth 
spread  the  idea  from  shopper  to  home,  with  the 
all-important  women  customers  apparently  sell- 

ing their  families  on  the  idea. 
A  joint  effort  of  RKO  Theatres'  president  Sol 

Schwartz,  Bonwit  Teller's  president  Walter 
Hov  ing  and  20th  (^enturv  -Fox  v  ice  president 
Charles  Einfeld,  the  se;up  provides  a  mailing 
list  perfect  for  a  hard-ticket  attraction  such  as "Roots  ". 
The  freshU -minted  merchandising  brainchild, 

which  bids  fair  at  becoming  an  established  road- 
shov\  procedure,  is  the  fruition  of  an  idea  Fin- feld  has  nurtured  for  some  time  to  siimul.ite 
aw ay-from-theatre  interest  in  special  .im.utioiis 

Bring  the  product  and  the  ticket  oftiie  dirctiK 
to  the  customer  is  a  progressive  kind  of  show- 

manship that  augurs  much  for  the  future.  Its 
success  in  New  "^'ork,  at  least,  has  provided 
quite  an  impetus. 

Below  is  the  ad  Bonwit's  ran  in  the  New  York 
dailies  heralding  its  new  "Get  Your  Tickets 
at  Bonwit's"  service  to  store  customers. 

Is  pleased  to  announce  a  unique  new 
convenience  for  our  customer;. 

Tickets  may  now  be  purchased  for  the 
reserved  seat  engagement  of 

Dsrry!  F.  Zanuc!--'s  exciting  motion  picture, 

or  KeavEn 
C'.EvACkra^  C~:-...i...l 

epenlng  Wednesday,  October  ISth, 
!\  !'ne  RKO  Pa'ace  Theatre,  Broadway  at  A7tS  Stiect 

Mary  of  Ls  miss  some  of  New  York's  finest 
entertainments  because  it  is  difficult  to  secure  b'cltets 
when  we  want  ifiem.  'The  Roots  of  Heaven", 
directed  by  John  Huston  and  adapted  firom  the  highly 
praised  novel  by  Romain  Gary,  wi!I  most  likely 
be  one  of  the  year's  most  discussed  motion  pictures. 
Cast,  camera  and  crew  trekked  13,500  miles 
Into  French  Equatorial  Africa  and  the  Caneroons 
for  painstaking  real'sn  and  authenticity. 

  '  ;  st'ange  odyssey  of  men  and 
;  panoramas  that  few 

-   1  ;  ;  we, 'em  v/orld  ever  see. 
:■  to  ;ce  the  20th  Century-Fox  release, 

'  Tro  Roots  or  Heaven"  starring  Errol  Flynn, 
JiJiette  Greco,  Trevor  Howard,  Eddie  Albert,  Orson  Weill 

ts^Hoot-sotHerwEn 

T  t're  First  Floor  of  our  Fifth  Avenue  store.  T 
'io  availa'ole  in  our  White  Plains  and  Mar'  3  , 
r  cre  wi'l  be  r.o  charge  for  this  service  and  th 
O'j  order  may  be  charged  to  your  Bonwit  Telli 
'  •  .  -t.The  first  public  performance  of  ihi 

.  film  will  be  on  Thursday,  Octo'oer  I61 

BONWIT  TELLER  721  FIFTH  AVENUE,  NEW  YORK  22,  (l.Y. 
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to  SENIOR  CITIZENS 
if  YOU  have  reached  the 

GOLDEN  AGE'  of  60  plus 

The  GOLDEN  AGE  MOVIE  CLUB  ha: been  established  to  express  appreciation riends  (or  their  many  i !  valued  pwiionage When  you  sign  up  > to  pa 
obligated  in  any  way You  are  eligible  to  attend  the  more than  200  neighborhood  movie  theatres displaying  the  GOLDEN  AGE  MOVIE CLUB  Emblem  to  enioy  regular perlormances  ol  movies  you  want  to  see at  a  special  discount  admission  that  is  well below  established  box-office  price  scale. Membership  cards  for  the  GOLDEN 
age;  MOVIE^CLUB  are  now  available  «t The  only  requirement  is  that  applicants be  able  to  show  that  they  are  60  years  ol 

Seet ■  manager  « neighboTl 
NO  FORMS  TO  RLL  OUTI 

NOW 
YOUR  GOLDEN  AGE  MEMBERSHIP  CARD 
WILL  BE  HONORED  AT  ANY  MOVIE 

THEATRE  DISPLAYING  THIS  EMBLEM  IN  YOUR  NEIGHBORHOOD 
NEAR  YOUR  HOME  IN  THE  METROPOLITAN  NEW  YORK  AREA. 

One  of  the  newspaper  ads  introducing  the 
"Golden  Age  Movie  Club"  to  New  Yorkers. 

New  York  Theatres  Pitch 

Discount  To  Over-60  Group New  York  theatremen  are  out  to  revise  the 
movie-going  desires  of  a  "stray  flock" — the over-60  class. 
This  sedentary  group  who  have  been  stay- 

ing at  home  to  watch  the  small  screen,  are 
getting  the  full  treatment  from  the  Metropolitan 
Motion  Picture  Theatres  Association  and  the 
Independent  Theatre  Owners  Association,  which 
have  joined  forces  in  New  York  to  enlist 
them  in  the  interesting  plan  called  the  "Golden 
Age  Movie  Club."  The  idea  has  been  success- fully promoted  in  other  areas,  and  NevN  York 
exhibition  leaders  are  confident  it  will  work  in 
the  big  city. 
There  is  nothing  to  buy,  as  the  old  saying 

goes,  and  no  obligations.  The  old-timers  mere- 
ly affix  their  signatures  to  a  membership  card 

they  can  pick  up  at  their  neighborhood  house, 
upon  displaying  proof  of  their  age,  and  from 
there  on  in  the)'  can  enjoy  regular  perform- 

ances of  films  at  special  discount  prices  well 
below  the  boxoffice  scale. 

The  more  than  200  theatres  co-operating  in 
the  plan  are  displaying  the  "Golden  Age"  em- blem. They  are  hoping  the  new  attracting  will 
siphon  off  a  good  portion  of  the  stay-at-homes 
who  once  "went  out  to  a  movie." 

Lipton  Outlines  Campaigns 

On  Upcoming  U-l  Releases 
L'ni\ersal  will  employ  all-out  national  cam- 

paigns and  intensified  local  pre-sell  to  boost  the 
boxoffice  appeal  of  its  forthcoming  program  of 
record  budget,  multi-million  dollar  productions, 
David  A.  Lipton,  vice  president  in  charge  of 
promotion,  announced  in  New  York. 

Specific  plans  for  release  and  promotion  for 
the  first  four  months  of  the  1958-59  selling  sea- 

son, starting  in  November,  and  projected  plans 
on  the  company's  new  co-production  program 
were  detailed  by  Lipton  at  a  series  of  meetings 
of  Universal  sales  and  promotional  executives. 

The  first  major  U-I  film  in  the  new  program 
will  be  "Imitation  of  Life,"  set  for  Easter  re- 

lease. "Never  Steal  Anything  Small"  will  be 
pre-released  on  Washington's  Birthday.  Others 
scheduled  for  release  by  U-I  include  several 
imposing  independent  productions:  Vintage's 
"This  Earth  Is  Mine,"  Bryna's  "Spartacus," 
Arwin's  "It's  That  Time  of  Year"  and  Bryna's 
"Viva  Gringo." 

Nine  new  productions  and  four  re-releases 
will,  according  to  Lipton,  be  made  available 
during  the  coming  four-month  period.  Sched- 

uled for  November  is  the  horror  duo  of  "Blood 
of  the  Vampire"  and  "Monster  on  the  Campus" 
— an  attraction  which  will  exploit  the  Hal- 

loween angle  to  the  fullest.  Also  set  for  No- 
vember is  a  re-release  pair,  "Bend  of  the 

Ri\  er  "  and  "The  World  in  His  Arms.  " 
"The  Restless  Years,"  which  is  scheduled  for 

December  release,  will  get  the  full  benefit  of  a 
mid-November  Texas  saturation.  Additional  De- 

cember releases  include  "Appointment  with  a 
Shadow,"  a  re-release  package  of  "The  Missis- 

sippi Gambler"  and  "Up  Front",  and  "Mark 
of  the  Hawk,"  a  drama  pre\iously  available  for special  engagements.  The  January  release  list 
is  headed  by  "The  Perfect  Furlough,"  the  serv- ice comedy  starring  Tony  Curtis,  which  will  be 
bolstered  by  a  widespread  national  magazine  ad 
and  promotional  campaign.  Local  plans  featur- 

ing tours  of  stars  and  personalities  also  figure 
in  the  ambitious  layout  for  the  film.  Other 
January  releases  are  "The  Silent  Enemy"  and 
"Money,  Women  and  Guns.  "  The  February 
schedule  includes  "Strange  in  my  Arms"  and 
"No  Name  on  the  Bullet". 

This  is  the  marquee  twist  after  sixth  game 
of  Series  that  proved  boxoffice  bonanza  for 
Olympia  when  Miami  Herald  and  two  TV  sta- 

tions ran  photos  and  stories  on  publicity  pun. 

Alert  Marquee  Twist  Gave 

Miami  Laugh,  Theatre  Break 
Does  the  exhibitor  make  full  use  of  his  mar- 

quee to  stimulate  interest  in  his  theatre  and  the 
attraction  ?  Perhaps  not. 
To  those  sporting  fans  who  took  advantage 

of  a  rare  situation  which  found  the  New  York 
Yankees  underdogs  in  the  World  series  this 
fall,  the  gamble  taken  by  Miami's  Olympia Theatre  was  a  real  smart  move. 
How  clever  the  addition  of  one  word  to  the 

Olympia  marquee  pro\ed  to  be,  however,  was 
not  to  be  found  by  reading  the  morning  line. 
The  results  were  splashed  in  The  Miami  Herald 
and  on  two  out  of  three  TV  stations  there. 

A-l  Uses  TV  on  'The  Spider' 
Terry  Turner  Signed  To  Bally 

American-International,  a  "baby"  in  the  field 
(four  years  old),  is  using  television  to  exploit 
its  Halloween  release,  "The  Spider."  AIP  ad- vertising director  Richard  C.  McKay,  announced 
that  national  television  spots  will  be  utilized  for 
the  first  time  in  the  company's  short  history. McKay  revealed  that  exploitation  topper 
Terry  Turner  has  been  signed  to  give  "The 
Spider"  his  special  brand  of  promotional  treat- ment. 

Awards  cap  Walter  Reade Managers  Showmanship Drive  in  which  over  $5,000 
was  distributed.  Seated: 
Edwin  "Pete"  Gage,  Bill 
Miller,  Ann  DeRagon,  first 
prize  winner,  Joseph  Som- mers,  Michael  Dorso, 
George  Kemble.  Standing: Nick  Schermerhorn,  Robert 
Manser,  president  Walter Reade,  Jr.,  Fred  Bartholdi, John  Balmer,  Franke  Deane, Bernard  Depa. 
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WHAT  5KDUHA5  TULII  ALLIEIJ 

(Continued  from  Page  12) 
try,  who  stood  by  us  when  we  were  engaged  in  a  proxy  fight 
and  also  for  the  strong  support  that  was  extended  to  Joe  Vogel 
when  MGM  was  engaged  in  a  similar  struggle. 

Practically  all  the  companies  failed  to  make  a  profit  on  their 
current  production  in  the  past  eight  years.  Without  the  help  of 
income  from  television  backlogs,  re-issues  in  the  theatres  and 
other  sources,  they  could  not  show  profits  or  pay  dividends. 
And  we  must  pay  dividends  otherwise  the  companies  will  be 
liquidated. 

If  we  put  ourselves  further  into  the  hands  of  the  Department 
of  Justice,  it  could  mean  the  establishment  of  oppressive  rules 
that  would  discourage  production.  You  could  wake  up  one 
day — in  the  not  too  distant  future — without  a  source  of  supply. 
This  would  mean  the  closing  of  your  theatres  and  the  loss  of 
your  lifetime  investment  in  them.  This  would  be  a  catastrophe, 
and  I  pray  to  God  that  this  time  I  am  wrong. 

We  have  all  made  mistakes  in  the  past.  We  made  a  mistake 
when  we  sold  our  pre-1948  backlog  to  television.  It  will  be  an 
even  more  disastrous  mistake  if  the  post- 1948  backlog  is  ever 
turned  over  to  television.  Our  industry  must  not  again  com- 

pete against  itself  in  this  manner. 

This  is  the  time  to  prepare  ourselves.  There  is  hope  in  the 
fact  that  television  audiences  are  becoming  bored  with  the 
sameness  of  television  programming — which  means  that  tele- 

vision is  no  longer  as  invincible  as  we  considered  it  to  be  in 
the  past.  On  the  other  hand,  toll  television  is  something  we 
must  be  prepared  to  meet  because  if  toll  television  plays  pic- 

tures first  run,  this  will  mean  the  end  of  our  business.  This  is 
the  time  to  prepare  to  meet  this  threat  rather  than  when  it  is 
upon  us.  For  our  own  protection,  all  of  us  should  study  the 
hazards  involved  in  toll  television. 

Calls  for  Exhibitor  Committee 
To  Lobby  for  Legislative  Aid 

A  committee  should  be  appointed  representing  all  the  exhibi- 
tors and  the  exhibitor  organizations  in  the  country  for  this  pur- 
pose— and  this  committee  should  also  bring  to  the  attention  of 

Congress  the  plight  of  the  theatres  and  the  necessity  for  creat- 
ing measures  to  help  them.  We  should  pursue  this  goal  with 

the  same  dedication  and  energy  we  put  behind  getting  the  ad- 
mission tax  repealed.  This  committee  can  work  to  see  the  en- 
actment of  laws  restricting  exhibition  of  any  motion  picture  on 

toll  television  until  a  minimum  of  three  years  or  a  maximum  of 
five  years  after  its  theatrical  release.  Three  years  after  its  toll 
television  exhibition,  the  picture  would  be  available  to  be  tele- 

vised gratis,  as  it  is  now  ,  as  a  public  ser^  ice. 

It  is  my  belief  that  toll  television,  if  properly  legislated  along 
the  above  lines,  could  stimulate  production  and  improve  thea- 

tre business  considerably.  The  competition  of  pay  television  at 
home  versus  motion  pictures  in  the  theatres  will  favor  the  thea- 

tres— because  when  an  admission  is  charged  for  television,  I 
don't  think  that  its  shows  can  successfully  compete  with  theatre 
entertainment.  And  this  will  encourage  the  producers  to  make 
more  and  better  pictures. 

These  are  my  thoughts  and  the  suggestions  which  I  feel,  with 
yours,  will  contribute  greatly  to  the  solution  of  our  problems 
— and  to  the  salvation  of  our  industry — instead  of  its  destruc- 

tion. The  dangers  of  liquidation  are  very  real — so  please  do 
not  take  these  thoughts  lightly — as  you  did  in  Columbus  thir- 

teen years  ago — or  think  that  I  am  trying  to  intimidate  and 
frighten  you  as  you  suspected  then. 

More,  Better  Pictures  from  20th 
Follows  Upbeat  Production  Pattern 

In  preparing  myself  for  this  meeting,  I  corresponded  with 
many  exhibitors  throughout  the  country — and  in  every  case 
Twentieth  Century- Fox  was  complimented  on  its  policy  of  mak- 

ing more  films  for  the  theatres.  I  am  deeply  grateful  for  this 
acknowledgment  of  the  effort  and  dedication  of  our  people  in 

your  behalf. 
I  ha%e  just  gone  over  our  future  production  program  at  the 

studio  and  can  report  you  may  expect  more  pictures  of  even 
better  quality  for  1959  and  I960.  This  is  the  manifestation  of 
our  desire  to  help  this  business — if  you  fail,  we  fail  and  there- 

fore we  do  not  want  to  see  theatres  close  but  in  fact  want  to 
see  those  that  are  now  closed  reopened. 

When  Jack  Kirsch  so  graciously  invited  me  to  participate  in 
your  convention — I  was  delighted  to  do  so  because  I  felt  the 
time  and  the  opportunity  was  right  for  all  of  us  to  join  hands 
and  launch  a  great  offensive  to  re-establish  the  entertainment 
supremacy  of  motion  pictures  and  regain  our  lost  audiences. 

Right  now  there  is  greater  activity  in  motion  picture  produc- 
tion than  in  many  years  and  the  concentration  is  on  better  pic- 

tures. The  national  economy  is  on  the  upbeat — business  in 
general,  as  you  know,  has  improved — every  sign  indicates  that 
this  is  when  we  can  join  together  and  correct  our  shortcom- 

ings and  problems. 
The  producer  must  find  ways  of  economizing  and  reducing 

the  inflated  costs  of  production.  He  must  spend  greater  effort 
to  seek  out  the  best  in  a\  ailable  talent  and  subject  matter  in  an 
ever-growing  competitive  market  to  create  the  blockbusters  we 
need.  Most  important  of  all,  he  must  reduce  the  insane  costs 
of  production  associated  with  salaries  and  material — even  the 
agents  are  alarmed  at  this  economically  unsound  condition, 
uhich  is  crippling  the  industry  slowly  and  perhaps  fatally. 

But  most  of  all  we  must  stop  pointing  the  finger  at  one  an- 
other with  recriminations  and  criticisms.  This  great  evil  should 

be  stamped  out  and  in  its  place  goodwill  should  be  generated 
amon^  us.  We  need  again  the  supreme  self-confidence  as  an 
industry — and  the  ingenuity  that  made  us  great. 

Let  us  get  the  lines  outside  the  box-office  again — let  s  make 
films  th?  most  desirable  entertainment  to  the  public.  We  may 
never  have  another  opportunity  like  this.  This  is  a  sacred  re- 

sponsibility we  owe  our  country  and  our  fellow  citizens. 
The  motion  picture  has  given  a  stature  to  our  country  and 

respect  of  its  people  abroad — because  the  world  knows  that  we 
portray  our  way  to  life  faithfully.  W'e  should  do  all  we  can  to 
preserve  it — as  well  as  the  investment  of  every  theatre  owner 
in  America. 
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All  The  Vital  Details  on  Cnrrent  &>  Coming  Features 
(Date  of  Rim  BULLETIN  Review  Appear*  At  End  of  Synopsis) 

ALLIED  ARTISTS 

April 
HELL'S  FIVE  HOURS  Steven  McNally.  Colleen  Gray. Producer-director  Jack  L.  Copeland.  Melodrama.  Man tryt  to  blow  up  plant  manufacturing  rocket  fuel. 73  min.  3/31. 
OREGON  PASSAGE  CinemaScepe.  Deluxe  Color.  John Ericson.  Producer  Lindslev  Parsons.  Director  Paul L«n^rei.  Western.  Fight  against  Indicn  uprisings  in Oregon  Territory.    82  min. 
fiUANTRILL'S  RAIDERS  CinemaScope,  Deluxe  Color, teve  Cochran,  Diane  Brewster.  Producer  Ben  Schwalb. Drama. May 

ATTACK  OF  THE  50  FT.  WOMAN  Allison  Hayes,  Wil- liam Hudson.  Producer  Bernard  Woolner.  Director Nathan  Herti.  Woman  caotured  by  Space  monster. Science  fiction.   66  min.  5/24. 
BULLWHIP  Cinemascope,  Deluxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 
WAR  OF  THE  SATELLITES  Susan  Cabot,  Dick  Miller. 
Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. 

June 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore.  Lita 
Milan,  Robert  Bray.  Producer  Harold  Robbins.  Direc- tor Robert  Stevens.  Drama.  Gangster  takes  over  big city  syndicate.    91  min.  7/21. 
NEW  ORLEANS  AFTER  DARK  Stacy  Harris,  Louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers,  Director  John Sledge.    Drama.    Detectives  hunt  down  killer. 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Pizor.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED,  THE  Robert  Bray,  Donald  Wolfit.  Producer E.  J.  Fancey.  Director  Michael  McCarthy.  Leader  of resistance  group  is  betrayed. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.    German    scientist    creates    horrible  monster. 
LITTLEST  HOBO,  THE  Buddy  Hart,  Wendy  Stuart.  Pro- ducer Hugh  M.  Hooker.  Direcetor  Charles  R.  Rondeau. Drama.  A  dog  and  lamb  help  little  girl  to  walk  after crippling  illness. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.  Drama.  Girl  communicates  with  a  horse. 73  min. 
SPY  IN  THE  SKY  Steve  Brodie,  Sandra  Francis.  Pro- ducer-Director W.  Lee  Wilder.  Drama.  U.  S.  intelli- gence officer  seeks  Russian  satellite  secrets.    74  min. 

August 
CRY  BABY  KILLER,  THE  Jack  Nicholson,  Carolyn 
Mitchell.  Producer  Ro^er  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
GUNSMOKE  IN  TUCSON  CinemaScope,  DeLuxe  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law.    80  min.  8/4. 
HOT  CAR  GIRL  June  Kenney.  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 
Man  embarks  on  life  of  crime  and  refuses  girl  friend's request  to  reform.    71  min. 
IN-BETWEEN  AGE  Lee  Patterson  Mary  Steele.  Pro- ducer W.  G.  Chalmers.  Director  Don  Sharp.  Singer seeks  stardom. 

September 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer  William  F.  Broidy.  Director  Thor  Brooks. Drama.  American  serving  in  French  Foreign  Legion. 
QUEEN  OF  OUTER  SPACE  CinemaScope,  DeLuxe Color.  Zsa  Zsa  Gabor,  Eric  Fleming.  Producer  Ben Schwalb.  Director  Edward  Bernds.  Science  Fiction. 
All-girl  kingdom  in  outer  space.    80  min.  9/1. 

October 
JOY  RIDE  Regis  Toomey,  Ann  Doran.  Producer  Ben Schwalb.  Director  Edmund  Bernds.  Juveniles  thwarted in  attempted  car  theft.    &5  min.  10/13. 

KING  OF  THE  WILD  STALLIONS  CinemaScope,  DeLuxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben   Schwalb.     Director  R.   G.   Springsteen.  Western. 
SPEED  CRAZY  Brett  Halsey,  Yvonne  Lime.  Producer Richard  Bernstein.  Director  William  Hole,  Jr.  Drama. Sports  car  racing  driver  kills  man  during  holdup. 
WOLF  LARSEN  Barry  Sullivan,  Peter  Graves,  Gita Hall.  Producer  Lindsley  Parsons.  Director  Harmon Jones.  Drama.  Man  shipwrecked  forced  to  work  on ship  of  sadistic  captain. 

Coming 

AL  CAPONE  Rod  Steiger,  Fay  Spain.  Producers  John H.  Burrows,  Leonard  J.  Ackerman.  Al  Capone  takes 
over  top  spot  as  Chicago's  crime  chief  during  prohibi- tion era. 
ARSON  FOR  HIRE  Steve  Brodie,  Lyn  Thomas.  William F.  Broidy  Production.  Organized  arson  ring  uncovered 
by  police. DEHEMOTH,  THE  Gene  Evans.  Producer  David  Dia- mond.   Giant  sea  monster  throws  London  into  panic. 
CRIME  AND  PUNISHMENT,  U.S.A.  George  S  Hamil- ton, Mary  Murphy.  Producer  Terry  Sanders.  Director Denis  Sanders.    Law-student  turns  criminal. 
HOUSE  ON  THE  HAUNTED  HILL  Vincent  Price,  Carol Ohmart.  Producer-Director  William  Castle.  Eerie  ghost story. 
JOHNNY  ROCCO  Stephen  McNally,  Coleen  Gray, 
Richard  Eyer.  Producer  Scott  R.  Dunlap.  Gangster's boy  becomes  pawn  in  underworld  plot. 
P.EVOLT  IN  THE  BIG  HOUSE  Gene  Evans,  Robert  Blake. Producer  David  Diamond.  Director  R.  G.  Springsteen. Drama.  Man  plans  prison  break. 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 

AMERICAN  INTERNATIONAL 
May 

BONNIE  PARKER  STORY,  THE  ISuperamal  Dorothy 
Provlne  Jack  Hogan.  Producer  Stan  Shpetner.  Direc- tor William  Whitney.    Gangster-action.    79  min. 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot. 
Producer-director  Roge*"  Corman.  Melodrama. Victoria  I.    84  min.  2/3. 

June 
ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John Hoyt.  Producer-Director  Bert  I.  Gordon.  Science-fic- tion. Horror.  Introverted  puppoteer  reduces  his  vic- tims to  one-tenth  normal  size.    78  min.  9/1. 
WAR  OF  THE  COLOSSAL  BEAST  I  Part  Color),  Roger 
Pace,  Sally  Fraser,  Dean  Parkin.  Producer-Director Bert  I.  Gordon.    Horror.    68  min. 

July 

HELL  SQUAD  Brandon  Carroll,  Frederic  Gavlin.  War- action.    64  min. 
HIGH  SCHOOL  HELLCATS  Yvonne  Lime,  Brett  Halsey. Exec.  Producer  Buddy  Rogers.  Director  Edward  L. Bernds.    Teenage-Action.    68  min. 
HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers Lou  Rusoff  and  Lou  Kimzey.  Director  Lew  Landers. Teenage-Action.    72  min. 
HOW  TO  MAKE  A  MONSTER  Robert  H  Harris,  Paul Brinegar.  Producer  Heiman  Cohen.  Director  Herbert L.  Strock.    Horror.    75  min. 
TANK  BATTALION  Don  Kelly,  Marjorie  Hellen,  Edward G.  Robinson  Jr.  Producer  Richard  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 
TEENAGE  CAVEMAN  ISuperamal.  Robert  Vaughn, Sarah  Marshall.  Producer-Director  Roger  Corman. Horror.  Youth  revolts  against  barbarisms  and  super- stitions of  his  elders.    65  min.  9/29. 

August 
NIGHT  OF  THE  BLOOD-BEAST  Michael  Emmet,  Angela Greene.  Producer  Gene  Corman.  Director  Bernard Kawalski.    Horror.    65  min. 

PARATROOP  ATTACK  ISuperamal  Producer  Stanley 
Shpetner.     Director   William   Witney.  War-Action. 
SCREAMING  SKULL  Alex  Nicol,  Peggy  Weber.  Horror. 
70  min. 
SHE-GODS  OF  SHARK  REEF  Color.  Don  Durant,  Bill Cord,  Lisa  Montell.    Horror.    65  min. 
TERROR  FROM  THE  YEAR  5,000  Joyce  Holden,  Lloyd Costello.    Horror.    68  min. 

October 
BRAIN  EATERS.  THE  Edwin  Nelson,  Alan  Frost.  Sci- ence-horror.   61  min 
HORRORS  OF  THE  BLACK  MUSEUM  (Color  and  Cine- mascope).    Producer  Herman  Cohen. 
SPIDER,  THE  June  Kenney,  Ed  Kemmer.  Producer Bert  J.  Gordon.  Director  Henry  Schrage.  Science- horror.    72  min. 

December 
PARATROOP  COMMAND  Richard  Bakalyn,  Jack  Hogan, Jeff  Morris.  War-action. 
SUBMARINE  SEAHAWK  John  Bently.  Brett  Halsey. War-action. Coming 

TANK  DESTROYERS,  THE  War-action. 

COLUMBIA 

April HIGH  FLIGHT  CinemaScope.  Ray  Milland,  Anthony Newley,  Helen  Cherry.  Producers  Irving  Allen  and  A. R.  Brocolli.  Director  John  Gilling.  Melodrama.  85  min. 
PARADISE  LAGOON  Technicolor.  Kenneth  More,  Diana Cilento.    Director  Gilbert.    Drama.    94  min. 
SCREAMING  MIMI  Anita  Ekberg,  Phil  Carey,  Gypsy 
Rose  Lee,  Harrv  Townes.    A  Brown-Fellows  Production. Director  Gerd  dswald.  79  min.  3/17. 

May 

GODDESS.  THE  Kim  Stanley,  Lloyd  Bridges.  Producer Milton  Perlman.  Director  John  Cromwell.  Drama.  Story about  a  dame  who  becomes  a  movie  star.  105  min. 
4/14. THIS  ANGRY  AGE  Technirama  and  Technicolor.  Silvana 
Mangano,  Richard  Conte,  Anthony  Perkins.  Produser Dino  De  Laurentiis.  Director  Rene  Clement.  Drama. 
Family  fights  to  keep  land.  100  min. 

June 
CASE   AGAINST   BROOKLYN.    THE    Darren  McGavin, 
Maggie  Hayes.  Director  Wendkos.  82  min. 
LET'S  ROCK  Julius  LaRosa,  Phyllis  Newman.  Producer- director  Harry  Foster.    Musical.    79  min. 
LINEUP.  THE  Eli  Wallach,   Robert  Keith.  Melodrama. Director  Siegel.  86  min. 

July 

CAMP  ON  BLOOD  ISLAND,  THE  Megascope.  Carl Mohner,  Andre  Morell.  Producer  Michael  Carreras. Director  Val  Guest.  War-action.  81  min. 
CURSE  OF  THE  DEMON  Dana  Andrews,  Peggy  Cum- mins. Producer  Hal  E.  Chester.  Director  Jacgues Tourmeur.    83  min. 
GUNMAN'S  WALK  CinemaScope,  Technicolor.  Van Heflin,    Tab    Hunter,    Kathryn    Grant.     Producer  Fred Kohlmar.     Direcetor    Phil    Karlson.     Western.  Father and  son  vie  for  reputation.    97  min.  7/7. 
KEY,  THE  CinemaScope.  William  Holden,  Sophia  Loren. Producer  Carl  Forman.  Director  Carol  Reed.    133  min. 
6/23. LIFE  BEGINS  AT  17  Mark  Damon,  Edward  Byrnes.  Pro- ducer Sam  Katzman.  Director  A.  Dreifuss.  75  min. 
REVENGE  OF  FRANKENSTEIN  Technicolor.  Pete  Cush- 
ing,  Eunice  Gayson,  Francis  Matthews.  Producer  An- thony Hinds.  Director  Terence  Fisher.  Horror.  Mon- ster comes  to  life.  94  min.  7/7. 
SNORKEL,  THE  Peter  Van  Eyck,  Betta  St.  John.  Pro- ducer Michael  Carreras.  Director  Guy  Green.  74  min. 

August 
BUCHANAN  RIDES  ALONE  Columbia  Color.  Randolph Scott-  Producer  Harry  Joe  Brown.  Director  Budd Boeteticher.  Western.  Guns  blaze  in  a  lawless  border town.    78  min.  8/4. 
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NOVEMBER  SUMMARY 
The  tentative  combined  schedule  of  the 

major  film  companies  in  November  has 
totaled  19  thus  for,  with  more  features 
expected  in  the  near  future.  United  Ar- 

tists heads  the  list  with  five  releases, 
followed  closely  by  Allied  Artists  and 
Warner  Brothers  with  three  each.  Para- 

mount, MGM,  Rank  and  20th  Century-Fox 
will  each  release  two  films.  American- 
International,  Columbia,  Republic  and 
Universal  have  not  listed  any  films  for 
November  to  dote. 

TANK  FORCE  ClnemaScope,  Technicolor.  Victor  Ma- ture, Leo  Genn,  Producer  Phil  Samuel.  Director  Ter- ence Young.  Dramd.  Prisoners  escape  from  desert camp  during  WW  II.    81   min,  9/1. 
September 

GHOST  OF  THE  CHINA  SEA  David  Brian.  Lynn  Bernay. Adventure.  Director  Fred  Sears.  Small  group  fleet Japanese  invasion  of  Philippines.  7?  min. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins.  Arlene  Dahl. Dennis  Price.  Producers  Frank  Launder  and  Sidney Gilliat.    Director  Sidney  GiMiat.    ?5  min. 
WHOLE  TRUTH,  THE  Stewart  Granger,  Donna  Reed George  Sanders.  Producer  Jack  Clayton.  Director John  Guillermln.  Drama.  Suspected  murderer  seeks out  real  killer  for  Scotland  Yard.    84  min.  8/18. 

October 
APACHE  TERRITORY  Eastman  Color.  Rory  Calhoun. Barbara  Bates.  Producers  Rory  Calhoun.  Victor  M. Orsatti.  Director  Ray  Naiarro.  Western.  Drifter  takes command  of  group  during  Indian  attack.  72  min.  9/15. 
KILL  HER  GENTLY  Griffith  Jones,  Maureen  Connell. Marc  Lawrence.    Director  Saunders.    73  min. 
ME  AND  THE  COLONEL  Danny  Kaye.  Curt  Jurgens. Producer  William  Goeti.  Director  Peter  Glenville. 
Comedy.  Refugee  romps  over  Nazi  territory  with  anti- semitic  Polish  officer.    110  min.  8/4. 

December 
BELL,  EOCK  AND  CANDLE  Color.  Kim  Novak,  James Stewart. 

Coming 
GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins. Dianne  Foster.  Producer-director  John  Ford.  Melo- drama. 
7TH  VOYAGE  OF  SINBAD,  THE  Technicolor.  Kerwin Matthews,  Kathryn  Grant.  Producer  Charles  Schneer. Director  Nathan  Juran. 
THEY  CAME  TO  CORDURA  Gary  Cooper,  Rita  Hay- worth,  Van  Heflin. 
YOUNG  LAND,  THE  Technicolor.  Pat  Wayne,  Yvonne Cragi,  Dennis  Hopper.  Producer  Patrick  Ford.  Di- rector Ted  Tetrloff.  Adventure. 

INDEPENDENTS 

April 
MITSOU  (Zenith  International)  Eastman  Color.  Danielle 
Delerme,  Fernand  Gravey.  Director  Jacqueline  Audry. Comedy.  How  understanding  comes  to  young  French girls. 
RED  AND  THE  BLACK,  THE  IDCA)  Gerard  Phllipe, Danielle  Darrieux.  Diecetor  Claude  Autant-Lara.  Drama. 145  min. 
SENECHAL  THE  MAGNIFICENT  IDCA).  Fernandel. 
Comedy.  A  second-rate  ham  actor  appears  offstage 'n  his  theatrical  costumes. 
UNCLE  VANYA  (Uncle  Vanya  Co.)  Franchot  Tone.  Pro- ducers Marlon  Parsonnet,  Franchot  Tone.  Director Franchot  Tone.  Drama.  Country  doctor  succumbs  to 
charms  of  professor's  wife.    98  min.  4/28. 
WINDJAMMER  (National  Theatres)  Cinemiracle,  Color. A  Louis  de  Rochemont  production.  Director  Louis  de Rochemont.  Bill  Colleran.  A  tumultous  travelogue  In  a new  wide  screen  process.    |42  min.  4/14. May 

STAGE  STRUCK  (Buena  Vista)  Technicolor.  Henry Fonda,  Susan  Strasberg.  Producer  Stuart  Miller.  Direc- tor Sidney  Lumet.  Drama.  Producer  falls  for  actres- still  in  her  teens.  102  min.  3/3. 
■June 

A  PLEA  FOR  PASSION  IDCA)  Vlttorio  De  Sica,  Mar- cello  Mastroianni.    84  min. 
LIANE,  JUNGLE  GODDESS  IDCA)  Color.  Marion  Mi- chael, Hardy  Kruger.    85  min. 
PLAN  9  FROM  OUTER  SPACE  (DCA)  Vampira,  Bela Lugosl.  Lyie  Talbot.    79  min. 
PROUD  LAND.  THE  (Buena  Vista)  Technicolor.  Alan 
Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtiz. 
PROUD  REBEL,  THE  (Buena  Vista)  Technicolor.  Alan 
Ladd.  Olivia  de  Havilland.  Producer  Samuel  Goldwyn Jr.  Director  Michael  Curtiz.  Jr.  Affliction  of  a  young boy  is  cured.    103  min.  4/14. July 

ADVENTURES  OF  TOM  SAWYER  (NTAI. 
CAPTAIN  FROM  KOEPENICK,  THE  IDCA)  Co(or.  Heinz Ruhmann,  Hannelore  Schroth.    93  min. 
CIRCUS  OF  LOVE    (DCA)    Color.    Curt  Jurgens,  Eva Bartok.    93  min. 
LIGHT  IN  THE  FOREST.  THE  (Buena  Vista)  Techni- color. Fess  Parker,  Wendell  Corey,  Joanne  Dru,  James MacArthur.  Producer  Walt  Disney.  Director  H.  Daugh- erty.  Adventure.  White  teen-ager  raised  as  an  Indian. ?3  min  5/12. 

August 
BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental!.  Joyce Grenfell,  Alastair  Simm.  Producers  Sidney  Gilliat, Frank  Launder.  Director  F.  Launder.  Comedy. Film 

LAW  AND  DISORDER  (Continental  Dist.l  Michael  Red- grave, Robert  Morley.  Producer  Paul  Soskin.  Director Charles  Crichton.  Con-man  attempts  to  reform  and causes  arrest  of  Judge.    Comedy.    78  min.  8/18. 
LISA  (DCA).  Maria  Schell.  O.  W.  Fischer. 
LOVERS  AND  THIEVES  (ZENITH)  Jeon  Poiret.  Michel Serrault,  Magali  Noel.  Director  Sacha  Guitry.  Comedy. 
RICE    (DCA)    Color.    Yuko   Machliuki.    Masaka  Naka- mura. 
SOUTH  SEAS  ADVENTURE  (Stanley  Warner)  Cinerama. Producer  Carl  Dudley  Directors  Carl  Dudley,  Richard Goldstone     Scenic  wonders  of  South  Pacific.    120  min. 
8/4. THE  CASE  OF  DR.  LAURENT  Trans-Luxl.  Jean  Gabin. Nicole  Courcel.  Director  Jean-Paul  Le  Chanois.  Drama Natural  childbirth.    94  min.  7/7. 
TRUTH  ABOUT  WOMEN,  THE  (Continental),  Eastman Color.  Laurence  Harvey,  Julie  Harris.  Producer-direc- tors Muriel  and  Sydney  Box.  Comedy.  Rise  and  fall  of a  young  career  diplomat.    107  min.  9/1. 

September DEFEND  MY  LOVE  IDCA)  Martine  Carol,  Vittorio Gassman . 
LOVERS,  THE   (DCA)   Anteonella   Lualdi,   Franco  Inter- 
SECRET,  THE  (OCA)  Sam  Wanamaker,  Mandy.  79  min. 
TIME  LOCK   IDCA)   Robert  Beatty,   Lee  Patterson.  74 

October 
LUCKY  JIM  (Kingsl?y  International)  Ian  Carmichael. Terry  Thomas.  Porducer  Roy  Boulting.  Director  John 
Boulting  comedy.  Man  turns  professor  in  a  British  pro- vincial university.    95  min.  9/15. 
WHITE  WILDERNESS  (Buena  Vista)  Technicolor.  Pro- ducer Ben  Sharpsteen.  Director  James  Algar.  Docu- mentary adventure  feature  of  wild   life  in  the  Arctic Circle  region.    80  min.  7/7. Coming 

A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) 
Jim  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Betz.  Director  Oliver  Drake. 
DAY  OF  THE  TRUMPET,  THE  (C.  Santiago  Film  Organi- zation Prod.)  John  Agar,  Richard  Arlen,  Bill  Phipps. Producer  Harry  Smith.    Director  Eddie  Romero. 
DREAM  MACHINE,  THE  (Amalgamated  Prods.)  Rod 
Cameron,  Marty  Murphy,  Pefer  llling.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
FLESH  ANO  THE  WOMEN  (Dominant)  Technicolor. 
Gina  Lollobrigida,  Jean-Claude  Pascal,  Arletty.  Direc- tor Robert  Slodmak.  Producer  Henri  Baum.  Melodrama. Bankrupt  by  wife  man  retreats  into  French  Foreign Legion.    102  min.  8/4. 
LIGHT  ACROSS  THE  STREET.  THE  lUMPO)  Brigitte Bardot,  Raymond  Pe((egrln,  Roger  Piquat.  Producer Jacques  Gauthler.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  re(ations,  after  the  husband  had  a  near-fatal  acci- dent.   76  min. 
ROUGE  ET  NOIR  (DCAI  Technicolor.  Gerald  Philipe, Danielle  Darrieux.  Directed  Claude  Autant-Lara.  A 
provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/26. 
THIRD  MAN  ON  THE  MOUNTAIN  IBuena  Vista)  Tech- nicolor. James  MacArthur,  Janet  Monro.  Producer Widlam   H.   Anderson,   Director   Ken   Annakln.  Drama. 

METRO-GOLDWYN-MAYER 

April CRY  TERROR  James  Mason,  Inger  Stevens,  Rod  Steiger. Producer-director  Andrew  Stone.  Melodrama.  Elec- 
tronic expert  unwittingly  fashions  bomb  for  extortion- ist.   96  min.  4/28. 

MERRY  ANDREW  CinemaScope.  Metrocolor.  Danny Kaye,  Pier  Angeli,  Baccaloni.  Producer  Sol  C.  Siegel. Director  Michael  Kidd.  A  staid  and  shy  teacher  is transformed  Into  a  circus  clown.    103  min.  3/17. 

May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plays  district  attorney  in  small  college  town.  82  min. 4/14. 
SHEEPMAN.  THE  CinemaScope  Metrocolor.  Glenn Ford.  Shirley  MacLaine  Leslie  Nielson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    86  min.  4/28. 

June 
HAUNTED  STRANGLER.  THE  Boris  Karloff.  Producer John  Croydon.    Director  Robert  Day. 
HIGH  SCHOOL  CONFIDENTIAL  CinemaScope.  Russ 
Tamblyn,  Jan  Sterling.  Producer  Albert  Zugsmith.  Di- rector Jack  Arnold.  Narcotics  problem  In  high  schools. 
FIEND  WITHOUT  A  FACE  Marshall  Thompson.  Pro- ducer John  Croydon.    Director  Arthur  Crabtree. 
LAW  AND  JAKE  WADE.  THE  CinemaScope,  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.    Director  John  Sturges. 

July 

GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  Minnelli.    Musical.    115  min. 

IMITATION  GENERAL  CinemaScope.  Glenn  Ford.  Red Buttons.     Producer   William   Hawks.     Director  George Marshall.    War  comedy.    88  min.  7/7. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope.  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone.  Action.  Hero  stops  tribal  warfare. 86  min,  7/7, 

August 
ANDY  HARDY  COMES  HOME  Mickey  Rooney,  Patricia Breslln,  Fay  Holden.  Producer  Red  Doff.  Director Howard  W.  Koch.    New  adventures  of  Andy  and  son. Comedy.  80  min.  8/4. 
BADLANDERS.  THE  CinemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borgnlne.  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves.  Western.  Two saddle  tramps  turn  outlaws.    85  min.  7/21. 
RELUCTANT  DCBUTANTE.  THE  Color,  CinemaScope,  Rex Harrison,  Kay  Kendall.  Producer  Pandro  Berman.  Di- rector Vincente  Minnelli.  Comedy.  Parents  attempt  to whirl   thsir   daughfer   through    her   first   social  season. 96  m-n,  8/4. 

September 
CAT  ON  A  HOT  TIN  ROOF  Metrocolor.  Elizabeth  Tay- lor, Paul  Newman.  Producer  Lawrence  Weingarten. Director  Richard  Brooks.  Drama.  Family  tribulations in  a  Southern  town.     108  min.  8/18. 

October 
DECKS  RAN  RED.  THE  James  Mason.  Broderick  Craw- ford,  Dorothy  Dandrldge.  Producer-director  Andrew L.  Stone.  Melodrama.  Lust  of  wealth  stirs  mutiny. 84  min.  9/29. 
DUNKIRK  John  Mills.  Bernard  Lee.  Producer  Michael Balcon.  Director  Leslie  Norman.  Drama.  England evacuates  soldiers  from  Nazi-infested  France.  135 min.  9/1. 

November 
TORPEDO  RUN  Glenn  Ford,  Ernest  Borgnlne. 
TUNNEL  OF  LOVE.  THE  Doris  Day,  Richard  Widmark. Producers  Joseph  Fields,  Martin  Melcher.  Director Gene  Kelly.  Comedy.  Pregnancy  Infidelity  in  the cocktail  party  set.    98  min.  10/13. Coming 

PARTY   GIRL   CinemaScope.     Metrocolor.     Robert  Tay- 
lor,  Cyd  Charisse.     Prohibition-era  drama. TOM  THUMB  Technicolor.    Russ  Tamblyn,  Alan  Young. 

Producer-director  George  Pal. 

PARAMOUNT 

May 

MARACAIBO  Technicolor,  Vlstavlsion.  Cornel  Wilde, 
Jean  Wallace.  Abbe  Lane.  Producer-Director  Cornel Wilde.     Drama.     Man    fights   fires   in    Venezuelan  oil lands.    88  min,  5/26. 

June 
ANOTHER  TIME,  ANOTHER  PLACE  Lana  Turner,  Barry 
Sullivan.  Producer  Joseph  Kaufman.  Director  Lev»!s Allen.    Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers.  Otto  Kruger, John  Baragrey.  Producer  William  Alland.  Director Eugene  Lourie.  Science  fiction.  Brain  of  a  scientist  is transferred  to  the  body  of  mechanical  monster.  70  min. 
HOT  SPELL  VistaVision  Shirley  Booth,  Anthony  Qulnn, 
Shirley  MacLaine.  Producer  Hal  Wallls.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern family  during  a  torrid  heat  wave.  86  min.  5/26. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray.  Jackie 
Coogan.  Producer  William  Alland.  Director  Jack Arnold.    Science-Fiction.    Space  fantasy.    69  min.  7/7. 
VERTIGO  Technicolor,  VistaVision,  James  Stewart,  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  in  love  with  clients  wife who  is  a  suicidal  neurotic.    123  min.  5/26. 
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July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.  Director  Michael  Curtiz.  Drama.  Singer is  forced  into  New  Orleans  underworld.  114  min.  7/7. 
ROCK-A-BYE  BABY  Technicolor,  VistaVision.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin.    103  min. 

August 
MATCHMAKER,  THE  VistaVision.  Shirley  Booth,  An- thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow    becomes    matchmaker    for    herself.      101  min. 

IT  HAPPENED  IN  ROMc  Technlcolor-Technirama.  June Laverick,  Vittorio  De  Sica.  Producer  Ermanno  Donati, Luigi  Carpentieri.    Director  Antonio  Pietrangeli. 

September 

PARTY  CRASHERS,  THE  Connie  Stevens,  Robert  Dris- coll.  Producer  William  Alland.  Director  Bernard 
Girard.  Drama.  Delinouent  parents  neglect  hot-rod offspring.    78  min.  10/13. 

October 
BLOB,  THE  DeLuxe  Color.  Steven  McQueen,  Aneta Corseaut,  Earl  Rowe.  Producer  Jack  H.  Harris.  Di- rector Irvin  S.  Yeaworth,  Jr.  Science  fiction.  Gela- tinous substance  from  outer  space  sets  about ing  humans.    85  min. 

November 
HOUSEBOAT    VistaVision,    Technicolor.      Cary  Grant, Sophia  Loren.    Producer  Jack  Rose.    Director  Melville Shavelson.  Maid  reunites  family  and  becomes  wife  of master.    I  10  min.  9/15. 

December 
BUCCANEER,  THE  Technicolor,  VistaVision.  Yul  Bryn- ner,  Charlton  Heston,  Charles  Boyer,  Claire  Bloom. Producer  Henry  V/ilcoxon.  Director  Anthony  Quinn. I  IS  min. 
GEISHA  BOY,  THE  Technicolor,  VistaVision.  Jerry Lewis,  Mario  McDonald,  Sessue  Hayakawa.  Producer Jerry  Lewis.  Director  Frank  Tashlin.  Comedy.  Small- 

time mag'cian  ioins  a  U.S.O.  unit  In  Japan  and  tangles In  local  and  international  situations. 
HOT  ANGEL,  THE  Jackie  Loughery,  Edward  Kemmer. 
Drama.    Today's  younger  generation.    73  min. Coming 
BLACK  ORCHID,  THE  VistaVision.  Sophia  Loren,  An- thony Quinn.  Producers  Carlo  Ponti,  Marcello  Girosi. Director  Michael  Curtiz. 

May 

HELL  DRIVERS  VistaVision.  Stanley  Baker,  Herbert Lom,  Peggy  Cummins.  Producer  S.  B.  Rsz.  Director R.  Endfield.  Melodrama.  Ex-con  joins  a  gravel  trans- port-crew and  finds  trouble  with  the  leader.  91  min. 5/26. 
NIGHT  AMBUSH  VistaVision.  Dirk  Bogarde,  Marius Goring.  Producer  E.  Pressburger.  Director  M.  Powell. Adventure.  Commandos  capture  German  general.  93 min.  5/12. 
ROBBERY  UNDER  ARMS  Eastman  Color.  Peter  Finch, Ronald  Lewis,  Maureen  Swanson.  Producer  J.  Janni. Director  J.  Lee.  83  min.  Drama. 

June 

ROONEY  Barry  Fitzgerald,  John  Gregson.  Producer George  H.  Brown.  Director  George  Pollock.  Comedy. Irish  humor.    88  min.  7/7. 
September 

YOUR  PAST  IS  SHOWING!  Terry-Thomas,  Peter  Sellers, Peggy  Mount.  Producer-Director  Mario  Zampi.  Come- dy. Blackmailer  threatens  to  publish  scandalous  Info about  a  number  of  personalities.  87  min.  8/4. 
October 

DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector B.  D.  Hurst.  Drama.  Eighteenth-century  Euro- pean swashbuckler.  100  min.  10/13. 
GYPSY  AND  THE  GENTLEMAN.  THE  Eastman  Color. Melina  Mercouri,  Keith  Michell.  Producer  Maurice Cowan,  Director  Joseph  Losey.    89  min. 

November 
A  TALE  OF  TWO  CITIES  Dirk  Bogarde,  Dorothy  Tutin. Producer  Betty  E.  Box.  Director  Ralph  Thomas.  117 min. 
WINDOM'S  WAY  Eastman  Color.  Peter  Finch.  Mary Ure.  Producer  John  Bryan.  Director  R.  Neame. Drama.  Dedicated  English  doctor  in  wilds  of  Far East.    108  min.  10/13. 

December 
MOST  GALLANT  LADY  Virginia  McKenna,  Paul  Sco- fleld.  Jack  Warner.  Producer  Daniel  M.  Angel.  Di- rector Lewis  Gilbert.    100  min. 

January 

February 
A    NIGHT    TO    REMEMBER    Kenneth    More.  Producer William  MacQuItty.    Director  Roy  Baker.     123  min. ROCKETS    GALORE    Eastman    Color.     Jeannie  Carson, Donald     SInden.      Producer    Basil     Dearden.  Director Michael  Relph. 

March 
STORM  IN  JAMAICA  Virginia  McKenna,  Bill  Travers. Producers  Kenneth  Harper,  George  Willoughby.  Di- rector Rudolph  Cartier. Coming 

A  TOWN  LIKE  ALICE  Virginia  McKenna,  Peter  Finch. Producer  Joseph  Janni.  Director  Jack  Lee.  Drama. Women  prisoners  of  Japs  In  World  War  II.  104  min. 10/13. 

June 
MAN  WHO  DIED  TWICE,  THE  Naturama.  Rod  Camer- on, Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close. Sheila  Ryan.  Melodrama. Coming 

DEAD  END  STREET  Roland  Culver,  Patricia  Roc,  Paul Carpenter. 
HIDDEN  HOMICIDE  Griffith  Jones,  Patricia  Laffan. Melodrama.  70  min. 

MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.   Director  A   C.  Ganaway. 

THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, 
Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons.   46  min. 
YOUNG  RUN  WILD,  THE  Naturama.  Gene  Evans, Scott  Marlowe.  Melodrama.  70  min. 

20TH  CENTURY-FOX 

May 

FRAULEIN  Cinemascope,  DeLuxe  Color.  Dana  Wynter, Mel  Ferrer.  Produced  W.  Reisch.  Director  H.  Koster. 
Drama.  Young  girl's  post-war  experiences  in  Berlin. 98  min.  5/12. 
SHOWDOOWN  AT  BOOT  HILL  Regalscope.  Charles Bronson,  Robert  Hutton.  Producer  H.  Knox..  Director G.  Fowler.   Western.    72  min. 
10  NORTH  FREDERICK  CinemaScope.  Gary  Cooper, Suzy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min.  4/28. 
THUNDERING  JETS  Regalscope.  Dick  Foran,  Rex Reason.  Producer  Jack  Leewood.  Director  Helmut Dantine.  Adventure. 

June 
DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.  Drama.  French  Foreign  Legion.  82 min.  7/7. 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert 
Buckner.  Director  Henry  Hathaway.  Western.  A  ten- derfoot accidently  kills  the  son  of  a  cattle  baron  and is  pursued  by  a  vengeance  gang.  100  min.  5/26. 
NAKED  EARTH  CinemaScope,  Juliette  Greco,  Richard Todd.  Producer  A.  Walker.  Director  U.  Sherman.  96 min.  7/7. July 

BRAVADOS,  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King.   98  min.  6/23. 
FLY,  THE  CinemaScope,  DeLuxe  Color.  Al  Hedison, Pat  Owens,  Vincent  Price.  Producer  K.  Neumann. 
Director  K.  Neumann.  Horror.  Scientist's  experiments turn  him  into  half-fly,  half-man.  94  min.  7/21. GANG  WAR  Regalscope.  Charles  Bronson,  Kent  Taylor. Producer  M.  Knox.  Director  G.  Fowler.  74  min. 
SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Director J.  Clark.  Western.  Cattleman  hires  killer  to  gain land.   80  min.  7/7. 

August 
A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano  Brazzi,  Christene  Carere,  Joan  Fontaine,  Johnny 
Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- gulesco.  Frenchman  and  teenager  become  romantically involved.   104  min.  8/4. 

FLAMING  FRONTIER  Regalscope,  Bruce  Bennett,  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 
RX  MURDER  CinemaScope,  Rick  Jason,  Marino  Young. Producer  J.  Gossage.  Director  D.  Twist.  85  min. 
THE  FIEND  WHO  WALKED  THE  WEST  CinemaScope. 
Hugh  O'Brian,  Robert  Evans.  Producer  Herbert  B. Swope,  Jr.  Director  Gordon  Douglas.  Western.  Killer destroys  his  victims  in  macabre  style.    101  min.  8/18. 

September HARRY  BLACK  AND  THE  TIGER  CinemaScope,  DeLuxe Color.  Stewart  Granger.  Barbara  Rush,  Anthony  Steel. Producer  John  Braboure.  Director  Hugo  Fergoneje. Drama.  Hunter  is  plagued  with  unhappy  romantic  past and  becomes  involved  with  woman  he  lost.  107  min. 
9/15. 
HUNTERS,  THE  CinemaScope,  DeLuxe  Color.  Robert Mitchum  Robert  Wagner,  May  Britt,  Richard  Eqan. Producer  D.  Powell.  Director  D.  Powell.  War-Action. U.  S.  jet  fighters  battle  Reds  in  Korea.  108  min.  8/18. 

October 
BARBARIAN  AND  THE  GEISHA,  THE  CinemaScope DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston.  Adventure. 
VILLA!  CinemaScope  DeLuxe  Color.  Cesar  Romero, 
Brian  Kleth,  Margia  Dean.  Producer  P.  Skouras.  Di- rector J.  Clark.  Drama.  Mexican  bandit  adventures. 72  min.  9/15. 

November 
IN  LOVE  AND  WAR  CinemaScope,  DeLuxe  Color. Robert  Wagner,  Hope  Lange.  Producer  Jerry  Wald. Director  P.  Dunne. 
MARDI  GRAS  CinemaScope,  DeLuxe  Color.  Pat  Boone, 
Gary  Crosby.  Producer  Jerry  Wald.  Director  E. Goulding . 

December 
A    NICE   LITTLE   BANK   THAT   SHOULD   BE  ROBBED CinemaScope.  Tom  Ewell,  Mickey  Rooney.  Producer Anthony  Muto.  Director  H.  Levin.  87  min. FRONTIER  GUN  Regalscope.  John  Agar,  Joyce Meadows.  Producer  R.  Lyons.  Director  P.  Landers. 
INN  OF  THE  SIXTH  HAPPINESS  CinemaScope,  DeLuxe Color.  Ingrld  Bergman,  Curt  Surgens.  Producer  Buddy Adier.    Director  Mark  Robson. 
ROOTS  OF  HEAVEN,  THE  CinemaScope,  DeLuxe  Color. Errol  Flynn,  Juliette  Greco,  Orson  Welles.  Producer Darrvl  F.  Zanuck.  Director  John  Huston.  Drama.  Man seeks  to  prevent  elephant  slaughter  in  Africa.   131  min. Coming 

RALLY  ROUND  THE  FLAG  BOYS  CinemaScope,  DeLuxe Color.  Joanne  Woodward,  Paul  Newman.  Producer Leo  McCarey.  Director  Leo  McCarey. 
SHADOW  OF  A  GUNMAN  Charles  Bronson,  John  Car- radine.  Producer  Harold  Knox.  Director  Gene  Fow- ler, Jr. 
VIOLENT  ROAD,  THE  Regal  Films.  Gene  Raymond, 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentl», Mark  Damon,  Ann  Doran.  Producer-Director  William F.  Claxton.    78  min. 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Monty Berman.  Adventure.  American  newspaperman  in  Lon- don rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope,  Fernandel,  Anita  Ekberg. Director  Gerd  Oswald.  Producer  Bob  Hope.  Cornedy. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter- national counterfeiters.  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer,  Norma  Eber- 
hardt,  Ray  Stricklyn.  A  Levy-Gardner  Production.  Di- rector Paul  Landres.  Horror.  77  min.  4/28. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra- hame,  Joanne  Gilbert.  Producer  Norman  Retchin.  Di- rector Barney  Girard.  Indian  war  and  Cheyanne Indians. 
RUN  SILENT,  RUN  DEEP  Clark  Gable,  Burt  Lancaster. Producer  Harold  Hecht.  Director  Robert  Wise.  Ad- venture. Submarine  commander  fights  Jap  warships. 93  min.  3/31. 
STEEL  BAYONET  CinemaScope.  Leo  Genn.  Producer- director  Michael  Carreras.  Adventure.  British  troops defend  observation  post  against  German  onslaught. 
78  min. 

May 

EDGE  OF  FURY  Michael  Higgins,  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney, Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the novel  "Wisteria  Cottage".   77  min. FORT  MASSACRE  CinemaScope.  DeLuxe  Color.  Joel McCrea,  Forrest  Tucker,  Susan  Cabot.  Producer  Walter Mirisch.  Director  Joseph  Newman.  Western.  Cavalry- man seeks  revenge  on  Indians.  80  min.  5/12. 
GOD'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina Louise.  Producer  Sidney  Harmon.  Director  Anthony Mann.  Drama.  Filmization  of  Erskine  Caldwell  novel. 
ISLAND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- ducer-director William  Berke.  Musical.  Calypso  film 
filmed'  in  the  Bahama  Islands. THUNDER  ROAD  Robert  Mitchum,  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur 
Ripley.  Melodrama.  T-Men  outsmart  Kentucky  boot- leggers.  92  min.  4/28. 
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TOUGHEST  GUN  IN  TOMBSTONE  George  Montgom- ery.   Producer  Robert  Kent.    Director  Earl  Bellamy. Western.    72  min. 
June 

LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD,  THE Eastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling. Irene  Seidner.  Producer  Fernando  Carrere.  Director Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- ging wife.  72  min. July 

I  BURY  THE  LIVING  Richard  Boone,  Peggy  Maurer. Producers  Band  and  Garfinkle.  Director  Albert  Band. Monster  arises  from  dead.    70  min.  7/21. 
KINGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis,  Natalie Wood.  Producer  Frank  Russ.  Director  Delmer  Daves. 
VIKINGS,  THE  Technirama,  Technicolor.  Kirk  Douglas, Tony  Curtis,  Ernest  Borgnine.  Producer  Jerry  Bresler Director  Richard  Fleischer.  Adventure.  Vikings  raid British  Coast.  A/23. 

August 
BIG  COUNTRY,  THE  Technirama-Technicolor.  Gregory Peck.  Charlton  Heston.  Jean  Simmons.  Producers  Greg- ory Peck,  William  Wyler.  Director  William  Wyler. Ranchers  clash  over  vital  watering  areas  Western min.  8/18. 
CHINA  DOLL  Victor  Mature,  Lili  Hua.  Producer-Di- rector Frank  Boriage.  Drama.  United  States  Air  Force Captain  marries  a  Chinese  girl.    99  min.  9/1. 
DEFIANT  ONES,  THE  Tony  Curtis.  Sidney  Poitier. 
LA  PARISIENNE  Brigltte  Bardot,  Charles  Boyer  Henri Vidal.  Technicolor.  Producer  Francis  Cosne  Director Michel  Boisrond.  Comedy  romance.  87  min.  7/21. 
TERROR  FROM  BEYOND  SPACE,  THE  Marshall  Thomp- son, Shaven  Smith.  Proeducer  Robert  E.  Kent.  Director Edward  L.  Cahn.  Science-fiction.  48  min. 
THE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- son, Elaine  Edwards.  Producer  Robert  E.  Kent.  Direc- tor Edward  L.  Cahn.    Science-fiction,    bh  min. 

September 
COP  HATER  Robert  Loggia,  Gerald  O'Loughiln.  Pro- ducer-director William  Berke. 
GUN  RUNNERS,  THE  Audie  Murphy,  Eddie  Albert Everett  Sloane.  Producer  Clarence  Greene.  Director Don  Slegel,  Smugglers  in  Cuban  revolt.  83  min.  9/25. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden  Carol 
Kelly.  Producer  Frank  Seltzer.  Director  J.  H.'  Lewis. Western.  Rhubarbs  in  Texas  town  kill  innocent  farmers 
"    nin.  9/29. 

October 
MAN  OF  THE  WEST  CInemaScope,  DeLuxe  Color.  Gary Cooper,  Julie  London.  Producer  Walter  M.  MIrlsch 
Director  Anthony  Mann.  Western.  Reformed  gun- slinger  meets  his  old  gang  and  cleans  house  when  they attempt  bank  holdup.    100  min.  9/29. 

November 
WANT  TO  LIVE!   Susan   Hayward.     Producer  Walter Wanger.    Director  Robert  Wise.     120  min. 

HONG    KONG    CONFIDENTIAL    Gene    Barry  Beverly Tyler.    Drama.    64  min. 
MUGGER!  THE  Kent  Smith,  Nan  Martin.  Producer Morns   Helpnn.     Director  William    Burke.     Drama.  74 
SEPARATE  TABLES  Burt  Lancaster,  Rita  Hayworth Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rudolfo  Hoyos Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman. 

Coming 
COUNTERPLOT  Forrest  Tucker,  Allison  Hayes.  Pro- ducer-director Kurt  Neumann. 
FEARMAKERS.  THE  Dana  Andrews,  Dick  Foran.  Pro- ducer Martin  Lencer.  Director  J.  Tourneur.  Melodrama. Brainwashed  Korean  vet  returns  and  finds  his  business being  run  by  subversives.  83  min.  9/29. 
FLAME  BARRIER  Arthur  Franz,  Kathleen  Crowley  Pro- ducer Arthur  Gardner.  Director  Paul  Landres.  Melo- drama. Wife  searches  for  missing  scientist  in  Mexico. 
TEN  SECONDS  TO  HELL  Jeff  Chandler,  Jack  Palance Martine  Carol.  Producer  Michael  Carreras.  Director Robert  Aldrich.  Drama.  Former  German  soldiers  work as  bomb  demolition  experts  after  W.W.  2. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Giliing.  Melo- drama. The  tribulations  of  an  Americean  correspondent on  assignment  in  London.   83  min. 

UNIVERSAL-INTL May 

GIRLS  ON  THE  LOOSE  Mara  Corday,,  Lita  Milan. Director  Paul  Henreld.  Melodrama.  Story  of  girl  gangs. 
I  MARRIED  A  WOMAN  George  Gobel,  Diana  Dors Adolphe  Meniou.  Producer  William  Bloom.  Director  Hai Kanter.  Comedy.  Wife  objects  to  taking  second  place 
80  min  5/12^^"^''*'^'"^  campaign  with  her  husband. LIVE  FAST.  DIE  YOUNG  Mary  Murphy  Norma  Ebej-- hardt.  Producers  Harry  Rybnick,  Richard  Kay.  Director Paul  Henreld.  Melodrama.  The  lives  of  runaway  teen- age girls. 

PORTRAIT  OF  AN  AMERICAN  WOMAN  O  W.  Fischer, Ruth  Lemmerick.  Producer  Herbert  Junghanns.  Direc- tor Helmut  Kantner.  Drama.  A  nude  painting  causes controversy  in  diplomatic  circles.  English  and  German versions. 
June 

HORROR  OF  DRACULA  Technicolor.  Peter  Cushing. Michael  Goregh.  Producer  Anthony  Hinds.  Director Terence  Fisher.  Horror.  Monster  rises  from  coffin  to feed  itself  on  fresh  blood.    82  min.  5/12. 

THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  in  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 
July 

A  TIME  TO  LOVE  CinemaScope,  Eastman  Color.  John Gavin,  Lilo  Pulver.  Producer  Robert  Arthur.  Director Douglis  Sirk.  Filmization  of  Erich  Remarque  novel.  132 min.  4/14. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea, Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack Sher.  99  min. 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman Color.  Jack  Mahoney,  Gilbert  Roland,  Linda  Cristal. Producer  Howard  Christi.    Director  George  Sherman. 

August 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- 

son, Cyd  Charlsse,  Arthur  Kennedy.  Producer  Gordon Kay.  Director  Joseph  Peuney.  Sea  adventure.   120  min. 
VOICE  IN  THE  MIRROR  ClemaScope.  Richard  Egan, Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.  Director  Harry  Keller.   102  min. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- ten.  Director  Charles  Haas.  78  min. 

September 
ONCE  UPON  A  HORSE  CinemaScope.  Dan  Rowan, Dick  Martin,  Martha  Hyer.  Producer-director  Hai Kanter.  85  min. 
RIDE  A  CROOKED  TRAIL  Cinemascope,  Eastman  Color. Audie  Murphy,  Gia  Scala.  Producer  Howard  Pine.  Di- rector Jesse  HIbbs.  Western.  Cowboy  wins  confidence of  citizens,  then  runs  off  with  bank  loot.  Later  reforms 87  min.  7/21. 

October 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  island  and  are  stuck  for  weeks.  Melodrama.  89 min.  7/21. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope,  Eastman Color.  Rory  Calhoun,  Beverly  Garland.  Producer  Gor- don Kay.  Director  Richard  Carlson.  Western.  Busted cavalry  officer  tries  to  clear  himself.    80  min.  9/1. Coming 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kantner. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader,  Joanna  Moore.  Producer  H  Horowitz Director  R.  Carlson. 
BLOOD  OF  THE  VAMPIRE  Eastman  Color.  Donald Wolflt.  Barbara  Shelley,  Vincent  Ball.  Producers  Rob- ert S.  Baker,  Monty  Berman.  Eros  Films  Ltd.  Produc- tion. Director  Henry  Cass.  Horror.  Prison  doctor 
sacrifices  Inmates'  lives  in  transfusion  experiments.  87 min.  10/13. 
MONEY.  WOMEN  AND  GUNS  CinemaScope.  Eastman, Color.  Jack  Mahoney,  Kim  Hunter,  Tim  Honey.  Pro- ducers Howie  Horowitz,  Albert  Zugsmith.  Director Richard  Bartlett.  Drama.  Tale  of  a  pig-tailed  movie tyrant.    80  min.  10/13. 
MONSTER  ON  THE  CAMPUS  Arthur  Franz,  Joanna Moore,  Judson  Pratt.  Producer  Joseph  Gershenson. Director  Jack  Arnold. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color. James  Cagney.  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer. 
PERFECT  FURLOUGH.  THE  CinemaScope,  Color.  Tony Curtis,  Janet  Leigh.  Producer  Robert  Arthur.  Director Blake  Edwards.  Comedy.  Soldier  wins  three  weeks  in Paris  with  married  movie  queen.    93  min.  10/13. 
STEP  DOWN  TO  TERROR  Colleen  Miller,  Charles  Drake, Rod  Taylor.  Producer  Joseph  Gershenson.  Director Harry  Keller.  Drama.  Pyscotic  killer  returns  to  his home  town,  falls  in  love,  then  flees  police.  75  min. 9/15. 
RESTLESS  YEARS.  THE  CinemaScope.  John  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantlne. 

WARNER  BROTHERS 
May 

LEFT  HANDED  GUN.  THE  Paul  Newman,  Lita  Milan. Producer  Fred  Coe.  Director  Arthur  Penn.  Western. Billy  The  Kid  legend.    105  min.  5/12. 

MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes,  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan,  Adventure.  Search  for  man 
who  disappeared  In  Amazon  back  country  in  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kcrshner.  Melodrama.  Youthful  dope peddlers  run  wild.  83  min.  3/3. 
TOO  MUCH.  TOO  SOON  Dorothy  Malono.  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. Biography  of  Diana  Barrymoe.  121  min.  4/14, 
VIOLENT  ROAD  Brian  Keith,  Dick  Foran,  Efram  Zimba- list,  Jr.  Producer  Aubrey  Schenck.  Director  Howard 
Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks.    85  min.  5/12. 

June 
DANGEROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents.    98  min. 

Juh' 

NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormick.  Nick  Adams.  Producer-Director  Mervyn  Le- Roy.  Comedy.  Soldier  upsets  service  life  in  U.  S.  Air Force.    Ill  min.  5/12. 
August 

NAKED  AND  THE  DEAD.  THE  Aldo  Ray,  Cliff  Robert- son. Producer  Paul  Gregory.  Director  R.  Walsh.  War- Action.     Assaulting   of   a   Jap   island.     131    min.  7/7. 

September DAMN  YANKEES  Technicolor.  Tab  Hunter,  Gwen  Ver- don.  Producer-Directors  George  Abbott,  Stanley  Don- nen.  Musical.  Built  around  national  pastime  of baseball.     110  min.  9/15. 
WIND  ACROSS  THE  EVERGLADES  Technicol  r.  Chris- topher Plummer.  Burl  Ives,  Producer  S.  Schulberg. Director  N.  Ray.  Adventure.  Bird  warden  tries  to stop  renegades  in  swamp  land.    96  min.  8/18. 

October 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope,  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward. Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel.  86  min.  5/26. 
ONIONHEAD  Andy  Griffith,  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.  Director  Norman  Taurog. Comedy.  Adventures  of  Coast  Guardsman  before  Pearl Harbor.    I  10  min,  9/29, 

November 
ENCHANTED  ISLAND  Dana  Andrews,  Jane   Powell.  87 
FROM  THE  EARTH  TO  THE  MOON  Joseph  Gotten. Debra  Paget,     100  min. 
HOME  BEFORE  DARK  Jean  Simmons,  Dan  O'Herlihy. Producer-Director  Mervyn  LeRoy.  Drama.  Tormented young  wife  returns  home  from  sanatorium  to  unworthy husband  and  beautiful,  wicked  stepsister.  136  min. 
10/13. 

December 
AUNTIE  MAME  Rosalind  Russell. Coming 

NUN'S  STORY.  THE  WarnerColor.  Audrey  Hepburn Producer  Henry  Blanke.    Director  Fred  Zinnemann. 
WESTBOUND  Randolph  Scott,  Virginia  Mayo,  Karen 
Steele.  Producer  Henry  Blanke.  Director  Budd  Boet- ticher. 
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W  ALD  ON  'NEW  FACES'.  Because  what  he  had  to  say  is  of 
vital  importance  to  the  future  of  our  industry,  we  are  turnio'^ 
o^er  this  page  to  Jerry  W'ald,  the  producer.  The  remarks  fol- 

lowing comprised  a  part  of  his  address  to  the  recent  TOA  con- 
vention in  Miami: 

"Gentlemen.  I  ha\o  the  feeling  that  possibly  all  of  us,  bo:h 
producers  and  exhibitors,  are  fumbling  the  ball  in  one  of  the 
most  basic  areas  of  modern  merchandising  I  By  this  I  mean  that 
we  are  ignoring  the  tremendous  public  interest  in  new  products. 
During  the  past  twenty  years  the  public  has  been  conditioned 
to  constantly  look  for  something  new  in  what  they  buy.  Suc- 

cessful manufacturers  are  continually  revitalizing  their  product, 
adding  something  new  to  it,  introducing  new  models,  new 
impro\  ements,  new  wavs  of  merchandising  and  selling  it. 

"In  our  field,  the  concept  of  newness  is  just  as  important  as 
it  is  anywhere  else.  For  instance,  in  production  we  have  to  look 
for  new,  fresh,  and  original  stories  that  will  attract  people  to 
the  box  office.  In  promotion  and  advertising  we  have  to  look 
for  new  ways  to  reach  an  ever  widening  public.  In  exhibition, 
theatre  owners  have  to  make  their  theatres  newly  attractive,  etc. 
But  what  I  want  to  talk  about  especially  today  is  something 
that  concerns  us  ail  equally,  and  that  is  the  importance  of  new 
faces.  They  are  one  of  the  most  valuable  commodities  we  have 
to  offer.  Yet  I  fear  that  exhibitors  sometimes  fail  to  recognize 
their  value.  They  show  resistance  in  an  area  where  there  is 
actually  a  gold  mine  of  profit. 

"I  don't  want  to  pass  the  buck,  but  it  has  been  my  experience 
many  times  that  I've  heard  exhibitors,  when  given  a  picture 
featuring  new  faces,  say:  'Wait  a  minute,  does  the  picture  have 
a  Brando,  a  Holden  or  a  Peck  in  it.-*  If  not,  how  can  I  sell  it?' 
Of  course  these  stars  are  great  box  office  and  their  names  shine 
brightly  on  marquees  all  over  the  world.  I  certainly  don't 
mean  to  minimize  their  importance.  But  what  I  am  criticizing 
is  an  attitude  that  makes  us  dependent  on  a  mere  handful  of 
top  star  names  to  sustain  our  business. 

It  is  highly  dangerous  for  any  business  to  remain  static,  and 
this  is  nowhere  more  true  than  in  the  picture  business.  But 
when  we  require  every  picture  to  have  a  Wayne  or  a  Cooper 
in  it,  we  are  only  thinking  of  today  and  giving  no  heed  to  the 
future.  Audiences  are  constantly  seeking  something  new  in 
entertainment.  And  an  important  part  of  this  newness  are  the 
bright,  new,  young  faces.  The  showman  who  refuses  to  par- 

ticipate in  this  advance  is  like  a  Cadillac  dealer  who  says,  'No, 
the  1956  model  sold  well  and  we're  going  to  stick  with  it — it 
was  very  popular  and  who's  interested  in  a  new  model  anyway.-*' 

"Just  like  the  Cadillac  people  or  any  other  manufacturers  and 
merchandisers,  we  have  to  put  out  new  product  to  stay  alive. 
What  we  have  to  recognize,  is  that  neu  iiess  is  one  of  our  most 
important  selling  pegs.  All  big  corporations  keep  introducing 
a  steady  stream  of  new  products  because  they  know  that  the 
public  likes  new  things.  This  applies  to  new  faces  on  our 
screens  just  as  much  as  to  automobiles,  toothpaste  or  floor  wax. 

"A  few  decades  ago  manufacturers  liked  to  advertise  how 
long  their  products  had  been  on  the  market.  This  approach  to 
selling,  however,  has  long  since  fallen  by  the  wayside.  Today's 
selling  methods  emphasize  the  new.  Advertisers  show  young 
people  using  new  products,  and  new  styles  of  advertising  cam- 

paigns keep  pace  with  the  new  merchandise  they  promote. 
Products  that  have  been  on  the  market  for  several  years  have 
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to  be  rejuvenated  at  regular  intervals  by  the  introduction  of 
ncv.  secret"  ingredients  or  something  else  that  makes  the  prod- uce now  and  exciting  to  the  buyer. 

""As  a  film  producer,  I  rnus:  constantly  try  to  put  new  and 
fresh  elements  in:o  car'.i  pioduction.  I  must  ask  myself:  has 
t.KS  been  seen  bd'orc?  If  so,  it  is  unlikely  the  public  is  going 
to  want  to  see  it  a3a-n.  Th?  surest  road  to  a  box-office  flop  is 
to  try  to  remake  last  year's  hit.  But  besides  new  stories  we  also 
must  offer  fresh  personalities.  To  stress  the  importance  of  this 
is  by  no  means  an  attack  on  the  star  system.  Even  long  estab- 

lished stars  can  have  their  careers  revitalized  and  stimulated  by 
being  cast  in  a  new  and  different  role  than  they  are  accustomed 
to  playing.  The  value  of  newness  works  in  every  direction. 

"'Producers  and  exhibitors  both  have  been  guilty  of  ignoring 
the  value  of  new  names.  Instead  of  capitalizing  on  them,  they 
have  been  afraid  of  them.  Of  course,  it  takes  courage  to  strike 
out  in  new  directions  and  to  make  constructive  use  of  the  un- 

tried and  untested.  But  if  we  are  to  survive,  this  is  exactly 
what  we  have  to  do.  We  have  to  build  star  names  today  for 
tomorrow.  Young  people  of  talent  have  to  be  given  every 
chance  to  be  seen.  There  is  box  office  value  in  their  youth  and 
newness  for  today,  and  for  tomorrow  there  is  always  the  po- 

tential creation  of  another  top  star. 

"These  bright  new  faces  are  going  to  be  the  mainstay  of  our 
industry  in  the  future.  Therefore,  I  think  both  producers  and 
exhibitors  must  get  behind  them  with  enthusiasm  and  confi- 

dence. With  both  the  major  and  independent  producers  be- 
coming more  and  more  aware  of  the  necessity  for  new  faces, 

the  exhibitors  must  understand  this  need  as  well.  You  gentle- 
man should  not  take  a  back  seat  and  say  'show  us."  This  is  not 

enough.  On  the  contrary,  we  need  your  vital  participation  and 
cooperation  in  this  line  of  expansion.  Teddy  Roosevelt,  back 
in  1910,  insisted  that  the  lumber  companies  should  plant  seed- 

lings for  every  tree  that  was  chopped  down.  This  is  what  we 
must — and  are — doing  today.  Only  in  this  way  can  we  be  as- 

sured of  the  same  kind  of  new  grow  th  in  the  motion  picture 
industry  that  the  lumber  industry  is  assured  of. 

"I  would  like  to  reiterate  what  I  said  in  a  talk  I  gave  recent- 
ly on  the  coast:  that  if  an  independent  company  like  mine,  as 

an  example,  doesn't  plan  for  the  future,  it  is  doomed.  An  im- 
portant part  of  these  plans  is  establishing  a  pool  of  fresh 

talent  to  draw  from.  It  is  worth  many  millions  of  dollars.  At 
Fox,  Mr.  Skouras  and  Mr.  Adler  have  shown  great  confidence 
in  the  future  with  their  new  talent  program.  It  has  and  will 
continue  to  pay  off  handsomely,  not  only  in  new  players,  but 
in  orher  vital  production  elements  such  as  directors,  writers, 
composers  and  producers.  We  must  never  forget  that  tomorrow 
is  built  out  of  today,  and  that  through  the  cooperation  of  pro- 

ducers and  exhibitors  in  giving  new  talent  a  chance  we  are  do- 
ing something  vitally  constructive.  //  is  the  best  insurance  we 

can  take  out  for  a  successful  and  happy  future.  " 
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By  Philip  R.  Ward 

A  BULLISH  TREND  UNFOLDS.  Although  economic  recov- 
ery is  far  from  complete,  leading  motion  picture  stocks  are 

doggedly  inching  higher  than  the  Empire  waistline. 

For  the  most  part  the  upswing  has  been  gradual  and  unob- 
trusive. Daily  gains  are  generally  in  fractions  and  it  is  not 

until  a  month  or  more  has  passed  that  the  full  measure  of  the 
advances  are  realized. 

In  one  or  two  instances,  namely  L'niversal  and  Loew's,  Inc., 
robust  price  gains  have  been  engineered  by  factors  extraneous 
to  operations,  but  in  the  main  present  price  levels  ha^e  not  had 
to  rely  upon  speculati\e  portents  such  as  spin-offs  or  rumored 
studio  liquidations  to  achie\  e  their  present  range.  Take  Loew's; 
though  propelled  some  8  points  by  the  prospect  of  a  proxy 
contest,  recent  studio  reco\ery  has  been  sufficient  to  sustain 
the  newly  inflated  \  alue  of  its  shares.  Indeed,  there  are  those 
who  confidently  anticipate  a  new  climb  to  the  vicinity  of  $30. 

Uni\  ersal  registered  a  remarkable  rise  of  51/^  points  in  Octo- 
ber. At  one  point  in  that  month  the  stock  sold  fully  7I/4  points 

higher  than  its  closing  price  as  of  September  30.  Actually  the 
gain  coincided  with  an  uptrend  in  the  stock  of  Decca,  which 
controls  some  829'f  of  L'  common.  The  rally  in  both  companies 
came  on  the  heels  of  unconfirmed  stories  dealing  with  a  pos- 

sible sale  of  the  Universal  studios.  This  has  been  most  urgently 
denied  b\  companv  officials. 

Taking  the  denials  at  their  face,  the  wide  increase  in  U  shares 
becomes  most  baffling,  since  operational  gains,  by  President 
Rackmil's  own  language,  will  be  no  o\ernight  thing.  The  fact 
remains  that  there  has  been  only  a  moderate,  if  abo%e  average, 
demand  for  U  shares.  Since  precious  few  of  these  shares  are 
usually  available  (owing  to  the  Decca  ownership)  the  marked 
upthrust  developed  despite  limited  buying  pressure.  The  big 
question  is  what  prompted  the  demand.  Searching  for  an 
answer  makes  U  a  most  interesting  case  problem. 

Paramount  wormed  its  way  to  a  year  high  in  October,  and 
now  in  early  November  has  set  another  at  4"'l/2,  up  some 
points  in  five  weeks.  United  Artists  was  a  pleasant  October 
performer,  gaining  3V8  points  in  all  during  which  it  established 
a  )  ear  high  of  its  own.  In  part  the  rise  may  be  attributed  to  an 
acquisition  of  Associated  Artists,  but  the  principal  reason  is  the 
steady  rise  in  UA  earnings. 

The  most  significant  feature  of  the  beha\ior  of  movie  stocks 
is  consistence  The  Film  BL  LLtTlN  Cinema  Aggregate  reports 
an  October  gain  of  97^  points  for  film  companies,  marking  the 
seventh  consecutive  month  in  which  this  category  has  gone  up. 
Theatre  company  stocks  were  up.  too.  Listed  below  are  Cinema 
Aggregate  figures  indicating  the  close  for  1957  and  for  Sep- 

tember and  October  1958. 

Close  1957 
September,  1958 
October,  1958 

Film  Comp<t)iies  Theatre  Companies 
112  291/8 
159  3/8  343/4 
1691/4  353/8 

0 O 

NO  BUSINESSMEN  LIKE  SHOW  BUSINESSMEN.  The 
constant  dollar  high  potential  for  the  smaller  businessman  in 
the  entertainment  industry  is  pointedly  underscored  by  one  of 
Fortune  Magazine  s  "Short  Stories  of  Enterprise,"  appearing  ia 
the  November  issue.  "Lewis  R.  Chudd,  forty-six,  is  an  uncom- 

plicated man  with  a  simple  philosophy:  he  is  in  business  to 
make  money.  The  easiest  way  to  make  money,  he  found,  is  in 
the  record  business  and  you  don't  have  to  know  anything  about 
music  to  do  it.  Chudd,  no  musician,  is  sole  owner  of  Imperial 
Records,  Inc.  .  .  .  which  is  the  largest  privately  owned  inde- 

pendent label  in  the  industry.  It  is  also  one  of  the  most  profit- 
able; sales  are  running  at  SIO  million  a  year,  net  before  taxes 

at  16%.  Chudd  accomplishes  this  with  only  14  employees,  in- 
cluding himself;  it  works  out  to  an  astonishing  $115,000  gross 

profit  per  employee  per  year. 

"At  war's  end  he  had  saved  up  $10,000.  He  sensed  an  vsi- 
filled  market  for  Spanish  music  in  the  U.S.,  invested  $5,000  in 
100  recordings  he  made  in  Mexico.  He  turned  a  50%  profit 
on  them,  went  on  to  make  Spanish  versions  of  current  U.  S. 
hits,  which  he  sold  in  Latin  America  and  the  U.  S.  In  1947 
(his  first  full  year  in  business)  he  made  25%  gross  profit  on 
sales  of  $400,000.  To  do  this  spend  nine  months  on  road  lin- 

ing up  disk  jockeys,  and  selling  his  wares.  When  the  renais- 
sance of  square  dancing  came  in  early  1947,  most  dealers  were 

handling  only  major  labels,  and  none  of  the  majors  had  square- 
d-nce  records.  Chudd  did  and  he  got  his  records  into  the  music 
shops  as  needed  specialties.  He  swung  from  square-dance  into 
countrv  and  western  rhythm  and  blues,  and  was  ready  with 

performers  and  distribution  facilities  when  rock  'n'  roll  hit  the' ju\enile  set  four  years  ago. 

"Chudd  finds  out  what  the  public  wants  through  a  unique 
intelligence  system.  He  spends  much  of  his  time  cultivating, 
mostly  by  phone,  disc  jockeys  and  his  thirty-eight  distributors, 
They  tip  him  off  to  local  talent,  and  he  has  a  remarkable  list 
of  "discoveries',  including  Fats  Domino  (sales:  40  million  rec 
ords),  Billy  Briggs  (discovered  in  a  Texas  tank-town  pub) 
Slim  Whitman,  Ricky  Nelson,  and  Johnny  Garner.  Chudd 
c.lso  listens  to  all  performers  who  come  to  his  Hollywood  oflfice 

"After  twelve  years  of  profitable  business  Chudd  has  builtj 
up  sizable  reserves  in  cash  and  government  bonds.  Now  he  is 
trying  to  buy  Continental  Broadcasters,  Inc.,  Washington,  D.  C, 
a  six  station  radio  chain  for  $2  million  ($1,200,000  in  cash) 
because  he  thinks  the  chain  can  show  a  yearly  profit  of  $1 

million." 
Is  there  a  lesson  for  mo\ie  people  in  Mr.  Chudd  s  example 

of  enterprise.-*  We  think  there  is. 
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Opp€Priuniit/ 
far  Exhibit ian 

The  invitation  tendered  by  20th 
Century-Fox  president  Spyros  Skouras 
to  143  exhibitors  from  all  sections  of 
the  country  to  a  meeting  at  his  com- 

pany's home  office  on  November  14  is 
a  vital  and  necessary  first  step  in  deal- 

ing with  the  problems  that  beset  our 
industry. 

Mr.  Skouras'  bold  stroke,  it  is  to  be 
hoped,  will  ultimately  lead  to  an  all- 
industry  round-table  discussion.  This  is 
his  plan.  But,  initially,  it  is  essential 
that  the  exhibition  branch  learn  to 
speak  with  one  tongue  on  issues  of 
common  interest.  Only  thus  can  it  com- 

mand the  respect  of  the  producers  and 
distributors. 

In  letters  sent  to  five  leading  ex- 
hibitor groups — National  Allied,  TOA, 

MMPTA,  ITOA  and  Southern  Cali- 
fornia Theatre  Owners  Association — 

and  to  representative  groups  of  theatre- 
men  in  30  exchange  territories,  has 
Mr.  Skouras  wisely  advised  that  he  will 
merely  convene  the  meeting.  From 
there,  it  will  be  up  to  the  exhibitors 
to  elect  their  chairman,  then  to  map 
the  plans  for  the  subsequent  industry- 

wide conference. 
Two  conditions  which  Mr.  Skouras 

endorses  for  the  all-industry  meeting 
are  of  especially  important  nature.  First, 
he  suggests  that  a  neutral  site  be 
selected,  an  "off-place,  away  from  New 
York."  One  can  only  assume  that  this 
suggestion  derives  from  the  feeling  that 
the  discussions  would  be  freer  and  less 
subject  to  influence  by  legal  depart- 

ments. Certainly,  this  would  create  a 
better  atmosphere  for  collaboration. 

Second,  he  finds  merit  in  the  sugges- 
tion by  National  Allied  president  Hor- 
ace Adams  that  the  industry  conclave 

be  headed  by  a  distinguished  American 
not  connected  with  motion  pictures, 
"such    as    Associate    Justice  William 

Douglas  of  the  U.S.  Supreme  Court, 
or  someone  of  similar  stature.  " 

A  chairman  of  the  calibre  and  char- 
acter of  Justice  Douglas  would  be  most 

desirable,  but,  regardless  of  who  guides 
the  all-industry  conference,  everyone  can 
agree  wholeheartedly  with  Mr.  Skouras 
that  it  "must  be  held  in  a  climate  of 
confidence  and  mutual  respect.  '  For, 
as  he  says,  "Only  in  this  atmosphere can  we  lead  to  the  creation  and  de- 

velopment of  one  industry  organization 
that  will  serve  as  a  forum  for  all  of  us 
with  present,  or  pending,  or  as  yet  un- 

born problems.  ' 
While  Friday's  meeting  is  not  as 

comprehensive  in  scope  as  originally 
envisioned  by  Allied,  it  is  an  initial 
move  in  the  right  direction.  For  what 
Mr.  Skouras  has  done  here  is  to  present 
to  exhibitors,  regardless  of  their  afflu- 

ence or  affiliation,  a  golden  opportunity. 
We  hope  they  will  hear  it  knocking  at 
their  door  and  grasp  it. 

Acie€i  fVis^ly 

Eaetv^s  Baard 

The  overwhelming  board  decision  to 
preserve  M-G-M  as  the  prime  assest 
of  Loew's,  Inc.  is  a  victory  for  that 
company's  shareholder.  Their  forebear- 
ance  during  the  past  troubled  years 
entitles  them  to  an  operational  align- 

ment embod)ing  the  greatest  profits 
potential.  In  a  no  less  restricted  sense, 
it  is  a  victory  for  the  entire  industry 
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and  especially  for  exhibitors,  by  reason 
of  the  fact  that  the  rehabilitation  of 
the  studio  plant  may  now  continue  un- 

abated under  the  husbandry  of  the  same 
key  personnel  who  ha\e  lately  reestab- lished M-G-M  to  a  commanding  posi- 

tion as  a  production  organization. 

For  Joseph  'Vogel,  who  has  staunchly weathered  so  much  corporate  conflict, 
it  is  less  a  victory  than  a  justification. 
To  have  returned  Mr.  Vogel  to  super- 

vision of  the  theatre  company,  which 
was  the  plan  of  the  opposition,  struck 
us  as  a  palpable  waste  of  a  key  human 
resource  and  an  ironic  reward  for  con- 

crete accomplishment.  By  a  propitious 
piece  of  timing  the  reverse  spin-off 
proposition  came  to  a  head  at  pre- 

cisely an  hour  that  may  be  characterized 
as  M-G-M's  finest  in  a  fiscal  sense — in 
many  years.  The  recovery  development 
thus  added  a  "Perils  of  Pauline  "  touch 
to  the  proceedings  and  gave  the  lie  to 
the  vocational  counseling  assertion  that 
Vogel's  exhibitor  background  rendered 
him  more  suitable  in  that  duty  than  in 
command  of  a  vast  production  com- 

plex. To  the  contrary,  by  record  and 
by  deed,  Mr.  Vogel  rightly  joins  such 
luminaries  as  Spyros  Skouras,  Barney 
Balaban,  among  others,  who,  in  step- 

ping from  the  exhibition  branch, 
brought  to  the  production  scene  that 
rarest  of  management  amalgams:  a 
seasoned  practicality,  a  robust  show- 

manship and  a  hardened  grass-roots 
instinct  culled  from  fraternity  with  the 
public.  These  are  the  credentials  of 
Mr.  Vogel,  a  thoroughly  experienced 
theatreman,  and  he  has  already  pro- 

vided ample  evidence  that  he  possesses 
the  know-how  to  make  the  Metro  lion 
roar  as  of  old. 
The  other  contention  put  forth  by 

the  Vogel  opposition,  Messrs.  New- 
man and  Green,  dealt  with  the  pre- 

sumed stability  of  theatre  earnings  as 
opposed  to  the  volatile  income  record 
of  film  studios.  Loew's  was  bound  to 
grow  progressively  weaker  financially, 
they  argued,  if  the  studio  was  to  be ( Continui'd  on  Page  10) 
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The  Horse's  Mouth" 

Su4iHed4.  'R^ltCKf  O  O  O 
Alec  Guiness  in  another  impudent,  laugh-provoking 
characterization.  Will  delight  art  film  fans,  discriminat- 

ing audiences. 

AlcL"  Guiness,  fresh  from  his  award-winning  stint  in  "Ri\er 
Kwai",  returns  as  impeccable  and  vital  a  performer  as  ever  in 
the  role  of  Jovce  Carey  s  roistering,  impudent,  rankling,  lovable 
old  iconoclast  and  artist.  Gulley  Jimson.  "The  Horse's  Mouth  " is  funnv,  sometimes  touching,  always  delightfully  entertaining. 
This  United  Artists  release  is  probably  the  meatiest  entertain- 

ment the  British  ha\  e  sent  us  in  many  a  moon  and  should  keep 
art  houses  SRO  all  winter  long,  while  its  chances  on  the  gen- 

eral market  look  surprisingly  good.  Ronald  Neame  has  directed 
with  a  bright  eve  for  peppery  or  pompous  characters,  the  script 
by  Guiness  himself,  while  a  bit  rambling,  has  solid  virtues  in 
genuinely  hilarious  lines  and  situations,  and  John  Bryan's  pro- duction values  are  all  in  perfect  Technicolored  taste.  The  star 
is,  of  course,  superb,  making  an  almost  giant  figure  of  fun  and 
fancy  out  of  half-dotty  painter  and  still  keeping  him  within 
heroic,  ruggedly  individualistic  proportions.  He  is  far  and 
awav  superior  to  all  the  respectable  Londoners  he's  constantly 
coming  to  loggerheads  w  ith.  Since  these  poor  souls  are  a  varied 
and  colorful  lot  themselves,  the  incidents  depicted  have  gusto, 
wit  and  wonderfully  human  charm.  Kay  Walsh  is  splendid  as 
the  barroom  drudge  enamored  of  Gulley,  Renee  Houston  all 
sly  sweetness  as  his  former  wife,  Mike  Morgan  stammeringly 
sensiti\e  as  his  teenage  disciple,  Robert  Coote  and  Veronica 
Turleigh  screamingly  befuddled  as  some  Mayfair  art  collectors 
and  Ernest  Thesiger  sadly  droll  as  Gulley's  sometime  bene- 

factor. All  these  performers  and  innumerable  others  play  out 
the  adventures  of  the  star  in  finding  walls  to  paint,  money  to 
do  it  with  and  the  police  not  to  bother  him.  The  plot  is  mere 
convention;  characterization  and  crazy  quilting  of  e\ents  is  the 
source  of  the  fun. 

United  Artists.  93  minutes.  Alec  Guiness,  Kay  Walsh.  Mike  Morgan.  Produced  by John  Bryan.    Directed  by  Ronald  Neame. 

"Enchanted  Island.' 

Implausible  tale  of  romance  on  cannibal-inhabited  isle. 
Technicolor,  Dana  Andrews,  Jane  Powell,  but  weak  plot. 

Herman  Melville's  symbolic  saga  of  the  South  Seas,  "Typee", 
turns  up  in  this  Benedict  Bogeaus  production  with  some  shim- 

mering Technicolor  photography,  a  few  rumbling  tribal  drums, 
stars  Dana  Andrews  and  Jane  Powell  and  a  plot  that  is  unin- 

tentionally farcial.  Its  playing  time  will  be  restricted  to  lower- 
half  dual-billing,  with  best  prospects  in  action  houses.  Orig- 

inally an  RKO  film  but  now  under  Warner  release,  "Enchanted 
Island"  tells  the  highly  implausible  19th  century  tale  of  two 
seamen,  Andrews  and  his  chum  Don  Dubbins,  who  jump  a  real 
low-life  U.  S.  ship  and  take  refuge  on  an  island  supposedlv  in- 

habited by  cannibals.  These  man-eaters,  an  otherwise  com- 
placent lot  who  call  themselves  the  Typees,  don't  dig  their 

fangs  into  the  boys  right  off;  they  inscrutably  sit  this  dinner 
out  daring  which  time  native  girl  Miss  Powell,  of  all  people, 
makes  her  entrance  replete  with  grass  skirt  and  the  limited 

Su4Ue4^  IRaicHf       O  O  O  O    TOPS  Q 

Hollywood-Pacific  dialogue  used  on  such  occasions.  Under  a 
tropic  moon,  Andrews  loses  his  heart  to  her,  they  marry,  honey- 

moon blissfully  and  then  the  groom  discovers  his  mate  Dubbins 
has  been  done  in  by  his  hungry  relatives.  As  scripted  by  James 
Leicester  and  Harold  Jacob  Smith  and  directed  by  Allan  Dwan, 
"Enchanted  Island"  has  little  to  recommend  it  but  the  scenery 
and  a  few  flurries  of  action  aboard  ship  and  towards  film's  end 
w  hen  the  natives  begin  to  stir  things  up.  Fortunately,  Andrews 
and  Dubbins  are  forceful  enough,  Ted  de  Corsia  makes  a  nicely 
hardbitten  captain  and  Arthur  Shields  a  good  rummy  before 
the  mast.  Miss  Powell,  although  miscast,  is  still  decorative  and 
her  last  scenes,  when  she's  harpooned  by  her  people  for  trying 
to  save  Andrews,  show  her  in  sweet  and  tender  regard.  An- 

drews, incidentally,  eventually  eludes  his  pursuers,  gets  back  to 
the  ship  he  spurned  and  sails  off  for  further  adventures. 

Warner  Bros,  release.  93  minutes.  Dana  Andrews,  Jane  Powell,  Don  Dubbins. 
Produced  by  Benedict  Bogeaus.    Directed  by  Allan  Dwan. 

"My  Uncle" 

ScuiHC^  l^atuu^  O  Q  O 

Rating  is  for  art  houses.  Should  do  well  in  class  situa- 
tions, too.  Jacques  Tati's  further  adventures  of  his  "Mr. 

Hulot".  In  color. 

Jacques  Tati  whose  fabulously  droll  cinematic  characteriza- 
tion. Mr.  Hulot,  is  rapidly  becoming  a  folk  hero  of  the  art 

houses,  now  places  his  felicitous  creation  right  smack  center 
with  the  gadgets  and  ultra  push-button  fripperies  of  the  modern 
home.  Filmed  in  Eastman  Color,  with  both  titled  and  dubbed 
\  ersions,  "My  L'ncle  "  is  a  delightful  pantomime  spoof  that 
will  delight  art  film  fans  and  discriminating  audiences  every- 

where. Dumped  into  a  suburban  deluxer  that  e%  en  Frank  Lloyd 
W  right  might  think  twice  about  inhabiting,  Mr.  Hulot,  bache- 

lor of  the  old  school  and  happy,  non-neurotic  days  gone  by, 
gets  all  strung  up  with  electrical  doors,  fireless  cookeries  and 
chairs  that  defy  one's  form.  He  also  has  an  even  weirder  time 
romping  through  an  immaculate  factory,  designed  in  fine  Flash 
Gordon  style  and  oozing  with  unending  productions  of  plastic 
hose.  Jutaposed  with  all  this,  of  course,  is  Mr.  Hulot's  sane  and 
carefree  world  existing  in  the  section  of  Paris  that  has  charm- 

ingly ignored  the  twentieth  century.  Into  this  world  comes  Mr. 
Hulot's  10-year-old  nephew,  fleeing  the  spick-and-spandardized 
climate  of  his  parent's  home,  the  suburban  deluxer  Mr.  Hulot 
had  just  visited.  At  any  rate,  these  zany,  if  rambling,  adven- 

tures are  the  highly-humorous  ingredients  of  this  new  French 
comedy,  in  which  Jacques  Tati  not  only  plays  the  befuddled 
and  befuddling  hero,  but  also  is  responsible  for  producing,  di- 

recting and  co-authoring,  along  with  Jacques  Legrange.  As 
usual,  most  of  the  comic  genius  derives  from  the  star's  breezy repertoire  of  pantomime,  (Mr.  Hulot  never  speaks,  he  justs 
mumbles),  a  bouncy  disregard  for  orthodox  camera  techniques 
and  a  frankly  bizarre  assemblage  of  sounds.  Tati  has  enormous 
fun  stripping  France's  gray  flannel  set  of  its  pretensions  and 
gaga  standard  of  living,  especially  at  a  garden  party  where  fish 
fountains  spout  streams  of  water  each  time  a  new  guest  arri\es 
and  where  Mr.  Hulot,  by  pressing  a  few  wrong  buttons,  un- 

settles everyone  and  e\erything. 

Continental  Distributing.  110  minutes.  Jacques  Tati,  Alain  Becourt.  Produced  and directed  by  Jacques  fati. 

O    GOOD       0  0-.  AVERAGE     '    O  POOr" 
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'1  Want  to  Live"  Powi 

SeUCKC^  1^€U£k<^  Q  O  O  plus 

Powerful  story  of  "Bloody  Babs"  Graham,  superbly 
acted  by  Susan  Hayward.  Another  "I'll  Cry  Tomorrow" , 
it  should  roll  up  big  grosses  in  metropolitan  areas. 

United  Artists'  "I  Want  To  Live  '  opens  with  a  kaleidoscope 
of  Frisco  dives,  waterfront  junkies,  neon-lighted  flophouses, 
tinsel-eyed  shills,  Gerry  Mulligan's  trumpet,  smoke  and  booze 
— in  short,  all  the  desperation  of  humanity  out  for  kicks  at 
two  in  the  a.m.  It  ends  with  its  heroine  strapped  to  the  chair 
in  the  gas  chamber  at  San  Quentin.  This  is  powerful  exploita- tion stufif. 

The  heroine  is  a  real  life  personage,  Barbara  Graham,  the 
"Bloody  Babs  "  of  the  famed  1956  West  Coast  trial,  and  she 
is  played  with  shattering  sensibility  by  Susan  Hayward  in  a 
film  which  the  star,  along  with  producer  Walter  Wanger,  (both 
"retired  "  from  the  screen  during  the  last  few  years),  ha%e 
chosen  as  a  "comeback  "  offering.  "I  Want  To  Live  "  is  not  onlv 
a  personal  triumph  for  them,  but  also  one  of  those  professional 
windfalls  that  sweep  up  with  huzzas  all  the  other  talents  con- 

cerned. As  staged  by  Robert  Wise  from  a  Nelson  Gidding- 
Don  Mankiewicz  script  and  a  John  Mandel  jazz  score,  this 
Figaro  Inc.  presentation  is  everything  you  could  want  in  the 
way  of  bristling  realism  and  trenchant  social  comment.  It  is 
also,  incidentally,  one  of  the  best  dramas  of  the  vear.  It  will 
be  one  of  the  season's  big  grossers  in  metropolitan  areas,  but 
the  hinterlands  may  find  it  too  rugged  for  their  taste. 

Cool,  yet  crackingly  alive,  indeed  at  times  even  sa\age,  the 
film  gives  a  hard  look  at  a  hard-luck  dame  who  ran  the  gamut 
of  arrests,  kicked  up  more  than  her  heels  at  the  law  and  was 
a  natural  child  of  what  can  only  be  tagged  the  "beat  genera- 

tion" of  the  underworld.  As  she  lived  it,  that  world  was  raw, 
racy  and  a  nightmare. 

Based  on  Pulitzer  Prize  newspaper  articles  by  Ed  Montgom- 
ery and  the  letters  of  Babs  herself,  what  we  get  here  is  an 

atmosphere  of  almost  total  corruption  as  we  watch  our  heroine, 
spunky  and  unsentimental,  wend  her  way  from  one  lower- 
depths  cafe  to  another,  first  as  a  backroom  party  doll,  then  as 
a  poker-game  floozy  and  later  into  any  stray  crime  promising 
thrills,  including  forgery  and  perjury.  Babs,  however,  was  not 
completely  a  clod:  she  read  poetry,  had  her  own  code  of  justice 
which  found  her  taking  a  year's  rap  for  a  friend,  and  at  one 
stage  quite  sincerely  attempted  marriage  with  a  handsome 
young  bartender.  She  drew  the  joker  here,  though,  when  the 
spouse,  dope-ridden  and  weak,  spent  her  last  dollars  on  a  fi.x, 
leaving  her  stranded  with  their  child,  towards  whom  Babs  had 
directed  all  her  misspent  love.  Later,  haunted  by  bill  col- 

lectors, she  teams  up  with  some  old  pals,  the  gamblers  Emmett 
Perkins  and  Jack  Santo,  only  to  wake  up  one  morning  in  a  cell 
charged  with  the  brutal  murder  of  an  old  lady,  a  crime  which 
Perkins  and  Santo,  also  indicted,  testify  she  did. 

It's  an  unrelenting  tale  and  it  gets  more  so  as  we  watch  the 
press,  spearheaded  by  Ed  Montgomery,  go  to  work  on  her  as 
a  bloody  femme  fatale,  the  police  trick  her  into  using  a  trumped 
witness  and  evidence  from  a  one-time  confederate,  out  to  save 

[  More  REVIEWS 

rful.  Realistic.  Dramatic 

his  neck,  place  her  at  the  scene  of  the  crime.  The  jury  con- 
demns her  and  the  last  quarter  finds  her  sweating  it  out  await- 

ing the  gas  chamber  over  a  period  of  months  while  clemency 
pleas  are  heard,  last-minute  stays  are  granted  and  people  like 
Montgomery,  now  convinced  of  her  innocence,  stir  up  public 
opinion  in  her  favor.  All  is  useless,  though.  Barbara  Graham 
after  days  and  nights  of  mercilous  emotional  torture  goes  into 
the  chamber,  blindfolded  so  she  need  no  longer  look  on  human- 

ity, the  humanity  that  crowded  around  as  at  a  zoo  during  her 
trial  and  now  watches  as  witnesses  to  her  death. 

Exhibitors  can  see,  just  in  outline  alone,  "I  Want  To  Live  ' is  indeed  strong  stuff.  Everything  about  it  is  uncompromising, 
from  the  rattling  dialogue  of  the  script,  as  bawdy  and  glinty  as 
anything  in  the  novels  of  Kerouac  and  Algren,  to  the  sad-toned 
but  sharp  and  strangely  sardonic  score  played  in  real  game  style 
by  Gerry  Mulligan,  Shelley  Manne,  Art  Farmer  and  others. 
Then,  too,  the  direction  of  Robert  Wise  is  an  amazingly  de- 

Barbara  Graham  (Susan  Hayward)  entertains 
sailors  at  a  iiild  party  in  San  Francisco 

tailed,  witheringly  exact  presentation,  one  that  makes  full  use 
of  a  perfectly-pitched  ear  for  the  e\  eryday  world  and  its  bizarre 
undercurrent  and  one  that  clips,  edits  and  paces  with  an  intense 
and  all-knowing  artistry.  Technically  speaking,  nothing  in  this 
film  ever  falls  fiat  and  its  cumulative  power  is  overwhelming. 

A  large  and  expert  cast,  (besides  the  star  the  standouts  in- 
clude Simon  Oakland  as  Montgomery,  Virginia  Vincent  as 

Bab's  loval  friend  who  turns  from  B-girling  to  happy  marriage 
and  Wesley  Lau,  Bob's  dissolute  husband),  gifted  craftsmen  and 
a  topflight  producer  have  all  banded  together  to  hammer  out 
some  real  cinematic  thunder.  Not  since  "I'll  Cry  Tomorrow" has  three  been  such  a  chillingly  compassionate  display  of  female 

disintegration  and  not  since  France's  "We  Are  All  Murderers" has  one  been  stirred  by  such  a  staggering  indictment  of  capital 

punishment.  It  is  this  last  point,  probably  the  film's  raisoii 
d'etre  that  places  "I  Want  To  Live"  alongside  of  "The  Defiant 
One"  as  one  of  the  year's  two  great  social  dramas. 
United  Artists.  120  minutes.  Susan  Hayward,  Simon  Oakland.  Produced  by Walter  Wanger.    Directed  by  Robert  Wise. on   Page  9  ] 
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THE  BIGGEST  PICTURE 

EOR  THE  BIGGEST 

HOLIDAY! 

From 

"Eternity's" 
author 
another 

poxitrful 
norcel— 
uith 

"Eternity's" 
great  star 
heading  a 
brilliant 

A  great,  great  attraction  for  New  Years !  The  com 

pany  that  brought  you  "Cat  On  A  Hot  Tin  Roof 
does  it  again -yes,  another  blockbuster -and  at  the 

holiday  when  it  counts  most!  We've  seen  it!  I 
power  house  of  drama,  heart-sock,  humor,  humanity 

M-G  M  presents  A  SOL  C.  SIEGEL  PRODUCTION  s,ar„ng 

SINATR 

<;hioi 

MacLAINE^ 

MARTIN 

II 

SOME 

CAME 

RUNNING 

KENNEDY NANCV  GATES  ...ieoboaiia 

JOHN  PATRICK  and  ARTHUR  8HEEKMAN  •        JAMES  JONES  •  iSlffi  •  '"^'w  VINCENTE  MINNELLI  •  '"'X  SOL  C.  SIEGEl 



"The  Silnnt  Enemv" 
Su4iHC4d  1^atiK<^  O  O  PLUS 

Graphic,  exciting  meloclrama  of  British  frogmen. 

A  graphic,  crispl) -spirited,  no  nonsense  account  of  British 
Frogmen  in  the  Mediterranean  Campaign  of  ̂ "orld  War  II. 
A  Romulus  Film  which  Uni\ersal  is  releasing  over  here,  "The 
Silent  Enemy"  stars  Laurence  Harvey  in  a  dashing  interpreta- 

tion of  the  film's  real-life  hero.  Commander  Crabb.  Written 
and  directed  by  William  Fairchild  in  underplayed  heroics,  this 
Bertram  Ostrer  production  proves  a  sharply  paced,  exciting, 
quasi-documentary  melodrama  that  will  entertain  discriminating 
adult  audiences  as  well  as  the  action  fans.  Dawn  Addams,  a 
prett}'  but  rather  vacuous  Wren,  provides  the  only  marginal 
romantic  interest.  Theme  follows  the  exploits  of  Crabb  in  free- 

ing the  British  Fleet  around  Gibraltar  from  the  deadly  bomb- 
planting  menace  of  the  Italian  Tenth  Flotilla,  Fascist  frogmen 
operating  secretly  out  of  neutral  Spain.  How  Crabb  detects  the 
enemy's  base  of  operation  and  their  diabolical  method  of  marine 
navigation  all  makes  for  amply  thrilling  scenes,  a  neat  flow  of 
tension  and,  best  of  all,  some  of  the  most  chilling  photographic 
displays  of  underwater  warfare  to  be  found.  Alec  McCowen 
and  Sidney  James  make  the  most  of  their  not  too  stereo-typed 
moments  as  Crabb's  stalwarts.  Denouement  comes  when  Crabb 
slips  over  to  Spain,  discovers  interned  Italian  ship's  hull  to  be 
secret  passage  into  the  sea  for  frogmen,  who  then  use  a  sub- 

marine scooter  of  sorts  that  convey  them  safely  into  British 
harbors.  Crabb  captures  one  and  destroys  the  Flotilla  just  as 
they're  leaving  for  raid  on  North  African  invasion  vessels. 
Universal  International.  92  minutes.  Laurence  Harvey.  Dawn  Addams.  Produced by  Bertram  Ostrer.    Directed  by  William  Fairchild. 

"The  Spider" 
SccUkc^  ̂ <Uutf  Q  Q  PLUS 

Science-fiction  horror  meller  OK  for  ballyhoo  market. 

American-International's  latest  exploitation  entry  offers  a 
monster-size  insect  that  will  provide  its  share  of  chills  for  the 
thrill  fans.  The  production  by  James  H.  Nicholson  and  Samuel 
Z.  Arkoff  manages  to  get  the  shivers  going,  the  interest  aroused 
and  the  mind  to  suspend  all  judgment.  Being  dual-billed  with 
"The  Brain  Eaters",  this  science-fiction  spooker  figures  to  draw 
above-average  grosses  in  its  ballyhoo  market.  "The  Spider" 
expertly  pulls  out  all  stops  in  the  special  effects  department, 
giving  to  this  crawling  beast  the  full  and  eerie  measure,  from 
graveyard  organ  tones  in  the  score  to  a  bleak  and  barren  coun- 

tryside over  which  the  star  maraudes  after  crashing  out  of  a 
cave  where  it  had  lain  entombed  for  centuries.  At  any  rate, 
exploitation-minded  Bert  Gordon  has  produced  and  directed 
and  Laszlo  Gorog  and  George  VC'orthing  Yates  have  evolved 
a  screenplay  fittingly  grotesque,  while  a  non-name  cast  headed 
by  Ed  Kenner,  June  Kenny  and  Gene  Persson  go  through  their 
paces  earnestly.  These  three  make  up  the  vanguard  which  saves 
a  doubting-thomas  town:  Kenner  as  a  young  and  bright-eved 
high  school  teacher  and  Miss  Kenny  and  Persson  as  his  fore- 

most proselytes  who  give  up  coke-time  dating  to  help  their 
mentor  track  down  the  horrendous  crawler.  They  finally  rout 
it  into  some  ruins  resembling  the  Carlsbad  Caverns,  where,  in- 

deed, a  lot  of  the  gimmicks  were  filmed,  and  after  a  number 
of  nightmarish  efJects,  the  beast  bites  the  dust. 
American-international.  72  minutes.  Ed  Kenner,  June  Kenny.  A  James  H.  Nichol- son-Samuel Z.  Arkoff  Production.    Produced  and  directed  by  Bert  I.  Gordon. 

"Pol  Ddiiilld" 

SuUkc^^  'Ratc^u^  Q  O  PLUS 
Frothy,  amusing  French  farce  for  art  houses. 

Although  "Pot  Bouille  "  is  an  adaptation  of  an  Emile  Zola 
novel  it  has  very  little  of  that  master's  hoary  naturalism;  in- 

stead, with  its  naughty  fiu-elc-sitclc  charm  and  rambling  sensu- 
ousness,  this  Continental  Distributing  release  resembles  far 
more  the  French  hit  of  a  few  years  ago,  "La  Ronde".  Elegantly 
performed  by  Gerard  Philipe,  Danielle  Darrieux  and  Dany 
Carrel  under  a  Julien  Duvivier  direction  that  is  yard  on  yard 
of  sheer  finesse,  the  film  will  undoubtedly  catch  the  fancy  of 
art  house  patrons  in  the  mood  for  sly  satire  and  chi-chi  bavvdi- 
ness.  The  butt  of  all  this  happens  to  be  the  Parisian  middle- 
class,  1890  vintage,  and  their  incessant  scheming,  rigidly  hypo- 

critical mores  and,  of  course,  blithely  extra-marital  expeditions 
throughout  boudoirs  all  neighborly  situated  in  the  same  apart- 

ment house.  As  languidly  scripted  by  Henri  Jeanson  and 
plushly  mounted  by  producer  Robert  and  Raymond  Hakim,  a 
lot  of  things  happen  in  "Pot  Bouille  "  but  none  of  them  ever 
really  reach  a  boiling  point,  probably  because  the  ingredients 
just  aren't  inflammable.  Philipe  is  superb,  however,  as  a  rake 
from  the  suburbs  intent  on  making  fortune  by  making  les 
femmes  and  Mile.  Darrieux  is  exquisitely  droll  as  the  wealthy 
widow  who  sees  through  his  game  but  offers  no  objection. 
Dany  Carrel  plays  a  saucy  lass  with  an  eye  for  Philipe  before 
she  marries  a  respectable  young  dud,  whom  Jacques  Duby  por- 

trays in  high  cuckold  style.  The  charades  are  certainly  well 
played  and  skilfully  staged,  resulting  in  a  witty,  frothy  en- 
tertainment. 
Continental  Distributing.  115  minutes.  Gerard  Philipe,  Danielle  Darrieux.  Pro- duced by  Robert  and  Raymond  Hakim.    Directed  by  Julien  Duvivier. 

"Ten  Days  to  Tiilara" 

Fair  action  dualler  with  Sterling  Hayden  in  lead. 
This  program  melodrama  from  United  Artists  deals  with  the 

business  of  desperados  on  the  lam  taking  over  barnstorming 
pilot  Sterling  Hayden's  kid  in  order  to  force  the  use  of  Hay- 
den's  plane.  The  plane  is  shot  down  and  everyone  takes  to 
the  woods,  first  by  car,  then  by  foot,  with  the  usual  rounds  of 
suspicions,  escape  plans,  gun-happy  thugs  and  the  whole  of  the 
Central  American  police-force  storming  in  the  hills  after  them. 
Laurence  Mascott's  screenplay,  with  its  overdose  of  strident 
characters  spouting  Latinized  gangsterisms,  certainly  doesn't 
provide  much  for  discriminating  moviegoers.  Nor  can  too  much 
be  said  for  the  choppy  direction  of  George  Sherman,  who  co- 
produced  along  with  Clarence  Eurist.  However,  action  fans 
should  find  plenty  here  to  excite  them.  Filmed  on  location  in 
Mexican,  the  film  has  a  generally  authentic  air  scenically,  but 
the  acting  is  generally  slovvish  in  style  with  the  Mexican  bandits 
lending  heavy  airs  to  everything.  Rudolfo  Hoyos  is  threatening 
enough  as  the  leader  whose  henchmen  have  stolen  5250,000  in 
gold  bullion  and  Grace  Raynor  is  quite  prett}-  as  his  sad-eyed, 
convent-bred  daughter.  Miss  Raynor  joins  the  trek  and  midway 
out  loses  her  heart  to  Hayden,  but  the  romance  is  as  undevel- 

oped as  its  cops-and-robbers  counterpart.  In  the  end,  the  men 
of  law  close  in,  shoot  down  crazed  Hoyos  and  reunite  Hayden 
with  his  son. 

United  Artists.  77  minutes.  Sterling  Hayden,  Grace  Raynor.  Produced  by  George Sherman  and  Clarence  Eurist.    Directed  by  George  Sherman. 
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iJiewpoints 

(Continued  from  Page  ">) 
retained,  proving  a  drain  on  other  more 
productive  assets.  It  will  interest  the 
Messrs  Green-Newman  that  film-mak- 

ing enjoys  no  monopoly  on  turning  up 
deficits.  Indeed,  it  is  no  secret  either 
within  or  outside  the  trade  that  well- 
managed  film  companies  are  in  a  much 
stronger  position  today  than  their  the- 

atre counterparts.  Aside  from  the  fact 
that  they  sit  astride  a  stringent  sellers' market,  the  film  companies  have  the 
opportunity  to  diversify  their  opera- 

tions into  television,  radio,  records  and 
other  entertainment  media. 

But,  putting  first  things  first,  a 
healthy  production  branch  is  exhibi- 

tion's chief  palladium  against  failing 
circumstance.  And  a  healthy  M-G-M 
augurs  a  healthier  theatre  industry. 
This  applies  just  as  pertinently  to 
Loew's  Theatres  as  it  does  to  any  other. 
Conversely,  a  foundering  M-G-M  studio 
would  deprive  all  theatres  of  an  essen- 

tial source  of  supply. 
We  do  not  pretend  here  to  say  that 

only  Joseph  R.  Vogel  is  qulified  to  re- 
store the  Metro  plant  to  its  former 

robustness.  But  neither  should  his  op- 
ponents deny  that  he  has,  by  dint  of 

personal  effort  and  vision,  led  the 
studio  back  a  long  way  on  the  road  to 
successful  operation.  The  product  that 
has  come  out  of  Culver  City  in  the  past 
vear,  and  what  we  see  on  the  horizon, 
furnishes  concrete  proof  that  showman 
Vogel  is  not  an  easily  dispensable  man. 
His  continuance  at  the  helm  of  that 

particular  phase  of  Loew's  operations will  serve  to  hearten  and  rally  the 
entire  trade — including  those  who  have 
the  task  of  operating  Loew  s  Theatres. 
I(  is  for  this  reason,  we  say,  that  the 
Loew's,  Inc.  board  of  directors  acted with  wisdom. 

iVo  €  ̂ amprom  is€* 
With  TaUsi€^rs 

No  compromise!  That  is  TOA's  posi- tion on  the  toll  TV  issue. 
Following  on  the  heels  of  the  man- 

date from  its  annual  convention,  the 
organization  has  indicated  it  is  deter- 

mined to  wage  an  all-out  fight  against 
pay-TV  in  any  form,  whether  via  the 
airianes  or  cables.   Philip  F.  Harling, 

chairman  of  the  group's  Pay-TV  Com- 
mittee, announced  that  TOA  has  re- 
tained Marcus  Cohn,  a  top-ranked 

Washington  television  attorney,  to  help 
theatremen  in  their  life-or-death  strug- 

gle against  putting  a  boxofiice  in  the 
living  room. 

This  kind  of  intelligent,  aggressive 
action  is  precisely  the  type  the  movie 
industry  must  take  if  it  is  to  halt  the 
persistent  efforts  of  the  pay-TV  clique 
to  foist  their  toll  system  on  the  nation. 

The  matter  is  grave  because  the  toll- 
sters  dream  of  fantastic  profits — and 
men  imbued  with  such  illusions  will 
struggle  long  and  hard,  and,  if  need 
be,  deviously,  to  realize  that  dream. 
And  it  is  a  dream  that  can  be  "sold  " to  others. 

As  things  stand  today,  the  movie  in- 
dustry knows  it  has  one  staunch  ally, 

the  public.  But  we  know  from  the 
literature  that  crosses  our  desk  daily 
that  the  people  are  under  constant  fire 
from  toll-TV  advocates,  who  keep  ham- 

mering away  at  the  supposed  "bene- 
fits" that  will  befall  viewers  when  they 

are  pritileged  to  pay  for  their  tele- 
vision fare.  Likewise,  the  members  of 

Congress  and  the  FCC  are  constantly 
being  persuaded  that  putting  a  fee  on 
TV  will  be  a  boon  to  all. 

This,  of  course,  is  just  so  much  hog- 
wash,  but  the  opponents  of  the  pay  sys- 

tem must  be  realistic  about  the  power 
of  propaganda.  Considering  all  they 
have  at  stake,  even  if  it  is  only  "pie  in 
the  sky"  at  this  stage,  the  tollsters 
might  be  able  to  sell  their  bill  of 
goods.  The  only  safeguard  is  constant 
vigilance  and  a  strong  counter-attack. 
By  broadening  its  fight  to  include 

the  cable  kind  of  metering  television, 
and  retaining  the  talents  of  Mr.  Cohn, 
the  Harling  group  demonstrates  that  it 
intends  to  keep  not  only  apace  of  the 
situation,  but  a  step  ahead. 

S€*t»/iinf0  Out 

3§issiny  Persons 
One  of  the  real  problems  theatremen 

face  is  finding  ways  to  attract  those 
segments  of  the  public  who  have  lost 
the  movie  habit  almost  entirely. 

New-  York  theatremen  recently  joined 
forces  in  an  effort  to  bring  back  one 
"stray  flock"  —  the  over-60  class  —  to 
the  movie  fold  (What  the  Showmen 
Are  Doing,  Oct.  27).  Within  the  first 
couple  of  weeks  their  efforts  had  been 

vindicated  to  the  merry  turnstile  tune 
of  tens  of  thousands. 

And  while  it  is  not  a  new  idea,  hav- 
ing been  employed  successfully  in  the 

hinterlands,  there  was  some  doubt  as 
to  how  the  Golden  Age  Movie  Club — 
which  offers  people  over  60  years  of 
age  a  membership  card  entitling  them 
to  see  regular  performances  of  films  at 
special  discount  prices — would  be  re- 

ceived in  metropolitan  New  York. 
Well,  the  response  to  a  newspaper  ad- 

vertisement was  50,000  enrollments, 
and  more  were  pouring  in  daily. 
AH  of  which  means  good  news  to 

New  York  exhibitors — and  to  those 
who  maintain  that  you  can  always  find 
a  good  showmanship  idea,  if  you  just 
look  hard  enough. 

To  the  Editor 
Dear  Sir: 

Your  recent  (Sept.  29  issue)  gener- 
ous gesture  in  publishing  the  complete 

text  of  Si  Fabian's  speech  to  the  North 
Carolina  exhibitors  association  is  a  dis- 

tinct service  to  exhibition.  I  wish 
every  theatre  owner  had  a  copy.  When 
men  of  the  business  stature  of  Mr.  Fa- 

bian take  time  out  to  earnestly  and 
sincerely  analyze  prospects,  it  would  be 
well  that  all  could  listen. 

It  is  high  time  that  smaller  theatre 
owners  join  up  in  an  endeavor  to  clean 
house  from  within;  to  dismiss  their 
petty  prejudices  and  jealousies  and 
suspicions  of  larger  operators — and  b) 
co-operation  build  back  into  some  sem- 

blance of  properity,  through  a  mutual 
dedication,  into  a  reasonable,  consider- 

ate well-based  group.  From  such  an 
approach  success  could  be  the  reward. 
Men  of  good  will,  giving  a  minimum 
of  their  time,  working  together,  can 
arrest  the  floundering  and  insecurity  of 
cross  purposes  now  so  existent  in  our 
national  efforts. 

Let's  get  a  start,  at  least,  by  resolv- 
ing to  put  our  common  sense  into  the 

present  internecine  attitudes  of  some  of o..r  leaders. 
M.  Lowenstein 
Majestic  Theatre,  Oklahoma  City 
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SKOURAS 

Skouras  Moves  To  Unite 

Exhibitors,  Asks  143  Meet 
Spyros  P.  Skouras  last  week  moved  to 

implement  his  frequent  appeals  for  indus- 
try unity  by  extending  an  invitation  to  143 

leaders  of  exhibition  to  convene  at  the  20th 
Century-Fox  home  offices  in  New  York  on 
Friday,  No\ember  14,  for  initial  discussions 
on  ways  and  means  of  bettering  the  overall 
industry  situation.  At  the  recent  Allied  and 
TOA  conventions,  Skouras  had  called  upon 
exhibition's  forces  to  unite  to  deal  with 
pressing  problems.  Allied  promptly  peti- 

tioned him  to  call  an  all-industry  conference, 
and  similar  sentiments  were  voiced  by  TOA 
leaders.  In  his  invitation  letter  to  the  heads 
of  five  exhibitor  organizations  and  to  promi- 

nent theatremen  in  the  various  territories, 
the  2()th  Century-Fox  president  declared  that 
he  was  calling  the  exhibitors"  meeting  first, 
because  "a  united  front  of  exhibition,  which 
can  emerge  from  the  Nov.  14  meeting,  will 
be  a  better-equipped  voice  to  meet  with  the 
leaders  of  production  and  distribution  sub- 

sequently". In  gra\e  terms  that  expressed 
his  concern  for  the  industry's  future,  Skouras 
wrote:  "On  the  success  of  these  meetings  lies 
our  only  hope  for  bringing  about  a  move- 

ment to  reestablish  the  health  and  preemi- 
nence of  the  entertainment  industry  .  .  .  This 

is  the  time  which  will  decide  whether  our 
industry  lives  and  prospers,  or  \\ithers  and 
dies.  " 

Vogel's  Spin-off  Plan 
Approved;  Court  OK  Expected 

Loew's,  Inc.'s  board  of  directors  gave  man- 
agement's plan  for  divorcement  a  16-3  stamp 

of  approval.  The  plan,  presented  by  presi- 
dent Joseph  R.  "Vogel,  will  split  the  company into:  (1)  the  new  film  production  company, 

including  the  present  production-distribution 
assets  of  MGM,  MGM's  tele\  ision  interests, the  foreign  theatres,  MGM  Records  and  the 
62  per  cent  interest  Loew's  presently  holds in  the  music  companies;  and  (2)  the  new 
theatre  company,  including  all  present  U.  S. 
and  Canadian  theatre  assets  and  the  radio 

THEY 

MADE  THE  NEWS 

nation,  WMGM.  An  alterni:ive  proposal  b;, 
minority  director  Louis  A.  Green  and  Jero.nie 
A.  Newman  to  spin  oflf  MGM  Studios  was 
rejected  by  the  board,  also  by  a  16-3  count. 
Opposing  the  management  plan  were  Green, 
Newman  and  Joseph  Tomlinson.  The  spin- 

off plan,  following  unanimous  approval  by 
the  board  of  the  theatre  subsidiaries,  was 
sub.Tiitted  to  Judge  Edmund  L.  Palmieri,  of 
v.  S.  District  Court,  who  fixed  November 
13  as  the  date  for  a  hearing  on  the  petition. 
It  was  regarded  as  a  foregone  conclusion  that 
the  court  would  approve  the  Vogel  plan  for 
division  of  the  companies.  While  Loew's 
had  until  next  August  to  present  its  divorce- 

ment plan,  management  forces  decided  to 
move  immediately  following  the  board's  OK. 

MPAA  Wants  COMPO  Plan 
MPAA  will  continue  to  support  COMPO, 

but  from  here  on  in,  it  will  be  looking  for 
signs  of  a  definite  plan  for  the  group's  future 
operation.  This  was  made  known  last  Thurs- 

day (6)  following  a  special  meeting  of 
MPAA  in  New  York,  at  which  Abe  Mon- 

tague, representing  MPAA  on  the  COMPO 
triumvirate,  delivered  a  special  report  on 
the  latter  organization.  MPAA  also  lauded 
COMPOs  work  under  the  leadership  of 
Robert  W.  Coyne. 

Daff  Leaves  U  Post 

Alfred  E.  Daff  resigned  his  posts  of  exec- 
utive vice  president  and  director  of  Universal 

and  president  of  Universal  International 
Films,  it  was  announced  by  Universal  presi- 

dent Milton  R.  Rackmil.  The  company  re- 
tained Daff  as  a  consultant  on  a  non-exclu- 

sive basis  for  a  period  of  years,  apparently 
settling  his  contract,  which  had  about  two- 
and-a-half  years  to  run  (until  April  30, 1961). 

Exhibitors  Support  Fox 

Product  in  Skouras  Tribute 
Theatremen  throughout  the  U.  S.  and 

Canada  are  showing  their  appreciation  of  the 
efforts  of  20th  Century-Fox  president  Spyros 
P.  Skouras  on  behalf  of  the  industry  by 
flooding  his  exchanges  w  ith  bookings,  accord- 

ing to  progress  reports  from  20th's  39 branches.  General  sales  manager  Alex  Har- 
rison said  statistics  in  the  reports  indicate 

November  and  December  should  develop  into 
the  company's  best  months  of  1958,  as  far as  volume  of  feature  bookings  and  number 
of  theatres  showing  20th's  pictures  are  con- cerned. Over  10,000  theatres  have  booked  a 
2()th-Fox  feature  for  the  company's  42nd 
Anniversary  Week,  Nov.  23-29,  many  of  the 
datings  representing  personal  tributes  by  ex- 

hibitors to  Skouras. 

DAFF 

King  Bros.  Charge  RKO-U 
Deal  Anti-Trust  Violation 
King  Brothers  Productions,  Inc.  tiled  a 

S6,030,00()  damage  action  in  Los  Angeles 
Federal  District  Court,  charging  anti-trust 
law  violations  in  connection  w  ith  distribution 
of  "The  Brave  One  ",  "Carnival  Story"  and 
"Drums  in  the  Deep  South  ",  all  King  films. Named  as  defendants  were  RKO  Teleradio 
Pictures,  Inc.;  the  Cieneral  Tire  and  Rubber 
Co.,  which  owns  the  movie  company;  LJni- 
versal  Pictures  Co.;  Thomas  F.  O'Neil,  presi- dent of  RKO  Teleradio,  and  three  of  that 
company's  former  executives,  Daniel  T. 
O'Shea,  Walter  Branson  and  Edward  L. 
Walton.  "Gross  mismanagement  in  the  dis- 

tribution and  sale"  of  the  pictures  was 
charged  in  the  complaint,  based  on  RKO's deal  with  Universal  for  their  distribution. 
The  Kings  claim  their  deal  was  made  ex- 

clusively with  RKO  and  the  latter  had  no 
right  to  turn  their  product  over  to  a  third 

Adier  Boosts  20th  Program 

30  Features  on  '59  Slate 
Buddy  AdIer,  executive  in  charge  of  pro- 

duction for  20th  Century-Fox,  outlined  large- 
scale  production  plans  for  1959  at  the  con- clusion of  a  series  of  meetings  with  home 
office  executives.  Adler  listed  a  program  of 
30  major  studio  productions  for  next  year 
and  outlined  plans,  based  on  the  company's 
library  of  major  literary  and  dramatic  prop- 

erties, to  be  put  into  effect  in  1960.  During 
the  meetings  Adler  met  w  ith  president  Spyros 
Skouras,  the  board  of  directors  and  other 
company  executives. 

Ashe  in  New  NSS  Post 
Ben  Ashe  was  appointed  to  the  newly- 

created  position  of  assistant  general  sales 
manager  at  National  Screen  Service,  it  was 
announced  by  Burton  E.  Robbins,  vice  presi- 

dent in  charge  of  sales.  Ashe  has  been  asso- 
ciated with  National  Screen  since  1941. 
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FERGUSON 

Detroit  Papers  Eager  To 

Help  Industry— Ferguson 
Detroit  newspapers  like  the  movies  and  are 

eajjer  to  cooperate  with  the  industry.  That,  in 
essence,  was  the  conclusion  drawn  by  Robert 
S.  Ferjjuson,  Columbia  s  director  of  advertising 
and  publicity,  after  a  visit  to  the  Motor  City 
for  meetings  with  editorial  executives  of  The 
News,  Times  and  Free  Press  and  officials  of 
the  Butterfield  and  United  Detroit  circuits. 

Contrary  to  previous  rumors,  Ferguson  said 
his  visit  was  not  on  behalf  of  the  industry  ad- 
publicity  directors  committee  which  has  been 
studying  criticism  of  film  ads  by  some  news- 

papers, including  the  Free  Press. 
Ferguson  said  that  Detroit  papers  have  an 

acute  awareness  of  the  industry  situation  and 
all  the  editors  admitted  that  movie  personalities 
provide  for  better  copy  than  stars  of  other 
entertainment  media. 

All  three  newspapers  told  Ferguson  they  were 
desirous  of  widening  their  co\erage  of  motion 
pictures  and  movie  events. 

Movie-Talk  Is  Latest  Fad, 

COMPO  Adin  E  &  P  Claims 

It's  considered  hep  to  be  able  to  talk  with facility  about  the  movies  these  days,  says  the 
latest  (95th)  in  the  series  of  COMPO  ads  in 
Editor  and  Publisher,  the  bible  of  the  news- 

paper trade. 
Under  the  caption,  "These  Amazing  Movies — 

The  Newest  Fad  at  50,"  the  ad  points  out  that the  him  industr)  has  undergone  a  resust it.ition 
after  a  "long  stretch  in  the  conversational 
doghouse." 

"Movies,"  the  ad  points  out,  "are  the  newly distoNcred  darling  of  those  people  who  pride 
thcmscKes  on  being  ahead  of  all  others  in  the 
things  thc\  talk  about,  the  things  they  do — 
in  being,  in  other  w»)rds,  hep." 

NSS  Holiday  Season  Book 

Crammed  with  Selling  Ideas 
Exhibitors  who  know  every  trick  in  the  book, 

but  rarely  use  them — and  even  those  who  put 
their  know-how  to  profitable  use — would  do 
well  to  peruse  their  copies  of  National  Screen 
Services  Holiday  Book  for  1958.  It  crams 
the  good  ideas  into  nine  colorful  pages. 
The  book  devotes  a  full  page  to  merchant 

readers,  one  to  Thanksgiving,  Christmas  and 
New  Year's  Greeting  trailers;  a  page  to  Christ- 

mas music  on  film  and  some  neat  X-mas  gift 
books.  There  are  two  colorful  pages  of  holiday 
displays  available  in  full  color,  and  full  des- 

criptions of  three  New  Year's  show  trailers, each  featuring  a  clever  piece  of  showmanship. 
For  New  Year's  Eve,  there  is  even  an 

authentic  countdown,  voiced  against  the  pic- 
tures of  a  jet  in  flight,  to  usher  in  '59.  It  is ideas  like  these  which  transform  National 

Screen's  latest  Holiday  Book  from  just  another 
business  catalogue  into  an  invaluable  exhibitor 
guidebook. 

No  less  than  a  dozen  bright  ways  to  promote 
more  business  over  the  holidays  are  detailed  in 
the  book.  Especially  interesting  are  these:  a 
Christmas  recipe  contest  which  awards  first 
prize  to  the  Blue  Ribbon  Chef  at  a  gala  film 
show;  a  free  ticket  bonus  tieup  with  neighbor- 

hood stores  which  offers  tickets  with  every 
purchase  over  a  specified  amount,  and  a  shop- 

pers' matinee  which  offers  tired  buyers  a  chance to  pause  and  refresh  w  ith  a  film  while  the  heavy 
packages  are  parked  in  the  check  room. 
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Gala  premiere  of  Metro's  "Torpedo  Run"  in 
the  nation's  capital  brought  a  big  turnout. Above,  the  Washington  Redskins  band  pa- 

rades before  the  Loew's  Capitol  Theatre. Star  Glenn  Ford  is  flanked  by  Admiral  John 
J.  Bergen  (left)  and  Orville  Crouch,  M  G-M 
eastern  division  manager,  as  they  arrive. 

The  walls  of  Columbia's  publicity  offices  in 
Hollywood  were  put  to  work  to  capitalize  elec- 

tion interest  into  a  plug  for  "The  Last  Hurrah". 

UA  Making  Pitch  To  Jazz 

Devotees  in  live'  Promotion 
With  the  "cool  sounds"  gaining  rapidly  in 

public  stature.  United  Artists  is  playing  it  real 
cool  by  entering  into  a  big-budget,  music  cross- 
plug  promotion  for  "I  Want  To  Live!" Powered  by  some  of  the  top  names  in  jazz, 
the  company  has  launched  two  Stereo  and 
Monaural  LP  albums  and  a  single  from  the 
sound  track  of  the  film,  produced  by  Walter 
Wanger  and  starring  Susan  Hayward.  The 
LP's  feature  Johnny  Mandel's  jazz  score  for 
the  picture,  with  Gerry  Mulligan's  jazz  combo 
playing  the  sound-track  score.  The  single  disc 
features  the  Mulligan  group  offering  the  theme 
music  from  the  film. 

The  musical  side  of  "I  Want  To  Live!" — the  now-famous  story  of  Barbara  Graham, 
amoral  miss  whose  murder  trial  and  execution 
raised  emotions  to  fever  pitch  a  few  years 
ago — is  getting  the  big  buildup.  Special  screen- 

ings for  more  than  1,200  disc  jockeys  in  33- 
exchange  areas,  national  ads  calling  attention 
to  the  records,  special  theatre  lobby  displays 
highlighting  the  LP's  and  single  and  music store  displa)  pieces  employing  key  art  from  the 
film  are  just  a  few  of  the  high  notes  UA 
records  and  exploitation  men  are  blowing  at 
the  ever-increasing  lovers  of  jazz. 

Ad  Executives  InvesHgate 

Rising  Tide  of  Press  Attacks 
The  increasing  press  attacks  on  film  advertis- 

ing are  under  investigation  by  top  echelon 
executives  of  the  industry's  promotion  forces. 
A  recent  meeting  of  MPAA's  Advertising 

Advisory  Council  named  a  top-level  sub-com- mittee to  consider  whether  there  is  a  basis  for 
the  attacks  and  to  recommend  remedies.  The 
group  will  consist  of  20th  Century-Fox  vice- 
president  Charles  Einfeld,  Columbia  vice- 
president  Paul  N.  Lazarus,  Jr.,  UA's  Roger  H. 
Lewis,  M-G-M's  Silas  Seadler,  Paramount's 
Jerry  Pickman  and  Charles  Simonelli,  of  Uni- versal. 

Simonelli,  chairman  of  the  association's  Ad- Publicity  Directors  Committee,  presided  at  the 
Council  meeting.  He  named  three  circuit  ad- 

vertising executives  to  represent  exhibition: 
Ernie  Emerling,  Loew's  Theatres;  Harry  Man- del,  RKO  Theatres,  and  Harry  Goldberg, 
Stanley  Warner. 
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MERCHANDISING      4      EXPLOITATION      DEPARTMENT  W 

MPAA  'Disappointed'  in  B  B 
Lag;  Ponders  Future  Course 
The  fate  of  the  long-delayed  business-build- 

ing campaign  remained  up  in  the  air  following 
a  meeting  of  the  Motion  Picture  Association 
board  of  directors  last  week. 

A  statement  issued  after  the  meeting  mereh 
stated  that  following  a  report  on  the  status  of 
the  campaign  was  made  to  the  board  by  Abe 
Montague,  "it  was  agreed  that  further  consul- tation be  had  as  to  the  advisability  of  moving 
ahead  independently  with  the  radio  phases  of 
the  program.  "  The  MPAA  board's  "disappoint- 

ment" was  expressed  that  exhibition  did  not 
provide  its  share  of  the  full  amount  of  the 
overall  b-b  campaign,  "especially  in  view  of the  fact  that  production  and  distribution  are 
providing  full  financing  for  the  1959  Academy 
Awards  telecast." 
MPAA's  discussion  of  the  business-building 

campaign  was  triggered  by  TOA's  urging  that the  radio  phase  be  put  into  motion.  At  its 
recent  convention  in  Miami,  the  exhibitor 
organization  offered  SSOOO  to  make  up  an\ 
exhibition  deficit  for  that  part  of  the  drive, 
if  the  distributors  wt)uld  contribute  their  share 
to  match  the  total  contributions  made  b\ 
theatres  to  date.  TOA  is  eager  to  have  the 
radio  campaign  rolling  during  the  Xmas-New 
Year's  holiday  period. 

From  the  very  outset  of  the  planning  of  a 
national  business-building  drive,  manj  exhibi- 

tors have  been  bothered  by  the  distributors 
insistence  that  the  cost  of  the  Academy 
Awards  telecast  be  taken  out  of  the  b-b  fund. 

Theatre-Store  Tie-in 

Smash  Success  in  Philly 
The  movie  industry  is  taking  to  the  depart- 

ment stores  in  its  search  for  customers,  and  the 
idea  is  proving  mighty  effective. 

Following  on  the  heels  of  the  smart  co- 
operation between  the  RKO  Palace  and  Bonw  it- 

Teller  in  New  York  Cu'c  W  biil  the  Shouimii 
Are  Doing,  Oct.  )  to  spark  ticket  sales  for 
Darryl  Zanuck's  "Roots  of  Heaven."  we  have another  instance  of  a  theatre  teaming  with  a 
merchant  to  promote  a  new  film,  Warner 
Bros."  "Home  Before  Dark.  "  The  Stanley  in 
Philadelphia  hooked  up  with  the  John  W'ana- maker  store  in  that  citv  in  a  tie-in  that  stimu- 

lated plenty  of  talk.  The  idea  was  a  simple 
one,  but  rife  vv  ith  boxoffice  impact  through 
word-of-mouth  for  the  picture,  which  opens 
at  the  Stanley-Warner  house  on  Thanksgivin- F\e.  The  theatre  contributed  a  free  morning 
showing  of  the  film  three  weeks  in  advance  of 
its  opening;  the  store  contributed  large  news- 

paper ads  offering  customers  an  opportunitv 
to  be  its  guests  at  the  special  performance. 
Wanamaker  s,  aiming  its  ad  artiller\  at  the 

fair  sex — in  keeping  with  the  films  subject 
matter — invited  the  public  to  attend  "a  'first" 
in  the  world  of  entertainment.  "  All  the  shop- 

pers had  to  do  was  fill  in  a  coupon  appearing 
with  the  ad  and  bring  it  in — in  person — to  the 
store  s  Christmas  Card  Shop  between  6  p.m. 
and  9  p.m.  on  a  specific  day.  Invitations 
numbering  the  capacity  of  the  theatre  were 
quickly  grabbed  up,  and  thousands  who  were 
too  late  were  left  hungry  to  see  the  film. 

"It  was  a  quick  'sellout,'  ""  enthused  a 
Stanley-Warner  spokesman.  "When  we  get  a 
picture  that  lends  itself  to  that  type  of  cam- 

paign, v\e"ll  certainly  do  it  again.  " 
"\X'e  were  highly  pleased  with  the  results, 

too,  "  said  a  Wanamaker  executive.  For  Everett 
C.  Callow,  Stanley  Warner's  assistant  /one 
manager,  and  Fred  "\ost,  vice  president  of 
John  Wanamaker,  co-originators  of  the  idea, 
then,  it  was  a  smashing  success. 

I  Robert  Wagner,  star  of  20th  Century-Fox's "In  Love  and  War",  and  his  starlet  wife, Natalie  Wood,  are  interviewed  by  Detroit 
teenage  editors.  Stop  was  one  of  many  made 
by  the  couple  on  cross  country  p.a.  tour  to 
plug  Jerry  Wald's  new  film. 

Ad-Pub  Committee  Revamps 

Setup  To  Meet  New  'Pressures' "The  growing  i oinplexities  of  its  da\-to-da\ 
operations  octasioiKcl  b\  the  increasing  pres- 

sures and  problems  faced  by  the  industry"  led the  MPAA  Advertising  and  Publicity  Directors 
(iommittee  to  adopt  a  plan  for  reorganization 
of  its  operational  procedures.    To  keep  on  top 

SIMONELLI 
of  current  iiroiiieiiis,  the  (.omiuittte  will  meet 
each  month,  and  in  .ui  effort  to  broaden  its 
scope,  the  group  plans  to  invite  representatives 
of  the  press,  radio  and  television  to  special 
meetings  for  discussions  on  mutual  problems. 
The  reorganization  plan,  as  developed  bv 

newlv-eiected  lominiitet  (.hairinan  Charles  F. 
Simonelli,  provides  for  four  coordinators. 

Si  Seadler  will  function  as  advertising  co- 
ordinator; Meyer  Hunter  will  serve  as  pub- 

licitv  coordinator;  Rodney  Bush  will  be  the 
exploitation  coordinator,  and  Robert  Ferguson 
will  handle  television  and  radio. 

Simonelli  also  announced  that  the  newly- 
designated  MPAA  advisory  committee,  consist- 

ing of  Ralph  Hetzel,  Kenneth  Clark,  Sid 
Blumenstock,  Taylor  Mills  and  Charles  Mc- 

Carthy (COMPO),  and  the  APD  advisory committee  of  Paul  Lazarus,  Roger  Lewis,  Jerome 
Pickman  will  work  with  the  coordinators. 
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EXPLOITATION 

PICTURE 
of  the  issue 

20th  Backs  Wald's  Latest  'New  Faces' 

Hit  with  Strong  'Love  and  War'  Campaign 

Jerry  Wald,  Hollywood's  chief  advocate  of  new  faces  for  filmdom, 
has  followed  his  smash  success,  "Peyton  Place,  "  with  another  promising 
hit.  No  less  than  seven  fresh,  new  personalities  enliven  his  latest  effort, 
"In  Love  and  War,"  a  good-looking  popular  attraction. 

And  the  20th  Century-Fox  promotion  staff  has  made  it  a  point  to 
stress  the  youth  of  this  Wald  production.  All  seven  new  stars — Robert 
Wagner,  Dana  Wynter,  Jeffrey  Hunter,  Hope  Lange,  Bradford  Dillman, 
Sheree  North  and  France  Nuyen — get  top  billing.  The  new  faces,  though, 
have  to  share  their  star  rating  with  a  two-pronged  showmanship  offensive 
mounted  on  the  two  audiences-stirring  words  in  the  title:  "Love"  and 
"War."  The  guys  are  hard-fightin'  and  the  gals  are  hard-lovin',  and  on 
that  premise,  20th  is  hoping  to  draw  the  lads  and  ladies  in  long,  lovely 
lines  to  the  boxoffice. 

An  impressive  pressbook  filled  with  solid  showman  ideas  sells  both 
aspects  of  the  film  with  equal  vigor.  The  CinemaScope-DeLuxe  Color 
offering  gets  the  full  treatment,  strong  ads  and  a  wide-ranging  radio  cam- 

paign. Three  60-second  spots,  two  30-second  spots  and  two  20-second 
ones  all  are  offered — FREE.  The  60-second  recordings  are  aimed  at  every 
type  of  audience.  One,  featuring  the  stirring  Marine  Hymn,  is  planned 
to  attract  the  youngsters,  while  flashback,  concentrated  on  two  ex-Marines 
reminiscing  about  their  combat  days,  is  calculated  to  draw  the  old  Leather- 

necks like  sugar  draws  flies.  The  third  prong  is  aimed  at  the  romantic- 
minded  housewife  stationed  at  the  kitchen  radio. 

IMiGmnmOfMARiSAlHi 

1 

THE  BIGGEST  vm  NOVEL  SINCE 

Bantam  Books  has  mailed  this  specially-designed  bulletin 
to  dealers  stressing  sales  bonus  value  of  movie-book  tie-in. 
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THE  ADS 
The  ads  provide  a  \  i\  id  pictorial  example  of 

the  double-barreled  campaign  emplo\ed  for  "In 
Lo\  e  and  >X'ar.  "  Heading  the  campaign  are  a series  of  teaser  ads  depicting  either  battle 
scenes  or  the  four  girls,  with  appropriate  cap- 

tions (see  right).  The  big  ads  are  action- 
splashed  with  the  love  and  war  themes  sharing 
equal  space  (above).  The  romantic  principals 
are  paired  off  in  clinch  scenes,  speaking  sex- 
sational  lines,  while  facing  directly  opposite 
shots  of  the  same  heroic  Marines  in  action. 

BOOK  TIE-IN 
Bantam  Books,  the  agent  co-operating  with 

20th  and  exhibitors  on  the  book  tie-in,  has 
made  Anton  Myer's  "The  Big  War"  practically 
a  ready-made  selling  point  through  wide  circu- 

lation of  the  50c  paperback.  Exhibitors  can  set 
up  local  tie-ins  by  contacting  the  Curtis  Circu- 

lation Co.  (Bantam  distributor,  in  their  area.) 
Booksellers  have  been  instructed  by  letter  to  be 
prepared  with  promotion  materials  and  cam- 

paign suggestions  to  give  effecti^e  aid  to 
theatres.  The  new  edition  of  the  paperback 
bears  a  sticker  announcing  "The  Big  VC'ar "  as the  book  on  which  the  film  is  based. 

WAGNER  TOUR 

Robert  "VX'agner,  who  plays  the  coward-turned- hero,  performed  an  important  pre-selling  job 
by  his  ten-city,  cross-country  tour  to  ballyhoo 
the  film.  He  brought  along  his  lovely  starlet 
wife,  Natalie  VC'ood.  In  each  key  city,  press and  TV-radio  interviews  carried  the  efifects  of 
the  p. a.  into  multiple-city  areas. 

TEASER  ADS 
The  Stury 

Three  Marines  from  contrasting  backgrounds 
— Robert  Vi'agner,  Jeffrev  Hunter  and  Bradford 
Dillman — hit  California  on  their  last  lea\e  be- 

fore going  overseas.  Wagner  heads  for  his 
shanty  in  the  slum  section.  Hunter  \isits  the 
fishing  wharves  he  knew  as  a  child.  Dillman  is 
chauffeured  to  the  mansion  he  calls  home. 
Before  the  trio  leaves,  dramatic  lines  have 
pretty  well  been  drawn:  Wagner  is  drinking  to 
cover  up  his  cowardice  and  bad  memories  of  a 
cruel  stepfather:  Hunter,  upon  learning  that  his 
girl  (Hope  Lange)  is  pregnant,  insists  they  get 
married;  Dillman  has  an  argument  with  his 
father,  then  one  with  his  fiance  (Dana  Wynter), 
who  has  turned  into  a  rich,  drunken  tramp. 
Later,  Wagner  and  Dillman  meet  \\  agner's  girl 
(Sheree  North)  and  .1  Frcmh-Haw  aiian  nurse 
(France  Nuyen)  in  San  Franci-co.  Back  at  the 
girls'  apartment,  Wagner,  in  a  frenzied  attempt 
to  go  AWOL,  passes  out.  Sheree  announces 
she  loves  him,  but  can't  respect  him.  But  for Dillman  and  Miss  Nuyen  it  is  love  at  first 
sight.  Then,  it's  off  to  war  in  the  Pacific. Hunter,  the  career  Marine,  faces  battle  easily, 
but  ̂ X'agner  and  Dillman  have  some  psycho- 

logically trying  moments  before  they  find  them- selves. Hunter  is  finallv  killed,  and  it  is  strongh 
hinted  that  Wagner,  himself  now  a  professional 
Marine,  w  ill  marry  the  dead  man's  w  ife  and care  for  their  bab\ .  Yet  another  new  face, 
xMort  Sahl,  one  of  the  spokesman  for  the  beat 
generation,  essays  a  front-line  comedian,  break- 

ing up  the  audience  with  this  classic  line 
answering  a  telephone  in  a  trench:  "Good  morn- 

ing. World  War  II.  " 
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THIS  IS  YOUR  PRODUCT 

All  Tlie  Vital  Details  on  Current  &>  Coming  Features 
I  Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTJST8 
May 

ATTACK  OF  THE  50  FT.  WOMAN  Allison  Hayes,  Wil- liam Hudson.  Producer  Dernard  Woolner.  Director Nathan  Hertz.  Woman  captured  by  Space  monster. Science  fiction.    66  min.  5/?6. 
BULLWHIP  Cinemascope  Deluxe  Color.  Guy  Madi- son, Rhonda  Fleming.  A  Romson-Broidy  Production. Western.  Crooked  cowboy  turns  honest. 
WAR  OF  THE  SATELLITES  Susan  C^^bot.  Dick  Miller. Producer  Roger  Corman.  Science-fiction.  Renowned scientist  attempts  to  disrupt  satellite  program. 

REVOLT  IN  THE  BIG  HOUSE  Gene  Evans,  Robert  Blake Producer  David  Diamond.  Director  R.  G.  Springsteen. Drama.    Man  plans  prison  break.    75  min. 

June 
NEVER  lOVE  A  STRANGER  John  Drew  Barrymore.  Lita 
Milan,  Robert  Bray.  Producer  Harold  Robbins.  Direc- tor Robert  Stevens.  Drama.  Gangster  takes  over  big city  syndicate     91  min.  7/21. 
NEW  ORLEANS  AFTES  DARK  Stacy  Harris.  Louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.    Drama.    Detectives  hunt  down  killer. 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Piior.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED,  THE  Robert  Bray,  Donald  Wolfit.  Producer E.  J.  Fancey.  Director  Michael  McCarthy,  Leader  of resistance  group  is  betrayed. 
FRANKENSTEIN— 1970  Borit  Karloff,  Tom  Duggan Producer  Aubrey  Schenk.  Director  Howard  Koch, Horror.    German    scientist    creates    horrible  monster. 
LITTLEST  HOBO,  THE  Buddy  Hart,  Wendy  Stuart.  Pro- ducer Hugh  M.  Hooker.  Direcetor  Charles  R.  Rondeau. Drama.  A  dog  and  lamb  help  little  girl  to  walk  after crippling  illness. 
SNOWFIRE  Eastman  Color.  Molly  McGowan,  Don McGowan.  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.  Drama.  Girl  communicates  with  a  horse. 73  min. 
SPY  IN  THE  SKr  Steve  Brodie,  Sandra  Francis.  Pro- ducer-Director W.  Lee  Wilder.  Drama.  U.  S.  intelli- gence 'fficer  seeks  Russian  satellite  secrets.    74  min. 

August 
CRY  BABY  KILLER.  THE  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roqer  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
GUNSMOKE  IN  TUCSON  CinemaScope,  DeLuxe  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law.    80  min.  8/4. 
HOT  CAR  GIRL  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 
Man  embarks  on  life  of  crime  and  refuses  girl  friend's request  to  reform.    71  min. 
IN-BETWEEN  AGE  Lee  Patterson.  Mary  Steele.  Pro- ducer W.  G.  Chalmers.  Director  Don  Sharp.  Singer seeks  stardom. 

September 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer  William  F.  Broidy.  Director  Thor  Brooks. Drama.  American  serving  in  French  Foreign  Legion. 
PUEEN  OF  OUTER  SPACE  CinemaScope,  DeLuxe Color.  Zsa  Zsa  Gabor,  Eric  Fleming.  Producer  Ben Schwalb.  Director  Edward  Bernds.  Science  Fiction. 
All-girl  kingdom  in  outer  space.    80  min.  9/1. 

October 
JOY  RIDE  Regis  Toomey,  Ann  Doran.  Producer  Ben Schwalb.  Director  Edmund  Bernds.  Juveniles  thwarted in  attempted  car  theft.    65  min.  10/13. 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  DeLuxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben  Schwalb.    Director  R.   G.   Springsteen.  Western. 
SPEED  CRAZY  Brett  Halsey,  Yvonne  Lime.  Producer Richard  Bernstein.  Director  William  Hole,  Jr.  Drama. Sports  car  racing  driver  kills  man  during  holdup. 
WOLF  LARSEN  Barry  Sullivan,  Peter  Graves,  Gita 
Hall.  Producer  Lindsley  Parsons.  Director  Harmon Jones.  Drama.  Man  shipwrecked  forced  to  work  on ship  of  sadistic  captain. 

November 
JOHNNY  ROCCO  Stephen  McNally,  Coleen  Gray, 
Richard  Eyer.  Producer  Scott  R.  Dunlap.  Gangster's boy  becomes  pawn  in  underworld  plot.    76  min. 

Coming 

AL  CAPONE  Rod  Steiger,  Fay  Spain.  Producers  John H.  Burrows,  Leonard  J.  Ackerman.  Al  Capone  takes 
over  top  spot  as  Chicago's  crime  chief  during  prohibi- tion era. 
ARSON  FOa  HIRE  Steve  Brodie,  Lyn  Thomas.  William F.  Broidy  Production.  Organized  arson  ring  uncovered 
by  police. 3EHEMOTH.  THE  Gene  Evans.  Producer  David  Dia- mond.   Giant  sea  monster  throws  London  into  panic. 
CRIME  AND  PUNISHMENT,  U.S.A.  George  S.  Hamil- ton, Mary  Murphy.  Producer  Terry  Sanders.  Director Denis  Sanders.    Law-student  turns  criminal. 
HOUSE  ON  THE  HAUNTED  HILL  Vincent  Price,  Carol Ohmart.  Producer-Director  William  Castle.  Eerie  ghost 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 

AMEPICAN  INTERNATIONAL 
May 

CONNIE  PARKER  STORY,  THE  ISuperamal  Dorothy Provine  Jack  Hogan.  Producer  Stan  Shpetner.  Direc- tor William  Whitney.    Gangster-action.    79  min. 
MACHINE  GUN  KELLY  Charles  Bronson,  Susan  Cabot Producer-director  Roger  Corman.  Melodrama. Victoria  I.    84  min.  2/3. 

June 
ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John Hoyt.  Producer-Director  Bert  I.  Gordon.  Science-fic- tion. Horror.  Introverted  puppeteer  reduces  his  vic- tims to  one-tenth  normal  size.    78  min.  9/1. 
WAR  OF  THE  COLOSSAL  BEAST  (Part  Color).  Roger Pace,  Sally  Fraser,  Dean  Parkin.  Producer-Director Bert  I.  Gordon.    Horror.    68  min. July 

HIGH  SCHOOL  HELLCATS  Yvonne  Lime,  Brett  Halsey. Exec.  Producer  Buddy  Rogers.  Director  Edward  L. Bernds.    Teenage-Action.    68  min. 
HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers Lou  Rusoff  and  Lou  Kimzey.  Director  Lew  Landers. Teenage-Action.    72  min. 
HOW  TO  MAKE  A  MONSTER  Robert  H.  Harris,  Paul Brinegar.  Producer  Herman  Cohen.  Director  Herbert L.  Strock.    Horror.    75  min. 
TANK  BATTALION  Don  Kelly,  Mariorie  Hellen,  Edward G.  Robinson,  Jr.  Producer  Richarc)  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 
TEENAGE  CAVEMAN  ISuperamal.  Robert  Vaughn, Sarah  Marshall.  Producer-Director  Roger  Corman. Horror.  Youth  revolts  against  barbarisms  and  super- stitions of  his  elders.    65  min.  9/29. 

August 
NIGHT  OF  THE  BLOOD-BEAST  Michael  Emmet,  Angela Greene.  Producer  Gene  Corman.  Director  Bernard Kawalski.    Horror.    65  min. 
PARATROOP  ATTACK  ISuperamal.  Richard  Bakalyn, 
Jack  Hogan.  Producer  Stanley  Shpetner.  Director  Wil- liam Witney.  War-Action. 

October 
BRAIN   EATERS,   THE   Edwin    Nelson,    Alan   Frost.  Sc 
HORRORS  OF  THE  BLACK  MUSEUM  (Color  and  Cin mascopel.  Michael  Gaugh,  June  Cunningham.  Pi ducer  Herman  Cohen.    Director  Arthur  Crabtree. 
SPIDER,  THE  June  Kenney,  Ed  Kemmer.  Produc Bert  J.  Gordon.  Director  Henry  Schrage.  Sclenc horror.    72  min. 

December 
PARATROOP  COMMAND  Richard  Bakalyn,  Jack  Hogan, Jeff  Morris.  Producer  Stanley  Shpetner.  Director William  Witney.  V/ar-actlon. 
SUBMARINE  SEAHAWK  John  Benfly,  Brett  Halsey. Producer  Lou  Rusoff.  Director  Spencer  Gordon  Bennet. War-action. February 

TANK  DESTROYERS,  THE  Robert  Barron,   Mjllyn  Agan. Coming 

COLUMBIA 

May 

GODDESS.  THE  Kim  Stanley,  Lloyd  Bridges.  Producer Milton  Perlman.  Director  John  Cromwell.  Drama.  Story about  a  dame  who  becomes  a  movie  star.     105  min. 
4/14. 
THIS  ANGRY  AGE  Technirama  and  Technicolor.  Silvan< 
Mangano,  Richard  Conte.  Anthony  Perkins.  Produtar Dino  De  Laurentiis.  Director  Rene  Clement.  Drama. Family  fights  to  keep  land.  100  min. 

June 
CASE  AGAINST  BROOKLYN,  THE  Darren  McGavIn, 
Maggie  Hayes.  Director  Wendkos.  82  min. 
LET'S  ROCK  Julius  LaRosa,  Phyllis  Newman.  Producer- director  Harry  Foster.    Musical.    79  min. 

July 

CAMP  ON  BLOOD  ISLAND,  THE  Megascope  Carl Mohner,  Andre  Morell.  Producer  Michael  Carreras. Director  Val  Guest.  War-action.  81  min. 
CURSE  OF  THE  DEMON  Dana  Andrews,  Peggy  Cum- mins. Producer  Hal  E.  Chester.  Director  Jacques Tourmeur.    83  min. 
GUNMAN'S    WALK    CinemaScope,    Technicolor.  Van Heflin,    Tab    Hunter,    Kathryn   Grant.     Producer  Fred Kohlmar.     Direcetor    Phil    Karlson.     Western.  Father and  son  vie  for  reputation.    97  min.  7/7. 
KEY,  THE  CinemaScope.  William  Holden,  Sophia  Loren. Producer  Carl  Forman.  Director  Carol  Reed.    133  min. 
6/23. 

REVENGE  OF  FRANKENSTEIN  Technicolor.  Pete  Cush- 
ing,  Eunice  Gayson,  Francis  Matthews.  Producer  An- thony Hinds.  Director  Terence  Fisher.  Horror.  Mon- ster comes  to  life.  94  min.  7/7. 
SNORKEL.  THE  Peter  Van  Eyck,  Betta  Sf.  John.  Pro- ducer Michael  Carreras.  Director  Guy  Green.  74  min. 

August 
BUCHANAN  RIDES  ALONE  Columbia  Color.  Randolph Scott.  Producer  Harry  Joe  Brown.  Director  Budd Boeteticher.  Western.  Guns  blaze  In  a  lawless  border town.    78  min.  8/4. 
TANK  FORCE  CinemaScope,  Technicolor.  Victor  Ma- ture, Leo  Genn.  Producer  Phil  Samuel.  Director  Ter- ence Young.  Drama.  Prisoners  escape  from  desert camp  during  WW  II.    81  min.  9/1. 

September GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bernay. Adventure.  Director  Fred  Sears.  Srnall  group  fleei Japanese  invasion  of  Philippines.  79  min. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Dahl, Dennis  Price.  Producers  Frank  Launder  and  Sidney 
Gilliat.  Director  Sidney  Gllllat.  Insurance  man  inves- tigates fire,  uncovers  old  romance,  mystery,  intrigue. 95  min. 
WHOLE  TRUTH.  THE  Stewart  Granger,  Donna  Reed. George  Sanders.  Producer  Jack  Clayton.  Director John  Gulllermin.  Drama.  Suspected  murderer  seeks out  real  killer  for  Scotland  Yard.    84  min.  8/18. 

October 
APACHE  TERRITORY  Eastman  Color.  Rory  Calhoun, Barbara  Bates.  Producers  Rory  Calhoun,  Victor  M. Orsatti.  Director  Ray  Nazarro.  Western.  Drifter  takes command  of  group  during  Indian  attack.  72  min.  9/15. 
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KILL  HER  GENTLY  Griffith  Jones,  Maureen  Connell. Marc  Lawrence.  Producer  Guido  Coen.  Director Charles  Saunders.  Two  escaped  cons  stunnble  onto  in- sane husband  bent  on  murdering  his  wife.    73  min. 
ME  AND  THE  COLONEL  Danny  Kaye.  Curt  Jurgens. Producer  William  Goetz.  Director  Peter  Glenville. Comedy.  Refugee  romps  over  Nazi  territory  with  anti- Semitic  Polish  officer.    110  min.  8/4. 

November 
LAST   HURRAH,   THE    Spencer   Tracy.    Jeffrey  Hunter 
Producer-Director   John    Ford.     Drama.     Warm  filming of  Edwin  O'Conner  best-seller.     121   min.  10/27. 
MURDER  REPORTED  Paul  Carpenter,   Melissa  Stribling. 

Mathews.   Julie  Adams. 
■January 

BELL.  EOOK  AND  CANDLE  Color.  Kim  Novak.  James Stewart.  Producer  Julian  Blaustein.  Director  Richard puine.  Beautiful  witch  finds  romance  in  qiddv  aambol 10/27. 
Coming 

GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins, Dianne  Foster.  Producer-director  John  Ford.  Melo- drama. 
7TH  VOYAGE  OF  SINBAD.  THE  Technicolor.  Kerwin Matthews,  Kathryn  Grant.  Producer  Charles  Schncer. Director  Nathan  Juran. 

YOUNG  LAND,  THE  Technicolor.  Pat  Wayne,  Yvonne Cragi,  Dennis  Hopper.  Producer  Patrick  Ford.  Di- rector Ted  Tet7loff.  Adventure. 

INDEPENDENTS 
May 

STAGE  STRUCK  IBuena  Vista)  Technicolor.  Henry Fonda,  Susan  Strasbsrg.  Producer  Stuart  Miller.  Direc- tor Sidney  Lumet.  Drama.  Producer  falls  for  actres^ still  in  her  teens.  102  min.  3/3. 
■Jiuie 

IIANE,  JUNGLE  GODDESS  IDCA)  Color.  Marion  Mi- chael, Hardy  Kruger.    85  min. 
PLAN  9  FROM  OUTER  SPACE  IDCA)  Vampira,  Bela Lugosi,  Lyie  Talbot.    7?  min. 
PROUD  LAND,  THE  IBuena  Vista)  Technicolor.  Alan 
Ladd,  Olivia  de  Havilland,  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtiz. 
PROUD  REBEL,  THE  (Buena  Vista)  Technicolor.  Alan 
Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn Jr.  Director  Michael  Curtiz,  Jr.  Affliction  of  a  young boy  is  cured.    103  min.  4/14. July 

ADVENTURES  OF  TOM  SAWYER  INTA). 
CAPTAIN  FROM  KOEPENICK,  THE  IDCAl  Color.  Heinz Ruhmann,  Hannelore  Schroth.    93  min. 

LIGHT  IN  THE  FOREST,  THE  IBuena  Vista)  Techni- color. Fess  Parker,  Wendell  Corey,  Joanne  Dru,  James MacArthur.  Producer  Walt  Disney.  Director  H.  Daugh- erty.  Adventure.  White  teen-ager  raised  as  an  Indian 93  min  5/12. 
August 

BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce Grenfell,  Alastair  Simm.  Producers  Sidney  Gilliat, Frank  Launder.  Director  F.  Launder.  Comedy. 
LAW  AND  DISORDER  (Continental  DIst.)   Michael  Red- grave, Robert  Morley.    Producer  Paul  Soskin.  Director Charles   Crichton.     Con-man   attempts   to   reform  and causes  arrest  of  Judge.    Comedy.    78  min.  8/18. 
LISA  IDCA).  Maria  Schell,  O.  W.  Fischer. 
LOVERS  AND  THIEVES  IZENITH)  Jeon  Poiret,  Michel Serrault,  Magali  Noel.  Director  Sacha  Guitry.  Comedy 
RICE    IDCA)    Color.     Yuko   Machizuki,    Masaka  Naka 
SOUTH  SEAS  ADVENTURE  (Stanley  Warner)  Cinerama Producer  Carl  Dudley.  Directors  Carl  Dudley,  Richard Goldstone.  Scenic  wonders  of  South  Pacific.  120  min 8/4. 
THE  CASE  OF  DR.  LAURENT  (Trans-Lux).  Jean  Gabin Nicole  Courcel.  Director  Jean-Paul  Le  Chanols.  Drama Natural  childbirth.    94  min.  7/7. 
TRUTH  ABOUT  WOMEN,  THE  (Continental),  Eastman Color.  Laurence  Harvey,  Julie  Harris.  Producer-direc- tors Muriel  and  Sydney  Box.  Comedy.  Rise  and  fall  of a  young  career  diplomat.    107  min.  9/1. 

September 

LOVERS,  THE  (DCA)  Anteonella  Lualdl,  Franco  Inter- lenghi. 
SECRET,  THE  IDCA)  Sam  Wanamaker,  Mandy.  79  min. 
TIME  LOCK   IDCA)   Robert  Beatty,   Lee  Patterson.  74 

October 
LUCKY  JIM  (Kingsl;y  International!  Ian  Carmichael. Terry  Thomas.  Porducer  Roy  Boulting.  Director  John Boulting  comedy.  Man  turns  professor  in  a  British  pro- vincial university.    95  min.  9/15. 
WHITE  WILDERNESS  (Buena  Vista)  Technicolor.  Pro- ducer Ben  Sharpsteen.  Director  James  Algar.  Docu- mentary adventure  feature  of  wild  life  in  the  Arctic Circle  region.    80  min.  7/7. Coming 

A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.  I Jim  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Betz.  Director  Oliver  Drake. 
DAY  OF  THE  TRUMPET,  THE  (C.  Santiago  Film  Organi- zation Prod.)  John  Agar,  Richard  Arlen,  Bill  Phlpps. Producer  Harry  Smith.    Director  Eddie  Romero. 
DREAM  MACHINE,  THE  (Amalgamated  Prods.)  Rod Cameron,  Marty  Murphy,  Peter  llling.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
FLESH  ANO  THE  WOMEN  (Dominant)  Technicolor 
Gina  Lollobrigida,  Jean-Claude  Pascal,  Arletty.  Direc- tor Robert  Slodmak.  Producer  Henri  Baum.  Melodrama. Bankrupt  by  wife,  man  retreats  into  French  Foreign Legion.    102  min.  8/4. 
LIGHT  ACROSS  THE  STREET,  THE  lUMPOl  Brigitte Bardot,  Raymond  Pellcgrin,  Roger  PIquat.  Producer Jacques  Gauthier.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent.   76  min. 
ROUGE  ET  NOIR  (DCA)  Technicolor.  Gerald  Phlllpe, Danielle  Darrieux.  Directed  Claude  Autanf-Lara.  A 
provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/26. 
THIRD  MAN  ON  THE  MOUNTAIN  IBuena  VIstal  Tech- nicolor. James  MacArthur,  Janet  Monro.  Producer William   H.   Anderson,   Director   Ken   Annakln.  Drama. 

METRO-GOLDWYN -MAYER 
May 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plays  district  attorney  in  small  college  town.  82  min. 
4/14. 
SHEEPMAN,  THE  CInemaScope  Metrocolor.  Glenn Ford.  Shirley  MacLaine.  Leslie  Nielsen.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    86  min.  4/28. ■June 

HIGH  SCHOOL  CONFIDENTIAL  CInemaScope.  Russ 
Tamblyn,  Jan  Sterling.  Producer  Albert  Zugsmith.  Di- rector Jack  Arnold.  Narcotics  problem  in  high  schools. 

LAW  AND  JAKE  WADE,  THE  CInemaScope,  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawks.    Director  John  Sturges. 

■July 

GIG!  CInemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  Mlnnelll.    Musical.    115  min. 
IMITATION  GENERAL  CInemaScope.  Glenn  Ford,  Red Buttons.  Producer  William  Hawks.  Director  George Marshall.    War  comedy.    88  min.  7/7. 
TARZAN'S  FIGHT  FOR  LIFE  CInemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone.  Action.  Hero  stops  tribal  warfare. 

August 
ANDY  HARDY  COMES  HOME  Mickey  Rooney,  Patricia Breslin,  Fay  Holden.  Producer  Red  Doff.  Director Howard  W.  Koch.  New  adventures  of  Andy  and  son. Comedy.  80  min.  8/4. 
BADLANDERS,  THE  CInemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borqnine.  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves.  Western.  Two saddle  tramps  turn  outlaws.    85  min.  7/21. 
RELUCTANT  DEBUTANTE,  THE  Color,  CInemaScope.  Rex 
Harrison,  Kay  Kendall.  Producer  Pandro  Berman.  Di- rector Vincente  Minnelli.  Comedy.  Parents  attempt  to whirl   their   daughter   through    her   first   social  season. 

September 
CAT  ON  A  HOT  TIN  ROOF  Metrocolor.  Elizabeth  Tay- lor, Paul  Newman.  Producer  Lawrence  Welngarten. Director  Richard  Brooks.  Drama.  Family  tribulations in  a   Southern  town.     108  min.  8/18. 

October 
DECKS  RAN  RED,  THE  James  Mason.  Broderick  Craw- ford, Dorothy  Dandridge.  Producer-director  Andrew L.  Stone.  Melodrama.  Lust  of  wealth  stirs  mutiny. 84  min.  9/29. 
DUNKIRK  John  Mills,  Bernard  Lee.  Producer  Michael Balcon.  Director  Leslie  Norman.  Drama.  England evacuates    soldiers    from    Nazi-infested    France.  135 

NOVEMBER  SUMMARY 

The  November  release  list  has  bur- 
geoned to  26,  with  Allied  Artists  joining 

United  Artists  in  the  top  position  on  the 
strength  of  five  films  apiece.  Universal. 
Warner  Brothers  and  Columbia  ore  all 
tied  for  the  runnerup  slot  with  three  each. 
Paramount,  Rank  and  20th  Century-Fox 
each  are  slated  for  two  releases,  with 
MGM  set  for  one  film.  Americon-lnter- 
national  and  Republic  are  not  scheduled 
to  release  any  pictures  this  month. 

PARTY  GIRL  CInemaScope.  Metrocolor.  Robert  Tay- lor, Cvd  Charisse.  Producer  Joe  Pasternak.  Director Nicholas  Ray.  Prohibition-era  drama.  100  min.  10/27. 
TORPEDO  RUN  CinemaScope,  Metrocolor.  Glenn  Ford, Ernest  Borgnine.  Producer  Edmund  Grainger.  Director Joseph  Revney.  Drama  U  S.  sub  vs.  Jap  ship.  98 min.  10/27. 

November 
TUNNEL  OF  LOVE.  THE  Doris  Day,  Richard  Widmark. Producers  Joseph  Fields,  Martin  Melchcr.  Director Gene  Kelly.  Comedy.  Pregnancy,  infidelity  in  the cocktail  party  set.    98  min.  10/13. Coming 

TOM  THUMB  Technicolor.  Russ  Tamblyn Producer-director  George  Pal. 

PARAMOUNT 

Max 
MARACAIBO  Technicolor,  VIstavision.  Cornel  Wild*. 
Jean  Wallace,  Abbe  Lane.  Producer-Director  Corne Wilde.  Drama.  Man  fights  fires  in  Venezuelan  oil lands.    88  min.  5/26. ■June 

ANOTHER  TIME,  ANOTHER  PLACE  Lana  Turner,  Barry 
Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.  Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers,  Otto  Kruger, 
John  Baragrey.  Producer  William  Alland.  Director Eugene  Lourie.  Science  fiction.  Brain  of  a  scientist  is transferred  to  the  body  of  mechanical  monster.  70  min. 
HOT  SPELL  VIstaVIsIon  Shirley  Booth.  Anthony  Quinn, 
Shirley  MacLaine.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave.  86  mm.  5/26. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie Coogan.  Producer  William  Alland.  Director  Jack Arnold.  Science-Fiction.  Space  fantasy.  69  mm.  7//. 
VERTIGO  Technicolor,  VistaVIsion.  James  Stewart  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  in  love  with  clients  wite who  Is  a  suicidal  neurotic.    123  min.  5/26. 

■July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.  Director  Michael  Curtiz.  Drama.  Singer is  forced  into  New  Orleans  underworld.  116  mm.  7/7. 
ROCK-A-BYE  BABY  Technicolor,  VistaVIsion.  Jerry 
Lewis  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin.    103  min. 

August 
MATCHMAKER,  THE  VistaVIsion.  Shirley  Booth,  An- 

thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself.  101  min. 
5/12. tember 
AS  YOUNG  AS  WE  ARE  Robert  Harland,  Pippa  Scott. Producer  William  Alland.  Director  Bernard  Girard. 
Drama.  Young  high  school  teacher  becomes  involved with  one  of  her  students. 
PARTY  CRASHERS.  THE  Connie  Stevens,  Robert  Dris- coll.  Producer  William  Alland.  Director  Bernard 
Girard.  Drama.  Delinquent  parents  neglect  hot-rod offspring.    78  min.  10/13. 

Sept  I 

October 
BLOB,  THE  DeLuxe  Color.  Steven  McQueen,  Aneta Corseaut,  Earl  Rowe.  Producer  Jack  H.  Harris.  Di- rector Irvin  S.  Yeaworth,  Jr.  Science  fiction.  Gela- tinous substance  from  outer  space  sets  about  consum- ing humans.    85  min. 

YOUR  PRODUC 



I   MARRIED  A  MONSTER  FROM   OUTER  SPACE  Tom 
Tryon.  Gloria  Talbott.  Producer-director  Gene  Fowler, Jr.  Young  bride  discovers  she  has  married  invading space  monster.    78  min. 

Norember 
HOUSEBOAT  VistaVision,  Technicolor.  Gary  Grant. Sophia  Loren.  Producer  Jack  Rose.  Director  Melville Shavfclson.  Maid  reunites  family  and  becomes  v^ife  of master.    I  10  min.  9/15. 
WHEN  HELL  BSOKE  LOOSE  Charles  Gropson.  Richard Jaeckel.  Producers  Oscar  Brodney,  Sol  Dolgin.  Di- rector Kenneth  G.  Crane.  Nazi  fanatics  in  plot  to assassinate  General  Eisenhower  during  WWII.    78  min. 

December 
BUCCANEER.  THE  Technicolor.  VistaVision.  Yul  Bryn- ner.  Charlton  Heston.  Charles  Boyer,  Claire  Bloom Producer  Henry  Wllcoxon.  Director  Anthony  Qulnn. Life   of   romantic   American    pirate,    Jecn    Lalitte.  118 
GEISHA  BOY,  THE  Technicolor,  VistaVision.  Jerry Lewis,  Mario  McDonald,  Sessue  Hayakawa.  Producer Jerry  Lewis.  Director  Frank  Tashlin.  Comedy.  Small- 

time mag'cian  joins  a  U.S.O.  unit  in  Japan  and  tangles in  local  and  international  situations. 
HOT  ANGEL.  THE  Jackie  Loughery,  Edward  Kemmer. 
Drama.    Today's  younger  generation.    73  min. Coming 
BLACK  ORCHID.  THE  VistaVision.  Sophia  Loren  An- thony (?uinn.  Producers  Carlo  Ponti,  Marcello  GirosI Director  Michael  Curtii.  Comedy-drama.  Children complicate  romance  between  beautiful  gangster's v/idow  and  businessman. 

May 

HELL  DRIVERS  VistaVision.  Stanley  Baker  Herbert 
D°"I:'  ji?^^^  Cummins.  Producer  S.  B.  Fisz.  Director K.  Endfield.  Melodrama.  Ex-con  joins  a  gravel  trans- 
P°^rt-crew  and  finds  trouble  with  the  leader.    91  min. 
NIGHT  AMBUSH  VistaVision.  Dirk  Bogarde  Marius Goring.  Producer  E.  Pressburger.  Director  M.  Powell. Adventure.  Commandos  capture  German  general  93 mm.  5/12. 
ROBCERY  UNDER  ARMS  Eastman  Color.  Peter  Finch Ronald  Lewis,  Maureen  Swanson.  Producer  J  Janni Director  J.  Lee.  83  mm.  Drama. 

June 
THERE'S  ALWAYS  A  PRICE  TAG  Michele  Morgan Daniel  Gelin,  Peter  Van  Eyck.    102  min. 
ROONEY  Barry  Fitzgerald,  John  Gregson.  Producer George  H.  Brown.  Director  George  Pollock.  Comedy Irish  humor.    88  min.  7/7. 

September 
YOUR  PAST  IS  SHOWING!  Terry-Thomas  Peter  Sellers Peggy  Mount.  Producer-Director  Mario  Zampi.  Come- dy. Blackmailer  threatens  to  publish  scandalous  Iifo about  a  number  of  personalities.  87  min.  8/4. 

October 
DANGEROUS  EXILE  Eastman  Color,  VistaVision  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown  Di- rector B.  D.  Hurst.  Drama.  Eighteenth-century  Euro- pean swashbuckler.     100  min.  10/13. 
GYPSY  AND  THE  GENTLEMAN.  THE  Eastman  Color Melma  Mercouri,  Keith  Michell.  Producer  Maurice Cowan,  Director  Joseph  Losey.  Romantic  costume drama.    89  min. 

November 
A  TALE  OF  TWO  CITIES  Dirk  Bogarde,  Dorothy  Tutin 
ciTssi'c^'m?**^-^'  ̂ ""^  ''^'P^  Thomas.  Dickens' 
WINDOM'S  WAY  Eastman  Color.  Peter  Finch.  Mary Ure.  Producer  John  Bryan.  Director  R.  Neame Drama.  Dedicated  English  doctor  In  wilds  of  Far Ejst.    108  min.  10/13. 

December 
MOST  GALLANT  LADY  Virginia  McKenna,  Paul  Sco- field.  Jack  Warner.  Producer  Daniel  M.  Angel  Di- rector Lewis  Gilbert.    War  drama.    100  min. 
IT  HAPPENED  IN  ROME  Technicolor-Technlrama  June Laverick,  Vittorio  De  Sica.  Producer  Ermanno  Donati Luigi  Carpentieri.  Director  Antonio  Pietrangeli.  Three girls  hitching  their  way  through  Holy  City. 

■Jonuary 
SEA  OF  SAND  Richard  Attenborough  John  Gregson Producer  Monty  Berman.  Director  Guy  Green  Action WWII  in  Africa. 

February 
A    NIGHT   TO    REMEMBER    Kenneth    More.  Producer William  MacQuitty.    Director  Roy  Baker.     123  min. 
ROCKETS    GALORE    Eastman    Color.     Jeannle  Carson P.9"?ld    Sinden.      Producer    Basil     Dearden.  Director Michael  Relph. 

March 

REPUBLIC 

June 
MAN  WHO  DIED  TWICE.  THE  Naturama.  Rod  Camer- on, Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 
STREET  OF  DARKNESS  Robert  Keyes,  John  Close, Sheila  Ryan.  Melodrama. 

Com  in" 

LAST  BULLET,  THE  Rcbert  Hutton,  Mary  Castle, Michael  O  Connell. 
MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.    Director  A   C.  Ganaway. 

THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni. Martin  Benson,  Sunset  Palisades  production.  Under- world  gang   sells   forged   passports   to   displaced  per- 

2PTH  CENTURY-FOX 

May 

FRAULEIN  Cinemascope,  DeLuxe  Color.  Dana  Wynter, Mel  Ferrer.  Produced  W.  Reisch.  Director  H.  Koster. 
Drama.  Young  girl's  post-war  experiences  in  Berlin. 98  min.  5/12. 
SHOWDOWN  AT  BOOT  HILL  Regalscope.  Charles Bronson,  Robert  Hutton.  Producer  H.  Knox..  Director G.  Fowler.    Western.    72  min. 
10  NORTH  FREDERICK  CInemaScope.  Gary  Cooper. Suzy  Parker.  Producer  Charles  Brackett.  Director Philip  Dunne.  Drama.  Story  of  a  would-be  politician. 102  min.  4/28. 
THUNDERING  JETS  Regalscope.  Dick  Foran  Rex Reason.  Producer  Jack  Leewood.  Director  Helmut Dantine.  Adventure. ■June 

DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.  Drama.  French  Foreign  Legion.  82 min.  7/7 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway.  Western.  A  ten- derfoot accidently  kills  the  son  of  a  cattle  baron  and Is  pursued  by  a  vengeance  gang.    100  min.  5/26. 
NAKED  EARTH  CInemaScope.  Juliette  Greco,  Richard Todd.  Producer  A.  Walker.  Director  U.  Sherman.  96 min.  7/7. July 

BRAVADOS.  THE  CinemaScope.  Deluxe  Color.  Gregory Peck.  Joan  Collins.  Producer  Herbert  Swope  Jr.  Di- rector Henry  King.    98  min.  6/23. 
FLY.  THE  CinemaScope.  DeLuxe  Color.  Al  Hedison, Pat  Owens,  Vincent  Price.  Producer  K.  Neumann. 
Director  K.  Neumann.  Horror.  Scientist's  experiments turn  him  into  half-fly,  half-man.    94  min.  7/21. 

SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian Keith.  Rick  Jason.  Producer  Plato  Skouras.  Director J.  Clark.  Western.  Cattleman  hires  killer  to  gain land.    80  min.  7/7. 
August 

A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano  Brazzi,  Christene  Carere,  Joan  Fontaine.  Johnny Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- gulesco.  Frenchman  and  teenager  become  romantically involved.   106  min.  8/4. 
FLAMING  FRONTIER  Regalscope  Bruce  Bennett  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 

THE  FIEND  WHO  WALKED  THE  WEST  CinemaScope 
Hugh  O'Brian.  Robert  Evans.  Producer  Herbert  B. Swope,  Jr.  Director  Gordon  Douglas.  Western.  Killer destroys  his  victims  in  macabre  style.     lOI  min.  8/18. 

September 

STORM  IN  JAMAICA  Virginia  McKenna,  Bill  Travers. Producers  Kenneth  Harper,  George  Willoughby  Di- rector Rudolph  Cartier. 

HARRY  BLACK  AND  THE  TIGER  CinemaScope.  DeLuxe Color.  Stewart  Granger.  Barbara  Rush.  Anthony  Steel. Producer  John  Braboure.  Director  Hugo  Fergonese. Drama.  Hunter  is  plagued  with  unhappy  romantic  past and  becomes  involved  with  woman  he  lost.  107  min. 9/15. 
HUNTERS.  THE  CinemaScope.  DeLuxe  Color.  Robert MItchum.  Robert  Wagner,  May  Britt,  Richard  Egan. Producer  D.   Powell.    Director  D.   Powell.  War-Action. 

October 
BARBARIAN  AND  THE  GEISHA.  THE  CinemaScope DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston.  Adventure.  First  American consul  to  Orient  falls  in  lo/e  v/ifh  Geisha. 
VILLA!  CinemaScope  DeLuxe  Color.  Cesar  Romero, 
Brian  Kieth,  Margia  Dean.  Producer  P.  Skouras.  Di- rector J.  Clark.  Drama.  Mexican  bandit  adventures. 72  min.  9/15. 

November 
IN  LOVE  AND  WAR  CinemaScope.  DeLuxe  Color. Robert  Wagner,  Hope  Lange.  Producer  Jerry  Wald. Director  P.  Dunne.  Saga  of  Marine  heroism  in  South Pacific.    I  I  I  min.  10/27. 
MARDI  GRAS  CinemaScope,  DeLuxe  Color.  Pat  Boone. Gary  Crosby.  Producer  Jerry  Wald.  Director  E. 
Goulding.  Musical  about  Ih.-ee  young  cadets  capering through  Nev/  Orleans  Mardi  Gras. 

December 
A    NICE    LITTLE    BANK   THAT    SHOULD    BE  ROEBED CinemaScope.  Tom  Ewell,  Mickey  Rooney.  Producer 
Anthony  Muto.  Director  H.  Levin.  Comedy.  Misad- ventures of  three  would-be  bank  robbers.    87  min. 
FRONTIER  GUN  Regalscope.  John  Agar,  Joyce Meadows.  Producer  R.  Lyons.  Director  P.  Landers. Drama.    Conflict  between  peace-lovers  and  gunmen. 
INN  OF  THE  SIXTH  HAPPINESS  CinemaScope,  DeLuxe Color.  Ingrid  Bergman,  Curt  Surgens  Producer  Buddy Adier.  Director  Mark  Robson.  Drama.  Heroic  British 
womon  living  and  working  with  Chinese  children. 
ROOTS  OF  HEAVEN.  THE  CinemaScope,  DeLuxe  Color. Errol  Flynn,  Juliette  Greco.  Orson  Welles.  Producer Darryl  F.  Zanuck.  Director  John  Huston.  Drama.  Man seeks  to  prevent  elephant  slaughter  In  Africa.  131  min. 
10/27. Coming 

RALLY  ROUND  THE  FLAG  EOYS  CinemaScope,  DeLuxe Color.  Joanne  Woodward,  Paul  Newman.  Producer Leo  McCarey.    Director  Leo  McCarey. 
SHADOW  OF  A  GUNMAN  Charles  Brcnson,  John  Car- radine.  Producer  Harold  Knox.  Director  Gene  Fow- ler, Jr. 
VIOLENT  ROAD.  THE  Re^al  Films.  Gene  Raymond, 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Genti* Mark  Damon,  Ann  Ooran.  Producer-Director  William F.  Claxton.    78  min. 

UNITED  ARTISTS 

April CROSS-UP  Larry  Park.  Producers  Robert  Baker,  Monty Berman.  Adventure.  American  newspaperman  in  Lon- don rounds  up  criminals.  83  min. 
PARIS  HOLIDAY  Bob  Hope,  Fernandel.  Anita  Ekberg. Director  Gerd  Oswald.  Producer  Bob  Hope.  Comedy. 
Hope  and  Fernandel  get  mixed  up  with  gang  of  inter- national counterfeiters.  100  min.  3/17. 
RETURN  OF  DRACULA  Francis  Lederer.  Norma  Eber- 
hardt.  Ray  Stricklyn.  A  Levy-Gardner  Production.  Di- rector Paul  Landres.   Horror.   77  min.  4/28. 
RIDE  OUT  FOR  REVENGE  Rory  Calhoun,  Gloria  Gra hame,  Joanne  Gilbert.  Producer  Norman  Retchin.  Di- rector Barney  Girard.  Indian  war  and  Cheyanne Indians. 

May 

EDGE  OF  FURY  Michael  Higgins,  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney, Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  the 
novel  "Wisteria  Cottage".   77  min. 
FORT  MASSACRE  CinemaScope.  DeLuxe  Color.  Joel McCrea,  Forrest  Tucker,  Susan  Cabot.  Producer  Walter 
Mtrisch.  Director  Joseph  Newman.  Vfesiern.  Cavalry- man seeks  revenge  on  Indians.    80  min.  5/12. 
GOD'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina Louise.  Producer  Sidney  Harmon.  Director  Anthony Mann.    Drama.    Fllmization  of  Ersklne  Caldwell  novel. 
ISLAND  WOMEN  Marie  Windsor,  Vince  Edwards.  Pro- ducer-director William  Berke.  Musical.  Calypso  film filmed  in  the  Bahama  Islands. 
THUNDER  ROAD  Robert  MItchum,  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur 
Ripley.  Melodrama.  T-Men  outsmart  Kentucky  boot- leggers.   92  min.  4/28. 
TOUGHEST   GUN    IN   TOMBSTONE   George  Montgom- ery.   Producer  Robert  Kent.    Director  Earl  Bellamy. Western.    72  min. 

June 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD,  THE 
Eastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowiing, Irene  Seidner.  Producer  Fernando  Carrere.  Director 
Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- ging wife.  72  min. 

July 

I  BURY  THE  LIVING  Richard  Boone,  Peggy  Maurer. Producers  Band  and  Garfinkle.  Director  Albert  Band. Monster  arises  from  dead.    70  min.  7/21. 
U.  S.  iet  fighters  battle 
BULLETIN 

Korea.   108  min.  8/18. 
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VIKINGS,  THE  Technirama,  Technicolor.  Kirk  Douglas, Tcny  Curtis,  Ernest  Borgnine.  Producer  Jerry  Bresler. Director  Richard  Fleischer.  Adventure.  Vikings  raid British  Coast.  6,23. 
August 

BIG  COUNTRY.  THE  Technirama-Technicolor.  Greqcry Peck,  Charlton  Heston,  Jean  Simmons.  Producers  Greg- ory Peck.  William  Wyler.  Director  William  Wyler, Ranchers  clash  over  vital  watering  areas  Western 171   min,  8/18. 
CHINA  DOLL  Victor  Mature,  Liii  Hua.  Producer-Di- rector Frank  Boriage.  Drama.  United  States  Air  Force Captain  marries  a  Chinese  girl.    ?9  min.  7/1. 
DEFIANT  ONES,  THE  Tony  Curtis.  Sidney  Poitler, 
LA  PARISIENNE  Brigitte  Bardot,  Charles  Boyer,  Henri Vidal  Technicolor  Producer  Francis  Cosne,  Director Michel  Boisrond,    Comedy  rorsance.    87  min.  7/21. 
TERROR  FROM  BEYOND  SPACE.  THE  Marshall  Thomp- son. Shawn  Smith.  Proeduccr  Robert  E.  Kent.  Director Edward  L.  Cahn.    Science-fiction.    68  min 
THE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- son Elaine  Edwards.  Producer  Robert  E.  Kent.  Direc- tor Edward  L.  Cahn.    Science-fiction.    66  min. 

September 
COP  HATER  Robert  Loggia,  Gerald  O  Loughiin.  Pro- ducer-director William  Berke. 
OUN  RUNNERS.  THE  Audie  Murphy,  Eddie  Albert Everett  Sloane.  Producer  Clarence  Greene.  Director Don  Siegel.  Smugglers  in  Cuban  revolt.  83  min.  9  25. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden  Carol IC«lly.  Producer  Frank  Seltier.  Director  J.  H.  Lewis. Western.  Rhubarbs  in  Texas  town  kill  innocent  farmers «0  min.    ?  29. 

October 
MAN  OF  THE  WEST  CinemaScope.  DeLuxe  Color.  Gary Cooper.  Julie  London.  Producer  Walter  M  Mirisch Director  Anthony  Mann.  Western.  Reformed  gun- slinger  meets  his  old  gang  and  cleans  house  when  they attempt  bank  holdup.    100  min.  9/29. 

November 
I  WANT  TO  LIVE!  Susan  Hayward.  Producer  Walter Wanger.  Director  Robert  Wise.  Tragic  tale  of  beau- tiful, amoral  Barbara  Graham  set  against  modern  jjiz background. 
HONG  KONG  CONFIDENTIAL  Gene  Barry,  Beverly Tyler.  Drama.  International  espionage,  missile  secrets kidnaped  royalty  in  battle  of  Russian  and  American spies.    64  min. 
MUGGER!  THE  Kent  Smith,  Nan  Martin.  Producer Morris  Helprln,  Director  William  Burke.  Drama  Rip- per terrorizes  city.    74  min. 
SEPARATE  TABLES  Burt  Lancaster  Rita  Hayworth Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann.  Drama.  Group  of  people  at  small,  sea- side English  hotel — all  torn  by  emotional  conflicts. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rudolfo  Hoyos. Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman.  Murderers  force  tramp  piiot  to  help th^m  escape. 

Coming 
COUNTERPLOT  Forrest  Tucker,  Allison  Hayes.  Pro- ducer-director Kurt  Neumann. 
FEARMAKERS,  THE  Dana  Andrews  Dick  Foran.  Pro- ducer Martin  Lencer.  Director  J.  Tourneur.  Melodrama Brainwashed  Korean  vet  returns  and  finds  his  business being  run  by  subversives.    83  min.  9/29. 
FLAME  BARRIER  Arthur  Franz.  Kathleen  Crowley.  Pro- ducer Arthur  Gardner.  Director  Paul  Landres.  Melo- drama. Wife  searches  for  missing  scientist  in  Mexico. 
TEN  SECONDS  TO  HELL  Jeff  Chandler,  Jack  Palance Martine  Carol.  Producer  Michael  Carreras.  Director Robert  Aldrich.  Drama.  Former  German  soldiers  work as  bomb  demolition  experts  after  W.W.  2. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Gilllng.  Melo- drama. The  tribulations  of  an  Americean  correspondent on  assignment  in  London.    83  min. 

universal-iwtl: May 

GIRLS  ON  THE  LOOSE  Mara  Corday.,  Lita  Milan. Director  Paul  Henreid.  Melodrama.  Story  of  girl  gangs. 
I  MARRIED  A  WOMAN  George  Gobel  Diana  Dors Adolphe  Meniou.  Producer  William  Bloom  Director  Hal Kanter.  Comedy.  Wife  obiects  to  taking  second  place 
to  a  beer  advertising  campaian  with '  her  hjsbanc 60  min.  5/12. 

■June 

HORROR  OF  DRACULA  Technicolor.  Peter  Cushing Michael  Goregh.  Producer  Anthony  Hinds.  Director Terence  Fisher.  Horror.  Monster  rises  from  coffin  to feed  itself  on  fresh  blood.    82  min.  5/12. 
THING  THAT  COULDN'T  DIE,  THE  William  Reynolds Andra   Martin.   Producer- d  irector  Will  Cowan.  Horror. 
THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  in  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  min.  3/17. 

July 

A  TIME  TO  LOVE  CinemaScope.  Eastman  Color  John Gavin  Lilo  Pulver.  Producer  Robert  Arthur.  Director Douqiis  Sirk,  Filmization  of  Erich  Remarque  novel.  132 min    4.  14. 
KATHY  O  CinemaScope.  Eastman  Color.  Dan  Duryea Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack Sher    99  min. 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman Color.  Jack  Mahoney,  Gilbert  Roland,  Linda  Crlstal. Producer  Howard  Christi.    Director  George  Sherman. 

August 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son Cyd  Charisse,  Arthur  Kennedy.  Producer  Gordon Kay    Director  Joseph  Peuney    Sea  adventure.   120  min. 
VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan, 
Julie  London  Arthur  O'Connell,  Producer  Gordon Kay    Director  Harry  Kel'er,   IC2  min. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will Rogers  Jr.  Maureen  O  Sulilvan  Producer  John  Hor- tcr-    Director  Charles  Haas    78  r-ip. 

September 
ONCE  UPON  A  HORSE  CinemaScope  Dan  Rowan Dick  Martin,  Martha  Hyer.  Producer-director  Hal Kanter.  Comedy.  Two  bumbling  cowboys  get  in  one jam  after  another.    85  min. 
RIDE  A  CROOKED  TRAIL  Cinemascope  Eastman  Color. Audie  Murphy,  Gia  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs.  Western.  Cowboy  wins  confidence of  citizens  then  runs  off  with  bank  loot.  Later  reforms. 87  min.    7  21, 

October 
RAW  WIND  IN  EDEN  CinemaScope.  Eastman  Color. Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  island  and  are  stuck  for  weeks.  Melodrama.  89 min.  7/21. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope  Eastman Color.  Rorv  Calhoun  Beverly  Garland.  Producer  Gor- don Kay.    Director  Richard  Carlson.    Western.  Busted cavalry  officer  tries  to  clear  himself.    80  min.  9/1. 

November 
BLOOD  OF  THE  VAMPIRE  Eastman  Color.  Donald 
Wolfit.  Barbara  Shelley,  Vincent  Ball.  Producers  Rob- ert S,  Baker,  Monty  Berman.  Eros  Fi  ns  Ltd.  Produc- tion. Director  Henry  Cass.  Horror.  Prison  doctor 
sacrifices  inmates'  lives  in  transfusion  experiments.  87 min.  10/13. 
LIGHT  TOUCH.  THE  Technicolor.  Jack  Hawkins,  Mar- garet Johnston.  Producer  Michael  Balcon.  Director 
Michael  Truman.  Comedy.  Work,  family  p.-oblems  of English  furniture  designer. 
MONSTER  ON  THE  CAMPUS  Arthur  Franz,  Joanna Moore,  Judson  Pratt.  Producer  Joseph  Gershenson. Director  Jack  Arnold.  Preserved  prehistoric  ncnster panics  campus. 

December 
MARK  OF  THE  HAWK,  THE  Technicolor.  SuperScope. Sidney  Poitler,  Juano  Hernandez,  Eartha  Kitt.  Producer Lloyd  Young.  Director  Michael  Audley.  Terror  reign: as  Africans  seek  equality.    85  min. ■January 

MONEY,  WOMEN  AND  GUNS  CinemaScope,  Eastman 
Color.  Jack  Mahoney.  Kim  Hunter.  Tim  Honey.  Pro- ducers Howie  Horowitz,  Albert  Zugsmlth,  Director Richard  Bartlett.  Drama.  Detective  tracks  down  bene- 

ficiaries of  old  prospector's  will.    80  m'n.  10/13. PERFECT  FURLOUGH,  THE  CinemaScope  Color  Tony 
Curtis,  Janet  Leigh,  Producer  Robert  Arthur.  Director Blake  Edwards.  Comedy.  Soldier  wins  three  weeks  in Paris  with  married  movie  queen.    93  min.  10/13. 

February 
NO  NAME  ON  TH2  BULLET  Eastman  Color.  Cnema- Scope.  Audie  Murphy.  Joan  Evans.  Producer  Robert Arthur.  Director  Jack  Arnold.  Ass5Ssin-for  hire  ter- rrtrizes  Western  town. 
IMITATION  OF  LIFE  Easfman  Color.  Lana  Turner,  Jch-i Gavin.  Producer  Ross  Hunter.  Director  Douglas  Sirk. Drama.  Would-be-actress  befriends  Negro  woman,  who 
moves  in  with  her.  Trouble  develops  whyn  Negro's daughter  pa:ses  for  white,  and  actress  neglects  her family. 

March 
STEP  DOWN  TO  TERROR  Colleen  Miller  Chsrles  Drake Rod  Taylor.  Producer  Joseph  Gershenson.  Director 
Harry  Keller.  Drama.  Pyscotic  killer  returns  to  h's home  town    falls  'n  love,  then  flees  police.    76  min. Coming 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kautner.  Family  thinks  cowardly  pilot  who  com- mitted suicide  died  a  hero. 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. 
George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson.  Drunken  reporter  reforms  while 
trapping  killer.    73  min. 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  Color James  Cagney,  Shirley  Jones  Producer  A.  Rosenberg. Director  Chas.  Lederer.  Labor  hoodlum  succumbs  to Cuoid. 

RESTLESS  YEARS,  THE  CinemaScope.  John  Saion, Sandra  Dee  Teresa  Wright  Producer  Ross  Hunter. Director  Helmut  Dantinc  Teeners  torn  by  heartless town.    86  min.  10/27 

WARNER  BROTHERS 

Mcr. LEFT  HANDED  GUN.  THE  Paul  Newman  Lita  Milan. Producer  Frca  Coe,  Director  Arthur  Penn.  Western. Billy  The  Kid  legend.    105  min.  5/12. 
MANHUNT  IN  THE  JUNGLE  Warnercolor.  Robin 
Hughes,  James  Wilson.  Producer  Cedric  Francis.  Di- rector Tom  McGowan.  Adventure.  Search  for  man who  disappeared  in  Amazon  back  country  In  South America. 
STAKEOUT  ON  DOPE  STREET  Producer  Andrew  Fenady. Director  Irvin  Kershner.  Melodrama.  Youthful  dope 
peddlers  run  wild.  83  min.  3, '3. 
TOO  MUCH.  TOO  SOON  Dorothy  Malone.  Errol  Flynn. Producer  Henry  Blanke.  Director  Art  Napoleon.  Drama. Biography  of  Diana  Barrymoe.    121   min.  4/14. 
VIOLENT  ROAD  Brian  Keith.  Dick  Foran  Efram  Zimba- list,  Jr.  Producer  Aubrey  Schenck.  Director  Howard Koch.  Melodrama.  Story  of  men  who  drive  high-ex- plosive trucks.    85  min.  5/12. 

June 
DANGEROUS  YOUTH  George  Baker,  Frankie  Vaughn. Anna  Neaglc-Herbert  Wilcox  Production.  Melodrama. Story  of  juvenile  delinquents.    98  min. 

July 

INDISCREET  Cary  Grant.  Ingrid  Bergman.  Producer Stanley  Donen. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith.  Myron  Mc- Cormick  Nick  Adams.  Producer-Director  Mtrvyn  Le- Roy.  Comedy.  Soldier  upsets  service  life  in  U.  S  Air Force.    Ill  min.  5/12. 

August 
BAD  MAN'S  COUNTRY  George  Montgomery,  Neville Brand,  Buster  Crabbe 
NAKED  AND  THE  DEAD.  THE  Aldo  Ray.  Cliff  Robert- son. Producer  Paul  Gregory.  Director  R.  Walsh.  War- Action.     Assaulting   of   a   Jap   island.     131    min.  7/7. 

September DAMN  YANKEES  Technicolor.  Tab  Hunter,  Gwen  Ver- don.  Producer-Directors  George  Abbott.  Stanley  Don- nen.      Musical.      Built     around     national     pastime  of baseball.     110  min.  9/15. 
WIND  ACROSS  THE  EVERGLADES  Technicol.r.  Chris- topher Plummer.  Burl  Ives.  Producer  S.  Schulberg. Director  N.  Ray.  Adventure.  Bird  warden  tries  to stop  renegades  in  swamp  land.    96  min.  8/18. 

October 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward. Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel.  86  min.  5/26. ONIONHEAD  Andv  Griffith  Erin  O  Brien.  Ray  Danton Producer  Jules  Shermer.  Director  Norman  Taurog. Comedy  Adventures  of  Coast  Guardsman  before  Pearl Harbor.    110  min.    9  29. 

November 
ENCHANTED  ISLAND  Dana  Andrews.  Jan3  Powell.  87 
FROM   THE    EARTH   TO   THE   MOOH    Joseph  Gotten. 
Debra  Paget.     100  min. 
HOME  BEFORE  DARK  Jean  Simmons,  Dan  O'Herlihy. Producer-Director  Mervyn  LeRoy.  Drama.  Tormented 
youn-]  wife  returns  home  from  sanatorium  to  unworthy hjsband    and    beautiful,    wicked    stepsister.     136  min. 10  13. 

December 
AUNTIE  MAME  Rosalind  Russell. Coming 

BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards.  Pro- ducer A.  Schenk.   Director  H.  W.  Koch. 
GIRL  ON  THE  RUN  Frin  O'Brien.   Efren  ZImbalist.  Jr. Meiuarama. 
NUN'S  STORY.  THE  WarnerColor.  Audrey  Hepburn Producer  Henry  Blanke.    Director  Fred  Zinnemann. 
WESTtOUND  Randolph  Scott.  Virginia  Mayo.  Karen Steele.     Producer   Henry   Blanke.     Director   Budd  Boet- 
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my'te  J$lk}tii  About 
□    □    □    In  the  Movie  Butinett    □    □  □ 

IS  ALL  PLACIIFUL  AT  LOI-W  S?  Following  dissident  dircLtor 
Jerome  Newman's  announcement  that  he  lacked  the  backing  to 
conduct  a  proxy  fight  against  Loew's  management,  the  Joe 
Vogel  forces  appear  to  be  in  command  of  the  situation.  Late 
last  week.  Federal  Judge  Palmieri  put  the  court's  stamp  of  ap- 

proval on  management's  plan  to  spin-off  the  U.  S.  theatres  and 
radio  station,  and  retain  the  M-G-M  studio,  foreign  theatres 
and  TV  interests.  However,  there  were  disquieting  rumors  at 
weekend  that  the  other  dissident  director,  Louis  A.  Green, 
might  still  undertake  to  wage  a  pro.xy  battle.  His  main  con- 

tention is  that  the  board  of  directors  is  stacked  in  Vogel's  favor 
and  he  wants  a  more  impartial  board  installed.  Next  week  will 
probably  tell  the  story  of  Loew's  future. 

O 

ACTION  IN  20TH.  Heavy  buying  in  20th  Century-Fox  shares 
sent  the  stock  shooting  up  to  a  new  high  last  week  and  stirred 
lots  of  speculation.  One  educated  guess  is  that  the  deal  for 
conversion  of  a  large  portion  of  the  studio  acreage  into  a  real 
estate  development  is  in  its  final  stages.  The  "Century  City" 
project  was  revealed  by  president  Spyros  Skouras  some  months 
ago,  and  it  is  reported  that  the  film  company  will  realize  be- 

tween 30  and  40  million  dollars  for  its  land.  With  production 
volume  reduced  and  scattered  all  over  the  world,  20th  needs 
only  a  small  portion  of  the  area  for  its  studio  operation. 

0 

SECOND-RUN  TO  TV.  Exhibitors  are  steaming  about  the 
manner  in  which  "Warner  Bros,  introduced  its  new  TV  series, 
"77  Sunset  Strip".  The  first  subject,  a  90-minute  quickie,  was 
presented  on  television  with  the  announcement  that  it  was 
being  given  its  "first  showing  "  to  the  home  audience — and would  be  released  later  to  movie  houses.  The  fact  aside  that 
very  few,  if  any,  theatres  will  play  the  film  (it  will  be  retitled 
"Girl  on  the  Run"  for  theatre  exhibition),  exhibitors  argue  that 
this  is  a  straight  case  of  selling  them  down  the  river.  In  effect, 
they  claim,  Warners  has  placed  the  theatre  in  the  position  of 
being  a  second  run  to  free  TV. 

0 

SKOLSKY  TELLS  'EM.  Everyone  in  our  business  knows  full 
well  that  one  of  the  most  serious  boxoffice  problems  besetting 
the  industry  is  the  lack  of  exciting  new  personalities.  "New 
faces  "  were  once  a  basic  stock  in  trade  of  the  movies,  but  that 
was  when  studios  controlled  production  and  "manufactured  " 
stars.  Now  that  independents  are  in  the  saddle,  "old  faces  "  are 
the  rule,  and  they're  bogging  the  business  down.  Some  think 
this  is  a  trade  secret,  but  it  isn't;  the  public  is  hep.  For  in- 

stance, Sidney  Skolsky,  whose  "beat  "  is  Hollywood,  devoted 
his  entire  syndicated  column  to  the  subject  the  other  day.  It 
makes  good  reading  for  people  inside,  as  well  as  outside,  the 
industry,  so  listen  to  Skolsky: 

The  movie  producers  are  fooling  you  when  they  say  in  inter- 
views and  publicity  statements  they  are  looking  for  new  faces, 

new  talent  to  star  in  pictures.  They  talk  out  of  one  side  of  their 
mouth  for  the  public,  and  out  of  the  other  side  when  making 
the  movies.  The  producers  know  they  can't  make  an  important 
picture  that  costs  important  money  with  new  faces,  unknown 
talent.  They  have  to  get  important  names  if  they  expect  to  get 
the  necessary  money  from  the  bankers  to  film  the  movie,  and 
if  they  expect  to  sell  the  movie  for  a  price  to  the  exhibitors. 

The  bankers  and  the  stockholders  and  the  exhibitors  are 

strictly  business  men,  and  they  don't  want  to  gamble.  Show- 
business  is,  and  always  has  been,  a  gamble.  The  business  men 
are  in  charge  today,  and  they  have  made  the  movie  industry  as 
business-like  as  possible.  They  are  slowly  taking  the  show 
out  of  it. 

Look  at  the  important  movies — the  blockbusters — that  have 
been  released  during  the  past  six  months.  Look  at  the  impor- 

tant movies  scheduled  for  the  near  future:  they  all  have  well- 
established,  important  name  actors  in  them.  There  are  very  few- 
exceptions.  The  only  one  I  can  think  of  of?hand  is  George 
Stevens'  "The  Diary  of  Anne  Frank.  "  Stevens  is  powerful 
enough  to  have  convinced  the  executives  that  the  world-famous, 
pre  sold  property  would  be  hurt  if  audiences  had  a  precon- 

ceived image  of  "Anne  Frank,"  which  any  name  actress  would 
supply.  Millie  Perkins,  who  never  acted  before,  has  the  lead. 
Although  this  movie  won't  be  released  until  April,  the  un- 

known Millie  Perkins  is  already  better  known  than  many  stars. 
Therefore  George  Stevens  has  his  "new  talent"  playing  the 
lead  and  the  executives  have  their  "name."  Do  you  think  the 
money  men  will  learn  from  this  incident?  The  answer  is  "No!" 

What  big  name  box  office  star  has  the  movies  found  during 
the  past  year?  I  can  think  of  only  one — Brigitte  Bardot.  And 
the  movies  found  her.  B.  B.  couldn't  get  a  job  in  Hollywood 
until  you — the  public — told  them  what  they  had. 

You  can't  get  a  penny  from  a  bank  or  a  studio  to  make  a 
good  important  movie  unless  you  come  in  with  at  least  one 
name  actor;  two  would  be  better;  three,  and  you  can  make  an 
epic.  If  you  come  in  with  Frank  Sinatra,  Sophia  Loren  and 
Cary  Grant,  they'll  advance  you  all  the  money  you  need  to 
make  any  movie,  even  "The  Pride  and  the  Passion." 

I'm  stating  this  because  I  know  the  policy  of  the  executives 
is  short-sighted,  and  they  are  stifling  the  creative  people  in  all 
phases  of  picture  making.  (Ever)'  actor,  writer,  director  must 
be  an  important  name  to  work  in  an  important  movie.)  I  want 
new  talent  to  be  given  a  fair  opportunity.  However,  what  I've 
actually  done  is  to  tell  the  money  men  how  to  run  the  movie 
business  so  they'll  make  more  money. 
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We  just  saw  THE  SHERIFF  OF 

FRACTURED  JAW.  This  was  a 

most  delightful  experience. 

It  is  fresh  and  different  enter- 

tainment. This  is  a  story  of  a 

typically  proper  Englishman  who 

stumbles  into  the  job  of  a  gun- 

toting  Sheriff  in  the  Wild  West. 

Kenneth  More  will  delight 

American  audiences  in  this  role, 

and  Jayne  Mansfield  emerges 

as  a  new  personaHty-you  will 

be  amazed  by  her  performance. 

We  are  making  THE 

SHERIFF  available  for 

special  New  Year's  Eve 
shows  prior  to  its  general 

release  in  mid-January, 

and  I  strongly  urge  exhib- 
itors to  contact  their 

local  20th  exchange  now 

and  reserve  prints. 

P.  S.- We  have  a  slogan  for  this 

picture :  ''Ask  the  man  who  saw  it. 

Sincerely, 

Alex  Harrison 
General  Sales  Manager 
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The  motion  picture  exhibitors  of 
America  have  taken  the  first  giant  step 
in  the  direction  of  long-needed,  long- 
awaited,  long-overdue  unity.  What  is 
needed  now,  above  all  else — even  more 
than  the  herculean  labor  that  must  be 
put  forth — is  patience. 

There  will  be  cynics  ready  to  sneer, 
and  those  who  will  decry  the  lack  of 
accomplishment  if  all  of  exhibition  s 
problems  are  not  quickly  wrapped  up 
in  a  neat  little  remedy.  There  will  be 
demands  for  attack  before  the  weapons 
are  welded.  There  will  be  seekers  of 
special  favor  for  themsehes  or  the 
groups  they  represent. 

Yes,  there  will  be  all  these  booby- 
traps  to  scuttle  this  move  for  collabo- 

ration between  exhibitors — but  we  hon- 
estly believe  unity  will  not  be  stopped. 

And  the  reason  for  this  optimism  is  a 
xery  practical  one;  as  we've  said  before, 
"Disunity  is  a  luxury  exhibition  can't 
af¥ord." 

The  spokesmen  for  the  various  thea- 
tre organizations,  in  their  comments  at 

the  first  meeting  of  the  American  Con- 
gress of  Exhibitors,  manifested  a  deep- 

seated  desire  to  seek  a  solution  to  the 

industry's  problems  through  unified  ac- tion. The  general  attitude  recalled  this 
observation  made  recently  by  Mr.  Si 
Fabian  in  a  letter  to  Film  BULLETIN: 

""A  litle  humility  would  do  all  of  us 
some  good.  Separately,  we  haven't  the 
power  to  achieve  a  major  objective. 
Together,  we  could  hack  out  a  road 
through  the  jungle  of  our  problems 
and  see  clear  light  ahead.  " 

Humility  and  a  desire  to  achieve 
unity  governed  the  tenor  of  that  first 
ACE  session.  Mr.  Fabian,  an  excellent 
choice  to  chairman  the  Committee  of 
26,  Allied's  Horace  Adams,  TOA's 
George  Kerasotes — their  voices  and  all 
the  others  were  raised  to  further  the 
common  cause,  raised  in  frank  admis- 

sion that  only  together  can  exhibitors 

hope  to  conquer  the  problems  that  are 
common  to  them  all.  With  patience, 
we  believe  that  will  be  done. 
Come  what  may,  no  subsequent 

events  can  ever  tarnish  the  lustre  that 
Sypros  P.  Skouras  has  added  to  his  al- 

ready bright  roster  of  accomplishment 
for  the  industry.  His  leadership,  his 
sincerity,  his  determination  to  make  ex- 

hibition see  the  light  is  another  extra- 
ordinary chapter  in  this  fabulous  man's career. 

ttMll  far 

A.  Cattyt*^ss 

Those  who  keep  a  file  of  Film  BL'L- LETIN  might  make  reference  to  the 
issue  of  October  31,  1955,  wherein  ap- 

peared a  Viewpoint  titled  "A  Congress 
of  Exhibition  ".  In  the  light  of  recent 
events,  we  take  particular  pride  in  quot- 

ing portions  of  the  comments  con- tained therein: 

"Through  its  petty  spats  exhibition 
inevitably  splits  itself  into  isolated 
islands  of  power  and  interest,  palpably 
draining  itself  of  its  potentials  of  bar- 

gaining po\xer  in  dealing  with  film 
companies,  w  ith  competition,  w  ith  legis- 

latures and  with  those  who  might  in- 
flict any  sort  of  harm  on  the  industry 

at  large  .  .  .  But  above  all,  this  conflict 
serves  as  an  engraved  invitation  to  dis- 

tribution to  go  its  own  way,  without 
too  much  concern  about  an  exhibition 
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branch  so  unhappily  di\ided. 
"Exhibition  has  its  two  major  parties, 

and  some  minor  ones,  but  they  lack  the 
machinery  to  make  the  weight  of  their 
importance  felt  upon  the  industry  as  a 
whole.  The  missing  link  is  a  congress 
—  a  Congress  of  Exhibition,  if  you 

please. 
"Let  us  consider  a  rough  blueprint. 
"The  Representatives  to  this  Congress 

might  be  the  boards  of  directors  of  Al- 
lied and  TOA,  plus  one  delegate  from 

each  unaffiliated  regional  exhibitor 
group.  Or  they  might  be  elected  by  the 
memberships  of  each  organization  at 
their  annual  conventions.  Sessions 
would  be  convened  quarterly  or  semi- 

annually at  specific  times.  Special  ses- 
sions would  be  called  by  a  small  gov- 

erning committee  when  necessary.  The 
Representatives  to  the  Congress  of  Ex- 

hibition would  bring  proposals  from 
their  constituents  for  discussion,  clari- 

fication, action.  As  the  areas  of  agree- 
ment are  reached  on  these  proposals, 

they  would  become  the  voice  of  exhibi- 
tion, making  itself  heard  in  a  unity 

never  before  achieved  in  the  history  of 
the  mo\ie  industry.  The  impact  of  the 
Congress"  decisions  would  undoubtedly 
be  great.  In  effect,  the  determinations  of 
this  bod)  would  bear  all  the  urgency 
inherent  in  the  wants  of  some  18,000 
theatres.  We  believe  the  leaders  of  pro- 

duction and  distribution  would  heed 
most  respectfully  the  resolutions  of  this 
Congress,  and,  perhaps,  even  solicit  its 

guidance. "It  is  not  intended  that  the  Congress 
of  Exhibition  would  intrude  upon  the 
autonomy  of  the  individual  organiza- 

tions. The  purpose  is  to  establish  liai- 
son, to  obviate  the  clash  of  personali- 

ties that  has  been  a  stumbling  block  to 
unity,  and  to  create  machinery  for  or- 

ganized action.  Each  group  would  be 
free  to  pursue  its  own  policies,  while 
the  Congress  would  become  the  honor- 

able meeting  ground  where  mutual 
policies  are  coordinated  into  the  as- 

serted policy  of  exhibition.  " 
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BIG  YEAR  FOR  MOVIE  STOCKS.  "One  of  the  best  in  my 
memory,"  snapped  the  editor  of  one  leading  weekly  market 
survey,  "and  the  hell  of  it  is  that  company  by  company  the 
earnings  picture  is  nothing  to  celebrate  at  all.  " 

This  about  sums  up  overall  investment  field  reaction  to  the 
latest  Financial  Bulletin  round-up  of  opinion  dealing  with  the 
near-term  outlook  for  movie  shares.  Among  the  more  notable 
gleanings: 
*  A  series  of  special,  non-recurring  benefits,  attaching  to 
several  leading  companies,  is  behind  the  bullish  condition  in 
motion  picture  stocks. 

*  A  sudden  popular  drift  toward  low-priced  speculative 
opportunities  in  the  market  is  focusing  atention  upon  key  in- 

dustry shares  as  seldom  before. 

*  A  bad  TV  season  is  creating  the  impression  that  movies 
are  coming  out  of  the  woods. 

*  Helping  the  income  picture  is  continuing  retrenchment 
among  the  major  picture  producers  as  well  as  a  lowering  of 
distribution  overheads. 

*  The  real  test  is  operational  income — that  is  revenues 
stripped  of  film  library  sales,  liquidation  of  real  properties, 
etc.  In  recent  months,  however,  the  boom  in  film  stocks  is 
generally  believed  due  to  the  latter  factors. 

*  Though  overall  earnings  are  running  well  ahead  of  1937, 
they  lag  behind  the  growth  which  has  recently  taken  place  in 
stock  prices.  Admitting  that  appreciation  has  developed  for 
a  variety  of  reasons,  the  one  reason  which  could  suffice  most 
is  sadly  lacking,  namely  a  trend  toward  heightened  theatre 
attendance. 

*  In  sum,  though  imbued  with  a  bullish  aspect,  trade  shares 
do  not  reflect  any  particularly  dramatic  upturn  in  earnings  or 
boxoffice  revenues  at  the  present  time.  But  neither  are  stock 
prices  rising  in  defiance  of  news  of  a  contrary  nature.  While 
conditions  are  better  than  one  year  ago,  they  are  not  as  good 
as  the  stock  prices  make  out. 

There  you  have  it.  Something  of  an  enigma.  A  rising  market 
without  visible  consumer  boom  or  boomlet;  earnings  decent, 
if  not  distinguished. 

0 

One  answer  not  supplied  by  the  Financial  Bulletin  round-up, 
but  inherent  in  the  trade  practices  of  respondents  is  the  very 
interest  of  investment  houses  themselves  in  film  shares,  for 
whatever  reasons — operational  or  otherwise.  While  many  firms 
deride  the  intrinsic  qualities  of  the  movie  industry  for  invest- 

ment purposes,  they  still  see  speculative  qualities  which  prompt 
them  to  issue  bulletins,  commentaries  and,  in  some  cases, 
really  profound  studies.  It  would  seem  that  for  most  industry 
students,  the  political  economy  of  movies  has  made  its  low 
sounding,  for  this  generation  at  least.  Assuming  this — and  it 
is  a  big,  big  assumption — everything  else  that  happens  must 
proceed  in  an  up-bound  direction.  In  this  context,  a  number 
of  truly  big  opportunities  loom  ahead.   Among  them: 

LOEWS  (Arthur  Weisenberger  &  Co.  NYSE):  "The  energetic 
activities  of  Messers  Green  &  Newman  to  solve  the  management 
and  divestment  problems  have  apparently  appealed  to  many 
of  Loew's  shareholders  and  public  who  follow  Loew's  stock 
in  the  market.  The  former  have  been  disinclined  to  sell  despite 
sharply  rising  prices  and  others  have  bought  heavily,  all  on 
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the  expectation  that  Messers.  Green  &  Newman  will  bring; 
about  realization  of  underlying  values — -variously  estimated 
between  $30  and  $40  per  share." 

(And  now  that  the  probability  of  a  proxy  contest  has 
diminished,  the  implementation  of  the  separation  plan  may 
proceed  without  obstacle,  enabling  President  Vogel  to  add,  if 
he  can,  to  the  remarkable  income  recovery  for  the  first  quarter of  1959). 

0 

TWENTIETH  CENTURY- FOX  (Edwards  &  Hanly,  NYSE)  ' 
"On  the  old  political  theory  that  'if  you  can't  beat  'em,  join 
em'  it  now  produces  films  for  TV,  has  leased  many  pre-1948 
films  for  showing  on  the  air  and  has  a  50%  interest  in  the 
NTA  Film  Network.   Further  diversifying  it  activities,  it  en-  | 
tered  into  an  agreement  with  Universal  Consolidated  Oil  Co.,  | 
whereby  the  later  is  drilling  for  oil  on  the  properties  of  20th-  ! 
Fox  in  Beverly  Hills.  Several  wells  have  been  completed  and  i 
the  film  company  is  now  receiving  income  from  this  source. 
Upon  the  recovery  by  the  oil  company  of  its  drilling  and  pro- 

duction costs,  the  income  should  increase  substantially.  A  plan 
for  an  extensive  real  estate  development  on  studio  properties 
(called  Century  City)  could  also  be  of  material  importance. 
.  .  .  Although  a  small  dip  occurred  in  revenues  in  the  1st 
quarter  of  '58,  it  was  quickly  recovered  in  the  second  three 
months  period,  and  gross  income  is  headed  for  a  new  peak 
with  profits  available  for  shareholders  the  highest  since  the 

theatre  operations  were  divorced." 
(This  study  looks  for  per  share  earnings  in  the  second 

quarter  of  $1.35.  Net  income  of  $3,085  million). 
0 

UNITED  ARTISTS  (Mitchell,  Hutchins  &  Co.  NYSE)  "The 
common  stock  is  presently  about  23  against  a  245/g  -  151^  range 
this  year.  The  stock  is  selling  at  a  7.4  multiple  against  this 
year's  earnings  forecast  and  at  only  5.9  times  the  pre-conver- 
sion  and  7.2  the  post-conversion  estimate  for  1959.  Considering 
the  low  30%  effective  dividend  payout,  the  $1.60  present  yearly 
rate  affords  an  attractive  6.8%  yield.  The  record,  status  and 
prospects  for  United  Artists  draw  the  conclusion  that  the 
common  stock  is  selling  at  a  conservative  appraisal  of  current 
and  prospective  earnings  and  that  the  yield  is  a  particularly 
attractive  one,  quality  considered.  The  dividend  could  cer- 

tainly be  increased  to  a  $2.00  basis.  A  price  objective  of  30 
seems  attainable.  Investment  value  appears  evident,  for  it  is 
difficult  to  find  equities  that  are  reasonably  priced  against 
current  results,  afford  such  an  attractive  return,  and  where 
prospects  appear  clearly  defined  for  a  worthwhile  gain  of  earn-  i 
ings  in  1959.  Purchase  is  recommended." 

(If  we  may  be  permitted  our  own  speculation  on  United 
Artists,  we  look  for  the  UA  stock  to  rise  well  above  30  within 
the  year  '59.) 
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Exhibition  Moves 

Toward  Solidarity 

Spyros  Skoiiras  opens  unity  meeting  of  exhibi- 
tors invited  to  20th  Century-Fox  home  office. 

Had  an  oldtime  exhibitor,  now  out  of 
touch  with  the  industry,  picked  up  a  copy, 
of  any  of  the  trade  publications  last  week, 
he  would  have  been  astonished,  to  put  it 
mildly,  at  the  headlines  splashed  all  over 
the  front  pages:  "Congress  of  Exhibitors 
Established";  "Exhibition  Unites  To  Form 
Organization.  ' 

Space  limitations  went  out  the  window 
in  a  spontaneous  salute  to  one  of  the 
smartest  pieces  of  business  exhibition  had 
produced  in  its  long  and  storied  history. 

Ironically — but  if  one  stopped  to  think 
about  it,  logically — it  marked  the  fruition 
of  the  efforts  of  one  man:  a  member  of 
the  opposite  camp,  a  film  executive.  Ironic 
because  the  putsch  had  emanated  from 
outside  the  theatre  field,  but,  because  the 
mastermind  was  20th  Century-Fox  presi- 

dent Spyros  P.  Skouras,  a  surprise  to  none. 

Exhibition's  staunchest  "outside"  ally had  issued  an  invitation  to  143  exhibitors 

to  meet  at  his  company's  home  office  the- 
atre in  an  attempt  to  hash  out  the  problems 

besetting  exhibition  today.  The  call  had 
been  a  natural  consequence  of  the  sugges- 

tions Skouras  had  laid  before  both  major 
exhibitor  conventions  earlier  last  month, 
but  once  he  had  gathered  together  the  the- 
atremen  in  New  York,  he  warned  exhibi- 

tion it  was  on  its  own.  And  the  assembled 
theatre  executives  took  the  ball  from  there. 
A  statement  issued  after  the  meeting 

said  the  purpose  of  the  unity  organization, 
to  be  known  as  the  American  Congress  of 
Exhibitors  (ACE),  was  to  "establish  a  sin- 

gle national  body  which  will  act  for  exhi- 
bition in  a  parallel  manner  to  the  way  the 

Motion  Picture  Association  of  America  .  .  . 
speaks  for  production  and  distribution.  " 

And  judgmg  from  the  mitial  measures 
drawn  up  at  the  conclave,  exhibition  was 
determined  to  live  up  to  its  lofty  creed. 

A  \\orking  committee  of  26  members 
uas  established,  along  lines  delineated  b) 
Skouras,  to  form  a  group  representative  of 
"a  cross-section  of  all  trade  associations, 
types  of  theatres  and  circuits  and  geo- 

graphical situations,  large  and  small." 
The  committee  was  composed  of  the 

following:  Horace  Adams,  Myron  Blank, 
Abe  Blumenfeld,  Max  A.  Cohen,  Roy 
Cooper,  James  Coston,  Si  H.  Fabian,  Wil- liam Forman,  Emanuel  Frisch,  William 
Goldman,  Julius  M.  Gordon,  George  G. 
Kerasotes,  Jack  Kirsch,  Edward  L.  Lider, 
Ted  Manos,  Ben  O.  Marcus,  Robert  J. 
O'Donnell,  Samuel  Pinanski,  Albert  M. 
Pickus,  Robert  W.  Selig,  Sol  A.  Schwartz, 
Spyros  S.  Skouras,  Jr.,  W'^ilbur  Snaper, 
Ernest  G.  Stellings,  David  B.  Wallerstein 
and  Mitchell  Wolfson. 

Fabian  Named  Chairman 

The  committee,  in  turn,  appointed  a 
six-man  executive  committee.  Temporary 
chairman  was  Si  H.  Fabian,  and  the  five 
co-chairmen  named  were  Kerasotes, 
Adams,  Schwartz,  Cohen  and  Forman. 
Selig  was  selected  as  chairman  of  a  pub- 

licity committee  comprised  of  the  five  co- chairmen. 
It  was  decided  that  the  executive  com- 

mittee would  meet  immediately  to  begin  a 
study  of  plans  leading  to  the  formulation 
of  an  agenda  and  a  slate  of  action  to  be 
presented  at  the  next  meeting  of  the  26- 
man  committee,  Dec.  12,  in  the  RKO 
Theatres  board  room.  For  that  purpose, 
the  executive  committee  met  Nov.  22-23 
in  the  Stanley- W^arner  board  room  to 
open  its  study. 

According  to  the  statement  issued  after 
the  history-making  meeting,  "This  blue- 

print will  spell  out  the  ways  in  which  uni- 
fication of  the  motion  picture  theatre  in- 

dustry will  impro\  e  ser\  ice  to  the  general 
public  through  technological  ad\ance- 
nients,  increased  and  improN  ed  patron  serv- 

ices and  better  entertainment.  "  Operating 
upon  the  assumption  that  every  exhibitor 
in  the  country  is  automatically  a  member 
of  ACE  (incidentally,  a  catchy  tag  which, 
it  is  hoped,  will  implant  an  upbeat  idea), 
the  executive  committeee  made  it  clear 
that  theatremen  will  be  asked  to  serve  on 

subcommittees  aimed  at  probing  "more 
deeply  into  each  point  of  the  agenda  now 

in  preparation.  " No  sooner  had  the  initial  meeting  of 
the  committee  of  26  adjourned  than 
Fabian  reported  to  the  assembled  group 
that  it  would  function  on  a  temporary 
basis  for  30  days.  During  this  time,  he 
said,  ef¥orts  would  be  made  to  establish 

(C.onliniietl  on  Page  I 'J) 

Abat  e — S.  II.  I  iib/iDi,  Sljn/ey  W'lirner  Theatres president,  below — Horace  Adams,  president  of Siitional  Allied,  address  the  meeting. 
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If  ads  fail  to  depict  honestly 

subject  matter  of  a  film,  who's 
deceived?  Who's  accountable? 

of  Movie  Advertising 

By  BERNE  SCHNEYER 

For  as  long  as  any  of  us  care  to  remember  —  and  that  goes 
back  to  filmdom's  earliest  days  —  the  motion  picture  industry 
has  played  the  fat,  overstuffed  doll  to  countless  pin-stickers  op- 

erating under  the  guise  of  protectors  of  public  morals.  Usu- 
ally, the  object  of  the  attacks  has  been  production.  This  film 

or  that  offended  this  group  or  that  for  this  reason  or  that. 

This  year,  however,  the  would-be  censors,  including  almost 
anyone  with  enough  moral  fiber  to  lift  a  pen,  have  discovered 
a  new  target  —  movie  advertising.  In  \^hat  has  taken  on  the 
sweep  of  a  contagion  of  righteous  hysteria,  newspapers  in  city 
after  city  have  taken  to  wagging  an  admonishing  finger  here, 
slapping  a  wrist  there  —  altering  a  caption  here,  raising  a 
decolletage  there. 

Certainly  1958  has  been  a  painfully  open  season  on  the  har- 
ried admen  who  sweat  out  hours  and  days  in  an  attempt  to 

produce  art  and  copy  which  will  convey  a  faithful  impression 
of  a  film's  content,  while,  at  the  same  time,  whet  the  public's 
appetite  to  see  it.  Now,  as  an  added  burden,  it  seems  they 
must  cater  to  the  individual  whims  of  newspaper  publishers 

ASP[ciALii[io]H[  pyei 

One  of  ads  rejected  by  Chicago  papers 

whose  notions  of  propriety  vary  markedly  from  city  to  city, 
from  lurid  headline  to  lurid  headline. 

In  a  frenzied  struggle  to  make  everyone  happy,  there  is 
bound  to  occur  much  discontent.  Much  of  it  has  come  from 
those  who  had  once  accused  movies  of  aiming  at  the  level  of 
the  11-year-old.  Now,  apparently,  confused  by  the  trend  to- 

ward more  adult  fare,  they  have  begun  to  decry  everything 
connected  with  these  films,  including  the  advertising,  as  either 
immoral  or  misleading. 

The  irony  of  their  attack  is  that  in  the  headlong  rush  to 
"clean  up"  movie  ads,  they  must  stand  accused  of  suggesting 
that  the  advertisers  misrepresent  their  product.  For,  even  as 
they  snip  here  and  there  these  censors  of  movie  ads  betray  the 
public  they  profess  to  protect  by  concealing  the  true  content 
of  a  film. 

The  frenzied  rush  by  the  newsmen  to  the  tabernacle  of  dec- 
ency began  rather  harmlessly  last  July  with  an  attack  on  movie 

ads  by  a  group  of  California  publishers.  The  circumstances 
made  moviemen  wonder  whether  the  attack  hadn't  been  in- 

spired by  interests  dedicated  with  a  firmness  of  purpose  to  place 
the  industry  under  a  dirty  yellow  light. 

It  started  with  some  100  "warning  letters  "  from  the  Los 
Angeles  Publishers  Association  to  studio  and  theatre  circuit 
heads,  and  ended  soon  thereafter  with  an  announcement  that 

the  attack  was  aimed  primarily  at  foreign  "sex"  films.  No  one, 
it  seems,  bothered  to  remind  the  publishers  that  a  smutty  story 
of  European  adultery  was  still  worth  prominent  newspaper 
space  anytime. 

But  the  die,  apparently,  had  been  cast.  And  strikingly  simi- 
lar alabaster  molds  began  to  appear  all  across  the  country  in  a 

sweeping  national  epidemic  of  innocence. 
Detroit  was  next,  and,  except  for  the  lack  of  suntans,  it  was 

California  all  over  again.  In  explanation  of  the  Detroit  papers' somewhat  dubious  practice  of  changing  unsatisfactory  ad  copy 
just  before  deadline,  A.  H.  McKeown,  retail  advertising  man- 

ager of  the  Detroit  News,  said,  .  .  we  must  consider  our 
readers.  "  Who  was  to  look  after  the  poor  dears  when  the  sex 
and  sin  headlines  began  exploding  on  the  front  pages  was 
neither  asked  nor  answered. 

And  while  it  didn't  join  in  the  hanging  of  movie  advertising, 
our  industry's  favorite  critic.  Time,  at  this  point  into  its  Nov.  3 
"Show  Business"  section,  for  what  it  was  worth,  a  typically 
Lucian  rhetorical  blast  at  what  it  termed  violations  of  the 
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A  SPECIAL  NOTE  10  THE  PUBLIC: 

Copy,  not  the  art,  is  what  Chicago 
dailies  found  objectionable  in  ads. 

UA.  MitKsisis  €  €*nsarsitip 

Movie  Production  Code.  Some  rumblings  were  heard  within 
the  industry,  but  the  fuss  soon  subsided,  mainly  because  a 
T/wfbomb  in  the  mo^  ie  house  has  in  recent  years  come  to  be 
looked  upon  more  as  a  harmless  toy  than  a  lethal  weapon. 

All  of  which  leads  up  to  the  latest  skirmish.  Four  Chicago 
dailies  refused  to  accept  either  the  ads  prepared  for  "Anna 
Lucasta's"  opening  by  United  Artists  or  a  subsequent  series 
of  ads  expla;ning  the  controversy.  Since  none  of  the  papers 
had  offered  any  explanation  for  the  blanket  turn-down,  Roger 
H.  Lewis,  UA  s  national  director  of  advertising,  publicity  and 
exploitation,  promptly  fired  off  four  scorching  telegrams  to 
the  papers,  and  a  particularly  pungent  one  to  D.  Tennant 
Bryan,  president  of  the  American  Newspaper  Publishers  Asso- 

ciation, decrying  the  action  as  "censorship  of  the  worst  kind," 
and  leveling  a  charge  of  violation  of  freedom  of  the  press. 

Lewis  got  instant  response.  The  Daily  News  recanted  and 
agreed  to  print  the  explanatory  ads,  sending  UA  s  advertising 
manager  Joseph  Gould  off  to  Chicago  to  arrange  a  schedule. 
Two  other  papers  also  answered,  saying  that  the  ads  were  in 
"bad  taste,"  and  that  was  that.  That,  though,  was  not  that for  Lewis. 

With  one  hand  he  sent  of?  a  blistering  challenge  to  the 
newspapers  to  submit  their  editorial  copy  to  an  "unprejudiced 
jury  .  .  ."  to  be  weighed  against  the  "Anna"  ads.  (Lewis  was 
positive  his  copy  would  come  ofif  with  no  worse  than  a  tie), 
while  with  his  free  hand,  he  began  contacting  radio  and  TV 
stations  to  set  of?  a  heavy  saturation  campaign  geared  to  the 
original  theme  of  the  rejected  ads. 

Cooler  heads,  however,  prevailed,  and  shortly  thereafter  UA 
drew  up  a  third  set  of  ads  with  ̂ ery  minor  revisions  which 
proved  satisfactory  to  all  four  papers.  The  dust  had  settled, 
but  the  point  was  still  crystal  clear. 

United  Artists  had  produced  a  film  which  concerned  itself 
with  the  story  of  a  prostitute,  pure  and  simple.  So,  along  that 
line,  the  first  thing  it  did  was  to  obtain  approval  of  its  adver- 

tising copy  under  the  Advertising  Code  of  the  Motion  Pictures 

Producers  Association.  Once  that  had  been  secured  —  and, 
incidentally,  not  without  considerable  hemming  and  hawing 
—  the  company  went  to  the  cities  involved  in  the  opening 
of  the  film  and  submitted  their  ads.  The  art  was,  albeit  a  trifle 
on  the  revealing  side,  actually  not  half  so  suggestive  as  most 
perfume  or  lingerie  ads  —  and  it  told  the  story.  The  copy,  also, 
was  concise  and  to  the  point.  This,  it  said,  was  a  tale  of  a 
"tramp."  And,  after  all,  when  one  got  down  to  brass  tacks, 
what  else  was  it.-"  Here,  in  essence,  is  the  principal  argument 
against  the  sweeping  tide  of  blind,  indiscriminate  censorship, 
which,  if  carried  to  its  extreme,  becomes  e\en  more  unsavory 

than  the  films  it  purports  to  "clean  up." 
What  should  be  applied  as  a  yardstick  to  all  film  advertising 

is  not  a  prettifying  of  frank,  adult  themes  —  which  must  serve 
only  to  deceive  the  reader  —  but  a  reasonably  forthright  pre- 

sentment of  what  a  picture  depicts.  If  a  film  tells  the  story 
of  a  woman  of  ill  fame,  the  ads  ought  to  say  so;  anything  else 
would  be  a  case  of  duping  the  public. 

If  the  trend  persists  toward  coating  a  sordid  theme  with 
advertising  whitewash  —  the  industry  will  be  placed  in  the 
uncomfortable  position  of  serving  up  a  slice  of  Tennessee  Wil- 

liams to  people  looking  for  a  pleasant  family  picture.  For 
this,  the  movie  industry,  not  the  censoring  newspapers,  would 
be  held  accountable. 

Why 

Should 
This 

Newspaper 
PROTECT 

YOU 
from 

ANNA 

LUCASTA? 

The  advertising 
which  has  been  prepared 
for  this  film 
has  been  rejected 
by  this  newspaper. 
The  words  that  describe 
the  woman  known  as 
ANNA  LUCASTA  will  not 
be  seen  by  the  readers of  this  newspaper. 
World  renowned 
as  a  stage  play, 
ANNA  LUCASTA  was 
always  controversial... 
but  never  successfully 
banned.  As  a  film 
it  is  still  utterly  frank 
and  still  an  exciting 
piece  of  entertainment. 

One  of 
the  type  ads 
prepared  by 
UA  in  its 
showdown 
with  the 
newspapers 
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"The  7th  Voyage  of  Sinbad" 
^U4UtCM  l^iUuu^  O  Q  O  PLUS 

Wonderful  entertainment  for  the  young-in-heart.  New 
Dynamation  process  adds  novelty  to  top  Holiday  hit. 

Columbia  looks  to  be  the  Hollywood  Santa  Claus  for  the 
young  in  heart  o\'er  the  world  with  their  grand-scale  fable  in 
Dynamation  and  Technicolor,  "The  7th  Voyage  of  Sinbad." 
Here  is  a  feast  of  cinematic  fantastics,  a  wondrous  entertain- 

ment, made  all  the  more  novel  by  the  Dynamation  process.  It's 
sure  to  be  the  greatest  holiday  attraction.  For  this  Morning- 
side  Production  is  just  loaded  with  the  mythology  every  ad- 

venture fan  has  been  mooning  for,  from  towering  Cyclops  to 
giant  birds  to  fantastic  serpents  and  fire-breathing  dragons,  all 
set  against  the  beauties  of  Bagdad,  the  mysteries  of  the  sea  and 
the  eerie  island  of  Colossa.  As  produced  by  Charles  H.  Schneer 
and  directed  by  Nathan  Juran  with  some  amazing  visual  effects 
created  by  Ray  Harryhausen,  "The  7th  Voyage  Of  Sinbad"  is 
both  a  blood-curdling  extravaganza — outpacing  by  yards  the 
science-fiction  shockers — and,  at  the  same  time,  a  free-wheeling, 
highly  romantic  narrative  that  is  pure  entertainment  par  excel- 

lence. Newcomer  Kerwin  Mathews  makes  a  suitably  rugged 
and  handsome  Sinbad,  sailor  extraordinaire  and  prince  of 
Bagdad,  and  Kathryn  Grant  (Crosby)  fills  out  quite  lustrously 
the  role  of  his  royal  fiancee,  who  on  their  wedding  eve  is 
reduced  to  a  size  no  larger  than  the  palm  of  a  man's  hand. 
The  perpertrator  of  such  ungallantry  is  the  film's  smiling 
villain,  Torin  Thatcher,  a  mysterious  magician  who  seeks  to 
gain  control  of  a  magic  lamp  and  the  all-powerful  Genie 
which  exists  inside.  Thatcher  then  forces  Sinbad  to  accompany 
him  on  the  voyage  to  Colossa,  island  of  the  Cyclops  and  un- 

known horrors,  there  to  find  a  piece  of  shell  from  the  egg  of 
a  monstrous  two-headed  eagle  called  the  Roc,  and  also  to  cap- 

ture the  lamp.  So  Sinbad,  Miss  Grant,  and  Sinbad's  loyal  crew 
set  sail  and  run  swiftly  from  one  adventure  to  another,  until 
the  egg  is  found  and  Thatcher  restores  Miss  Grant  to  normal 
size.  But  Thatcher  then  attempts  to  kill  Sinbad  who  upon  find- 

ing the  lamp  refuses  giving  it  up  and  a  crazy  fight  to  the  death 
with  an  armed  skeleton  results.  In  the  end,  Thatcher  is  killed 
by  his  own  dragon  which  has  just  killed  one  of  the  Cyclops, 
Sinbad  and  Miss  Grant  are  married. 

Columbia.  8?  minufes.  Kerwin  Mathews,  Kathryn  Grant,  Richard  Eyer.  Produced by  Charles  H.  Schneer,    Directed  by  Nathan  Juran. 

"Separate  Tables" 
Su4CKCd^  'RCUUU^  O   O  O 

Top-drawer  class  film.  Excellent  performing:  Deborah 
Kerr,  David  Niven,  Rita  Hayworth,  Burt  Lancaster. 

Terence  Rattigan's  superbly  theatrical  play,  "Separate 
Tables,"  has  been  given  an  all-star  cast  for  its  new  cinematic 
garb  and  these  royal  players,  Rita  Hayworth,  Deborah  Kerr, 
David  Niven,  Wendy  Hiller  and  Burt  Lancaster,  parade  them- 

selves in  full  dramatic  finery.  Harold  Hecht  has  produced  this 
Hecht,  Hill  and  Lancaster  offering  with  fine  regard  for  adult 
tastes,  Delbert  Mann  has  given  it  a  sensitive  staging  and  Rat- 
tigan,  (along  with  John  Gay),  has  amply  preserved  the  origi- 

nal's highly  potent  complex  of  characters.  The  plot  traces  the 
lives  of  lonely,  frustrated  people  and  the  passions  they  give 
vent  to  one  weekend  at  an  English  winter  resort  town.  Deborah 
Kerr  is  absolutely  wonderful,  Niven  and  Miss  Hiller  are  very 
effective  and  Lancaster  and  Miss  Hayworth  bring  some  praise- 

worthy moments  to  their  assignments.  Exhibitors  can  mark 
this  United  Artists  release  as  top  quality  merchandise  for  the 
class  and  metropolitan  markets.  Miss  Hayworth  is  the  Park 
Ave.  beauty  unable  to  face  growing  old  and  Lancaster  is  the 
former  husband  she  once  deserted.  Now,  after  many  years,  she 
seeks  him  out  at  the  Bournemouth  hotel,  where  he  and  every- 

one else  in  the  film  hole  up,  and  goes  through  her  parade  of 
tricks  to  win  him  back,  but  collapses  in  a  neurotic  heap  when 
he  suddenly  sees  through  her.  Miss  Kerr  portrays  the  old  maid 
daughter  of  dowager  dragon.  Gladys  Cooper,  living  in  fear 
of  her  mother  and  trying  desperately  to  hide  her  feelings  for 
Niven,  a  retired  Army  major.  When  the  warhorse  discovers 
that  Niven  had  been  arrested  for  attempted  molesting  at  a 
local  theatre  and  has  been  lying  about  his  Sandhurst  back- 

ground, she  gluttonously  informs  her  daughter  who  is  com- 
pletely sickened  by  it.  Hotel  keeper  Miss  Hiller,  a  sensitive  but 

commanding  woman  who,  although  in  love  with  Lancaster, 
forces  him  to  see  he  can  have  no  future  apart  from  Rita.  She 
also  helps  Niven  to  meet  his  problems  and  stay  on  at  the  hotel 
where  Miss  Cooper  has  disseminated  his  scandal.  In  the  last 
scene,  a  hangdog  Niven  enters  the  dining  room  and  slowly 
all  the  guests  tentatively  and  then  with  full  friendliness  greet 
him.  Finally,  Miss  Kerr,  at  long  last  disregarding  her  mother, 
speaks  warmly  and  openly  with  him. 
United  Artists.  98  minutes.  Rita  Hayworth,  Deborah  Kerr,  David  Niven.  Produced by  Harold  Hecht.    Directed  by  Delbert  Mann. 

"Sheriff  Df  Fractured  Jaw" 
ScUlHCM  1^€lU*t^  O  O  PLUS 

Amusing  western  spoof,  with  Ken  More  as  gun-toting 
sheriff.  Mansfield,  Technicolor,  C'Scope  plus  factors. 

An  amiable  horse-opera  spoof,  "The  Sheriff  of  Fractured 
Jaw",  comes  as  a  refreshing  fillip.  Based  on  an  irreverent  idea, with  cheerful  Technicolor  on  a  broadly  beaming  CinemaScope 
background,  and  the  wacky  combo  of  co-stars  Kenneth  More 
and  Jayne  Mansfield,  this  off-beat  20th-Fox  release  is  fare  that 
can  be  exploited  in  the  class  and  art  houses,  while  the  robust 
Miss  Mansfield  lends  some  appeal  to  the  mass  audience.  While 
Arthur  Dales'  script  and  Rauol  Walsh's  ramblingly  giddy  di- 

rection leave  something  to  be  desired,  Kenneth  More  makes  the 
most  out  of  his  character,  propounded  oddly  out  of  "Ruggles 
Of  Red  Gap  "  and  "Destry  Rides  Again  ".  He  plays  a  dude  Eng- 

lishman, dressed  like  a  Wildean  hero,  who  trots  off  to  the  Wild 
West  to  sell  gentlemen's  firearms  and  soon  is  having  whoopups 
with  cowboys  and  injuns  alike  and  making  the  busty  pulse  of 
saloon  mama  la  Mansfield  heave  all  over  the  place.  Thanks  to 
More's  superb  nonchalance  and  innocent  drollery,  many  of  the 
situations  provide  gusty  humor  and  in  a  few  sequences  real 
yocks  are  elicited.  Miss  Mansfield  is  still  a  stock  company  Mon- 

roe, but  there  are  enough  scenes  in  which  her  undulating  pro- 
portions come  in  for  startling  viewing,  and  she  does  impishly 

enough  with  a  few  naughty  ballads.  Henry  Hull  makes  a 
funny  and  frustrated  mayor,  Bruce  Cabot  a  snarling  baddie. 
The  wacky  plot  of  the  Daniel  M.  Angel  production  concen- 

trates mainly  on  the  absurdity  of  More  becoming  unwittingly 
known  as  a  crackshot,  then  made  sheriff  and  forced  to  bring 
law  and  order  to  a  hard-livin'  town.  With  the  help  of  his  injun 
compatriots  whom  he  blithely  scolded  for  warfaring  and  there- 

by earned  a  reputation  as  a  paleface  hero,  More  knocks  sense 
into  the  feuding  ranchers,  marries  Miss  Mansfield  and  settles 
down  as  Fractured  Jaw's  Wyatt  Earp. 
20th  Century. Fox.  100  minutes.  Kenneth  More,  Jayne  Mansfield.  Produced  by Daniel  M.  Angel.    Directed  by  Raoul  Walsh. 
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"Thf!  Inn  of  lliii  Sixth  Hiippincss" 
'Bu4UtC^  ̂ iUcH^  O  O  O 

Ingrid  Bergman  in  inspirational  drama.    Strong  distaff 
attraction.   Colorful  C'Scope-DeLuxe  Co/or  production. 

Appropriately  timed  for  Christmas  release,  20th  Century- 
Fox's  "The  Inn  Of  The  Sixth  Happiness"  is  a  engrossing,  in- 

spirational film  that  celebrates  the  life  of  Gladys  Aylward,  the 
almost  legendary  English  servant  girl  who  went  out  to  China 
in  the  Twenties  to  become  the  East's  best-loved  missionary. 
Starring  Ingrid  Bergman  in  a  forceful  and  luminous  perform- 

ance, directed  by  Mark  Robson  with  good  narrative  sweep  and 
produced  by  Buddy  Adler  against  a  Cinemascope-DeLuxe  Color 
background  which  takes  full  visual  note  of  both  the  Orient  s 
delicate  beauty  and  war-torn  tumult  of  the  times,  "The  Inn  " 
conies  across  as  a  rambling,  warm-hearted,  sensitively  done 
epic  in  the  popular  idiom  that  should  be  a  great  favorite  with 
the  fern  trade.  One  only  wishes  the  film  were  about  20  minutes 
shorter.  However,  there  are  also  ample  scenes  of  excitement 
pinpointing  the  savagery  and  gallantry  during  the  Sino-Jap- 
anese  War  and  a  touching  enough  romance  between  Ingrid 
and  co-star  Curt  Jurgens  as  a  dedicated  Eurasian  officer  in  the 
Chinese  army,  all  of  which  should  go  far  toward  making  it  a 
solid  atraction  in  the  general  market.  The  late  Robert  Donat 
is  seen  as  a  wise  and  sometimes  witty  Mandarin,  ruler  of  the 
village  that  Ingrid  comes  to  after  a  hazardous  Trans-Siberian 
Railway  journey  from  England,  in  order  to  aid  Athene  Seyler, 
an  elderly  missionary  who  runs  the  inn  of  the  film's  title. 
The  "sixth  happiness"  refers  to  the  personal  dream  everyone 
carries  within  them  and  it  becomes  Ingrid's  mission  to  foster 
that  dream  as  near  as  possible,  so  she  tends  the  peasants,  fights 
injustice,  befriends  bandits,  frees  the  women  from  ancient,  de- 

grading conventions  and  through  the  years  becomes  known  as 
the  "woman  who  loves,"  thereby  bringing  the  Christian  teach- 

ings to  life.  Jurgens,  who  at  first  resented  her,  confesses  his 
love  before  leaving  for  battle,  and  Donat  manifests  his  allegi- 

ance to  her  crede  by  becoming  one  of  Ingrid's  faith.  The  second 
half  is  concerned  with  the  star  leading  a  band  of  homeless 
children  from  the  Jap  infested  North  to  the  safety  of  the 
South,  and  this  in  the  face  of  enemy  bombings  and  hunger. 
20th  Century-Fox,    158  minutes.    Ingrid  Bergman.  Curt  Jurgens.    Produced  by  Buddy Adler.    Directed  by  Mark  Robson. 

"Anna  Lucasta" 

S€CAiHC44.  'RciU^U^  O  O  O 
Rating  is  for  metropolitan  situations  only.  All-Negro 
cast  in  version  of  stage  bit.   Strong  stuff  for  adults. 

Philip  Yordan's  "Anna  Lucasta,  "  (the  Harlem  version  of 
"Anna  Christie  "  and  precursor  of  "Suzie  'Wong"),  which  so 
delighted  Broadway  audiences  during  the  last  years  of  the  war, 
now  comes  to  the  screen  with  its  appropriate  all-Negro  cast 
and  practically  all  the  earthy  sentiments  and  sacred-and-profane 
sex  intact.  The  material  is  the  old  sure-thing  about  a  bad  girl 
\\ho's  really  a  good  girl  but  has  a  whopper  past  to  live  down, 
etc.  Fortunately,  however,  producer  Sidney  Harmon  has  given 
it  a  suitably  gritty  look,  Arnold  Laven  has  staged  it  with  in- 

tensity and  Yordan  has  kept  the  script  seething  with  rather 
racy,  bristly  dialogue.  Add  to  this  some  sturdy  performing 
from  an  earnest  cast,  with  Eartha  Kitt  as  Anna  and  Sammy 
Davis,  Jr.  as  the  sailor  in  her  life,  and  you've  got  a  provocative 
bit  of  merchandise,  at  least  for  metropolitan  audiences.  It  will 
pose  a  selling  problem  in  the  hinterlands.   Film  eschews  sen- 

[More  REVIEWS 

sationalisms  most  of  the  time  and  sticks  pretty  closely  to  a  play 
format,  with  the  result  being  that  "Anna  "  isn't  as  "hot  "  as  one 
might  be  led  to  expect.  At  any  rate,  besides  the  snugly  sensuous 
performing  of  Miss  Kitt  and  the  Sinatra-styled  jumping  of 
Davis,  there  are  equally  pithy  portraits  from  Rex  Ingram, 
Anna's  tormented  father;  Frederick  O'Neal,  her  amiably  con- 

niving brother-in-law;  Henry  Scott,  the  handsome  young  in- 
nocent who  falls  for  her;  Georgia  Burke,  the  mother  who 

dreams  of  making  a  good  woman  out  of  our  "baby  ";  Alvin 
Childress,  the  bartender  mentor  of  a  San  Diego  waterfront 
cafe  where  Anna  plies  her  trade.  The  plot  has  to  do  with 
a  family  resurrecting  Anna  from  a  life  of  prostitution  in  order 
that  she  hoodwink  Scott  who  comes  from  a  farm  to  the  big  city 
with  S4000.  As  it  turns  out,  the  boy  isn't  a  yokel  but  an  agri- 

cultural instructor  and  he  and  Anna  really  fall  in  lo\e.  Anna's 
father,  however,  half  demented  with  desire  for  his  own  daugh- 

ter and  shame  at  his  unvoiced  longings,  destroys  Scott's  college 
appointment,  forces  Anna  to  leave  the  boy  on  their  wedding 
day  and  run  off  with  Davis,  her  old  lover.  In  the  end,  papa 
dies  with  Anna  sobbing  at  his  bedside,  Davis  gallantly  waving 
goodbye  and  Scott  running  to  forgive  his  erring  bride. 
United  Artists.  97  minutes.  Eartha  Kitt,  Sammy  Davis,  Jr..  Rex  Ingram.  Produced 
by  Sidney  Harmon.    Directed  by  Arnold  Laven. 

"Mardi  Gr^is" 
^euiHC^  IRciUHf  O  O  O 

Host  of  popular  young  players  in  musical  romantic  romp. 
C'Scope,  color.   Will  delight  teenage,  family  trade. 

Jerry  'Wald,  that  master  purveyor  of  the  popular  entertain- 
ment, has  turned  out  a  bright,  clean-cut,  starry-eyed  musical. 

Presented  under  the  20th  Century-Fox  banner,  all  done  up 
smartly  in  Cinemascope  and  DeLuxe  Color  and  presided  over 
by  the  fresh  and  affable  talents  of  a  young  cast  headed  by  Pat 
Boone,  Christine  Carere,  Tommy  Sands,  Sheree  North,  Gary 
Crosby  and  Barrie  Chase  (the  girl  who  scored  such  a  hit  as 
Fred  Astaire's  recent  TV  partner),  "Mardi  Gras"  will  un- 

doubtedly prove  a  festive  boon  for  the  younger  sets  around  the 
land.  Edmund  Goulding  has  directed  with  valentine-like  joy- 
fulness,  producer  'W^ald  has  amply  studded  the  whole  thing 
with  lush  shots  of  Virginia  Military  Institute,  the  "West  Point 
of  the  South,  "  and  later  transplanted  everyone  down  to  the 
gala  New  Orleans  whoop-up,  while  Sammy  Fain  and  Paul 
Francis  Webster  have  beaten  out  any  number  of  bouncy  en- 

sembles and  juke-box  arias.  This  is  one  of  those  pleasant 
rah-rah  romps  coupled  with  moonlight  romancing,  which 
sophomores  of  all  ages  should  find  unendingly  rewarding.  The 
discriminating  adult,  however,  will  blink  more  than  once  at 
the  "Brother  Rats  "  frolics,  and  the  quite  jejune  bit  of  scripting 
Winston  Miller  and  Hal  Kanter  have  rigged  up.  This  last 
concerns  what  happens  when  some  V.M.I,  upperclassmen  run 
a  raffle  to  see  who  will  escort  Miss  Carere,  a  Hollywood  movie 
queen,  to  the  Senior  Prom.  The  assignment  falls  to  serious, 
aloof  Boone,  so  off  he  goes  down  to  New  Orleans  where  the 
lady  is  preparing  for  a  Mardi  Gras  publicity  stunt,  and  when  he 
finally  meets  her  Boone,  unfamiliar  with  fan  mags,  does  nor 
acknowledge  her  fame.  They  fall  in  love  and  then  run  through 
the  traditional  misunderstandings,  re\  elations,  etc.,  while 
Boone's  buddies,  Sands  and  Crosby,  are  enjo\ing  Miss  North 
and  Miss  Chase.  Fred  Clark  is  Miss  Carere's  vinegary  press 
agent.  Best  songs:  "I'll  Remember  Tonight,  "  "Bigger  Than 
Texas,"  "Loyalty." 
20th  Century-Fox  107  minutes.  Pat  Boone,  Christine  Carere.  Tommy  Sands.  Pro- 

duced by  Jerry  Wald.    Dirtcted  by  Edmund  Goulding. 
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Court  Approves  Loew's 
Spin-Off;  Newman  Accepts 

The  management-sponsored  plan  for  divi- 
sion of  the  assets  of  Loew's,  Inc.,  was  ap- proved last  weekend  by  Federal  District 

Judge  Edmund  L.  Palmieri.  The  plan  calls 
for  retention  of  MGM,  TV  operations, 
foreign  theatres  and  record  and  music  com- 

panies, and  spin-off  of  the  firm's  theatres 
and  New  York  radio  station.  Judge  Pal- 

mieri told  company  attorneys  to  draw  up  a 
detailed  order  for  him  to  sign.  Indications 
were  that  management  would  present  its 
program  this  week.  Previously,  it  had  been 
revealed  there  will  be  no  proxy  fight  for 
control  of  Loew's,  Inc., — at  least  in  the foreseeable  future.  This  was  contained  in 
an  announcement  made  on  Nov.  18  by 
Jerome  A.  Newman,  a  director  and  an  op- 

ponent of  the  management  plan,  that  neither 
he  nor  director  Louis  A.  Green  were  at 
present  willing  "to  enter  into  a  proxy  fight." Newman  pointed  to  an  unwillingness  on  the 
part  of  "large  stock  interests"  originally backing  his  plan  to  become  involved  in  a 
battle  with  Loew's  management.  Newman and  Green  were  in  favor  of  spinning  off 
MGM,  the  production-distribution  arm  of 
the  company.  Though  dismissing  the  pos- 

sibility of  a  proxy  fight,  Newman  indicated 
he  will  participate  in  "plans  to  obtain  very 
substantial  representation"  on  the  board.  At the  New  York  court  hearing,  Robert  H. 
O'Brien,  \  ice  president  and  treasurer  of 
Loew's,  said  the  company  would  earn  45 
cents-a-share  in  the  first  fiscal  quarter  end- 

ing Nov.  20.  Weldon  Pov\ell,  special  con- 
sultant, and  Leopold  Freidman,  president  of 

Loew's  Theatres,  both  spoke  favorably  of 
management's  plan. 

WB  Complete  Move  To  Studio 
Warner  Brothers  moved  the  headquarters 

of  its  df)mestic  and  foreign  sales  depart- 
ments and  its  accounting  department  from 

Nevi  York  to  the  studio  at  Burbank  on 
No\'.  21.  This  completes  the  transfer  of  the 
company's  principal  home  office  functions 
to  the  West  Coast.  Remaining  in  New  "\'ork 

THEY 
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are  only  the  legal  department,  headed  b,' 
Robert  W.  Perkins,  vice  president  and  gen- 

eral counsel;  Jules  Lapidus,  eastern  sales 
manager;  Harry  Mayer,  head  of  the  story 
i.nd  talent  department;  Meyer  Hunter,  na- 

tional publicity  manager,  and  Charles  Cohen, 
eastern  ad  manager. 

AB-PT  Drops  Production 
Unit;  Levin  Takes  It  Over 

Irving  H.  Levin,  president  of  AB-PT  Pic- 
tures, will  take  over  all  stock  and  assets  of 

this  production  subsidiary  of  American 
Broadcasting-Paramount  Theatres,  Inc.,  thus 
marking  the  end  of  the  later's  limited  pro- duction activities,  which  started  in  1956. 
Under  the  terms  of  the  deal  consummated  by 
Levin  and  Sidney  M.  Markley,  vice  president 
of  American  Broadcasting-Paramount  Thea- 

tres, Inc.,  Levin  will  acquire  by  Jan.  1  as- 
sets including  negatives  of  four  completed 

pictures,  together  with  all  residuals,  and 
eight  story  properties.  Levin  and  Harry  L. 
Mandell,  vice  president  of  the  picture  unit, 
will  continue  to  produce  under  a  corporate 
name  as  yet  undetermined,  and  will  make  a 
releasing  deal  with  a  major  companj'.  Man- 

dell will  serve  as  \ice  president  and  general 
manager  of  the  new  company,  with  Larry 
Clement,  assistant  treasurer  and  controller 
of  AB-PT,  assuming  the  position  of  secretary- treasurer. 

Republic  Stock  Acquired 
Republic  Pictures  Corp.  announced  that  a 

syndicate  established  by  president  Herbert 
J.  Yates  and  board  member  Victor  N.  Carter 
nurchased  from  Music  Corp.  of  America  the 
latter's  entire  holdings  of  Republic  common 
stock — some  85,000  shares.  No  terms  were revealed. 

William  J.  Heinemaii,  left,  UA  rice  presi- 
dent   ill    chiirge    of   distribution,  producer- writer   Dore   Schiiry   ut    New    York  sneiik 

/iniiew  of  "I.onelyhe.irls." 

Schneider  Stresses  Inde 

Role  in  Columbia  Production 

Columbia's  loss  for  the  fiscal  year  ended 
June  28,  1958,  totaled  $4,987,330.  The  writ- 

ing-off of  unabsorbed  studio  overhead  and 
of  accumulated  story  material  accounted  for 
the  lion's  share  of  that  amount — $3,837,352 
— according  to  president  A.  Schneider,  in  his 
annual  message  to  stockholders.  Schneider 
said  the  loss  can  be  carried  forward  against 
future  taxable  income.  He  pointed  out  that, 
with  the  trend  to  independent  production, 
the  studio  did  not  produce  enough  films  to 
co\'er  the  overhead,  but  predicted  that  in  the 
future  "independent  producers  will  make  a 
sufficient  number  of  pictures  at  the  studio 
to  absorb  our  entire  operating  overhead." Schneider  told  the  shareholders  that  the 
studio's  facilities  are  reorganized  "in  order to  attract  outstanding  independent  producers 

and  other  talent." 

Schwartz  Heads  MMPTA 
Sol  A.  Schwartz,  president  of  RKO  Thea- 

tres, marked  his  induction  as  president  of 
Metropolitan  Motion  Picture  Theatres  Assn. 
by  calling  for  the  creation  of  one  national 
organization  which  could  "speak  for  exhibi- 

tors everywhere."  Schwartz,  speaking  at  the luncheon  meeting  of  the  MMPTA  board, 
said  he  hoped  a  first  step  in  that  direction 
would  be  one  theatre  organization  in  Metro- 

politan New  York.  He  echoed  the  same 
sentiments  at  the  all-exhibitor  session  held 
the  following  day  at  the  20th  Century-Fox home  office. 

'Roots'  Goes  Popular 

"Roots  of  Heaven,"  Darryl  F.  Zanuck's 
2()th-Fox  production,  on  Nov.  19  began  a 
continuous  run,  popular  price  showing  at 
New  York's  RKO  Palace.  Originally  run- 

ning on  a  hard-ticket  basis,  "Roots"  was 
changed,  according  to  RKO  Theatres  presi- 

dent Sol  A.  Schwartz,  "to  accommodate  the 
holiday  crowds  who  do  a  great  deal  of  their 
enterlaiiinient  hu>  iiig  on  impulse." 
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Bishop  Notes  Decline 

In  'Objectionable'  Films Pointin.;  to  what  a  report  h\  the  Confer- 
c;iLe  of  Bishops  described  as  "a  sharp  de- 

crease in  the  number  of  objectionable  films," Bishop  William  A.  Scully,  retirinj;  chairman, 
urged  Catholic  moviegoers  to  lend  "positi\e 
support  at  the  boxoffice"  to  help  perpetuate 
the  trend.  The  report,  issued  by  the  Com- 

mittee for  Motion  Pictures,  Radio  and  Tele- 
vision, is  based  on  National  Legion  of 

Decency  moral  evaluations.  Bishop  Scullj' 
did,  however,  decry  what  he  called  morally 
dangerous  trends  in  the  industry,  including 
the  "sex-sensational  exploitation  in  adver- 
tising." 

COYNE 

20th  Quarter  Down; 

Three  Quarters  Net  Up 
The  Willi  Street  Jo//i>/iil  reported  that  a 

2()th  Century-Fox  spokesman  estimated  that 
the  company's  earnings  in  the  13  weeks ended  September  27  declined  to  about 
$1,400,000  (between  55  and  60  cents-a-share) 
from  the  same  1957  period  figured  of  $1,55.3,- 
993  (59  cents-a-share).  The  Joiirual  quoted 
its  source  however,  as  estimating  a  net  for 
the  39  weeks  ended  September  27  of  $6,600,- 
000,  compared  to  $5,623,858  (S2. 13-a-share) 
during  the  comparable  period  last  year. 
Gross  income  in  the  39-week  period  slipped 
from  last  year's  S96,5()(),{)0()  to  S94,000,000. The  20th  spokesman  told  the  financial  paper, 
"All  phases  of  our  operations  are  profitable 
so  far  this  )ear,  antl  that  includes  the  studio." 

BENJAMIN 

Pioneers  Honor 

Krim,  Benjamin 
An  assemblage  of  industrj  leaders  num- 

bering close  to  600,  largest  turnout  in  the 
historj'  of  the  Motion  Picture  Pioneers,  was 
scheduled  to  be  present  at  the  MPP's  20th 
Anniversary'  Dinner  to  honor  Robert  S.  Ben- 

jamin and  Arthur  B.  Krim,  "Pioneers  of  the 
'W'ar,"  November  2\  at  the  Waldorf-Astoria 
Hotel.  Adlai  E.  Stevenson  was  the  guest 
speaker. 

Coyne  To  Be  Honored 
An  Honorary  Sponsoring  Committee,  com- 

po:ed  of  51  distinguished  members  of  the 
film  industry,  for  a  luncheon  honoring  Rob- 

ert W.  Coyne,  COMPO  special  counsel,  at 
the  Hotel  Astor,  New  '\'ork,  December  11, 
w  as  announced  by  Martin  Le\  ine,  chairman 
of  the  arrangements  committee.  The  afTair 
is  planned  in  recognition  of  Coyne's  efforts in  the  light  to  eliminate  the  admission  tax. 
Others  on  the  arrangements  committee  are 
Philip  Harling,  treasurer;  Abe  Montague, 
Solomon  Strausberg  and  Ir\ing  Dollinger. 

AA  Profits  Rise 

Despite  Gross  Drop 
Allied  Artists'  net  profit  before  taxes  for 

the  quarterly  period  ending  September  27 
totaled  $120,200  on  a  gro.;s  income  of 
$3,929,999,  as  compared  to  a  $90,800  profit 
on  the  greater  gross  of  $i,894,()00  for  the 
corresponding  period  last  year,  president 
Ste\e  Broid)  announced  at  the  annual  stock- 

holders' meeting.  He  attributed  this  improve- 
ment in  profits  to  a  more  economical  op- 

eration. Stockholders  voted  to  re-elect  all 
present  board  members.  Follow  ing  the  share- 

holders' session,  the  board  met  and  re-elected 
all  present  officers.  It  also  authorized  pay- 

ment of  the  December  15  quarterly  dividend 
of  S.13  y,  per  share  on  Allied's  5' '2  cumula- i!.  e  preferred  stock. 

NT  Buys  N.T.A.  Stock 
National  Theatres  came  one  step  closer  to 

purchasing  stock  control  of  National  Tele- 
film Associates,  Iiu.  when  it  agreed  to  ac- 

quire 160, SdO  ̂ il.ln.■^  (if  (Ominon  stink  in  ;hc 
T\'   compiin\    luUI    li\    ihric   of    Its  otilters. 

f  \ 

BROIDY 

The\  are  board  tiiairmaii  Fi\  \.  Landau,  who 
is  selling  HO,25li  siiarcs.  and  ()li\er  A.  I'nger, president,  aiui  ll.iidUl  (lokliii.m,  executixe 
\  ice  president,  selling    i(),l25  each. 

9-Months  Rise  for  AB-PT 
Americ.m  Broadcasting-Paramount  Thea- 

tres, Inc.,  reporteil  .1  rise  in  net  operating 
picitit  fill  the  lust  iiniL'  moiuhs— $4,142,000, 
.1',  compared  to  last  \e.ir  s  three-quarter  figure 
of  s  :, 033,000.  Net  operating  profit  was  down, 
liowe\er,  in  the  third  quarter,  slipping  to 
SI, Mil), 000  (25  tents  per  share)  in  contrast 
to  Sl,33\ii(iO  (30  cents)  in  the  third  quarter 
of  195".  I  stimated  con;o!idated  earnings  for 
the  first  nine  months,  including  lajiital  gains, 
were  $4,.392,000  ($1  a  share),  up  from 
$4,0,S2,0(tO  (92  cents)  in  the  similar  period 
last  year,  anordiiig  to  presicleiit  Leonard  H. (ioldenso;i.  Theatre  business  in  the  third 
quarter,  he  said,  was  below  the  1957  figure, 
but  "well  ahead"  of  the  second  quarter. 
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"What  Price  Murder" 
StMUte^  1^€UCH^  O  O  PLUS 

Topflight  French  suspense  metier  mixed  with  sex. 

Speva  Film's  "What  Price  Murder"  is  really  a  very  chic 
French  mystery  that  ambles  about  the  Venezian  boulevards 
and  Mediterranean  pleasure  haunts  with  a  charming  indolence 
and  a  cracker  jack  surprise  ending.  It  will  score  with  those  art 
film  fans  who  prefer  mayhem  mixed  with  sexual  spice  and 
chills.  Mylene  Demongeot,  who  scored  recently  in  "Bonjour 
Tristesse  ",  turns  in  a  devilishly  piquant  performance.  Mile. 
Demongeot  essays  the  role  of  a  lissome  blonde  schemer  who 
poutingly  drives  a  young  bank  clerk  into  the  arms  of  a  rich 
widow,  her  employer,  and  then  after  they're  married  pitches 
enough  curves  at  the  guy  so  that  he  ups  and  murders  his  spouse. 
As  adapted  from  a  novel  by  James  Hadley  Chase  and  directed 
with  suspense  by  Henri  Verneuil,  the  film  plays  much  better 
than  its  rather  trite  plot  sounds.  The  stars  play  it  for  all  its 
worth;  besides  the  shimmring  Mylene,  Henri  Vidal  makes  a 
handsome  and  passionate  chump,  and  Isa  Miranda  plays  the 
woman  he  marries  with  a  full  display  of  both  tantrums  and 
lavish  tenderness.  This  aging  beauty  comes  more  to  life  than 
anyone  else  around,  for  her  desperate  attempt  to  love  someone 
ten  years  her  junior  and  her  prideful  outbursts  of  shame  for 
doing  so  give  this  slick  melodrama  vibrance.  The  plot  cleverly 
begins  the  shennanigans  as  a  mere  romantic  caprice  involving 
Mr.  Vidal  and  Miss  Miranda,  then  switches  to  plottings  of 
Mylene,  the  marriage,  and  finally  the  extra-marital  steaming  of 
Vidal  and  Mylene.  She  influences  her  lover  to  concoct  the  per- 

fect murder  with  the  widow's  wealth  their  reward.  The  plan is  successful,  Miss  Miranda  is  dead  and  then  Alfred  Adam,  a 
comic  sleuth,  arrives  and  the  last  ten  minutes  catapults  the  film 
into  a  series  of  taut,  tense  denouements  which  make  the  un- 

ravelling the  crime  a  real  shocker. 
United  Motion  Picture.  102  minutes.  Mylene  Demongeot,  Henri  Vidal.  Produced by  Speva  Films.    Directed  by  Henri  Verneuil. 

"Orders  To  Kill" 

'SeUiHU*  T5«tiH^  O  O  O 
Rating  is  for  art  house.  Taut  British  thriller  will  draw 
strong  word-of-mouth  in  class  houses,  too. 

A  recent  British  winner  at  one  of  the  European  festivals, 
"Orders  To  Kill"  also  stirred  some  visiting  Hollywoodites  to 
label  it  anti-American,  since  the  film  details  the  murder  of  a 
French  turncoat  by  a  Yank  flyer  in  the  days  of  Nazi-occupied 
Paris.  There's  nothing  really  subversive  in  this  excellent  An- 

thony Havelock-AIlan  production,  unless  a  stunning  little 
thriller  with  some  perceptive  psychological  insights  into  war- 

time mentality  could  be  so  considered  as  such.  Written  with 
brisk  efficiency  and  verbal  pithiness  by  Paul  Dehn,  and  directed 
with  enormous  skill  by  Anthony  Asquith,  especially  in  his 
shrewd  handling  of  suspense  and  his  wonderfully  atmospheric 
shots,  this  British  Lion  film  which  United  Motion  Pictures  is 
releasing  bids  fair  to  becoming  one  of  the  hottest  art  house 
items  around.  Lack  of  star  names  will  unfortunately  retard  it 
in  the  general  market,  but  "Orders  To  Kill  "  will  get  good 
word-of-mouth.  Paul  Massie,  a  bright  new  actor,  plays  the 
grounded  Yank  airman  who's  given  a  cloak  and  dagger  assign- 

ment by  the  Allied  command  and  he  accurately  projects  this 
fellow  s  strange  metamorphosis  from  a  gay  blade  to  a  cold- 

\ 
blooded  killer.  The  thesis  the  film  supports  is  quite  simply  that 
morals  in  wartime  begin  and  end  with  the  mission  one  has  been 
handed,  thereby  exonerating  the  hero  from  any  guilt,  at  least 
on  social  grounds.  Eddie  Albert  and  James  Robertson  Justice 
do  well  as  the  seemingly  inured  officers  who  teach  Massie  the 
tactical  ropes,  Lillian  Gish  sensitively  projects  his  mother.  Once 
the  plot  gets  its  various  strands  together,  the  dramatic  knot  is 
pulled  tighter  and  tighter  with  tantalizing  excitement  and  sus- 

tained suspense.  We  follow  Massie  through  his  training,  then 
meeting  with  his  victim,  Leslie  French,  his  growing  indecision 
as  he  comes  to  like  this  suspected  collaboritionist,  finally  the 
murder,  escape  and  the  latter  awakening  to  the  fact  that  the 
man  was  innocent. 

United  Motion   Pictures.     Ill   minutes.    Paul  Massie.   Eddie  Albert.    Produced  by Anthony  Havelock-AIlan.    Directed  by  Anthony  Asquith. 

"The  Geisha  Boy" 

SeUiHC^  'R<ltiK<^  O  O  O Rating  is  for  situations  having  Jerry  Lewis  following. 
Rates  lower  elsewhere.  Full  oJ  disconnected  gags. 

There  is  little  doubt  that  Jerry  Lewis'  star  is  in  the  descen- 
dancy.  Where  his  fans  are  still  faithful,  "The  Geisha  Boy"  will 
do  well  enough,  but  elsewhere  it  shapes  up  as  just  a  so-so  at- 

traction. Lewis'  recent  comedies  have  been  building  up  a  senti-  i 
mental  hero  along  with  the  usual  frenetic  gags  and  he  strains 
harder  than  ever  to  achieve  this  combination  in  his  new  Para- 

mount release.  With  practically  no  plot  and  even  less  in  the  way 
of  inspired  fun,  writer-director  Frank  Tashlin  has  pegged  this  i 
VistaVision-Technicolor  opus  strictly  on  the  talents  of  the  star,  | 
and  the  result  is  far  from  shining.   For  "The  Geisha  Boy"  is 
simply  a  string  of  vaguely  connected  situations  and  sight  gags,  [ 
all  concerning  the  slapstick  foibles  of  Jerry,  a  third-rate  ma- 

gician on  a  USO  bender  to  Japan,  on  the  one  hand,  and  on  the  i 
other,  the  heart-tugging  experience  of  Jerry  as  a  father-surro- 

gate for  the  oriental  tot  of  the  title.  Robert  Hirano  plays  this  i 
juvenile  in  winning  style  and  he  plays  it  in  deadly  contrast  to 
the  striving,  sweating  and  rather  sobby  performance  of  the  top 
banana,  who  turns  out  after  all  these  years  to  be  nothing  but 
a  very  pushing  vaudevillian.  Along  for  the  rickshaw  ride  are 
Marie  McDonald,  a  bosomy  movie  queen;  Nobu  McCarthy,  a 
sweet  Japanese  girl  and  aunt  of  master  Robert;  Sessue  Haya-  | 
kawa,  her  father  who  throws  in  a  tasteless  spoof  on  his  famed  j 
performance  in  "River  Kwai  ";  Susan  Pleschette,  another  sweet 
ingenue,  this  time  in  the  form  of  a  WAF;  and  finally,  Barton  , 
McLane,  the  major  in  charge  of  the  USO  contingent  who  is 
always  being  embarrassed  by  the  Lewis  capers.  Lewis  was  also 
producer  and  he  has  swamped  everything  with  full  sound-stage 
regalia,  garishly  colored  versions  of  pagodas,  rock  pools,  bam- 

boo baths  and  the  like.   Dialogue  offers  one  or  two  corkers, 
but  on  the  whole  it  is  way  below  the  Tashlin  standard  and  at 
times  gets  so  threadbare  as  to  sound  desperate.  The  plot  merely 
has  Lewis  &  Co.  going  off  to  Japan  meeting  the  boy  and  Miss 
McCarthy,  being  sent  to  Korea  to  entertain  the  troops,  finally 
returning  home  with  the  boy  a  stowaway.   After  a  few  dra- 

matic interludes  the  film  winds  up  with  the  boy  and  Miss  Mc- 
Carthy as  members  of  the  Lewis  act  performing  en  famille  in 

sunny  Japan.  Before  this  happens  Lewis  stumbles  into  a  geisha  , 
establishment  of  sorts  where  Miss  McDonald  is  bathing  and  ' 
there's  a  Keystone  commotion  that  would  probably  have  fallen flat  even  thirty  years  ago. 

Paramount.    98  minutes.    Jerry  Lewis,  Marie  McDonald.    Produced  by  Jerry  Lewis. Directed  by  Frank  Tashlin. 
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TIMES! 

When  it  comes  to  whooping  it 

>  up  for  whopping  grosses,  trail- 

ers swing  it  —  motivating  87 

admissions  for  the  price  of  one!^ 

No  wonder  the  Prize  Baby  runs 

rings  around  every  other  hoopla 

medium! 
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*The  latest  Sindlinger  survey  (copy  available  on  request) 
measures  trailer  impact  on  an  admission  basis.  It  reveals  that 
a  50  cent  investment(the  equivalent  of  an  average  admission 
ticket)  in  a  trailer  showing  to  200  people  per  performance  will 
motivate  87  of  these  people  to  return  to  see  the  picture  ad- 

vertised...a  return  of  $43.50  for  each  50  cents  of  expenditure. 
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M  I  «  C  H  A  N  0  I  S  1  N  G      »      EXPLOITATION      01PA»TMENT  f 

Novel  Three-Part  Trailer 

Devised  for  ̂Bell,  Book,  Candle' Ci)lumbia  has  come  up  with  a  brand-new  one- 
is\o-three  trailer  punch  which  showmen  are  hail- 

ing as  a  real  knockout.  The  unprecedented  three- 
part  trailer  (as  opposed  to  the  standard  sinj;le 
vehicle)  is  being  employed  in  "Bell,  Book  and 
Candle,"  a  title  which  fits  the  idea  like  a  glove. 

The  multi-faceted  trailer  puts  star  Kim  Novak 
through  a  series  of  tantalizing  paces  calculated 
to  whet  the  appetite  of  any  audience.  In  the 
first  trailer  (28  feet  long),  she  approaches  a 
transparent  table  and  places  a  bell  upon  it.  The 
rest  is  obvious  —  but  not  to  the  audience  \\hich 
doesn't  see  the  title. 

In  the  second  part  (27  feet).  Miss  Novak,  in 
different  garb,  walks  to  the  table  and  puts  down 
a  book.  In  the  climactic  segment,  the  star,  again 
in  different  clothes,  walks  to  the  table  and 
places  on  it  —  of  all  things  —  a  candle. 

At  this  point,  the  multi-trailer  —  thus  far 
silent,  except  for  a  musical  background,  and 
without  titles  —  explodes  into  a  deluxe  scene 
trailer  with  titles,  sound  and  selling  copy.  This 
climactic  section  runs  231  feet. 

Columbia  suggests  that,  for  example,  part  one 
be  run  between  the  feature  and  newsreel;  part 
two  between  newsreel  and  short,  and  the  final 
segment  between  short  and  feature.  The  Na- 

tional Screen  Service  package  for  the  three-part 
trailer  on  "Bell,  Book  and  Candle,"  w  ill  contain each  of  the  three  segments  of  Technicolor  film 
in  separate  rolls,  plus  a  booklet  which  explains 
the  makeup  and  suggestions  for  its  most  effec- tive use. 

MPAA  Ad  Group  Names 

Co-ordinating  Committee 
The  four  co-ordinating  groups  to  review  all 

matters  on  advertising,  exploitation,  publicity 
and  radio-TV  involved  in  projects  of  the  MPAA 
AdNertising  and  Publicity  Directors'  Committee announced  by  chairman  Charles  Simonelli: 

Advertising — chairman  Si  Seadler,  Robert  S. 
Ferguson,  Abe  Goodman,  Joseph  Gould,  Jeff 
Livingston  and  Charles  Cohen.  Exploitation — 
chairman  Rodney  Bush,  Emery  Austin,  Joe 
Friedman,  Herb  Pickman,  Herman  Kass,  Lars 
McSorley,  Mori  Krushen  and  Dick  Kahn.  Pub- 

licity— chairman  Meyer  Hutner,  Edward  E.  Sul- 
livan, Dan  Terrell,  Burt  Champion,  Mort  Nath- 

anson,  McSorley,  Hortense  Schorr,  Philip 
Gerard.  Radio-TV — chairman  Ferguson,  Felix 
Greenfield,  Buddy  Young,  Roger  Caras,  Jerry 
Evans,  Bill  Stutman,  Marvin  Levy,  Harold  Rand, 
Howard  Haines. 

'Mardi  Gras  on  Broadway' 

Marks  Musical's  N.Y.  Debut Those  New  York  visitors  who  marvel  at  th.e 
wondrous  throngs  milling  all  over  Broadwaj  — 
"almost  like  a  Mardi  Gras,"  one  out-of-towner 
said — ought  to  have  been  on  the  Cireat  White 
Way  last  Monday  (17).  20th-Fox,  no  stinters 
they,  stirred  and  stirred  the  cream  of  showman- 

ship delicacies  and  came  up  with  a  real-live 
"Mardi  Gras  on  Broadway." The  festivities  were  in  celebration  of  the  New 
York  opening  of  Jerry  Wald's  "Mardi  Gras," at  the  Paramount,  and  what  is  claimed  to  be 
the  largest  audience  ever  to  gaze  upon  a  film 
premiere  looked  in  on  the  fun.  Thousands  were 
on  the  streets,  while  millions  watched  on  TV. 
And  for  those  who  missed  the  half  hour 

of  TV  proceedings,  there  were  plenty  of  other 
outlets.  Alfred  Davison,  conductor  of  a  na- 

tionally syndicated  radio  fashion  program, 
movietonews  cameramen  and  the  French  desk 
of  the  Voice  of  America  (aimed  primarily  at  a 
feature  honoring  the  petite  French  star,  Chris- 

tine Carere)  were  all  on  hand  to  record  the 
evening  for  their  far-flung  audiences. 

The  show  got  a  snappy  sendoff  with  an  au- 
thentic Mardi  Gras  parade  down  Broadwa\. 

Miss  Carere  rode  in  Bamberger's  famous  KiiiK 
Neptune  float,  surrounded  by  a  curvaceous  clus- 

ter of  beauties  from  the  New  '\'ork  area,  and 
supported  aurally  by  a  75-piece  high  school 
marching  band  and  the  nationally  famous  Phila- 

delphia Mummers  Band. 
At  the  Paramount,  the  contingent,  replete 

with  stars  of  the  cast  and  other  film  and  civic 
personalities,  was  interviewed  by  Merv  Griffin 
and  Shari  Lewis  and  shot  from  every  angle  by 
alert  cameramen.  Inside  the  theatre,  in  what 
constituted  a  media-"first",  cameras  blinked  in- 

tently from  key  positions  in  the  aisles. 

Rank  Seeks  Titanic  Survivors 

To  Promote  'Night  To  Remember' Attention  all  survivors  of  the  Titanic  crash  of 
1912.  Rank  Film  Distributors  of  America  is 
looking  for  you  and  wants  to  hear  your  per- 

sonal story  of  what  happened  that  ill-fated  night in  the  North  Atlantic. 
The  nationwide  search  is  in  connection  with 

promotion  for  the  December  premiere  engage- 
ment of  the  company's  production,  "A  Night  To 

Remember.  "  Geoffrej  Martin,  RFDA  director of  advertising,  publicity  and  exploitation,  has 
been  interviewing  a  number  of  known  survivors 
from  a  list  supplied  by  Walter  Lord,  author  of 
the  Titanic  story. 

COAST  TO  COAST  WITH  "I  WANT  TO  LIVE," —  (Top)  Susan  Hayward,  2nd  from  rt., lunches  with  producer  Walter  Wanger,  left, 
and  New  York  scribes.  (Middle)  John  Cua- 
sack,  manager  of  New  York's  Victoria  Theatre, 
against  flashy  background  of  "I  Want  To Live"  newsclip  gallery  in  theatre  lobby. (Bottom)  Fox  West  Coast  theatre  officials 
surround  Pulitzer-Prize  winning  reporter  Ed 
Montgomery,  whose  series  inspired  film,  be- fore he  leaves  on  three-week  promotion  tour. 

'Porgy  and  Bess'  Gets  First 
Splash  in  N.Y.  Times  Magazine 

"Porgy  and  Bess,"  set  for  roadshow  release 
by  Columbia  next  summer,  is  already  hard  at 
work  building  the  audience  for  this  Samuel 
Goldwyn  production.  The  film  received  its  first 
major  publication  coverage  with  a  twt)-page 
photo  feature  in  the  Oct.  19  issue  of  the  New 
"\'ork  Times  Sunday  Magazine,  and  quite  a  lay- 

out it  was,  replete  with  sophistication  and  verve. 
Wrapped  eye-catchingly  around  some  histori- 

cal facts  by  Seymour  Peck  about  the  original 
creation  of  the  play  and  the  problems  that  beset 
the  film's  start  were  seven  scenes  which  painted 
the  Goldwyn  version  of  the  George  Gershwin- 
DuBose  Heyward  classic  as  a  "don't  miss"  pic- ture. 
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Schine  Admen  Outline 

Merchandise  Giveaway  Stunt 
Sthinc  Theatres  has  borrowed  a  paf;e  from 

television  to  come  up  with  a  potentially  profit- 
able merchandising  idea  titled,  "Schine  Theatres 

Christmas  Showcase.  " 
Tailored  to  the  theme  of  TV's  "The  Price  Is 

Right, "  the  plan  is  to  have  a  showcase  of  gifts — 
plus  cash — presented  to  the  patron  who  can, 
just  as  on  the  video  program,  come  closest  to 
guessing  the  \alue  of  the  gifts  without  going 
o\er  the  actual  price. 

The  stunt  is  detailed  b;,  the  circuit's  ad  de- partment in  this  \\a\  : 
First,  merchant  co-operation  is  essential.  "If you  can  get  twent\  merchants  to  contribute,  in 

addition  to  a  substantial  merchandise  gift,  SS.OO 
per  week  for  a  period  of  five  or  six  weeks," ad\ises  the  brochure  prepared  for  the  stunt, 
"you  will  ha\e  beside  twenty  \aluable  pieces  of 
merchandise,  cash  amounting  to  anywhere  be- 

tween S6()0  to  $1,000." 
The  second  step,  ballots,  represents  the  worth 

of  the  plan  to  all  store  owners.  The  ballots, 
containing  the  participant's  name,  address  and telephone  number,  will  have  a  blank  space  for 
the  estimate.  The  contestants,  once  armed  with 
the  blanks,  will  go  from  store  to  store  pricing 
the  items  in  the  showcase.  Presumably,  they 
will  do  a  little  bu\ing  here  and  there,  too. 

And  how  will  the  patrons  know  what  stores 
are  participating  in  the  contest.''  Lobby  displajs 
will  feature  the  name  and  address  of  each  mer- 

chant co-operating,  and  trailers  will  tell  them. 
In  addition,  window  cards  announcing  the  fact 
that  he  is  participating  will  be  issued  to  each 
merchant,  and  newspaper  and  radio  ad\ertising 
will  herald  the  big  event. 
And  just  in  case  there  is  more  than  one 

eagle-eyed  estimator,  the  theatre  can  ha\e  the 
traditional  jar  full  of  coins  to  break  the  tie. 

Howard  Fast,  author  of  "Spartacus,  "  Uni- versal-International, Bryna  production,  auto- graphs copies  of  book,  as,  (I.  to  r.)  Jeff 
Livingston,  Philip  Gerard,  Charles  Simonelli, Mike  Beck  watch. 

Goodman  Briefs  RKOmen 

On  Upcoming  20th  Campaigns 
Abe  Goodman,  20th-Fox  ad\ertising  director, 

outlined  promotion  plans  for  five  of  the  com- 
pany's top  films,  then  warned  managers  of  New '\'ork's  RKO  Theatres  that  what  seemed  like 

"automatic"  merchandising  gold  was  nothing  of the  sort. 
Allowing  for  the  excellent  merchandising  an- 

gles built  into  the  promotion  campaigns,  Good- 
man said,  ".  .  .  in  todaj's  competitive  market, 

nothing  is  automatic."  Only  through  the  com- bined efforts  of  exhibitors  and  the  film  com- 
panies can  boxoffice  success  be  achieved.  And 

five  campaign  programs  offered  by  Goodman 
did  give  the  theatremen  gathered  at  the  circuit 
business  meeting  quite  a  head  start  toward 
achieving  success  with  his  company's  upcoming 
product.  The  2(lth-Fox  ad  executive  outlined 
the  possibilities  of  Jerry  VC'ald's  "In  Love  and 
\X'ar,"  singling  out  the  "\outh"  aspect,  both 
w  ith  regard  to  the  audience  and  the  stars.  Good- 

man offered  the  example  of  the  Intermountain 
circuit,  which,  he  said,  was  using  a  large,  per- 

manent lobby  poster  with  blow-ups  of  star 
photos  of  the  "stars  of  tomorrow." 

"Mardi  Gras  "  he  told  the  RKO  men  is  a 
"gift  package  of  family  entertainment  for  the 
holidays  .  .  ."  The  new,  young  stars  and  the 
music,  which  has  been  recorded  b\-  "no  less  than 
20  recording  co.mpanies,"  were  but  a  few  of  the 
angles  from  which  to  attack  the  promotion  of 
"Mardi  Gras.  "  He  pointed  out  the  specific 
showmanship  \alue  of  Pat  Boone  merchandising 
tieups,  "from  the  white  buckskin  shoes  to  a  Pat 
Boone  charm  bracelet.  "  In  addition,  exhibitors 
were  urged  to  play  the  Pat  Boone  recording  of 
the  "Mardi  Gras  March,  "  available  in  the  kit, 
for  intermission  music,  "well  in  advance  of  vour 
play-date.  "  A  local  "Mardi  Gras"  with  prizes for  the  best  and  most  original  costumes  was 
another  item  ranking  high  on  Goodman's  promo- tion list. 

As  for  "The  Im  o.'  the  Sixth  Flappiness,"  he 
said  the  "avalanche  of  publicity  on  this  attrac- 

tion" would  make  it  "one  of  the  best  pre-sold 
properties  that  we  at  20th  ever  handled.  "  The kit,  he  added,  contained  teaser  and  display  ads, 
a  copy  of  the  Bantam  book  inv  olv  ed  in  the  tieup 
and  stills  ready-made  for  lobby  display. 

"Inn  "  w  ill  be  followed  by  "The  Remarkable 
Mr.  Pennypacker,  '  which  Goodman  described 
as  a  "wonderful  comedy"  starring  Clifton  Webb 
and  a  cast  of  17  kids,  recalling  memories  of 
Webb's  "Cheaper  By  the  Dozen"  and  "Sitting 

Pretty." "Rally  Round  the  Flag,  Boys!"  which  20th 
expects  to  be  "one  of  the  big  block-busters  of 
1959,"  next  drew  Goodman's  attention. 
One  million-and-a-half  copies  of  the  Bantam 

book  version  of  Max  Shulman's  best-seller  are 
on  newsstands,  in  drugstores  and  book  shops 
throughout  the  country,  he  noted,  and  exhibitors 
can  expect  excellent  results  from  the  "unique 
trailers  "  prepared  for  "Rally."  A  teaser  featur- ing producer  Leo  McCarey  will  be  available 
Dec.  15,  and  Bob  Hope  is  now  making  the 
regular  production  trailer. 

KIDULT'  PREVIEW 
Columbia  unveiled  a  refreshing  new 

twist  in  showmanship  recently  with  a 
"kidult  "  preview  of  its  first  Djnamation 
feature,  "The  7th  Voyage  of  Sinbad,"  at New  '^'ork's  Roxy  Theatre. 

Instead  of  the  usual  "children  must  be 
be  accompanied  by  an  adult"  sign,  Colum- 

bia stamped  an  "adults  must  bring  a 
child  or  children"  tag  oa  invitations  it 
sent  to  exhibitors,  members  of  the  lay 
and  trade  press  and  others  of  the  industry family. 

The  novel  gimmick  was  especially  ap- 
propriate for  "Sinbad,  "  which  has  its  pro- 
motional arsenal,  including  a  "new  di- 

mension in  screen  entertainment,"  aimed 
at  the  younger  set.  It  opens  at  Christmas 
time  in  over  300  leading  showcases  across 
the  countrv. 

Rube  Jackter,  left,  Columbia's  general sales  manager,  and  Leon  Brandt,  Roxy 
Theatre  publicity  director,  welcome  Joe 
Ingber,  Brandt  Circuit  exec,  right,  and 
his  children  to  "Kidult"  preview  of "7th  Voyage  of  Sinbad"  at  Roxy. 

Fan  Magazines  Pledge 

Support  for  'Oscar'  Show A  promise  of  full  support  for  the  1959  Acad- 
emy Awards  telecast  came  from  most  of  the 

top-circulation  movie  fan  magazines.  The  maga- 
zines agreed  to  help  promote  the  Awards  show 

at  a  meeting  called  by  Meyer  Hutner,  chairman 
of  the  Publicitv  Subcommittee  of  MPAA.  Sid 
Blumenstock,  co-ordinator  of  promotion  and 
publicity  for  the  telecast,  told  the  mag  repre- 

sentatives of  the  important  role  they  assumed  in 
pushing  the  "Oscar"  show,  and  the  sales  talk 
got  immediate  results. 

Final  delegation  of  responsibility  for  promot- 
ing and  publicizing  the  31st  annual  show  was 

drawn  up  at  a  meeting  of  the  representatives 
of  the  Academy  and  MPAA.  A  public  relations 
co-ordinating  committee,  headed  jointly  by  Bill 
Hendricks  and  Perry  Lieber,  both  members  of 
the  Academy  board  of  governors,  was  an- nounced. The  committee  also  includes  Sidney 
Blumenstock  and  Clark  H.  Wales,  of  MPAA. 

Doll  Heads  Torgy'  Unit Bill  Doll  was  named  to  head  the  special 
Columbia  publicity  unit  in  charge  of  bally- 
hooing  Samuel  Goldwyn's  "Porgy  and  Bess," Paul  N.  Lazarus,  Jr.,  vice  president  of  Columbia, announced. 

Doll,  who  served  as  publicity  director  for 
"Around  the  World  "  roadshows,  will  work  w  ith 
Mervin  Houser,  director  of  advertising  and  pub- 

licity for  Samuel  Goldwyn  Productions. 
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EXHIBITDHS  MU\E  ■mWAIill  SULII]AHri\ 

"Onlff  Kxhihitii 
( Colli hiiiccl  from  Pji^i  " ) 
a   permanent   organization.     Hdward  L. 
Lider  was  appointed  secretary. 

Typical  of  the  harmonious  aspect  of  the 
entire  day's  proceedings  was  the  remark 
made  by  Fabian  upon  emerging  from  the 
26-man  session.  It  was  "very  wonderful." 
he  said,  and  marred  by  "no  recrimina- 
tions." 
Skouras,  emphasizing  that  the  new  or- 

ganization should  not,  in  any  way,  inter- 
fere with  the  activity  of  Allied,  TOA  or 

any  other  trade  organization,  put  forth  13 
problems  for  consideration  of  the  com- 

mittee with  an  eye  toward  an  industr)- 
Tvide  meeting  in  the  not-too-distant  future. 

The  Major  Problems 
They  were: 
(1)  Exhibitor  unity. 
(2)  Danger  of  TV  sale  of  post- 1948 

films. 

(3)  Problem  of  toll  TV. 
(4)  Government  aid  for  modernization 

and  erection  of  new  theatres. 

(5)  Prohibition  against  block-booking 
problems  stemming  from  competitive  bid- 

ding, single-picture  selling. 
(6)  Decentralization  of  first-runs  and 

modernization  of  clearance  system. 
(7)  Too-fast  plav-off  resulting  in  a  film 

playing  too  many  theatres  at  the  same  time 
in  the  same  community. 

(8)  Exhibitors  entering  production. 
(9)  Producers  entitled  to  showcases  in 

JACK  KIRSCH 

At  Uf  I—Sol  A.  Sihu.i:/:.  I>y.ud,„l  of  KKQ 
Theatres,  itnd  George  G.  Kerusoles.  TOA  presi- 

dent, pledge  their  fi/llest  cooperation  to  unity. 

important  situations  in  order  to  exploit 
films  properly. 

(10)  Roadshows  and  advanced  admis- 
sions— producer  should  have  the  right  in 

the  case  of  one  or  two  deserving  pictures 
a  year. 

(11)  Need  for  a  workable  system  of 
arbitration  in  the  industry. 

(12)  Need  for  both  production  and  ex- 
hibition to  keep  apace  of  technical  ad- vancements. 

(13)  Need  for  exhibition  to  encourage 
producers  in  the  exploitation  of  new  star 
talent  to  build  boxoffice  names  for  the 
future. 

Other  topics  which  came  under  the 
scrutiny  of  the  meeting  were:  (1)  More 
equitable  division  of  advertising  costs. 
(2)  Orderly  release.  (3)  Marketing  me- 

thods. (4)  The  fixing  of  admission  prices. 
(5)  Consumer  research.  (6)  Changes  of 
the  decrees  with  an  eye  toward  possible 
modifications.  (7)  A  united  efifort  to  ob- 

tain relief  from  the  antitrust  strictures 

MEMBERS  OF  COMMITTEE  OF  26 

R.  J.  O  DONNELL 

#>.v.v "  *~  Sk  o  f  f  f  vf  s 

hurting  the  industry.  (8)  (Changes  in  the 
"archaic"  method  of  distribution.  (9)  Ex- 

tension of  Government  loans  to  theatres 

for  long  terms.  (10)  The  alleged  "stran- 
glehold" that  the  talent  agents  have  on 

production.  (11)  Changes  in  the  consent 
decrees  to  allow  exhibitors  to  serve  on  the 
boards  of  the  film  companies.  (12)  In- 

creased production.  (13)  The  grant  of 
pre-emptive  rights  for  circuits  which  pro- 

duce films.  (14)  Creation  within  ACE  of 
a  committee  to  consider  grievances  be- 

tween exhibitors  as  a  step  to  help  promote 
unity  among  theatremen.  (15)  Establish- 

ment of  a  committee  to  co-ordinate  efforts 
to  advance  industry  unity. 

Fabian  promised  that  a  subcommittee 
would  be  named  to  consider  each  of  the 
subjects  the  committee  selected  for  dis- cussion. 

Skouras  told  the  meeting  that  "only  ex- 
hibition can  save  this  business,"  but  he 

also  warned  that  they  must  help  save  their 

source  of  supply,  the  film  studios.  "You 
are  the  people  who  have  huge  investments 
at  stake.  Larger  than  in  any  other  branch 
of  the  industry,"  he  said. Members  of  the  committee  of  26  said 
they  would  call  territorial  meetings  on 
their  return  to  home  bases  to  ask  for 
views  of  local  exhibitors  everywhere.  To 
provide  temporary  financing  for  ACE, 
Mitchell  Wolf  son  suggested  that  contri- 

butions of  S  1,000  be  made  by  each  of 
exhibitor  organizations  which  it  embraces. 

Thus  were  the  first  moves  in  the  direc- 
tion of  a  unified  exhibitor  body  made. 

The  future  holds  the  balance  of  this  story. 

MYRON  N.  BLANK 
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THIS  IS  YOUR  PRODUCT 

All  The  Vital  Details  on  CoLrrent  &>  Coming  Features 
(Date  of  Rim  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

June 
NEVER  LOVE  A  STRANGER  John  Dr«w  Barrymore  Ufa 
Milan,  Robert  Bray.  Producer  Harold  Robbins.  Direc- tor Robert  Stevens.  Drama.  Gangster  takes  over  big city  syndicate.    91  min.  7/21. 
NEW  ORLEANS  AFTER  DARK  Stacy  Harris,  Louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.  Drama.  Detectives  hunt  down  killer. 
PAGANS,  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Remy.  Producer  William  Piior.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  Uth  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED.  THE  Robert  Bray.  Donald  Wolfit.  Producer E.  J.  Fancey.  Director  Michael  McCarthy.  Leader  of resistance  group  is  betrayed. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.    German    scientist    creates    horrible  monster. 
LITTLEST  HOBO,  THE  Buddy  Hart,  Wendy  Stuart.  Pro- ducer Hugh  M.  Hooker.  DIrecetor  Charles  R.  Rondeau. Drama.  A  dog  and  lamb  help  little  girl  to  walk  after crippling  illness. 
SNOWFIRE  Eastman  Color.  Molly  McGowan.  Don McGowan.  Producer-Directors  Dorrell  McGowan.  Stuart McGowan.    Drama.    Girl   communicates   with  a  horse. 
SPY  IN  THE  SKY  Steve  Brodie,  Sandra  Francis  Pro- 

ducer-Director W.  Lee  Wilder.  Drama.  U.  S.  intelli- gence 'fficer  seeks  Russian  satellite  secrets.    74  min 
August 

CRY  BABY  KILLER,  THE  Jack  Nicholson,  Carolyn 
Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  killer  on  a  crime  spree. 
GUNSMOKE  IN  TUCSON  CinemaScope,  DeLuxe  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law.    80  min.  8/4. 
HOT  CAR  GIRL  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 
Man  embarks  on  life  of  crime  and  refuses  girl  friend's request  to  reform.    71  min. 
IN-BETWEEN  AGE  Lee  Patterson.  Mary  Steele.  Pro- ducer W.  G.  Chalmers.  Director  Don  Sharp.  Singer seeks  stardom. 

September 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer  William  F.  Broidy.  Director  Thor  Brooks. Drama.  American  serving  in  French  Foreign  Legion. 
QUEEN  OF  OUTER  SPACE  CinemaScope,  DeLuxe Color.  Zsa  Zsa  Gabor,  Eric  Fleming.  Producer  Ben Schwalb.  Director  Edward  Bernds.  Science  Fiction. 
All-girl  kingdom  in  outer  space.    80  min.  9/1. 

October 
JOY  RIDE  Regis  Toomey,  Ann  Doran.  Producer  Ben Schwalb.  Director  Edmund  Bernds.  Juveniles  thwarted in  attempted  car  theft.    65  min.  10/13. 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  DeLuxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben  Schwalb.    Director  R.   G.   Springsteen.  Western. 
SPEED  CRAZY  Brett  Halsey,  Yvonne  Lime.  Producer Richard  Bernstein.  Director  William  Hole.  Jr.  Drama. Sports  car  racing  driver  kills  man  during  holdup. 
WOLF  LARSEN  Barry  Sullivan,  Peter  Graves.  GIta 
Hall.  Producer  Lindsley  Parsons.  Director  Harmon Jones.  Drama.  Man  shipwrecked  forced  to  work  on ship  of  sadistic  captain.    83  min. 

November 
JOHNNY  ROCCO  Stephen  McNally.  Coleen  Gray. Richard  Eyer.  Producer  Scott  R.  Dunlap.  Gangster  s boy  becomes  pawn  in  underworld  plot.    76  min. 
REVOLT  IN  THE  BIG  HOUSE  Gene  Evans,  Robert  Blake. Producer  David  Diamond.  Director  R.  G.  Springsteen. Drama.    Man  plans  prison  break.    75  min. 

Coming 
AL  CAPONE  Rod  Steiger,  Fay  Spain.  Producers  John H.  Burrows,  Leonard  J.  Ackerman.  Al  Capone  takes 
over  top  spot  as  Chicago's  crime  chief  during  prohibi- tion era. 
ARSON  FOR  HIRE  Steve  Brodie.  Lyn  Thomas.  William F.  Broidy  Production.  Organized  arson  ring  uncovered by  police. 

BATTLE  FLAME  Scott  Brady,  Elaine  Edwards,  Robert Blake.  Producer  Lester  Sansom.  Director  R.  G.  Spring- steen. 

COSMIC  MAN,  THE  Bruce  Bennett.  John  Carradine, Angela  Greene.  Producer  Robert  A.  Terry.  Director Herbert  Green. 
CRIME  AND  PUNISHMENT.  U.S.A.  George  S.  Hamil- ton, Mary  Murphy.  Producer  Terry  Sanders.  Director Denis  Sanders.    Law-student  turns  criminal. 

HOUSE  ON  THE  HAUNTED  HILL  Vincent  Price,  Carol Ohmart.  Producer-Director  William  Castle.  Eerie  ghost story. 

UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 

AMERICAN  INTERNATIONAL 
June 

ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John Hoyt.  Producer-Director  Bert  I.  Gordon.  Science-fic- tion. Horror.  Introverted  puppoteer  red^^ces  his  vic- tims to  one-tenth  normal  siie.    78  min.  9/1. 
WAR  OF  THE  COLOSSAL  BEAST  (Part  Color  1.  Roger 
Pace,  Sally  Fraser,  Dean  Parkin.  Producer-Director Bert  I.  Gordon.    Horror.    68  min. July 

HIGH  SCHOOL  HELLCATS  Yvonne  Lime.  Brett  Helsey. Exec.  Producer  Buddy  Rogers.  Director  Edward  L. Bernds.    Teenage-Action.    68  min. 
HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers Lou  Rusoff  and  Lou  Kimiey.  Director  Lew  Landers. 
Teenage-Action.    72  min. 
HOW  TO  MAKE  A  MONSTER  Robert  H.  Ha-rris.  Paul Brinegar.  Producer  Herman  Cohen.  Dire<rtor  Herbert L.  Strock.    Horror.    75  min. 
TANK  BATTALION  Don  Kelly.  Mariorie  Hellen,  Edward G.  Robinson,  Jr.  Producer  Richard  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 
TEENAGE  CAVEMAN  ISuperama).  Robert  Vaughn. Sarah  Marshall.  Producer-Director  Roger  Corman. Horror.  Youth  revolts  against  barbarisms  and  super- stitions of  his  elders.    65  min.  9/29. 

August 
NIGHT  OF  THE  B'.OOD-BEAST  Michael  Emmet.  Angela Greene.  Producer  Gene  Corman.  Director  Bernard Kawalski.    Horror.    65  min. 
PARATROOP  ATTACK  ISuperamal.  Richard  Bakalyn. 
Jack  Hogan.  Producer  Stanley  Shpetner.  Director  Wil- Ham  Witney.  War-Action. 
SCREAMING  SKULL  Alex  Nicol,  Peggy  Weber.  Pro- ducer-Director Robert  J.  Gurney,  Jr.    Horror.    70  min. 

TERROR  FROM  THE  YEAR  5.000  Joyce  Holden,  Lloyd Costello.  Producer-Director  Robert  J.  Gurney,  Jr. Horror.    68  min. 
October 

BRAIN  EATERS.  THE  Edwin  Nelson,  Alan  Frost.  Pro- ducer Edwin  Nelson.  Director  Bruno  Vesota.  Science- horror.    61  min. 
HORRORS  OF  THE  BLACK  MUSEUM  IColor  and  Cine- mascope!. Michael  Gaugh,  June  Cunningham.  Pro- ducer Herman  Cohen.    Director  Arthur  Crabtree. 
SPIDER,  THE  June  Kenney,  Ed  Kemmer.  Producer- Director  Bert  I.  Gordon.  Science-horror.  High  schoolers track  down  horrible  spider  in  doubting-Thomas  town. 72  min.  11/10. 

December 
PARATROOP  COMMAND  Richard  Bakalyn.  Jack  Hogan. Jeff  Morris.  Producer  Stanley  Shpetner.  Director William  Witney.  War-action. 
SUBMARINE  SEAHAWK  John  Bently,  Brett  Halsey. Producer  Alex  Gordon.  Director  Spencer  Gordon  Ben- net.  War-action. 

February 

Coming 

COLUMBIA 

May 

GODDESS,  THE  Kim  Stanley.  Lloyd  Bridges.  Produear Milton  Perlman.  Director  John  Cromvvell.  Drama.  Story about  a  dame  who  becomes  a  movie  star.  105  min. 
4/14. THIS  ANGRY  A«E  Technirama  and  Technicolor.  Silvan< 
Mangano,  Richard  Conte,  Anthony  Perkins.  Producer Dino  De  Laurentlis.  Director  Rene  Clement.  Drama. Family  fights  to  keep  land.  100  min. 

June 
CASE  AGAINST  BROOKLYN,  THE  Darren  McGavin, 
Maggie  Hayes.  Director  Wendkos.  82  min. 

LINEUP,  we.  Eli  Wallach,  Robert  Keith.  Melodrama. Director  Siegel.  86  min. 

July 

CAMP  ON  BLOOD  ISLAND,  THE  Megascope.  Carl Mohner,  Andre  Morell.  Producer  Michael  Carreras. Director  Val  Guest.  War-action.  81  min. 
CURSE  OF  THE  DEMON  Dana  Andrews,  Peggy  Cum- mins. Pwducer  Hal  E.  Chester.  Director  Jacques Tourmeur.    83  min. 
GUNMAN'S    WALK    CinemaScope,    Technicolor.  Van Heflin,    Tab    Hunter,    Kathryn    Grant.     Producer  Fred Kohlmar.     Direcetor    Phil    Karlson.     Western.  Father and  son  vie  for  reputation.    97  min.  7/7. 
KEY,  THE  CinemaScope.  William  Holden.  Sophia  Loren. Producer  Carl  Forman.  Director  Carol  Reed.     133  mm. 
6/23. 
LIFE  BEGINS  AT  17  Mark  Damon,  Edward  Byrnes.  Pro- ducer Sam  Katiman.  Dfrector  A,  Dreifuss.  75  min. 
REVENGE  OF  FRANKENSTEIN  Technicolor.  Pete  Cush- 
ing,  Eunice  Gayson,  Francis  Matthews.  Producer  An- thony Hinds.  Director  Terence  Fisher.  Horror.  Mon- ster comes  to  life.  94  min.  7/7. 
SNORKEL,  THE  Peter  Van  Eyck,  Betta  St.  John.  Pro- ducer Michael  Carreras.  Director  Guy  Green.  74  min. 

August 
BUCHANAN  RIDES  AlONE  Columbia  Color.  Randolph Scott.  Producer  Harry  Joe  Brown.  Director  Budd Boeteticher.  Western.  Guns  blaie  In  a  lawless  border town.    78  min.  8/4. 
TANK  FORCE  CinemaScope,  Technicolor.  Victor  Ma- ture, Leo  Genn.  Producer  Phil  Samuel.  Diroctor  Ter- ence Young.  Drama.  Prisoners  escape  from  desert camp  during  WW  II.    81  min.  9/1. 

September GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bornay. Adventure.  Director  Fred  Sears.  Small  group  fleei Japanese  invasion  of  Philippines.  79  min. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Dahl. Dennis  Price.  Producers  Frank  Launder  and  Sidney 
Gilliat.  Director  Sidney  Gilliat.  Insurance  man  inves- tigates fire,  uncovers  old  romance,  mystery,  intrigue. 95  min. 
WHOLE  TRUTH,  THE  Stewart  Granger,  Donna  Reed. George  Sanders.  Producer  Jack  Clayton.  Director John  Guillermin.  Drama.  Suspected  murderer  seeks out  real  killer  for  Scotland  Yard.    84  min.  8/18. 

October 
APACHE  TERRITORY  Eastman  Color.  Rory  Calhoun. Barbara  Bates.  Producers  Rory  Calhoun,  Victor  M. Orsatti.  Director  Ray  Naiarro.  Western.  Drifter  takes command  of  group  during  Indian  attack.  72  min.  9/15. 
KILL  HER  GENTLY  Griffith  Jones,  Maureen  Connell, Marc  Lawrence.  Producer  Guido  Coen.  Director Charles  Saunders.  Two  escaped  cons  stumble  onto  in- sane husband  bent  on  murdering  his  wife.  73  min. 
ME  AND  THE  COLONEL  Danny  Kaye,  Curt  Jurgens. Producer  William  Goeti.  Director  Peter  Glenville. 
Comedy.  Refugee  romps  over  Naii  territory  with  anti- semitic  Polish  officer.    110  min.  8/4. 

November 
LAST  HURRAH,  THE  Spencer  Tracy,  Jeffrey  Hunter. Producer-Director  John  Ford.  Drama.  Warm  filming 
of  Edwin  O'Conner  best-seller.    121  min.  10/27. 
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DECEMBER  SUMMARY 
Twentieth  Century-Fox,  with  four  films, 

tops  the  December  list  of  20  rele«ses. 
Columbia  and  Paramount  are  riqht  be- 

hind with  three  pictures  each.  American- 
International,  Rank,  United  Artists  and 
Universal-International  are  all  tied  with 
two  releases  each  to  dote.  Warner 
Brothers  and  MGM  eoch  have  slated  one 
film,  while  neither  Allied  Artists  nor  Re- 

public Is  scheduled  for  any  pictures  this 
month. 

MURDER  REPORTED  Paul  Carpenter.  Melissa  Stribling 58  min. 
TARAWA  BEACHHEAD  Kerwin  Mathews,  Julie  Adams. 77  mm. 

December 
MAN  INSIDE,  THE  CinemaScope.  Technicolor.  Jack Pdlance,  Anita  Ekberq.  Producers  Irving  Allen.  Albert R.  Broccoli.  Director  John  Gllling.  Drama  Detective, beautiful  girl  in  search  of  5700,000  blue  diamond.  90 
SENIOR  PROM  Jill  Corey.   Paul  Hampton. 
7TH  VOYAGE  OF  SINBAD.  THE  Technicolor.  Kerwin Matthews,  Kathryn  Grant.  Producer  Charles  Schneer. Director  Nathan  Juran.    89  min. 

January 
BELL.  BOOK  AND  CANDLE  Color  Kim  Novak.  James Stewart.  Producer  Julian  Blaustein.  Director  Richard 
puine.  Beautiful  witch  finds  romance  in  giddy  gambol. 10/27. Coming 
GIDEON  OF  SCOTLAND  YARD  Color  Jack  Hawkins. Dianna  Foster.  Producer-diractor  John  Ford.  Melo- drama. 
THEY  CAME  TO  CORDURA  Gary  Cooper  Rita  Hay- worth,  Van  Heflin, 
YOUNG  LAND.  THE  Technicolor.  Pat  Wayne.  Yvonne Cragi.  Dennis  Hopper.  Producer  Patrick  Ford.  Di- rector Ted  TetTloff.  Adventure. 

INDEPENDENTS 
May 

STAGE  STRUCK  IBuena  Viital  Technicolor.  Henry 
Fonda,  Suian  Straiberg.  Producer  Stuart  Miller.  Direc- -tor  Sidnty  Lumat.  Drama.  Producer  falls  for  actrts. still  In  h*r  taans.  102  min.  3/}. 

June 
A  PLEA  FOR  PASSION  IDCAI  Vittorio  De  Sica,  Mar- cello  Mastroianni.    84  min. 
LIANE.  JUNGLE  GODDESS  IDCAI  Color.  Marion  Mi- chael, Hardy  Kruger.    85  min. 
PLAN  9  FROM  OUTER  SPACE  IDCAI  Vampira.  Bela Lugosi,  Lyie  Talbot.    79  min. 
PROUD  LAND,  THE  IBuena  Vistal  Technicolor.  Alan 
Ladd^  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtii. 
PROUD  REBEL,  THE  IBuena  Vistal  Technicolor.  Alan Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtii,  Jr.  Affliction  of  a  young boy  is  cured.    103  min.  4/14. July 

ADVENTURES  OF  TOM  SAWYER  INTAl. 
CAPTAIN  FROM  KOEPENICK,  THE  IDCA'  Color.  Heinz Ruhmann,  Hannelore  Schroth.    93  min. 
CIRCUS  OF  LOVE  IDCAI  Color.  Curt  Jurgens,  Eva Bartok.    93  min. 
LIGHT  IN  THE  FOREST,  THE  IBuena  Vistal  Techni- color. Fess  Parker,  Wendell  Corey,  Joanne  Dru,  James MacArthur.  Producer  Walt  Disney.  Director  H.  Daugh- erty.  Adventure.  White  teen-ager  raised  as  an  Indian. 93  min  5/12. 

August 
BLUE  MURDER  AT  ST.  TRINIAN'S  IContlnental  I .  Joyce Grenfell,  Alastair  SImm.  Producers  Sidney  Gllliat, Frank  Launder.  Director  F.  Launder.  Comedy. 
LAW  AND  DISORDER  IContlnental  Dist.)  Michael  Red- grave, Robert  Morley.  Producer  Paul  Soskin.  Director Charles  Crichton.  Con-man  attempts  to  reform  and causes  arrest  of  Judge.    Comedy.    78  min.  8/18. 
LISA  IDCAI.  Maria  Schell,  O.  W.  Fischer. 
LOVERS  AND  THIEVES  IZENITHI  Jeon  Polret,  Michel Serrault,  Magali  Noel.  Director  Sacha  Guitry.  Comedy. 
RICE  (DCA)  Color.  Yuko  Machliuki,  Masaka  Naka- mura. 
SOUTH  SEAS  ADVENTURE  I  Stanley  Warnerl  Cinerama. Producer  Carl  Dudley.  Directors  Carl  Dudley,  Richard Goldstone.  Scenic  wonders  of  South  Pacific.  120  min. 8/4. 
THE  CASE  OF  DR.  LAURENT  ITrans-Lux).  Jean  Gabin, Nicole  Courcel.  Director  Jean-Paul  Le  Chanois.  Drama. Natural  childbirth.    94  min.  7/7. 
TRUTH  ABOUT  WOMEN,  THE  IContlnental  I ,  Eastman Color.  Laurence  Harvey,  Julie  Harris.  Producer-direc- 
•tors  Muriel  and  Sydney  Box.  Comedy.  Rise  and  fall  of a  young  career  diplomat.    107  min.  9/1. 

September 
DEFEND  MY  LOVE  IDCAI  Martine  Carol,  Vittorio Gassman. 
i.OVERS.  THE  IDCAI  Anteonella  Lualdi,  Franco  Inter- lenghi. 
SECRET.  THE  IDCAI  Sam  Wanamaker,  Mandy.  79  min. 
TIME  LOCK  IDCAI  Robert  Beatty,  Lee  Patterson.  74 min. 

October 
LUCKY  JIM  IKIngsUy  International)  Ian  Carmichael, Terry  Thomas.  Porducer  Roy  Boulting.  Director  John Boulting  comedy.  Man  turns  professor  In  a  British  pro- vincial universify.    95  min.  9/15. 

Film 

WHITE  WILDERNESS  IBuena  Vistal  Technicolor.  Pro- ducer Ben  Sharpsteen  Director  James  Algar.  Docu- mentary adventure  feature  of  wild  life  In  the  Arctic Circle  region.    80  mil.  7/7. Coming 

A  TIME  TO  KILL  I  Producers  Associated  Pictures  Co  I Jim  Davis  Don  Megowan.  Allison  Hayes.  Producer  Pat Beti    Director  Oliver  Drake. 
DAY  OF  THE  TRUMPET,  THE  IC.  Sar^iago  Film  Organl- lation  Prod  i  John  Agar.  Richard  Arlen,  Bill  Phipps Producer  Harry  Smith.    Director  Eddie  Romero. 
DREAM  MACHINE,  THE  (Amalgamated  Prods.)  Rod Cameron,  Marty  Murphy.  Peter  llling.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
FLESH  AND  THE  WOMEN  IDominant)  Technicolor GIna  Lollobrlgida,  Jean-Claude  Pascal,  Arletty.  Direc- tor Robert  Siodmak.  Producer  Henri  Baum.  Melodrama 
Bankrupt    by    wife,    man    retreats    into   French  Foreign Legion.    102  min.  8/4. 
LIGHT  ACROSS  THE  STREET,  THE  lUMPOl  Brigitte Bardot,  Raymond  Pellcgrin,  Roger  Piquat.  Producer Jacqjes  Gauthier.  Director  Georges  Lacombe.  Drama A  Frenck  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent.   74  min. 
ROUGE  ET  NOIR  IDCAI  Technicolor.  Gerald  Phillpe. Danielle  Darrieux.  Directed  Claude  Autant-Lara.  A 
provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/24. 
THIRD  MAN  ON  THE  MOUNTAIN  IBuena  Vistal  Tech- nicolor. James  MacArthur,  Janet  Monro.  Producer William  H.  Anderson.  Director  Ken  Annakin.  Drama. 

METRO-GOLDWYN -MAYER 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell,  John  Smith.  Producer  Morton  Fine. Director  David  Friedkin.  Melodrama.  College  student plays  district  attorney  In  small  college  town.  82  min. 
4/14. SHEEPMAN.  THE  CinemaScope  Metrocolor.  Glenn Ford.  Shirley  MacLaine,  Leslie  NIelson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    84  min.  4/28. 

June 
HAUNTED  STRANGLER,  THE  Boris  Karloff.  Producer John  Croydon.    Director  Robert  Day. 
HIGH  SCHOOL  CONFIDENTIAL  CinemaScope.  Russ 
Tamblyn,  Jan  Sterling.  Producer  Albert  Zugsmlth.  Di- rector Jack  Arnold.  Narcotics  problem  in  high  schools. 
FIEND  WITHOUT  A  FACE  Marshall  Thompson.  Pro- ducer John  Croydon.    Director  Arthur  Crabtree. 
LAW  AND  JAKE  WADE,  THE  CinemaScope,  Metro- Color.  Robert  Taylor,  Richard  WIdmark.  Producer William  Hawks.    Director  John  Sturges. 

July 

GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron.  Louis  Jourdan.  Producer  Arthur  Freed. Director  VIncente  Mlnnelll.    Musical.    115  min. 
IMITATION  GENERAL  CinemaScope.  Glenn  Ford.  Red Buttons.  Producer  William  Hawks.  Director  George Marshall.   War  comedy.   88  min.  7/7. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser,  Director Bruce  Humberstone.  Action.  Hero  stops  tribal  warfare. 84  min.  7/7. 

August 
ANDY  HARDY  COMES  HOME  Mickey  Rooney,  Patricia Breslin,  Fay  Holden.  Producer  Red  Doff.  Director Howard  W.  Koch.  New  adventures  of  Andy  and  son. Comedy.  80  min.  8/4. 
BADLANDERS,  THE  CinemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borqnine,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves.  Western.  Two saddle  tramps  turn  outlaws.    85  min.  7/21. 
RELUCTANT  DEBUTANTE.  THE  Color,  CinemaScope.  Rex 
Harrison,  Kay  Kendall.  Producer  Pandro  Berman.  Di- rector VIncente  Mlnnelll.  Comedy.  Parents  attempt  to whirl  their  daughter  through  her  first  social  season. 94  min.  8/4. 

September 
CAT  ON  A  HOT  TIN  ROOF  Metrocolor  Elizabeth  Tay- lor, Paul  Newman.  Producer  Lawrence  Welngarten. Director  Richard  Brooks.  Drama.  Family  tribulations in  a  Southern  town.     108  min.  8/18. 

October 
DECKS  RAN  RED,  THE  James  Mason.  Broderick  Craw- ford, Dorothy  Dandridge.  Producer-director  Andrew L.    Stone.     Melodrama.     Lust   of  wealth   stirs  mutiny. 84  min.  9/29. 
DUNKIRK  John  Miles,  Bernard  Lee.  Producer  Michael Balcon.  Director  Leslie  Norman.  Drama.  England evacuates    soldiers    from    Nazi-infested    France.  135 min.  9/1. 
PARTY  GIRL  CinemaScope.  Metrocolor.  Robert  Tay- lor, Cyd  Charlsse.  Producer  Joe  Pasternak.  Director Nicholas  Ray.    Prohibition-era  drama.    100  min.  10/27. 

TORPEDO  RUN  CinemaScope,  Metrocolor.  Glenn  Ford Ernest  Borgnlne.  Producer  Edmund  Grainger.  Director Joseph   Pevney.    Drama.    U.   S.   sub  vs.   Jap   ship.  99 min.  10/27, 
November 

TUNNEL  OF  LOVE.  THE  Doris  Day,  Richard  WIdmark. Producers  Joseph  Fields,  Martin  Melcher.  Director Gene  Kelly.  Comedy.  Pregnancy,  Infidelity  in  th» cocktail  party  set.    98  min,  10/13. 

TOM  THUMB  Technicolor.  Russ  Tamblyn  Alan  Younq. Producer-director  George  Pal 

PARAMOUNT 

May 

MARACAIBO  Technicolor,  VIstavision  Comal  Wilde. 
Jean  Wallace,  Abbe  Lane.  Producer-Director  Corn«l Wilde.     Drama.     Man    fights    fires    in    Venezuelan  oil lands.    88  min.  5/24. 

June 
ANOTHER  TIME.  ANOTHER  PLACE  Lana  Turner  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.    Drama  story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers,  Otto  Kruger, 
John  Baragrey.  Producer  William  Alland.  Director Eugene  Lourle.  Science  fiction.  Brain  of  a  scientist  is transferred  to  the  body  of  mechanical  monster.  70  min. 
HOT  SPELL  VistaVIsion  Shirley  Booth,  Anthony  Qulnn, 
Shirley  MacLaine.  Producer  Hal  Wallis.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern family  during  a  torrid  heat  wave.    84  min.  5/24. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie 
Coogao.  Producer  William  Alland.  Director  Jack Arnold.    Science-Fiction     Space  fantasy.    49  min.  7/7. 
VERTIGO  Technicolor,  VistaVIsion.  James  Stewart,  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  in  love  with  clients  wife who  is  a  suicidal  neurotic.    123  min.  5/24. 

July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.  Director  Michael  Curtiz.  Drama.  Singer Is  forced  into  New  Orleans  underworld.    114  min.  7/7. 
ROCK-A-BYE  BABY  Technicolor,  VistaVIsion.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlln.    103  min. 

August 
MATCHMAKER,  THE  VistaVIsion.  Shirley  Booth,  An- 
thony  Perkins,  Shirley  MacLaine.  Producer  Doti  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself.  lOi  min. 
5/12. 

September AS  YOUNG  AS  WE  ARE  Robert  Harland,  PIppa  Scott. Producer  William  Alland.  Director  Bernard  Girard. 
Drama.  Young  high  school  teacher  becomes  involved with  one  of  her  students. 
PARTY  CRASHERS,  THE  Connie  Stevens,  Robert  Dris- coM,  Producer  William  Alland.  Director  Bernard Girard.  Drama.  Delinquent  parents  neglect  hot-rod offspring.    78  min.  10/13. 

October 
BLOB,  THE  DeLuxe  Color.  Steven  McQueen,  Aneta Corseaut,  Earl  Rowe.  Producer  Jack  H.  Harris.  Di- rector Irvln  S.  Yeaworth,  Jr.  Science  fiction.  Gela- tinous substance  from  outer  space  sets  about  consum- ing humans.    85  min. 

BULLETIN  —  THIS     IS     YOUR  PRODUCT 

May  December 



I  MARRIID  A   MONSTER  FROM   OUTER  SPACE  Tom Tryon,  Gloria  Talbott.  Producer-director  Gene  Fowler, Jr.  Young  bride  discovers  she  has  married  invading space  monster.    78  min. 
November 

HOUSEBOAT  ViitdViiion,  Technicolor.  C«ry  Grant. Sophia  Lor«n.  Producer  Jack  Rose.  Diractor  MalvilU Shavelton.    Maid  reunites  family  and  becomes  wife  of master.    I  10  min.  ?/l5. 
WHEN  HELL  BROKE  LOOSE  Charles  Gronson.  Richard Jaeckel.  Producers  Oscar  Brodney  Sol  Dolgin.  Di- rector Kenneth  G.  Crane.  Naii  fanatics  in  plot  to assassinate  General  Eisenhower  during  WWII.    78  min. 

December 
BUCCANEER,  THE  Technicolor,  VistaVlsion.  Yul  Bryn- ner,   Charlton    Heiton,    Charles   Boyer,    Cleire  Bloom. Producer  Henry  Wilcoxon.  Director  Anthony  Qulnn Life   of   romantic   American   pirate,   Jean    Lafitte.  118 
GEISHA  BOY,  THE  Technicolor,  VistaVision.  Jerry Lewis,  Mario  McDonald,  Sessue  Hayakawa.  Producer Jerry  Lewis.  Director  Frank  Tashlin.  Comedy.  Small- time magician  joins  a  U.S.O.  unit  in  Japan  and  tangles in  local  and  international  situations. 
HOT  ANGEL.  THE  Jackie  Loughery,  Edward  Kemmer. 
Drama.    Today's  younger  generation.    73  min. 

Comins 
Patricia  Roc,  Pa 

Coming 
BLACK  ORCHID,  THE  VistaVision.  Sophia  Loren  An thony  Quinn.  Producers  Carlo  Ponti,  Marcallo  Girosi Director  Michael  Curtiz.  Comedy-drama.  Childrei complicate  romance  between  beautiful  gangster' widow  and  businessman. 

June 

THERE'S  ALWAYS  A  PRICE  TAG  Michele  Morgan Daniel  Gelin,  Peter  Van  Eyck.    102  min. 
ROONEY  Barry  Fitzgerald,  John  Gregson.  Producer George  H.  Brown.  Director  George  Pollock.  Comedy. Iriih  humor.    88  min.  7/7. 

September 
YOUR  PAST  IS  SHOWING!  Terry-Thomas  Peter  Sellers Peggy  Mount.  Producer-Director  Mario  Zampl.  Come- dy. Blackmailer  threatens  to  publish  scandalous  Iifo about  a  number  of  personalities.  87  min.  8/4. 

October 
DANGEROUS  EXILE  Easfman  Color,  VistaVlsion  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown  Di- rector B.  D.  Hurst.  Drama.  Eighteenth-century  Euro- pean swashbuckler.    100  min.  10/13. 
GYPSY  AND  THE  GENTLEMAN.  THE  Eastman  Color. Mehna  Mercoun,  Keith  MIchell.  Producer  Maurice Cowan,    Director    Joseph    Losey.      Romantic  costume 

November 
A  TALE  OF  TWO  CITIES  Dirk  Bogarde,  Dorothy  Tutin 
Producer  ̂ Bctty  E.  Bo<.  Director  Ralph  Thomas.  Dickens' 
WINDOM-S  WAY  Eastman  Color.  Peter  Finch.  Mary Ure.  Producer  John  Bryan.  Director  R.  Neame Drama.  Dedicated  English  doctor  in  wilds  of  Far East.    108  min.  10/13. 

December 
MOST  GALLANT  LADY  Virginia  McKenna,  Paul  Sco- tield.  Jack  Warner.  Producer  Daniel  M.  Angel  Di- rector Lewis  Gilbert.    War  drama.    100  min. 
IT  HAPPENED  IN  ROME  Technlcolor-Technlrama.  June Layerick.  Vittorlo  De  Sica.  Producer  Ermanno  Donatl Luigi  Carpentieri.  Director  Antonio  Pletrangeli  Three girls  hitching  their  way  through  Holy  City. 

January 
SEA  OF  SAND  Richard  Attenborough,  John  Gregson 
WWrMn  Af°rica  '''"^♦o'"  Green.  Action. February 
^..^'GHT   TO   REMEMBER    Kenneth    More.  Producer William  MacQuitty.    Director  Roy  Baker.    123  min. 
ROCKETS   GALORE   Eastman   Color.     Jeannle  Carson Donald    Sinden.      Producer    Basil    Dearden.  Director Michael  Relph. 

March 
STORM  IN  JAMAICA  Virginia  McKenna,  Bill  Travers Producers  Kenneth  Harper,  George  Wllloughby  Di- rector Rudolph  Cartler. 

June 
MAN  WHO  DIED  TWICE.  THE  Naturama.  Rod  Camer 
on,  Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar cotics  charge. 

MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.   Director  A  C.  Ganaway. 
SEARCHING  WIND.  THE  Naturama.  Vera  Ralston, Don  Kelly.    Producer  Rudy  Ralston.   Director  Joe  Kane. 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  GastonI, Martin  Benion.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons,  ii  min. 

20TH  CENTURY-FOX 
June 

DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.  Drama.  French  Foreign  Legion.  82 min.  7/7. 
FROM  HELL  TO  TEXAS  ClnemaScope,  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway.  Western.  A  ten- derfoot accldently  kills  the  son  of  a  cattle  baron  and Is  pursued  by  a  vengeance  gang.    100  min.  5/26. 

July 

BRAVADOS.  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King.   98  min.  4/23. 
FLY,  THE  ClnemaScope,  DeLuxe  Color.  Al  Hedison, Pat  Owens,  Vincent  Price.  Producer  K.  Neumann. 
Director  K.  Neumann.  Horror.  Scientist's  experiments turn  him  Into  half-fly,  half-man.    94  min.  7/21. 

SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Director J.  Clark.  Western.  Cattleman  hires  killer  to  gain land.   80  min.  7/7. 

August 
A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano  Brazil,  Christene  Carere,  Joan  Fontaine,  Johnny Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- gulesco.  Frenchman  and  teenager  become  romantically involved.  104  min.  8/4. 
FLAMING  FRONTIER  Regalscope  Bruce  Bennett.  Jim Davit.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 

THE  FIEND  WHO  WALKED  THE  WEST  ClnemaScope 
Hugh  O'Brian,  Robert  Evans.  Producer  Herbert  B. Swope,  Jr.  Director  Gordon  Douglas.  Western  Killer destroys  his  victims  in  macabre  style.    101  min.  8/18. 

September 

OF  DARKNESS  Robert  Keye Sheila  Ryan.  Melodrama. 

HARRY  BLACK  AND  THE  TIGER  CinemaScope.  DeLuxe Color.  Stewart  Granger.  Barbara  Rush,  Anthony  Steel. Producer  John  Braboure.  Director  Hugo  Fergonete. Drama.  Hunter  is  plagued  with  unhappy  romantic  past and  becomes  involved  with  woman  he  lost.  107  min. 9/15. 
HUNTERS.  THE  CinemaScope,  DeLuxe  Color.  Robert MItchum.  Robert  Wagner,  May  Britt,  Richard  Egan. Producer  D.  Powell.  Director  D.  Powell.  War-Action. U.  S.  let  fighters  battle  Reds  In  Korea.  108  min.  8/18. 

October 
BARBARIAN  AND  THE  GEISHA.  THE  ClnemaScope DeLuxe  Color.    John  Wayne.    Producer  Eugene  Frenke. Director  John  Huston.  Adventure.  First  American consul  to  Orient  falls  In  love  with  Geisha. 
VILLA!  CinemaScope.  DeLuxe  Color.  Cesar  Romero, Brian  Kleth.  Margia  Dean.  Producer  P.  Skouras.  Di- rector J.  Clark.    Drama.    Mexican  bandit  adventures. 72  min.  9/15. 

November 
IN  LOVE  AND  WAR  ClnemaScope,  DeLuxe  Color. Robert  Wagner,  Hope  Lange.  Producer  Jerry  Wald. Director  P.  Dunne.  Saga  of  Marine  heroism  in  South Pacific.    I  I  I  min.  10/27. 
MARDI  GRAS  ClnemaScope,  DeLuxe  Color.  Pat  Boone, Gary  Crosby.  Producer  Jerry  Wald.  Director  E. Goulding.  Musical  about  three  young  cadets  capering through  New  Orleans  MardI  Gras.     107  min. 

December 
A    NICE    LITTLE    BANK   THAT    SHOULD    BE  ROBBED ClnemaScope.  Tom  Ewell,  Mickey  Rooney.  Producer Anthony  Muto.  Director  H.  Levin.  Comedy.  Misad- ventures of  three  would-be  bank  robbers.    87  min. 

FRONTIER  GUN  Regalscope.  John  Agar,  Joyce Meadows.  Producer  R.  Lyons.  Director  P.  Landers. 
Drama.    Conflict  between  peace-lovers  and  gunmen. 
INN  OF  THE  SIXTH  HAPPINESS  ClnemaScope.  DeLuxe Color.  Ingrld  Bergman,  Curt  Surgens.  Producer  Buddy AdIer.  Director  Mark  Robson.  Drama.  Heroic  British woman  living  and  working  with  Chinese  children. 
ROOTS  OF  HEAVEN,  THE  ClnemaScope,  DeLuxe  Color. Errol  Flynn,  Juliette  Greco,  Orson  Welles.  Producer Darryl  F.  Zanuck.  Director  John  Huston.  Drama.  Man seeks  to  prevent  elephant  slaughter  in  Africa.  131  min. 10/27. 

Coming 

DIARY  OF  ANNE  FRANK  ClnemaScope.  Millie  Perkins. Producer-director  George  Stevens. 
RALLY  ROUND  THE  FLAG  BOYS  ClnemaScope.  DeLuxe Color.  Joanne  Woodward.  Paul  Newman.  Producer Leo  McCarey.    Director  Leo  McCarey. 
REMARKABLE  MR.  PENNYPACKER,  THE  ClnemaScope, 
DeLuxe  Color.  Clifton  Webb,  Dorothy  McGulre.  Pro- ducer Charles  Brackett.    Director  Henry  Levin. 
SHADOW  OF  A  GUNMAN  Charles  Bronton,  John  Car- radine.     Producer   Harold   Knox.     Director  Gene  Fow- 
SOUND  AND  THE  FURY,  THE  ClnemaScope,  DeLuxe Color.  Yul  Brynner,  Joanne  Woodward.  Producer  Jerry Wald.    Director  Martin  Lift. 
THESE  THOUSAND  HILLS  CinemaScope,  DeLuxe  Color. Don  Murray,  Richard  Egan,  Lee  Remlck.  Producer David  Welsbart.    Director  Richard  Fleischer. 
VIOLENT  ROAD.  THE  Re^al  Films.  Gene  Raymond, 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 
WARLOCK  ClnemaScope,  DeLuxe  Color.  Henry  Fonda, 
Richard  Wldmark,  Anthony  Qulnn.  Producer-director Edward  Dmytryk. 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  GentU. 
Mark  Damon,  Ann  Doran.  Producer-Director  WItltam F.  Claiton.   78  min. 

NITED  ARTISTS 

May 

EDGE  OF  FURY  Michael  Higgins,  Lois  Holmes.  Pro- ducer Robert  Gurney,  Jr.  Directors  Robert  Gurney, Jr.  and  Irving  Lerner.  Suspense  Thriller  based  on  th» 
novel  "Wisteria  Cottage".   77  min. 
FORT  MASSACRE  ClnemaScope.  DeLuxe  Color.  Joel McCrea,  Forrest  Tucker,  Susan  Cabot.  Producer  Walter 
Mirisch.  Director  Joseph  Newman.  Western.  Cavalry- man seeks  revenge  on  Indians.    80  min.  5/12. 
GOO'S  LITTLE  ACRE  Robert  Ryan,  Aldo  Ray,  Tina Louise.  Producer  Sidney  Harmon.  Director  Anthony Mann.    Drama.    Fllmliatlon  of  Erskine  Caldwell  novel. 
ISLAND  WOMEN  Marie  Windsor,  Vmee  Edwards.  Pro- ducer-director William  Berke.  Musical.  Calypso  film 
filmed'  in  the  Bahama  Islands. 
THUNDER  ROAD  Robert  Mitchum.  Gene  Barry,  Jacques Aubuchon.  Producer  Robert  Mitchum.  Director  Arthur 
Ripley.  Melodrama.  T-Men  outsmart  Kentucky  boot- leggers.  92  min.  4/28. 
TOUGHEST  GUN   IN  TOMBSTONE  George  Montgom- ery.   Producer  Robert  Kent.    Director  Earl  Bellamy. Western.    72  min. 

June 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD,  THE 
Eastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling, Irene  Seidner.  Producer  Fernando  Carrere.  Director 
Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- ging wife.  72  min. 

July 

I  BURY  THE  LIVING  Richard  Boone,  Peggy  Maurer. Producers  Band  and  Garfinkle.  Director  Albert  Band- Monster  arises  from  dead.    70  min.  7/21. 

VIKINGS.  THE  Technirama.  Technicolor.  Kirk  Douglas, 
Tony  Curtis,  Ernest  Borgnine.  Producer  Jerry  Bresler. Director  Richard  Fleischer.  Adventure.  Vikings  raid British  Coast.  4/23. 

August 
BIG  COUNTRY,  THE  Technirama-Technlcolor.  Gregory Peck,  Charlton  Heston,  Jean  Simmons.  Producers  Greg- ory Peck,  William  Wyler.  Director  William  Wyler. Ranchers  clash  over  vital  watering  areas.  Western. 171  min.  8/18. 
CHINA  DOLL  Victor  Mature,  Llli  Hua.  Producer-Di- rector Frank  Bonage.  Drama.  United  States  Air  Fore* Captain  marries  a  Chinese  girl.  99  min.  9/1. 
DEFIANT  ONES,  THE  Tony  Curtis,  Sidney  Poltler. 
LA  PARISIENNE  Brigltte  Bardot,  Charles  Boyer,  Henri VIdal.  Technicolor.  Producer  Francis  Cosne,  Director Michel  Boisrond.    Comedy  romance.    87  min.  7/21. 
TERROR  FROM  BEYOND  SPACE,  THE  Marshall  Thomp- son, Shawn  Smith.  Proeducer  Robert  E.  Kent.  Director Edward  L.  Cahn.    Science-fiction.   48  min. 
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THE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- son.  Elaine  Edwards.  Producer  Robert  E.  Kent.  Direc- tor Edward  L.  Cahn.    Science-fiction,    ii  mln. 
WILD  HERITAGE  CinemaScope,  Eastman  Color.  Will 
Rogers.  Jr.  Maureen  O'Sulilvan.  Producer  John  Hor- fcn.  Director  Ctiarles  Haas    78  rrln. 

September September 
COP  HATER  Roh.'t  Lo-ial^  G^'ald  O  Loughiin  Pro- ducer-director William  Berke.  75  mln. 
GUN  RUNNERS,  THE  Audle  Murphy,  Eddie  Albert Everett  Sloane.  Producer  Clarence  Greene.  Director Don  Slegel.  Smugglers  In  Cuban  revolt.  83  mln.  9/25. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden  Carol Kelly.  Producer  Frank  Seltzer.  Director  J.  H.  Lewis. Western.  Rhubarbs  in  Texas  town  kill  Innocent  farmers 80  mln.  9/29. 

October 
FEARMAKERS,  THE  Dana  Andrews,  Dick  Foran.  Pro- ducer Martin  Lencer.  Director  J.  Tourneur.  Melodrama. Brainwashed  Korean  vet  returns  and  finds  his  business being  run  by  subversives.    83  mln.  9/29. 
HONG  KONG  CONFIDENTIAL  Gene  Barry.  Beverly Tyler.  Drama.  International  espionage,  missile  secrets kidnaped  royalty  in  battle  of  Russian  and  American spies.    64  mln. 
MAN  OF  THE  WEST  CinemaScope,  Deluxe  Color.  Gary Cooper,  Julie  London.  Producer  Walter  M.  Mlrlsch Director  Anthony  Mann.  Western.  Reformed  gun- llinger  meets  his  old  gang  and  cleans  house  when  they attempt  bank  holdup.    100  mln.  9/29. 

November 
HORSE'S  MOUTH,  THE  Technicolor.  Alec  Guiness Producer  John  Bryan.  Director  Ronald  Neame.  Com- 

edy. Half-dotty  London  painter  twirls  through  craiy- quilt  series  of  charming  events.  93  mln.  11/10. 
I  WANT  TO  LIVE!  Susan  Hayward.  Producer  Walter Wanger.  Director  Robert  Wise.  Tragic  tale  of  beau- tiful, amoral  Barbara  Graham  set  against  modern  jaiz background.    120  mln.  11/10. 
MUGGER!  THE  Kent  Smith,  Nan  Martin  Producer Morris  Helprin.  Director  William  Burke.  Drama.  Rip- per terrorizes  city.    74  mln. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rudolfo  Hoyos. Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman.  Murderers  force  tramp  pilot  to  help them  escape.    77  mln.  11/10. 

December 
LOST  MISSILE,  THE  Robert  Loggia.  Producer  Lee Gordon.  Director  Lester  William  Berke.  Science-fiction. Missile-gone-wild  burns  cities,  melts  mountains.  70  mln. 
SEPARATE  TABLES  Burt  Lancaster,  Rita  Hayworth Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann.  Drama.  Group  of  people  at  small,  sea- side English  hotel — all  torn  by  emotional  conficts  98 min. 

Coming 
COUNTERPLOT  Forrest  Tucker,  Allison  Hayes.  Pro- ducer-director Kurt  Neumann. 
FLAME  BARRIER  Arthur  Franz.  Kathleen  Crowley  Pro- ducer Arthur  Gardner.  Director  Paul  Landres.  Melo- drama. Wife  searches  for  missing  scientist  in  Mexico 70  mm. 
TEN  SECONDS  TO  HELL  Jeff  Chandler,  Jack  Palance Martine  Carol.  Producer  Michael  Carreras.  Director Robert  Aldrich.  Drama.  Former  German  soldiers  work as  bomb  demolition  experts  after  W.W.  2. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berrpan.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Amerlcean  correspondent on  assignment  in  London.    83  min. 

UNIVERSAL-INTL 
■June 

HORROR  OF  DRACULA  Technicolor.  Peter  Cushlng Michael  Goregh.  Producer  Anthony  Hinds.  Director Terence  Fisher.  Horror.  Monster  rises  from  coffin  to feed  Itself  on  fresh  blood.    82  min.  5/12. 
THING  THAT  COULDN'T  DIE.  THE  William  Reynolds, Andra  Martin.  Producer- i'lrector  Will  Cowan.  Horror. 
THIS  HAPPY  FEELING  CinemaScope,  Eastman  Color. Debbie  Reynolds,  Curt  Jergens,  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  in  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  mln.  3/17. July 

A  TIME  TO  LOVE  CinemaScope,  Eastman  Coior.  John Gavin,  LIlo  Pulver.  Producer  Robert  Arthur.  Director Douglls  Slrk.  Filmization  of  Erich  Remarque  novel.  132 mm.  4/U. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea 
^^^^  Sterlmg.     Producer   Sy   Gomberg.     Director  Jack 
LAST  OF  THE  FAST  GUNS  CinemaScope,  Eastman t.olor.  Jack  Mahoney,  Gilbert  Roland,  Linda  Cristal Producer  Howard  Christ!.    Director  George  Sherman. 

August 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son, Cyd  Charisse,  Arthur  Kennedy.  Producer  Gordon Kay.  Director  Joseph  Peuney.  Sea  adventure.  120  min. 
VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan, Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.  Director  Harry  Keller.   102  min. 

ONCE  UPON  A  HORSE  CinemaScope.  Dan  Rowan, Dick  Martin.  Martha  Hyer.  Producer-director  Hal Kanter.  Comedy.  Two  bumbling  cowboys  get  in  one iam  after  another.    85  min. 
RIDE  A  CROOKED  TRAIL  Cinemascope.  Eastman  Color. Audle  Murphy.  Gla  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs.  Western.  Cowboy  wins  confidence of  citizens,  then  runs  off  with  bank  loot.  Later  reforms. 87  min.  7/21. 

October 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color, Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  island  and  are  stuck  for  weeks.     Melodrama.  89 min.  7/21. 
SAGA  OF  HEMP  BROWN,  THE  CinemaScope.  Eastman Color.  Rory  Calhoun,  Beverly  Garland.  Producer  Gor- don Kay.  Director  Richard  Carlson.  Western.  Busted cavalry  officer  tries  to  clear  himself.    80  mln.  9/1. 

November 
BLOOD  OF  THE  VAMPIRE  Eastman  Color.  Donald Wolflt  Barbara  Shelley,  Vincent  Ball.  Producers  Rob- ert S.  Baker,  Monty  Berman.  Eros  Films  Ltd.  Produc- tion. Director  Henry  Cass.  Horror.  Prison  doctor 
sacrifices  inmates'  lives  In  transfusion  experiments.  87 mln.  10/13. 
LIGHT  TOUCH.  THE  Technicolor.  Jack  Hawkins,  Mar- garet Johnston.  Producer  Michael  Balcon.  Director Michael  Truman.  Comedy.  Work,  family  problems  of English  furniture  designer. 
MONSTER  ON  THE  CAMPUS  Arthur  Franz  Joanna Moore,  Judson  Pratt.  Producer  Joseph  Gershenson. Director  Jack  Arnold.  Preserved  prehistoric  monster panics  campus. 

December 
APPOINTMENT  WITH  A  SHADOW  CinemaScope George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson.  Drunken  reporter  reforms  while trapping  killer.    73  mln. 
MARK  OF  THE  HAWK.  THE  Technicolor.  SuperScope Sidney  Poitler,  Juano  Hernandez,  Eartha  KItt,  Producer Lloyd  Young,  Director  Michael  Audley.  Terror  reigns as  Africans  seek  equality.    &5  mln. 

January 

MONEY,  WOMEN  AND  GUNS  CinemaScope,  Eastman, Color.  Jack  Mahoney,  Kim  Hunter,  Tim  Honey.  Pro- ducers Howie  Horowitz,  Albert  Zugsmith.  Director Richard  Bartlett.  Drama.  Detective  tracks  down  bene- 
ficiaries of  old  prospector's  will.    80  min.  10/13. 

PERFECT  FURLOUGH.  THE  CinemaScope.  Eastman Color.  Tony  Curtis,  Janet  Leigh  Producer  Robert Arthur.  Director  Blake  Edwards.  Comedy.  Soldier wins  three  weeks  in  Paris  with  married  movie  queen. 93  min.  10/13. 
SILENT  ENEMY.  THE  Laurence  Harney.  Dawn  Addams. Producer  Bertram  Ostrer.  Director  William  Fairchild. Drama.  British  Frogmen  thriller  based  on  story  of Commander  Crabb.    92  min.  11/10. February 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kautner.  Family  thinks  cowardly  pilot  who  com- mitted suicide  died  a  hero. 
NO  NAME  ON  THE  BULLET  Eastman  Color.  Cinema- Scope. Audle  Murphy.  Joan  Evans.  Producer  Robert Arthur.  Director  Jack  Arnold.  Assassin-for-hire  ter- rorizes Western  town. 

March 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope.  East- man Color.  James  Cagney.  Shirley  Jones.  Producer A.  Rosenbern.  Director  Chas.  Lederer.  Labor  hood- lum succumbs  to  Cupid. 
STEP  DOWN  TO  TERROR  Colleen  Miller,  Charles  Drake. Rod  Taylor.  Producer  Joseph  Gershenson.  Director Harry  Keller.  Drama.  Pyscotic  killer  returns  to  his 
home  town,  falls  'n  love,  then  flees  police.    76  min. 

April IMITATION  OF  LIFE  Eastman  Color.  Lana  Turner,  John Gavin.  Producer  Ross  Hunter.  Director  Douglas  Slrk. 
Drama.  Would-be-actress  befriends  Negro  woman,  who 
moves  in  with  her.  Trouble  develops  when  Negro's daughter  passes  for  white,  and  actress  neglects  her family. Coming 

BUCKSKIN  KID  AND  THE  CALICO  GAL,  THE  Cinema- Scope. Eastman  Color.  Audle  Murphy.  Joanne  Dru. Producer  Sy  Gombero.  Director  Jack  Sher.  Two country  youngsters  become  entangled  in  wicked  doings of  Laramie  on  Fourth  of  July. 
RESTLESS  YEARS,  THE  CinemaScope.  John  Saxon. Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine.  Teeners  torn  by  heartless town.    86  mln.  10/27. 
THIS  EARTH  IS  MINE  CinemaScope.  Color.  Rock Hudson,  Jean  Simmons.  Claude  Rains.  Producers  Casey Robinson.  Claude  Heilman.  Director  Henry  King.  Fam- ily conficts  ripen  during  Prohibition-era  on  giant  Cali- fornia vineyard. 

WARNER  BROTHERS 

May 

LEFT  HANDED  GUN.  THE  Paul  Newman  LIta  Milan. 
Producer  Frea  Coe  Director  Arthur  Penn.  Western.' Billy  The  Kid  legend.    105  mln.  5/12. 

June 
DANGEROUS  YOUTH  George   Baker,   Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production.  Melodrama. Story  of  iuvenlle  delinquents.   98  min. 

July 

INDISCREET  Cary  Grant.  Ingrid  Bergman.  Producer Stanley  Donen. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith,  Myron  Mc- Cormick  Nick  Adams.  Producer-Director  Mervyn  Le- Roy.  Comedy.  Soldier  upsets  service  life  in  U.  S.  Air Force.    Ill   min.  5/12. 

August 
BAD   MAN'S  COUNTRY  George   Montgomery.  Neville Brand.   Buster  Crabbe 
NAKED  AND  THE  DEAD.  THE  Aldo  Ray.  Cliff  Robert- son. Producer  Paul  Gregory.  Director  R.  Walsh,  vvar- Action.     Assaulting   of   a   Jap   Island.     131    mm.  7/7. 

September DAMN  YANKEES  Technicolor.  Tab  Hunter  Gwen  Ver- don  Producer-Directors  George  Abbott,  Stanley  Don- nen.  Musical.  Built  around  national  pastime  of baseball.     I  10  min.  9/15. 
WIND  ACROSS  THE  EVERGLADES  Technlcol.r^  Chris- topher Plummer.  Burl  Ives.  Producer  S.  Schulberg. Director  N.  Ray  Adventure.  Bird  warden  fries  to stop  renegades  in  swamp  land.    96  mm.  8/18. 

October 
OLD  MAN  AND  THE  SEA.  THE  CinemaScope  Warner- Color  Spencer  Tracy.  Produced  by  Leiand  Hayward^ 
Director  John  Sturges.  Adventure.  Filnn  version  ot Ernest  Hemingway  s  prize-winning  novel.  86  mm.  i/ib. 
ONIONHEAD  Andy  Griffith,  Erin  O  Brlen,  Ray  Danton. Producer  Jules  Shermer  Director  Norman  Taurog 
Comedy  Adventures  of  Coast  Guardsman  before  Pearl Harbor,    I  10  mln.  9/29. 

November 
ENCHANTED  ISLAND  Technicolor.  Dana  Andrews.  Ja«e Powell.  Producer  Benedict  Bogeaus.  Director  Allan Dwan.  Adventure.  Romance  on  cannibal  isle,  a  la Melviilc's  "Typee."  87  min.  11/10. 
FROM  THE  EARTH  TO  THE  MOON  Joseph  Gotten Debra  Paget.    100  min. 
HOME  BEFORE  DARK  Jean  Simmons,  Dan  O  Herlihy. Producer-Director  Mervyn  LeRoy.  Drama.  Tormented 
young  wife  returns  home  from  sanatorium  to  unworthy husband  ard  beautiful,  wicked  stepsister.  136  mm. 
10/13. 

December 
AUNTIE  MAME  Rosalind  Russell.     143  mln. Coming 

BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards.  Pro- ducer A.  Schenk.   Director  H.  W.  Koch. 
GIRL  ON  THE  RUN  Frin  O'Brien,  Efren  Zlmbalist,  Jr. Melodrama. 
NUN'S  STORY.  THE  WarnerColor.    Audrey  Hepburn. 
Producer  Henry  Blanke.    Director  Fred  Zinnemann. 
WESTBOUND   Randolph   Scott,   Virginia    Mayo,  Karen Steele.    Producer  Henry  Blanke.    Director  Budd  Boet- tlcher. 
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Wli9f  Then'te  hiking  About □    □    □    In  the  Movie  Business    □    □  □ 

LENGTH  OF  FILMS.  Is  the  art  of  film  editing  a  lost  one? 
More  and  more  evidence  is  piling  up  that  current  production 
trends  place  more  emphasis  on  length  than  on  tempo.  Exhib- 

itors are  hearing  it  from  their  customers,  but  the  word  hasn't 
yet  reached  the  film  makers,  who  seem  to  believe  that  any  movie 
running  less  than  two  hours  will  be  held  cheaply  by  theatremen 
and  the  public.  This  is  especially  true  of  independent  pro- 

ducers and  directors.  Having  lavished  their  tender  care  on 
everj'  scene  (and,  perhaps,  invested  their  own  money),  they  are 
reluctant  to  cut  when  cutting  is  needed  to  make  pace.  It's  no 
secret  that  several  costly  productions  of  recent  months  laid  the 
proverbial  egg — when  grosses  might  have  been  improved  con- 

siderably if  some  of  the  excess  footage  had  been  prudently 
chopped  out.  Efforts  are  made  from  time  to  time  by  heads  of 
the  distribution  companies  to  cure  this  malpractice,  but  when 
control  of  production  is  in  the  hands  of  hard-headed  inde- 

pendents they  are  helpless  to  force  cuts.  Production  people 
must  come  to  the  realization  that  editing  is  an  integral  part  of 
their  art,  and  that  the  public  does  not  pay  for  "film  "  but  for entertainment. 

0 

AD  HEADS  TO  GO.  Early  '59  likely  will  see  changes  in  the 
top  promotion  spots  of  two  major  film  companies.  In  one  case, 
the  department  head  will  not  renew  his  contract  because  of  dif- 

ferences with  the  company  president;  the  other  ad  head  will  go 
because  his  boss  blames  weak  campaigns  for  the  failure  of  sev- 

eral good  looking  releases.  The  latter  instance  points  up  a 
theory  devoutly  believed  in  by  some  film  executives:  if  the  pic- 

ture is  a  success,  it's  just  a  good  picture;  if  it's  a  failure,  blame 
the  ad  department! 

0 

DeMILLE  OR  NOT.^  It's  quite  obvious  that  Paramount  is  try- 
ing its  best  to  capitalize  on  the  Cecil  B.  DeMille  name  in  pro- 

moting "The  Buccaneer",  both  in  the  trade  and  outside.  And 
what  surprises  one  is  how  many  theatremen  are  actually  under 
the  impression  that  this  picture,  like  "Ten  Commandments", 
was  produced  and  directed  by  the  famed  film  maker.  Recent 
full  page  newspaper  ads  featured  DeMille  above  all  other  ele- 

ments in  "The  Buccaneer",  and  only  a  keen  and  experienced  eye 
was  likely  to  catch  the  fact  that  Henry  Wilcoxon  produced 
"The  Buccaneer"  and  Anthony  Quinn  directed  it.  DeMille  was 
the  supervisor,  no  more,  no  less. 

0 
FABIAN'S  FACTS.  The  hard,  cold  facts  of  exhibition  life 
today  were  read  to  Stanley  Warner  stockholders  by  president 
Si  Fabian  in  the  company's  recent  financial  report.  The  only 
solution  for  a  large  circuit  in  this  market,  he  made  it  clear,  is  to 
lop  off  those  houses  who  aren't  carrying  their  weight.  S-W  sold 
19  theatres,  cancelled  leases  on  six,  allowed  two  leases  to  expire 
and  demolished  two  other  houses.  While  a  loss  of  $350,000  was 

incurred  in  disposing  of  these  theatres,  Fabian  pointed  out  to 
the  shareholders  that  there  will  be  no  further  losses.  The  aim 
is  elimination  of  all  unprofitable  theatres.  For  those  that  re- 

main in  the  chain  he  foresees  "real  profit  potentialities.  The 
vast  theatre  audience  is  ever  present,  waiting  to  see  movies  of 
its  choice.  Motion  pictures  to  be  released  by  the  producers  for 
the  coming  months  include  many  attractions  of  superior  quality, 
which,  in  our  opinion,  are  sure  to  appeal  to  the  movie  going 

public." 

0 
TALENT  SKYROCKET.  The  recent  remarks  by  Spyros  Skouras 
anent  the  continually  rising  price  of  movie  talent  has  stimulated 
plenty  of  discussion  throughout  the  industry,  but  most  of  the 
reaction  is  of  the  outstretched  hands,  what-can-we-do  variety. 
One  keen  veteran  in  the  film  end  appears  to  hit  the  nail  on  the 
head  when  he  lays  the  blame  right  on  the  doorstep  of  the  film 
companies.  "Fact  is",  he  declared,  "the  film  makers  have  set  up 
a  talent  dynasty  that  now  rules  them.  Look  at  the  situation: 
some  of  the  highest  paid  actors  appear  in  pictures  that  lose  a 
fortune,  yet  they  ask  and  draw  more  for  their  next  vehicle.  No 
one  seems  to  pay  any  attention  to  the  fact  that  most  of  these  top 
salaried  performers  are  way  up  in  years,  and  lack  appeal  for 
the  younger  people  who  comprise  the  major  part  of  today's 
movie  audience.  Hell,  there  are  a  couple  of  so-called  'leading 
men'  who  have  commitments  that  will  keep  them  going  as 
romantic  leads  until  they  are  well  past  60  years  of  age!  We're 
known  as  an  old,  a  dying  business,  and  much  of  this  is  due  to 
the  age  of  the  actors  we  offer  the  public.  There  will  be  no  cure 
for  this  situation  until  every  film  company  makes  up  its  mind 
to  use  fresh  talent.  Everybody  wants  to  play  it  safe  by  using  the 
established  names,  but  too  many  of  the  so-called  'established 
names'  are  has-beens.  When  their  pictures  make  money,  it  is 
not  because  of  them,  but  because  the  pictures  were  good.  What 
happens  to  their  vaunted  drawing  power  when  they  make  a 
mediocre  or  poor  film;  it  lays  an  egg.  We  have  to  start  rebuild- 

ing our  industry — from  the  ground  up.  Maybe  that  will  b? 
possible  when  the  has-been  film  moguls  make  way  for  some 
younger  men  in  the  executive  branch." 0 
PROFIT  PROPHETS.  Not  so  long  ago  a  survey  made  by 
Buchen  Co.,  Chicago,  revealed  the  fact  that  business  goes  where 
it  is  invited  and  remains  where  it  is  appreciated.  The  study 
covered  121  industrial  companies  and  determined  that  those 
which  were  sufficiently  aggressive  and  refused  to  panic  at  the 
word  recession  were  far  ahead  profit-wise  than  those  who 
played  it  cozy.  The  Buchen  survey  clearly  showed  that  com- 

panies which  did  not  slash  expenditures  on  promotion  (or  in- 
creased them,  as  some  did)  not  only  were  successful  in  avoiding 

the  slump,  but  are  now  enjoying  greater  profits  than  heretofore. 
The  automotive  industry's  nationwide  "You  Auto  Buy  Now" 
campaign,  while  it  drew  caustic  comments  in  some  quarters,  was 
hardly  a  flop.  According  to  the  Bureau  of  Advertising,  Amer- 

ican Newspaper  Publishing  Association,  who  made  a  survey  on 
the  impact  of  the  automotive  promotion,  "The  event  proved 
conclusively  that  old  fashioned  selling,  backed  by  strong  adver- 

tising and  other  promotion,  was  the  dire  need  of  the  slipping 
economy."  Can  the  movie  industry  find  an  object  lesson  here.' 
Film  executives  and  theatremen,  alike,  have  been  running  scared, 
with  few  exceptions,  in  the  past  couple  years.  People  outside 
this  business  are  counting  the  movies  out,  because  it  is  apparent 
that  only  a  handful  in  the  ranks  are  standing  up  to  fight. 
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UA  BRINGS  YOU  THE  FINEST  CONCII 

IN  THE  HISTOF 

r ■  ■  ■  75%  MORE  than  in  our  record  year  '58 

JANUARY  -  FEBRUARY  -  MARCH 

PORK  CHOP  HILL 

starring  Gregory  Peck  •  Directed  by  Lewis  IVIilestone 
Produced  by  Sy  Bartlett  •  A  Melville  Production 

ANNA  LUCASTA 

starring  Eartha  Kitt  •  Sammy  Davis,  Jr. 
Directed  by  Arnold  Laven  •  Produced  by  Sidney  Harmon 
A  Longridge  Enterprises,  Inc.  Production 
Based  on  Philip  Yordan's  Broadway  hit. 

LONELYHEARTS 

starring  Montgomery  Clift  •  Robert  Ryan  •  Myrna  Ley 
Dolores  Hart  •  Maureen  Stapleton 
Directed  by  Vincent  J.  Donehue  •  Produced  by  Dore  Schary 
A  Schary  Production 

ESCORT  WEST 

Cinemascope  •  Starring  Victor  Mature 
Directed  by  Francis  D.  Lyon 
Produced  by  Robert  E.  Morrison  and  Nate  H.  Edwards 
A  Romina  Production 

THE  RABBIT  TRAP 

Starring  Ernest  Borgnine  •  Directed  by  Philip  Leacock 
Produced  by  Harry  Kleiner 
A  Hecht-Hill-Lancaster  Production 

THE  LAST  MILE 

Starring  Mickey  Rooney  •  Directed  by  Howard  Vif.  Koch 
Produced  by  Max  J.  Rosenberg  and  Milton  Subotsky 
A  Vanguard  Production 

THE  NAKED  MAJA 

Technirama  •  Technicolor  •  Starring  Ava  Gardner 
Anthony  Franciosa  •  Directed  by  Henry  Koster 
Produced  by  Goffredo  Lombardo  •  A  Titanus  Films  Production 

If 

APRIL -MAY 'JUNE 

TEN  SECONDS  TO  HELL 

Starring  Jeff  Chandler  •  Jack  Palance  •  Martine  Carol 
Directed  by  Robert  Aldrich  •  Produced  by  Michael  Carreras 
A  Hammer  Films-Seven  Arts  International  Production 

THE  MAN  IN  THE  NET 

starring  Alan  Ladd  •  Carolyn  Jones  •  Dianne  Brewster 
Directed  by  Michael  Curtiz  •  Produced  by  Walter  M.  Mirisch 
A  Mirisch-Jaguar  Production 

SOME  LIKE  IT 
starring  Marilyn  Monroe 
Directed  by  Billy  Wilder  •  A  Billy  Wilder  Production 
A  Mirisch  Co.  Presentation  •  An  Ashton  Picture 

HOT 
Tony  Curtis  •  Jack  Lemmon 

CRY  TOUGH 

starring  John  Saxon  •  Linda  Cristal  •  Directed  by  Paul  Staniej 
Produced  by  Harry  Kleiner  •  A  Hecht-Hill-Lancaster  Production 

THE  DEVIL'S  DISCIPLE 
starring  Burt  Lancaster  •  Kirk  Douglas  •  Sir  Laurence  Olivier 
George  Bernard  Shaw's  world-famous  play 
Directed  by  Guy  Hamilton  •  Produced  by  Harold  Hecht 
A  Hecht-Hill-Lancaster  and  Bryna  Presentation 
TIMBUKTU 

Widescreen  •  Starring  Victor  Mature  •  Yvonne  De  Carlo 
Directed  by  Jacques  Tourneur 
An  Imperial  Pictures,  Inc.  Presentation 

ALIAS  JESSE  JAMES 

De  Luxe  Color  •  Starring  Bob  Hope 
Rhonda  Fleming  •  Wendell  Corey 
Directed  by  Norman  Z.  McLeod  •  Produced  by  Bob  Hope 
A  Hope  Enterprises,  Inc.  Production 

AH  this,  and  Mike  Todt 



ATION  OF  TOP-aUALITY  PRODUCT 

F  THE  INDUSTRY! 

minimum  of  7  top  productions  per  quarter! 

alanced  for  your  year  'round  exiiibition  needs! 

JULY  -  AUGUST  -  SEPTEMBER OCTOBER  -  NOVEMBER  •  DECEMBER 

SHAKE  HANDS  WITH  THE  DEVIL 
starring  James  Cagney  •  Don  Murray  •  Dana  Wynter 
Glynis  Johns  •  Produced  and  Directed  by  Michael  Anderson 
Executive  Producers  George  Glass  and  Walter  Seltzer 
A  Troy  Films  Prod,  in  Association  with  Pennebaker  Inc. 

THE  HORSE  SOLDIERS 
De  Luxe  Color  •  Widescreen  •  Starring  John  Wayne 
William  Holden  •  Directed  by  John  Ford 
Produced  by  John  Lee  Mahin  and  Martin  Rackin 
A  Mirisch  Company  and  Batjac  Production 

CAST  A  LONG  SHADOW 
Color  •  Starring  Audie  Murphy  •  Prod,  by  Walter  M.  Mirisch 
A  Mirisch  Company  Production 

THE  WOMAN  AND  THE  PUPPET 
Starring  Brigitte  Bardot  •  Directed  by  Julien  Duvivier 
Produced  by  Gray  Film  S.  A.  and  Pathe  Cinema  S.  A. 

THE  SUMMER  OF 
THE  17th  DOLL 

starring  Ernest  Borgnine  •  Anne  Baxter  •  John  Mills 
Angela  Lansbury  •  Produced  and  Directed  by  Leslie  Norman 
A  Hecht-Hill-Lancaster  Production 

THE  WONDERFUL  COUNTRY 

Technicolor  •  Widescreen  •  Starring  Robert  Mitchum 
Julie  London  •  Gary  Merrill  •  Jack  Oakie 
Directed  by  Robert  Parrish  •  Produced  by  Chester  Erskine 
An  MPL  Production 

DAY  OF  THE  OUTLAW 
starring  Robert  Ryan  •  Burl  Ives  •  Tina  Louise 
Directed  by  Andre  De  Toth  •  Produced  by  Sidney  Harmon 
A  Security  Pictures  Presentation 

THE  UNFORGIVEN 
Color  •  Starring  Burt  Lancaster  •  Richard  Burton 
Directed  by  John  Huston  •  Produced  by  James  Hill 
A  Hecht-Hill-Lancaster  Production 

A  HOLE  IN  THE  HEAD 
Eastman  Color  •  CinemaScope  •  Starring  Frank  Sinatra 
Edward  G.  Robinson  •  Eleanor  Parker  •  Carolyn  Jones 
Thelma  Ritter  •  Keenan  Wynn 
Produced  and  Directed  by  Frank  Capra 
A  Sincap  Production  •  From  the  Broadway  hit  play 

SOLOMON  AND  SHEBA 
Technirama  •  Technicolor  •  Starring  Yul  Brynner 
Gina  Lollobrigida  •  George  Sanders  •  Marisa  Pavan 
Directed  by  King  Vidor  •  Produced  by  Ted  Richmond An  Edward  Small  Presentation 

ANNIVERSARY  WALTZ 

starring  David  Niven  •  Mitzi  Gaynor 
Produced  by  Joseph  Fields  •  A  Joseph  Fields  Production 
Based  on  the  Broadway  smash  play 

ODDS  AGAINST  TOMORROW 

starring  Harry  Belafonte  •  A  Harbel  Inc.  Production 

ORPHEUS  DESCENDING 

starring  Anna  Magnani  •  Anthony  Franciosa 
Directed  by  Sidney  Lumet 
Produced  by  Martin  Jurow  and  Richard  A.  Shepherd 
A  Jurow-Shepherd  Production  •  Based  on 
Pulitzer-Prize-Winner  Tennessee  Williams'  stage  success 
ON  THE  BEACH 

starring  Gregory  Peck  •  Ava  Gardner  •  Fred  Astaire 
Anthony  Perkins  •  Produced  and  Directed  by  Stanley  Kramer 
A  Stanley  Kramer  Production 
Based  on  Nevil  Shute's  best-seller 

\ROUND  THE  WORLD  IN  80  DAYS",  too! 



-AND  FOR  '60... 
UA  WILL  DELIVER  A  MINIMUM  OF 

30  TOP-QUALITY  RELEASES... 

Including: 

Shooting  starts  in  April,  '59 
TWO  FOR  THE  SEESAW  starring  Elizabeth  Taylor 

Shooting  starts  in  June,  '59 
THE  WAY  WEST  starring  James  Stewart  •  Burt  Lancaster 

Shooting  starts  in  June,  '59 
A  TERRIBLE  BEAUTY  starring  Robert  Mitchum 

Shooting  starts  in  July,  '59 
MY  SISTER  AND  I  starring  Audrey  Hepburn 

Shooting  starts  in  July,  '59 
THE  ADMIRAL  HALSEY  STORY  starring  James  Cagney 

Shooting  starts  in  September,  '59 
INHERIT  THE  WIND  starring  Spencer  Tracy 

Shooting  starts  in  September,  '59 
THE  ALAMO  starring  John  Wayne 

Shooting  starts  in  November,  '59 
KIMBERLEY  starring  Burt  Lancaster 

Shooting  starts  in  December,  '59 
THE  GLADIATORS  starring  YuI  Brynner 

projects  in  active  preparation  — properties  such  as  WEST  SIDE 

STORY,  BY  LOVE  POSSESSED,  THE  SERGEANT,  EXODUS,  ROARl 

LIKE  A  DOVE,  THE  CIRCUS  STORY,  INVITATION  TO  A  GUNFIGHTER 

1  111  J  m  M  i\m\  a  m\ 0  THE  BIGGEST 

LINEUP  OF  BLOCKBUSTERS  EVER  UMJ 
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Questians  far  Exhihitars 

The  post-war  years  in  America  have 
been  the  do-it-yourself  era;  and  we 
might  as  well  face  the  fact  that  you, 
Mr.  Exhibitor,  in  your  search  for  a  real 
full-scale  recovery  program,  will  have 
to  do  a  lot  of  it  yourself. 

The  film  companies  in  recent  years 
have  been  taking  their  friends  as  they 
find  them — in  television  as  much  as  in 
the  theatre  field.  They  will  help  the  ex- 

hibitor who  helps  himself;  but  in  to- 
day's climate  they  are  not  blazing  the 

trails.  It's  up  to  you,  Mr.  Exhibitor,  to 
come  up  with  some  solutions  of  your 
own. 

We  suggest  you  start  by  asking  your- 
self a  few  pertinent  questions.  It  might 

be  well  to  write  out  your  answers,  in 
order  that  you  will  see  before  your  own 
eyes  a  program  to  solve  your  problems. 
Let  us  suggest  a  few  questions  you  might 
ask.  Some  might  sound  a  bit  far-fetched, 
but  call  it  a  "brainstorming"  session. 

Who's  running  my  theatre?  Am  I  as- 
serting m)'self  succinctly  and  sufficiently 

as  the  policy  maker  for  my  own  theatre.'* 
Am  I  developing  sufficient  sources  of 
film  supply  so  that  I  don't  have  to  be 
hung  up  by  a  booking  jam  on  a  couple 
of  films.'  Am  I  taking  no  guff  from 
problem  juvenile  audiences,  or  am  I  let- 

ting control  slip  from  my  hands  by 
compromising  with  rowdyism.-*  Am  I 
depending  on  national  and  press  book 
promotions  of  pictures  instead  of  de- 

veloping my  own  standard  promotions.' 
Obviously,  the  number  of  pictures  I 

can  find  to  play  at  my  theatre  is  bound 
to  be  subject  to  the  booking  policies  of 
the  major  distributors,  clearances  and 
so  forth — but  have  I  explored  the  prod- 

uct line-ups  of  the  smaller  outfits,  the 
foreign  offerings,  the  reissues,  the  spe- 

cial programming  possibilities,  so  that 
I  don't  always  have  to  take  whatever 
I'm  offered.' 

What  am  I  selling?  That's  a  question 

I  should  decide  immediately.  Am  I  just 
selling  a  picture  on  a  screen,  or  am  I 
also  selling  refreshments,  customer  traf- 

fic for  the  stores  that  are  my  tenants  or 
neighbors,  kiddie  playgrounds  and  so 
forth.'  Am  I  perhaps  selling  an  idea — a 
family  entertainment  package.' 

If  I'm  selling  refreshments,  for  exam- 
ple, am  I  handling  a  big  enough  line 

and  am  I  well  enough  equipped.'  Am  I 
taking  advantage  of  the  special  tie-in 
merchandise  opportunities  with  my  fea- 

ture attractions.'  Could  I  install  some 
play  equipment  for  the  children — the 
little  dime  store  rides,  for  instance? 

Am  I  selling  a  package  of  entertain- 
ment for  and  to  the  entire  family.'  Am 

I  selling  a  show  that  starts  at  the  right 
time  of  the  evening  to  be  the  proper 
wrapping  for  the  entertainment  pack- 

age.' Am  I  selling  a  specific  public,  so 
that  I  have  a  recognizable  clientele 
which  the  distributor  can  tap  through 

me .' 
What's  my  competition?  Do  I  really 

know  what  my  competition  is,  or  am  I 
just  assuming.'  Have  I,  for  example, 
seen  any  correlation  between  my  busi- 

ness at  the  boxoffice  and  the  type  of 
programming  available  at  the  same  time 
on  television.'  Do  I  know  the  automo- 

bile driving  habits  of  people  in  the  area 
of  my  theatre,  or  am  I  just  assuming 
that  they  still  drive  by  my  theatre  as 
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often  as  they  used  to.'  Have  I  taken 
into  account  the  fact  that  time  itself 
may  be  part  of  my  competition.'  (The 
emphasis  today  is  on  saving  time — you 
can  prepare  a  meal  quicker  than  ever 
before,  you  can  tra\  el  on  new  highways 
quicker  than  ever  before,  you  can  get 
the  news  quicker  than  ever  before — but 
can  you  get  to  my  theatre  as  quickly  as 
a  few  years  ago,  for  example,  and  do  I 
waste  your  time  after  you  get  there 
with  a  meaningless  newsreel  or  cheap 
throw-away  shorts.') 
Am  I  giving  as  much  service  as  I 

might?  Do  my  patrons  have  to  grope 
for  their  seats  in  the  dark  or  is  there 
an  usher  to  show  them  the  way.'  Have 
I  the  best  screen  and  is  my  sound  sys- 

tem up  to  par.'  Do  I  run  as  many 
special  shows — children's  matinees,  wo- 

men's shows,  merchants'  appreciations, 
lodge  nights,  etc.?  Have  I  come  up  with 
any  new  ser\ice  ideas  geared  to  the 
modern  needs  of  the  people  of  my  com- 

munity— from  better  parking  facilities 
to,  let's  say,  parcel  checking. 

Have  I  checked  my  market  lately? 
Do  I  know  for  a  fact  which  are  my  best 
promotional  media?  Have  I  used  them 
all  so  that  I  have  a  basis  of  comparison 
among  radio,  tele\ision,  billboards, 
window  cards,  program  mailings,  news- 

paper ads,  snipes,  street  bally  and  so 
forth?  Have  I  made  ticket-selling  con- 

tact with  the  local  school  system? 
Do  I  know  what  my  patrons  want? 

Have  I  a  definite  clientele  for  specific 
kinds  of  pictures,  and  do  I  try  to  find 
the  pictures  these  patrons  have  shown 
they  want?  Have  I  gone  over  my  attrac- 

tions of  the  past  couple  of  years  to  see 
whether  any  pattern  of  preferences 
emerges?  Do  I  have  any  knowledge  of 
whether  price  is  a  factor — is  there  a 
specific  ticket  price  which  seems  to  be 
most  attractive  and  still  profitable?  Or 
is  price  immaterial  to  my  patrons? 

( Continued  on  Page  28 ) 
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BULLETIN 
DECEMBER  8 

By  Philip  R.  Ward 

FOR  MOVIE  STOCKS:  A  MILESTONE.  Paying  little  if  any 
credence  to  such  hocus  pocus  as  current  profits,  ticket  sales, 
financing  requisities,  proxy  rumbles  and  assorted  other  movie- 
dom  malaise,  the  November  stock  market  continued  its  indefa- 

tigable assault  upon  the  record  highs  of  leading  industry  shares. 

In  the  space  of  the  month's  19  trading  dates  were  noted — 
•  An  all  time  high  for  film  company  shares  in  the  five  year 

history  of  the  Film  BULLETIN  Cinema  Aggregate,  wiping 
out  by  better  than  6  points  the  previous  mark  set  in  June  of 
hot  movie  year  1955. 

•  An  almost  similar  condition  in  the  Cinema  Aggregate's  The- 
atre Companies  section.  At  the  present  Hy^,  theatre  firm 

shares  are  just  1%  points  below  the  high  tide  level  estab- 
lished January,  '55. 

•  1958  highs  for  such  movie  makers  as  Twentieth  Century-Fox, 
Universal,  Warner  Brothers,  and  for  National  Theatres. 

•  Walt  Disney  Productions  was  selling  about  300%  higher  (at 
around  40)  than  its  early  year  low  of  14,  prompting  some 
observers  to  wonder  if  a  moral  is  not  to  be  gleaned  from  this 
concern's  unique  and  unconventional  method  of  operation. 

•  A  significant  evenness  in  Paramount,  United  Artists  and  Co- 
lumbia, as  each  of  these  previously  active  performers  managed 

to  sustain  prior  advances  and  bid  well  to  gain  additionally. 

•  The  certainty  of  a  Loew's  proxy  eruption  beggaring  specu- 
lative interest  anew  at  month's  end  as  trading  volume  attained 

"10  Most  Active"  proportions,  indicating  that  contending 
interests  were  lining  their  portfolios  for  the  contest  ahead. 

Below  are  cited  Cinema  Aggregate  figures  comparing  No- 
vember results  with  October's,  as  well  as  the  close,  1957: 

Film  Companies  Theatre  Companies 
Close,  1957                          112  29V8 
October,  1958                      I6914  353/3 
November,  1958                   187  3734 

This  far  into  1958,  film  company  shares  represented  in  the  Film 
BULLETIN  Cinema  Aggregate  have  appreciated  67%  over  the 
1957  close,  theatre  company  shares,  28%.  Indeed,  every  last 
constituent  film  company  is  up  a  minimum  of  20%,  Twentieth- 
Fox  in  the  vanguard,  a  walloping  84%  gainer. 

Just  where  the  dizzy  spiral  will  end,  we  are  not  so  intrepid  as 
to  guess.  November  marked  the  eighth  consecutive  month  film 
companies  have  increased  in  the  Cinema  Aggregate.  In  that 
ascending  period  industry-wide  profits  clearly  have  not  kept 
pace  with  market  performance.  It  is  a  phenomenon  of  the 
trade  that  so  many  factors  external  to  basic  operating  patterns 
have  impinged  themselves  upon  the  market  price  of  shares.  One 
only  wonder  what  might  develop  should  a  sudden  upsurge  in 
boxoffice  obtain.   In  this  very  likely  event — likely  in  view  of 

[U 

(|iat 

% 
up-coming  product — it  could  make  the  past  performance  look'.^; 
like  a  St.  Bartholomew's  Day  three-legged  race.  |jiel O  0 

BELT  TIGHTENING:  CURE  OR  CURSE. >  Warner  Brothers, 
hot  on  the  trading  board  and  soft  on  the  P  &  L  sheet,  is  an 
interesting  case  study  of  the  relative  merits  of  wholesale  cost 
cutting  which  has  been  the  firm's  modus  operandi  for  the  past 
couple  years.  It  would  be  rash  to  attribute  the  reecently  re-i 
ported  fiscal  year  loss  of  $1  million  fundamentally  to  the 
shortening  of  sail.  While  it  has  been  stated  that  the  red  ink 
derives  chiefly  from  losses  on  advances  to  independent  pro- 

ducers, one  school  of  thought  holds,  however,  that  such  losses 
might  have  been  reduced  or  aborted  entirely  had  the  selling  " 
effort  been  freed  of  the  restrictions  imposd  by  such  dire 
retrenchment. 

At  the  same  time,  it  is  difficult  to  fault  management  for  striv- 
ing to  preserve  its  enterprise  by  any  means  in  difficult  times  for 

the  benefit  of  both  stockholders  and  the  theatre  industry  at 
large.  At  the  surface,  deeply  furrowed  expense  slashing  seems 
the  expedient  answer,  and  sometimes  actually  is.  There  are 
occasions  when  it  appears  to  be  otherwise.  Warner  Brothers  is; 
not  alone  in  applying  sweeping  surgery  to  its  integrated  oper- 

ation. Disney  Productions  set  the  pace  sometime  in  past  in 
tightening  its  distribution  machinery  to  the  bone  marrow.  Im- 

pressed possibly  by  Disney  profits,  others  followed  suit  and  still 
others  contemplate  shrinkage  measures  which  logically  cannot 
stop  in  any  one  expenditure  area.  The  result  has  been  across- 
the-board  reductions  in  all  principal  activities,  including  the 
vulnerable  areas  of  product  output  and  product  merchandising. 

It  can  be  argued  with  logic  that  what  works  for  Disney's 
specialized  structure  is  not  necessarily  best  for  the  more  con- 

ventional film  concerns.  Uniqueness  has  placed  a  premium  on 
the  value  of  the  former's  product  and  it  is  reasonable  to  con- 

clude that  the  buyer  will  meet  the  sellor  more  than  halfway 
in  this  marketplace  circumstance.  In  addition,  Disney  profits 
are  more  than  a  little  based  on  a  quarter-century  of  institution- 

alization, appeals  to  the  never-ending,  ever-swelling  audience 
of  tender  years,  to  the  non-obsolescence  of  Disney  film  libraries, 
to  perhaps  the  greatest  carnival  on  earth  and  a  variety  of  other 
signal  assets. 

No  other  film  company  can  put  itself  in  the  position  of  the 
Disney  organization;  all  the  others  must  compete  in  the  rough 
and  tumble  of  aggressive  marketing  practice.  When  these  com- 

panies cut  back  on  production  volume,  they  impose  a  heavier 
burden  upon  their  distribution  branches.  To  scale  down  the 
selling  apparatus  on  top  of  this  would  seem  to  reduce  to  near 
impotency  the  ability  of  the  film  merchants  to  render  anything 
but  piecemeal  coverage.  For  such  a  system  to  survive  requires 
near  boxoffice  perfection.  Any  combination  of  failures  dwindles 
the  overall  revenue  to  danger  levels,  and  lower.  The  subject 
clearly  requires  amplification,  and  Film  BULLETIN  plans  to 
oblige  in  succeeding  issues. 
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"Auntie  Mame" 

Su^iKC^  'f^cUui^  O  O  O  PLUS 
Season's  brightest  comedy.  Rosalind  Russell  repeats 
ler  giddy,  daffy,  yet  warm-hearted,  stage  role.  In 
^eehnirama.  Technicolor.  Should  score  as  holiday  treat. 

After  conquering  the  best-seller  salon  for  a  breathless  112 
iveeks  and  reigning  over  Broadway  for  two  rollicking  years, 
that  one-woman  Barnum  and  Bailey  from  Beekman  Place, 
'Auntie  Mame",  has  hit  the  movies.  All  dressed  up  in  Techni- 
rama  and  Technicolor,  and  with  Rosalind  Russell  recreating  her 
celebrated  stage  role,  this  Warner  Bros,  offering  shapes  up  as 
the  season  s  best  comedy.  Miss  Russell  reprises  her  giddy, 
daflfy,  deadpan  stage  role  to  perfection.  Morton  DaCosta  has 
staged  the  film  in  spectacular  style,  giving  each  zany  adventure 
the  full  fanfare,  piling  up  laughs  in  the  plushest,  yet  earthiest, 
manner.  And  scripters  Betty  Comden  and  Adolph  Green  have 
gleaned  the  gems  from  both  the  Patrick  Dennis  original  and 
the  Jerome  Lawrence-Robert  E.  Lee  play,  keeping  a  highly 
episodic  tale  just  spinning  away  in  a  whirlwind  of  nuthouse 
characters,  ribtickling  and  ribald  dialogue  and  situations.  Along 
for  the  fun-fest,  too,  is  a  superbly  individualized  supporting 
cast:  Forrest  Tucker,  the  Mason-Dixoner  who  becomes  Mame's 
husband;  Coral  Browne,  her  gin-happy  actress  friend;  Fred 
Clark,  the  Babbity  trustee  of  Mame's  nephew;  Roger  Smith, 
that  nephew  as  a  young  man  and  Jan  Handzlick  the  same  as  a 
boy;  Peggy  Cass,  an  absolute  show-stopper  as  Mame's  enciente 
secretary;  Patrick  Knowles  and  Robin  Hughes,  two  of  Mame's various  admirers;  Lee  Patrick  and  Willard  Waterman,  the 
bigoted  nouveau-riche;  and  Connie  Gilchrist  and  Yuki  Shimoda, 
her  Irish  housekeeper  and  Japanese  houseboy,  respectively.  All 
these  performers  give  it  a  three-ring  gusto.  As  for  actual  plot, 
"Auntie  Mame  "  episodically  details  the  fads  and  fortunes  of 
an  indomitable  lady  as  they  faced  her  through  the  late  Twen- 

ties to  the  late  Forties.  She's  the  flapper's  party-thrower,  then 
overnight  deadbroke,  later  wealth  and  widowhood  come  by 
way  of  Tucker  and  sometime  later  she  tackles  her  memoirs 
along  with  whatever  new  interest  in  the  arts  or  in  people  has 
taken  her  fancy.  But  always  paramount  in  Mame's  heart  re- 

mains the  nephew  who  arrived  unexpectedly  at  one  of  her 
crazy  siorees  and  was  hence  to  become  the  lady's  adopted  son. 
How  Mame  fights  to  educate  the  boy  along  liberal  lines,  to 
keep  him  with  her  after  the  Stock  Market  crash  and  save  him 
from  a  ridiculous  marriage,  provide  the  serious  and  indeed 
sentimental  undercurrent  to  a  peerlessly  potted  extravaganza. 
This  delightful  doll  should  be  competing  in  popularity  with 
Santa  Claus,  for  she  seems  a  genius  at  spreading  Christmas  cheer. 
Warner  Bros.     140  minutes.    Rosalind  Russell,  Forrest  Tucker,  Coral  Browne.  Di- rected by  Morton  Da  Costa.    No  producer  listed. 

"Tom  Thumb" 
^ccUtte^  1^€itcK^  O  O  O 

Rating  is  for  family  market.  Gay  holiday  attraction  for 
youngsters  and  their  elders.    In  Technicolor. 

Here's  a  king-size  holiday  gift  for  the  kids  in  all  markets, 
a  show  that  adults  in  a  never-never  land  mood  will  enjoy  with 
the  youngsters.  Rather  loosely  adapted  from  the  famed  Grimm 
fairy  tale  by  scripter  Ladislaus  Fodor  with  the  accent  all  on  far- 

fetched revelry,  and  lavishly  produced  and  directed  by  George 
Pal  against  a  delightful  old-world  Technicolor  background, 
"torn  thumb"  turns  out  to  be  a  happy  and  rewarding  romp. 
It  has  been  brightly  acted,  too,  and  imaginatively  enough  set 

[More  REVIEWS 

to  music.  Russ  Tamblyn,  the  star,  is  winning  and  credible  as 
the  five-inch  hero  who  runs  through  a  series  of  frankly  pic- 

aresque and  preposterous  ad\entures.  He  has  redoubtable  sup- 
port from  a  retinue  of  Puppetoons,  the  animated,  Oscar-win- 
ning creations  created  by  Pal.  Tamblyn  dances  with  some  of  the 

dolls,  especially  the  terpsichorean  Thumbella,  and  the  Alex 
Romero  choreography  is  always  high-spirited  and  versatile. 
Other  Puppetoons  are  named  Yawning  Man,  for  which  Stan 
Freberg  sings  a  plaintive  little  song,  Con-Fu-Shon,  Jack-the- 
Jumper  and  Gingerbread  Jim — and  they're  all  as  fascinating  as 
their  titles.  Songstress  Peggy  Lee,  along  with  Fred  Spielman 
and  Kermit  Goell,  has  composed  some  fresh  and  fanciful  num- 

bers which  a  veteran  supporting  cast  attacks  with  aplomb. 
Alan  Young  is  quite  funny  and  touching  as  Woody,  the  mentor 
of  tom  and  Terry-Thomas  and  Peter  Sellers,  two  favorites  of 
the  British  music  hall  and  TV,  are  dandy  as  the  wicked  rob- 

bers whom  tom  takes  for  such  a  spree  when  they  attempt  an 
assault  with  our  little  hero  as  bait.  The  famed  London  stage 
star  of  the  Thirties,  Jessie  Mathews,  lends  her  still  lilting  voice, 
as  does  opera  star  Ian  Wallace  as  the  Cobbler.  Bernard  Miles 
is  the  rascally  Jonathan  and  June  Thorburn  makes  a  beautiful 
Forest  Queen  with  tom  as  her  faithful  Cupid.  There  are  the 
usual  mix-ups  and  tumbling  contretemps  tom's  size  brings  off, 
but  he  vanquishes  foes,  helps  friends  and  always  shows  more 
vitality  than  an  army  of  six-footers. 
Metro-Goldwyn-Mayer.  98  minutes.  Russ  Tamblyn,  Alan  Young.  Produced  and Directed  by  George  Pal. 

"Intent  To  Kill" 

SuiiMM  "RatiHf  O  O  PLUS 
Crisp,  engrossing  suspense  melodrama.  Should  draw 
above-average  grosses  where  given  exploitation  lift. 

"Intent  To  Kill  "  is  an  engrossing  thriller  detailing  the  at- 
tempted assassination  of  a  South  American  dictator.  Crisply 

and  tautly  directed  by  Jack  Cardiff  with  some  dandy  camera 
effects,  neatly  performed  by  a  very  competent  cast,  this  Zonic 
(Adrian  D.  Worker)  Production  shapes  up  as  one  of  the  better- 
made  suspense  melodramas  on  the  current  market.  It's  edge- 
of-the-seat  stuff  that  should  draw  above-average  grosses  where 
exploited.  The  Jimmy  Sangster  screenplay  as  adapted  from 
Michael  Bryan's  novel  builds  its  tensions  surprisingly  well,  gets 
off  a  few  trenchant  characterizations  and  generally  gives  real- 

istic depth  to  the  high-flown  espionage  and  diplomatic 
"putsches  ".  Filmed  on  location  in  handsome  Montreal,  the 
wide-ranging  Cinemascope  lensing  invests  quite  a  bit  of  wintry 
fascination  to  the  city's  most  striking  tableaus.  Herbert  Lom 
as  the  frightened  tyrant  undergoing  a  brain  operation,  Richard 
Todd  and  Betsy  Drake  as  two  doctors  who  administer  to  him 
and  Warren  Stevens,  the  rebel's  henchmen,  all  project  with 
credibility  and  force.  Lom  in  particular  makes  a  wonderfully 
cringing  cameo  of  an  old  politico  who  knows  his  days  are 
numbered  and  Stevens  adds  a  dry  and  biting  humor  to  his 
otherwise  chilling  rendition.  The  romance  between  Miss  Drake 
and  Todd  is  nicely  done,  and  Todd's  scenes  with  his  tramping 
wife,  sharply  played  by  Catherine  Boyle,  help  heighten  the 
dramatics.  Alexander  Knox  lends  support  as  the  head  medico. 
Interest  is  shrewdly  kept  riveted  on  the  Lom-Stevens  business 
with  the  killing  coming  in  for  a  grand  play  of  finely-clipped 
action  and  excitement.  To  top  it  off  there's  an  elegantly  turned 
surprise  ending  and  here  Cardiff's  directorial  talents  come  in 
for  high  honors. 
20th  Century-Fox.  89  minutes.  Richard  Todd,  Betsy  Drake,  Herbert  Lom.  Pro- duced by  Adrian  D.  Worker.    Directed  by  Jack  Cardiff. on  Page  13] 
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In  the  gr^ 

chase  

' 

tradition 

of  "Foreign  Correspondent" 

"The  Third  Man" 
and 

"To  Catch 

A  Thief"! 

A  WARWICK  PRODUCTION 

JACK         ANITA  NIGEL 

PALANCE-EKBERG- PATRICK 

"It  is  lively  entertainment 
and  should  be  a  strong 
attraction  in  any  first 
run,  big  or  small!" 

MOTION  PICTURE  DAILY 

BONARCOLLEANO- ANTHONY  NEWLEY- SEAN  KELLY Screen  Play  by  DAVID  SHAW  •  Based  on  the  novel  by  M.  E.  CHABER 
Directed  by  JOHN  GILLING  •  Associate  Producer,  HAROLD  HUTH Executive  Producers,  IRVING  ALLEN  and  ALBERT  R.  BROCCOLI 

CINemaScoPE 

THE  MAN  \rom%^.y(^C€€fH4>flC  has  the 

INSIDE  story!  Call  him  NOW!... 



"A  Niijhl  Til  neniHiiiliiir" 

ScuiHC^  'RatcK^  O  O  G 
Superb  recounting  of  Titanic  tragedy.  Expertly  directed 
and  acted,  meticulously  staged.  Will  draw  favorable 
word- of- mouth. 

Here  is  one  of  the  really  fine  films  of  recent  seasons,  and  the 
most  impressive  film  from  the  Rank  Organization  in  a  long, 
long  time.  Adapted  from  Walter  Lord's  best-seller  and  depict- 

ing with  fine  accuracy  the  sinking  of  the  Titanic,  "A  Night  To 
Remember"  is  a  sharp,  sincere,  engrossing,  superbly  under- played reconstruction  of  the  most  famous  sea  disaster  in  history. 
The  boxoffice  performance  will  depend  on  the  expoitation  put 
behind  it;  once  it  opens,  word-of-mouth  should  help  carry  it. 
While  the  history  of  the  tragedy  is  widely  known,  it  has  never- 

theless been  given  a  bright  and  vital  look  by  way  of  the  vivid 
direction  of  Roy  Baker  and  the  remarkably  meticulous  staging 
by  producer  William  MacQuitty.  The  huge  cast,  headed  by  star 
Kenneth  More,  play  out  their  roles  with  a  finesse  that  captures 
c\ery  nuance  of  British  realism.  More  himself  is  particularly 
ap:  in  a  just-right  delineation  of  the  second  officer  whose  job 
it  is  to  man  the  lifeboats.  Scripter  Eric  Ambler  has  eschewed 
almost  every  sort  of  fictional  hoopla  in  favor  of  a  completely 
natural,  at  times  completely  factual,  flow  of  events.  Baker  has 
achieved  graphic  intensity  in  the  panic  scenes,  when  the  scream- 

ing women  and  children  enter  the  lifeboats  and  when  the 
gigantic  floating  palace  that  was  the  Titanic  collapses  into  the 
sea.  Nor  can  one  easily  forget  so  many  of  the  personalized 
moments:  Laurence  Naismith,  the  skipper,  and  Michael  Good- 
liffe,  the  ship's  architect,  each  separately  in  different  parts  of 
the  sinking  vessel  awaiting  stoically  their  watery  death;  John 
Merivale  putting  a  lifebelt  on  his  sleeping  son  and  then  passing 
him  to  the  lifeboat,  never  again  to  see  the  boy  and  the  boy 
too  tired  to  notice  anything;  or  David  McCallum,  the  wireless 
operator  swamped  with  passenger  greetings,  unwittingly  dis- 

carding the  iceberg  warnings  from  a  passing  ship.  And  cer- 
tainly the  scene  where  the  towering  glacial  monster  looms 

above  the  ship  almost  out  of  nowhere,  leaving  a  300  feet  long 
gash,  is  as  horrendous  and  frightening  as  anything  we've  seen. 
Running  throughout  are  all  shades  of  human  portraits,  from 
the  stuffy  first-class  Edwardians  to  the  steerage  class  peasants 
emigrating  from  England  to  New  York,  and  all  pointing  an 
ironic  moral  about  class  distinctions.  Frank  Lawton,  chairman 
of  the  White  Star  Line,  has  a  fine  moment  when  his  cowardice 
;;e:s  the  best  of  him,  and  Honor  Blackman  is  touching  as  she 
V,  nves  goodbye  to  her  young  husband.  Brilliantly  documented, 
studded  with  an  almost  newsreel  exactness  of  the  1912  period 
r.nd  the  eerie  maiden  voyage,  and  continually  mounting  with 
s:noc)th  suspense,  the  film  is  required  entertainment  for  all 
adult  and  class  audiences. 

Rank  Film  Distributors.  123  minutes.  Kenneth  More.  Produced  by  William  Mac- Quitty.   Directed  by  Roy  Baker. 

"LonelyHearts" 
Su4C4ce4d  /RaU*<^  O  O  PLUS 

Literate  adult  fare  by  Dore  Schary  should  be  well- 
received  in  better  class  situations.  Montgomery  Ciift, 
Robert  Ryan. 

"Lonelyhearts,"  Dore  Schary's  first  independent  production 
since  his  tenure  as  head  of  the  M-G-M  studios,  offers  a  carefully 
written,  compassionate  study  of  an  idealistic  young  man  strug- 

gling to  protect  his  integrity  and  his  belief  in  the  essential  good 
of  man.  On  another  level  the  script,  also  by  Mr.  Schary  and 
directed  by  Vincent  J.  Donehue,  deals  with  the  always  exploit- 

able subject  of  adultery.  I'nfortunately,  despite  the  film's  lit- 
eracy, occasionally  crisp  dialogue  and  some  well  acted  scenes  by 

Broadway's  Maureen  Stapleton  in  a  supporting  role,  the  story 
never  really  jells  because  it  never  truly  conies  to  grips  with  its 
problems.  Based  on  the  Nathanael  West  novel,  "Miss  Lonely- 
hearts,  "  and  the  play  by  Howard  Teichman,  this  United  Artists 
release  starring  Montgomery  Clift,  Robert  Ryan,  and  Myrna 
Loy,  seems  bound  to  arouse  the  interest  of  adult,  class  audiences 
in  the  metropolitan  markets.  But  it's  definitely  not  action  house 
fare.  Plot  tells  of  young  reporter,  Montgomery  Clift,  assigned 

by  cynical  publisher  Robert  Ryan  to  write  a  "Lonelyhearts" 
column — a  job  which  Clift  despises  but  sticks  to  because  he 
wants  to  marry  clean-cut  Dolores  Hart.  Ryan,  himself  tor- 

mented by  a  marital  slip  committed  by  his  wife,  Myrna  Loy,  ten 
years  ago,  taunts  Clift  into  personally  investigating  the  down- 

trodden letter  writers  whom  the  perpetually  sneering  Ryan 
brands  "phonies.  "  This  propels  Clift  into  contact  with  the  love- 
starved  Maureen  Stapleton,  and  he  promptly  confuses  compas- 

sion with  passion  and  touches  off  the  films  best  scene  when 
Stapleton  tries  to  trap  Clift  into  an  extended  affair.  Eventually 
guilt-ridden  Clift  meets  up  with  Miss  Stapleton's  pistol-wield- 

ing, jealous  husband,  disarms  him  in  a  verbal  battle,  and  wins 
Ryan's  respect,  along  with  an  offer  of  a  better  job.  Clift  declines in  favor  of  starting  a  new  life  with  Miss  Hart.  Ryan  indicates 
that  at  long  last  he  will  forgive  Miss  Loy  for  her  decade-old infidelity. 

United  Artists.  108  minutes.  Montgomery  Clift,  Robert  Ryan,  Myrna  Loy.  Pro- duced by  Dore  Schary.    Directed  by  Vincent  J.  Donehue. 

"Tarawa  Beachhead" 

OK  action  house  entry,  with  psychological  undertones. 
This  Columbia  programmer  through  heavy  psychological 

emoting,  vaguely  Existentialist  shadowing.  New  Zealand  palm 
trees  romancing  and  finally  the  full  heat  of  the  famed  Marine 
attack  on  the  titular  Pacific  island.  A  low -budgeter,  the  Charles 
H.  Schneer  production  was  apparently  bent  to  make  hay  on 
the  action  markets,  but  winds  up  a  little  on  the  pretentious  side 
with  some  rather  unconvincing  arty  undertones.  Nevertheless, 
there's  enough  gun  and  grit  of  battle,  well-paced  direction  by 
Paul  Wendkos  and  a  fair  amount  of  insight  into  characters 
and  dramatic  situations.  Shed  of  all  its  pseudo-profundities, 
"Tarawa  Beachhead  '  shapes  up  as  a  fair  action  house  entry. 
Kerw  in  Mathews,  of  "7th  Voyage  of  Sinbad  ",  is  a  tough  but 
supple  enough  hero  who  is  witness  to  the  murder  in  combat  of 
a  fellow  Marine  by  their  commanding  officer  Ray  Danton. 
Mathews  keeps  silent  about  it,  believing  an  enlisted  man  would 
have  no  say  against  an  officer,  but  keeps  in  reserve  charges 
against  him  to  present  after  the  Pacific  campaign  is  over.  Ker- 

win and  Danton,  (who  is  unaware  of  the  former's  knowledge), 
are  thrown  together  on  leave  repeatedly  and  Mathews  falls  in 
love  with  Julie  Adams,  widow  of  the  fellow  Danton  shot,  while 
Danton  elopes  with  her  sister,  Karen  Sharpe.  The  tight  hand 
of  circumstances  is  all  over  the  place,  but  the  stars,  especially 
Danton,  make  these  glossily  fated  events  take  on  some  striking 
theatrics.  The  upshot  finds  heel  Danton  leading  a  desperate 
attack  and  dying  a  real  (ialahad,  all  against  a  big  and  bouncy 
run-through  of  an  eloquent  and  surging  bit  of  Marine  history. 
Columbia.  77  minutes.  Kerwin  Mathews.  Julie  Adams.  Ray  Danton.  Produced  by 
Charles  H    Schneer.    Directed  by  Paul  Wendkos. 

Film  BULLETIN    December  8,  1958        Page  13 



Six-Man  Committee  Molds  ACE  Form 

The  American  Congress  of  Exhibitors  is  wast- 
ing little  time  in  translating  the  lofty  aims  of 

its  founding  convention  into  concrete  facts.  One 
short  week  after  Spyros  P.  Skouras'  brainchild 
recei\ed  its  historic  christening  in  New  York, 
the  six-man  executive  committee,  captained  b) 

acting-chairman  S.  H.  Fabian,  sat  down  Nov.  22 
to  mold  a  broad  outline  v\hich  it  hoped  would 
embrace  all  of  the  problems  facing  exhibition 
today.  And  at  the  close  of  a  long  day  of  ham- 

mering, chiseling  and  chipping  away  at  a  pain- 
fully unv\ieldy  list  of  some  50  problems,  the 

form  stood  out  in  bold  relief.  Where,  a  month 
before,  exhibition's  aims  and  aspirations  had 
been  bogged  down  in  turmoil  and  indecision, 
now  stood  six  major  categories  of  reform.  And, 
although  still  roughhewn  and  unpolished,  they 
were  ready  for  deli^e^y  to  thousands  of  anxious 
exhibitors  all  across  the  country. 

And,  even  before  the  cla)  gets  a  chance  to 
harden,  ACE  has  scheduled  a  meeting  of  the 
entire  executi\e  committee  (sometime  before 
Dec.  12),  at  which  time  the  chairman  of  each 
of  the  six  divisions  will  submit  his  interim  re- 

port, embellished  with  a  definite  plan  of  action. 
The  theatremen  entrusted  with  the  imposing 

task  of  refining  the  shape  of  the  outline  immed- 
iately set  about  their  tasks  with  a  dedication. 

The  six  division  heads,  and  their  home  bases, 
are: 

(1)  Post— '-Is  films  on  TV— William  Forman 
(Pacific  Drive-In  Theatres),  143  S.  Robertson 
Blvd.,  Los  Angeles,  Calif. 

(2)  Toll  TV — George  Kerasotes  (Kerasotes 
Theatres),  104  N.  6th  St.,  Springfield,  111. 

(3)  Producer-exhibitor-distributor  relations, 
including  such  problems  as  runs,  clearances,  fast 

play-offs,  availabilities,  arbitration,  new  stars, 
advertising,  etc. — Horace  Adams,  714  NBC 
Building,  Cleveland,  O. 

(4)  Industry-government  relations,  covering 
U.  S.  financial  aid  to  theatres,  clarification  of 
existing  regulations  concerning  the  industry, 
possible  exemptions  from  anti-trust  laws  and 
the  right  of  exhibitors  to  serve  on  film  company 
boards  of  directors,  etc. — Sol  A.  Schwartz  (RKO 
Theatres),  1740  Broadway,  New  York,  N.  Y. 

(5)  Ways  and  means  to  increase  motion  pic- 
ture production,  covering  exhibitors  entering 

into  production  and  production  by  divorced  cir- 
cuits, etc. — S.  H.  Fabian  (Stanley  Warner 

Corp.),  1535  Broadway,  New  York,  N.  Y. 
(6)  Industry  research,  including  need  for 

production  and  exhibition  to  de\elop  and  use 
technical   impro\emenfs  and  the  wide  field  of 

consumer  research,  etc. — Max  A.  Cohen  (Cin- 
ema Circuit  Corp.),  214  W.  42nd  St.,  New 

York,  N.  Y. 
The  executive  committee,  of  course,  is  throw- 

ing its  full  strength  behind  the  ambitious  six. 
It  has  undertaken  to  urge  all  exhibitor  organi- 

zations and  individual  theatremen  throughout 
the  country  who  have  helpful  suggestions  to 
communicate  at  once  with  the  chairman  of  the 
particular  committee  in  that  subject.  In  that 
way,  ACE  hopes  to  mirror  the  thinking  of  ex- 

hibitors throughout  the  nation. 
Also  toward  that  end,  the  executive  commit- 

tee moved  at  the  meeting  to  establish  a  rapport 
with  the  "grass  roots"  by  drafting  65  exhibitors 
as  Exchange  Area  Chairmen  who,  if  not  already 
members,  automatically  became  additional  mem- 

bers of  the  original  Committee  of  26. 

ACE  Exchange  Area  Chairmen 

ALBANW  N. 
J.  M>er  Schinc ATLANTA,  GA. 
jimm\  Harrison 
John  Stembler 
BOSTON,  MASS. 
Sam  Pinanski 
l:d\\ard  Lider 
BUFFALO,  N.  Y. 
/Vndrew  Gibson 
Geo.  McKenna 
BUTTE,  MONT. Karl  Anderson 
CHARLOTTE,  N.  C. Ernest  Stellings 
CHICAGO,  ILL. 
Jack  Kirsch James  Coston Da\e  Wallerstein 
CINCINNATI,  OHIO 
Herman  Hunt 
Wesley  Huss 
OKLAHOMA  CITY,  OKLA. 
Henry  Griffing 
Morris  Lowenstein 
PITTSBURGH,  PA. 
Harry  Hendel Moe  Silver 
SALT  LAKE  CITY,  UTAH 
Sam  Gillette 
CLEVELAND,  OHIO 
Marshall  Fine 
Jack  Armstrong 

DALLAS,  TEXAS 
Bob  O  Donnell 
Julius  Gordon 
DENVER,  COLORADO Robert  Selig 
Neal  Beasley 
DES  MOINES,  lA. 
Myron  Blank Leo  Wolcott 
DETROIT,  MICH. 
Milt  London Louis  Wisper 
Ir\ing  Goldberg 
INDIANAPOLIS,  IND. 
March  Wolf Richard  Lochry 

JACKSONVILLE,  FLA. Horace  Denning 
Louis  J.  Finske Mitchell  Wolfson 
OMAHA,  NEB. 
Myron  Blank Leon  Wolcott 
Bob  Livingstone 
PORTLAND,  ORE. 
A.  W.  Adamson 
SAN  FRANCISCO,  CAL. 
Abe  Blumenfeld 
Roy  Cooper 
KANSAS  CITY,  MO. Dick  Orear 
Beverly  Miller 

LOS  ANCiELES,  CAL. 
Harry  Arthur 
Spence  Leve MEMPHIS,  TENN. 
M.  A.  Lightman 
MILWAUKEE,  WIS. 
J.  B.  Schuyler Ben  Marcus 

MINNEAPOLIS,  MINN. 
Frank  Mantzke 
Harold  Field 
NEW  HAVEN,  CONN. Morris  Bailey 
Geo.  Wilkinson 
NEW  ORLEANS,  LA. 
Henry  Plitt Abe  Berenson 
NEW  YORK  CITY Sol  Strausberg 
Walter  Reade 
Sidney  Stern 
PHILADELPHIA,  PA. 
William  Goldman 

Jay  Emanuel 
Frank  Damis 
ST.  LOUIS,  MO. 
Thomas  James 
Edward  Arthur 
WASHINGTON,  D.  C. 
Orville  Crouch 
Marvin  Goldman Elmer  Nolte,  Jr. 

Subsequently,  19  new  names  were  added  to  the  organization  of  Exchange  Area  Chair- 
men. They  are:  C.  L.  Patrick  (Columbus,  Ga.),  R.  M.  Kennedy  (Birmingham,  Ala.), 

H.  F.  Kincey  (Charlotte,  N.  C),  Gene  Lutes  (Frankfort,  Ky.),  Gerald  Shea  (New 
York),  Nathan  Greer  (Santa  Fe,  N.  M.),  Harold  Brown  (Detroit,  Mich.),  J.  Fred 
Brown  (Fort  Smith,  Ark.),  Rt)bert  Hosse  (Memphis,  Tenn.),  Spyros  S.  Skouras  (New 
York),  Wilbur  Shaper  (New  York),  V.  C.  Smith  (Devon,  Pa.),  Tom  Friday  (Scranton, 
Pa.),  Ted  Manos  (Greensburg,  Pa.),  J.  J.  Rosenfield  (Spokane,  Wash.),  Al  Forman 
(Portland,  Ore.),  Edward  Clark  (Metropolis,  III.),  George  Aurelius  (Salt  Lake  City, 
L'tah),  and  Morton  Thalheimer  (Richmond,  Va.). 
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Stars  Paul  Newman,  Joanne  Woodward,  Joan  Collins,  producer-director  Leo  McCarey,  20th-Fox    production  chief  Buddy  Adier 

£VfN  before  fAax  Shulman's  "Rally 
'Round  the  Flag,  Boys!"  began  to  rise  to 

the  pinnacle  of  the  best-seller  lists,  it  had 
become  the  object  of  some  of  the  most 

spirited  bidding  in  Hollywood's  history. 
Leo  McCarey,  in  association  with  20th 

Century-Fox,  won  the  nod.  Happily,  this 
valuable  property  fell  into  the  hands  of 
the  one  man  with  just  the  precise  talent 

and  skill  to  capture  the  uproarious  quali- 
ties of  the  novel — producer-director  Leo 

McCarey,  whose  deft  hand  had  composed 
such  delightful  Academy  Award  winners 

as    "Going   My  /^JlJ^J 

Way"  and  "The  y^llt'C^ct^ 

on 

SUPPLEMENT 

Bells  of  St. 

Mary's".  For  the 
principal  roles, 
20th-Fox  studio 
chief  Buddy  AdIer 
turned  over  three  of  his  brightest  young 

talents:  Paul  Newman,  Joanne  Wood- 

ward and  Joan  Collins,  and  now  "Rally 
'Round  the  Flag,  Boys!'  is  destined  to  (ly 

high  on  the  mast  among  early  1959's 
top  attractions. 
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Two  of  the  funniest  sequences  in  "Rally  'Round  the 
Flag,  Boys!",  depicted  on  these  pages,  throws  Paul Newman,  a  timid  and  harried  commuter,  and  Joan 
Collins,  a  lonely,  but  far  from  timid,  neighbor  into 
some  of  the  most  delightful  scenes  of  the  year. 
While  his  wife,  Joanne  Woodward,  simmers  (above), 
Newman  cavorts  drunkenly  with  Miss  Collins  in  her 
home  (left  and  right)  in  a  hilarious  dance  routine. 
Later,  they  become  entangled  in  a  wacky  Washington 
misunderstanding  involving  Newman's  pants  and Joan's  ardor. 

Comedy  Comeback! 

For  those  who  hove  been  bemoaning  the 
dearth  of  first-rate  screen  comedy  in  recent  years 
— and  the  number  of  moaners  is  legion — the 
molding  of  Max  Shulman's  hugely  funny  novel, 
"Rally  'Round  the  Flag,  Boys!",  into  a  side-split- 

ting movie  v/ill  be  a  highly  rev^arding  experi- 
ence. As  a  matter  of  fact,  some  observers  hope- 

fully anticipate  that  "Rally"  might  mark  the 
comeback  of  comedy  to  the  movies.  But  lest  any- 

one presume  that  the  lack  of  humor  from  Holly- 
v/ood  is  attributable  to  some  perversity  on  the 
part  of  movie  makers,  one  hastens  to  correct  the 
impression:  true  comedy  is  simply  the  most  diffi- 

cult entertainment  to  achieve. 

No  man  extant  in  the  movie  capital  today  has 

quite  the  "touch"  for  humor  that  is  Leo  Mc- 
Carey's,  yet  the  man  v^ho  v/rote  "Rally  'Round 
the  Flag,  Boys!"  voiced  the  typical  author's  trep- 
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Qtl.€j^  ProducU 
SUPPLEMENT 

idation  that  his  work  might  be  muddled  even  by 
so  accomplished  a  film  artist.  This  fear  was  evi- 

denced in  the  early  communication  between 
producer-director  McCarey  and  Shulman.  The 

movie  man^  seeking  to  soothe  the  author's ruffled  nerves,  referred  to  himself  as  a  plastic 
surgeon  who  would  try  to  alter  the  appearance 
of  the  book  as  little  as  possible. 

"I  hope  you'll  understand  an  anxious  parent," 
Shulman  replied,  "but  every  time  I  get  within 
eye-sight  of  a  hospital  I  become  a  devout  be- 

liever in  Faith  Healing!" 
The  best  testimonial  to  the  result  of  the  "sur- 

gery" on  Shulman's  comedy  was  the  novelist, 
himself.  After  reading  the  final  script,  he  ad- 

mitted that  the  few  changes  required  for  the 
screen  made  it  an  even  funnier  story. 

The  topical  satire  is  staggering,  with  the 
gag  ammunition  scattered  in  enough  directions 
to  drop  almost  every  type  of  moviegoer  with  a 
mortal  wound  in  the  funnybone.  There  is  the 
ludicrous  sight  of  a  bumbling  bunch  of  Army 
missilemen  trooping  into  a  suburban  village, 
whose  irate  citizens  will,  under  no  circumstances, 
brook  an  Army  invasion. 

For  the  commuters,  the  mere  sight  of  Paul 
Newman  trying  to  elbow  his  way  to  the  train 
bar  should  strike  home,  while  for  the  husbands 
shackled  to  a  walking  list  of  social  club  member- 

ships, wife  Joanne  Woodward  hits  home. 

Let  it  be  noted,  too,  that  sex  is  not  neglected 
— not  by  a  long  shot — but  in  the  adroit  hands 
of  McCarey  one  is  sure  it  will  always  be  handled 
with  taste  and  played  for  humor.  One  of  the 
high  fun  spots  is  the  sequence  depicted  on  these 
pages  as  Paul  Newman  and  his  alluring,  albeit 
funny,  neighbor,  Joan  Collins,  get  roisterously 
giddy  when  he  visits  to  seek  consolation  for  his 
wife's  absence  at  civic  functions. 

There  charm  abounds  when  the  neglected 
husband  draws  a  miniature  mental  movie  screen 
over  his  tired  eyes  whenever  his  wife  decides  to 
join  another  social  group,  the  kids  forsake  him 
for  the  TV  set — or  things  get  unbearable. 

All  in  all,  "Rally  'Round  the  Flag,  Boys!" 
shapes  up  as  the  vehicle  that  might  very  well 
mark  the  comeback  of  comedy  to  the  movies. 

1 

Film  BULLETIN    December  8,  1958        Page  17 



,  ̂ '  WE  SCREEN  AGAIN 
WITH  THE  flSNJUSaFJUVHEAST 
HUMOKAND/WPINMFS' 

KALlv  IkoUhTw*  Mil  nv 

Hi  k.%  c*4  ari*  Iti  >*»<jHM^«f>..tu>U«>UW  1t^^, 

JtOL  CUtMM 

RJtUT 

BIG  BESTSELI,||^ 

1  ROUND 

Rally  Round 

'HI  r 

TheFlag,6qys! 

Above  is  Bantam  Books'  flashy  poster 
plugging    the    paperbaci<    edition  of "Rally,"  in  its  tieup  package  for  the 

forthcoming  20th-Fox  film. 

Below,  a  miniature  reproduction  of  the 24-sheet,  which  features  a  montage  of 
the  hilarious  goings-on. 
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iUVRESANTONAL  LAUGH 
iWNGS  THE    Fun  BEST-Sta^^ 
MWEl 

BOUND. 

FUNNYMAN  HOPE 

MAKES  TRAILER 

America's  number  one  funny- man, Bob  Hope,  liked 
"Rally"  so  much,  he  volun- teered fo  do  the  regular  pro- duction trailer  for  the  film. 

Promotion 

20th-Fox  vice  president  and  promotion  chief 
Charles  Einfeld  and  his  capable  staff  have  fashioned 
an  intensive  three-pronged  campaign  based  on  solid 
aspects  of  patron  appeal.  The  book^  the  stars  and 
the  renowned  director  are  ballyhooed,  with  Max 
Shulman's  best-seller  getting  top  play. 

Roughs  of  several  of  the  ads  (at  left)  feature  the 
hot  boxoffice  combine  of  Paul  Newman  and  Joanne 
Woodward,  while  the  one  at  lower  left  concentrates 
on  the  magic  name  of  hit-famous  Leo  McCarey.  Di- 

rectly below  is  one  of  the  finished  ads,  which  plays 
up  the  Newman-Woodward  team  and  the  sexy  allure 
of  Joan  Collins. 

The  Fox  showmen  tied  in  with  Bantam  Books  in  a 

«LEO  McCAREY  s,.^.,,^  CLAUDE  BINYON    LEO  McCAREY 

high-pressure  drive  to  push  a  million-and-a-half 
copies  (in  paperback)  of  "Rally".  Among  the  num- 

erous promotional  items  in  the  book  campaign  are  a 
recorded  interview  with  Shulman,  sent  to  some  1,500 

radio,  TV  and  newspaper  book  reviewers;  a  black- 
and-white  flyer  showing  the  film's  stars,  sent  to  more 
than  50,000  dealers  and  distributors^  and  a  book- 
movie  tie-in  rack  card. 

In  addition,  20th-Fox's  promotion  staff  has  devised 
a  unique  set  of  teaser  trailers  available  weeks  in 
advance  of  playdate. 
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A  famed 

director 

at  work... 

In  tho  gay,  nostalgic  days  when  Laurel  and 
Hardy  were  a  couple  of  kids  and  Charley  Chase 
cclvor^ed,  scripts,  elaborate  production  charts 
and  other  such  fineries  were  just  words.  A  pro- 

ducer had  the  idea  for  a  story,  and  the  director 
went  out  and  supervised  the  shooting,  with  most 

of  the  action  "off  the  cuff."  Thus  it  was  with 
Leo  McCarey. 

And,  even  now^  after  McCarey  combined  with 
Claude  Binyon  to  pen  the  screenplay  for  his  cur- 

rent "Rally  'Round  the  Flag,  Boys!",  the  deft 
improvisation  of  his  slapstick  days  is  still  evident 
in  many  of  the  scenes. 

No  matter  what  the  subject  matter,  McCarey 
usually  manages  to  inject  a  distinctive  touch  of 
warm  humor  into  a  plot.  But  where  before  the 
comedy  was  either  of  the  wild  and  wooly  sort  or 

delicately  painted,  as  in  "Going  My  Way,"  in 

A  busy  day  for  producer-director  Leo  McCarey  finds  him  (left 
to  right):  discussing  a  thorny  script  problem  with  Paul  Newman; 
offering   on-the-set  instructions   in   the  dance  to   Newman  and 

"Rally"  he  offers  a  wonderful  combination  of 
both. 

Leo  McCarey  may  be  remembered  by  the  Los 
Angeles  Bar  as  the  only  lawyer  who  never  won 
a  case,  but  the  smiling  Irishman  who  gave  up  a 
law  practice  to  become  a  script  clerk  in  his  early 

twenties,  has  certainly  made  an  indelible  im- 
pression on  the  film  industry  and  on  film  fans 

throughout  the  world. 

lovely  Joan  Collins;  relaxing  at  the  piano  with  his  star  husband- wife  team,  Newman  and  Woodward,  and  entertaining  comedian 
Milton  Berle,  who  visited  the  set  to  provide  a  laugh  of  his  own. 
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One  of  Hollywood's  most  talented  producers 
("From  Here  to  Eternity"^  "Love  Is  a  Many  Splen- 
dored  Thing"),  handsome,  prematurely  silvered 
Buddy  Adier,  20th  Century-Fox  executive  in 
charge  of  production,  has  the  knack  of  coming 
up  with  the  right  combinations  of  people  for  the 
right  picture.  And  while  he  bears  no  official  title 

in  connection  with  "Rally,"  he  worked  closely 
with  producer-director  Leo  McCarey  to  blend 
most  judiciously  the  talents  that  promise  to  make 
this  one  of  the  top  comedy  hits  of  recent  years. 

No  matter  what  one  says  about  Max 

Shulman,  author  of  the  best-selling  "Rally 
'Round  the  Flag,  Boys!",  it  comes  out  funny. 
Perhaps^  that  is  because  Shulman,  the  man, 
is  almost  as  humorous  as  Shulman,  the 
author.  Bantam  Books  and  20th-Fox  ex- 

perienced little  trouble  in  getting  the  novel- 
ist to  pose  with  the  above  stacks  of  books 

to  help  the  paperback  book  tie-up.  For 
those  who  would  like  to  know  what  Shul- 

man is  like  without  a  typewriter,  here  is  an 
example:  Asked  if  he  had  any  advice  for 

young  writers,  he  snapped,  "I  certainly  do. 
Marry  money!"  That's  Max  Shulman. 
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yke  PmcipaU 

For  the  second  time  in  less  than  o  year,  the 
the  hottest  film  couple  around  today  is  teamed 

in  what  promises  to  be  on  excellent — if  unfa- 
miliar— vehicle  for  their  talents.  The  stars  are, 

of  course,  Paul  Newman  and  Joanne  Wood- 
ward. He  is  currently  a  most  redoubtable  box- 

office  name  for  his  scorching  role  in  "Cat  on  a 
Hot  Tin  Roof";  she  is  notable  for  nothing  less 
than  last  season's  Academy  Award  ("The  Three 
Faces  of  Eve"). 

Accustomed  to  dramatic  roles  of  the  type  with 

which  they  seared  the  screen  in  "The  Long,  Hot 
Summer^"  Newman  and  Woodward  plunged 
into  their  roles  in  "Rally"  with  that  vigor  and 
talent  for  which  they  have  become  so  famous. 

Newman  should  find  the  role  of  Harry  Ban- 
nerman,  the  harried  commufer,  a  challenging 
task.   His  wife,  who  simmered  at  his  tactics  in 

PAUL  NEWMAN 

JOANNE  WOODWARD 

"Summer,"  this  time  finds  herself  in  a  comedy- 
laced  conflict  with  her  handsome  spouse. 

The  bone  of  contention — and  the  metaphor 
hardly  describes  this  luscious  lovely — ever  pok- 

ing away  at  the  Bannerman's  home  life  is  Joan 
Collins.  Gifted  with  a  fine,  and  hitherto  unre- 
vealed,  comedy  touch,  this  beautiful  bundle  from 
Britain  will  delight  in  this  new  type  of  role. 

Coming  off  his  excellent  supporting  perform- 
ance in  "Cat  on  a  Hot  Tin  Roof,"  Jack  Carson 

bids  to  score  again  as  the  crass  captain  who 

blindly  leads  the  Army  into  Putnam's  Landing^  a 
piquant  portrait  of  Westport,  Conn. 



Future  of  COMPO  May  Be 

Decided  at  Dec.  9  Meeting 
Although  nothiri};  has  been  stated  definite- 

ly, the  entire  makeup  of  COMPO — includini; 
a  program,  the  future  status  of  its  spe- 

cial counsel,  the  financing  of  the  organization 
and  possible  revision  of  its  bylaws — may  bs 
decided  at  a  special  meeting  of  the  members, 
board  of  directors  and  executive  committee 
scheduled  for  Dec.  9  in  New  York.  In  an- 

nouncing the  meeting,  Robert  W.  Coyne,  spe- 
cial counsel,  made  no  mention  of  an  agenda, 

but  it  was  reported  that  a  program  for  19*59 
will  be  introduced.  Coyne,  himself,  is  ex- 

pected to  be  a  subject  of  extensive  considera- 
tion in  view  of  the  fact  that  he  announced 

recently  that  his  preparations  to  assume  the 
presidency  of  the  Distilled  Spirits  Institute 
in  Washington,  D.  C,  Jan.  1,  were  in  a  "well 
advanced  stage."  Coyne's  contract  with COMPO  has  some  two-and-a-half  years  to 
run.  It  was  assumed  that  his  new  six-year 
contract  with  the  liquor  group  would  allow 
him  to  continue  working  for  COMPO.  at 
least  on  a  part-time,  consultative  basis.  The 
linancial  backbone  of  the  organization,  as  yet 
unfirmed,  was  looked  upon  as  another  aspect 
(o  receive  the  full  attention  of  the  conclave. 
The  MPAA  board,  which  in  the  past  had 
matched  COMPO  dues  collected  from  exhib- 

itors, withheld  its  contribution  pending  de- 
velopment of  a  new  COMP  program.  As  a 

result,  exhibitor  contributions  are  being  held 
in  abeyance  and  COMPO  financing,  usually 
A  solid  reality  by  this  time,  is  non-existent. 
The  gathering  also  will  consider,  according 
to  widelv  circulated  reports,  revision  of  the 
group's  bylaws  as  detailed  in  recommenda- tions of  its  legal  committee.  Suggestions 
prepared  by  its  administrative  committee, 
too.  are  expected  to  be  discussed.  The 
COMPO  governing  committee,  composed  of 
Abe  Montague,  Sam  Pinanski  and  Ben  Mar- 

cus, were  slated  to  meet  before  the  general 
session,  to  arrange  procedure  for  that  meet- 

ing and  to  appoint  someone  to  preside  over the  meeting. 

Allied  To  Support  Both 

•White  Paper'  &  ACE-Adams No  conflict  of  interest  stemming  from  its 
membership  in  the  newly-formed  American 
Congress  of  Exhibitors  and  Allied's  plans  to continue  seeking  public  and  legislative  sup- 

port of  its  "white  paper",  is  seen  by  Horace 
Adams,  president  of  National  Allied.  Speak- 

ing at  the  opening  session  of  the  annual 
Independent  Theatre  Owners  of  Ohio  con- 

vention, Adams  made  it  clear  that  his  or- 
ganization, in  stepping  up  the  tempo  of  its 

campaign  to  obtain  Justice  Department  en- 
forcement of  the  consent  decree,  is  not  court- 

ing "government  intervention  in  the  busi- 
ness, nor  legislative  control  of  it."  He  added, 

however,  that  "we  do  want  the  laws  en- 
forced. "  ACE,  on  the  other  hand,  is  seeking 

certain  changes  in  the  decrees  to  allow  exhi- 
bition more  freedom  in  the  fields  of  produc- 

tion and  distribuiioit. 

THEY 
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JACK  L.  WARNER 

For  a  man  who  a  few  short  months 
ago  was  fighting  for  his  life  as  a  result 
of  an  automobile  crash  in  France,  Jack 
L.  Warner,  president  of  Warner  Broth- 

ers, had  a  number  of  things  to  be 
thankful  for  last  week.  For  one,  he 
returned  to  the  company  studios  in 
Burbank  under  his  own  power.  For 
another,  he  was  even  able  to  find  a 
warm  note  in  the  ostensibly  chilh 
profit  and  loss  figures,  for  the  fiscal 
year  ended  Aug.  31,  he  released  to  the 
stockholders.  And  his  sales  force, 
headed  by  executive  V.P.  Ben  Kalmen- 
son,  informed  him  that  they  would  go 
all-out  to  put  over  a  world  wide  sales 
drive,  under  the  slogan,  "Welcome 
Back,  Jack",  to  honor  J.  L.  Although 
the  company  reported  a  loss  of  Sl,- 
023,000  (attributable  in  part  to  a 
S3,00(),000  provision  for  estimated  loss 
on  advances  to  independent  producers), 
as  compared  to  a  profit  of  S3,4l5,3(^i" (S1.90  per  share)  in  1957,  Warner 
waxed  optimistic.  The  Warner  presi- 

dent said,  the  improvement  experienced 
during  the  quarter  ended  Aug.  31, 
1958,  is  continuing  and  he  anticipates 
that  there  will  be  a  substantial  profit 
from  operations  for  the  first  quarter  of 
the  firm's  current  fiscal  year.  "We  are 
convinced  by  the  box-office  returns  for 
many  top-quality  films,"  he  told  the stockholders,  "that  there  is  a  vast  po- 

tential for  profitable  operations  in  the 
business  of  producing  and  distributing 
motion  pictures  for  theatrical  exhibi- 

tion." A  point  not  touched  on  b\ 
Warner  was  the  drop  of  nearly  S8  mil- 

lion in  gror.s  revenue,  from  $80,2^9,- 
315  in  195",  to  S~2, 31^>,858  this  year. 

Green,  Loew's  Gird  for 
Announced  Proxy  Fight 

The  disquieting  rumors  of  a  possible  proxy 
fight  at  Loew's  are  now  cold  fact.  Louis  A. 
Green,  major  cog  in  the  dissident  Green- 
Newman  mathine,  apparently  disregarding 
his  partner's  announced  reluctance  to  mix  it 
with  management  at  February's  stockholders 
meeting,  filed  notice  with  the  SEC  that  he  is 
read)  to  throw  his  weight  behind  a  proxy 
battle.  Green,  along  with  Jerome  A.  New- 

man and  Joseph  Tomlinson,  comprise  the 
sharpest  thorn  in  the  side  of  management. 
The  dissident  trio  favored  spin-off  of  the 
studio  instead  of  the  management-sponsored 
theatre-disposal  plan.  With  the  recent  ap- 

proval by  the  Federal  court  of  management's 
plan,  however,  and  Newman's  announcement that  he  would  not  engage  in  a  proxy  fight 
because  he  lacked  support  of  impt)rtant  finan- 

cial groups,  the  threat  of  a  proxy  battle  was 
buried  by  most  of  the  industry.  Green, 
though,  was  not  ready  to  submit.  In  his 
notice  to  the  SEC,  and  the  New  York  Stock 
Exchange,  he  listed  no  personal  ownership  of 
Loew's  stock,  but  declared  that  Stryker  & 
Brown,  the  New  York  investment  firm  in 
which  he  is  a  partner,  owns  150,035  shares 
of  Loew's  stock.  Preliminary  papers  filed  h\ 
Green  said  the  company  needs  "changes  in 
the  composition  of  the  board  of  directors." 
He  requested  a  copy  of  the  list  of  Loew's stockholders  and  took  steps  leading  to  soli- 

citation of  proxies,  including  preparation  of 
a  list  of  proposed  directors.  Loew's  was  per- mitted to  do  the  same,  but  no  word  was  re- 

ceived concerning  its  activities.  Neither  side 
is  allowed  to  begin  solicitation  at  this  time. 
Green,  according  to  reports  last  week,  was 
experiencing  considerable  difficulty  in  obtain- 

ing the  list  of  stockholders.  According  to 
the  reports,  he  was  considering  court  action 
if  the  company  continued  to  delay  in  making 
the  list  available.  And,  in  the  midst  of  all 
the  proxy  bickering.  Judge  Edmund  L.  Pal- 
mieri  signed  a  legal  order  which  approved 
the  management  divorcement  plan  "in  all 
respects.  "  The  final  order  was  laced  w  ith 
safeguards  sought  by  the  Department  of  Jus- tice in  order  to  avoid  favoritism  between  the 
new  Loew's  and  the  divorced  theatre  com- 

pany in  the  licensing  of  films  and  to  avoid 
increase  in  the  funded  debt.  Other  safe- 

guards covered  possible  court  approval  of 
liabilities  b\  each  company  and  possible 
refinancing  of  the  526,000,000  of  funded 
indebtedness. 

Pinanski  Renamed  to  COMPO 
Samuel  Pinanski  was  renominated  TOA 

representative  on  the  COMPO  triumvirate, 
with  Albert  M.  Pickus  named  alternate,  it 
was  announced  by  Robert  >X'.  Coyne,  special 
counsel  for  COMPO,  who  received  word 
from  George  G.  Kerasotes,  TOA  president. 
Kerasotes  also  appointed  the  following  as 
TOA  members  on  COMPO's  executive  com- mittee: chairman  Pinanski,  Myron  N.  Blank, 
S.  H.  Fabian,  E.  D.  Martin,  Spence  Leve, 
Walter  Reade,  Jr.,  Ernest  (i.  Stellings  and 
Morion  Thalhimer,  Sr. 

[More  NEWS  on  Poge  24] Film  BULLETIN    December  8.  1958        Page  23 



HEADLINEHS 

WILLIAM  GOLDMAN 
Repeal  of  the  remaining  S  percent 
tax  on  movie  admissions  tame  as  a 
welcome  New  Year's  gift  for  exhibi- 

tors in  Philadelphia.  The  long-stand- 
ing levy  was  eliminated,  effective  one 

minute  after  midnight,  Jan.  1.  The 
action  is  a  signal  example  of  con- 

certed exhibitor  unity  and  a  tribute  to 
the  leadership  of  William  Goldman, 
prominent  Eastern  Pennsylvania  cir- 

cuit operator.  Shortly  after  assuming 
the  presidency  of  the  Penna.  Associa- tion of  Amusement  Industries  in 
1956,  Goldman  convinced  the  city 
fathers  that  what  was  good  for  the 
mo\ies  was  good  for  city's  business, 
and  the  ten  percent  tax  on  all  amuse- 

ment admissions  was  slashed  in  half. 
This  year,  Goldman  set  out  to  re- move the  balance  of  the  tax,  but  he 
learned  that  the  only  chance  he  had 
to  win  was  for  the  suffering  movie 
houses  alone.  It  required  a  delicate 
hand  to  convince  the  rest  of  the  en- 

tertainment field  to  bow  out  while 
this  effort  was  made.  Armed  with  an 
imposing  set  of  statistics,  movieman 
Goldman  (who  is  also  in  the  legiti- 

mate theatre  field)  made  Mayor  Rich- 
ardson Dilworth  and  City  Council 

acutely  aware  of  the  plight  of  the 
mo\  ie  houses,  and  the  victory  w  as  won. 

TOA  Asks  Members  To 

Support  Russian  Exchange 
An  appeal  to  give  "every  consideration" 

to  the  government's  Soviet  film  exchange plan  was  made  by  TOA  to  its  members. 
American  exhibitors  are  to  be  asked  by  the 
government  to  book  Russian  movies  acquired 
for  showing  here  as  part  of  the  U.  S. -Rus- 

sian cultural  exchange  agreement.  With  that 
in  mind,  TOA  reminded  theatremen  that 
"America's  motion  picutre  theatre  owners have  always  cooperated  in  the  past  in  any 
Government  request  for  help."  The  bulletin alerted  theatremen  to  be  ready  to  receive  the 
Federal  request  within  "the  next  few 
months." 
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Ads  for  Foreign  Films 

Assailed  at  AMPA  Forum 
The  merits  of  two  important  aspects  of 

foreign  product — dubbing  and  sex — were  dis- 
cussed at  the  recent  meeting  of  the  Asso- 
ciated Motion  Picture  Advertisers.  It  was 

unanimously  agreed  that  foreign  pictures 
have  made  their  mark  on  the  U.  S.  industry, 
but  the  AMPA  forum  was  split  on  the  sub- 

ject of  English  titles,  while  the  subject  of 
sex  brought  forth  little  debate.  The  manner 
in  which  sex  is  being  advertised  was  another 
matter.  If  distributors  and  theatremen  don't 
watch  their  step,  everyone  will  wind  up  pay- 

ing for  the  "fast  buck  follies  of  1958."  These were  the  words  of  moderator  Arthur  L. 
Mayer,  president  of  the  Independent  Motion 
Picture  Distributors  Association,  in  decrying 
what  he  called  "salacious"  advertising  of foreign  films.  Richard  P.  Brandt,  president 
of  Trans-Lux  Distributing  and  Trans-Lux 
Theatres,  defended  dubbing  as  the  only 
means  of  extending  playdates.  He  also 
stressed  the  drawing  power  of  sex  in  foreign 
product.  Bosley  Crow  ther,  New  York  Times 
movie  editor,  disagreed,  saving  that  dubbing 
tends  to  shatter  the  prestige  and  distinction 
of  a  foreign  film.  In  addition,  Crowther 
blasted  advertising  of  imports  as  "contrived 
for  exploitation,"  and  leading  to  public  label- 

ing of  all  foreign  product  as  "filthy  pictures." 

Stanley  Warner  Net  Down; 

Fabian  Explains  Decline 
Gross  income  of  Stanley  Warner  Corp. 

totaled  5113,469,861  for  the  fiscal  year 
ended  Aug.  30,  1958 — a  drop  of  nearly  $2 
million  from  last  year's  53-week  figure  of 
SI  15,37 1,078.  Net  profit  amounted  to  S2,- 
333,119  (Si.  15  per  share),  as  compared  to 
the  1957  total  of  S3,767,840  (Sl.82  per 
share).  President  S.  H.  Fabian,  who  issued 
the  statement,  pointed  to  a  "healthy  in- 

crease" in  the  sales  of  the  firm's  Interna- 
tioi.ui  Latex  division — a  jump  which  served 
to  offset  substantially  the  drop  in  boxoffice 
recciprs  from  the  previous  year.  Fabian 
placed  the  blame  for  the  theatre  slump  at 
the  door  of  "the  old  movies  shown  free  on 
r\'  and  the  lack  of  a  steady  flow  of  motion 
iiictures  having  box  office  appeal."  As  a 
result  of  this  drop,  the  S-W  president  said 
the  company  has  stepped  up  its  program  to 
dispose  of  theatres  which  have  "lost  their 
profit  potential."  Losses  incurred  in  the disposal  of  these  theatres  offset  profits  from 
operations,  thereby  eliminating  completely 
income  taxes.  The  company  has  not  given 
up  on  theatres,  though — not  by  a  long  shot. 
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ROBERT  S.  BENJAMIN 
and  ARTHUR  B.  KRIM 

Robert  S.  Benjamin,  board  chairman 
of  United  Artists,  stood  up  and  smiled, 
a  trifle  flushed  before  the  nearly  600 
industry  members  gathered  in  New 
■^'ork's  Waldorf  for  the  20th  anniver- 

sary dinner  of  the  Motion  Picture  Pio- 
neers. For  a  onetime  office  boy  at  the 

New  York  Film  Board  of  Trade,  being 
honored  as  one  of  the  MP  Pioneers  of 
1958  amounted  to  quite  an  achieve- 

ment. "There  are  only  three  wishes  I 
had  before  receiving  this  award,"  he 
said  slowly.  "To  be  honored  early 
enough  in  life  to  enjoy  it;  to  share  the 
honor  with  Arthur,  and  to  have  Adlai 
Stevenson  as  guest  speaker."  Arthur, 
of  course,  was  Arthur  B.  Krim,  presi- 

dent of  UA  and  co-recipient  of  the  MP 
Pioneer  of  1958  award.  Together,  they 
listened  on  the  dais  while  one  high 
executive  after  another  tossed  them 
kudos  in  what  was  the  largest,  most 
festive  of  the  organization's  20  gather- 

ings. The  two  UA  execs  received  ster- 
ling silver  trays  in  tribute  to  the  rapid 

growth  of  their  company  under  the 
management  team  they  formed  in  1951. 
Then,  after  Krim,  "thrilled  and  embar- 

rassed," promised  L'A's  dedication  to 
"doing  every  thing  to  help  the  industry 
grow  stronger  than  ever,"  they  sat back  and  listened  while  Mr.  Stevenson, 
noted,  among  other  things,  for  his  ap- 

pealing wit,  entertained  the  overfIov\ 
crov^  d  w  ith  some  self-critical  references 
to  his  political  endeavors  and  a  couple 
of  pointed  barbs  aimed  at  the  critics 
of  the  industry.  "From  what  I  have 
heard  of  the  industry  recently,"  he 
said,  "I  am  obliged  to  wonder  if  they 
(Benjamin  and  Krim)  are  pioneers  or 
survivors."  At  any  rate,  the  former 
governor  of  Illinois  was  quick  to  call 
both  men  his  friends  and  "clients." A  couple  of  other  fellows  also  lent 
sparkle  and  glamor  to  the  occasion. 
Bob  Hope  and  Harry  Belafonte 
sprinkled  gags  and  songs  as  icing  on 
an  already  tasty  cake.  Over  60  new 
pioneers,  ushered  in  by  Judge  Ferdi- 

nand Pecora  and  Pioneers  president 
Ned  E.  Depinet,  became  official  mem- bers of  the  MP  Pioneers  family. 
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UA  Fans  Headlines  Blaze  for  'Live' 

As  L.  A.  Police  Charge  'Propaganda' 
No  matter  who  ignited  the  recent  heated  bat- 
tle between  the  Los  Angeles  Police  Department 

and  two  prosecutors  and  United  Artists  over 
"I  Want  To  Live",  UA  appears  perfectly  happy to  keep  the  blaze  well  fed. 

Shortly  after  the  L.  A.  cops  and  the  prosecu- 
tors leveled  a  blast  at  Figaro,  Inc.'s  contro- versial film  about  the  amoral  Barbara  Graham 

of  West  Coast  infamy,  UA  fired  off  a  release 
headlining  the  charges  and  counter  charges 
which  have  been  flying  back  and  forth. 

The    police,    reported    UA,    denounced  "I 

20th  Alters  Ads 

For  'Roots'  Release 
With  the  switch  of  "Roots  of  Heaven" 

from  hard-ticket  to  general  release,  20th 
Century-Fox  has  developed  a  brand-new 
set  of  ads  which  abandons  the  quiet,  in- 

tellectual aspect  for  an  action-adventure 
theme.  General  Sales  Manager  Alex  Har- 

rison, in  announcing  the  new  campaign, 
described  them  as  capturing  "the  size  and 
boldness"  of  the  film.  And  that  they  do. 

Prepared  to  highlight  the  general 
Christmas  release  of  the  Darryl  F.  Zanuck 
production,  the  ads  make  the  most  of 
the  life-or-death  savagery  that  is  Africa. 
Giant  elephants,  an  integral  part  of  the 
plot,  stampede  right  out  of  the  art,  with 
smaller  figures  forming  a  base  that 
stresses  the  "human"  element  of  the  film. 

Love,  life  and  death  are  etched  before 
the  eyes  of  the  reader,  with  the  art  trans- 

lated into  sharp,  hard-hitting  copy  in  a 
printed  explanation  of  the  picture's 
power.  "You  Have  Never  Seen  More!" cries  the  headline.  Below  it  is  a  list  of 
what  the  moviegoer  can  expect,  ranging 
from  "elephantine  hordes"  and  "exotic 
dancers"  to  "mastadonic  battles  for  sur- 
vival" 

Want  To  Live"  as  a  picture  of  "half  truths 
and  propaganda."  Police  Chief  Parker,  Chief  of Detectives  Thad  Brown  and  prosecutors  of  the 
case  which  led  Miss  Graham  to  the  gas  cham- 

bers in  1955,  Adolph  Alexander  and  J.  Miller 
Leavy,  all  railed  at  the  film  for  having  used 
"the  unjustified  premise  that  an  innocent  woman 
was  driven  to  her  death." 

Target  of  much  of  the  police  attack  was 
Pulitzer-Prize  winning  reporter  Ed  Montgom- 

ery, upon  whose  accounts  of  the  trial  the  film 
was  based.  Montgomery,  who  had  once  be- 

lieved Barbara  guilty,  pointed  out  what  he 
called  several  discrepancies  between  the  tri.il 
testimony  and  confession  of  John  True,  prosecu- 

tion's chief  witness  and  the  man  who  pointed 
the  finger  at  Miss  Graham.  Chief  Parker,  how- 

ever, leaped  to  the  defense  of  the  trial.  "I  have 
a  copy  of  True's  confession,"  he  said.  "A  close reading  of  it  reveals  no  material  discrepancies 
from  his  trial  testimony." 

Deputy  DA  Leavy  turned  himself  to  the  film 
itself.  "The  movie  is  an  obvious  attempt  to  in- 

fluence public  opinion  against  capital  punish- 
ment," he  said.  "At  the  beginning  of  the  movie it  states  that  it  is  a  factual  account  of  the  case. 

But  it  does  not  use  all  of  the  facts.  The  mt)vie 
makes  it  appear  that  police,  prosecutors  and 
the  press  were  out  to  railroad  an  innocent 
woman  to  her  death." 

Soaking  it  all  in — quite  possibly  with  a  meas- 
ure of  satisfaction — was  United  Artists.  Walter 

Wanger,  producer  of  the  picture,  issued  the 
artistic  rebuttal  to  the  police  charges.  "Our 
movie,"  he  claimed,  "is  concerned  w  ith  the  fact 
that  Barbara  Graham  was  a  human  being.  We 
were  not  trying  to  show  whether  she  was  guilty 
or  not  guilty,  but  whether  she  had  been  ac- 

corded her  rights  as  a  human  being.  I  believe 
that  the  trial  transcript  supports  our  film." 
Whether  it  does  or  not  is  now  a  matter  for 

legal  theorists.  But  there's  no  denying  that  the 
spotlight  is  really  shining  on  UA's  new  film. And  that,  no  matter  how  you  look  at  it,  is  still 
first-rate  showmanship. 

MOVIES  ON  PARADE.  (Top)  Russ  Tannblyn, 
who  plays  the  lead  in  the  M-G  M  film,  rides 
the  "torn  thumb"  float  in  Macy's  Thanksgiv- 

ing Parade  as  million-and  half  along  New York  streets  and  40  million  more  on  TV, 
watch.  Below,  Richard  Eyer  handles  wheel 
atop  Columbia's  "7th  Voyage  of  Sinbad" float  in  same  parade. 

'Emergo'  Sends  Ghosts  Into 
Audience  for  Shock  Appeal 
Note  to  exhibitors;  Imagine  the  showman- 

ship possibilities  in  ha\  ing  ghosts  and  goblins 
fly  right  t)ut  of  your  screens  and  float  eerily  out 
over  the  audience.   Sound  fantastic' 

Well,  producer-director  William  Castle,  the 
fellow  who  originated  the  Lloyd's  of  London 51,000  insurance  policy  against  death  by  fright 
to  pro.Tiote  "Macabre,  "  has  come  up  w  ith  this latect  scheme  straight  out  of  this  world. 

The  process  is  called  "Emergo,"  and  Castle 
has  patented  the  gimmick.  It's  operated  by electric  motors  and  is  being  employed  for  the 
first  time  with  his  latest  production,  "House  on 
a  Haunted  Hill,  "  which  Allied  Artists  releases. 
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MPAA  Meeting  Publishers 

To  Smooth  Out  Ad  Problems 

Each  complaint  by  a  newspaper  concerning 
advertising  approved  by  the  MPAA  Advertising 
Code  is  now  being  given  special  attention,  and 
in  some  cases  a  personal  meeting  with  editors 
and  publishers  is  being  arranged,  according  to 
a  report  by  Code  administrator  Gordon  White 
discussed  at  the  MPAA  Ad  and  Publicity  Di- 

rectors' last  monthly  meeting. 
And  the  personal  meetings  are  getting  good 

results,  too.  The  report  noted  that  a  "definite 
improvement  in  each  situation"  is  observed  fol- lowing the  contacts.  MPAA  plans  to  continue 
the  procedure. 

In  other  business,  the  Committee  gave  its 
stamp  of  approval  to  the  use  of  a  statement  and 
a  small  insignia  for  all  Advertising-Code- 
approved  press  books.  The  Committee  said  this 
plan  will  help  to  distinguish  approved  ads 
from  non-approved  material  which  usually 
draws  the  brunt  of  press  complaints. 

The  Committee  also  heard  a  progress  report 
on  promotion  of  the  Academy  Awards  telecast 
from  Sid  Blumenstock,  coordinator  of  all  MPAA 
promotional  and  publicity  activities  connected 
with  the  telecast.  He  said  a  promotional  budget 
for  the  purchase  of  station  breaks  and  the  for- 

mulation of  special  TV  trailers  and  radio  spots 
has  been  approved  by  the  Academy  Board. 

In  addition,  the  Committee  unanimously  ap- 
proved, at  the  request  of  Variety  International, 

cooperation  in  connection  with  Variety  Week, 
Jan.  12-18.  Advertising  and  personal  appear- 

ance tours  by  stars  will  figure  prominently  in 
the  plans. 
The  Committee  also  approved  a  proposal  to 

establish  in  the  MPAA  public  relations  depart- 
ment a  registry  of  available  exploitation  field 

men,  publicity  and  advertising  personnel  who 
have  had  extensive  experience  in  the  industry 
and  are  currently  unemployed. 

Two   San    Francisco   "cowgirls"    bally  that 
city's  opening  of  UA's  "Man  of  the  West." Stunt  is  reported  strong  boxofflce  for  film  at United  Artists  Theatre. 

Rank's  'Night  To  Remember' 
As  Deluxe  Christmas  Gift 

A  de  luxe  type  of  service,  keyed  for  the  most 
part  to  the  Christmas  trade,  is  the  theme  of 
publicity  and  promotion  for  Rank  of  America's 
forthcoming  "A  Night  To  Remember." 

Kenneth  N.  Hargreaves,  president  of  RFDA, 
has  developed  a  list  of  attractive  plans  aimed 
at  making  the  holiday  season  a  perfect  time  to 
see  the  latest  film  version  of  the  sinking  of 
the  Titanic.  The  American  premiere  is  sched- 

uled for  Dec.  16,  at  the  Criterion. 
He  has  offered  a  novel  type  of  Christmas 

party,  reserved  seat  gift  certificates  and  a  Diners' Club  tieup — all  of  which  weave  a  tempting 
tapestry  for  the  gift-minded  moviegoer  with  an 
eye  toward  gilt-edge  service. 
The  theatre  Christmas  party  is  being  bally- 

hooed  as  a  "new  safe  and  sane"  type  of  com- 
pany gathering  for  the  executives  who  may  be 

slightly  unhappy  with  the  wild  office  shindig. 
The  reserved  seat  gift  certificates  may  be  pur- 

chased for  any  given  number  of  seats,  with  the 
recipients  then  allowed  to  exchange  them  for 
choice  reserved  seats  to  any  scheduled  perform- 

ances during  the  run  of  the  film. 
Reser\ed  seats  by  mail,  similar  to  the  gift 

certificate  setup,  is  the  method  for  Diners'  Club members.  And  if  just  a  small  portion  of  those 
who  dine  now  and  pay  later  get  wind  of  the 
movie  deal,  there  will  be  little  madness  in  the tieup. 

Upper  Midwest  Exhibitors 
Launch  Intensive  BB  Project 

With  the  national  business-building  campaign 
tucked  away  until  further  notice,  regional  areas 
have  assumed  the  ta:k  of  stirring  up  some  trade 
through  organized  showmanship.  Latest  group 
to  take  steps  in  that  direction  is  the  Upper  Mid- 

west exhibitors,  which  launched  an  ambitious 
project  with  an  equally  ambitious  title  —  the 
Northwest  Exhibitors  Business  Building  Forum. 

Head  man  at  the  control  panel  was  Tony 
Beacon,  ̂ eteran  newspaperman,  Hollywood 
columnist,  author  and  publicist.  As  executive 
director  of  the  newly-formed  group.  Beacon  pro- 

posed an  exhaustive  eight-point  program  tail- 
ored to  fill  the  coffers  of  200  member  houses. 

Heading  the  list  was  a  desire  to  improve  ad- 
vertising copy  so  that  it  actually  sells  a  film 

to  newspaper  readers.  Also  given  attention  was 
the  need  for  closer  rapport  between  exhibitors 
and  businessmen  in  each  community. 
Other  points  included  special  exploitation 

when  a  picture  merits  it;  exhibitor  pep  talks 
lo  service  clubs,  women's  groups,  PTA's  and other  potentially  influential  organizations;  inter- 

views on  radio  and  TV  about  important  up- 
coming product;  closer  tieups  with  the  press, 

leading  to  better  editorial  coverage;  stimulation 
of  saturation  of  good  quality  product,  and  sup- 

plying of  information  "to  bring  that  extra 
buck"  into  exhibitors'  pockets. 

Jazzman  Gerry  Mulligan  autographs  copies 
of  his  recording  from  UA's  "I  Want  To  Live" 
soundtrack  in  lobby  of  New  York's  Victoria Theatre.  Mulligan  is  participating  in  special 

music  campaign  cross-plugging  film. 

NT  'Showman'  Urges  Exhibitors 
To  Cash  in  on  Holiday  Season 

National  Theatres'  house  organ.  Showman, 
is  so  happy  about  the  upcoming  holidays  it  is 
shouting  about  it  in  bold,  party-colored  head- 

lines in  a  special  Holiday  Exploitation  Edition. 
The  new  films,  cries  the  main  headline,  are 

like  "CASH  IN  BANK!  "  The  NT  Showman, 
in  fact,  thinks  this  year's  crop  of  holiday  re- 

leases is  the  "Happiest  Harvest  of  Holiday 
Hits  show  business  has  seen  in  many  a  moon!" 

In  six,  idea-jammed  pages — including  a  valu- 
able insert  detailing  "how  to"  campaigns  for 

16  of  the  top  hits — it  offers  exhibition  a  chance 
to  reap  neat  profits  and  make  holiday  time  a 
really  pleasant  memory. 

The  book  devotes  two  pages  to  the  top  films. 
Under  a  catchy  heading,  "Holiday  Hits  Exploi- 
tips,"  there  are  capsule  promotion  campaigns 
for  the  following:  "Separate  Tables,"  "Tunnel 
of  Love,"  "Roots  of  Heaven,"  "Inn  of  the  Sixth 
Happiness,"  "I  Want  To  Live,"  "Some  Came 
Running,"  "Tonka,  "  "The  Buccaneer,"  "Bell, 
Book  and  Candle,"  "Auntie  Mame,"  "House- 

boat," "Mardi  Gras,"  "The  Geisha  Boy,"  "Cat 
on  a  Hot  Tin  Roof,"  "The  Perfect  Furlough" 
and  "The  7th  Voyage  of  Sinbad." 

First  step  in  a  suggested  promotion  campaign, 
is  securing  the  co-operation  of  newspaper  pub- 

lishers and  editors,  possibly  with  a  full-page  of 
production  stills  on  all  major  holiday  releases. 
And  the  best  way  to  get  the  papers'  attention — as  in  any  endeavor — is  to  combine  forces. 

Merchant  tieups,  too,  are  strong  points  for 
any  campaign,  especially  since  the  overall  holi- day theme  will  give  the  stores  time  to  include 
movie  displays.  And,  along  that  line,  says 
Showman,  perhaps  the  strongest  point  of  all  is the  record  store. 

Redbook  Plugs  'Mardi  Cras' "Mardi  Gras,"  most  certainly  a  film  peopled 
with  fresh  stars  and  geared  to  attract  young 
audiences,  gets  a  noteworthy  "break"  in  17 picture-packed  pages  devoted  to  star  Pat  Boone in  the  December  issue  of  Redbook. 
The  title  of  the  spread  is  "A  Picture  Album 

of  Pat  Boone's  Family  Christmas,"  and  "Mardi 
Gras"  comes  in  for  ample  credits  and  a  favor- able review  to  boot. 
Add  to  this  the  perfect  timing — Redbook 

hits  the  stands  at  exactly  the  same  time  20th- 
Fox's  "Mardi  Graes,"  hits  the  first-run  houses 
— and  you  have  a  selling  item  promotion  forces 
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\Jiewpomts 

(Continued  from  Page  9) 
Do  I  know  what's  going  on  in  the 

can  I  rent  it  to  the  school  system  for 
showing  of  educational  films?  Can  I 
project  a  catering  business  operating 
out  of  my  refreshment  counter  facilities? 
Am  I  in  a  booking  rut?  Do  I  make 

an  effort  to  provide  a  varied  film  diet, 
or  do  I  just  take  whatever  is  next  avail- 

able? Am  I  restricted  by  a  clearance 
situation  which  means  that  everything 
I  show  has  already  played  nearby?  Or, 

I  con\  ersely,  do  my  customers  know  that 
if  they  miss  catching  a  particular  show 
at  my  theatre  they  can  always  see  it  a 
business?  Am  I  well  informed  as  to  the 
availability  of  product,  the  trends  in 

I  public  taste  and  the  work  of  theatre 
I         \     operators  elsewhere  in  this  country? 

Do  I  know  how  to  translate  this  in- 
formation  for  my  own  use? 

^  Have  I  given  myself  any  protective 
j         hedges?  Am  I  safeguarding  my  equity 

I     I         in  my  motion  picture  theatre  by  giving 
myself  other  sources  of  income?  Could 

I  I  run  an  auction  matinee  once  a  week? 
Is  it  possible  for  me  to  develop  matinee 
use  of  my  theatre  auditorium  as  a  tele- 

^   t-  ̂vision  studio  for  the  local  station,  or 
Y     few  days  later  down  the  street  at  an- 
\  other  theatre? 

Is  my  theatre  north  saving?  Are  the 
prospects  of  future  business  and  of  fu- 

ture population  trends  in  my  area  suf- 
ficiently healthy  to  warrant  keeping  the 

theatre  in  business?  Is  the  amount  of 
investment  necessary  for  proper  opera- 

tion of  the  theatre  justified  by  the  pres- 
ent and  foreseeable  level  of  business? 

These  are  the  big  questions  for  each 
exhibitor  to  answer  for  himself.  Before 
you  can  expect  the  distributors  to  face 
up  to  your  problems,  face  up  to  them 
yourself.  Only  after  you  have  a  clear 
picture  of  your  own  situation  can  you 
formulate  a  positive  program  for  sur- 
vival. 

THEY 

MADE  THE  NEWS 

HEADLINERS 

DORE  SCHARY 

Dore  Schary,  who  once  headed  film- 
dom's  largest  studio,  is  still  the  tal- 

ented, so-called  "egghead"  who  has individual  ideas  on  the  industry  and 
its  problems.  Having  recently  deliv- 

ered his  first  independent  production, 
"Loneh  hearts",  to  United  Artists, 
Schary  made  it  clear  in  New  "^'ork  re- 

cently that  the  independents  haven't all  the  answers.  Their  operation  is  a 
"more  lonely  kind"  than  that  involved 
in  major  studio  work,  he  said,  with  no 
departments  to  lend  a  helping  hand. 
Schary  also  shattered  an  icon  dearly 
cherished  by  a  legion  of  do-it-yourself 
producers.  "It  does  not  follow,"  he 
declared,  "that  the  independent  will necessarily  make  a  better  picture  than 
the  man  on  the  studio  lot.  What  it 
boils  down  to  is  the  enthusiasm  and 
integrity  of  the  people  involved."  And enthusiasm  is  something  Schary  found 
seriously  wanting  in  the  "old  guard" of  the  industry.  Were  the  oldtimers 
young  once  again,  he  postulated,  the\ 
would  be  able  to  solve  their  problems 
with  the  same  "energy  and  imagina- tion which  they  showed  when  they 
founded  the  industry."  Such  items  as 
percentage  contracts  for  writers  and 
producers  would  have  alleviated  the 
difficulties.  Instead,  he  added,  Holly- 

wood proved  itself  to  be  a  "giant  with 
muscles  but  no  brain." 

Weiss  Heads  Publicists 
Officials  elected  to  head  the  new  four-man 

Screen  Publicists  Guild  slate  which  will  di- 
rect the  union's  activities  for  the  next  two 

years  are  Nat  Weiss,  of  20th-Fox,  chairman; 
George  Nelson,  of  Warners,  co-chairman; 
Henry  Strauss,  of  Columbia,  vice  chairman, 
and  Val  Coleman,  of  United  Artists,  secretary. 

No  Action  by  U-Decca 
Boards,  but  Rumors  Persist 

Silence  was  the  byword  following  meetings 
of  the  boards  of  both  Universal  and  Decca, 
but  rumors  still  persisted  that:  MCA  would 
buy  the  film  studio;  Universal  would  call  in 
its  outstanding  preferred  stock,  and  the  pic- 

ture company  would  merge  into  Decca. 
The  meeting  had  been  moved  up  because  of 
president  Milton  Rackmil's  plans  to  leave for  Europe.  Another  rumor  concerned  Webb 
&  Knapp,  real  estate  development  firm 
headed  by  William  Zeckendorf,  who  report- 

edly has  offered  540,000,000  for  the  20th-Fox 
Westwood  property.  Webb  &  Knapp  were 
said  to  be  entering  into  the  bidding  for  the 
Universal  studio.  Decca  directors  declared 
a  regular  quarterly  dividend  of  S.25  a  share, 
payable  Dec.  29  to  stockholders  of  record 
Dec.  15. 

Funds  Sought  by  TOA  To 

Continue  Fight  vs.  Toll-TV 
TOA  sent  a  plea  for  funds  to  be  employed 

in  the  all-out  fight  against  toll  television. 
The  exhibitor  group  seeks  to  have  legisla- 

tion passed  banning  pay-TV  in  any  form. 
Theatremen  were  warned  that  "unless  we 
can  do  an  effective  job  to  get  proper  laws 
passed,  our  future  as  theatre  owners  is  truly 
in  jeopardy."  TOA  asked  for  contributions to  the  campaign  fund  on  the  following  basis: 
Four-wall  theatres — up  to  500  seats,  S5;  up 
to  750  seats,  SIO;  up  to  1,000  seats,  $15;  up 
to  2,500  seats,  S20,  and  more  than  2,500 
seats,  S25.  Drive-in  theatres — up  to  300 
cars,  S5;  up  to  $500  cars,  SlO;  up  to  600 
cars,  SI 5,  and  more  than  600  cars,  S25.  All 
contributions  were  to  be  made  payable  to 
the  Anti-Pay-TV  Campaign  Fund  and  mailed 
to  Philip  F.  Harling,  treasurer  of  the  fund. 
In  issuing  the  appeal,  the  committee  was 
implementing  a  resolution  adopted  by  the 
board  of  directors  and  executive  committee 
of  TOA  at  its  annual  convention  last  Oct. 

Legion  of  Decency  Lauds 

20th's  1nn'  as  'Inspiring' 
Departing  from  its  usual  procedure  of 

merely  classifying  films,  the  National  Legion 
of  Decency  issued  a  special  commendation 
of  20th-Fox's  "Inn  of  the  Sixth  Happiness." 
Announcing  that  it  had  gi\en  the  film  its 
"Al"  classification  (morally  unobjectionable 
for  general  patronage),  the  Legion  declared: 
'This  film's  dramatic,  artistic  and  entertain- 

ment values  are  superior,  the  Legion  noted, 
and  its  moving  story  of  the  heroic  spirit 
and  tremendous  courage  of  the  missionary, 
portrayed  in  the  picture,  will  be  a  rewarding 
experience  for  all  who  see  it.  Because  this 
film  is  an  inspiring  production  of  such  extra- 

ordinary merit  the  Legion  highly  recom- 
mends it  to  the  Catholic  patronage  of  the 

entire  family." 
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RANK  FILM  DISTRIBUTORS  of  AMERICA  Inc. 

takes    pride    in  announcing \ 

THE  AMERICAN  PREMIERE 

ON  A  RESERVED  SEAT  POLICY 

of  a 

starring 

Kenneth  More 

A  NIGHT  T  O 

REiMEMBER 

Fronn  the  book  by  WALTER  LORD 

Screenplay  by  ERIC  AMBLER  •  Produced  by  WILLIAM  MacQUITTY  •  Directed  by  ROY  BAKER 

Made  at  PINEWOOD  STUDIOS  in  LONDON,  ENGLAND 

at  the 

CRITERION 

45th  and  Broadway- 
New  York  City 

at  8:30  P.  M. 

Tuesday  Evening 

December  16,  1958 



EXPLOITATION 

PICTURE 
of  the  issue 

NEI  SON  GIDDiNG  DON  MANKIEWICZ  ,  ...ROBERT  WISi 

UA's  Hard-Hitting  'Live'  Campaign 

Makes  Ail-Media  Pitch  to  Emotions 

United  Artists'  international  promo- 
tional campaign  for  Figaro,  Inc.'s  "I  Want 

To  Live!  "  is  every  bit  as  hard-hitting  as 
the  story  line  of  the  film.  The  UA  box- 
officers,  under  the  direction  of  promotion 
chief  Roger  H.  Lewis,  have  molded  the 
showmanship  in  an  effort  to  exploit  every 
human  emotion  which  is  appealed  to  on 
the  screen — from  the  lust  for  the  forbid- 

den to  the  relentless  force  of  justice,  from 
the  curiosity  whetted  by  the  chance  to  see 
something  grim,  to  the  reaction  to  the 
rhythmical  beat  of  the  modern  jazz  haunt- 

ing the  soundtrack. 
And,  so  that  no  communication  medium 

be  overlooked,  UA  has  wrapped  the  emo- 
tional stimuli  in  the  most  gaudy  packages 

available,  and  is  transmitting  them  via 

Johnny 

Mandel's Great 

Susan  ' Hayward 

radio,  TV,  retail  markets,  records  and  per- 
sonal appearances  to  millions  of  poten- 

tial moviegoers  in  the  U.  S.  and  Europe. 

Susan  Hayward,  starring  as  the  beauti- 
ful, amoral  Barbara  Graham,  breathed  life 

into  the  convicted  killer,  as  she  journeyed 
from  city  to  city,  coast  to  coast,  with  pro- 

ducer Walter  Wanger,  in  an  exhaustive 
series  of  interviews  with  local  press,  radio 
and  TV,  and  dozens  of  appearances. 

Pulitzer  Prize-winning  reporter  Ed 
Montgomery,  upon  whose  reports  of  the 
trial  and  other  connected  stories  the  movie 
was  based,  stressed  the  factual,  newspaper 
side  of  the  film  in  his  15-city,  cross-country 
tour  in  advance  of  regional  openings. 

The  musical  side  of  "I  Want  To  Live!" 
received  a  similarly  well  executed  domestic 
push.  In  recognition  of  the  music's  sig- 

nificance, the  film  company  and  UA  Rec- 
ords engineered  a  major  cross-plug  cam- 

paign to  promote  the  "cool  sounds."  Re- leased this  month,  the  albums  are  receiving 
national  saturation  promotion  by  disc 
jockeys  on  more  than  1,500  radio  stations 
in  the  U.  S.  and  Canada.  Record  outlets 
in  33  market  areas  also  are  in  the  drive. 
To  get  the  artists,  themselves,  before 

the   public — especially   at   a   time  when 

With  the  jazz  background  an  integral  part  of  the film,  it  is  a  natural  to  tie-in  the  music  with  the 
promotion.  Special  cross-plugging  drive  features 
UA  Records  soundtrack  album  of  Johnny  Man- 

del's emotional  jazz  score  from  the  film. 

Sin — not  concocted,  but  torrid  and 
based  on  real-life  fact — is  dished  out 
liberally  in  the  ads.  The  photos  are  so 
vivid  that  Miss  Hayward  fairly  screams 
for  the  justice  she  allegedly  never  got, 
turning  the  ads  into  a  double-barrelled 
attack  on  the  viewer's  emotions.  At left  is  a  6-column  sample. 

Roger  H.  Lewis  (seated).  United  Artists  national 
director  of  advertising,  publicity  and  exploita- 

tion, briefs  his  staff  on  details  of  "I  Want  To Live"  campaign.  Left  to  right  are:  Fred  Gold- berg, assistant  to  Lewis;  Mort  Nathanson,  pub- 
)r.,  Joseph  Gould,  advertising  mgr. 

modern  jazz  is  big — UA  sent  Gerry  Mul- 
ligan and  Johnny  Mandel,  who  recorded 

albums  of  the  score,  press  whirl,  prac- 
tically assuring  maximum  cross-promotion. 

And,  if  any  more  were  needed,  the  latest 
issue  of  Down  Beat  carried  a  cover  story 

of  Mulligan  with  credit  for  "T  Want  To 
Live!"  plus  a  full-color  ad  insert  on  the UA  albums. 

The  retail  markets  got  a  large  play,  too. 
In  another  giant  tieup,  UA  negotiated 
with  Signet  Books  to  promote  an  inter- 

national book  campaign.  Based  on  the 
Nelson  Gidding-Don  Mankiewicz  screen- 

play, the  novelization  is  providing  na- 
tional and  foreign  support  for  the  film  at 

300,000  newsstands,  drug  stores,  book 
shops  and  department  stores. 

Special  women's-page  teaser  ads  point 
up  the  distaff  appeal  of  "I  Want  To Live!"  and  a  slate  including  newspaper 
and  magazine  ads,  contests,  dealer  pro- 

motions will  hit  the  other  markets. 
Perhaps,  a  rather  novel  promotional  idea, 

offered  free  to  all  exhibitors,  best  epito- 
mizes the  type  of  campaign  UA  is  waging. 

It  is  a  41/2-iTiinute  featurette  combining 
actual  newsreel  footage  of  the  trial  with 
matching  scenes  from  the  film,  available 
in  two  forms — a  l6mm  TV  featurette  or 
a  35mm  teaser  trailer  for  advance  show- 

ing on  the  screen.  If  UA  has  overlooked 
an  exploitable  human  emotion,  it  can't  be 
a  very  important  one. 
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Hadio-TV 
On  the  premise  that  radio  and  tele- 

vision are  the  ideal  media  for  a  headline 
campaign  like  this,  UA  has  developed  a 
raft  of  free  platters  and  trailers  for  effec- 

tive use  in  radio  spots,  on  TV  and  for 
lobby  broadcasting.  A  double-faced  plat- 

ter containing  three  one-minute  spots, 
three  30-second  spots,  three  15-second  sta- 

tion breaks  on  one  side,  with  special 
women's  spots  on  the  reverse  side  is  avail- 

able free.  TV  trailers  featuring  specially 
selected  highlights  from  the  film  in 
ready-to-run  l6mm  are  also  to  be  had. 
The  video  film  puts  two  10-second  spots, 
two  20-second  spots  and  a  one-minute 
spot — all  separate  units — to  good  use, 
with  all  alloting  ample  time  for  local 
tag  endings  on  the  theatre  slide.  A  disc 
of  dramatic  narration,  with  music  from 

the  score  can  be  used  over  lobby  p.a.'s 

Herald,  Cutout,  Etc. 
Featured  in  the  idea-jammed  pressbook 

for  "I  Want  To  Live  "  is  a  veritable  gold- mine for  exhibitors.  A  herald,  available 
from  Cato,  22x17  inches,  splashes  the 
murder  trial  on  the  cover,  opens  into  a 
spread  devoted  mainly  to  photo  compari- 

sons of  the  real  Barbara  Graham  and  star 
Susan  Haj-ward.  A  30x40  cutout  of  Hay- 
ward  with  arms  outstretched  is  presented 
in  the  showmanship  manual.  Highly  effec- 

tive is  a  large,  five-column  mat  showing 
Miss  Haj-ward  seated  in  the  gas  chamber 
"Just  Before  Death  " — excellent  for  a  do- 
it-yourself  herald. 

WASTHELAW 

BLIND? 
...when  it  brought  beautiful B  Girl  Barbara  Graham  to  trial 
for  a  brutiil  murder!  Many  no- tables, including  Pulitzer  Prize 
winning  reporter  Ed  Montgom- ery, say  she  was  incapable  of committing  this  crime.  Others 
s;iy  flectiiins  wi  ic  at  stake-and 
a  youiij;  miithcr's  life  meant nothint;.  They  say  that  certain facts  were  overlooked  during  her tri.il-evidence  that  could  have cast  a  reasonable  doubt  as  to  her 

'miay,  there  are  those ■  Irsinj;  In  prevent  her sic.rv  Irom  ever  beinf; 
revealed.  Why? 
See  Susan  Hayward  in  her 
acclaim  winning  performance 
in  "I  Want  To  Live!",  the stoi-y  of  Barbara  Graham,  who.se murder  trial  shocked  the  world. 

guilt 
who 
true 

THEY'LL  ALL  DIE 
VIOLENTLY!  ALL 

THE  LIARS! 
These  were  the  words  that  tore 
from  the  throat  of  beautiful 
Barbara  Graham  as  the  judge 
branded  her  a  brutal  killer! 
Today  there  is  evidence  that 
justice  may  have  erred!  Today there  are  those  who  are  trying 
to  stop  you  from  seeing  this 
powerful  and  true  story  of  a woman's  anguish! 

Susan  Hayward  in  her 
acclaim  winning  performance 
...as  Barbara  Graham,  whose 
murder  (rial  shocked  the 
worM''  IWantT()  Live!  " 

(Jerry  Mulligan.  Shi-liv  .Manne, .\rt  Farmer.  Ued  .Mitchell. 
Frank  Rosolino.  Pete  Jolly  und 
Bud  Shank  with  a  falmlcnis 
.'ic  ore  iiy  Johnny  .Mandel 
....they  jazz  u|i  a  stoi'm 
in  Susan  Hayward's  jrrcatc.-^t 
inotidn  picture  — "I  WANT  TO  LIVK: 

TEASERS 
Playing  on  the  curiosity  of  people  everywhere, 
and  their  natural  desire  for  the  forbidden,  UA 
has  whipped  up  an  effective  set  of  teaser  ads. 
Who  are  "those  who  are  trying  to  stop  you  from 
seeing  this  .  .  ."?  Whoever  they  are — if  they  do 

actually  exist — they  should  stir  up  ihe  interest — 
and,  quite  possibly,  indignation — of  countess moviegoers.  And  for  those  who  dig  modern  jazz. 
Mulligan,  Manne,  Farmer,  Shank,  el  a!.,  arc names  with  plenty  of  lure. 

THE  .STDHY 

After  shilling  for  a  pair  of  gamblers  (Phillip 
Coolidge  and  Lou  Krugman)  in  San  Francisco's tenderloin,  beautiful,  amoral  Barbara  Graham 
(Susan  Hajward)  marries  Wesley  Lau,  one  of 
the  gang,  a  handsome  bartender  with  a  yen  for 
dope.  After  a  child  is  born,  the  marriage  breaks 
up,  and  soon  after,  the  Frisco  police,  in  a  brutal 
third-degree  at  a  precinct,  charge  Miss  Hayward 
and  the  rest  of  the  gang  with  the  murder  of  an 
elderly  widow.  Gang  members  James  Philrook 

turns  state's  evidence,  aciuses  Susan.  Her 
"bought"  alibi  turns  out  to  be  a  cop  and  a  wit- 

ness for  the  prosecution.  The  \erdict:  guilt\'.  As 
the  execution  date  is  postponed  twice,  psychol- 

ogist (Theodore  Bikel)  and  newspaperman 
Simon  Oakland  become  conxinced  of  her  inno- 

cence. But,  despite  all  clemenc>  appeals,  the 
execution  date  is  set  for  the  third  time.  Finally 
at  .^2,  Barbara  Graham  dies  in  the  gas  chamber, 
still  protesting  her  innocence. 

POSTERS  SCREAM  WITH  DRAMATIC  HEADLINE  URGENCY! 

AN  HAYWARD 

m
i
 

The  provocative,  the  dramatic  cry  out  from  the  posters.  They  drive  home  to  the  viewer  in  scream- 
ing headline  style,  the  wild,  devil-may-care  personality  convicted  killer  Barbara  Graham  displays 

in  the  face  of  her  urgent  fight  against  the  gas  chamber.   From  I.  to  r.:  3-sheet,  6-sheet,  I -sheet. 
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THIS  IS  YOUR  PRODUCT 

All  The  Vital  Details  on  Current  &)  Coming  Features 
(Date  of  Film  BULLETIN  Review  Appears  At  End  of  Synopsis) 

ALLIED  ARTISTS 

June 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore.  LIta 
Milan,  Robert  Bray.  Producer  Harold  Robbins.  Direc- tor Robert  Stevens.  Drama.  Gangster  takes  over  big city  syndicate.    91  min.  7/21. 
NEW  ORLEANS  AFTER  DARK  Stacy  Harris,  Louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.    Drama.    Detectives  hunt  down  killer. 
PAGANS.  THE  Pierre  Cressoy,  Vittorio  Sanitoli,  Helen Rcmy.  Producer  William  Piior.  Director  Ferrucio  Cerio. Adventure.  Sacking  of  16th  Century  Rome  by  Spanish hordes.  80  min. July 

ACCURSED.  THE  Robert  Bray,  Donald  Wolfit.  Producer E.  J.  Fancey.  Director  Michael  McCarthy.  Leader  of resistance  group  is  betrayed. 
FRANKENSTEIN— 1970  Boris  Karloff,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.    German    scientist    creates    horrible  monster. 
LimEST  HOBO.  THE  Buddy  Hart,  Wendy  Stuart.  Pro- ducer Hugh  M.  Hooker.  DIrecetor  Charles  R.  Rondeau. Drama.  A  dog  and  lamb  help  little  girl  to  walk  after crippling  illness. 
SNOWFIRE  Eastman  Color.  Moll/  McGowan,  Don McGowan.  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.  Drama.  Girl  communicates  with  a  horse. 73  min. 
SPY  IN  THE  SKY  Steve  Brodie,  Sandra  Francis.  Pro- ducer-Director W.  Lee  Wilder.  Drama.  U.  S.  intelli- 

gence "-fficer  seeks  Russian  satellite  secrets.    74  min. 
August 

CRY  BABY  KILLER.  THE  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roqer  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  kil(er  on  a  crime  spree. 
OUNSMOKE  IN  TUCSON  CinemaScope,  DeLuxe  Color. Mark  Stevens.  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law.    80  min.  8/4. 
HOT  Car  girl  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 
Man  embarks  on  life  of  crime  and  refuses  girl  friend's request  to  reform.    71  min. 
IN-BETWEEN  AGE  Lee  Patterson,  Mary  Steele.  Pro- ducer W  G.  Chalmers.  Director  Don  Sharp.  Singer seeks  stardom. 

September 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer  William  F.  Broidy.  Director  Thor  Brooks. Drama.  American  serving  in  French  Foreign  Legion. 
OUElN  of  OUTER  SPACE  CinemaScope,  DeLuxe Color.  Zsa  Zsa  Gabor,  Eric  Fleming.  Producer  Ben ScKwalb.  Director  Edward  Bernds.  Science  Fiction. 
All-girl  kingdom  in  outer  space.    80  min.  9/1. 

October 
JOY  RIDE  Regis  Toomey,  Ann  Doran.  Producer  Ben Schwalb.  Director  Edmund  Bernds.  Juveniles  thwarted in  attempted  car  theft.    45  min.  10/13. 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  DeLuxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben   Schwalb.    Director  R.   G.   Springsteen.  Western. 
SPEED  CRAZY  Brett  Halsey,  Yvonne  Lime.  Producer Richard  Bernstein.  Director  William  Hole,  Jr.  Drama. Sports  car  racing  driver  kills  man  during  holdup. 
WOLF  LARSEN  Barry  Sullivan.  Peter  Graves,  Gita 
Hall.  Producer  Lindsley  Parsons.  Director  Harmon Jones.  Drama.  Man  shipwrecked  forced  to  work  on ship  of  sadistic  captain.    83  min. 

November 
REVOLT  IN  THE  BIG  HOUSE  Gene  Evans,  Robert  Blake. Producer  David  Diamond.  Director  R.  G.  Springsteen. Drama.    Man  plans  prison  break.    75  min. 

December 
JOHNNY  ROCCO  Stephen  McNally,  Coleen  Gray, 
Richard  Eyer.  Producer  Scott  R.  Dunlap.  Gangster's boy  becomes  pawn  in  underworld  plot.    74  min. 

BATTLE  FLAME  Scott  Brady,  I Blake.  Producer  Lester  Sansom. steen. 

COSMIC  MAN, 
Angela  Greene. Herbert  Green. 

Coming 

laine  Edwards,  Robert 
Director  R.  G.  Spring- 

CRIME  AND  PUNISHMENT,  U.S.A.  George  S.  Hamil- ton, Mary  Murphy.  Producer  Terry  Sanders.  Director Denis  Sanders.    Law-student  turns  criminal. 

HOUSE  ON  THE  HAUNTED  HILL  Vincent  Pric Ohmart.  Producer-Director  William  Castle.  Eei story. 

AL  CAPONE  Rod  Steiger,  Fay  Spain.  Producers  John H.  Burrows,  Leonard  J.  Ackerman.  Al  Capone  takes 
over  top  spot  as  Chicago's  crime  chief  during  prohibi- tion era. 
ARi^ON  FOR  HIRE  Steve  Brodie,  Lyn  Thomas.  William F.  Broidy  Production.  Organiied  arson  ring  uncovered by  police. 

Carol 

ghost 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant. 

AMERICAN    INTERNATIONA  L 
June 

ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John Hoyt.  Producer-Director  Bert  1.  Gordon.  Science-fic- tion. Horror.  Introverted  puppeteer  reduces  his  vic- tims to  one-tenth  normal  size.    78  min.  9/1. 
WAR  OF  THE  COLOSSAL  BEAST  (Part  Color),  Roger 
Pace,  Sally  Fraser,  Dean  Parkin.  Producer-Director Bert  I.  Gordon.    Horror.    48  min. 

July 

HIGH  SCHOOL  HELLCATS  Yvonne  Ume,  Brett  Halsey Exec.  Producer  Buddy  Rogers.  Director  Edward  L. Bernds.    Teenage-Action.    68  min. 
HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers Lou  Rusoff  and  Lou  Kimiey.  Director  Lew  Landers. Teenage-Action.    72  min. 
HOW  TO  MAKE  A  MONSTER  Robert  H.  Harris,  Paul Brinegar.  Producer  Heiman  Cohen.  Director  Herbert L.  Strock.    Horror.    75  min. 
TANK  BATTALION  Don  Kelly,  Marjorie  Hellen,  Edward G.  Robinson,  Jr.  Producer  Richard  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 
TEENAGE    CAVEMAN  (Superama). Sarah     Marshall.  Producer-Director Horror.    Youth   revolts  against  barbar stitions  of  his  elders.    65  min.  9/29. 

Robert  Vaughn 
Roger  Corman isms  and  super 

August 
NIGHT  OF  THE  BLOOD-BEAST  Michael  Emmet,  Angela Greene.  Producer  Gene  Corman.  Director  Bernard Kawalski.    Horror.    45  min. 
PARATROOP  ATTACK  ISuperamal.  Richard  Bakalyn, Jack  Hogan.  Producer  Stanley  Shpetner.  Director  Wil- liam Witney.  War-Action. 

Nicol,    Peqqy  Weber.  Pro- 70  min. 
Durant,  Bill 

TERROR  FROM  THE  YEAR  5.000  Joyce Costello.  Producer-Director  Robert  , Horror.    48  min. 
October 

BRAIN  EATERS.  THE  Edwin  Nelson ducer  Edwin  Nelson.  Director  Brun horror.    61  min. 
HORRORS  OF  THE  BLACK  MUSEUM  (Color  and  Cine- mascope). Michael  Gaugh,  June  Cunningham.  Pro- ducer Herman  Cohen.  Director  Arthur  Crabtree. 
SPIDER,  THE  June  Kenney,  Ed  Kemmer.  Producer- Director  Bert  I.  Gordon.  Science-horror.  High  schoolers track  down  horrible  spider  in  doubting-Thomas  town. 72  min.  11/10. 

December 
PARAT:100P  command  Richard  Bakalyn,  Jack  Hogan, Jeff  Morris.  Producer  Stanley  Shpetner.  Director William  Witney.  War-action.  Kids  who  lived  to  the deadly  thrill  of  jump  and  kill. 
SUBMARINE  SEAHAWK  John  Bently,  Brett  Halsey. 
Producer  Alex  Gordon.  Director  Spencer  Gordon  Ben- net.  War-action. 

March 

April 

LSIHI 

llJtAW' 

I  IliH 

ATTACK  OF  THE  GIANT  LEECHES Coming 

COLUMBIA 

May 

GODDESS.  THE  Kim  Stanley,  Lloyd  Bridges.  Producer Milton  Perlman.  Director  John  Cromwell.  Drama.  Story about  a  dame  who  becomes  a  movie  star.  105  min. 
4/14. THIS  ANGRY  AeE  Technlrama  and  Technicolor.  Silvan* 
Mangano,  Richard  Conte,  Anthony  Perkins.  Producer Dino  De  Laurentlls.  Director  Rene  Clement.  Drama. Family  fights  to  keep  land.  100  min. 

June 
CASE   AGAINST   BROOKLYN,    THE    Darren  McGavIn. 
Maggie  Hayes.  Director  Wendkos.  82  min. 
LET'S  ROCK  Julius  LaRosa,  Phyllis  Newman.  Producer- director  Harry  Foster.    Musical.    79  min. 
LINEUP,  THE  Elj  Wallach.   Robert  Keith.  Melodrama. Director  Siegel.  84  min. 

July 

CAMP  ON  BLOOD  ISLAND.  THE  Megascope.  Carl Mohner,  Andre  Morell.  Producer  Michael  Carreras. Director  Val  Guest.  War-action.  81  min. 
CURSE  OF  THE  DEMON  Dana  Andrews,  Peggy  Cum- mins. Producer  Hal  E.  Chester.  Director  Jacques Tourmeur.    83  min. 
GUNMAN'S    WALK    CinemaScope.    Technicolor.  Van Heflin,    Tab    Hunter,    Kathryn   Grant.     Producer  Fred Kohlmar.     DIrecetor    Phil    Karlson.     Western.  Father and  son  vie  for  reputation.    97  min.  7/7. 
KEY.  THE  CinemaScope.  William  Holden,  Sophia  Loren. Producer  Carl  Forma.n.  Director  Carol  Reed.    133  mm. 
4/23. LIFE  BEGINS  AT  17  Mark  Damon,  Edward  Byrnes.  Pro- ducer Sam  Katzman.  Qrfector  A,  Dreifuss.  75  mm. 
REVENGE  OF  FRANKENSTEIN  Technicolor.  Pete  Gush- 

ing, Eunice  Gayson,  Francis  Matthews.  Producer  An- thony Hinds.  Director  Terence  Fisher.  Horror.  Mon- ster comes  to  life.  94  min.  7/7. 
SNORKEL,  THE  Peter  Van  Eyck.  Betta  St.  John.  Pro- ducer Michael  Carreras.  Director  Guy  Green.  74  mm. 

August 
BUCHANAN  RIDES  ALONE  Columbia  Color.  Randolph Scott.  Producer  Harry  Joe  Brown.  Director  Budd Boeteticher.  Western.  Guns  blaze  in  a  lawless  border town.    78  min.  8/4. 
TANK  FORCE  CinemaScope,  Technicolor.  Victor  Ma- ture, Leo  Genn.  Producer  Phil  Samuel.  Director  Ter- ence Young.  Drama.  Prisoners  escape  from  desert camp  during  WW  II.    81  min.  9/1. 

September GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bernay. Adventure.  Director  Fred  Sears.  Small  group  flees Japanese  invasion  of  Philippines.  79  min. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Dahl. Dennis  Price.  Producers  Frank  Launder  and  Sidney 
Gilliat.  Director  Sidney  Gllliat.  Insurance  man  inves- tigates fire,  uncovers  old  romance,  mystery,  intrigue. 95  min. 
WHOLE  TRUTH,  THE  Stewart  Granger,  Donna  Reed. George  Sanders.  Producer  Jack  Clayton.  Director John  Guillermin.  Drama.  Suspected  murderer  seeks out  real  killer  for  Scotland  Yard.    84  min.  8/18. 

October 
APACHE   TERRITORY  Eastman Color, 

ry  < We 
Orsatti.  Director  Ray  Nazarro.  Western.  Drifter  takes command  of  group  during  Indian  attack.  72  min.  9/15. 
KILL  HER  GENTLY  Griffith  Jones,  Maureen  Connall. Marc  Lawrence.  Producer  Guido  Coen.  Director 
Charles  Saunders.  Two  escaped  cons  stumble  onto  in- sane husband  bent  on  murdering  his  wife.  73  min. 
ME  AND  THE  COLONEL  Danny  Kaye,  Curt  Jurgens. Producer  William  Goetz.  Director  Peter  Glenville. 
Comedy.  Refugee  romps  over  Nazi  territory  with  anti- semitlc  Polish  officer.    110  min.  8/4. 
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November 
LAST  HURRAH.  THE   Spencer  Tracy,   Jeffrey  Hunter 
Producer-Director  John  Ford.  Drama.  Warm  filming of  Edwin  O  Conner  best-seller.  121  min.  10/27. 
MURDER  REPORTED  Paul  Carpenter.  Melissa  Strlbling. Producers  Guido  Coen.  Director  Charles  Sounders. Drama.  London  reporter  solves  village  murder,  gets 5p.    58  min. 
TARAWA  BEACHHEAD  Kerwin  Mathaws  Ju'ie  Adams. Producer  Charles  H.  Schneer.  Director  Paul  Wendkos. 
War-action.    Soldier  fights  two  wars — with  enemy  and himself— in  Pacific.    77  min. 

December 
MAN  INSIDE,  THE  CinemaScope.  Technicolor.  Jack Palance,  Anita  Ekbcrg.  Producers  Irving  Altsn,  Albert R  BroccoH.  Director  John  Giltlng.  Drama.  Detective, beautiful  girl  in  search  of  $700,000  blue  diamond.  90 
SENIOR  PROM  Jill  Corey,  Paul  Hampton.  Producer Harry  Romm.  Director  David  Lowell  Rich.  True  love, talent  triumph  over  wealth,  snobbery  in  campus  musical! 
7TH  VOYAGE  OF  SINBAD.  THE  Technicolor.  Kerwin Matthews,  Kathryn  Grant.  Producer  Charles  Schneer. Director  Nathan  Juran.  Fable  of  famous  sailor-prince, featuring  novel  Dynamation  process.    89  min.  11/24. 

■January 
BELL,  COOK  AND  CANDLE  Color.  Kim  Novak,  James 
Stewart.    Producer  Ju'lan   Blaustein.    Director  Richard I     Quine.    Beautiful  witch  finds  romance  in  giddy  gambol 10/27. 

Coming 
GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins, Oianne  Foster.  Producer-director  John  Ford.  Melo- drama. 

YOUNG  LAND,  THE  Technicolor.  Pat  Wayne,  Yvonne Cragi,  Dennis  Hopper.  Producer  Patrick  Ford.  Di- rector Ted  TetTloff.  Adventure. 

INDEPENDENTS 
■June 

LIANE.  JUNGLE  GODDESS  IDCA)  Color,  Marion  Mi chael.  Hardy  Kruger     85  min. 

PROUD  LAND.  THE  IBuena  Vistal  Technicolor.  Alan Ladd,  Ohvia  de  Havilland.  Producer  Samuel  Goldwyn Jr.  Director  Michael  Curtiz. 
PROUD  RECEL,  THE  IBuena  Vista)  Technicolor.  Alan 
Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtli  Jr.  Affliction  of  a  young boy  is  cured.    103  min.  4/14. July 

ADVENTURES  OF  TOM  SAWYER  INTAI. 
CAPTAIN  FROM  KOEPENICK,  THE  (DCAI  Color.  Helm Ruhmann,  Hannelore  Schroth.   93  min. 

LIGHT  IN  THE  FOREST,  THE  IBuena  Vista)  Techni- color Fess  Parker.  Wendell  Corey,  Joanne  Dru,  James MacArthur.  Producer  Walt  Disney.  Director  H.  Daugh- erty.  Adventure.  White  teen-ager  raised  as  an  Indian. n  min  5/12. 
August 

BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce Grenfell,  Alastalr  Slmm.  Producers  Sidney  Gilllat, Frank  Launder.  Director  F.  Launder  Comedy. 
LAW  AND  DISORDER  (Continental  DIst.l   Michael  Red- grave, Robert  Morley.    Producer  Paul  Soskln.  Director Charles   Crichton.     Con-man   attempts   to   reform  and causes  arrest  of  Judge.    Comedy.    78  min.  8/18. 
LISA  IDCA).  Maria  Schell,  O.  W.  Fischer. 
LOVERS  AND  THIEVES  (ZENITH)  Jeon  Polret,  Michel Serrault.  Magali  Noel.  Director  Sacha  Gultry.  Comedy. 
RICE  (DCAI  Color.  Yuko  MachliukI,  Masaka  Naka- mura. 
SOUTH  SEAS  ADVENTURE  (Stanley  Warner)  Cinerama. Producer  Carl  Dudley.  Directors  Carl  Dudley,  Richard Goldstone.  Scenic  wonders  of  South  Pacific.  120  min. 8/4. 
THE  CASE  OF  DR.  LAURENT  (Trans-Lux).  Jean  Gabin, Nicole  Cource(.  Director  Jean-Paul  Le  Chanols.  Drama. Natural  childbirth.    94  min.  7/7. 
TRUTH  ABOUT  WOMEN.  THE  (Continental),  Eastman Color.  Laurence  Harvey,  Julie  Harris.  Producer-direc- tors Muriel  and  Sydney  Box.  Comedy.  Rise  and  fall  of a  young  career  diplomat.    107  min.  9/1. 

September 

LOVERS.  THE  (DCA)  Anteonella  Lualdl,  Franco  Inter- lenghi. 
SECRET.  THE  IDCA)  Sam  Wanamaker,  Mandy.  79  min. 

October 
LUCKY  JIM  (Klngsley  International)  Ian  Carmichael, Terry  Thomas  Porducer  Roy  Boulting.  Director  John Bouiting  comedy  Man  turns  professor  in  a  British  pro- vincial university.    95  min.  9/15. 
WHITE  WILDERNESS  IBuena  Vista)  Technicolor.  Pro- ducer Ben  Sharpsteen  Director  James  Algar.  Docu- mentary adventure  feature  of  wild  life  In  the  Arctic Circle  region     80  miT.  7/7. Coming 

A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.) Jim  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Beti.  Director  Oliver  Drake 
DAY  OF  THE  TRUMPET.  THE  IC.  Santiago  Film  Organi- zation Prod. I  John  Agar,  Richard  Arlen,  Bill  Phipps. Producer  Harry  Smith     Director  Eddie  Romero. 
DREAM  MACHINE.  THE  (Ama(gamated  Prods.)  Rod Cameron,  Marty  Murphy,  Pe'er  llllng.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
FLESH  ANO  THE  WOMEN  (Dominant)  Technicolor. 
Gina  Lollobrlgida,  Jean-Claude  Pascal,  Arletty.  Direc- tor Robert  Siodmak.  Producer  Henri  Baum.  Melodrama. Bankrupt   by   wife,   man   retreats   Into   French  Foreign Legion.    102  min.  8/4. 
LIGHT  ACROSS  THE  STREET.  THE  (UMPOl  Brigltte Bardot,  Raymond  Pellcgrin,  Roger  Plquat.  Producer Jacques  Gauthler.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent.   74  min. 
ROUGE  ET  NOIR  (DCA)  Technicolor.  Geraid  Phllipe, Danielle  Darrleux.  Directed  Claude  Autant-Lara.  A provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/26. 
THIRD  MAN  ON  THE  MOUNTAIN  (Buena  Vista)  Tech- nicolor. James  MacArthur,  Janet  Monro.  Producer Wiiliam  H.  Anderson.  Director  Ken  Annakln.  Drama. 

METRO-GOLDWYN-MAYER 
Ma 

HANDLE  WITH  CARE  Dean  Jones,  Joan  O'Brien, Thomas  Mitchell,  John  Smi*h.  Producer  Morton  Fine. Director  David  Frledkin.  Melodrama.  College  student p'avs  district  attorney  in  small  college  town.  82  min. 
4/14. SHEEPMAN.  TH-  CinemaScope  Metrocolor.  Glenn Ford.  Shirley  MacLalne  Les'ie  Nielson.  Producer  Ed- mund Grainger.  Director  George  Marshall.  Drama. Cattlemen  fight  against  sheepherders.    84  min.  4/28. 

June 
HAUNTED  STRANGLER,  THE  Boris  Karloff.  Producer John  Croydon.    Director  Robert  Day. 
HIGH  SCHOOL  CONFIDENTIAL  CinemaScope.  Russ 
Tamblyn,  Jan  Sterling.  Producer  Albert  Zugsmlth.  Di- rector Jack  Arnold.  Narcotics  problem  in  high  schools. 

LAW  AND  JAKE  WADE.  THE  CinemaScope,  Metro- Color.  Robert  Taylor.  Richard  Widmark.  Producer WllliaTi  Hawks.   Director  John  Sturges. ■Julv 

GIGI  CinemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Ciron  Louis  Jourdan  Produc"'  Arthur  Freed. Director  Vincente  Mlnnelll.    Musical.    115  min. 
IMITATION  GENERAL  CinemaScope.  Glenn  Ford,  Red Buttons.  Producer  WHIlam  Hawks.  Director  George Marshall.   War  comedy.   88  mm.  7/7. 
TARZAN'S  FIGHT  FOR  LIFE  CinemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone.  Action.  Hsro  stops  tribal  warfare. 84  min.  7/7. 

August 
ANDY  HARDY  COMES  HOME  Mickey  Rooney,  Patricia Breslin,  Fay  Holdc.i.  Producer  Red  Doff.  Director Howard  W.  Koch.  New  adventures  of  Andy  and  son. Comedy.  80  min.  8/4. 
BADLANDERS.  THE  CinemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borgnine,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves.  Western.  Two saddle  tramps  turn  outlaws.    85  min.  7/21. 
RELUCTANT  DEBUTANTE.  THE  Color,  CinemaScope.  Rex 
Harrison,  Kay  Kendall.  Producer  Pandro  Berman.  Di- rector Vincente  Mlnnelll.  Comedy.  Parents  attempt  to whirl  their  daughter  through  her  first  social  season. 94  min.  8/4. 

September 
CAT  ON  A  HOT  TIN  ROOF  Metrocolor.  Elizabeth  Tay- lor, Paul  Newman.  Producer  Lawrence  Weingarten. Director  Richard  Brooks.  Drama.  Family  tribulations in  a  Southern  town.    108  min.  8/18. 

October 
DECKS  RAN  RED,  THE  James  Mason,  Broderick  Craw- ford, Dorothy  Dandrldge.  Producer-director  Andrew L.  Stone.  Melodrama.  Lust  of  wealth  stirs  mutiny. 84  min.  9/29. 
DUNKIRK  John  Miles,  Bernard  Lee.  Producer  Michael Balcon.  Director  Leslie  Norman.  Drama.  England evacuates  soldiers  from  Nail-lnfested  France.  135 min.  9/1. 

DECEMBER  SUMMARY 
The  December  release  schedule  has 

jumped  to  23.  with  20th  Century-Fox  still 
topping  the  list  with  four  pictures.  Colum- 

bia, Unired  Artists  and  Universal  are  close 
behind  with  three  films  apiece.  Allied 
Artists,  American-International,  Paramount 
and  Rank  are  deadlocked  at  two  releases, 
with  MGM  and  Warner  Brothers  set  for 
one  picture  each.  Republic  is  not  slated 
for  any  films  this  month. 

PARTY  GIRL  CinemaScope.  Metrocolor.  Robert  Tay- lor, Cyd  Charlsse.  Producer  Joe  Pasternak.  Director Nicholas  Ray     Prohlbltlon-era  drama.    100  min.  10/27 
TORPEDO  RUN  CinemaScope,  Metrocolor.  Glenn  Ford, Ernest  Borgnine.  Producer  Edmund  Grainger.  Director Joseph  Pevney.  Drama.  U.  S.  sub  vs.  Jap  ship.  98 min.  10/27. 

November 
TUNNEL  OF  LOVE.  THE  Doris  Day,  Richard  Widmark. Producers  Joseph  Fields.  Martin  Melcher.  Director Gene  Kelly.  Comedy.  Pregnancy,  infidelity  in  the cocktail  party  set.    98  min.  10/13. 

December 
TOM  THUMB  Technicolor.  Russ  Tamblyn.  Alan  Young. Producer-director  George  Pal.  Live,  animated  version 
of  Grimm  Brothers'  fairy  tale  classic.    98  min. 

PARAMOUNT 

June 
ANOTHER  TIME.  ANOTHER  PLACE  Lana  Turner,  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.  Drama  story  of  a  thwarted  WW  II  romance. 98  min  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers,  Otto  Kruger, 
John  Baragrey  Producer  William  Alland.  Director Eugene  Lourle.  Science  fiction.  Brain  of  a  scientist  is transferred  to  tha  body  of  mechanical  monster.  70  min. 
HOT  SPELL  VIstaVIslon  Shii  ley  Booth.  An'hony  Qulnn, Shirley  MacLalne.  Producer  Hal  Wallls.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave.  84  min.  5/24. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie Coogan.  Producer  William  Alland.  Director  Jack Arnold.  Science-Fiction  Space  fantasy.  49  min.  7/7. 
VERTIGO  Technicolor  VIstaVIslon.  James  Stewart  Kim 
Novak,  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  In  love  wlth^  clients  wife who  Is  a  suicidal  neurotic.    123  min.  5/24. 

■Juh 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallis.  Director  Michael  Curtiz.  Drama.  Singer is  forced  into  New  Orleans  underworld.    114  min.  7/7. 
ROCK-A-BYE  BABY  Technicolor,  VIstaVIslon.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlin.    103  min. 

August 
MATCHMAKER.  THE  VIstaVIslon.  Shirley  Booth,  An- 

thony Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man  Director  Joseph  Anthony.  Comedy.  Lovable widow    becomes    matchmaker    for  herself.     101  min. 

September AS  YOUNG  AS  WE  ARE  Robert  Harland,  Plppa  Scott. Producer  William  Alland.  Director  Bernard  Girard. 
Drama.  Young  high  school  teacher  becomes  involved with  one  of  her  students. 
PARTY  CRASHERS.  THE  Connie  Stevens,  Robert  Dris- coll.  Producer  William  Alland.  Director  Bernar^J Girard.  Dr^ma.  Del'nouent  parents  neglect  hot-rod offspring.    78  min.  10/13. 

October 
BLOB.  THE  DeLuxe  Color.  Steven  McQueen,  Aneta Corseaut,  Earl  Rowe.  Producer  Jack  H.  Harris.  Di- rector Irvln  S.  Yeaworth,  Jr.  Science  fiction.  Gela- tinous substance  from  outer  space  sets  about  consum- ing humans.    85  min. 
I   MARRIED  A  MONSTER  FROM  OUTER  SPACE  Tom 
Tryon,  Gloria  Talbott.  Producer-director  Gene  Fowler, Jr.  Young  bride  discovers  she  has  married  invading space  monster.    78  min. 
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November 
HOUSEBOAT    VistaVision,    Technicolor.     Cary  Grant, 
Sophia  Loren.    Producer  Jack  Rose.    Director  Melville Shavtlson.    Maid  reunites  family  and  becomes  wife  of master.    110  min.  9/15. 
WHEN  HELL  BROKE  LOOSE  Charles  Gronson.  Richard Jaeckel.  Producers  Oscar  Brodney,  Sol  Dolgin.  Di- rector Kenneth  G.  Crane.  Nazi  fanatics  in  plot  to assassinate  General  Eisenhower  during  WWII.  78  min. 

December 
GEISHA  BOY.  THE  Technicolor,  VistaVision.  Jerry Lewis,  Mario  McDonald,  Sessue  Hayakawa.  Producer J»rry  Lewis.  Director  Frank  Tashlin.  Comedy.  Small- time mag-cian  joins  a  U.S.O.  unit  in  Japan  and  tangles in   local   and   international   situations.     98   min.  11/24. 
HOT  ANGEL,  THE  Jackie  Loughery,  Edward  Kemmer. 
Drama.    Today's  younger  generation.    73  min. 

January 
BUCCANEER.  THE  Technicolor,  VistaVision.  Yul  Bryn- ner.  Charlton  Heston,  Charles  Bcryer,  Claire  Bloom. Producer  Henry  Wilcoxon.  Director  Anthony  Quinn. Life  of  romantic  American   pirate.  Jean   Lafitte.  118 
TOKYO  AFTER  DARK  Michi  Kobi.  Richard  Long.  Pro- ducers Norman  T.  Herman,  Marvin  Segal.  Tough  Amer- 

ican MP's  love  for  beautiful  Jap  night  club  entertainer faces  violence,  danger  when  he  kills  one  of  her  coun- trymen. February 
TRAP.  THE  Technicolor.  Richard  Widmark,  Lee  J.  Cobb, Tina  Louise.  Producers  Norman  Panama,  Melvin  Frank. Director  Norman  Panama.  Drama.  Revenge-bent  man clashes  with  gang-chief,  henchmen  in  California  desert. 
YOUNG  CAPTIVES.  THE  Steven  Mario,  Luana  Patten. Producer  Andrew  J.  Fenady.  Director  Irvin  Kershner, Drama.  Crazed  young  murderer,  pursued  by  police, holds  two  teen-age  elopers  captive  on  wild  dash  to Mexican  border. 

March 
BLACK  ORCHID.  THE  VistaVision.  Sophia  Loren,  An- thony Quinn.  Producers  Carlo  Ponti,  Marcello  Girosi. Director  Michael  Curtiz.  Comedy-drama.  Children 
complicate  romance  between  beautiful  gangster's widow  and  businessman. 
TEMPEST  Technlrama,  Technicolor.  Sllvana  Mangano, Van  Heflin.  Producer  Dino  DeLaurentiis.  Director  Al- berto Lattuado.  Drama.  Russian  Cossacks,  Tartars spread  death,  destruction  in  rebellion  against  armies of  Catherine  the  Great. 

June 
THERE'S  ALWAYS  A  PRICE  TAG  Michele  Morgan, Daniel  Gelin,  Peter  Van  Eyck.    102  min. 
ROONEY  Barry  Fitzgerald,  John  Gregson.  Producer George  H.  Brown.  Director  George  Pollock.  Comedy. Irish  humor.    88  min.  7/7. 

March 

September 
YOUR  PAST  IS  SHOWING!  Terry-Thomas,  Peter  Sellers, Peggy  Mount.  Producer-Director  Mario  Zampi.  Come- dy. Blackmailer  threatens  to  publish  scandalous  info about  a  number  of  personalities.  87  min.  8/4. 

October 
DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector B,  D.  Hurst.  Drama.  Eighteenth-century  Euro- pean swashbuckler.    100  min.  10/13. 
GYPSY  AND  THE  GENTLEMAN.  THE  Eastman  Color. Melina  Mercouri,  Keith  Michell.  Producer  Maurice Cowan,    Director    Joseph    Losey.     Romantic  costume 

November 
A  TALE  OF  TWO  CITIES  Dirk  Bogarde,  Dorothy  Tutin. 
Producer  Betty  E.  Box.  Director  Ralph  Thomas.  Dickens' classic.    I  17  min. 
WINDOM'S  WAY  Eastman  Color.  Peter  Finch.  Mary Ure.  Producer  John  Bryan.  Director  R.  Neame. Drama.  Dedicated  English  doctor  in  wilds  of  Far East.    108  min.  10/13. 

December 
MOST  GALLANT  LADY  Virginia  McKenna,  Paul  Sco- field,  Jack  Warner.  Producer  Daniel  M.  Angel.  Di- rector Lewis  Gilbert.  War  drama.  100  min. 
IT  HAPPENED  IN  ROME  Technicolor-Technirama.  June Laverick,  Vittorio  De  Sica.  Producer  Ermanno  Donati, Luigi  Carpentieri.  Director  Antonio  Pietrangeli.  Three girls  hitching  their  way  through  Holy  City. 

January 
SEA  OF  SAND  Richard  Attenborough,  John  Gregson. Producer  Monty  Berman.  Director  Guy  Green.  Action WWII  in  Africa. 

February 
A  NIGHT  TO  REMEMBER  Kenneth  More.  Producer William  MacQuitty.  Director  Roy  Baker.  Picturization of  infamous  Titanic  crash.  123  min. 
ROCKETS  GALORE  Eastman  Color.  Jeannie  Carson, Donald  Sinden.  Producer  Basil  Dearden.  Director 
Michael  Relph.    Scotch  sequel  to  "Tight  Little  Island." 

STORM  IN  JAMAICA  Virginia  McKenna.  Bill  Travers. Producer;  Kenneth  Harper,  George  Wllloughby.  Di- rector Rudolph  Cartier. 

June 
MAN  WHO  DIED  TWICE,  THE  Naturama.  Rod  Camer- on, Ve'a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 

Coming 
Patricia  Roc,  Paul 

Mle' 

MAYBE  SMITH  MacDonald  Carey,  Audrey  Totter.  Pro- ducer Vance  Skarsedt.   Director  A  C.  Ganaway. 
SEARCHING  WIND,  THE  Naturama.  Vera  Ralston. Don  Kelly.    Producer  Rudy  Ralston.    Director  Joe  Kane. 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni, Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons,  it  min. 

20TH  CENTURY-FOX 
June 

DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.  Drama.  French  Foreign  Legion.  82 min.  7/7. 
FROM  HELL  TO  TEXAS  ClnemaScope,  DeLuxe  Color, Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway.  Western.  A  ten- derfoot accidently  kills  the  son  of  a  cattle  baron  and is  pursued  by  a  vengeance  gang.    100  min.  5/26. 
NAKED  EARTH  ClnemaScope,  Juliette  Greco,  Richard Todd.  Producer  A.  Walker.  Director  U.  Sharman.  96 min.  7/7. 

July 

BRAVADOS,  THE  ClnemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King.   98  min.  6/23. 
FLY,  THE  ClnemaScope,  DeLuxe  Color.  Al  Hedison, Pat  Owens,  Vincent  Price.  Producer  K.  Neumann. 
Director  K.  Neumann.  Horror.  Scientist's  experiments turn  him  into  half-fly,  half-man.    94  min.  7/21. 

SIERRA  BARON  ClnemaScope,  DeLuxe  Color.  Brian Keith,  Rick  Jason.  Producer  Plato  Skouras.  Diroctcr J.  Clark.  Western.  Cattleman  hires  killer  to  gain land.    80  min.  7/7. 

August 
A  CERTAIN  SMILE  ClnemaScope,  DeLuxe  Color.  Ros- sano  Brazil,  Christene  Carere,  Joan  Fontaine,  Johnny 
Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- gulesco.  Frenchman  and  teenager  become  romantically involved.  106  min.  8/4. 
FLAMING  FRONTIER  Regalscope,  Bruce  Bennett,  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 
RX  MURDER  ClnemaScope,  Rick  Jason,  Marino  Young. Producer  J.  Gossage.    Director  D.  Twist.    85  min. 
THE  FIEND  WHO  WALKED  THE  WEST  ClnemaScope. 
Hugh  O'Brian,  Robert  Evans.  Producer  Herbert  B. Swope,  Jr.  Director  Gordon  Douglas.  Western  Killer destroys  his  victims  in  macabre  style.    101  min.  8/18. 

September 

November 
IN  LOVE  AND  WAR  ClnemaScope,  DeLuxe  Color. 
Robert  Wagner,  Hope  Lange.  Producer  Jerry  Wald. Director  P.  Dunne.  Saga  of  Marine  heroism  in  South Pacific.    I  I  I  min.  10/27. 
MARDI  GRAS  ClnemaScope,  DeLuxe  Color.  Pat  Boone. Gary  Crosby.  Producer  Jerry  Wald.  Director  E. Goulding.  Musical  about  three  young  cadets  capering through  New  Orleans  Mardi  Gras.    107  min.  11/24. 

December 
A    NICE   LITTLE   BANK  THAT   SHOULD   BE  ROBBED ClnemaScope.    Tom  Ewell,   Mickey   Rooney.     Producer  fj Anthony    Muto.     Director   H.    Levin.    Comedy.  Misad- ventures of  three  would-be  bank  robbers.    87  min. 
FRONTIER  GUN  Regalscope.  John  Agar,  Joyce Meadows.  Producer  R.  Lyons.  Director  P.  Landers. 
Drama.    Conflict  between  peace-lovers  and  gunmen. 
INN  OF  THE  SIXTH  HAPPINESS  ClnemaScope,  DeLuxe Color.  Ingrid  Bergman,  Curt  Surgens.  Producer  Buddy Adier.  Director  Mark  Robson.  Drama.  Heroic  British woman  living  and  working  with  Chinese  children.  158 min.  11/24. 
ROOTS  OF  HEAVEN,  THE  ClnemaScope,  DeLuxe  Color. Errol  Flynn,  Juliette  Greco,  Orson  Welles.  Producer Darryl  F.  Zanuck.  Director  John  Huston.  Drama.  Man seeks  to  prevent  elephant  slaughter  in  Africa.  131  min. 
10/27. January 

SHERIFF  OF  FRACTURED  JAW  ClnemaScope,  DeLuxe Color.  Kenneth  More,  Jayne  Mansfield.  Producer Daniel  M.  Angel.  Director  Raoul  Walsh.  Comedy. 
Dude  Englishman-turned-sheriff,  buxom  blonde  saloon owner  in  Western  spoof.    100  min.  11/24. Coming 

HARRY  BLACK  AND  THE  TIGER  ClnemaScope,  DeLuxe Color.  Stewart  Granger.  Barbara  Rush,  Anthony  Steel. Producer  John  Braboure.  Director  Hugo  Fergonese. Drama.  Hunter  is  plagued  with  unhappy  romantic  past and  becomes  involved  with  woman  he  lost.  107  min. 
9/15. 
HUNTERS,  THE  ClnemaScope,  DeLuxe  Color.  Robert Mitchum,  Robert  Wagner,  May  Britt,  Richard  Eqan. Producer  D.  Powell.  Director  D.  Powell.  War-Action. U.  S.  jet  fighters  battle  Reds  in  Korea.  108  min.  8/18. 

October 
BARBARIAN  AND  THE  GEISHA,  THE  ClnemaScope DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston.  Adventure.  First  American consul  to  Orient  falls  in  love  with  Geisha. 
VILLA!  ClnemaScope,  DeLuxe  Color.  Cesar  Romero, 
Brian  Kieth,  Margia  Dean.  Producer  P.  Skouras.  Di- rector J.  Clark.  Drama.  Mexican  bandit  adventures. 72  min.  9/15. 
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COMPULSION  ClnemaScope.  Orson  Welles,  Diane Vaisi.     Producer    Richard    Zanuck.     Director  Richard 
Fleischer. 
DIARY  OF  ANNE  FRANK  ClnemaScope.  Millie  Perkins. 
Shelley  Winters,  Joseph  Schildkraut.  Producer-director George  Stevens. 
RALLY  ROUND  THE  FLAG  BOYS  ClnemaScope,  DeLuxe Color.  Joanne  Woodward,  Paul  Newman.  Producer Leo  McCarey.  Director  Leo  McCarey. 
REMARKABLE  MR.  PENNYPACKER,  THE  ClnemaScope, 
DeLuxe  Color.  Clifton  Webb,  Dorothy  McGuire.  Pro- ducer Charles  Brackett.  Director  Henry  Levin. 
SHADOW  OF  A  GUNMAN  Charles  Brrjnson,  John  Car- radine.  Producer  Harold  Knox.  Director  Gene  Fow- ler, Jr. 
SOUND  AND  THE  FURY,  THE  ClnemaScope,  DeLuxe Color.  Yul  Brynner,  Joanne  Woodward.  Producer  Jerry Wald.    Director  Martin  Lift. 
THESE  THOUSAND  HILLS  ClnemaScope,  DeLuxe  Color. Don  Murray,  Richard  Egan,  Lee  Remlck.  Producer David  Weisbart.  Director  Richard  Fleischer. 
VIOLENT  ROAD,  THE  Re^al  Films.  Gene  Raymond, 
Wayne  Morris,  Jeanne  Cooper.  Producer  Leon  Choo- luck  and  Laurence  Stewart.  Director  Hubert  Cornfield. 
WARLOCK  ClnemaScope,  DeLuxe  Color.  Henry  Fonda, 
Richard  Widmark,  Anthony  Quinn.  Producer-director Edward  Dmytryk. 
YOUNG  AND  DANGEROUS  Regal  Films.  LI!  Gentl*. 
Mark  Damon,  Ann  Doran.  Producer-Director  William F.  Claxton.    78  min. 

UNITED  ARTISTS 

June 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD,  THE 
Eastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling, Irene  Seidner.  Producer  Fernando  Carrere.  Director 
Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- ging wife.  72  min. 

July 

I  BURY  THE  LIVING  Richard   Boone,   Peggy  Maurer. Producers  Band  and  Garfinkle.    Director  Albert  Band. Monster  arises  from  dead.    70  min.  7/21. 
KINGS  GO  FORTH  Frank  Sinatra,  Tony  Curtis,  Natalie Wood.    Producer  Frank  Russ.    Director  Delmer  Daves. 
VIKINGS,  THE  Technirama,  Technicolor.    Kirk  Douglas, -     ■     -  "  Producer  Jerry  Bresler. 

Adventure.    Vikings  raid Tony  Curtis,  Ernest  Borgnine.    Producer  Jerry  Bresler^ Director   Richard  Fleische British  Coast.  6/23. 

August 
BIG  COUNTRY,  THE  Technirama-Technicolor.  Gregory 
Peck,  Charlton  Heston,  Jean  Simmons.  Producers  Greg- ory Peck,  William  Wyler.  Director  William  Wyler. Ranchers  clash  over  vital  watering  areas.  Western. 171   min.  8/18. 
CHINA  DOLL  Victor  Mature,  Lili  Hua.  Producer-Di- rector Frank  Boriage.   Drama.   United  States  Air  Force Captain  marries  a  Chinese  girl.    99  min.  9/1. 
DEFIANT    ONES,    THE    Tony    Curtis,    Sidney  Poitier. 
LA  PARISIENNE  Brigitte  Bardot,  Charles  Boyer,  Henri Vidal.    Technicolor.    Producer  Francis  Cosne,  Director Michel  Boisrond.    Comedy  romance.    87  min.  7/21. 



ERROR  FROM  BEYOND  SPACE.  THE  Marshall  Thomp- 3n,  Shawn  Smith.  Proeducer  Robert  E.  Kent.  Director dward  L.  Cahn.    Science-fiction.   66  min. 
HE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- on,  Elaine  Edwards.  Producer  Robert  E.  Kent.  Direc- or  Edward  L.  Cahn.    Science-fiction,    ti  min. 

September 

iUH  RUNNERS,  THE  Audie  Murphy.  Eddie  Albert, verett  Sloane.  Producer  Clarence  Greene.  Director )on  Siegel.  Smugglers  in  Cuban  revolt.  83  min.  9/25. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol <elly.  Producer  Frank  Seltier.  Director  J.  H.  Lewis. iVestern.  Rhubarbs  in  Texas  town  kill  innocent  farmers. iO  min.  9/2?. 

October 
FEARMAKERS.  THE  Dana  Andrews.  Dick  Foran.  Pro- ducer Martin  Lencer.  Director  J.  Tourneur.  Melodrama Brainwashed  Korean  vet  returns  and  finds  his  business being  run  by  subversives.    83  min.  9/29. 
HONG  KONG  CONFIDENTIAL  Gene  Barry.  Beverly Tyler.  Drama.  International  espionage,  missile  secrets, kidnaped  royalty  in  battle  of  Russian  and  American spies.    44  min. 
MAN  OF  THE  WEST  CinemaScope.  Deluxe  Color.  Gary Cooper,  Julie  London.  Producer  Walter  M.  Mirisch. Director  Anihony  Mann.  Western.  Reformed  gun- slinger  meets  his  old  gang  and  cleans  house  when  they attempt  bank  holdup.    100  min.  9/29. 

November 
ANNA  LUCASTA  Eartha  Kitt,  Sammy  Davis.  Jr.  Pro- ducer Sidney  Harmon.  Director  Arnold  Laven.  Drama. Story  of  a  tormented  tramp.    158  min.  11/24. 
HORSE'S  MOUTH.  THE  Technicolor.  Alec  Guiness. Producer  John  Bryan.  Director  Ronald  Neame.  Com- 

edy. Half-dotty  London  painter  twirls  through  craiy- quilt  series  of  charming  events.    93  min.  11/10. 
I  WANT  TO  LIVE!  Susan  Hayward.  Producer  Walter Wanger.  Director  Robert  Wise.  Tragic  tale  of  beau- tiful, amoral  Barbara  Graham  set  against  modern  iazz background.    120  min.  11/10. 
MUGGER!  THE  Kent  Smith,  Nan  Martin.  Producer Morris  Helprin.  Director  William  Burke.  Drama.  Rip- per terrorizes  city.    74  min. 
10  DAYS  TO  TULARA  Sterling  Hayden,  Rudolfo  Hoyos. Producers  George  Sherman,  Clarence  Eurist.  Director George  Sherman.  Murderers  force  tramp  pilot  to  help them  escape.    77  min.  11/10. 

December 
LOST  MISSILE.  THE  Robert  Loggia.  Producer  Lee Gordon.  Director  Lester  William  Berke.  Science-fiction. 
Missile-gone-wild  burns  cities,  melts  mountains.    70  min. 
MACHETE  Mari  Blanchard.  Albert  Dekker.  Producer- director  Kurt  Neumann.  Jungle  melodrama  filmed against  Puerto  Rican  background.    75  min, 
SEPARATE  TABLES  Burt  Lancaster.  Rita  Hayworth. Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann.  Drama.  Group  of  oer>n'e  at  sr-^ll.  ses. side  English  hotel — all  torn  by  emotional  conflicts.  98 min.  11/24. 

Coming 

FLAME  BARRIER  Arthur  Franz.  Kathleen  Crowley.  Pro- ducer Arthur  Gardner.  Director  Paul  Landres.  Melo- drama. Wife  searches  for  missing  scientist  in  Mexico. 70  min. 
TEN  SECONDS  TO  HELL  Jeff  Chandler,  Jack  Palance. Martine  Carol.  Producer  Michael  Carreras.  Director Robert  Aldrich.  Drama.  Former  German  soldiers  work as  bomb  demolition  experts  after  W.W.  2. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert Baker,  Monty  Berman.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Americean  correspondent on  assignment  in  London.   83  min. 

UNIVERSAL-INTL 
June 

HORROR  OF  DRACULA  Technicolor.  Peter  Gushing, 
Michael  Goregh.  Producer  Anthony  Hinds.  Director Terence  Fisher.  Horror.  Monster  rises  from  coffin  to feed  itself  on  fresh  blood.    82  min.  5/12. 

THIS  HAPPY  FEELING  CinemaScope.  Eastman  Color. Debbie  Reynolds,  Curt  Jergens.  John  Saxon.  Producer Ross  Hunter.  Director  Blake  Edwards.  Comedy.  Young girl  falls  in  love  with  matinee  idol,  eventually  marries the  boy  back  home.  92  min.  3/17. July 

A  TIME  TO  LOVE  CinemaScope.  Eastman  Color.  John Gavin.  Lilo  Pulver.  Producer  Robert  Arthur.  Director Douglis  Sirk.  Filmiiation  of  Erich  Remarque  novel.  132 min.  4/14. 
KATHY  O  CinemaScope.  Eastman  Color.  Dan  Duryea, Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack Sher.  99  min. 

LAST  OF  THE  FAST  GUNS  CinemaScope.  Eastman Color.  Jack  Mahoney.  Gilbert  Roland,  Linda  Cristal Producer  Howard  Christi.    Director  George  Sherman. 
August 

TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son. Cyd  Charisse.  Arthur  Kennedy.  Producer  Gordon Kay,  Director  Joseph  Peuney.  Sea  adventure.  120  min. 
VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan. 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.  Director  Harry  Keller.  102  min. 
WILD  HERITAGE  CinemaScope.  Eastman  Color.  Will Rogers,  Jr.  Maureen  O  Sulilvan.  Producer  John  Hor- tcn.  Director  Charles  Haas.  78  rr.ir. 

Coming 

September 
ONCE  UPON  A  HORSE  CinemaScope.  Dan  Rowan Dick  Martin.  Martha  Hyer.  Producer-director  Hal Kanter.  Comedy.  Two  bumbling  cowboys  get  in  one jam  after  another.   85  min. 
RIDE  A  CROOKED  TRAIL  Cinemascope.  Eastman  Color. Audie  Murphy,  Gia  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs.  Western.  Cowboy  wins  confidence of  citizens,  then  runs  off  with  bank  loot.  Later  reforms 87  min.  7/21. 

October 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color Color.  Esther  Williams.  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  island  and  are  stuck  for  weeks.  Melodrama.  89 min.  7/21. 
SAGA  OF  HEMP  BROWN.  THE  CinemaScope.  Eastman Color.  Rory  Calhoun.  Beverly  Garland.  Producer  Gor- don Kay.  Director  Richard  Carlson.  Western.  Busted cavalry  officer  tries  to  clear  himself.    80  min.  9/1. 

November 
BLOOD  OF  THE  VAMPIRE  Eastman  Color.  Donald Wolfit.  Barbara  Shelley.  Vincent  Ball.  Producers  Rob- ert S.  Baker,  Monty  Berman.  Eros  Films  Ltd.  Produc- tion. Director  Henry  Cass.  Horror.  Prison  doctor 
sacrifices  inmates'  lives  in  transfusion  experiments.  87 min.  10/13. 
LIGHT  TOUCH,  THE  Technicolor.  Jack  Hawkins,  Mar- garet Johnston.  Producer  Michael  Balcon.  Director Michael  Truman.  Comedy.  Work,  family  problems  of English  furniture  designer. 
MONSTER  ON  THE  CAMPUS  Arthur  Franz.  Joanna Moore.  Judson  Pratt.  Producer  Joseph  Gershcnson. Director  Jack  Arnold.  Preserved  prehistoric  monster panics  campus. 

December 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson.  Drunken  reporter  reforms  while trapping  killer.    73  min. 
MARK  OF  THE  HAWK,  THE  Technicolor.  SuperScope. Sidney  Poitier,  Juano  Hernandez,  Eartha  Kitt.  Producer Lloyd  Young.  Director  Michael  Audley.  Terror  reigns as  Africans  seek  equality.    85  min. 
RESTLESS  YEARS,  THE  CinemaScope.  ~  John^Sa"!^. Sandra  Dee.  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine.  Teeners  torn  by  heartless town.    Si  min.  10/27. 

January 

MONEY.  WOMEN  AND  GUNS  CinemaScope,  Eastman. 
Color.  Jack  Mahoney^  Kim  Hunter.  Tim  Honey.  Pro- ducers Howie  Horowitz.  Albert  Zugsmith.  Director Richard  Bartlett.  Drama.  Detective  tracks  down  bene- 

ficiaries of  old  prospector's  will.    80  min.  10/13. 
PERFECT  FURLOUGH.  THE  CinemaScope.  Eastman Color.  Tony  Curtis.  Janet  Leigh.  Producer  Robert Arthur.  Director  Blake  Edwards.  Comedy.  Soldier wins  three  weeks  in  Paris  with  married  movie  queen. 93  min.  10/13. 
SILENT  ENEMY.  THE  Laurence  Harney,  Dawn  Addams. Producer  Bertram  Ostrer.  Director  William  Fairchild. 
Drama.  British  Frogmen  tfiriller  based  on  story  of Commander  Crabb.    92  min.  11/10. 

February 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director H.  Kautner.  Family  thinks  cowardly  pilot  who  com- mitted suicide  died  a  hero. 
NO  NAME  ON  THE  BULLET  Eastman  Color.  Cinema- Scope. Audie  Murphy.  Joan  Evans.  Producer  Robert Arthur.  Director  Jack  Arnold.  Assassin-for-hire  ter- rorizes Western  town. 

March 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope.  East- man Color.  James  Cagney,  Shirley  Jones.  Producer A.  Rosenbern.  Director  Chas.  Lederer.  Labor  hood- lum succumbs  to  Cupid. 
STEP  DOWN  TO  TERROR  Colleen  Miller.  Charles  Drake, Rod    Taylor.     Producer   Joseph   Gershenson.  Director Harry   Keller.    Drama.     Pyscotic   killer   returns   to  his 
home  town,  falls  'n  love,  then  flees  police.    76  min. 9/(5. 

April WILD  AND  THE  INNOCENT.  THE  Eastman  Color.  Lana Turner,  John  Gavin.  Producer  Ross  Hunter.  Director 
Douglas  Sirk.  Drama.  Would-be-actress  befriends Negro  woman,  who  moves  in  with  her.  Trouble  develops 
when  Negro's  daughter  passes  for  white,  and  actress neglects  her  family. 

BUCKSKIN  KID  AND  THE  CALICO  GAL,  THE  Cinema- Scope. Eastman  Color.  Audie  Murphy.  Joanne  Dru. Producer  Sy  Gombern  Director  Jack  Shar.  Two country  youngsters  become  entangled  in  wicked  doings of  Laramie  on  Fourth  of  July. 
THIS  EARTH  IS  MINE  CinemaScope,  Color.  Rock Hudson,  Jean  Simmons.  Claude  Rains.  Producers  Casey 
Robinson,  Claude  Hellman.  Director  Henry  King.  Fam- ily conficts  ripen  during  Prohibition-era  on  giant  Cali- fornia vineyard. 

WARNER  BROTHERS 

May 

LEFT  HANDED  GUN,  THE  Paul  Newman.  Lita  Milan. Producer  Fred  Coe.  Director  Arthur  Penn.  Western. Billy  The  Kid  legend.    105  min.  5/12. 
June 

DANGEROUS  YOUTH  George   Baker.   Frankie  Vaughn. Anna  Neagle-Herbert  Wilcox  Production  Melodrama. Story  of  iuvenile  delinquents.    98  min. 
July 

NO  TIME  FOR  SERGEANTS  Andy  Griffith.  Myron  Mc- Cormick.  Nick  Adams.  Producer-Director  Mervyn  L«- Roy.  Comedy.  Soldier  upsets  service  life  in  U.  S.  Air Force.    Ill  min.  5/12. 
August 

NAKED  AND  THE  DEAD,  THE  Aldo  Ray.  Cliff  Robert- son. Producer  Paul  Gregory.  Director  R.  Walsh.  War- Action.     Assaulting  of  a  Jap   island.     131    min.  7/7. 

September DAMN  YANKEES  Technicolor.  Tab  Hunter,  Gwen  Ver- don.  Producer-Directors  George  Abbott,  Stanley  Don- nen.  Musical.  Built  around  national  pastime  of baseball.     110  min.  9/15. 
WIND  ACROSS  THE  EVERGLADES  Technicol  r.  Chris- topher Plummer.  Burl  Ives.  Producer  S.  Schulberq. Director  N.  Ray.  Adventure.  Bird  warden  tries  to stop  renegades  in  swamp  land.    96  min.  8/18. 

October 
OLD  MAN  AND  THE  SEA,  THE  CinemaScope,  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward. Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel.  86  min.  5/26. 
ONIONHEAD  Andy  Griffith.  Erin  O'Brien,  Ray  Danton. Producer  Jules  Shermer.  Director  Norman  Taurog. Comedy.  Adventures  of  Coast  Guardsman  before  Pearl Harbor.    110  min.  9/29. 

November 
ENCHANTED  ISLAND  Technicolor.  Dana  Andrews,  Jane Powell.  Producer  Benedict  Bogeaus.  Director  Allan Dwan.  Adventure.  Romance  on  cannibal  isle,  a  la 
Melville's  "Typee.  "  87  min.  11/10. 
FROM  THE  EARTH  TO  THE  MOON  Technicolor.  Joseph Cotton,  Debra  Paget.  Producer  Benedict  Bogeaus. Director  Byron  Haskin.  Science-fiction.  Filmization  of Jules  Verne  classic.    100  min. 
HOME  BEFORE  DARK  Jean  Simmons,  Dan  O'Herlihy. Producer-Director  Mervyn  LeRoy.  Drama.  Tormented young  wife  returns  home  from  sanatorium  to  unworthy husband  and  beautiful,  wicked  stepsister.  136  min. 
10/13. December 
AUNTIE  MAME  Technirama.  Technicolor.  Rosalind  Rus- sell. Director  Morton  DaCosta.  Comedy.  Picturizatlon of  Broadway  smash.    143  min. Coming 

NUN'S  STORY,  THE  WarnerColor.    Audrey  Hepburn Producer  Henry  Blanke.    Director  Fred  Zinnemann. 
WESTBOUND    Randolph    Scott,    Virginia    Mayo,  Karen 
Steele.    Producer  Henry  Blanke.    Director  Budd  Boet- ticher. 

DEPENDABLE  SERVICE! 
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Forget  the  Sadness  of  the  Past  . 

Eyes  Forward! 

The  Future 

Lies  Ahead 

Ciller  ̂or  1959 



MONEY  REVIEWS,  TOO! 

"Guinness  is  a  howl! The  screen  exudes  an 
earthy,  salty,  gingery, 
sweaty,  whisky  wiff !" —Time 

"Funnier  and  warmer 
as  it  goes  along! 
Leaves  viewei's 
laughter-happy!"  _we 

'Highest  rating  ! Guinness  is  superb!" —Kate  Cameron,  N.Y.  Daily  News 

'  Brilliant  performance by  Guinness.  A  truly 
incredible  cast  assist !" 

-Bosley  Crowther,  N.Y.  Times 

This 

smart 

alec 

earns 

smart 

money 

From  the  novel  by  JOYCE  GARY 

also  .tairinji  KAY  WALSH  •  REAEE  HOUSTON  •  MIKE  MORGAN Screenplay  by  ALEG  GUINNESS  •  Directed  by  RONALD  NE4ME Produced  by  JOHN  BRYAN  •  A  Knij.dusbridge  Production 
TECHNICOLOR' 



r a  tier 
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1959 

Grant  that  the  light  of  wisdom  shine  upon  the  statesmen  of  the 
world  that  they  may  guide  Mankind  upon  the  road  of  Peace.  Grant  us 
tranquility  in  which  freedom  can  flourish  and  in  which  men  will  build, 
rather  than  destroy. 

Give  us  the  reason  to  understand  what  is  right  and  the  courage  to 
heed  the  dictates  of  our  conscience.  Grant  that  the  people  of  the  earth 

may  come  to  know  that  love  is  God's  blessing  upon  those  who  love,  hate 
His  curse  upon  those  who  hate 

Breathe  into  our  hearts  the  spirit  of  Good  Will,  that  we  may  always 
and  forever  do  unto  others  as  we  would  have  them  do  unto  us. 

Preserve^  in  Thy  infinite  wisdom,  the  bounties  with  which  Thou  hast 
endowed  our  wonderful  land,  and,  above  all  else,  perpetuate  the  great- 

est of  these  bounties,  our  Freedom. 

Grant  unto  the  people  of  the  motion  picture  industry  an  ever 
deeper  sense  of  responsibility  in  their  roles  as  creators  and  exhibitors  of 
this  wondrous  medium  of  entertainment  and  enlightenment.  Reveal  to 
the  makers  of  motion  pictures  the  ways  by  which  they  may  pursue  their 
are  with  good  taste  and  integrity.  To  those  whose  theatres  provide 
enchantment  upon  silver  screens,  show  the  way  to  conduct  their  business 
with  dignity  yet  always  in  the  happy  spirit  of  showmanship. 

Grant  that  the  motion  picture  flourish  this  new  year,  while  earning 
applause  for  the  happiness  and  surcease  it  brings  to  the  people  of  the 
world. 

Amen. 

Tq  All  Dur  Friends  and  Headers 

an 
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The  JFuBture  Lies  Aheatl 

Everything  considered,  1958  must  go 
down  as  a  year  of  disappointment.  No 
manner  of  editorial  fanfaronade  is  go- 

ing to  cancel  this  fact,  and  none  shall 
be  atempted.  Besides,  no  one  familiar 
with  bookkeeping  procedure  would  be- 

lieve it  anvwav.  If  we  in  the  industry 
aspire  to  a  bettering  of  our  lot  we  had 
best  take  our  little  world  as  we  find  it 
and  chuck  the  gaudy  illusions  tradi- 

tion generally  demands  as  the  year's end  hour.  As  it  is,  the  industry  jingos 
are  in  retreat — and  perhaps  this  is  a 
good  sign,  a  symptom  of  maturity,  an 
acceptance  of  things  as  they  are  and  a 
willingness  to  work  from  there.  Staring 
squarely  down  the  gunbarrel  of  reality 
has  a  way  of  producing  a  strange  kind 
of  peace,  making  even  the  unlikely 
seem  likely.  In  any  e\ent,  coming  to 
grips  with  it  is  our  biggest,  our  only, 
hope. 

On  all  major  counts  save  one,  growth 
achievement  in  1958  movie  affairs 
proved  nil.  In  a  disheartening  number 
of  areas  progress  mo%  ed  in  retrograde. 
In  the  general  expanding  economy,  a 
failure  to  mo%e  forward  is  the  equi\a- 
lent  of  moving  backward.  In  the  same 
context,  an  actual  slippage  relative  to  a 
preceding  year  is  deadly.  In  1958  the 
best  that  can  be  said  of  the  sum  total 
of  our  industrial  performance  is  that 
the  rate  of  decline  decelerated.  In  this 
we  find  a  smattering  of  hope,  and  even 
more — a  realization  that  (no  platitude 
intended)  the  past  being  what  it  was, 
the  future,  the  movies'  future,  lies ahead. 

Before  looking  forward,  a  hindward 
study  might  serve  us  with  profit.  Pro- 

ducer-distributor accomplishment  is  mis- 
leading. On  the  one  hand,  stock  mar- 

ket gains  among  the  leading  companies 
was  phenomenal — before  recent  gain- 
realizing  20th-Fox  was  up  S4%,  Loew  's 
58%,  Disney  almost  300%,  represent- 

ing the  one  sure  growth  gain  of  the 

past  12  months.  On  the  other  hand, 
real  profits  were  hardly  remarkable, 
and  whatever  improvement  was  noted 
resulted,  in  the  main,  from  non-opera- 

tional, non-recurring  benefits;  i.e.,  sale 
or  lease  of  pre- 1948  film  libraries,  real- 

ty deals,  proxy  challenges  and  so  on. 
Such  factors,  together  with  an  inordi- 

nate amount  of  rumor-mongering,  con- 
tributed toward  hiking  equity  values 

beyond  what  a  conservative  estimate  of 
operating  revenues  should  have  per- 

mitted. Nonetheless,  at  year's  end  Hol- 
lywood, because  of  its  diversity  in  mar- 

kets, seems  "safe"  in  a  purely  fiscal 
sense  and  the  most  likely  beneficiary, 
among  the  trade's  several  wings,  from 
a  good  1959  year. 
On  the  exhibition  side,  there  was 

little  to  augur  anything  but  the  thin- 
nest hope.  Audience  shrinkage  con- 

tinued, though  at  a  reduced  rate,  indi- 
cating that  a  plateau  is  in  sight  or  here 

already.  Two  factors  helped  to  dilute 
exhibition's  chances  for  recovery.  One 
was  the  continuing  transmission  of  old 
feature  films  into  the  home  free  of 
charge,  a  practice  which  is  now  recog- 

nized as  folly,  but  which  cannot  be  re- 
called. To  the  credit  of  the  distribu- 

tors, they  appear  to  understand  how 
unwise  was  the  sale  of  their  libraries, 
giving  hope  that  none  of  the  post- 1948 
films  will  go  to  TV.  The  other  factor 
dealt  with  both  the  quality  and  quan- 
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tity  of  film  product.  Shortage  of  manu- 
factured goods  is  an  old  and  apparent- 

ly hopeless  subject — for  the  time  being 
at  least.  The  diminution  in  entertain- 

ment value  is  not.  Most  of  1958,  and 
especially  the  second  half  of  the  year, 
encountered  a  singular  lack  of  critical 
distinction  in  American  films.  Reme- 
dially,  the  near-term  outlook  is  heavy 
with  product  promise,  most  major  firms 
seemingly  holding  at  least  one  early  re- 

lease bombshell  at  the  ready.  Our  flow 
of  quality  product  must  improve  if  the 
audience  decline  dating  from  roughly 
mid- 1956  is  to  be  fully  arrested. 

The  skies  are  leaden,  to  be  sure,  but 
at  least  the  major  thunderheads  are  dis- 

persed in  the  sense  that  the  worst  ca- 
lamities appear  over.  The  industry, 

principally  exhibition,  is  faced  now 
with  the  task  of  licking  its  wounds  and 
taking  it  from  there. 

In  this  connection,  the  most  notable 
theatre  industry  achievement  of  1958 
comes  to  the  fore,  namely  the  forma- 

tion of  the  American  Congress  of  Ex- 
hibitors. In  this  forum  exhibition  sits 

at  last  in  truly  plenary  session,  a  union 
of  the  mightly  and  the  not  mighty,  the 
haves  and  the  have-nots,  a  representa- 

tion from  every  corner  of  the  land 
V  here  a  theatre  stands.  The  promise  is 
large.  A  unified  exhibitor  body  may 
now  turn  its  attention  to  the  main 
problems  that  beset  the  industry,  its 
every  decision  carrying  with  it  the  full 
and  enormous  implication  of  a  whole 
market  thinking  and  acting  as  with  one 
mind.  The  magnitude  of  this  political 
energy  is  such  as  to  make  it  the  num- ber one  trade  story  of  this,  or  any,  year. 
Exhibition  in  1958  may  very  well  tip 
the  commercial  balance  in  its  favor,  be- 

come the  decisi\e  force  in  moviedom, 
showing  the  way  to  all  branches,  spear- 

heading the  return  to  better  times.  The 
future  lies  ahead.  ACE  makes  up  a  big 
piece  of  that  future. 
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MILTON  R.  RACKMIL 
There  was  a  need  for  reassurance, 

and  the  president  of  Universal  Pic- 
tures provided  it.  The  company's  key European  executi\es  were  told  in  Paris 

that,  all  downbeat  rumors  to  the  con- 
trary, U-I's  present  and  future  produc- tion and  distributit)n  policies  would 

insure  the  company's  progress  on  a profitable  basis.  Then  president  Milton 
F.  Rackmil  returned  home  to  consum- 

mate the  lonj;-anticipated  sale  of  Uni- 
Nersai's  studio  property  to  Music  Cor- poration of  America  for  511,250,000. 
The  sale  and  lease-back  deal,  said 
Rackmil,  would  make  possible  pre- 

cisely what  he  had  promised  U-I's 
European  Sales  Conference — a  steady 
How  of  product.  Rackmil  emphasized 
that  such  major  productions  as  "The 
Perfect  Furlough,"  "Imitation  of  Life," 
and  "This  Earth  Is  Mine,"  were  al- 

ready completed  and  being  readied  for 
global  release.  Following  Rackmil's encouraging  words,  foreign  general 
manager  Americo  Aboaf  announced 
an  18-week  o\erseas  sales  push,  the 
"Forv\ard  with  llni%ersal  Drive," 
which  will  embrace  40  of  U-I's  for- 

eign branches  and  run  from  Dec.  28 
to  May  2,  19S9. 

UA  Theatres  Shows  Loss, 

But  Sept.-Oct.  Are  Up  30% 
United  Artists  Theatre  Circuit,  Inc.,  suf- 

fered a  loss  of  S34 1,386  in  the  fiscal  year 
ended  Aug.  31,  1958,  as  compared  to  a  profit 
of  $219,435  for  the  previous  year,  but  busi- 

ness after  that  point  is  booming,  according 
to  president  George  P.  Skouras.  Earnings 
for  the  last  three  months  are  10  per  cent 
over  those  during  the  similar  period  last 
year,  while  business  in  September  and  Oc- 

tober is  a  whopping  30  per  cent  higher  than 
that  in  the  comparable  two  months  of  1957. 
And,  Skouras  predicted,  the  "future  opera- 

tions of  theatres  will  most  likely  be  profit- 

able." 
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COMPO  Gets  Confidence 

Vote;  Plans  To  Continue 
With  an  imposing  set  of  statistics  to  back 

it  up,  COMPO  received  a  full  vote  of  con- 
fidence at  a  meeting  of  its  membership,  ex- 
ecutive committee  and  board  of  directors  in 

New  York.  It  also  \oted  "reluctantly"  to 
release  special  counsel  Robert  W.  Coyne 
from  his  employment  contract,  moving  to 
retain  him  as  a  consultant.  The  report  of 
COMPO's  national  tax  committee,  presented 
by  Pat  McGee,  revealed  that  the  elimination 
of  the  Federal  ticket  taxes  will  result  in  a 
total  sa\  ings  to  the  industry — from  April  1, 
1955,  to  the  end  of  this  year — of  5706,000,- 
000.  It  was  estimated  that,  with  the  new 
tax  cuts  won  this  year,  the  savings  w  ill  reach 
51  billion  by  the  end  of  1959.  The  vote  of 
support  came  in  a  resolution  in  favor  of  the 
continuation  of  COMPO  as  "the  organiza- 

tion representing  the  entire  motion  picture 
industry  in  all  matters  of  mutual  accord." The  resolution  followed  a  number  of  indi- 
\idual  speeches  lauding  the  council  and 
stressing  the  need  to  keep  it  functioning, 
especially  with  regard  to  finances.  A  slate 
of  new  and  expanded  activities,  quite  pos- 
sibily  the  most  ambitious  yet  undertaken  by 
COMPO,  was  put  forth  by  Harry  Mandel, 
chairman  of  the  program  committee,  for  con- 

sideration at  the  meeting.  Final  action  on 
the  program — and  announcement  of  it — must 
wait,  however,  until  a  meeting  of  the  COM- 

PO triumvirate  (Samuel  Pinanski,  Abe 
Montague  and  Ben  Marcus)  and  the  newly- 
formed  ACE  shapes  future  policy  concerning 
matters  of  mutual  interest.  In  line  with  the 
need  to  maintain  a  solid  financial  base  for 
COMPO,  the  meeting  voted  to  retain  the 
financing  program,  with  the  same  collection 
method  as  has  been  used  in  the  past.  Short- 

ly after  Jan.  1,  a  dues  drive  will  be  initiated 
to  replenish  the  treasury.  The  dues  scale  is: 
Four-wall  theatres — up  to  500  seats,  S7.50 
annually;  to  750  seats,  511.25;  to  1,000  seats, 
518.75;  to  2,500  seats,  $37.50,  and  over 
2,500,  575.  Drive-ins— to  300  cars,  $7.50; 
to  500,  SI  1.25;  to  600,  $18.75,  and  over  600, 
S37.50.  In  addition,  a  report  was  delivered 
to  the  meeting  by  Emanuel  Frisch,  chairman 
of  a  committee  assigned  to  re\  ise  COMPO's bylaws.  One  of  the  major  changes  calls  for 
three  meetings  a  year — in  w  inter,  spring  and 
fall — of  the  executive  committee  instead  of 
the  one  or  two  a  year  held  in  the  past.  A 
report  by  Marcus,  who  presided  at  the  meet- 

ing, on  COMPO  administration,  praising 
COMPO's  staff  and  administration  highly, 
was  adopted  unanimously.  "It  would  require two  people  for  every  one  presently  employed 
if  we  were  obliged  to  fill  their  places,"  Mar- 

cus said  of  COMPO's  administration.  "Never 
have  so  few  done  so  much,  "  he  added. 

20th-Fox  Gives  Manulis 

'Blank  Check'  for  TV  Films 
20th  Centur\-Fox  president  Spyros  P. 

Skouras  handed  TV  producer  Martin  Manu- 
lis a  blank  check  to  create,  develop  and  pro- 

duce 15  properties — a  giant  $15  million  step 
by  the  film  company  into  the  field  of  tele- 

vision. In  turning  o\er  to  Manulis  access  to 
all  the  company's  facilities  and  staff,  Skouras 
predicted  that  in  time  his  company  "will have  an  equal,  or  better,  position  in  the  TV 
trade  as  we  now  have  in  the  motion  picture 
trade,  on  a  world  scale."  The  15  series, 
ranging  from  30-minute  situation  comedies 
to  90-minute  showcase  specials,  are  not  to 
be  made  for  the  National  Television  Asso- 

ciates network,  partly  owned  by  20th-Fox, 
but  w  ill  be  offered  on  the  open  market.  TCF 
Productions,  Inc.,  the  studio's  TV  subsidiary, will  continue,  but  its  name  will  be  changed 
to  20th  Century-Fox  Television.  The  cur- 

rently-produced TCF-TV  productions  will 
continue  to  be  made  as  long  as  there  is 
sponsor  interest,  Manulis  announced.  Charles 
Einfeld,  20th-Fox  vice  president  in  charge 
of  advertising  and  exploitation,  said  the 
reason  for  the  mo\e  into  TV  was  "to  make 
money."  He  pointed  out  that  20th-Fox  is  an 
"entertainment  company  in  business  to  pro- 

duce entertainment  of  all  sorts  .  .  .  and  obli- 
gated to  our  stockholders  to  earn  profits." Manulis,  41 -year-old  former  producer  of  the 

award-winning  "Playhouse  90"  series,  said 
he  may  personally  produce  two  of  the  series 
— "Festival"  and  "Profile."  He  hopes  to 
ha^■e  many  of  the  series,  none  of  which  will 
be  filmed  in  color,  ready  for  network  TV 
presentation  by  next  September.  The  Wil- 

liam Morris  Agency  and  Ir\  ing  Aaher,  vice 
president  of  20th-Fox  Television  will  nego- 

tiate all  sales  of  the  properties. 

S-W  'Holders  To  Vote  Jan.  8 

On  Officers'  Pacts,  Salaries 
Stockholders  of  Stanley  Warner  Corp.  will 

vote  on  the  re-election  of  three  directors — 
president  Simon  H.  Fabian,  executive  vice 
president  Samuel  Rosen  and  first  vice  presi- 

dent Nathaniel  Lapkin — and  a  modification 
of  the  company's  service  agreement  with 
Fabian  Enterprises,  Inc.,  at  the  annual  meet- 

ing, Jan.  8,  in  XX'ilmington,  Del.  The  agree- ment concerns  the  use  of  and  payment  for 
the  services  of  Fabian  and  Rosen  by  Stanley 
Warner.  Under  a  proposed  amendment  to 
the  agreement,  most  recently  extended  to 
Aug.  26,  1961,  the  definition  of  S-W  con- 

solidated net  profits,  used  to  tabulate  per- 
centage compensation  to  Fabian  Enterprises, 

"may  result  in  an  increase"  in  the  compen- 
sation. Therefore — because  S-W  stockholders 

had  been  advised  that  the  agreement  would 
not  be  changed  to  increase  the  remuneration 
w  ithout  their  approval — the  proposal  will  be 
voted  on  at  the  meeting.  Fabian  and  Rosen 
together,  under  the  ser^  ice  agreement  w  ith 
Fabian  Enterprises,  received  $225,605.52  for 
the  past  fiscal  year,  while  Lapkin  was  paid 
$126,900.  Harry  M.  Kalmine,  vice  president 
and  general  manager,  received  $90,860,  and 
Maurice  A.  Silver,  Pittsburgh-Cleveland  zone 
manager,  $50,050. 
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GEORGE  G.  KERASOTES 

The  new  TOA  president  read  ihe  na- 
tionally-circulated feature  story  and 

he  blistered.  George  Kerasotes  tired 
off  a  letter  to  Frank  Bartholomew , 
UPI  president,  chargin^^  that  the  stor\ 
was  "so  contrary  to  the  actual  status 
of  our  industry"  that  he  v\as  forced  to 
request  that  "corrective  action  be  insti- tuted which  will  counteract  the  er- 

roneous picture  left  with  the  public  by 
this  story."  The  feature,  based  on  the reduction  in  Hollywt>od  production, 
left  the  impression,  according  to  Kera- 

sotes, that  "our  industry's  future  is  in great  jeopard)  and  that  soon  very  few 
movies  will  be  available  to  the  pub- 

lic." This,  the  TOA  leader  stated,  is 
completely  antithetic  to  the  actual  sit- 

uation, a  story  "prepared  as  though 
sensationalism  were  the  objective — is 
so  contrary  to  the  normal  accuracy  of 
UPI's  service,  that  it  came  as  a  shock to  our  man)  members  throughout  the 
countr)."  Bartholomew  reportedly promised  to  look  into  the  charges. 

Industry  To  Stand  on  Code 

In  Rebuttal  To  Ad  Attacks 
.A  long  list  of  industr)  representatives  was 

scheduled  to  testify  at  the  two-day  public 
hearing  t)n  motion  picture  and  film  advertis- 

ing being  conducted  Dec.  18-19  by  the  New 
^'ork  State  Joint  Legislative  Committee  on the  Publication  and  Dissemination  of  Offen- 

sive and  Obscene  Material.  The  industr\ites 
were  expected  to  support  the  self-regulating 
Motion  Picture  Production  and  Advertising 
Codes  in  the  face  of  state  support  of  an  out- 

side form  of  censorship.  The  hearings  were 
scheduled  to  deal  with  "the  exploitation  of sex,  horror,  and  terror  in  motion  pictures 
and  motion  pictures  advertising,"  according lo  committee  chairman  Joseph  R.  Younglove. 
The  committee  was  already  on  record,  before 
the  hearing,  in  favor  of  additional  legisla- 

tion, which  it  said  was  needed  to  "curb 
salacious  and  misleading  advertising."  In- 

dustry forces  were  to  be  led  by  Gordon  S. 
White,  Advertising  Code  Administrator. 

THEY 

MADE  THE  NEWS 

Report  Loew's  Proxy  Fight 
Might  Be  Dropped  by  Green 
The  first  explosion  of  the  Loew 's-Green proxy  war  turned  out  to  be  a  dud,  apparent- 

l\  resulting  more  fror.i  a  r:)isunderstanding 
between  the  co.nibatants  than  an)  thing  else. 
It  started  when  Louis  A.  Green,  now  fight- 

ing the  battle  again't  Loew's  rnana  ;ement without  his  former  cohort,  Jerome        Xew - 

Wall  Street  rumors  late  last  week  indi- 
cated that  Louis  A.  Green  might  shelve 

plans  for  a  proxy  fight  against  Loew's, Inc.  The  dissident  director  issued  no 
statement,  but  it  was  understood  that  di- 

rector Ira  Guilden,  a  strong  supported  of 
president  Joseph  R.  Vogel,  was  attempting 
to  acquire  all  or  part  of  the  holdings  of 
Green  and  Joseph  Tomlinson,  who  last  year 
challenged  management  without  success. 

man,  obtained  an  order  in  New  '^'ork  Su- preme (^ourt  requiring  officers  of  the  com- 
pan)  to  show  cause  wh\  a  list  of  Loew's stockhi>lders  should  not  be  made  available  to 
him.  A  few  da)s  later,  Green  dropped  his 
action.  In  between,  this  is  what  transpired: 
Green  pointed  to  a  letter  from  Joseph  R. 
V'ogel,  presid<;nt  of  Loew's  stating  that  since 
the  company  viewed  a  prox\  contest  as 
"wasteful  to  the  corporation,"  it  would  not 
facilitate  it  in  any  wa)  beyond  the  require- 

ments of  the  law.  That,  claimed  Green,  had 
stopped  him  from  obtaining  copies  of  the 
stock  lists.  The  next  day,  Loew's  advised 
that  the  letter  had  nothing  to  do  w  ith  pro- 
viding  photo  copies,  and  that  such  copies  of 
the  lists  would  be  permitted.  So  Green 
dropped  the  action,  and,  for  the  time  being 
.11  least,  all  was  quiet  on  the  Loew's  front. 

Universal  Has  Slate  of  19 

Top-Drawer  Films  Already  Set 
I'niversal-International  has  alread)  slated 

19  film  productions,  representing  some  of  the 
most  expensive  negatives  ever  produced  b\ 
the  compan),  for  the  1958-59  selling  season, 
and  more  pictures  are  expected,  according  to 
Henry  H.  Martin,  general  sales  manager.  The 
selling  season  started  Nov.  1,  1958,  and  con- 

cludes Oct.  .M,  1959.  Included  in  the  list 
are  the  multi-million-dollar  vintage  to-pro- 
duction,  "This  Earth  Is  Mine,"  and  "Imita- 

tion of  Life,"  both  of  which  are  alread)  co.m- pleted;  the  S5  million  Byrna  productit)n  of 
Howard  Fast's  "Spartacus,"  scheduled  to  be- 

gin in  early  Januar),  the  co-production 
(Arvvyn)  of  "Pillow  Talk,"  also  set  to  roll in  Januar);  the  Car)  Grant  pr{)duction  of 
"Operation  Petticoat,"  and  ""Viva  Gringo," 
set  to  follow  "Spartacus"  as  a  B)  rna  co- 
production. 

[More  NEWS  on  Page  21] 
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A.  SCHNEIDER 

Tile  Ciolumbia  stockholders'  meet- ing was  brief  but  encouraging.  Much 
of  the  optimism  was  due  to  the  en- 

couraging words  of  president  A. 
Sthncicicr,  who  declared  that  C^olum- 
bia  is  looking  forward  to  "great  bene- 

fit" in  1959  earnings,  with  the  trend 
continuing  as  the  program  of  the  new 
administration  is  put  into  effect.  "We are  confident  of  great  benefit  in  the 
coming  vear,"  he  told  the  share- 
holde  rs,  "and  probably  toward  the  end 
of  this  (fiscal)  year.  "  The  chief  exec- utive attributed  the  previous  loss  to 
the  ""lack  of  pictures  caused  by  the 
death  of  Harr)  (^ohn,  "  his  predecessor as  president  of  the  company.  Colum- 

bia incurred  a  S4,897,330  loss  in  the 
\ear  ended  June  28,  1958,  as  com- 

pared with  a  S2, 25.^,103  profit  in  the 
prior  year.  Schneider  anticipated  ""a 
small  loss  or  a  small  profit  "  fro.m  op- erations in  the  second  quarter  ending 
this  month,  compared  to  a  net  loss  of 
S395,()()()  in  the  195^  quarter.  While 
all  the  buo)ancy  wafted  through  the 
home  office,  silence  was  the  bvvvord. 
After  25  minutes,  marked  significanti) 
by  a  dearth  of  questions  from  the 
Hoor,  Schneider,  obviously  pleased, 
remarked,  ""I  take  the  quiet  as  a  vote 
of  confidence  in  the  management 
team."  Then  he  adjourned  the  meeting. 

Gov't  Moves  Again  To  Halt 
Screen  Gems-Universal  Deal 
The  Government  reasserted  its  opinion 

that  "price-fixing"  between  competitors  is 
involved  in  the  sale  to  Screen  Gems,  Colum- 

bia subsidiary,  of  the  L'niversal  pre- 1948 
film  library  in  briefs  filed  in  1'.  S.  District Court.  The  briefs  supported  motions  made 
by  the  I'.  S.  Attornev  General  for  summar) judgment  and  or  a  preliminar)  injunction 
barring  further  distribution  of  the  L'niver- sal  films  to  TV  pending  trial  of  the  suit. 
Previously,  the  government  had  stressed  it 
would  not  hinder  any  agreements  on  Co- 

lumbia or  Universal  films  already  entered 
into  before  the  injunction  was  issued. 
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*CE  COMMITTEES  REPORT 

Its  potentially  powerful  motors  begin- 
ning to  hum,  the  American  Congress  of 

Exhibitors  marked  its  first  month  of  exist- 
ence by  achieving  permanent  status  and 

setting  up  a  program  of  action  designed 
to  sohe  the  most  basic  and  urgent  prob- 

lems confronting  exhibition. 

With  more  than  50  prominent  exhibi- 
tors representing  all  sections  of  the  coun- 

try in  attendance  at  New  York's  Hotel 
Astor,  on  December  12,  the  temporary 
Committee  of  26  was  dissolved  and  an  ad- 

ministrative committee  embracing  mem- 
bers of  the  defunct  group  and  all  ex- 

change area  chairmen  took  shape.  How- 
e\er,  the  six-man  executive  committee, 
\\hich  had  prepared  exhaustive  reports  on 
the  entire  range  of  exhibitor  problems, 
was  retained  on  a  permanent  basis. 

And  considering  what  it  had  wrought 
in  a  few  short  weeks  of  intensive  study 
and  labor,  it  deserved  the  status.  Its  re- 

ports, approved  unanimously  at  the  meet- 
ing, were  definite  proof  that  ACE  had 

dealt  itself  a  full — and  united — house  of 
exhibition. 

The  chairmanship  of  the  administrative 
committee  will  rotate  e\ery  three  months, 
as  w  ill  the  chairmanship  of  the  permanent 
executive  group,  with  one  man  serving  in 
both  positions  simultaneously.  S.  H.  Ea- 
bian,  chairman  of  the  original  Committee 
of  26,  was  selected  as  the  first  chairman 
of  the  two  committees. 

The  administrati\e  committee  authori- 
ized  its  executive  arm  to  meet  with  the 
trium\irate  of  COMPO  to  decide  which 
items  on  the  ACE  agenda  are  properly  the 
concern  of  the  council.  Fabian,  George 
Kerasotes,  Horace  Adams,  Sol  A.  Schwartz, 
Max  A.  Cohen  and  William  Eorman  will 
continue  to  ser\e  on  the  executive  com- 

mittee, along  with  their  alternates,  Eman- 
uel Frisch,  Albert  M.  Pickus,  Robert  J. 

O  Donnell,  Harry  C.  Arthur  and  Jack 
Kirsch.  In  addition,  an  organization  com- 

mittee was  organized,  to  be  headed  by 
O'Donnell,  with  the  other  members  to  be named  later. 

Implementation  of  the  objectives  of 
ACE  will  rely  greatly  on  "area  commit- 

tees patterned  after  the  War  Activities 
Committees,  "  according  to  Eabian.  The 
War  Activities  groups  were  established 
during  World  War  II  to  carry  on  the 
work  of  the  industry's  War  Activities 
Committee  at  the  grass-roots  level. 

Making  an  obvious  reference  to  COM- 
PO, Eabian  promised  that  a  "definite  ef- 
fort" will  be  made  to  avoid  duplication  by 

ACE  of  "anything  already  being  done  in 
any  field.  We  won't  encroach  on  any  area 
that  is  properly  COMPO's,  "  he  declared. 

As  for  ACEs  financial  status,  Fabian 
anticipated  a  paid  staff  which  would  run 
the  organization  in  a  New  York  office.  No 
budget  had  been  drawn  up  yet,  he  said, 
but  the  finance  committee  "is  working  on 
plans.  "  For  the  present,  the  five  partici- 

pating exhibitor  groups — Theatre  Owners 
of  America,  National  Allied.  Independent 
Theatre  Ow  ners  Association  of  New  York, 
Metropolitan  Motion  Picture  Theatres  As- 

sociation and  Southern  California  Theatre 
Owners  Association — ha\e  made  "nomi- 

nal" contributions  to  defrav  the  cost  of 
operations. 
With  the  sa::.c  spirit  of  unity,  ACE 

plans  to  meet  with  the  heads  of  the  film 
companies  to  discuss  producer-distributor- 
exhibitor  relations.  "The  approach  to  the 
companies  will  be  that  the  whole  industry 
is  in  trouble  and  certain  matters  that  affect 
us  keenly  can  be  soh  ed  around  the  table,  " 
Fabian  said.  Whether  or  not  the  proposed 
meeting  would  in\oIve  all  the  film  heads 
at  one  conference,  however,  remained  un- 

answered. Fabian  hinted  at  the  possibility 
that  legal  propriety  will  be  a  factor. 

But  all  at  once,  or  one  at  a  time,  "the 
power  and  strength  of  exhibition  will  be 
felt,"  he  \owed,  "because  exhibition  will 
speak  with  one  \  oice.  "  And  the  "one 
^■oice"'  rang  clearly  and  sharply  through 
the  meeting  rooms  in  the  Hotel  Astor,  as 
six  exhibitors  read  the  results  of  their  dili- 

gent studies  of  the  dilemmas  confronting 
theatremen  throughout  America. 

I  2  Maimers  Set  for 
Producer-Exhibitor  Meeting 

The  first  report  was  deli^  ered  b}'  Irving 
DoUinger,  alternate  for  Horace  Adams, 
chairman  of  the  producer-exhibitor  rela- 

tions committee,  who  is  abroad.  DoUinger 
listed  12  matters  be  discussed  at  the  meet- 
ing(s)  with  the  heads  of  distribution. 
They  are: 

(1)  Marketing  methods,  including  sales 
policies  and  terms — new  marketing  meth- 

ods will  not  be  opposed  by  exhibition  if 
they  are  equally  profitable  to  distributor and  exhibitor. 

(2)  Shortage  of  prints — print  shortage 
is  costing  distribution  a  great  deal,  be- 

cause long-established  runs  are  being  de- 
stroyed. 

(3)  Modernization  of  clearance  —  ex- 
hibition will  co-operate  with  distribution 

in  modernizing  clearances,  but  the  respon- 
sibility lies  with  the  latter. 

(4)  Clearances,  runs  and  availabilities. 

(5)  Development  of  new  stars — all  ex- hibition should  invest  a  certain  percentage 
of  its  playing  time  to  promote  new  faces. 

(6)  Advertising  —  each  film  company 
should  give  each  picture  to  a  different  ad 
agency,  and  the  companies  ought  to  spend 
part  of  their  ad  budgets  locally  on  cam- 

paigns for  post-first-run  playoffs. 
(7)  Pre-release  to  armed  forces  —  a 

solution  must  be  found  to  alleged  unfair 
competition  from  pre-release  to  services. 

(8)  Block  selling — there  is  no  objec- 
tion to  block  selling,  and  it  must  be  volun- 
tary on  the  part  of  exhibition. 

(9)  Price  fixing,  direct  and  indirect — (Continued  on  Page  JO) 

W/U  SlUDY  POST-' 48 
TV  PROBLEM — FORMAN 

The  committee  on  post- 1948  pictures 
on  TV,  headed  by  William  Eorman, 
restricted  their  report  to  this 
succinct  statement:  "It  is  clearly  ap- 

parent that  this  subject  more  than 
any  other  on  the  conference  agenda 
is  fraught  with  complex  legal  rami- 

fications. The  committee  will  under- 
take to  discuss  its  plans  with  the  ap- 

propriate go^  ernmental  agencies  and 
will  report  the  results  in  detail  as 

soon  as  practicable."" 
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'OOK. 
the  happiest  of  box-office  times  is 

|^)urs  with  the  picture  P^^IETY  hails  as  "a  click  yock-gatheri
ng 

!:b...  surefire  draw. ..  should  prove  alluring  marquee,  and  the 

o.  should  tinkle  happily. .  ./7o/  to  be  missed!" 

^NIEL  M.  AN6EL  presents 

:ennetm  jayne 

mEMANSFIELD 

i 

Wl  I  H 

HENRY  HULL  -  BRUCE  CABOT  -  RONALD  SQUIRE 
PRODUCED  BY  DIRECTED  BY  SCREENPLAY  BY 

DANIEL  M.  ANGEL  •  RAOUL  WALSH  •  ARTHUR  DALES 

available  for  special 
advance  sfiowing  in 

selected  s/iowcases 

on  New  Year's  Eve! 
MAKE  YOUR  PLANS  NOW! 
Get  With  20th  Today! 



ACE  COMMITTEES  REPORT 

ttuy  3Moviv  Company  Stocks^  Fabittn  Urges  Exhibitors 

(Continued  from  Page  H) 
price  fixing  by  distribution  is  opposed. 

(10)  Competitive  bidding  —  bidding 
should  be  instituted  at  the  request  of  one 
or  more  exhibitors  in  substantial  compe- 

tition with  each  other. 

((1)  Orderly  release  of  pictures — dis- 
tribution's reliance  on  holiday  playing 

time  had  proved  to  be  misplaced. 

(12)  Arbitration  systems — arbitration, 
including  such  subjects  as  clearances,  runs 
and  availabilities,  is  necessary. 

Fabian  Recommends  Ways 
To  Increase  Production 

Fabian,  chairman  of  the  committee  on 
ways  and  means  to  increase  production, 
put  forth  a  list  of  recommendations.  They 
included:  the  making  of  more  pictures; 
changes  in  the  Consent  Decree  so  that  the 
divorced  circuits  be  permitted  to  produce 
and  distribute  films,  with  the  right  of  pre- 

emption for  their  own  theatres;  the  place- 
ment of  more  foreign  films  on  the  Ameri- 

can market;  the  subsidization  by  exhibitors 
of  independent  producers  and  distributors, 
in  the  form  of  contractual  playdates  and/ 
or  money,  and  the  maintenance  of  all 
existing  sources  of  production  through 
financial  assistance  by  exhibition  to  floun- 

dering movie  companies,  or  acquisition  of 
the  stock  of  such  unstable  companies.  To 
implement  the  resolutions,  Fabian  pro- 

posed the  formation  of  a  standing  com- 
mittee, representative  of  all  exhibition.  He 

urged  all  exhibitors  "and  every  one  else 
with  a  stake  in  this  business"  to  purchase 
stock  in  production  companies  as  a  "con- 

crete manifestation  of  support  and  con- 
fidence in  the  management  of  these  com- 

panies." 
five  Steps  To  Oppose 
Alt  Forms  of  Toll-TV 

George  Kerasotes,  head  of  the  toll-TV 
committee,  proposed  five  methods  of  op- 

posing all  forms  of  toll  television,  whether 
by  air  or  cable.  They  were:  appropriate 
representation  before  all  proper  govern- 

mental agencies  to  oppose  all  toll-TV; 
authorization  of  the  committee  to  under- 

take all  necessary  action  in  banning  toll- 
TV;  authorization  of  the  committee  to 
engage  legal  counsel,  engineers,  econo- 

FABIAN 

mists  and  public  relations  men  in  the  fight 
against  toll-TV;  appointment  of  exchange 
area  chairmen  to  carry  on  a  grass  roots 
campaign  to  the  proper  governmental, 
civic  and  community  bodies,  stressing  the 
public  advantage  of  banning  toll-TV,  and authorization  of  the  committee  to  raise 
funds  to  carry  out  the  above  objectives. 

If  No  Gov't.  Agency  Aid, 
Ask  Congress,  Says  Schwartz 

Sol  A.  Schwartz,  chairman  of  the  com- 
mittee on  industry-government  relations, 

stressed  the  need  for  co-operation  between 
the  industry  and  either  specific  agencies, 
or — in  cases  where  such  agencies  are  not 
able  to  render  assistance — Congress,  itself. 
"This  is  no  time  for  modesty,"  he  ex- 

horted. "The  future  of  our  industry  at 
this  moment  is  extremely  precarious  and 
there  are  certain  areas  where  we  need  .  .  . 

help  from  government  agencies." 
Schwartz  recommended:  that  an  expres- 

sion be  solicited  from  the  Department  of 
Justice  that  group  picture  buying  and  sell- 

ing are  authorized  where  there  is  no  com- 
peting exhibitor  for  the  run  to  be  licensed, 

who  requests  picture  selling;  that  exhibi- 
tors not  now  permitted  to  do  so  be  al- 

lowed to  produce  films  and  distribute 
them  with  the  right  to  show  them  first  in 
their  houses;  that  the  injunction  in  the 
Consent  Decrees  prohibiting  pooling 
agreements  be  suspended  for  a  three-year 
period,  with  the  purpose  of  creating  pools 

to  sustain  business;  that  the  decrees  of 
Loew's  and  20th-Fox  be  amended  to  con- 

form to  the  decrees  of  the  other  producer 
defendants  in  Paramount  case,  thereby  al- 
loving  all  exhibitors  to  sit  on  their  boards 
of  directors,  and  that  the  lending  policies 
of  the  Small  Business  Administration  be 
liberalized  in  relation  to  theatres.  The 
committee  also  recommended  that  further 
study  be  given  to  a  proposal  by  Julius 
Gordon  that  Congress  be  requested  to 
grant  a  retroactive  accelerated  depreciation 
for  the  past  19  years  to  all  exhibitors. 

Cohen  Presents  Nine 
Industry  Research  Problems 

Nine  problems  in  the  field  of  industry 
research  were  outlined  in  the  report  pre- 

sented by  Max  A.  Cohen,  chairman  of  the 
research  committee.  They  were: 

(1)  The  amusement  dollar — the  object 
is  to  find  where  that  dollar  is  going  and 
how  much  is  going  to  movies. 

(2)  Advertising — the  errors  in  ads  must be  found  and  a  more  modern  approach 
taken. 

(3)  Marketing — the  best  method  of 
selling  the  film  product  must  be  found. 

(4)  Styling — development  of  new  con- 
cepts in  picture  production,  in  addition  to 

new  faces  in  all  branches  of  the  business, 
is  vital. 

(5)  Joint  distribution  and  exhibitor  re- search. 

(6)  Modernization — research  is  impor- 
tant in  the  attempt  to  modernize  theatres; 

this  can  be  achieved  partially,  perhaps, 
through  government  aid. 

(7)  Technological  development  — unless  there  is  a  co-ordinated  policy  to 
keep  equipment  manufacturers  in  business, 
the  future  will  see  no  equipment  to  be 
had — at  any  price;  in  addition,  research  in 
the  fields  of  large  screen  color  television 
and  magnetic  tracks  is  necessary. 

(8)  Finance  —  this  matter  should  be 
first  on  the  agenda;  financing  of  ACE  at 
the  organizational  level  will  afford  the 
group  the  stature  it  deserves. 

(9)  Advertising  stills — more  care  must 
be  taken  in  making  stills  for  pictures  to 
be  exhibited. 
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World-Wide  Tribute 

TO  Jack  L  Warner 

DECEMBER  28-APRIL  4 

The  World-Wide 
Tribute  to 

Jack  L.  Warner, 
in  which  every 

member  of  the 
Warner  Bros, 

organization  is 
participating,  is  our 
way  of  saying 
'Welcome  Back, 

Jack!"-And  we 
know,  from  the 

spontaneous 
and  enthusiastic 
expressions  already 
received  from  our 
exhibitor  friends 

throughout  the 
world,  that  it  is 
your  way  of  saying 
'Welcome  Back",  too. 
We  wish  publicly 

to  acknowledge 
with  warmest 

thanks  the 
wholehearted 

response  to  this 
tribute  to  the 

president  of our  company. 

AND  THE  BIG 

WARNER  WEEK 

FEB.  22-28! 
A  Warner  Bros. 
Picture  on 
every  theatre 
screen ! 



FINMaAL 

BULLETIN 
DECEMBER     22,  1958 

By  Philip  R.  Ward 
LIFE  GOES  TO  THE  MOVIES.  Show  business,  that  universal 
repository  for  soft  hearts  and  hard  money,  has  seldom  been  the 
subject  of  a  more  searching  economic  biography  than  Ernest 
Havemann's  commentary  which  serves  as  the  highlight  of  Life 
Magazine's  long  and  laudable  look  at  the  status  of  U.  S. entertainment. 

Because  the  fat  of  author  Havemann's  discourse  is  taken 
up  with  the  curious  fiscal  folkways  at  loose  in  the  motion  pic- 

ture crafts,  we  deem  it  well  to  reprint  certain  excerpts  con- 
tributing our  own  comment  as  we  go  along.  Agree  or  disagree, 

a  debt  is  owed  Mr.  Havemann,  who  at  times  drops  economic 
ditca  like  a  freewheeling  Thorstein  Veblen,  for  his  abuse  of 
several  scared  cows  and  for  otherwise  defrocking  some  pious 
myths  that  have  been  around  far  too  long. 

For  instance,  says  Mr.  Havemann: 
"Far  from  being  devotees  of  the  arts,  most  of  the  people  who 

really  write  show  business  history  are  devotees  of  double-entry 
bookkeeping.  Many  of  them  do  not  particularly  like  shows.  " 

Say  we:  False.  Mr.  Havemann  should  know  better  than  to  fall 
for  the  trite  and  superficial  bit  about  the  ascendency  of  business- 

man in  entertainment  commerce.  By  far  the  most  successful 
producers  are  those  in  whom  an  instinct  for  the  arts — if  not  of 
the  classical  or  aesthetic  variety,  at  least  the  not  inconsiderable 
arts  of  hoopla,  hokum  and  showmanship — burns  fiercely. 

0 

Says  he:  "The  movies,  though  they  have  lost  half  their  cus- 
tomers in  the  last  10  years,  are  still  the  biggest  of  all  (show- 

business)  and  doing  far  better  than  all  the  recent  hand-wring- 
ing in  Hollywood  would  indicate.  " 

Say  we:  True.  Seldom  has  a  manufacturing  industry  lost 
fully  50%  of  its  previous  market  and  yet  managed  to  maintain 
profit  levels  almost  equal  to  that  previously  recorded,  and  in 
some  instances  higher.  However,  this  applies  purely  to  manu- 

facturing (Hollywood)  not  the  exhibition  industry,  despite 
Havemann's  assertion  that  "There  are  still  just  many  movie 
theatres  in  the  U.S.  as  ever:  close  to  19,000"  .  .  .  thanks  to 
drive-ins  and  suburban  theatre  construction. 

0 

Says  he:  "But  what  makes  show  business  (and,  of  course, 
movies)  irresistible  to  most  of  its  practitioners  is  not  so  much 
its  size  as  its  unpredictability.  " 

Say  li  e:  True,  but  weasel  words.  It  is  axiomatic  that  the  one 
certainty  is  uncertainty.  And  it  is  equally  an  axiom,  as  Have- 

mann asserts,  that  "in  our  increasingly  staid  and  regulated 
economy,  show  business  is  one  of  the  few  remaining  frontiers 
for  the  man  who  hopes  to  start  out  with  a  dime  today  and  be 
a  millionaire  by  the  end  of  the  week."  The  ultimate  lure,  as 
expounded  by  Max  Lerner,  is  that  show  business  is  (surpris- 

ingly when  you  think  about  it)  the  last  outpost  for  the  free,  un- 
trammeled  laisscz  faire  spirit.  In  no  other  endeavor  does  the 
human  will  enjoy  such  liberty  of  individual  expression. 

0 

Says  he:  "But  for  some  strange  reason  show  business  tends  to 

be  both  pessimistic  and  hypochondriacal.  The  people  in  it  are 

always  predicting  its  imminent  demise.  " 
Say  we:  So  true.  And  the  only  ready  explanation  is  that 

perhaps  the  emotional  threshold  of  those  attracted  to  show 
business  is  a  degree  or  two  lower  than  their  brethern  in  hard- 

ware. Down  deep  there  are  probably  insecurity  feelings  stem- 
ming from  the  gossamer  structure  of  the  business.  Notwith- 

standing, Mr.  Havemann  calls  §liow  business  a  $4  billion  indus- 
try; as  such  "more  important  economically  than,  for  example, 

coal  mining  or  air  transportation." 0 

Siiys  he:  "Indeed  the  moving  picture  is  probably  the  greatest 
money-making  device  ever  invented.  " 

Say  we:  False.  It  is  exceeded  by  the  U.S.  Mint's  printing machinery. 

0 

Siiys  he:  "For  the  businessman  who  has  been  smart  enough 
to  roll  with  the  punch,  the  Hollywood  depression  is  the  best 

thing  that  ever  happened." 
Say  we:  True — for  the  individual  producer-capital  gains-busi- 

nessman. For  income-reporting  film  companies — no.  Have- 
mann reports  that  prior  to  1953  just  five  films  grossed  as  much 

as  $10  million;  since  then  nine  films  have  made  the  grade,  some 
through  independent  production.  The  problem  faced  by  the 
majors  is  quantity  output.  Thus,  out  of  a  total  of  say  30  films 
a  couple  may  attain  blockbuster  proportion,  but  profits  are 
diluted  by  the  returns  on  the  balance  of  product,  and  of  course, 
by  the  risk  of  failures.  Quantity  production  is  still  the  sine  qua 
110)1  of  the  business. 

0 

Says  he:  "It  is  generally  conceded  among  the  movie  makers 
that  television  has  forever  banished  the  B-picture  and  that  only 
the  most  beautifully  written,  expensively  cast  and  lavishly  pro- 

duced 'blockbusters'  make  any  money.  " 
Say  we:  ?????.  A  great  philosphical  debate  now  rages  with 

regard  to  this  subject.  Not  all  those  espousing  the  blockbuster 
theory  dare  to  put  money  where  their  conviction  lie.  The  rea- 

son: failure  means  you  go  broke  faster.  This  emotional  mecha- 
nism maintains  a  balance  between  occasional  extravagance  and 

the  greater  quantities  of  less  costly  fare.  Many  still  hold  cost 
is  not  the  final  criterion,  quality  is. 

0  o 
UNIVERSAL  DEAL  CONFIRMED.  Milton  R.  Rackmil  final- 

ly confirmed  the  fact  that  he  was  negotiating  for  the  sale  of  the 
Uni\ersal  studio — by  announcing  consummation  of  the  long- 
pending  deal  with  MCA.  The  price  for  the  real  estate  was 
SI  1,250,000,  and  Universal  takes  a  long-term  lease  on  the  lot. 
Since  the  funds  acquired  through  this  sale  will  be  poured  back 
into  the  production  of  an  array  of  important  films,  it  is  a  deal 
in  which  motion  picture  exhibitors  can  rejoice.  There  had  been 
considerable  concern  about  the  possibility  that  Mr.  Rackmil 
might  be  pulling  out  of  the  production  business. 
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is  obvious  that  the  taste  of  today's 
moviegoing  public  is  for  "something  dif- 

ferent" in  screen  entertainment.  We  have 
seen  how  they  have  taken  to  the  kind  of 
well-seasoned  meaty  drama  dished  out 
by  such  expert  literary  chefs  as  Tennes- 

see Williams  and  William  Faulkner,  whose 
fare  was  once  regarded  as  indigestible 
for  the  delicate  constitution  of  the  so- 
called  "mass  audience".  But  in  this  un- 

usual movie  market  of  today,  it  seems 
that  the  mass  audience  has  come  of  age 
and  desires  to  partake  of  film  fare  that  is 
seasoned  to  adult's  taste. 

The  film  selected  as  the  Blue-Chip  Pro- 
duction of  this  issue  is  that  kind  of  a  dish 

— a  slice  of  life  revealed  in  bold,  frank, 
adult  terms.  "Anna  Lucasta",  from  the 
stage  play  that  captivated  audiences  on 
Broadway  and  in  London  for  more  than 
seven  years,  is  now  a  motion  picture^— 
and  in  the  hands  of  United  Artists'  promo- 

tion-minded organization,  if  promises  to 
achieve  new  boxoffice  fame. 

Philip  Yordan,  himself,  has  adapted  his 
famous  play  without  stinting  on  any  of 
the  realism  or  boldness  that  made  it  such 

a  renowned  stage  success.  Producer  Sid- 
ney Harmon  and  director  Arnold  Laven 

drew  from  every  creative  tap  at  their 
disposal  to  preserve  the  integrity  of  the 
original.  Thus,  it  was  inevitable  that 
"Anna  Lucasta"  would  turn  out  to  be 
something  really  "different"  in  movie 
fare. 

Producer  Harmon  hewed  right  to  the 
offbeat  theme.  He  forsook  all  orthodox 
casting  notions  by  offering  the  two  juiciest 
acting  plums  in  "Anna"  to  Eartha  Kitt  and 
Sammy  Davis,  Jr. — more  at  home  on  a 
night  club  floor  than  under  the  klieg 
lights  of  a  movie  set. 

A  reliable  indication  of  how  the  voting 

will  go  was  an  advance  comment  on  Davis' 
new  role  from  a  long-time  top  director: 
"The  most  amazing  switch  debut  since  a 
singer  called  Sinatra  went  dramatic  in 
'From  Here  to  Eternity'."  It  wouldn't  sur- 

prise many  insiders  if  "Anna  Lucasta" 
enjoys  similar  success. 
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The  first  glimpse  anyone  catches  of  the 

art  created  on  the  United  Artists'  drawing 

boards  for  "Anna  Lucasta,"  reveals  the 
film's  theme.  The  curvaceous  forms  v\/hich 
emerge  boldly  from  the  ads  and  the 

posters  cry  out  "Anna's"  tragic  story — 
the  seamy,  sordid  tale  of  a  girl  v/ho 

"v/ent  v^rong",  a  v\/aterfront  tramp. 

Having  chosen  the  most  appropriate 
blending  of  black  and  gray  tones  and 
shadows  to  create  the  lusty — and,  at  the 
same  time,  pathetic — atmosphere  of  the 
streetwalker,  the  artists  bent  to  the  task 
of  presenting  the  female  form  set  against 
these  shades  in  a  most  provocative 
manner.  The  results,  a  sample  of  which 
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is  shown  above,  provide  some  of  the  most 
surefire  eye-catchers  of  the  new  season. 

Walking  the  waterfront  wharves  or 
just  tossing  a  saucy  hip  to  the  reader  as 

she  saunters  away,  "Anna"  is  every  inch 
the  wicked  wench,  while  her  sailor  sweet- 

heart lingers  in  the  background 

The  partially  undraped  figure  of  Anna^ 
back  to  the  viewer,  seen  here  at  the  right 
is  the  motif  of  many  of  the  ads.  This  must 
strike  many  as  a  tragic  figure.  As  a 

matter  of  fact,  most  of  the  art  on  "Anna 
Lucasta",  for  all  its  display  of  anatomy, 
has  a  plaintive  quality,  an  element  that 
many  spectators  will  find  inherent  in  the 
central  character  herself. 



Right,  is  an  illustration 
that  vividly  conveys  a 
wild,  lusty  moment  in 
"Anna  Lucasta".  The 
artists  have  captured 
most  effectively  the 
happy  desire  in  Sammy 
Davis'  face  and  the 
pained  passion  of  his 
girl  as  they  embrace,  as 
if  for  the  last  time. 

X
:
 

\ 

Here,  Anna's  pathetic  plight  is  most  apparent.  As  she 
lies  writhing  in  agony,  all  the  torments  of  her  unhappy 
life  emerge  from  her  tortured  body  in  a  pity-provoking 
portrait.  Her  life,  while  pictured  as  a  wild  joyride  in 
some  scenes,  is,  nevertheless,  an  unhappy  one — and 
the  illustration  captures  her  pain  most  effectively. 
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All  of  the  material  flowing  from  the  energetic. 
United  Artists  showmanship  team,  headed  by 
Roger  H.  Lewis,  national  director  of  advertising, 
publicity  and  exploitation,  bears  the  familiar  UA 

stamp:  it's  hard-hitting  with  a  lively  flair  for  the 
original.  The  campaign  for  "Anna  Lucasta"  is  no 
exception.  Powered  by  the  forceful  advertising 
push  displayed  on  these  pages,  UA  has  turned  up 
the  heat  full-blast  to  make  "Anna"  one  of  the 
bywords  of  1 959,  saleable  movie  merchandise. 

ADS  thai 

ipirSTHATRED-HOTI 

PICTURE  ABOUT  THAtI 

NIGHT-TIME  GIRL! 

»A  Km 
SAMMY  DAVIS,  JR. 

as"Daniiy" 

or  a.  picture  lilsie 

[ARM  Kin 

P^SAMMy 
JR.  as  "Danny" 

Fashioning  an  advertising  campaign  that  will 
produce  the  maximum  in  boxoffice  appeal  for  a 

film  as  offbeat  as  "Anna  Lucasta"  calls  for  the 
ultimate  in  industry  and  ingenuity-  There  is  no 
lack  of  these  qualities  in  the  United  Artists  pro- 

motion department — as  witness  the  superb  ads 
shown  here. 

Frank,  hard-hitting  copy  is  designed  to  blend 
perfectly  with  the  realistic  art.  It  is  so  forthright 
and  full  of  audience-stimulating  impact,  in  fact, 
that  UA  was  forced  to  argue  its  right  to  place 

the  ads  in  Chicago's  daily  newspapers  prior  to 
the  film's  opening  there. 

The  UA  boxofficers  spared  no  promotional 
horses  in  applying  a  strange  type  of  brutality  to 

the  copy^  a  give-it-to-them-straight  type  of  copy 

Page  U       Film  BULLETIN    December  22,  1958 



writing  that  bids  fair  to  stir  the  interest  of  news- 
paper readers  everywhere. 

Anna  dances  with  her  man  through  the  hazy 
pall  of  a  waterfront  bar,  and  the  stark  copy 

urges  her  on  relentlessly:  "Go  ahead  gal,  go 
ahead  .  .  .  Wrap  your  wiggling  hips  in  a  bright 

tight  dress  .  .  " 
She  stretches  out  in  a  pain-wracked  pose  sur- 

rounded by  some  excellently  integrated  copy. 

"The  Blistering  Story  That  Undresses  The  Heart 
Of  A  Tramp!"  shouts  the  print,  snowballing 
larger  and  larger — and  bolder  and  bolder — as 
it  works  its  way  to  a  climax.  Until  a  woman  can 

be  made  to  appear  more  pathetic  and  vulner- 
able to  the  probing  eye  of  the  camera,  Anna 

Lucasta  supine,  covering  her  weeping  face  with 
her  hand,  will  have  to  do. 
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A  letter  to  father  Joe  (Rex  Ingram)  from  his  old 
friend  Otis  Slocum  arrives  at  the  Lucasta  home  in  Los 
Angeles.  Slocum  is  sending  his  son,  Rudolph  (Henry 
Scott),  armed  with  $4,000  to  catch  a  bride.  Frank 

(Frederick  O'Neal),  a  son-in-law,  promptly  starts  con- 
niving to  get  the  money.  He  decides  to  offer  up  Joe's 

wayward  daughter,  Anna  Lucasta  (Eartha  Kitt),  as  the 
bride.  Joe  is  opposed,  having  thrown  her  out  of  the 
house  two  years  before  for  tramping.  The  family,  how- 

ever, convinces  Joe  to  bring  her  back  from  her  sleazy 
bar-hangout.  He  persuades  Anna  to  return  home,  de- 

spite the  protests  of  her  old  sailor-flame,  Danny  Johnson 
(Sammy  Davis,  Jr.).  Her  intended,  Rudolph,  likes  the 
Lucasta  home  and  falls  for  Anna.  She,  after  some  hesi- 

tation, accepts  his  marriage  proposal.  On  the  day  of  the 
wedding,  Joe  passes  up  the  celebration  for  a  visit  to  the 
dean  of  the  college  where  Rudolph  is  to  start  teaching. 
There,  in  a  fit  of  incestuous  jealousy,  he  spills  the  beans 

about  Anna's  past.  When  Rudolph  leaves  Anna  alone 
in  the  house  to  check  out  of  his  hotel,  Danny  comes  in 
response  to  a  letter  Anna  had  written  him  when  still 
unsure  of  her  future  husband.  She  tells  Danny  to  go, 
but  he  refuses.  Joe  returns  to  interrupt  their  quarrel 
with  the  news  that  the  dean  of  the  college,  having 

learned  of  Anna's  former  exploits,  has  nixed  her  hus- 
band's job.  Anna,  revealing  that  Rudolph  knows  all, 

decides  to  spare  him  further  trouble  and  leaves  with 
Danny.  The  pair  soon  decide  to  go  to  Brazil  on  the 
trousseau  money  provided  by  Rudolph.  Returning  to 
pick  up  the  cash,  they  find  Joe  dying  in  the  house.  Be- 

fore the  end,  he  blesses  her.  It  is  then  that  Danny, 
realizing  Anna  is  not  for  him,  leaves  without  her.  Ru- 

dolph, returning  with  the  family  from  church,  sees 
Danny  drive  off.  With  a  start,  he  races  past  the  group 
and  into  the  house. 



Davis  tries  to  stop  Anna  from  striking  her 
father,  after  she  learns  that  he  has  wrecked  her 

chance  for  a  decent  life. 

^fm  the  ̂ ctipt . . . 

Eartha  Kitt,  as  Anna,  tells  Sammy  Davis,  Jr., 
her  old  beau,  Danny,  that  it's  all  over: 

DANNY  (grabbing  her) — You  can't  get  away 
from  it.  Anyone  looking  for  it  can  see  it  in  your 
eyes  like  I  did,  the  first  flash  I  got  of  you.  You 
don't  belong  to  one  guy.  You'll  never  stick  to 
one  guy.  You  can't. 

ANNA  (breaking  away) — I  can.  I  will,  damn 
you!  I  know  you,  you're  only  trying  to  scare  me. 

DANNY — I'm  trying  to  save  you  a  lot  of 
grief,  baby,  (grabbing  her  shoulders)  You're 
one  of  us — we're  the  real  stuff — people  like 
you  and  me.  Many's  the  time  we've  set  the 
earth  on  fire  together.  Stick  to  me  and  we'll burn  it  up. 

■^F"    In    rare    moment   of   serenity,    Eartha  Kitt 
takes  time  out  to  study  script  In  quiet  of  her 

dressing  room. 
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Cjifl-^ilge  prodtictif 
SUPPLEMENT 

The  Producer 

UA  SHOWMEN  KEEP  THE 

CONTROVERSY  BOILING 

Typical  of  the  aggressiveness  of  the  United  Artists  promotional 
staff  is  its  ability  to  come  to  firm  grips  with  a  thorny  problem  and, 

more  often  than  not,  end  up  by  turning  the  situation  to  its  advan- 
tage. That  is  exactly  what  happened  in  the  recent  heated  contro- 

versy over  publication  of  the  "Anna  Lucasta"  ads  in  the  Chicago 
dailies  immediately  before  the  picture's  opening  in  that  city.  Turned 
down  without  an  explanation  by  the  editors,  chief  showman  Roger 

H.  Lewis  leveled  charges  of  "censorship  of  the  press"  which  set  off 
a  small  blaze  and  resulted  in  acceptance  of  the  ads,  with  some  minor 
changes  in  the  copy.  More  important,  from  a  promotion  stand- 

point, the  flames  began  to  spread  throughout  the  industry,  and  even 
beyond.  Film  BULLETIN  published  a  feature  story  on  the  contro- 

versy, questioning  the  morality  of  the  newspapers'  attitude  and 
commending  UA  for  its  decision  to  stand  on  its  ads  instead  of 

"serving  up  a  slice  of  Tennessee  Williams  to  people  looking  for  a 
pleasant  family  picture."  Advertising  Age  picked  up  our  story,  and 
admitted  that  "there  seems  to  be  some  merit  to  this  argument " 
by  Film  BULLETIN. 

Controversies  about  Anna 
have  raged  all  over  the  world - 
wherever  the  play  has  been 
staged.  By  now,  everybody 
knows  what  kind  of  a 
woman  she  is... that 
there  are  woman  like 
Anna -and  always 
will  be. 

Soon  you'll  see  her  on  the  screen! 

Q/Kim 

Tht  advertising 
which  has  been  prepared 
(or  this  film has  been  rejected 
by  this  newspaper. The  words  that  describe 
the  woman  known  as 
ANNA  LUCASTA  will  not 
be  seen  by  the  readers of  this  newspaper. 
World  renowned as  a  stage  play, 
ANNA  LUCASTA  was 
always  controversial... but  never  successfully banned.  As  a  film 
it  is  still  utterly  frank and  still  an  exciting 
piece  of  entertainment. 

Above:  One  of  the  special  ads  used  to 
contest  the  Chicago  newspapers'  censor- 

ship of  UA's  regular  campaign.  Left:  a 
teaser  ad  that  plays  up  controversy  angle. 

A  staunch  advocate  of  the  theory 
that  movies  in  today's  selective  market 
must  aim  abo\e  the  so-called  "12-year- 
old  mentality,  "  Sidney  Harmon  has  de- 

li \ered,  in  "Anna  Lucasta,"  what 
amounts  to  a  vital,  breathing  testimon- 

ial to  this  position.  Like  his  previous 

production  for  United  Artists,  "God's Little  Acre",  from  the  controversial 
Erskine  Caldwell  novel,  "Anna  Lucas- 

ta" bears  the  Harmon  stamp  of  offbeat 
artistry.  And  this  latest  offering  of  the 
51  year-old  producer  represents  even 
more  of  an  experiment,  from  its  bold 
theme  to  its  unusual  casting. 

The  Director 

Director  Arnold  Laven's  road  to  suc- 
cess as  a  director  has  been  marked  by 

hard,  grind-it-out  experience  ever  since 
he  began  his  film  career  in  the  mail 
room  of  Warner  Bros,  in  1940.  In  the 
Army  he  gained  valuable  practical 
know-how  in  a  motion  picture  unit.  In 
1945,  he  returned  to  Hollywood  as  a 
script  super\isor  and  dialogue  coach, 
tried  his  wings  in  TV,  then  back  to 
movie  making.  "Anna  Lucasta"  is  the 
high  point  of  his  career  thus  far.  Above, 
Laven  explains  a  scene  to  star  Eatrha 
Kitt,  while  Henry  Scott  looks  on. 
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Nat'l  Theatres  Asks  OK  of 
NTA  Acquisition;  Net  Down 

Despite  ttie  distintt  possibilitj  ihat  the 
Federal  Court  will  not  approve  the  proposed 
National  Theatres  purchase  of  National  Tele- 
tilm  Associates — a  plan  already  appro\ed  b\ 
the  Justice  Department — NT  president  John 
B.  Bertero  announced  that  his  companv  is 
seekini;  stockholder  appro\al  of  the  deal.  In 
a  letter  to  all  shareholders,  Bertert)  notified 
them  that  there  will  be  a  special  stock- 

holders meeting  Jan.  8,  1959,  at  which  time 
the  proposal  will  be  \oted  on.  Bertero  said 
the  plan,  alreadj  appro\ed  by  the  board,  was 
"in  furtherance  of  the  company's  policy  of di\ersifying  its  activities  in  the  fields  of  tele- 

vision, radio  and  other  entertainment.  "  Pros- 
pects of  federal  court  approxal  of  the  merger 

had  dipped  sharply  when  Federal  District 
Court  Judge  Edmund  L.  Palmieri  refused  to 
sign  the  proposed  order  and  instructed  gov- 

ernment attorneys  to  submit  further  informa- 
tion on  the  situation  continuing  the  hearing 

until  Dec.  19.  Coincidental  with  his  report 
to  stockholders,  Bertero  announced  a  net  in- 

come of  SI, 302,000  (S.48  per  share)  for  the 
year  ended  Sept.  .^0,  1958,  as  compared  with 
82,266,000  (S.84  per  share)  in  the  previous 
\ear.  "Present  indications  are  that  earnings for  the  first  quarter  of  the  new  fiscal  year 
will  show  an  improvement  over  the  earnings 
(or  the  comparable  quarter  last  year," Bertero  said. 

Zanuck  Expresses  Faith  in 

Future,  Despite  Rising  Costs 
Despite  his  belief  that  rising  salary  costs 

for  top  stars  will  keep  right  on  rising,  pro- 
ducer Darryl  F.  Zanuck  recently  painted  a 

bright  picture  of  the  future  of  the  industr>-. 
He  reported  a  great  deal  of  enthusiasm,  par- 

ticularly for  American  films,  by  the  public, 
as  well  as  film  makers,  in  England,  France 
and  Italy,  with  long  lines  at  the  boxoffice 
abroad  as  substantial  proof.  Zanuck  pointed 
to  such  factors  as  longer  production  time  in 
making  a  picture  and  progressively  severe 
tax  rules  which  make  it  untenable  financially 
for  stars  to  appear  in  numerous  films  as 
reasons  for  the  ever-increasing  difficulty  in- 

volved in  production.  The  tax  pressure,  said 
Zanuck,  led  to  the  system  of  participation, 
now  wide-spread.  And  while  he  noted  that 
his  DFZ  Productions  Co.,  had  never  given 
a  star  participation  in  profits,  he  would  not 
deny  the  possibility  of  it  occurring  in  the future. 

Columbia  Shows  Profit 

For  13-Weeks  To  Sept.  28 
Columbia's  net  profit  for  the  13  weeks 

ending  Sept.  27,  1958,  was  S3 19,000,  com- 
pared to  last  year's  loss  of  S425,000.  In  is- suing the  statement,  company  president  A. 

Schneider  said  that  a  deal  Columbia  con- 
summated Oct.  3,  1958,  for  the  sale  of  its 

film  laboratory  to  Pathe  Laboratories  resulted 
in  a  non-recurring  net  profit  of  52,679,000. 
He  added  that  the  transaction  will  be  re- 

flected in  the  net  earnings  for  the  six  months 
ending  Dec,  1958. 

THEY 

MADE  THE  WEWS 

HEADLINEH 

ROBERT  W.  COYNE 
In  a  wa\,  the  testimonial  luncheon 

tendered  Bob  Coyne  at  New  ̂ 'ork's Astor  Hotel  was  not  so  much  a  gush\ 
farewell  as  a  giant-"thank  you"  com- ing from  more  than  350  executives 
and  representatives  of  the  industrv'. The  thanks  was,  to  almost  everyone 
present,  clearly  in  order.  Now  that  he 
was  about  to  embark  on  a  six-\ear's term  of  service  for  the  Distilled  Spirits 
Institute,  a  full  appreciation  of  Bob 
Coyne's  service  to  movie  business  was realized.  The  testimonial  was  the  least 
the  industry  could  do  for  a  man  who 
had,  in  a  little  over  three  years, 
through  his  ingenuity  and  diligent  ef- 

forts, had  contributed  immensely  to 
the  effort  that  saved  it  a  cool  S"06 
million,  with  indications  that  the  sa\- 
ings  would  mount  to  SI  billion  by  the 
end  of  1959.  As  he  was  presented  a 
solid  silver,  fi\e-piece  coffee  set  by 
Si  Fabian,  on  behalf  of  COMPO, 
Coyne  told  the  gathering,  particularly 
the  exhibitors,  that  their  recently  uni- 

fied course  of  action  would  ultimately 
solve  the  industry's  problems.  "You 
are  on  your  way,"  he  declared.  As  for his  future  relationship  v%ith  movie 
business,  Coyne  is  expected  to  ser\e  as 
a  \aluable  consultant. 

20th  Buys  into  Todd-AO Twentieth  Centurv-Fox  signed  an  agree- 
ment to  purchase  all  {)f  an  initial  issue  of  4 

per  cent  preferred  stock  in  the  Todd-AO 
Corp.,  for  S600,(>00,  it  was  reported  last 
week.  An  unnamed  official  of  Magna  Thea- 

tre Corp.  said  20th-Fox  also  acquired  rights 
to  film  at  least  one  picture  a  year  in  the 
w  ide-screen  process  for  the  next  sex  en  and 
one-half  \ears. 

Sale  of  U  Studio  Confirmed; 

Funds  Go  Into  Films— Rackmil 
Confirming  rumors  that  had  been  Hying 

about  the  industry  ft)r  weeks,  Milton  R. 
Rackmil,  president  of  Universal  Pictures  Co., 
Inc.,  announced  the  sale  of  U  s  real  estate  in 
Universal  City,  Calif.,  for  $11,250,000  to 
Music  Corporation  of  America,  Inc.  At  the 
same  time.  Universal  announced  it  will  lease 
back  the  studio  facilities  for  the  continuance 
of  its  full  production  program  without  inter- 

ruption. Rackmil,  who  made  the  announce- 
ment jointly  with  Lew  W'asserman,  of  MCA, 

said  the  deal  will  strengthen  the  studio's 
competitive  position  in  the  industry  and 
further  assure  exhibitors  throughout  the 
world  of  a  steady  flow  of  product  from  the 
compan\.  The  Lniversal  president  said  the 
name  of  the  studio  v\ill  be  retained,  and 
additional  personnel  will  be  acquired  (as  a 
result  of  the  transaction).  In  the  same  breath, 
he  buried  rumors  that  U  would  sell  control 
of  the  company,  retire  its  preferred  stock  or 
merge  with  Decca.  L  niversal,  said  Rackmil, 
"is  in  business  to  sta\  .  " 

Jackter,  Kastner  Col.  v.p.'s; 
Jaffe  Sees  6-Months  Profit 

Following  the  re-election  of  nine  directors 
of  Columbia  Pictures  by  the  stockholders  at 
the  annual  meeting,  the  board  named  two 
new  vice  presidents — Rube  Jackter,  general 
sales  manager,  and  Lacy  W".  Kastner,  presi- dent of  Columbia  Pictures  International,  and 
declared  both  stock  and  cash  di\  idends.  First 
\ke  president  and  treasurer  Leo  JatTe  said, 
following  the  meeting,  that  the  company  may 
be  in  the  black  for  the  six  months  ending 
Dec.  27,  but  not  by  a  great  deal.  Directors 
re-elected  were  Schneider,  Leo  M.  Blancke, 
A.  Montague,  Donald  S.  Stralem,  Alfred 
Hart,  Abraham  M.  Sonnabend,  Ralph  M. 
Cohn,  Mendel  B.  Silberberg  and  Leo  Jaffe. 
The  board  declared  a  2.5-per  cent  stock  divi- 

dend on  its  outstanding  common  stock  and 
stock  and  voting  trust  certificates  for  com- 

mon stock,  payable  Jan.  30,  1959,  to  stock- 
holders of  record  Dec.  26,  1958.  The  board 

also  declared  the  regular  quarterly  dividend 
of  Sl.06'/4  on  the  S4.25  cumulative  preferred 
stock,  payable  Feb.  16,  1959,  to  stockholders 
of  record  Feb.  2,  1959.  Stixkholders  ratified 
an  employment  contract  and  stock  options 
for  Jaffe,  first  vice  president  and  treasurer, 
and  for  Samuel  J.  Briskin,  vice  president  and 
general  manager  of  studio  operations.  Jaffe's contract  runs  se\en  years  at  SI, 500  weekly. 
Jaffe  said  Columbia's  subisidiary.  Screen 
Gems,  "is  doing  very  well."  He  added  that he  expects  an  increase  in  gross  and  operating 
revenues  from  that  company  in  the  fiscal 
year  ending  next  June.  Screen  Ciems  grossed 
528,000,000  in  the  year  ended  June  28,  1958, 
and  Columbia's  theatrical  division  earned 
585,000,000,  for  a  total  of  5 1 1 3,0O(M'O0.  Last 
\ear's  total  gross  for  the  two  branches  was 
5101,000,000. 
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House  Dn  Haunted  Hill" 

StuUM  'RdUU^  O  O  O 
Introduces  "Emergo"  gimmick,  which  should  attract  the 
thrill  fans  in  droves.  Film  itself  is  good  enough  chiller, 
starring  Vincent  Price. 

A  new  screen  device,  Emergo,  is  introduced  in  this  Allied 
Artists  ghost-thriller,  which  was  produced  by  William  Castle 
and  Robb  White.  At  an  appropriate  point  in  the  story,  an 
illuminated  skeleton  emerges  from  behind  the  screen,  is  drawn 
by  wire  over  the  heads  of  the  audience,  and  returns.  As  one 
previewing  exhibitor  was  heard  to  remark,  "It's  a  gimmick  but 
it  should  pull  them  in."  Emergo  appears  to  be  a  one-shot  gim- 

mick, but  with  the  right  exploitation,  it  could  turn  this  75- 
minute  better  than  run-of-the-mill  William  Castle-Robb  White 
production  into  a  real  money  earner.  Film  opens  effectively  on 
a  blank  screen  to  the  accompaniment  of  a  blood-curdling  series 
of  screams  before  the  Robb  White  script,  directed  by  Castle, 
sets  the  scene  in  eccentric  millionaire  Vincent  Price's  mauso- 

leum, perched  atop  a  haunted  hill.  The  suave  host  explains  that 
he  has  invited  a  handful  of  diverse  types — test  pilot,  woman 
columnist,  office  clerk,  etc. — each  to  earn  ten  thousand  dollars 
by  spending,  or  rather  lasting  out  the  night,  in  his  ghost-ridden 
domicile.  E^■erytime  things  border  on  settling  ino  a  humdrum, 
a  head,  hand,  or  holler  intrudes  until  it  all  reaches  a  climax 
with  the  dangling  skeleton  via  Emergo  and  a  twist  in  the  plot 
in  which  Price  emerges  triumphant  over  a  faithless  wife,  Carol 
Ohmart.  It  seems  that  she  had  been  plotting  against  him  with 
one  of  the  guests.  Eerie  theme  music  by  Richard  Kayne  and 
Richard  Loring  gives  this  pitch  to  the  thrill  market  an  extra 
touch  of  flavor. 
Allied  Artists.  75  minutes.  Vincent  Price.  A  William  Castle-Robb  White  Produc- tion.   Produced  and  directed  by  William  Castle. 

"SaniB  Came  Running" 
^U40t€44  ̂ aU^  O  O  O 

Top-drawer  performances  by  Sinatra,  Dean  Martin,  Shir- 
ley MacLaine  lift  slow-moving  version  of  publicized 

best-seller. 
Frank  Sinatra,  Dean  Martin,  and  Shirley  MacLaine  pro^ide 

a  po\%erful  marquee  punch,  as  well  as  three  spirited  perform- 
ances, to  this  Sol  C.  Siegel  CinemaScope-Metrocolor  production. 

However,  "Some  Came  Running  "  is  burdened  with  a  slow- 
moving  script  by  John  Patrick  and  Arthur  Sheekman,  and  Vin- 
cente  Minnelli's  snail-paced  direction  does  little  to  make  the 
M-G-M  release  the  kind  of  entertainment  the  general  public 
desires.  While  openings  figure  to  be  strong  on  the  name  values 
and  the  novel's  fame,  word-of-mouth  in  most  cases  will  not  be 
favorable.  Based  on  the  much-ballyhooed  James  Jones  novel, 
nevertheless  does  capture  the  violent,  animal-like  restlessness  of 
the  hero,  Dave  Hirsh,  played  by  Frank  Sinatra,  and  the  suffo- 

cating stuffiness  of  small  town  life.  As  a  hard-drinking,  skirt- 
chasing,  adventurer  and  recently  discharged  GI,  who  at  some 
time  between  benders  and  brothels,  has  written  two  artistically 
successful  novels,  Sinatra  gives  a  performance  that  soars  and 
plunges  with  the  spirits  of  his  character.  One  would  ne\  er  guess 
that  at  the  bottom  of  his  well-traveled  duffle  bag  lies  his  be- 

loved Viking  editions  of  Faulkner,  Hemingway  and  Fitzgerald. 
As  a  drawlin',  bourbon  toten'  gambler  who  admires  Sinatra's 
talent  for  both  writing  and  card  playing.  Dean  Martin  lends  a 
restrained  and  sympathetic  interpretation  to  the  role  of  Bama 
Dillert.  But  top  acting  honors  must  go  to  Shirley  MacLaine  as 
the  hip-swinging,  good-hearted  floozie,  Ginny  Moorhead,  who 

is  blindly  in  love  with  Sinatra  but  can't  begin  to  understand 
him.  In  a  supporting  role,  Martha  Hyer  brings  to  life  the  card- 

board character  of  Gwen  French,  the  prim,  creative  writing  in- 
structor Sinatra  loves.  Only  Arthur  Kennedy  seems  uncom- 

fortable as  Sinatra's  older  brother — a  smug,  comfortably  settled 
merchant.  It's  not  long  before  Sinatra,  back  in  Parkman,  Illi- 

nois, because  it's  the  first  place  he  ran  away  from,  is  disgracing 
his  brother's  carefully  built  name  by  getting  mixed  up  in 
drunken  brawls.  To  Kennedy's  chagrin,  Sinatra  decides  to  re- 

main in  Parkman  after  falling  in  love  with  schoolmarm  Hyer, 
who  finds  herself  on  the  receiving  end  of  Sinatra's  advances 
everytime  she  tries  to  encourage  him  with  his  writing.  At  her 
every  rebuff,  Sinatra  returns  to  the  bottle,  gambling,  and  the 
always  willing  Miss  MacLaine.  After  Miss  Hyer's  final  rejec- 

tion, Sinatra  impulsively  marries  the  ebullient  but  ignorant  Miss 
MacLaine.  A  few  moments  later,  the  deliriously  happy  bride  is 
shot  down  by  a  jealous  former  boyfriend,  after  an  exciting 
chase  against  a  lush-colored  carnival  background  in  which  Mar- 

tin tries  to  head  off  the  avenging  ex-lover. 
Metro-Goldwyn-Mayer.  127  minutes.  Frank  Sinatra,  Dean  Martin  Shirley  Mac- Laine.   Produced  by  Sol  C.  Siegel.    Directed  by  Vincente  Minnelll. 

"Tunka" 

^cucHe44  IR^iUKf  O  O  © 
Typical  Disney  boy-animal  yarn.  Well-produced  in  color. 
Will  prove  successful  holiday  attraction  in  mass  market. 

Walt  Disney's  Buena  Vista  release,  "Tonka,"  is  a  carefully 
made,  artfully  produced  film,  ideal  for  Disney's  juvenile  ad- mirers, not  bad  for  the  parents.  Quite  simply,  it  is  the  story  of 
a  horse — the  only  member  of  Custer's  U.S.  7th  Cavalry,  man  or 
beast,  to  survive  the  battle  of  Little  Big  Horn.  Thanks  to  a 
skilled  directorial  job  by  Lewis  R.  Foster,  impressive  scenes  of 
horses  and  Indian  life  are  blended  into  the  story  line  without 
retarding  the  development  of  the  plot.  The  screenplay  by  Mr. 
Foster  and  Lillie  Hayward  makes  a  point  of  explaining,  through 
dialogue,  Indian  customs  and  standards  while  its  presentation 
of  the  Indian  as  both  good  and  bad,  greedy  and  generous — just 
like  the  white  man — is  most  refreshing.  Equally  refreshing  is 
the  portrayal  of  General  Custer  as  a  foolish,  head-strong  man 
who  walked  into  Little  Big  Horn  without  orders  and  against 
the  advice  of  his  scouts.  Tonka's  story  begins  when  the  wild 
stallion  is  captured  and  lo\ingly  trained  by  a  young  Sioux 
brave,  Sal  Mineo.  Tribal  privilege  of  rank  forces  Mineo  to  sur- 

render the  horse  to  an  older  cousin.  But  when  the  cousin  mis- 

treats the  stallion,  Mineo  sets  his  beloved  "Tonka"  (meaning 
Great  One)  free.  Next,  Tonka  becomes  the  property  of  an 
intelligent  Army  officer,  Philip  Carey,  who  appreciates  a  horse 
with  lots  of  "heart".  On  a  scouting  mission,  Mineo  sneaks  into 
Carey's  fort  and  enjoys  a  brief  reunion  with  his  horse  before 
being  captured  by  the  officer.  Both  find  that  they  are  united  in 
their  mutual  admiration  for  the  stallion  and  Carey  saves  Mineo 
from  torture  b)'  General  Custer  who  is  persuaded  to  give  the 
boy  his  freedom.  Custer's  Last  Stand  soon  follows  and  of  the 
U.S.  forces,  only  Tonka  is  left  alive.  Carey  is  killed  and 
Mineo,  fighting  on  the  Indian  side,  is  wounded.  Final  scene 
shows  Tonka  being  decorated  and  retired  by  the  Army  for 
bravery,  never  to  be  ridden  again,  except  by  his  exercise  boy, 
Mineo,  who  appears  with  wide  grin  in  over-sized  LI.S.  private's 
uniform.  The  scenic  Oregon  background  for  Loyal  Griggs' 
Technicolor  riding  and  battle  sequences  give  the  picture  an 
extra  measure  of  appeal. 
Buena  Vista  I  Walt  Disneyl.  97  minutes.  Sal  Mineo.  Produced  by  James  Pratt. Directed  by  Lewis  R.  Foster. 
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"The  Buccaneer" 
ScUiKCd4.  l^cUcKf  O   O  O 

Disappointing  costumer,  despite  array  of  names.  Should 
do  well  on  name  values  in  early  runs;  word-of -mouth 
will  bog  it  down. 

Although  the  illustrious  name  of  Cecil  B.  DeAIille  is  asso- 
ciated with  "The  Buccaneer"  (he  supervised  and  Henry  Wil- 

coxon  directed),  this  Paramount  offering  is  certain  to  disap- 
point the  great  man's  fans.  Grosses  should  be  good  until  word- 

of-mouth  takes  effect.  Compared  with  DeMille's  own  produc- 
tions, this  one  never  gets  out  of  the  starting  gate.  It's  a  hodge- 

podge affair  that  makes  a  lot  of  noise,  but  not  much  sense  or 
dramatic  impact.  The  Jesse  L.  Laskey,  Jr.-Berenice  Mosk  dia- 

logue, pitched  to  a  sub-teenage  level,  manages  to  slow  things 
down  almost  every  time  the  cannons  begin  to  roar  and  pas- 

sions threaten  to  blossom  forth.  Yul  Brynner  (with  moustache 
and  hairpiece)  flamboyantly  plays  Jean  Lafitte,  Robin  Hood 
type  pirate  with  code  of  honor,  who  forbids  the  plundering  of 
American  ships,  while  Charles  Boyer  lightly  plays  ths  cynical 
sidekick.  Charlton  Heston  is  effective  as  Andrew  Jackson,  while 
Claire  Bloom  provides  some  romantic  appeal.  Under  the  di- 

rection of  Anthony  Quinn,  only  a  few  of  the  po:en:ially  excit- 
ing scenes  actually  come  to  life.  In  VistaVision  and  technicolor, 

the  film  is  based  on  the  story  of  how  Lafitte  is  supposed  to  have 
aided  General  Jackson  in  defending  New  Orleans  during  the 
War  of  1812  and  thereby  saving  the  Union.  A  brief  prologue 
by  Mr.  DeMille  sets  the  scene  and  explains  Buccaneer  Brynner's 
strategic  position  on  a  bayou  which  controls  the  "backdoor  "  to 
New  Orleans.  Between  raids  on  non-American  ships,  Brynner 
has  been  courting  Governor  E.  G.  Marshall's  daughter,  refined, 
ladylike  Inger  Stevens,  and  nursing  a  desire  to  live  respectably. 
Unfortunately,  one  of  Brynner's  mutinous  underlings  gets  out 
of  hand  long  enough  to  sink  an  American  ship,  the  very  one 
carrying  the  governor's  other  daughter.  Although  Brynner 
realizes  this  could  well  ruin  his  chances  of  ever  becoming  re- 

spectable, he  turns  down  a  Redcoat  request  for  assistance  and 
casts  his  lot  with  the  Stars  and  Stripes.  Then,  despite  once 
being  double-crossed  by  some  self-righteous  Americans  who 
feel  above  associating  with  a  pirate,  he  maintains  his  faith  in 
this  new  fangled  idea  of  democracy  and  reaches  Gen.  Jackson's 
lines  with  men  and  muskets  just  in  time  to  help  save  New 
Orleans  and  the  Union.  In  the  ensuing  victory  celebration,  it 
is  brought  to  light  that  the  Buccaneer's  men  were  the  ones  re- 

sponsible for  the  sinking  of  that  American  ship  and  the  loss  of 
the  governor's  daughter.  Under  these  circumstances,  what  kind 
of  a  life,  asks  Brynner,  could  a  pirate  offer  the  governor's  other 
daughter.'  So  he  must  sail  off  into  the  horizon  with  only  the 
decks  of  his  ship  to  call  home.  It  is  here,  the  film's  peppery 
pirate-girl,  Claire  Bloom,  indicates  that  the  defiance  and  hate 
she's  been  taunting  the  Buccaneer  with  all  through  the  picture 
is  really  just  an  expression  of  her  love. 
Paramount.  121  minutes.  Yul  Brynner,  Charlton  Heston,  Claire  Bloom,  Charles Boyer.  Supervised  by  Cecil  B.  DeMille.  Produced  by  Henry  Wilcoxon.  Directed by  Anthony  Quinn. 

"From  The  Earth  To  The  Moon" 
ScUiH€4^  1^4ltiH^  Q  Q 

Science-fiction  entry  in  Technicolor  never  comes  to  life. 
Best  as  lower-half  dualler  in  action  houses.  OK  for 
small-fry. 

This  Benedict  Bogeaus  production  of  a  Jules  Verne's  fantasy, 
"From  The  Earth  To  The  Moon",  rockets  about  with  all  sorts 

of  interplanetary  Technicolor  and  gyroscopic  gadgets,  circa  the 
1860's.  But  nothing  much  helps:  the  entertainment  count-dow  n 
on  this  one  is  a  dud  for  almost  every  reel.  Current  headlines 
give  this  some  exploitation  value,  but  the  science-fiction  cycle 
seems  at  an  end.  Best  prospects  are  in  action  houses  and  for 
small-fry  audience.  Joseph  Gotten  is  a  dedicated  man  of  science 
living  in  the  Victorian  age  but  dreaming  of  ages  hence,  who 
masterminds  something  called  Power  X,  a  chemical  elixir  which 
shoots  into  orbit  a  rocket  ship.  George  Sanders  is  a  snide,  sin- 

ister type  and  Cotten's  commercial  competitor,  who  feels  that 
the  latter  is  out  to  destroy  mankind  with  his  contraption,  so  off 
he  goes  on  the  rocket's  maiden  voyage,  determined  to  destroy 
such  blasphemy.  Eventually,  Power  X  ignites  within  the  moon's 
orbit  and  the  big  ship  explodes.  However,  Sanders'  martyrdom is  thrown  for  an  additional  jolt  when  he  finds  his  lovely 
daughter,  Debra  Paget,  has  sneaked  aboard  to  be  with  sweet- 

heart Don  Dubbins,  Cotten's  young  helper.  I'nforunately, 
neither  director  Byron  Haskin  nor  scripters  Robert  Blees  and 
James  Leicester  are  able  to  bring  any  large  stretch  of  this  yarn 
to  life.  The  dialogue  is  near  parody,  characterizations  are  too, 
too  standard  and  a  chain  reaction  of  unconscious  humor  per- 

vades beginning  and  end.  Patric  Know  les,  Carl  Esmond,  Henry 
Daniell  and  Melville  Cooper  lend  old-school  support  as  various 
club  members  or  slide-rule  scholars.  Photography  is  frequently 
the  standout.  Scenes  of  planetary  travel  have  a  fascination  of 
their  own  and  climax  is  large,  noisy  and  complete. 
Warner  Bros.  100  minutes.  Joseph  Cotten.  George  Sanders.  Debra  Paget.  Pro- duced by  Benedict  Bogeaus.    Directed  by  Byron  Haskin. 

"Gypsy  And  The  Gentleman" 

ell-turned  British  costume  melodrama  in  color. 

"The  Gypsy  and  the  Gentleman  "  is  a  better-than-average 
costume  melodrama  set  during  England's  Regency  era  and mounted  in  Eastman  color.  It  should  do  adequate  business  on 
dual  bills.  Produced  by  Maurice  Cowan  and  directed  by  Joseph 
Losey,  this  Rank  release  offers  a  full  complement  of  stock  ad- 

venture characters  of  the  period  set  in  motion  through  the  evil 
charms  and  uninhibited  actions  of  a  tramp  gypsy,  provocatively 
played  by  Greek  actress  Melina  Mercouri.  The  weak  country 
gentleman  is  Keith  Mitchell,  who  is  about  to  marry  a  rich  but 
plain  squire's  daughter  and  thus  save  his  estate  which  he  is 
slowly  but  surely  gambling  and  drinking  away.  But  once  Mit- 

chell meets  up  with  this  scheming  gypsy,  it's  not  long  before 
Janet  Green's  screenplay  leads  into  a  few  passionate  scenes which  terminate  with  a  dissolve  and  the  gypsy  being  carried 
into  the  master  bedroom,  not  against  her  will.  From  here  on 
in  Mitchell  becomes  a  complete  slave  to  his  passions — even  to 
the  point  of  imprisoning  his  own  dear  sister,  June  Laverick, 
until  it  is  too  late  for  her  to  claim  her  inheritance  and  marry 
the  poor,  hard-working  medical  student  she  lo\es.  But  Miss 
Laverick  escapes  to  London  where  a  famous  old  actress,  played 
by  Flora  Robson,  lends  her  protection.  Meanwhile,  Mitchell 
has  had  enough  of  the  money-hungry,  animal-Iike  Miss  Mer- 

couri and  returns  to  his  senses  in  time  to  save  his  sister  from 

recapture  after  a  climactic  chase  in  which  he  "heads  them  off 
at  the  bridge.  "  The  gypsy  and  a  sinister  cohort  get  their  just 
deserts  and,  although  Mitchell  has  lost  his  fortune  and  self- 
respect,  at  least  he  has  saved  his  sister  and  her  inheritance,  and 
most  important  of  all,  reunited  her  with  the  medical  student. 
Rank.  89  minutes.  Melina  Mercouri,  Keith  Mlchell.  Flora  Robson.  Produced  by 
Maurice  Cowan.   Directed  by  Joseph  Losey. 
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Jackpot 

^  Just  imagine  putting  a 

^^^HtZZIjI  trZT-     jra     half-dollar  in  the  slot 

TRIAILiERS 

Just  imagine  putting  a 

half-dollar  in  the  slot 

and  hitting  the  jackpot 

for  $43,501 

In  effect,  that  is  what 

you  do  with  trailers  at 

each  and  every  per- 

formance except 
that  trailers  are  no 

gamble!  They're  a  sure 
thing  motivating  87 
admissions  for  the  price 

of  one!* 

BOX  OFFICF 

I    I     I     I     I    I    I  I 

V  J  Pft/if  tfaar  of 

'II 

*Sindlinger  and  Co.,  in  its  latest  survey  of 
trailer  impact  based  on  admissions,  reports  as 
follows:  In  a  theatre  with  an  average  admission  of 
50  cents,  a  half-dollar  investment  (the  price  of  a  ticket)  in 
a  trailer  showing  to  200  people  per  performance  will  motivate 
the  return  of  87  of  these  people  to  see  the  picture  advertised  for 
$43.50  in  ticket  sales. 



I  M  I  «  C  H  A  N  D  I  $  I  N  G      1      IXPIOITATION     OtfAHTMINT  / 

TUNNEL  OF  PUBLICITY.    From  top  down:  A 
"Tunnel  of  Love"  float  outside  the  Roxy Theatre,  New  York,  highlights  exploitation  of 
MGM's  comedy.  Gig  Young,  star  of  film,  finds 
subway  sign  has  been  changed  to  plug  "Tun- 

nel," as  a  New  York  admirer  looks  on.  Scene shifts  to  Houston,  Tex.,  where  a  24-sheet 
forms  the  background  display  in  a  mid-city furniture  store  window. 

"INN"  PREMIERE.  (Top)  Comedian  Danny Kaye;  Mrs.  Spyros  P.  Skouras;  Princess  Sophie 
of  Greece  at  benefit  performance  of  20th- 
Fox's  "Inn  of  the  Sixth  Happiness,"  at  New 
York  Paramount  for  Queen's  Fund  for  Greek Orphans.  (Center)  Mr.  and  Mrs.  Skouras. 
(Bottom)  Robert  Shapiro,  managing  director 
of  Paramount  (right),  welcomes  Mr.  and  Mrs. 

Sol  0.  Schwartz  and  Kaye. 

Must  Slow  Down  Releases  To  Get  Media 

Breaks;  Rosenfield  Cites  'Bell,  Book,  Candle' The  paitcrn  of  hlni  releases  musi  he  slowed 
ilown,  and  early  delivery  of  first  prims  is  netes- 
sar\,  if  maximum  benefits  are  to  be  extracted 
from  national  promotion  campaigns.  That,  in 
essence,  is  the  theor\  held  by  Jonas  Rosenfield, 
Jr.,  executive  in  char>;c  of  ad\er(isin>;  ami  pub- 
iii  it\  for  Columbia. 

Rosenfield  points  lu  his  company's  current 
luirturint;  of  ihe  Phoenix  production,  "Bell, 
Book  and  (handle,  '  as  a  prime  example  of  the 
right  way  to  develop  an  important  tilm.  The 
picture  is  currently  plaxinu  a  lone  date,  in  Los 
Angeles,  and  will  enjo\  a  few  more  ke\  pre- 

releases at  Christmas,  in  New  ̂ 'ork  and  other 
locations  before  its  January  release. 

"Because  we  established  a  decent  period  be- 
tween ai  riv  al  of  the  first  print  and  our  first 

heavv  flush  of  dates,"  Rosenfield  explains, 
"  'Bell,  Book  and  Candle'  w  ill  go  into  release 
following  a  heavy  national  publicitv'  penetra- 

tion. There  have  been  too  many  cases  in  the 
past  where  films  that  were  certain  to  benefit 
from  top  reviews  and  major  media  breaks  were 
released  before  those  advantages  could  be  ex- 

ploited." 

Once  Columbia  determined,  on  the  basis  of  a 
first  screening,  that  "'Bell,  Book  and  Candle" would  be  well  received,  the  company  executives 
let  the  breaks  go  to  work.  Rosenfield  names 
major  breaks  in  such  magazines  as  L/'/i-.  Look. Esquire  and  HoliJtiy.  together  with  the  presen- 

tation of  a  production  number  based  on  the  film 
on  the  Steve  Allen  T\'  show,  as  ample  proof  of 
the  value  of  earh  tub-thumping  coupled  with 
slow  release.  The  breaks,  he  explains,  came 
before  all  but  one  opening. 

And,  Rosenfield  notes,  if  it  weren't  for  the 
slow  release  pattern,  the  smart  three-part  multi- 
trailer,  which  has  been  acclaimed  throughout 
the  industrv,  would  never  have  been  developed. 
The  pressure  on  the  sales  and  admen  to  rush 
rlie  |iicture  out  would  have  been  too  great  to 
.iliow  for  such  invention. 

The  refusal  to  rush  headlong  into  release  also 
was  responsible  for  the  clever  billiioard  stunt 
employed  above  New  ̂ 'ork's  Ocleon  Theatre (at  left).  Such  ideas  can  not  germinate,  says 
Rosenfield,  in  a  rush  atmosphere  where  a  film 
is  hastily  booked  into  a  house  only  one  week  or two  before  opening. 

Above  is  evolution  of  huge  twin  billboard 
above  New  York's  Odeon  Theatre,  which  Co- lumbia utilized  to  tease  the  public  about 
"Bell,  Book  and  Candle."  Top  is  how  sign looked  first  week;  middle  is  second  week,  and 
bottom  is  how  it  will  remain  until  film's opening  Christmas  Day. 

It's  a  Woman's  World  Theme 

Sparks  Schine  'Dark'  Campaign 
Operating  on  the  premise  that  Warner  Bros." "Home  Before  Dark"'  was  not  a  "natural"  for 

the  boxotfice,  the  Schine  Circuit  decided  to 
laiinili  .1  s|iL(.l.il  i.unpaign  to  promote  the  pic- 
uirc  ill  its  OUinpli  Theatre,  Watertown,  N.'\'. The  rcsulis  Sc\ni(.iir  L.  Morris,  advertising 
director  of  ilu  ch.iin  rcpcuis,  were  well  worth 
the  extra  elfort,  the  lilm  gr(>^^i^lg  much  better 
than  average  business. 

Highlights  of  the  campaign  included:  an  ad- 
vance screening  for  club  women  in  city  and 

KUJiitN  (65  attended  at  Watertown,  with  the 
event  covered  b)  newspaper,  radio  and  TV);  a 
TV  package  deal  purchased  on  popular  wom- 

en's programs;  teaser  ads;  manager's  endorse- 
ment ads,  and  a  newspaper  storv  on  club- 

women's acclaim  of  film. 
Film  BULLETIN    December  22,  1958        Page  25 



/ 

Eyes  of  Exhibitors  On 

BB  Test  in  Cedar  Rapids 
h\es  (if  exhibiiors  throiiyhdui  the  iouiur\  arc 

on  Cfd.ir  R.ipids,  Iowa,  where  thcatrcmcii  are 
v\aj;ini;  a  ".iyniht  am  experiiiieiu  in  business building. 
The  test  run  \Nas  initiall)  suf;gesteci  b\  Kd- 

ward  L.  Hyman,  AB-PT  \  ice  president,  who  hit 
upon  Cedar  Rapids  as  a  pilot  town  whose  reac- 

tion to  the  campaign  could  ser\e  as  a  test  pat- 
tern for  theatremen  in  other  cities  throughout the  countr\. 

First  shot  in  the  campaign  turned  out  to  be 
a  corker.  .A  movie  carnival,  participated  in  b\ 
four  downtown  theatres  and  an  all-year  drive- in,  drew  some  K>,()()()  children,  not  to  mention 
front-page  stories  in  the  Gazette  and  extensive coverage  on  two  Cedar  Rapids  TV  stations  and three  radio  stations. 
The  niovie  push,  a  combined  effort  of  all  op- erating houses  in  the  city,  include  various  other 

attractions  aimed  at  bringing  in  the  patrons. The  Gazette  ran  an  unusual  four-column  story m  a  Sunday  edition  on  coming  blockbusters, stressing  large  producer  investments  as  an  indi- 
cation of  faith  in  the  future  of  the  industry. All  theatres  are  running  a  special  trailer  herald- 

mg  the  big  coming  attractions,  without  regard for  individual  houses.  Additional  specials  will be  geared  to  whet  the  appetites  of  parents  of small  children,  newlyweds,  newcomers,  tran- 
sients, evening  shoppers  and  other  special .groups,  such  as  the  over-6()'s,  who  will  be  in- vited to  join  the  new  Golden  Age  Movie  Club. 

UA  Pulls  Showmanship 

Tirst'  in  Supreme  Court United  Artists  pulled  what  was  apparently  a 
showmanship  "first"  when  it  screened  Figaro's "I  Want  To  Live"  within  the  hallowed  halls  of the  Supreme  Court.  And  to  make  the  stunt 
complete,  the  wire  services  and  newspapers hopped  on  it,  projecting  the  UA  release  into 
many  of  the  w  idely-read  columns. 
The  film,  based  on  the  sensational  story  of the  Barbara  Graham  murder  case,  which,  ironi- cally, the  high  tribunal  refused  to  review  in 1955,  was  shown  in  the  East  Conference  Room 

of  the  Supreme  Court,  with  several  justices looking  on  in  the  morning  hours  before  the 
start  of  the  Court's  activities. 

COMPO  Plugs  Industry 

Investment  in  E  X  P  Ad 

Hollywood's  faith  in  the  future  of  the  indus- 
tr\ — to  the  tune  of  a  whopping  S12"  million 
investment  in  feature  films — is  ballyhooed  in 
the  9^th  in  the  series  of  COMPO  ads  in  Editor 
&  Publisher.  The  ad  plavs  up  the  news  and  ad- 

vertising value  of  the  films,  112  of  which  are 
readv  to  go,  ,ind  urges  extensive  news  coverage 
for  the  sake  of  the  newspaper  readers. 
Under  the  headline,  "Film  Companies  La\ 

Millions  on  Line  for  Theatre  Entertainment," the  ad  claims  that  whatever  the  effect  of  the 
recession  on  other  industries,  "there  was  no  loss 
of  confidence  among  the  American  motion  pic- 

ture producers.  " "This,"  sa\s  the  ad,  "should  be  good  news 
for  newspapers  and  their  readers  for  it  shows 
two  things:  (1)  Newspapers  will  not  lack  for 
motion  picture  news  (or  motion  picture  adver- 

tising; (2)  Their  readers  will  not  lack  for  the 
best  in  entertainment." 

Heads  of  Brotherhood  Council,  sponsors  of 
American  premiere  of  Rank  Organization's 
"A  Night  To  Remember,"  listens  to  promo- tional plans  for  engagement  explained  by 
William  MacQultty,  producer  of  picture,  Geof- frey Martin,  promotion  director  for  Rank  Film 
Distributors.  Left  to  right.  Rabbi  Irving  J. 
Block,  Dr.  Jesse  William  Stitt,  Miss  S.  Irene 

Johns,  Martin,  MacQuitty. 

RKO  Spurs  Managers 
An  all-expenses-paid,  one-week  vacation  for 

two  in  either  Hollywood  or  New  York  City 
is  on  the  line  for  all  RKO  Theatre  managers 
across  the  country.  The  prize — and  other  weekly 
cash  awards— is  part  of  the  RKO  Theatres'  drive 
to  spur  house  managers  to  new  efforts.  The 
eight-week  campaign  was  announced  b\  vice 
president  in  charge  of  operations  Harrv  Mandel. 

A  beauty  from  outer  space 
takes  advantage  of  Thanks- 

giving parade  to  hand  out 
"From  Earth  To  Moon"  bal- loons to  on-lookers  in  front  of 
New  York's  Odeon  Theatre. 
Joyce  Joyner,  "exploitation space-girl,"  drew  large  crowds throughout  the  city  with  her 
space-suit  plugging  Warner Bros.  film. 

Eartha   Kitt,  star  of  United  Artists'  "Anna 
Lucasta."  answers  questions  fired  at  her  by 
Sig  Sakawic  for  NBC's  Monitor  in  connection with  world  premiere  of  film. 

Film  Campaigns  Revamped 

Due  To  N.Y.  Paper  Strike 

The  newspaper  strike  which  tied  New  '\'ork City  into  a  relatively  uninformed  knot,  provided 
a  tine  opportunity  for  the  film  company  tub- 
thumpers  to  show  just  how  resourceful  they 
were  in  the  face  of  adversity.  A  number  of 
them  came  through  in  fine  style. 

Columbia,  hardest  hit  by  the  news  walkout, 
was  forced  to  revamp  entireh  its  campaign  for 
"The  ~th  Voyage  of  Sinbad."  Radio,  TV  and 
exploitation  were  rushed  into  the  breach,  ac- 

cording to  Robert  S.  Ferguson,  advertising, 
publicitv,  exploitation  director.  ">X'e  had  orig- inallv  planned  to  spend  the  bulk  of  our  outlay 
in  newspapers  in  the  pre-opening  campaign," 
he  said,  "as  we  had  a  new  process,  Dynamation, 
to  introduce.  We  realized  it  wouldn't  be  easy to  get  across  the  feeling  of  this  process  on  radio 
and  we  do  not  like  to  show  scenes  from  color 

films  on  TV  .  .  ." But,  at  the  eleventh  hour,  just  as  the  Sundav 
movie  sections  would  have  been  going  to  press, 
the  papers  closed  down,  and  Columbia  boxofli- 
cers  went  a  scurrying  to  develop  a  525,000  radio 
and  TV  spot  drive  on  11  stations — more  than 
had  been  allotted  for  the  newspaper  campaign. 
"A  tribute  not  only  to  them  (Columbia  folk) 
but  to  all  promotion  people  of  the  industry," 
purred  Ferguson. 

L'nited  Artists  also  took  to  the  air  and  to 
music  and  street  campaigns  to  push  "Separate 
Tables."  Radio  spots  were  increased,  and  heavy 
disc  jockev  plugging  of  the  several  recordings 
from  the  film  hypoed  interest.  UA  even  turned 
"publisher  "  to  exploit  the  strike,  hawking  tab- 

loid-type heralds  at  principal  newsstands 
throughout  news-starved  New  York.  "Separate 
Tables"  was  also  slated  for  the  cover  of  the 
New  ̂ 'ork  Mirror's  Sunday  roto  section,  Jan. 
11.  By  that  time,  UA  hopes  the  strike  will be  over. 

Rank's  "A  Night  To  Remember"  lined  up  50 
spots  on  radio  and  TV  to  compensate  for  the 
"lost"  space  in  newspapers,  and  MGM,  ever 
alert  for  a  good  will  opening,  continued  to  dis- 

tribute in  Times  Square  and  other  ke\  spots 
copies  of  its  own  digest  of  Hollywood  news. 

Gerard  Heads  Pub.  Croup 
Philip  Gerard,  Llniversal's  Eastern  publicity 

manager,  was  appointed  to  succeed  Meyer  Hut- ner  as  chairman  of  the  Publicitv  Coordinating 
Committee  of  the  MPAA  Advertising  and  Pub- 

licitv Directors  Committee,  it  was  announced  b\ 
Charles  Simonelli,  chairman  of  the  latter  group. 
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THIS  IS  YOUR  PRODUCI 

All  The  Vital  Details  on  Current  S£>  Coming  Features 
(Date  of  Rim  BULLETIN  Review  Appear*  At  End  of  Synopsis! 

ALLIED  ARTISTS 

June 
NEVER  LOVE  A  STRANGER  John  Drew  Barrymore.  Litd Milan,  Robert  Bray.  Producer  Harold  Robbins.  Direc- tor Robert  Stevens.  Drama.  Gangster  takes  over  big city  syndicate.    91  min.  7/21. 
NEW?  ORLEANS  AFTER  DARK  Stacy  Harris.  Louis  Sirgo, Ellen  Moore.  Producer  Eric  Sayers.  Director  John Sledge.    Drama.    Detectives  hunt  down  killer. 
PAGANS.  THE  Pierre  Cressoy,  Vittorio  Sanitoll.  Helen Remy.  Producer  William  Pizor.  Director  Ferrucio  Cerio. Adventure  Sacking  of  16th  Century  Rome  by  Spanish hordes    80  min. July 

ACCURSED.  THE  Robert  Bray.  Donald  Wolfit.  Producer E.  J.  Fancey.  Director  Michael  McCarthy.  Leader  of resistance  group  is  betrayed. 
FRANKENSTEIN— 1970  Boris  Karlotf,  Tom  Duggan. Producer  Aubrey  Schenk.  Director  Howard  Koch. Horror.  German  scientist  creates  horrible  monster. 
LITTLEST  HOBO.  THE  Buddy  Hart,  Wendy  Stuart.  Pro- ducer Hugh  M.  Hooker.  DIrecetor  Charles  R.  Rondeau. Drama.  A  dog  and  lamb  help  little  girl  to  walk  after crippling  illness. 
SNOWFIRE  Eastman  Color.  Moll/  McGowan,  Don McGowan.  Producer-Directors  Dorrell  McGowan,  Stuart McGowan.  Drama.  Girl  communicates  with  a  horse. 73  min. 
SPY  IN  THE  SKY  Steve  Brodie,  Sandra  Francis.  Pro ducer-Director  W.  Lee  Wilder.  Drama.  U.  S.  intelli- gence 'fficer  seeks  Russian  satellite  secrets.    74  min 

August 
CRY  BABY  KILLER,  THE  Jack  Nicholson,  Carolyn Mitchell.  Producer  Roger  Corman.  Director  Jus  Addis. Melodrama.  Juvenile  Cllfer  on  a  crime  spree. 
GUNSMOKE  IN  TUCSON  CinemaScope,  DeLu«e  Color. Mark  Stevens,  Forrest  Tucker.  Producer  W.  D.  Coates. Western.  Two  brothers  are  on  opposing  sides  of  the law.    80  min.  8/4. 
HOT  CAR  GIRL  June  Kenney,  Richard  Bakalyan.  Pro- ducer Gene  Corman.  Director  B.  Kowalski.  Melodrama. 
Man  embarks  on  life  of  crime  and  refuses  girl  friend's request  to  reform.    71  min. 
IN-BETWEEN  AGE  Lee  Patterson,  Mary  Steele.  Pro- ducer W.  G.  Chalmers.  Director  Don  Sharp.  Singer seeks  stardom. 

September 
LEGION  OF  THE  DOOMED  Bill  Williams,  Kurt  Kreuger. Producer  William  F.  Broidy.  Director  Thor  Brooks. Drama.  American  serving  in  French  Foreign  Legion. 
9UEEN  OF  OUTER  SPACE  CinemaScope,  DeLuxe Color.  Zsa  Zsa  Gabor,  Eric  Fleming.  Producer  Ben ScKwalb.  Director  Edward  Bernds.  Science  Fiction. All-girl  kingdom  in  outer  space.    80  min.  9/1. 

October 
JOY  RIDE  Regis  Toomey,  Ann  Doran.  Producer  Ben Schwalb.  Director  Edmund  Bernds.  Juveniles  thwarted in  attempted  car  theft,    65  min.  10/13. 
KING  OF  THE  WILD  STALLIONS  CinemaScope,  DeLuxe Color.  George  Montgomery,  Diane  Brewster.  Producer Ben   Schwalb.    Director  R.   G.   Springsteen,  Western. 
SPEED  CRAZY  Brett  Halsey,  Yvonne  Lime.  Producer Richard  Bernstein.  Director  William  Hole,  Jr.  Drama. Sports  car  racing  driver  kills  man  during  holdup.  75 

WOLF  LARSEN  Barry  Sullivan,  Peter  Graves.  Gita Hall.  Producer  Lindsley  Parsons.  Director  Harmon Jones.  Drama.  Man  shipwrecked  forced  to  work  on ship  of  sadistic  captain.    83  min. 
December 

REVOLT  IN  THE  BIG  HOUSE  Gene  Evans.  Robert  Blake Producer  David  Diamond.  Director  R.  G.  Springsteen. Drama.    Man  plans  prison  break.    75  min. 
JOHNNY  ROCCO  Stephen  McNally,  Coleen  Gray, Richard  Eyer.  Producer  Scott  R.  Dunlap.  Gangster's boy  becomes  pawn  in  underworld  plot.    76  min. 

Coming 
AL  CAPONE  Rod  Steiger,  Fay  Spain.  Producers  John H.  Burrows,  Leonard  J.  Ackerman.  Al  Capone  takes 
over  fop  spot  as  Chicago's  crime  chief  during  prohibi- tion era.    104  min. 

ARSON  FOn  HIRE  Steve  Brodie,  Lyn  Thomas.  William F.  Broidy  Production.  Organiied  arson  ring  uncovered by  police.    67  min. 
BATTLE  FLAME  Scott  Brady,  Elaine  Edwards.  Robert Blake.    Producer  Lester  Sansom.    Director  R.  G.  Spring- 
BIG  CIRCUS,  THE  Victor  Mature,  Rhonda  Fleming Producer  Irwin  Allen.    Big  time  drama  of  tha  Big  Top. 

COSMIC  MAN.  THE  Bruce  Bennett,  John  Carradine Angela  Greene.  Producer  Robert  A.  Terry.  Director Herbart  Green.    72  min. 
CRIME  AND  PUNISHMENT.  U.S.A.  George  S  Hamil- ton, Mary  Murphy.  Producer  Terry  Sanders.  Director Denis  Sanders.    Law-student  turns  criminal.    80  min. 

HOUSE  ON  HAUNTED  HILL  Vincent  Price.  Carol Ohmart.  Producer-Director  William  Castle.  Eerie ghost  story.    75  min. 
UNWED  MOTHER  Norma  Moore,  Robert  Vaughn.  Pro- ducer Joseph  Justman.  Director  Walter  Douglas.  Melo- drama.   Unwed  girl  becomes  pregnant.    74  min. 

AMERICAN  INTERNATIONAL 
June 

ATTACK  OF  THE  PUPPET  PEOPLE  John  Agar,  John Hoyt.  Producer-Director  Bert  I.  Gordon.  Science-fic- tion. Horror.  Introverted  puppoteer  reduces  his  vic- tims to  one-tenth  normal  siie.    78  min.    f/ 1 . 
WAR  OF  THE  COLOSSAL  BEAST  (Part  Color),  Roger Pace,  Sally  Eraser,  Dean  Parkin.  Producer-Director Bert  I    Gordon.    Horror.    68  min 

Music-action. 

July 

HIGH  SCHOOL  HELLCATS  Yvonne  Ume,  Brett  Halsey Exec.  Producer  Buddy  Rogers.  Director  Edward  L. Bernds.    Teenage-Action.    68  min. 
HOT  ROD  GANG  John  Ashley,  Jody  Fair.  Producers Lou  Rusoff  and  Lou  Kimiey.  Director  Lew  Landers Teenage-Action.    72  min. 
HOW  TO  MAKE  A  MONSTER  Robert  H.  Harris,  Paul Brinegar.  Producer  Herman  Cohen.  Director  Herbert L.  Strock.    Horror.    75  min. 
TANK  BATTALION  Don  Kelly,  Mariorie  Hellen,  Edward G.  Robinson,  Jr.  Producer  Richard  Bernstein.  Director Sherman  A.  Rose.    War-Action.    80  min. 
TEENAGE  CAVEMAN  (Superamal.  Robert  Vaughn. Sarah  Marshall.  Producer-Director  Roger  Corman. Horror.  Youth  revolts  against  barbarisms  and  super- stitions of  his  elders.    65  min.  9/2"?. 

August 
NIGHT  OF  THE  BLOOD-BEAST  Michael  Emmet,  Angela Greene.  Producer  Gene  Corman.  Director  Bernard Kawalski.    Horror.    65  min. 

TERROR  FROM  THE  YEAR  5.000  Joyce  Holden,  Lloyd Costello.  Producer-Director  Robert  J.  Gurney,  Jr. Horror.    68  min. 
October 

SPIDER.  THE  June  Kenney,  Ed  Kemmer.  Producer- Director  Bert  I.  Gordon.  Science-horror.  High  schoolers track  down  horrible  spider  in  doubting-Thomas  town. 72  min.  11/10. 
December 

PARATROOP  COMMAND  Richard  Bakalyn,  Jack  Hogan. Jeff  Morris.  Producer  Stanley  Shpetner.  Director William  Witney.    War-action.    83  min. 
SUBMARINE  SEAHAWK  John  Bently,  Brett  Halsey. Producer  Alex  Gordon.  Director  Spencer  Gordon  Ben- net.  War-action.  Sliding  through  cold,  murky  depths .  .  .  the  secret  sub  that  won  a  war.    77  min. 

February 

DADDY-O  Dick  Contino,  Sanda  Gile 
ROADitACERS.  THE  Sport-car  dram; 

March 
ELOOD  &  STEEL  Wally  Campo.  Maggie  Lawrence, Robert   Bairon.     Producer-Director   Burt  Toppsr.  War- 

COLUMBIA 

June 
CASE   AGAINST    BROOKLYN.    THE    Darren  McGavin, 
Maggie  Hayes.  Director  Wendkos.  82  min. 

July 

CAMP  ON  BLOOD  ISLAND.  THE  Megascope.  Carl Mohner,  Andre  Morell.  Producer  Michael  Carreras. Director  Val  Guest.  War-action.  81  min. 
CURSE  OF  THE  DEMON  Dana  Andrews,  Peggy  Cum- mins. Producer  Hal  E.  Chester.  Director  Jacquet Tourmeur.    83  min. 
GUNMAN'S  WALK  CinemaScope,  Technicolor.  Van Heflin,  Tab  Hunter,  Kathryn  Grant.  Producer  Fred Kohlmar.  Direcetor  Phil  Karlson.  Western.  Father 
and  son  vie  for  reputation.    97  min.  7/7. 
KEY,  THE  CinemaScope.  William  Holden,  Sophia  Loren. Producer  Carl  Forman.  Director  Carol  Reed.  133  min. 
6/23. 

REVENGE  OF  FRANKENSTEIN  Technicolor.  Pete  Gush- 
ing, Eunice  Gayson,  Francis  Matthews.  Producer  An- thony Hinds.  Director  Terence  Fisher.  Horror.  Mon- ster comes  to  life.  94  min.  7/7. 

August 
BUCHANAN  RIDES  ALONE  Columbia  Color.  Randolph Scott.  Producer  Harry  Joe  Brown.  Director  Sudd Boeteticher.  Western.  Guns  blaze  in  a  lawless  border town.    78  min.  8/4. 
TANK  FORCE  CinemaScope,  Technicolor.  Victor  Ma- ture, Leo  Genn.  Producer  Phil  Samuel.  Director  Ter- ence Young.  Drama.  Prisoners  escape  from  desert camp  during  WW  II.    81  min.  9/1. 

September GHOST  OF  THE  CHINA  SEA  David  Brian,  Lynn  Bernay. Adventure.  Director  Fred  Sears.  Small  group  fle»i Japanese  invasion  of  Philippines.  79  min. 
SHE  PLAYED  WITH  FIRE  Jack  Hawkins,  Arlene  Dahl, Dennis  Price.  Producers  Frank  Launder  and  Sidney 
Gilliat.  Director  Sidney  Gilliat.  Insurance  man  inves- tigates fire  uncovers  old  romance,  mystery,  intrigue. 95  min. 
WHOLE  TRUTH.  THE  Stewart  Granger,  Donna  Reed. George  Sanders.  Producer  Jack  Clayton.  Director John  Guillermin.  Drama.  Suspected  murderer  seeki out  real  killer  for  Scotland  Yard.    84  min.  8/18. 

October 
APACHE  TERRITORY  Eastman  Color.  Rory  Calhoun, Barbara  Bates.  Producers  Rory  Calhoun,  Victor  M. Orsatti.  Director  Ray  Naiarro.  Western.  Drifter  takes command  of  group  during  Indian  attack.  72  min.  9/15. 
KILL  HER  GENTLY  Griffith  Jones.  Maureen  Connell, Marc  Lawrence.  Producer  Guido  Coen.  Director 
Charles  Saunders.  Two  escaped  cons  stumble  onto  in- sane husband  bent  on  murdering  his  wife.  73  min. 
ME  AND  THE  COLONEL  Danny  Kaye,  Curt  Jurgens. Producer  William  Goetz.  Director  Peter  Glenville. 
Comedy.  Refugee  romps  over  Nazi  territory  with  anti- semitic  Polish  officer.    110  min.  8/4. 

November 
LAST  HURRAH.  THE  Spencer  Tracy,  Jeffrey  Hunter. Producer-Director  John  Ford.  Drama.  Warm  filming 
of  Edwin  O'Conner  best-seller.    121  min.  10/27. 

BULLETIN YOUR  PRODUCT 



JANUARY  SUMMARY 
Columbia  leads  the  January  list  of  13 

releases  with  five  pictures.  Twentieth 
Century-Fox  and  Universal  ore  deadlocked 
with  three  films  apiece,  while  Paramount 
and  Rank  each  has  slated  one  release. 
Thus  far,  none  of  the  other  companies — 
Allied  Artists,  American-International. 
MGM,  Republic,  United  Artists  and  War- 

ner Brothers — has  listed  any  of  its  com- 
ing product  specifically  for  January. 

MURDER  REPORTED  Paul  Carpenter.  Melissa  Striblinq Producers  Guido  Coen.  Director  Charles  Saunders. Drama.  London  reporter  solves  village  murder,  gets scoop     58  min. 
TARAWA  BEACHHEAD  Kerwin  Mathews.  Julie  Adams. Producer  Charles  H.  Schneer.  Director  Paul  Wendkos. 
War-action.  Soldier  fights  two  wars — with  enemy  and himself— in  Pacific.    77  min.  12/8. 

December 
MAN  INSIDE.  THE  CinemaScope,  Technicolor.  Jack Palance,  Anita  Ekberg.  ProdiKsrs  Irving  Alten.  Albert R.  Broccoli.  Director  Jofin  SiMIng.  Drama.  Detective, beautiful  girl  in  search  of  J700.000  blue  diamond.  90 
7TH  VOYAGE  OF  SINBAD.  THE  Technicolor.  Kerwin Matthews,  Kathryn  Grant.  Producer  Charles  Schneer. Director  Nathan  Juran.  Fable  of  famous  sailor-prince, featuring  novel  Dynamatlon  process.    89  min.  11/24. 

January 
BELL,  BOOK  AND  CANDLE  Color.  Kim  Novak.  James Stewart.  Producer  JuMan  Blausteln.  Director  Richard Quine.    Beautiful  witch  finds  romance  in  giddy  gambol. 10/27. 
GOOD  DAY  FOR  A  HANGING  Eastman  Color.  Fred MacMurrav,  Maggie  Hayes,  Producer  Charles  H. Schneer.  Director  Nathan  Juran.  Western.  Baby-faced killer  upsets  town. 
LAST  BLITZKRIEG,  THE  Van  Johnson.  Producer  Sam Katiman.  Director  Arthur  Dreifuss.  War-action.  Ger- man spy  in  Americj.i  ranks. 
SENIOR  PROM  Jill  Corey,  Paul  Hampton.  Producer Harry  Romm.  Director  David  Lowell  Rich.  True  love, talent  triumph  over  wealth,  snobbery  In  campus  musical. 
TWO-HEADED  SPY,  THE  Jack  Hawkins  Gla  Sala.  Pro- ducer Bill  Kirby.  Director  Andre  DeToth.  British  spy, beautiful  singer  in   Nail  Germany. 

Coming 
GIDEON  OF  SCOTLAND  YARD  Color.  Jack  Hawkins. Dianne  Foster.  Producer-director  John  Ford.  Melo- drama. 
THEY  CAME  TO  CORDURA  Gary  Cooper,  Rita  Hay- worth,  Van  Heflln. 
YOUNG  LAND.  THE  Technicolor.  Pat  Wayne,  Yvonne Cragi,  Dennis  Hopper.  Producer  Patrick  Ford.  Di- -cctor  Ted  Tetiloff.  Adventure. 

September 

"sfmfn  ""^^^  Viftorio LOVERS,  THE    DCAI  Anteontlla  Lualdi.  Franco  Inter- lenghi. 
SECRET,  THE  IDCAI  Sam  Wanamaker,  Mandy.  79  min. 
TIME  LOCK   IDCAI   Robert  Beatty,   Lee  Patterson.  74 

October 
LUCKY  JIM  IKingsley  International)  Ian  Carmichael Terry  Thomas.  Porducer  Roy  Boulting.  Director  John Boulting  comedy.  Man  turns  professor  in  a  British  pro- vincial university.    95  min.  9/15. 
WHITE  WILDERNESS  IBuena  Vista)  Technicolor.  Pro- ducer Ben  Sharpsteen.  Dirsctor  James  Algar.  Docu- mentary adventure  feature  of  wild  life  in  the  Arctic Circle  region.    80  min.  7/7. Coming 

A  TIME  TO  KILL  (Producers  Associated  Pictures  Co.  I Jim  Davis,  Don  Megowan,  Allison  Hayes.  Producer  Pat Beti.  Director  Oliver  Drake. 
DAY  OF  THE  TRUMPET,  THE  IC.  Sai^iago  Film  Organi- zation Prod.)  John  Agar.  Richard  Arlen,  Bill  Phipps. Producer  Harry  Smith.    Director  Eddie  Romero. 
DREAM  MACHINE.  THE  (Amalgamated  Prods.)  Rod Cameron.  Marty  Murphy,  Peter  llling.  Producers  Rich- ard Gordon  and  Charles  Vetter,  Jr.  Director  Mont- gomery Tully. 
FLESH  ANO  THE  WOMEN  (Dominant)  Technicolor 
Gina  Lo((obrigIda,  Jean-Claude  Pascal,  Arletty.  Direc- tor Robert  Siodmak.  Producer  Henri  Baum.  Melodrama, 
Bankrupt  by  wife,  man  retreats  into  French  Foreign Legion.    102  min.  8/4. 
LIGHT  ACROSS  THE  STREET.  THE  (UMPO)  Brigitte Bardot,  Raymond  Pellegrin,  Roger  Piquat.  Producer Jacqjes  Gauthler.  Director  Georges  Lacombe.  Drama. A  French  husband  and  wife  try  to  live  without  normal sex  relations,  after  the  husband  had  a  near-fatal  acci- dent.   76  min. 
ROUGE  ET  NOIR  IDCA)  Technicolor.  Gerald  Phillpe Danielle  Darrieux.  Directed  Claude  Autant-Lara.  A 
provincial  nobody  conquers  a  class-conscious  society. 137  min.  5/24. 
THIRD  MAN  ON  THE  MOUNTAIN  (Buena  Vistal  Tech- nicolor.    James    MacArthur,    Janet    Monro.  Producer Willlarr   H     Anderson     Director   Ken   Annakln.  Drama 

PARTY  GIRL  CInemaScope.  Metrocolor  Robert  Tay- lor Cyd  Charisse.  Producer  Joe  Pasternak.  Director Nicholas  Ray.  Prohibition-era  drama.  100  min  ;0/27 
TORPEDO  RUN  CinemaScopo,  Metrocolor,  Glenn  Ford Ernest  Borgnine.  Producer  Edmund  Grainger.  Director Joseph  Pevney.  Drama.  U.  S.  sub  vs  Jap  ship.  98 min.  10/27. 

November 
TUNNEL  OF  LOVE.  THE  Doris  Day.  Richard  Widmark Producers  Joseph  Fields,  Martin  Melcher,  Director Gene  Kelly.  Comedy.  Pregnancy  infideiity  in  the cocktail  party  set.    98  min.  10/13. 

December 
TOM  THUMB  Technicolor.  Russ  Tamblyn,  Alan  Young. Producer-director  George  Pal.  Live,  animated  version 
of  Grimm  Brothers'  fairy  tale  classic.    98  min.  12/8. 

PARAMOUNT 

INDEPENDENT 

June 

LIANE.  JUNGLE  GODDESS  IDCA)  Color.  Marion  Mi- chael, Hardy  Kruger.    85  min. 
PLAN  9  FROM  OUTER  SPACE   IDCA)   Vampira,  Bela LugosI,  Lyie  Talbot.    79  min. 
PROUD  LAND.  THE  IBuena  Vista)  Technicolor.  Alan Ladd  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Drrector  Michael  Curtii. 
PROUD  REBEL.  THE  (Buena  Vista)  Technicolor.  Alan Ladd,  Olivia  de  Havilland.  Producer  Samuel  Goldwyn, Jr.  Director  Michael  Curtli,  Jr.  Affliction  of  a  young boy  is  cured.    103  min.  4/14. 

July 

ADVENTURES  OF  TOM  SAWYER  (NTA) 

LIGHT  IN  THE  FOREST.  THE  (Buena  Vista)  Techni- color. Fess  Parker,  Wendell  Corey,  Joanne  Dru,  James MacArthur.  Producer  Walt  Disney.  Director  H.  Daugh- erty.    Adventure.   White  teen-ager  raised  as  an  Indian. 
August 

BLUE  MURDER  AT  ST.  TRINIAN'S  (Continental).  Joyce Grenfell,  Alastalr  Simm.  Producers  Sidney  Gilliat, Frank  Launder.  Director  F.  Launder.  Comedy. 
LAW  AND  DISORDER  (Contlnentai  DIst.l  Michaei  Red- grave, Robert  Morley.  Producer  Paul  Soskin.  Director Charles  Crichton.  Con-man  attempts  to  reform  and causes  arrest  of  Judge.    Comedy.    78  min.  8/18. 
LISA  (DCAI.  Ml Sched,  O.  W,  Fischer. 
LOVERS  AND  THIEVES  (ZENITH)  Jeon  Poiret,  Michel Serrault,  Magali  Noel.  Director  Sacha  Guitry.  Comedy. 

SOUTH  SEAS  ADVENTURE  (Stanley  Warner)  Cinerama. Producer  Carl  Dudley.  Directors  Carl  Dudley,  Richard Golditone.  Scenic  wonders  of  South  Pacific.  120  min. 8/4. 
THE  CASE  OF  DR.  LAURENT  (Trans-Lux).  Jean  Gabin, Nicola  Courcel.  Director  Jean-Paul  Le  Chanois.  Drama. Natural  childbirth.   94  min.  7/7. 
TRUTH  ABOUT  WOMEN,  THE  (Continental),  Eastman Color.  Laurence  Harvey,  Julia  Harris.  Producer-direc- tors Muriel  and  Sydney  Box.  Comedy.  Rise  and  fall  of a  young  career  diplomat.    107  min.  9/1. 

METRC-GOLDWYN -MAYER 

June 
HAUNTED  STRANGLER.  THE  Boris  Karloff.  Producer John  Croydon.    Director  Robert  Day. 
HIGH  SCHOOL  CONFIDENTIAL  CInemaScope.  Russ 
Tamblyn,  Jan  Sterling.  Producer  Albert  Zugsmith.  Di- rector Jack  Arnold.  Narcotics  problem  In  high  schools. 
FIEND  WITHOUT  A  FACE  Marshall  Thompson.  Pro- ducer John  Croydon.    Director  Arthur  Crabtree. 
LAW  AND  JAKE  WADE.  THE  CInemaScope.  Metro- Color.  Robert  Taylor,  Richard  Widmark.  Producer William  Hawki.   Director  John  Sturges. 

July 

GIGI  CInemaScope  Metrocolor.  Maurice  Chevalier, Leslie  Caron,  Louis  Jourdan.  Producer  Arthur  Freed. Director  Vincente  MInnelll.    Musical.    115  min. 
IMITATION  GENERAL  CInemaScope.  Glenn  Ford,  Red Buttons.  Producer  William  Hawks.  Director  George Marshall.   War  comedy.   88  min.  7/7. 
TARZAN'S  FIGHT  FOR  LIFE  CInemaScope,  Metrocolor. Gordon  Scott,  Eve  Brent.  Producer  Sol  Lesser.  Director Bruce  Humberstone.  Action.  Hero  stops  tribal  warfare. 

August 

Septe 

ANDY  HARDY  COMES  HOME  Mickey  Rooney,  Patricia Breslin,  Fay  Holden.  Producer  Red  Doff.  Director Howard  W.  Koch.  New  adventures  of  Andy  and  son. Comedy.  80  min.  8/4. 
BADLANDERS.  THE  CInemaScope,  Metrocolor.  Alan Ladd,  Ernest  Borgnine,  Katy  Jurado.  Producer  Aaron Rosenberg.  Director  Delmer  Daves.  Western.  Two saddle  tramps  turn  outlaws.    85  min.  7/21. 
RELUCTANT  DEBUTANTE.  THE  Color,  CInemaScope.  Rex 
Harrison,  Kay  Kendall.  Producer  Pandro  Berman.  Di- rector Vincente  MInnelll.  Comedy.  Parents  attempt  to whirl  their  daughter  through  her  first  social  season. 94  min.  8/4. 

tember 
CAT  ON  A  HOT  TIN  ROOF  Metrocolor.  Elizabeth  Tay- lor, Paul  Newman.  Producer  Lawrence  Weingarten. Director  Richard  Brooks.  Drama.  Family  tribulations in  a  Southern  town.    108  min.  8/18. 

October 
DECKS  RAN  RED.  THE  James  Mason,  Broderick  Craw- ford. Dorothy  Dandridge.  Producer-director  Andrew L.  Stone.  Melodrama.  Lust  of  wealth  stirs  mutiny. 84  min.  9/29. 
DUNKIRK  John  Miles,  Bernard  Lee.  Producer  Michael Balcon.  Director  Leslie  Norman.  Drama.  England evacuates  soldiers  from  Nail-lnfested  France.  135 min.  9/1. 

Junr ANOTHER  TIME,  ANOTHER  PLACE  Lana  Turner  Barry Sullivan.  Producer  Joseph  Kaufman.  Director  Lewis Allen.    Drama   story  of  a  thwarted  WW  II  romance. 98  min.  4/28. 
COLOSSUS  OF  NEW  YORK  Mala  Powers,  Otto  Krugar. 
John  Baragrey.  Producer  William  Alland.  Director Eugene  Lourle.  Science  fiction.  Brain  of  a  scientist  is transferred  to  the  body  of  mechanical  monster.  70  min 
HOT  SPELL  VistaVisIon  Shirley  Booth,  Anthony  Quinn, 
Shirley  MacLalne.  Producer  Hal  Wallls.  Director  Dan- iel Mann.  Drama.  The  disintegration  of  a  Southern 
family  during  a  torrid  heat  wave.  84  min.  5/26. 
SPACE  CHILDREN  Adam  Williams,  Michel  Ray,  Jackie Coogan.  Producer  William  Alland.  Director  Jack Arnold.  Science-Fiction.  Space  fantasY-  49  min.  7/7. 
VERTIGO  Technicolor,  VistaVisIon.  James  Stewart,  Kim 
Novak  Barbara  Bel  Geddes.  Producer-director  Alfred Hitchcock.  Detective  falls  In  love  with  clients  wife who  Is  a  suicidal  neurotic.    123  min.  S/24. 

July 

KING  CREOLE  Elvis  Presley,  Carolyn  Jones.  Producer Hal  Wallls.  Director  Michael  Curtii.  Drama.  Singer is  forced  into  New  Orleans  underworld.    114  min.  7/7. 
ROCK-A-BYE  BABY  Technicolor,  VistaVisIon.  Jerry 
Lewis,  Marilyn  Maxwell.  Producer  Jerry  Lewis.  Di- rector Frank  Tashlln.    103  min. 

August 

Septe 

MATCHMAKER.  THE  VistaVisIon.  Shirley  Booth,  An- thorry  Perkins,  Shirley  MacLaine.  Producer  Don  Hart- man.  Director  Joseph  Anthony.  Comedy.  Lovable widow  becomes  matchmaker  for  herself.  101  min. 
5/12, tember 
AS  YOUNG  AS  WE  ARE  Robert  Harland,  Pippa  Scott. Producer  William  Alland.  Director  Bernard  Girard. Drama.  Young  high  school  teacher  becomes  Involved with  one  of  her  students. 
PARTY  CRASHERS.  THE  Connie  Stevens.  Robert  Dris- coll.  Producer  William  Alland.  Director  Bernard 
Girard.  Drama.  Delinquent  parents  neglect  hot-rod offspring.    78  min.  10/13. 

October 
BLOB.  THE  DeLuxe  Color.  Steven  McQueen,  Aneta C<»rseaut,  Earl  Rowe.  Producer  Jack  H.  Harris.  Di- rector Irvin  S.  Yeaworth,  Jr.  Science  fiction.  Gela- tinous substance  from  outer  space  sets  about  consum- ing humans.    85  min. 
I  MARRIED  A  MONSTER  FROM  OUTER  SPACE  Tom 
Tryon,  Gloria  Talbott.  Producer-director  Gene  Fowler, Jr.  Young  bride  discovers  she  has  married  invading space  monster.    78  min. 

YOUR  PRODUC 



November 
HOUSEBOAT  ViitaViiion,  Technicolor.  Cary  Grant Sophi*  Lor«n.  Producer  Jack  Rose.  Director  Melville Shavelion.    Maid  reunites  family  and  becomes  wife  o< master.    110  min.  9/15. 
WHEN  HELL  BROKE  LOOSE  Charles  Gronson,  Richard Jaeckel.  Producers  Oscar  Brodney  Sol  Dolgin  Di- rector Kenneth  G.  Crane.  Nazi  fanatics  in  plot  to assassinate  General  Eisenhower  during  WWII.    78  min. 

December 
BUCCANEER,  THE  Technicolor,  Vi.faVliion.  Yul  Bryn- ««r    Charlton   He»ton.   Charles   Boyer,   Claire  Bloom Producer  Henry  Wilcoxon.  Director  Anthony  Quinn Life  of  romantic  American   pirate,   Jean   Lafitte.  118 
GEISHA  BOY.  THE  Technicolor,  VistaVision.  Jerry Lewis,  Mario  McDonald,  Sessue  Hayakawa.  Producer Jerry  Lewis.  Director  Frank  Tashlin.  Comedy.  Small- time mag'cian  joins  a  U.S.O.  unit  in  Japan  and  tangles in  local  and  international  situations.  98  min.  11/24. HOT  ANGEL.  THE  Jackie  Loughery,  Edward  Kemmer. Drama     Today  s  younger  generation.    73  min. 

January 
TOKYO  AFTER  DARK  Michi  Kobi,  Richard  Long  Pro- 
frL^''L^°T^"  ]■  Hj'"'"^".  •^^'■vin  Segal.  Tough  Amer- can  MP  s  love  for  beautiful  Jap  night  club  entertainer faces  violence  danger  when  he  kills  one  of  her  coun- trymen.   80  min. 

February 
TRAP,  THE  Technicolor.  Richard  Widmark,  Lee  J.  Cobb Tina  Louise.  Producers  Norman  Panama,  Melvin  Frank' Director  Norman  Panama.  Drama.  Revenge-bent  man clashes  with  gang-chief,  henchmen  in  California  desert. YOUNG  CAPTIVES,  THE  Steven  Mario  Luana  Patten Producer  Andrew  J.  Fenady.  Director  Irvin  Kershner 
?,!;mT^,       T^"^  '""'•derer,    pursued    by  police, holds  two  teen-age  elopers  captive  on  wild  dash  to Mexican  border.    61  min. 

March 

fll:^^^®"*^"'?-  J"^  VistaVision.    Sophia  Loren,  An- u'^'?''"^"".  P""*'.  Marcello  Girosi. -    .  ^"'^'J-     Comedy-drama.  Children 
v°dow  and  busTeTsman     /i**^-"  lanqHer'i 
IV!^''h^I''^'o"'"."^''  Technicolor.  Silvana  Mangano, h»rf.    1         ̂ ''°'^"''r.^'  DeLaurentiis.    Director  Al- Lrl^H  ̂     tt"":.  Cossacks,  Tartars 

February 

June 
THERE'S  ALWAYS  A  PRICE  TAG  Micheie  Morgan Daniel  Gelin,  Peter  Van  Eyck.    102  min.  ' 
ROONEY  Barry  Fitzgerald,  John  Gregson.  Producer George  H.  Brown.  Director  George  Pollock.  Comedy. Irish  humor.    88  min.  7/7. 

September 
YOUR  PAST  IS  SHOWING!  Terry-Thomas,  Peter  Sellers, Peggy  Mount.  Producer-Director  Mario  Zampi.  Come- dy. Blackmailer  threatens  to  publish  scandalous  info about  a  number  of  personalities.  87  min.  8/4. 

October 
DANGEROUS  EXILE  Eastman  Color,  VistaVision.  Louis Jourdan,  Belinda  Lee.  Producer  George  Brown.  Di- rector B.  D.  Hurst.  Drama.  Eighteenth-century  Euro- pean swashbuckler.    100  min.  10/13. 
GYPSY  AND  THE  GENTLEMAN,  THE  Eastman  Color. Melina  Mercouri,  Keith  Michell.  Producer  Maurice Cowan,  Director  Joseph  Losey.  Romantic  costume drama.    89  min. 

November 
A  TALE  OF  TWO  CITIES  Dirk  Bogarde,  Dorothy  Tutin. 
Producer  Betty  E.  Box.  Director  Ralph  Thomas.  Dickens' classic.    I  17  min. 
WINDOM'S  WAY  Eastman  Color.  Peter  Finch.  Mary Ure.  Producer  John  Bryan.  Director  R.  Neame. Drama.  Dedicated  English  doctor  in  wilds  of  Far East.    108  min.  10/13. 

December 
IT  HAPPENED  IN  ROME  Technicolor-Technirama.  June Laverick,  Vittorio  De  Sica.  Producer  Ermanno  Donati, Lulgi  Carpentieri.  Director  Antonio  Pietrangeli.  Three girls  hitching  their  way  through  Holy  City. 
MAD  LITTLE  ISLAND  Eastman  Color.  Jeannie  Carson, Donald  Sinden.  Producer  Basil  Dearden.  Director 
Michael  Relph.    Scotch  sequel  to  "Tight  Little  Island." 
MOST  GALLANT  LADY  Virginia  McKenna.  Paul  Sco- field.  Jack  Warner.  Producer  Daniel  M.  Angel.  Di- rector Lewis  Gilbert.    WWII  undercover  agent  drama. 

January 

A  NIGHT  TO  REMEMBER  Kenneth  More.  Producer William  MacQuitty.  Director  Roy  Baker.  Picturiiation of  infamous  Titanic  crash.    123  min.  12/8. 
March 

STORM  IN  JAMAICA  Virginia  McKenna,  Bill  Travers Producers  Kenneth  Harper,  George  Willoughby.  DI rector  Rudolph  Cartier.    Love  triangle  in  Jamaica. 

June 
MAN  WHO  DIED  TWICE,  THE  Nafurama.  Rod  Camer- on, Ve-a  Ralston.  Melodrama.  Girl  is  cleared  of  nar- cotics charge. 

Coming 

SEARCHING  WIND,  THE  Naturama.  Vera  Ralston, Don  Kelly.    Producer  Rudy  Ralston.   Director  Joe  Kane. 
THUNDER  OVER  TANGIER  Robert  Hutton,  Lisa  Gastoni. Martin  Benson.  Sunset  Palisades  production.  Under- world gang  sells  forged  passports  to  displaced  per- sons,  ii  min. 

20TH  CENTURY-FOX 
June 

DESERT  HELL  Brian  Keith,  Richard  Denning.  Producer Robert  Stabler.  Drama.  French  Foreign  Legion.  82 min.  7/7. 
FROM  HELL  TO  TEXAS  CinemaScope,  DeLuxe  Color. Don  Murray,  Diane  Varsi,  Ken  Scott.  Producer  Robert Buckner.  Director  Henry  Hathaway.  Western.  A  ten- derfoot accidently  kills  the  son  of  a  cattle  baron  and is  pursued  by  a  vengeance  gang.    100  min.  5/2i. 
NAKED  EARTH  CinemaScope,  Juliette  Greco,  Richard Todd.    Producer  A.  Walker.    Director  U.  Sherman.  94 

7/7. 

July 

BRAVADOS,  THE  CinemaScope,  Deluxe  Color.  Gregory Peck,  Joan  Collins.  Producer  Herbert  Swope,  Jr.  Di- rector Henry  King.   98  min.  6/23. 
FLY,  THE  CinemaScope,  DeLuxe  Color.  Al  Hedison, Pat  Owens,  Vincent  Price.  Producer  K.  Neumann. 
Director  K.  Neumann.  Horror.  Scientist's  experiments turn  him  into  half-fly,  half-man.    94  min.  7/21. 

SIERRA  BARON  CinemaScope,  DeLuxe  Color.  Brian Keith,  Rick  Jason.    Producer  Plato  Skouras.  Director J.  Clark.  Western.  Cattleman  hires  killer  to  gain land.   80  min.  7/7. 

August 
A  CERTAIN  SMILE  CinemaScope,  DeLuxe  Color.  Ros- sano  Brazil,  Christene  Carere,  Joan  Fontaine,  Johnny 
Mathis.  Producer  Henry  Ephron.  Director  Jean  Ne- gulesco.  Frenchman  and  teenager  become  romantically involved.   106  min.  8/4. 
FLAMING  FRONTIER  Regalscope,  Bruce  Bennett,  Jim Davis.  Producer  S.  Neufeld.  Director  S.  Neufeld. Western.    70  min. 
RX  MURDER  CinemaScope,  Rick  Jason,  Marino  Young. Producer  J.  Gossage.    Director  D.  Twist.    85  min. 
THE  FIEND  WHO  WALKED  THE  WEST  CinemaScope. 
Hugh  O'Brian,  Robert  Evans.  Producer  Herbert  B. Swope,  Jr.  Director  Gordon  Douglas.  Western.  Killer destroys  his  victims  in  macabre  style.    101  min.  8/18. 

September 

SEA  OF  SAND  Richard  Attenborough,  John  Gregson. Producer  Monty  Berman.  Director  Guy  Green.  Action. WWII  in  Africa. 

HARRY  BLACK  AND  THE  TIGER  CinemaScope,  DeLuxe Color.  Stewart  Granger.  Barbara  Rush,  Anthony  Steel. Producer  John  Braboure.  Director  Hugo  Fergonese. Drama.  Hunter  is  plagued  with  unhappy  romantic  past and  becomes  involved  with  woman  he  lost.  107  min. 
9/15. 
HUNTERS,  THE  CinemaScope,  DeLuxe  Color.  Robert 
Mitchum,  Robert  Wagner,  May  Britt,  Richard  Eqan. Producer  D.  Powell.  Director  D.  Powell.  War-Action. U.  S.  jet  fighters  battle  Reds  in  Korea.  108  min.  8/18. 

October 
BARBARIAN  AND  THE  GEISHA.  THE  CinemaScope DeLuxe  Color.  John  Wayne.  Producer  Eugene  Frenke. Director  John  Huston.  Adventure.  First  American consul  to  Orient  falls  in  love  with  Geisha. 

VILLA!  CinemaScope.   DeLuxe  Color.    Cesar  Romero, Brian  Kieth,  Margia  Dean.  Producer  P.  Skouras.  Di- rector J.  Clark.  Drama.  Mexican  bandit  adventures. 72  min.  9/15. 
November 

IN  LOVE  AND  WAR  CinemaScope.  DeLuxe  Color. Robert  Wagner,  Hope  Lange.  Producer  Jerry  Wald. Director  P.  Dunne.  Saga  of  Marine  heroism  in  South Pacific.    I  I  I  min.  10/27. 
MARDI  GRAS  CinemaScope,  DeLuxe  Color.  Pat  Boone, Gary  Crosby.  Producer  Jerry  Wald.  Director  E. Goulding.  Musical  about  three  young  cadets  capering through  New  Orleans  Mardi  Gras.    107  min.  11/24. 

December 
A    NICE   LITTLE   BANK   THAT   SHOULD   BE  ROBBED CinemaScope.  Tom  Ewell,  Mickey  Rooney.  Producer Anthony  Muto.  Director  H.  Levin.  Comedy.  Misad- ventures of  three  would-be  bank  robbers.    87  min. 
FRONTIER  GUN  Regalscope.  John  Agar,  Joyce Meadows.  Producer  R.  Lyons.  Director  P.  Landers. Drama.  Young  marshal  tries  to  bring  law  and  order to  Western  town. 
INN  OF  THE  SIXTH  HAPPINESS  CinemaScope,  DeLuxe 
Color.  Ingrid  Bergman,  Curt  Surgens.  Producer  Buddy Adier.  Director  Mark  Robson.  Drama.  Heroic  British woman  living  and  working  with  Chinese  children.  158 min.  11/24. 
ROOTS  OF  HEAVEN.  THE  CinemaScope,  DeLuxe  Color Errol  Flynn,  Juliette  Greco,  Orson  Welles.  Producer Darryl  F.  Zanuck.  Director  John  Huston.  Drama.  Man seeks  to  prevent  elephant  slaughter  in  Africa.  131  min. 
10/27. 

January 

RALLY  ROUND  THE  FLAG  BOYS  CinemaScope,  DeLuxe Color.  Joanne  Woodward,  Paul  Newman.  Producer Leo  McCarey.    Director  Leo  McCarey. 
SHERIFF  OF  FRACTURED  JAW  CinemaScope,  DeLuxe Color.  Kenneth  More,  Jayne  Mansfield.  Producer Daniel  M.  Angel.  Director  Raoul  Walsh.  Comedy. Dude  Englishman-turned-sheriff,  buxom  blonde  saloon owner  in  Western  spoof.    100  min.  11/24. 
THESE  THOUSAND  HILLS  CinemaScope,  DeLuxe  Color. Don  Murray,  Richard  Egan,  Lee  Remick.  Producer David  Weisbart.    Director  Richard  Fleischer. Coming 

COMPULSION  CinemaScope.  Orson  Welles,  Diane Varsi.  Producer  Richard  Zanuck.  Director  Richard Fleischer. 
DIARY  OF  ANNE  FRANK  CinemaScope.  Millie  Perkins, 
Shelley  Winters,  Joseph  Schildkraut.  Producer-director George  Stevens. 
INTENT  TO  KILL  Richard  Todd.  Betsy  Drake.  Pro- ducer Adrian  D.  Worker.  Director  Jack  Cardiff.  Drama. Attempted  assassination  of  South  American  dictator. 89  min.  12/8. 
REMARKABLE  MR.  PENNYPACKER,  THE  CinemaScope, 
DeLuxe  Color.  Clifton  Webb,  Dorothy  McGuire.  Pro- ducer Charles  Brackett.    Director  Henry  Levin. 
SOUND  AND  THE  FURY,  THE  CinemaScope,  DeLuxe Color.  Yul  Brynner,  Joanre  Woodward.  Producer  Jerry Wald.   Director  Martin  Lift. 
WARLOCK  CinemaScope,  DeLuxe  Color.  Henry  Fonda, 
Richard  Widmark,  Anthony  Quinn.  Producer-director Edward  Dmytryk. 
YOUNG  AND  DANGEROUS  Regal  Films.  Lil  Gentle. Mark  Damon,  Ann  Doran.  Producer-Director  William F.  Claxton.    78  min. 

•JNITED  ARTISTS 

June 
LONE  RANGER  AND  THE  LOST  CITY  OF  GOLD,  THE 
Eastman  Color.  Douglas  Kennedy,  Charles  Watts.  Pro- ducer Jack  Wrather.  Western. 
WINK  OF  AN  EYE  Jonathan  Kidd,  Doris  Dowling, Irene  Seidner.  Producer  Fernando  Carrere.  Director 
Winston  Jones.  Comedy.  Story  of  a  man  with  a  nag- 

ging wife.  72  mil 

July 

I  BURY  THE  LIVING  Richard  Boone,  Peggy  Maurer. Producers  Band  and  Garfinkle.  Director  Albert  Band. Monster  arises  from  dead.    70  min.  7/21. 

VIKINGS,  THE  Technirama,  Technicolor.  Kirk  Douglas, 
Tony  Curtis,  Ernest  Borgnine.  Producer  Jerry  Bresler. Director  Richard  Fleischer.  Adventure.  Vikings  raid British  Coast.  6/23. 

August 
BIG  COUNTRY,  THE  Technirama-Technicolor.  Gregory Peck,  Charlton  Heston,  Jean  Simmons.  Producers  Greg- ory Peck,  William  Wyler.  Director  William  Wyler. Ranchers  clash  over  vital  watering  areas.  Western. 171  min.  8/18. 
CHINA  DOLL  Victor  Mature,  Lili  Hua.  Producer-Di- rector Frank  Bonage.   Drama.   United  States  Air  Force Captain  marries  a  Chinese  girl.    99  min.  9/1. 
DEFIANT    ONES,    THE    Tony    Curtis,    Sidney  Poitier. 
LA  PARISIENNE  BrigiHe  Bardot,  Charles  Boyer,  Henri Vldal.  Technicolor.  Producer  Francis  Cosne,  Director Michel  Boisrond.    Comedy  romance.   87  min.  7/21. 
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TERROR  FROM  BEYOND  SPACE.  THE  Marshall  Thomp son.  Shawn  Smith  Proeducer  Robert  E.  Kent.  Director Edward  L.  Cahn.    Science-fiction.    68  min. 
THE  CURSE  OF  THE  FACELESS  MAN  Richard  Ander- son. Elaine  Edwards.  Producer  Robert  E.  Kent  Direc- tor Edward  L.  Cahn.    Science-fiction,    ti  min. 

WILD  HERITAGE  CinemaScope,  Eastman  Color.  WIl 
Rogers,  Jr.  Maureen  O'Sulilvan.  Producer  John  Mor- ten. Director  Charles  Haas.  78  min. 

September 

GUN  RUNNERS,  THE  Audie  Murphy.  Eddie  Albert, Everett  Sloane.  Producer  Clarence  Greene.  Director Don  Siegel.    Smugglers  in  Cuban  revolt.    83  min.  9/25. 
TERROR  IN  A  TEXAS  TOWN  Sterling  Hayden,  Carol Kelly.  Producer  Frank  Seltier.  Director  J.  H.  Lewis. Western.  Rhubarbs  in  Texas  town  kill  innocent  farmers 

October 
FEARMAKERS,  THE  Dana  Andrews,  Dick  Foran.  Pro- ducer Martin  Lencer.  Director  J.  Tourneur.  Melodrama. Brainwashed  Korean  vet  returns  and  finds  his  business being  run  by  subversives.    83  min.  9/29. 
HONG  KONG  CONFIDENTIAL  Gene  Barry,  Beverly Tyler.  Drama.  International  espionage,  missile  secrets, kidnaped  royalty  in  battle  of  Russian  and  American spies.    64  min. 
MAN  OF  THE  WEST  CinemaScope,  Deluxe  Color.  Gary Cooper.  Julie  London.  Producer  Walter  M.  Mirisch. 
Director  Anihony  Mann.  Western.  Reformed  gun- slinger  meets  his  old  gang  and  cleans  house  when  thev attempt  bank  holdup.    100  min.  9/29. 

November 
AflNA  LUCASTA  Eartha  Kitt.  Sammy  Dtivis,  Jr.  Pro- ducer Sidney  Harmon.  Director  Arnold  Laven.  Drama. Story  gf  a  tormented  tramp.    158  min.  11/24. 
HORSE'S  MOUTH,  THE  Technicolor.  Alec  Guiness. Prcducsr  John  Bryan.  Director  RonaW  Neame.  Com- 

edy. Half-dotty  London  painter  twirls  through  craiy- q*#i't  series  of  charming  events.    93  min.  11/10. 
LOST  MISSILE,  THE  Robert  Loggia.  Producer  Lee Gordon.  Director  Lester  William  Berke.  Science-fiction 
Mlssil«-gotie-wild  burns  cities,  melts  mountains.    70  min, 
I  WANT  TO  LIVE!  Susan  Hayward.  Producer  Walter Wanger.  Director  Robert  Wise.  Tragic  tale  of  beau- tififl,  amoral  Barbara  Graham  set  against  modern  jaii background.    120  min.  11/10. 
MUGGCR!  THE  Kent  Smith  Nan  Martin.  Producer 
Morris  Helpr^n.  Director  William  Burke.  Drama.  Rip- per terrorizes  city.    74  min. 
10  BAYS  TO  TULARA  Sterling  Hayden,  Rudolfo  Hoyos. P.Wdueers  George  Sherman,  Clarence  Eurist.  Director George  Sherman.  Murderers  force  tramp  pilot  to  help them  escape.    77  min.  Il/ro. 

December 
MACHETE  Marl  Blanchard,  Albert  Dekker  Producer- dioBctor  Kkirt  Neumann.  Jungle  melodrama  filmed against  Puerto  Rican  background.    75  min. 
SEPARATE  TABLES  Burt  Lancaster,  Rita  Hayworth, Deborah  Kerr.  Producer  Harold  Hecht.  Director  Del- bert  Mann.  Drama.  Group  of  people  at  small,  sea- sWe  English  hotel — all  torn  by  emotional  conflicts.  98 m'm  11/24. 

Comino 

FLAME  BARRIER  Arthur  Franz,  Kathleen  Crowley.  Pro- ducer Artbur  Gardner.  Director  Paul  Landres.  Melo- drama, Wife  searches  for  missing  scientist  in  Mexico. 70  min. 
LONELYHEARTS  Montgomery  Cliff,  Robert  Ryan. Myrna  Loy.  Producer  Dore  Schary.  Director  Vincent Donahue.  Drama.  Advice  to  lovelorn  columnist  caught in  a  morass  of  adultery.     101   min.  12/8. 
TEN  SECONDS  TO  HELL  Jeff  Chandler,  Jack  Palance, Martina  Carol.  Producer  Michael  Carreras.  Director Robert  Aldrich.  Drama.  Former  German  soldiers  work as  bomb  demolition  experts  after  W.W.  2. 
TIGER  BY  THE  TAIL  Larry  Parks.  Producers  Robert 
Baker,  Monty  Berman.  Director  John  Gilling.  Melo- drama. The  tribulations  of  an  Americean  correspondent on  assignment  in  London.    83  min. 

UNIVERSAL-INT'L ■July 

A  TIME  TO  LOVE  CinemaScope,  Eastman  Color.  John Gavin,  Lilo  Pulver.  Producer  Robert  Arthur.  Director Douglis  Sirk.  Filmization  of  Erich  Remarque  novel.  132 min.  4/14. 
KATHY  O  CinemaScope,  Eastman  Color.  Dan  Duryea, Jan  Sterling.  Producer  Sy  Gomberg.  Director  Jack Sher.  99  min. LAST  OF  THE  FAST  GUNS  CinemaScope.  Eastman Color.  Jack  Mahoney,  Gilbert  Roland,  Linda  Cristal. Producer  Howard  Chrlsti.    Director  George  Sherman, 

August 
TWILIGHT  FOR  THE  GODS  Eastman  Color.  Rock  Hud- son, Cyd  Charisse,  Arthur  Kennedy.  Producer  Gordon Kay.  Director  Joseph  Peuney.  Sea  adventure.  120  min. 
VOICE  IN  THE  MIRROR  CiemaScope.  Richard  Egan, 
Julie  London,  Arthur  O'Connell.  Producer  Gordon Kay.  Director  Harry  Keller.   102  min. 

September 
ONCE  UPON  A  HORSE  CinemaScope.  Dan  Rowan Djck  Martin.  Martha  Hyer.  Producer-director  Hal Kanter.  Comedy.  Two  bumbling  cowboys  get  in  one iam  after  another.    85  min. 
RIDE  A  CROOKED  TRAIL  Cinemascope,  Eastman  Color Audie  Murphy,  Gia  Scala.  Producer  Howard  Pine.  Di- rector Jesse  Hibbs  Western.  Cowboy  wins  confidence of  citizens,  then  runs  off  with  bank  loot.  Later  reforms 87  min.  7/21. 

October 
RAW  WIND  IN  EDEN  CinemaScope,  Eastman  Color. Color.  Esther  Williams,  Jeff  Chandler.  Producer  Wil- liam Alland.  Director  Richard  Wilson.  Couple  crash on  island  and  are  stuck  for  weeks.  Melodrama.  89 min.  7/21. 
SAGA  OF  HEMP  BROWN,  THE  CinemaScope,  Eastman Color.  Rory  Calhoun,  Beverly  Garland.  Producer  Gor- don Kay.  Director  Richard  Carlson.  Western.  Busted cavalry  officer  tries  to  clear  himself.    80  min.  9/1. 

November 
BLOOD  OF  THE  VAMPIRE  Eastman  Color  Donald Wolfit,  Barbara  Shelley,  Vincent  Ball.  Producers  Rob- ert S.  Baker,  Monty  Berman.  Eros  Films  Ltd.  Produc- tion. Director  Henry  Cass.  Horror.  Prison  doctor 
sacrifices  inmates'  lives  in  transfusion  experiments.  87 min.  10/13. 
LIGHT  TOUCH,  THE  Technicolor.  Jack  Hawkins,  Mar- garet Johnston.  Producer  Michael  Balcon.  Director Michael  Truman.  Comedy.  Work,  family  problems  of English  furniture  designer.    85  min. 
MONSTER  ON  THE  CAMPUS  Arthur  Franz.  Joanna Moore,  Judson  Pratt.  Producer  Joseph  Gershenson. Director  Jack  Arnold.  Preserved  prehistoric  monster panics  campus.    76  min. 

December 
APPOINTMENT  WITH  A  SHADOW  CinemaScope. George  Nader,  Joanna  Moore.  Producer  H.  Horowitz. Director  R.  Carlson.  Drunken  reporter  reforms  while trapping  killer.    73  min. 
MARK  OF  THE  HAWK,  THE  Technicolor,  SuperScope Sidney  Poltier,  Juano  Hernandez,  Eartha  Kitt.  Producer Lloyd  Young.  Director  Michael  Audley.  Terror  reigns as  Africans  seek  equality.    Bi  min. 
RESTLESS  YEARS,  THE  CinemaScope.  John  Saxon, Sandra  Dee,  Teresa  Wright.  Producer  Ross  Hunter. Director  Helmut  Dantine.  Teeners  torn  by  heartless town.    84  min.  10/27. 

Januarv 
MONEY,  WOMEN  AND  GUNS  CinemaScope,  Eastman, Color.  Jack  Mahoney,  Kim  Hunter,  Tim  Honey.  Pro- ducers Howie  Horowitz,  Albert  Zugsmith.  Director Richard  Bartlett.  Drama.  Detective  tracks  down  bene- 

ficiaries of  old  prospector's  will.    80  min.  10/13. 
PERFECT  FURLOUGH,  THE  CinemaScope  Eastman Color.  Tony  Curtis.  Janet  Leigh.  Producer  Robert Arthur.  Director  Blake  Edwards.  Comedy.  SoWler wins  three  weeks  in  Paris  with  married  movie  queen. 93  min.  10/13. 
SILENT  ENEMY.  THE  Laurence  Harney,  Dawn  Addams. Producer  Bertram  Ostrer.  Director  William  Fairchild. 
Drama.  British  Frogmen  thriller  based  on  story  of Commander  Crabb.    92  min.  11/10. February 

A  STRANGER  IN  MY  ARMS  CinemaScope.  June  Ally- son,  Jeff  Chandler..  Producer  Ross  Hunter.  Director 
H.  Kautner.  Family  thinks  cowardly  pilot  who  com- mitted suicide  died  a  hero.    88  min. 
NO  NAME  ON  THE  BULLET  Eastman  Color,  Cinema Scope.  Audie  Murphy,  Joan  Evans.  Producer  Robert Arthur.  Director  Jack  Arnold.  Assassln-for-hire  ter- rorizes Western  town. 

March 
NEVER  STEAL  ANYTHING  SMALL  CinemaScope,  East 
man  Color.  James  Cagney,  Shirley  Jones.  Producer A.  Rosenberg.  Director  Cnas.  Lederer.  Labor  hood- lum succumbs  to  Cupid. 
STEP  DOWN  TO  TERROR  Colleen  Miller,  Charles  Drake Rod    Taylor.     Producer   Joseph    Gershenson.  Director Harry    Keller.    Drama.     Pyscotic   killer   returns   to  his 
home  town,  falls  'n  love,  then  flees  police.    76  min 9/15. 

April IMITATION  OF  LIFE  Castman  Color.  Lana  Turner,  John Gavin.  Producer  Ross  Hunter.  Director  Douglas  Sirk. Drama.  Would-be-actress  befriends  Negro  woman, 
who  moves  in  with  her.  Trouble  develops  when  Negro's daughter  passes  for  white,  and  actress  neglects  her family. Coming 

THIS  EARTH  IS  MINE  CinemaScope,  Technicolor.  Rock Hudson,  Jean  Simmons,  Claude  Rains.  Producers  Casey 
Robinson,  Claude  Heilman.  Director  Henry  King.  Fam- ily conficts  ripen  during  Prohibition-era  on  giant  Cali- fornia vineyard. 
WILD  AND  THE  INNOCENT,  THE  CinemaScope,  East man  Color.  Audie  Murphy,  Joanne  Dru.  Producer  Sv Gomberg.  Director  Jack  Sher.  Two  country  youngsters become  entangled  in  wicked  doings  of  Laramie  on Fourth  of  July. 

«'H:IMJ:«:l:NVJ!lj:« ■June 

DANGEROUS  YOUTH  George  Baker,  Frank!*  Vaughn Anna  Neagle-Herbert  Wilcox  Production  Melodrama Story  of  iuvenlle  delinquents.   98  min. 

■July 

INDISCREET   Cary    Grant.    Ingrid    Bergman  Producer Stanley  Donen. 
NO  TIME  FOR  SERGEANTS  Andy  Griffith.  Myron  Me- Cormick     Nick   Adams.    Producer-Director   Mervyn  L»- Roy.  Comedy.  Soldier  upsets  service  life  in  U  S  Atr Force      I  I  I   min,  5/12. 

August BAD  MAN'S  COUNTRY  George  Montgomery,  Neville Brand,  Buster  Crabbe 
NAKED  AND  THE  DEAD,  THE  Aldo  Ray,  Cliff  Rob.rt- son.  Producer  Paul  Gregory.  Director  R.  Walsh.  War- Action,     Assaulting   of   a   Jap   island.     131    min  7/7. 

September DAMN  YANKEES  Technicolor.  Tab  Hunter  Gwen  Ver- don.  Producer-Directors  George  Abbott,  Stanley  Don- nen.      Musical.      Built    around    national     pastime  of baseball.     110  min,  9/15. 
WIND  ACROSS  THE  EVERGLADES  Technlcol  r.  Chris- topher Plummer.  Burl  Ives  Producer  S.  Schulberg. Director  N.  Ray.  Adventure.  Bird  warden  tries  to stop  renegades  In  swamp  land,    96  mm  8/18 

October 
OLD  MAN  AND  THE  SEA,  THE  CinemaScope.  Warner- Color.  Spencer  Tracy.  Produced  by  Leiand  Hayward Director  John  Sturges.  Adventure.  Film  version  of 
Ernest  Hemingway's  prize-winning  novel.  86  mm.  5/26, 
ONIONHEAD  Andy  Grlfiith,  Erin  O  Brien.  Ray  Danton Producer  Jules  Shermer.  Director  Norman  Taurog. 
Comedy.  Adventures  of  Coast  Guardsman  before  Pearl Harbor     110  min.  9/29. 

November 
ENCHANTED  ISLAND  Technicolor.  Dana  Andrews,  Jane Powell.  Producer  Benedict  Bogeaus.  Director  Allan Dwan.  Adventure,  Romance  on  cannibal  isle,  a  la 
Melville's  "Typee."  87  min.  11/10. 
FROM  THE  EARTH  TO  THE  MOON  Technicolor  Joseph Cotton,  Debra  Paget.  Producer  Benedict  Bogeaus. Director  Byron  Haskin  Science-fiction.  Filmization  of Jules  Verne  classic.    100  min. 
HOME  BEFORE  DARK  Jean  Simmons,  Dan  O'Herlihy. Producer-Director  Mervyn  LeRoy.  Drama.  Tormented 
young  wife  returns  home  from  sanatorium  to  unworthy 
husband  and  beautiful,  wicked  stepsister  136  m'm. 10/13. 

December 
AUNTIE  MAME  Technirama.  Technicolor.  Rosalind  Rus- sell    Director  Morton  DaCosta.    Comedy  Picturlzation of  Broadway  smash,    143  min.  12/8. February 

HANGING  TREE,  THE  Technicolor  Gary  Cooper, Maria  Schell,  Karl  Maiden. Coming 

BORN  RECKLESS  Mamie  Van  Doren,  Jeff  Richards  Pro- ducer A.  Schenk.   Director  H.  W.  Koch. 
GIRL  ON  THE  RUN  Frin  O'Brien,  Efren  Zimbalist,  Jr. Melodrama. 
NUN'S  STORY.  THE  WarnerColor.    Audrey  Hepburn. Producer  Henry  Blanke.    Director  Fred  ZInnemann. 
WESTBOUND   Randolph    Scott,    Virginia    Mayo,  Karen 
Steele.    Producer  Henry  Blanke.    Director  Budd  Boet- 
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HECHT-HILL-LANCASTER  present 

RlTAHAYWORTH  •  DEBORAH  KERR  *  DAVID  NiVEN  *  and  BURT  LANCASTER 

«ith  WENDIf  HlUER  •  Gladys  cooper  •  CATHLEEN  NESBIH  •  feux  aylmer  .  rod  taylor  •  audrey  dalton  •  Produced  by  HAROLD  HECHT 
Screenplay  by  TERENCE  RAHIGAN  and  JOHN  GAY  'S^.Vn^ir  Directed  by  DELBERT  MANN  •  .u.c o »  CLinON  PRODUCTIONS.  INC  PICTURE 

THIS  AD  IS  NOW  APPEARING,  OR  WILL  APPEAR,  ON  A 
FULL-PAGE  IN  NEWSPAPERS  IN  EVERY  MAJOR  CITY 
THROUGHOUT  THE  WORLD.  WATCH-FOR-IT! 
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